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MESSAGE FROM ACTING PRESIDENT

June 19 was a great day because TCEB launched its
“Meet in Thailand ... Prosperous Thailand” campaign. The
project was organized in line with the government’s policy
to promote the domestic MICE industry by encouraging
Thai people to hold meetings locally so the Kingdom'’s
economy can be rebuilt.

It opened a historic chapter as TCEB was honored by
Prime Minister Abhisit Vejjajiva, who presided over

the opening ceremony and Deputy Prime Minister
Maj-General Sanan Kachornprasart, who delivered the
opening address at an academic seminar for enhancing a
vital collaboration between public and private sectors.

TCEB is confident that this project will generate as much
as Bt24 billion in revenue for the country with some

8 million domestic MICE travelers. Readers can learn
about the significance of the launch of this project in this
publication.

Meanwhile, TCEB moves ahead with the development

of the Royal Initiative Discovery (RID) project, including
royal projects and activities, which have been created for
the benefit of the people. TCEB has expanded the existing
19 routes covering royal projects with another nine routes.
The routes will be combined with major tourist attractions
in response to market demand. The creation of these

new tourism routes is aimed to promote Royal Initiatives

aqsqqn%’nvqnqsﬁéquggﬂqs learning tourism, which would be perfect for groups of
& MICE travelers.
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COVER STORY

In his special address at
the opening ceremony

of the first-ever “Meet in
Thailand ... Prosperous
Thailand” or “Prachum
Muangthai Pumjai

Chuay Chart” campaign,
Prime Minister Abhisit
Vejjajiva emphasized his
government’s policy of
promoting domestic MICE.
The premier encouraged
public and private sectors
to understand the
significance of this project
in tackling the country’s
economic slowdown.
TCEB, meanwhile, targets
at least 8 million domestic
MICE travelers, that can
circulate at least Bt24
billion in revenue in the
economic system.

S a means to stimulate the domestic

MICE market, TCEB created the Meet

in Thailand ... Prosperous Thailand

project, which will be implemented

from July 2009 to September 2010,

to support the government's policies
for restoring the country’s economy and generating
revenue within a short period of time.

The prime minister said that though the economic crisis
was easing and even showing positive signs in several

countries, the impact on trade, investment and tourism in
the region, including Thailand, remained critical. It will also
further affect the problem of unemployment and funding
for various development plans in the public sector.

When the Abhisit administration took over, it helped
catalyze policies and allocate mid-year supplementary
or additional budgets to assist business owners and
low-income earners.

However, the one thing that the government is most
concerned about from the very beginning is the impact
the slowdown is having on the tourism sector. Tourism
is an important industry for Thailand, generating
earnings of Bt500 billion per year through related
businesses such as hotels, restaurants and souvenir
sales. Most importantly, the tourism sector employs a
lot of people and does not require imported resources.
Therefore, if it is badly hit, it will definitely have an
adverse effect on the economy as a whole.

This is why the government is working to encourage
everyone to lend a hand in boosting the Thai economy
by traveling or holding more activities across the
country. The government sector itself is adjusting its
meeting plans by holding as many events in Thailand
as possible. However, meetings and events should be
held throughout the year, not just concentrated during
the end of a fiscal year like in the past.

Apart from this, the government has also approved tax
exemption and other incentives for the private sector
to promote domestic MICE.

The government has adopted several measures to
sustain and support the tourism business, and after
the political turmoil in April, it put the problems in the
tourism industry and their resolution on the national
agenda. It is also working to mobilize the efforts of all
state agencies to support its various measures.

TCEB’'s Meet in Thailand ... Prosperous Thailand
initiative can support the government’'s policy in
rebuilding the tourism sector and easing the country’s
economic crisis. This project is crucial in encouraging
various levels of society to participate by building
better awareness of Thailand’s potential to become a
preferred destination for the MICE industry, something
that many Thais have overlooked.

“l would like to thank TCEB for creating this project,
which reflects its determination to drive the vital policy
of relieving the impact of the global economic crisis

and furthering the sustainable development of our
country,” Abhisit said in his speech.

“In fact, Thailand has lots of natural resources,
beautiful culture and, most importantly, the
fundamental characteristic of Thai people is invaluable
to our country’s potential, so it will be essential for our
economic development to utilize this in a greater, more
systematic manner,” he added.

In addition, the government is emphasizing a diversity
of activities to promote the tourism industry through
its concern for sustainable development, natural-
resource conservation and the encouragement of
public awareness of current trends such as eco- and
medical tourism. These will all help promote tourism
and support the industry grow further if we know to use
its potential, the premier said.

“The important thing from now on is TCEB’s work in
promoting the MICE industry, providing information
and setting a more efficient management system that
would include responses from both public and private
sectors if this project is successful. | hope that whichever
organisation you work for in any part of society, you will
realize the significance of this matter,” Abhisit said.

The government is seeking more measures to promote
the domestic MICE industry, and is encouraging
people to have a long holiday every month to help
boost tourism and business events. Meanwhile, the
government will play an even greater role in strictly
monitoring the budgets state agencies spend on
holding meetings during the entire year.

Meanwhile, Major General Sanan Kajornprasart-
Deputy Prime Minister, who is in charge of TCEB,
said at the launch that since the country was suffering
from a slumping economy, political problems and the
swine-flu outbreak, the government has realized the
important role the MICE industry would play in easing
the economic crisis.

However, he said, the government had realised that relying
on overseas markets this time is not the best solution and
had instead, chosen to adopt the policy of encouraging
public and private sectors to hold more meetings,
incentives, conventions and exhibition within the country.

Previously, the government had approved measures
to attract more domestic MICE by offering such deals
as a reduction in service fees and even doubled tax
cuts for agencies to offset their accommodation and
meeting room expenses.

The government has also asked all its agencies to
significantly cut back on their plans to attend meetings
overseas, and hold events in Thailand instead, thereby
increasing the number of quality travelers in the country.

Organizing more domestic meetings will help the
government and the country distribute income quickly
and in a qualitative manner so it can overcome the
economic slowdown.

The government says the MICE industry has the
potential to go beyond its annual growth of 20 per cent
in the next few years. According to the government’s
latest stimulus package of Bt400 billion, it has
allocated Bt325 million to TCEB and is thinking about
further extending this funding.
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TCEB JOINS FORCES
WITH PUBLIC-PRIVATE
SECTORS FOR ITS
DOMESTIC MICE
STRATEGY

Creates 32 trips nationwide to meet
the diversity of MICE groups

M.R. Disnadda Diskul, TCEB chairman of the board, said in response to the
government’s policy, the bureau was teaming up with concerned public and private
sectors such as Thailand Tourism Council, Thailand Incentive and Convention
Association (TICA), the Association of Domestic Travel (ADT), the Thai Tourism
Promotion Association, the Association of Thai Tour Operators (ATTO), and the Thai
Tourism Promotion Association to develop domestic MICE market and organize
“Meet in Thailand ... Prosperous Thailand” or “Prachum Muangthai Pumjai Chuay
Chart” campaign. The event is aimed to promote and stimulate target groups in the
public and private sectors to hold more meetings, conventions and incentives in
the country.

This project is vital to showing the organizations Thailand’s readiness in MICE facilities,
tourist attractions and new meeting venues as well as activities during meetings.

This belief should help operators decide to hold more meetings within Thailand
and understand that TCEB is indeed a leader in helping projects go smoothly and
achieving each event's objectives.

TCEB will also act as a central body for coordinating with public and private sectors
to participate in the Meet in Thailand ... Prosperous Thailand project, which can in
turn help the MICE industry efficiently maximize its benefits.

“| believe that this is a good time for Thais to jointly rebuild the economy. With
organizations taking part in the Meet in Thailand ... Prosperous Thailand project,
the domestic MICE industry can help generate revenue for the country and each
and every Thai person can take pride in playing a crucial role in helping the country
move toward stable and sustainable development,” Disnadda said.

In addition, the project will also support and upgrade the standard of local MICE
operators to serve both domestic and international markets. TCEB is aiming for
Thailand to become a preferred MICE destination in Asean within next year.

With regard to long-term goals, TCEB will develop Thailand into a hub for the
global MICE industry,thanks to its great potential and because of the country’s
geographical positioning

Another point that cannot be overlooked is that the domestic MICE market's stimulus
plan works in line with His Majesty the King's philosophy of sufficient economy,

which, if used as the foundation of life, can rebuild the Kingdom'’s stability. The
domestic MICE industry will strengthen the foundation of the country’s economy and
projects like Meet in Thailand ... Prosperous Thailand will reinforce this foundation
to help boost development in other sectors.

Chiruit Isarangkun Na Ayuthaya, TCEB's government and corporate affairs
director, revealed that the group targeted in this project included state agencies,
state enterprises, local administration organizations, ministries and government
departments. He added that the target market also included private agencies such
as the Stock Exchange of Thailand (SET), Thailand Management Association (TMA),
Thai Institute of Directors (IDO), Thai Chamber of Commerce as well as professional
associations such as lawyers and engineers, industrial estates and multi-national
companies. MICE operators such as domestic airlines, accommodations, tour
operators, restaurants, spas and golf courses will also benefit from the project, he
said.

TCEB has set three strategies to help both public and private sectors understand
and participate in the Meet in Thailand ... Prosperous Thailand project. The first
strategy is encouraging the understanding of products and services through eight
corporate familiarization trips arranged for public and private organizations. The
trips are in Khao Yai in Korat, Ang Khang in Chiang Mai, Pattaya, Krabi-Phuket-
Phang Nga, Khon Kaen, Kanchanaburi, Sukhothai and Phitsanulok.

The second strategy is aimed at encouraging the private sector by organizing sales
visits to targeted groups and includes the distribution of information on meeting
venues, activities and promotional campaigns.

As part of the third strategy, TCEB will encourage the government to make the Meet
in Thailand ... Prosperous Thailand project part of its national agenda.

Suchada Yuvaboon, the honorary member of the Tourism Council of Thailand and
a representative of the private sector, said the Meet in Thailand ... Prosperous
Thailand project was a boon for domestic tourism and the MICE industry as it would
help promote and help the private sector on all aspects including hotels, meeting
venues and tourist destinations.

In order to maintain the quality of domestic MICE, the Thailand Tourism Council has
joined hands with many working groups to develop regional locations so they are
suitable for domestic MICE. As result, there are now 32 travel routes in every region
of Thailand.

Suchada added that apart from these promotional packages, the working group
was also offering 32 MICE routes. The working group expects this guidebook to
inspire public and private organizations to hold their MICE domestically using the
proposed routes.
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TCEB JOINS UP WITH
CHULALONGKORN TO
BOOST FUTURE BIDS

TCEB sighed a memorandum

of understanding (MoU) with
Chulalongkorn University’s Chula
Unisearch this June in order to
integrate the outstanding points and
strengths of both parties to further
enhance Thailand’s ability to become a
preferred destination for international
conventions in the Asean region.

.R. Disnadda Diskul, TCEB chairman of the board, said the

joint effort was a combination of both parties’ strengths to boost

Thailand’s competitiveness in the international conventions sector.

Both parties will jointly promote, stimulate and drive the Kingdom

into becoming a preferred destination for international conventions
in the region as well as enhance academic excellence. This collaboration is also
aimed at increasing the number of inbound conventions via bidding to win hosting
rights, a method that TCEB has already used to organize more than a hundred
inbound events this year.

“Though the global economic crisis and the swine-flu outbreak might adversely
affect a number of convention delegates, Thailand is still receiving a positive
response by winning bids for as many as 18 out of a total of 20 international
conventions announced so far. Therefore, TCEB'’s policy on creating a collaborative
network to increase its strength in future bidding, especially its partnership with
Chulalongkorn University, which is known for its academic excellence, should
definitely boost Thailand’s standing in future bids,” Disnadda said.

Previously, TCEB had jointly worked with several faculties of the Chulalongkorn
University in terms of organizing international conventions, and the latest agreement
should be crucial for them to reach even greater heights. In addition, it will also
encourage educational institutions and other public and private organizations
realize the benefits of hosting international conventions as well as play a greater
role in future bidding.

This collaboration will also improve efficiency in operation and help the MICE
industry meet its target of earning more than Bt41 billion in revenue thanks to the
20 per cent growth in conventions to be hosted next year.

Chulalongkorn University's rector, Prof Dr Pirom Kamolratanakul, said in the past,
educational institution had hosted several regional and international academic
conferences every year —all a great success in driving and promoting the academic
field for lecturers and academics.

“The MoU will emphasize the integration of Chulalongkorn University’s strength
on academic and science from its various faculties and TCEB'’s knowledge of the
bidding process and being a host of international conventions. This should help
Thailand win more regional and international conventions. Both sides expect to join
four bids per year with each attracting 300 to 1,000 participants,” Pirom added.
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TCEB TIES UP WITH DEP
TO BOOST EXHIBITIONS
AS A CRUCIAL
ECONOMIC STIMULUS

TCEB has signed a memorandum of
understanding (MoU) with the Department
of Export Promotion (DEP) so the exhibition
industry, as a major business platform, can
stimulate the economy, alleviate the export
crisis and help promote the campaign of
Bangkok... the Exhibition City of Asean.

he collaboration is a strategy for TCEB to fight against the global

economic downturn by underscoring “state-collaboration” as a means

to make exhibitions generate revenue for the export sector. It will work as

an additional channel to stimulate the country’s economy and support

Bangkok... the Exhibition City of Asean project. TCEB is also confident
that the MICE industry will generate more than Bt40 billion this year.

Supawan Teerarat, TCEB's director of exhibitions and acting president, said in
order to help rebuild Thailand’s economy affected by crises, TCEB has set up an
aggressive integrated marketing strategy to immediately pull up the private sector
via this collaboration with DEP. The agreement works as a crucial platform for both
state agencies to help the private sector and push the country’s economy toward
continued growth.

This collaborative effort is aimed at enhancing the country’s competitiveness and,
in particular, supporting organizers to hold exhibitions effectively. This in turn will
stimulate industry, trade and investment as a vehicle for sustainable growth of
exhibitions and related businesses.

Rachane Pojanasoonthorn, director-general of the Department of Export Promotion,
Ministry of Commerce, said that all along, the exhibition industry has played a large
role in boosting the country’s export sector. Therefore, DEP is gearing up to restore
the country’s export industry by underscoring the exhibition industry as a means
to raise the country’s export value. DEP is working jointly with TCEB to support the
exhibition industry, making it another major platform of trade and investment to not
only stimulate the economy but also to make Bangkok into Asean’s exhibition city.

“DEP has complete readiness in terms of marketing channels and qualified staff to
support TCEB'’s work and help distribute information to various target groups via
commercial networking in 56 countries. This will certainly encourage more interest
among exhibitors and visitors across the world to choose Thailand as a preferred
destination. Both sides will also jointly develop the information database, market
intelligence as well as education in an effort to develop and upgrade Thailand’s
exhibition standards,” Rachane said.

According to the collaboration guideline, TCEB will support exhibitions organized
by the DEP through marketing communication channels such as a Hospitality
Package and 100 A Head campaign, under which exhibitors will receive US$100
per person in marketing incentive support if they are able to attract at least a group
of 15 people. The package is offered exclusively for Asean countries as well as
China and India.
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TCEB STARTS AGGRESSIVE MOVE
TO BOOST REGIONAL MICE

JOINT EFFORT
WITH PATTAYA
TO INITIATE
NEW MICE
DESTINATION

TCEB signed a memorandum of
understanding (MoU) with Pattaya City
in late May to strengthen the potential
of the resort city into becoming a
MICE destination before extending
cooperation to other regions. This

is one of the strategies to develop
Thailand into a preferred MICE
destination in Asia.

tthiphol Kunplome, mayor of Pattaya City, said signing the MoU with TCEB

was in line with the Pattaya City Development Plan to turn the resort town

into an eastern hub for trade, transportation and tourism. Each year, Pattaya

welcomes more than 5 million local and foreign tourists, of which 10 per cent

are MICE travelers. MICE travelers are quality tourists because they spend
twice as much as the amount spent by typical tourists. Therefore, working to make
Pattaya ready to host MICE groups will increase the city’s revenue quickly.

“Apart from leisure tourists who come in tour groups and foreign independent
travelers [FIT], MICE groups are fast becoming a part of Pattaya City's future
vision to boost the market's growth. At present, Pattaya has the capacity to
become a MICE city because its venues are ready to accommodate meetings,
incentives, conventions and exhibitions. It also has the facilities to cover advanced
communication technology. Therefore, this cooperation with TCEB will open a new
angle in Pattaya for international travelers, since it has already been successful in
becoming one of the world’s most superb tourist destinations,” Itthiphol said.

According to the agreement, Pattaya and TCEB will jointly carry out a marketing
strategy such as organising overseas road shows, bid for more international events
and create various sales promotional activities including post-tour and trade shows.

TCEB, meanwhile, will provide training for city officials, educational institutions and
local operators to help the city prepare for the MICE market as well as come up with
documents and volunteers for the events.

Itthiphol added that Pattaya planned to upgrade its tourism industry and play a
greater role in the MICE market with at least Bt10 million set aside for MICE
marketing strategies each year.

Supawan Teerarat, TCEB'’s director of exhibitions and acting president, said the
bureau was pushing to promote each region in Thailand as a center for MICE
industry because each zone boasts readiness and diverse identities. In other
words, each region can offer diverse activities for MICE events. TCEB is planning to
develop four major cities — Bangkok, Pattaya, Phuket and Chiang Mai — into MICE-
hosting destinations.

Pattaya has been regarded as a top destination for MICE travelers especially
those from Asia and Europe. With its ability to provide world-class accommodation
and business event venues, as well as its beautiful beaches and convenient

transportation links, Pattaya has the readiness and potential to become a MICE
City.

This collaboration would be a crucial step toward developing Pattaya into a MICE
City. TCEB and Pattaya will work on joint marketing and public relations campaigns
as well as exchange knowledge and information on the MICE industry that can
be distributed to all organizations concerned. In addition, TCEB will be working
with Pattaya to help train dedicated teams of MICE professionals to serve the
burgeoning industry in the long term.

Furthermore, both parties will exchange ideas to consider the city’s plans for
improvement in infrastructure and public transportation in order to enhance the
city’s image in the international MICE arena.

Aside from the TCEB and Pattaya MoU, the bureau is also going ahead with its
series of Domestic Corporate Familiarization projects under the Meet in Thailand ...
Prosperous Thailand campaign. The last familiarization trip to Pattaya was the third
in a total of eight planned for this year. The event welcomed a total of 30 participants
from state agencies and CP Group to experience Pattaya’s commitment to serve the
MICE industry and join top-table sales to achieve business dialogue.

At the event, the participants also attended business training on how best to
organize interesting and impressive meetings for their delegates.

Meanwhile, lItthiphol said after suffering a crisis from the political unrest and
the outbreak of type-A (H1N1) influenza, Pattaya City, Chon Buri Provincial
Administration Organization as well as the private sector have decided to establish
the Pattaya-Chon Buri Tourism Rehabilitation Committee, which will be chaired by
the Chon Buri governor. The committee has been given the responsibility to come
up with strategies and measures to restore the tourism business.

In related news, Pattaya City, in cooperation with the Thailand Tourism Council, has
submitted a proposal to Prime Minister Abhisit Vejjajiva detailing plans to tackle
problems and restore tourism in Pattaya. The plan comes in three phases.

The first phase will have the government, in collaboration with the national carrier
Thai International Airways, offering more attractive tour packages and allocating
Bt100 million for supporting the “Travel All Day, Discount the Whole City” campaign,
which was launched last month and runs until the end of August.

The second phase, to be held between September and October, will focus on the
Asian market with activities such as the Music Festival and October Festival, both
of which will target South Korean travelers because China, South Korea and Taiwan
are expected to recover faster than Europe.

In the last phase, the government has been asked to allocate Bt1 billion to further
boost the three-year U-Tapao International Airport Development Plan (2010-2012)
in order to cope with rising demands for commercial aviation services. According to
the plan, the airport facilities will be improved, including the expansion of passenger
terminals to accommodate 800 to 1,000 passengers per hour instead of the current
400, parking bays and cargo capacity. The Airports of Thailand and the Royal
Thai Navy had earlier agreed to change the airport's name to U-Tapao Pattaya
International Airport.

In addition, there are plans to develop a transportation network with roads linking
the city to other major cities as well as a feasibility study on the monorail project.

V.Y



ROYAL INITIATIVE DISCOVERY
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Arts of the Kingdom in Ananda Samakhom Throne Hall

RID COMMITTEE TO LAUNCH NEW ROUTES
COMBINING TOURISM WITH LEARNING
OF ROYAL INITIATIVE PROJECTS

Suchada Yuvaboon, chairman of the sub-committee on public relations and tour promotion
of the Royal Initiative Discovery Project (RID) and honorary member of the Tourism Council
of Thailand, disclosed a new strategic plan for boosting learning and implementing the
philosophy behind the royal initiatives nationwide.

The council and | are proud to have a once-in-a-lifetime chance to
participate in this project. | wish Thai people would visit the royal
projects, learn about the principle and adopt it in their daily lives, which
would translate into each individual's humble offering to His Majesty the
King,” Suchada said.

1

She added that the initial operations over the past two years

aimed to celebrate His Majesty’s work by revealing the
projects to the world. However, the ongoing four-year project
(2008-2011) will underline a campaign to encourage the
general public to learn about the royal initiatives. It aims
to encourage each and every one of us to adopt His
Majesty’s philosophy in our daily lives by visiting the
royal projects, Suchada said.

The public relations and tour promotion strategy will
work as a mechanism to help the Royal Initiative
Discovery project achieve this objective of publicizing
and disseminating knowledge to local communities,
private sector, tourism operators, media, educational
institutes and experts.

The project destinations selected to participate in
the initial stages, according the sub-committee’s set
criteria, will have to be located near a tourism spot, be
easily accessible within two hours and can be combined
with other attractions in response to the market demand.
The royal projects should be able to offer knowledge,
experience and pleasure both directly and indirectly such as
communities being willing to offer tourists basic facilities and
work with them.

The sub-committee expects to announce the new attractions by the
end of this month, with at least nine new ones created in the form of a

Nang Yai, Wat Khanon

tourism cluster with the existing 19 used last year. According to a survey, tourism
operators are willing to take advantage of destinations that are remote and off the
beaten track.

“The promotion of RID for meetings, incentives, conventions and exhibitions [MICE]
market is easier than in the leisure market because the travelers
work within a set date. The sub-committee is confident that RID
tourism linked to other attractions will be popular for the
MICE market,” Suchada said.

The new learning destinations are Amphawa
Chaipattananurak  under the  Chaipattana
Foundation; Sea Turtles Conservation Centre
at the Sattahip Navy Base in Chonburi; Queen
Sirikit Botanical Garden in Rayong's Klaeng
district; the development and garbage
destruction project in Koh Lipe, Satun; the
Inspiration Hall and Doi Tung Development
Project in Chiang Rai; the first Royal Factory
at Fang, the Museum as well as the Royal
Agricultural Station Angkhang in Chiang
Mai; the college within the Royal Palace
and Arts of the Kingdom at the Ananda
Samakhom Throne Hall in Bangkok.

Now that the selection of participating
destinations has been completed, the
sub-committee will be coordinating with the
Tourism Authority of Thailand (TAT) to start
promoting them. In the first year, the sub-
committee has set a budget of Bt30 million to
publicize the destinations and expects the

2 million visitors a year to royal projects to



Wat Mongkol Chaipattana
Royally-initiated Area
Development Project
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Sea Turtles Breeding Station, Koh Man Nai

double. Initially, the sub-committee will prioritise the
central region before extending to other parts of the
country.

Apart from the public relations and promotion strategy,
the sub-committee will also help improve the locations
so they are up to par in terms of restrooms, signs, tour
guides and brochures about the projects and ready to
serve both local and foreign visitors.

Clean, hygienic toilets are an essential factor when it
comes to foreign visitors and the sub-committee will
help bring them up to standard as well as train officials
on keeping them clean. Signs have also been a big
problem for many areas, and the sub-committee is
coordinating with local associations, such as Tambon
Administration Organization, Provincial Administration
Organization, Municipality, Community Development
Department and TAT offices in each area to solve it.

According to the strategy, which will run until the
end of this year, the sub-committee will organize 10
Familiarization Trips. The first trip was organised in
mid-May for the media to visit the Royal Agricultural
Station Angkhang, the frst Royal Factory at Fang
as well as the Museum and Huai Hong Khrai Royal
Development Study Centre in Chiang Mai. Of the
remaining nine trips, foreign ambassadors will be
taken on two trips, both jointly organised by the sub-
committee and the Foreign Ministry, which includes a
visit to the royal project in Sakon Nakhon. There will
also be a trip for the foreign chamber of commerce,
two trips for domestic tour operators, one for corporate
travellers and three new ones for the media.

In addition, the sub-committee will also ask private
firms to include royal projects in packages for staff
and customer meetings. These routes will also be
proposed to the members of Tourism Council of
Thailand and the Thai Chamber of Commerce as a
choice for their incentives.

Suchada added that the RID was currently in the
process of establishing a foundation to help operations
remain sustainable. In addition, the committee
will develop an RID website as a channel to widely
distribute knowledge and information.

People who are interested in royal projects and new
travel destinations, can seek more information at the
websites of TCEB, TAT, Thailand Tourism Council and
Thai International Airways.

The sub-committee is also negotiating with leading
privately owned tourism websites to provide links for
RID projects.

THE CRITERIA FOR
SELECTING PROJECTS

Must be located near a tourism destina-
tion and be no more than two hours
away,

The project should be seamlessly com-
bined with other tourism aftractions in
response to the market demand;

Offer travelers knowledge as well as
direct and indirect experience of the royal

project;

Project workers must be wiling to work

with tourists.
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Bangkok

Arts of the Kingdom in Ananda Samakhom
Throne Hall

Ayutthaya/Ang Thong

Ban Bang Sadet Court Doll Centre, Ang
Thong

Wat Tha Sutthawat, Ang Thong

Demonstration farm under the Royal Initia-
tive in Sawaeng Ha District, Ang Thong

Bangsai Arts and Crafts Center of Her
Majesty Queen Sirikit

Nakhon Pathom/Ratchaburi

College in the Royal Palace
Sanam Chan Palace

Nang Yai, Wat Khanon
Natural Science Park

Horadi Arts and Crafts Center

Samut Songkhram

Amphawa Chaipattananurak

Khlong Khon Mangroves Forest

Phetchaburi/Prachuap Khiri Khan

The Royally-initiated Laem Phak Bia
Environmental Research and Development
Study Project

Maruekhathalyawan Palace
The Siindhom Intemational Environmental Park
Sirinat Rajini Ecosystem Learning Center

Hup Krapong Royal Development project

Nakhon Nayok/Chachoengsao

The Bhumirak Dhamachart Project
Khun Dan Prakarnchon Dam

Khao Hin Sorm Royal Development Study
Center

Saraburi

Wat Mongkol Chaipattana Royally-initiated
Area Development Project

Chonburi/Rayong

Wat Yansangwararam

Sea Turtles Conservation Center, Sattahip
Navy Base

Sea Turtles Breeding Station, Koh Man Nai
Maha Chakri Sirindhom Herbal Park

Eastern Botanical Center/Sedge Mat Prod-
ucts Group




HIGHLIGHT PICTURES
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Deputy Prime Minister Major General A concerted efforts by concerned public and private sectors. Prime Minister Abhisit gives a

Sanan Kachornprasart, front left, welcomes flag of "Prachum Muangthai
premier Abhisit at the event.

Pumjai Chuay Chart"project
and 32-route travel book tfo the
privafe sector.

Deputy Prime Minister Major General
Sanan Kachornprasart, center, and
the project's team.

Deputy Prime Minister

Prime Minister Abhisit and Deputy Major General Sanan,
Prime Minister Major General right, visits a booth of
Sanan show off the photos taken the Royal Initiative

at TCEB booth. Discovery project



Prime Minister Abhisit, Deputy Prime
Minister Major General Sanan, left, and TCEB
chairman of the Board, M.R. Disnadda Diskul,
right, officially open the project.

1 -
The Prime Minister gives an
inferview fo the media.

TCEB's staff welcome the Prime Minister
Abhisit at a conference room

The Prime
Minister
Abhisit visits
the Top-Table

Sales activity. =

=

isi iti e.
A villager gives Prime Minister Abhisit a traditional welcom:

The Prime Minister Abhisit and Deputy Prime
Minister Major General Sanan visit TCEB booth.

; = = ~ Deputy Prime Minister Major General
The Prime Minister Abhisit poses for a phofo Sanan, left, and M.R. Disnadda at the TCEB
with TCEB's management team. booth. TCEB boooth.



GO GREEN EXHIBITION

GREEN EXHIBITION
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PUBLIC-PRIVATE OPERATORS JOIN THE ‘GO GREEN EXHIBITION’

MOVE TO FOLLOW GLOBAL
ECO-SAVING TREND AND
BOOST COMPETITIVE EDGE

TCEB is gearing up to boost awareness about the “Save the World” trend after more than
36 organizations joined up to pioneer its “Go Green Exhibition” scheme. The bureau aims
to highlight environmental conservation as a key factor in its bid to attract more inbound

exhibitions.

upawan Teerarat, TCEB'’s
exhibitions director and acting
president, said current Corporate
Social Responsibility operations,
especially those under the “green”
or “environmentally concerned” concepts,
have started playing a larger role in strategic
management. This has also become a crucial
mechanism in helping organizations achieve
effective and sustainable management.

The initiative of “Go Green Exhibition”
scheme will encourage the operators related
to the exhibition industry, to take part in the
project, which currently 36 organizations
from public and private sectors have already
joinly pioneered. It is a policy-oriented
scheme about guidelines on environmental
conservation for the exhibition industry with
the objective of motivating operators from
the public and private sectors as well as
the general public to realize the importance
keeping their operations “green” in a bid
to reduce the impact on environment and
also  enhance  their  competitiveness.
The practice of environmental conservation
under the Go Green Exhibition scheme is
applying the concept of Cleaner Technology
in other operations such as marketing
and human resources to enhance efficient
utilization of natural resources and reduce
the operating cost. In addition, it will also
boost the image of organizations for having
environmentally friendly operations and be a
basis to apply for the ISO 14000 certificate. In
other words, it would encourag sustainable
development.

Meanwhile, Michael Duck, chairman of the
sustainable development committee UFI,
said the Go Green Exhibition project was truly
significant for the exhibition industry and that

10 METHODS FOR KEEPING
EXHIBITIONS ‘GREEN’

1 Set up a station to collect delegates’ name badges
before exit for reuse;

2 Cut down the volume of disposable utensils made
of foam, plastic and paper;

3 Reduce the use of electricity when decorating the
booths;

4 Categorize waste bins for recycling garbage into
four types: paper, plastic bottles, glass and cans,
so trash can be efficiently separated;

5 Select recyclable materials or reuse materials from
previous events, like carpeting, exhibition boards,
system booths and name tags;

6 Cut down paper usage and encourage the use of

electronic media such as memory sticks or offer
downloadable material from the event’s website;

7 Provide delegates with information about public
transportation to the destination prior to the event
date;

8 Set up a station to collect any unwanted souvenirs
or give-aways so they can later be donated to
organizations in need;

9 Select souvenirs made from recyclable materials;

10 Set up a station where delegates or event visitors
can discard unwanted printing materials such as
handbills and pamphlets when exiting as a means
of separating waste for recycling, which would also
include delegates’ badges.

some UFI member countries were already
committed to adopting greener practices.
“I am delighted that TCEB is playing a great
role in this matter, which will be the standard
for people in the exhibition industry to follow.
UFI is pleased to fully support TCEB's Go
Green Exhibition project,” he said.

Patrapee Chinachoti, president of the Thai
Exhibition Association, said the private sector
will benefit a great deal from TCEB’s Go Green
Exhibition campaign because it will encourage
operators in the industry to understand
and realize the importance of keeping their
operations environmentally friendly. It will also
create integrated cooperation between the
public and private sectors for the sustainable
growth and development of the exhibition
industry.

Nichapa Yosawee, managing director of
Reed Tradex, said successfully applying the
“green” concept to exhibition management
would build a good corporate image and
develop credibility for the Thai exhibition
industry in  the international  arena.
Currently, more exhibitors and visitors are
paying attention to the issue of saving the
environment, which create a mutual force in
encouraging awareness about environmental
conservation.

TCEB will use the Go Green Exhibition
scheme as a distinctive selling point for the
exhibition industry in the future, and a major
factor choosing Thailand as a host country
for the exhibitions. TCEB expects that the
selling point on environmental conservation
will be a positive factor to bid for more
inbound exhibitions and also drive Thailand
into becoming a preferred destination for
exhibitions in the Asean region.
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TCEB USES HEINEKEN'S STAR
FINAL 2009 TO HIGHLIGHT
THAILAND AS THE REGION’S
PREFERRED DESTINATION

After Heineken (Thailand) won a bid to host
Star Final 2009, a meeting of its executives
and customers across the world, and held

the impressive event in Krabi two months
ago, TCEB put the event on its “Destination

or Clustered Marketing” strategy to capture
the attention of companies and global leading
brands.

alinee Kitaphanich, TCEB's director of meetings and incentives, said
the event would help rebuild confidence in Thailand because Heineken
is already a global premium brand. This is why TCEB will use this event
as part of its roadshow to highlight the country’s image as a preferred
MICE destination in the region.

The Heineken headquarters chose Thailand as a venue for its Star Final 2009, with more
than 300 participants from 40 countries coming here to watch a live screening of the
UEFA Champions League 2009 finals, which Heineken (Thailand) proposed as part of
the format. The event was held in Krabi two months ago.

Malinee said TCEB had initiated its Destination or Clustered Marketing strategy by
specifying five clusters that are popular and ready for the MICE industry. TCEB was
pleased that Heineken chose Krabi as the venue because it is one of the destinations,
including Phuket and Phang Nga, ready to meet the MICE industry’s demands.

“Heineken’s executives and customers from across the world had the opportunity to
experience the beauty of Krabi and the friendliness of Thai people and recount it to
others. This will help rebuild Thailand’s status as a preferred destination for the MICE
industry in Asia,” Malinee said.

TCEB will be using Star Final as a marketing initiative to make an impression and boost
its customer relations by introducing it as part of its roadshow to capture the attention of
targeted companies and global leading brands. Attracting global companies to Thailand
will not only restore the MICE industry and increase the number of business travellers,
but also reflect the readiness of local event organizers’ experience and creativity.

Ronnie Teo, commercial director of the Thai Asia Pacific Brewery, said the tropical
beauty of Krabi and the quality service that Thailand is known for the world over made
the event better than what could be offered by any other country.

Heineken has been an official sponsor of the UEFA Champions League since 2006 and
has signed a contract with European Football Federation to continue supporting the
league until 2011-2012. Each season attracts more than 4,000 soccer fans from 227
countries.



