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In 2014, the international medical and healthcare
industry exhibits its resilience across all MICE
sub-sectors. MICE fortunes depend largely on the
performance of key sectors as the volume of meetings,
product launches, incentive trips and training sessions
reflects economic activity levels, innovation and
profitability thereof. The pharmaceutical sector
creates considerable demand for business events.
The creation of new drugs comes as a direct result
of pharmaceutical companies’ levels of investment
in research and development (R&D). This provides
the main rationale for the pharmaceutical sector’s
higher research investment outlays in comparison
to any other. KPMG International has revealed
that 5 of the 10 highest R&D budgets at the global
level belong to pharmaceutical firms. The total
2004-2013 industry R&D expenditure increased from
USD 88 billion to USD 135 billion, and is forecast
to reach USD 149 billion by 2018. Meanwhile, the
estimated cost of introducing a new chemical and
biological entity to market more than trebled in
the 2004-2013 period.'

Physicians and pharmaceutical companies are very
specific travelers and seek close attention since
they travel extensively and insist on details. Special
conditions apply to them in terms of both tourism
and special codes of conduct. They could well set
any kind of conditions as they aim to find some
different and more inspiring solutions.” Events are
normally organized for several days with a high
number of participants and complex programs,
which implies the utmost venue engagement and
higher utilization of all venue departments.’

1. Rob Davison, EIBTM 2014 Trends Watch Report, Corporate Meetings — Performance of Key Sectors., p. 7
2. Stjepan Zovko, Spektar Holidays. Reported in SEE Business Travel & Meetings, SEE Business Travel & Meetings, Medical and Pharmaceutical Sector as Buyers in MICE.

Retrieved December 4, 2014, from http://www.seebtm.com/medical-and-pharmaceutical-sector-as-buyers-in-mice/?lang=en

3. See Kornelia Radi€, Sales Manager with hotel & congress-business centre Galleria, Subotica. Reported in SEE Business Travel & Meetings., ibid.
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Medical and Healthcare Meetings
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Despite the fact that the Annual Survey of International
Association of Professional Congress Organisers
(IAPCO) members showed limited growth in the
number meetings they organized in 2013, the
meetings industry as a whole is showing a positive
turn-around.” The findings of the Professional
Convention Management Association (PCMA) Convene
Magazine’s Meetings Market Survey showed that
41% of independent and corporate planners
surveyed expected growth in 2014. However, many
listed scenarios with negative bearing on the
meetings sector across the board, including more
stringent guidelines for medical meetings and policies
that cut into government employee attendance,
as well as rising hotel charges and air transportation
costs.” While almost 1/3 of the respondents
expected to have a larger budget this year, the
majority are asked by management to curtail meeting
expenses.’ With respect to destinations the surveyed
U.S. planners were eying in 2014, 42% stated that
they would be holding meetings abroad. The
potential foreign locations most likely to be chosen
as meeting venues are presented in Table 1.

4. Michel Neijmann, President of IAPCO (International Association of Professional Congress Organisers). Reported in Rob Davison, ibid., p. 20

5. Rob Davison, op.cit., p. 23
6. Michelle Russell. Reported in Rob Davison., ibid. p. 23
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Table 1 PCMA Survey: Destinations Most Likely to Be Considered for Meetings Held

outside of the U.S.

AnrKuadaiany msdisoal 2557 msd1soal 2556
Destination 2014 Survey 2013 Survey

uAum / Canada 82% 70%
aisun=dunn / Western Europe 44% 36%
ans1go1unins / United Kingdom 42% 34%
I3g / Asia 42% 38%
aisun=3ueon / Eastern Europe 39% 25%
wn3in / Mexico 35% 28%
uASIigunazuasion / 34% 27%
Caribbean and Bermuda

awsmisi / South America 28% 25%
ww@auddwn / Asia Pacific 28% 21%
uouwsm / Africa 20% 13%

Source: PCMA Convene Magazine’s Meetings Market Surveys 2014 and 2013. Quoted in Rob Davison.

EIBTM 2014 Trends Watch Report. Corporate Meetings — Performance of Key Sectors. p. 23
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Medical and Healthcare Conventions

During the time of crisis, the medical/pharmaceutical
industry is one of few industries that has not
registered a fall as yet.” The fact that this industry
is growing as a sector will understandably lead to
increases in the number of presentations and
congresses.® The number of venue enquiries by the
pharmaceutical sector grew due to higher income that
these businesses generate in the wake of announced
pandemics and higher consumption of pharmaceutical
products. Congresses, symposiums and specialist
seminars are the types of events mostly organized

within the medical/pharmaceutical industry.’

h on Blu Hotel in Dubrovnik, Croatia. SEE Business Travel & Meetings., ibid.

| & Meetings., ibid.
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congress 971431 100 muamsvmsﬂwgwmu symposium
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The percentage of clients in the medical/pharmaceutical
sector is approximately 60% based on enquiries
at specialized MICE exchanges participated by
Belgrade Convention Bureau."” The traditional
and large events are normally organized by the
medical sector when it comes to specialist local
and international congresses in specialized medical
fields, while the pharmaceutical sector usually
organizes relatively smaller-sized events, workshops,
presentations and promotions.'’ This year’s
Marketing Challenges International’s survey report
showed that more than 40% of North American
association executives surveyed envisaged increased
budgets and higher attendance at international
events in comparison to the previous two years.
91% of planners expect those budgets to increase
or remain the same for the forthcoming events.'”

With respect to the number of meeting participants,
real-world experiences vary. Gulliver travel,
Dubrovnik stated that the number of participants
depends on event types, ranging from 100 and
350 for congresses, 100 for symposiums, to 50 for
workshops." In the United States, attendance figures
could well be staggering: the professional attendance
figure at the Greater New York Dental Meeting in
2013 was 46,284, while the total attendance figure
was 54,629 (see Table 2).

10. Dragana Babovi¢, MICE Coordinator with Belgrade Convention Bureau. Reported in SEE Business Travel & Meetings., ibid.

11. Jovana Aleksi¢, Corporate Business & Marketing Manager of Holiday Inn, Belgrade. Reported in SEE Business Travel & Meetings., ibid.

12. Marketing Challenges International. Trends in International Association Meetings from North America. Reported in Rob Davison, op cit., p.13

13. Reported in SEE Business Travel & Meetings., ibid.
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Table 2 HCEA Top 10 by Professional Attendance

Sufu  FeauAu ginsoununilugus:zneusmndu G1d1SoUIUSOU
Rank Association Name Professional Attendance Total Attendance
1 FIME Intermed USA / 52,890 57,000

Federation Of International
Medical Equipment Suppliers
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Source: Healthcare Convention & Exhibitors Association (HCEA)

2 Greater New York 46,284 54,629
Dental Meeting
3 Radiological Society Of 32,696 54,008
North America, Inc.
4 American Society Of 26,400 32,200
Clinical Oncology - Annual Meeting
»
5 Society For Neuroscience - 24,823 30,469 B
. =l
Annual Meeting 8
2
6 California Dental Association - 22,408 28,144 )
Anaheim =
5
7 Massachusetts Dental Society - 21,390 27,888 5
Yankee Dental Congress N
S
8 Chicago Dental Society 21,239 29,895 g
) American Society Of Hematology 19,271 22,347 §
@D
10 Hinman Dental Society 17,777 21,872 %
2
é
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According to Marketing Challenges International
77% of the respondents stated that the average
attendance at events in North America has also
increased or remained the same in the last two
years. Almost 40% of the respondents report an
increase. 32% of the respondents have more than
1,000+ participants at their largest meetings. The
average percentage of delegates travelling from
the US to international meetings is 30%.* With
respect to site selection, European cities remain
dominant as international meetings venues: 65% of
surveyed planners hosted their last international
meeting there, with three-fourths of those respondents
specifying Western Europe as the selected region.
Asian destinations were also popular choices
among association planners with approximately
22% of respondents hosted their last international
meeting there."”

Figure 1 Locations of Last International Association Meetings

Source: Rob Davison. EIBTM 2014 Trends Watch Report. Corporate Meetings — Performance of Key Sectors. p. 15

owsm
Africa 5.41%

fn=dusonnail o
Middle East 0.00%

owsmin .
South America 1.35%
awsSNINayd .
Central America 2.70%

oodlnsiaauaztioduaus

Australia & New Zealand 4.05%
Gl
Asia 21.62%
FJTSLJ [
Europe 64.84%
0% 10% 20% 30% 40% 50% 60% 70%

14. Rob Davison, op.cit., p.13
15. Rob Davison, ibid., p.14-15
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The Union of International Associations’ annual
International Meetings Statistics Report provides
data on top destinations for international association
conferences. In 2013, Singapore (994 meetings),
the US (799 meetings) and the Korea Republic
(635 meetings) held the top places in the country
rankings, while Singapore (994 meetings), Brussels
(436 meetings) and Vienna (318 meetings) topped
the city rankings. There is clear evidence of growth
in the number of conferences organized globally.
The total number of meetings on the UIA database
for 2013 reached 408,798 from the 392,588 meetings
in 2012."° Marketing Challenges International noted
that a significant percentage of association planners
in North America are willing to repeat venues for
their largest international conferences. Location and
cost are the driving factors for site selection, while
destination reputation counts less as a factor."”

' Asian & Oceanic Cong

of Obstetrics & Gsnaec
Centara Grand & Eanyknkﬂwnnﬁo entre at CentroiWarld L

c‘_ﬁ?ﬁa

%

00 2013

Bangkok, THAILAND
20-1 Dclober T13

SNGES IN WOMEN'S HEALTHCARE"
- L_!'

ology

16. Meetings taken into consideration include those organized and/or sponsored by the international organizations which appear in

the Yearbook of International Organisations and in the International Congress Calendar. See Rob Davison, ibid., p.15-16

17. Rob Davison, ibid., p.13
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Medical and Healthcare Incentives
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Together with the computer, electrical, financial,
and automotive industries, the pharmaceutical
industry was an early adopter of incentive travel.'
In the late 1980s, the insurance business and,
especially in the U.S.’s Northeast, the pharmaceutical
industry increased their use of incentive travel. In
1990, the pharmaceutical and book publishing
industries expected substantial increases.' Currently,
the pharmaceutical industry is a key client sector of
the meetings and incentive travel industry, directly
employing 660,000 people within Europe alone and
generates three to four times more employment
indirectly, according to the European Federation of
Pharmaceutical Industries and Associations (EFPIA).%
Indeed, a study in Belgium and Luxembourg revels
that the largest groups of companies using incentive
travel are in the pharmaceutical industry, followed
by the metal industry, information technology,
automotive and food respectively.”'

What follows is a survey on major trends in the
incentive sector which may well apply to medical
and healthcare incentives. Key surveys point to a
resurgence in the use of incentive travel and
fairly upbeat expectations for incentive events.
US firms spend USD 240 billion annually on
incentive travel, and a sizeable proportion of that
is spent in destinations abroad. SITE International
Foundation’s most recent Index Annual Survey
demonstrated that optimism about the overall use
of incentives is at a four-year high, with 48% of
respondents stating that its use will increase or
substantially increase over the next 6 months.

>

. Patrick De Groote. The Incentive Research Foundation. The Market for Incentive Travel in Belgium and Luxembourg. Retrieved 24 December 24th, 2014,

from http://theirf.org/direct/user/file/pdf/The-Market-for-Incentive-Travel-in-Belgium-and-Luxembourg.pdf. 2003. p.3

19. Tom Belden,Knight-Ridder. The Baltimore Sun. Incentive programs seen holding their own despite downturn Business travel. Retrieved 24 December 24th, 2014,

from http://articles.baltimoresun.com/1991-02-04/business/1991035151_1_incentive-travel-incentive-business-business-travel. 1991

2

S

Rob Davidson. EIBTM 2012 Trends Watch An Evaluation. Retrieved 24 December 24th, 2014,

from http://www.clcvecta.nl/content/user/files/public_documents/EIBTM-2012-Trend-Watch-Report.pdf, p. 7

2

. Patrick De Groote, op. cit., p.4
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msvieadisniioduseta HMDULUUADUD NI 52%
im"memwamwmimumLﬂaauLL‘Uaa U 32% AN
anmmsalilazifintunems luvasfisuay 21% med
amwnseliesifintuegann?

318914 C&IT State of the Industry Report {1l@uain
UPRERGTERED \FongamneUanamedmiunsvieadion
wauduneialudnvaisiind meassduwanimiinaduy
QwmewlﬂEfLiiJmﬂau%Limmamumﬂﬂamumws
nans GasandslaFonla Sasfuya uaznyfusennans dawugi
weldundluszezdu 4 G 5 Suﬂmamuwmmwwma
Uaemesseglnatuninds® senu RF svygianadi
m’mumuimqmimiwa&mmmmﬂummammaamﬂu
ﬁmwmaﬂmamqmmwm fail sU‘w 2 wandliiud
weifouduanuiventon fdondiuou 47% musnie
vieusnwile FeiEiden 43% viUglsUnsessiumisiian
Fon 34% lusairfleudninansifidon 19% nivewds
den 1197

Over the next 3 years, the trend is even more
positive, with 87% stating that it will either
increase or substantially increase.”

The IRF survey also presented other key findings,
including

1) there appears to be a majority expectation that
most motivational travel budgets will either
remain unchanged (47%) or slightly increase
(37%) in the coming year

2) with respect to the average length of incentive
trips and number of participants, the number of
programs decreasing in duration and size has
dropped steadily even though the length of these
trips is not increasing

3) 95% of corporate incentive users do not expect
a change in strategy from group travel to
individual trip arrangements

4) procurement and purchasing professionals also
play a part in the buying of incentive travel. 52%
of the respondents did not expect this to change,
32% expected this to increase moderately, while
21% expected it to increase significantly.”’

The Conference and Incentive Travel (C&IT) State
of the Industry Report revealed that agencies
were becoming more adventurous with respect to
destinations for motivational trips. Those travelling
to Europe before are venturing to mid-haul places,
including Morocco, Istanbul and the Middle East.
Those who were traveling four to five hours’ flight
time are now considering long-haul destinations.**
The IRF survey identified geographical regions
chosen as possible destinations for incentive
program(s) among incentive planners for the
coming year. Figure 2 shows that the Caribbean
topped the list with 47%, followed by North
America at 43%. Europe came third with 34%,
while Central America came in with 19%. Asia
was chosen by 11% of the surveyed planners.*

22. Rob Davison, op cit., p.17
23. Rob Davison, ibid., p.18-19

24. Susie Harwood. Conference & Incentive Travel. State of the Industry 2014: Event activity analysis, Retrieved 21, 2014,
from http://www.citmagazine.com/article/1298665/state-industry-2014-event-activity-analysis?HAYILC=TOPIC, and Rob Davison, op.cit., p. 21

25. Rob Davison, ibid., p. 21
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sUR 2 pimaRBlemalasuidoniduinkunadanamidinsulasimsmsnadifadiiiolusiida
Figure 2 Geographical Regional Likely to be Chosen as Destination for Incentive Program(s)

Source: Rob Davison. EIBTM 2014 Trends Watch Report. Corporate Meetings — Performance of Key Sectors. p. 21
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Medical and Healthcare Exhibitions

TuszAulanauuanduiiunisunmduaznsguaguaIm
fapsfiunumselululn.g. 2556 favduaugdnuny
79U &4 FIME Intermed USA / Federation of International
Medical Equipment Suppliers winfiu 57,000 AL Tuvauedi
favgidnsiunudaduiussneuin@mintu 52,890 au
Fadnsmaivlamingy 5.3% uaz 6.5% naavTesI
goangulud 2555 aud1eu®

Globally, medical and healthcare exhibitions continue
to exert its presence. In 2013, the total attendance
figure at FIME Intermed USA / Federation Of
International Medical Equipment Suppliers was
57,000, while the professional attendance figure
was 52,890, representing increase rates of 5.3%
and 6.5% over the 2012 figures respectively.”®

26. HCEA. HCEA Top 50 by Total. Retrieved December 20, 2014,

from Attendancehttp://c.ymcdn.com/sites/www.hcea.org/resource/resmgr/docs/june_2014_top_50_total_atten.pdf
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Turasfieniu uLandudi Messe Disseldorf Group
fotudunsourquussmandng fitunuminlad nanie
mangudnnu  MEDICA  Fafiunanduduazuimssnu
msunméilvaiianlulaniidiomawanedn Ussmaoosuil”
Hagtunuiifsgagiandduding 4,600 118 waefidnsaum
1 132,000 Ay admangududdanu Samsuans wie
TAUTWAAUAAINULARIFUANINITUINNEVEONTU T8
Tnglrs1 World of MEDICA Tuttufl 4 v sifite $audasu
wans@ud CHINA MED lungedindadugaidlusy
HOSPITALAR g4 upsiinla ez ZDRAVOOKHRANENIVE
lunyawedlal seomauduinnuseluiifie MEDICA World
Forum tiensunndluiiiosmawane wUssmeesesuil e
MEDICAL FAIR ASIA (saTU3%) MEDICAL FAIR INDIA (3a/lu
wazfland) MEDICAL FAR THAILAND (NJUNWunILAT)
MEDICAL WORLD AMERICAS (gaﬁu) e MEDIZ SPB -
MEDICAL FAR (wustimasaidsn)®

F8a08nr09 CHINA MED uansliiiuninaindiunis
wansduA1UIWIYIAAIUNITUNNE Lagn1sguaguaInly
wivewgeg ety Tl 2556 M3InaU International
Medical Instruments & Equipment Exhibition adait 26
(China Med 2014) Aseunauitufiuansdudsm 33,000
A3, uwardlguansdudn 545 918910 22 Useme® China
Med 2014 fitingsRaid1vaay 29,500 518 ATOUARUTITE
wdn 5 e finsuszapnnns 28 813 wariinisdnie
Fadslunuindusensiu 310 Suseganiga®

Meanwhile, trade fairs organized by Messe
Dusseldorf Group spans a number of major MICE
countries. The Messe Dusseldorf Group, has staged
MEDICA - the world’s largest medical marketplace
— in Dusseldorf, Germany.”” This trade show now
attracts over 4,600 exhibitors and 132,000 visitors.
The Group organizes, stages or co-stages medical
trade fairs and congresses under the brand "World of
MEDICA" on four continents: the Messe Diisseldorf
Group co-stages CHINA MED in Beijing and is
a partner for HOSPITALAR in Sdo Paulo and
ZDRAVOOKHRANENIYE in Moscow; as well as
organizes the following trade shows — MEDICA
World Forum for Medicine in Dusseldorf Germany,
MEDICAL FAIR ASIA [Singapore], MEDICAL FAIR
INDIA [Mumbai and New Delhi], MEDICAL FAIR
THAILAND [Bangkok], MEDICAL WORLD AMERICAS
[Houston], and MEDIZ SPB - MEDICAL FAIR
[St. Petersburg, Russial.”®

Details of CHINA MED provide a concrete picture of
the medical and healthcare exhibition sector in
Asia. The 26th International Medical Instruments &
Equipment Exhibition (China Med 2014) covered
a total exhibition area of 33,000 m?, and attracted 545
exhibitors from 22 different countries.”® China
Med 2014 welcome 29,500 trade visitors, covered
5 major themes, 28 academic conferences, and
involved USD 310 million on-site procurements.”

27. Messe Diisseldorf Group. MEDICA. Retrieved December 21, 2014,
from http://www.medica-tradefair.com/cipp/md_medica/custom/pub/content,oid,40951/lang,2/ticket,g_u_e_s_t/~/At_a_glance.html|

28. Messe Diisseldorf Group. World of MEDICA. Retrieved December 21, 2014,

from http://www.medica.de/cipp/md_medica/custom/pub/content,oid,41175/lang,2/ticket,g_u_e_s_t/~/Home.htm/

29. Chinamed.net. Welcome to Download China Med 2014 Post Show Report. Retrieved December 21, 2014,

from http://www.chinamed.net.cn/en/newsbrwose.asp?id=1918

30. Chinamed.net. 26th Post Show Report. International Medical Instruments and Equipment Exhibition. Retrieved December 21, 2014,
from http://www.chinamed.net.cn/download/2014/CHINAMED2014PostShowReport.pdf
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2.1
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Asia’s Medical MICE Sector

niviedeflaauziluwnainaiauargamneuaranieniu
Tudndniddnyday apumsallulsemeRuivananisi
s uluiieny 5'1zmummﬂumammsmuimruanﬂsummu
(China MICE Buyers Report) ) Flule. 2557 madau
miﬂi“wuawaLaumﬂlmLmuimmmasmmulmm’iwmnm
Sudu LLaJumzumanaaiuwﬂmqmeﬂuﬂumﬂmuﬁsﬂﬁl
anuﬂummﬂamﬂumﬂm iwmwﬂu{]a%wummmﬂm
suumﬂiumi‘v]wqjaisuwmsmﬂumsLaaﬂamummmuua“
ﬁ]wma"dawmammmwﬂm mimmammimulmj%
mmmﬂmLi'emwﬂmumwmmmﬂmimﬁmamuiams
ansuUsznauAritine ednaremadumsUsspnoamesy”
winnanliitaud nsuseyuniaizdaunaindiddny
VOINAFIUFINIBLIWN asm"l,iﬂwmﬂmuluammwmsuu
Limmkuﬂmmmmﬂmamﬂamwmawmmmiﬂi“w
mﬂﬁiﬂaLLawammmmwu

mnRasanisdnennvesneduluga UL LaL
LNENTIHTRIUSEIMATULE D1afrualatauIli 2 Usyms
HudAgye

1) Uszmatusudugudnandlunsimunindufasifddy

witdlvslsnisdofius Financial Times sna91uinUsenazule

UsemaliimsiauRdnsasindusng Inedoduuleuie
LSIAIUVRIVR

Asia is asserting its standing as a growing source of
demand and a key MICE destination. The situation
in China is evolving particularly fast. This year’s
China MICE Buyers Report pointed to the fact that
the country’s meetings and events sectors has
matured significantly over a short period of time,
and are now firmly on the track of functioning very
much in the same vein as business events sectors
in other regions. Price has become considerably
more significant as a factor taken into account by
buyers in their venue and destination selection for
their MICE events. This new pragmatic approach
among buyers is partly attributable to the Chinese
government’s austerity move, which has had a
perceivable impact on the public-sector meetings
segment.”’ To be sure, government meetings still
count among the top source markets for the
country’s business events sector. However, its
industry players are currently recognizing more
robust potential in the business and association
meetings markets.*

Specifically, with respect to China’s medical and
pharmaceutical MICE potential, two key trends
have been identified:

1) the country is set to become a new force in
pharmaceutical development. According to the
Financial Times, the country has proclaimed faster
development of research-based pharmaceutical
products one of its national priorities™’

31. Rob Davison, ibid., p.24
32. Rob Davison, ibid., p.25
33. Rob Davison, ibid., p.8
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2) Wesanuszmaiuringdaugsivesnsmnd Seims
JanmsUszAninmsiagnmsunmditefinuanyisneg a1
WunInegl (Odontology) nensegn (Osteology) Uay
In¥Ing1 (Ophthalmology) miﬂszﬁqmmdnﬁﬁqlﬁgmn
TiAnn1snd sudiowaziad oulmlumuiedlnaisneg
vosUszmaRun

ms@?&ﬁwﬂ’mwdaLa%miﬂizsqummmﬁLﬁaﬁmﬁwﬁ
duasunsaanslud Wushegnadimulddaluniswaun
aulud a iflosmnalaalul wa. 2557 AugnssunsasEsy
msvieaiisanalan (Hangzhou Tourism Commission: HTC)
IFfdihnuduaumsUssaanumnd Hlsdmstuedon
NNMIAANMIINTRAIUIANY WU Msdaviivled wag
MN33A11215815 MICE Hangzhou E-journal iunusangy
wazn w1’ anamnssuludinunisunmduasindunssy
Wuithmnglunisdaaiulszmants Taeimsdansusza
National pharmaceutical cold chain logistics conference
Tudounsngiau w.a. 2557 wieadreszuumaldladanng
wuusnweududmundiasiuarssuuninsivaonst
wazUszndn®

1uaauwams‘dg‘um”numumiﬂiv%mmmmmmmﬂLaLsstJ
Wu Usingdalus inmals LLaumUu AndusuUsine
ganfleslunmauszyganuiniusednt 2556 lnvegludusiu
i 1 Susudl 3 uas é’ué’fm’?i 4 guAIU leeddnuiunisin
Uszyu 59 2,217 afa Anwdusuau 20.9% ﬁUENﬂ’]TUiJUiJ
wwmwmuuﬂaﬂumiwmm UIA (9157971 3) 1unm
leh Lmaﬂummammmu 4 1399 ARdUAULEIDINIS
Uszguunuyfgenilonlszdny we. 2556 Ae Anlus
(Busiu 1) loa (Sustu 4) e (Budu 5) uagynu (§udu 9)
LaJEN‘ZJEJ\‘WI’JULEJL‘UEJVN a4 Lmaqmaﬂmsﬂivﬂmmmmmam
1,612 afs Andusiuu 15.2% maaﬂﬁﬂivﬂuwwmw
Fuunegluasuuves UIA (P13797 4)

2) with its rapidly ageing population, more academic
and medical conferences are being held to
address such fields as odontology, osteology and
ophthalmology. These meetings also pave for
greater mobility to rotate across China’s cities.
Also, the associated long meeting preparation
lead time provides MICE planners, PCOs and
ground handlers with ample sales and marketing
opportunities — a source of higher revenue.**

A strategic response to these emerging opportunities
has been the adoption of the convention bureau
approach as a means of MICE marketing. One
concrete example of such an initiative has taken
place in Hangzhou this year. The Hangzhou Tourism
Commission (HTC) has set up a convention bureau,
which translates into a marketing drive through such
developments as a website and a MICE Hangzhou
E-journal in English and Chinese.” Medical and
pharmaceutical MICE is clearly a target with the
organizing of the National pharmaceutical cold chain
logistics conference in July, 2014 with a view to
establishing a secure, economical pharmaceutical
cold chain logistics and service system.*

With respect to the actual performance of Asia’s
international meetings sector, Singapore (no. 1),
South Korea (no. 3) and Japan (4) ranked in the
2013 top international meeting countries. With a
combined number of 2,217 international meetings,
these three Asian countries accounted for 20.9%
of all meetings as classified by UIA (Table 3).
Meanwhile, four Asian cities figured in the 2013
top international meeting cities club: Singapore
(no. 1), Seoul (no. 4), Tokyo (no. 5) and Busan (no. 9).
With a combined number of 1,612 international
meetings, these four Asian cities accounted for
15.2% of all meetings as classified by UIA (Table 4).

34. HQ magazine. Reported in Rob Davison, ibid., p.25

35. Retrieved November 9, 2014, from http://www.micehangzhou.com/en/ and Rob Davison, Ibid., p.25

36. Hangzhou Tourism Commission. MICE Hangzhou E-journal 21. Retrieved November 9, 2014, from http://www.micehangzhou.com/En/Electronicjournals/E21_E/
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wirindleyanisuszndl UA weunsieansisalaildduun
JfmsUsgguuuvIAnunsennglulssinakasiiios
snaq Sruauniile Snidlaeiludineuduaiunisusse
winyAvesUszinasigg  Aldlddaiivdeyadiuaunis
Uszagmnamsunngluussinaveanuiiiowmouns  usimn
W15 IV NN TUTEYUUILIYIATIWIUNIN
A19A52U31811UNTUTZYNAIVINTUNN LaZNITua
gvamdunadiuiididnds fiierdesenalideyadudiu
UssmAazdududiossussguununefves UA [udeya
stﬂauLﬁaﬁq%uu’ﬂﬁmmmmﬁ@ﬂiwuummaLﬁmﬁ’u
nsunndlelusedunils fegreiaavlszananisdndiu
nsUssgIN SIS LAz YN s suRDN U sE BTN 19
n1sUsruneanIsundAnduussunn 60% vedzen
msBuvelfanuidauszyn Ssrusm a andludionngd
i Belgrade Convention Bureau L152u” Turnuedl NCC
Management & Development Co., Ltd. Ussa14n1371
m3Uszguannsumdandudndiulszuna 50% ves
gramnssunsUsEgNanadlulsemealng ™

Although these published UIA data are not broken
into specific data on the number of medical
conventions in each country and city. Neither have
any data on the number of medical conventions
been collected by convention bureaus for the
publication purposes. However, a large number
of convention professionals have stated that
medical and healthcare conventions constitute a
substantial percentage within the convention
sector. Therefore, parties concerned could well use
UIA data on country and city rankings to identify
trends in medical conventions to a certain extent.
Examples of approximate numbers of medical and
pharmaceutical conventions in relation to the total
number of all conventions include the following:
Medical conventions constituted approximately 60%
of the total number of venue requests lodged at a
specialized MICE exchanges attended by the Belgrade
Convention Bureau.”” Meanwhile, according to the
approximate figure suggested by NCC Management
& Development Co., Ltd., medical conventions takes
up 50% of Thailand’s association conventions.*®

37. Dragana Babovi¢, MICE Coordinator with Belgrade Convention Bureau. Reported in SEE Business Travel & Meetings, op.cit.

38. Based on the interview with Mr. Panithan Bumrasarinpai, Deputy Managing Director, NCC Management & Development Co., Ltd.

November 25th, 2014 at the Queen Sirikit National Convention Center.
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mswh 3 UszinAseatautumsuszguununails=il 2556
Table 3 2013 Top International Meeting Countries

Usane £ Gity N’i’lub:)umfsds:ql{ / ﬁnlfJu§aﬂa:zlaJmsUs:quﬁ:mun /
umber of Meetings Percentage of all meetings
asnlus / Singapore 994 9.4%
ans3iqa / USA 799 7.5%
iMKats / Korea Rep 635 6.0%
yJu / Japan 588 5.5%
waidiay / Belgium 505 4.8%
awu / Spain 505 4.8%
wosuill / Germany 428 4.0%
dSAa / France 408 3.8%
oodInSa / Austria 398 3.7%
ans1gounans / UK 349 3.3%

Source: UIA http://www.uia.org/sites/dev.uia.be/files/misc_pdfs/UIA_stats_PR14-rev.pdf

mswh 4 iessentauiumsuszguununais=l 2556
Table 4 2013 Top International Meeting Cities 2013

Usana / City N'huboumfsds:ql{ / ﬁnlfJusTaﬂa:zlaJmsUs:quﬁ:mun /
umber of Meetings Percentage of all meetings
ainlus / Singapore 994 9.4%
uSaisa / Brussels 436 4.1%
1dauun / Vienna 318 3.0%
1a / Seoul 242 2.3%
Tounad / Tokyo 228 2.1%
uisStalaun / Barcelona 195 1.8%
U1sa / Paris 180 1.7%
v1asa / Madrid 165 1.6%
UJz1u / Busan 148 1.4%
aaundu / London 144 1.4%

Source: UIA. http://www.uia.org/sites/dev.uia.be/files/misc_pdfs/UIA_stats_PR14-rev.pdf
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amuwummmumsﬂiuwLLaumimumﬂmuﬁiﬂﬂu
sysulan® mumal&uammwmamiauvmulmmmﬂu 31
melul wa. 2563 LLauiﬂﬂiuﬂWﬁLLNuLLNUMIﬁJWJaUUaWEjW
Fefinsnunuensedvanuiivardseuneninuazain
mumiﬂﬁwzmsuaamaq maamuﬂiuﬂs&mmﬂumumﬂS]
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The budding medical tourism trend has provided
a positive economic impact on the MICE sector,
and has nurtured more events. As South Korea’s
plastic surgery industry is well-developed, certain
incentive groups integrate clinic inspections into
their programs.” Realizing the benefits that MICE
industry may bring in, South Korean government
is now pitching in a great deal to latch onto this
lucrative trend, with a slew of MICE packages and
propositions already on the table.*’

Across Asia, the completion of new venues in
2014 has opened up additional opportunities for
MICE planners. Advito observes the opening of
significant new convention space throughout the
continent, particularly in China and India. Meeting
organizers are also seeking new destinations,
including Vietnam, Indonesia and Cambodia. Venue
rates have been rising moderately in Beijing and
Shanghai this year. However, new supply is easing
out the negotiation scenario for buyers in other
Chinese cities. Meanwhile, rates are increasing
rapidly in Singapore.”'

Of particular importance, new MICE supply is being
added in South Korea, notably with the completion
of the MICE Cluster in Seoul’s Gangnam District
towards the end of 2014. This mega-project
features 200,000 m®, and represents a one-stop
shop for conventions, accommodation, shopping
and leisure, bringing together 12 business and
tourism facilities in an integrated complex. It is so
designed in order to position Seoul as a premier
venue for meetings and business travel at the
global level.* Aiming to triple the current MICE
capacity by 2020, Seoul has announced the latest
“MICE Master Plan”, planning to upgrade the
city’s meeting facilities and improve services in
such areas as hospitality, language and security.*’
The Seoul Convention Bureau is also working to
develop an Ambassador Program through which
local experts are recruited to assist in bringing

international association meetings to the capital.**

3
4
41. Rob Davison, op. cit., p.25
42. Rob Davison, ibid., p.25-26
4
4

S

China Economic Review, Ibid.

W

China Economic Review, op.cit

B

China Economic Review. MICE Now. Korea’s MICE ambitions. Retrieved 14 November 14, 2014, from http://www.chinamicenow.com/article/korea%E2%80%99s-mice-ambitions

Maureen O’Crowley, Vice President of Seoul Convention Bureau. Reported in Korea’s MICE ambitions, ibid.
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2.2
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ASEAN'’s Medical MICE Sector
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Major players in ASEAN’s medical MICE industry
are the region’s top-tier MICE countries: i.e.
Malaysia, Singapore and Thailand. Key champions
of Malaysia’s medical MICE and tourism include
the Malaysia Convention and Exhibition Bureau
(MyCEB) and the Malaysian Healthcare Travel
Council (MHTC). Malaysia’s major MICE destinations
such as Penang and Miri City are now actively
promoting medical MICE and tourism as a target
engine of growth.” Malaysia has recently won
the bidding to host the World Federation of
Hemophilia (WFH) World Congress in 2020, an
event that will draw 4,300 delegates and generate
an estimated USD 17 million in economic impact
for the country.*® The country’s growing medical
MICE sector is given a boost by its thriving medical
tourism which is among the club of top global

medical tourism destinations (no. 6).*’

Singapore represents a great success story in
ASEAN’s medical MICE sector and tourism. In
terms of medical tourism, Singapore is home to
22 JCI accredited facilities, and hosted 610,000
medical tourists in 2012, landing the country as
the world’s no. 4 popular medical tourism spot.*®
With respect to medical MICE, Singaporean entre-
preneurs have been working hard which pays off
remarkably. For example, SUNTEC Singapore
Convention Exhibition Centre has been playing
host to a sterling lineup of key events for the
whole of 2014 - 88 key events, including 16
major medical events.*’

45. See Travel Mole. Malaysia drives MICE, medical tourism in Penang. Retrieved December 20, 2014,

from http://www.travelmole.com/news_feature.php?news_id=1121160&c=setreg&region=3 and Borneo Post On Line.

Pushing Miri City as hub for MICE, medical tourism. Retrieved December 20, 2014,

from http://www.theborneopost.com/2014/06/19/pushing-miri-city-as-hubs-for-mice-medical-tourism/

46. TTG India. Hemophilia congress picks Kuala Lumpur for 2020. Retrieved December 20, 2014, from http://ttgindia.travel/article.php?article_id=23841
47. The Richest. Top Medical Tourism Spots in the World. 6. Malaysia (No. of medical tourists per year: Over 250,000). Retrieved December 20, 2014,
from http://www.therichest.com/expensive-lifestyle/location/top-medical-tourism-spots-in-the-world/5/
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Thailand was the world’s no. 1 medical tourism
destination in 2012 according to PBB’s estimates.
1,200,000 medical tourists visited Thailand in
2012 for a wide range of health care services,
especially cosmetic surgery and rehabilitation
treatment services.” With regard to medical MICE,
healthcare is one of the key industries that TCEB
has identified in order to expand Thailand’s MICE
market. The country is taking a major step to
develop itself as an international medical convention
and exhibition center capitalizing on its potential for
providing world-standard medical and healthcare
services. Provinces identified to serve as venues
for international MICE activities include Bangkok,
Phuket, Chiang Mai, Khon Kaen, and Songkhla.51

48.

53

The Richest. Top Medical Tourism Spots in the World. 4. Singapore (No. of medical tourists per year: 610,000). Retrieved December 20, 2014,

from http://www.therichest.com/expensive-lifestyle/location/top-medical-tourism-spots-in-the-world/7/

49.

©

from http://www.ttgmice.com/article/suntec-singapore-boasts-tight-2014-event-lineup/
50.

S

TTG-MICE. Suntec Singapore boasts tight 2014 event lineup. Retrieved December 4, 2014,

The Richest. Top Medical Tourism Spots in the World. 1. Thailand (No. of medical tourists per year: 1,200,000). Retrieved December 20, 2014,

from http://www.therichest.com/expensive-lifestyle/location/top-medical-tourism-spots-in-the-world/ 10/

51.

from http://thailand.prd.go.th/view_news.php?id=6836&a=2

Government Public Relations Department. Developing Thailand as a World-Class Medical Convention Center. Retrieved December 5, 2014,
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mMswn 5Seamsintumsmulugzoiuszinalnatudavds:zuicu 2557
Table 5 Thailand’s MICE Performance in the Fiscal Year 2014

Source: Thailand Convention and Exhibition Bureau (TCEB)
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Figures on Thailand’s MICE performance by sector
for all the four quarters of the fiscal year 2014 are
as follows: In the first quarter, the total number of
MICE travelers to Thailand was 186,864 delegates,
while the total revenue generated was TBT 16,078
million. The meetings sector welcome 38,315 delegates
and generated TBT 4,144 million in revenue. The
incentives sector involved 58,564 delegates and
generated TBT 3,719 million in revenue. The
Conventions sector constituted the largest market
in terms of visitor volume and revenue in the first
quarter. This sector attracted 58,682 delegates and
generated TBT 5,450 million in revenue. The
exhibitions attracted 31,303 delegates and generated
TBT 2,765 million in revenue.

In the second quarter, the total number of MICE
travelers was 271,412 delegates, while the total
revenue generated was TBT 23,993 million. The
meetings sector constituted the largest market in
terms of visitor volume and revenue. This sector
involved 90,125 delegates, and generated TBT
9,748 million in revenue. The incentives sector
welcome 80,580 delegates and generated TBT 5,
116 million in revenue. The conventions sector
attracted 77,115 delegates and generated TBT
7,162 million in revenue. The exhibitions sector
involved 23,592 delegates and generated TBT
1,967 million in revenue.>?

In the third quarter the total number of MICE
travelers was 215,174 delegates, while the total
revenue generated was TBT 18,550 million. The
meetings sector attracted 36,557 delegates, and
generated TBT 3,954 million in revenue. The
incentives sector welcome 48,691 delegates and
generated TBT 3,092 million in revenue. The
conventions sector involved 55,205 delegates and
generated TBT 5,127 million in revenue. The
exhibitions constituted the largest market in
terms of visitor volume and revenue, welcoming
74,721 delegates and generating TBT 6,377
million in revenue.>?

52. TCEB. TCEB Statistics. Tables 1, and 2 (Number of MICE Travelers and Revenue, Q2, FY 2014: Categorized by Industry). Data Portfolio.
53. TCEB. TCEB Statistics. Table 3 (Number of MICE Travelers and Revenue, Q3, FY 2014: Categorized by Industry). Data Portfolio.
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In the fourth quarter, the total number of MICE
travelers was 245,714 delegates, while the total
revenue generated was TBT 22,179 million. The
meetings sector involved 67,739 delegates, and
generated TBT 7,327 million in revenue. The
incentives sector welcome 52,711 delegates and
generated TBT 3,347 million in revenue. The
conventions constituted the largest market in
terms of visitor volume and revenue. This sector

attracted 96,884 delegates and generated TBT
8,998 million in revenue. The exhibitions sector
involved 28,380 delegates and generated TBT
2,507 million in revenue.>* It is to be noted that
the actual traveler figure for 2014 was 919,164,
while the actual revenue figure was 80,800.

54. TCEB. TCEB Statistics. Tables 1, and 2 (Number of MICE Travelers and Revenue, Q2, FY 2014: Categorized by Industry). Data Portfolio.
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Korea: a New Emerging
MICE Powerhouse in Region
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In 2009, the Korean government selected MICE as
one of the "new growth engine" sectors. South
Korea is pitching in tremendously, aiming to
compete with Singapore. The country also looks at
medical tourism as another high-value service
sector. Plastic surgery, health check-ups, dentistry,
dermatology, and traditional herbal medicine
treatment are major target areas.>

South Korea is now 3" in the UIA country rankings
for top international convention destinations. Seoul
has also improved its ranking as a convention city
by coming in 4" in the UIA rankings (5" in 2012)
and 9" in the ICCA rankings (17" in 2012). Seoul
assisted the country's leap to 12" in the top country
destinations according to ICCA. Additionally, In the
UIA's rankings, Busan's entry into the top 10 puts
South Korea in 3 place. There are knowledge
hubs all over the country: e.g. Daejeon is part of the
Global Science Convention Alliance. Daegu leads as
a medical hub, primary automotive manufacture
in Ulsan, while Busan and Songdo are positioning
themselves as logistics and distribution hubs in
Northeast Aisa.>®

Reasons for Korea’s MICE and Tourism Success
1) Collaboration with world-class Korean academic
societies in science and technology sectors boosts
opportunities for the hosting of international events.
Korea Tourism Organization (KTO) is focusing heavily
on joint marketing with hosting organizations.>”
Korea’s top quality higher education has led to
exceptional R&D visible in their world leadership in
cybernetics, supported by 9 core regional convention
centers and regional travel to further support
MICE events.

55. Rachna Singh. South Korea, a growing MICE market. Retrieved November 14, 2014,

from http://timesofindia.indiatimes.com/world/rest-of-world/South-Korea-a-growing-MICE-market/articleshow/15339680.cms
56. Moulden Marketing. Retrieved December10, 2014 , from http://www.moulden-marketing.co.uk/client/59/Korea%20MICE
57. See CMW. Interview: Executive Director of the Korea Tourism Organisation’s MICE Bureau. Retrieved November, 14, 2014,
from http://www.c-mw.net/featuredetails/196/interview-executive-director-of-the-korea-tourism-organisation-s-mice-
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2) Korea’s geographical location practically
renders it an ideal hub for the Far East region
with 1/3 of the world’s population within 3.5
hours flying time and access to the regional
markets of China, Japan, Russia, and CIS. KTX
(Korea’s high speed train) connects Seoul and
the northern regions to the south coast in less
than 3 hours.

3) With respect to corporate meetings and incentives,
the country is rapidly gaining interest with a distinct
culture, extraordinary landscape and flavors of the
Orient. Korea’s major tourist attractions include the
high octane modernity of the Hallyu (Korean) wave
in Seoul and Gangnam, attractions at the luxury
Shilla hotel resort on Jeju Island and a hike to a
crater. Some of Korea’s 10 UNESCO world heritage
sites can be used as the backdrop to MICE activities.

4) Korea is now emerging as one of the continent’s
major destinations for cruise travelers. The country
has an ideal natural environment for cruising and
its 11 ports can offer tourists the opportunity to
explore 11 different attractions: e.g. Incheon Sea
Port, Busan Sea, and Jeju Sea Port.

5) Korea has a thriving medical tourism sector. In
2011, the revenue from medical tourism reached
USD 116 dollars. Those visiting Korea for medical
tourism can experience Western medicine and
nationally-certified traditional Korean medicine.*®
According to the Bank of Korea, during the period
January 2013 to November 2013, the country’s
medical tourism sector pulled in revenues of USD
187 million, showing a 35.3% year-on-year
growth.>® KTO has revealed that the number of
medical tourists will likely reach 250,000 in 2014.
In 2013, the Chinese topped the lists with 56,000
going to Korea. KTO expects the number of Russian
medical tourists to increase as airlines have
launched new routes into more Russian cities.®®

58. Go Korea Training. MICE. Retrieved November 14, 2014, from https://www.onlinetraveltraining.com/free-courses/providers/gokoreatraining/mice-cruise-medical-tourism

59. China Economic Review, op.cit.

60. KTO. MICE News. Retrieved November 14, 2014, from http://www.koreaconvention.org/eng/news/mice_news.kc?func_name=list&pgbn=E3
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6) Korea boasts some of the region’s major MICE
facilities: COEX, Kintex and Songdo Convensia
have usually been designated as the three main
exhibition/conference areas. The aim is to create
USD 60 billion in new exports and to double the
number of convention visitors to 1 million by 2015, as
well as upgrade accommodations and give each area
a specialization. The ultramodern KINTEX is the 5"
largest exhibition space in Asia with a total indoor
exhibition area of 108,049m”. The three-storey
building spread on a 224,800m*.°"

7) Korea has as many as 13 MICE cities and provinces
identified as MICE venues. These may be divided
into 4 groups:
7.1) the capital and its vicinity
) historical and cultural centers
7.3) technological and industrial centers
4) outdoor retreats.

8) The functioning of a proactive MICE bureau is
a key component of recipe for success in the
MICE sector. Professional and experienced staff
members of the Korea’s MICE Bureau act as the
conduit between local host and organizations,
convention centers and the Convention Visitors
Bureau. The country’s MICE Bureau provides

8.1) marketing and PR support

8.2) communications support

8.3) financial support

8.4) site inspection and on-site support,

together with interpretation and tour services.®?

61. Rachna Singh, op.cit.

62. KTO. How We Can Support. Retrieved 14 November 14, 2014, from http://www.koreaconvention.org/eng/help/support.kc
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9) Proactive private-sector engagements are
instrumental in securing success for Korea’s medical
MICE and tourism. One such example is a
partnership arrangement involving Asiana Airlines
whereby it collaborates with hospitals and clinics
to promote the country as a major medical tourism
destination. Together, they develop a health check
program for tourists and organize promotional
events abroad. The airline offer discounts to
visitors to the healthcare service providers, while
the latter offer more affordable rates for their
medical services to Asiana passengers.®®

Future Challenges

South Korea has identified certain future MICE
challenges, including 1) source market diversification
and 2) a lack of capacity building. Groups from
Thailand used to be the major driver for the
Korean MICE industry. Of late, its position has
gradually been replaced by Chinese visitors as a
result of a series of Chinese-targeted visa-waiver
programs and incentive policies. However, concerns
over whether the China-focused MICE strategy
will always work have sprung up. Therefore,
South Korea shall need to explore additional
possibilities to revitalize its MICE appeals in order
to diversify its tourist source markets.®* In regard to
the lack of investment in training and education
for industry professionals, with low salary levels a
number of middle managers are likely to move to
other sectors. In this light, the Korean government
and KTO together with MICE and PCO associations
are providing support to improve the overall
working environment for industry professionals
and to strengthen professional training and
education programs.®’

63. KTO. MICE News. Retrieved November 14, 2014 from http://www.koreaconvention.org/eng/news/mice_news.kc?func_name=list&pgbn=E3

64. Korea’s MICE Ambitions, op.cit.
65. Interview: Executive Director of the Korea Tourism Organisation’s MICE Bureau, op.cit.
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The three key drivers of the Singapore hospitality
industry are MICE business, the casino integrated
resorts and the medical tourism business. Singapore’s
position as a business and finance hub, its location
(7 hours by flight to most parts of Asia and the
Oceania), its English-speaking environment, its high
standards of safety and good public transportation
are all contributing factors to its strength in the
MICE industry.®® Singapore has achieved high
economic growth on the foundation of its service
industries, which account for over 70% in GDP.%”
The Government’s MICE promotion policy plays a
pivotal part in developing the country as a global
medical MICE leader. By establishing a BTMICE
(Business Travel + MICE) department, Singapore
Tourism Board has been implementing a series of
MICE promotion policies. In addition, the Singapore
Exhibition and Convention Bureau (SECB) has been
playing an important role in providing support for
the hosting of MICE activities and business

tourism development.®®

Reasons for Singapore’s MICE success in the Medical
and Health Care Sector

Singapore has a great number of ingredients for
MICE success - overall efficiency, excellent transport
system, the highest quality of hotels and MICE
facilities, the latest technology and communications
infrastructure, great shopping and leisure options,
and a welcoming, well educated and multi-lingual
populace. The country has clinched a good
number of association meetings over the next few
years. Leveraging on its sterling track record and
sound business fundamentals, the country has
secured a robust pipeline of MICE events.® Specific

reasons for Singapore’s success include the following:

6

o

6

N

OCBC Investment Research. Reported in Singapore Business Review. Here are the 3 key drivers of Singapore's hospitality industry. Retrieved December 4, 2014,
from http://sbr.com.sg/hotels-tourism/news/here-are-3-key-drivers-singapores-hospitality-industry
. Jaeho Lee and Nari Park. Major Industries in Singapore: MICE, Medical Tourism Industry. Studies in Comprehensive Regional Strategies 12-18 (2012). Retrieved November 14, 2014,

from http://www.kiep.go.kr/eng/publications/pub02_view.jsp?page=3&no=185749&sCate=01&sSubCate=&field=&text=

68. IJaeho Lee and Nari Park, ibid.

69. Melissa Ow, Assistant Chief Executive, Business Travel and MICE Group, Singapore Tourism Board (STB), quoted in AsiaTravelTips.Com. Key Wins for Singapore’s MICE Business.

Retrieved December 4, 2014, from http://www.asiatraveltips.com/news09/2711-SingaporeMICE.shtm/
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1) The existing of strategic clusters is also one of
the major MICE promotions policies. Singapore
has been stepping up efforts to improve its
national image by holding conferences around its
high-tech and value added industries.”® Success
in other clusters also feed directly into its medical
and healthcare MICE industry with regard to its
scientific research strength in bio-medical sciences,
MICE organizational dimensions, professional
experiences, and image.

2) Singapore has a thriving medical tourism sector.
Hospitals and medical centers in Singapore offer
a wide range of services.”! Revenue from this
sector is forecast to grow at 8.8% per year for
2007-2016. According to Frost & Sullivan, the
number of medical travelers to Singapore and
their corresponding revenues should grow at
healthy Compound Annual Growth Rates (CAGRs)
of 10.4% and 8.8% from 2007 to 2016.”

3) Government policy specifically designed to
promote the medical sector at the international
level: In order to promote medical tourism industry,
Singapore has implemented a 'Medical Hub in Asia
Policy’, covering seven policy recommendations.
In accordance with the 1% policy recommendation,
Singapore has launched a native brand, Singapore
Medicine, and founded an integrated organization.
The country encourages greater transparency on pricing
and clinical practice norms as the second policy
recommendation, and efforts to reduce rigidities in
the supply of doctors, nurses and paramedical
manpower as its third policy recommendation.
Singapore also simplified the immigration procedures
and hosted international medical conferences in the
wake of its internationalization policy. As part of the
fifth policy recommendation, Singapore has supported
clinical research in healthcare institutions.”

70. Jaeho Lee and Nari Park, op.cit.

71. MecialTourism.Com. Retrieved December 4, 2014 from http://medicaltourism.com/en/destination/singapore.html!

72. Singapore Business Review, op.cit.
73. Jaeho Lee and Nari Park, op.cit.
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74. Jaeho Lee and Nari Park, ibid.
75. TTG-MICE. Suntec Singapore boasts tight 2014 event lineup, op.cit.

76. Laurence Verhagen, Head of Conference & Meetings of the International Union Against Cancer (UICC), which is responsible for the WCTOH bid process argued that Singapore's

4) The role of the private sector: major hospitals
in Singapore attract medical tourists by operating
international patient centers.”* On the medical
MICE front, Singaporean private-sector players
have been working strategically with tremendous
results. For example, SUNTEC’s compliance with
the PhRMA-code for venues are paying dividends,
having successfully attracted numerous key medical
trade events.”

5) Close public-private collaboration: SECB works
closely with its medical partners to put forth
competitive bids and secured a number of major
business events within the biomedical sciences and
medical cluster, including the World Congress on
Cardiac Pacing and Electrophysiology 20157°

6) Singapore promotes its MICE industry by
constantly enhancing the country’s MICE facilities.
This includes the gigantic integrated resorts,
Resort World Sentosa and Marina Bay Sands.
According to the SWOT analysis about MICE
industry of Singapore, superior infrastructure and
the aggressive MICE industry promotion policy
constitute the country’s strengths.””

bid for the 2012 World Conference on Tobacco or Health (WCTOH) showed an impressive level of professionalism and dedication. See AsiaTravelTips.Com, ibid.

77. Jaeho Lee and Nari Park, op.cit.
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Thailand’s Medical and Healthcare
MICE Industry
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Reasons for Thailand’s MICE Success in the Medical
and Health Care Sector

Generally speaking, reasons for Thailand’s MICE
success are as follows: 1) Thailand’s world-class
infrastructure; 2) Thailand’s high-quality service
standards; 3) Thailand’s natural endowments; 4)
Thailand’s broad-based economic structure and
roles in the region’s international affairs; and 5)
Thailand’s public-private organizational synergy in
the MICE sector.”® All these factors also play a
pivotal role in securing success for the country’s
medical and MICE sector. Specific successes
factors for the country’s medical and MICE sector
are as presented below.

1) Thailand’s booming medical care sector:
Thailand, along with its Asian neighbors Singapore
and India, accounts for 90% of Asia’s medical tourism
market. In 2012, the number of international patients
getting treated in Thailand was approximately 2.5
million people. As of August 2014, 39 Thai hospitals
are accredited by Joint Commission International
(JCI). Thailand has the largest private hospital in
Southeast Asia and the first hospital in Asia to get
a JClI accreditation and 1SO 9001 certification.”®

Some treatment procedures in Thailand cost only
1/10th of the price for similar medical procedures
in the West. Many Thai hospitals are equipped
with interpreters and exclusive international wings
to cater to foreign patients. The country’s healthcare
has many advantages over its Asian neighbors
when it comes to medical tourism, including the
following:

78. TCEB. 2014 Thailand’s MICE Industry Report: Of MICE and Men Revisited. Written by Charungkiat Phutiratana. p. 20
79. See Charles Runckel. Business-In-Asia.Com. Where to go for medical tourism?. Retrieved December 5, 2014, from http://www.business-in-asia.com/asia/medical_tourism2.htm/
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1) affordability

2) world class and International Accredited
Medical facilities

3) highly trained and experienced doctors,
nurses and paramedical staff

4) excellent service

5) holistic and alternative treatments

6) better bundling of services

7) fewer entry procedures

8) tourist destinations where patients can
relax and recuperate.®

2) Thailand’s advanced medical training and
research: major Thai hospitals and universities are
engaged in advanced trainings and research which
has led to global and regional recognition. Such efforts
undertakings and efforts include the following: 1)
Ramathibodi Hospital has made a world’s first
with the discovery of some human genes prone to
resist the anti-HIV drug “Efavirenz.” Pills containing
between 100-200mg of the drug are recommended
for GPO’s producing the medicine, resulting in an
adjustment of pill size;3" and 2) out of the 50
successful cases of laparoscopic hysterectomy for
cervical cancer worldwide, Siriraj Hospital represents
Southeast Asia’s first such successful operation.®?

3) The role of government agencies: The Ministry of
Public Health in conjunction with TCEB has worked
to develop Thailand into a medical convention and
exhibition center. The organizing of medical
conventions and exhibitions in Thailand will enhance
the capabilities of its existing medical resources,
and lead to high-quality services and a better
quality of life for everyone.®?

80. My Med Holiday. Why Medical Tourism in Thailand. Retrieved December 5, 2014, from www.mymedholiday.com/country/thailand/article/39/why-medical-tourism-in-thailand
81. ThailandMedToursim.com. Ramathibodi Hospital Makes World's First Discovery of Genes Resistant to Anti-HIV Drug. Retrieved December 17.03 hrs. 10, 2014,
from http://www.thailandmedtourism.com/HallOfFameDetail/86/8704/Ramathibodi-Hospital-Makes-World%E 2%80%99s-First-Discovery-of-Genes-Resistant-to-Anti-HIV-Drug
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ThailandMedToursim.com. Thailand’s Siriraj Hospital Performs 1st Laparoscopic Hysterectomy for Cervical Cancer in Southeast Asia. Retrieved December 16.59 hrs. 10, 2014,

from http://www.thailandmedtourism.com/HallOfFameDetail/86/8702/Thailand%E2%80%99s-Siriraj-Hospital-Performs-1st-Laparoscopic-Hysterectomy-for-Cervical-Cancer-in-Southeast-Asia
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Government Public Relations Department, op.cit.

s

SN RMASSULLELIRLAU

el SNIUCEBUIESN WjRHLUILUIS

BULUIESN

puejieyl pue ‘eiodeSuls ‘83103 YINOS :$3IPNIS 85D IDIW



LS

SN RMASSULLELIRLAU

el SNIUCEBUIRSN WjRHLUILUIS

BULUIESN

puejieyl pue ‘eiodeSus ‘82103 YINOS :$3IPNIS 85 IDIN

351 2014 Thailand’s MICE Industry Report

4) UNUMYBIMIENUNIALNYY: TTNeIU1aU§es1egs
o1vvulsIndulssmenuiad viinisnanafigalulan
AuEEUIMNS uazthemsaaahaulszanunuiiethiaue
T3 e munakUNIeNUT BN Uaninvim CBS way ABC
aenuldsunsnemudeniiiilsmenaluiaeans
Newsweek LHusruiumaneads fatinisnansvezusnves
Tsmeathyssug ffutusudimehodudgniie
Buve¥unsSusesammmaziULIYR Turaeflismenua
g Qiin IansussguuasnsE@UiTRMuMsuINg
agmsaiane Meogsnuiindaldun Colorectal Disease
Syrmposium asil 2 Tagsaufu Cleveland Clinic Florida
UseinAansgs uar American College of Surgeons
(Thailand Chapter) Tufiousuinau 2558%°

5) Anwsudleseninnaizuasniaensu: Mo
wisUszinalng (mvmn.) 90lA5In1s “Thailand Medical &
Wellness Tourism & Trade Familiarization (FAM) Trip
iieviaueUssmalnelugusfimanetuimedandmsu
mMsviesfleafunsumeazauaz TaoiBagsnsany
avmndunsviefisansmsumgunnidiniiives
UtUsyAugunw waztiudaugsiafunisvieaiivadiuou
11 150 318193 FAM trip ienuuagsimadandetne
Auglsrusmssunisumdlulsamalne® uasiifedesiu
Ranssusnuludteiu feBnwihmhsnumesuasmaentu
33N W MIUTEY 2012 International Conference on
Trends in Emergency, Trauma, and Disaster Nursing: Using
Evidence to Guide Decision-Making and Improve Nursing
Care Fannugnenunamansumivendoaswaiuniuns uag
13NEUIANTANN QLﬁmiauﬁu%’mﬁu”

4) The role of private-sector players: Bumrungrad
is probably the best-marketed hospital globally.
Its management and marketing staff have put a
tremendous effort through news reports on CBS and
ABC as well as multiple appearances in Newsweek.
Bumrungrad’s early marketing included proactive
pursuit of international certification.?* Meanwhile,
Bangkok Hospital Phuket has been hosting medical
symposiums and workshops regularly. Recent events
include the Second Colorectal Disease Symposium
in affiliation with Cleveland Clinic Florida, USA
and the American College of Surgeons (Thailand
Chapter) in December 2015.%

5) Public-private cooperation: the Tourism Authority
of Thailand organizes the “Thailand Medical &
Wellness Tourism & Trade Familiarization (FAM)
Trip in order to showcase Thailand as one of the
world’s leading destinations for medical & wellness
tourism. Over 150 international medical tourism
facilitators and staff from health insurance companies
and tourism business partners join a FAM trip to
meet and network with medical service providers
in Thailand.?® More related to MICE activities are
events organized jointly by public-sector entities
and private-sector players, which includes the 2012
International Conference on Trends in Emergency,
Trauma, and Disaster Nursing: Using Evidence to
Guide Decision-Making and Improve Nursing Care
hosted by the Faculty of Nursing, Prince of Songkhla
University and Bangkok Hospital Phuket.?”

84. Charles Runckel Which Thai Hospital is Best for M: Bumrungrad vs. Bangkok Hospital. Retrieved December 5, 2014, from http://www.business-in-asia.com/asia/thailand_medical_tour.htm/
85. Bangkok Hospital Phuket. Second Colorectal Disease Symposium. Retrieved December 11 2014, from http://www.phukethospital.com/Conference-Symposium/Colorectal-Disease.php,
and Bangkok Hospital Phuket. Retrieved December 11 2014, from http://www.phukethospital.com/Thai/Conference/Health-Disease.php#Colorectal
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Retrieved Friday 5 December 5, 2014 from www.micemiddleeast.com/news_dtls.phpZnews_id=342
Bangkok Hospital Phuket. 2012 International Conference on Trends in Emergency, Trauma, and Disaster Nursing: Using Evidence to Guide Decision-Making and Improve Nursing Care.

8

N

. MICE Middle East. Tourism Authority of Thailand to encourage growth of medical tourism sector with Thailand Medical & Wellness Tourism Trade Familiarization Trip.

Retrieved December 11 2014, from http://www.phukethospital.com/Thai/Conference/2555-03-Emergency-Trauma-Conference.php
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Panithan Bumrasarinpai
Adviser

NCC Management &
Development Co., Ltd.

Medical conventions account for approximately 30%
of the NCC’s work. In aggregate, this sub-sector
constitutes approximately 50% of association
meetings. Reasons for the hosting of a multitude of
medical meetings are twofold: 1) medical and
healthcare professionals need to have their licenses
renewed every 5 years. Attending acknowledged
medical meetings may well be part of the entire
renewal process across the public health circle; and
2) technological and academic advancements are
constantly moving forward.

In aggregate, TCEB has been playing a pivotal
role in this regard. Its roles are twofold: marketing
and capacity building. TCEB’s marketing campaigns
involve its fundamental promotional efforts across
all the 4 components. Meanwhile, capacity building
offer yields gradually yet in a sustainable manner.
These include the development of convention
standards — 1SO23000 (for safety matters). Therefore,
Thai entrepreneurs are relatively prepared for the
advent of AEC. TCEB also financially sponsored
the offering of diploma courses accredited by
IAPCO, an international agency for PCOs, as well
as a UFI’s degree-level EMD course. In addition,
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TCEB has worked in conjunction with ICCA in the
organizing of workshops to be conducted in
Thailand over 3 consecutive years (2015-2017).

With respect to the roles of Thai physicians in
international medical associations, they are
relatively engaged in medical instruction and
treatment. Accordingly, their roles in international
associations are restricted as a result. Meanwhile,
western-styled medical systems are applied in a
certain number of Thailand’s neighboring countries,
thus allowing their doctors to have access to
more free time to take on board executive roles
at international associations. This fact contributes
positively to the bidding process. This represents
an informal source of information. In addition,
their associated voting rights and frequent
participation at such entities contributes to their
networking opportunities. This is particularly
important as there might be informal discussions
on event venue selection. In this light, TCEB is in
the process of developing the Thailand’s MICE
Brand Ambassadors Program. Meanwhile, Singapore
enjoys the luxury of having major international PCOs’
presence. Therefore, the country has developed a
tremendous network and is in position to readily
invite world-renowned speakers.

Future patterns and trends in medical conventions
up to 2020 are as follows: 1) convention sizes
exhibit a downward trend; 2) a greater focus on
specialized fields with special reference to regional
repercussions 3) meetings will increasingly take on
more hybrid elements: i.e. certain participants directly
join the event while the remaining participants join
through their home virtual facilities. Normally,
medical conferences apply advanced technologies,
including live operation broadcasting equipment
from operation theaters; 4) free Wi-Fi service
provided by the venue is becoming a commonplace
practice; 5) there are currently various organizations
that impose criteria related to international
conventions, including Europe’s EFPIA (European
Federation of Pharmaceutical Industries and
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Associations) and IPCAA (International Pharmaceutical
Company Advisories and Associations) in the U.S.
Therefore, conventions in both Europe and the
U.S. shall have to increasingly comply with such
requirements. For example, a per-capita convention
cost limit has been imposed. With these more
stringent requirements, the number of participants
inevitably exhibits a downward trend. In the U.S.
and Europe neither concurrent programs for spouses
nor group registration are allowed. In the main,
such requirements are not as yet commonplace in
Asia. Japan has only started to apply such
requirements to a certain extent, while Australia
will resort to these in 2015. Asia and Africa are
likely to host a greater number of conferences with
a more focus on professional accreditation rather
than on the incentive component. Fewer world
congresses are expected in the region. However,
Asian countries should exhibit better prospects with
regard to conferences at the Asia-Pacific level.

South Korea successfully hosts large exhibitions
and conventions as it is a manufacturing nation.
In addition, South Korea is also capable of organizing
major plastic surgery events. Meanwhile, Thailand
could comfortably concentrate on agriculture-related
events. It is to be noted, however, that Thailand’s
medical standards count among the advanced-end
countries within the ASEAN region with great
business potential. Medical associations can play
a pivotal role in the convention sub-sector vigorously
in conjunction with industries concerned. It is also
to be taken into account as to whether or not the
organizing of any event by a local medical
organization has any bearing on the society at
large. Also, an event attracting a great number of
medical profession members stands a chance of
receiving pharmaceutical companies’ contributions.
In the main, income is drawn largely from registration
fees. However, in the case of events co-organized
by PCOs, the PCOs’ shares are drawn from sponsorships
rather than from registration fees. CSR activities
can also attract larger attendance figures. Networking
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counts considerably. At present, Thailand highlights
ASEAN dimensions in its MICE portfolio and
presentations, portraying ASEAN's total population
in its bidding efforts. This is a feasible practice
through facilitation of modern travel technology
should the country is really selected as the
successful candidate.

As principal foreign-based host associations do
charge fees, they normally take into account
potential attendance figures featuring international
audiences. Additionally, one should also take into
consideration Thailand'’s relative academic strengths
in terms of its academic standing and practice in
particular fields in which it submits candidacy. If
an event is to be held in Bangkok, the capital
shall be presented in the bidding process as a
major ASEAN hub. Meanwhile, Chiang Mai shall
be presented as a major geographical node in the
contexts of CLMV, BRIMSTEX and the Greater
Mekhong Sub-Region in a similar process.

With respect to long-haul flight routes, high travel
costs would present a challenge to certain segments
of convention participants if no sponsorship
schemes exist. It is perhaps advisable to further
enhance aviation routes operated by Thai aviation
operators. For example, a trip between Bangkok
and Sao Paulo in Brazil requires several air
connections as no flights are operated by a single
air entrepreneur. In addition, no direct flights
between Thailand and Istanbul are operated by
Thailand-based aviation entrepreneurs despite
the fact that Turkish Airlines flights serving this
route are usually well patronized in aggregate. In
ASEAN, flights between Bangkok and Medan,
Indonesia, are particularly popular. As yet no
Thai airlines offer direct flights on this route.
Therefore, Thailand’s airlines should deliberate
on operating additional flights to further facilitate
MICE travel in the region.
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Paisan Ruamviboonsuk
M.D., President of the Royal College
of Ophthalmologists of Thailand

The Royal College of Ophthalmologist of Thailand
(RCOPT) receives support from pharmaceutical
companies as well as an ASEAN budget allocated
through the Department of Medical Services. The
more participants register at conventions, the greater
registration income will result. Government’s support
and facilitation arrangements regarding speakers
will further enhance convention organizing as
speakers are known to attract larger audiences.
Academically speaking, Participants would normally
expect to acquire new knowledge, while the
tourism dimension is also important. As such,
there are grounds for parties concerned to strike
a balanced in both aspects.

There are speakers of different caliber levels.
Inviting key global speakers necessitates substantial
budget and business-class air ticket arrangements.
These speakers can attract large audiences. Eminent
resource persons are exempt from registration
fees and accommodation charges. It is normally
less costly to invite regional speakers in comparison.
A great many speakers are admirers of Thailand.
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In the main, convention participants aim to acquire
knowledge. International conventions bring in a
great deal of revenue to the country. Local
governments could readily provide support of

different forms with respect to the opening ceremony.

However, support in other respects will be much
appreciated. TCEB could well simplify immigration
and customs procedures, which never fails to
impress participants. It is always a welcome move
if the government can provide financial support
for organizing agencies to invite speakers.

The convention industry may be approached from
different dimensions. Hosting conventions involves
competition in order to attract target audiences.
Currently, the ASEAN Economic Community (AEC)
is @ major factor in the convention industry. Of late,
the ASEAN Ophthalmology Society (AOS) has been
founded with RCOPT functioning as the AOS
secretariat. An AOS academic meeting has recently
been organized in Thailand. The Department of
Medical Services provided partial funding thereto,
which was used to invite certain speakers and
particular participants working in the field of
blindness prevention.

Encouraging an association to host an academic
event per year deserves attention. Normally, one
or two sub-specialty conferences are organized
annually in Thailand. Extending these events to
international scales is a welcome move. However,
this requires tremendous physical efforts and
determination. At present, there are a limited
number of PCOs. Organizing associations need to
devote their resources significantly thereto. It is
not possible to host events in certain fields as
there are not adequate numbers of physicians
therein. In the organizing of medical events, royal
colleges and associations work on exact themes,
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the number conventions themes, target groups,
and possible venues. The remaining tasks should
be assigned to PCOs with the royal colleges and
associations playing an advisory role.

A MICE Ambassadors Program in the same vein
as that operated in Singapore is surely a welcome
move. Practically, in Thailand there have been
personnel informally in charge of this role. In the
main, Thai personnel in this capacity have usually
been trained abroad and have developed
personal connections. A country’s reputation and
medical progress count in the organizing of medical
conventions to a certain extent. However, medical
events are very much based on individuals’
expertise and connections. Being able to invite
renowned speakers is a decisively key factor.
Despite the significance of a country’s reputation,
relevant individuals’ contributions have particularly
important bearing. Accordingly, developing countries
in lower income groups with no highly reputed
physicians internationally are still capable of hosting
such conventions.

Thailand is making efforts to establish its own brand.
The country is highly regarded in terms of medical
services and medical tourism. The availability of
eminent speakers and good venues are fundamental
elements in the organizing of conventions. The
existence of quality physicians domestically is a
plus. Well-designed academic programs will make
it more feasible to request support. Good convention
programming incorporates overall diversity, interesting
topics, as well as eminent and knowledgeable
speakers.

Thai medical personnel are well-versed in providing
medical services and implementing operations, but
have relatively less access to research opportunities
despite their potential. Singapore has the Singapore




44 | The Medical and Healthcare MICE Industry

National Eye Center and the Singapore Eye Research
Centre (SERI). Meanwhile, Thailand’s RCOPT is in
charge of various matters without a particular
research focus as yet. Therefore, establishing a
specialized research center is a welcome move.
To be sure, there have currently been networks
involving Thai university departments and royal
colleges. However, many projects of the existing
projects are characterized by their lack of multi-center
arrangements. Therefore, royal colleges should
step in and play a pivotal role in order to ensure
a collective working relationship.

There are two types of international meetings in
Thailand’s medical profession 1) conventional
medical meetings such as Asia-Pacific Congresses
in various fields, and 2) meetings initiated by Thai
agencies. The first type of meeting requires
bidding with clear target audiences and speakers.
TCEB can provide support in the bidding process.
Meanwhile, in the second type of meeting Thai
agencies invite foreign partners to take part in
their events. This necessitates utmost efforts.
Extending Thailand-initiated events is a welcome
move. It is to be noted that time is required for
recognition therefor to be achieved. One such
example is the ASEAN Ophthalmology Meeting
hosted in Thailand. Also, Rajavithi Hospital
hosted an Asia-level meeting (by its Ear Operation
Center) and a blindness prevention meeting.
Thailand could well play a leading role at the
ASEAN level. Setting topics from a list of 10 or 20
major causes of death can strategically provide a
focus. Pharmaceutical firms often do so, inviting a
certain number of physicians to join such events
in order to request their professional opinions.
Contents related to these causes can be assigned
as topics for specific sessions, and may well be
organized comfortably as specialized workshops.
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The following policy recommendations across 6
dimensions are designed to ensure that Thailand’s
medical and healthcare MICE sector achieves
sustainability across the board.

Creative financial management:
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Financial management is a key factor ensuring
success for the MICE industry. What follows is a set
of feasible approaches thereto.

6.1.1) The Board of Investment (BOI) should provide
support to projects directly related to the MICE
industry such as the construction of conventions
centers, exhibition centers as well as convention
hotels. Other projects related to medical tourism
deserving promotion include medical treatment
centers specialized in foreign visitors’ medical
treatment. This type of investment is practically
the same as investment projects designated for
promotion in industrial estates.

6.1.2 Special MICE promotional funds should be
set up in accordance with the tiered financial facility
system, which is based on statistical and factual data
that reflect industrial realities and responsibilities
of parties concerned.®® The facility ceilings of these
funds should be based on financial contributions
from sub-sectors benefiting from the medical and
healthcare MICE industry. In this light, the hotel
sector, the aviation industry and other sectors
should provide financial support to these funds
commensurate to the benefits they receive therefrom
as appropriate.

88. See Charungkiat Phutiratana. Thailand’s Economic Development. Document Portfolio for Interpretation in Economic Affairs. 2012
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6.2

msJAamnaonulugmumsuwnsua:
msAuagIMuw:

6.1.3) Institutionalizing incentives as part of
business strategies for the MICE industry. Examples
include SECB’s projects such as ‘Be in Singapore’ or
‘Business Events in Singapore’ which are financed
through the Tourism Development Fund for the
development of business events. Additionally,
budget allocation may be implemented based on
strategic practices characterized by activities
with high returns. For example, the government may
allocate a budget for organizing agencies in order to
invite world-class speakers at their conventions to
attract larger audiences, or to encourage innovative
MICE activities such as cruise-related tourism
business development in Singapore, Hong Kong
and South Korea. Cruise-type arrangements should
prove particularly useful as far as incentive trips
are concerned.

Research related to medical and
healthcare MICE:
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Research constitutes a strong foundation for
long-term operations. With regard to the medical
and healthcare MICE sector, research projects
should incorporate the following contents 6.3.1)
MICE contributions to the Thai economy and
6.3.2) behavioral patterns of MICE travelers as
well as PCOs and PEOs. Research findings will
serve as a guideline for practitioners and policy
makers, as well as a budgetary allocation process
in question.
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6.3

NSas1IInAIIAWNSNYDIUAAINS
ﬁdﬁﬁﬁnuammhnssu'(uzi
udannaddoInu

Msuwng ua:znsauadaamu:

Capacity enhancement for
personnel working in the

MICE industry with respect to
medical and healthcare knowledge:

o
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What follows are details of relevant arrangements.

6.3.1) Specialized linguistic education: Agencies
concerned should provide training for conference
interpreters of great caliber as well as other types
of personnel capable of coping with MICE through
major international languages. As medicine and
public-health subjects incorporate a great number of
sub-specialty fields, it is also necessary to develop
conference interpreters capable of working at
conventions in those specialized fields in English
and other major languages.

6.3.2) The development of and practices related
to statistics, information, and data on medical and
healthcare MICE: These types of arrangements can
provide a tremendous stimulus to the medical and
healthcare MICE industry in terms of marketing
and other aspects. Therefore, statistics and data
on MICE participants should be collected at
immigration check-points and MICE venues in
various languages. These arrangements may be
designed so as to collect tourist and industrial data
related to medical and healthcare MICE directly.

6.3.3) Advanced professional MICE training:
Thailand’s educational establishments offer the most
MICE courses in the world.? The country should
develop profession training curricula and establish
a sufficient pool of professional PEO, PCO, and
DMC personnel.” Parties concerned should make
efforts to develop personnel well-versed in the
medical and healthcare MICE industry as well as
to ensure that these professionals are equipped
with literacy in various international languages.

89. TCEB, Developing Asia’s First World-Class MICE curricula at Thailand Vocational Education Institutions. MICE Journal. Issue 4. Jul-Aug 2014. p. 6

90. TCEB, MICE Movement in Asia. p. 47 (Year Not Identified).
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6.4
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Aviation and aviation market
management for the promotion of
medical and healthcare MICE:
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6.4.1 Aviation route development

6.4.1.1) Thai aviation entrepreneurs should expand
their aviation route networks within a 7-hour flight
radius in order to cover Asia, ASEAN and Oceania
more comprehensively. In particular, they should
further expand into major cities in China which is
Thailand’s no.1 key market. Additionally, they
should cover more routes between Bangkok and
major cities in the southern part of ASEAN. This will
turn Thailand’s aviation entrepreneurs into ASEAN
aviation leaders in the true sense of the word.

6.4.1.2) More flights should be added to cover
markets lying beyond a 7-hour flight radius.
Major markets with great potential include routes
from and to South America and Central America.
In addition, routes should be developed between
Thailand and North America along both East and
West coasts. North America features a medical
tourism market with great potential as medical
treatments rates there cost 5 to 10 times as much
as the going rates in Thailand.

6.4.2 Special operations related to airfare pricing,
ticketing and medical treatment rates:

Airlines may well offer special airfares for organizers
and MICE travelers. A good example may be drawn
from the policy implemented by Cathay Pacific
whereby its flight details and airfare rates for major
events hosted in Hong Kong are presented in detail
in order to facilitate participation to the greatest
extent.”’ Another example is the cooperation
arrangements between Asiana Airlines and South
Korea’s treatment centers through which special
airfares and medical treatments rates are secured.

91. Cathay Pacific. About MICE Offers. Retrieved August 31st, 2014, from http://www.cathaypacific.com/cx/en_ID/latest-offers/mice- offers/about-mice-offer.html, and

Cathay Pacific. Events Calendar. Retrieved August 31st, 2014, from http://www.cathaypacific.com/cx/en_ID/latest-offers/mice-offers/events-calendar.htm!
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6.5
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The strategic cluster approach
to the development of medicine
and medical tourism:
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An example of the strategic cluster approach to
economic activity may be drawn from SECB’s
development of Singaporean MICE activities based
on core economic clusters. Foreign personnel,
companies as well as international associations are
encouraged to organize events and/or settle in
Singapore in order to create new events based on
core economic clusters and grow existing events into
larger events. These include capacity development
for suppliers of goods and services in businesses
that serve as the country’s key economic drivers
such as finance and banking, as well as biomedical
science.”” Thailand should definitively identify
medicine and medical tourism as a core strategic
cluster as such in order to be allocated with specific
budget items and be on the national agenda. This will

enable all parties concerned to work collectively.

Thailand is presently a global medical service hub.
Key strategic areas the country should develop
further include the following: 1) the conducting of
research and the dissemination of research findings
in foreign languages; 2) organizing and participating
in international research findings and equipment
innovations competitions; 3) developing international
medical and public health curricula to be offered in
English. Medical degree courses already offered in
English at Thammasat University and Srinakharinwirot
University are a good stepping stone in this light; 4)
developing public-health human resources capable
of communicating in foreign languages, especially
English and French which are WHO working
languages; 5) creating a pool of medical interpreters
working in various languages; 6) organizing medical
and healthcare conventions and exhibitions; and
7) the development of international curricula in
medical and public health education at the graduate
studies level, as well as specialized training
courses, all of which contribute greatly to the
country’s academic and economic credibility.

92. See World Tourism Organization. MICE Industry — An Asia-Pacific Perspective (2012), ibid., p. 46
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Concluding Remarks
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The 3¢ MICE Industry Report examines the overall
picture of the medical and healthcare MICE industry.
MICE prospects in 2014 are practically positive
globally, regionally and nationally. As the global
economy picks up, Thailand’s intrinsic strengths in
aggregate as well as the potential and capacity of its
medical and healthcare MICE industry count a great
deal in determining the country’s MICE performance.
Thailand’s MICE has exhibited strengths incorporating
its great potential in such areas as its broad-based
infrastructure, natural resources, a very strong founda-
tion in medical tourism, as well as Thailand’s socio-
economic roles within ASEAN as well as Asia and
Pacific regions. Also of importance is the decisive
determination of public and private MICE agencies in
the performance of their functions.

We have thoroughly examined case studies related
to the medical and healthcare MICE industry, which
should prove beneficial to the various components
of the MICE industry. Parties concerned may well
apply international MICE practices, especially those
presented in the South Korea and Singapore case
studies, the industry experts’ opinions section, as well
as the policy recommendations section. Adjustments
may well be implemented as appropriate in order to
be suited to Thailand’s medical and healthcare context.
It is to be noted that specific entrepreneurs in
Thailand’s medical and healthcare MICE sector
comfortably stand a chance of reaping such potential
success thanks to the country solid foundations in
terms of its tourism, as well as medical and healthcare
practices. This also depends on how Thailand
develops measures in response to resulting changes
based on its intrinsic strengths in a bid to achieve
its MICE objects. This is particularly the case in
light of the forthcoming AEC which is one of the
country’s key markets.
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