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among German and EU events stakeholders in Thailand’s MICE

industry at the world’s leading MICE event, IMEX Frankfurt 2015.
The event served as a platform to promote Thailand’s MICE capacity and
create extended MICE networks in the European Market.

European markets continue to show significant growth both in terms of
visitor numbers and revenue. The momentum continued in the first half
of the 2015 fiscal year — October 2014 to March 2015 — when Thailand
welcomed 70,316 high quality visitors from Europe, who generated
€172.4 million for the Thai economy. Germany ranked second in Europe
by number of business events visitors to Thailand in the first half of the
2015 fiscal year.

Realising the potential of the European MICE market, TCEB unveiled
“Thailand CONNECT The World” and “Thailand’s MICE United 11” to
capture European MICE travellers, especially Germans.

Mr. Nopparat Maythaveekulchai, President of TCEB revealed: Europe
is one of the highest revenue-generating markets for Thailand’s MICE
industry. As of this year, TCEB’s core policy is to increase the number
of European MICE travellers by communicating integrated promotions
and campaigns. Major initiatives include 1) Ambassador Meeting at
the Royal Thai Embassy in Berlin from 16-17 May to discuss on the
development of Thailand’s MICE promotion in Europe with ambassadors
and representatives of the Kingdom of Thailand to the European Union
from 20 countries. 2) Thailand CONNECT The World: Germany Business
Events Road Show 2015 in Berlin. From 19 - 21 May as part of Thailand’s
MICE United II.  3) TCEB is hosting the Thailand Pavilion at IMEX
Frankfurt 2015 in collaboration with 15 of Thailand’s leading business
events entrepreneurs.

TCEB has also launched a series of targeted, local promotions for
German and European stakeholders. The first is a special ‘Meetings
Bonus’ which offers organisers generous financial subsidies for groups of

The TCEB continued to gear up its strategy for boosting confidence

Thai MICE in

100 or more delegates who visit Thailand for three nights or longer to
attend corporate meetings and incentives. To reach out to meetings and
incentives organisers, TCEB introduced the Thailand: Inspiring Destination
campaign showcasing how they can add value to their business event in
Thailand by elevating it to the next level with a range of fulfilling CSR
activities. The possibilities are multiple, whether at the beach in southern
Thailand releasing turtles, cultivating coral, or renewing mangroves, or
in the city, volunteering at schools or reading for the blind, or in the
mountains in the north, building check dams or helping elephants.

TCEB is also offering special incentives for conventions organisers
and delegates through the Convene and Connect in Thailand campaign,
which features three key elements: CONNECT People, which encourages
networking by enhancing organisers’ social events, with cultural support
and financial support for cultural performances. CONNECT Business helps
organisers of events gain more attendees from ASEAN+6 countries, through
support for up to three marketing activities per event. Finally, CONNECT
Destination offers delegates to all TCEB - supported conventions held in
Bangkok in 2015 a Thailand CONNECT Welcome Package that includes a
BTS pass and TRUE WiFi connection.

Regarding the exhibitions sector, TCEB launched ‘One to Goal’ package
that serves as a ‘One Stop Shop’ exhibition partner in ASEAN with a
mission to seamlessly coordinate the efforts of government and private
sector partners to ensure successful exhibitions.

TCEB is confident that through a combination of global initiatives,
notably “Thailand CONNECT The World” and “Thailand’s MICE United 11”,
as well as targeted local initiatives such as those it is presenting to German
and European stakeholders, the Thai business events sector will continue
to grow strongly in 2015. Thailand expects to welcome 1,036,300 business
events visitors in 2015, generating revenue of approximately THB106.78
billion.
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Royal Thai Army Tourism Organisation joins
Thailand’s MICE United II

as a strategic alliance to boost MICE market

the Royal Thai Army Tourism Organisation to promote domestic

MICE events in Royal Thai Military tourism destinations. The
launch of the new destinations took place at the Royal Thai Military
tourism destination at Chulachomklao Royal Military Academy Tourism
in Nakhon Nayok province.

Mr. Nopparat Maythaveekulchai, President of TCEB, said: “This
year, TCEB aims to boost domestic meetings and seminars activities
by extending collaboration with government agencies. We have great
cooperation from the Royal Thai Army Tourism Organisation which is our
10th ally under the Thailand’s MICE United Campaign. With this synergy,
we are introducing Royal Thai Military tourist destinations that offer
domestic MICE travellers new experiences.”

Col. Kasamesan Pattamanon, Director of Chulachomklao Royal Military
Academy Tourism, said: “Chulachomklao Royal Military Academy
Tourism is endowed with a variety of historical, natural and sports tourist
attractions, including the statue of His Majesty King Rama V, a 100-year-
old museum, an exhibition about the Royal Thai Army, and Chao Pho
Khun Dan Shrine.”

“We also have a number of meeting venues that can accommodate
from 100 to 1,000 guests. Moreover, complete facilities, including various
accommodations within the college and nearby, security management,
and health services, enable us to welcome any kind of MICE activity.”

“The most attractive things about the military destinations are the
programmes and activities they offer. Our group of programme creators
can customise exciting activities to meet all requirements, including team
building sessions suitable for incentives groups and seminar sessions.”

G earing up Thailand’s MICE United II, TCEB has joined hands with

“Recently, many organisations have shown interest in arranging
meetings and seminars with us. This will help promote our sites as new
tourist destinations. The Royal Thai Army is willing to open up to the
public. Profit does not matter. Giving back to society is more important.
We are open to all people to come and enjoy great experiences at
military tourism destinations all around the country. We are very pleased
to be part of Thailand’s MICE industry’s development.”

TCEB expects that the number of MICE travellers visiting Royal Thai
military tourism destinations and Royal Projects for MICE events in fiscal
year 2015 will reach 5,000. TCEB has allocated a budget of 5,000,000 baht
for organisers from public and private sectors to support transportation
expenses to the Royal Thai Military tourist destinations. For example,
MICE groups of 20 persons or more can apply for air travel allowances
of up to 1,000 baht per person. Coach or van travel for MICE events
involving 50 persons or more can apply for allowances of up to 500 baht
per person. The support is available from now until 30 September 2015.
Marketing promotional and public relations activities under the
Thailand’s MICE United are now entering their second year. They feature
differentiation of MICE activities and launches of interesting D-MICE
boosting packages. All this is playing a vital role in empowering the
domestic MICE industry. The MICE market will see 11,713,212 travellers
within the first half of fiscal year 2015 (October 2014-March 2015),
generating 43,584.61 million baht revenue. D-MICE business has targeted
15.23 million MICE travellers and revenue of 33,069 million baht.
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TCEB shares MICE knowledge to
aspiring Indonesian students

TCEB, led by Ms. Parichat Svetasreni (first row,
2nd from left), Director of Marketing & Corporate
Image Department, Ms. Waraporn Sornprom
(first row, far right), Senior Manager of Corporate
Policy & Strategy Department and Ms. Arisara
Thanuplang, Senior Manager of Corporate
Communications Section, Marketing & Corporate
Image Department (first row, far left), recently
welcomed a group of student from the Bandung
Institute of Tourism under the Ministry of Tourism
& Creative Economy, Republic of Indonesia.
During the visit to TCEB's office, the executives
were on hand to provide information on overall
Thailand’s MICE industry and the role TCEB plays
to develop and drive growth for this sector.
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TCEB organises “Familiarization Trip
2015” aiming to nurture cooperation
network amongst MICE related partners

TCEB launched “Familiarization Trip 2015” aiming
to encourage awareness of the MICE industry and
urge cooperation in promoting and developing
Thailand’s MICE sector with partnering agencies.
The trip was part of ongoing efforts to enlarge
networks of cooperation with partners and public
agencies to develop MICE industry potential.

The project focused on activities aimed at
tightening relations, promoting teamwork,
and Corporate Social Responsibility (CSR).
Representatives from the ministries of Tourism
& Sports, Agriculture & Cooperatives and
Industry, and the Department of Consular Affairs,
Immigration Bureau, Airports of Thailand Plc., and
Thai Exhibition Association (TEA), all joining TCEB
in driving MICE business, participated in the trip
as well. The trip took place 20-22 May 2015 in
Chanthaburi.
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MICE Academy & Career Day aiming
to develop highly potential MICE
personnel to serve AEC

TCEB has organised the “MICE Academy &
Career Day” in hopes of building up new
eneration of MICE personnel who has
nowledge and skills that meet international
standards in order to drive the proactive
plan in developing education. TCEB targets
to produce 20,000 new graduates to labor
market for the MICE industry in preparation
for the burgeoning of AEC.

Such movement will run through 5 projects.
Those include (1) The development of
international MICE curriculum (2) MICE
Academic Exchange Program with
international partners. Currently, TCEB has
22 international organisational partners from
6 countries. (3) Coach the Coaches Program
which aims to strengthen the potential of
MICE instructors. (4) MICE Academic Cluster
which serves as a hub of experts on MICE
knowledge. (5) MICE Academic Day, aimin

to expand the development of internationa
MICE curriculum and connecting new
eneration of MICE personnel with the MICE
abor market. The MICE Academy & Career
Day was organised during 3-5 June 2015 at
Queen Sirikit National Convention Center
(QSNCC). The event also featured various
interesting activities including the booths of
37 leading companies in the MICE industry
which are here to provide job and internship
opportunities for interested students.
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Promote Thailand’s MICE Industry to
ambassadors and Consuls-General from
the royal Thai embassies around the world

TCEB organised two significant events with
objectives of showing the potential and
readiness of Thailand as a MICE destination and
strengthening the TCEB's strong commitment
to driving MICE business among Ambassadors
and Consuls-General from the royal Thai
embassies around the world.

Firstly, TCEB set up an exhibition booth to
promote TCEB’s vision and mission together
with the important of Thailand’s MICE business
at the Conference of Ambassadors and
Consuls-General of the World 2015, organised
by the Ministry of Foreign Affairs. Thai Prime
Minister Prayuth Chan-ocha personally visited
TCEB's bootK at Vithes Samosorn, Ministry of
Foreign Affairs on 29 April 2015.

Secondly, TCEB hosted lunch for a group of
ambassadors and consuls-general from various
countries at the conference at Anantara Siam
Bangkok Hotel on 30 April 2015. At the
conference, ambassadors and consuls-general
gained in-depth profiles of Thailand’s MICE
credentials which would be useful for their
private sectors in order to compete in world
markets. Meanwhile, the conference, also
joined by Mr. Norachit Sinhaseni, Permanent
Secretary Ministry of Foreign Affairs of the
Kingdom of Thailand, also strengthened
and expanded the cooperation framework
between the Ministry of Foreign Affairs and
TCEB in pushing forward Thailand’s MICE
sector to international level in the future.
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5,977.03 Million Baht
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alaysia is recognised as one of the main
MMICE destinations in ASEAN. The Malaysian

government has put great emphasis on MICE
industry development, as seen in the rapid development of
MICE infrastructure and accommodation as well as pricing
strategies that make the country attractive among MICE
travellers from around the globe.

The strength of Malaysia’s MICE industry is explicitly
seen in value for money, ranging the price of air tickets,
MICE venues, accommodations and entertainments, thereby
drawing MICE organisers looking for cost-effective MICE
services.

Malaysia’s MICE industry is gained wide recognition
through a series of international accolades. Trip Advisor’s
Trip index Room Service 2014 ranked Malaysia 5th out of
48 countries with the most reasonable first-class hotel room
rates in the world in terms of combined room service items
prices and room rates. Other accolades include 2014 Best
Family Tourist Destination from Lonely Planet and Best
Convention Centre in Asia for the Kuala Lumpur Convention
Centre by MICE Report Awards 2012. In addition, in
2013, International Congress and Convention Association
(ICCA) ranked Malaysia as the world’s 30th best MICE
destination, while Malaysia’s exhibition sector ranked 2nd
among ASEAN member countries with the most exhibition
space sold in 2013 (300,000 sq.m.) according to the Global
Association of the Exhibition Industry (UFI).

The great success of Malaysia’s MICE industry is due to
three core agencies that work closely together to make the
country’s MICE industry develop effectively.

35,307 MICE Travellers
unidumengulud (aw)
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3,465.59 Million Baht
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Tourism Malaysia is the government’s core agency in
charge of tourism promotion and development. Tourism
Malaysia (The Malaysia Tourism Promotion Board: MTPB)
is a focal body under the Ministry of Tourism entrusted
with a primary role of promoting the country as a major
global tourist and MICE destination. Tourism Malaysia has
a designated MICE unit to assist conference organisers,
planners and non-profit professionals and associations in all
MICE matters.

Malaysia Convention & Exhibition Bureau (MyCEB) was
Established in 2008. MyCEB functions as Malaysia’s one-
stop centre for MICE activities and as the country’s official
Destination Marketing Organisation (DMO). It aims to be
one of Asia’s leaders in the development of the business
events industry as well as establishing Malaysia as a global
premier and preferred MICE destination. MyCEB is currently
a major founding member of The Asian Association of
Convention and Visitor Bureaus (AACVB) that was formed
to create regional cooperation in developing Asia’s
convention potential and to promote the region as an ideal
convention destination. The founding CVB members include
Hong Kong, Malaysia, Philippines, Singapore, South Korea,
Thailand, China and Macau.

Representing Thailand, one of the founding CVB
members, TCEB in its capacity as the AACVB's secretary-
general, has taken part in the establishment of AACVB
Headquarters in Thailand. TCEB provides consultancy for
the Associations’ regulation determination in accordance
with Thai laws in order to ensure the Association’s smooth
and effective operation. The establishment of AACVB
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Headquarters is expected to be completed in June 2015.

The Malaysian Association of Convention and Exhibition
Organisers and Suppliers (MACEOS): MACEOS provides
a platform for discussion among MICE professional
associations. MACEOS is a member of two international
organisations: Asian Federation of Exhibition and Convention
Associations (AFECA), and UFI (The Global Association of
Exhibition Organisers), thereby bringing common benefits
to the country’s MICE development. Common benefits for
all its members include: 1) enhancement of professionalism;
2) access to market information and MACEOS’s database;
3) increased exposure and opportunities for business
networking; access to communication channels between
the industry and the government; updates on public policies
and regulations relating to the exhibition and convention
industry. Efforts are geared towards the enhancement of
professionalism through training workshops, increasing
membership and promoting comradeship amongst
members.

Moreover, the national tourism campaign — Malaysia
Truly Asia, complements the country’s MICE success. The
campaign promotes the country’s ethnic diversity, unique
culture and tradition as well as various tourist attractions.
The impactful promotion of the country’s image, together
with integrated operation of the core agencies, has made
Malaysia a destination that attracts MICE travellers from
around the globe.

Source:

SMI SME Business Directory. Malaysia: Making Inroads into MICE. Retrieved August 28, 2014, from http.//www.smibusinessdirectory.com.my/mice/519-malaysia-making-inroads-into-mice.html(
http.//www.mymajorevents.com.my/malaysia-accolades/cheapest-first-class-hotel-in-the-world / The Trade Fair Industry of Asia 10th Edition, 2014 / http.//www.klccconventioncentre.com/Awards-@-Awards.aspx
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