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MESSAGE FROM THE PRESIDENT
Dear readers,

With the official start of the ASEAN Economic Community
(AEC) at the end of this year firmly in mind, TCEB has designed
a new 2016 communications brand campaign on the theme
“Thailand CONNECT Our Heart, Your World”, developing it
from the successful 2015 campaign “Thailand CONNECT The
World”. The bureau has also retained its strategy to drive the
MICE industry forward through the country’s three key strengths
- Destination, Business, and People — with the aim of enhancing
Thailand’s position as a preferred MICE destination at the heart of
ASEAN for global business success.

TCEB launched the new campaign in late September at the
23rd IT&CM Asia and CTW Asia-Pacific, the Asia-Pacific’s largest
trade shows for incentive travel, conventions and meetings, which
Thailand has hosted for the last 14 years.

Thanks to its 4P strategy, Thailand has earned more
international confidence in its capabilities and readiness to
host a greater number of mega events. Among these is the FDI
Bangkok 2015 for which the Dental Association of Thailand (DAT)
in partnership with TCEB successfully won the bid and welcomed
some 14,000 delegates from more than 130 countries. The FDI
Congress is the largest event Thailand has hosted in 2015 and is
also the biggest dentistry technology show in Asia.

In addition, TCEB has continued its objective of driving
Thailand as a preferred destination for international festivals and
mega events by signing a memorandum of understanding (MoU)
with the world- renowned Amsterdam Light Festival.

The Light Festival will be held in the end of this year in
Ratchaprasong district, which has been chosen as the pioneer
venue. Amsterdam Light Festival will also showcase its light art
creations, which are considered the best in the world.

Meanwhile, the bureau is moving forward with its proactive
strategy to retain China as Thailand’s largest MICE market and
nurture its continued growth. In this regard, the bureau recently
organised the Thailand CONNECT The World: China MICE
Commemorative Dinner 2015, inviting more than 100 journalists
from two major business cities, Beijing and Shanghai, to attend the
40th anniversary celebration of Thai-Chinese relations. The bureau
also introduced the Thailand CONNECT: RSTA Welcome Package
- with the aim of further penetrating the premium Chinese market.

In an attempt to reinforce Thailand’s MICE industry in the
longer term, TCEB has drafted a five-year roadmap (2016-2020)
on MICE Sustainability in Thailand and also initiated the MICE
Sustainability Forum to enhance the competitiveness of Thai MICE
entrepreneurs.

In addition to vision, mission, strategic planning and the
participation of all parties, the establishment of sustainable
management within the TCEB is an integral part of the roadmap,
paving the way to achieve the goal of strengthening Thailand as a
true world leader in sustainable MICE.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention and Exhibition Bureau (TCEB)
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“THAILAND CONNECT

OUR HEART, YOUR WORLD”
UNVEILED 2016 THAILAND’S BRAND
COMMUNICATIONS CAMPAIGN

ollowing the success of its 2015 brand communications

campaign “Thailand CONNECT The World”, Thailand

Convention and Exhibition Bureau (TCEB) has extended its

strategy with the launch of “Thailand CONNECT...Our Heart,

Your World”, a new brand communications campaign for 2016,

while retaining its emphasis on three main strengths to drive
Thailand as a preferred MICE destination at the heart of ASEAN for global
business success. Three new promotional packages are also being introduced
to stimulate major markets worldwide.

TCEB launched the new brand communications campaign in late
September at the 23rd IT&CM Asia and CTW Asia-Pacific. This is the Asia-
Pacific’s largest trade show for incentive travel, conventions and meetings,
which saw Thailand, the proud host event for the last 14 years, welcome some
2,600 MICE delegates from 64 countries.

Mr. Nopparat Maythaveekulchai, president of TCEB, explained that
“Thailand CONNECT Our Heart, Your World” has been developed from
the 2015 brand communications strategy that highlights three key pillars
of Thailand’s MICE industry: DESTINATIONS, BUSINESS, and PEOPLE by
showcasing the best of all three elements.

Pillar 1, DESTINATIONS of Thailand: your heart’s desire, diverse

destinations with Seamless Connections highlighting three key attributes,
which include:

(1). Endless opportunities to create unforgettable experiences: The
diversity of destinations is perfect for creative experiences with 7 magnificent
themes, which consist of fascinating history and culture, treasured team
building, exhilarating adventures, CSR and Green meetings, Lavish luxury,
culinary journeys, and beach bliss.

(2). The lifeblood of the AEC, connecting you tomorrow’s possibilities:
Thailand provides world-class infrastructure, leading MICE facilities as world-
class hubs of airports, connect the world by train network expansion and
increase facilities of seaports, and develop MICE facilities to support world’s
businesses expansion.

(3). Seamlessly more, from our world to yours: Thailand’s infrastructure
offers 24/7 digital connectivity including WiFi on Thai Airways International
and Nok Air; free WiFi service at 6 international airports, and convenient
connectivity throughout the country via 3G/4G LTE mobile phone networks.

Pillar 2, Business in Thailand: At the heart of the world, helping you seize
the opportunities of tomorrow across the globe, Asia and ASEAN, highlighting
three key attributes, which include:

(1)The emerging global hub: Thailand is a high potential market for
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global MICE businesses with vibrant free-enterprise economy and pro-
investment policies, five world-leading export industries (Automotive,
Food & Agriculture, Infrastructure, Health & Wellness, Energy), as well as
International Festival and Events in key economic sectors (Cultural, Creative
& Lifestyle, Entertainment, Tourism & Sports).

(2) The beating heart of Asia: the world’s rising economic powerhouse.
As a leader in regional partnerships (RCEP, BIMSTEC, APEC), and an engine of
dynamic economic growth, Thailand is the beckoning gateway to a vibrant,
emerging region.

(3) The pulse of the AEC, driving innovation: Thailand is the leader
in fostering close ASEAN Collaboration through AEC+GMS, and free
trade agreements. The country plays a trailblazing role in strong regional
tradeshows and industries, nurtured by Thai government policies.

Pillar 3, People of Thailand: seamless excellence, passionate hearts.
Thailand offers a truly unique blend of world-leading industry standards,
partnerships and authentic hospitality, highlighting three key attributes, which
include:

(1) A passionate ASEAN MICE industry leader, raising six comprehensive
MICE standards as a business trailblazer in ASEAN, with 42 world-class MICE-
certified venues.

(2) An abundant ecosystem of talented business events professionals.
Thailand has internationally recognised professionals to support global
business events from upstream to downstream. There is strong Thai Team
based on the 4P strategy (Public — Private — People — Partnership).

Furthermore, Thailand excels in offering an authentic Thai welcome with
superb services from MICE professionals and 70 million Thai people ready to
welcome visitors with warmth and smiles.

In addition to the new brand communications campaign, TCEB has

introduced three new promotional packages to encourage target buyers to
come to Thailand.

First, the bureau has formed partnership with Ratchaprasong Square
Trade Association (RSTA) to create ‘Thailand CONNECT RSTA Welcome
Package’. This has been designed to offer MICE travellers lots of privileges
such as discounts of more than 35 per cent for restaurants and spas from 7
leading hotels and more than 20 per cent discounts from retail shops. The
package is effective from October 1, 2015 through December 31, 2016.

Second, the ‘Thailand CONNECT Beyond the Capital Package’ is designed
to support international corporate clients that organise incentive meetings
outside Bangkok and travel by local or alliance airlines. The package requires
a minimum of 100 participants in each group with a minimum stay of 3 days
and 2 nights. Each group will receive a subsidy of up to Bt1,000 for each
participant or a maximum of Bt300,000 for each incentive travel.

The CONNECT Business package is designed to support federations,
associations, chambers of commerce, and non-profit organisations, MICE
tour operators, and MICE delegates from ASEAN + 6 and BIMSTEC member
countries who attend international exhibitions in Thailand.

The package requires at least 10 members from each organisation to
participate in business matching sessions of no less than 30 negotiations. Each
delegate who attends three business matching negotiations will receive US$100.
Each group will have to stay in Thailand at least 3 days and 2 nights.

Through the marketing promotions under the ‘Thailand CONNECT Our
Heart, Your World’ campaign along with 2016 promotional packages, the
TCEB expects that the number of MICE travellers to Thailand in the 2016 fiscal
year will grow by 5 per cent to 1,060,000 visitors, generating Bt92 billion in
revenue.
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TCEB USES MEDIA TO BUILD CHINESE CONFIDENCE
TAPPING THE PREMIUM CHINESE MARKET

s part of its efforts to push its strategy to retain China

as Thailand’s largest MICE market, the bureau recently

organised Thailand CONNECT the World: China MICE

Commemorative Dinner 2015, inviting more than 100

journalists from two major business cities, Beijing and

Shanghai, to attend the 40thanniversary celebration of Thai-
Chinese relations. The bureau also introduced Thailand CONNECT: RSTA
Welcome Package with the aim of further penetrating the premium Chinese
market.

Ms. Parichat Svetasreni, Director of TCEB’s Marketing and Corporate
Image Department, explained that bureau has a strategy to drive growth
in the Chinese MICE market under the Thailand MICE United campaign, the
second year of collaboration between TCEB and its strategic partners to
develop products and services in response to the demands of the Chinese
market such as shopping, spas and exclusive MICE events.

“TCEB is partnering with the Ratchaprasong Square Trade Association
(RSTA) to develop the ‘Thailand CONNECT Welcome Package Ratchaprasong
District’ to stimulate the premium Chinese market by offering privileges and
discounts in hotels, retail shops and with other operators in the district. This
is part of the ‘Thailand Moving Forwards with MICE United for the AEC’
campaign,” Ms. Parichat said.

The dinner was an opportunity for the Chinese media to update
themselves on the latest situation in Thailand and the country’s determination
to be a preferred destination for MICE events from China, particularly when
the ASEAN Economic Community comes into effect at the end of this year.

China remains Thailand’s biggest MICE market. In the 2014 fiscal year,
120,000 Chinese MICE travellers came to Thailand, generating revenue of
more than Bt10.6 billion, followed by India, Malaysia, Singapore, Australia,
South Korea, Indonesia, Japan and Hong Kong.

In the first three quarters of the 2015 fiscal year (October 2014 - June

2015), the number of Chinese MICE travellers continued to top the ranking
with 71,462 travellers, generating revenue of Bt6.28 billion.

Mr. Chai Srivikorn, RSTA’s President, said that the Ratchaprasong District
is regarded as a central district for world-class shopping complexes and
tourist attractions. The area has more than 3,900 hotel rooms to accommodate
visitors and over 40,000 sqm for meetings and conventions, as well as more
than 884,000 sqm of retail shops, restaurants, spas and entertainment venues.

In addition, Ratchaprasong is representative of Thai culture as it is home
to many sacred places. A skywalk connects the mass transit system, hotels and
shopping complexes, allowing visitors more convenient access.The district
currently welcomes more than 400,000 visitors every day, or 146 million a
year.

Mr. Chai added that the RSTA has created “Ratchaprasong Bangkok
Downtown”, a constructive revitalization plan to bring excellence to the
district, which covers three main areas: Must Visit the Best of Bangkok, City
MICE Hub, and Happy Community.

The Thailand CONNECT Welcome Package offers special privileges
to MICE travellers to Thailand, among them35-per-cent discounts at the
restaurants and spas of seven leading hotels and more than 20-per-cent
discounts at retail shops. The privileges are valid from October 1, 2015 to
December 31, 2016.

In 2015, several Chinese organisations showed their confidence in
Thailand by choosing it to host a range of events including Infinitus China
incentive travel (12,000 participants), Perfect (China) Marie Anne Tour to
Thailand (5,000 participants), Beijing UFC (300 participants), and Bainianhutu
Winery (200 participants).

Thailand also hosted such leading global events as HerbalLife Asia-Pacific
Extravaganza (20,000 delegates), FDI Annual World Dental Congress 2015
(14,000 delegates), One Young World Summit 2015 (2,000 delegates), and the
46th World Congress of Surgery 2015 (2,000 delegates).
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Mr. David Robinson

EXPERIENCE THE FASCINATING CHAO PHRAYA RIVER
A PERFECT ALTERNATIVE FOR MICE EVENTS

r. David Robinson, Director of Bangkok River Partner
(BRP, has announced a strategic plan designed to
enhance Thailand’s potential to become a hub of the
regional MICE market.

Bangkok is proud to have retained the 2015 crown
of the Global Destinations Cities Index, ranking the world’s top destination
city in Asia-Pacific for three consecutive years (2556-2558, 2013-2015).
Thanks to a diverse and attractive landscape that includes skyscrapers, world-
class shopping complexes, culture, traditions and the way of life along the
Chao Phraya River, MICE organisers and travellers have a full slate from which
organisers can choose Bangkok as a preferred destination.

Mr. David said that the firming up of collaboration between organisations
is one of BRP’s four key strategies to promote the Chao Phraya riverside area
as an alternative destination for all types of business events.

In its latest move, the BRP has extended its collaboration with TCEB and
such strategic partners as the Tourism Authority of Thailand, Thai Airways
International and the Ratchaprasong Square Trade Association (RSTA) to
stimulate the MICE market through the ‘Thailand Moving Forwards with MICE
United for the AEC’ campaign. This is aimed at strengthening Thailand as a
preferred destination for MICE events in preparation for start of the ASEAN
Economic Community at the end of this year.

“We are very happy that that the RSTA and BRP have teamed up to attract
MICE travellers and tourists to Bangkok. THAI provides the air transport while
TrueMove facilitates Internet access and BTS provides convenient travel via
its Skytrain network. I’'m confident that the collaboration is a key to success
and TCEB is the central body to create this.”

BRP earlier collaborated with BEC Tero Entertainment as its media
partner, TAT, business groups and hotels in this area as well as in surrounding
communities to increase the BRP’s capabilities for implementing the

projects. The BRP also formed partnerships with Thammasat University, local
businessmen, local art galleries and Chao Phraya riverside hotels to initiate
the ‘Creative District’ as a venue for organising new style events. The Creative
District is not only attractive to the public and tourists, it is also a new and
interesting choice for MICE travellers.

The second strategy is to establish the ‘Bangkok River’ brand to showcase
Bangkok in terms of its history, environment and economy, thus making it a strong
tourism hub.

The third strategy is to develop a global digital network. The BRP has
already designed its new website and is prepared to develop communications
via social media through the use of a Hashtag (#) along with the topics about
Chao Phraya River, sharing information with people in Bangkok and around
the world.

Finally, the BRP welcomes both small and large-scale events to
demonstrate the creativity of the Thai people. Some events allow visitors
to enjoy the beautiful Chao Phraya River along with the city’s Jazz Festival,
Street Fest and other regularly organised events.

All eight Bangkok River hotels offer facilities for every business event.
In addition, the hotels provide local and international event professionals to
help at every stage of planning and management.

The 8 hotels thus have the ability to meet the demands of any event and
between them boast 13 ballrooms and 112 meeting rooms between them that
can accommodate thousands of guests. The hotels are perfectly equipped
with world-class facilities and capable management teams.

“The Chao Phraya is a wonderful river that has absorbed the history and
the way of life of the Thai people over hundreds of years. | believe that the
charm of Chao Phraya River will be able to lure tourists and MICE travellers
from all over the world. It will help strengthen Thailand’s MICE capabilities
to become a fascinating and beautiful hub of MICE events in the region,” Mr.
David concluded.
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THAILAND HOSTS WORLD DENTAL CONGRESS
FOR THE FIRST TIME
STRENGTHENING CONFIDENCE

AS A PREMIER DESTINATION

FOR INTERNATIONAL CONVENTIONS

fter four bids to host the Annual World Dental Congress

(AWDC) since 1999, the Dental Association of Thailand

(DAT) in partnership with TCEB finally won the bid to host

the 103rd FDI Annual World Congress 2015, the largest

convention in terms of numbers of participating delegates

this year. The event also boosts international confidence in
Thailand’s potential and readiness to organise global events.

The FDI Annual World Dental Congress 2015 took place from September
22 to 25, 2015 at BITEC Bangna, welcoming about 14,000 delegates from over
130 countries and generating revenue of more than Bt800 million.

Mr. Nopparat Maythaveekulchai, President of TCEB, noted that the FDI
Congress was the largest Thailand had hosted since the Rotary International
Convention in 2012, which drew more than 28,000 foreign participants, and
would thus certainly strengthen international confidence in Thailand as an
ideal destination for business events.

It also provided an excellent opportunity for Thailand to assure PCOs
(Professional conference organisers) around the world of the country’s
capabilities in hosting large-scale conventions.

TCEB provided a great deal of support for the FDI Bangkok 2015 including
budget, domestic and international PR and marketing and collaboration with
Thai Team and various government agencies such as Ministry of Foreign
Affairs, Tourism Authority of Thailand, Airports of Thailand Public Co., Ltd.,
and the Customs Department.

Mr. Nopparat added that this congress was also crucial to driving growth
in the convention industry in 2015, the target for which is 290,268 convention
travellers, generating total revenue of Bt26.96 billion.

Dr. Adirek S. Wongsa, chairman of the organising committee of FDI
World Dental Congress Bangkok 2015, said that the event was made up
of 3 key components: the FDI General Assembly, the World Oral Health
Forum, and an exhibition of the most advanced dentistry innovations and
technologies in the 21st century.

“Not only is it the first time the congress has come to Thailand but it
is also the first venue to bring Western technology to meet Eastern dentistry
technologies with more than 180 exhibitors spread over 10,000 sqm of
exhibition space. This is the biggest dentistry technology show in Asia,
allowing participants to experience the newest technologies and innovations
from the world’s leading companies,” Dr. Adirek said.

He added that panel discussions for an exchange of academic
knowledge and experiences served as a platform to introduce new interesting
technologies and sciences in dentistry, which will be adopted to ensure dental
treatments are more effective.

More than 100 renowned keynote speakers from around the world
participated in the congress. The adoption of new technologies and innovative
sciences for examination and treatment planning was emphasised in various
sessions including forums, panel discussions, and hand-on training with mounted
models. More than 400 interesting research papers were also presented.
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TCEB AND AMSTERDAM LIGHT FESTIVAL ENTER

INTO PARTNERSHIP

PROMOTING THAILAND AS A HOST OF
INTERNATIONAL FESTIVALS AND MEGA EVENTS

CEB again demonstrated its commitment to drive Thailand
forward as a preferred destination for international festivals
and mega events by signing a memorandum of understanding
(MoU) with the world- renowned Amsterdam Light Festival.
Mr. Nopparat Maythaveekulchai, President of TCEB, said
that as part of the collaborative agreement, both parties would
regularly exchange knowledge and integrate efforts to promote light festivals
in Thailand. In addition, the parties would share information on lighting
innovations, artistic direction and light sculptures, as well as marketing and
publicity for the festivals.

Most importantly, Amsterdam Light Festival will showcase its work in
Thailand for the very first time.

To this end, Mr. Rogier van der Heide, a world-renowned lighting
designer and the Artistic Director of Amsterdam Light Festival, was invited to
survey potential locations for a large-scale light festival in Thailand.

Ratchaprasong was the first choice for the Light Festival, which is
scheduled for the end of this year, due to its prominence as a central district
for business and a transport hub of Bangkok and Thailand at large. Moreover,
Ratchaprasong Square Trade Association is one of TCEB’s partners in MICE
industry promotion.

“The signing of an MoU between the two organisations is a good sign of
international cooperation. It will enhance confidence in organisers of world-
class events and festivals and encourage them to visit Thailand and especially
restore confidence in Ratchaprasong,” Mr. Nopparat added.

Mr. Rogier van der Heide said that this collaboration with TCEB would
pave the way for a continued long-term partnership focusing on exchange of
information and collaborative development of international light festivals.

Both parties also gave a talk on “How to Create Impact for International
Light Festival - Trends & Sustainability”, and shared lighting design
experiences and techniques used at world-class festivals with public and
private agencies as well as interested students in design, architecture, and
engineering from various institutions.

Mr. Chai Srivikorn, President of Ratchaprasong Square Trade Association
(RSTA), said that in addition to livening up Bangkok, the TCEB-Amsterdam
Light Festival partnership would substantially enhance the confidence of MICE
travellers and tourists who plan to visit Thailand during the end-of-year holidays.

Having the world’s leading expert share his lighting design experiences
and techniques for world-class festivals would also encourage Thai designers
to apply themselves to their creations and thus bring value and pleasure to
Thai society.
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DRAFT OF 5-YEAR ROADMAP UNVEILED
ELEVATING THAILAND’S STATUS AS A GLOBAL
SUSTAINABLE MICE DESTINATION

o reinforce the capabilities of Thai MICE entrepreneurs
and thus pave the way to make Thailand a leading
global destination for sustainable MICE, TCEB recently
completed the draft of a five-year roadmap (2016-
2020) on MICE Sustainability in Thailand and also
initiated the ‘MICE Sustainability Forum’.

Mr. Nopparat Maythaveekulchai, TCEB’s President, said that the
roadmap is in line with the master plan for Thailand’s MICE industry
development. The bureau has formulated a policy on environmental
conservation management based on sustainable development guidelines
to enhance its competitiveness and places emphasis on the participation
of all parties.

TCEB has outlined a strategy, operating plan and environmentally
friendly activities in the draft roadmap as well as a plan to encourage
awareness among Thai MICE entrepreneurs and help them realise the
importance of clear guidelines for organising sustainable MICE events.
The bureau will eventually gain cooperation from the entrepreneurs
in developing their own management system, generating more profit
and improving the corporate image in terms of social responsibility.

The framework of five-year roadmap for MICE Sustainability
Thailand is divided into 3 key parts. Part 1 sets out vision, mission,
strategies, promotion and supervision; part 2 focuses on creating
participation of all parties, among them entrepreneurs, strategic
partners and the public sector; while part 3 establishes a sustainable
management system within TCEB through integrated activities to
create awareness within the organisation.



The implementation of the roadmap will be divided into four phases.

PHASE 1

PHASE 2

PHASE 3

PHASE 4

The first phase (2016) is dedicated to creating participation with various
associate networks and developing operational plans, starting with the
establishment of a National Sustainable Destination Committee. In addition,
the TCEB will enter into collaboration with major associate networks including
ministries, associations, organisations and MICE entrepreneurs to draft a master
plan for sustainable MICE industry development. These tasks will run in parallel
with the development of a sustainable management system within the bureau.
Moreover, TCEB will develop marketing tools and marketing communications
channels to reach target groups, and develop a manual for sustainable practices
such as calculation of carbon footprint.

The second phase (2017) aims to create awareness and enhance the
competitive edge by emphasising the need to seek local and international foreign
alliances and strategic partners, and develop training programmes.

The third phase (2018) underlines the development of new innovations and
differentiates the Thai MICE industry by highlighting environmentally friendly
management. The bureau will also create an Asian collaborative platform through
the establishment of an International Advisory Board.

The fourth phase (2019-2020) focuses on supervision policies and supportive
measures targeting Thailand’s certification by the Global Sustainable Tourism
Council (GSTC) as a sustainable destination and I1SO 20121 (sustainable
management system standard). TCEB will join with domestic and foreign MICE
sustainability associates in its efforts to achieve this goal.

Due to environmental changes at the
global and national levels, which affect
the decision of travellers to attend MICE
events in Thailand, TCEB collaborated
with the Thai Exhibition Association (TEA),
the Thailand Incentive and Convention
Association (TICA), the Business of Creative
and Event Management Association
(EMA) and the Thailand Greenhouse
Gas Management Organisation (TGO) in
initiating the MICE Sustainability Thailand
Forum. This was organised in August 2015
as a platform for exchanges of opinions,
ideas and principles of sustainable work
based on international standards. The
forum also provided correct knowledge
and understanding of sustainable meetings
to more than 150 entrepreneurs in the MICE
industry, thus allowing them to effectively
present sustainable events to target buyers.

“The bureau is confident that this
seminar will kindle their interest and
create impetus among all parties for an
integration of efforts to carry out the
master plan. It has the goal of strengthening
competitiveness and establishing new
markets for business event buyers
(corporate/associations) to choose Thailand
as sustainability destination,” Mr. Nopparat
concluded.
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AMBASSADOR OF THAILAND TO HUNGARY AND
ASSOCIATION OF HUNGARIAN TRAVEL AGENCIES VISIT TCEB

TCEB’s President Mr. Nopparat Maythaveekulchai (4th from left) together with the management team
welcomed H.E. Kanthong Unakul, Ambassador Extraordinary and Plenipotentiary Royal Thai Embassy, Budapest,
Hungary and her diplomatic staffs. On this occasion, the Royal Thai Embassy in Budapest had invited the
Association of Hungarian Travel agencies to disseminate Thailand’s capacities as a preferred MICE destination
and to join a presentation on the roles and operations of TCEB in promoting Thailand’s MICE industry.
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INTEGRATION OF STRATEGIC PARTNERS IN CHINA

TCEB recently held its 2015 annual meeting with H.E. Mr. Theerakun Niyom Ambassador Extraordinary
and Plenipotentiary Royal Thai Embassy Beijing, the Consul-General and the Team Thailand in China. More
than 30 delegates attended the meeting with the aim of integrating cooperation among government agencies.
All parties were urged to encourage Chinese entrepreneurs, especially incentive meeting and exhibition
groups, who are considered high-quality travellers, to organise their meetings in Thailand. There was also
an exchange of information on the lifestyles of Chinese MICE buyers and MICE industry growth trends in the
potential provinces and cities in China in order to tap the high-end market.



