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MESSAGE FROM THE PRESIDENT

Dear Readers,

he debut of the Call Center, as outlined on the front
page, affirms the TCEB's readiness to service a wider
group of clients as well as interested members of
the public. With the center, we hope to play a part in
firmly establishing the MICE industry as a key pillar
of the Thai economy. In fact, the Call Center forms
one element of the MICE intelligence Center, which we continue
developing in our efforts to strengthen the Thai MICE industry.

First and the next step forward are the main topics of this issue.
The bureau recently organized a Meetings Industry Day in Chiang
Mai, the first time such an event had taken place outside of Bangkok.
Not only was this part of our strategy to promote a MICE City in the
north but it also served as a prelude to Chiang Mai's “MICE Year
2013". We are, of course, planning several activities to energize the
province's debut agenda. The timing is particularly appropriate for
Chiang Mai because its new international convention and exhibition
center, which is covered in this newsletter, is progressing well and
is on schedule for completion by April next year. The bureau took
part in the progress meeting along with the Ministry of Tourism
and Sports, led by Deputy Prime Minister Chumpol Silpa-archa,
who also oversees the TCEB, and Mr. Banharn Silpa-archa, the
Ministry's Advisor Chairman.

By riding on the Green Meeting profiles, the bureau scored
the first for Thailand by taking the leadership in introducing Event
Sustainability Management (ISO 20121) to MICE operators. The
initiative made its debut at the summer Olympic Games 2012 in
London. We foresee that Thai MICE industry will become a role
model in sustainability practice, thus earning recognition and
becoming a magnet for MICE buyers seeking healthy events and
performances.

This issue marks the beginning of financial year 2013 and the
bureau welcomes it by launching a series of three-year marketing
campaigns with a focus on the ASEAN and Asian markets to make
up for the shrinking business from Europe caused by the debt
crisis. Through the campaigns, we offer attractive support schemes
for bringing in meeting events to Thailand, the details of which can
be read inside. We introduced the new campaigns to both Thai and
foreign media at the 20th IT&CMA and 15th CTW.

What is encouraging is that the bureau has been able to secure
the rights to host Asia’s largest MICE Trade Show for another 5
years, guaranteeing that Thailand will remain a hub and vibrant
marketplace of MICE industry in the region.

Another milestone for the bureau is the fruitful results of its
two key exhibition campaigns: the Next Best Show and Better the
Best. The exhibitors participating in the campaigns and recording
criteria-meeting performances were recognized for their roles in
elevating Thailand’s position as the center of trade fairs in ASEAN.

We have also taken further steps towards the formation of
ASEAN Economic Community 2015 by holding a training workshop
in Vietnam to strengthen bilateral cooperation in the exhibition
industry.

All in all, we are setting our sights on contributing to the
government’s target of earning 2 trillion Baht in revenue from
tourism and service industry by the year 2015.

As a public organization, the bureau contributed its resources
and manpower to Corporate Social Responsibility activities. In
cooperation with the Department of Highways, we planted 8,899
trees along Highway 347 in Bang Sai District of Ayutthaya Province.
This was partly a symbolic act to beautify the road to the site of
World Expo 2020 Ayutthaya, for which Thailand is bidding. What's
more, the bureau and 12 MICE operators made a donation of more
than 1.6 Million baht to the Prostheses Foundation under H.R.H The
Princess Mother to help improve the quality of life of those in need
throughout Thailand.

Also, please catch up with TCEB strategic plan 2013 in this
issue, and don't forget to call 1105 TCEB Call Center if you would
like to inquire about TCEB and the meetings industry.

Mr. Thongchai Sridama

Board of Director
and Acting President
Thailand Convention and Exhibition Bureau
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The TCEB has launched the TCEB Call
Center 1105 to provide information
about the meetings industry to
clients with convenience, speed,
accuracy and efficiency. The center
aims to enhance Thailand’s MICE
industry’s image of readiness while
satisfying service users.

r. Chartchai Debpang, Director of Government
and Corporate Affairs of TCEB said that
the center was established in response to
the demand of targeted groups and those
interested in accessing information about the
MICE industry.

The center would also compile the inquiries
of users and analyze these to further develop
services and set a policy for meetings industry
of the bureau. Most importantly, the center

would act as a central body to coordinate with MICE industry and ensure service
standards are met. The center would thus help boost Thailand’s MICE industry’s
image of readiness.

In the initial stage, the center provides the following information:

B Trade fairs organized in Bangkok

B Visa or other proper documents for inbound MICE travelers

0 Visa on Arrival

B MICE Lane to facilitate those traveling to Thailand to organize meetings,
conventions and trade fairs

0 Medical check and vaccination at quarantine points for those traveling
to Thailand to organize meetings, conventions and trade fairs without medical
certificate

B Data on the comprehensive services of TCEB, such as data relevant to
organizing meetings, incentive travel, international conventions, international trade
fairs and domestic meetings.

The TCEB Call Center is open from Monday to Friday between 08.00 and 19.00
hrs. Four staff will provide information in Thai and English.

Mr. Chartchai added that in its initial stage, the center would be able to
facilitate 200-600 incoming calls daily. In the future, the bureau planned to develop
the Call Center system to become a One Stop Service. The TCEB Call Center would
later become a central system linking the database of the MICE industry with the
database of the government sector concerned. In addition, the center would also
act as a facilitator to assist MICE travelers round the clock, even in times of crisis.
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TCEB SETS 2013 STRATEGIC PLAN
TARGETING OVER BT63

BILLION REVENUE

The TCEB has unveiled the MICE strategic development plan for 2013 with a
restructuring of management that will see the integration of domestic and
international marketing operations. The TCEB is also preparing to set up an
IT department to enhance its digital MICE marketing strategy.
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r. Thongchai Sridama, Board of

Director and Acting President of

TCEB disclosed that in the 2013

fiscal year, the TCEB is estimating

7 per cent growth in the MICE

industry with about 792,000 MICE
travelers to Thailand and revenue of more than Bt63.9
billion.

The TCEB is setting the strategic plan 2013
based on three main objectives:

1. Attract major MICE events to Thailand. The
bureau has so far won major events to be held in
Thailand among them ProHealth China Convention
2012 with  about 10,000 participants, World
Newspaper Congress and World Editors Forum
2013 with about 1,000 participants, World Stamp
Thailand 2013 with about 10,000 participants and ITU
Telecom World 2013 (joint bidding with The Ministry
of Information and Communication Technology) with
about 20,000 participants.

Mega events in the bidding process include
World Expo 2020 Ayutthaya, for which the final
decision will be announced next year. The event
would welcome an estimated 30 million visitors.

2. Enhance knowledge and understanding about
the MICE industry and the TCEB's role through a ‘360
degree’ communication strategy that approaches
both domestic and international target groups.

The TCEB has opened a
Call Center 1105 to serve as a
two-way communication channel
by focusing on the domestic
target group. The bureau is also
preparing a MICE Intelligence
service, offering 40 databases in
the first phase to target groups in
the country.

Moreover, the bureau will
promote five key points to build a
new MICE brand as follows:

- Emphasizing Thailand’s uniqueness and
diversity in MICE development and introducing
TCEB’s mission and services as the government
agency responsible for supporting the MICE sector
and enhancing its profle both domestically and
around the world.

- Building Thailand’s ‘MICE brand’, focusing on
business opportunities and success for organizers
of business events and trade shows in Thailand. The
approach is in line with the government's ‘Modern
Thailand’ policy that aims at creating opportunities for
trade, investment, business and economic growth for
the country.

- Presenting Thailand as a hub to facilitate the
success of every meeting and exhibition.

- Showing Thailand’s MICE industry as a world-
class player, offering world—class professional
standards for business events.

- Emphasizing the high caliber and service
orientation of Thailand’s MICE professionals.

3. The 2013 marketing plan. The TCEB is
preparing to restructure the management to penetrate
both domestic and global MICE markets. The bureau
will appoint a new deputy director responsible for
strategy and business development. The new position
aims at developing the integration of domestic and
international marketing operations. For the overall
MICE industry in 2013, the bureau will mainly focus on
short-haul markets - ASEAN, ASEAN plus 6 and Asia
- to prepare for the forthcoming ASEAN Economic
Community in 2015. These are regarded as high
potential markets. The bureau will however maintain
its markets in Oceania, US and Europe.

The incentives travel and international
conventions will continue to focus on the Asian market,
whilst maintaining its US and European markets. Most
global associations have their regional offices in the
two continents and thus the bureau will be targeting
them to host their events in Thailand.

The exhibition industry will also focus on ASEAN,
especially the GMS and BIMSTEC member countries,
in order to sustain Thailand’s leadership in ASEAN’s
fast-growing exhibition industry.

The domestic MICE market will be developed
through a two-pronged approach: promotion of ‘MICE
Cities’ and marketing support for development of the
meetings and exhibitions industry.

In addition, TCEB plans an aggressive move
into Digital MICE Marketing in order to create new
business opportunities in both the domestic and
international MICE markets. Digital marketing tools
offer considerable cost advantages over traditional
channels, and reflect global trends in communications.

The TCEB is now preparing to set up a new IT
department and carry out TCEB's 3-Year IT Master
Plan (2013-2015). The new department will also study
online market channels and major trends such as
social media and mobile phone applications to reach
each target group most effectively. A comprehensive
suite of integrated online marketing tools will be
developed in parallel with TCEB’s main portal and
other traditional tools.

Mr. Thongchai added that the TCEB received a
budget of Bt870 million for the 2013 fiscal year for the
action plan and strategies. The budget is divided into
4 parts: Bt147 million (17 per cent) for administration;
Bt318 million (37 per cent) for winning overseas
events; Bt236 million (27 per cent) for market
promotion activities; and Bt168 million (19 per cent)
for MICE development.
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CHIANG MAI CONVENTION CENTER SET TO

OPEN IN APRIL 2013

TCEB PLANS MICE EVENTS TO
DEBUT THE VENUE

The Ministry of Tourism and Sports held a meeting to inspect the progress of the International
Convention and Exhibition Center in Celebration of His Majesty the King’s 7th Cycle Birthday
Anniversary in Chiang Mai and set a schedule for its official opening in April 2013. The TCEB
meanwhile will prepare domestic and international marketing campaigns and plans to host
MICE events at the venue in January 2013 after organizing Meetings Industry Day to stimulate

MICE industry in the province.

r. Chumpol Silpa-archa, Deputy Prime Minister and Tourism and

Sports Ministry together with Mr. Banharn Silpa-archa, Advisor to

the Minister along with ministry officials held the meeting in late

September 2012 to examine the progress of the construction

project, and listened to the reports of the public and private

sector agencies concerned. Delegates of local administration
organizations in Chiang Mai and the media also attended.

According to the reports, the construction works can be divided into three
major sections. First, the completed works in line with the contract dated February
28, 2012 with a total construction cost of Bt1.867.15 million, Bt378 million below
the cost estimate. These cover the construction of the international convention and
exhibition center, a center for the promotion, development and distribution of SMEs
in the northern region, the exterior and landscaping.

Secondly, ongoing construction under the 2012 fiscal budget, which consists
of the fence around the center area,
procurement and installation of durable
articles, the engineering system, major
building components, electrical and
communications system, with a total cost of
Bt514.82 million.

Public utilities comprising the water
drainage system and water supply come
under the Regional Irrigation Office 1 of
the Irrigation Department, the installation of
3G network and antenna equipment is by
TOT Public Co., Ltd, the extension of power
transmission area is the responsibility of
the Provincial Electricity Authority, and the
extension of water supply area is under the
Provincial Waterworks Authority. All works
are due for completion by the end October
2012.

The extension of 3 roads accessing
the center under the supervision of Bureau of Highway 1 (Chiang Mai), Highways
Department, is set to be completed at the end of November 2012.

Thirdly, construction works due for completion in 2013 comprise the
administrative office and royal pavilion, temporary accommodation for staff,
maintenance building and equipment, garbage collection building, flagpole, and
improvement of some public utilities with a total investment of Bt190 million. The
works are expected to be completed in April 2013.

Mr. Banharn stressed that the timeframe for the remaining construction works
should be firmly set to allow for systematic monitoring of the progress. He also asked
for a test-run of various systems in the center on November 5, 2012 to assess the
readiness of the lighting, sound, communications and other essential equipment.
The media would be allowed to inspect the test-run.

As regards to the center management, Mr. Banharn and Mr. Chumpol
explained that before the center officially opens in April 2013, the Ministry of
Tourism and Sports has assigned operations to the Tourism Authority of Thailand.
The ministry would then discuss with Chiang Mai’'s private sector the modalities
for management. The ministry would also consider a suitable management model
featuring a joint venture between a private company under the public/private

participation act or a bid for operator.

Deputy Prime Minister Chumpol would first submit the management options to
the cabinet for consideration in early 2013.

Mr. Thongchai Sridama Board of Director and Acting President of TCEB said
the bureau had been assigned by Deputy Prime Minister Chumpol and the Minister
of Tourism and Sports to design marketing campaigns to promote the center in
both the domestic and international markets. The TCEB would attract domestic and
international events for the center.

The bureau plans to hold MICE events at the new venue in January 2012
before its official opening with the relevant public and private sectors to formulate
the direction of the MICE industry in the province. Together with this, there will be
introduction of MICE 101 curriculum, exhibition showcase (which includes job fair,
Green Meetings, world craft), familiarization trips for local suppliers, government
agencies and media, and relevant meeting and seminar.

“Once the center is officially opened
in April next year, the bureau will invite
overseas target groups and media from all
over the world to visit the center and help
Chiang Mai in promoting the province's
‘Year of MICE 2013, Mr.Thongchai said.

Prior to the inspection trip of the
Chiang Mai convention center, the TCEB
organized Meetings Industry Day for the first
time in Chiang Mai. Aimed at promoting the
province’s “Year of MICE 2013”, this was
also the first time the event had been held
outside Bangkok. The bureau led a group
of 148 potential clients from educational
institutes, associations and government
agencies both from Bangkok and Chiang
Mai in visiting the Chiang Mai International
Convention and Exhibition Centre and

facilities at various hotels to allow them to
assess the city’s potential and capabilities.

The participants also joined a seminar and discussion to update and provide
them with knowledge about various aspects of meetings industry, such as future
trends, how to organize meetings, the role of professional convention organizers and
event management companies, as well as the role of social networks in marketing
campaigns. The speakers were from the TCEB, the Thailand Incentive and
Convention Association (TICA), Thai Airways International, Queen Sirikit National
Convention Center, Keynes Asia (Thailand) Co., Ltd, Procongress (Thailand) Co.,
Ltd, Dusit D2 Hotel, and Optimum Group Co., Ltd.

The group shared their ideas and suggestions for drawing up the Chiang Mai
MICE roadmap, which is expected to be considered during the next meeting held
by the bureau in January 2013. In 2011, the TCEB supported the drafting of the
Chiang Mai MICE Development Master Plan 2012-2016, which aims to upgrade the
sector to meet international standards. The TCEB collaborated with the Ministry of
Tourism and Sports, City of Chiang Mai and stakeholders to set four major strategies
for the master plan: 1) Strategic management; 2) Improvement of facilities and
infrastructure; 3) Upgrading of logistics system; and 4) HR development for MICE
industry personnel.
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TCEB CAMPAIGN
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TCEB LAUNCHES THREE-YEAR CAMPAIGN PLAN
TARGETING FIVE BUSINESS SECTORS IN
ASIAN AND ASEAN MARKETS

The TCEB is launching a three-year (2013-2015) marketing campaign plan in an effort to
attract mega events and MICE travelers to Thailand. The campaigns aim to capture five major
business sectors in Asian and ASEAN plus 6 markets, while maintaining the European and
US markets. The bureau is setting a target to welcome 3 million MICE travelers to Thailand,
generating Bt 180 billion in revenue by 2015, and will offer incentives for meetings that attain

a target number of participants.

he TCEB unveiled the new campaigns at the 20th IT&CMA and 15th
CTW on October 3, 2012 in Bangkok to foreign and Thai delegates
as well as the media. These concurrent events are regarded as
ASIA’s largest MICE trade show, to which Thailand has played host
for 11 consecutive years.
Mr. Thongchai Sridama, Board of Director and Acting
President of TCEB, said that from now on the bureau would promote
Thailand as a gateway to ASEAN and a place of connectivity for new business
opportunities and success in the region. The bureau would aim to penetrate the
Asian and ASEAN+6 markets because of their strong growth and high purchasing
power, as Europe and US are facing an economic downturn.

Currently, the top five markets for the Thai MICE industry are India, China,
Singapore, Japan and Korea. However, the bureau will still maintain contacts in
Europe and US because these two continents have large populations, especially
the UK, France, Germany and Russia, where marketing opportunities exist. The
bureau has set aside a Bt90 million budget to launch the campaigns in overseas
markets during 2013-2015.

Mr. Thongchai added that the government has set a revenue target of Bt2
trillion generated by the tourism industry in 2015. The TCEB expects that MICE
industry would contribute 9 per cent of the total revenue or around Bt180 billion.

Ms. Vichaya Soonthornsaratool, Acting Director of TCEB’s Meetings Industry
Department, said the first campaign would focus on Corporate Meetings. TCEB
would offer Bt1 million for corporate meeting bringing in 1,000 delegates to Thailand
with @ minimum of 3 days stay.

The financial support would go up for corporate meetings achieving more than
1,000 participants with a 10% increases for delegate numbers in the next year and
in the following year. It is expected that this campaign will attract 81,200 corporate
travelers and generate Bt5.33 billion to the country.

With the second campaign, the bureau aims to penetrate meetings of
associations under the theme “ASEAN Visitor Promotion” to increase the number of
MICE travelers from ASEAN plus 3 countries. The bureau will offer financial support
to convention organizers, associations and tour agencies, who can bring at least
20 delegates from ASEAN plus 3 countries to Thailand. The campaign is estimated
to attract 9,000 delegates from these association meetings and generate around
Bt800 million in revenue during 2013.

Ms. Vichaya added that the corporate campaign will focus on five key
business sectors as the major motors to achieve the target. They are direct sales,
automobiles, drugs, finance & banking and insurance. The TCEB representatives
will meet the decision makers of each sector to raise their awareness about the
campaign.

She said that one direct sale group from China is bringing in 10,000 delegates
to join an incentive travel event in Pattaya this November, and next year, one
automobile group from Japan will host a meeting in Thailand with 4,000 delegates.

For the 2012 fiscal year, the bureau forecast welcoming 750,000 MICE travelers
to Thailand with an estimated revenue of Bt60.12 billion. Among them, the TCEB
expected 670,000 travelers for the meetings and incentives industry, which would
generate around Bt52 billion.
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MICE SUSTAINABILITY
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TCEB MOVES FROM “GREEN” TO SUSTAINABILITY
BECOMING ASIA’S FIRST TO ADOPT ISO

20121

After its successful leadership in green meetings practice in the Asian region, the TCEB is
now taking Thai MICE industry standards to a new level, moving from green meetings to
sustainability and becoming the first nation in Asia and second in the world to launch the ISO

20121 standard.

n early August 2012, the TCEB organized a seminar titled “Thailand’s MICE

Industry: Moving Forward from Green Meetings to Sustainability” to announce

its new policy to transform the Thai MICE industry into one of sustainability

by launching the new standard, ISO 20121: Event Sustainability Management

Systems. Covering 3 dimensions: social, economic and environmental
practices, the new standard aims to create a new selling point to attract world-class
events.

Thailand becomes the Asia’s first and the world’s second country after the
United Kingdom, who adopted this standard for organizing the London 2012
Olympic Games.

Mr. Thongchai Sridama, Board of Director and Acting President of TCEB, said
the bureau initiated and has been promoting the green meetings measure since
2007. The bureau went on to develop Green Meeting Guidelines and adopted the
ISO 50001 energy conservation standard for MICE industry in 2009. Both Thailand
and Seoul, South Korea have been recognized for green meetings management in
Asia, according to a survey on Leadership in Sustainability: “The Why and The How”
conducted as part of the UFI Annual Conference 2010.

“This year, the TCEB is ready to further upgrade the Thai MICE industry,
shaping the green meetings into sustainability. This will emphasize Thailand’s
leadership in Asia,” Mr. Thongchai said.

He said the seminar aimed to reinforce knowledge and understanding among
concerned public and private organizations about the importance of sustainability
practices covering social, economic and environmental impacts. This would enable
the country to adopt a new approach in winning world-class events.

The seminar featured three major activities: keynote addresses by prominent

figures from the local and international MICE industry; a panel discussion to
enhance understanding among patrticipants and provide practical examples of
implementation on sustainability; and the official launch of the ISO 20121: Event
Sustainability Management Systems standard, which is set to be a benchmark for
Thailand’s MICE industry.

The keynote addresses were: ‘Royal Initiatives on Energy Conservation and
Environmental Sustainability’ by Privy Counselor Mr. Ampon Senanarong; ‘Policies
to promote energy and environmental conservation in the MICE industry’ by Mrs.
Nichapa Yoswee, Director of TCEB’s MICE Capabilities Department; and ‘Innovate
or Die. Using sustainability to increase business results and accelerate change’ by
Mr. Guy Bigwood, Sustainability Director of MCI Group.

A representative of SGS (Thailand) Co., Ltd. joined Ms.Kulwadee Jintavorn,
Executive Director of Impact Exhibition Management. Co., Ltd. and Mr. Bigwood
on the panel. They shared their experiences on the application of the ISO 20121
and discussed the successes and benefits gained through sustainable operating
practices.

Mr. Thongchai said that the ISO 20121 was developed following the British
Standard BS 8901, which was applied for the first time in the organization of the
London 2012 Olympic Games, regarded as the “Green Olympics” and the world’s
first ever environmental-user friendly and sustainable mega event.

“The TCEB will encourage Thai MICE operators to apply for the ISO 20121
and lobby for them to receive the standard certificate. After that, the bureau will
promote a new image of Thailand’s MICE industry in the international market
through road shows and trade shows. The new standard will help make Thailand
more outstanding in its bids for international mega events,” Mr. Thongchai said.
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MICE CLINIC
SUPPORTS THAI
MICE OPERATORS IN
PREPARING FOR AEC

The TCEB organized a MICE Clinic forum for Thai
MICE operators to meet with representatives of the
Customs Department and the Immigration Bureau.
The event provided the operators with updated
information on the steps the two state agencies are
taking to enhance procedures in preparation for the
ASEAN Economic Community (AEC) and how these
will also benefit Thailand’s MICE business.

r. Chartchai Debpang, Director of Government & Corporate Affairs of the
TCEB, said that the MICE clinic was responsible for facilitating greater
cooperation between government agencies and Thai MICE operators in
supporting the MICE industry.

Organizers of international meetings or exhibitions have to import
goods and materials for the event and also welcome a lot of MICE
travelers to Thailand and thus Thai MICE operators need to be aware of

the regulations of the Customs Department and the Immigration Bureau.

Both authorities have developed operations and procedures to prepare for the AEC, which
will also be beneficial to Thailand’s MICE industry.

Mr. Kamchai Jattanon, Computer Technical Officer, Professional Level with the Customs
Department, explained that the department has been using the National Single Window (NSW)
system since 2008, in line with an agreement reached at the ASEAN Economic Ministerial meeting
in Kuala Lumpur in 2005.

The agreement requires each member country to develop the NSW system, which would then
be integrated as the ASEAN Single Window (ASW) in 2015.

Mr. Kamchai also encouraged Thai MICE operators to use the NWS system because it would
help facilitate international trade, allowing for better flexibility, lower operating costs and increased
competitiveness.

In the future, the Customs Department wants private companies in Thailand that deal with
overseas companies to use the NWS service whenever they make deals electronically. This
would help streamline the operating process and save time in the submission of documents. The
operators can also monitor the progress and status of cargo deliveries. As it is a single system,
operators can make faster decisions ahead of the cargo reaching its destination.

Mr. Kamchai said that before entering the NWS system, the private companies should form
a working group to develop a roadmap in order to integrate a private sector database. This would
enable the private sector to access the government’s database.

Police Maj. Gen. Surapol Tanakoses, Deputy Commissioner of the Immigration bureau, stated
that the bureau has prepared for the AEC in four ways. Inthe first phase, it was supporting and
accommodating tourist visitors, businessmen and investors through an additional 100 officers. The
bureau was also adding 300 positions to service the reopening of Don Mueang Airport for low-cost
airlines from October 1, 2012.

In addition, the bureau was recruiting to accommodate the growing number of tourist arrivals
to Phuket via direct flights.

Secondly, it was working to enhance the knowledge and language skills of the immigration
officers. The Royal Thai Police has set a policy that from 2013 onwards, policemen of the rank of
superintendent and lower have to pass an English test. In the future, the bureau aims at developing
communication skills in ASEAN languages.

Thirdly, it is planned to increase immigration service counters to shorten the immigration
process. However, this plan requires the approval of the Airports of Thailand Plc and a
communication network will also have to be developed for such a plan.

Finally, the department plans to install “Auto Gates” to automatically check passports, a step
that will shorten the immigration procedures.

Police Maj. Gen. Surapol added that the top five overseas travelers to Thailand are from
China, Malaysia, Russia, Japan, and Korea.




EXHIBITIONS ROAD SHOWS
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TCEB ORGANIZES ROAD SHOWS IN TWO MAJOR
VIETNAMESE CITIES

STIMULATING BILATERAL TRADE &
INVESTMENT THROUGH EXHIBITION
PLATFORM

The TCEB organized road shows in the Vietnamese cities of Ho Chi Minh City and Danang in
the middle of August 2012 to further expand bilateral trade and investment relations through

international exhibitions in Thailand.

rs. Supawan Teerarat, TCEB’s Director of Exhibitions
Department, said this was the second road show since the
bureau signed a memorandum of understanding with the
Vietnam Trade Promotion Agency (VIETRADE) two years
ago. Vietnam is one of the target markets in the plan to
stimulate the exhibitions industry in the Greater Mekong
Sub-region member countries.

During the road shows in the two cities, the TCEB focused on training as a way
of exchanging information and encouraging Viethnamese businessmen to exploit
the exhibitions in Thailand for their trade and investment. The bureau estimates
that more than 300 Vietnamese businessmen will participate in the exhibitions in
Thailand this year, representing a growth of 10 per cent.

Mrs. Supawan said the road shows set out to penetrate the market in the
central economic zone through Danang and the southern economic zone through
Ho Chi Minh City. The TCEB is aiming at supporting Viethamese businessmen who
want to expand their markets in Thailand and ASEAN by participating in exhibitions.

A workshop hosted by the bureau provided Vietnamese delegates with
the processes and guidelines for participating in Thailand’s exhibitions via the
‘100 A-Head' promotional campaign. The bureau also proposed to Vietnamese
delegates that they exhibit in the form of a Country Pavilion to ensure success and
receive more value on their investment.

In addition, the TCEB presented the importance and potential of Thailand’s
exhibitions as a gateway for Viethamese business opportunities and promoted
Thailand as the preferred destination for international exhibitions in ASEAN. The
Thailand-Vietnam collaboration would also be pushed in preparation for the launch
of the ASEAN Economic Community in 2015.

Representatives of the Thailand Exhibition Association were invited to join these
events. At the Ho Chi Minh road show, the TCEB joined with VIETRADE in organizing

a seminar for more than 100 VIETRADE business members from 22 provinces, while
more than 160 delegates from various businesses, trade associations, chambers of
commerce and leading travel agents from 20 industrial groups attended the event.

The TCEB aims at supporting and encouraging Vietnamese businessmen to
visit and exhibit booths at Thailand’s exhibitions. The bureau presented Thailand’s
potential as the production base for 8 major industrial groups: automobile, jewelry,
agriculture, food & drugs, textiles & garments, tourism, energy, construction &
design, and medical.

The TCEB introduced 19 of Thailand’s major exhibitions to Viethamese
businessmen, all of them in line with major Vietnamese industries and emerging
industries with the potential to drive economic growth. These are: Pack Print
International; GFT; Food & Hotel Thailand; Horti Asia; Pro Pak Asia; BIG & BIH;
Bangkok Gems and Jewelry Fair; TAPA; BIFF & BIL; Renewable Energy Asia; Thai
FEX; VIV Asia; Bangkok RHVAC; BMAM; Automotive; Tiprex; Interplas; Intermach;
and Metalex.

For bilateral trade in 2011, Thailand-Vietnam trade value rose by 25 per cent
from the previous year to Bt272.58 billion. Thailand’s exports to Vietnam were
valued at Bt211.77 billion, up 20 per cent, while imports from Vietham expanded by
45 per cent to Bt60.81 billion.

Vietnam ranked third in total exhibition visitors from Asia to Thailand, accounting
for 8.4 per cent behind Malaysia and India respectively.

As a result of the road shows, Vietnamese businessmen expressed confidence
in Thailand’s potential as the preferred destination for international exhibitions in
ASEAN due to its strategic location. They were also interested in creating business
opportunities through international exhibitions particularly those related to the
machinery, food, frozen food and agricultural industries. These exhibitions include
VIV Asia; Food & Hotel Thailand; FlAsia; Horti Asia; Metalex; Intermach; Motor Expo;
Manufacturing Expo.
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TCEB AWARDS 4 KEY EXHIBITIONS
RAISING INT’L STANDARDS OF EVENTS
IN THAILAND

The TCEB’s Exhibition Department hosted a charity dinner talk under the theme “Synergy
of ASEAN, the Way to Success” to highlight the opportunities and challenges of the industry
under the ASEAN Economic Community (AEC) and awarded 4 exhibitions for raising profiles

and international standards of their shows in Thailand.

he TCEB formed a partnership with the Thai Exhibition Association
(TEA), the Thailand Incentive and Convention Association (TICA),
the Thailand Management Association (TMA), Queen Sirikit National
Convention Center (QSNCC) and Thai Airways International (TG) to
organize this special event as part of the activities celebrating a
decade of TCEB operations.

During the event, the TCEB took the opportunity to praise the
winning exhibitions through Next Best Shows campaign, which have strengthened
the country’s potential and upgraded Thailand’s exhibitions to international
standards.

The winners in Next Best Show campaign are Pack Print 2011 by Messe
Dusseldorf Asia for Increase in Overseas Visitors (74.77%), TFBO&TRAFS 2011
by Kavin Intertrade Co., Ltd for Increase in Overseas Exhibitors (67.39%), Food &
Hotel Thailand 2011 by Bangkok Exhibition Services Ltd. for Increase in Net Space
(77.83%) and Food Ingredient Asia 2011 by UBM Asia (Thailand) Co., Ltd. for
Increase in Total Overseas Participants (76.47%).

The bureau also presented tokens of appreciation to VNU Exhibition Asia
Pacific Co., Ltd & N.C.C. Exhibition Organizer Co., Ltd , Bangkok Exhibition Services
Ltd., Reed Tradex Company ,UBM Asia (Thailand) Co., Ltd, the organizers of the
four champion exhibitions under the ‘Better the Best’ campaign: VIV Asia, ProPak
Asia, Metalex and Renewable Energy Asia, respectively.

With three years of participation in the TCEB'’s Better the Best campaign, these

four exhibitions have maintained the leadership in each industry within Asia. They
have also helped the number of international visitors to grow by 36 % reflecting the
country’s image as a preferred destination for the international exhibition industry in
ASEAN and setting an example for other exhibitions.

As a charity event, the bureau raised funds of more than 1.6 million baht
from delegates, and donated to the Prostheses Foundation of H.R.H. the Princess
Mother. The aim is to demonstrate the industry’s contribution to improved quality of
life of those in need across the country.

As for the theme of the charity dinner talk, Mr. Thongchai Sridama, Board of
Director and Acting President of TCEB, said that it presented a great opportunity
for international key figures from the industry to share their views on the current
global trends in the exhibition industry and the challenges that lie ahead. They also
discussed the opportunities for Thailand resulting from the growth of emerging
markets in Asia, and especially in ASEAN, where Thailand is a business hub.

The Dinner Talk welcomed more than 300 delegates from private and public
stakeholders in the business sectors, trade associations, chambers of commerce,
professional exhibition organizers (PEOs), exhibition venues, government related
agencies and MICE Cities officials.

The highlight of the event was the panel discussion on the topic “A Secret
of Partnering under ASEAN Rising and Beyond” by industry gurus Mr. Paul Beh,
President of Asia-Pacific, Reed Exhibitions Ltd., Mr. Michael Dreyer, Vice President
of Asia Pacific Koelnmesse GmbH and Mr. Marcel Ewals, Managing Director

Vol
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CHARITY DONATION TO PROSTHESES FOUNDATION

Mr. Thongchai Sridama, Board and Acting President of TCEB,
together with 12 private MICE operators: Messe Dusseldorf Asia Pte Ltd,
Bangkok Exhibition Services Ltd, VNU Exhibitions Asia Pacific Co.,Ltd.,
Queen Sirikit National Convention Center, Reed Tradex, BITEC, UBM
Asia ( Thailand) Co., Ltd., Kingsmen C.M.T.I. Co., Ltd., Tourism Authority
of Thailand, INDEX EVENT AGENCY PUBLIC CO LTD, IMPACT and
Centara Grand at Central World, donated Bt1,635,000 to the Prostheses
Foundation of H.R.H. The Princess Mother. The funds were raised as part
of the celebrations of the 10th anniversary of the TCEB at the Dinner Talk
Charity Night organized by the Exhibitions Department of the bureau
at Queen Sirikit National Convention Center on the theme “Synergy of
ASEAN, The Way to Success”.

of KENES Asia. The discussion was moderated by Mr. Steve
Monnington, Managing Director of Mayfield Media Strategies.

Honored guest Mr. Paul Woodward, Managing Director of UFI,
the Global Association of the Exhibition Industry, addressed the
topic of global exhibition trends and the challenges that come with
emerging Asian markets.

According to “The Trade Fair Industry of Asia 8th Edition,
2012", a report prepared by the Union des Foires International (UFI),
Thailand’s trade fair industry is the 8th largest trade fair market in
Asia, and the largest in Southeast Asia, the same position it held in
2011. The report covers the Greater China and South-East Asian
markets, Japan, Korea, India, Pakistan and Australia.

Thailand continued to enjoy average growth of 6.9% year-on-
year in its trade fair industry. Total revenues generated by Thailand’s
trade fair industry reached US$151 million with some 77 trade fairs
identified. In terms of estimated annual size, total space sales were
462,500 sg.m, with nine well-equipped exhibition venues.

The report s also confident of the positive trend in the Thai trade
fair industry, thanks to the country’s facilities and growing export-
led economy. When the ASEAN Economic Community integration
becomes effective in 2015 and with the government’s consistent
support via the TCEB’s promotions, subsidies and incentives, the
industry is expected to enjoy strong growth.
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The Exhibitions Department of TCEB organized Dinner Talk Charity Night in
September 2012 under the theme “Synergy of ASEAN, The Way to Success” at
Queen Sirikit National Convention Center. The bureau interviewed key persons
in exhibitions and meetings industries how they forecast opportunities, trend,
challenges and concerns for the upcoming ASEAN Economic Community (AEEC)
in 2015.

MICHAEL DREYER
Vice President of Asia Pacific Koelnmesse GmbH
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“We see comparative potential partnerships arising
not only in Thailand but also in other parts of ASEAN, |
would think that Thailand could be a little bit of a center
of such kind of activity due to its geographic location and
also due to the fact that here in Bangkok, we have quite a
good exhibition infrastructure. But you have to be a little bit
careful about the competition among countries for certain
product groups which is very stiff. So you have to be quite
careful and find your way around. | think it's always very
important that you do a very good market research and
also try to identify potential partners before making a
contact”.

PAUL BEH
President of Asia Pacific, Reed Exhibitions Ltd
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“AEC will boost joint venture and partnership in ASEAN, which will
benefit countries like Thailand, Malaysia, and Indonesia in the next few of
years. More and more organizers are looking to the East for opportunities.
However, this region is different from EU in the sense that it is not really
a single currency. And there’s also no political setting such as European
Parliament or EU Commission. So a lot is going to depend on members’
will, member’s resolves, and members’ commitment to really reap the full
benefit of AEC”.

PAUL WOODWARD
Managing Director, The Global Association of the
Exhibition Industry .
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“There’'s a big business opportunity for the
companies that can really take advantage of all of the
technologies have to offer whether the internet, or mobile
technologies. But the demands of our exhibitors and the
visitors are really changing and the exhibition organizers,
the exhibition industries have to learn how to meet the big
demands that are coming through from the companies
they serve since they look for better return on investment.
The visitors are short of time, they want to find more efficient
ways to do the business, using the events. So again, that's
a challenge with a big opportunity”.

STEVE MONNINGTON
Managing Director, Mayfield Media Strategies
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“Partnership is going to become more and more
important. The local organizers are looking for international
weight. They are looking for a company to help them
grow business to the next level, since the business has
now become much more internationalized. They look for
a network of events that international organizers have in
order to increase the international participation on both
the exhibitor's side and on the buyer's side. That's why
we find the business partnership model works well and will
be the main form of acquisition model that will take place
over the next few years. But international players must do
a very good research and homework before coming. Each
place is different”.
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TCEB leads MICE industry to develop Ayutthaya’s Landscape

The TCEB, in cooperation with the Highways Department and the Province of Ayutthaya, led a group of more than 300
representatives from Thailand’s MICE industry, state agencies as well as students and journalists, in a CSR event to plant 8,899 trees
under the project ‘TCEB: Reshaping Ayutthaya's Landscape (The Path to World Expo 2020)’ along Highway 347 in Ayutthaya Province.

The event marked the 80th birthday of Her Majesty the Queen. The world-renowned Bang Sai Arts and Crafts Centre, which is
situated along this route, is an integral part of Thailand’s proposed venue for the World Expo 2020 in Ayutthaya province.
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UFI recognizes Thailand’s Motor Expo

The 29th edition of Thailand International Motor Expo has been
confrmed as an UFI Approved Event by the Global Association of the
Exhibition Industry. This will strengthen Thailand’s international trade fair
sector as a gateway to business opportunities in ASEAN, especially in the
automobile sector.

UFI's endorsement is granted based on a set of criteria, such as
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history, net exhibition space and the number of direct foreign exhibitors
(10 percent) and foreign visitors (5 percent).

The TCEB has played a part in the show’'s success by conducting
visitor promotion campaigns, namely the 100 A-Head campaign and Be
My Guest campaign, as well as through subsidizing overseas road shows
in order to attract overseas buyers to the event, which will take place from
November 28-December 10, 2012 at Impact Challenger 1-3, Muang Thong
Thani.
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Hua Hin Fam Trip for Financial Institutions

The TCEB’s D-MICE Department, in cooperation with Thailand Incentive
and Convention Association (TICA) and Thai Credit Guarantee Corporation
(TCG), organized a Familiarization Trip under the theme “Golf and Spa” in Hua-
Hin, Prachuab Khirikhan for 33 chief executives from financial institutions, a new
target group. The aim of this trip was to offer the customers’ direct experience
with MICE products and services at the actual sites so as to give them some
ideas for organizing their corporate meetings, seminars or travel incentives.
Financial institutions are considered quality customers for the MICE business
as they usually hold 2 executive meetings a year, with approximately 60-100
participants as well as employee training once or twice a year, with participants
numbering around 100-200.
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TCEB promotes “Khao Yai” as golf destination

The TCEB, led by Mr. Puripan Bunnag, Senior Manager of the Meetings Industry Department, in
collaboration with Thai Airways International (TG), organized a four-day golf familiarization trip to Khao Yai,
Nakhon Ratchasima province for corporate buyers from Singapore, among them Corporate Travel Services
Pte. Ltd, American Express Business Travel and Giamso Tours International.

The trip offered the agents a first-hand golfing experience at Kirimaya Golf Resort Spa and Mountain
Creeks Golf Club. The bureau aims at introducing Khao Yai as a luxury MICE and premium golfing destination.
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industry and promote Chiang Mai as a MICE destination.
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Chiang Mai is the second most popular destination among
visitors from the Philippines after Bangkok.

The TCEB then collaborated with Thai Airways
International’s Philippines office in organizing the Philippines
Familiarization Trip, for Philippine tour operators to have
direct experience at MICE destinations in Thailand. The
TCEB also joined “Amazing Thailand Road Show to
Indonesia 2012” in Jakarta and Surabaya in September
2012 at the invitation by Tourism Authority of Thailand to
showcase Thailand as a MICE destination.

During the event, the bureau joined table top sessions
and displayed “Experience Thailand: Once In a Lifetime”
presentation at the gala dinner. Thailand is one of the top-
ranked preferred destinations among Indonesian delegates,
notably Bangkok and Pattaya.
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TCEB launches “Creative MICE” book

The TCEB recently published its “Creative MICE” book,
introducing 8 venues across the country’s four regions where creative
ideas derived from local culture and regional identity can be employed
in organizing events that are in line with the bureau’s “Creative MICE”
concept.

The venues are in provinces that have the potential to host
meetings and exhibitions, namely Bangkok, Chonburi, Songkhla,
Chiang Mai, Khon Kaen, Phitsanulok and Ubon Ratchathani. The
book is a product of “Creative MICE; Creatively Revive the Economy”
project implemented by the TCEB during 2010-2011 to showcase
Thailand’s capability in organizing unique and new style events with a
touch of distinctive Thainess.
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UFI EMD Program in Thailand

Mrs. Nichapa Yoswee, Director of TCEB's MICE Capabilities
Department together with Prof. Dr. Joerg Beier, Managing Director of
UFI-EMD and Steinbeis Transfer Centre (STZ-ECE) at the University of
Cooperative Education in Ravensburg, Germany and Mrs. Premporn
Saisaengchan, Chairperson of Education and Development of Thai
Exhibition Association (TEA) jointly congratulated the 4th generation
of EMD graduates in Thailand. There were 34 graduates from 8
countries all over the world.

The UFI Exhibition Management Degree (EMD) program is
designed to further the career opportunities of exhibition professionals
both in Thailand and around the world. The UFI program is part of
TCEB's ultimate goal to leverage Thailand into a position as the hub of
‘ASEAN’s MICE Institute’.



