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MESSAGE FROM THE PRESIDENT
A Happy New Year to You All!

While the European market remains slowing down, it is still
very important to Thailand’s MICE industry and contributes an
increasing number of MICE travellers to Thailand. TCEB, therefore,
joined with the Thai Team to organise a grand road show in
London, UK in late November 2014.

Aiming at reinvigorating Thailand’s MICE industry the event
highlighted a successful partnership among TCEB and relevant
public and private sectors through the ‘Thailand CONNECT the
World" brand communications campaign for 2015. It also marked
the first time that 11 Thai product and service brands that target
the overseas market joined the event.

Back in Southeast Asia, Thailand continued to play a major
role within ASEAN in driving regional cooperation in preparation
for the ASEAN Economic Community in 2015. The bureau has been
mandated by the ASEAN Secretariat and Ministry of Tourism and
Sports to develop the ASEAN MICE Venue Standard and organised
the 1°* Special Meeting on the ASEAN MICE Venue Standard
(AMVS) — Category: Meeting Room, drawing together high-ranking
officials and delegates from organisations involved in the MICE
and tourism industries from all 10 ASEAN member countries. The
meeting was held to discuss the collaboration and requirements
for the regional standard, which is modelled based on the Thailand
MICE Venue Standard (TMVS) .

The drive for the region wide standardisation is a part of
the strategy aiming at strengthening the ASEAN MICE industry
and attaining the goal of developing MICE products and services
to the same standards, thus creating a strong regional brand and
marketing promotions for the future.

Moreover, to propel MICE Capabilities in Thailand and Asia,
TCEB has expanded its academic collaboration with leading
educational institutes from the United States. In the first quarter of
the 2015 fiscal year, the bureau entered into partnership with the
University of North Texas (UNT) focusing the collaborative efforts
in an exchange of knowledge, university personnel, students and
MICE curriculum development.

Moving forward with its strategies to boost international
confidence through effective marketing campaigns, TCEB has
been successful in winning the bid to host the Sustainable Brands,
the premier international community of brand innovators and
brand-strategic executives, the first country in Asia to do so. The
organisation of the Sustainable Brands 2015 Bangkok will provide
a good opportunity for Bangkok, as a MICE City, to showcase its
capabilities and readiness to host mega events and its position as
a business centre in the region.

The bureau also supported the Bloomberg ASEAN Business
Summit. Held for the first time in Bangkok and indeed the
region, the Summit is another important platform to strengthen
international confidence and reaffirm the country’s position as
a strategic location in connecting trade and investment in the
ASEAN bloc.

In addition, the TCEB in cooperation with Ministry of
Tourism and Sports and UNWTO initiated a National Workshop
on “Tourism and MICE Statistics”, marking the start of a coherent
integration between the organisations in the sphere of tourism
and the MICE industry in jointly developing national tourism and
MICE statistics to the same standard. Part of the value chain, this
standardisation will serve as an integral part of Thailand’s tourism
and MICE industry.

Lastly, on behalf of TCEB, | would like to express our sincerest
thanks to you all and reiterate our best wishes for a happy and
prosperous new year.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention and Exhibition Bureau (TCEB)
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COVER STORY

A GRAND LONDON ROADSHOW
TO BOOST CONFIDENCE IN EUROPEAN MARKETS

he Thailand CONNECT the World: London Business Events

Road Show 2014 in late November was another success for

TCEB in its strategy to integrate the public and private sectors

both in Thailand and abroad. The bureau introduced the brand

communications campaign for 2015 “Thailand CONNECT

the World” and moved forward with activities to revive
international confidence, especially in the UK and major EU markets, as well
as strengthen bilateral relationships.

In addition to partnering with the Thai Team, which includes the Royal
Thai Embassy, London, the Tourism Authority of Thailand, the Commerce
Ministry’s Department of International Trade Promotion, Thai Airways
International, and Thai MICE operators, TCEB also introduced for the first time
11 Thai product and service brands in the food, beverage and spa categories,

namely Singha Beer, Chang Beer, Monsoon Valley, CP, Mae Pranom, Chadha
Oriental, Maming Impex, Janjira Spa, Amiika Spa, Sranrom Spa and Thang
Tho Ltd.

The Thailand CONNECT the World: London Business Events Road Show
2014 was designed to enhance confidence among business communities in
Europe and promote the MICE market through the brand communication
campaign “Thailand CONNECT the World”, in line with the Government’s
Thailand Moving Forward strategy. The road show received the strong support
of the Royal Thai Embassy in London. Mr Nadhavathna Krishnamra, Charge
d’ Affaires at the Embassy presided over a press conference and welcome
reception. Also, seen at the event were the members of the All Party
Parliamentary Group for Thailand-APPGT.

Mrs Supawan Teerarat, TCEB’s Vice-President for Strategic and Business




Development, notes that the bureau presented the Thailand CONNECT the
World to demonstrate Thailand’s role as a global business and local expert
link in boosting the success of business events. The road show would also
help revive the confidence among the international community especially
potential long-haul markets like the UK and EU member countries. The
event would additionally strengthen Thailand’s MICE industry as a preferred
destination for events by underlining readiness in terms of destinations,
business opportunities and professionals.

The road show welcomed more than 150 buyers, suppliers, international
media and industry experts in the UK and EU.

TCEB also introduced the Meeting Bonus financial subsidy campaign,
offering financial support of about 1,800 pounds or 2,300 euros to each
organiser with a minimum 4-night stay in Thailand, especially organisers from
the UK and major EU markets.

The UK and EU are among the top-ten largest MICE markets for Thailand.
In the first three quarters of fiscal 2014, the number of UK business travellers

surged by 84 per cent to 15,262 persons compared to the same period last
year. Revenue contributions, meanwhile, jumped by 108 per cent to 31

million pounds or 38.79 million euros.

European MICE travellers to Thailand in the first three quarters of the
2014 fiscal year rose by 5 per cent to 83,157 persons, generating revenue of
156.7 million pounds or 195.9 million euros, up 8 per cent.

The bureau expects more than one million European MICE travellers to
Thailand in 2015 fiscal year, contributing 2.13 billion pounds or 2.6 billion
euros.

Participating Thai MICE operators EXO Travel (formerly Exotissimo),
Dusit Thani Hotel, Anantara Hotel and Resort and Indigo Pearl all agreed
that this event had been beneficial in creating a strategic business network in
Europe and that this would lead to business opportunities in the future.

For their part, buyers enjoyed a direct experience in Thainess from Thai
food, art and cultural performances, Thai traditional music and activities
reflecting the internationally recognised Thai hospitality.
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BUILDING STRATEGIC ALLIANCE

ASEAN MICE VENUE STANDARD PAVES WAY
FOR CREATING A REGIONAL BRAND

CEB recently held the 1st Special Meeting on the ASEAN
MICE Venue Standard (AMVS) - Category: Meeting Room to
drive the standardisation throughout the region. The strategic
collaboration among ASEAN member countries is in line with
the effort to drive a unique regional brand. It is expected that
the AMVS will be rolled out from August 2015 onwards.

TCEB President Mr Nopparat Maythaveekulchai noted that the 1st Special
Meeting on ASEAN MICE Venue Standard (AMVS) — Category: Meeting Room
served as an important platform for ASEAN member countries to discuss and
exchange ideas on the development of the AMVS. Participants included 30
high-ranking officials from organisations involved in the MICE and tourism
industries from all 10 ASEAN member countries.

Thailand put forward the proposal to adopt the Thailand MICE Venue
Standard (TMVS) as a model for the development of the regional MICE venue

standard at the ASEAN Tourism Forum held in Malaysia in January 2014.
An AMVS working group was later established and held its first meeting in
Myanmar in April.

The 1st Special Meeting on ASEAN MICE Venue Standard in early
December was timely, given the launch of ASEAN Economic Community
(AEC) in 2015, the opportunities and challenges for the MICE industry as the
regional free trade agreement takes effect, and the mandate given by the
ASEAN Secretariat and Thailand’s Ministry of Tourism and Sports to TCEB to
be responsible for developing the AMVS project.

Discussions focused on the drawing up of a framework and criteria for
setting the standard, an audit system, a manual, the process for certifying the
standard, and a pilot training project for auditors.

The AMVS is one of the strategies aimed at strengthening the ASEAN
MICE industry and attaining the goal of developing MICE products and



services to the same standards, thus creating a strong regional brand and

marketing promotions for the future. The adoption of the regional venue
standard will also help enhance ASEAN MICE competitiveness in the world
market.

Noting that the venue is a crucial factor in the MICE industry, Mrs
Nichapa Yoswee, Director of TCEB’s MICE Capabilities Department, pointed
out that currently there’s no international standard for this facility. TCEB
therefore entered into collaboration with the private sector to initiate the
Thailand MICE Venue Standard (TMVS).

The bureau initially targeted small and medium-sized hotels, with almost
100 hotels nationwide participating in a pilot project. The bureau expects to
present TMVS certificates for the first time in January 2015.

She further explained that the announcement of AMVS must be endorsed
by all ASEAN member countries. This necessitates a longer lead time for
implementation to allow the standard in all countries to be raised to the
same level. Thanks to the TMVS being developed at least two years ahead of

the other member countries, Thailand will be an at advantage even after the
AMVS comes into effect.

Ms Sukanya Janchoo, Vice President of the Thailand Incentive and
Convention Association (TICA), said the AMVS will increase opportunities for
the ASEAN member countries to bid for events. This standard will serve as a
KPI for operators to assess their operations every year.

Mr Thalun Teng, Secretary General, Thai Exhibition Association (TEA),
added that the audit has revealed that most of the participating hotels, and
especially those in Bangkok, meet the venue standards. The major problem is
the English-language skills of the hotel staff.

He explained that in addition to service standards, the committee will
place importance on safety standards including electrical system, sprinklers,
ceiling height and lighting in the meeting venues.

“The private sector fully supports the TMVS scheme, enabling Thailand to
become the regional leader in MICE venue standards,” Mr Thalun said.
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THAILAND LANDS MEGA EVENT
THE FIRST COUNTRY IN ASIA TO HOST

SUSTAINABLE BRANDS

hailand and TCEB have marked up another success by winning
the bid for Sustainable Brands, the premier international
community of brand innovators and brand-strategic executives.
The Kingdom is the first country in Asia to host the event,
which will help propel Thailand towards its goal of becoming a
sustainability knowledge centre in ASEAN.

The organisation of the Sustainable Brands 2015 Bangkok will provide a
good opportunity for Bangkok, as a MICE City, to showcase its capabilities and
readiness to host mega events and its position as a business centre in the region.

Mrs Supawan Teerarat, TCEB’s Vice-President for Strategic and Business
Development, said that winning and supporting mega events is one of the
bureau’s key missions to enhance the country’s image and increase economic
contributions. Mega events also widen knowledge and create business
networks worldwide.

TCEB supported the Thailand Management Association (TMA) in bidding
for the rights to hold the event including the feasibility study, bid book and
bidding material. The bureau also joined the TMA in attending the bidding
session held in Turkey and presented the event concept in UK.

Sustainable Brands 2015 Bangkok is an important event that sees business
and brand leaders convene. In the past, the organisation of Sustainable Brands
was rotated between the United States and Europe with the hosts including
the UK and Turkey. This is the first time the event will be hosted in Thailand,
the first country in Asia to have the honour.

Mrs Supawan added that it is a good opportunity for Bangkok, as a
MICE City, to demonstrate its capabilities and readiness as a destination
with international-standard venues and professionals. Hosting this event also
reaffirms Bangkok’s position as a centre for doing businesses and organising
mega events in the region.

The TMA’s Chairman, Mr Visit Tantisunthorn added that TMA in
partnership with TCEB is hosting the Sustainable Brands 2015 Bangkok with
the aim of exchanging knowledge and encouraging corporate executives
to change paradigms and revolutionise business for sustainability. It is also
expected to move Thailand forward in its goal to becoming a centre for
sustainability knowledge in ASEAN.

The Sustainable Brands 2015 Bangkok will take place from March 18-19,
2015 at the Crystal Hall, the Plaza Athenee Bangkok-A Royal Meridien Hotel
on the theme “Reimagine, Redesign, Rebirth”. The event will seek new paths
to the success of better brands by embedding purpose-driven environmental
and social innovations into the DNA of the business so that sustainability
becomes a core driver of business and brand value.

The Venerable Dr Anilman Dhammasakiyo Phra Shakyavongsvisuddhi is
one of keynote speakers at the opening ceremony. The Nobel Peace Laureate

2006, Professor Muhammad Yunus — a pioneer of the microcredit concept and

founder of the innovative Grameen Bank for poor entrepreneurs — has also
been invited to share his experiences.

Globally known speakers including Mr Kan Trakulhoon, President and
CEO of Siam Cement Group; Mr Sonu Shivdasani, CEO and Founder, Six Senses
Resorts and Spas; Mr Juan Gabriel Aguiniano, President Asia-Pacific, DuPont
Sustainable Solutions, and many more key figures in the business world will
join the panel discussions to transfer business paradigms and sustainable
marketing concepts.

In addition to the conference, there will be breakout sessions, enabling
businessmen to turn theory into practice. The workshop has been designed to
suit the business environment in Thailand.

Mr Visit is confident that Thailand will enjoy great benefit from hosting
this mega event because it will encourage Thai business entrepreneurs to
harmonise the principles of sustainability and marketing. Each speaker will
share experiences and discuss different perspectives but they all have the
same goal of developing and driving a global sustainable economy.

Earlier, the TCEB supported the TMA and Board of Trade of Thailand in
hosting the ASEAN Business Forum 2014, which took place on November 13-14
at Centara Grand at CentralWorld, Bangkok. More than 500 business leaders
from the ASEAN region and other parts of the world participated in the event.

Mr Visit said that the ASEAN Business Forum 2014 provided an
opportunity to discuss collaboration to strengthen ASEAN as an international
hub and enhance competitiveness for the sustainable growth of business
sector in ASEAN.

It was also a platform for regional and global business leaders to share
their perspectives on challenges and business opportunities to expand
production and investment bases as well as new forms of collaboration
between ASEAN member countries and other trade partners from all over the
world. This platform underlines Thailand’s remarkability as a true centre for
business opportunities in ASEAN.

The ASEAN Business Forum is an annual event of the TMA and has
been organised for five consecutive years. An important platform, it enables
Thailand to be strong in the global arena.

The TMA expects this conference to serve as a guide for management
and strategic planning, particularly among Thai entrepreneurs who want to do
business overseas in the future.

Support for the two mega events, Sustainable Brands 2015 Bangkok
and ASEAN Business Forum 2014, reflects the TCEB’s operations to promote
Thailand’s MICE industry under the WIN strategy in order to continuously
attract quality MICE travellers.

Both events will help drive Thailand’s MICE industry to achieve its
targeted growth of 1,036,300 MICE travellers and revenue of Bt106,780
million in the 2015 fiscal year.
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BLOOMBERG ASEAN BUSINESS SUMMIT
FIRST TIME IN THAILAND

CEB is confident that the Bloomberg ASEAN Business Summit,
held in Bangkok in early December 2014 at the Grand Postal

Building, will be another platform in reinforcing international
confidence in organising events in Thailand and reaffirm the
country’s position as a strategic location connecting trade and
investment in the ASEAN bloc.

While, Dr Supachai Panitchpakdi, a former Secretary-General of the
United Nations Conference on Trade and Development (UNCTAD), pointed to
the multitude of opportunities of Thailand to win international conferences.

Mr Nopparat Maythaveekulchai, President of TCEB, explained that
Bloomberg made the decision late last year in the midst of the political
crisis to organise the summit in Thailand. This demonstrated Bloomberg’s
confidence in the capability and readiness of Thailand to organise the
regional events.

Economic leaders from public and private sectors across Asia and
ASEAN convened at the summit, to discuss and exchange ideas on economic
prospects, business opportunities resulting from the integration of the ASEAN
Economic Community (AEC) and regional development. All were prominent
speakers who are recognised by the local and regional business communities.

As one of major sponsors of the summit, the TCEB offered financial
support for the venue and other organisation of a Breakfast Talk forum with
Dr Supachai as a keynote speaker on “Thailand’s Economy Moving Forward”.

Mr Parry Ravindranathan, Managing Director of Bloomberg Media for
Asia Pacific, the global business and financial information and news leader,
noted that 2015 would be a year of change, challenge and opportunity
for both the Asian and global business communities because the region’s
governments are enthusiastic about preparing for the launch of the ASEAN
Economic Community (AEC).

Therefore, Bloomberg initiated the ASEAN Business Summit in Bangkok,
inviting ASEAN leaders in business, finance and government as well as experts
to discuss topics touching on ASEAN’s economic development, including the
opportunities and challenges that will arise with the implementation of the
AEC in 2015.

In terms of global economic prospects in 2015, Dr Supachai envisaged
that the global economy will remain uncertain due to concern over US
economic recovery, while for its part the European economy is still sluggish
and facing a very low inflation rate and is affected by a slowdown in private
investment.

In the Asian region, the Chinese government is taking steps to slow down
its overheated economy. The policy aims to prevent a possible bubble from

bursting, which would affect economies across Asia. It is forecast that China’s
GDP will grow by 7.3-7.4 per cent next year.

Meanwhile, the Chinese government is shifting its focus from the global
supply chain to the regional supply chain and expanding investment in
ASEAN.

Dr Supachai suggested that because of the changing global economic
environment, major economies and especially China, are looking for an
opportunities to expand their investment and with the establishment of AEC
in 2015, ASEAN should latch on to the value chain from China. Thailand in
particular was at an advantage in developing a regional supply chain because
the country is located in a regional strategic location and a strong production
base for various products and services that are in market demands.

In addition to the economic stimulus measures, the government should
make greater efforts to promote tourism and the MICE industry as these
represent a major source of income and are enablers of sustainable economic
growth. The government should also place emphasis on management
improvement including accommodation standards and tourism destinations.

“Thailand has the opportunity to win major events because of the
number of world renowned products and services. Thailand should target
international conferences on global themes that are of interest to the world
at large, such as tourism, organic agriculture, health, and water resource
problems,” Dr Supachai said.

M.R. Pridiyathorn Devakula, Deputy Prime Minister and Advisor to the
National Council for Peace and Order (NCPO) said that the integration of
AEC would benefit 3 major areas. Firstly, the AEC would boost trade and
investment growth among the ASEAN member countries. Secondly, with the
rapid growth of emerging markets including Cambodia, Myanmar, Laos and
Vietnam, linking these markets through Thailand’s connecting routes would
help drive forward the economies of Thailand and ASEAN as a whole.

Finally, the AEC would strengthen the Asian region’s export-oriented
capability, helping it become a huge production base that supplies more
products to the global market.

M.R. Pridiyathorn added that the government’s support is another crucial
factor for the region to drive the global economy in the future. The Thai
government had recently approved measures to encourage foreign companies
to establish their headquarters in Thailand and was easing the tax policy for
foreign investment in Thailand.
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PARTNERSHIP WITH UNIVERSITY OF NORTH TEXAS
TO DEVELOP MICE PROFESSIONALS

n line with its strategy to expand academic collaboration with

leading educational institutes from around the world, TCEB recently

entered into partnership with the University of North Texas (UNT)

with the aim of developing both the capabilities of educators and

the MICE curriculum. The bureau expects to produce more than

5,000 high quality professionals every year to respond to the growing
demands of the ASEAN Economic Community (AEC).

A memorandum of understanding with the UNT, one of the US
leading universities in tourism and events management, covers five areas
of collaboration: exchange of knowledge; exchange of academic work and
research; exchange programme for university lecturers, researchers and
students, scholarships; joint MICE curriculum development; and the joint
organisation of symposia and international conferences.

Mr Chiruit Isarangkun Na Ayuthaya, Vice President of Administration
and Strategic Support for TCEB, said that the collaboration will help support
the bureau in modernising the MICE curriculum for educational institutes,
allowing graduates to practically apply the content to their work. This is part
of the efforts being made to develop Thailand’s MICE industry and ensure its
sustainable growth.

In addition, the TCEB-UNT partnership will be indirectly beneficial to
marketing and sales promotions because the United States ranks in the top 10
of MICE travellers to Thailand.

As an integral part to the MICE Academy, the MICE Academic Exchange
Programme aims to enhance the capabilities of Thailand’s MICE industry
through the development of MICE education professionals and graduates.
In addition to local educational institutes, TCEB is planning to work jointly

with overseas institutes in major MICE markets including Germany, Japan, the
United States, Australia, Switzerland, China and the United Kingdom.

Mr Chiruit said the MICE Academic Exchange Programme was designed
to provide a platform for knowledge exchange between university lecturers,
students and researchers and allow them to experience international MICE
perspectives.

The development of MICE personnel’s capabilities requires knowledge
transfer from experienced international professionals to lecturers and students
through the Coach the Coaches Programme and the MICE Academic Exchange
Programme.

Dr Neal Smatresk, President of the University of North Texas (UNT), said
that in addition to being the world’s most popular tourist destination and a
hub of the ASEAN economy, Thailand has successfully developed curricula as
well as the MICE industry and events management.

“UNT is renowned for its hospitality programme and is delighted to be
expanding its partnership with educational institutes in Thailand and ASEAN,”
Dr Smatresk said.

Mr Chiruit added that this agreement reaffirms an initial partnership
between both parties and paves the way for more substantial collaboration
in the future. It will also provide the UNT with the opportunity to create
an academic network covering the 80 universities and vocational colleges
nationwide that have incorporated MICE 101 with their study programmes.

The bureau expects to develop 5,000 MICE students per year, and up to
20,000 by the end of 2015. In addition, the bureau will be organising MICE
Career Day to promote the development of young MICE leaders. The event
comprises more than 50 MICE operators’ booths where students can apply
for jobs. It will also provide a knowledge platform for the MICE industry
professionals targeting students, educational personnel, graduates and
operators.
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INTEGRATION

eveloping a national standard for statistics covering both

tourism and MICE is one of the key missions identified in

collaboration between TCEB and the Ministry of Tourism

and Sports and is considered an integral part of optimising

the value chain in Thailand’s tourism and MICE industries.

To this end, TCEB organised the first national workshop on
“Tourism and MICE Statistics” in October 2014 marking the start of a coherent
integration between the organisations within the sphere of tourism and the
MICE industry that will see tourism and MICE statistics developed into the
same standard.

Previously, the bureau began the collaboration by signing a memorandum
of understanding with the Ministry of Tourism and Sports in September 2014
under which the two organisations will work together on MICE and tourism
development. Both sides will be setting up a working group to jointly draft
a collaborative framework for various areas. The tourism and MICE statistics
plan has been designed as a pilot project for implementation in the 2015
fiscal year.

Moreover, both organisations sent delegates to attend the recent
workshop on tourism statistics organised by United Nations World Tourism
Organization (UNWTO) in Cambodia. TCEB and the ministry agreed that
Thailand should kick off the plan by adopting the UNWTO framework as
guidance for implementation.

The bureau therefore hosted the October workshop and invited the
participation of all organisations concerned. They included the Tourism
Authority of Thailand (TAT), the National Economic and Social Development
Board (NESDB), the Bank of Thailand and the Immigration Bureau as well as
such private sector agencies as the Thai Exhibition Association (TEA), the
Thailand Incentive and Convention Association (TICA) and the Thai Hotels
Association (THA).

While, UNWTO-supported keynote speakers outlined the UNWTO
framework and methodology for developing tourism statistics with an
emphasis on the MICE industry at the national level. One speaker introduced
conformance with international standards through UNWTO’s Meetings
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Tourism Satellite Account (MTSA) framework for evaluating the economic
contribution of MICE.

The meeting enabled participants to learn how to compile, analyse and
standardise tourism and MICE statistics and examine case studies from many
countries.

In addition, the speakers indicated the challenges and benefits for
businesses, government and NGOs that adopt the UNWTA framework, among
them the United States, Australia, Canada, Mexico and UK.

The framework for tourism and MICE statistics is new to Thailand and it
was thus essential to enhance the perceptions of and foster understanding by
the organisations concerned, which will lead to integration in developing a
national standard statistics system.

Thus, the Ministry of Tourism and Sports will act as the main body for
the implementation as it is a member state of the UNWTO while TCEB is
preparing to register as an associate member. The first phase is expected to
start in 2015 covering basic information including domestic, inbound and
outbound travellers, the main purpose of travellers’ visits to Thailand, length
of stays and expenditure. At present, the various organisations collect these
data using different methodologies.

The development of a national standard for tourism and MICE statistics
will be of benefit to stakeholders in the whole value chain including hotels,
the transportation sector, restaurants and tourist destinations. Operators will
be able to obtain data on demand and supply, allowing them to better analyse
markets and their weaknesses/strengths.

Moreover, the statistics will enable policy makers to project demand for
personnel and plan to develop the workforce in response to market changes.

The bureau expects this workshop will be an annual event. It’s not
a driving force for the development of tourism and MICE statistics, but
demonstrates to the UNWTO that Thailand is enthusiastic and that relevant
organisations are working together to harmonise tourism and MICE statistics.
As a result, Thailand can extend its collaboration with the UNWTO in the
future.
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NETWORKING OF STATE AGENCIES

TCEB led high-ranking officials from public sector strategic partners including the Ministry of Tourism and Sports, the Consular department, Ministry of Foreign
Affairs, and the Immigration Bureau to the Spanish cities of Madrid and Barcelona to participate in Thai Team Road Show. Bureau representatives and state
delegates also met with the United Nations World Tourism Organization (UNWTO) at its Secretariat in Madrid in November 2014 where they were welcomed by
Mr. Carlos Vogeler, UNWTO's Director — Executive Secretary for Members Relations. The discussions focused on enhancing joint academic collaboration for the
development of Thailand’s MICE business. The delegates also had a chance to visit EIBTM 2014 at the Fira Gran Via Exhibition Centre in Barcelona.
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MEDIA THANK YOU PARTY 2014

On December 19, 2014, TCEB'’s President, , Mr. Nopparat Maythaveekulchai, centre along with management team members Mrs. Supawan Teerarat, left,
Vice-President for Strategic and Business Development and Mr. Chiruit Isarangkun Na Ayuthaya, right, Vice President of Administration and Strategic Support,
organised the “TCEB Fun Troops Party”. The event was designed to thank the press for its support in disseminating TCEB’s activities and MICE information to
the public and to maintain good relations between TCEB and the media.



