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MESSAGE FROM THE PRESIDENT

Dear readers,

he peaceful environment surrounding the holding
of the general election in early July bodes well for
increased confidence in trade, investment, tourism as
well as MICE business.

Earlier, TCEB joined with the private sector in

organizing a seminar on “New MICE Policies for the
New Government” to mobilize ideas and design a five-year strategic
MICE industry development plan (2012-2016). The bureau will urge
the government to incorporate the new MICE plan with its policies
to enhance Thailand's MICE industry as a preferred destination
in Asia and make it the hub of Asia by 2016. Meanwhile, TCEB
is to propose the suggestions of Thai MICE operators to the new
government in a bid to be ready for the changes that will come
after the formation of the ASEAN Economic Community (AEC)
in 2015. It is essential for Thai MICE industry to receive the
government’s support to strengthen the competitiveness of both
operators and labor in the MICE sector.

TCEB has also expanded bilateral cooperation with Asian countries.
Recently, TCEB signed a Memorandum of Understanding with the
Seoul Tourism Organization to jointly promote the MICE markets of
both countries and enhance the growth of the Asian MICE industry
to ensure it becomes a world leader.

In addition, TCEB held a business forum on “Maximize Your
Business Opportunities in ASEAN through Thailand’s Champion
Trade Shows”. The event aimed to attract Indonesian MICE travelers
visiting the five ‘champion’ trade shows supported by the bureau.
The business forum is expected to enhance awareness of business
opportunities in Thailand and open the door to the ASEAN market
through the country’s exhibition platform. This symposium is part
of TCEB's support for Thailand’s exhibition industry under its
‘Better the Best’ campaign, which is being implemented for the
second consecutive year.

The Intelligence Center is another imperative project. Launched
recently, it is one of TCEB's priorities and will develop and enhance
Thailand’s MICE industry while responding to the needs of the
private sector. The bureau aims to have Thailand’s first information
Center fully operational by 2014, and make Thailand the leading
MICE information Center in Asia.

Moreover, TCEB enjoyed great success in organizing “World Expo
2020: Logo and Mascot Competition” in support of Thailand'’s bid
to host the World Expo 2020, attracting more than 1,000 entries
from all over the country. Now, the bureau has the perfect logo
and mascot that reflect the theme and core message of the event
- “Redefine Globalisation - Balanced Life, Sustainable Living”. The
logo and mascot are available for the official campaigns of the
bidding to host the World Expo 2020.

Akapol Sorasuchart
President

Thailand Convention and Exhibition Bureau
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The Thailand Convention & Exhibition Bureau (TCEB) has
joined with the private sector in setting a five-year strategic
plan (2012-2016) for the development of Thailand’s MICE
industry, which will be submitted to the new Government
for consideration. The plan aims to drive Thailand as a
preferred destination for the MICE industry in Asia by the
year 2016 and forecasts a 75% increase in the number of
MICE travelers to 1.4 million a year and 87% growth in

revenue to Bt130 billion.

kapol Sorasuchart, TCEB’s President, says the bureau
has always worked hand in hand with the private sector
to strengthen the foundations of Thailand’'s MICE
industry. The two sides started by organizing a MICE
Summit to draw up a framework for the recovery of
Thailand’s MICE industry, which led to Thailand’s first
“MICE Industry Roadmap” or “White Paper”.

In the latest move, TCEB joined with the private

sector in developing a “New MICE Policy for the New

Government”, gathering ideas in order to set a five-
year strategic MICE industry development plan. This long-term plan will be in line
with the 11th National Economic and Social Development Plan (2012-2016), and
is in preparation for the formation of the ASEAN Economic Community (AEC) in
2015. The plan aims to achieve TCEB'’s vision of Thailand becoming a preferred
destination for MICE industry in Asia in 2016, generating revenue for the country
through the MICE industry as well as strengthening the country’s competitive edge
in the international arena.

In the five-year strategic plan, TCEB has set 5 main targets. These will support
and enhance Thailand’s MICE industry as well as increase its competitiveness and
ensure continued growth.

1) Increase MICE revenue by an average of 15-25% a year.

2) Increase the number of inbound MICE travelers to Thailand by 15-25% a year.
3) Increase the average of MICE expenditure per head by 5% a year.

4) Ensure that the level of MICE travelers’ satisfaction is not less than the 2011
assessment.

5) Ensure that the level of MICE operators’ satisfaction is not less than the 2011
assessment.

Under the strategic plan, the bureau will proceed through three mechanisms: WIN
more bids to host international MICE events in Thailand, PROMOTE Thailand as an
ideal MICE destination, and DEVELOP the industry’s potential. The bureau has also
set strategies to accomplish each of these mechanisms.

1. WIN

- Maintain existing markets and expand to new target markets.

2. PROMOTE

- Drive Thailand as the “Top of Mind” MICE destination in Asia.

3. DEVELOP

- Develop MICE Cities to establish Thailand as a MICE leader in the region.

- Differentiate Thailand’s MICE market and add value through the creative economy.

- Develop MICE infrastructure competitiveness.

- Strengthen domestic and international cooperation networks.
- Enhance the role and capability of TCEB.

TCEB is confident that through the implementation of the 5-year MICE industry
development plan and the joint action plan with the private sector, Thailand will
evolve into the MICE hub for Asia by the year 2016. Achievements, based on
Nielsen’s Thailand ‘MICE Brand’ Study, will be evaluated by the level of MICE
travelers’ awareness about Thailand (not less than 50%), and through their choice
of Thailand as the ideal MICE venue (increase from 5% to 15%). TCEB estimates
that by 2016, Thailand will witness a growth of 75% in MICE travelers, to 1.4 million
visitors per year, with and an 87% increase in revenue, reaching Bt130 billion.
Also by 2016, the MICE industry will represent 18.35% of Thailand’s total tourism
revenues, and contribute 1.1% of GDP.

Akapol said that this long-term strategic plan will serve as a framework for TCEB'’s
operations and the MICE industry, and be in line with TCEB's visions and missions
of achieving major goals. The results will be evaluated in three phases: in Year 1
(2012); Year 3 (2014) and Year 5 (2016).

“TCEB will propose the five-year plan to the new government and also indicate the
economic impacts from the MICE industry. The bureau will urge the government to
add the new MICE plan to its of new policies to help drive Thailand’s MICE industry
as the hub of Asia,” Akapol said.
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TCEB RAISES THAI MICE
OPERATORS” RESOLUTIONS IN

RESPONSETO UPCO
ASEAN ECONOM
COMMUNITY WITH NEW
GOVERNMENT

TCEB is to put the suggestions of Thai MICE operators to the new government
so as to be well equipped to deal with changes in this highly competitive
market after the formation of the ASEAN Economic Community (AEC). Thai
MICE operators have four main concerns, according to the bureau: business
competitiveness, pervasiveness of foreign labor, the readiness of relevant
sectors to prepare themselves for change, and government support.

kapol Sorasuchart, TCEB's President,

says TCEB has been working proactively

towards preparing for the full integration

f the ASEAN Economic Community

(AEC) in 2015 for over two years. A more precise
plan is already included in next year's budget.

“We recognize that the AEC will result in many
changes to Thailand’'s MICE industry. It is our
mission to help Thai MICE operators prepare
themselves for the AEC and increase their abilities
to complete in a climate of regional economic
integration. TCEB is working closely with the
Department of Trade Negotiations, Ministry of
Commerce, which has the major responsibility
in protecting the benefits of Thailand’s business
sector within the AEC.”

To address these concerns and otherissues, TCEB,
along with public and private sector agencies,
jointly organized a seminar in late June 2011 to
brainstorm and seek solutions to the possible
impacts of the AEC. There was a discussion on the
preparation for the changes in MICE industry, in
which the Director of Strategic Trade, Services and
Investment Division of the Ministry of Commerce’s
Department of Trade Negotiations participated.

Thai MICE operators raised four main concerns at
the seminar and these will be submitted to the new
government for consideration.

The impact from tougher competition on MICE
businesses, especially cost and services. The
MICE operators suggested that the MICE industry
be included on a sensitive list or that protection
measures be introduced in the form of subsidies to
local MICE operators. A tariff policy should also be
formulated, particularly for foreign operators.

The impact on the labor sector. The relocation of
foreign labor will affect Thai labor.

The government's regulations for supporting
Thailand’s MICE industry.

Improving the capability of Thai labor and the

development of Thailand’s MICE industry .

Meanwhile, TCEB has set a preliminary action plan
in preparation for the AEC.

Set a long-term MICE policy, which will be
submitted to the new government.

Prepare an operating plan focusing especially on
the development of human resource capabilities
in the MICE industry through various MICE training
programs. Thai labor will be enhanced so as to
better compete with incoming foreign workers or
move to work in other countries in the region.

Develop an Intelligence Center and Call Center
as databases for MICE operators to search for
useful information. TCEB is also teaming up with
the Department of Trade Negotiations to organize
seminars, workshops and brainstorming sessions
to investigate strengths and weaknesses, as well
as continuously deliver suitable active and passive
strategies.

Provide relevant training on prerequisite skills such
as language skills, service-minded characteristics,
and new business know-how.

Recently, TCEB conducted a seminar: “AEC
2015: The Turning Point of Thai MICE Industry”.
This is to prepare the readiness of Thailand’s
MICE industry as well as enhance the country’s
competitiveness. The gurus and experts from the
industry were invited to join the panel discussion
and share their opinions. The topics of discussion
covered the readiness of Thai MICE through the
full implementation of AEC and the ‘European
Economic Integration Experience’.

“We have three more years to gradually prepare
the industry for the AEC. At this stage, Thai MICE
operators are in the position to prepare in advance.
It is very important that Thai MICE operators adapt
to the new changes, enhance their strengths and
minimize weak points. This will eventually lead
to a competitive advantage for Thailand’'s MICE
industry,” Akapol concluded.
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TCEB ORGANISES ‘CONNECTIONS PLUS 2011
BRINGING INTERNATIONAL BUYERS
AND MEDIA TO EXPERIENCE
LUXURY MICE

TCEB organized “Connections Plus 2011”, an annual mega familiarization trip,
inviting 120 corporate buyers, exhibition organizers and MICE media
representatives from 17 countries worldwide to experience the exceptional MICE
organization in Thailand under its ‘Believe in Thailand’ campaign. Bangkok and
Hua Hin were selected and presented as favourite high-end MICE destinations.
The program is expected to boost the luxury MICE market during the third and fourth
quarters of this year.

peaking at Connections Plus 2011, which took place between
19 - 23 July 2011, the President of TCEB, Akapol Sorasuchart,
revealed that the bureau had arranged Connections Plus 2011
to promote sales and to market opportunities for MICE operators.
The event offered new products and services to potential buyers
and focused on first-hand experience and face-to-face business
negotiations between local entrepreneurs and buyers.

industry to include the exhibitions industry, as well as travel and MICE media from
both short and long haul markets.

Connections Plus 2011, under the ‘Believe in Thailand’ campaign, concentrated on
building awareness of Thailand as an ideal MICE destination in three major aspects:
1) The readiness of Thailand for MICE business with world-class professional
services and world-class meeting venues 2) A diversity of convention venues
TCEB has organized Connections Plus for six consecutive years. This year, and 3) The plentiful opportunities for new trade and investment as well as income

the bureau expanded the scope of the event from its original focus on the meetings  distribution to various industrial sectors.



“We launched ‘Luxury MICE’ last May under our ‘Believe in Thailand’ campaign
as one of our key marketing strategies, focusing on small business events with
more luxurious and unique formats. We have chosen Hua Hin as a destination as it
has perfect facilities and magnificent tourist attractions, thus serving the high-end
MICE travelers who need an exceptional MICE

venue,” Akapol explained.

TCEB invited more than 120 target clients
from 17 countries to join this year's program,
including those from Germany, Russia,
Australia, France, United Kingdom, China,
South Korea, Hong Kong SAR, Taiwan,
Singapore, Malaysia, Philippines, Indonesia,
Vietnam, India, and Laos. The participants
comprised more than 60 top executives
from leading organizations with potential
to host MICE events in Thailand during
2012, including ING, Lenovo and Amway.
There were also 20 representatives from the
international trade fair industry, as well as
public and private sector officials who play
an essential role in organizing overseas
trade missions, including the Singapore
Manufacturers’  Federation, Lao PDR
Department of Trade Promotion and Product
Development, VIETRADE, the Association of
Indonesian Tours & Travel Agencies, plus
more than 40 overseas journalists. TCEB
selected a range of exclusive products and
services in Bangkok and Hua Hin, Prachuap
Khiri Khan Province to offer as unique selling
points.

“TCEB selected these two destinations due

to the fact that both are perfectly equipped

to accommodate high-end MICE travelers
from around the world. Bangkok has 5 world-
standard convention Centers with more than
210,000 square meters of floor-space, as well

as many 5-star hotels and smaller hotels to
support meetings at all levels. Bangkok is
also the country’s main transport hub and

a spectacular leisure destination in itself. This
year Travel & Leisure Magazine ranked Bangkok as the world’s third best tourist
destination for 2011, after Florence and Rome. The rankings were benchmarked by
the aesthetic qualities of the location and scenery, arts, cultural traditions, cuisine,
shopping, friendliness of the people and value for money.

Hua Hin has long enjoyed a well-deserved reputation as a high-society retreat and a
favourite of the Royal Family. The city has many world-class hotels and facilities; in all,

Hua Hin has over 11,000 hotel rooms, and meeting venues that can accommodate up
to 5,000 people. Hua Hin is also easily accessible by land and air.”

Akapol added that Connections Plus 2011 participants had direct experience at the
hotels, meeting venues and enjoyed the Team Building and Networking Activities
organized to build relationships between
participants and organizations from all the
sectors concerned. Participants joined in
CSR activities to construct a multi-purpose
building for children in the seaside town’s
Wat Khok Chang community. The building
is designed as a clay house under the
Sufficiency Economy philosophy of His
Majesty the King.

In addition, the bureau also organized a Top-
Table Sale in Hua Hin, opening business
opportunities for local MICE operators to
meet and negotiate directly with prospective
buyers. Similar activites were held in
Bangkok to boost market opportunities for
Thailand’s MICE sector.

A theme party was designed to showcase
unique local cultural traditions at the potential
venues for special events and receptions,
such as the Ancient City in Samut Prakarn
Province and at Baan Phraya Ram at
Maruekhathaiyawan Palace. A reception
with a difference was held on the train from
Hua Hin to Bangkok.

The Familiarization trip ended with a farewell
party hosted at the Rattanakosin Exhibition
Hall, Bangkok, an important landmark in
Bangkok’s Rattanakosin area. The event
featured a fascinating glimpse into Thailand’s
history and culture and its influence on the
tourism industry. It is expected to have
sparked ideas for organizing new events as
well as demonstrating Thailand’s potential.

“Thanks to the activity, we anticipate that

more 15,000 meetings and incentive visitors
will travel to Thailand within the next couple of years, generating about Bt900
million in revenue. We also expect an increase in the number of exhibitions visitors
and exhibitors from the countries who participated in this trip. ASEAN countries
particularly are expected to increase by 15-20% and by up to 30% by 2015, the year
that the AEC comes into effect. TCEB estimates that the Luxury MICE campaign will
help boost the number of MICE travelers by 15-20% and generate revenues of up to
about Bt4 billion this year,” Akapol said.




INTELLIGENCE CENTER

‘]2’

ddUw.LUARA1LASINTS Intelligence Center
319 Ec!'nﬁﬂ'] ﬂﬁ%ﬁ’muq ﬂ“éﬂ%ﬂqﬁﬁ’aa& alﬂﬁﬂﬁ"lJ?ﬁﬁ]‘s

aauu. welwugnsmMansmMswoulngnudoyalus idacolasbms ‘Intelligence Center WUANaMwIuE Molna
dounna’  abihitausmsAugdoyalfiusuiuuasbisnuobinemelud w.a. 2557 laadmAaaanknssulus
ADWUS:NOUMS ObANSIONBU @AW Ia:HU08UMASEoN 31 Huogmunousina soualuauulidoua

NEDITANA AIFINF H11ENIT AFLU NA1IIT UNUN)I
ﬂmﬂiwﬂummammmm‘imim meﬂuﬂiﬂmumm
nATFuATIeNTU ?L?mmmﬂma‘m?ﬂm@uLLu'mNWuw
@mﬂmnamiuﬂmﬂ@%mﬂim nivmimﬂnfamﬂmmuﬂu
meenaulunisiain “‘[immﬂ@mmuﬂﬁu"Lm” nasH
m@mmmmmmummLfaﬂsnufanmq‘l,ummmmumu
AunsaLNULszanns U w.e. 2555 189 aai. Fevilslunnnoumdndiunig
Wuuazensziugnamnssaludlng EFuNMeUSUgegaananAENTY Al
TA79n12 ‘Intelligence Center iinAnan wlud fialnagauam
antlu. 1mmLuuLLmuwﬁumﬂummmﬂ@mmuimmlm T w.a. 2553 tned
qmmﬂivmmLw'au'“]uﬁuﬂ°u@u@ﬁiﬂf«]"l,m@ﬂuiauwiummummﬂi”ﬂ@umﬂm
MENUNNATT LATIENTU mumummmmumsﬁﬂmLL@”ﬂivmmu MsiaanIs
°nmﬂmLmvmﬂ?ﬂmmmnuaqmmummimm’tml,mmNﬂiymﬂ meﬂuﬁwu
fayaszneunisniiiunanssndunsnatnTeImatIuNAIFuATIENTY
paspAudAziteyatnatsgnamnasnluduazguds santaduuvasiuaty
Anmndayasulufuesidnindnm uaztlszamuialyl

ada ° a 13 =2 (3 v s
9N17A1 Luuﬂ’]uﬁ:ﬂiﬂﬂﬁ?‘ﬂi‘%ﬂ'ﬂﬂﬂ')ﬂ ﬂ'ﬁ‘ﬂﬂ‘l:f’]"/]lﬂ’]’mvﬂ’ﬂ@ﬂ mm‘wmm”lm

TaaAnmanuuasdiayaiidussdnsuazmisaauisluuasnelszmanda 74
& ] Y & 3 '

avAng Inantinflunvasdayalualseine 48 asdns uazuvasdagyaluslszina

26 89AN7 TTM9AY 7 nguithunne Toun wiiesulufuaz@aseauung

whenunaiguarAudide flszneunislud esfnambeanuassgiaszaulan

BNANTMLNEUIATIHENA LU LA B9ANTIUE WA UTE LI IUAILAZAN IS

IALNNY LazadAnIuldeauTEnduli

= vl cY = a o ¥ o = g
UNINU ”Lmum@ﬁunmmm@mmmmu 38 Quwmmﬂfqmmmﬁﬂm

AN 31 e tneudadls 3 n ‘35\1 1 Wi ﬂ@uﬁﬂi“ﬂ@umi NENBIANTLAY

2]
£

AN1AN WAZNgNUUIENIUNIATY Mail mmmmmsmmmnlumsﬁ%ﬁu
‘quma‘mmmﬂﬂmmunﬁuim Af %3,1“@LLmTuum?mmmmluu@”lﬁm
szin m'am'mLqumﬁvumummmim fayaafnaesgaanssulud
mﬂqumnﬁuunLmummaﬂm mmfamﬂim@umﬂu@mmunﬁuim PN
ngszieulug mmmum@gmﬂmjmwmmm’LuLmeqﬂsymﬁ uazdeya
NSFALTAEIgAATINNTINFNG ]

HaannsAnEurasdayawaznisdunsnindgraminssnlud farinlilg
nsa¥egudeyanuiiesnidu 5 ngu ldun giudeyauusltunisiulnues
gRamngIN Jaudeyasiunisnann gaudeyaguis Jrudeyanisliiinisees
anrh, LL@”ﬁmm@quﬁmﬁuLmvmﬂimummquqmuim

WILBTIANA NATITINEN LLmﬂmm@vuumiwwmﬁmmu@uu TadiNag
u,mm‘lwuarmﬂ@m@w"l,mmnmmnmslul,mmﬁm 7 Wil usag mau‘iﬂmm
m_|amm@ummmm@mmwm‘iuim mﬂmimmmmmﬂ@mmmimq%ﬂu
@mﬂu,uu meﬂmﬂumﬂmwuauﬂ LW@ﬂa‘Jﬂwummmmmumm? Tng
‘Em\imwmiw’mumlﬂugmmgmmnmeﬂuwmfaum'anmmmqmm@mi
au ) asuaeas taud Viuleel Aea wmes (Call Center) wazszuLNNILTINS
gnAndnsiug (CRM) 1849 dialu.

dumnaun1sanivns Ul dadlu. faw%]"mﬁ'n,l,muﬁwmﬁmmuﬁm%mm”
foyaiulad uarlulln.a. 2555 azaenafunisamusriuuaziTensadeya
ot luilw.a. 2556 Ay LillL°]JWI“]]\?’]%IHTW‘I_IUVLWLIN’&Qu'ﬂ’]ﬂﬂ’]?‘]_li“l)ﬁ?@ﬂﬂ’]?
mef;m@ﬁmmumummﬂ LAz mu,ﬂm‘lumﬂ’mmmﬂLmummﬁuamm?
Intelligence CenterﬂNLLiﬂmmfammuﬂiiﬂuﬂwﬂmuﬂw 71, 2557 eidhmang

WA D LW@’LﬁlmLﬂuﬂuﬂﬂmwamimmmmmﬂLfﬂmwm”l,ﬂ



TCEB LAUNCHES ‘INTELLIGENCE CENTER’

A STRATEGY TO DEVELOP
THE INTEGRATED MICE
DATABASE SERVICE

TCEB hasrevealed its plan to develop a comprehensive MICE database through an Intelligence
Center project. This will enhance the long-term potential of the MICE industry. The bureau
aims to have the data Center fully operational by 2014, with 31 partners from the private
sector, associations and government agencies nationwide providing up-to-date information.

CEB's President Akapol Sorasuchart says the idea to develop the MICE
database, which will benefit both the public and private sectors, came
about during discussions last year between TCEB and the private
sector on how to drive the recovery of Thailand’'s MICE industry. After
several meetings, the two sides drew up the MICE Industry Development
Roadmap or the “White Paper”.

Later, TCEB again met with the private sector to develop a plan of
operations under TCEB’s 2012 budget. The establishment of the Intelligence Center was
considered by the private sector as being of primary importance in increasing long-term
MICE competitiveness and thus became one of the TCEB's priority
tasks.

TCEB started work on the MICE Intelligence Center plan in 2010
with the aim of establishing an online MICE information Center for
Thailand’s MICE industry for use by the public and private sectors,
as well as by educational organizations and the general public.
The Center will provide essential information about the local and
overseas MICE industry and be constantly updated so as to help
guide marketing activities for both public and private sectors.
The analysis database will also offer industry and competitor and
research, which will be available as a resource for students and
the general public.

After the development work is completed, the database structure will have a common
platform, and will be integrated with other media channels including TCEB'’s website, Calll
Center and customer relationship management (CRM) system.

This year, TCEB will create the prototype database. In 2012, the bureau will invest in
systems and data connections and, in 2013, some parts of the system will be more
widely used in management and final analysis. Thailand’s first MICE Intelligence Center is
expected to be fully operational and ready to serve the industry in 2014 with the primary
goal of confirming Thailand as a MICE hub in Asia.

The project implementation started with a study to enhance
understanding of the MICE industry covering 74 information
sources, 48 in Thailand and 26 overseas. The study identified
seven target categories: MICE organizations and international
media; government agencies and research Centers; MICE
operators; global economic organizations; domestic economic
agencies; travel and transportation organizations; and leading
companies.

Interviews were conducted with 38 MICE industry leaders from

31 agencies, divided into three groups: companies, associations

and government agencies. Respondents indicated that their

primary need was for updated MICE market information and

trends, both at home and abroad, followed by research and

analysis of the MICE market, industry statistics, and profiles of

MICE travelers. Respondents also requested access to MICE rules
and regulations, and macroeconomic data, both domestic and international, including
growth trends in key industry sectors.

The outcome of these interviews and surveys provided the basis for creating the database,
which will be divided into five sections: industry growth trends; marketing; competition;
TCEB services; and MICE traveler profiles and income data.

Akapol says that, in line with the concept, the Center will not only provide information
compiled from various sources, but it will link with the databases of MICE partners.
Incoming data will be verified, updated and incorporated into the format of the TCEB
database in order to meet user needs.
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CEB’s President, Akapol Sorasuchart, explained that the
competition was one of the activities launched to enhance
public participation in Thailand’s bid to host the World Expo
2020 and the good response was an encouraging indication of
the awareness and cooperation of Thais to support the bidding.
Many entries were interesting and very creative, successfully
showcasing the Thai identity while expressing the sense of global harmony.
Also, the entries are reflecting the theme and key message of the bid -

TCEB REVEALS LOGO

AND MASCOT FOR
THAILAND’S BID TO HOST THE
WORLD EXPO 2020

TCEB has announced the winners of the “World Expo 2020: Logo and Mascot
Competition” in support of Thailand’s bid to host the World Expo 2020.
The bureau enjoyed great success in attracting public participation, with 1,097 entries
submitted by Thai people from all over the country.

“Redefine Globalisation: Balanced Life, Sustainable Living”.

In terms of the competition results, the winning Mascot is ‘Kinnaree’ created
by Prin Suriyavuth. Kinnaree is presented as unique symbol of Thai national
identity. Kinnaree appears in various Thai literatures, artistic works and
architectural designs. In association with Thailand’s bid, it perfectly reflects
Thailand’s rich cultural heritage, and particularly that of the ‘City of Angels’
and the ancient city of Ayutthaya, the proposed location for World Expo 2020.

The Logo winner is Miss Pavita Srisuwan, who was inspired by the ‘Thai Silver
Barb Fish (Pla Tapien)’, a famous symbol of Ayutthaya Province. The Pla
Tapien is melded with a classical Thai motif. The globe design symbolizes
global unity and also hints at the grand scale of the World Expo event. These
four themes are elegantly blended in this simple but powerful logo, which
abounds in symbolism — its eastward-looking orientation, and Thailand’s
embrace for all nations.

Each received Bt100,000 in cash, together with a winning plaque and
a certificate. The winning logo and mascot will be used to help promote
Thailand’s bid to host the World Expo 2020. The other four finalists in each
category also receive prizes and certificates.

The judging panel was composed of Akapol Sorasuchart, TCEB'’s President,
Panidol Chaipani, Vice President of the Advertising Association of Thailand,
Kriengkrai Kanchanapokin, President of Thailand Creative Event Awards
(TCEA), Opas Limpi-angkanan, President of the Thai Graphic Designers
Association, Worawat Chintakanond, a lecturer from the Faculty of
Communications Arts, Chulalongkorn University, and Tienchuta Rookkawibul,
Graphic Director of Creative Juice Bangkok Co. Ltd.

“The over 1,000 entries submitted is a very good sign. It shows the unity of
Thai people and the desire to be a part of the activities. This unity and this
drive will help our bid to host the World Expo 2020,” said Akapol.
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INDUSTRY

TCEB has pioneered regional cooperation through the
exhibition platform: “Maximize Your Business Opportunities
in ASEAN through Thailand’s Champion Trade Shows”.
This is aimed at Indonesian MICE travelers visiting the five
‘champion’ trade shows supported by the bureau. The
business forum, which took place in July, was expected to
enhance awareness of business opportunities in Thailand
and open the door to the ASEAN market through the
country’s exhibition platform.

kapol Sorasuchart, TCEB’s President, said, “This symposium was part of our
support for Thailand’s exhibitions industry under the ‘Better the Best' campaign,
which is being implemented for the second consecutive year. The event aimed
to emphasize Thailand’s readiness for the ASEAN Economic Community (AEC)
in 2015 and also demonstrate the nation’s efficiency and capacity through its
\Champion Shows”.

Last year, the Better the Best campaign generated more than US$2,281 million in economic
value through business negotiations concluded by participants at the events. This year, TCEB
is continuing with the campaign and is providing maximum support to five trade shows: Bangkok
International Gift Fair & Bangkok International Houseware (BIG + BIH), METALEX, Propak Asia,
Renewable Energy Asia and VIV Asia — whose total trade value is as high as US$146.8 million.

Each show wunder Better the
" e Best campaign is cons‘idergd
FHAN ST THAILAND the creme-de-la-creme in its
own industry and has already
grown to become the regional
leader in its category in terms of
number of visitors, average fair
size and average annual revenue
generated.

TCEB also aggregated the Thai
Exhibition  Association  (TEA)
with  The Indonesia Exhibition
Companies Association
(ASPERAPI) at the Forum with the
aim of bridging and cultivating
relationships ~ with  Indonesian
associations and business partners as well as sharing knowledge and experience of the
development of the exhibitions industry in Thailand and the region.

Indonesia ranks as Thailand'’s third largest trade partner in ASEAN and eighth largest trade partner
in the world. Thailand’s total trade with Indonesia in 2010 was valued at US$13.02 billion, a 54 per
centincrease from 2009. Indonesia was amongst the top five countries to send the highest number
of visitors to attend trade shows in Thailand in 2010.

‘]7’



“With economic integration and the free-trade agreement expected to be completed in 2015

JFI.FR.I-{.LJ{PJH following the AEC blueprint, Thailand will be in a unique position to see the development of

e markets and expansion of the economy through exhibitions. This year, TCEB will direct the

Business Opportunities ! implementation of its Better the Best campaign towards the initiation of deals between foreign
Through Thailand's Exhibitions buyers and exhibitors. To beging with, the ASEAN+6 countries will be targeted. The holding

Indlanesiia, 14 July 2011 of events will promote and increase trading potential and investment between Thailand and
Indonesia through exhibitions that will eventually generate mutual growth for our industry,”
Akapol said.

With TCEB as a facilitator, Thailand and Indonesia are eyeing collaboration in the exhibitions
industry as a way of enhancing the long-term economic relationship between the two countries.
A Memorandum of Understanding was signed between the Indonesia Exhibition Companies
Association (ASPERAPI) and the Thailand Exhibition Association (TEA) to establish business
collaboration between Thailand and Indonesia’s exhibitions industries.

Furthermore, in order to provide a valuable experience while attending Thailand’s
trade shows, TCEB is offering visitors a promotion under the ‘Extra Night, Extra Smile’
campaign. Visitors from Indonesia can enjoy one night's complimentary stay at the trade
show organizer's appointed hotels when staying a minimum of 2 nights to visit the show.
Additionally, Thai Airways International, TCEB's strategic partner, is also offering a MICE
promotion for Indonesian business travelers visiting the shows in Thailand. Other privileges
for transportation, shopping and a line-up of entertainment throughout Bangkok are also in
place to maximize exhibition visitors’ experiences in Thailand.

TCEB has also introduced another marketing campaign called “100 A-HEAD” for travel
agents, trade associations and Chambers of Commerce under which the bureau will provide
US$100 support for bringing groups of at least 15 visitors to attend trade exhibitions in
Thailand.

Thailand’s exhibitions industry continues to lead rivals in ASEAN with 80 events each year,
ranking Thailand above competitors in the region. Thailand’s leadership of the ASEAN
exhibitions industry also extends to other aspects, such as exhibition space, which, when
combined, covers 466,500 square meters each year, average size per fair of approximately
6,220 square meters per exhibition, and exhibition revenue.
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THAILAND COLLABORATES
WITH SOUTH KOREA TO MAKE
ASIAN MICE A GLOBAL LEADER

TCEB has signed a Memorandum of Understanding (MoU) with the Seoul Tourism Organization
to jointly promote the MICE markets of both countries and enhance the growth of the Asian
MICE industry to ensure it becomes a world leader.

kapol Sorasuchart, TCEB's President said that South Korea is considered

a MICE market with high potential for the Thai MICE industry. South

Korean MICE visitors account for 6.1 per cent of total Asian MICE travelers

to Thailand. In 2010, South Korean MICE visitors grew by 21 per cent to
25,429, generating more than US$52 million in revenues.

“This bilateral agreement is one of TCEB's key policies in creating partnership
networks and in promoting Government-to-Government collaboration, which will
strengthen the MICE industries of both countries,” Akapol said.

Hong Heegon, President and CEO of the Seoul Tourism Organization, noted that
Thailand is the third favourite tourist destination of South Koreans after China and
Japan. An average of one million South Korean tourists visit Thailand every year.
South Korea’s MICE industry was also growing. Previously, both countries have
promoted the MICE industry on a regional level. This MoU signing will be a key
progress to underline the collaboration between Seoul and Thailand, and will
support and strengthen economic relations between both countries.

According to the International Congress and Convention Association (ICCA)'s
Country and City Rankings Report 2010, Thailand and South Korea are good
potential markets for the MICE industry in Asia. Both are in the top ten for hosting
the highest number of international conferences in Asia, with Korea ranking fourth
and Thailand in ninth place.

“This MoU signing will be focused on promoting human resource development,
culture and economy via tourism and conferences, leading to the expansion of both
the Thai and South Korean MICE industries. In addition, TCEB has also developed

a new campaign for Thailand entitled ‘Believe in Thailand’, presenting the country’s
readiness in four aspects: service standard, infrastructure and facilities, diversity
of venues and great business opportunities. This helps Thailand welcome and fully
facilitate the Korean MICE market. We expect that this collaboration will increase the
ratio of the South Korean market in Thailand by 12 per cent or to a value of Bt58.3
million,” added Akapol.

Moreover, Thailand and South Korea have agreed to jointly develop and promote
the MICE industry at the regional level through the platform of the Asian Association
of Conventions and Visitors Bureau (AACVB). The association was formed with
the aim of creating regional cooperation and developing the potential of Asia’s
conventions. The founding members include Hong Kong, Malaysia, Philippines,
Singapore, South Korea and Thailand with China and Macau joining at a later date.
Thailand is the current president of the AACVB and South Korea is a director. In
2012, South Korea will host the Asia Meetings Industry Leader’'s Summit, which is
the Asian MICE industry platform.

The economic relations between Thailand and South Korea have been satisfying.
Several bilateral economic agreements have been made, among them an economic
agreement signed in 1961 and an agreement on exemption of duplicate taxation,
signed in 1989. Furthermore, Thailand and South Korea set up a Joint Trade
Commission (JTC) as a trading mechanism, which provides both countries with
opportunities to expand trade and cope with existing problems and obstacles. In the
public sector, the nations have established the Korea-Thai Economic Cooperation
Committee, which is collaboration between the Thai Chamber of Commerce and the
Korean Chamber of Commerce and Industry.



