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MESSAGE FROM THE PRESIDENT
Dear readers,

With the political situation back to normal, the second half of
2014 has seen a quick recovery in Thailand’s MICE market, mainly
thanks to the country’s solid fundamentals and TCEB’s aggressive
strategies to enhance the country’s image and revive international
confidence in organising and attending events in Thailand.

In addition to promoting its incentive programmes, the TCEB
has formed a partnership with Thai Airways International Company
Limited, the Tourism Authority of Thailand and the Ratchaprasong
Square Trade Association to create the ‘Thailand’s MICE UNITED’
campaign.

This campaign is designed to promote Thailand and boost
confidence in the country through a Familiarlization Trip for
international media and MICE travellers from around the world as well
as mega road shows in major MICE markets like China and the UK. The
activities run from now until the end of this year.

The TCEB has organised activities in line with the communication
guidelines issued by the National Council for Peace and Order (NCPO)
and in collaboration with the Department of Information of the
Ministry of Foreign Affairs.

As part of the Thailand’s MICE UNITED campaign, the bureau
organised an international media Fam Trip on the Bangkok-Chiang Mai
route in the middle of August 2014. The bureau also introduced its
new Thailand CONNECT: Hip & Heritage Business Events programme,
which highlights the state-of-the-art facilities and cultural heritage
of both Bangkok and Chiang Mai. The programme showcases the
strengths of both major MICE Cities as hubs for unique business events.

Another piece of good news is that Thailand has succeeded
in beating out Japan and Hong Kong to host the One Young World
Summit 2015, the first country in Asia to do so. The Summit is
expected to attract 2,000 young thought leaders from all over the
world to the meeting, which will take place in Bangkok.

Hosting this event is crucial to enhancing international confidence
and offers a good opportunity to present the country’s outstanding
potential as a preferred destination for global MICE events.

At the regional level, the TCEB is moving forward with plans to
establish a cooperation network in ASEAN. The bureau recently led
two leading exhibition operators — IMPACT Exhibition Management
and Reed Tradex- in a road show to the Philippines in a bid to
strengthen bilateral MICE collaboration and trade promotion between
the two countries.

The bureau also introduced the CONNECT Businesses BIG Bonus
Campaign exclusively for trade visitors from the Philippines.

In addition, the bureau has signed a Memorandum of
Understanding with the Republic of the Union of Myanmar Federation
of Chambers of Commerce and Industry (UMFCCI), marking a new
era of cooperation in boosting bilateral trade relations through MICE
collaboration.

MICE personnel development is also a crucial task and one
that is undergoing continuous implementation. After its success in
encouraging universities to introduce a MICE curriculum over the
past 3 years, the TCEB has signed a collaborative agreement with 27
vocational colleges nationwide to include the international-standard
MICE Curriculum. The expansion aims to produce MICE professionals
in response to the market demand in the country and ASEAN.

Thanks to these strategies and the continued collaboration with
strategic partners in organising various activities, the TCEB is confident
that the growth of Thailand’s MICE industry in 2014 will be similar
to that of the previous year. Readers are invited to follow the TCEB’s
operations to win more mega events for Thailand.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention & Exhibition Bureau (TCEB)
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THAILAND'’S MICE UNITED

MAKES ITS DEBUT

CEB is putting every effort into enhancing the image of the
Thai MICE industry during the second half of this year by
partnering with Thai Airways International Public Company
Limited (THAI), the Tourism Authority of Thailand (TAT) and
the Ratchaprasong Square Trade Association to introduce
‘Thailand’s MICE UNITED’ campaign.

This public relations strategy aims to tap into more than 250 key targets
worldwide through international media familiarization trips as well as mega
road shows. The “Ratchaprasong Showcase” meanwhile is designed to boost
international confidence in Thailand’s stability as a destination.

The Ministry of Foreign Affairs is supporting TCEB in promoting the Thai
MICE industry and is playing a major role in enhancing the country’s image
and restoring confidence among foreigners.

Mr. Sek Wannamethee, Director-General, Department of Information,
Ministry of Foreign Affairs, notes that this public relations campaign is a
good example of the cooperation between public and private sector agencies
in organising various activities. It aims to demonstrate to the international
community that the situation in Thailand is back to normal and peaceful. State
agencies’ policies have also been brought forward to facilitate development
of the logistics network.

The private sector overseas recognises Thailand’s role as a business centre
connecting it with ASEAN, which represents an enormous market of more than
600 million people. The United States and Europe need to strengthen relations
with Thailand, while the United Kingdom’s Ambassador to Thailand recently

led a group of Thai businessmen to the UK in order to promote bilateral trade
and investment. Germany is also interested in expanding bilateral trade and
investment with Thailand.

“The Thai embassies and consulates in more than 90 countries are another
channel for fostering understanding among members of the international
community. We do not communicate solely with government leaders but also
with legislative bodies, the private sector, non-profit organisations as well as
the media,” Mr. Sek explains.

Mr. Nopparat Maythaveekulchai, President of TCEB, says that the most
pressing goal of Thailand’s MICE UNITED campaign is to restore confidence.
Activities have been organised in line with the guidelines issued by the
National Council for Peace and Order (NCPO) and in collaboration with the
Department of Information of the Ministry of Foreign Affairs.

The campaign will introduce Thailand’s strengths following the same
lines as the communication-focused “THAILAND Connect” and stress that
Thailand is a premier regional business hub, offers a diversity of destinations
for MICE events, boasts high-quality professionals and industry standards
while promoting the capabilities of MICE Cities.

Thailand’s MICE UNITED aims to build confidence in Thai MICE industry
through more than 250 targets worldwide, made up of 100 foreign media
representatives and 150 MICE customers. The bureau will mainly focus on
Asia, but also target customers in the European market. The TCEB and its
partners will jointly organise 2 Media Fam Trips and 2 mega road shows in
China and UK, both of which represent the largest MICE markets for Thailand
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in their respective regions.

Thailand’s MICE UNITED campaign had kicked off with an International
Media Fam Trip on the Bangkok-Chiang Mai route from August 18 to 21 and
will be followed by a similar trip on the Bangkok-Khon Kaen route between
September 7 and 11. Thailand’s MICE Road show in Shanghai, China is
scheduled for September 15, 2014 and the London Road Show for November
13.

“TCEB is confident that when the political situation returns to normal, the
MICE market will quickly recover. Joining forces with strategic partners will
speed up the market recovery, particularly in the conventions and exhibitions
sector. This year, the bureau expects to welcome around 880,000 MICE
travellers, generating about Bt87.2 billion,” Mr. Nopparat says.

Mr Charles Pamonmontri, Director Thailand Sales Services Department,
Thai Airways International Public Company Limited, points to the continuous
support provided by THAI to the Thai MICE industry. Noting that collaboration
between the various parties will definitely boost confidence and promote the
country’s image as a preferred destination for MICE events, he says that THAI
is ready to support the campaign through public relations, road shows as
well as complimentary tickets and special fares on the routes operated by
the airline.

Mr Wiboon Nimitrwanich, Executive Director Advertising and Public
Relations Department, Tourism Authority of Thailand, says that TAT is
continually promoting the country’s positive image through a variety of

promotional campaigns, including the Thailand Happiness Street Festival,
which was held recently to bring back happiness and joy to Thai people
and was joined by tourism entrepreneurs and the media. Participating in
the Thailand’s MICE UNITED will reaffirm confidence in organising events in
Thailand.

Mr. Chai Srivikorn, President of Ratchaprasong Square Trade Association
(RSTA), underlines the Ratchaprasong area’s position as the ‘Heart of Bangkok’
in terms of economy, trade and tourism. The Ratchaprasong zone boasts a
total of 3,648 hotel rooms and combined meeting venues of more than 420,000
square metres with services facilitated by 7 luxury hotels. Ratchaprasong is
also a lifestyle centre and responds to the demands of tourists and business
persons from all over the world.

In addition, Ratchaprasong has the potential and the facilities to serve
the MICE market. Although MICE travellers represent only 15-20 percent of
the occupancy rate in Ratchaprasong hotels, their average spending is 3 times
higher than the general tourist visitor.

Mr. Chai stresses the importance of the MICE industry, not least because
business travellers attending the meetings in Thailand, will report back on
safety in the country and the standard of service.

The Ratchaprasong Showcase will present new products and services
from members of the association, which will rekindle confidence in
Ratchaprasong among MICE stakeholders.
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HIP&HERITAGE SHOWCASES
UNIQUENESS OF BANGKOK AND
CHIANG MAI

s part of its Thailand’s MICE UNITED project designed

to restore the country’s image and enhance international

confidence in holding events in Thailand, TCEB has

organised an international media familiarization trip

covering the Bangkok-Chiang Mai route for August 2014,

TCEB is taking bold steps to further strengthen

Thailand’s status as the hub of unique business events through its new

Thailand CONNECT: Hip & Heritage Business Events programme, which

underlines both the state-of-the-art facilities and cultural heritage of
Bangkok and Chiang Mai.

The activity is a part of TCEB’s strategy to reinforce international
confidence as well as to attract more international business events to
Thailand.

Mr. Sek Wannamethee, Director-General, Department of Information
and Spokesperson for the Ministry of Foreign Affairs, stresses that the
situation in Thailand is now peaceful and secure, as reflected in the
satisfaction of both ordinary citizens and the business community.



The time is thus perfect for showcasing Thailand’s strong

fundamentals and resilient economy.

In addition, several key government policies are being
expedited, among them important infrastructure projects that
will enhance Thailand’s position as a logistics hub in ASEAN.
Buoyant investment opportunities in Thailand as the gateway
to the ASEAN market and its population of more than 600
million are also attractive to foreign investors.

Mr. Sek says that Thailand remains a regional hub due to
its vibrant economy, multicultural society and friendly people,
world-class tourism destinations and strategic locations for
profitable businesses in the ASEAN region.

Mrs. Supawan Teerarat, Vice President of TCEB’s Strategic
and Business Development, adds that this business event offers
a perfect blend of local activities and dream destinations.

“TCEB designed the Thailand CONNECT: Hip & Heritage
Business Events programme to demonstrate how Thailand’s
unique attributes enable us to host any business event in every
season. Each of Thailand’s myriad of MICE destinations offers
world-class venues and state-of-the-art facilities, and allows
delegates to enjoy cultural and natural attractions outside the
venues,” Mrs. Supawan says.

Showcasing Thailand’s unrivalled combination of
inspiring urban centres, distinctive culture and legendary
hospitality, the Thailand CONNECT: Hip & Heritage Business
Events programme is directed at business events groups who
want to offer delegates an enchanting mix of modern and
traditional experiences across two of Thailand’s premier MICE
destinations: Bangkok and Chiang Mai.

The programme highlights new and upcoming
developments across both cities, with a focus on the four

key factors of accommodation, infrastructure, venues and
attractions.

In addition to a range of new hotels built over the last two
years, Bangkok is developing more efficient transport links with
new routes totaling 508 kilometres (316 miles) scheduled for
the completion by 2029.

Bangkok has five world-class convention and exhibition
centres and BITEC is spending Bt3 billion in expanding its
convention and concert halls. When completed in 2016, it will
become one of the largest centres in the country.

Chiang Mai, meanwhile, is also improving facilities through
the three-phase construction of Chiang Mai International
Airport and the newly opened Chiang Mai International
Convention and Exhibition Centre, which has the capacity
to host 10,000 MICE visitors. New luxury accommodation is
now open for business as are such attractions as the Thailand
Creative and Design Centre, Promenada Resort Mall and Maya
Shopping Mall.

“Both Bangkok and Chiang Mai play pivotal roles in
making Thailand a hub of the ASEAN MICE industry. When
the ASEAN Economic Community comes into effect in 2015,
this unbeatable combination of ‘hip & heritage’ will boost our
standing even further,” Mrs. Supawan comments.

Mr. Charles Pamonmontri, Director, Thailand Sales Services
Department, Thai Airways International Public Company
Limited, says that THAI has long realised the importance of the
MICE industry and has continuously supported the sector. He
adds that the most important factor in driving growth in the
industry is confidence and that the cohesive synergy among
partners will help boost international confidence and revive
the image of Thailand as a premier MICE destination.
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CONNECT BUSINESSES BIG BONUS LAUNCHED
PENETRATING THE EXHIBITION MARKET

IN THE PHILIPPINES

n early August 2014, TCEB led two leading exhibition operators —

IMPACT Exhibition Management and Reed Tradex — in a road show

to the Philippines in a bid to strengthen bilateral MICE collaboration

and trade promotion between the two countries. The road show was

organised as part of a collaborative arrangement with the Philippine

Chamber of Commerce and Industry (PCCI) and the Chamber of
Commerce of the Philippine Islands (CCPI).

The bureau also introduced the ‘CONNECT Businesses - Big Bonus’
campaign, an exclusive privilege for trade visitors from the Philippines
participating in exhibitions in Thailand.

Mr. Nopparat Maythaveekulchai, TCEB’s President, says that TCEB is
a strategic business partner in supporting private sector success in both
Thailand and ASEAN. Trade information and promotion campaigns granted by
the government are crucial to helping energetic trade stakeholders, especially
those in the exhibition industry.

Following the signing of an official agreement on bilateral collaboration
between the TCEB and the Philippine Chamber of Commerce and Industry
and the Chamber of Commerce of the Philippine Islands last year, Thailand
welcomed a total of 25,555 Filipino MICE visitors, generating US$74.36 million
in revenue and positioning the Philippines as the ninth highest contributor to
the bustling Thai MICE sector. In terms of the exhibition industry, the number
of trade visitors from the Philippines has increased by 54 per cent since the
signing of the MOU signing.

“With the ASEAN Economic Community getting underway in 2015, TCEB
has developed a strong ASEAN MICE Collaboration initiative to connect
Thailand with various alliances in the region. In addition, TCEB aims to
achieve long-term competitiveness and sustainability for Thailand’s service
sectors in all partner markets and especially in the exhibition industry,” Mr.
Nopparat says.

He adds that the road show is a major activity aimed at developing the
exhibition industry of the two countries. The bureau together with IMPACT
Exhibition Management and Reed Tradex also organised a workshop with

the Philippines MICE Travel Agents to foster understanding about the TCEB’s
campaigns and offers for the exhibition industry.

In 2013, the Philippines was Thailand’s sixth largest trading partner in
ASEAN, after Malaysia, Singapore, Indonesia, Vietnam, and Myanmar. Over
the past three years (2011-2013), bilateral trade between the two countries
has averaged US$7.53 billion per annum. During the first six months of 2014,
bilateral trade was valued at US$4.016 billion, representing growth of 8.02
per cent over the same period in 2013 and generating a trade surplus for
Thailand of US$1.359 billion.

In 2013, The Philippines was Thailand’s fifth largest export market in
ASEAN, with a total export value of US$5.034 billion, representing 3.55 per
cent growth from 2012.

Exhibition campaigns

The TCEB has developed promotional campaigns exclusively for trade
visitors from the Philippines to support its strategic exhibition partners in that
country while facilitating exhibition visitors.

In this regard, the bureau has introduced the CONNECT Businesses BIG
Bonus Campaign, a group visitor promotion exclusive to the Philippines,
which offers an incentive to business leaders to attend trade shows and
business matching events at international trade shows in Thailand.

A trade organiser bringing a group of at least 5 visitors to Thailand’s
trade shows will receive US$100 per visitor for participating in business
matching meetings. Bodies eligible to apply for this programme include trade
promoters, chambers of commerce, business trade associations, overseas
industrial publications, overseas non-profit organisations and MICE travel
agents.

In addition, the TCEB also offers the ‘Be My Guest’ campaign to buyers
from all over the world under which each organiser will receive 10 room
nights for free. Online program ‘Spice Up Your Business Agenda’, meanwhile,
is designed for business travellers to enjoy the very best experience of
Thailand through special privileges for restaurants and leisure.



THOUGHT LEADER

MOU Signing Ceremony

Thailand Convention & Exhibition Bureau (TCEB)

of Commerce and Industry (UMFCCI)

The Republic of the Union of Myanmar Federation of Chambers

ﬁ_lﬁu SOUWUSUSNAINIULEUUIS
FoulASoaludgenanainnismaoids=ina

@ iunthaseeiersludluendeu lnsasunudennasmusiuie

fuanmenisAuazanannssuwtsanamifisusanain luud

19 AanAw 2557 a n3981979 s sausgusisanamilousng ndndu
AMUFUNUSN9INITA1TENINdRIUTzImAN U Nl oA ulud

o [ a o Y o a & a J a =

wigunsnid ws1inade ddwients Mdu Wawedn Mdu 3

aseAandnlunisaduayunisidenainuduiusn1anisaA1sening
s

Uszinerunisdnnisussgn duuun msvsadienfieiduseda waznisdnanunansduni

o
Y =

Tasawsauflelusnuazinelhiinnsufduius funiolugramnssuludldundeiu
Feanduustloniogaunndersassszna

Inefiauduiusnienisdregrsiuwiuiudewnns nelnedugdlugduduaes
voudlounnidioyarinisdn 7.82 Wudumdsyansy lud 2556 iintuosar 15 auiiey
fudneu vl Midu wssdndusgafudlunisduaiunisvenedamisnisd Tnsasnszdu
Tigununiadguaziensuidunidusauuazvensaruimietudounnsuniufionion
wioudguszviauasygiaondeulud 2558

Weuansdeidunaainlmififinisivings SeUssmalneldfanusioduilounns
meldnseudonnasnnznssundnissiumanisin Uoint trade Commission) luwaizdtiitdu
I§dafansaulsalefidundusn a flesseds ileideunguniau 2556 davausauiiony
anmensfuazenamnssuwisannifiousns duduanigsfalduarmrilsiflugfian
voufiouan iletuindounisiiulavesiniumanguludanidfiousnsindsssmalne Tay
ANIENEUNTUTEYN LagduuuIuIUIG

uen9Ntu gaamnIsuNIsInnuansdudivesinedadunainnisduazneuauss
gramnssufimdadulnveniiounns Wy gramnssunisineasuazams nsuinisuaz
Tsausuiiin uin1sduguamuaznsuwnd wagiaieadng

U 2556 SnAunsnguludandsemadsuinfundismeuludisemalnedu
$1uau 7,101 Au adreneldliunussianin 24.9 Sudeganss dsnrsruduiunain

wealul 2558 agldnseudennasdszannuasugiaondeu gramnssuludidnanin

Wudusawagdundeunsidulaluynaiagaaimnssy

“Tdu waz dn1menisAkazandIinssuwisana miounnd saundiiulned
wWmunglunisimuigaannssuludsiududisanudilauasinsninssninasslszme
HIunNsuanAsuitsduyARaTn Saussel uasiasygia isBuduiitvadiednauannsn
Tumsudedunasanudsduluszersndmivaagsisvimsluniiuvineid Sufiaesie

A W& Aaa 2 ' a ' - ¢ 1 Y
LUYBHUIN LLU’]WNW@‘WﬁﬂﬂﬂE}ﬂﬂiﬁﬂL?ﬁllLL'ﬁﬁ‘llEJ’]EJﬂ’JWJJi’JJJJJ@iUQﬁﬁ’mﬂiill‘lllf’l]i’lllﬂu Ty

(]

wnzeg198e Anuduudwesgaamnssuluding wu anuvainvateaatuiidau lenia
119530998 190INNY UarlIv A 1ulugATANA NG AaBAIUNINTTIUGAAINNTTU”
wgunsnd Na

adl lunsduindeugeannssuludinsuazduaiuanuduiusnisnisdliifaunaly

ava o & v o a a va ° ¥ av o o ' ¢
VI'NiJ{]‘UG] LU lﬂu']Lﬂu’ﬂﬂ?iﬂi%ﬁﬂﬂlﬂN‘lJa‘UG\ﬂ’]iﬂ']ﬁﬁUUiU‘Vlm'JLLWUU']LVIEI'JﬂﬁqﬁJlN“IILW@

R )

wsnadeanudilafertuunuUgresiidunaivayunisdanuiansdudi 819 Connect

Businesses

¥ 1 a

weduussgdaliingsiadrsufanssunisduggsialunisuandufununeffidntu

o v

Tudszmelng Mdu Idaduayuieainungiigsiadmiv 3 njuusniifiddnsauasainig

o a w1

vegsianiuazaawg 10 Auduld wenniloannisatuayuRuiiuag 100 wieyanigaenu
dmsugeamnssunsiaUssyy uaznisviendisaiioldusista Midu Budefanssy
lsalyd wagduaiunisvie swduiusinsaieenyu ldun audnauauvieaiieaniely
Uszina anandaasunisyssguunwei (ne) uazanialnegsianisvieaiien laelddu
msatuauunaien1siunieg vedlng Fanisdafanssunaeadiazniuluiinguuszive
LMY ldun Wewans dunen 417 wag eauiy
X o Y ) . p % a Y
wanandl Mav Iiausuauidsy CONNECT Destinations iieliaundnaninenisan

. o ey e . .
wazgaamnIsuwisannmfieunns lasuuszaunisallunadrauludsemelng Tneuiu

=

nqun1sUszuesdng waznisviendfisaiieilusneta FseeniluweseldSutuatuayu
cala o

gegnile 6,600 wiggansy dwmTunguinidumsludifiszesritinludszmalneuinnii

niamnevateniaglisingi 5 u




THAILAND-MYANMAR COLLABORATE

TO CREATE ASEAN MICE NETWORK
A BOLD STEP TOWARDS EXPANDING

BILATERAL TRADE

CEB is continuing to move forward with its plans to widen

MICE networks throughout ASEAN. In this respect, the bureau

signed a Memorandum of Understanding with the Republic of

the Union of Myanmar Federation of Chambers of Commerce

and Industry (UMFCCI) on August 19, 2014 in Yangon, marking

a new era of cooperation in boosting the bilateral trade
relations through MICE collaboration.

Mr. Nopparat Maythaveekulchai, President of TCEB, says a core mission
of the bureau is to support international trade relations through the meetings,
incentives, conventions and exhibitions industry. Taking the form of a
strategic partnership, the agreement will create a deeper interaction within
the respective MICE industries thus yielding positive and profound results in
both countries.

Thailand and Myanmar already have a strong bilateral trade relationship.
Thailand is Myanmar’s second largest trade partner with trade valued at
US$7.82 billion in 2013, representing 15-per-cent growth over the previous
year.

TCEB will make every effort to promote bilateral growth by encouraging
delegates from both the public and private sectors to participate in
expanding collaboration with Myanmar in the roll up to the ASEAN Economic
Community in 2015.

Myanmar is regarded as an emerging market and the collaborative
agreement between Thailand and Myanmar comes under the framework of the
2012 Joint trade Commission. TCEB organised the first road show in Yangon
in May 2013 in cooperation with UMFCCI, Myanmar’s largest not-for-profit
business federation, with the aim of increasing Myanmar MICE travellers to
Thailand, especially meeting and convention groups.

Moreover, Thailand’s exhibition industry is also a trade marketplace
and responds to the growing industries in Myanmar, among them Food &
Agricultural, Hospitality & Services, Medical & Healthcare, and Machinery.

In 2013, a total of 7,101 Myanmar MICE visitors attended MICE events in
Thailand, generating more than US$24.9 million for the Thai economy.

With the formation of ASEAN member countries into a single market
under the framework of the ASEAN Economic Community in 2015, the MICE
industry has the potential to drive growth in all industrial sectors.

“The TCEB and the UMFCCI have the goal of jointly developing the MICE
industry on the basis of understanding and friendship through the exchanges
of personnel, culture and economy. We are committed to creating long-term
competitiveness and sustainability for our service sectors in the international
arena. We both passionately believe that the best way to do this is to
jointly promote and enhance cooperation in the MICE industry, especially
through the strengths of Thailand’s MICE industry, which include diversity of
destinations, unrivalled business opportunities, and high quality professionals
and industry standards.” Mr. Nopparat says.

As a practical move in enhancing Thailand’s MICE industry and nurturing
trade relations via the exhibition sector, the TCEB organised the MICE Travel
Agent workshop to foster understanding about the TCEB’s Connect Businesses
campaign, which is offered to MICE visitors from ASEAN plus 6 and BIMSTEC.

The bureau offers business leaders in the first three groups of 10 or more
coming from Myanmar extra room night support in addition to up to US$100
for each visitor to conduct business-matching meetings.

In the meetings and incentives sector, the TCEB has teamed up with
strategic partners in the private sector including the Association of Domestic
Travel (ADT), the Thailand Incentives and Conventions Association (TICA), and
the Association of Thai Travel Agents (ATTA), with added support from major
Thai airlines to organise road shows and trade missions. The activities, which
will run for the whole year, will mainly focus on the CLMV member countries
(Myanmar, Cambodia, Laos, and Vietnam).

In addition, TCEB also offers a CONNECT Destinations campaign that
allows UMFCCI members to gain experience of attending events in Thailand.
The campaign targets corporate meeting and incentive groups, with the
organiser receiving a maximum financial subsidy of US$ 6,600 for a group of
visitors staying a minimum of 5 nights in more than one destination.
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MICE CURRICULUM EXPANDED
TO VOCATIONAL EDUCATION

ollowing in the footsteps of its success in pushing universities

to offer a MICE Curriculum over the past three years, TCEB has

signed a collaborative agreement with 27 vocational colleges

around the country to incorporate an international-standard

MICE Curriculum. The aim is to produce MICE professionals

in preparation for the growth in market demand both in the
country and in the wider ASEAN region.

Mr. Nopparat Maythaveekulchai, TCEB’s President, notes that the
expansion of the MICE Curriculum into vocational education is vital to
accelerating the production of MICE professionals, both in qualitative and
quantitative terms, based on the same standards nationwide. This is part of
the efforts to provide an adequate supply of personnel for the MICE industry,
especially when the ASEAN Economic Community gets underway in 2015.

Thailand is the first country in Asia to develop a MICE Curriculum of
international standard in its educational institutes. Moreover, Thailand now
has the highest number of educational institutes in the world offering the
MICE programme (MICE 101), underlining Thailand’s status as the hub of MICE
education in ASEAN.

“The MICE industry is a global business and Thai organisers have
the opportunity to organise events not only in-country but also overseas.
Developing MICE personnel is thus essential in qualifying us for working
abroad too,” Mr. Nopparat says.

At present, 52 universities nationwide offer MICE 101 and between them
produce more than 5,000 MICE graduates a year. With the curriculum being
expanded to vocational colleges, Thailand’s educational institutes will be able
to produce 20,000 students in 2015.

The development of MICE 101 is one of the major projects of the MICE
capabilities development programme, which the TCEB initiated in 2012 in
partnership with Thailand Incentive and Convention Association (TICA), the
Thai Exhibition Association (TEA) and the Business of Creative and Event
Management Association. Its goal is to integrate MICE 101 with the learning
system and so widen MICE career choices for the young generation.

Mrs. Nichapa Yoswee, Director of TCEB’s MICE Capabilities Department
adds that the bureau created the MICE Academy project with an aim to
developing future MICE leaders with the necessary knowledge and skills. It
comprises 3 major projects: development of MICE 101; development of MICE
instructors through a Coach the Coaches programme; and a MICE Academic
Exchange programme that offers exchange of knowledge opportunities
between educational institutes in Thailand and foreign countries.

MICE 101’s content covers the entire MICE industry including business
ethics and is an internationally recognised programme.

In addition, the bureau has also produced a MICE Casebook that compiles
real experiences from MICE events from various organisations and the leading
institutes. The books are distributed to the participating institutes for use in
both teaching and learning.

In order to develop effective MICE professionals, each institute has
to send teachers to take part in the Coach the Coaches programme, thus
enabling them to transfer accurate MICE knowledge. More than 400 teachers
have already completed the programme and the bureau is aiming to expand
the training to 150 vocational teachers in 2015.

Mrs. Nichapa says that for the past two years the MICE Academic
Exchange Programme has mainly focused on collaboration with ASEAN
member countries, allowing teachers and students to better understand
ASEAN. Next year, the bureau will support teachers and students in exchanges
of knowledge through its Matching Programme with educational institutes in
Europe, the United States, China, Japan and Australia.

The TCEB also plans to organise a MICE Career Day, allowing MICE
entrepreneurs to meet graduates for direct recruitment, thus enhancing
confidence in MICE career opportunities.

Meanwhile, the bureau is working on creating an Academic Cluster in
each region, enabling the teachers who have completed Coach the Coaches
programme to exchange ideas and jointly work towards driving MICE industry
development.
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THAILAND WINS THE RIGHT TO HOST
THE ONE YOUNG WORLD SUMMIT 2015

hailand has succeed in beating out Japan and Hong Kong
in hosting the One Young World Summit 2015, the first
country in Asia to do so. The Summit is expected to attract
2,000 young thought leaders from all over the world to
the meeting, which will take place in Bangkok. The TCEB
will also take this opportunity to restore international
confidence and demonstrate the capabilities of the Thai MICE industry.

Mr. Nopparat Maythaveekulchai, TCEB’s President, explains that the
One Young World Summit is the premier internationally recognised forum
for young leaders. They will gather for a discussion on various global
problems for which urgent solutions are needed.

In past year, this important Summit has attracted such high-profile
global figures as Kofi Anan, Sir Richard Branson and Professor Muhammad
Yunus as guest speakers.

Hosting this event is crucial to enhancing international confidence
in organising events in Thailand. In addition, it offers a good opportunity
to present the country’s outstanding potential in such areas as diversity
of event venues, position as a business hub, personnel capabilities and

international MICE standards.

The One Young World Summit 2015 is expected to welcome about
2,000 young leaders aged 18-30, and generate Bt180 million in revenue
to the country.

Mr. Nopparat explains that the TCEB teamed up with Bangkok
Metropolitan Administration (BMA) to bid for the event, which involved
the production of a book as the bidding medium and jointly hosting a
reception for the judging committee during its visit to inspect Bangkok'’s
readiness. The TCEB and BMA also organised many activities to ensure the
country has the potential to host the event.

This year, Thailand has been selected as a venue for several
major events including the 74th FIP World Congress of Pharmacy and
Pharmaceutical Sciences with an estimated 2,000 delegates; the Harmony
World Puppet Carnival 2014 with 30,000 participants; and the Unicity
Global Convention in October 2014, an annual meeting and incentive
travel programme, which will attract more than 50,000 participants.
These big events truly reflect a sign of international confidence in the
Thai MICE industry.
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KNOWLEDGE ENHANCEMENT VIA HYBRID MEETINGS

TCEB collaborated with the International Convention and Congress Association (ICCA) on organising the
ICCA Thailand Workshop 2014 in July at the Pattaya Exhibition and Convention Hall (PEACH). For the first
time, the bureau also supported ICCA’s live online or hybrid session seminar broadcast via the Internet from
Amsterdam, Netherlands titled “what do associations really think about the risks and rewards of outsourcing
their events and what are the marketing implications for suppliers?” The broadcast was watched by more than
300 online participants in 41 countries, with 217 messages about the seminar on chat sent in by participants.
The TCEB-ICCA collaboration on hybrid session seminars for a global audience will continue in 2015.
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A MEETING WITH THE ECONOMIC REPORTERS
ASSOCIATION

TCEB led by its President Mr. Nopparat Maythaveekulchai, along with Mrs. Supawan Teerarat, Vice
President of Strategic and Business Development, Mr. Chirut Israngkul Na Ayudhya, Vice President of
Administration and Strategic Support, and Ms. Parichat Svetasreni, Director, marketing and corporate image
department, recently met with Miss Lamyong Pokpong, President of the Economic Reporters Association and
its new Board of Directors to brainstorm on ways to jointly promote Thailand’s MICE industry and enhance
the strong relationship between the two bodies.



