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H.E. Mr. Vicente Gonzalez Loscertales Secretary General of the Bureau International des Expositions: BIE meets the Prime
Minister Abhisit Vejjajiva at Santi Maitri Building, Royal Thai Government House, during his official visit in Thailand.
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MESSAGE FROM THE PRESIDENT

Dear readers,

In mid-January, Thailand welcomed H.E. Mr. Vicente Gonzalez
Loscertales, the Secretary General of The Bureau International
des Expositions: BIE (Bureau of International Expositions), who
officially visited to meet the leaders in both public and private
sectors, and inspect the readiness of the three provinces proposed
as a host for the World Exposition in 2020: Pattaya, Chiang Mai
and Ayutthaya.

This was a great opportunity for Thailand to reaffirm the readiness
and show the potential of Thailand to submit a bid to host the
World Expo 2020. More importantly, Thailand took this chance
to show the clear intention of the public and private sectors to
go forward with the bid, as well as demonstrate the government’s
strong support for the project.

TCEB is confident that Thailand is the candidate that has made the
most progress in preparation for the submission of the bid among
the seven countries that have expressed their desire to participate
in the bidding. TCEB is proposing the first stage of in-depth
feasibility study report on the three provinces to the Cabinet for
consideration. The Cabinet is expected to select the most suitable
city for the event. TCEB plans for Thailand to officially submit the
bid to the BIE in June this year.

As well as the planned campaigns to convince the countries
worldwide to support Thailand, TCEB would like to sincerely invite
all Thai people to participate in the project. It will help to boost
the country’s image, which will a crucial factor to enhance the
country’s competitiveness in every industry.

Organizing the “Believe in Thailand MICE Road Show: Japan
2011: Thailand provides inspiration for your business success” is
one major marketing activity to penetrate the Japanese market.
TCEB led 4 MICE Cities and more than 20 Thai MICE operators to
meet Japan’s public and private sectors. In addition, TCEB signed
a Memorandum of Understanding with Fukuoka Convention &
Visitors Bureau with the aim of increasing the number of Japanese
tourists and MICE travelers to Thailand so that it will reach 20
million visitors by 2020.

Moreover, TCEB has proven the considerable success of “Believe
in Thailand” at the 19th Asia-Pacific Incentives and Meetings Expo
(AIME 2011) held in Australia. In addition, TCEB aided in the winning
of three large-scale events, which will take place in Thailand during
2011-2013. These facts reflect that Thailand remains a dynamic,
motivational and inspirational business event destination.

As for the operation plan 2011, TCEB’s Board of Directors set six
major policies to enhance operational efficiency. The plan is aimed
at supporting sustainable MICE development and meet the goal of
driving Thailand to become a preferred global MICE destination in
Asia.

Mostly, the Bureau will continue its existing projects. However,
the Board emphasized that the management needed to focus
on database development and reorgnization. These are critical
issues which need to be carefully considered, especially in terms
of reorganization to make sure that it will be suitable for further
operations to drive MICE industry development to meet the
international standards.

Akapol Sorasuchart
President

Thailand Convention and Exhibition Bureau
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COVER STORY

The government provided
tremendous support to
public and private agencies
in their concerted efforts
to demonstrate Thailand’s
unity in bidding to host
the World Expo 2020
during the official visit of
the Secretary General of
the Bureau International
des Expositions, or BIE,
(Bureau of International
Expositions) from January
10th to 16th, 2011.
Thailand assured the BIE
that the country has the
potential and is ready

to host such an event,
and that it also has a
clear vision of its future
development.

hailand is the first of the seven countries who have shown their
intention to bid for World Expo 2020 to be visited by H.E. Mr. Vicente
Gonzalez Loscertales, the Secretary General of the BIE. During his
stay, he held discussions with the leaders of both public and private
sectors and also inspected the three provinces proposing to host
the event: Pattaya in Chon Buri, Chiang Mai and Ayutthaya.

Akapol Sorasuchart, President of the Thailand Convention and
Exhibition Bureau (TCEB), said that the Bureau has proposed that a decision be
taken by the Cabinet regarding which of the the three potential provinces is the most
suitable site, as well as the theme of the event, by mid February. TCEB expects to
submit a bid proposal to the BIE in June 2011.

Akapol said that the government would select the most suitable location as the
venue. As each province requires a different level of investment, the government
would need to consider and assess the value of the investment in the long term.
The investment must create at least eight times the added value for the host city.

“TCEB is confident that, at present, Thailand has a chance because of its firm
intention and the enthusiasm of the people to participate in the bidding, as well as
the strong government support. It seems that Thailand is one of the countries that
has made the most progress in preparing to submit a bid among those intending to
do so, which includes Turkey, Brazil, Russia and Qatar,” said Akapol.

During the BIE visit, Loscertales held discussions with Prime Minister Abhisit
Vejjajiva, Foreign Minister Kasit Piromya and Finance Minister Korn Chatikavanich
during which he received confirmation of the government’s support of Thailand'’s
bid. He also received information about the government’s policy and its visions for
the country’s development plan over the next 10 years, including the readiness of
its infrastructure and transportation networks, such as the planned development
of the high-speed train system, which would be beneficial to this mega event. The
government emphasized the formation of the ASEAN Economic Community (AEC)
in 2015, Thailand’s position as a hub of ASEAN and its connections to neighboring
countries and to China, as well as the country’s economic strength.

The Secretary General of the BIE also met with Phyoongsak Chartsuthiphol, President
of the Federation of Thai Industries (FTI) and Chaipranin Visuthiphol, President of
Thailand Advertising Association to discuss the readiness of the economic and
industrial sectors, as well as the public relations initiatives for promoting the event to
the people, to ASEAN members and to the global community.

Loscertales commented that Thailand showed potential and readiness in all aspects,
especially in terms of agriculture, food, tourist attractions and magnificent natural
resources, accommodation, culture as well as the hospitality of the Thai people.

However, besides the feasibility study of infrastructure, transportation, investment
and suitable host city, a crucial issue that needs to be considered is the event
theme. This must be a universal subject able to be used by every nation. In addition,
the event must build a sense of public participation, enhance the country’s image,
create new innovations, and come up with a utilization plan for the site and buildings
after the World Expo is over.

Loscertales was not concerned about Thailand’s political problems, expressing
confidence that there would be no impact because the event will take place 10
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years from now. The Thai people should feel confident about putting their
country forward to host the event, as bidding to host the World Expo 2020
would in itself ensure the country’s readiness. The project would also
draw people to work together, thus helping to bring about reconciliation.

Loscertales added that, in 2012, the BIE would send a committee to
inspect the readiness of each candidate country including Thailand. After
this process had been completed, the BIE would hold a meeting with its
157 member countries to choose the host city through a secret ballot vote
system.

As part of his visit to assess the readiness and potential of Thailand,
Loscertales inspected the three provinces of Ayutthaya, Chon Buri and
Chiang Mai and was warmly received by the governors and the people.

ML Panadda Diskul, the Governor of Chiang Mai Province, said that
the 700 plus kilometres separating Chiang Mai from Bangkok was not
a problem as the city has an international airport and is the hub of the
Northern region. Moreover, Chiang Mai's strengths as a tourist destination

include fascinating nature, art and culture and traditions. The proposed
location is particularly scenic and is served by a convenient transportation
system.

Pongsak Preechavit, Deputy Governor of Chon Buri Province, said in his
welcome speech that Chon Buri is more than ready in terms of transport
with seven access points, among them Suvarnabhumi Airport and
U-Tapao Airport, as well as Sattahip and Sri Racha ports. Chon Buri would
therefore be able to serve and accommodate a huge number of visitors.

Itthipol Khunploum, the Mayor of Pattaya City added that Pattaya was
proposing a 1,200-1,500-rai plot of land close to Thammasat University,
Pattaya Campus and Siam Country Club golf course. Pattaya’s unique
character as a world-famous tourist destination had led to an expansion
of its economy and services. As a result, Pattaya has a perfect level of
readiness in terms of travel, accommodation and location as well as
tourist attractions to serve as the host for the World Expo 2020.
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CHON BURI

Location: Eastern region of Thailand, 81 kilometres
from Bangkok

Outstanding and selling points

1 World-renowned natural and man-made tourist
attractions.

2 Diversity of tourist activities, both inland and
marine, to serve all tourist groups, with daytime
and nighttime facilities for tourists.

3 A hub of maritime tourism in the region

4 A beach city offering lifestyle choices at cheaper
prices than resorts in the south.

5 A wide range of accommodation types and prices,
with 42,629 rooms at present.

6 A city has been administered under a special
autonomous system wih flexible administraton.

7 Excellent essential services such as international
schools, universities and an internationally accepted
hospital.

8 Major construction projects include the construction
of Chon Buri-Pattaya Motorway No 7 (sections
3 and 4), expansion of Jomtien Route 2 and a
local road in parallel with the railway. These are
preparing for future tourism growth.

Future infrastructure development plan

m Land transport development projects. Besides
roads, there is also the Bangkok-Rayong high-speed
train project and Laem Chabang Port’s capacity is
to be increased to handle more cargo and facilitate
larger vessels.

Experience in organizing mega events includes the
48th OSEAL Forum, 14th Asean Summit, 17th World
Congress Badminton Championship and Bol Fair
2011, and 20th World Scouts, which will take place in
2013.
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CHIANG MAI

Location: Northern region of Thailand, approximately 750
kilometres from Bangkok

Outstanding and selling points

1 A balance of science and art, with a unique culture and
more than 700 years of history.

2 A hub of educational, medical and economic development
in the region

3 Offering a perfect harmony of culture, tradition and modern
technology. Chiang Mai has been ranked by leading tourism
magazine Travel and Leisure as the world’s fifth preferred
tourist destination.

4 A wide range of accommodation types and prices with a
total of 33,260 rooms.

Future infrastructure development plan

m The Asian Highway Network linking 32 countries.

m Construction of the third bus terminal under fiscal budget
2010-2011.

m Construction of a distribution depot on a 130-rai plot in
2011.

m Development plan for Chiang Mai International Airport
to become Indochina’s cultural hub and promote the
city’s role as a trade gateway. Expansion of land transport
network link with GMS and BIMSTEC country members.

m Construction plan for Bangkok-Chiang Mai High Speed
Train System in 2020-2026 covering a distance of 754
kilometres. The journey will take only 3 and a half hours
and accommodate 34,800 passengers per trip per day.

m Construction of the second Chiang Saen Port, which is
scheduled for a completion this year.

Experience in organizing mega events includes the
International Horticulture Exposition for His Majesty the King;
Royal Flora Ratchapruek 2006, for which Thailand was the
third country in Asia to receive recognition from BIE following
China and Japan.
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AYUTTHAYA

AYUTTHAYA

Location: Central region of Thailand, approximately
75 kilometres from Bangkok.
A total of 65,962 hotel rooms.

Outstanding and selling points

Ayutthaya is the ancient capital of Siam and is
characterized by the ruins of the splendid old
capital that are fascinating to visit. Phra Nakhon
Si Ayutthaya Historical Park was registered by
UNESCO as a World Heritage Site in 1991.

Future infrastructure development plans

m Construction of Bang Pa-in - Nakhon Sawan
Motorway

m Construction of Bang Pa-in - Nakhon Ratchasima
motorway.

m Construction of highways throughout Bangkok

m Construction of outer ring road

These projects will shorten the travel time to

Bangkok to just 45 minutes.

Experience in organizing mega events includes the
Thailand international Balloon Festival 2009 (TIBF
2009) in Phra Nakhon Si Ayutthaya Historical Park
promoted the greatness and splendor of the world
heritage site to the international community and
offered the first aerial views of the city. The event
also served to promote tourism and the creative
economy of the country, attracting a hundred of
thousands of visitors each year.

VY
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Thailand’s potential to host the World Expo

m Geographically, Thailand is a centre of Asean and
a gateway to more than 500 million people in
the Asean member countries. Thailand is also an
aviation hub in Asia, with Suvarnabhumi Airport
having the capacity to serve up to 45 million
passengers annually. The country is also a hub of
land transport and logistics in Asean.

m Thailand provides all essential infrastructure and
mass transit systems.

m Commercial ports have the capacity to handle up
to 55 million tons of cargo.

m |t is convenient travel from Thailand to
destinations over the world.

m Bangkok is one of the port cities.

m Laem Chabang Port is one of the Asian leading
deep-sea ports

m The government has a plan to expand the mass
transit system network to cover the greater
Bangkok area and distribution centers.

Thailand’s uniqueness

m Ranked second as a destination and country
brand for friendly locals.

m Ranked third for unique culture.

m Ranked as the third top city destination by
Euromonitor International.

Experience in national events

m Thailand has experiences in organizing both
regional and international events such as
International Horticulture Exposition for His
Majesty the King; Royal Flora Ratchapruek 2006,
Asia-Europe Meeting.

m Thailand has experience as well as adequate
convention centres to host more than 400 events
a year. It is the second ranked in Asia in terms of
number of visitors and international events.

m Thailand welcomes 15 million foreign tourist
visitors a year.

m Thailand provides more than 500,000 hotel
rooms nationwide (60,000 Bangkok hotel rooms).

m Affordable prices for MICE travelers.

m Thailand has gained recognition as the best
country brand for best value for money
destination.

THAILAND 2020
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Al D-JAPAN
COOPERATION

TCEB led delegates from four MICE
cities and more than 20 Thai MICE
operators to Fukuoka for the “Believe
in Thailand MICE Road Show: Japan
2011”, demonstrating Thailand’s
readinessasaMICEvenuethroughthe
new campaign “Believe in Thailand:
Thailand providesinspiration foryour
business success”. TCEB also signed
a Memorandum of Understanding
with  Fukuoka’s  tourism and
convention bureau that will see both
organizations aiming to increase the
number of tourist visitors and MICE
travelers to Thailand to 20 million in
the next 10 years.

—

ccording to the TCEB President, Akapol
Sorasuchart, this is the third road show the Thai
Team has organized to expand relations and
cooperation with Japanese MICE operators, as
well as to exchange information on Thailand'’s
readiness to welcome and accommodate
Japanese MICE travelers.

The government is well aware of Japan’s potential in the MICE market,
with Japanese travelers currently representing about 9.8 per cent of
Asian MICE travelers to Thailand each year.

Akapol said that the Bureau organized this road show as a follow up
to its successful road show in 2010. The new campaign, “Believe in
Thailand: Thailand provides inspiration for your business success”
was introduced to demonstrate the country’s readiness in organizing
international business events. Thailand opens the gateway to
business success through four outstanding points: service standards;
infrastructure and facilities; diversity of meeting venues; and openness
for business opportunities.

TCEB received high levels of cooperation from the four MICE
cities - Bangkok, Chiang Mai, Phuket and Pattaya — in presenting
their transpiration and logistical structures, convention centers,
accommodation, incentives and marketing campaigns to serve
Japanese MICE travelers.

As part of the Believe in Thailand campaign, TCEB introduced five
packages tailored to the Japanese MICE market. These are Team-
Building, Golf & Spa, and Cultural Performance, which run from early
this year until the end of next year.

The other two packages are Corporate Social Responsibility and
Green Meetings. For Green Meetings, TCEB will provide support of
Bt20,000 for a group of at least 50 persons staying for a minimum of
three nights in Thailand. The Bureau offered this package as proof of
Thailand’s readiness to organize green events. The government sector
also fully supports green business, and the Green Meetings package
will not simply increase the number of MICE travelers but also boost
the country’s image in terms of creativity at the international level. It
will also enhance awareness about the environment and corporate
social responsibility, helping to create a sustainable MICE industry.

During the road show, the Thai representatives spoke with delegates
from Japan’s public and private sectors, among them JATA (Japan
Association of Travel Agents) and conventions bureaus in Osaka,
Shiba and Fukuoka. TCEB and the Japanese bureaus will jointly
develop a strategic plan to increase the number of Japanese tourist
visitors and MICE travelers to Thailand.

TCEB also held a Table Top Sales event, opening up the chance for
Thai operators, including convention centers, hotels and travel agents,
to introduce their products and services for meetings and incentives.
In addition, the event expanded opportunities for cooperation with
Japanese MICE operators from Tokyo to more than 150 operators in
Fukuoka, as well as opened doors for exchange of information about
Thailand’s potential.

The MOU with Fukuoka'’s tourism and convention bureau in Fukuoka
province will not only promote tourism and conventions, but also
help with human resources development as well as culture and
economy development through tourism and MICE. These initiatives
will help expand the MICE markets of the two countries. Thai Airways
International has recently increased direct flights between Bangkok
and Fukuoka from five days a week to a daily service, proving
Fukuoka'’s value as a partner.

“TCEB is confident that, taking account of the good relationship
that has lasted for more than 120 years between Thailand and
Japan, coupled with trade and investment cooperation and cultural
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A NUMBER OF ASIAN MICE

TRAVELERS TO THAILAND
Year Volume Revenue % revenue
(Bt m) growth

2006 312,523 19,533 -

2007 350,757 21,922 12

2 22 22,702 4 .
exchanges, it is crucial that both countries move 2882 gig 922 o1 388 6 the development centre of the Northern region. The
towards joint development initiatives. This cooperation 2010 351Y328 21Y958 3 province has high potential for economic investment,
will be a major force in driving Asia as a preferred 2011% 360,000 23,616 3 trade, financial, banking and particularly tourism

destination in the world’'s economy and the MICE
industry,” said Akapol.

This year, Thailand has the opportunity to welcome exhibitions)

more than 10,000 Japanese MICE travelers to
participate in the meetings and incentives of various

firms supported by TCEB including Asante, Asuran, THAILANDTCEB

Hoya, Amway and other corporations involved in the 2006 30,500

banking and automobile industries. 2007 35,557
2008 34,828

Asia is the biggest MICE market for Thailand,

accounting for 47 per cent of overall MICE travelers 2009 34,934

to Thailand. In 2010, there were 351,328 Asian MICE 2010 34,000

travelers to Thailand, generating Bt21.96 billion in 2011* 35,415
*Estimate

revenue.

Japan is one of the highest potential markets with 9.8

per cent of total Asian MICE travelers to Thailand. This

year, Thailand expects to welcome 35,415 Japanese MICE travelers generating
Bt2.32 billion in revenue, an increase of 9 per cent from the previous year.

In the first quarter of this year, TCEB expects to welcome more than 1,500 Japanese
MICE travelers, half of them meeting delegates from Fukuoka.

Chet Sophitphongsathorn, Bangkok Metropolitan Administration’s spokesman,
said that besides playing a major role in trade and tourism, Japan has a close
relationship with Thailand in economic and cultural city terms, with the BMA and
Fukuoka having earlier signed an Sister Cities agreement.

As the country’s economic, social, political, educational, technological and transport
hub, as well as a top tourist destination, as ranked by Travel & Leisure magazine in
2010, Bangkok is definitely ready to support the MICE industry. It has the necessary
infrastructure and facilities, offers safety and security to tourists and MICE travelers,
can organize promotional campaigns for the events through a variety of channels,
and is home to meeting venues, accommodation and a diversity of tourist attractions.

Verawat Chanphen, Deputy Governor of Phuket, said that besides being a renowned
tourist destination, Phuket provides the perfect facilities for the MICE traveler, with
good public utilities, roads, ports, yacht marinas, an international airport, resorts
and five-star hotels with more 60,000 rooms. Each of these has a conference room
able to accommodate 2,000 guests.

In past few years, Phuket has often been chosen as a venue to host regional
and international conferences. As for incentives, more and more couples and
honeymoon groups are choosing to visit Phuket every year.

In preparation for the MICE market, Phuket is constructing an international
convention and exhibition center that is scheduled for completion in 2013 and will
have a main hall able to accommodate 4,000 guests.

Ittipol Khunpleom, Pattaya’s Mayor, said that with the potential for tourism
development, convenient transport, a variety of meeting venues and a diversity
of tourist attractions including nature, adventure and art &
culture, plus more than 20,000 hotel rooms, Pattaya has
proposed itself as the host city for the World Expo 2020. The
city was introduced to the Secretary General of the Bureau
International des Expositions (BIE) during his official visit to
Thailand in the mid last month.

Pattaya has also introduced a special campaign for
meetings held in the city:

1. For a group of at least 100 persons, Pattaya provides a
navigator car from the airport to the hotel, welcome sign,
and a programme to plant trees on Koh Larn, with the city
preparing the trees, boats, plantation area, the sign bearing
the corporate name and staff.

2. For a group of at least 300 persons, the city’s mayor
makes a welcome speech and a transport service from the
hotel is provided to various tourist attractions in Pattaya.

3. For a group of at least 400 persons, the hotel offers a
Welcome Drink.

4. For a group of at least 500 persons, the city hosts a dinner
party. For delegates who stay longer, the hotels offer special
rates equivalent to those paid by Thai guests.

The Governor of Chiang Mai explained that Chiang Mai is

Note: Number of Oceania MICE travelers covers
meetings, incentives and conventions (excluding

NUMBER OF JAPANESE
MICE TRAVELERS TO

Source: Corporate Planning Department

development. It is a world famous tourist destination
and was named the second most favoured tourist
destination in the world by Travel and Leisure
magazine. The Lonely Planet travel guide has also
chosen Chiang Mai as one of top ten tourist cities in
2011. The city currently attracts more than 7 million
foreign visitors annually.

1,906 -

2,222 17 Chiang Mai is also home to a Japanese consulate,
2,177 2 as more than 2,000 Japanese, many of them elderly,
2,183 0 have chosen to make the city their home. In addition,
2,125 -3 more than 200,000 Japanese businessmen and
2,323 9 tourists visit Chiang Mai each year.

The tourism potential of Chiang Mai includes:

1. A diversity of tourist attractions focusing on

art & culture, unique traditions, eco-tourism and
magnificent adventure plus 10 international standard golf courses. Newer popular
attractions are the Chiang Mai Zoo, Night Safari and Ratchaphruek Garden.

At the end of this year, Chiang Mai is organizing the Royal Flora Ratchaphruek to
celebrate His Majesty the King’s 84th Birthday Anniversary. Eighteen nations are
participating in the event.

2. There is a convenient transportation system with good roads and a railway. An
international airport is serviced by eight international airlines connecting the GMS
member countries, a group of BIMSTEC nations, as well as major cities in Asia.

3. Five-star hotels total 1,130 rooms, and there are an additional 30,870 rooms in
the home stay/long stay category. The international convention center, which is
scheduled for completion in 2012, will be able to accommodate from 500 to 2,500
guests. This will enhance Chiang Mai’s ability to become a leading MICE City in
Northern region.

4. Chiang Mai is a production base of quality ceramics and other unique products
including silk, cotton clothes, silverware, wood and saa paper.

5. Medical services, both health and spa, are of the highest standard. The city has
the potential to develop as the medical and health hub of the region.

6. Chiang Mai is putting itself forward to host the World Expo 2020.
7. Incentives offered for meetings held in Chiang Mai are as follows:
- MICE Lane for MICE travelers at Chiang Mai International Airport.

- For a group of at least 100 persons, tourist police car will lead transport from the
airport to the hotel.

- For a group of at least 300 persons, the hotel will offer a Welcome Drink.

- For a group of at least 500 persons, the city provides traditional dancers to
welcome delegates at the airport.
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TCEB WINS
THREE LARGE-
SCALE EVENTS

PROVING THE SUCCESS OF
THE ‘BELIEVE IN THAILAND’
CAMPAIGN

The Thailand Convention and Exhibition
Bureau (TCEB) has shown the success
of its ‘Believe in Thailand’ campaign

by winning 3 large-scale events, now
lined up to be held in Thailand during
2011-2013. The Bureau will continue

to aggressively seek more international
business events with its lively marketing
activities throughout 2011. Beginning
with the Oceania market, the Bureau
unveiled 5 new promotional packages
at AIME 2011, the premier meetings
and incentives event in the Asia-Pacific
region, to which TCEB led a team of

31 MICE operators to conduct their
business.

A

>

dynamic, motivational and inspirational business
event destination,” said TCEB’s President,
Akapol Sorasuchart.

‘ ‘ We have proved that Thailand remains a

The three large-scale events that have been

secured by TCEB and assorted partner

organizations in  Thailand are Herbalife
Extravaganza Event 2011, Rotary Bangkok 2012 and
Bangkok 2013 World Stamp Exhibition.

“Along the lines of and thanks to the recently launched
‘Believe in Thailand’ campaign, the fact that these
three events will be coming to Thailand proves that the
international community remains confident in our country’s
abilities as highly skilled hosts of large-scale events. At least

30,000 visitors are expected to join the Herbalife and Rotary
events while 100,000 delegates are expected to attend the
World Stamp Exhibition,” said Mr. Akapol.

The ‘Believe in Thailand’ campaign, launched last year
and running through 2011, forms an important part of the
Bureau’s efforts to gain global recognition for Thailand’s
MICE industry and build even more confidence in the
country’s abilities to host events. Under the campaign,
Thailand highlights 4 key strategic advantages which will
help enhance business, as well as provide the industry
with even more business opportunities. The 4 key strategic
advantages are: professional service, world-class
infrastructure and facilities, varieties of meeting destinations
and countless business opportunities.

AIME 2011 has provided an excellent platform to raise the
visibility of Thailand’s MICE industry and to secure even more
business events under the ‘Believe in Thailand’ campaign,
which has the tagline: “Thailand provides inspiration for your
business success”.

“At this trade show, TCEB will be presenting new marketing
packages, as well as organizing meetings with international
buyers, which will create new business opportunities for
Thai MICE operators in the international arena. This year, we
have pre-arranged almost 500 appointments for business
negotiations between buyers and our sellers during the
two day event. The revenue target from this trade show is
around 480 million baht,” added Mr.Akapol.

‘Believe in Thailand" offers 5 “Believe in Thailand”
packages: support for team-building activities, golf & spa
and cultural performances, which are benefits that TCEB
has offered since last December and has extended until
the end of 2011. TCEB has expanded the programme to
include two additional support packages: Corporate Social
Responsibility (CSR) and Green Meetings. These packages
offer support of up to Baht 20,000 for groups of over 50
participants, staying a minimum of 3 nights.

“The packages are designed to offer alternatives and to
highlight Thailand’s readiness as an ideal destination for
MICE events,” said Mr. Akapol. “State agencies also fully
support these efforts, not only just to boost numbers of
MICE visitors, but also to enhance Thailand’s image and
capability as we strive to create awareness and action on
environmental sustainability within the MICE industry.”

Though MICE travellers represent a relatively small number
of total tourist arrivals to Thailand, they nevertheless make a
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major economic contribution. The Oceania MICE market
is considered a high-potential market for Thailand. This
year, almost 43,200 Oceania MICE visitors are expected
to visit Thailand, representing 6% of all over overseas
MICE travellers, and generating estimated revenues of up
2.88 billon Baht.

Although the Oceania MICE market reflects only 6 per cent
- or 40,816 visitors - of total MICE visitors to Thailand, the
numbers of visitors have continuously grown, showing a 7
per cent increase in revenue from MICE travelers mainly
from Australia and New Zealand. Oceania therefore
remains a vast prospective market for Thailand.

Today, Australia is already an important trading partner for
Thailand. In 2009, it was ranked as Thailand'’s sixth largest
trading partner after Japan, China, US, Malaysia and
Singapore, and in 2010, Australia was ranked Thailand’s
6th largest bilateral trading partner, with the relationship
valued at Bt485.7 billion.

AIME 2011 AWARD WINNERS
ANNOUNCED

The award winners at AIME 2011 were announced on February
16, 2011. The awards recognise excellence in stand design and
presentation, as well as one individual who has contributed to the
success of the meetings and incentives industry.

This year, the managing editor of CAT Publications, Martin Lewis,
received the Outstanding Contribution Award, which recognises
best practice and overall commitment and contribution to the
industry. Lewis, who has many years experience in the meetings
and incentives industry, also contributes to charity, running the
annual CAT fund raising night at the annual ICCA conference,
among other things.

Three stand awards were presented for Best Stand Under 30 sgm,
Best Stand Over 30 sgm and Best New Exhibitor Stand.

The stands are judged on a list of criteria including originality and
creative input by Margaret Crichton, General Manager at EEAA,
Linda Gaunt from MEA and Noor Ahmad, Regional Director Asia
Pacific at ICCA.

The award for Best Stand Under 30 sgm went to Sydney Olympic
Park for their creative use of colour and space.

Thailand Convention & Exhibition Bureau took the award for Best
Stand Over 30 sgm, with a magnificent presence on the floor that
really captured the essence of Thailand with exceptional design,
excellent stand staff and wonderful catering.

Harry the Hirer was recognised as having the best new exhibitor
stand, with a stand that really took advantage of the vertical space
available and offered a fun, innovative design.

AIME also recognises exhibitors who have gone the extra mile
in making their stand environmentally friendly. This year AIME
gave The Byron at Byron the Best Environmental Stand Award
for their efforts in creating a stand with limited impact on the
environment. The judges were Caitlin Findley and Seamus Balkin
from Ecovantage and Danielle Johnson from Climate Positive.
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TCEB continued its “Bangkok...Exhibition City of ASEAN” project
by creating a new event, TCEB Exhibition Forum 2011, under
the theme ‘ASEAN Business Opportunity through the Vibrant
Exhibition in Thailand’. The event was aimed at strengthening
Thailand’s international trade fair industry in preparation for the

ASEAN Economic Community in 2015.
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kapol Sorasuchart, President of TCEB, revealed that, at present,

Thailand'’s international trade fair industry remained the leading trade fair

industry in ASEAN. In 2009, the international trade fair industry had a

alue of about Bt10.5 billion with a total of 75 events, the highest number

in the region. In addition to the number of events, Thailand also maintains its ASEAN

leadership in other criteria, including the annual size of 466,500 square metres,

average size per fair of 6,220 square metres, as well as the number of exhibition

centres in the country. Thailand has 8 world-class Exhibition Centres recognized by

the International Exhibition Industry Association UFI as complying with international
standards.

“It's obvious that Thailand remains a high potential market for the international
exhibition industry in the region. hailand has tendency to take the leadership in
Asia in many fields. In terms of average revenue per fair, Thailand was ranked the
fourth in Asia behind only Hong Kong, China and Japan. This shows that Thailand’s
international trade fairs have high quality and potential to continue to grow. In
addition, the establishment of the ASEAN Economic Community in 2015 will open
markets and create major new business opportunities for private operators, which
will result in an enormous boost in the country’s economic growth. The exhibitions
industry makes a significant contribution to the country’s economy, one that will only
increase with time and further development,” said Akapol.

Supawan Teerarat, TCEB's Director of Exhibitions, added that, to prepare for free
market under the ASEAN Economic Community and strengthen the private sector
in order to be ready, vigilant and fully aware of the importance and potential of the
ASEAN international trade fair market, TCEB initiated the TCEB Exhibition Forum
2011. Over 350 industry representatives participated in the event.

The TCEB Exhibition Forum 2011 aims to provide a platform for the exchange
of knowledge and ideas between business leaders, trade associations, private
sector entrepreneurs and the public sector, including those interested in the
industry’s overall economic significance. It also aims to raise public awareness and
understanding of the importance of the international exhibitions industry in driving
exports and the role the industry plays in the tourism sector. Moreover, the event will
help promote Thailand as a hub for international exhibitions in the ASEAN region.
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TCEB BOARD
REVEALS ITS
OPERATION PLAN

-FOR 2011
UNDERLINING DATABASE
DEVELOPMENT AND
REORGANIZATION

TCEB’s Board of Directors has set six major
policies in its operation plan for 2011 with
the aim of enhancing the Bureau’s capacity
for sustainable MICE industry development.
The plan will also continue to push Thailand’s
goal of becoming a globally recognized and
preferred MICE destination in Asia.

nusak Inthraphuvasak, Chairman of the Board, announced that the Board

would carry out a clear operational framework designed around these six

major policies. The first is to continue to push TCEB to truly become a one-

top service center serving both the public and private sectors in Thailand

as well as overseas. The second is to win more large-scale international events. The

third is to raise MICE standard criteria and to bring the service quality certifications of

Thailand’'s MICE industry to meet international standards, making them comparable

to competitors within ASEAN. The fourth policy is to enhance collaboration between

relevant government agencies to facilitate in terms of rules and regulations for the MICE

operators. The fifth is to develop a database system that will serve as an information

center for Thailand’s MICE industry. The sixth and final policy is to set a direction for the
industry as a whole and to pursue an aggressive marketing strategy.

Anusak said that this year, the Bureau should focus organizational management on two
areas: industry analysis and reorganization. These are crucial issues and merit careful
consideration by TCEB. The reorganization aims to enhance operational efficiency and
drive MICE industry development to meet international standards. In addition, the Board
will support the development of marketing strategies, which will be critically examined
and assessed. Risk management will be addressed in parallel.

The policy to increase standards and service quality certifications, especially in terms
of MICE education and knowledge, is also seen as a vital part of 2011. TCEB must
develop MICE education and enhance human resources in preparation for the formation
of ASEAN Economic Community (AEC) in the next five years.

Thus, TCEB has teamed up with public and private sector agencies in preparing an
action plan that will encourage MICE operators and other related organizations to look
closely at and understand the impact and business opportunities arising from the AEC
framework. TCEB will support the creation of concrete operations launched by pilot
organizations in the MICE industry to efficiently prepare for and eventually penetrate the
AEC.

Another important policy is to continue bidding to win more large-scale events for
Thailand. One such project is the submission of a bid to host the World Expo 2020.
Thailand is also to play host to the Rotary International Convention 2012.

TCEB is also continuing with its operation plan in response to the government'’s creative
economy policy through the Creative MICE project. TCEB has a policy to promote
domestic MICE, and is currently planning to give this operation full department status in
order that domestic MICE may further develop and strengthen.

In addition, TCEB is continuing to focus on the Green Meetings, which has become a
global trend and is a theme that is of international interest. Thailand is already recognized
as having implemented a green meetings policy.



