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MICE STANDARD
INITIATIVE

MICE Security
Management System
has been created as an
innovative mechanism
to enhance safety and
security standards

PATTAYA SET TO BE A

REGIONAL HUB
TCEB has played

THAILAND SETS AN AGGRESSIVE a greater role in

strengthening a world-

STRATEGY TO BE TOP MICE DESTINATION  [Reiiekiitiend

it ferred
The Thailand Convention and Exhibition Bureau (TCEB) has Z'eﬁt?nsa?iﬁrﬁef;ﬁ%

unveiled a 2009 offensive to enhance the local meetings,
incentives, conventions and exhibitions market as the preferred
MICE destination in Asia.

ince the inception of the TCEB, a state agency to aau U 1<
S support and promote the MICE industry, in 2004, the u ° I O "WU I DDS,In
market has been growing rapidly in terms of number
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“TCEB will be making a greater effort to expand the
MICE market with a budget of Bt850 million, particularly in

1
terms of high-quality international exhibition events. This "hDIOIBEJ

will help stimulate the economy, commerce and investment INTERVIEW:

in the country”, said Natwut Amornvivat, president of éﬁJﬂDWUﬁDIﬁSUﬂWSﬁOUSZQU lA:
TCES: JNssAMS K30 aauu. Mrua JEREMY PINK
This year, TCEB expects to attract 940,000 visitors, :

up 20 per cent from last year, generating Bt65 billion aﬂsﬂ']aC]S’Uth’] Wa_ﬂQ_UTﬁE“GU

in revenue. Despite the political unrest and the global

Why CNBC Asia-

; _ _ , Pacific chose
economic slowdown, the bureau remains optimistic on the FJUEJQ@WD&SHOQWSOOUS:D’U MSNoL Thailand for this

2009 market outlook with a target of 1.2 million travellers, A A SA A N )
up 19 per cent from 2008, generating Bt100.46 billion in II’WEJOIWOIUUSWDoa auuun IiamsIaan b CNBC

revenue. AUAMUILNBA (Meetings, Incentives, Business Leaders |

duclonth 4 / See page 4 Conventions and Exhibitions-MICE) AUEIEE
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MESSAGE FROM THE PRESIDENT

WELCOME TO our third newsletter. Significantly, we have
just redesigned the publication, providing our readers
with more updated and useful information. We expect
this publication to be another communication channel of
benefit to operators in the MICE industry.

Meanwhile, the newsletter will enable the government
agencies concerned, associations and other partners to
have access to the results of TCEB operations and the
progress on activities.

In addition, one of our most important sources of data is
the ‘MICE intelligence’, offering information and statistics
that feature an overview of the past, present and future
MICE industry, and which is now available at our website
(www.tceb.or.th). TCEB is planning to develop the analysis
in order to provide more comprehensive information and
figures, which will be vital for MICE operators.

Following the earlier signing of a memorandum

of understanding with the Bangkok Metropolitan
Administration to launch a “Bangkok: the Exhibition City
of ASEAN” campaign to drive the capital as a leading
international meeting and exhibition destination, there
are many things to do next year. We will continue to
cultivate more innovative projects and events to enhance
Thailand’'s MICE capabilities and offerings.

TCEB has completed the 2009 strategic plan with an
ambitious goal to become the top regional MICE centre.
Moreover, we will set up a MICE Intelligence Centre next
year to assist business travellers during their stay in
Thailand, as well as tying up with the Thailand Industrial
Standard Office to initiate MICE security standards.

Finally, we are really confident that despite the country’s
political turmoil, we can break through the difficulties
and keep the market growing through our full efforts and
cooperation. TCEB will seriously focus on restoring the
nation’'s image and launching campaigns with a view

to retaining events as far as is possible. One important
activity is the TCEB Plus campaigns, created recently

to support meetings, incentives, conventions and
exhibitions. Details are available on our website.

We would like to thank you very much for your thoughts
and ideas on how to make this a more interesting

and useful newsletter. Please keep your feedback and
suggestions coming.

Sincerely,
Natwut Amornvivat
TCEB President
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Under its strategic plan for 2009, the bureau will be focusing on three
main areas: approaching new overseas businesses, building Thailand’s
image as a MICE destination and enhancing human resources, including
IT improvement.

Natwut said TCEB is preparing to organise a roadshow in 11 potential
markets, covering Australia, Japan, China, Taiwan, Europe and the Middle
East, bringing local operators to meet MICE associations and organisers.

Meanwhile, the bureau will lead local operators and organisers to join
international trade shows, and also invite the prime minister to participate
in some crucial events.

Secondly, TCEB will launch
campaigns to enhance the
image of Thailand and its
competitiveness as the
preferred destination for MICE
events.

Withinternationalaccreditation
for its world-class convention
and exhibition centres,
hospitality and a variety of
tourism products, Thailand’s
MICE industry has plenty of
potential for growth.

Boost
revenue
from
visitors

Transform
TCEB into
acquisition
mode - Win
more
business

TCEB STRATEGY TEMPLE

PROMOTE DEVELOP

Market
Thailand as
world-class
MICE
destination

Moreover, the Kingdom offers lower costs than competitors such as Hong
Kong, Singapore, Taiwan, Macau and Malaysia.

Finally, the bureau plans to team up with educational institutes and private
organisations to formulate a curriculum to produce more specialists and
related services. Training courses will also be created to enhance the
quality and capability of employees in the industry.

Natwut said another new initiative is MICE Intelligence, created to provide
comprehensive marketing data and crucial information for crafting a
competitive advantage in Thailand’s MICE industry.

Moreover, TCEB also acts as a
central body to coordinate with
the state agencies concerned
including the Customs
Department and the Immigration
Bureau to facilitate and assist
MICE visitors.

In addition, TCEB will soon
propose to the agencies
concerned that business laws be
revised in order to lift obstacles
for further MICE development.

One urgent matter should be
a tax rebate and amendment

Promote
domestic
MICE

Strengthen
Thai team
collabora-

Strengthen
industry
through

tion Intelligence/

Training/

Continued on page 6

Education/
Certificate

m Develop staff capability to be world-class

m Improve financial processes

m Deploy technology for operational efficiency
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1 Asean Energy Business Forum 2008
MisUssuspuuaswabouoBau 2008

2 Round Table World Council Meeting
2008
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3 The 24th Pacific Insurance Conference
2009
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4 Energex 2009
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of regulations to allow exhibitors to leave used
materials in the Kingdom instead of sending them
back to their home countries.

Without doubt, the government will be seriously
focusing more on the MICE market as a driver
for growth in the tourism industry and the overall
economy.

A recent survey conducted by Industry Survey
Magazine found that Bangkok has the potential
to become a MICE city in the region because of
its many well-established venues. Meanwhile,

the prolonged traffic chaos of Bangkok has been
substantially alleviated with a greatly more efficient
transport infrastructure system.

The government is also planning to build more
convention centres in major tourist destinations
such as Chiang Mai and Phuket.

The research also found that room rates for hotels
in Bangkok are only half of those in Singapore,
which could motivate more customers to come to
Thailand.
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GREEN MEETINGS

THE MICE SE
GROWING

ENVIRONMENTAL
CONSCIOUSNESS

owadays, state agencies

and private companies

are increasingly
concerned about the impact
of climate change, making
commitments to conduct
their operations in an
environmentally conscious
manner. MICE (meetings,
incentives, conventions
and exhibitions) operators
worldwide are also discussing
“green meetings” as a crucial
issue for the industry.

According to International Congress and Convention
Association (ICCA) president Leigh Harry, MICE and the
travel business contribute to climate change and the
resulting global warming through their activities - for
example, via the over-consumption of fuel and food and
the production of carbon emissions.

Hence, responsible tourism is a key concern for the MICE
industry.

He added that the 815 members of the ICCA, including
national tourism bodies, destination management
companies, professional convention organisers, airlines
and venues, had been urged at the ICCA Annual Meeting
to implement responsible tourism schemes into their
corporate social responsibility — or corporate philanthropy
- plans.

Recently, the Thailand Convention and Exhibition Bureau,
or TCEB, initiated “Green Meetings” as a marketing ploy to
attract overseas MICE business to organise meetings and
events with unique, responsible tourism activities, as well
as to experience Thai culture and hospitality.

TCEB president Natwut Amornvivat said: “We will offer
creative green activities like campaigning and convincing
delegates to collect unused meeting equipment - pens,
bags, document holders and so on - for school donations
and tree-planting projects.”

Moreover, TCEB will implement carbon credits into tax
incentives or subsidies for MICE events organised in the
Kingdom by local and international companies.

“Produce less carbon emissions, pay less for MICE in
Thailand,” Natwut said.

This will be the best practice for engaging companies to
help build Thailand as a “Green Meetings” destination for
ainable tourism.

more information, visit TCEB's website at
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TCEB IN SECURITY
STANDARD INITIATIVE

hailand has high potential to

become Asia’s premier MICE

destination due to its world-class
facilities, variety of tourist attractions
and the friendliness of Thai hospitality.

Natwut Amornvivat, president of the Thailand Convention and Exhibition
Bureau (TCEB), however, said safety and security are definitely a key
factor in the decision-making of MICE (meetings, incentives, conferences
and exhibitions) organisers and travellers. Besides natural disasters and
economic slowdowns, political turmoil is another crucial factor that can
damage the industry.

Therefore, TCEB becomes a central body to help co-ordinate with agencies
concerned to enhance the security management standards for meetings,
conventions and exhibitions. The Industry Ministry has set up a working
committee, which comprises the Thai Industry Standards Institute,
Occupational Health and Safety at Work Association, Office of the National
Security Council, Standard for Disaster Prevention and Mitigation of Local
Government, Management System Certification Institute (Thailand),
IMPACT Muang Thong Thani, BITEC and Queen Sirikit National Convention
Centre.

22300, or MICE Security Management System (MSMS), will be a crucial
marketing mechanism to upgrade the MICE industry, and enhance the
safety management standards, ensuring the organisers’ confidence as
well as the mission of TCEB.

An Industry Ministry committee established the criteria to ensure
international organisers and visitors that Thailand provides MICE venues
in accordance with international security standards. The criteria have
been in effect since June 17.

Natwut said that in the initial stage, the country’s three convention and
exhibition centres have proposed entering the MICE standard scheme.
They are the Bangkok International Trade and Exhibition Centre (BITEC),
IMPACT Muang Thong Thani and the Queen Sirikit National Convention
Centre. The verification process covers all aspects of safety and security.

In the first year of operation, TCEB will contribute half of the budget for the
MICE Security Standard. It will continue its financial support thereafter.

For more information, contact TCEB on (02) 694 6083.




INDUSTRY INSIGHT

KINGDOM HOSTS PRESTIGIOUS CNBC AWARDS

Jeremy Pink, president and CEO of CNBC Asia-Pacific, the recognised world
leader in business news, describes why Thailand has been chosen for the first
time as the venue for the 7th CNBC Asia Business Leaders Awards.
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WHAT ARE THE MAIN REASONS CNBC SELECTED THAILAND AS
THE VENUE TO HOST THE 7TH CNBC ASIA BUSINESS LEADERS
AWARDS?

Thailand is the second-largest economy in Southeast Asia. It functions
as an anchor economy for the neighbouring developing economies in
Indo-China, and is also the leading exporter in the world rice market,
with rice exports accounting for two-thirds of gross domestic product.

CNBC selected Thailand as the venue to host the 7th CNBC Asia
Business Leaders Awards because we wanted to recognise it as a
dynamic economy in Asia, especially in Southeast Asia. We are excited
to host a congregation of Asia’s top business leaders in Thailand this
year.

WHAT IS THE HIGHLIGHT OF THIS YEAR EVENT?

Asian economies are showing strength and resilience despite global
headwinds. This is due to the group of charismatic, dynamic corporate
leaders who continue to grow the economy through innovative ideas,
motivated talent and exceptional management skills. We are excited that
CNBC'’s Asia Business Leaders Awards is a platform for these leaders to
be acknowledged and recognised for their achievements.

Organised in conjunction with the awards, CNBC offers corporate Asia
an opportunity to interact with and learn from these leaders through the
CNBC Strategic Forum. We have a solid agenda and an impressive list of
speakers who will contribute to the collective consciousness to develop
and grow Asia’s economy.

WHAT IS EXPECTED FROM THIS MEETING?

CNBC pioneered the Business Leader Awards worldwide to acknowledge
exceptional CEOs globally. The awards are held annually in the respective
regions of the United States, Europe and Asia. Recipients of the awards
are stellar individuals, who are visionaries behind today’s outstanding
businesses.

They epitomise core values of a successful leader - strength, innovation,
ingenuity, knowledge and foresight - values that are imperative to
carving out powerful businesses in the global economy.

The CNBC’s Asia Business Leaders Awards is our way to contribute
to the development of the business community in Asia. We feel that
exceptional regional business leaders should be saluted for what they
have accomplished, and the Asian business community should be able
to learn valuable lessons from them.

The CNBC Asia Business Leaders Awards recognises these outstanding
individuals, and is a platform in which they are able to engage with the
business community at large.
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ITRCMA / CTW

ASIA-PACIFIC 2008
— A SEAMLESS

TRAVEL SHOW

angkok is set to host the 16th

Incentive Travel & Conventions,

Meetings Asia (IT&CMA) and
11th Corporate Travel World Asia
Pacific (CTW) in October, with the
expectation Btl billion in revenue will
be generated.

The combined IT&CMA and CTW Asia-Pacific has taken place in Thailand
for the past three years, prior to the Thailand Convention and Exhibition
Bureau (TCEB) helping secure Thailand as the host country for another
five years from 2008 until 2012.

The concept of two shows at one location has been in force since the two
events combined in 2004. The 2008 theme is New Frontier — Optimise
Return. The organiser seeks to recruit new participants from across the
industry sectors and provide opportunities for MICE players around the
world to meet in Asia, and to make Bangkok and Thailand the centre
for MICE in Asia.

TCEB has been supporting the organiser, TTG Asia Media Pte Ltd, to
keep the event rolling in Bangkok this year, which shows the country’s
readiness to hold international meetings with world-class service.

The International Congress and Convention Association said the event
is set to take place at the Bangkok Convention Centre at CentralWorld
from October 7-9.

TCEB's Meetings & Incentives Director, Malinee Kitaphanich, said this
year the 16th IT&CMA and 11th CTW Asia-Pacific is expected to attract
2,000 visitors from about 40 countries, up from 1,800 delegates last year.
The event will feature over 300 exhibitors in the Asia-Pacific region and
360 potential buyers and corporate meeting planners from around the
world. The Thailand pavilion has also grown over 20 per cent this year.

Other highlights include extra networking opportunities for Thai
exhibitors, apart from direct B2B appointments at the Thai Pavilion.

TCEB will also host a special reception “Sundowner Cocktail” on the
evening of October 8 to provide extra networking opportunities to the
Thai Pavilion to meet with potential corporate buyers and meeting
planners from around the world. During this event, TCEB will present its
2009-2010 campaigns and the 2009 Connections Plus programme. The
presentation highlight will be made on Chiang Mai by the Chiang Mai
Tourism Business Association and its members.

The National Business Travel Association’s CTE (Corporate Travel Expert
SM) programme is offered for the first time in Asia. And green initiatives
are encouraged for exhibitors, such as encouragement of reduced carbon
footprints, distribution of paperless sales kits, gifts and premiums.

Opening Ceremony, Thailand showcases “Thailand Forever Legendary”.
The evening will be themed with the Himmapan legend, by using
Himmapan creatures as the narrator leads the audience to see new and
different perspectives of experiences, destinations, new development of
meeting facilities in Thailand, under four main concepts - extraordinary,
extreme, exciting and exclusive - using special presentation techniques.
This can enforce the idea in potential buyers’ minds that Thailand is the
most preferred MICE destination in Asia.

The Thai partners include: TCEB, Tourism Aututhority of Thailand, Thai
Airways, Thailand Incentive and Convention Association, Bangkok Metropolitan
Administration and Thailand Tourism Council. This year TCEB in collaboration
with the Thailand Tourism Council encourages SMEs to participate in the show.
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BRIGHT PROSPECTS
FOR ICT INDUSTRY
ADDRESSED AT ITU
TELECOM ASIA

ITU Telecom Asia 2008 pulled
back the curtain in Bangkok on
September b5, with a focus on new
business opportunities to sustain
growth in the dynamic ICT industry
in the Asia-Pacific region as well as
on the younger generation of users
and innovators.



he Information and Communications
TTechnology (ICT) Ministry teamed

up ‘with ‘the Thailand Convention and
Exhibition Bureau to host the event, a key
networking platform for Asia’s top ICT names
to come together and focus on core issues
relating to ICT expansion across the region.
[t was the first time the event had ever been
held in Thailand.

Over 170 exhibitors from 34 countries occupied
some 24,000 square metres of covered space
at IMPACT Muang Thong Thani, featuring
the latest technologies and innovations, and
there was an extensive forum that explored
key technologies, policies and applications
driving Asia's ICT sector.

However, most local ICT operators believed
that Thailand would gain from joining
the event through the showcase for new
technologies, and the business models and
policies addressed at the forum.

Rungfah Kiatipoj, director of board management
and marketing communications at True
Corporation, one of the country’s leading
telecommunication firms, said the event had
contributed very new technology, which would
help government bodies and small operators
in Thailand in terms of enhancing their abilities
and learning about [T.

She said that despite the weeks-long political
turbulence in Bangkok and some provinces,
the event had managed to attract many
companies and visitors from overseas.

Advance Info Service (AIS), another giant
local operator, received many benefits from
the fair.

Somchai Lertsuthiwong, senior executive
vice president, pointed out that Thailand
could become a regional hub of IT business,
following the event. “AlS could take lots of
benefit from the show. We also experienced
new technology about telecommunications,
so that we now know the direction of our
future development,” he said.

Thana Thienachaiya, chief commercial officer
of Total Access Communication (DTAC),
agreed that the event would help the overall
industry in terms of its further development,
which would mean huge returns to the
country.

DTAC evaluated the event as a great success,

while many other operators were satisfied
with the show because they were able to learn
more about future technology, particular
in new services such as overseas calls and
roaming.

Varut Suvakorn, president of TOT, said
the company had learnt about the newly
introduced 3G project, an area which is
expected to help Thailand compete with other
countries as well as generate revenue to the
Kingdom once it is completed.

Not just the huge revenue generated, the
event also offers long-term benefit to the
country’s ICT industry in terms of knowledge,
cooperation with overseas partners to service
and penetrate markets.
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A FASCINATING VENUE

he Thailand Convention

and Exhibition Bureau

(TCEB) has played a
major role in strengthening
Pattaya as a regional hub for
international MICE events.

Pattaya, a world-famous beach resort city, has
hosted many world meetings conventions and
exhibitions, such as the 46th International Congress
and Convention Association (ICCA). This reflects
the fact that the island resort has good recognition
and readiness to take on the competition.

Natwut Amornvivat, president of TCEB, said that
besides Bangkok, the bureau plans to boost the
MICE industry in high-potential cities like Pattaya.

Previously, TCEB participated in a joint Pattaya
public and private sector panel to discuss a strategic
marketing plan to expand the MICE market in the
city. “The opening of Suvarnabhumi Airport can
drive the market, due to more convenient access for
international business travellers,” said Natwut.

TCEB is now preparing to organise a workshop,
which will gather together the public and private
sectors with a view to establishing a comprehensive
plan for sustainable development of the local sector.
This could also enable Pattaya to step up as a world-
class MICE destination.

Chatchawan Supachayanon, president of the Thai
Hotels Association - Eastern Chapter, said many
international companies had selected Pattaya as
a venue for their meetings. Besides its convention
hall, Pattaya has an advantage over neighbouring
countries with its plentiful draws such as theme
parks and various other attractions.

However, he acknowledged that Singapore is an
attractive option with its more advanced technology.

Jumroon Visavachaiyaphant, president of the
Pattaya Business and Tourism Association, said
Pattaya has sufficient accommodation with more
than 70,000 hotel rooms available at a wide range
of prices.

“Currently, the MICE market is relatively small,
accounting for only 10-20 per cent of total visitors
to Pattaya, but there is the potential to grow,” said
Jumroon.

In addition, Panga Vathanakul, managing director
of Royal Cliff Beach Resort, the operator of the
Pattaya Exhibition and Convention Hall (PEACH),
is optimistic that its earlier expansion of PEACH
space from 30,000 to 50,000 square metres to
accommodate as many as 8,000 delegates is good
preparation for the growing industry.
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SINGAPORE UNVEILS EXPO
UPGRADE PLAN

Singapore — S Iswaran, senior
minister of state for trade and
industry, has unveiled a plan

to upgrade Singapore Expo in
response to customer needs
and the growing MICE industry.

Business travel, meetings,
incentive travel, conventions
and exhibitions (BTMICE) are

a key driver of Singapore’s
tourism industry. In 2007,
BTMICE visitors constituted
approximately 29 per cent

or close to 3 million of total
visitor arrivals and these visitors
generated more than 5 billion
Singapore dollars or 39 per
cent of total tourism receipts.

In line with the Tourism 2015
blueprint, the Singapore Tourism
Board aims to raise the BTMICE
contribution to S$10.5 billion by
2015.
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BLOOMING OF BRUNEI'S
MEETINGS AND INCENTIVES

Brunei — Brunei received 4,000
delegates from South Korea’s
Metlife Insurance, which was
the largest single incentive
group ever, according to Brunei
Tourism director of marketing
and promotion Jean Christophe
Robles Espinosa.

Brunei is currently increasing

its reputation for meetings

and incentives among Asian
countries and long-haul
markets such as the US, the UK,
Germany, Australia and New
Zealand.

It is conducting value-for-money
package tours as a marketing
tactic to differentiate itself

from its competitors. Hence
destination management
companies are twinning Brunei
with Sabah and Sarawak to
offer an exotic and exciting
Borneo experience.
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SEMINAR ON THE FUTURE OF
MICE IN MACAU

Macau — The Macau
Government Tourist Office
(MGTO) and the International
Congress and Convention
Association (ICCA) joined hands
to present a talk on business
tourism in Macau, conducted

by key-speaker, ICCA chief
executive officer Martin Sirk.

The talk took place at the
Tourism Activities Centre and
targeted business tourism
executives, said MGTO director
Joao Manuel Costa Antunes.

ICCA CEQO Martin Sirk also
made a presentation about
“Competitive environment

and key factors for success

in the international meetings
business”. He also talked about
“Bidding for major events:
lessons from the bidding
process that ICCA uses for its
own congress”.

The event was attended by
about three dozen executives
from the Macau travel trade,
mainland China and Hong Kong-
based ICCA members, among
others.
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AUSTRALIA’S AS$3.7-BILLION
INVESTMENT

Sydney — Tourism Australia
managing director Geoff Buckley
said the Pacific Area Incentives
and Conferences Expo (PAICE)
had been an opportunity for
Australia to showcase the $3.7
billion Australian dollars of

new investment in business
events infrastructure around
the country. The event was held
in Auckland, New Zealand, in
August.

He said he believed Australia
had received positive signs,
such as Virgin Blue’s significant
expansion of capacity across
the Tasman Sea and Australia’s
wide selection of Green
Globe-accredited meeting and
conference facilities.
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MICE INTELLIGENCE
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INTERNATIONAL (INBOUND) MICE VISITOR STATISTICS

2004 2005 2006 2007
NUMBER OF ARRIVALS
Inbound MICE arrivals 443,599 690,039 803,493 881,345

Total international
tourist arrivals

Proportion of MICE
arrivals: International
tourist arrivals (%) 3.81 599 5.81 6.09

11,650,703 11,516,936 13,821,802 14,464,228

REVENUE

Revenue generated
from inbound MICE
arrivals (Bt bn) 33.08 4721 60.90 72.99

Revenue generated from
total international
tourist arrivals (Bt bn) 384.36 367.38 482.32 54778

Proportion of revenue

from MICE arrivals:

International

tourist arrivals (%) 8.61 12.85 12.63 13.32

Source: 2007 MICE statistics report by Information Provider and Consultants (IP&C)

CEB is planning to develop its
database and a comprehensive
marketing breakdown in
terms of statistics and other
crucial information for crafting a
competitive advantage in Thailand’s
meetings, incentives, conventions
and exhibitions (MICE) market.

Although, the MICE market continues to blaze ahead, Thailand is facing
a tougher challenge in Asia. Thus, MICE Intelligence will be vital for Thai
operators to get the current market overview with updated data and
other useful information.

Significantly, in 2007, Thailand welcomed a record 881,345 MICE
visitors, up 9.7 per cent from the year earlier. The share of inbound MICE
visitors to international visitors rose sharply from 3.81 per cent in 2004
to 6.09 per cent in 2007.

This compares with all countries around the world, for which the average
proportion of MICE visitors to total international tourists is only about
3 per cent.

For the meetings and conventions market, the revenue generated by
conventions (non-corporate meeting) takes on even greater dimensions
since many conventions generate high delegate volumes.

As the world becomes more environmentally conscious, experts are
predicting that for conventions to succeed they will be turning more and
more green.

Much of this market awareness is driven by consumer demand, as
attendees become more aware of their ‘carbon footprint'.

While the incentives market in Thailand is small when compared with
the other markets, it has huge potential with the highest growth of 35.6
per cent last year.

For all the MICE markets, the incentives market is undoubtedly the most
fickle and sensitive to changes in fashion. Choice of destinations for
incentives is influenced by many factors, including budget. And the size
of company budgets available for expenditure is determined largely by
the state of the economy in general.

In addition, political stability is also a key requirement of this market, as
it is impossible to motivate employees by the prospect of sending them
to a destination affected by civil unrest or conflict.

The exhibition market is still in a growth situation, but the growth rate
is declining. In common with other markets, the demand for exhibitions
tends to track the general state of the national and global economy.

OVERSEAS MICE EARNINGS FOR THAILAND

EARNINGS FOR

THAILAND (Bt bn) 2005 2006 2007 %Change
Corporate meetings 9.81 13.43 15.76 17.3
Incentives 763 8.86 12.02 35.6
Conventions

(non-corporate meetings) 16.04 23.62 30.11 275
Exhibitions & trade fairs 13.73 1499 15.10 0.8
Total 4721 60.90 7299 19.8

Source: 2007 MICE statistics report by IP&C



