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MESSAGE FROM THE PRESIDENT

HAPPY NEW YEAR! | hope you have all returned to work
full of energy. In 2010, competition in various sectors,
including the MICE industry, has got tougher, despite the
fact that the world’'s economy has begun to recover.

TCEB has therefore initiated a number of aggressive
measures for quick effectiveness. The bureau has set

a three-year progressive strategic development plan
(2010-2012), begun to work more closely with the public
and private sectors, and is ready to propose the MICE
industry as an issue for the government to consider
putting on the national agenda.

TCEB will complete many crucial tasks during the first
quarter, such as studying the possibility of Thailand
hosting the World Expo 2020. Thailand joined the World
Expo body in 1862 - the third country in Asia to do so.

If Thailand hosts the event, it will benefit the host city in
terms of the development of the city itself, as well as that
of event venues, which will be internationally recognized.
In addition, it will further drive the improvement of
infrastructure and the transportation system, be a
source for expanded business and trade, result in job
creation and income distribution, as well as increase

the prosperity of the host city. Meanwhile, the country
will gain by becoming truly recognized as a preferred
destination for global meetings and exhibitions.

The World Exposition Shanghai China 2010 will feature
a Thailand Pavilion, with TCEB as a key official sponsor
promoting Thai MICE to Chinese MICE visitors.

Other major activities already held include the “TCEB
Japan Road show 2010 - Thailand'’s readiness to host
MICE events”, in which TCEB joined forces with the Thai
Team and MICE cities to penetrate the Japanese market.
During the road show, TCEB announced the potential and
readiness of Thailand to be a MICE hub in the region.

Other interesting information can be found in this
publication, including information about Thailand's
hosting of the Unicity Global Convention 2010 - with
more than 20,000 delegates from a host of countries.

Another crucial event was the MICE education campaign
- or MICE 4 Youth - that was held in Khon Kaen with the
aim of enhancing MICE knowledge for young people in
the Northeast. Over 300 students from the three leading
universities in the region participated.

These are the major events held from early this year.

May this year bring great success to you all.

Akapol Sorasuchart
President

Thailand Convention and Exhibition Bureau
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COVERSSTORY

TCEB has formulated a strategic
plan for 2010-2012 that is

in line with various national
development plans: the
National Economic and Social

Development Plan, the Strategic

Formulation Plan 2008-2011
and the Tourism Recovery and

Promotion Strategic Plan 2009-
2012.

CEB'’s strategic plan is aimed at driving Thailand to be a

prime destination in Asia for world-class MICE venues,

based on culture and potential, through the collaborative

network of the Asean Economic Community. The aim is for

Thailand to be internationally recognised as a preferred

destination for both the Asian and global MICE industries
within the next seven years..

Akapol Sorasuchart, President of Thailand Convention and Exhibition
Bureau, said that the growth of the MICE industry in 2008-2009 had
slowed as a result of both internal and external factors, which includes the
global economic crisis. In 2010, the economic
trend is expected to be more positive, which
will help to drive the MICE industry to meet a
growth projection of 25 per cent. This year,
TCEB estimates more than 780,000 MICE
visitors coming to Thailand, generating about
Bt56 billion in revenue.

TCEB has established the three-year strategic
plan under three key concepts: WIN (win
more international bids), PROMOTE (promote
Thailand as a world-class MICE destination)
and DEVELOP (strengthen the Thai Team
collaboration and build a stronger MICE
industry  through Intelligence,  Training,
Education and Certification). The plan is made
up of six major strategies:

690,039

443,599
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N
o

1. Accelerate and expand the MICE market through public and private
sector channels to promote and win more international events.

2. Build the MICE industry’s image and enhance the perception of the
importance of the industry, as well as TCEB’s own role and responsibility,
with various activities such as the Thailand Creative Event Awards.

3. Support value-added activities, develop MICE organizing standards,
promote new and mega events that are held in Thailand.

4. Develop the capability of MICE infrastructure so that it is internationally
recognized. In 2010, TCEB will also carry forward the implementation of
green meetings — environmental-friendly meetings — as a selling point for
Thailand. Green meetings are becoming a concept of international interest
and many Thai MICE operators have developed infrastructure to support
the demand.

5. Create local and international networks through both the Thai Team,
and Team Thailand.

6. Boost the potential and role of TCEB’s management system and human
resources development in correlation with the industry’s development.

TCEB received a 2010 budget of Bt934 million, of which Bt749 million is
the fiscal budget, broken down as follows: Bt200 million for the ‘Pid Thong
Lang Pra’ project (domestic MICE campaign), Bt145 million for marketing
campaigns to win more international bids (WIN), Bt240 million for public
relations and roadshows (PROMOTE), Bt55 million for MICE industry
development (DEVELOP) and Bt110 million for TCEB'’s operations.

&) 47208

The remaining Bt185 million is from the Thai Khemkhaeng (Invest
for Strength) project budget's Creative Economy scheme, which is
aimed at generating revenue for the country.

TCEB plans to implement five projects using the Thai Khemkhaeng
budget. Firstly, “Better the Best” will support international exhibitions
that have the potential to grow into “Champion” events in the region,
including the exhibitions of major industries such as food, machinery,
automobiles and energy. The bureau has allocated a budget of Bt50
million for the “Better the Best “project.

Secondly, the “Domestic MICE” project will promote meetings,
conventions and incentives in Thailand. This project has a budget of
Bt30 million. Thirdly, the “MICE Thai Khemkhaeng” project is aimed at
helping all parties to better understand TCEB's role. The project will
also increase cooperation with local agencies in order to decentralize
MICE through MICE Cities. TCEB will spend Bt50 million on this
project, which will substantially stimulate the regional economy.

Fourthly, the “Thailand: The place to meet” roadshow will boost

international confidence in the readiness and potential of Thailand to

be a preferred destination for the MICE industry, with a budget of

Bt20 million. The first activity in this campaign was TCEB’s “Japan

Roadshow 2010: Thailand’s readiness to host MICE events”, which
was held between January 30 and February 3 to further expand the
Japanese market.

Finally, there is the “Better Be in Bangkok” project, which has a budget of
Bt35 million. This is a promotional campaign to encourage MICE travelers
to stay in Thailand for longer through incentives such as an extra night's
stay for free.

Akapol said that TCEB is pushing to make the MICE industry an issue on
the national agenda. The bureau will urge the government to further drive
the MICE business. The proposal will request that the government set a

TCEB PERFORMANCE FROM 2004 TO 2009
AND ITS TARGET FOR 2010
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policy of asking state agencies to hold meetings in the country, and also
support them in bidding to host international meetings.

TCEB expects to submit the plan for the government’s consideration at the
end of this quarter. If the government endorses the proposal, it will lead
to budgets being allocated in line with the MICE promotional plan of each
agency as well as TCEB. This would provide support for personnel, as well
as bidding documents and promotional campaigns, as bidding to host
international events must be conducted well in advance.

Meanwhile, TCEB has discussed the possibility of closer collaboration with
the private sector in organizing roadshows in new markets. The bureau
will also revise its existing overseas representations, as well as consider
appointing representations in new markets.

Although the global economy is now recovering, competition in the MICE
industry is intensifying. TCEB has therefore adopted a more aggressive and
creative marketing plan by initiating the Thailand Creative Event Awards,
which will promote creative events, as well as result in the publication
of a MICE catalog for use in overseas roadshows. The catalog will be
a guidebook for MICE organizers when choosing venues for meetings,
incentives, conventions and exhibitions in Thailand.

“In every roadshow, and not just promotions under the Thailand Maximize
campaign, the most important thing is to present Thailand’s potential
and readiness to host international events, including the infrastructure,
facilities, venues and Thai hospitality,” said Akapol.

Number of
MICE travelers
to Thailand

MICE revenue
(Bt m)

* = estimate
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TCEB READY TO SUPPORT THE GOVERNMENT IN PAVING
THE WAY FOR HOSTING “WORLD EXPO 2020”

BUREAU CONFIDENT IN THAILAND AS A
PREFERRED DESTINATION FOR GLOBAL EVENTS

TCEB was established as a key organization to support the government in putting Thailand at the
forefront of the international meetings and exhibitions industry. The bureau is currently pressing
ahead with exploring the possibility of proposing Thailand as the host for “World Expo 2020”, a
move for which creative ideas, professionalism and the potential to organize global events will be
crucial. TCEB is confident Thailand would benefit enormously from holding this event.

kapol Sorasuchart, TCEB’s President, said that the bureau has
an aggressive marketing strategy and a long-term plan aimed at
helping Thailand to win more international events. This will lead
to more opportunities to attract mega events to the country.

TCEB foresees benefits for Thailand in bidding for the World Expo

2020. The World Expo is a crucial global exhibition, and hosting

it would benefit the country’s development in four aspects: the
economy and investment, social, education, as well as emphasizing Thailand’s
potential to be a preferred destination for global meetings and exhibitions.

TCEB'’s Board of Directors has therefore appointed a working group to establish

guidelines and carry out a feasibility study into the possibility of hosting the event.
The group will also suggest planning information, organizational preparation,
suitable venues, an organizing budget, and analysis of direct and indirect benefits
in terms of the economy, the social aspect and the prosperity of the host city. Once
this has been carried out, TCEB will submit the proposal to the government and
urge Thailand to bid to host World Expo 2020. This is in line with the government’s
Creative Economy policy, which emphasizes the outstanding features of Thailand,
such as its culture, tradition and the Thai character, as strong points that give it an
advantage over competitors in Asia.

The working group is made up of representatives from both the public and private
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sectors, including representatives from the Ministry of Commerce, Ministry of
Foreign Affairs, Ministry of Finance, the Tourism Authority of Thailand and three
major associations: the Thailand Incentive and Convention Association, the Thai
Exhibition Association and the Thai Hotels Association. It is chaired by Phornsiri
Manoharn, chairman of the Pacific Asia Travel Association, on behalf of TCEB'’s
advisers.

The working group is scheduled to complete its proposal for the Cabinet's
consideration by the end of March. Thailand has to begin to prepare to enter the
selection process over the next two years.

A preliminary study found that there are currently seven countries intending i — .
to submit bids: the Philippines (Manila), the United Arab Emirates (Dubai), : T “\}
Australia (Brisbane), Denmark (Copenhagen), the United States (Houston

and San Francisco), Canada (Montreal), and Brazil (Rio de Janeiro and Sao
Paolo). All candidates have to submit their proposals to the Bureau of International
Expositions (BIE) by the end of 2011.

Akapol said that the World Expo 2005, held in Japan’s Aichi Prefecture, attracted
22 million visitors. It had a total event space of about 1,156 rai and an investment m Social readiness and political conditions for being
cost of Bt115.5 billion. the host

INFORMATION REQUIRED BY
BUREAU OF INTERNATIONAL
EXPOSITIONS (BIE) IN
. SUBMITTING A BID

3 ]/ = Guidelines and project feasibility

If Thailand hosts the World Expo 2020, the investment cost is estimated at over Bt20
billion with about 1,500 rai of land required for the event. TCEB expects 30 million
visitors to attend, which would generate Bt167.25 billion in revenue for the country.
About 30 per cent of the visitors would be from overseas, with MICE travelers
accounting for 5 percent of them. Significantly, the estimate of MICE visitors to the
World Expo is about a half of the 785,816 MICE visitors forecast for Thailand this
year. Space allocation plan for each participating country and

Key concept for organizing the event
Details of the event
Duration of the event

Event venues

Moreover, additional benefits to Thailand from hosting the mega event would include organization
the development of the host city and event venues, as well as that of infrastructure
and the transportation system. It would also be a source of business and trade,
result in job creation and income distribution, increase the prosperity of the host
city, and boost the international recognition of the country as a preferred destination
for global MICE.

Estimated number of visitors
Measures to support a feasible financial plan

Information provided for exhibitors to evaluate participating
costs, and a policy to procure materials after the event is
Thailand has many strong points. The Kingdom organized Royal Flora Ratchaphruek over, thus lowering the cost
2006, a major horticultural event certified by the BIE, and has participated in 22
World Expos, the first of which was in 1862 when Thailand became the third country
in Asia to do so. Moreover, Thailand has an identity, image and reputation in

business event management, tourism and services.

Evidence of support from organizations concerned

Proposed agency for creating campaigns to attract
international attention

BIE VOTES FOR THE MOST SUITABLE CITY USING THE
FOLLOWING CRITERIA:

Thailand is ranked as a preferred tourist destination with a diversity of attractions
and continued development of infrastructure to serve the tourism sector. As well as
hgving great support from the pob”C and private sectors, the country is also ready, u Its potential to be the host
with capable personnel to organize mega events such a World Expo.

TCEB has teamed up with its partners to hold the “Open Day World Expo 2020” on L AEFEEIERSEED GIf (15 [ 57 iG] Ceei:
February 22, with the aim of presenting the importance, potential and possibility
of Thailand hosting the World Expo 2020. The bureau will also organize a seminar
on “The Challenge for Thailand to Host World Expo 2020”, allowing the public and
private sectors, as well as MICE operators, to discuss the issue and exchange
ideas. TCEB will then gather together participants’ suggestions and revise the

proposal before submitting it to the government.

m International relations between the candidates and the
country members of the BIE (currently 156 countries)

WHY THAILAND?

m Thailand has had experience in organizing Royal Flora
This year, Thailand will participate in the World Expo 2010 Shanghai, China, which Ratchaphruek 2006, a major horticultural event certified by
is expected to attract more than 70 million visitors from 192 countries. The event the BIE.

takes place between May 1 and October 31. The Ministry of Social Development
and Human Security is the state agency responsible for creating the Thailand
Pavilion under the concept “Thailand: Sustainable Ways of Life”. The World Expo is
a truly global event, which is important for promoting the image of Thailand among
international visitors. In addition, it will be a great opportunity to present Thailand’s
potential to the world, which will further benefit the Kingdom in years to come.

Thailand is used to bidding for international events with the
country members of the BIE, both directly and indirectly.

According to BIE records, World Expos or Universal
Expositions have been held 33 times from 1851 to 2005.
Thailand has participated in 22 of these events, the first time
being in 1862 when it became the third country in Asia to
do so, after China and Japan.

TCEB is one of the pavilion’s major official sponsors, promoting Thailand’s MICE
industry by targeting Chinese MICE travelers.

“TCEB will submit the proposal to the government for a decision on whether to bid
for the World Expo 2020. It is expected that the bureau will be able to propose the
guidelines and feasibility to the government within the first quarter of this year. If
the government agrees with the proposal, TCEB is ready to work as an adviser to
the working group of public and private sectors, or as a co-host in preparing a bid,
which will then compete with other countries worldwide,” said Akapol.

Thailand has an international image and reputation in MICE
business management, tourism and services.

Thailand is ranked as a preferred tourist destination with

a diversity of attractions and continued development of
infrastructure to facilitate the tourism sector.

Thailand welcomes all visitors without restriction on grounds

of nationality, religion, tradition or culture.

Thai personnel have the knowledge, skills and capability to
organize mega events such as a World Expo.
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TCEB JOINS WITH

THAI TEAM AND MICE
CITIES TO ORGANIZE A

JAPANESE ROADSHOW,
PRESENTING THE POTENTIAL AND
READINESS OF THAILAND’S MICE

INDUSTRY

In order to organize the “TCEB Japan
Roadshow 2010: Thailand’s readiness
to host MICE events”, TCEB facilitated
MICE
operators from both the public and the
private sections under the “Thai Team”
strategy, as well as with the three MICE
cities, Bangkok, Pattaya and Chiang
Mai, in Tokyo, Japan, from January 31
to February 2. The event emphasized

collaboration between Thai

Th a i | a n d’S pOte nti a | a n d rea d i n eSS to be market with the “Thailand Maximize 2010” campaign. This features
a preferred destination for the global e i o ticen rmepotsion syen

MICE business.

kapol Sorasuchart, President of TCEB, said that this visit to Japan

was continuing on from an earlier official visit by the government

and TCEB in April last year, which aimed to restore the confidence

of Japanese MICE operators. The 2010 road show was the first time

all public and private sector parties had worked together to show the
country’s potential and readiness to facilitate all MICE market segments: meetings,
incentives, conventions and exhibitions.

Thailand has an obvious direction in terms of emphasizing the collaboration of all
parties in order to enlarge opportunities for industry development and enhance both
local and regional cooperation. TCEB has focused on the Asian market as Japan is
a major target for the government. Japan was ranked as Asia’s third largest market
for MICE travelers to Thailand in 2008, with 35,000 travelers generating Bt3 billion
in revenue, according to Information Provider Consultant statistics. This year, TCEB
estimates 38,000 Japanese MICE travelers to Thailand, an increase of 5 per cent
from 2009, bringing Bt3.35 billion in revenue to the country.

TCEB has announced the complete readiness of Thailand to serve the Japanese
MICE industry in several ways. Firstly, there is the government’s policy to fully
support the MICE business. Secondly, there is the readiness of the public and
private sectors —the “Thai Team” — to present superb services and accommodations
for Japanese MICE travelers. For example, the Thai Team organized a MICE Clinic
Forum to provide service information for MICE travelers at Thailand’s international
airports, which is facilitated by major state agencies, including Airports of Thailand
Public Company Limited, the Immigration Bureau and the Customs Department.

Thirdly, three MICE cities — Bangkok, Chiang Mai and Pattaya — have announced
their readiness to be preferred destinations for trade, investment, tourism, and
especially MICE events, for Japanese MICE travelers.

Finally, there is Thailand’s readiness in terms of marketing strategy for the Japanese

and professional management, which is a major factor in organizing
MICE events. In addition, the Thai identity, such as culture, the
way of life and gracious hospitality with a warm welcome and the
provision of satisfaction for visitors, were also emphasized.

Through the Thailand Maximize 2010 campaign, TCEB offers promotions for
all business segments, with Max Value for meetings and incentives, offering
incentive packages such as golf, spas, team building and CSR (corporate social
responsibility); Max Rewards for conventions, offering value-added marketing
support; and Max Bonus for exhibitions, offering privileges such as a free night's
stay, financial support and Familiarization Trips to visit the exhibition venue prior to
holding the event.

Moreover, TCEB organized a Table Top activity, in which representatives of
tourism bodies and associations in Japan met Thai MICE operators to talk about
opportunities to expand the market and business between the two countries.

Meanwhile, TCEB hosted a special seminar to introduce Thailand’s potential for
convention and exhibition businesses. With regard to the convention group, the
bureau targeted the associations organizing international conventions in Thailand,
while for exhibitions the targets included exhibition organizers, trade associations,
Chambers of Commerce and international organizations such as the Japan
International Cooperation Agency and JAX. The seminar underlined Thailand’s
readiness and capability to cope with global competition.

“Thailand’s readiness and the good relations between Thailand and Japan will
help strengthen the MICE industries of both countries to compete with others. This
will, in turn, drive Asia towards being a preferred destination for the global MICE
business,” said Akapol.

This year, many mega events by global companies will be held in Thailand, including
the Unicity Global Convention 2010, the Daihatsu Motor annual meeting, the Asia
Pacific Asian Life Insurance Congress 2010, and the 3rd Congress of the Asia
Pacific Initiative on Reproduction 2010. These events will bring more than 10,000
Japanese MICE visitors to the country.
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UNICITY SELECTS THAILAND TO

HOST 2010 GLOBAL CONVENTION
ESTIMATED REVENUE OF MORE THAN BT1 BILLION

FOR THE COUNTRY

US-based direct-selling giant Unicity International has just hosted

the Unicity Global Convention 2010 in Thailand, which welcomed
more than 25,000 delegates from 28 countries around the world.

he company selected Thailand as the venue for the convention in
January last year, despite the political uncertainty in the country, thanks
to great support from Thailand Convention and Exhibition Bureau. The
event was held in Bangkok from February 4-6, with the main venue the
Impact Convention Center, Muang Thong Thani.

Unicity Marketing (Thailand) is the first direct-selling company to host such a global
event in the Kingdom. The convention was expected to generate revenue of over
Bt1 billion for the country.

Christopher Kim, executive vice president of Unicity Marketing (Thailand), said
the Unicity International Global Convention is held every two years, with delegates
from 28 countries. Participants got updated information on new product launches
and training programs, while the success stories of sales executives were praised
during the event.

Kim said that during the global convention held in the South Korean city of Busan
two years ago, the company jointly contributed as much as US$100,000 to the
Children’s Cancer Association. This year, the company joined with delegates to
raise funds for the Distance Learning Foundation to support satellite distance
learning. Moreover, the company led delegates in planting mangrove saplings
under the “Your mangrove forest restoration and conservation” project in Samut
Sakhon province on February 3.

TCEB provided full support for Unicity International ahead of its winning the bid in
January last year, including information, documentation, bid book, endorsement
letters from related parties, and country presentation.

Later, TCEB arranged a site inspection for Unicity International’s top management to
meet with the Bangkok governor and to inspect the readiness of venues. In addition,
the bureau produced VDO for the company to promote the event through its offices
worldwide. Other support was in the form of public relations and promotional
activities through the media and direct promotion in Unicity’s key markets in Asia,
including Japan and South Korea.

For such events, TCEB provides advice on event management, professional
suppliers and special venues, and coordinates with the government and private
sectors to facilitate the transit of delegates through the MICE Lane at Suvarnabhumi

Airport. Moreover, the bureau offers financial support for such matters as venue
rent, opening ceremony, VIP reception, pre-tour for VIPs, and souvenirs.

Unicity International has about 300 products in its portfolio, including Bios Life
nutrition items, Super Chlorophyll Powder water-soluble chlorophyll concentrate,
and Nature Tea. In Thailand, the company carries up to 60 products, including
nutrition and skincare products, plus air and water filters.

Kim said Unicity Marketing (Thailand) started its direct-selling business in 2002 with
only a few thousand distributors and sales in just the tens of thousands of dollars
in the first year.

“Our business was quite tough in the primary stage, as we needed to set up
fundamentals such as product imports and a training system. Our business however
started to grow dramatically in 2005,” he said, adding that the company was able to
grow its sales by 300 per cent in 2008 and by 200 per cent last year.

Kim said the company now has more than 300,000 distributors in the country.

“We were ranked seventh or eighth in the local direct-selling industry in terms of
sales in 2007. We're now No 5 in the industry. Anyway, for American companies,
we're No 2 after Amway [in Thailand],” he said.

Unicity International was formed in 2001 by the merger of two network marketing
companies, Rexall Showcase International and Enrich International, which had
strong expertise in nutrition and skincare products respectively.

The Rexall Drug Company started the first US chain of franchise drug stores and
has been a recognized brand in the US for more than 100 years. Rexall Showcase
International, the network marketing division of Rexall, was an 11-year-old company
at the time it merged with Enrich International. At the time of the merger, Enrich
International was an 18-year-old company. Both were recognized as leaders in the
preventive healthcare, anti-ageing and wellness markets.

Unicity International maintains its headquarters in the US state of Utah, with
operations in Canada and countries such as Venezuela, Colombia, Germany,
Sweden, the United Kingdom, Japan, South Korea, Taiwan, Hong Kong, the
Philippines, Thailand, Malaysia, Singapore, Mexico, the Netherlands, Turkey,
Germany, Switzerland, Austria, Sweden and Brunei.




MICE EDUCATION
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NORTHEAST

TCEB has launched the MICE 4 Youth campaign at Khon Kaen

University to enhance knowledge and foster understanding about
MICE business for young people in the Northeast, with more than
300 students from three leading universities actively participating

in the event.

reviously, TCEB had great success last year in launching MICE 4 Youth
campaigns in Chiang Mai to impart MICE knowledge for students in the
North, and in Pattaya for students in the East.

TCEB organized MICE 4 Youth at Khon Kaen University’s Faculty of

Management Science on January 29, welcoming students from Khon
Kaen University, Northeastern University and Rajamangala University of Technology
Isan-Khon Kaen Campus to join the event.

Besides Nooch Homrossukhon, TCEB’s senior marketing development manager
for meetings & incentives, who contributed MICE knowledge for students, other
keynote speakers were Kreingkarn Kanjanapokin, co-chief executive officer of
Index Creative Village, who gave a presentation on “The MICE business impact
on Khon Kaen province”, and Chuda Kasetpheutphon, director of Golden Jubilee
Convention Hall, Khon Kaen University, who featured “The Role of MICE business
for success in creating business and revenue”.

MICE 4 Youth is one of the strategies under the Thailand MICE Education scheme,

which TCEB formed in collaboration with major strategic partners — the Thailand
Incentive and Convention Association and the Thai Exhibition Association, as well as
the leading universities in all regions — last year with a view to developing personnel
for the MICE industry. The goal is to make it an integral part of the strengthening of
the industry’s competitiveness.

The scheme comprises roadshows to promote the MICE 4 Youth campaign by
offering general knowledge on the MICE industry for students nationwide with
intensive courses, fam trips allowing students to get real experience at outstanding
venues in the provinces, and a contest on creative MICE. Students will get training
and knowledge transfer from both local and international MICE experts.

TCEB plans to organize MICE 4 Youth roadshows in five cities overall: Chiang
Mai, Pattaya, Phuket, Khon Kaen and Bangkok, covering the five regions (North,
East, South, Northeast and Central). It received a good response from educational
institutions, students and participants from the previous roadshows held in Chiang
Mai and Pattaya.
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ASEAN ROADMAP

amJu wuassuavtaﬂwu
LS UNAITNNSDNSU
Ussd1ANaIL T YU

aalu.  soulorunuoamusgiaionBuNINgodon v
anAuMsoniianvauming (TEA) anauaviasums
Usssuuiunsdling (TICA) auaulsvisulng  (THA)
NSUIDSDINMSAIS:NOUSINA NS:NSovuruBd  On
MIASVMS  “INSEUNDIWSOUNLSNIASUMIUNSOU
ADIUSOUDDIASHYNDONBAU ASEAN Economy
Community (AEC)

qm‘ﬁﬂduﬂi:mﬂmL%mzﬁmﬁquﬁqﬁuLﬂuﬂi:mﬂumeﬁ@
a@aulull 2558 (ASEAN Economy Community: AEC) i@
frVTmumamimmumﬂmeLﬂﬁﬂj‘vmmmmﬂmﬂmmmmm
mmmmammunu (Single market and single production base)
smmmNﬂiuunﬂiLﬂaﬂuﬁwm@quLm‘vmmumum (Goods) 13N17 (Services)
N19899U (Investment) Lmnu (Calpltall) XSGR (Skilled labors) wWay
gaaMNITNNIsanlsegn nsvieaaaieilugeda uas
NNIAANUAAIRUAWNNTIF Ve ganalud Adundugsnia
mim?umaﬂimumnm?mm@uLm‘wn@m\mmf; FiatIe]
& anihy, Adl@daudlesumissnuiiiaadenitednsuay
wistnANWFaniuNTsu i tneld gnanvnssulud
dnlauazmssminfanansznuuazlanianiegsia anunsau
ANIINHaTRslsTIIANIATEgRARTY BnuTiREY fi
aduayuliinansiufumsduasinssiunuslugnavng
?uimmmifm WaZsU 411U AEC ﬂmwﬂ?mmmw Tngl
mf;nﬂm@mnfa\mﬂimuuuniﬂzﬁmrﬁmmuj‘Lu@mmuﬂiimim
LazgRaIMnIsNawe] 2eding ivaanuduudelszma
aailu. "Lﬁﬁ\mm:ﬁﬁ_\ﬂuﬁwLﬁu‘imqmi Fatlsznaudae
Funuannueenuiineadadlugnaivnssnlud Tnaany
nusanatafazunumdnAnylunisuansulfinananu
fanile TY199 aalu. fulsznaunislad LAZNINIATANTANTENI WL TN A
N3LNINN e ‘Luw@\m’mmwwmmmm wazFumnnIauANTINile
imsgiaandauattuiuglassu tna TEA TICA uag THA @”slummmflu
Uslmansuasainiafnssinelszne L‘Wfauwmﬂamnmﬂﬂhﬂ@:‘i;ﬁu
lunnsiagan Mmmn"@mﬁu NTNIRTIINITANTEUINILTZNA @:W%g@%ﬂu
Uselamisaanian iNeazlfssannnunianaasyaaing wazesAnsileing
mmauﬂiwmmLm‘mmmmu
mmmmumum:‘mLuu\muuu antly. axdnliiiRanssudunun el
mwﬂuwmmamm@uLﬁmﬁﬂ@mLmﬂum@mﬂrﬂ@umﬂm Fufadaiaue
Wiy LL@wuw'aLau@wimmnmﬂimaumﬂmLmu@mamu LATAINITANTZILN
Uszwaitefansnnldlunsasansely naaAaun1TasuINanlunilde
TufinAnadinla (MoU) sewinsaaths uaznsznssewda ienszannanly
ﬂmﬁumméwﬁ@ﬁmﬁhﬂ santensuanAuliglsznaunisludiiunum
Twninnsasanedeu LL@“’V]'&Wﬂﬂ.l’ﬂﬂﬂi‘“’ﬂ’]ﬁ‘ﬂ'ﬂﬂ’]iﬂiwﬁ’mwwuﬁL‘W’ﬂ@ﬁ‘%‘i
mmmﬂmmmﬂsm@umﬂwﬂmqmw LW@@'Q"NSLMLﬂu’ﬂﬁl@ﬁﬁﬂﬁ‘ﬁ‘mﬁluuuu
Lm@qmmunﬁmuj TﬁmLﬂmma‘luammmmimqmm@mmmﬂm@iﬂ@

Pojai Pookakupt,
TCEB'’s board
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TCEB TEAMS UP WITH
PUBLIC AND PRIVATE
SECTORS TO PREPARE
FOR AEC

TCEB has formed a collaboration with the Thai
Exhibition Association (TEA), the Thailand
Incentive and Convention Association (TICA),
the Thai Hotels Association (THA) and the
Trade Negotiations Department under
the Commerce Ministry to carry out the
“Preparing to penetrate the market and fight
the competition following the framework of
the Asean Economic Community” project.

his relates to the accord to commence the Asean

Economic Community (AEC) in 2015, which will boost

trade with the objective of creating a single market

and single production base. Consequently, it will lead
to the free relocation of goods, services, investment, capital
and skilled labor. The meetings, incentives, conventions
and exhibitions (MICE) industry will also be affected by the
establishment of the AEC.

Therefore, TCEB has joined forces with the organizations
concerned to study and prepare for the single free market
and increased competition. The move will encourage MICE
operators to better understand and realize the impact and
business opportunities presented by the AEC framework.
Meanwhile, TCEB will support the creation of a model for the
MICE industry in terms of both penetrating and battling the
competition in the AEC environment. Further, the model will be applied to other
industries in order to strengthen the country’s economy.

TCEB has established a working group, which comprises representatives from the
agencies related to the MICE industry. The group has a crucial role to play in driving
the collaboration between TCEB, MICE operators and the Trade Negotiations
Department on the substantial preparation needed to penetrate the market and
tackle increased competition under the AEC. The TEA, TICA and THA will provide
useful information to the Trade Negotiations Department with regard to trade talks,
while also supporting the associations with regard to the preparation of personnel
and organisation to cope with the implementation of the AEC.

According to the action plan, TCEB will organize a seminar on the AEC to
educate MICE operators and propose that they send their comments to the Trade
Negotiations Department for further consideration. In addition, the bureau plans to
sign a memorandum of understanding with the Commerce Ministry for collaboration
in various areas and enhancing the ability of MICE operators to play a greater role
in Asean trade negotiations.

The most important factor is that TCEB will foster understanding about the AEC
across the broad MICE industry by way of initiating a model for other industries.
Finally, TCEB has a future goal of enlarging the practice to other Asean members
in terms of the transfer of knowledge and experience for bilateral cooperation. This
will be a means of underlining that Thailand is the leader of Asean’s MICE industry.



