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The International Monetary Fund (IMF) has estimated
that 2017 will close with an improved global
economic outlook when compared with 2016. IMF
reports a growth of 3.4%, compared with 3.1%
growth in emerging economies such as India, China
and Asean-5. Growth is expected to be 6.3% next
year. However, in 2017 experts observe the volatility
of global economic uncertainties, such as political
uncertainty in Europe over Brexit, presidential elections
in France and a closely contested general election
in Germany in the third quarter of the year that
led to protracted confusion over the make-up of
a coalition government and a referendum over

constitutional amendments in Italy, which could
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ultimately trigger Italy to secede from the European
Union. However, major economies continue to expand
in particular, China, the United States, Canada, India
and Russia. The recovery and widening of the global
economy is due to the expansion of world trade
and the improvement of export prices. Continued
improvement has led to significant economic growth
in these countries. Meanwhile, the European Central
Bank and the United Kingdom are signaling a clearer
shift in monetary policy against the on-going global
economic recovery and improved world market
prices. Monetary policy direction Including capital
movements and exchange rates between major
currencies causes fluctuations based on key factors

as follows:

77'/;1/7: IMF, World Economic Outlook, #.A. 2559
Source: IMF, World Economic Outlook, Oct. 2016
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Progress in driving US fiscal policy; rising public debt ceiling
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Direction of the North American Free Trade Agreement (NAFTA)

and the outcome of the US Trade Facilitation and Measures

that could lead to unfair competition
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The progress of the Brexit (Britain + Exit) negotiations will cause
an uncertain economic climate in the UK that will impact on
EU trade
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Y 2561

Political conditions and possible dramatic Italian election

results in early 2018
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"As a result, the world economy and trade in 2017 will grow by 3.4% and 4.0%,

respectively, with growth of 3.1% and 2.6% respectively."

United States
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Eurozone
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Grew by 2.2%, mainly due to the continued
expansion of household spending as a result of labor
market adjustments. The rise in stock prices and
housing, and the proportion of debt to household
spending is at the lowest level in 12 years, based
on improved confidence in the economic outlook
and continued support for investment. Nevertheless,
the delay in driving fiscal law and the increase in
public debt ceilings are also important risk factors

that could derail economic confidence.

Increased by 2%, supported by an improvement
of liquidity in the economy caused by an easing of
monetary policy. Other factors include progress in

economic reform in countries that previously
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suffered a crisis and in major countries leading
economic growth. The fiscal sector should improve
to support more economic growth, while export and
trade sectors in European countries will grow. As
well as the improvement of economic confidence
after the election in France, there have been clear
improvements in the economic outlook. This has
made it possible for the European Central Bank to
start reducing debt. Asset acquisition coupled with
an extension of the asset acquisition period will
reduce risks rising from difficult BREXIT negotiations.
Including the risk of appreciation of the euro while

deceleration of inflation could significantly slow.

Expanding 1.5%, the economy is supported by
improvement in exports following the recovery of
the world economy and the weakening of the yen.
As a result, investment and manufacturing sectors
accelerated. There are also factors supporting the
continuation of fiscal stimulus measures by the
government. The improvement of the economy
resulted in the unemployment rate dropping, which
improved the confidence index. Nevertheless
inflation has continued to rise and is unlikely to
return to levels closer to monetary policy goals
in the near term. The Bank of Japan is likely to
remain stable. The monetary policy easing, both
in terms of policy rate and asset value, continued

at the same level.
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Increased by 6.8% in line with improvements in
the export sector, resulting in excess capacity in
key industries. However, there has been a decline
in support for the expansion of the manufacturing
sector. The government's fiscal stimulus measures
focused on mega infrastructure investment.
Meanwhile, external economic stability has continued
to improve. Nevertheless economic growth in the
second half was still limited by the high level of
corporate debt and efforts to strengthen governance

of the financial sector.

Continued improvement with exports expanding
resulted in better production and supported
domestic demand. The growth rate should level off
at 3.0%, 2.4%, and 2.0% respectively in Hong Kong,
Singapore and Taiwan. Private companies, especially
in the construction sector, are still constrained
by a lack of economic growth in South Korea. It is
expected that the year will close with an overall
average growth of 2.6% for the economies of ASEAN
countries. It is expected that the economy of
Malaysia, Indonesia, the Philippines and Vietnam
will grow by 4.6%, 5%, 6.3% and 6%, respectively.
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The global economy is projected to grow at around
3.5% this year. Economic growth in 2018 is forecast at
1.9% for developed countries, down by 0.1% when
compared with April 2017. Emerging economies
will grow 4.8%, while developed countries will
maintain the 2017 level based on the economic

assumptions of the United States and China.

Countries of High Economic Growth

United Kingdom
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Fatiulgunesadudnlurislasunansnuiu

Lower growth projections are also taking place in
the United Kingdom. The first quarter of the year
also had a tightening policy.



United States
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Euro Area Countries

n1saran1salnIsiaulad mivuseineaduy 9 lungu

=

Useinaglsy 019 WSuea wasull 8nnd wavawu 4

a

nsiulnaululasunan 1 vesl 2560 Fumilendn
ANsally

The U.S. economic growth projections are down
from 2.3% to 2.1% in 2017 and 2.5% to 2.1% in
2018. The downward revision of the 2017 projections
reflects a weaker growth in the first quarter of
the year. The U.S. fiscal policy has tightened and
economic stimulus measures have also been

reduced.

Forecasts for other countries. In Europe, France,
Germany, Italy and Spain, concluded that growth
was higher than expected in the first quarter of 2017.
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Emerging and Developing Economies

China
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The economic growth rate for China is expected to
shrink slightly in 2018 to 6.4 percent. The forecast for
2017 was revised up by 0.1 percentage point, reflecting
the stronger than expected outturn in the first
quarter of the year underpinned by previous policy
easing and supply-side reforms (including efforts
to reduce excess capacity in the industrial sector).
For 2018, the upward revision of 0.2 percentage
point mainly reflects an expectation that the
authorities will delay the needed fiscal adjustment
(especially by maintaining high public investment)
to meet their target of doubling 2010 real GDP
by 2020. Delay comes at the cost of further large
increases in debt, however, so downside risks around

this baseline have also increased.

The growth of the Indian economy is forecast to pick
up further in 2018. While activity slowed following
the currency exchange initiative, growth for 2017
-at 7.1 percent - was higher than anticipated due to
strong government spending and data revisions that
show stronger momentum in the first part of the
year. With a pickup in global trade and strengthening
domestic demand, growth in the ASEAN-5 economies
is projected to remain robust at around 5 percent

in the first quarter.
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The economies of Argentina and Brazil will begin
recover in 2018. Brazil will have increased exports.
But on the other hand, domestic consumption will
be reduced, due to uncertain economic policies.
Mexico’s economic growth will increase from 1.7%
to 1.9% due to strong economic policies in the first
quarter of the year. Other Latin American countries

will experience declining economic growth.

Economic growth is expected to be positive in
2018. The 2017-2018 forecast is broadly unchanged
relative to the April 2017. The recent decline in
oil prices, if sustained, could weigh further on the

outlook for the region’s oil exporters.
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The Thai economy in 2017 continued to grow,
supported by exports and major manufacturing
sectors, especially tourism, construction, and retail
services. Encouraging household spending proved
to be a sound policy. Meanwhile, public investment
is likely to accelerate as reflected in a robust budget
spending and the progress of government
infrastructure projects. Inflation remains low and
current account surpluses continue to be positive.
Meanwhile, the proportion of household debt to GDP
declined in line with the improvement in household
income in key economic sectors. Nevertheless
the expansion of the Thai economy also faces
challenging factors and limitations at the hands of
nature in the form of floods and storms that caused
a negative impact on economic growth. There have
been signs of economic recovery in leading trading
partner nations and a strong Thai Baht against
major currencies has exerted a positive influence

on imports and consumer pricing.



Supporting Factors for the Economic Growth
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The world economy and trade volumes have
expanded in line with the revised global economic
growth projections, in particular the increase in the
economic growth rates for exports to Europe, China,
Japan and ASEAN countries. The share of the total
export market in Thailand is approximately 46% of
the total export value. Exports to the US account for
about 11.4% of total exports, and are expected to
grow further. These factors have driven the export

sectors to accelerate growth for the whole year.

Improvements in public and private investment, but

government investment in the second quarter declined.

» Reduced disbursement of funds under the
annual expenditure framework due to
accelerated disbursement by key agencies

during the previous fiscal budget period.
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early stages of disbursement for major projects.
However, government investment during the

rest of the year is likely to accelerate.

Disbursement of funds under the annual
budget including disbursement of expenditure
will accelerate. This includes contractual
installments for major investment projects
funded by both government and private
investment. The trend is improving in terms
of investment in machinery, equipment and

construction.

The acceleration of key production sectors including :

+ Hotels and restaurants sector has expanded

significantly. The number of tourists increased
from ASEAN, Europe, Australia and the United
States. This is in line with the improvement of
major economies. Meanwhile, the number of
tourists from China was 27.2%, which is slightly
decreased, and recovered during May-June
and are a key factor in boosting overall arrivals
and revenue. Tourism expanded faster than
expected, mainly due to recovery in the China

market.

Despite the fact that exports in earlier periods
were partly from inventory which caused the
production sectortorecovery slowly, the rundown
of inventory in major industries signals the
acceleration of manufacturing production in
the latter half of the year. Additionally, raw
materials import increased, and the business

confidence index remained favorable.
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» The construction sector expanded in line with

government investment and private sector
construction, which enjoyed a resurgence of

housing construction and industrial facilities.
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services continued to expand. Increased
productivity is due to higher water levels
in major dams. The weather is more
favorable to multiple crops. Price support
is likely to decline due to increases

in domestic production in agriculture.

The income base of households dependent
on the industrial sector, exports and services

has improved.

The income base of households relying on the
tourism and hospitality sector has improved
due to the accelerated growth in the tourist
arrival numbers and revenue earned from foreign
tourists. Income from tourists in the country is
likely to accelerate. The improvement of the
economy and measures to promote tourism in

the country are strong factors favouring tourism.
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Floods and natural disasters are a risk factor for
the expansion of agricultural production, which
is @ major contributor to economic growth. In
2017, agricultural production began to slow down.
However, there was a growth of non-agricultural
products, especially in the field of industry, tourism
and transportation. On the negative side floods and
disasters could slow down agricultural production
more than expected, and may impact on economic

activity.

The global economy, commodity prices, capital
movement, and foreign exchange rate of major
currencies including Thai Baht are at risk of become
fluctuate following key economic and political

conditions including:

 Direction and progress of the US economic
policies which might dampen investors’
confidence particularly the delay in FY2018
government budgetary process, the concerns
over public debt ceiling raising, and the US’s
trade policy particularly the result from NAFTA
re-negotiation as well as the implementation of
the trade measure to limit unfair competitions
from other foreign countries

« Direction of monetary policy of major countries.
As a result, liquidity improved faster than
economic fundamentals, especially those

of the US Federal Reserve. The balance of
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Economic Intelligence Center (EIC) estimates the
Thai economy in 2018 grew by 3.5%, driven by both
state and private investment. In addition to the
construction of public transportation infrastructure.
EIC sees several signs that the private sector is likely
to see a significant increase in investment in 2018,
both from the export sector with a continuous
increase in capacity utilisation. In addition, the
rapidly growing digital consumer market in many
Asian countries, such as India, China, and ASEAN is
a trend to watch. Thailand has enormous business
opportunities to capture foreign investment. Large
international e-commerce businesses have started
to penetrate the Thai market. Since 2016, EIC expects
that this trend will lead to increased demand
for investment in areas such as transportation,
storage and distribution. However, the shortage of
workers due to the adjustment in rules governing
foreign workers will impact on expansion. Consumer

spending by Thai households is still slow.
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Exports
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Private Investment
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Expect a continued growth of 4.8% in line with global
economic recovery. Much of the growth is driven by
small companies that have a market share of 77%.
Most of them are owned by Thai entrepreneurs. The
remaining 23% are major corporations and most of
them have foreign investors. The promising sectors
are chemicals, machinery, electrical appliances and

motor vehicles.

The outlook for private investment in 2018 is
positive with a growth of 3.8%. This is based on
ROE and cash flow (FCF) as well as support from
BOI, the Eastern Economic Corridor (EEC) and joint
investment between the public and private sectors
(PPP), as well as companies that are in the industry
with good growth in services such as communications
and telecommunications. Private investment benefits
real estate construction, automotive electronics
and petrochemicals. But small companies have
only a 0.8% growth in investment, due to their low
level of access to capital, and the fact that most
SMEs are in the trading sector, where the need for

investment is minimal.
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Private Consumption
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Using employment as an indicator, we find that
even with large growth companies, the employment
rate is low at only 13% of the workforce, compared
with small and agricultural companies that employ
a large number of people and distribute across the
region. In 2018, prices for agricultural products are
expected to remain low. Private consumption is

expected to expand at 3.2% by the close of 2017.

In particular, the exchange rate market is more
volatile driven by foreign factors, especially the US
stimulus, monetary policy of the Central Bank and
geopolitical risks. The Baht will assume a stronger
direction and could settle at round 32.50 Baht per
US dollar in late 2018, supported by stronger Thai

economic fundamentals.
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Overview of the Global MICE Industry in 2017
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An overview of the meetings & incentives by GBTA
published in 2016 “Global BTl Outlook, a survey of
growth in the meetings and incentives segments,
showed that during 2016 to 2020 the countries
with high growth were India, Indonesia, Turkey and
China, with moderate growth in the United States

and Europe.
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In addition, the 2017 Global Meetings and Events
Forecast, by American Express, in 2017, the length
of stay for meetings and incentives remained
stable. The average length of stay varied from 3
to 3.5 days in all regions. In Europe the average
was shorter by a day. In Central America and
South America had longer length of stays than
average. Overall, length of stay for meetings and
incentives groups has reduced due to time
constraints. In terms of spending per person
incentive travel was the highest as organisation
linked the travel prize to the highest sales targets.
Convention organisers have the second highest

spending per person.

Overall, the average spending per person in North
America, Europe and Asia Pacific was at a similar
level, while the spending per person in Central
and South America was higher. This is being due
to the trend of staying at high-end hotels such as
resorts or luxury hotels. The factors MICE travellers
adopted to consider the venue included the ease
of getting there and safety factors linked to the
destination. The report also found that MICE travellers
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in Asia Pacific, Europe, Central and South America
and Europe also take into account economic and

political security factors

For MICE business success, the overall for 2017
gave prominence to technology and digital
applications. The MICE industry has played a with
experiences such as Virtual Reality, Location Based
Technology, Mobile Application, or Social Media, but
it does not diminish the importance of face-to-face
communications. However, organisers still have to
take into account the balance of technology with
reference to use and costs to achieve value
for money. Moreover, major trends during
2017 and in the future, suggest MICE activities
that focus on "Work Along with Play" or
"Business Travel with Pleasure" (Bleisure).
Business travellers are also interested in social

activities Corporate Social Responsibility (CSR).

#u7: MPI Meetings Outlook 2016
Source: MPI Meetings Outlook 2016
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MICE Industry Overview
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Economic recovery in 2017 has improved
discretionary and consumer spending. Investment
and trade has also improved while emerging
markets are driving growth their opportunities for
business travellers around the world. This led to a
3% increase in business travellers spending, with
a focus on investment. Exports will drive total
growth. However, the investment growth of 1.6%
in 2017 will increase throughout the forecast

period, which is 4.4% in 2020, reflecting the long-term

wndunaiuy capital change cycle.
Business Traveller's Spending
Growth
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“As seen in graph, global meetings and

incentives spending grew 3.5% in 2016 and should grow 5.2% in 2017,

with production support linked to economic and financial stability.”
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4%
Latin
America

4%
Emerging
Europe

42%

Asia Pacific

The ratio of spending in the region remains
unchanged. Asia-Pacific and Western Europe have
slightly increased market share. North America lost
market share slightly. In other regions the Asia Pacific
and Western Europe will see an increase in market
share around 1% around the year 2064, while North
America will lose 1% of market share. (source:
GBTA BTI ™ Outlook ANNUAL GLOBAL REPORT &
FORECAST, July 2017).
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The mega international conference trend will
continue to grow, but there will be more regional
conventions. Smaller conventions will be held more
frequently, or at least annually but the number
of convention days will decline. The destination’s
attractions continue to be a factor in choosing the
venue as this adds value and appeals to business
travellers. Global competition is more intense.
There emerging competitors in the Asia Pacific
and the Middle East Modern and in these regions
technology is more important in terms of fundamentals
and conference requirements such as WIF| or other
Smart Meeting Technology. Flexible meeting place
modifications are also important. (Source: JWC

Report)

Based on international conference's statistics by the
International Congress and Convention Association
(ICCA) it was concluded that following the dominant
trend of past decades, the United States will continue
to host the most conventions when compared
with other competition countries. However, the
regional picture indicates, Europe will continue to
host the largest share of international conventions,
with Germany, England, France and Spain being the

most popular.

In 2016, the United States holds the largest number of
international conferences, with 934 conventions. The
second is Germany, with 689 conventions, followed
by the UK, France and Spain. with 582, 545 and 533,
respectively. For the top 30 destinations in Asia,
China and Japan ranked 7th. The South Korea ranked
13th, while Thailand ranked 24th.
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Number of International Meetings

2016

COUNTRY

#MEETINGS

COUNTRY

#MEETINGS

US.A

925

US.A

934

Germany

667

Germany

689

Unted Kingdom

582

Unted Kingdom

582

Spain

572

France

545

France

522

Spain

533

Italy

504

Italy

468

Japan

355

China-P.R.

410

China-P.R.

333

Japan

410

Natherlands

333

Natherlands

368

Canada

308

Canada

287

Brazil

292

Potugal

287

Potugal

278

Austria

268

Republic of Korea

267

Republic of Korea

267

Austria

258

Sweden

260

Australia

247

Brazil

244

Belgium

216

Australia

211

Sweden

216

Poland

Turkey

211

Belgium

Denmark

Atgentina

Switzerland

Switzerland

Poland

Mexico

Mexico

Denmark

Atgentina

Finland

Singapore

Czech Republic

Greece

Greece

Iceland

Czech Republic

Norway

Singapore

Finland

Colombia

Colombia

Norway
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Number of Meetings in Asia

2015

RANK

COUNTRY #MEETINGS

Japan
China-P.R.
Republic of Korea

Singapore

India
Chinese Taipei
Malaysia
Hong Kong, China-P.R.

Indonesia

nadRvee ICCA Tud 2559 wudwsewmelugiinialeidey
Aldsunuiongegn lunsdanisussquuiunmad
2 UszinA Ao Fuuazdiu sedaun Ao 1nmAld dw
Uszinelnglasuanuiionduseud 4 Y930UNA

2016

RANK COUNTRY #MEETINGS

China-P.R.
Japan

Republic of Korea

Singapore
India
Chinese Taipei
Malaysia

Hong Kong, China-P.R.

Indonesia

According to ICCA statistics in 2016, the two most
popular Asian countries in the region were China
and Japan, followed by South Korea and Thailand

was the 4.

Ausumsus:guzadiiiaitunimadauddun
Number of Meeting in Asia Pacific by City

COUNTRY #MEETINGS

Singapore

Seoul

Beijing
Hong Kong
Tokyo
Taipei
Shanghai

Kuala Lumpur

Kyoto

nadnves ICCA Tull 2559 wuindledwededilasu
AutenaEalunsIan1sUsERNuIuNn@ Ae deAlus
sotaeun Ao nyslwa waznsunw leiuaudeudy
Jusuil 3 weualTe TaoiTeslval guinuazimenlesy
pufeudususuil 28 Susufl 48 uazsusuii 92 veq
NIULBLTEY AIUaINU

According to ICCA statistics in 2016, the most
popular Asian cities worldwide were Singapore,
Seoul and Bangkok was the 3rd4 More detailed Asian
comparisons indicated the rising popularity of Chiang
Mai, Phuket and Pattaya. They were ranked 28th,
ranked 48th and 92nd in Asia, respectively.

7i47: ICCA Statistics Report 2016,International Congress and Convention Association (ICCA)
Source: ICCA Statistics Report 2016,International Congress and Convention Association (ICCA)
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NAMNISUAAITUATUIUIBIE
International Exhibitions
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Exhibitions will expand with regional editions
as international exhibitions will partner with
local organisers. M & A (Merger & Acquisition) says
this is consistent with the growth in industry and
regional economies. However, there is a trend
towards integrated activities. The meetings and
exhibitions segments will be presented as
a single event offering better value and a return on
investment (ROI) for the organisers and participating

sellers and buyers.

UFI has published the 13th edition of the Trade Fair
Industry Report Asia, which surveys the Asia Pacific
region. In 2016 it shows the gross exhibition space
rented in the Asia Pacific region increased by 5.5%.
Fair organisers sold more than 20.9 million square
meters in exhibition space. 57% of the gross sold
space in Asia was for exhibitions held in China.
Japan had the second largest trade fair sold space
with an area of 2.06 million square meters or 10%
of the region’s total. More than 1,000 exhibitions
were held in China and Japan, about 44% of all the
exhibitions held in the Asia-Pacific region. India was
the region's third largest with sold exhibition space of
1.07 million square meters. Korea Hong Kong were
the region's 4th and 5th with 0.98 million square

meters and 0.95 million square meters, respectively.
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Table Number of Venues and Exhibition Space in Asia in 2017

COUNTRY EXHIBITION SPACE (Mz) #Of Venues

China 5,761,039 112
Japan 373,409 14
India 337,392 16
Korea 308,368 12
Singapore 219,970 4
Australia 172,092 12
Hong Kong 149,820 2
Malaysia 125,342 6
Indonesia 120,135 9
Taiwan 117,178 5
Macau 76,715 2
Pakistan 37,191 2
Philippines 33,635 5
Vietnam 22,278 3
Myanmar 13,000 3

Cambodia 11,156 2

7 2560 axflaauiidauanduduasinssansluede
$ruu 218 wiks MnRufisiswau 101 widul 2548
Sunuvesiuiiauandduiunmiiesas 70 avogiiu
Faflvuralugnin 15 wirvewmaalngsududaly
R

'
P

o dqtu Taglud 2561 Hu wuade ooawnaids Ju
Suie ssiinsiiivvunnvesaanuil eduadeiiuny
%Lﬁmﬁuﬁmmamauﬁwm Malaysia International
Trade and Exhibition Centre (MITEC) Til#idis 50,000
as1aes Tweagiitudranuiidnausunlngves
Wusudaldusnnslunanfesiinsiuiuiisny

LEAIAUAIDY 400,000 A519unshuT 2561

There will be 218 exhibition halls, or centers, in Asia
of which 101 of the venues were established since
2005. Of the total 70% of the venues are located
in China, the top destination in terms of available
exhibition space, 15 times greater than the exhibition
space available in second placed Japan. Starting in
2018, Malaysia, Australia, China, India will be the key
drivers of growth in the exhibition sector. Malaysia
plans to increase its exhibition space at the Malaysia
International Trade and Exhibition Center (MITEC) to
50,000 square meters, while China will add a new
large exhibition venue in Shenzhen. The overall
available exhibition space will increase 400,000
square meters in 2018.

i 43384 BSG
Source: BSG research
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2.2
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Overview of MICE Thailand in 2017

MuwsoussNAUEeIUS=INA
MICE Global Business Overview
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This overview of the MICE industry in 2017, illustrates
the strong commitment that is in place to reach
out to the government’s vision for stability
prosperity and sustainability in line with a 20-year
MICE strategy. There are three major directions that
are being adopted by developing countries; build
with innovation, generate more revenues and create
prosperity for the benefit of all sectors of society.
This vision targets MICE industry as a major economic
development and spreads the prosperity and

income to all regions sustainably.

The MICE industry has an important role to play, as
a mechanism to generate revenue of 1 billion Baht
annually. The industry has continued to expand
between 2004 and 2016 at an average growth of
13%. This has generated revenue over the past
decade. In the last quarter of 2016, the impact of
an economic slowdown in many EU countries and
the situation in Thailand, the MICE industry rose
to the challenge in 2017, hosting over 14 events
including incentives, international conferences
and exhibitions such as Herbalife Southeast
Extravaganza, Infinitus Group Conference, PCMA
Global Professionals Conference, Asia Pacific 2017,
UIA Round Table Asia Pacific.
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Overview of MICE Market Fiscal Year 2017

4 Revenue (Million Baht)
MICE Industry
2016 2017 Growth (%) 2016 2017 Growth (%)
M 258,483 259,901 0.55% 23,445 24,478 4.41%
| 263,556 271,793 3.13% 16,217 16,696 2.95%
C 298,564 300,273 0.57% 25,789 26,145 1.38%
E 180,480 215,992 19.68% 15,686 18,869 20.29%
\ Total 1,001,083 1,047,950 4.68% 81,137 86,188 6.23% /

Tulikuan Yssalvednidumanguludeuiaiu
1,047,950 au a@3951ela 86,188 auum lagandu
UniAumMenguN1sUsEYN 911U 259,901 AU aseselel
24,478 duum dadumangunsveadisaiierdy
51978 91U 271,793 AU @5195198 16,696 anuum
UNRUNNANNTUTEYUWINIIIF 91U 300,273 AY
a31978ldl 26,145 duum wagdniunngunuLans
FUAWIUIYR WU 215,992 Au @5195181A 18,869
Fuum fafulatuandiiug 6.23%

naaludlnedilinuddyiinainedodundn
TaglamzUszimadu Jedidnenimasnsafaditniou
awldni 1 niueuduly uasiihdsdegs Idnifums
nauldindnamulussmelnevaneUegiseiiles nann
fifunanddnfitieduiedoussialudlnelud 2560
dwdulszmady q Sasduulifduuin wu gl
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aanlnailuglsunzTueen 019 TWuaud as1susgian
wagmaInfafevdnuingAiasugRadican

In the past year, there were 1,047,950 MICE travellers
who delivered revenue of 86,188 million Baht.
Meetings delivered 259,901 visitors and created
revenue of 24,478. Incentives delivered 271,793
visitors and revenue of 16,696 million Baht.
Conventions attracted 300,273 delegates and
generated 26,145 million Baht. Exhibitions attracted
215,992 participants and generated revenue of
18,869 million Baht. The total average growth rate

for all sectors was 6.23%.

Thailand’s MICE market is drawn mainly from
Asian markets. China is the top market and has
performed well in 2017. For other countries, there
are positive trends mainly in Europe, led by the
United Kingdom, Germany that high potential
for growth. New markets in eastern Europe, such
as Poland, the Czech Republic and the Russian
market are showing signs of recovery after a recent

economic downturn.
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MICE Travellers Entering Thailand in 2017

Top 10 MICE Markets

for Thailand in 2017

Country No. of MICE
Travelers (pax)

China 153,312
India 129,717
Singapore 97,683
Malaysia 84,352
Korea 51,790
Japan 50,226
Hong Kong 44,424
Indoneisa 37,328
US.A 35,783

\Philippines

29,085 /

10 é’ué’uﬂizmﬂﬁﬁﬁi’wmuﬁﬂLaum\mq'ulmj‘l,‘*ﬂ"]
Uszmelnegeiigaluteuuszana 2560 leun Fu S
153,312 AU BULREY 91UIY 129,717 AU F9AlUS Iuu
97,683 AW LAY 31U 84,352 AW LNUE I1UIU
51,790 ﬂuﬁjﬁu U 50,226 AU F89N9 91U 44,424
Ay Bulatide 91U 37,328 AU ansgoli3n 91U
35,783 A uazilauTud shusu 29,085 au Fas1uau
auluusazUssmeatisuuinguand 2559

10 countries with the highest number of MICE
travellers entering Thailand in fiscal year 2017 were
China 153,312, India 129,717, Singapore 97,683,
Malaysia 84,352, South Korea 51,790, Japan 50,226,
Hong Kong 44,424, Indonesia 37,328, United States
35,783 and 29,085 in the Philippines. The number
of MICE travellers in each country has increased
from 2016.
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Overview of Domestic MICE in Thailand
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The promotion of meetings and exhibitions in
Thailand is an essential factor to distribute income
and stimulate the economy of the country as well
as meet key national development objectives.
This is in line with the government's policy of
focusing on both public and private sectors to
deliver prosperity to every province in Thailand
rather than just key urban centres. Growing the MICE
business will diversify the benefits beyond popular

tourist resorts and cities to emerging destinations.

TCEB's 20-year vision focuses on turning the nation
into a major player in the MICE industry at both
domestic and interntional levels. The MICE industry
provides a mechanism to create and encourage a
stable economy in the country. It will spread
prosperity to all sectors and create sustainability
that meets the objectives of a sufficiency
economic philosophy. The project "Follow the
King's Footsteps...A Royal Trail Inspiration" It has
been developed to encourage both government
agencies and the private sector to organise
meetings on royal initiative projects and by doing
so provide tuition in the princicples of sustainable
living. To launch the initiative, the first project is
a collaboration between the three organisations;
Thailand Convention and Exhibition Bureau (Public
Organization), the Advertising Association of
Thailand and the Association of Domestic Travel
Thailand. The meetings concept behind the "Follow
the King's Footsteps" module and the "Model for the
Royal Project" is based on three concepts:
Sufficiency, Growth and Development. The three

concepts provide the themes for learning models
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demonstrating specific activities in the Royal
Development Projects Area and provide
a platform for the exchange of knowledge that
can be appled to work and life. Projects under
the Royal Initiative that are highlighted in this
program are; Kung Krabaen Bay Development
Study Center (Chantaburi), the "Sufficiency” Project,
Doi Tung Development Project, in Chiang Rai
province, the "Growth" Project and Laem Phak Bia
Research and Development Center (Phetchaburi),
the “Development” Project. With honored by the
national private sector partners. It is a pilot agency
to expand the knowledge to the employees and
the participating clients. To organise a symposium
on the Royal Project. To organise a symposium on
the Royal Projects, TCEB has prepared a package
to support meetings, incentives, or activities that
are hosted on site in one of 19 Royal Projects. To
encourage private sector organisations to host an
event at a Royal Project, TCEB offers a meeting grant
of 30,000 Baht, began on October 2017 up until
September 2018, for groups of 30 people or more.

In addition, TCEB continues its Thailand Domestic
Mice Mart project for the fourth year, which is part
of a wider MICE Thailand programme to support
MICE Cities around the country by raising the quality
of event services and creating business networking
opportunities. The objective of the marts is to
create business opportunities among MICE industry
operators and to encourage both domestic and
international event organisers to host meetings in
an emerging MICE cities that will generate revenue
and boost the local economy. This will drive the
nation’s MICE industry to achieve recognition
at international level for a wide variety of MICE
destinations across the country. In the Greater
Mekong Sub-region market, meetings have been
organised and well received by Cambodia,

Laos, Myanmar and Vietnam (CLMV) to enhance
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Industry
Sector

cooperation and strengthen the development
of the industry. MICE operators in the CLMV countries
attended forums to exchange ideas and discuss
policies for trade development as well as joint
investment cooperation. It had encouraged
stronger ties between the MICE industries in
neighbouring countries. Subsequently, the MICE
industry in the region is stronger and this ensures

revenue growth and benefits for the region.

Accumlate No. of Domestic MICE Travellers and Revenue FY 2017 Categorize by Industry

No. of D - MICE Travellers (pax)

Revenue (Million Baht)

Fiscal Year 2016 [lit{EIRCEI 05V

Growth

Fiscal Year 2016 Wil EIRCEIWIOVA Growth

385.68%

487.36%

-15.45%

M 571,659 2,776,453
| 181,548 153,492
C 3,713,680 3,416,462

-8.00%

-12.40%

24,387,174 28,970,101

28,854,061

35,326,508

AnAN519auUY agtiiulatn Tl 2560 dd1uau
dndunanguludludsemasausiadu 35,316,508
Au ad19seld 91,142 duum Andudndumnengy
MIUTEYN MU 2,776,453 Auaz1esnele 4,229 Suum
dnifunengunisisaiisnieiduseia dauau
153,492 Ay a319518la 438 d1uum dniiuvnangy
N13UsEYIUIIYIA U 3,416,462 au ad1e5nela
4,661 AUV BNFUNINFUNITUARIFUAIUIUIYA
1w 28,970,101 AU @519578lA 81,814 d1uum

18.79%

22.77%

22.40%

Table above shown, in 2017 there are 35,316,508
MICE travellers in the country, generated revenue
of 91,142 million Baht, Meeting business travellers
2,776,453, generated 4,229 million Baht. For Incentive
travellers 153,492 people generated revenue of
438 million Baht. And International Convention
travellers 3,416,462 people generated revenue of
4,661 million Baht. International Exhibition travellers
28,970,101 people and revenue of 81,814 million
Baht.
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MICE Global Bussiness Overview 2018
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MICE trend in 2018, provides indicators that show
the industry is expanding in a positive direction.
However, meeting planner and organisers should
take into account various factors such as adopting
new formats to draw more clients, and events need
to be sustainable. Organisers can use new locations
and add new food and entertainment experiences
to make events more attractive. The development
of communications technology and internet
access will help organisers create systems that share
information and knowledge with attendees. The
use of smart registration systems and social media
technology such as real-time video also add value.
By focusing on enhancing the experience of
participants, oreanisers will meet the expectations
of attendees that are changing. This will require
an organiser to find new venues, to add value and
make it unique. It could involve the use of outdoor
venues weather permitting that offer fresh air and
a variety of organic foods. Attendees will expect
innovative ideas and getting new experiences while
organisers will want to reduce the standard offer of

buffet meals, for more family-style meals and dining.
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Business traveller's spending is expected to reach
$342.9 billion by 2021, with an average growth rate
of 3.7% according to forecasts for 2017 to 2021. The
expansion of the industry over the next five years
will see industries such as petroleum refining, tire
and plastic production, transportation equipment,
social and personal services, real estate, hotel and
restaurants expanding at an average growth rate of

5% per year.
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Total expenditures of MICE Travellers of $50.4
billion in 2017 increased by 6.9%. The next
five years, should generate more profit from
business traveller's expenses, mainly from business,
transportation equipment, social and personal
services, real estate, rubber and plastic production,
hotel and the restaurant industry. The expected
growth forecast suggests plus 10% per year between
2017 and 2021. Revenue will grow to $ 78.9 billion in
2021 with a 11.2% growth over the next five years.



42 femanagnsladlneyszdteuszann 2561

Au
China

pannnsiuMaiievhgsivesdudiyadn 318.0 Wudu
wiswgyansglud 2559 war 26.7 Wuduneaaisiul
2558 NM3vzaefeuATEgNaTUREwLlasAAIINg
\iunmailevingsivvsdenadfidnsinisiivlaeded
Sovay 5.9 mel Andusiola 433.5 Wudunsey
an3gnelud 2564 msiAulvesgsiavienienlurag
U 2560-2564 azagiigsialulin ir3asdnsuazgunsal
adm1zuning Sguna n1seAneIsLasnalafnuay
nsznulasazdinmaiulatuludasuinnindesas 7
sio¥ Tuiwitdnly

rudu
Japan

The MICE market is estimated at $ 26.7 billion
in 2015 and $ 318.0 billion in 2016. The Chinese
economy is expected to continue with a business
growth averaging 5.9 annually and is estimated to
reach $ 433.5 billion by 2021. Industry will expand
during 2017-2021, with an emphasis on machinery
equipment, real estate, sovernment, rubber and
plastics and paper production and grow by more

than 7% per year over the next five years.
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Business travelling in Japan was valued at $ 65.2
billion in 2016, an increase of 4.4%. MICE spending in
the next five years should increase by approximately
1% per year during 2017-2022. Industries that will
contribute the biggest benefits are petroleum and
refining industries, machinery and electrical utilities
and personal services that have been growing 3%

every year from 2017 to 2021.
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The South Korean MICE market was worth $ 33.4
billion in 2016, an increase of 2.4% over 2015. In
the next five years, spending is expected to grow
by 3.6% to reach $ 40.4 billion, while the economy
continues to grow. Industries that will create MICE
travelling growth are petroleum up 8.8%, followed
by social and personal services up 6.5%. Industries
expanding are basic metal production 6%, electrical
machinery 5.8% and utilities 5.5% during 2017-2021.
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The business travel spending in India continued to
grow at 11.4% in 2015 and revenue reached $ 33.0
billion last year. The next few years should see
annual revenue reach $ 59.5 billion. The industries
that generate income for business travelling are
refining, social and personal services. It is expected
that these industries will grow at an average
annual rate of 15% between 2017 to 2021. Other
industries showing growth are real estate, metal,
transportation, telecommunication, rubber and

plastics, construction, textile and services.

#u7: Outlook Annual Global Report & Forecast Prospects For Global Business Travel 2017-2021.pdf
Source: Outlook Annual Global Report & Forecast Prospects For Global Business Travel 2017-2021.pdf
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Meetings and Incentives Trends
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Meetings and incentives stakeholders need to look
for new elements to offer business travellers. New
technology plays a greater role in the decision-making
of MICE clients. Trend that stakeholders need to
prepare themselves and learn as there are essential

factors for decision makers as following;
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Safety & Security
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Personal safely and belongings for delegates,
food hygiene during an event is very important.
In addition, the presence of strong cyber security

service is now a vital issue for event organisers.
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Multipurpose Venue
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The key factors favouring Thailand is the variety
of MICE venues. The emergence of multi-purpose
venues is an important factor to be considered
as organisers look for convenience. The more
requirements are met, the higher opportunities for
that venue holding MICE events. Current venues or
in the future are necessary for variety of functions
called Multi-purpose venue. Customers are diverse

and constantly changing their requirements.
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Use of Technology to Apply for Meetings and Incentives
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The key factor in today's business is technology,
which is being used to streamline processes in MICE
management such as registration using QR Code
technology, or mobile phone. In terms of the
organiser, running the activities as scheduled is very
important. Technology plays an important role in
helping organisers manage their work flow with
the use of Applications tracking their workload in a

systematic way.
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Conventions Trends

International convention delegates have more
expectations in today's world. As a result, organisers
must seek for new ways to deliver creative events.
To meet the changing needs of delegates and
associations, international conference should focus

on the following trends;

Hybrid Events
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The popular hybrid meeting is a live event with
virtual reality. For example, when TCEB organised a
conference workshop in 2015, it was linked
real-time to the ICCA's annual sales and marketing
research program held in Amsterdam. Another
example is the Australian Veterinary Association.
Although it offers yearly activities for member the
number of events has not increased. Webinars
are now more popular to reach more members.
Technology makes the production of webinars easy
and affordable for those who cannot attend the

conventions.

AJTUAIAKIINGITUluwanouLnuaIINMsalnu (ROI)

Higher expectations for return on investment (ROI)
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Although many of the benefits of conferences and
meetings are difficult to measure in value, there is
a need for associations and organisers to measure
the return on investment (ROI) in order to effectively

value and engage members and attendees.
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Members need more values with the limitation of
budget and cost controlling. For associations, ROI
measurement helps them identify unnecessary costs
and what can be done to attract participants and

generates maore revenues.
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Exhibitions Trends

The International Exhibition Industry is another
fast-growing industry generating high volume
of income for stakeholders in this industry,
who need to improve quality of the shows to
meet the requirements of customers. International
trade exhibitors will be interested in the following

trends;
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Exhibitors Benefits for Return on Investment (ROI)
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Exhibitors are expected to gain more quantifiable
benefits. Organisers must work harder to provide
a better experience with more tangible ROI, with
strong financial results. There is an emphasis on
ROI, database management and tracking system.
There are numerous digital options for product
displays that reach the target audience and can

easily measure ROI.

Technology

Tuthgtunisamulussuuadviadulnglasunisiiu

P 9 a a = 1%
WaUFuuseseansmnnisuans nalulaganunsaly
lamadwsuneldluninfianuninedmnivgdnau
insesilaaunIialidiudAglannussansnmluau
wndu Msldudnndindunivanddiibnnundeuln
VuiuLansduA Axednanulvlusednsamunniy

The investments in digital system are being
improved to provide a new revenue stream for the
organiser. Digital tools play an important role in
improving performance of the shows. Applications
that demonstrate the movement on the exhibition

floor also help organisers to be more efficient.
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Networking has become necessary for exhibitors, in
order to be successful in the long term. Organisers
must consider the best solutions that will increase
the network experience. A fast and accessible
internet connection for all participants will increase
competitive advantage. (Source: Overview of the
Meetings Industry in Asia (UNWTO), June 2017)
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Thailand's MICE Industry in 2018

The MICE industry in Thailand is a service sector that
plays an important role in propelling the country's
economy forward. It contributes and helps to build
investment networking between Thai and foreign
companies directly and indrectly. In addition it
encourages Information exchange leading to
innovation. According to a study on impact of the
MICE economy showed that it generates revenue
estimated at 2.2 trillion Baht and creates 164,427
jobs. It is one of the key service industries in the
National Economic and Social Development Plan,
No. 12(2017-2021) and the 20-year National Strategy
(2017-2036). One of the strategies of the MICE
industry, according to the master plan is to promote
MICE market in accordance with the Thailand 4.0
policy aimed at creating knowledge, innovation
and added value for Thailand that will ultimately
achieve the goal of a high-income economy. MICE
industry is part of the Thailand 4.0 model because of
the exchange of knowledge in professional fields for
developing capabilities to further the development

of products and services or innovation including
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professional networking for callaboration in the

future.
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Thailand 4.0 is an Innovation-Driven Economy
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By moving from producing commodities to high
valued products; emphasizing on promoting
technology, creativity and innovation as a driving
force to achieve Thailand 4.0 goals that focus on

five target industries.

@ Food, agriculture & Bio-Tech, such as new

startups in agricultural and food technology

Health and wellness & Bio-Med, such as health
technology development, medical and spa

technology

Smart devices, robotics and mechatronics, such

as Robotic Technology.

Digital, loT, Artificial Intelligence & Embedded
Technology Internet technology group that
connects and enforces various devices. The
device connects online without using human
intervention. Educational technology, e-market

place, e-commerce, etc.

Creative, Culture & High Value Services. Lifestyle

Travel Technology and enhanced services
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The government has a clear goal to "turn Thailand"
into "Thailand Economy 4.0" graduating from a
labor-intensive economy to innovative industries.
To create a new high-tech industries, new
areas have been idendtified. They include New
Engine of Growth, First S-curve or five existing industrial
sectors which can be developed by adding value
through advanced technologies; Next-Generation
Automotive, Smart Electronics, High-Income Tourism
and Medical Tourism, Efficient Agriculture and
Biotechnology and Food Innovation. The New
S-curve or five sectors which can serve as growth
engines to accelerate Thailand’s future growth;
Automation and Robotics, Aerospace, Bio-Energy and
Bio-chemicals, Digital and Medical and Healthcare.
In addition, the government continues to enhance
the competitiveness of Thailand and facilitate
investment in the Eastern Special Economic Zone
(Eastern Economic Corridor: EEC) will be established
through expedited development of public utilities,
transport infrastructure, human resources. Three
eastern coastal areas are in Rayong, Chon Buri,
and Chachoengsao provinces. The development
in the coastal area will create tremendous MICE

opportunities.
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Eastern Economic Corridor Project Thailand MICE Industry
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from Bangkok to Pattaya

The Eastern Economic Corridor (EEC) comes under
the Thailand 4.0 banner, outlined in the Eastern
Seaboard Economic Development Plan and

supports the government's policy of building a
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center for economic development. Eastern Economic
Corridor (EEC): Chachoengsao, Chonburi and Rayong.
This is a pilot area for the development of the
special economic zone for the country, to promote
regional industrial development. It is the gateway
to ASEAN, China and India for the energy industry
and infrastructure. There are five large oil refineries,
three petrochemical industry groups, 20 power
plants and 29 industrial estates linked by a
well-developed transport infrastructure stretching
for 200 km from Bangkok. Connect via U-Tapao
Airport and Map Ta Phut Industrial Port. Investment
in this area is projected to reach Bt1,505 trillion over

the next five years.

There are also large-scale projects under
development, such as U-Tapao airport and Laem
Chabang port, a high speed rail project and transport
infrastructure. The plan promotes the ECEC as the
base for priority industries outlined in the Thailand
4.0 policy, all of which will benefit Pattaya as a

destination for business and leisure travellers.

Pattaya is well-equipped with facilities including an
exhibition center. There is a wide range of conference
and seminar facilities and a comprehensive
range of hotels, restaurants, shopping malls and
support services . New projects in Pattaya include
an international convention and exhibition center
at Nong Nooch Garden, Kann Thai culture show
and the Thai and Health Land Spa Pattaya, that
offers one of the most popular massage therapies
in Thailand. EEC s a significant contributor to the MICE
sector's revenue distribution policy and is outlined
in the TCEB policy for support and promotions. The
continued support has been in place over the past
several years to encourage sustainable development
of the Thai MICE industry. This may reduce the

concentration of MICE activities in Bangkok, while
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ecouraging growth and demand for new venues in
Special Economic Zones identifed in 33 provinces
and spread across the country. Ultimately this will
take the pressure off Bangkok’s infrastructure by
diverting MICE events to Chiang Mai, Khon Kaen,
Phuket and other provinces that have the potential

to become a future MICE industry hubs.
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Marketing Goal of 2018

With analysis of MICE global market trends that will
drive the Thailand MICE strategy, TCEB has set its
2018 target at 174 billion Baht in revenue earned
from 30.19 million domestic and international MICE
travellers. This includes 1,192,000 international MICE
travellers generate revenue of 112 billion Baht.
Domestic MICE travellers should reach 29 million
and generate a revenue of 62 billion Baht. By 2021,
TCEB aims to gain a ranking that places Thailand in
the top five countries in Asia for MICE Destinations.
The mission is to promote the development of MICE
Industry with stability, prosperity and sustainability

in accordance with government policy.

Top 5 of Asia* in 2021

Treveller
(pax)

International 1,192,000

Revenue
(Million Baht)

% Growth
(Traveller/ Revenue)

112,000 8% /11%

Domestic 29,000,000

62,000 8%/11%

Total 30,192,000

‘17121/7.‘ uandisiunsees 5 U (2560-2564) Y99 davu.
source: 5-year MICE industry master plan (2017-2021)

174,000

*3}571 Mega-Events

*Excluded Mega-Events
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Direction and Operation of TCEB

Fiscal Year 2018

3.1
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w.A. 2560-2579

Operational Plan Supporting TCEB 20-Year Mission 2017-2036

nsInvhEugnsmansnsRwgnanssuludsses
20T (w.p1. 2560-2579) vesdinnudnaSunisinU sy
wariingsenis (eadnsumun) wie Mudu fdngUseed
lunsfnwianianisiauaTysianazanavnssy
gpsdszina 1fleadrsmnudeuladunisimuauny
gusAmansn s anamnssuludliaenadsaiuns
WAL LATUEA LAz ERaUNTIUNANTOIUTENA Lay
Yanfaftagivungnsmaninisimuigaamnssulud
wlussardu szovnany uavsvezen leduindou
gnamNIsUYBIUsEA LRLTAAILAINNTA WarAnanm
nansusdulussiuud unelaliuiussans
Fensnszareelalugiosiu uasimunesusiouas
danuvadlngliauTaldegraiung Hafa uazdidudely
aruulouiguesiguianistuindeulnsugiauas
gnamnssivosseinAlngliAuTnodaiung S98s uag
iy duanunsoldRanssunisUszgunasnvieiien
ilodusneda msUssuumni wagn1suanadudn

"

TCEB’s 20-year strategic plan for MICE industry
development (2017-2036) will be based on a study
of the country’s projected economic and industrial
development trajectory. The plan will create linkages
in the formulation of a MICE industry strategic plan
in line with development of the country's major
economic and industry sectors. A MICE industry
development strategy will be developed with
short, medium and long-term goals, in order to
propel the country's MICE industry and enhance
competency and competitiveness at international
level. The plan also aims to boost incomes and
broaden distribution of MICE employment and
incomes to reach local communities. Overall,
the plan contributes to national economic and
social development to create a stable, prosperous

and sustainable society, in line with government



Wi viiefieningaavnssulud (MICE) WWunils

Tunalnnstuiedould Tnsenavinssulud Teuddry
Tumsteduindeugaaminssumnevesuszimelng
NuNsdRuLazAINTIIEie 9 vedlud 1ieann
geamnssuludaznelmintumyuisuduiuuinly
mstenszeneliuaziuindeunsugisvesszine
nnsldevestinauuazgiidnsineu samsenel
\Ainnstov1s n1suaniUAsududn mstuda deeen
warnsamuene 9 uenainilunisdneulud i
Usglowiiladlfusiiu 1wy msuanidsumiuuas
welulad nsuaniAsudeyarnanssne q aasaau
nsaseiusingmnegsna sulvfnisvenenaindun
yosusazgnanvnssy dadunsiaduaiiannduuds
waziindnnmaninsalunisudsiuresgnavngsaly
UszAlnesie

-

¢

policy. Thailand's meetings, incentives, conventions
and exhibitions (MICE) can serve as an important
driver to realise the government’s aspiration to
create such a stable, prosperous and sustainable
economy. The MICE industry is an important driver
of other industry sectors through MICE events
to showcase and facilitate business partnerships
and trade. The MICE industry generates significant
revenues, contributing to income distribution and
the national economy, through a diverse range of
MICE activities and events, attracting large numbers
of participants and boosting trade and business
partnerships. MICE events are designed to create
new business partnerships and expand markets
for key industry sectors. In addition, the MICE
industry also generates non-monetary benefits,
including exchanges of knowledge and technology.
Altogether, Thailand’s MICE industry contributes
to strengthen and enhance the competitiveness

of all Thailand’s industry sectors.
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Conceptual Framework

ADUIFoUTaJgoJuwuUITUNISNAKandoaJntdu 20 U

NUNAN1IINISWeUUNgoJIUS=INA

Alignment between TCEB's 20-Year Core Mission
with the Nation’s Development Direction

Tumsimusiianensiaungeanssludiel iy
nalndfalunstuindeugnavnssunaziasughaves
Uselna 9NN UTUIgAa NI TULAY
iswgAafiieItes ilefvungvsmansn1simul
guamnssuludliaonadesiunisiniuigaainnssy
wazLAs¥gnIveIlstinAkazIdevimllunisiamun
Uszinelngogna sfuas eds wazdadu Taoununis
Waruniansfnunldun ovmidsemelng wuiaun
wisghauazdsnuuin® iWhmnenszvealssmelng
(Agenda Base) wazithvneniswawundidedu SDGs

(Sustainable Development Goals)

Development Vision

National strategy: a stable, prosperous
developed country, under the Sufficiency Economy Philosophy

- Secure in all dimensions (economic, social
environmental and political)

- A sovereign and independent country
administered transparently under good
governance

* A strong and harmonious society based
on close family values

Stable + People have a stable life
+ Natural resources and environment
are conserved
+ Continued economic expansion with
equitable development
+ High competitiveness in domestic and
overseas markets
- Integration of all types of capital to support
Prosperous sustainable development including human
capital, intellectual capital, financial capital
natural capital, machinery, social capital
* Boost livelihoods and improve quality
of life sustainably.
+ Eco-friendly, socially responsible production
and consumption
+ Sustainable benefits to society
Sustainable

In order to define the direction of development
of Thailand’s MICE industry as a key driver of
national economic development, it is important
to study sectoral development for key industries.
This will facilitate a cohesive and targeted
strategy for MICE industry development in line
with industrial and economic development
targets and the government’s vision for stability,
prosperity and sustainability. Key strategic plans
to be considered include the Thailand Vision
2015-2020; National Economic and Social
Development Plan; Thailand National Agenda

Base; and Sustainable Development Goals (SDGs).

MICE Industry Development

Revenue
generation

Innovation-led
national
development

Create prosperity
to benefit all sectors
of society
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12" NESDP under 20-Year
Strategic Framework

Strategy 3

Strengthening the economy
and underpinning sustainable
competitiveness

\_

Key goals/ Development
Approaches

- Competitiveness in business

services sector should grow by
at least 6%

« Per capita income should reach

USD 8,200 by 2021

- Strengthening the economy

by sectors

« The annual income from

tourism > 3 trillion Baht

20-Year
MICE Strategic Plan

+ Strengthen industry by organising

seminars, trade shows and
exhibitions to facilitate business
matching, trade and investment

- Increase revenues from

MICE travellers

« Boost revenues for hotel

businesses and services

Thailand National

Agenda

Agenda 6

Boost Thailand’s
economic potential

Guidelines for
Thailand's Agenda

* Private sector investment and
investment in infrastructure

* Help farmers, e.g. in reducing
production costs and help
with farm inputs

* Attract foreign tourists

+ Promotion and development of
the industry in line with country’s
the potential

- Empower SME entrepreneurs

* Promote the digital economy

20-Year
MICE Strategic Plan

- Strengthen key industry sectors by

organising seminars on agriculture.
Trade shows and exhibitions to facilitate
business matching, trade and investment

« Strengthen SMEs through training and

seminars. Including trade fairs to
increase marketing channels for SMEs

+ Promote the Digital Economy through

seminars and training, to transfer
knowledge and develop digital skills,
showcase digital products and
technologies to entrepreneurs and
match with digital service providers

* Boost revenues from MICE business

visitors to Thailand

The Global Goals For

Sustainable Development

Sustainable
Development
Goals: SDGs

Encourage continued,

20-Year
MICE Strategic Plan

« Boost revenues from

Indicators Based on
the 20-Year
MICE Strategic Plan

- GDP from the direct

\

Ensure sustainable
consumption and
production patterns

- Strengthen the industry
by organising seminars,
trade shows and exhibitions
to facilitate business
matching, trade
and investment

SDG 8 inclusive aqd sustainable MICE travellers MICE industry
economic growth,
full employment, and * Boost revenues for the hotel | + Number of jobs in
productive employment | psiness, accommodation MICE activities
and employment opportunities| and MICE services
for all
+ Boost revenues for
MICE-related and
SDG 12 extended businesses

Added value from GDP
generated from
MICE industry

i1: gnsmansd 20 T owanyszmalneionaiusiung s dau

77 UsliF Tuafs 1avI50713Aaen TSN THRINISIATYENT UaeaInNLYIA

Source: Thailand 20-year Strategic Plan and Reform,

by Dr. Porametee Vimolsiri, Secretary-General of the National Economic and Social Development Board (NESDB)
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3aanAuUszinAlng
Thailand Vision

In order to enable the MICE industry to act effectively
as an important mechanism to drive the country's
industry and economy to grow steadlily, prosperously,
and sustainably in line with the national vision, it
is necessary to study the details of the “Thailand

Vision” as conceptualised.

Thailand Vision 2015-2020 aims to develop the
country to achieve security, prosperity and
sustainability under the concept of the Sufficiency
Economy philosophy, TCEB's mission is fully aligned
with this goal, and aims to achieve the following

three main objectives:

@ Revenue generation: Generation of MICE
revenues from venues, exhibitors, delegates,
visitors and associated tourism, and by boosting
domestic and international trade in key industry

sectors.

Innovation-led development: Fostering
exchange of knowledge and technology, and
national innovation-led development under
the Thailand 4.0 policy. Technological
advancement will be essential to the country’s

long-term competitiveness.

Inclusive and sustainable growth: TCEB aims
to create wealth for all sectors of society
by boosting readiness for MICE infrastructure
around the country, as well as by enhancing the
calibre and skills of MICE industry entrepreneurs
and personnel, to meet international quality

standards and support sustainable growth.



Revenue
Generation

Stability Prosperity Sustainability

* Revenue Generation from
MICE Activities

* Organise International
MICE Events

+ Bidding International
MICE Events

- -

%
Strategy
Development

* The MICE industry is
an important driver of
other industry sectors
through MICE events
Enhancing the

competitiveness of regional
MICE destinations

Innovation-led
Development

* Promote innovation-led
development under
the Thailand 4.0 policy

The MICE industry is
an important driver of

the other industry sectors
through MICE events

0 Inclusive and
Sustainable
Growth

+ Develop MICE Sustainability
* Supports achievement of
national targets under
the United Nations Sustainable

Development Goals (SDGs)

Developing the Thai MICE
brand at national and
international level

* Develop MICE support
services, infrastructure,

regulations and standards
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The 20-Year Plan Comprises Four Strategic Components

nsfuladeugnainnssuluneiiunalnig
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FuindeugmavinssuimieveIUsEmA naenaY
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(1)

Driving industry growth by organising more MICE
activities targeting priority industry sectors, in
addition to increasing revenue generation
directly from MICE activities. The plan also
aims to raise Thailand’s status as a regional
MICE industry hub for the region.

Enhancing the competitiveness of regional MICE
destinations in order to broaden distribution of
revenues and benefits from MICE activities to all
regions of the country, and maximise benefits
to communities and local economies. Under
the plan, the number of MICE operators in all
regions of the country will grow, and service
quality standards boosted to allow promotion

of events to the international arena.

Developing the Thai MICE brand at national and
international level, in order to build awareness
of Thailand’s potential and enhance the country’s
image as a domestic, regional and global MICE

destination.

Upgrading standards among MICE infrastructure
service providers in order to increase the number
of certified MICE operators in Bangkok and all
regions of the country. The plan will also lead
to more internationally-certified MICE venues

in Bangkok and all regions.
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Key Issues that are Important to Develop of the 20-Year Plan
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There are 10 issues that are important to
development of the 20-year plan under the four

strategic components, as follows:

n Promote MICE activities according to the

National Agenda Base

Coordinate with key industry sectors to promote
use of MICE as a mechanism for sector and

national development

Integration among all key sectors to boost

national prosperity

Develop and disseminate MICE activities to

all regions to foster stability and sustainability

Nurture and support MICE event organisers
and international exhibitors to drive Thailand’s
MICE industry

@ Raise understanding of the potential of the
MICE industry among all agencies and industry

sectors

Build the country’s image as a regional and
global MICE hub

€) Establish and implement MICE venue standards

to assure the highest service quality

9 Raise professional standards within the MICE

industry to improve service quality

@ Enhance the capacity of MICE operators to

increase service quality.
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Key Issues that are important to development of the 20-Year Plan

o Promote MICE activities according to the National Agenda Base

Enhance MICE

Drive Thai

e Coordinate with key industry sectors to promote use of MICE
as a mechanism for sector and national development

industry
competitiveness

industry
through

e Integration among all key sectors to boost national prosperity

MICE
activities

across
all regions

o Develop and disseminate MICE activities to all regions
to foster stability and sustainability

TCEB

e Nurture and support MICE event organisers and international
exhibitors to drive Thailand’s MICE industry

20-Year Plan
(2017-2036)

e Raise understanding of the potential of the MICE industry among
all agencies and industry sectors

Market and

o Build the country’s image as a regional and global MICE hub

promote
Thailand

0 Establish and implement MICE venue standards to assure
the highest service quality

brand as top
domestic and

e Raise professional standards within the MICE industry to improve service quality

international
destination

\@ Enhance the capacity of MICE operators to increase service quality

uwusulumsninangadinidu s:zea:= 20 U (w.A. 2560-2579)

ulsunedszinalng 4.0 (Thailand 4.0) gatunsusuideu
Tassauamaasygiannifuiidundousionisiam
Uszavsamlunisudnningaavingsy lugiasugiad
Fuirdousaimaluladuazuinnssy (nnovation
Drive Economy) Llewiaunuseimelneglingawuiy
anUszmasielaUiunans (Middle Income Trap)
f“fué’ﬂmmm‘ﬁ'amé’]maqmimsmsiwlgﬁaﬂz:y‘mmm
lawinflendu (nequality Trap) waztymiusnay
lunavesnsiau (Imbalance Trap) wiauiun1sun
Uszinegegninusiuna slafs uagddu egradugusssy
Segpamnssuludieliiiiduddnlunistiedundeu
ulgueUszmalng 4.0 uNITINNULAZAINTINEN 9
Wu nMsdnUszyn (Meetings) n3vieaifisniiowdu
51978 (Incentives) NM3UsEIUU1%7R (Conventions)
WAZIULAASAUATIUINYIA (Exhibitions) Tagn13dn
Aanssuludanunsavlatuayuaaamnssudiuig
vosUszwe LesonAvnsauludrelfiAnmstomsuan

TCEB 20-Year Plan (2017-2036)

The Thailand 4.0 policy aims to transform the
economic structure from an industry-driven economy
to an innovation and technology-driven economy.
The policy also aims to enable the country to
escape the middle income and inequality traps
as well as unbalanced economic development.
Overall, the policy sets a national goal to achieve
prosperity, stability and sustainability. The MICE
industry is considered an important contributor
to realising this goal. Through MICE activities and
events such as meetings, incentives, conventions
and exhibitions, the sector can contribute to economic
goals in all key industry sectors. MICE events boost
the exchange of goods and services, investment,
business matching and international trade. MICE
events also serve as platforms for exchanging

knowledge and technology for innovation. Such
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JasnAu

activities are therefore an important factor in
strengthening and enhancing the competitiveness

of Thai industry.

Vision

« I3 @ v o o o o A
aadnsuantunsranduenamnssuludliduniasde
TumsianesygiavesUsemameuinnssy iieais
ARSaznsreTelallgnnnindiuegneddu”

wusnA

“An organisation that aimed at positioning the MICE
industry as a development tool for economic
development through innovation whereby promote

inclusive and sustainable growth for all stakeholders”

Mission

(1) auayunsdnnuludludsanelng ionsedu
isegRawasnsraeeligyuy

duasunmanualgnanvnssuludlinedmendndoun

USNstuaALaziisnanwainudulne

Wawgnamnssuludaigedainug 11nsgiu
sfnsimwyeaInsariUsznounts

daasunwiisuaudedu Weasieaiy
Laseulunisugsdu

@ Promote MICE activities, stimulate the economy

and generate MICE industry revenues

Enhance MICE branding through leveraging
Thailand’s unique identity using premium

services and product quality

Create a sustainable foundation for Thailand’s
MICE industry to compete efficiently and
effectively by acquiring industry knowledge,
develop industry standards and promote human

resource and entrepreneur development.

Develop and promote guidelines for sustainable

best practise to increase competitive advantage
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aneelabiuiussmavfmenanssulud viliseme
FeuUszmariiseliiunens mnmsuimsiTyamiia
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Boost MICE industry revenues to drive Thailand to
overcome the middle income trap through high
value services and increased numbers of MICE

travellers (both domestic and international).

WunswauIanssululssmeariunssananssalud
A samuwaznszesglinngaainnssulud
luddusenauns wasguwuluniinin laenisiamun il
msnsgneneldnngpamnsauludlugglimaniaiy
lnefidndiuveyaniresransenuvetgnamnssulud
fifliaiasugin dnuvasiuiiluseduginiadesels
swUsene Sesag 40

(2

Promote MICE innovation and investment, and
enhance equitable income distribution to all
regions of the country, with a targeted 40% growth

in incomes.

nsafennueigyiiegsselovddausalugnnia
dauvasdinn asinsasaiulnvesgnaivnssulud
Whdulneenstuns fafa uazdibu laeilsnsnsvenes
maesegialunauing lddindnfesas 6.0

Promote inclusive growth for all stakeholders and
create stability, prosperity and sustainable growth
for the MICE industry, with a target of 6% economic

growth for the service sector.




(The 20-Year Plan 2016 2018 2021 2026 2036 )
To drive Thailand MICE Traveller (Million) \
to overcome International 1.00 1.19 1.48 1.98 3.08
the middle income  [TRSNT 28.8 29.0 36.6 48.98 76.05
trap through
high value services MICE Revenue (MB)

International 0.81 1.12 1.53 2.46 5.57
Domestic 0.73 0.62 0.85 1.37 3.09 /
Enhance equitable Average Income Average Income/ Month  +15% \
LTI GG / Month (Baht) 26,915 4,037
to all regions of
the country Per Capita Income 5,775 8,200 12,966
(USD)
Direct Contribution 103,000 200,900 318,000
MICE 1% (MB) /
Create stability, Economic Growth Target of Economic Growth \
it .
prospert Y’ for the Service
and sustainable o
growth for Sector 6.0%
the MICE industry /

M MsdITRnTsATYsR Ay AT UTOU WA 2558 e IR
AENTIUN TN SIATYEN WAL AIAUUNTIA ’

e Ussinasielags GNI = USD 2,735 71An13vieaiied 17% Yed GDP

Source: Socio-Economic Survey of Households, 2015 National Statistical Office,
National Economic and Social Development Board

Note: High income countries GNI = USD 2,735; Tourism sector contributes 17% of GDP



ElnSﬂ’lamSUOJ[IUUJWUTUIT]SH"]HEInUOJnlaU
s=¢l= 20 U (w.A. 2560-2579)
TCEB Strategy for 20-Year Plan (2017-2036)
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Waundsuaziindannuaiuisalunisuysdunes
guavnssuUsemalnediy

Thailand’s MICE industry has played an important
role in helping to drive Thailand's key industries,
including automotive and parts, electrical appliances,
electronics and telecommunications, petrochemicals
and environment-friendly chemicals, agribusiness,
textiles and apparel, digital industries and medical
services. Through MICE events and activities such
as meetings, incentives, convention and exhibitions,
the MICE industry generates considerable earnings
that stimulates monetary circulation and distributes
revenues around the country. In addition, the MICE
event also provides non-monetary benefits such
as exchanges of knowledge and technology. New
business partnerships are facilitated, and markets
are expanded for each industry sector, further
strengthening and enhancing the competitiveness

of Thai industry.
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"gaAnsuanlunIsuanaugaamnssulue
lidhwasadialunsWmunasygnovasssnagguinnssu

INaFNAIUDTY Uaznszargselalugynnindiuae1eeediu”

“An oreanisation that aimed at positioning the MICE industry as a development tool
for economic development through innovation whereby promote inclusive

and sustainable growth for all stakeholders”

Drive Thai Enhance MICE

industry industrx :
through competitiveness

MICE across
activities all regions

TCEB

20-Year Plan
(2017-2036)

Market and
promote
Thailand
brand as top
domestic and
international
destination

Promote MICE activities, stimulate the economy .

. Revenue Generation
and generate MICE industry revenues
Enhance MICE branding through leveraging

Thailand’s unique identity 2 Innovation-led Development

Create a sustainable foundation for MICE industry
and develop industry standards and promote 3 Inclusive and Sustainable Growth
human resource and entrepreneur development k

Develop and promote guidelines for sustainable
best practise to increase competitive advantage

)
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TCEB 20-Year Plan (2017-2036)

° Stable Prosperous Sustainable
% Revenue Generation Innovation-led National Development Inclusive and Sustainable Growth
=
2 Strategic Theme 1 Strategic Theme 2 Strategic Theme 3 Strategic Theme 4
% Drive Thai industry through Enhance MICE industry Market and promote Thailand Develop MICE support services,
i=fl MICE activities competitiveness across all regions brand as Top domestic and infrastructure, regulations
n international destination and standards
4w | 1.1 Generate revenues from 2.1 Enhance equitable income 3.1 Develop the Thai MICE brand | 4.1 Increase the number of certified
go domestic and international distribution to all regions of the at national and international level | MICE operators in Bangkok
IS MICE activities country and all regions
3.2 Upgrade Thai MICE brand at
1.2 Drive Thailand’s economy | 2.2 Grow the number of MICE MICE city level for all region 4.2 Lead to more
focusing on supporting 5 operators in all regions of the internationally - certified MICE
industry clusters under country venues in Bangkok and all regions
Thailand 4.0
2.3 Increase MICE events and
1.3 Raise Thailand’s status as | enhance events to the international
a regional MICE industry hub [ arena
for the region.
= | 1.1 Overseas MICE travellers 2.1 Proportion of MICE value to 3.1 Global rankings of international| 4.1 Number of certified MICE
g national income in all regions of MICE association/ MICE industry professionals at international level
.© | 1.2 Domestic MICE travellers | the country revenues
-g 4.2 Number of certified MICE
~ | 1.3Revenues from international | 2.2 Number of certified MICE 3.2 Top of mind ranking in overall [ operators at international level
MICE industry operators in all regions of the from MICE survey
country 4.3 Number of potential cities passed
1.4 Revenues from domestic the assessment of the exhibition
MICE industry 2.3 Number of highlighted events venue category
(flagship events)
1.5 Number of MICE clusters
/ International events
>.| 1.1 Promote MICE clusters 2.1 Upgrade regional MICE activities | 3.1 Market Thailand as a top MICE | 4.1 Develop and enhance the potential
%D targeted industry clusters to suppo_rt strategi.c industrial des?ination _and create new of thfe MICE entgrprises tl_arough premium
'.C-B’ through MICE cluster clusters in the regions business alliances services and high quality standards
= | development under Thailand 4.0
2] 2.2 Develop regional Convention 3.2 Promote the Thailand brand 4.2 Upgrade infrastructure to meet
1.2 Enhance collaboration Visitor Bureau (CVB) to drive as a quality destination for MICE MICE standards & guidelines
among government agencies, | MICE regional development travellers and media
business associations and 4.3 Revise relevant regulations and
MICE entrepreneurs 2.3 Enhance regional CVB constraint to facilitate
1.3 Create new sustainable connectivity with MICE implementation
- ASEAN MICE development
events, upgrade existing
events, and promote MICE
destinations, products
and services /
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gnsAansn 1: Juindouanaiknnssulnaciunaln

N1sAaNANssuUluYg

Strategic Theme 1: Drive Thai Industry through MICE Activities

AstnisInfanssuluglunisyreduindauulaung
Usewalng 4.0 dunsInnuLazianIsumig 9 1w
o . ' 4:4' A @ Y}
n33nUsEYL (Meetings) n1svioawisniveilusneda
(Incentives) MsUs¥nuIUIIF (Conventions) wag
NULEAIAUAUNUNYR (Exhibitions) BNn5annanssubud
HuannsatigativayugaamnssuitmanevesUseme
Wesanianssuludnalminnisteuisuwaniuasudum
Tunmgaamngsy innTsamu MsTuAMeEIAa way
o & A a 1% -
Fadunilunsuaniudeuauiuazinalulaglung
anvassmuinnssul o Snene Jeuselovtmnianssulud
wianidudadelunisiasuadeanudundaasiiiuda
ANNENTatUNITHYITUTRIgRaIMNT I INg

20-Year MICE Strategy

M—I
& @
| Core Technology |

Core Technology

The Thailand 4.0 policy will be strengthened through
activities such as meetings, incentives, conventions
and exhibitions. These activities can focus on
specific national priority industry sectors, serving
as a stimulus to boost exchange of goods and
services, marketing, investment and business matching.
MICE events also serve as an ideal platform for
exchanging knowledge and technology for innovation.
These benefits from MICE activities provide a

major contribution to strengthen and enhance

the competitiveness of Thai industry.

Drive Industry Cluster under Thailand 4.0 National Policy

B m

oo

10 Industry Clusters

/ . 4 Food Agriculture Food Agriculture \
A & Bio-Tech \ = Cluster Cluster
m Health Wellness Device Medical Pl Beauty
«V & Bio Med Cluster I Services - Spa Cosmetic
1 Cluster Cluster
Smart devices, Robotics Digital Robotic
& Mechatronics A Startup Cluster
Digital 10T ) Software & Application
A & Convergence ‘ Cluster
: : ¢ :
Creative Culture Entertainment Fashion Travel & MICE
K & High Value Services Cluster w Cluster Cluster /
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nagansi 1

Strategy 1

wsuunAAamosugwiosoiSunisdulAaau 5 Aaainasanainnssulthrung

maeatautauvrads:=inAlng 4.0

Promote MICE Clusters Targeted Industry Clusters through MICE Cluster Development

under Thailand 4.0

nsdaeBunsdRanssludusiasdiuisnisday e
(Meetings) n1svenfieaiioidusieda (ncentives)
MIUsEgUINIF (Conventions) WagIMULAAIFUA
U (Exhibitions) Aifimsideslesiuliogsiuiy
\Wuadames Wileauayunsadiesdinnul msvihgsia
Fovy Weessufunguadawmesgmamnssuvang
melduleugusendlng 4.0

naansh 2

Promotion of MICE activities in each area, including
meetings, incentives, conventions and exhibitions.
These activities will be linked together as an
integrated cluster to support knowledge creation
and sharing as well as trade, in order to support target

industry clusters established under Thailand 4.0.

Strategy 2

ans=aAUNANssUlUg Tnan1systuIN1sIUlUg SzHI1IKUDEINUYDINIAST

aunAussna uazgusznoumsiug

Enhance Collaboration among Government Agencies, Business Associations

and MICE Entrepreneurs

n1sensgaunIsIafanssulud wu n1sdauseau
(Meetings) nMsviendisaniiosdusnea (incentives)
NUTEYIUIYIA (Conventions) WALULAASELA
UIWIYIF (Exhibitions) ﬁuauwiawﬁwmuﬁgagm%’g
aunAugsia wazduszneunislud fiflnnsdndrdou
Tiiinsdaausmiu eafranuludildunsgiu
uazdinansevudeanavnssundawesidmuneneld

Under this component, MICE activities in each category
will be elevated via meetings, incentives, conventions
and exhibitions targeting government agencies,
business associations and MICE operators. TCEB will
encourage stakeholders to integrate by co-organising
industry events to build scale and impact for the

target industry cluster under Thailand 4.0. These
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wleweysemelng 4.0 Faranansofmatnaumslud
nantulszmeuazinsUsemale

naganshn 3

larger, integrated events will attract more MICE

travellers, both domestic and international.

Strategy 3

auduauumswsuunNuluginalkuii wnuinag1idunl wazindWaIEu
Create New Sustainable Events, Upgrade Existing Events, and Promote MICE Destinations,

Products and Services

nsadvayuliiianisdafanssuludluguuuulng q
fan13dnUszgu (Meetings) n1snoaiisaiiordu
57973 (Incentives) N15Us831UU1v1R (Conventions)
WAZULAASAUAUINA (Exhibitions) wagasnali
Aaswludffianuvainnanssesiuiunsiivlnves
gaamnssutdmune aeld New S-Curve Industry
FeaznseduliiiAnnisuanivasuninuimanalulad
Tuwsiazgaanssy uaznsastowensgia a3
Windudguszmelng

New and emerging models for MICE activities such
as meetings, incentives, conventions and exhibitions
will support a vibrant and diversified MICE industry
that caters to industry growth under the New S-Curve
Industry. The process will stimulate exchange of
technology and knowledge, drive industry erowth
and new partnership, and boost foreign exchange

earnings for the nation.
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Strategic Theme 2: Enhance MICE Industry Competitiveness

across all Regions

NS UAT19UAANANNTAUN1TUY T UYRITIAY
lugluszdugiinin Tnelddngainvesdminliiing
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Tiaswgiauszmaaunsadulnldogaiung

naansii 1 W

The competitiveness of regional MICE activities will
be strengthened throughout Thailand, highlighting
the unique strengths of each province to build
awareness of the potential and diverse benefits of
holding MICE activities in alternative destinations
outside traditional centres such as Bangkok. This
strategy will also develop, strengthen and promote
human resource quality standards among TCEB staffs
and MICE businesses. TCEB will actively promote
these provincial destinations and encourage MICE
operators to do likewise, so that potential event
organisers, companies and organisations can fully
appreciate the readiness of provincial venues, facilities
and services for all categories of MICE activities. In
an increasingly competitive industry, regional venues
offer value for money, and deliver social benefits
by injecting MICE income into local economies and
communities, and broadening income distribution.
At national level, this strategy will also drive

balanced economic growth throughout the country.

Strategy 1 J

gnszAUNANSSUTUE UNUN1IALIIOSOISUNISYLNEADIDIAAALNDS

9AdIHNSSUYDIUGIANIMA

Upgrade Regional MICE Activities to Support Strategic Industrial Clusters in the Regions

nsatvayukazveen1sInfansuludlagianienis
fouszyu dvssanns wazaruuansdudilugiud
L{]'mmaiuLLﬁazgﬁﬂ1ﬂ1ﬁm1ﬂ§u Tngwnzn1sInaulug
‘17iLﬁmﬁmﬁ’uqmmwmmLi’]mm&J Waseasunisiau
wazn1stivlnvesadamesanaiinssuidinungves
Uszaluusaziuiineldulouigdssmelng 4.0
WU LaLATYENIiLAY (Special Economic Zone)

Expansion of MICE activities, especially conferences
and exhibitions, to more target areas in each region
of the country, specifically focusing on MICE
industry-related events, will support development
and growth of regional industrial clusters under the
Thailand 4.0 policy, including the Special Economic

Zone, the Eastern Economic Zone and Smart City.



WwalAsYgRaiiAwnIAngiueen (Eastern Economic
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naansi 2 w

This will stimulate emergence of locally-based MICE
operators in these areas, and boost distribution of

revenues to the regions and local communities.

Strategy 2 J

weuUNS:UUauUauunNIsgutndoudnainnssulugansunionma
Develop Regional Convention Visitor Bureau (CVB) to Drive MICE

Regional Development

mswannszuvlumsatuayunstuindeugnamn sy
ludmeluusune (Domestic MICE) wosusaziiuiiite
Wauns¥atanssunsaviud Tnenisdaasunis
gNITAVNINTFIULALAUNINVBIRUTENBUNT gl
vieadu maRauyaansAtestugnanssulud
NTEANLESUNITNAIUINIRAIALAZNITUIZYIENRLSER
Fnennuasdndnuaiiunndstuvendiodlud (MICE
City) Tumagiilos msdnramthenugesvesiidu lu
uiazqiinia eatuayunsiaungnamnssuludly
susing 9 Wiluluegesusunasiivssansam

In order to support and stimulate the domestic
MICE industry in each area of the country, TCEB will
enhance capability and maturity of locally-based
MICE operators and venues throughout Thailand
by promoting international MICE standards and
enhancing quality of service delivered by local
MICE operators. TCEB will also promote market
development and generate publicity to raise
awareness of the potential and unique local identity
for each target MICE city. Finally, TCEB will also
establish offices in each region to maximise the
effectiveness of its support for MICE industry

development throughout the country.



naansii 3 w

Strategy 3 J

gegnaunuIngad Regional CVB Tumsidoutaamswsuunlugs=nu

nonmaodau

Enhance Regional CVB Connectivity with ASEAN MICE Development

ASYLIUNUINTBIMUIBUE REReTIEY Tulsay
giina Witinmsvhaudenlestudsemeaiioutiu iy
nsnulunangTusenideaunie In1suseandunus
wazsinisnainluddnfudssinaann wireeuly
mawiefinsusvmduiuduazyinisnainluddsiu
Uszmandn nrsaulunialainisussmdunusuas
¥nsnannluddafulsememady wiheaeulunia
arJusoniinisussuduiusuasyinnsanaludaniu
Usemeiun drundigaunansiauussnduiug
ludlunmsiuvesuseina usu %ﬂﬁ]zﬁnmmﬁa@jﬂﬁ
Winnsdananssulud Tuseduglinnendeuls

TCEB will reach out to neighbouring countries to
expand the role of its offices in each region. For
example, in the northeast of the country, TCEB will
marketing its MICE Cities in Laos, while agencies in
the northern region will focus their promotion and
marketing activities for Chiang Mai as a MICE City to
Myanmar. Likewise, TCEB’s office in the south will
focus on Malaysia in promoting and marketing MICE
Cities in southern Thailand. In the eastern region, the
focus will be to market MICE Cities in the Eastern
region with Cambodia. TCEB’s Headquarters office
in Bangkok will promote MICE across the country
as a whole, and will work to attract MICE activities
from the entire ASEAN region.
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Strategic Theme 3: Market and Promote Thailand Brand as Top
Domestic and International Destination

ANSUTEBITUNUS LA E LaSUNITAS 19WUTUA LUT
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Under this strategic theme, Thailand’s MICE brand
will become internationally recognised around the
world. In addition, Thailand’s MICE Cities will be
promoted as venues for international and regional
MICE events. Media and public relations programmes
will be organised to showcase the potential of the
location of each MICE City, including hotel
accommodation, meeting venues, and a wide
range of tourist routes focusing on local cultural,
historical and natural attractions. These initiatives
will highlight Thailand's world-class capabilities to
organise MICE events, both domestic, regional and
global. In addition, to strengthen the domestic MICE
market, cooperation among industry sectors will
be needed to promote Thailand as a regional MICE
destination and build partnerships with neighbouring
countries in the region, particularly among ASEAN
Member States. To support this process, TCEB will
appoint public relations and marketing representatives

in key countries both in Asia and around the world.

- —
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nagansi 1

Strategy 1

djasumsmain Uszznduwus uazwusinsdszinAlnanuanaiknssulug

Market Thailand as a Top MICE Destination and Create New Business Alliances

nsasaeletedunmsnaalunsiazituil eduasy
nsiaunsInnuludlaganylundamesidinune
Wty Taensademnatauilossiemnadausig o
Tun153uULaENagnsnIsvinaInsIniu n15asng
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wsuassnundansesgaamnssuludvesing ns
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finenm naenausnanwalvedieslud (MICE City) Tu
wiazioailefsganaziinduoumsinanuludluusia
Weslud (MICE City)

nagnsin 2

By expanding TCEB’s marketing networks around
the country, MICE industry development will be
stimulated, especially within target industry clusters.
The bureau will foster cooperation among industry
sectors to plan and implement joint marketing
strategies, and establish partnerships with
representatives of neighbouring countries across
the Asian region to strengthen Thailand’s MICE
industry. Effective media campaigns will be
launched to promote the readiness, potential and
identity of all of Thailand’s MICE Cities, in order to
attract and increase the number of MICE events in
each MICE City destination.

Strategy 2

dyasumuwanunizaius:inAlnaiuinkuranulugaruniw

nugindoulnasdoiuazgo

Promote the Thailand Brand as a Quality Destination for MICE Travellers and Media

nsdaasunindnsalvesseinalngliidunisly
Ussinaifgemnedunmsdnnuludaunimlasionis
fungudmanesined lnensvengn3etnefiiununs
naravesludluuszimaning q vilan msdesilasanis
duasugeanmnssuludlunguussmaediou uazduady
Tisewalvedugudnarsnmsinaludlugfineaede
nsdavidedidnyseiind (Social Media) wazsinis
AanRaa (Digital Marketing) diewisszandanly
nsUsEndiusuaznsiangugnan

Supported through an expanded network of MICE
market representatives located in key countries
around the world, Thailand's image as world-class
quality MICE destination, especially targeting
international audiences, will be further strengthened.
Promotion of Thailand as a regional hub for MICE
events in Asia will make extensive use of electronic
media and digital marketing channels to enhance

public customer reach and boost impact.
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Strategic Theme 4: Develop MICE Support Services,
Infrastructure, Regulations and Standards
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This strategy aims to raise awareness and understanding
of the MICE industry among both the general public
and local MICE stakeholders, in order to drive
progress and establish thriving MICE Cities around
the country. Moreover, TCEB will continue to plan
a curriculum structure to develop and build human
capacity of locally-based MICE industry personnel
and drive higher standards of service delivery by
domestic MICE activities. TCEB will also study the
use of innovative modern technologies to support
MICE activities, and encourage their deployment
by MICE operators in order to improve service
efficiency and competitiveness. Finally, regulatory
changes will be made to reduce trade barriers and
stimulate development of the MICE industry, such
as the promulgation and implementation of a MICE

Act to drive and promote the industry.
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Upgrade Standards for MICE Infrastructure Service Providers by Category
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naansi 1
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THAILAND MICE venue standard (TMVS)

Strategy 1

wesuunuazluANaNwIalgusznoumslugiKlnuInsIu

A1INN1SaUSUIa:zN1Sas1Iwusins

Develop and Enhance the Potential of the MICE Enterprises through Premium Services

and High Quality Standards

nstmundngnsnisilneusuileiuduiuynains
Aulud AWu1TaA18a18150909YARINTHAY
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(Academic Exchange Program: AEP) lasauiamnuas
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Using a specially-designed training curriculum, the
number of qualified MICE personnel will be
increased, and workforce skills and competencies
enhanced. In addition, a new academic network
- the Academic Exchange Program (AEP) - will enable
joint curriculum development and create new and
diverse learning opportunities through overseas
partners. The overall quality of MICE events will be
greatly enhanced through new alliances among Thai

MICE entrepreneurs and overseas partners.
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Strategy 2
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Upgrade Infrastructure to Meet MICE Standards & Guidelines

nsenseiuMTAaauAdansUsEYL anufisin
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nagnsin 3

Venues, meetings, accommodation and travel links
will be upgraded in a systematic and standardised
way, and the latest technological solutions will be
harnessed to help MICE operators organise modern,
state-of-the-art MICE experiences. TCEB will support
deployment of new technologies to drive efficiency
and raise standards in meetings and exhibitions,
and enhance the competitiveness of Thailand’s
MICE industry.

Strategy 3

JSudsanns:zibaguninasdeiliivosionisatussnilugddinsu

gUsznounislugInauazsnids:zina

Revise Relevant Regulations and Constraint to Facilitate MICE Implementation

msUiuusuilungssdeuuasdediiasmg q s
AnuazaIntun1sInnudmsuguszneunisivenas
AUAAINIIANITIINAUTEINA 19U n1sudrduan
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guamnssulud

Regulatory revisions will be proposed to sovernment
to ease restrictions and streamline event organisation
for MICE operators, including those applying to
importation of goods and samples for exhibition
purposes, facilities for MICE travellers and legislation

to promote and stimulate the industry.
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Vision of the TCEB President

MICE Industry Reform Guidlines towards
Stability and Sustainability
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(w.A. 2560-2579) lailugideviminisinauves
WeITNE BA5190T U BEFEN Houensdinauduasy
msdnUszyLazdvssAnTs veTidu Julatiunisndndu
Adu Jadussdnsvdnlusmiludiinuiasugiafe
uinnssuiionunaiyuaznsziesld aenndasty
Wevsssunalumstanidssme uazdindedadnau
vennionnsunisnainidagniiinidueguds fidu
wfosjumiunsUszauay msianudila uway
seaunNTLsonnynAAdIL LileliARNTRAILN
wuandlmifiAaussloniundiusauesasiunsuay

Since its establishment, TCEB has operated in
support of the government’s policies, in particular
the recently-announced Thailand 4.0 policy and
the establishment of Special Economic Zones. This
cluster-based approach provides an effective basis
to drive integration of Thailand’s MICE industry.
At present, the MICE industry has emerged as an
important mechanism and driver of the national

economy.

With the establishment of its 20-year vision, TCEB is
strengthening its position as a lead organisation to
empower Thailand’s MICE industry as a mechanism
for national economic development. The initiative
aims to create stability, distribute prosperity across
all sectors through the use of innovation, and foster
long-term sustainability by implementing the

principles of the Philosophy of the Sufficiency
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nad1eflawels a1eldnagnsifionisiAulawes  Economy. Guided by this long-term vision, four key
qmamﬂﬁﬂwﬁ 4 Usznis loun strategies will be deployed to drive the Thailand's
MICE industry towards stability and sustainability.

4 Key Strategies to Drive MICE Industry towards Stability and Sustainability

Growing in Parallel with the Country’s Development

Growth with Potential

(1)
©

Strong Growth
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naansii 1 w

Strategy 1 J

msiuinAgUIUNUMSWEIUIUSEINA

Growing in Parallel with the Country's Development

nswuladuuuiunsianUsEna tiinsinwinan
WWnuaziinnaalel lznguenamnssutiminu
Wleungysene 4.0 19 NFUDIMNT NWAT TINTN NaY
AN515AUFUATAUAN TINTENFNsIRNTANEA M
917 nguNENU ALUAN Aoans waztuniie ud Tne
nsduasugnaInnTsuAINa29gladnIlasanIswau
Ufnunsdnaulug luadawmesgaaimnssudimuney
muuleutgUseina 4.0 (MICE Cluster Theme) 59
fednatunisliimaluladifloatuayunsdasludly
Uszweilne gnnsiliu SMART MICE THAILAND

The MICE industry will grow in line with broader
economic development, focusing on retaining existing
MICE markets and penetrating emerging markets.
Targeted industries under the Thailand 4.0 policy
include food, agriculture, biotechnology, public
health and wellness, as well as other potential
industries such as energy, transport, communications,
entertainment, etc. To enhance MICE activities
supporting these sectors, TCEB will develop a MICE
events calendar categorised by MICE Cluster Theme,

together with a series of tailored activities to drive

innovation and elevate business events under the
theme “SMART MICE THAILAND”.

oy uie

‘ ‘
", !
Sl
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nagansh 2

Strategy 2

nistiivinlunaianidAnanIw
Growth with Potential

gy '

msdulalunaedifidnenmgatiugdmeiidnsivle
mansygiags uazdianudeslesiunsianniesugia
vowszmelng lnewiu nannen laun glinpe ey
\@LTy nguUsEng CLMV/ GMS aannses laud oilane
l5U ausm TeiBedle uasnanediiifnenmesne giinia
glsunziueean wavazAuelsn

Primary Market

Secondary Market

Growing in a high potential market, Strategy 2 focuses
on regions with high growth and strong linkages with
the development of Thailand's economy. Under
the strategy, primary target markets are ASEAN,
Asia, and the CLMV/ GMS; secondary markets are
Europe, America and Oceania, with Eastern Europe

and Latin America as additional potential markets.

Potential Market

ASEAN, Asia
and the CLMV/GMS

Towdl AANTINAUATUNITNAINEIATY 919 L1152097U
uansduAuazinssansdmsunquiiiunisgsiauay
Ausznounslugeamnssuludlusisuszima (Trade
Show) Aunssulsalyd wagnsdndasaunumsnanely
AeUseine

Europe, America
and Oceania

Eastern Europe
and Latin America

Activities outlined for targeted markets in these
regions include participating in international trade
shows, organising road show events, appointing
representative offices, and reinforcing promotion

activities to enhance targeted industry sectors.
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Participating in international trade shows, organising road show events,
appointing representative offices, and reinforcing promotion activities

IMEX American 2017 SFrEeaTe
(Las Vegas) gap
China
IBTM World 2017 Japan

(Barcelona) UK & Europe

IT&CM China 2018 : USA
(Shanghai) China

India .
IMEX Frankfurt 2018 Australia

Kf Japan )
(Frankfurt) Korea Vietnam

ITCMA&CTW 2018 Malaysia

(Bangkok) Singapore
Europe

Australia

India

Market Intelligence & MICE Innovation

A TCEB Think-tank

Research and analysis of market trends to support development of business plans

Seeking business opportunities

Provide market information to strengthen private sector competitiveness




86  demenagnsludlineuszieudszunn 2561

naanshn 3

Strategy 3

nisiauinogNJiNnay
Equal Growth

A5 AUIABE 1N NALUAFIBNITHRAUITEUUA LAY

geavnssuludlugiinim weSuadednenmuesludds

wazifleaiiddnenm o6 asan \Jees1e uazgasenil
HulATINTSEARY 817 Thailand Domestic MICE Mart
lasensNsUsyynseonrsugna vianansyune dulaiu
Lmum"l,a auummﬂgummﬂuwummmLﬂiwﬁmwmw
st nsadsnumusndnvaivestiosiu muuleune
Super cluster ¥8455U"a 011 MUBIAEMIAMEY 11U
flnunadau

Professional Development:
Product Development & Area Managers

Product

Area Manager
Development 8

Focus on strategies
including Thailand 4.0
and EEC

Understand target areas from
a qualitative perspective

Understand
the country’s
infrastructure from
a macro perspective

Drive MICE strategy
in local areas, supported
by market Intelligence team,
and serve as a mentor
to support locally-based
Understand MICE operators
the country’s

economic trends

Appoint locally-based private
sector representatives
to jointly develop
Public Private Partnerships
(PPP)

Understand the status,
needs and challenges
of Thailand’s MICE
industry

Equitable growth will be driven by creating new
opportunities for MICE industry growth as well as
maximising the competence of MICE Cities and
high potential cities (Songkhla, Chiang Rai, and
Udonthani). The development will be enhanced
through activities such as the Thailand Domestic
MICE Mart, Luangprabang-Indochina-Mawlamyine
Economic Corridor (LIMEC) International Conference,
workshops in special Economic Zones and key
events under the government's Super Cluster Policy
that will help establish unique local identities, for
example the Halal Festival in Had Yai and E-San
Silk Festival.

MICE Cities and
High Potential Cities

r - - Chiang Rai
®
O Ir - - Udonthani
Chiang Mai .
©=====Nak Khon Kaen
®---- Bangkok
n
|
Pattaya
Phuket
"~ 1® . --Songkhla
(O)
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naansii 4 W

Strategy 4 J

G R RR GG
Strong Growth

asiiulneg1adunds Tnenisasreauiduudaled
geamnssulud 917 1a5an13 Thailand MICE Venue
Standard #imu1glA3an15 ASEAN MICE Venue
Standard Lileaf19unsgIuaauidnUszyuLay
AN59AN15IEAUBNTIU SAUDINSUSUNTLUIUNTURS
NuLaTMsIAnNIsesAns Tnenisdamessuudssiiiy
nszuaunsTha Wedueiasdeadsrnuduuds
TesAns

CERTIFIE

By Thailand Convention
and Exhibition Bureau

(TCEB)

Growing strongly, by strengthening the MICE
Industry through development. TCEB’s Thailand
MICE Venue Standard is a major success story; the
Standard has now been developed and adopted
as the ASEAN MICE Venue Standard. The campaign
establishes an international standard for convention
and exhibition venues at all levels. In addition, TCEB
is strengthening the organisation by developing its
internal systems to better support the industry in

the future.




88  demenagnsludineusziteulszunn 2561

ueuuyunintauuds=AnU 2560-2564
MICE Industry Master Plan (2017-2021)

dinaudeasunisdnuseyuuazingsans (e9dns
wmvw) wie Mdu dnviununtiungaavnssulud
WA 2560-2564 LiBAIINABAASBILALHBANNUHY
widungmamnssulud we. 2555-2559 Tagyaiiu
Tanamnssuludaiuisasesivulovisvasiguia
wagnauiumMsasunaazuunliuniaasugia
wazdsaulan

dnnuUszalAgeinsins
Project Objectives

Thailand Convention and Exhibition Bureau (Public
Organization) or TCEB has developed a 5-year MICE
Industry Master Plan (2017-2021). The plan will
help Thailand’s MICE industry to better respond to

national policies and global trends.

\odaviunuitiungaamnssalud (MICE Industry
master plan) sz8¢ 5 U (.. 2560-2564) Jefioilu
WHUNAENSIZAUBIANTVRITILEY (Corporate Strategy)
Tiifmmsuazuumsmssuiunuiitaau Tasfnw
MUHUNUTINAUTET I g UNASLagLoN YU
WRedos tiellsindaunuu fiRmudsannsaysannis
mudmiloseninmmhenuiifetodusunstann
guavnssulugliausoudetuivusenanudsluseau
WAL

To develop a 5-year MICE industry master plan
(2017-2021), which represents TCEB’s corporate
strategy, in order to set a clear direction and
approach, with measurable and concrete goals to

achieve the organisation’s vision, mission and goals.

Wedaviununagns sedunyieau (Department
Strategy Plan) wayliiinauaonndosfuuNuuaun
geamnssulud (w.e. 2560 - 2564) weliaunsain
wlddnfiunisliegradugusssy wasdunwimaly
nsvavhukuUfURNsUsETveiiidu Tneiinagns
Wanunsuazuuinanisafivauidany Janala
&
waztdugussu

To develop department strategy plan that is aligned
with the corporate strategy and practical for

implementation at the operational level



MICE Industry Master Plan 2017 to 2021

Vision
Driver for Thailand to become Asia’s top business events destination, bringing sustainable growth

To proactively bring business
events to Thailand to generate
economic impacts including
income distribution

To promote business

event destinations with product

and service excellence
and uphold Thai attributes

Mission

To develop industry capabilltles

with research intelligence,
standards, and development of
human resources and entrepreneurs

To promote leading
sustainability practices
at global level to enable
competitive advantages

Competitiveness

‘ ’ Professionalism

Sustainability

Boost business event
(MICE)
industry demand

2

Attract business
events and travellers

Promote Thailand’s
business event (MICE)
brands and destinations

4

Develop business event

(MICE

industry capabilities

5

Enhance operational excellence
with good governance

Sup,

to ac

6

L)ort the industr{ity

ieve sustainabi

7 Engage with strategic networks to enhance policy, rules and regulations
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nagnsmsnain’uUszuiu 2561
Marketing Strategy for Fiscal Year 2018

Strategic Partnership

Marketing cooperation
and integration of partners
in both public and private
sectors

Cooperation of Integrated Marketing
Communication and PR

Integration of the market

promotion activities

Collaboration in development
and preparation of marketing
strategic data

nauthKNe
Target Group

Differentiate Products and Services

Products and services to meet
the needs of MICE travellers

Products and services to meet
the needs of MICE entrepreneurs

Enhance the MICE

traveller’s experiences

Utilizing innovation to enhance

the effectiveness of communications
and business networking activities
(Smart MICE Thailand)

Build Professionals
(People, Organisations, Destinations)

Enhance a major marketing
outreach to proactively attract
more prestige events to Thailand
under Thailand 4.0

Develop and conduct the brand
of Thai MICE, MICE cities and

potential cities

Marketing promotion materials
for regional markets such as
SEZ, EEC, CLMV and GMS

Promoting Thailand MICE standard
and carbon footprint measurement
(Sustainability MICE Thailand)

The Public
and Private
Sectors

Various
Departments
within TCEB

Marketing and
Corporate
Image Department

Event
Organisers
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uuonIMseudul w.A. 2561
Operational Guidelines in 2018

(D)

YIUINIMITIUTIAunAsELazienyy Live
WTBUUINNNTAUASUNTAAA WAIAUAUSNNS
warasnanuinnudilaneiugravnssulud

WawRInssuduaSun1snann aenadesiuaiy
fansvesgnAtdming Tnsusvaiunusiuiu
dresusing q meluiidusaziusing Manasy
warHUIENauUNIINIALDNTY

Anudeyansnatn d157UUTUAGUY WaEnumy
udswonusudludlng uarluddn ewam
LHUULAZTIAN19Ra IR AU sEImATuLIAR
Bleisure Destination wazluusginaiduiamn
MICE City Branding

Tuauenmanudusavesludingluniissdulan
WunsWaiundednviay (Audio Visual) nsda
A9NITUUTETVIFURUS Aun1sRaInlugoeg
Aowios waziiuweunsiudelud

UaueesrnuikarUselevivesgnaInnssy
nansevenINulugNdnTululsemalne

(1)

Integration of implementation between the
public and private sectors, in order to consult
and agree on priorities and approaches to
market promotion, develop new products and
services, and obtain new insights and perspectives
on the MICE industry.

Develop market promotion activities aligned
with the needs of target customers, coordinating
with various departments within TCEB as well
as external partners and stakeholders within

government as well as the private sector.

Conduct market analyses, survey competing
brands, and review the strengths of the ‘Thai
MICE” and ‘MICE Cities” brands as a basis for
developing effective international marketing
plans, highlighting the ‘Bleisure Destination’
concept and on building the ‘MICE City’ brand

in the domestic market.

Showcase the success of MICE Thailand in the
global arena, using new audio-visual media,
and in organising regular market promotion
activities, to be disseminated via influential
MICE media.

Introduce knowledge and benefits of Thailand’s
key national industry sectors at MICE events
held in Thailand.
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EEEEET

MICE Plan to Drive Thai Economy in 2018

uwudulndauiAsyINAlnandaanamnssulug

UszAU 2561

MICE Plan to Drive Thai Economy in 2018

wnunistuindeuasugialnedsgmamnssulud
Tudnindunisinuniglduleviedssina 4.0
voaFguratiiedinuaunusruianssulud nay
ARALADTFINT ﬁiauﬁy’qmiﬂiwu (Meetings)
waznisveufisafiedusieia (Incentives)
A5UsEYNUIUNYIF (Conventions) WAEITULEAY
AuA IR (Exhibitions) Taess 5 wuamna dail

Thailand’s MICE industry is set to drive Thailand’s
economy in 2018, focusing on supporting industry
clusters under the government’s new Thailand
4.0 policy. The plan will enhance the growth of
all MICE sectors including meetings, incentives,
conventions and exhibitions. The MICE industry will

boost key industry sectors in five ways:
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Use MICE-related activities as a mechanism to
drive industry growth and market expansion
Foster collaboration among MICE-related
organisations and networks in each industry
cluster and set up a central hub to serve
as a host for MICE activities in each cluster
Evaluate and prioritisation Thailand's industry
sub-clusters under Thailand 4.0 policy
Establish a MICE development plan to propel
the economy under the government’s policy
Set the support criteria and procedure for

supporting MICE events
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4.2

mMuwsJounagnsuazueuNudINasulug

The Strategy Overview

uwuIumuUNMsUsyaansuazHiau

wuui N TUsEyaaVSuasAuuluTw wiuns
ATUIUNNAIUNITAAIATIIN ﬁ@é«ﬁumiﬂis;ﬂaﬁwé
A15ATY LLazLﬁuf\i’mauﬁlﬁﬁammmﬂﬁhwﬁsmﬂ
Im8Law1zmsiﬁ’mmﬂiz‘q:ummsmasummimgl,ﬁ'mnﬂ
Fu wamnedszyadninulunduadanesiasugia
ﬁ%gma%’um?iauﬁéwuélu 5 9RaInNITUAL (The
First S-Curves) @sfigufiufsussogudlussiunis
wasndudesravanldinisidouasWamuin 1y
walulad wazuinnssy Lﬁaa%’wqgaﬁ’ll,%l,l,asmmm
wistulalunflan Usznaulunie

@ evavnssugususadislv
gaamnssudiannsefinddaaduy

gRAIMNIIUNITVRUNEINGUIELAR
LaYN1TVIOUNENTIFUAIN

PRAMNTIUNNSINYATHaTINALULaETIN M
AFINNTINIMTUNIBUIAR
waztiunly 5 guamnssulvg (The New

S-Curves) LWaNAUITAAINAINIT HSDI5U
Aswdstulusuian Usenauluse

Bidding Strategic Plan

The bidding strategic plan for 2018 will focus on
a major marketing outreach to proactively attract
more prestige events to Thailand and boost the
number of international delegates, especially
focusing on international mega-events. The strategy
will target events supporting the government’s five
priority industry clusters (The First S-Curves). Though
already well-established, research, technological
development and innovation are need in these
industries to create more value-added and strengthen
sector competitiveness in the global arena. These

priority industries are as follows:
o Next-Generation Automotive
Smart Electronics

Affluent, Medical and Wellness Tourism

Agriculture and Biotechnology
Food for the Future

Five additional industry sectors (the New S-Curves)
will also be prioritised as key sectors to underpin
the long-term development of Thailand’s future

global competitiveness:
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'qmmwﬂism{iuauﬁtﬁaﬂﬁqmammiu Robotics
anamnssun1siusazladafnd Aviation and Logistics
gnawnssuTamAstinmuaaifanm Biofuels and Biochemicals
QRENNNTINARNA Digital
ARAMNTIUNTUNNGATUIT Medical hub
s & Z ¥ o a = a Z A‘Z
VLY LANRIYININTTUINDFNUTIUATIVNTIUENYENE
i24 24 9
AIENUUTEUI 958.468 AUV’
“TCEB has developed activities to enhance the success of Thailand’s MICE industry
with a total budget of Baht 958.468 million.”
auuauunisindiutuds:zinAlng
Event Support/ Subsidies
« PUIUTNAUNIENIALITINNTUTE YA « 40,000 international business travellers
msvieadisniiofiusea 40,000 578 attending meetings and incentives
* P1UUTALAUNIIAYIFLT1TIUN1TU T2 « 40,000 overseas business travellers
UNYIA 40,000 518 attending international conventions

¢ PIUWIUNSIALEASAUAIUIUIYIR 33 91U «+ 33 international exhibitions
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fee1IudAY mMumsUszgunazmsnadinadiliodusiida
Highlight Meetings and Incentives

(1] NuUTEYUNaY MAGIC QSP Usinaduife Loy € AGIC QSP Group Conference (India), December
SuMAY 2560 NFEMNIVIUAT H13INNUTIUNIL 2017, Bangkok, 8,000 participants
8,000 AU

97U Qnet Dream International Convention 2018 Qnet Dream International Convention 2018,
WUNNTIAN 2561 NTUNNUNIUAT HLU1IIY January 2018, Bangkok, 8,000 participants
97U 8,000 AU

41U Herbalife North Asia Extravaganza 2018 Herbalife North Asia Extravaganza 2018, June
WaUTQUIE 2561 NTUNNINIUAT FLU1TINIY 2018, Bangkok, 10,000 participants
37U3U 10,000 AU

£109€1331ud1ATY AUNISUSZEUUIUNEIA
Highlight Conventions

n U 14th World Congress of Chinese Medicine o The 14th World Congress of Chinese Medicine,
Ui 21-22 anAy 2560 NFUVNUNILAT 21-22 October 2017, Bangkok

91 49" EARCOS (East Asia Regional Council The 49" EARCOS (East Asia Regional Council of
of Schools) Leadership Conference Ju#l 26-28 Schools) Leadership Conference, 26-28 October
AAIAN 2560 NFINWUNIUAT 2017, Bangkok
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f120€1JJIUANIATY AMUNISAAIIUINIAIZUATUIUIZIA
Highlight Exhibitions/ Trade Fairs

1 Intermach 2018 ufl 16-19 wun1AN 2561
luma U9

371U THAIFEX - World Food of ASIA 2018
Tun 29 wauniau — 2 dguiey 2561 duuna
\iganeasil

97U ASEAN Sustainable Energy Week 2018 Fuil
6-9 figuigu 2561 luwa U1

91U ProPak Asia 2018 $uil 13-16 fquieu 2561
Tuwma vl

M Manufacturing Expo 2018 $ufl 20-23 lquiey
2561 luwma U9

17U Beyond Beauty ASEAN-BANGKOK 2018 Suil
20-22 AugNgu 2561 dULNA LiBINe9sIi

97U VIV Asia 2019 'Tuﬁ 13-15 Hu1AU 2562
Tuwma vnawn

2

UszinAlng 28 J1u

Intermach 2018, 16-19 May 2018 at BITEC

Bangna

THAIFEX - World Food of ASIA 2018,
29 May-2 June 2018 at Muang Thong Thani

ASEAN Sustainable Energy Week 2018, 6-9 June
2018 at BITEC Bangna

ProPak Asia 2018, 13-16 June 2018 at BITEC

Bangna

Manufacturing Expo 2018, 20-23 June 2018 at
BITEC Bangna

Beyond Beauty ASEAN-BANGKOK 2018, 20-22
September 2018 at IMPACT Muang Thong Thani

VIV Asia 2019, 13-15 March 2019 at BITEC

Bangna

aduauumsuszyaansMsinus=guuIuNI AU

Support for 28 Bids to Host Conventions in Thailand

o

AIDYNTUANAEY

0

o

474 Million Dollar Round Table (MDRT)
Experience and Global Conference 2018 &EL‘Z’J’W
320974 4,100 A wUsdu Tuusemd 100 au way
AnaUszing 4,000 AU NTANNINIUAT

Highglight international conferences:

(1) Million Dollar Round Table (MDRT) Experience

and Global Conference 2018, over 4,100
delegates (4,000 oveseas delegates and 100

domestic delegates), Bangkok
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g1 13" Asian Clinical Oncology Society Q’Lﬁﬁ The 13™ Asian Clinical Oncology Society, over
sy 2,500 au wuady Tudssne 1,500 au 2,500 delegates (1,000 overseas and 1,500
wazaeUsewne 1,000 Au gl domestic), Chiang Mai

msaduauumsiurinmuwianulug
91N J1u IT& CM Asia 2018
Support for Hosting MICE Events such as IT&CM Asia 2018

MSINSOUNUIaAIFUMEHSUNAUGIAUNIISSNA
uazgusznaumsiuanainnssulugiusinaus:ina
Participation in International Trade Shows for Business

Travellers and MICE Operators

IMEX America 2017 a4 unsalasing Ussine « IMEX America 2017 in Las Vegas, USA

ansgealsng

IBTM World 2017 al iflaaursiolaw Ussinaiy
IT&CM China 2018 & upside9ls Ussinasu

IMEX Frankfurt 2018 ad idlosunssaiilsn Uszine

wosuil

IBTM World 2017 in Barcelona, Spain

IT&CM China 2018 in Shanghai, China

IMEX Frankfurt 2018 in Frankfurt, Germany
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JoadszinA

nisdJiasugnaiknssulugiudszina (Domestic
MICE) uJwuanairnssutdirurgniduinudd

Support for Domestic MICE focusing on Thailand’s Key

Industry Sectors

AU uEufanssuan lawn

AUA3UN7I59ANIY Domestic MICE @5790759A97U
uazaluayuatINginIg

MIUsEyINITNTIAUU 894N~ (Alliance
Support) iU ¥en13A1 dN19AFIMNTIY 1ATINIT
UsesguaznIntenyulugming N 9

99974 Thailand Domestic MICE Mart 2018

8a3uN7I59m97U Domestic Exhibition auuayu
m39merulal 9 lugiininundunsnsruuansaum
uazinTsAn15AUg lUAUN I STATULUIN AL
ulgwrgdssmalng 4.0

Main activities include:

Promoting Domestic MICE by supporting and

organising inter-regional events

Professional meetings in collaboration with
Alliance Support e.g. Chambers of Commerce,
Federation of Thai Industries, the Public
Participation Project, together with private

sector companies in key provinces

Organise Thailand Domestic MICE Mart 2018

Promote organisation of new domestic MICE
events in each region of the country, focusing
on trade fairs. Exhibitions will also be held

in conjunction with seminars to promote the

Thailand 4.0 policy
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4.3

uALWydiEasumsanain 2561
Marketing Campaign 2018

na1nNsiaUszguuaznsnadinadoldusiida

Meetings and Incentives

WJUstugudaiasunisane

Promotional Campaign

Meet NOW

“Meet NOW” alfusyunisdnussyuuaynaviediiied
dierduseta luguuuuiilsieglugusiaiu (Non-financial
support) THuAngugnAesdns dwsunisiiumediil
SruauniduanguludanssUssme 100 autuly
fsvpznamininlulssmelngegiaies 3 Au

Meet SMART

The “Meet NOW” promotion supports meetings and
incentives via non-financial subsidies to corporate
meetings and incentives with more than 100
international business travellers, staying a minimum
of 3 nights in Thailand.

* Terms and conditions apply

“Meet SMART” @luayun159AUUseyuv0Ingy
anA1eeAns/ Usenangldnguanaivinssy Thailand
4.0 TugUuuuRuatiuayy (Financial Support) g4gn
100,000 v sy dmsutniunisludnguasdns/
Uisiiduiugsialu 5 gnavinssuvdnnelduloune
Thailand 4.0 laun 1. ngueMT INBATNITY Uay
walulag@inm 2. nquansisuauwazinalulad
MsuNMd 3. ngarjusuASIatey LagTzuuIAIeIna
dildnnsefindaiunu 4. nguAdvia walulad uax
Sumesidndende 5 ngugnamnssuaiisassd
Jausssu wazuinmsiitlyargs Tfidrsuussauen
FaRsILL 100 ALtulY fsvgziiannsinauuseyu
ogation 2 Tu o anuiidaeuiléunnsgiu Thailand
MICE Venue Standard (TMVS)

The "Meet SMART" promotion campaign supports
meetings within key industry sectors defined
under the Thailand 4.0 policy. TCEB offers
financial support up to 100,000 Baht per event.
These key industry sectors are as follows:
1. Food, Agriculture & Bio-tech 2. Health, Wellness
& Bio-Med 3. Smart Devices, Robotics & Mechatronics
4. Digital, IOT & Convergence 5. Creative, Culture
& High Value Services, The promotion is exclusive
for meetings with more than 100 international
participants with at least 2 full-day meeting at venue
certified by Thailand MICE Venue Standard (TMVS).

* Terms and conditions apply
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Meet MEGA

“Meet MEGA” atiuanunisdnauluguiuuRuativayy
(Financial Support) g4an 1,000,000 UMsaU T3UAU
miaﬁuauuﬁlﬂaﬁugﬂﬁ’aﬁu (Non-financial support)
dwisutiiAumengunisUssyuuasnisvieaieiitendu
s1e¥a AR 3,000 ATyl
fsvpzaindnlulssinelveegiedes 3 Au uag
Fauluaonuiifildunisusesunnsgiu Thailand
MICE Venue Standard (TMVS)

[AANISAAUSZEUUIUNEH
Conventions

The “Meet MEGA” promotion offers finanacial
support up to 1,000,000 Baht for mega group
of meetings and incentives held in Thailand, in
addition to a wide range of non-financial support
options. Eligible events must have a minimum 3,000
international business travellers, with a minimum
3 nights stay in Thailand. The event must be held
or staying at a certified venue under the Thailand
MICE Venue Standard (TMVS).

* Terms and conditions apply

“Visitor Promotion” wALUENISAAIN aﬁuaﬂgu‘lﬁ
Fineu luvszimalnesiiAanssunisnainiile
Usgpnduiusnuussyululsemalve uazfsgagndn
1neUsEImAlT AU Tnnululsenalng
Fadunistrsiinduniugidunandsssnalneg
wazterandulilvedugudnansnisussuunned
Tnegfinnuitagldsumsativanyu feaduginnuussa
Aldsumsativayuaniidy wasduauussyudd
firmssuaniaUssna 500 autuly Tasanans
WwumsluussnduiusaulssydlunansisUsenela
1 ads viedl fhauaifuayuy 200,000 U

TCEB’s Visitor Promotion campaign encourages
event organisers in Thailand to conduct market
promotion activities to raise the profile and visibility
of international conventions to be hosted in
Thailand, and attract more international business
travellers to Thailand. The campaign aims to establish
Thailand as regional and global hub for international
conventions. Eligible events must have more than
500 international business travellers, Under the
campaign, or one promotion activity can be
organised in overseas market with 200,000 Baht

financial support.
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Theaitlerol COWECT EB

Convene successfully in Thailand
with our “Convene in Paradise” campaign

ada v v

N15UsEYUUIUIY AL 1915 I0UTEYUN

finaUsEwragnaties 1,000 AU taedduaslinig
auayusuysyana iud iy 1,000,000 Um

N13UTEYUUILNIFLU 5 9aavnITunan uag
A9 mUseguInaelssinaeg1eey 500
AL (UTENBUAIY GUAMKAZNITUNNG/ WA
DIMITUATAAAIMNTINAITINYAT/ 1ATIAT
4’1’ a a ¢ s a & a s
wugukaz ladaind/ erusud/ dldnnseling)
Tneiduazlinmsaduayuaudszana [Wuduau
§Y 1,000,000 U

nsUsEgRvasasnAInAnlui s sEInaidmn
dnaulszgululszmalne (offshore meeting)
Tagagd aadly1d15uUsEyuInm 19U TN
9g19t0y 200 AU Uaz3esar 80 YB3
UseyuNAUsemeAReiasnnUsemeiieniu
Ineiduazlinisatuayususzann Wudwou

¥y 300,000 UM

“Convene in Paradise” LLmJL‘lJaquimmmiﬁmiﬂﬁUﬂuu
MsUszgnuIund Adalaefdaauiduaniay
Wieusg antunisfnu ssAnsiilufinaysslov
uazUT iy eatuayunsUsguTn AT
Inalulszmealne laun

The “Convene in Paradise” marketing campaign
offers tailored support for large international
conferences in Thailand organised by professional
associations, government agencies and educational
institutions, not-profit organisations and event

organisers, as follows:

(1) TCEB offers a subsidy of 1,000,000 Baht for
international conventions with a minimum
attendance of 1,000 international business

travellers.

TCEB offers a subsidy of 1,000,000 Baht for
international for conventions in 5 ‘Focus
Industries” with a minimum of 500 international
business travellers. The five industries
comprise: Transportation & Infrastructure,
Health & Wellness, Energy, Food & Agribusiness

and Automotive/ Electronics.

TCEB offers a subsidy of 300,000 Baht for offshore
conventions with a minimum attendance of 200
international business travellers, where 80% of

the originate from the same country.
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Thailand Extra Exhibitions

PREMIER EXHIBITION

4 ACCESS PROGRAMME

“Premier Exhibition Access Programme” TUsunsu
dusudrneauazaInluniiii Site Inspection NS
Titeyalivdnvesenamnssunisuansduieding uag
nmadeulsaeiotemsgsiatunhenunaizedne
Iﬁﬁuﬁé’mmmﬂﬁmﬂizmﬁLﬁa%’ﬂ@jﬂﬁﬁmmiﬁmﬁﬂa
Tunsthauwansduidundaivsandlne

The Premier Exhibition Access Programme aims to
familiarise exhibition organisers with the facilities and
services available in Thailand. The program will facilitate
activities such as site inspections and access to the
resource centre of Thailand’s Exhibition Industry Fast
Track. The campaign will also create new business
linkages between overseas MICE businesses and
government agencies aiming to bring more exhibitions

to Thailand.

HIBIZ

IN MARKET

“Exhibiz in Market” %’mv‘h%ua‘im%’uﬁimaaﬂmu
WARYAUANAINNGUANIAN ANNUS YBNITA BIANT
lawanananils wasfaunuuiefiuiaunans
duArludszmalne IWdigminssanisuiuivif
(International Pavilion) 1nsnsiudnauluysemelne
FawauUgd avdisvgeiuiitnnusaniduduas
fagaisimoonsunansdudifiaunmliiulsema
wndu Tnefiduazlinisatuayusulssanagegn
5,780 naaansansy (Usvanas 200,000 U) fodu

The “EXHIBIZ IN MARKET” is an exclusive promotion
for exhibition space expansion targets pavilion leaders
and sales agents including business trade associations,
Federations, Chambers of Commerce, Non-Profit
Organisations and Exhibition Sales Agents
from around the world. It is expected that this
campaign will boost growth in exhibition space
and also attract high quality exhibitors to
Thailand. TCEB offers financial support up to US$ 5,780
(approximately 200,000 Baht) per exhibition under

this scheme.

“CONNECT Business” Aanssuynanisaanmiiants
Fuguazmatasamsgsialusuuansdudnfisatuly
Usemelng laenauannay aunius ¥enisen 8Inns
Liuasnuails uwazdedefianiianzgnaivnssuain
UsewmApgauuInunuaznauuseine BIMSTEC B
wadydl aseifiuauamuazdunguiniuns
geRfiinT I uanAuRuNA LasSsdaaiili
sl wlussduannaindsty Inefiduaslinig
atfuanuIuysEIM 100 neaanfansy (Usyunm 3,500
uw) sietingsiia 1 viu iesaunguiingsialdetnetien
10 Au Mhnsduggsialdesnatos 30 Arenau

“CONNECT Businesses” is an exclusive promotion
for match-making at international exhibitions
in Thailand, targeting Business Trade Associations,
Federations, Chambers of Commerce, Non-Profit
Organisations and Industrial Publications from
ASEAN+6 and BIMSTEC countries. The campaign aims
to increase the quality and number of business
travellers to international trade exhibitions
organised in Thailand, and to improve and upgrade
shows in terms of quality, internationalisation, and
business. TCEB offers trade promoters US$100
(aproximately 3,500 Baht) for each trade visitor in a
group of 10 trade visitors that achieve a minimum of

30 business matching meetings.
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4.4

W UG NS BETIANEnwalvesUssnalvely
guggihdumsinnuludluginiaeidesgiadaiu
wunsduasunusudvesanamnssuludingluseiu
UINBIR HIUAINTTUNNNITABIAGN ) TATINITIINED
funasguazlonvuTsluuaiIsEve wananilss
duaSuendnuaivesgavaneludseiusiosiu duadu
nsa¥suagimuaduniawusud M uiendnsal
Usgdwioadiu wagUssenduiuseavaneladsfuvisiu
gaamudmnglusaginasema wiouvislinnug
Werfugaamnssulud Kuyndesnanisdeasasu
NNIA Argaulszaa 190.8 duum lagdiiuiu
rirufanssuvdn daseludl

uguNumMuMsdasiasumuwanunilusding

MICE Thailand Branding Plan

Thailand’s branding/ image promotion plan aims
to strengthen global recognition of Thailand as a
leader of sustainability for Asia’s MICE industry. The
programme will focus on aligning both public and
private sectors in joint initiatives to promote the Thai
MICE brand at international level through a range
of marketing activities. Moreover, the prgramme
will promote the unique identities and strengths
of Thailand’s MICE destinations to the domestic
MICE market in order to build local MICE brands. All
major channels of communication will be used to
raise awareness of domestic MICE destinations, both
within Thailand itself and internationally in target
markets. A budget of Baht 190.8 million has been

allocated for the following key activities.

msmanmqmnﬂammhnssum?ﬂnﬂmuaa

nitunazsindus=inA

Reinforcing Key Selling Points of the Thai MICE Industry
through Local and International Media

WY SN NUSUNSADANSUUUATUIIS (Intergrated
Marketing Communication) yuszwelngliiduge
\Weulesgshalunmstuindoulasugialuganudusa
szaulan wanaudszmalnglidugamnevalenia

vaansianuluddsBulugliniaedey

Focusing on ‘Integrated Marketing Communication’
to strengthen Thailand’s linkages to the global
economy and promote Thailand as MICE

destination in Asia.
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wsuulnusuatazaliasunwanyniognaiknssuluging
Thailand CONNECT U 2561 IRaanndainuuwuniswesul
JszinAtuniwsou

Develop the Brand and Promote the Image of MICE Thailand through
the Thailand CONNECT 2018 Plan

A yantslignaunssuludidudiuniiaweanisdundou

?Mw/mﬁf TCEB ! °

YOUR VIBRANT JOURNEY .
TO BUSINESS SUCCESS doansnsnain dnauennuressemelnglu 3 dnu

Business events through

chaptersof posibilies lawn Anuvainuatevesanuiuazyanunglunis

\iTENa garnuduns 903 wazdsdu lnenisldnagns

nRanssulud (destination) Tontamagshafiidaniis
(business) audsruiiondnuaiuazauduiiontin
YB9YAaINIVaIlng (people) flanunsasesiunis
dnouludszaulan mennudniavesiauily Thailand
CONNECT: Your Vibrant Journey to Business Success
il 2561 MduIaregeaumuUgaanalidaau
dinadutusiignisfegaisvealneiifiaiiy
aonndestuulonisduindouludusiguianulous
Uszna 4.0 Tnesiaiundu “Thailand CONNECT: Your
Vibrant Journey to Business Success, decoded with
chapters of possibilities” #58 “Insuaus Aauling
dduvasnisfiunisgarrudnianiegsia aaasia
AudFadrenduiedduvadlantailiiou”
s 3 l@mdnvesUsinelve

In line with the national development plan which sees the MICE industry as an economic driver to propel
the country as a secure, prosperous and sustainable economy. Market communication strategies will
highlight three key strengths: a diversity of MICE locations and destinations; endless business
opportunities, and the uniqueness and high calibre of Thailand’s MICE professionals to host world-class
MICE events. Building on the success of the "Thailand CONNECT: Your Vibrant Journey to Business Success"
campaign, TCEB will sharpen the focus and redouble its efforts to raise global awareness of Thailand’s key
strengths, in line with the government’s Thailand MICE 4.0 policy under “Thailand CONNECT: Your
Vibrant Journey to Business Success, decoded with chapters of possibilities”. The three pillars of

the country’s MICE industry remain the key focus.
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FUUUSiLdUKIoIInKUNaUa1and

Fascinating Destinations

Y UAUDNSNAUNATULBNAN YD UIARLALYDINUN IR

D599

SufanssuLuU Bleisure Taadl 3 aeAaUsENBUNEN

AIIUNTOUTYAVLINTTIULALNAINNA 18 VDS
aouiisnaulugine Fseesuonssuuuy Bleisure
N5UARINNITINSUAUINTINEINNUIEUAIEY 9
goniouszavlan 019 Vssmalnelasusvi 24
vodlan sankingaunm guin viven ussiBeslus
Aameuavsu lugmisdouiansusyry lngauns
AUasUNITIAUTEYNUINIYIA (ICCA) AIUNITI)
ghalne Ansusui 46 lugmdesimnzdmsy
M15v19579 Iae World Bank #uriaadieaginin
Suduil 25 veslanluszidosilasunuidesan
uhnaiiealne Tripadvisor

msveeslasa g 1095 he
9771 N13ve18A a0 IUN 550U lAgaI V0
auuduimimdludssmalng msenseduauniu
guzLn Ay NIouauats lasinisimuIsoly
A5 Ipsan iaulnsedgd A IALLAY
lnsaasreiugiu

NISIANEAULYY Real Experience (n13audla
Usraunisaluvuase) Linunisiduniegsne
Fredanssuiiuacdion wazuvanlvinond)
wonanvaliuulne 997 Hanssuiiadinu (CSR) oeh
n15Ugnt1 (Reforestation) Aanssuyi1a1mI7
aledlve (Culinary) soudelaaudagddee,
Fusus TSy (Cultural Wisdom) fia319A273
Fusmiulanaeanissaionssy

Explore vibrant destinations brimming with

captivating inspirations. The key elements of the

value proposition include:

Perfect stops for Bleisure Trips: Concentration on
quality business and leisure activity has helped
Thailand’s competitiveness and a rise in the
country’s global rankings. Thailand is ranked the
24fh place of the Most Popular MICE Destination
in a recent survey conducted by the International
Congress and Convention Association (ICCA).
Leading MICE cities namely Bangkok, Pattaya
and Chang Mai also perform well in the ICCA’s
ranking. In addition, a recent World Bank report
ranked Thailand in 461% place on the Ease of Doing
Business index. For tourism, TripAdvisor ranked
Phuket in 25th place in the Travellers’” Top-Rated
Places in the World.

Extensive accessibility and Travel Routes: The
expansion of basic infrastructure and MICE
facilities offers endless opportunities for business.
Major development projects underway include
expansion of international airports, upgrading of
U-Tapao International Airport, Laem Chabang
Deep Sea Port expansion, and High-Speed Train

development.

Colouring your business journey: By offering the
‘real experience’ through fun-filled activities
combined with the uniqueness of Thai culture,
Thailand can transform an ordinary business
event into a unique and impressive experience.
Examples of highlishted experiences include CSR
experience — reforestation without planting, or
culinary experiences — Thai cooking classes

showcasing cultural wisdom.
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Business Empowerment

Wislonianisiiulnegraniinselanly 3 sanusenau

- Tomamsidulavesunanwesugsaaluy 9 7
goandavnvulevIguseina 4.0 uasn1gle
90a NI IUIE8 9 9 Y8901A5T (New
S-Curve) sauludemisianinamasygianimy
AN 9 919 lAsin s sedounsygnaniemy
mangueen n3e 557 iuigmsmaninisasu
lugdnimondeu

mslauinnssuianiudnnauauisalunisinse
uaziTousion19gsAvlusEaninIm lnganiznis
FUFTUNITIAIILUY SMART MICE viamasiians
upugauasunisnaineoulal uazn1sasn
unanylosuios 1urenInasmIniungsaa Il
lulne

paauLuy “guenarsveandiniusiude”
sENINUTENA w38 [WUseme 18901nTghas
LonYuTitIeeIuIeAIINELAIN 19N 5TRI U NY
iulveenaessa 917 Arwsaudioseniniay
Aunug9ulng wue9Iua WY TUUINITIG
9879 Professional Convention Management
Association (PCMA)/ International Congress
and Convention Association (ICCA) Tlusiu

Resourceful Thailand offers essential collaboration

for

international opportunities. 3 Key features

include:

Progressive platform for business ventures: The
country offers growth opportunities for new
business ventures that alien with the Thailand
4.0 economic policy and industries that support
future competitiveness (New S-Curve), as well
as Thailand'’s Eastern Economic Corridor (EEC)
project, a Special Economic Zone (SEZ)
designated by ASEAN.

Innovative borderless connectivity: Utilising
innovation to enhance the effectiveness of
communications and business networking
activities. The SMART MICE events are
encouraged through online marketing
promotion campaigns and the development
of a digital platform that help to facilitate the

event organisers.

The Heart of energetic collaboration:
International and domestic collaborations
for business events will highlicht Thailand as
a leading MICE destination in Asia. Examples
of international and domestic collaborations
include TCEB & PCMA (Professional Convention
Management Association) and TCEB & TEAM
THAILAND.
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suuaansniividaundanduLInU

Professional Passion

Unaueynansiudlnenivinwelunisvitinusedu
WINTFIWUIWF T 2 83AUTENOUNAN

. AINNWTBUYDIYAAINTITUALIONTY sz
pausudelunsliuinrsid suiauviild
wmsgivludlneg 919 n1sdeusuaIguingg
MICE LANE n159m%1 Welcome Package
oaeldnrssmelulneasnanauigdedy

- yraInsludpanininsouseesunishivings
NITUARIEAINTGIUNRILIYARINTYDIDIANTIZAY
49UI%78 979 Certified Exhibitions Management
(CEM), Certified Meeting Professional (CMP)

Meet passionate professionals with a touch of Thai

vibrancy. Key features include:

« Positive energy of warm and engaging Thais:
Outstanding collaborative efforts between
public and private sectors make it so much
easier for international travellers to attend
business events in Thailand. TCEB’s cooperation
projects that showcase a warm welcoming to
MICE visitors are the MICE Lane and the Thai

Welcome Package.

« Highly-skilled and effective talents: The
competence of professionals in the Thai
MICE industry is guaranteed by international
institutions of human resource development,
such as Certified in Exhibitions Management
(CEM), and Certified Meeting Professional (CMP).

1.2

wsuuissniagumuazusmsiuanairmnssuluglusinauszinga

Development of MICE Products and Services for International

Waurgsnaduawazuinaslugaainnssulud
Tusnadseina laun nsysannsausuiiesening
fiduuazuuassnunidgraivnssuludieniniy
WATAIALENTY AOARH DINUNALNSNANVDIBIANT
UAZFNULLINIVDISTUNE Tngsauiuimundun Usms
WazNANWAALNDELESUN15YI8  Thailand CONNECT
Welcome Package slouavnsUselevifiey Liioadn
wsagslalinguidimineandnnuludivszimalne
lidazdusiunisuins mafums msdndedeans
wagdunuin1snig q dmdudniiuniegsia 81
Unssalniirdviiea TnsnEliln Unsdiuandmiunis
THuinsluiufissdssasd Tasduandaniies
Unsdinannisuinig o aundugssaugil wasdeya
wnuigugUsusng q shuseme Wy

Development of MICE products and services for
international MICE travellers, including integration of
TCEB and MICE industry partners in both public and
private sectors in line with TCEB’s core corporate
strategy and government policy. The Thailand
CONNECT Welcome Package offers special privileges
to incentivise target groups to host their MICE
events in Thailand, whether they be related to
travel, communication or recreational services. For
business travellers, the package includes BTS Sky
train pass, free Wi-Fi, discount vouchers for use in the
Ratchaprasong shopping area, King Power duty-free
discount card and discount card for Suvarnabhumi
International Airport, as well as maps and information

on convention centres across the country.
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Organise National Pavilions at International Trade Fairs during 2018

nseaniuy 9% uaguimsianisgmidnssanis
Uszwelnglusnumsalyiniglduauyg “Thailand
CONNECT: Your Vibrant Journey To Business Success,
decoded with chapters of possibilities” 41UU 5
e leun T&EM China 2018, IMEX Frankfurt 2018,
[TRCMA and CTW 2018, IMEX America 2018 Wag
IBTM WORLD 2018

. m5aFNMsSUEuEe Visibility Tusumsalyd
W wumes oveular uasdodaiun

. nI5Shdeduasufenssunisean 1wy VR
Thailand 360 84/ Aanssuuazlyinisuans
meluarumaenau vesiiszannssnard idudu

- msatvaywulvgEesnaruiiuas sz
iy nrsaduayudIy Bloomberg Business
Summit 2018 1T

\ “\‘.\\“l“.ﬂl I

ARV R A R
| j

Design and manage Thailand exhibition booths
or Thai Pavilions under the campaign “Thailand
CONNECT: Your Vibrant Journey to Business Success,
decoded with chapters of possibilities” at key
international trade fairs: [IT&CM 2018, IMEX Frankfurt
2018, IT&CMA and CTW 2018, IMEX America 2018
and IBTM WORLD 2018.

 Create visibility through media at key trade
shows, including banners, online and print
media.

« Promote marketing activities such as 360-degree
VR Thailand show, live performances and
demonstrations within the event as well as
souvenirs and other activities.

s Support for MICE events (both domestic and
international), such as the Bloomberg Business
Summit 2018.
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2

nisniN1spalautazus=snauuwus
Marketing and Public Relations

as1nissuiteguamnssuludanussina Tagqna
UUTELNUAINTIUATIUNT AN B8aE 50 AANTTU
FUNSUTEVIEURUS S pEaY 30 WaAINTIUAIUAIT
Jndiudfesas 20 ieididangudvaneuinige

Marketing and PR to raise awareness of Thailand’s
MICE industry overseas. The budget is set at 50% for
advertising, 30% for public relations activities and
20% for events organisation in order to maximise

penetration of key target markets.

2.1

ashramssusanairnssulugsinadszina Tngnisinnn

WAR UaAslyauLWSIOAIASUMSAANNEHSUNAIAFIIUSEINA
Create Awareness of the MICE Industry Overseas by Producing and

Distributing Promotional Materials for International Markets

a319n135u§gnamnssuludenedseina lagnas
Jorh wan uazimounsAeduaiunsAaadMIUAan
AaUsene Wy msdaviienansauaSunmsue Tusths
wHutu Faviend 1sadn avenlawan afu wazunay
Ussnduius Tnefnnanagnsde wlsmmumegfimadsdl

) = S v
- Feiinsovngundniniadysogay 70
) o a P
- Feiinsovngundninglsy awisn Sevas 20

o A o o
- feninseunquiilan egaz 10

dwsumsmidiunmssaviusumssdedsiuisnasune
e asudadiu 3 du un
. ﬁagiﬁ@fﬂtaé"?ﬂ (Business Asia) @19 dpears
TIMES d9gians The Economist wiliaenum The
Nikkei ASEAN Review (g
. Fognammssulugluieiy (MICE Asia) 9771
Unea1s Exhibition World dsea1s Business
Traveller dpgars MICE in Asia UngaIs Biz

Create awareness of the MICE industry overseas by
producing and distributing promotional materials
for international markets including brochures,
leaflets, videos, roll up, TV spots, advertising spots,
scoops and press releases. In addition, articles will
be published in trade media channels, selected and
classified by region

«  Media covering Asia (70%)

«  Media covering Europe and America (20%)

e Media covering g¢lobal MICE trade market

(10%)

To plan and implement effective media exposure,
media publications will be focused and selected
as follows:
e Business media: Business Asia (TIMES), The
Economist, The Nikkei ASEAN Review

«  MICE Asia Media: Exhibition World Magazine,
Business Traveller Magazine, Biz Events Asia,
TTG MICE (ASIA), AMI Magazine, Headquarters
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Events Asia Upgians TTG MICE (ASIA) dngians
AMI daega1s Headquarters wagidnegans
Headquarters Asia iTud

. doamamnssuludialan (MICE Worldwide) 817
Ipeansaiad dneals Convene g

uenndifadinsmeunssudelnsmissseina
017 anfilnsiml CNN afumeuninsoungumain
WoiBy Sfsademssuifgnamnssuludinunsdedo
aelunuludidetslunazdrsuszmadugdn
dmsunmadidunuiunmsUsssduiusiesamaty
suidunisdnfanssuuszduiusasUseimanIungy
dowavusinsussaluianssumsalyd uagianssy
Uszmnduiudlumulsalyinaadivane 017 g uag
Ju Judu srufeanisidgdentatusisszimasiu
dudavszavnisalludlulsemalngysednd

Magazine, and Headquarters Asia Magazine,
etc.
e Global MICE media, such as Sawasdee

Magazine, Convene Magazine

In addition, TCEB campaigns will be distributed
through international TV channels including CNN,
which focuses on Asian markets. TCEB will also
boost awareness of Thailand’s MICE industry
through media channels covering domestic and
international MICE events. Thai MICE will be
promoted overseas via overseas PR events
organised by overseas media at trade shows and
roadshows to be held in key target markets such as
Japan and China. TCEB will also invite international
media to join the annual MICE International Media

Familiarisation Trip in Thailand.

2.2

ashrumssusnonaknssulugiuds:zina Tnansinn wan

uaziauwsaodliasunisnaindinsunainfuds:zinA
Raise Awareness of Thailand’s MICE Industry by Producing and

Distributing Promotional Materials for the Domestic Markets

afenssuitnamnssuludludsena lagnas
o1 uBe waslneunsdeduasunisnatndinsu
AAIALUUTEINA 1Y A159RTleNaENTdETUN1TUNY
Tusths unwiy Iaviad lsadn avenlavan afy
wazunAUUsTduus Hudelulszinadsziam
dafant 13ans Taeans Ing wazlngvimd (Dudy

Raise awareness of Thailand’s MICE industry
by producing and distributing promotional
materials for the domestic markets including
promotional brochures, leaflets, videos, roll up,
advertising spots, scoops and press releases to be
disseminated via local media channels, publications

and magazines, radio and television.
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2.3

dyasumuwanuouolansiudszinA AN Gan uaszlcews

dooJAnsarsSunainiuuazenIus:zinA

Promote Corporate Image in the Country by Producing and Distributing Corporate

Media Materials for Domestic and Overseas Markets

AuESuNNANYlBIANS IUUTEINA TAY1 NER LAZINEUNS
Fovsrnsdmiunatnlutaza1sssnd 1wy 215815
#iidu (TCEB Newsletter) 13ansamannssulud (MICE
Journal) 57897UUs¥41U (Annual Report) Aanssu
Usznduiusuasdomavuduiug nswaasyn n1s
dunealuIns

Promote corporate image in the country by
producing and distributing corporate media materials
for domestic and overseas markets including TCEB
Newsletter, MICE Journal, Annual Report, public
relations and media relations activities, press

conferences and CEO interviews.

NMSAANANSSUMSAANANIFU
TCEB’s Marketing Activities

nsdnAanssunsmaneiidu TiuA msdaviysindeud
daasugnannnssulud ‘Pop Up Thailand” atfuanunis
Tanuresiidu warnsadenissuilituenanssulud
Heluuagsinaseme

2.4

TCEB's marketing activities include a mobile booth
to promote Thailand's MICE Industry a ‘Pop Up
Thailand’ event to promote TCEB’s activities, and to
boost awareness of Thailand’s MICE industry, both

domestically and internationally.



Thailand’s MICE Industry Strategy in FY 2018 1 15

THAILAND
MICE FORUM 2017

DRIVE CHANGE ‘

INSPIRE INNOVATION

2

Us=an1duwusiLiolasuas1iinisSusonainnssuy
JwuuaniauAtuds:zinA

L' I |

Public Relations to Enhance Awareness of the Domestic

Exhibition Industry

Ussnduiusielaiuainansiudonamnssuauany
duAanludseing 919 NSTRTIILASNENDNAITINLNS
Joyaunzsvazden NsveFunisatuayunsainy
wansAuilulsemdlne Woweunslugwemddesng 1
sufassunsufiunusansdudluussmainunsde
At delnsvien] uazdoing 1usu

Public relations to enhance awareness of the
domestic exhibition industry including production
and dissemination of publicity materials and
information related to hosting of events and trade
fairs in Thailand, and through disseminating the
calendar of exhibition events in the country via print

media, television and radio.
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4 nN1sdJlasunusungalanairnssuluginatus:=nu
uIuNA uazuszgndauuiusionanynizedug

Tus=aunoJaumoainAtulagigoaisooulau

Promote the Thai MICE Brand Internationally and Promote
MICE Identity at Local Level via E-Marketing

nsduasususudvetanaimnssuludinelusedu  Promote the Thai MICE brand internationally and
WNTIR wazUssrduiusiondnualvasludlusedu  promote MICE identity at local level via E-Marketing
nosdunrowmaluladioarsesulad (E-Marketing)  through the following activities:

AdUNSHILAINTTUNEN tawn

N wlonmnazdninden1suseundunusaana
wagdEen1s18AINa (Digital Media Production)
919

. v uilon) FoussyriaunisaTiauasoaIaI
n13978A3%ia (Digital Media Production)

« M3911 Smart BIZ Application ieaduayunIs
dmauluduuuaaa Usenouludaeg Smart BIZ
Events Wag Smart BIZ Organisers Gailludoaaasu
N15Y18ANad 1T U UsenaunIslug ez

i = v

Faulaamesdeudr5uulugludsenalne

« N139A¥1 Digital Sales Kit luguuuu Virtual Reality
(VR 360) tilounauedayadniuniniuyssyy
uazauansaum luszinalneg

. MI5USMITIRNIsARaIRuaaulal (Social Media
Management)

v o &

. MsFeashazUszrIaNdUs E-Mail Marketing

9

uaznslUslundonava

lawareaulayd (Online Advertising) @11su
ssUsema aseumqunauiliangmunagnsnan

Usgnduniusesulatieativayunsdnuseyulu

fungusy Wedienszaenelalifiugusuedie
Faglu Town Tm5an1s SMART VILLAGE “@naunsy
yuvulng 9avuny MICE 4.0”

q q

Develop content and produce digital MICE
media, including the following:

Develop digital media content for MICE sales
and promotion

Develop a Smart BIZ Application to support
digital organisation of MICE events, including
Smart BIZ Events and Smart BlZ Organisers,
as digital promotion media to support MICE
operators bringing their events to Thailand
Digital Sales Kit (VR360-Virtual Reality) to
present information on MICE venues and trade

shows in Thailand.

Social Media Management

Communication and public relations via email

marketing and digital media

Online advertising for international MICE markets,

covering key target markets

Online public relations to promote domestic
MICE events in local communities, in order to
promote equitable and sustainable distribution
of MICE revenues and benefits to the local
level, including the SMART VILLAGE project:
“Smart Thai Community, MICE Destination 4.0”.
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4.5

WAL UAIUNTRAILNA LU SINDENTEAUANUAINNT

Tunsudstuvasgnamnssuludvasssmne mensdavi
wHuk USRI Anenmvesgaamnssuludues
Usselnessserdunazsveven sdndulissndlne
Dugudnansnmsfinwiduludvesedeny fusenidesds
Wanndngnmuaziinduuyaansiulud Taed
LHUNSAI “ASEAN MICE Institute” iterfumisauil
MYUAKAZTUTBINATIILAN 9 TIEINITIATIVANGRS
fimungUseneunisludiaszduynnauaresdnslid
AnanmlunsuusduseauuIuIg w%auﬁy’ﬂaﬁ’uauu
gnamnssludliAulnogadedu denisiasuaing
gnszaunInsgIuliiuanamnssulud wasnanauli
HUSZNBUNITHAZHTAIUNIUNITTUTRININTTIUAY
nsdnaueg iy Mufensndnduliiingiients
sufunuegediduvesgnavnssuludlugnsufon
dieliAnnadugvs asounqunduitimnevdniia 3 ndu
louA nuEUsEnaunman nauguseneunislaivse
nqulaaunslud uaznguA1ANSAnY Mesuuseunu
e 50 Euum Tnedndunumuisnsy detelui

umunuﬁ'lumsuTsumﬁnﬂqummHnssu
Industry Capacity Development Plan

The development plan aims to enhance the
competitiveness of Thailand’s MICE industry,
through a master plan covering the development
of the MICE industry in Thailand in both the short
and long term. TCEB also aims to position Thailand
as ASEAN’s MICE education hub, and the premier
destination for MICE standardisation in the region.
An “ASEAN MICE Institute” will be established as an
accredited agency to set standards and issue MICE
certifications, as well as develop MICE training and
education curricula for a MICE Entrepreneurship
Development Program to develop professional skills
and boost competitiveness in both domestic and
international markets. The institute will contribute to
sustainable growth by enhancing industry standards
and encouraging entrepreneurs and organisers to
comply with international sustainable MICE venue
standards. It will also promote the implementation
of TCEB’s Sustainable Operations Guidelines. The
programme targets three major groups: key MICE
entrepreneurs, startup entrepreneurs and MICE City
groups, and educational institutes. With a budget
of Baht 50 million, the project is implemented as

follows:

Waudneamanamnssulugaiunisfine dmsu
aa10un1sfnwinasienigu aasnauyaAainsly
gaamnssuluduaguiigauninfy Lilendndy
Uszwalveliidugudnansesdainudiuanamnssy
ludvesendou anduaeiuianssuan laun

1.1) A9n354 MICE Academy & Career Day d1%15U
?JﬁﬁLﬁuié’ﬁsuumé’ﬂqmﬂmiﬁi’wmu 1 nangns fie
J¥n15RauEngsAnIs wie Exhibition 101 Ll
AetomBIRALE UM IR ULAR AL uay Snrs
iwseviwandunisAnuludlugiinim w3e MICE
Academy Cluster Lﬁamiﬁwmmﬁmmﬁéqﬁmﬂ

O

Develop MICE industry potential for educational and
youth institutions to propel Thailand as ASEAN’s

MICE education hub. Main activities are as follows:

1.1) MICE Academy & Career Day. For 2018,
TCEB has developed a new ‘Exhibition 101’
curriculum, to enhance knowledge and
understanding of the exhibitions industry,
and especially to establish a MICE Academic
as a regional academic network or MICE
Academic Cluster to foster knowledge sharing

at regional level.
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1.2) Mmednnuduinnielfinninntsdadsyyu
WazinssEnsASTl 8 (8th Coach the Coaches
Program for MICE Industry) fdulsdiiiuns
Farusodesndui 8 wazludifinnsnszane
ammmi’l‘d&Jamanlmsmmwmnamw 1RGN
Tinsafuayun153nU MICE Academy Day wag
Coach the Coaches Program for MICE Industry
and Career Advisory IdswinueuLiy wazeawan

1.3) 91uusyainnnis The Lst International MICE
Conference and Forum $3uAURUsHATNNSANY
Tudlussduuuned Weiinanuwdansadu
nsanwludiviunanamnssuluduesszmelng
wazasranndnwallunsinnsliusewnealneduy

6 ¥ = a = a ¥
Uy ﬂﬁ’NG]’]Uﬂ’]iﬂmﬁ’]iwsﬂﬂlufauﬂ'm@’]LSZIEJ‘LIE)ﬂC'Y]EJ

1.4) msdandnansuseniafiednsauludseiu
U1U1%18 (International MICE Certification
Program) lagLasuasiead1usiniionazaee
\ASBYILNUSANTAUASANWILAE AU LD SEAU
wiud eliuszmelnadudnmineusy
nangasruluduinivfaividig 4 Wuangs
N‘Uﬁuﬂaumﬂm% 9771 Cer‘uﬁed in Exh|b|t|ons
WEREE IS (@) WLUwaﬂammmmmi
USMITIANTITATUIULEASAUATUINITIR WAy
Certified Meeting Professional (CMP) Faudu
ndngnsiieIfunsuImsianisiunisyss
VIR FINDINITaIUINANUT T UdINAY
NNSIANULEASEUAAZ ATIANUBLIUAUIUNYRA
%38 International Association of Exhibitions and
Events (IAEE) wagau1Al Meeting Professional
Internationals (MPI) wiendnsulsuszmelne
JugudnansnsiFeuidluduegiiniaede
pyIusanidedls

1.2) TCEB will organise the Coach the Coaches
Program for the MICE Industry for the 8th
consecutive year. The 2018 event will share
information on Thailand’s MICE Cities with
potential. TCEB plans to support the hosting of
the MICE Academy Day and Coach the Coaches
and Career Advisory events in Khon Kaen and
Songkhla.

1.3) TCEB will also host an International
MICE Forum & Research for Graduates and
Undergraduates, in collaboration with
international MICE educational institutes, in
order to boost Thailand’s g¢lobal
competitiveness in MICE education and to
develop high quality MICE professionals.

1.4) The establishment of the International
MICE Certification Program aims to strengthen
cooperation and expand Thailand’s network of
international MICE education and development
partners, in order to establish Thailand as a MICE
training hub to host a wide range of international
MICE professional development programs such
as Certified in Exhibitions Management (CEM)
programme. TCEB will also enter collaboration
agreements with the International Association
of Exhibitions and Events (IAEE) and the Meeting
Professional Internationals Association (MPI) to
promote Thailand as a MICE learning hub for
Southeast Asia.

WawAnen1MegaaInnssulugAuIULINIgIY
AndunuEufInsIIvan laun

2.1) MSATUAYULASITAILNANATEIUTEAUWIUIYIR
Wiesnszfuinnsgukarduasilisemalnedy
Augnaagsnaludluginiaedanlsuinsgiu
ana i 15022301 1505001 15020101 1Hudu

2

Develop the potential of the MICE industry through
event standard programmes. Main activities include:

2.1) Support and develop international MICE
standards to promote Thai MICE as the first
in Asia to be certified under the following
international standards such as 1SO22301
ISO5001 and 1SO20101
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2.2) 139015 Thailand MICE Venue Standard
(TMVS) ieensefuannsgruaniuiidneludly
Usznelve Taouwdseonidu 3 Ussianldun 1)
Usgianvieauseyy (Meeting Room) Faduns
FufiunseresanTium Tnesendnduuas
Waunanuiidnauluusemalngliunnsgiu
\iesesfunazaiieniusiulaludneninues
Uszinalne FiudilfRunsiusesnnsguany
Afnnuludlutszmelng Ussinniesdsyauli
uran1uAidaaulud Sndruau 101 usie 215 vies
2) Useiananiudinansdud 1uagdnssanis
(Exhibition Venue) 18utusnfilsfusesunmsg
anidanuludludsemalngliuianiuiidnamu
lud ilelinseunquituiifioslud@ivi 5 uiuay
desiiidneamnisdnnuludaundanesues
$guna wlewnaiuntiiFunisUssidiusnasgu
anufidnaulusemdlng 3) Yszanaoiud

AnansuRLAY (Special Venues) luiuiiiinglud

PR
o

q
FANS 5 Uradneny

2.3) 153015 ASEAN MICE Venue Standard
(AMVS) $in15n929UseifiuannsguanIuiidna
ludluendeu Ussnnieeuseay waslunukanau
TiAensdaviinasgiulssnandu q wu Ussan
aouiuansduduazinsiants sanfsuseian
an1uidnRanssufiadg

2.2) The Thailand MICE Venue Standard (TMVS),
which was developed to elevate venue facility
and meeting room standards in Thailand, devided
into three categories 1) Meeting room : building
on its success in 2017, the initiative will
encourage MICE venues in Thailand to adopt
the TMVS standard for all their events. This year,
101 more MICE venues and 215 meeting rooms
in Thailand have joined the scheme and for the
first time. 2) Exhibition events have been held
in certified MICE venues in all five MICE Cities
as well as cities with potential to host MICE
events under the government’s cluster policy.
3) Thai MICE venues to assess their suitability
for categorisation as “Special Venues” in the
five MICE Cities.

2.3) Continue to promote the ASEAN MICE
Venue Standard (AMVS) to promote adoption
of uniform standards for all categories of MICE
venues throughout ASEAN, including convention
centre and meeting rooms and future plan to
extend the standard to other categories i.e.
trade fairs and exhibition venues, as well as

unconventional venues.

Wawdneninvasgaainnssuludaiunsdaaiunis
Fnnuuuuoyindssaumarmadnanunuudidu vie
MICE Sustainability Thailand &n3¢AUANNAINITA
PR RN PRt wazifindanuannsalunisuded
Frun1saueg1edBy waznsdnaulnesieied
WIngeu AN UAZLATHENI snsdadunisnevaues
Wleugesmsanuszansnanmusthuneni syl
figfsBu w3 Sustainable Development Goals (SDGs)
Tngandununiuianssunan laun

3

Improve the MICE industry’s contribution to
environmental conservation, energy, nature and
sustainable tourism, through the MICE Sustainability
Thailand programme. The programme sets standards
for MICE operators, serves as a hub for knowledge and
expertise to help MICE operators enhance their
competitiveness through sustainable development.
The programme also supports achievement of national
targets under the United Nations Sustainable

Development Goals (SDGs).
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3.1) madaianssunszdunisaseniing ity
AMUAIAYLAZNITULLATINAIG 9 AU
0819898 Wannguszneums silasanmsdaady
AU Sustainability IAgALIUNIINOUITUVANGAS
“msdnUssyudunuaginssanisegadsdu”
39 Sustainable Events Professional Certificate
(SEPC) ilelWesdausungusznaunislud
Tunsdnaulaedisiedwndon dau uay
riswgha Sdsnsdafansauiijsiannguszney
nsludinlaseniseing q ieliiusznounslad
fidrusalunseydndaaandennazdsay o1
1A39N13 Farm to Functions lASIN15¥ALYY
A1sueu lasaNsanuazdnn1svee warlAsens
Sustainable Menu tJugiu

3.2) IAVAINTFIUTZUUMTUIMINTIANUBEN
feButsewelne (Thailand Sustainable Event
Management Standard) \ile8nsgfiunnIgIu
HUsENaUNITINElnegn135UT09NInITIUTEAY
AtiAedestunsuIMInIsnulasdilsds
Auwandey dinu LATwha uaznsiaeg1essBy

3.3) nsduasunndnyalvesUsemelnglugiuy
HUIAUN159AUsEguAuLUILa INTIAN1T0E19

1

e

o

8984 (MICE Sustainability Destination) lag
d9a3un1919152dna16u MICE Sustainable
Destination Index/ Ranking tfondnsuly
Uszimdalveidudinaiunisdanisussguduuun

LATINISANITOE19E98U

3.1) Organising awareness-raising activities to
stimulate the industry to identify and respond
to key trends and innovations, to foster
implementation of the principles of sustainable
development among private sector MICE
operators. TCEB will develop and conducting
training courses for MICE operators - the
“Sustainable Events Professional Certificate”,
or SEPC to help expand the knowledge and
skills of sustainability professionals in the
context of environment, society, and economy
for the MICE industry. MICE operators will
be encouraged to participate in a range
of environmental and social conservation
projects such as Farm to Functions Program,
Carbon Neutral Events, waste management

and sustainable menus.

3.2) Develop Thailand Sustainable Event
Management Standard to raise the standard of
Thai MICE operators to the national certification
standards related to the management of the
event, taking into account the environment,

society, economy and sustainable development.

3.3) Promoting Thailand’s image as a leading
‘MICE Sustainability Destination’ by promoting
participation in the MICE Sustainable Destination
Index/ Ranking.

aluayukazauIAIeY18WusIas lagn1sasa
AT ML AUNUIIIUNUSTATAIATTUAELONTY
welussiunAnagseFununi ilonszduIATy
ypanskazasnnstuananssuludg

(4)

Develop a network of MICE partners through
collaboration with government and private sector
organisations, both within Thailand and at regional

and international levels.
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4.6

Wunisysannisnisiinusuiuseninamiaeau
A1A3g n1ALenTU LazUszuivy LiledaUsyyy
dululszinalneiiioduadunisinauludniely
Uszine (Domestic MICE events) liilugsiadidny
Aaeduaiunisnszeseld nszduinsugioves
Uszimanaztunalnlunmsiunmdfid iy denndes
Auuleuteuadsguia aresulszannl 51 a1uum lag
fuflumssiuianssumdn dwiolud

umunuﬁ1un1sgsnnmsnmus’ouﬁalﬁmm
uazdnasulugludszina

Plan for Integrated Collaboration and Promotion

for Thailand’s Domestic MICE

Through an integrated approach, bringing together
government agencies, the private sector and the
public, TCEB will organise seminars and workshops
to promote Thailand’s domestic MICE sector as an
important and emerging opportunity to improve
income distribution across all regions of the country,
to stimulate the national economy and also serve
as a key mechanism for national development, in
line with government policy. A budget of 51 million

Baht has been allocated for the following activities:

v

Astasuas1efnen nvaailnaluddfuaziiasses
AdnEAIN 31U 8 Llag Tawn ATIMNY Wne

9

auie Wedlnd veuwnu g1wgsondl Avalan

Y 9
o a °

NINU-VED

Capacity building for 8 designated primary and
secondary MICE Cities: Bangkok, Pattaya, Phuket,
Chiang Mai, Khon Kaen, Surat Thani, Phitsanulok

N13%818AA1ALaEAINTINTAUNTTAUTE YL
wazN1THanduAluAATYgRITAY LasTain
fifi#nenin see5unaIn Great Mekong Subregion
(GMS)

and Hua Hin/ Cha Am.

Drive market expansion and collaboration in
organising conferences and exhibitions in Special
Economic Zones and high-potential provinces

supporting the Greater Mekong Subregion (GMS)

market.
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Frunsysannisududeaslulssimatu gadu
Aanssusunislavansovay 40 AANTIUAIUAIT
Uszanduiusiosas 40 wazfanssunun1sindiaug
Yowaz 20 IneRRanssud s unsieansiisuiunis
Tudsuuszana wa. 2561 lngaguusenausie

@ ~sdefenssu Domestic MICE MART wioa¥haiai
L%imﬁiﬂﬂﬁﬂauwﬁaua Nﬁuqﬂﬁaﬂﬂﬂﬂqiiﬁﬂjqﬂﬁ
ﬂ']'uJL“Urlif\]LﬂBﬁﬂUﬂqiﬁ]ﬂ\ir]u‘lwsﬂuﬂiuLWﬂ

@ ssfansaitevsenaanisUsy YUUALITULAA
audluiiuilniasygiafiay (SEZ) Wesne o
UNAIMIS UATWLN ATTUAD NQYAUYT 8981 UT1BNA
A31A NUBIANY LavnNquUsEInA NUNYY 813 Wah uay
Ggaum (CLMV)

(3] ENL’diiﬂﬂﬁ‘\]@ﬂiu%mmuﬂﬁﬂaﬂLVlEJ’JLWEJL‘LJuﬁN’JﬁIu
Fuilasemanszaams wmﬂymwiumﬁmwﬂau
Useyuuazduuun aeldlasanis “Use ﬁumuaalwa
Sulamusesnsz T

@ 55 City DNA wardeyalnslndludgaviandmia
Ao nyavwe WFedlvad giie veuwnu uaziven

. mswﬁmﬁaﬁ&Lg%um’smamﬁm%’ummm‘luﬂizmmmau
Aaudlasludng 5 1Wes Usenaudie msdnviienans
duaSumsvenmsiugaanvnssaluuseme msudn
mwmumLauaammwmwim‘iuﬂsumml,auimszjm
Testimonials LNEJLLWimuﬁaa&WNWﬁLu‘Uiumﬂ

. msmﬁmLLa“LmaLLWi'ﬁaa'qLa’%mmimmmﬁm%’ummﬂ
Tudse mﬂmuaaimmﬂu dodeiun uaz amm
ﬂia‘UﬂaJJVLJJWUW

(7 ] msdnfanssuUszanduius 01 nsdnnunaasin
wndesnavuludiosludds o1 1asanns Thailand
Domestic MICE MART Aanssuainesanuueaniduan
nszduMsiiAsugiauTnaiuinsfureuau s

6 siihdessdnsiiieduasunsanalud wu 1sans
(TCEB Newsletter) lug 1aasia (MICE Journal) s1e:91u
Usz97U (Annual Report)

To foster integration of communication in the countries
of the GMS, TCEB will allocate its efforts as follows:

40% for advertising, 40% for public relations

activities and 20% for event organisation. These

are summarised as follows:

. Organise Domestic MICE MART to serve as a
business negotiation forum for buyers and sellers,
as well as to provide insights into domestic MICE
events and opportunities

. Organise activities to expand markets, meetings
and trade fair events taking place in the Special
Economic Zones (SEZ) of Chiang Rai, Tak, Mukdahan,
Nakhon Phanom, Sra Kaeo, Kanchanaburi,
Songkhla, Narathiwat, Trat, Nong Khai and the
CLMV countries (Cambodia, Laos, Myanmar and
Vietnam)

. Promote and facilitate meetings and incentive
travel events in Royal Project areas that have
potential to host meeting groups and seminars,
under the theme: “Meetings in Thailand: Follow
the King’s footsteps.”

. Develop “City DNA” and profiles for all primary
MICE Cities (Bangkok, Chiang Mai, Phuket, Khon
Kaen and Pattaya)

. Produce promotional materials for the domestic
market covering all 5 MICE cities, including
brochures, industry overview, video production,
MICE industry presentations in MICE Cities and
elsewhere in the country, and testimonials
published via domestic media channels

. Produce and distribute MICE City marketing
promotional materials for the local market via
television, print media and radio

. Organise public relations activities such as press
conferences in MICE Cites, including the Thailand
Domestic MICE MART, as well as local trade fairs
to boost local economies in border areas

. Create corporate MICE media, e.g. TCEB Newsletter,
MICE Journal and Annual Report
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MoodIdoaIWUWNazaotnsnAU

dmsugdaoaistuds=inA

Examples of Print Media and Television for Domestic MICE Market

FotnsnAu
§78n15 Business Watch 84 24 TNN

518015 MICE Inside tweunsnie Laasuludid
Wo3 32 Inesyil 9es 34 euSuniiil veq 22
WTUTT wavYed 19 auseilad

Fodny
aduAnglungammamues dud FM 93.5 MHz,
FM 96.5 MHz wag FM 100.5 MHz

aduAngludamimdodlmi liun FM 98.0 MHz
aduAnglufaniaveunn THun FM 98.5 MHz
AduAveludsmingiin 16un FM 102,25 MHz
pduAveflusivien léuA FM 104.75 MHz

mawIngludaningassiil laun FM 93.75 MHz

Communication

Television °

Business Watch: TNN (Channel 24)

MICE Inside broadcast: Modem Nine TV, Thairath TV
(Channel 32), Amarin TV (Channel 34), Nation TV
(Channel 22), and Spring News (Channel 19)

Radio stations in Bangkok, including FM 93.5
MHz, FM 96.5 MHz and FM 100.5 MHz

Chiang Mai local radio (FM 98.0 MHz)
Khon Kaen local radio (FM 98.5 MHz)
Phuket local radio (FM 102.25 MHz)
Pattaya local radio (FM 104.75 MHz)

Udon Thani local radio (FM 93.75 MHz)
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niladeuringunngsia
wilsdofaniineziutu
(3 ) wilsdefiuinudndn
4] wilsdofiust oun.ihd
ngans nilngs

6 ) Gngans 24 7

Print Media

@ Krungthep Turakij national newspaper (Thai)
@ The Nation national newspaper (English)
@j Khom Chat Leuk national newspaper (Thai)
-

(4) OPT News newspaper (Thai)

@ Neekrung magazine (Thai)

@ 24 7 magazine (Thai)
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