The Food and Agribusiness
Industry in ASEAN
Exploring the food industry in Thailand and the region

Thailand is Asia’s sole net food
exporter and ASEAN’s leader in food
processing. Its competitive advantages
are an abundance of natural resources,
a year-round growing season, competitive
labor costs and a skilled workforce. With
its strategic location and accessibility,
the country is a top global producer in
this sector.
The country is one of the biggest hubs
for food and agribusiness in the world
today. More than 80 percent of the raw
materials used in its food industry are
sourced locally at highly competitive
prices.

Thailand is one of the world’s top
exporters of rice, cassava, tapioca,
canned pineapples and seafood products.
The main export markets are the US,
Japan, ASEAN and the EU. International
markets are increasingly receptive to
Thai food products because Thailand’s
production methods and machinery are
compliant with international quality
standards.The kingdom has all the
prerequisites for global competiveness
in the industry-cutting-edge technology,
hygiene, safety, quality and efficiency.
Significant R&D investment safeguards
Thailand’s leading position in the food
industry.

Thailand is one of the world’s
top exporters of rice, cassava, tapioca,
canned pineapples and seafood products.
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World brands operating in Thailand
include Dole, Cargill, Nestle, Unilever,
Ajinomoto, Tesco, Makro, Family Mart,
Kellogg’s, Procter & Gamble, CP and
Betagro. Many companies are allocating
more resources to increase yields,
diversify products, improve packaging,
and generally grow the sector. Issues
related to sustainability such as carbon
footprints and cultured raw materials
command increasing importance in the
industry to mitigate the effects of new
trade protection and non-tariff barriers.
The high demand for processed foods
domestically and overseas are attracting
investment to Thailand’s food and
agribusinesses, while strong demand for
manufacturing machinery and equipment
continues to attract the world’s major
suppliers. There are about 10,000 food
processing companies in Thailand
employing more than 600,000 people
and generating annual earnings of
more than US$25 billion. Thailand
offers great business opportunities to
interested investors.
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Government and industry initiatives
designed to help Thailand’s processed
food industry adhere to global standards
have been so successful that processed
food exports now exceed primary
agricultural exports. Thailand’s readyto-cook products, such as sauces and
curries, are also seeing success in
overseas markets such as ASEAN, Japan
and the EU.

The more than 10,000 food
processing companies in Thailand
employ 600,000 people and
generate annual earnings of
US$25 billion.
In the Halal food sector, Thailand has
benefited from the government’s
five-year strategic plan and its
accompanying funds to boost
production and raise food standards to
cater to the world’s 1.9 billion Muslim
consumers. It is ASEAN’s top Halal food
exporter, with analysts predicting an
annual growth rate of at least 10 percent
in this sector through 2014.
Thailand’s domestic food and drink
market is also growing rapidly. Imports
of high-value food ingredients in 2010
jumped 35 percent year-on-year.
Urbanization, rising disposable income
and increasingly modernized younger
generations are driving demand for
prepackaged foods, as well as for safer
and healthier products.
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