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MESSAGE FROM THE PRESIDENT
Dear readers,

October is a month of grief and unforgettable memories
for all Thai people. It marks the anniversary of the
greatest loss in Thai history when Phra Bat Somdet Phra
Poramintharamaha Bhumibol Adulyadej passed away on 13
October, 2016 after a lifetime of dedication to his country
and to improving people’s lives.

This year, Thai mourners jointly bid a final farewell to
their late Monarch, His Majesty King Bhumibol Adulyadej,
during the Royal Cremation Ceremony on October 25-29,
2017.

Every member of TCEB's staff pledges to work with
determination and to carry out their duties for the country
as they follow the wisdom and advice delivered by the
late King in his many speeches.

One of our missions is to continue disseminating the
Royal philosophy through “A Royal Trail Inspiration”
project, which has been implemented for the past three
years.

This year the campaign is based on 3 Royal principles -
sufficiency, accumulation of knowledge, and development
- and aims to encourage private organisations to hold their
meetings in the Royal development projects and convince
them to apply the late King’s philosophy both to their
organisations and to their own lives.

TCEB has selected 3 Royal development projects as
the models for business events, namely Kung Krabaen Bay
Royal Development Study Centre in Chanthaburi province
for the sufficiency component; Doi Tung Development
in Chiang Rai province focusing on the accumulation
of knowledge; and the Royally-initiated Laem Phak Bia
Environmental Study, Research and Development Project
in Phetchaburi province to highlight development.

Indeed, the best way for Thais to express gratitude to
the late King is by preserving the Royal initiatives. | would
like to take this opportunity to invite all organisations
to take part in “A Royal Trail Inspiration” project.
Organisations can bring employees or clients to meetings
and seminars in the Royal development projects, which
will enhance their development process in business and
human resources for sustainable prosperity

Mr. Chiruit Isarangkun Na Ayuthaya
President
Thailand Convention & Exhibition Bureau

(Public Organization)
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COVER STORY

“FOLLOW THE KING’S FOOTSTEPS...A ROYAL

TRAIL INSPIRATION” CAMPAIGN LAUNCHED
HIGHLIGHTING 3 ROYAL PRINCIPLES THROUGH
MEETINGS IN THE ROYAL DEVELOPMENT PROJECTS
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CEB is pleased to introduce the third year of

its domestic meeting campaign “A Royal Trail

Inspiration”. This year, the bureau has teamed
up with the Advertising Association of Thailand, the
Association of Domestic Travel, and pioneering private
organisations for the “Follow the King’s Footsteps...A Royal
Trail Inspiration” campaign. Based on 3 Royal principles —
sufficiency, accumulation of knowledge, and development
— the campaign aims to encourage private organisations to
organise their meetings in the Royal development projects
and convince them to apply the late King’s philosophy both
to their organisations and themselves.

Mr. Chiruit Isarangkun Na Ayuthaya, TCEB’s President,
noted that this was the first time the three parties had
collaborated to develop this campaign. Inspired by the
3 Royal working principles of His Majesty King Bhumibol
Adulyadej, namely sufficiency, accumulation, and
development, the campaign embodies 3 events — a seminar
to learn about the Royal development projects; activities
in the Royal development projects; and a panel discussion
on adopting knowledge for work and living.

TCEB has selected 3 Royal development projects as the
model for business events, namely Kung Krabaen Bay Royal
Development Study Centre in Chanthaburi province for the
sufficiency component; Doi Tung Development in Chiang
Rai province focusing on the accumulation of knowledge;
and the Royally-initiated Laem Phak Bia Environmental
Study, Research and Development Project in Phetchaburi
province to highlight development.

The pioneering private organisations involved in the
project will help disseminate knowledge to employees and
clients. It is expected that these meetings will be held in
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the Royal development projects.

Mrs. Supawan Teerarat, TCEB’s Vice-President for
Strategic and Business Development, said that the bureau
is offering a promotional package to private organisations
holding meetings or activities in the 19 potential Royal
development projects nationwide with a minimum of
30 participants in each group. Under the package, the
bureau will provide Bt30,000 in financial support for the
participating group from October 2017 to September 2018.

Chalinee Hirano, Deputy Secretary, the Advertising
Association of Thailand, said that this project allowed
corporate clients to access and absorb the principles of
the Royal development. Participating businesses could
apply these in developing their personnel and in making
their organisation strong and sustainable. In addition, they
could save money and earn a good corporate image by
supporting the meetings in Thailand.

Mr. Phuriwat Limthavonrus, President of the
Association of Domestic Travel, said that the associations
were recommending their members to incorporate
the project into their tour programmes next year. The
association also plans to organise more meetings in the
Royal development projects with an emphasis on activities,
learning and new experiences, especially CSR activities in
the Royal development projects nationwide.

For example, the Kung Krabaen Bay Royal Development
Study Centre works to preserve mangrove forests, builds
fish shelters and has a thriving crab bank while Doi Tung
Development Project has a Hall of Inspiration and demonstrates
balanced coexistence between people and nature.

Mr. Prateep Santiwattana, Executive Director of King
Rice Oil Group, said that meetings outside would offer

learning opportunities and promote knowledge from

following the King’s footsteps.

The group led more than 30 executives and managers
in participating in the project and all learned about
solutions to tackle problems systematically, create
sustainable success, and sufficiency for the local people.
The group’s personnel is thus able to use their experience
as a model that can be applied both for work and living.

Mr. Adisorn Sermchaiwong, Senior Executive Vice
President of Retail Banking at CIMB Thai Bank PCL., said
that as a leading commercial bank network in ASEAN,
the bank is ready to be a model for organising meetings
in Thailand so as to generate income for the regions and
support the wider economy.

The CIMB Thai Bank would hold its seminar for 30
customers and executives at Doi Tung Development
Project in Chiang Rai in December 2017. The event aims to
enhance knowledge, offers hands-on practice and exchange
experiences. Participants would also learn about the
sustainable development of personnel, organisations and
business following the guidelines of the Royal development
projects.

“In accordance with its visions for the next 20 years, TCEB
has placed great emphasis on developing the MICE industry
as an engine of economic growth and of income distribution
to all regions. In addition, the bureau will create sustainability
through the self-sufficiency philosophy. I would like to invite
all organisations to take part in the country’s development
starting from holding meetings in Thailand. The bureau expects
that the project will create a process to develop organisations,
business and human resources following the Royal initiatives of
His Majesty King Bhumibol Adulyadej”, Mr. Chiruit concluded.
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HYATI HOTELS
& RESORTS THAILAND

MICE GLOBAL BRAND COMMUNICATIONS

CAMPAIGN FOR 2018 UNVEILED
UNDERLINING THE 3 STRENGTHS OF THAILAND

AS A ‘BLEISURE’ DESTINATION

year’s global brand communications campaign,
TCEB has developed a 2018 campaign titled
THAILAND CONNECT : Your Vibrant Journey to Business
Success, decoded with chapters of possibilities. The new

Following on from the success of the last fiscal

campaign sets out to showcase the 3 outstanding features
and strengths that make Thailand an ideal destination for
business events and leisure in Asia.

Mrs. Supawan Teerarat, Vice President of Strategic and
Business Development, says that TCEB launched its new
campaign at the 25th Incentive Travel & Conventions,
Meetings Asia (IT&CM Asia) and the 20th Corporate Travel
World Asia-Pacific (CTW Asia-Pacific), which were hosted
concurrently by Thailand from September 26-28, 2017 and
drew almost 3,000 participants from 50 countries.

The bureau continues to underline 3 key drivers,
namely diversity of destinations, countless business
opportunities, and passionate professionals to serve the
global MICE events. The campaign provides clearer
communications and more intense content that emphasizes
the country’s strengths in accordance with the MICE

10

strategy as encompassed in the Thailand 4.0 policy.

The Fascinating Destinations component is designed
to introduce a combination of outstanding venues and the
uniqueness of Thai culture in organising the Bleisure events.
It consists of 3 key elements:

- The readiness of destinations with the diversity and
standards to showcase Thailand as a ‘Bleisure’ destination.
Thailand was ranked 24th among the world’s best countries
for international conventions by the International Congress
and Convention Association (ICCA), and holds 46th place
on the World Bank’s index for Ease of Doing Business.
Phuket was ranked 25th in Travellers’ Top-Rated Places in
the World by TripAdvisor.

- Development of transport infrastructure for MICE
includes capacity expansion of international airports,
upgrading of U-Tapao Airport as the third commercial
airport, expansion of Laem Chabang Deep Sea Port, a high-
speed train system and a motorway project.

- Creation of real experiences with a focus on hands-on
activities and innovations that underscore the uniqueness
of Thai style through various CSR activities. These include



reforestation, Thai culinary arts, and instruction in cultural
wisdom that will excite participants through MICE events.

Business Empowerment showcases the readiness of
the fundamentals and collaboration to increase business
opportunities for exponential growth through the
following 3 elements:

- Growth opportunities for new business platforms
in line with Thailand 4.0 and New S Curve industries as
well as special economic zones such as East Economic
Corridor (EEC), which is a strategic location for investment
in ASEAN.

- Innovations to enhance communications and efficient
business connectivity, especially the promotion of Smart
MICE and including online marketing campaigns and
creation of platforms to facilitate event organisers in
Thailand.

- Energetic collaboration between public and private
sectors in the country and abroad to accommodate business
events, such as the collaboration between TCEB and Team
Thai, as well as with international convention organisations
such as the Professional Convention Management
Association (PCMA) and International Congress and
Convention Association (ICCA).

- The Passionate Professionals component guarantees
Thai MICE personnel with top skills and international
standards. This is highlighted through:

- Collaboration between the public and private

sectors to provide interesting services and such Thai MICE
standards as a MICE LANE and Welcome Package, which
offer greater convenience for participants in MICE events
in Thailand.

- Quality MICE personnel who have been recognised
with the international Certified Exhibitions Management
(CEM) and Certified Meeting Professional (CMP).

Mrs. Supawan added that thanks to the new global
brand communications campaign, the bureau was
estimating that Thailand would welcome 1,192,000
international MICE arrivals in 2018, contributing Bt112
billion in revenue.

This year, TCEB hosted The Incentive Travel &
Conventions, Meetings Asia (IT&CM Asia) and Corporate
Travel World Asia-Pacific (CTW Asia-Pacific) at the Bangkok
Convention Centre at Central World on the theme “Still
on my mind”, reflecting the impression of Thailand that
inspires visitors to return to the country.

In addition, the bureau supported the pre-tour at the
Sampran Riverside offering the delegates a ‘real experience’
through activities that combined Thai agricultural science
with incentives. The post-tour covered two routes,
Chiang Mai and Trang province and showcased the MICE
facilities capable of hosting corporate events.

Thailand has hosted the IT&CM Asia and CTW Asia-
Pacific for 16 consecutive years and has the rights to host
the events until 2020.

MAJOR INTERNATIONAL MICE EVENTS
HELD IN 2018

2018 MDRT Experience and Global Conference,
February 1-8

Bangkok Entertainment Fest, March-june

Sport Accord Convention 2018, April 15-20
ASEAN Sustainable Energy Week 2018, June 6-9
ProPak Asia 2018, June 13-16

45th International Council for Traditional Music
(ICTM 2019), July 7-14

31st Congress of Asia-Pacific Association of
Cataract & Refractive Surgeons (APACRS 2018),
July 19-21

Beyond Beauty Asean Bangkok 2018, September
20-22

Metalex 2018, November 21-24
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TCEB INITIATES THAILAND MICE FORUM 2017
UNVEILING VISION AND POLICIES THROUGH 4 KEY EVENTS

CEB successfully integrated all its resources in
putting together the first-ever Thailand MICE Forum
2017 in early September, showcasing 4 key activities
to introduce policies and industry trends and adding a new
platform from which to drive the MICE industry forward.

Mr. Chiruit Isarangkun Na Ayuthaya, President of
TCEB, said the forum was held on September 4-5, 2017
at the Plaza Athenee Bangkok, A Royal Meridien Hotel,
on the theme “Drive Change, Inspire Innovation” and
communicated clearly how innovation and creativity
in organising sustainable events would help the MICE
industry thrive.

The forum included the MICE Symposium 2017 at
which operating performance and the MICE development
plan for 2018 were announced, MICE Awards to reward
and honour MICE professionals and organisations for
their efforts in supporting Thailand’s MICE industry, and
the MICE Sustainability Forum 2017, which brought in
global experts to suggest to Thai MICE entrepreneurs
how to meet the UN Sustainable Development Goals
(SDGs). The forum also invited TCEB’s strategic partners
outside the MICE industry to share their perspectives
and market trends.

The seminar, Meet The Rep : Meetings & Incentives,
provided an opportunity for exchanges of knowledge while
TCEB’s marketing representatives took part in a panel
discussion that shared insightful marketing information

with MICE suppliers.

Mr. Chiruit reiterated that in accordance with the
bureau’s 20-year vision, the bureau had set 4 major
strategies to reform the MICE industry and ensure strong
and sustainable development. The first is to grow in
parallel with national development by maintaining existing
markets, expanding into new markets and penetrating
target industries in line with the Thailand 4.0 policy.
These include food, agriculture, biotechnology, health
and wellness, as well as other potential industries such
as energy, transport, communications and entertainment.
TCEB would also produce a MICE events calendar on the
MICE Cluster theme to promote the industry clusters based
on Thailand 4.0.

The second is to grow in potential markets by focusing
on regions that have high economic growth and links
with Thailand’s economic development. The first-tier
markets are ASEAN, Asia, CLMV/GMS while the second-
tier includes Europe, the USA, Oceania and such other
potential areas as Eastern Europe and Latin America. Major
marketing promotional campaigns among target buyers
will be created through trade shows, road shows, overseas
marketing representatives and sales promotions.

In addition, Market Intelligence and MICE Innovation

would be established to help analyse and identify
target areas, enabling MICE operators to develop the
right marketing strategies. The bureau is also seeking

opportunities to promote MICE together with its strategic
partners in and outside the country.

The third is to equitably grow the development of the
MICE industry in all regions of the country. In this regard,
the bureau will strengthen the capabilities of MICE Cities
and other potential cities such as Song Khla, Chiang Rai
and Udon Thani through major projects including Thailand
Domestic MICE Mart, the Luang Prabang-Indochina-
Mawlamyine Economic Corridor (LIMEC) International
Conference and technical seminars in Special Economic
Zones, as well as the upgrading of local identity fairs
following the government’s super cluster policy such as
Halal Hat Yai and the silk trade show of northeastern
region.

The fourth strategy focuses on strength and will see
the bureau continue to reinforce the MICE industry through
various projects such as the expansion of the Thailand MICE
Venue Standard into the ASEAN MICE Venue Standard.

Moreover, the bureau has improved its operating
process and organisation through the development of the
internal assessment system, which will serve as an effective
tool in strengthening the bureau.

In the 2018 fiscal year, TCEB expects to welcome a
total 30.1 million MICE travellers, of which 1,192,000 will
be international MICE travellers, generating Bt112 billion
in revenue. Some 29 million domestic MICE travellers are
anticipated to contribute up to Bt62 billion.
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UIA ROUND TABLE ASIA-PACIFIC RETURNS
UNDERLINING CHIANG MALI'S POTENTIAL FOR HOSTING

CONVENTIONS

hailand recently enjoyed success in being chosen

to host the UIA Round Table Asia-Pacific 2017 for

the second time. The event attracted more than
100 delegates and underlined Chiang Mai’s position as
one of the world’s leading destinations for international
conventions.

Thailand hosted the UIA Round Table Asia-Pacific for
the first time in 2015. The convention was held in Bangkok
and attended by some 70 delegates from international
associations from 18 countries.

Held in September, the 2017 event gained more interest
from members and saw an attendance in excess of 100
participants. It also marked the first time the UIA (Union of
International Associations) had experienced the Lanna capital
and witnessed its capacity and readiness to host international
conventions in a way comparable to Bangkok.

Mr. Chiruit Isarangkun Na Ayuthaya, TCEB’s President,
said that today, the international convention industry
is widely recognised as an engine of economic growth
and a part of the new economic model Thailand 4.0.
The convention serves as a platform for professionals to
exchange knowledge and experiences enabling them to
enhance their capabilities and corporate efficiency and
develop products and services or innovations. In addition,
the convention allows professionals to create networks in
each professional field, leading to collaboration on future
development.

In addition to its strategy to attract high-quality
customers to organise more international conventions in
Thailand, the bureau is also aiming to spread the events

among MICE Cities. This will have the knock-on effect of

distributing income to the regions and communities in line
with the government’s policy on economic expansion with
equality and sustainability.

Moreover, the UIA Round Table Asia-Pacific 2017 in
Chiang Mai underlined Thailand’s diversity of destinations
for international conventions outside the capital while
showcasing Chiang Mai’s potential and readiness in terms of
convenient transportation, event venues, accommodation,
cultural identity and available activities.

According to the world ranking of International
Congress and Convention Association (ICCA), Chiang Mai
earned 6th place among 21 ASEAN cities, and was second
on the list of non-capital or second-tier municipalities,
behind Bali.

Mr. Krit Thanawanit, Deputy Governor of Chiang Mai,
noted that the number of international conventions held
in Chiang Mai over the past 5 years had grown thanks
to the added convenience of domestic flights and direct
international flights from Asian countries. Furthermore, the
city has venues to suit all sizes of the events, a wide range
of accommodation with more than 30,000 rooms, a cultural
identity and a wide range of natural tourist attractions.

In addition, Chiang Mai is a hub of both education and
economy in the northern region, a modern city of creative
arts, a popular city among digital nomads and a learning
source thanks to its development projects. This gives it
the capacity to create successful and new experiences for
international convention participants.

Mr. Cyril Ritchie, Chairman of UIA, noted that the
UIA organised its first convention in Thailand in 2015,
breaking the record for participant numbers, which saw

an unprecedented surge of more than 50 percent. At that
time, the participants from various countries applauded
and remembered Thailand as a destination with world-class
MICE standards, excellent services, friendliness of the Thai
people, the impressive organising model, the unique Thai
food as well as the professionalism of the TCEB in working
with the UIA to ensure the success of the convention. As
a result, the UIA trusted Thailand to host the convention
for a second time.

Mr. Ritchie added that members did not only expect
to develop knowledge and build their networks, but were
also keen on exploring fascinating Chiang Mai, which is
known as a destination with magnificent scenery and
excellent services.

In the first three quarters of 2017, Thailand won the
rights to host 12 international conventions including 20th
International Congress for Tropical Medicine and Malaria
(ICTMM 2020) with 2,500 delegates, and 2019 IEEE Power
& Energy Society (PES) Grand International Conference &
Exposition with 5,000 delegates.

In addition to the UIA Round Table Asia-Pacific
2017, other conventions held in Chiang Mai include
The Federation of Asian and Oceania Pest Managers
Association (FAOPMA) Conference & Pest Summit 2017
from November 22-24, 2017 and 13th International
Conference of the Asian Clinical Oncology Society 2018
(ACOS 2018) from February 23-25, 2018.

Next year, Thailand will host such large conventions

’

as MDRT Experience and Global Conference from February
1-8 and the Sport Accord Convention 2018 from April
15-20.
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MICE OPPORTUNITIES
IN THE EASTERN ECONOMIC CORRIDOR

ocated on Thailand’s Eastern seaboard,

Chachoengsao, Chonburi and Rayong together form

the best strategic gateway to ASEAN with links to
China and India. Not only do these provinces have large
populations and high economic growth, but they are also
the country’s major production base for the petrochemical
and automobile and autoparts industries.

Boasting excellent crucial infrastructure (roads, railway,
ports and airport) and public utilities, and home to the MICE
city and world-famous tourist destination of Pattaya, the area
is being developed by government as the Eastern Economic
Corridor (EEC) in line with the Thailand 4.0 policy.

The government has set the goal of developing the
EEC as one of the leading economic zones in Asia and
one that will enhance the country’s competitiveness
and economic growth. The EEC is expected to be
an important centre for trade, investment, transport,
tourism and business events or MICE in the region while
simultaneously upgrading the quality of life and raising
the incomes of its residents.

To this end, the EEC project is seeing an acceleration
in mega-transportation projects to link logistic networks
of land, rail, marine and air transport modes. These
infrastructure projects include a high-speed train system
between Don Mueang International Airport, Makkasan-
Suvarnabhumi Airport and U-Tapao International Airport-

Rayong; a motorway linking (Pattaya-Map Ta Phut), a
double-track railway (Chachoengsao-Khong Sip Kao-Kaeng
Khoi), and development of Laem Chabang Deep Sea Port
and Map Ta Phut Port.

In terms of air transport, a new passenger terminal
is being constructed at U-Tapao International Airport to
accommodate about 3 million passengers per year. This
is part of an ongoing process to develop the airport as the
country’s third commercial hub.

Another key project is the setting up of Digital Park
Thailand on more than 700 Rai of land in Si Racha District,
Chon Buri Province to boost investment and technology
transfers via digital global players. The Ministry of the
Digital Economy Society has discussed and invited such
leading global IT firms as Facebook, Google and Amazon
to establish their offices in the Digital Park Thailand.

Meanwhile, the government is offering privileges for
investments with the aim of attracting 10 target industries
(New S Curve) as a new engine of growth. These are
modern automobiles, smart electronics, high-yield tourism
and medical tourism, agriculture and bio technology, food
processing, robotics, aviation and logistics, biofuel and
biochemical, digital, and medical hub.

The development projects under the EEC strategic plan
are already driving economic growth in the area. With
growing business and investment as well as job creation,

new opportunities will also emerge for the MICE industry
including meetings, seminars and exhibitions. This will
directly benefit Pattaya as the MICE City of the eastern
region.

Pattaya has the readiness to host MICE events at all
levels. It is home to two large event venues, namely the
Pattaya Exhibition and Convention Hall (PEACH) and
The Nongnooch Exhibition Centre (NICE), and offers
meeting rooms in the leading hotels. There is plenty of
accommodation suited to all price ranges and a large range
of attractions. These factors enhance Pattaya’s position as
a perfect Bleisure destination.

Projects are currently being undertaken to further
develop Pattaya as a city for Bleisure, health and
recreation, a leading convention and exhibition centre in
ASEAN, and a hub from medical tourism.

The EEC will thus be key to achieving the goal of
income distribution to the regions through the MICE
industry. TCEB has been working towards this end in recent
years as it strives to develop a sustainable MICE industry,
reduce the concentration of events in Bangkok and fulfill
the capacity of Pattaya.

The Special Economic Zones will see the creation
of new cities, transport infrastructure and logistics and
will eventually be seamlessly linked countrywide thus
benefitting the MICE industry in the long run.
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TCEB INTENSIFIES MICE MARKETING IN THE US
PRESENTS A NEW BRAND CAMPAIGN
AND THE FIRST-EVER ASIAN COLLABORATION

CEB took advantage of its presence at IMEX America,

the global exhibition for incentive travels, meetings

and events, held in Las Vegas from October 10-12,
2017 to launch a new brand communications campaign
that positions the country as Asia’s top Bleisure destination.
The campaign further strengthens the delivery of quality
business venues and innovative leisure activities to US-
based event organisers.

The US MICE market remains a major target for TCEB’s
promotions as the bureau accelerates a campaign that
presents a simple core message — hosting business events
in Thailand can be fun.

Currently, the US ranks eighth on the top10 country list
of the international MICE market with 42,681 MICE visitors
in 2016. China and India topped the list.

As it rolls out its 2018 marketing communications
campaign, TCEB is aiming to strengthen Thailand’s position
as a destination that delivers quality business and leisure
activities, capitalising on the trend to add value to events
with leisure, lifestyle or learning experiences in the host
country.

Mrs. Supawan Teerarat, Vice President of Strategic and
Business Development for TCEB, said that concentrating on
quality business and leisure activities had raised Thailand

competitiveness on the global convention market. It
secured the 24th place in the “Most Popular Convention
Destinations” ranked by the International Congress and
Convention Association (ICCA).

A recent report by the World Bank showed that
Thailand ranked 46th worldwide for “Ease of Doing
Business”. In the leisure travel arena, Phuket Island
ranked 25th in TripAdvisor’s “Top-Rated Places to Visit”.

Through the new brand communication campaign
2018, “THAILAND CONNECT : Your Vibrant Journey to
Business Success, decoding chapters of possibilities”, the
bureau continues to underline the key fundamental pillars
of the MICE industry (diversity of destinations, business
opportunities and people) while developing it in line with
the Thailand 4.0 policy.

TCEB also highlights the impressive expansion that
is improving accessibility to both major and secondary
destinations with MICE facilities.

NEW CHAPTER IN ASIAN COLLABORATION

Mrs. Supawan added that IMEX America also saw the
launch of a new joint collaboration by four of Asia’s leading
MICE destinations.

“Clients will gain a better understanding of Asian
destinations to stimulate interest in organising corporate
meetings, incentive travel and association events in Asia,”
she said.

Described as a game changer, the collaboration
involves TCEB, MyCEB, SECB and the Seoul Tourism
Organization, who are joining for the first time to
showcase the connectivity between Asian destinations
and offering options to combine destinations for
incentive travel or to link destinations with post-event
tours.

The collaboration will deepen awareness and
catalyse interest in Asian destinations. Apart from
highlighting connections, another key takeaway is
the readiness of key Asian CVBs to partner with
US clients to navigate and anchor events in Asia.

“We see opportunities for more Asian
destinations to come on board, to curate better
offerings for key target audiences and encourage
clients to position events on an Asian circuit. The
Asian CVB night at IMEX America, ‘An Evening with
Asian Destinations’, presented this new chapter of
collaboration between the four Asian bureaus,” Mrs.
Supawan concluded.
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