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MESSAGE FROM THE PRESIDENT
Dear readers,

The Thai government is speeding up national reforms in
preparation for the opportunities that the 21st century will bring by
altering the economic structure to what is known as Thailand model
4.0. This places greater emphasis on a Value-Based Economy and
MICE is one component of the service industry that plays a key role
in the country’s economic growth.

TCEB recognises the importance of transforming into a high-
value service and to achieve this has undertaken a study and analysis
of MICE capabilities in Thailand with a view to strengthening
Thailand’s MICE industry through cultural capital and local wisdom
in target areas countrywide. This will lead to the development of
value-added products and services for the MICE sector while also
increasing business opportunities and making Thailand’s MICE
industry internationally competitive.

Following the 4P principle, TCEB organised a brainstorming
session, bringing together key stakeholders from the public and
private sectors as well as strategic partners in the MICE industry to
exchange ideas and suggestions on the project. The meeting was held
as a key part of the study, which is scheduled for completion early
next year.

Meanwhile, the bureau has also developed new marketing
strategies. Recently, TCEB launched the THAILAND BIG THANKS
campaign with the aim of winning more mega-size meetings and
incentive travel. Mega-size M&l make up an emerging market that
is showing continued growth, especially in China where spending
power is high.

In terms of this year’s promotion plan for the domestic MICE
market, TCEB is pushing forward with four key projects, all focusing
on operations that are in accordance with the State of People policy.
The bureau has entered into collaboration with 21 strategic partners
to pioneer these urgent projects under the Prachum Muang Thai
Phumjai Chuay Chart (Meeting in Thailand...Prosperous Thailand)
campaign in an effort to stimulate the economy and improve income
distribution in the country. Moreover, DMICE activities are also being
promoted in key Royal Initiative project destinations to honour three
auspicious occasions taking place this year.

Bangkok Entertainment Week 2016 (BEW 2016) is another
success, with strong public and private participation enhancing the
potential of Thailand’s entertainment and digital content industry
in the global market. This is in line with the government’s policy
to drive forward the digital and creative economies. The event
also aims to promote Thailand as a leader and host of the biggest
entertainment and digital content trade show in ASEAN.

In addition to the development of products and services, the
bureau is continuing to extend its academic exchange programme
and expand its network of international academic collaboration.
In June 2016, the bureau signed a memorandum of understanding
with the School of Hotel & Tourism Management, the Hong Kong
Polytechnic University (PolyU).

The implementation of the ASEAN MICE Venue Standard (AMVS)
project has also made remarkable progress. The Meeting of National
Tourism Organisations (NTOs) in late July 2016 endorsed the AMVS
criteria and auditing guideline. The Sub-committee will now submit
these to the ASEAN Tourism Forum to be held in Singapore in January
2017 for consideration. If approved, it will become a commitment
that all ASEAN member countries are obliged to implement.

Thailand has been recognised as the leader in developing the
Thailand MICE venue Standard (TMVS) which was initiated at the end
of 2012. The TMVS is used as the model for the development of the
ASEAN MICE Venue Standard.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention and Exhibition Bureau (TCEB)
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PUBLIC AND PRIVATE SECTORS HOLD
BRAINSTORMING SESSIONON MICE
POTENTIAL IN THAILAND

CEB recently organised a brainstorming session on the Study

and Analysis on the Potential of MICE Industry in Thailand

project, bringing together key stakeholders from the public

and private sectors as well as its strategic partners in the MICE

industry to exchange ideas and suggestions on the utilisation of

cultural capital. The project aims to enhance the capabilities
and competitiveness of Thailand’s MICE industry as a whole.

The interactive brainstorming session, held in June 2016 at the Jim
Thompson House, saw the participation of delegates from several public and
private organisations, among them are the Ministry of Tourism and Sports, the
Tourism Authority of Thailand, the Tourism Council of Thailand, the Professional
Tourist Guide Association of Thailand, Bangkok Metropolitan Administration,
the Ministry of Culture, the Fine Arts Department, the Department of Natural
Parks, the National Economic and Social Development Board, Designated
Areas for Sustainable Tourism Administration (Public Organization), the Thai
Hotels Association, the Thailand Incentive and Convention Association, the
Thai Exhibition Association, and the Subdistrict Administration Organization
Association of Thailand.



The bureau is compiling the ideas and suggestions from the meeting as a
complement to the study, which is due for completion early next year.

FROM A CASE STUDY OF CULTURAL CAPITAL TO MICE MARKET
INNOVATION

Under the strategic plan for the country’s stability in the 21st century,
which requires a shift from Thailand heavy industry-based model 3.0 to the
innovation-driven model 4.0, thus promoting development to escape the
middle-income trap, the MICE sector is considered one of service industries
playing a crucial role in the country’s economic growth. Last year, the MICE
industry generated revenue of more than Bt100 billion, representing 0.77
per cent of GDP.

The TCEB is thus placing emphasis on translating the policy into action
in order to create marketing innovations and help entrepreneurs achieve real
success. In line with the plan, the bureau is conducting the Study and Analysis
on the Potential of MICE industry in Thailand project through a case study
of cultural capital that will enhance the capabilities of the MICE industry
nationwide.

The project is designed to create awareness and increase business
opportunities for Thailand’s MICE industry and make it more competitive in
the international market. The project is being carried out through a research
process that identifies strategic partners and integrates activities through the
Public-Private-People-Partnership (4P) approach.

As part of project implementation, the bureau is studying the cultural
capital of each area in the country with the aim of developing products and

services in the MICE industry. This will not only add value to the industry,
but also encourage capacity development in the 5 MICE cities and secondary
cities, enhancing both quality and sustainable growth.

The TCEB fully recognises the importance of cultural capital and local
wisdom, which are integral parts of social capital and excellent for the
country’s development. Significantly, Thailand has outstanding and diverse
cultures and is rich in people with local wisdom. If this cultural capital can be
properly developed and utilised, it will created added value for the economy
and society, while in parallel enhancing the potential and competiveness of
Thailand’s MICE industry in the global arena.

In addition to meetings, incentives, conventions and exhibitions, Thailand
is ready to introduce a vast variety of activities for pre and post MICE events.

The TCEB has adopted the government’s policy for the tourism market,
which divides the country into 8 clusters with unique characteristics and
attributes to develop concepts for various types of activities for MICE
sector. The new themes will be created as selling points of Thailand’s MICE
industry in the international market. The activities that can respond to MICE
travellers include: 1. Fascinating History and Culture, 2. Outdoor Adventures,
3. Treasured Team Building, 4. CSR and Green Meetings, 5. Beach Bliss,
6. Lavish Luxury, and 7. Culinary Journeys.

The research team is studying and analysing the capabilities to develop
these themed activities in target cities for MICE events including Chiang
Rai,Chiang Mai, Khon Kaen, Nakhon Ratchasima (Khao Yai), Bangkok, Nakhon
Pathom, Chon Buri (Pattaya), Krabi, Phuket, Songkhla (Hat Yai), and Surat
Thani (Samui Island).
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. PUBLIC-PRIVATE SECTORS
- JOIN HANDS FOR BANGKOK

CEB formed partnerships with 7 public
organisations and 4 private entertainment
organisers to put together Bangkok
Entertainment Week 2016 (BEW 2016)
with the aim of strengthening Thailand’s

position as an entertainment and
digital content industry in the global market. This is in line with the
government’s policy to promote a digital and creative economy. The
event also reinforced Thailand’s position as a leader in hosting the
biggest entertainment and digital content expo in ASEAN.
Thanks to its success in organising the BEW 2015, TCEB this year
brought together such public organisations as the ministries of Foreign
Affairs, Information and Communication Technology, and Culture, the
Department of International Trade Promotion, the Tourism Authority of
Thailand (TAT), and Bangkok Metropolitan Administration (BMA) to work
with 4 organisers in the events and digital content/entertainment business
field to stage a bigger and better BEW 2016.
In addition to occupying a larger space, the event period was also
expanded from 10 days to two weeks (April 22 - May 8, 2016) and
showcased Bangkok as a city of happiness with a lively, joyful and
colourful entertainment ambience. The event also creatively added
value to the economy and business through digital content from all
over the world. The BEW 2016 was expected to attract about
300,000 visitors.
The BEW 2016 consisted of 4 events: Thailand Comic

ENTERTAINMENT WEEK 2016

Con, Bangkok International Digital Content (BIDC), Bangkok Comic Con 2016
and Thailand Toy Expo and also featured a special activity for this year,
the “Thailand Creative Showcase”. The events were all organised in central
Bangkok, taking place at Royal Paragon Hall of Siam Paragon, Bangkok
International Trade and Exhibition Centre (BITEC) Bangna and CentralWorld.

BIDC is Thailand’s biggest annual digital content festival and underlines
the country’s potential and work in the digital content industry. It also
serves as a platform for business matching between Thai and international
digital content entrepreneurs and creates business networks for local and
international organisations. The BEW encouraged Thai entrepreneurs to adjust
their practices and make themselves competitive in the global arena.

This year, the Department of International Trade Promotion supported
the business matching session, arranging more than 480 appointments for Thai
operators with leading international operators from 15 countries. The event is
estimated to have generated trade deals of at least Bt300 million.

The Ministry of Foreign Affairs supported the invitation of international
keynote speakers, among them Thai and American animation experts with
experience in Hollywood films, to participate in a seminar and workshop as
part of the BIDC 2016. The events allowed for sharing of experiences and
aimed to inspire Thai students and the young generation.

In addition, the private sector also supported the parades of Mascot,
Character, and Cosplay along the BTS Skywalk as well as activities at various
venues including Suvarnabhumi Airport plus activities for kids and youth at

Children’s Discovery Museum and areas around Rattanakosin Island.
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TCEB LINKS PARTNERSHIP WITH
HONG KONG POLYU EXTENDS
ACADEMIC EXCHANGE PROGRAMME

CEB is extending its academic exchange programme and

expanding its network of international academic collaboration

to create young MICE professionals with international

standards of competence. In this regard, the bureau signed

a memorandum of understanding with the School of Hotel &

Tourism Management, the Hong Kong Polytechnic University
(PolyU) in June as part of TCEB’s Roadshow - Academic Exchange Programme
(AEP).

Mr. Nopparat Maythaveekulchai, TCEB President, said in his speech that
this MOU would lead to the first official cooperation between TCEB and the
Hong Kong PolyU — one of Asia’s best-known MICE educational institutes —
on the exchange of knowledge, research and educational personnel between
Thailand and Hong Kong.

Under the collaborative agreement, both parties will exchange MICE
knowledge, research, students and educational personnel. The bureau aims
to enhance MICE knowledge among new-generation MICE personnel in
Thailand and bring them up to par with international standards by focusing
on MICE educational activities such as executive education, internships and
consultancies.

Mr. Nopparat noted that the bureau organised the Roadshow - Academic
Exchange Programme (AEP) as a component of the MICE personnel
capabilities development project with the objective of offering lecturers,
students and researchers at educational institutes the opportunity to explore
new perspectives of the MICE industry.

In addition to signing the MOU, the bureau also brought MICE academic
personnel from 8 educational institutes under the AEP to join its activities
at the IMEX 2016, which was held between April 19-21, 2016 in the Federal
Republic of Germany and the 2nd Global Tourism & Hospitality Conference
2016 held between May 16-18 in the Hong Kong Special Administrative

Region of the People’s Republic of China. The activities were organised
to support and promote the exchange of academic knowledge among the
universities in both countries.

With regard to participation in the 2nd Global Tourism & Hospitality
Conference 2016, the TCEB led delegates from 8 institutes to join activities
with leading educational institutes of Hong Kong SAR, including visits
and meetings on industry studies and research with the Hong Kong Trade
Development Council (HKTDC). The group also attended the MICE research
paper presentation during the 2nd Global Tourism & Hospitality Conference
and 15th Asia Pacific Forum for Graduate Students Research in Tourism (Hong
Kong 2016).

At present, TCEB is receiving cooperation from 57 educational institutes
and 30 vocational colleges across Thailand in applying the international
MICE curriculum as part of the training programmes for their students. In
addition, TCEB has also partnered with 41 MICE educational institutes in
seven countries, namely Australia, the People’s Republic of China, Japan,
South Korea, Germany, Taiwan, and the United States.

In the future, the bureau plans to expand its educational networks to
include more foreign countries, especially in the Southeast Asian region in line
with the ASEAN Economic Community. All the activities are being planned to
position Thailand as a regional centre for MICE education in ASEAN.

In addition, the TCEB plans to expand networking with institutes in the
United States and Europe - the role models for international MICE curricula —
to further raise the educational level of Thai institutes and bring them up to
par with international standards.

The TCEB aims to produce 5,000 new graduates per academic term and
expects to supply at least 20,000 MICE graduates within 2016 to serve the
MICE industry.
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NTOS ENDORSE ASEAN MICE VENUE

STANDARD CRITERIA

TCEB GEARS UP TO SUBMIT TO ASEAN
TOURISM FORUM FOR APPROVAL AMVS

or the last 18 months TCEB, designated as the state agency
responsible for developing the ASEAN MICE Venue Standard
(AMVS), has collaborated closely with its 9 fellow ASEAN
member countries and the implementation process for the
AMVS is now firmly on track.
In addition to the integration of the ASEAN Economic
Community in 2016, the 43rd ASEAN Tourism Forum held in Manila, Philippines
held on February 18-19, 2016, decreed that the ASEAN MICE Venue Standard
would become part of the ASEAN Tourism Strategic Plan 2016-2025, and
assigned Thailand to spearhead the development of the project.

The bureau has thus been moving forward with the project and in late
February hosted the third Special Meeting on ASEAN MICE Venue Standard to
discuss revisions to the proposed criteria and auditing guidelines of the AMVS
to make these suitable for the ASEAN members as a whole.

The AMVS sub-committee later reached a conclusion regarding the
revisions to the criteria and audit framework. These were then approved by
the ASEAN Quality Tourism Working Group in Vietnam in early April and
by the 44th Meeting of National Tourism Organisations (NTOs) hosted by
Ministry of Tourism and Sports in Bangkok on July 27-28, 2016.

With the groundwork already laid, the AMVS project will now be put on
the agenda for consideration by the ASEAN Tourism Forum at its meeting in
Singapore in January 2017. Should the meeting endorse the AMVS guideline,
it will become a commitment that all ASEAN member countries are obliged
to implement. When it comes to MICE venues, the idea of One Vision, One
Identity, One Community is fast becoming a reality.

The sub-committee will however continue to monitor and meet for

discussions every three months to review the implementation of the standard
by each country. This could result in some items being revised in order to
make them more effective.

In addition, the TCEB will organise auditor training session in May 2017

as this is considered crucial to the complete development of the AMVS. Other
ASEAN member countries will be invited to send delegates to observe the
training.

For major criteria setting, prospective venues for participation in the
AMVS are divided into three key groupings to enable appropriate weighting
of criteria. Group one comprises meeting rooms in convention centres; group
two covers meeting rooms in hotels or resorts, and group three consists
of meeting rooms in both public and private organisations. Eligibility for
each group is based on such aspects as compliance with relevant laws and
regulations and ceiling height.

Key indicators of each group are broken down into three categories:
physical setting with particular attention paid to 1. safety/security/emergency
facilities 2. technology, including light & audio-visual operations, the
emergency power system and communications and 3. service, which covers
the measures taken for environmental & community protection.

When introduced in 2017, the AMVS will follow in the footsteps of the
Thailand MICE Venue Standard (TMVS) to inspire and motivate entrepreneurs
and small businesses across the region, giving them opportunities to develop
and enhance the quality of their services and venues.

TCEB developed the TMVS (Meeting Rooms) for the first time in the
ASEAN region, initiating the project in late 2012. The bureau has so far
presented the TMVS certificate to 42 venues with a total of 114 meeting
rooms in 2015. This year, the bureau expected to welcome 120 venues
applying for the TMVS assessment.

The bureau in currently promoting the TMVS in Thailand’s five key MICE
cities by collaborating closely with the International Standards Organisation
(ISO). From the Meeting Room Standard, the bureau is also expanding
the TMVS to cover the Exhibition MICE Venue Standard, and has already
conducted public hearings in Khon Kaen, Pattaya, Phuket, Hat Yai, Chiang
Mai and Bangkok.
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USHING DMICE FORWARD THROUGH
STATE OF PEOPLE POLICY
STRATEGIC PARTNERS COMMITTED TO
PIONEER MEETINGS IN THAILAND

CEB has prepared four key projects based on the domestic MICE

business promotion plan 2016, placing emphasise operations that

are in accordance with the State of People policy. The bureau

has entered into collaboration with 21 strategic partners to push

forward these urgent projects under the “Prachum Muang Thai

Phumjai Chuay Chart” (Meeting in Thailand Prosperous Thailand)
campaign and is also planning to upgrade the Thailand Domestic MICE Mart
and turn it into the national DMICE trade show within the next five years.

Mr. Nopparat Maythaveekulchai, TCEB’s president, noted that the DMICE
promotion is a key strategy to stimulate a circular flow of income in the MICE
business nationwide and lead to more equitable income distribution in the
economy as a whole. In the past fiscal year, the DMICE industry generated
revenue of more the Bt46 billion.

In the 2016 fiscal year, the TCEB developed the DMICE promotion plan
with an emphasis on operations in line with the State of People policy. The
bureau is also taking part in a Public-Private Collaboration Working Committee
on tourism and MICE as a value driver for the economy.

The Working Committee is implementing four major projects, as follows:




1. A project to promote the Meeting in Thailand campaign with the
aim of encouraging organisations to hold DMICE events and buy more MICE
products and services. In addition, the Working Group is making DMICE one

of its 10 quick-win projects in a bid to stimulate the economy and income
distribution.

The TCEB has joined forces with 21 organisations from the public
and private sectors as well as civil society, among them the Ministry of
Tourism and Sports, the Tourism Authority of Thailand, Designated Areas for
Sustainable Tourism Administration (Public Organisation), the Thai Chamber
of Commerce and the Board of Trade of Thailand, the Federation of Thai
Industries, the Stock Exchange of Thailand and various other associations
to support the private companies and organisations in holding at least one
meeting, seminar, or incentive travel in the provinces in 2016.

2. The Promotion of DMICE activities in key Royal Initiative project
destinations to honour the three auspicious occasions taking place this year.
These are: 1) the 70th Anniversary Celebrations of His Majesty the King’s
Accession to the Throne; 2) the 88th birthday anniversary celebrations of
His Majesty the King; and 3) the 84th birthday anniversary celebrations of
Her Majesty the Queen. TCEB will provide transportation support for DMICE
activities held at more than 30 Royal Initiative Projects across the country.

3. Destination Promotion in the Special Economic Zones (SEZ): TCEB
aims to arrange workshops in 10 SEZs during the 2016 fiscal year. The zones
are in Nong Khai, Narathiwat, Chiang Rai, Nakhon Phanom, Kanchanaburi,
Tak, Mukdahan, Sa Kaeo, Songkhla, and Trat. The workshops are expected to
enhance MICE knowledge and thus stimulate MICE business in the SEZs and
CLMV group (Cambodia, Lao, Myanmar and Vietnam). The events will also
be a driver for economic growth following the establishment of the ASEAN
Economic Community.

TCEB is also promoting DMICE activities within a 300-kilometre radius of
Bangkok by developing an online and offline MICE database of 14 potential

provinces, namely Ayutthaya, Samut Songkhram, Nakhon Pathom, Ratchaburi,
Phetchaburi, Prachuap Khiri Khan, Kanchanaburi, Nakhon Nayok, Prachin
Buri, Chon Buri, Rayong, Chanthaburi, Trat and Nakhon Ratchasima. This
project is slated for completion by the end of 2016.

4. The Promotion of DMICE events with a focus on supporting strategic
partners with the potential to organise the meetings and seminars, such as the
Thai Chamber of Commerce, Board of Trade of Thailand and the Personnel
Management Association of Thailand.

The Thailand Domestic MICE Mart 2016, which was organised under the
Meeting in Thailand campaign at the end of May 2016 at Queen Sirikit National
Convention Centre, is the country’s largest platform for trade negotiations in
the DMICE industry. The organising committee aims to develop the event as
the leading national tradeshow within the next five years.

This year, some 300 buyers from public and private organisations
came to meet more than 250 MICE entrepreneurs from all over the country
including those from the five MICE Cities and all 10 SEZs. It is estimated that
the event generated trade deals of more than Bt500 million. This is part of the
activities being implemented in line with the State of People policy.

Meanwhile, the bureau and MICE entrepreneurs are offering special
package to support the meetings, seminars and incentives held in the
Development Projects under the Royal Initiatives.

Mr. Nopparat added that the Thailand Domestic MICE Mart 2016 had
boosted income distribution and wealth in the secondary cities. It also created
jobs and careers, while expanding knowledge for personnel development
throughout the whole of Thailand’s MICE industry.

The TCEB expects that as a result of the DMICE promotion plan 2016, the
bureau will achieve it target of 24 million domestic MICE travellers per trip,
generating revenue of up to Bt47 billion.
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particip ay in Thailand of 3 days.
The bureau has also launched the THAILAND BIG THANKS
campaign with the Chinese market as the main thrust.

Mr. Nopparat Maythaveekulchai, TCEB President,
explained that TCEB’s strategy was designed to penetrate the meetings and
incentives market as this group has a high average spending of Bt87,900 per
head per trip. Each M&I group would therefore bring in sizeable revenue
to the country. Asia, and particularly the large and growing China market,
remains a major market of the M&l industry. Secondary markets include
Europe, United States and Oceania. In addition, the bureau is studying and
encouraging awareness of Thailand’s MICE industry in emerging markets
including East Europe, the Middle East and Latin America.

The mega M&I business has been defined as a new target over the past
three years. TCEB has thus placed greater importance on this market by
creating awareness in target markets, increasing marketing activities and
introducing various new products and services as well as exclusive services
for VIP MICE travellers, facilitating logistics and providing financial support.

Moreover, the bureau has designed the latest THAILAND BIG THANKS
campaign to help stimulate the decision of the target groups, especially large
corporate groups.

Ms. Nooch Homrossukhon, TCEB’s Director of Meeting & Incentive,
explained that the THAILAND BIG THANKS campaign has been designed to
stimulate the M&I sector in which each event brings together at least 2,000
international participants with a minimum stay in Thailand of 3 nights. The
bureau will provide financial subsidies of up to Bt2 million.

Applications opened October 1, 2015 and run through September 30,
2017, covering a travel period from October 1, 2015 to December 31, 2017.

In addition, the bureau is offering the Thailand CONNECT Beyond the
Capital campaign to stimulate travel in the Kingdom by its partner airlines,
namely Thai Airways International/Thai Smile Airways, and Bangkok Airways.
MICE groups of at least 100 participants and staying a minimum of 3 nights

| subsidy of B eM m of Bt300,000

group. } Y
The campaign is open for a.pplication from October 1, 2015 to September
30, 2016, for a travel period from October 1, 2015 to December 3, 2016.
The TCEB recently supported Infinitus China Overseas Training 2016,
which was organised between May 11 and 29, 2016. The event has been
held in Thailand for four consecutive years and this year celebrated its 20th

anniversary.

In addition to the financial subsidies under the THAILAND BIG THANKS
campaign, the TCEB presented a Thai-Sino MICE Outstanding Contribution
Award to recognise the meeting and its continuous organisation in Thailand.

Infinitus China Overseas Training is the incentive meeting of the three
largest direct-selling companies of supplementary foods and medical supplies
in China. The meeting brought together over 14,000 participants, generated
revenue of more than Bt1.3 billion to Thailand.

The continued growth of M&l in the Chinese market and the choice of
Thailand as a preferred destination over the past 3 years has resulted in TCEB
appointing marketing representatives to directly penetrate target groups, Ms.
Nooch added. In this regard, the bureau is not limiting itself to major cities
in China like Shanghai, Beijing and Guangzhou but expanding into emerging
cities like Shenzhen, which is a special economic zone and a location for
regional offices of leading international firms, and Chengdu, a financial centre
of southwestern China with a fast-growing economy behind Beijing and
Shanghai.

In 2016, the bureau won more mega meetings and incentives for Thailand
including Pro-Health in September 2016 with an estimated participation of
5,500 persons.

In 2015 fiscal year, Thailand welcomed 1,095,995 international MICE
travellers, generating revenue of Bt95.86 billion. Among them were 516,663
M&lI travellers, contributing Bt44.53 billion in revenue, with Chinese MICE
travellers representing the largest number with 109,987 persons, generating
revenue of Bt9.19 billion for the country.
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Venue management
enhanced

TCEB’s MICE Capabilities Department
partnered with the Thailand Incentive and
Convention Association (TICA) in organising a
Venue Management Course (VMC). Held on June
22-23, 2016 at C ASEAN, the course invited
the country’s leading executives in the venue
management field to transfer knowledge to
delegates from more than 30 organisations.

The bureau designed the course to enhance
the executives’ skills in managing meeting
venues, convention centres, and hotels & resorts
participating in the Thailand MICE Venue Standard
project and make them more competitive. The
training was also expected to lead to the creation
of a network among various organisations.
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The Thailand Incentive and Convention
Association (TICA) in partnership with TCEB
and Thai Airways International organised a Hua
Hin-Bangkok familiarisation trip on June 20 - 24,
2016 for a group of seven recognised Professional
Executive Incentive Planners from London,
United Kingdom. The delegates were able to
view the many meeting rooms and other facilities
that demonstrate Hua Hin’s readiness to handle
all types of MICE events. Fifteen TICA members
also had the opportunity to interact with this
group of buyers during the Buyers meet Sellers
session at W Hotel Bangkok.
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