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MESSAGE FROM THE PRESIDENT

Happy New Year to You All!

irst of all, I would like to thank all parties

and especially our strategic partners in the

public and private sectors for their continued

support. As a result of that support, Thailand’s

MICE industry surpassedits target in 2013,

both in terms of MICE travellers and revenue.
The number of foreign MICE travellers exceeded one
million, an increase of 13.21 per cent while the revenue
grew by 10.93 per cent to Bt88.49 billion.

For the 2014 fiscal year, the bureau has announced
its strategic plan based on the vision “Enhance Thai MICE
to High Quality Market”, which is in compliance with the
country’s strategic development plan “Thailand’s New
Growth Model”. The bureau aims to create the Thailand
brand as a preferred destination for quality business events
in Asia.

The bureau has also designed its marketing strategy
for 2014 on the concept of the 3Cs - 1. Companion; 2.
Customisation and 3. Creativity.

In addition to the considerable growth of Thai MICE
industry, more good news is that Thailand was chosen for
the establishment of the Asian Association of Convention
and Visitor Bureaus (AACVB) new headquarters. AACVB
Headquarters have been located in Macau since the
association was founded in 1983, more than three decades
ago. The Headquarters will relocate to Bangkok in January
2014.

This is regarded as another great success for TCEB,
which came up with the bidding theme “Be the Best in
Bangkok”. The relocation of AACVB headquarters can help
promote the image and role of the country as a centre for
connecting business opportunities and developments in the
convention industry in the region. It is also in line with the
Thailand CONNECT brand that aims to reflect the image
of Thailand's MICE industry under the slogan “Thailand
CONNECT: Your Global Business Events Connection”.

During the first quarter of the 2014 fiscal year, major
events supported by the TCEB included the ITU Telecom
world 2013 and Connect Asia-Pacific Summit, which
Thailand won the right to host for the first time between
November 19 and 22, 2013.

In another significant event, the TCEB and CNBC
Asia jointly hosted the 12th Asia Business Leaders Awards
(ABLA) in Bangkok, a platform that brings together more
than 500 senior management figures from across Asia-
Pacific.

Sponsoring these major events will not only generate
huge revenue for the country, but is also a channel to
effectively promote Thai MICE industry to the target groups.
In addition, it will enhance international confidence in
Thailand's potential to organise international standard
events and as a leader of MICE industry in Asia.

Best wishes for a happy and prosperous new year.
Mr. Nopparat Maythaveekulchai

President, Thailand Convention & Exhibition Bureau
(Public Organization)
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2014 MICE STRATEGIC PLAN

AIMING TO UPGRADE TO
HIGH QUALITY MICE MARKET

hailand” MICE industry topped its target in 2013, both

in terms of MICE travellers and revenue. Thanks to the

continued support of the public and private sectors, TCEB

enjoyed great success in implementing its operations plan

for the 2013 fiscal year. Thailand welcomed 1,013,502

foreign MICE travellers from all over the world, an
increase of 13.21 per cent over the target of 940,000 while the revenue
grew by 10.93 per cent to Bt 88.49 billion.

In fiscal 2014, the TCEB will rev up the country’s MICE industry by
emphasising on 5 major strategies in line with the Master Plan for MICE
Industry Development 2012-2016. These are: 1. Maintain the existing
markets and expand new markets; 2. Drive Thailand to become the
‘Top of Mind’ in Asia; 3. Make a difference and add value with creative
economy; 4. Strengthen local and international collaborative networks;
5. Enhance the capabilities and roles of TCEB.

TCEB's policy for its 2014 MICE strategic plan is in compliance with
the country’s strategic development plan. The bureau aims to penetrate
quality MICE groups in order to raise the MICE industry to a high quality
MICE market and develop the Thailand brand as a preferred destination
for quality business events in Asia.
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With these goals in mind, TCEB’s 2014 Vision is to ‘elevate Thailand’s
MICE sector and moves towards high quality markets’, integrating with
‘Thailand New Growth Model’ under the National Economic and Social
Development Plan. Aiming to attract more MICE events to Thailand and
elevate Thailand’s reputation for excellence as a quality Asian MICE
destination, the 2014 Strategic Plan incorporates recommendations
from the private sector, and takes into account the latest global trends
affecting Thailand’s overall economic growth as well as its MICE and
tourism sectors.

Emphasizing on the three key pillars of Thailand’s MICE industry
which include a diversity of destinations; unrivalled business opportunities;
and 3.High Quality Professionals, the TCEB will continue its recently
launched Thailand CONNECT marketing promotion campaign. Moving
forward in 2014, the TCEB will implement a ‘3Cs’ marketing strategy
which is made of 1. Co-creation; 2. Customisation and 3. Creativity.

In fiscal 2014, highlighted meetings and incentives include Unicity
Global Convention with 20,000 participants, Herbalife Asia Pacific World
Team University 2013 with 12,000 participants, and Jeunesse Expo —
Annual World Conference 2013 with 5,000 participants.

The highlighted conventions include World Marketing Forum for
2014 with 4,000 delegates, International Congress of Pharmaceutical
Sciences — FIP 2014 with 2,500 delegates, and The 3rd Global Congress
for Consensus with 2,000 delegates.

Highlighted exhibitions include Metalex 2014 with 50,000 visitors,
Intermach 2014 with 40,000 visitors, Propak 2014 with 30,000 visitors,
and TFBO&TRAFS 2014 with 25,000 visitors.

The TCEB is confident that the strategies for the fiscal year 2014
that aim to enhance the Thai MICE industry and turn it into a high quality
market will help the bureau achieve its operational goals for the year.
The bureau has set a target to increase the number of MICE travellers by
5 per cent to 987,000 and generate revenue of Bt96.9 billion, up 10 per
cent from the same period last year.
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“PRIVATE SECTOR CONFIDENT
IN STRENGTH OF THAI MICE”

ICE associations and operators revealed
trends for 2014 and business strategies
to drive MICE market and sustainable
growth.
Mr. Sumate Sudasna, President of
the Thailand Incentive and Convention
Association (TICA), and TCEB’s Board
of Director said that the MICE marketing strategy in 2014 will
mainly focus on the Asian market as European countries have
yet to recover from the economic slump. However, Thailand
must raise market quality rather than just emphasise quantity. In
addition, both public and private organisations should develop
e-commerce so that it plays a greater role in reaching target
clients while also creating interactive groups.

In 2014, the international convention and incentive industry
is expected to grow by 5-7 per cent with events running for
longer periods. Moreover, the conventions and incentives will be
distributed to the MICE Cities of Pattaya, Phuket, Chiang Mai and
Khon Kaen.

MICE Cities should therefore have a good knowledge and
understanding of the MICE industry and develop both as tourist
destinations and in terms of personnel capabilities to enhance
organisers’ confidence in their readiness to serve future markets.

“The MICE industry is regarded as one of the country’s major
industries so the Thai people must change their attitudes towards
service careers. It is a sector in which one can create a career as
it allows employees opportunities to become entrepreneurs.”

Mr. Sumate noted that in addition to the huge revenue
conventions bring to the country, they also allow for exchanges of
knowledge between the leaders and executives of organisations
and this can only be beneficial to Thailand.

He suggested that the government support TCEB in building
its capabilities to create more marketing measures. In addition
to maintaining its share of existing markets, the bureau has to
broaden its reach in order to penetrate such new markets as
Eastern Europe and South Africa, both of which have high potential
for the convention market.

Mr. Patrapee Chinachoti, President of the Thai
Exhibition Association (TEA), and TCEB’s Board of
Director said that an extraordinary meeting of the
association in October 2013 had passed a resolution
to allow organisers and contractors registered
in countries such as Singapore, Hong Kong and
Malaysia to be members without voting rights.

This would help elevate the standards of the
Thai exhibition industry and increase the chances of
attracting major exhibitions to Thailand.

Meanwhile, the association has proposed that

the TCEB widen the role of MICE industry. Besides

meetings, incentives, conventions and exhibitions, the industry
should cover business events as in the case in many countries.

The bureau should also design more aggressive campaigns

through the international media in order to raise the recognition

of Thai exhibitions throughout the world. This would serve

to demonstrate Thailand’s potential for hosting events with

international standards.

In addition, Mr. Patrapee recommended that Pattaya should
prepare to develop a new convention and exhibition centre.
Noting that the Pattaya Exhibition and Convention Hall (PEACH)
mainly facilitates exclusive events, he said that Pattaya should
thus provide another venue to accommodate general events.

Hat Yai in Songkhla province and Khon Kaen should also
develop new convention and exhibition halls because the current
venues are under the management of universities and thus cannot
operate fully as commercial entities.

Referring to exhibition industry trends, he noted that
exhibitions have been designed to tap the niche market with
smaller sizes for each event. In addition, the organisers hold
exhibitions in the areas they are targetting. For example, an oil
and gas expo would be held on the Map Ta Phut Industrial Estate
rather than in Bangkok.

The exhibition industry is facing a shortage of workers and
operators are now having to hire foreign workers, especially
contractors. It is essential that TCEB plays a greater role in
developing personnel to meet standards in preparation for future
industry growth.

Mr. Sakchai Pattarapreechakul,
President of NCC Management
and Development Co., Ltd, the
operator of Queen Sirikit National
(QSNCO),
the company’s

Centre
explained that
key strategy is to
collaboration with organisations,

Convention
enhance

business associations and overseas
public agencies that have potential

for the convention and exhibition
industry. This is a mission for
future sustainable growth.

“In 2014 and beyond, we are aiming to work with top business
associations in high-potential industries in China. Many of China’s
provinces are today playing a pivotal role in manufacturing
related to the agricultural machinery, automotive, infrastructure
and transportation sectors. The QSNCC also coordinates with the
Chinese Embassy in Bangkok to ensure convenient visa issuance
as well as with the Customs Department to facilitate the import
of equipment for the events held in Thailand,” Mr. Sakchai said.

Britain and India are also among the target key markets that
offer great opportunity for the venue. In India particularly, the
sugar industry, tapioca, real estate and education business sectors
are on the rise.

“As a result of the stagnant economic growth in Europe,
businessmen in many countries are looking to the Asian market
to expand their customer base and business opportunities. This
is particularly true for the ASEAN region which with a combined
population of more than 600 million is attractive to the West.”

Thailand is also becoming a hub for connecting these
European manufacturing companies to the tremendous business
opportunities in neighbouring countries particularly the CLMV
group comprising Cambodia, Laos, Myanmar and Vietnam.

To prepare for the growing business opportunities, the centre
is negotiating with Germany’s leading trade fair organiser to hold

Sakchai Pattarapreechakul
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major trade fairs in Bangkok. Both sides will consider which
fairs are suitable for the ASEAN market.

Russia is another potential market for Thailand and it is
vital that the relevant government agencies lead the private
sector to meet more private sector businesses in Russia.

As far as the domestic MICE market is concerned, the
QSNCC has received a good response from existing organisers
in terms of increasing the frequency of their events from once
a year to twice a year. Nonetheless, the centre will focus
more on B2B trade shows that require a longer period and
which also serve as a platform for Thai entrepreneurs to meet
international business partners. Currently, consumer fairs
account for 75 per cent of business while B2B trade shows
make up only 25 per cent.

Mr. Surapong Techaruvichit, President of the Thai Hotels
Association (THA), and TCEB’s Board of Director noted that
the association’s role is to accommodate the large number
of MICE travellers and collate the rooms as a factor for
negotiation with meeting organisers.

The THA will provide a professional team to help support
the negotiations in terms of pricing and conditions. These
are important requirements, especially for mega conventions,
because the organisers need a lot of accommodation as well
as good management. More than 90 per cent of four-star and
five-star hotels are now members of the THA.

“We have many advantages for attracting MICE travellers,
the most important of which are the friendliness of Thai
hospitality sector and a large diversity of tourist attractions to
suit the industry’s niche market. These are important elements
in choosing a destination for meetings as well as pre and post
activities.”

Mr. Surapong added that the THA is currently coordinating
with the Ministry of Interior and other relevant organisations
to solve the problem of illegal hotels particularly in such
tourist destinations as Bangkok, Pattaya, Cha-am, Hua Hin,
Phuket, Samui and Chiang Mai. These measures will ensure
fairness for the legal hotels and help control standards as well
as safety measure for tourists and MICE travellers.

Mr. Loy Joon How, General Manager of Impact Exhibition
Management Co., Ltd., the operator of Impact Exhibition
Centre (IMPACT), is confident that the ASEAN Economic
Community, which gets underway in 2015, will have a
positive impact on the exhibition market in Thailand thanks
to the increase in business activities.

In 2013, IMPACT hosted 800 events with more than 15
million visitors. About 70 per cent of these were domestic
exhibitions with international conventions making up the rest.

“As the ASEAN market grows, we will have to face more
challenges. It is thus essential to improve and strengthen
our competitiveness and attract MICE events to Thailand.
Human resource development, in particular, is regarded as
major software and it requires enhancement in terms of both
knowledge and skills so that we can offer world-class service

standards. This will boost our capabilities to meet customers’
needs more effectively.”

Joon How added that the company has created a
corporate culture on the concept “Partnership for Success”
with the long-term goal of making IMPACT a top-five
convention and exhibition centre in Asia, recognised both in
terms of venue professionalism and services.

On the hardware side, IMPACT plans to expand indoor
exhibition space by 70 per cent over the next five years and
provide a one-stop-shop solution for management services,
logistics and marketing.

IMPACT is currently the largest exhibition centre in
Thailand and ASEAN with a total indoor exhibition space of
140,000 square metres. It is the world’s third ranked coming
behind Shanghai and Guangzhou in China.

Mr. Arun Theng, General Manager,
Royal Paragon Hall Enterprise Co.,
Ltd, the operator of Royal Paragon
Hall Exhibition & Convention Centre,
revealed that the MICE business is
expected to grow significantly in 2014
and play a greater role in the economy.
Not only does it generate huge revenue
for Thailand, but the MICE industry also
distributes income to other business
sectors including hotels, banquets,
construction and interior design.

In addition, the MICE travellers have 2-3 times higher
spending power than ordinary tourists. In 2012, the MICE
industry generated up to Bt79.8 billion in revenue, representing
9.5 per cent of the country’s total tourism revenue.

At present, the government sector provides strong support
to the MICE industry in terms of infrastructure development
and expansion of convention and exhibition centres in such
provinces as Chiang Mai, Khon Kaen and Phuket.

However, local political instability remains an important
obstacle to the growth of the MICE industry.

As part of its marketing promotion strategy for 2014, the
company plans to develop various aspects of its business to
handle the growing domestic MICE market and is also aiming
to expand into the overseas market.

The company is also preparing for the AEC in 2015 by
emphasising personnel development. Staff receive support for
English language and special skills training and are also sent
on study visits to ASEAN countries to seek opportunities for
market expansion in the region.

“l do believe that the AEC will be a factor in driving the
MICE sector in the region thanks to the growing trade and
investment among the ASEAN member countries. | think it is a
great chance to add value to the MICE business in Thailand.”

Theng added that in 2014, the company expects to
welcome more at least 300,000 MICE travellers, up 20 per cent
over the previous year and increase revenue by 20 per cent.

Aruni~Theng
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TCEB AT THE GLOBAL LEVEL
UNDERLINING THAILAND'’S
POSITION AS EXCLUSIVE HOST

FOR UFI-EMD

he TCEB in collaboration with The Global Association of the Exhibition Industry or UFI took the opportunity
of the 80th UFI Congress held in Seoul, South Korea from November 13-16, 2013 to present Thailand as the
exclusive host country of the 2014 edition of the UFI-EMD programme.

This coming EMD is the 6th edition of the programme and will take place in Bangkok. Previously, Thailand

successfully launchedthe programme in Thailand in 2007, establishing itself as the exclusive host in ASEAN.
Mrs. Nichapa Yoswee, Director of TCEB’s MICE Capabilities Department, explained that the UFI Exhibition
Management Degree (EMD) expands the range of educational training opportunities for UFI members and

exhibition professionals around the world. The EMD is aimed at raising international standards in the professional training of

exhibition organisers and private sectors.

The programme enhances their exhibition DNA and offers several benefits. Graduates of the UFI-EMD course see their

capabilities augmented while gaining valuable new management skills that can be applied to the professional management of

exhibition and convention centres and to the development of successful trade shows and conferences.

Until today, more than 170 graduates from 60 organisations around the world have already benefited from the knowledge

and networking their participationin the EMD in Bangkok, Thailand brings.
As local strategic alliances, the TCEB has received the full support from the Thai Exhibition Association (TEA) and the
Thailand Incentive and Convention Association (TICA) in sending their members to attend the industry acclaimed programme in

Thailand.

Mrs. Nichapa noted that the EMD is a part of the efforts to develop Thailand as the ASEAN MICE Education Hub. The world’s
leading MICE organisations: UFI (The Global Association of the Exhibition Industry), IAPCO (The International Association of
Professional Congress Organisers) and MPI (Meeting Professionals International) have selected Thailand as the regional centre for

their acclaimed advanced professional studies for the MICE industry, in partnership with TCEB.
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In addition, the TCEB provides MICE Academic Exchange
Programmes in Korea, Taiwan and Australia. It is now targeting other
countries including China, England, Germany, Hong Kong, Japan, the
Middle East, Singapore and USA.

Meanwhile, Ms. Vichaya Soonthornsaratoon, Director of TCEB's
Meetings Industry Department, joined a recent in-depth case study
presentation and round table discussion on “Analysis and evaluation
of a hybrid event - Client session at ICCA Research, Sales &Marketing
Programme (RSMP)” held as part of the 52nd ICCA Congress
(International Congress and Convention Association) in Shanghai,
China from November 2-6, 2013. This reflects Thailand on an
international arena in driving strategic alliances across the industry.
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THAILAND HOSTS ASIA
BUSINESS LEADERS AWARDS
2013

SUPPORTING PROMOTE
STRATEGY THROUGH A
SENIOR MANAGEMENT
PLATFORM

CEB and CNBC Asia jointly hosted the 12th Asia Business Leaders

Awards (ABLA) in Bangkok on November 13-14, 2013 in line with TCEB’s

PROMOTE strategy that is designed to enhance Thailand’s leadership

positionas a preferred destination for the business events industry in Asia.

The ABLA havebeen held annually since 2001, with 2013 marking

the 12th consecutive year. CNBC created the Asia Business Leaders

Awards (ABLA) to salute remarkable business leaders for their continuing

commitment to excellence, developing best practices and innovative strategies. More than

500 senior executives from organisations in the Asia-Pacific region participated in the
event.

Working in partnership with an influential media organisation to serve as host for this
prestigiousevent enabled the TCEB to effectively present Thailand’s business eventsindustry
to the target group. The bureau expects that the event will help increase awareness of
Thailand's capability to organise world-class events whileunderscoring Thailand’s position
as a business events industry leader.

As part of the two-day event format, the CNBC Exchange offered a panel discussion
for senior managers to exchange views on business trends. The ABLA Awards Ceremony &
Gala Dinner, meanwhile, presented awards in 6 categories, namely Asia Innovator of the
Year; Asia Business Leader of the Year; Corporate Social Responsibility Award; Asia Talent
Management of the Year; Lifetime Achievement Award; and Thailand Business Leader of
the Year.

The Thailand Business Leader of the Year Award was specially created for this year’s
ABLA to recognise excellence in leadership in the host city of this prestigious event. Dr.
Pailin Chuchottaworn of PTT Public Company Ltd won the 2013 award in recognition of his
visionary leadership in both his home country and in the global marketplace.
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THAILAND ROLLS OUT RED CARPET TO WELCOME
LARGEST “MEGA-EVENT” OF THE YEAR

TCEB EXTENDS SUPPORT TO CONNECT
ASIA-PACIFIC SUMMIT & ITU TELECOM

WORLD 2013

CEB announced another great success for the Thai MICE
industry through its support for ITU Telecom World 2013
and the Connect Asia-Pacific Summit, which were hosted
by Thailand for the first time. Winning the bid to host
theseevents, which were held between November 19
and 22, 2013 at IMPACT Muang Thong Thani, Bangkok,
underlines the capabilities of Thailand as a truly preferred
destination for global MICEevents.

Mr. Nopparat Maythaveekulchai, President of TCEB, said that the
events marked another notable achievement for TCEB and its support for
the organisation of the event. The successful bid was led by the Ministry
of Information and Communication Technology in cooperation with the
Office of National Broadcasting and Telecommunications Commission and
the TCEB.

With the buoyant growth in the ICT industry in ASEAN, hostingthe
event was very important to the Thaieconomy. It emphasised the potential
of the industry and its infrastructure in driving economic growth and social
development when the ASEAN Economic Community (AEC) comes into
effect in 2015. The demand for ICT will grow considerably in line with the
developments in the region. The event welcomeda large number of delegates
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from public and private sector firms related to the ICT industry in ASEAN
and all over the world.

Under the strategies of WIN, PROMOTE and DEVELOP, the bureau
provides support for international events in terms of budget, marketing and
promotional campaigns and public relations.

For the ITU Telecom World 2013, TCEB's support covered 1) local and
international public relations; 2) air tickets for ITU management and staff;
3) reception party. In addition, the bureau set up a TCEB Pavilion inside the
Thailand Pavilion to introduce Thailand's MICE industry and demonstrate the
readiness of Thailand asa platform for global exhibitions.

The support for the ITU Telecom World 2013 is also in line with the
TCEB's strategic corporate plan for the next 3 years that definesThailand’s
capacities asDiversity of Destinations, Unrivalled Business Opportunities and
High Quality Professionals under the concept “Thailand CONNECT: Your
Global Business Events Connection”.

The ITU Telecom World 2013 and the Connect Asia-Pacific Summit
20,000 delegates
representatives from the world’s leading technology firms. It is estimated

attracted about including top management and
that the two events generated Bt2.6 billion in revenue.

The eventalso created a range of jobs including booth operators,
logistics and security services and others with an estimated value of Bt400
million. As a result, the event contributed up to Bt3 billion, thus helping to
drive the continued growth of the Thai MICE industry.

The Connect Asia-Pacific Summit 2013 was one of the highlights at ITU
Telecom World 2013 and was held on November 18, 2013. The major global
ICT event saw Thailand welcoming the leaders of governments, ministers, ICT
regulators and ICT industry leaders from Asia-Pacific and elsewhere to share
their visions on Asia-Pacific 2020: Smartly Digital.

The Thailand Pavilion was created on the concept “Thailand in the
Context of Digital Era” and featured an outstanding Royal Pavilion that
presented development projects under the Royal Initiatives. The projects
featured the theory for development of the country and its people through
the adoption of suitable technology that harmonises with traditional local
wisdom for sustainable development. The Pavilion also introduced the Royal
Initiative Projects of HRH Princess Maha Chakri Sirindhorn.

The TCEB Pavilion,meanwhileprovided information about Thailand's
MICE industry and demonstrated the readiness of Thailand as a platform
for global trade shows. The TCEB also presented its role in promoting and
connecting business opportunities through the MICE industry of Thailand.

“Thailand has collaborated with ITU by supporting events since ITU
Telecom 2008. This year, Thailand was recognised by ITU as the host of
Connect Asia-Pacific Summit and ITU Telecom World 2013, reflecting the
potential of Thai MICE industry and the readiness of its infrastructure.
Meanwhile, Bangkok has been ranked as one of the world's most popular
economic cities and tourist destinations thanks to its readiness in terms
of meeting venues, transportation and world-class service standards,” Mr.
Nopparat concluded.

According to The Trade Fair Industry of Asia 9th Edition, 2013, compiled
by the Union des Foires International (UFI), Thailand’s trade fair industry
is the largest in Southeast Asia, in terms of net space sold and revenue. In
addition, Thailand is ranked eighth among Asian countries with a total of 83
events that account for up to 464,250 square metres of exhibition space sold.
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TCEB ENCOURAGES THAI MICE OPERATORS
ARRANGING TRIPS TO STUDY INVESTMENT
OPPORTUNITIES IN TARGET ASEAN
COUNTRIES IN PREPARATION FOR AEC

ver the past year, TCEB has led Thailand’s small
and medium-sized MICE enterprises to explore

investment opportunities in 4 target countries
- Indonesia, Myanmar, Vietnam and Laos - as
part of the ongoing efforts to help Thai MICE
operators prepare both offensive and defensive
strategies for the upcoming ASEAN Economic
Community (AEC).

The ASEAN tour programme also aimed to stimulate and alert Thai
entrepreneurs to the expansion of trade and investment opportunities in
ASEAN countries. The bureau initiated the ASEAN-centric programme,
“ASEAN MICE Operations: Now for The Next Investment Excellence”
Operation 2 Partnership Excellence, to study investment opportunities
during 3 economy-focused trips. The bureau brought the Thai MICE
operators to meet relevant public and private organisations in the four
countries, examine the trade markets, to participate in business matching
sessions and visit trade exhibitions.

TCEB initiated this project because Thai MICE operators, most of
them SMEs, are ill-prepared for and lack the courage to invest overseas.
Most also lack knowledge and have an inadequate level of professional
savvy to do business overseas, especially in the areas of language, culture,
communication channels, customs procedures as well as legal risk and
project risk management.

It is thus necessary to strengthen Thai MICE operators in overseas
markets and especially in Myanmar, Vietnam, Laos and Indonesia, as these
are countries the Thai government is targeting in promoting investment.
The project will enable the operators to apply the knowledge and
experience gained in their plans for investment in each country while
optimising the benefits received from the AEC. The project will eventually
enhance the competitiveness of the Thai MICE industry.

TCEB expects that through the “ASEAN MICE Operations: Now for
The Next Investment Excellence” Operation 2 Partnership Excellence,
Thai MICE operators will develop knowledge, methods and experience of
doing business in overseas countries thus reducing the investment risk. In
addition, they could create international networks that would allow them
to connect and exchange information with each other as well as receive
support from organisations in these countries.

Kicking off the programme with a trip to Indonesia from July
3-7, 2013, the TCEB team met Mr. Paskorn Siriyaphan, Ambassador
Extraordinary Plenipotentiary to Indonesia for a briefing on Thailand-
Indonesia cooperation and Mr. Rongvudhi Virabutre, the Economic
Counsellor, who provided an overview of the economy and business
opportunities in Indonesia.

The TCEB team next visited Myanmar from August 20-23, 2013 where
they met with relevant public and private sector concerns including
Thailand’s Ambassador to Myanmar, Commercial Ambassador and a
representative of Bangkok Bank. These provided a briefing on Thailand-
Myanmar cooperation and business opportunities in Myanmar. The Thai
delegates also met the Union of Myanmar Federation of Chambers of
Commerce and Industry (UMFCCI) and the Mandalay Region Chambers of
Commerce and Industry (MRCCI).

Finally, the TCEB team visited Vietnam and Laos from December 16-
20, 2013and held meetings with Mr.Boonrong Pongsathiensak, Thailand’s
Minister of Royal Thai Embassy in Hanoi, Vietnam and the Vietnam
Chamber of Commerce and Industry (VCCI).

In Laos, the delegates received a briefing from Mrs. Pimol
Pongkongkaew, Minister Counsellor (Commercial) in Vientiane. The
potential trade and investment sectors for Thailand and Laos include
power generation, mining, hotels and tourism, transport, construction and
agriculture.

The TCEB team also held a meeting with the Lao National Chamber
of Commerce and Industry (LNCCI) during which the Deputy Secretary,
Ms.Sengdavone Bangonsengdeth, explained the roles and responsibilities
of LNCCI as a central body in organising business events and small
exhibitions in 15 provinces and inviting businessmen to participate. The
LNCCI is required to inform the Ministry of Trade and Industry to obtain
endorsement.

Laos currently has no specific bureau dealing with the MICE sector
and the relevant ministries organise the events. However, the Lao
authorities acknowledge that it is essential to establish a MICE promotion
agency in the future and have asked Thailand to serve as a model for this
initiative as well as provide training support. Both countries are likely to
sign @ memorandum of understanding for the joint development of the
MICE industry.

The Thai MICE operators invited Lao businessmen including Dao
Coffee to attend exhibitions in Thailand. Meanwhile, LNCCI is ready to
bridge relations between Thai and Lao businessmen to create partnerships.

In addition to the ASEAN study tour programme in 4 countries, TCEB
designed a training course for the Thai MICE operators, which about 200
participants of the first class already completed the training course. The
bureau was also honoured to welcome Dr. Surin Pitsuwan, Chairman of
the Future Innovative Thailand Institute and Former Secretary-General of
ASEAN, who gave a speech titled “Opportunities of Thai MICE industry in
ASEAN”. This covered the economic issues in which people are interested
and monitoring closely. The MICE sector is one of business sectors that
will be affected by the launch of the AEC in 2015.
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AACVB IMPRESSES WITH

‘BE THE BEST IN BANGKOK" CONCEPT
BANGKOK SELECTED AS NEW AACVB

HEADQUARTERS

CEB enjoyed another major success recently by beating
South Korea in winning the bid for the establishment of a
new headquarters for the Asian Association of Convention
and Visitor Bureaus (AACVB) in Bangkok.

AACVB Headquarters have been located in Macau
since the association was founded in 1983, more than
three decades ago. The Headquarters will be relocated to
Bangkok in January 2014.

The AACVB brings together convention and exhibition promotion
organisations in Asia. Currently, members include China, Hong Kong, Korea,
Macau, Malaysia, Philippines, Singapore and Thailand. The AACVB was founded
with the aim of exchanging market information and to work on joint business and
marketing development to promote the Asian region as a preferred destination
for global MICE events.

Thailand is an active member and has cooperated with the AACVB in all
aspects of the MICE business, especially since the setting up of the TCEB in 2004.
For this reason, Thailand was honoured to serve as chair of the AACVB for four
consecutive years from 2008 to 2011.

Mr. Nopparat Maythaveekulchai, TCEB’s President, said that the AACVB
agreed with the “Be the Best in Bangkok” concept used in bidding for the rights.
The bureau presented the strengths of Thailand and Bangkok including its strong
position in connecting various aspects of the Thai MICE industry through such
regional collaborative networks as Greater Mekong Sub-region (GMS)
and Bay of Bengal Initiative for Multi-Sectoral Technical and Economic
Cooperation (BIMSTEC), both of which will have a major influence on
the future MICE market.

Support from the Thai government in facilitating and enhancing
the AACVB's operations to boost the convention industry in Asia will
strengthen the association’s role and help it become one of the world’s
best conventions and visitors associations.

In terms of geography, Thailand has been designated as a hub of the
ASEAN Economic Community (AEC). As part of its preparations for this
integration, Thailand has committed to investing in mega infrastructure
projects, especially transportation and logistics networks including a rail
system and land, water and air transport.

Furthermore, the country is also providing continued support for
organising business events in fiscal 2014 as part of the “Thailand’s New
Growth Model” project, which got underway on October 1, 2013.

Thailand’s section as the location for the AACVB’s Headquarters
can help promote the image and role of the country as a centre for
connecting business opportunities and developments in the convention
industry in the region. It is in line with Thailand CONNECT brand

that aims to reflect the image of Thailand’s MICE industry under the slogan
“THAILAND CONNECT: Your Global Business Events Connection”.

Mrs. Suprabha Moleeratanond, former Director of the Meetings Industry
Department of TCEB and an Honorary Member of the International Congress
and Convention Association (ICCA) noted that Asian MICE cooperation has so
far lagged behind that in Europe and the US and said that conventions and
exhibitions require strong international cooperation to drive the ASEAN region
forward in becoming a leader of the global MICE industry.

“In the past, AACVB played a key role in developing tourism, international
meetings and exhibitions in Asia, but this role came to a halt a few years ago
due to the lack both of a leader and serious efforts to further develop it. At the
time | was the Director of TCEB’s Meetings Industry Department and recognised
the opportunity to promote Thailand in parallel with AACVB to strengthen the
Thai MICE industry.”

A major outcome of the AACVB’s revival and the relocation of its
Headquarters to Thailand will be the chance to elevate the MICE platform in
Asia. The association will stimulate the public and private sectors in the MICE
industry to create cooperation and marketing opportunities and work to develop
the Asian MICE industry. The association will also enter into collaboration
with associations at the same level in other regions to enhance the Asian MICE
industry and develop it into a world leader.







