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Dear readers,

uring the last quarter of the 2013 fiscal

year, TCEB launched various new

initiatives, the most important of which

is the new global brand “Thailand

CONNECT”, which was introduced at

IT&CMA and CTW Asia-Pacific 2013 in
September 2013.

The Thailand CONNECT: Your Global Business Events
Connection highlights 3 pillars of the Thai MICE industry.
These are: Diversity of Destinations, which features Thailand
as the geographical heart of Asia; Unrivalled Business
Opportunities, which showcases Thailand’s connecting
position in Asia and as a gateway to ASEAN; and High
Quality Professionals, which underlines the standards of
personnel and services in organising international MICE
events.

The bureau has also developed the ASEAN We Stand
project. An extension of the ASEAN MICE Collaboration
project, ASEAN We Stand is aimed at expanding the
network of collaboration between public and private
organisations in ASEAN member countries. The project will
eventually strengthen Thailand’s MICE industry and also
lead to cooperation under the framework of the ASEAN
Economic Community (AEC) and Greater Mekong Sub-
region (GMS) as well as drive ASEAN MICE to the forefront
of the global market.

Meanwhile, TCEB teamed up with UFI in organising
the “MICE Sustainability Thailand Forum 2013”, which
offered Thai MICE operators the opportunity of learning
the globe’s best practices from top local and international
organisations. The event is expected to encourage the Thai
operators to follow the practices, thus enhancing standards
for Thailand’s MICE sustainability.

In September, TCEB made substantial progress in
MICE sustainability by joining with the Queen Sirikit
National Convention Centre (QSNCC) in creating “QSNCC
Bicycle Parking”, which enhances the image of Thai MICE
operators and creates a new selling point.

Of particular note is that environmental concerns are
today a crucial factor in the decision of MICE travellers to
do business in various countries.

TCEB also continues to encourage meetings in
Thailand. The bureau recently joined with the Royal
Initiative Discovery Foundation and five leading airlines
in designing14 sample routes in five provinces as a new
approach for domestic MICE.

The project offers special promotions to stimulate
meetings in Thailand and is combined with learning from
the development projects under royal initiatives under the
“Domestic MICE: A Royal Trail Inspiration” project. Not
only will this invigorate domestic MICE, but the project
will also help develop the provinces and showcases the
differences and diversity of each area as choices for events.

May | take this opportunity to invite the Thai people
to explore the proposed routes and learn about the projects
under royal initiatives. Participants can apply what they
have learnt to corporate — and self-development while
simultaneously developing the country’s MICE industry.

Mr. Nopparat Maythaveekulchai
President

Thailand Convention & Exhibition Bureau
(Public Organisation)
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DEBUT OF ‘THAILAND CONNECT’
PROMOTING THAILAND AS A CONNECTOR
FOR GLOBAL BUSINESS SUCCESS

he MICE industry is regarded as a crucial engine for driving
the country’s macro and micro economic systems. It is also
a vital cog in propelling the growth of Thailand’s tourism
industry. The MICE industry value represents 8.95 per cent of
the country’s tourism sector and contributes huge revenues
to the economy, accounting for 0.6 per cent of GDP.

Meanwhile, the MICE industry helps strengthen the economy at
the community level, expand trade opportunities and drives continued
development of public utilities in local areas.

To further strengthen the country’s MICE industry to sustainable growth,
TCEB has elevated the image of Thailand and reshaped the MICE industry
to become a business linkage in order to continue further global success
under the brand of “Thailand CONNECT” by offering three key pillars as
the backbone of success in the MICE business. The three pillars include
Destination, Business and People which can be considered as another core
pillar of Thailand. All three pillars will be a major factor in driving the
Thailand’s MICE business and lifting the MICE industry standards to become
a business linkage for the global success.

TCEB’s President, Mr. Nopparat Maythaveekulchai, reveals that TCEB
is continuing to implement the Thailand MICE industry promotion plan
2014 under the five-year master plan for MICE industry development (2012-
2016) through the corporate strategies: WIN, PROMOTE and DEVELOP. The
bureau has developed a strategy to communicate the Thailand brand in
accordance with the strategic marketing plan on the concept “Thailand
CONNECT: Your Global Business Events Connection.

In addition, the TCEB has set a target of attracting 987,000 MICE
travellers to Thailand in 2014 and generating revenue of more than Bt96.9
billion.

Under the Thailand CONNECT brand, TCEB’s implementation of the
strategy will be based on 5 key roles designed to create MICE business
sustainability: 1) Strategic Business Partner 2) Thought Leader 3) Solution
Provider 4) Business Connector 5) Capabilities Developer.

Thailand CONNECT will promote 3 pillars of the Thai MICE industry,
which are considered vital to strengthening the industry as well as being a
selling point of Thailand to attract MICE travellers from all over the world.
The 3 pillars are as follows:

Diversity of Destinations: At the geographical heart of Asia, Thailand
offers the best facilities and infrastructure standards. Thailand has six
international airports connecting it to 190 destinations worldwide and
serves more than 500 flights a day. There are 9 international exhibition and
convention centres with a total space of 222,984 square metres, which is
the highest area in ASEAN. In addition, there are five MICE Cities, namely
Bangkok, Chiang Mai, Pattaya, Phuket and Khon Kaen, designed to suit a
variety of MICE events.

Unrivalled Business Opportunities: Thailand is in a position to connect
countries in Asia and is the second largest economy in ASEAN. When the
ASEAN Economic Community (AEC) comes into effect, flows of trade,
services, skilled labour and investment among ASEAN member countries
will be affected. As a result, the regional economy will be driven by the
ASEAN population of more than 600 million and Thailand’s status as a
gateway to ASEAN will receive a boost. Moreover, Thailand is a production
and export base for major industries such as automobile & parts, computer
and IT.

High Quality Professionals: Thailand has the readiness in terms of
hospitality and the services of capable personnel as well as international
MICE standards including ISO 50001 (Energy Management System), TISI
22300 (industrial standard for MICE Security Management System), and 1SO
20121 (Event Sustainability Management System).

For the 2014 advertising campaign under the new brand, the bureau
will present an illustration that showcases signatures to convey the message
that Thailand’s MICE industry is synonymous with business partnerships and
connections for success. The campaign incorporates a number of exciting
market promotion packages to support MICE business success under the
‘Thailand CONNECT Exclusive’ scheme as follows:

1 CONNECT Destinations: For meetings and incentives, the
bureau offers financial support of Bt200,000 (US$6,660) for each

gpamnssuladive Seazvioumnumnevesnisanaseusinievnegsia uazmsidenlesgaiudse
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corporate group with more than 200 participants and staying a
minimum 5 nights in Thailand. In addition to the province in which
the event is being held, the corporate group is also required to stay
overnight in another province.

2 CONNECT People: For international conferences, the bureau
offers unique promotional support for organisers in promoting
events in the ASEAN+6 group - Brunei, Cambodia, Indonesia, Laos,
Malaysia, Philippines, Singapore, Myanmar, Vietnam, Korea, Japan,
New Zealand, Australia, India, Taiwan and China (including Hong
Kong and Macau).

3 CONNECT Business: For international exhibitions, the bureau
offers special support for the business matching activities of trade
visitor groups with more than 15 delegates from ASEAN+6 and
BIMSTEC countries, who travel to attend international exhibitions
in Thailand supported by TCEB.

Business groups with at least 45 appointments or a minimum
of 3 business matching appointments per person will receive
financial support of US$150 per person. Groups with fewer than
45 business matching appointments will get US$100 per person.

“In 2014, the bureau estimates that the number of MICE
travellers to Thailand will increase by 5 per cent to 987,000 visitors
while revenue will increase by 10 per cent to Bt96.9 billion. The
various marketing campaigns will serve as a catalyst in helping the
Thai MICE industry to continuously grow,” Mr. Nopparat concludes.
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“The TCEB teamed up with strategic partners, the Thailand Incentive and Convention Association (TICA), the Thai Exhibition Association

(TEA), Thai Airways International, the Thailand Management Association (TMA), and the Business of Creative and Event Management Association in

ollowing in the footsteps of the successful ASEAN MICE Collaboration project launched more than three years ago to prepare for the ASEAN Economic
Community, TCEB has now developed a new project dubbed ASEAN We Stand. This aims to expand the network of collaboration with public and
private organisations in ASEAN member countries. Such a network will eventually strengthen Thailand’s MICE industry and drive ASEAN MICE to the
forefront of the global market.

organising ASEAN We Stand in September 2013. This served as an important platform in creating a collaborative network that allows for the exchange

of information and experiences among the ASEAN member countries. It will also lead to cooperation under the agreement framework of AEC and Greater Mekong

Sub-region (GMS)”, Mrs. Jaruwan Suwannasat, TCEB’s Director of Exhibition & Events Department, noted.

ASEAN We Stand is a gathering of public and private organisations involved in the exhibition industry from 9 ASEAN member countries, namely Indonesia,

Malaysia, Philippines, Singapore, Vietnam, Myanmar, Laos, Cambodia and Thailand. The ASEAN We Stand event featured three major activities: 1) GMS Panel Discussion

to exchange viewpoints and promote cooperation among the GMS countries to prepare for the AEC; 2) AEC Networking Reception to create a collaborative network

through an introduction tothe ASEAN exhibition industry and the formation of decision makers in ASEAN; and 3) TCEB’s Dinner Forum to present an overview and

trends of TCEB’s exhibition industry promotion strategies to enhance competitiveness on the international market.
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In addition, Mr. Jochen Witt, former President of Koelnmesse and UFI gave a dinner
speech titled “Trends in the Global Exhibition Industry”.

“ASEAN and South America remain the regions with the most potential to grow in
terms of the MICE business because large-scale event organisers are shifting from Europe
and North America, which still face an economic slowdown. However, ASEAN has to
develop capabilities to prepare for the global MICE trends that are relocating to ASEAN
and South America,” said Mr.Witt.

In addition to attending the event, the participants from ASEAN had an opportunity
to visit Impact Arena Exhibition and Convention Centre. They also visited BMAM & GBR
2013, Constech 2013 and World Spa and Well-being 2013, which were being held at the
centre.

“The TCEB expects that this event will be an important first step in developing the
network of collaboration to strengthen the MICE industry of ASEAN member countries as a
whole. In the meantime, it will push Thailand towards being a leader in connecting ASEAN
exhibitions in the future,” Mrs. Jaruwan said.

Mr. Daniel Hoe, Vice Chairman of SACEOS, Singapore, said, “I came here to build
stronger relations with Thailand especially in education. | believe that this move will lead
to good cooperation and coordination.”

Mr. Jose Luis Yulo, Chairman of The Chamber of Commerce of the Philippine Islands
said “Thailand will be a game changer in the exhibition business. Philippines has waited
to join forces with Thailand to hold the prestigious exhibitions in the future and to support
the exhibition market with Thailand especially in food fairs. For years, the Philippines
Government has annually organised world food exhibitions including World Food Expo
(WOFEX), IFXX and so on.”

“Entrepreneurs in the ASEAN MICE industry should form collaborations to increase
competitiveness in various fields. The ASEAN member countries have to define a joint
standard, share information and practices as well as set a target to attract more organisers
from western countries,” said Mr. Christopher John Smith, Honorary Secretary of the
Malaysian Association of Convention Exhibition Organisers and Suppliers.

“The MICE industry is integral to bridging economies and achieving the AEC’s goal
through 4 pillars: free flow of investment, capital and skilled labour; equal economic
development; enhancement of the competitive edge; and connecting the region to the
world,” said Mr. Gusmardi Bustami, Director General of National Export Development,
Indonesia.

In line with the operating plan for the exhibition market in 2014, the TCEB is
aiming to win more mega events for Thailand. The bureau also places importance on
attracting such outstanding industries as oil and natural gas, food and agriculture, tourism
and automobile.

In addition, the bureau is providing marketing promotions based on the ASEAN
Centric concept by mainly supporting the ASEAN market.

As of the third quarter of 2013, the number of overseas MICE travellers visiting
international exhibitions in Thailand grew by 15.68 per cent to 152,820 visitors. Revenue
generated totalled Bt11.529 billion, up 11.68 per cent from the same period the year
before. The bureau estimates that it will achieve its target of 172,660 exhibition visitors in
the 2013 fiscal year with revenue totalling more than Bt14.1 billion.

The exhibition industry currently accounts for 30 per cent of Thailand’s MICE
industry. Over the past five years, the industry has enjoyed a growth of 10-15 per cent
annually. The top three countries with the largest numbers of MICE travellers to Thailand
are Malaysia, Indonesia and China.

In 2014 fiscal year, the TCEB estimates it will attract 181,200 exhibition visitors,
generating Bt15.4 billion. After the AEC comes into effect in 2015, the exhibition industry
is expected to grow by 30 per cent, welcoming some 545,000 business people to attend

exhibitions in Thailand and generating Bt46.5 billion in revenue.
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CRAFTED FOR MICE
OPERATORS “IT&CMA
AND CTW ASIA-PACIFIC
2013,” THE LEADING
MEETINGS AND
INCENTIVES TRADE
SHOW IN ASIA PACIFIC

CEB in partnership with TGG Asia Media Co., Ltd and the Thai Team successfully hosted the 21st
edition of Incentive Travel & Conventions, Meetings Asia (IT&CMA) and the 16th Corporate Travel
World Asia-Pacific (CTW Asia-Pacific) from October 1-3, 2013 at the Bangkok Convention Centre,
Centara Grand at Central World, Bangkok.

The event received an overwhelming response from buyers and exhibitors from Thailand
and abroad and saw more than 60 Thai MICE operators participating including the MICE Cities.
The TCEB also introduced a new global brand “Thailand CONNECT: Your Global Business Events

Connection” to local and overseas buyers, exhibitors and the media.

The event generated more than Bt2 billion (US$66.67 million) in revenue for the country. Moreover, Thailand
has been selected to host the event for the next four years until 2017.

At the event, the TCEB joined with various organisations in setting up activities to increase marketing and
business opportunities for Thai MICE operators, among them a special seminar designed for executives of Thailand
Incentive and Convention Association (TICA) and delegates from trade associations as well as leading firms. Mr. Rohit
Talwar, CEO of Fast Future Research UK gave a speech titled “The Future of Business Travel - The Power of 10” at
the seminar.

Another highlight was the opening keynote address on the topic “The Future of Business Travel and Business
Events: 5 mega trends you can’t ignore”. The major keynote speakers included Mrs. Supawan Teerarat, TCEB’s Vice
President of Strategic and Business Development, Mr. Rohit Talwar, CEO Fast Future Research UK and Mr. Joseph
Bates, Vice President — Research, Global Business Travel Association, U.S.A.

The TCEB also partnered with TICA in organising IMEX-MPI-MCI-IT&CMA Future Leaders Forum 2013, inviting
60 students from 14 higher educational institutes to join the contest. The two winning students will have a chance
to attend IMEX 2014 in Frankfurt, Germany while another will be awarded a trip to attend the MPI World Education
Conference 2014 in the U.S.A.

This year, the bureau expanded the Thailand Pavilion to 375 square metres to facilitate 63 Thai entrepreneurs
including hotels, DMC, Event organisers, meeting venues, TICA and TCEB. Thailand’s MICE Cities also participated,
with Khon Kaen and Phuket joining for the first time.

The bureau organised the event with the aim of promoting the sales of Thai MICE operators by allowing them
to introduce their capabilities, new products and services for the meetings, conventions and incentives. It provided
a great opportunity to present the outstanding and unique aspects of Thailand to business travellers, potential
international meeting planners and organisers.

Meanwhile, the TCEB teamed up with the convention promotion agencies in Asia with whom it has signed
MOUs such as Japan’s Sapporo Convention Bureau and Fukuoka Convention & Exhibition Bureau of Japan and South
Korea’s Seoul Convention Bureau in organising Connecting Hours at the Thailand Pavilion on October 2 and 3, 2013.
Buyers and media were invited to join the public relations activity with the Thai MICE operators.

A Welcome Reception & Opening Ceremony was hosted by TCEB at Plaza Athénée Bangkok, A Royal Meridien
Hotel on the theme ‘Connecting Asia’, and presided over by Deputy Prime Minister and Agriculture and Cooperatives
Minister Yukol Limlamthong. The bureau also received the Sticky Award in the Social Function category for this event
through participants’ votes.

In addition to these activities, the TCEB used the platform to debut Thailand CONNECT brand along with a
variety of activities such as sales promotion brochures, the opening ceremony concept, the welcome reception, and
performance and decoration of the Thailand Pavilion, all of them under the concept “Thailand CONNECT: Your Global
Business Events Connection”. These activities were effective in enhancing the perceptions of international participants.

The success of the event has led to a steady increase in the number of pre-registrations with more than 2,650
persons from 57 countries attending the event this year. More than 100 exhibitors and buyers achieved 100 per cent
scheduled appointments before the event commenced, thanks to the efficient appointment system “Online Diary
Facility”. Since 2012, the event has incorporated Luxury Travel in its scope.

TTG Asia Media, the event organiser, reported that the 2013 event scored numerous highs to the satisfaction
of all stakeholders. This included some 14,000 business appointments generated over 2 days, an impressive buyer-
to exhibitor ratio of 1.6 Buyers to 1 Exhibiting Company, with 60 per cent new MICE Buyers and 47 per cent new
Corporate Travel Managers, as well as the successful debut of the Association Day programme.

Finally, the TCEB won TTG Travel Awards 2013 at the 24th Annual TTG Travel Award 2013 Ceremony and Gala
Dinner held on October 3, 2013 for the Best Convention and Exhibition Bureau.

These two events form the world’s only double-bill in providing a regional forum for the global business
event and incentive travel industry, a place where MICE buyers and sellers from the region and around the world
can gather under one roof to exchange information, learn about the latest innovations and negotiate and form new
business partnerships.

Established in 1993, IT&CMA is the leading global MICE show centred in Asia. CTW Asia-Pacific was launched
in 1998 as a conference and exhibition on travel & entertainment for the region. Thailand has hosted IT&CMA for 12

consecutive years since 2002.
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CEB has joined with the Queen Sirikit National Convention Centre (QSNCC) in creating
the bicycle parking as part of the projects to be implemented in support of its MICE
standard practices under the concept “Sustainability Thailand”. This is aimed at
building an image for Thai MICE operators and creating a new selling point that will
move Thailand forward in its goal to become the leading MICE industry in Asia.
“The bureau’s continued determination to develop the Thai MICE industry is in
line with Sustainability Thailand guidelines. TCEB earlier introduced the 1SO 20121
Event Sustainability Management System and has encouraged MICE operators to apply for this standard
as a crucial component in strengthening the industry’s competitiveness in the international market. It
is essential for the operators to elevate MICE event standards while simultaneously paying attention to
environmental impacts. Environmental concerns today influence the decisions of business persons as they
select the countries in which they want to do business,” said Mrs. NichapaYoswee, Director of TCEB’s MICE
Capabilities Department.

TCEB initiated the “Bicycle Parking ” project to offer an alternative to visitors travelling to attend
the MICE events at the venues. In line with the growing demand for environmentally friendly business
events, the bureau will also present the Bicycle Parking to buyers as one of the major selling points of
MICE venues. The launch of bicycle parking is regarded as a concrete project driven by the Sustainability
concept.

“The opening of the QSNCC bicycle parking will not only accommodate visitors who prefer to cycle
but is also a new service that will strengthen the venue as it competes against international rivals. It will
also meet market expectations. In addition, it serves the growing popularity of cycling both for travel and
exercise among Thai people. Some MICE travellers regularly ride bicycles to attend events at the QSNCC,”
Mrs. Nichapa said.

Mr. Sakchai Pattarapreechakul, President of N.C.C. Management & Development Co., Ltd.,
the operator of QSNCC, said,“the centre is seriously concerned about air pollution from car exhausts,
which affect the body and health as well as the quality of urban life. Vehicles also produce greenhouse
gas emissions, which are the primary cause of global warming. Bicycles are thus an alternative and a
convenient mode of travel for health-conscious individuals making their way to various destinations.
Cyclists do not suffer from traffic congestion or produce air pollution while at the same time improving
their health.”

Covering the pavement space adjacent to the Stock Exchange of Thailand, The QSNCC Bicycle
Parking facility will encourage more people to travel by bicycle. The centre is providing the area for
visitors attending events as well as those exercising in Benchakitti Park.

“This is a good project that goes well with our mission regarding corporate social responsibility,
which places importance on the marriage of environmental preservation and business operations under the
policy “NCC Committed to Green MICE”. It is also aimed at instilling the value of environment conservation
in our staff for we firmly believe that the business excellence and social responsibility must go in tandem
to bring sustainable development into the enterprise and the country,” concluded Mr Sakchai.
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ISO 20121 is a management system standard that has
been designed to help organisations in the events industry
improve the sustainability of their event-related activities,
products and services. 1ISO 20121 was applied for first time
to coincide with the London 2012 Olympics.

ISO 20121 applies to all types and sizes of organisations
involved in the events industry — from caterers, lighting and
sound engineers, security companies, stage builders and
venues to independent event organisers and corporate and
public sector event teams. Organisations that successfully
implement the standard will be able to seek independent
recognition of their achievement through a process called
Certification.

At present, several public and private organisations
are interested in incorporating 1SO 20121 in their operating
plan to demonstrate their policy on business sustainability.
This demonstrates that the 1ISO 20121 standard has become
a fundamental requirement for everyone in the event
business and stems from the fact that all parties including
clients, sponsors, government agencies and stakeholders
also choose to work with organisations that have received
the sustainability standard.
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CEB teamed up with UFI (The Global Association of the Exhibition Industry) in organising the “MICE Sustainability Thailand

Forum 2013”, which offered Thai MICE operators the opportunity of learning sustainable MICE development practices from top

local and international organisations. The event was part of the efforts to turn Thailand into the Asian leader in terms of MICE

event standards. The forum was held at Aksra Theatre King Power in early September.

The “MICE Sustainability Thailand Forum 2013” offered Thai MICE operators the chance to learn about best global

practices including Energy Management Systems Standard (ISO 50001) and Event Sustainability Management Systems Standard
(ISO 20121).

TCEB was honoured by the presence of both local and international speakers who lectured on various topics, among them Mr. Christian
Druart, Secretary of UFI’s Sustainable Development Committee who spoke about “Frameworks and Tools to Implement Sustainability”. Winners
of UFI awards for Best Reporting on Sustainability, Mr. Aage Hansen, General Manager, Operations - Cape Town International Convention Centre
(CTICC) and Mr. Sandy Cunningham, Regional Operations Manager-UBMalso gave interesting lectures at the event.

In-depth panel discussions were also held on the subjects “How does the carbon footprint affect the MICE industry” and “Sustainability
International standards: Path and Benefits”.

Mrs. Nichapa Yoswee, Director of TCEB’s MICE Capabilities Department, revealed that TCEB has been determined to develop Thailand’s
MICE industry under the Green Meetings practices for the past five years. The bureau has set “MICE Sustainability Guidelines” by encouraging
private operators to participate in the practices and create sustainability for MICE business.

“TCEB deems it necessary to accelerate its efforts to strengthen the foundation of the MICE industry through both offensive and defensive
strategies. The development of Thailand’s MICE industry will cover all dimensions including environmental, energy, security and management
standards. The MICE operators will be able to present these standards as a marketing tool to penetrate and expand their markets,” Mrs. Nichapa
said.

Meanwhile, these standards will also serve the private sector in preventing an influx of foreign workers once the ASEAN Economic
Community (AEC) gets underway in 2015. The acceleration of MICE standards development will thus give Thai MICE operators the power to
further penetrate the global MICE market.

The TCEB earlier introduced ISO 20121 and ISO 50001 standards and recommended that operators apply for these in order to enhance their
competitiveness in the international arena. Today, it is essential that the raising of MICE standards is coupled with management strategies that
reflect care for the environment, as environmental concerns are increasingly influencing decisions on choosing a destination for MICE business.

Currently, 170 hotels in Thailand have achieved Green Accommodation standards and eight international convention centres meet the

Green Venues standard.
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Mr. Christian Druart, Secretary of UFI
Sustainable Development Committee
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Mr. Christian Druart, Secretary of UFI's Sustainable Development
Committee

“Sustainability is very important for your company because it’s
important for your stakeholders whether they are your clients, your staffs,
or the governing individual of the local authorities you work with. It can
be achieved by looking at what your needs are and then defining your

objectives and existing tools for this.”
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Ms. Choo Leng Goh, General Manager, Plaza Athenee Bangkok,
A Royal Meridien Hotel

“We are going to reduce the consumption of energy by 30 per cent
and water by 20 per cent water by the year 2020 based on 2008 figures.
However, with the recent support from TCEB, we also envisage selecting

the most suitable 1SO for sustainable events.”
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Dr. Pongvipa Lohsomboon, Director - Carbon Business
Office, Thailand Greenhouse Gas Management Organization (Public
Organization) (TGO)

“The level of consciousness on the part of international
organisations in relation to environmental protection is increasing.
That makes it more likely that international organisations will prefer
to visit destinations or do business with organisers that are employing
measures to reduce the environmental impact of meetings by adhering
to international standards on the tracking of the carbon footprint of

meetings and conferences.”

Mr. Aage Hansen, General Manager:
Operations - Cape Town International Convention
Centre (CTICC), UFI 2013 “Best Reporting on
Sustainability” Award Winner
“msdnfiunsifierudBuaziaiuaislnanuannselu
nsuteduld uideddnyio didulddudetomaasiondn
infldwsulumsdniiunisiterudsdu”

Mr. Aage Hansen, General Manager: Operations - Cape Town
International Convention Centre (CTICC), UFI 2013 “Best Reporting on
Sustainability” Award Winner

“Sustainability creates a competitive edge but just as important is

that all stakeholders are involved with sustainability.”
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Mr. Sakchai Pattarapreechakul, President, N.C.C. Management &
Development Co., Ltd.

“Sustainability standards are today a requirement in determining
organisers’ or associations’ choice of destinations for global events. It is
therefore very important for everybody to properly prepare for organising

international MICE events in the future”

Soo1MmAINaswa SASINS (U dESEN NSSUMSH
Aamsdhansomsdu usen mstulna n (UKBU)

“sransoldideanisinuiunuaisveunauiuridu
Snuwamanialunisiligsisludussauanusald
U%ﬁwmsﬁulmlﬁwmmm‘hﬁaaﬁasmLﬁaﬁiLﬁaaﬁuaw
gnamnssuludienisduaiuemsineiinsndnasuey
WUsuvieh uazaenadostumsimuwasilvegasilan”

Mr. Suraphon Israngura Na Ayuthya, Managing Director, Catering
Department, Thai Airways International PCL

“We can use the carbon footprint assessment as a measure for
business success. Thai Airways International makes every effort to support
the MICE industry by developing Thai food that produces a low carbon
footprint. This is also in line with the mission of positioning Thai cuisine
in the ‘kitchen of the world".”
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Ms. Kulwadee Jintavorn, Director, Impact Management Co., Ltd

“Our aim is to compete in the international market. Sustainability
is currently a global trend, so we must place emphasis on energy savings,
environmentally friendly operations and the green meeting concept.
These measures will ensure our success in enhancing our corporate image

and competitiveness in the world market.”
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MEETINGS INDUSTRY
DAY 2013

CREATING A NETWORK
TO DRIVE DOMESTIC
MEETINGS

n August, TCEB organised Meetings Industry Day 2013 at Pattaya Exhibition and
Convention Hall (PEACH) in Pattaya, Chon Buri Province. This annual platform for
meetings industry operators is in line with the government’s policy of promoting
meetings in MICE Cities to stimulate the economy, develop the capabilities of
local personnel, generate revenue and disseminate knowledge to all regions for
sustainable MICE development.

About 200 participants attended the event, among them were executives
of associations, representatives of public and private organisations and meeting industry
operators from Bangkok and Pattaya. The bureau presented a proactive strategic plan at
the forum to promote the meetings industry and set the direction for industry development.

The event also saw leading meetings industry operators brainstorm on the best ways
to transfer knowledge and experiences under the concept “Remix the MIC: The Winning
Formula”.

“The event was aimed at encouraging network creation and promoting business
partnerships. TCEB also hosted a seminar to provide participants with knowledge and
understanding of the meetings business as well as the benefits that all parties can gain
from the industry. Meetings, Incentives and Conventions (MIC), in particular, is a crucial
mechanism in driving forward the country’s economic and social development,” said
Mr. Nopparat Maythaveekulchai, TCEB’s President.

Under its WIN, PROMOTE and DEVELOP strategy, the TCEB is continuing to promote
and strengthen the MICE industry in parallel with MICE Cities development to achieve the
ultimate goal of becoming the leader in hosting both regional and national events. The
bureau also aims at enhancing city capabilities and create value-added activities in target
provinces to increase the number of MICE travellers and revenue.

The TCEB was honoured to welcome policy makers and MICE operators to a panel
discussion on the topic “The future trends of meetings industry”. They included Pattaya
Mayor, Mr. Itthiphol Kunpluem; Mr. Prachum Tantiprasertsuk, Chairman of the Marketing
Promotion Department of Thailand Incentive and Convention Association (Thailand);
Mr. Chatchawal Suppachayanon, President of the Thai Hotel Association, Eastern Chapter;
Dr. Pairoj Kluakanchana, MD, Head of Emergency Unit at Narenthorn EMS Centre;
Mrs. Salinee Satirapakkakul, General Manager, USANA Health Science (Thailand) Limited

and Ms Pornthip Hirunkate, managing director of Destination Asia (Thailand) Limited.
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Seminars were also arranged on a range of interesting topics such as “Successful

Formula to Win International Convention Bidding”, “Successful Formula and Key Elements
of Meetings”, and “Successful Formula for Corporate Meetings and Incentives”.

“This event offers participants a great opportunity to explore the solid growth of
Pattaya as a MICE City in welcoming MICE travellers. In 2013 (January-August 2013), Pattaya
hosted 54 events with a total 23,494 participants. The major events included Metlife Korea,
Infinitus 2013 Group China, Abbott National Conference Group, Merck Chemical Division.
During the remainder of 2013, Pattaya is preparing to host such major industry events as the
21st International Union on Health Promotion and Education World Conference on Health
Promotion and Education - [UHPE 2013, the 10th World International Farm Youth Exchange
Conference 2013 (10th World IFYE Conference 2013) and Prudential Singapore Fast Track
2013,” Mr. Nopparat concluded.
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THE POTENTIAL OF PATTAYA TO BECOME
MICE CITY

The city of Pattaya is one of Thailand’s major economic centres. It is
located on the east coast of the Gulf of Thailand, about 140 km southeast
of Bangkok.

Pattaya is not only one of the world’s most famous tourist destinations,
but the resort city also provides impeccable services and has both the
potentials and readiness to become a “MICE City” of Thailand. Pattaya was
the second urban centre to be named a Thailand’s MICE City.

At present, Pattaya has 396 Thai and international chain hotels
offering a total 28,459 rooms and 102 meeting rooms. Pattaya thus has the
capacity to accommodate small to large international conventions.

In addition, Pattaya provides 3 huge modern convention and
exhibition centres with a total event space of 13,212 square metres. These
are the Convention Rooms at Ambassador City Jomtien Hotel, Eastern
National Sports Training Centre and PEACH (Pattaya Exhibition and

Convention Hall).



NEW DEVELOPMENT

iAsams “aauds:zguiiollng dULA...MUSOEWS:S13HS”

ullosandl Mdu sawduyaislavewmdmss duaunuinszsues
wae 5 anen1sdutui dasalasinis “daissyudedive dula..
AUTBENILIIUAT3 " (Domestic MICE: A Royal Trail Inspiration) ng
wuzd 14 Megrudunadavssygudunuzuuuulminngiinnai
Uszina ndounauslusiutuimuiodaaiunisussgurilng nuan
a v & o a Ao
N9ISEUINNNUTLATINITNIZIIYAS Senhusauiuensy 2556 -
fiunaa 2557 1u fidu Iddnianssuduaiunisvieeesmeiewnenis
Founuvsvihdentavu funuaen1sdu wavesrinsniniguazienyu dudauszaunisal
Tl Uszidnlu 3 Sawdaldun WBedlvd anawas uaznszd
1.3.2. Artdaan Arna lauSnsyailiUnneamdmss duaiuiuinsesens Wawed
TUsENATNUNTATINITSUIDINIAINNTEIIHAISDS 4,000 1Asenas Duunaesay
¢ valay ) N a4  va o oA P
awruiniigaunnTlaniniBeuuuazseusiluduunnluisiasd Insanziunis
o oA S g A v o s Yo o = =2 & &4 1 a ad
WawegdsBudadungeusuinduesdanuidmivanissen 21 JuduiFenhdudn
fdunazanensluiusiinslisBulassmsduaiunmsusygumeludszmeaniugiuluiu
maFeuiluiuilasismamszanianeg Jnsduaiulinulneauladuntou
MunBau wasihnduluiauesfnsuasiaunuLes

“nrsanfiulasinisdafruszyguidiesine. . dula ausesnszsrvasluassil

Huidusiededuiivesnisasraadedisainusauiiedunifnieg Tulszma e
nszdugnamnssuludlulsema uazdadunsiaundmin afrsgeduifanuuan
ﬁhdu,awmﬂ‘wmwaaLwiasﬁyuﬁﬁlﬂumaLﬁaﬂﬁm%’umﬁmwﬂswmaxLLam%uéh
ludsema” 31.5.2. Artan nana

Tuszazusn lassns “daflszyuidledive Bule. museensysius”
MICE: A Royal Trail Inspiration) Wnaue 14 1a59n1sunIgs1UM3vesmnszuvauia
wizdegi aunfanszuadie wwusmw%ﬁma waznsrusHAYRd lu 5 Jania

loun Weoese Woslvd du anauas I,Lauﬂi““U Iﬂsmfmnsmmamnwmpwma‘lu
4 -

(Domestic

1A59A15

III
T

h = | -
o e ko < =
\ ! UIBUNIAOU LUTIINATY HBIUILN vl,ﬂ Na7 Iyl
| o

ns=Rulnwanniug

18 (Adventure) 2) nsaszuinluAusURATOUABEIAL (CSR) 3) AMTas19LESY
UsraumsaimsiSeuslmig (Experiential) 4) msnszwiinlumsinundannden (Green)
5) M3asnnsiseuwaranunngiilalulse Rmansuas Jamusssu (History & Culture)
msladuiaiuaufLey (Luxury)

fidvdaiunmsduasulimbenuniasy nmaensuiuenudidy wendendnou

Wag 6)

ludlutszmelng adansliidrgssuuasvgiavesi suenssdumsimui
wernundenlunisueneimenasugha il Mduasfansanlinisaduayunisyszegy
Tuguuuusng 9 W nsatuayuemnsnansudmiudid1siuinssu uasnisatuayu
Aianssu Team Building I¥fugnénguesdnsidnsanlasems nassauliiduugiinuinm
fvisnslunisiaussry dusunlillaumanzaunaraonadostuusaziuil sutadu
fnandlumsuszanunuiunienunady maenvuiiieadeaielinisdaussy
Wulvegniivsydnsam

wenani 5 aemstuiidnsanlasans liud anenstulve, neauned, vanen
washag, unuas uazuesiawle laiauetnslaganssimfiawdmsungunisussusieg

wiedumsuuztiuasyssnduniusnsussay dsnnguuuulmidsnann fidu sy
yafizUanemamsy wavanenistuiusiinsdelddaniuugugnd a lasanisvans Smin
ol dhdewnavunasfunuanenistu dudaussaunisainsdaussgunneludssme
o anusosnay Tuanifiduneeys Savindeduel oy “gaEuduvoussiumals”
uazfinveslasamsasnaonaudnndn 4,000 lasamsniumsesuiiviussma

“manBeuaiuasiay wilounifnuiusziRmanivedlasinismunseseng
wranuitinnuddlugusduanuiiviusniinssumandanssidegine 16
WsgsIIIUNSE TSN daunsyesdifletefiaurhiulfaundngumulndiAssdadu
gnwandiiunisneassuazseneiuglifiomun Tl we. 2513 Judufiuves
IﬂsqmwmqLLavT,ﬂsqnﬂsm'mw3vﬁ'1°uﬁ'1%ﬁ'aﬂmwﬁ”

9niu fidu theardomasuuasiunuasmsduasiuiilufminanauas uay
$aufanssu Team ﬁUIldlng wmnvfﬂw o Tssnuvansensdiiaguuniedt 3 (sheee)

Lﬂu‘[ﬁmuawm
sfulaensesnuing

Y

tooa A

ghan Ry




“DOMESTIC MICE: A ROYAL
TRAIL INSPIRATION” PROJECT
FRESH APPROACH TO STIMULATE

DOMESTIC MICE

CEB and its strategic partners, the Royal Initiative Discovery Foundation (RID) and
five leading airlines, has followed up the launch of 14 sample routes and special
promotions to promote domestic meetings throughout the country as well as learning
from development projects under royal initiatives, with a series of Familiarisation
Trips. Media and representatives from airlines and public were invited to enjoy new
experiences in 3 provinces including Chiang Mai, Sakon Nakhon and Krabi under the
new campaign, which runs from September 2013 to March 2013.

M.R. Disnadda Diskul, Secretary-General of the RID notes that there are 4,000 development
projects under royal initiatives countrywide. These are natural museums and welcome people from all
over the world for visits and learning each year. The sustainable development theory, in particular, is
recognised as knowledge for the 21st century.

It is thus with pleasure that TCEB and the partner airlines have initiated this domestic MICE
campaign, which incorporates learning programmes within the projects under royal initiatives. The
trips will encourage the Thai people to learn and then apply what they have learnt to corporate - and
self-development.

“The Domestic MICE: A Royal Trail Inspiration project is a good way of creating a network
to stimulate the domestic MICE industry. It will also help develop the provinces and showcase the
difference and diversity of destinations as choices for organising meetings and exhibitions in the
country,” M.R. Disnadda said.

In the initial stage, the project is introducing 14 development projects under the royal initiatives
of Their Majesties the King and Queen as well as other Royal Family members. These are spread over
five provinces, namely Chiang Rai, Chiang Mai, Nan, Sakon Nakhon and Krabi. A wide variety of learning
activities are covered by the royal development projects.

Mr. Nopparat Maythaveekulchai, TCEB’s President noted that over the years, Thailand has
developed its transportation and telecommunication systems as well as facilities to fully accommodate
all kinds of meetings. In addition, there are plenty of learning centres in communities throughout the
country waiting to welcome meeting delegates both pre- and post-tour. The royal development projects,
in particular, have the potential to act as learning centres in parallel with meetings and various events.

d0uiviINISANYIMAAEILUUATURATINITRILNTIAY wised Huaniwdl wasduurdsves

v
=

“3 guiirassd” Suldun lnd Ya wasnydn Fuduendnualiariutevesgniuiasnesels

Titunuesns wazauluiasduagaunugumAa

daumaneald Mdu daldsunsy “HesUszudasin” Wiesinsninssuazionay Weudwmin

In terms of the marketing strategy to promote the project, the bureau is presenting 6 meeting
concepts in line with the royal trail. These are: Adventure, CSR, Experiential, Green, History & Culture,
and Luxury.

The TCEB aims to encourage public and private organisations to hold their meetings in Thailand.
This will generate income for the country and also accelerate development of local areas in preparation
for economic growth.

Moreover, the bureau provides various forms of support to the meetings such as lunch for
participants.

Team Building activities will be created for corporate groups and consultancy services provided
on how to organise such meetings and seminars. The bureau will also act as a mediator in coordinating
with concerned public and private sector bodies to organise the meetings effectively.

In addition, the five participating airlines - Thai Airways International, Thai Smile, Bangkok
Airways, Nok Air, and AirAsia - will offer special ticket prices for meeting groups.

In order to introduce this new approach to meetings, the TCEB, the RID and five leading
airlines organised a Fam Trip to the royal development projects in Chiang Mai province. Media and
representatives of the airlines were invited to explore the potential for meeting in Suan Song Saen, Doi
Pui Research Station in Chiang Mai, which is dubbed “the beginning of inspiration” and provided the
foundation for more than 4,000 royal projects and development projects under royal initiatives.

“Visiting Suan Son Saen allows for studying the history of development projects under royal
initiatives because it is the first area for which H.M. the King granted his personal money to purchase
land for the surrounding hill-tribe communities to test the growing of cold weather plants. That was
in 1970 and was the inspiration for the other royal projects and development projects under royal
initiatives throughout the country,” he said.

The bureau then took media and representatives of the airlines to visit Sakon Nakhon Province
and join Team Building activities at the third Royal Food Products Factory (Tao Ngoi), a manufacturer of
processed food products under the brand “Doi Kham”. It is also a green factory.

The group also visited the Baan Kut Kham Support Arts and Crafts Centre, which was initiated by
H.M. the Queen Sirikit before going on the Phuphan Royal Development Study Centre, a so-called “Live
Natural Museum”. It serves as a centre for integrated study and experiments in earth and
water development, and for forest restoration. In addition, it is home to 3 amazing animal
species: the black chicken, the black cow and the black pig, all of them unique to Phuphan.
This is a project that generates significant income for farmers and local residents.

For the southern trip, the bureau organised a “Blue Meeting” programme, taking
representatives of public and private organisations to visit Krabi, the Emerald of the
Andaman. Participants had the opportunity to explore various development projects under
royal initiatives such as ThungThale Forest Rehabilitation and Conservation project, which
is regarded as a “Natural Meeting Room”. They also learnt weaving, basketwork made from
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Pandanus, traditional coffee production techniques and other occupations.

For the next programme, the TCEB will invite media and representatives of the
airlines to experience Nan Province. The bureau will organise the “Phu-Fa-Na-Nan”
programme in early November 2013, taking participants to enjoy the magnificent nature in
Doi Phuka National Park, the only place where the rare Chompoo Phuka trees can be seen.
In addition, visitors will join the villagers in rice cultivation and help grow plants at Baan
Nam Pak under the RID project.

Moreover, the media will be given the opportunity to explore the Phu Fa Development
Centre project and learn the way of life of the Mlabri at the Mlabri Cutural Centre. Visitors
can also discover how tea and fruit are processed, explore an 800-year-old ancient salt
mine, the only one of its kind in the world, and spend time at the Nan Riverside Art Gallery,
Chompoo Phuka Silver Centre, Silver Museum and Lu Mien arts.

For the last destination, the TCEB has chosen Chiang Rai Province. It will take media
and airline representatives to the northern region to experience Mae Fah Luang farm, the
invaluable artifacts in Ho Kham and Ho Kham Noi as well as learn about the Doi Tung
Development Project.

Participants will also be invited to create ceramics and mulberry paper and
experience fabric weaving and coffee production, as well as view the production process of
the rare and expensive tea oil at the Tea Oil Camellia and Oil Crops Development Centre
and Prince Chakraband Pensiri Centre for Plant Development.

The Domestic MICE: A Royal Trail Inspiration project is the last campaign of the 2013
fiscal year to stimulate the domestic MICE industry. The bureau expects that about 5,000
people will join the project, generating Bt100 million in revenue.

In 2013, the bureau estimates that the domestic MICE industry will grow by 15 per
cent to 4.3 million travellers and generate revolving income of Bt13.706 billion for the
country.

Public and private organisations interested in the project should contact participating
airlines for details of special promotions. For more information, visit www.tceb.or.th or
contact the TCEB Call Centre 1105.
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THAILAND...CONNECTING HIGH LEVEL
OF STANDARD TO NEW HEIGHTS OF
SUCCESS AT CIBTM 2013

Ms. Parichat Svetasreni, Director of TCEB’s Marketing and Corporate Image Department, hosted
a press conference on the subject “Thailand...Connecting High Level of Standard to New Heights of
Success” at CIBTM 2013, China Incentive, Business Travel & Meetings Exhibition, which was held in
Beijing, China from September 17 and 19, 2013.

Thailand has developed standards to strengthen the MICE business. In addition, Thailand has
been ranked as one of the world’s best cities for tourism and MICE events and gained recognition for its
ability to host mega international events. This outstanding attribute will attract Chinese MICE travellers.

China represented the largest group of MICE travellers to Thailand in the first three quarters of
2013. In 2012, Thailand welcomed 63,955 Chinese MICE travellers, up 31.6 per cent from the previous

year.
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THAILAND JOINS GLOBAL FINANCIERS
MEETING “BLOOMBERG MARKET 50
SUMMIT”

The New York Historical Society in Manhattan, New York hosted the third annual Bloomberg Markets
50 Summit on September 24, 2013. The Summit brought together the 50 most influential public and private
sector leaders in global finance from Bloomberg Markets magazine’s annual list, published in early September
this year.

Among them was Dr. Surin Pitsuwan, who served a five-year term as the Secretary-General of The
Association of Southeast Asian Nations (ASEAN). Dr. Surin discussed all things ASEAN at a standing-room-only
opening breakfast sponsored by TCEB. He noted that the founding of ASEAN was very different from that of
the EU, which began with the bigger countries. “ASEAN started small and thus its members have been able to
connect with the bigger countries around us, our Dialogue Partners,” he said.

Centrally located for easy access throughout the region and with advanced facilities for business events,

Thailand is the prime destination in Asia for everything MICE.



