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MESSAGE FROM THE PRESIDENT
Dear readers,

Let us celebrate the last day of 2017 by reflecting on TCEB’s great achievements in winning for
Thailand events from all over the world.

The country’s global ranking jumped thanks to the significant increase in international conventions
hosted while the international exhibition industry remained at number 1 in ASEAN in terms of trade
show space sold.

Over the fiscal years 2015 to 2017, Thailand welcomed around 3.5 million international MICE
travellers, generating total revenue of more than Bt290.3 billion.

However, the bureau revised its strategic plan for MICE industry promotion since late in the last fiscal
year. This revision is in line with the 20-year National Strategy and the new economic model Thailand
4.0, which places emphasis on an innovation-driven MICE industry and includes such initiatives as Smart
MICE, the development of digital tools for online marketing campaigns.

In the 2018 fiscal year, you will see a paradigm shift in the way we operate, with the changes
including reorganisation, a new management system and MICE industry reforms that will allow for the
launch of a range of innovations. More importantly, the TCEB will strengthen the MICE industry as an
engine of economic growth through which substantial income will be distributed to the regions.

The bureau is speeding up the development of digital platforms with the recent launch of two
mobile applications; Smart BIZ Event and Smart BIZ Organizer that meet the needs of both organisers
and attendees. The mobile apps are in line with global market trends and respond to the fast-growing
number of smartphone users.

The two apps will create a new chapter in event organising and attendance in Thailand. For example,
organisers can register to apply for the apps without incurring any expense. For its part, the Smart BIZ
Organizer will be very beneficial, particularly to SMEs and educational institutes who might have budget
limitations in developing their own applications.

Smart Village, the TCEB's latest initiative, is designed to encourage businesses to hold meetings and
CSR activities in the country. The TCEB recently entered into partnerships with 4 strategic companies to
organise the events in 4 pilot model communities outside the 5 major MICE Cities. Eleven startups are
also engaged in the project and helping to disseminate experiences, activities, tourist attractions and
local identities through their digital platforms.

Based on the Co-Creation concept, the project has been implemented in line with the government’s
Pracharat policy (state of the people), with the key goal of strengthening the grassroots economy,
improving income distribution and supporting a policy to reduce social disparities.

Meanwhile, innovations and technology are being adopted as an effective tool to transform the
communities into the smart villages following the Thailand 4.0 policy.

Mr. Chiruit Isarangkun Na Ayuthaya
President

Thailand Convention & Exhibition Bureau (Public Organization)
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uring the past three fiscal years (2015-2017),

TCEB has speeded up development of the

country’s MICE industry by placing emphasis on
the collaboration between public and private strategic
partners, new initiatives as well revising its strategic plans
to bring these in line with the 20-year National Strategy
and the Thailand 4.0 economic model.

The MICE industry is one of the key engines of growth
and an important distributor of income to the regions. In
following the plan, the bureau has been driving the industry
through major 3 strategies: Win more events for Thailand;
Promote Thailand as a preferred destination for global
business events; and Develop MICE standards and raising
the proficiency of all MICE professionals.

The TCEB has also continued to develop its global
marketing communications campaign Thailand CONNECT.
Launched in 2013, the campaign highlights three key
attributes the country has to offer, namely the variety of
event destinations, the countless business opportunities,
and the preparedness of professionals to respond effectively
to all types of events.

In the 2017 fiscal year, TCEB initiated the SMART
MICE project, which aims to stimulate event organising
through the adoption of technology and creative ideas to
increase added value and enhance the competitiveness of
the industry. The bureau also set up a Business Innovation
Department in line with its vision of underlining an
innovation-driven MICE policy.

Under these MICE development initiatives over
the last 3 years, Thailand welcomed total 3.5 million
international MICE travellers, generating revenue of
Bt290.36 billion. The number of domestic MICE travellers
totalled 86.06 million, contributing a further Bt195.55
billion in revenue.

More importantly, Thailand jumped three places from
27" in 2015 to 24" in 2016 in the world’s best meeting
destinations according to the International Congress and
Convention Association (ICCA)’s country rankings, hosting
174 meetings.

In another measure of success, Thailand’s international
exhibition industry ranked No. 1 in ASEAN and 8th in Asia
Pacific in terms of total exhibition space sold, according
to the Union International Fair (UFI) rankings in 2015.
Thailand sold a total trade show space of 572,750 square
metres.

In the 2017 fiscal year, Thailand attracted 1,047,959
international MICE travellers, generating revenue of Bt
88.5 billion.

To ensure stable and sustainable growth, TCEB has
reformed the MICE industry through 4 key strategies. The first
is to grow in parallel with the country’s development with an
aim to maintain the existing market and expand new markets,
especially the target industries covered by the Thailand 4.0
policy, such as food agriculture & bio-tech, health wellness
& bio med, as well as potential business sectors including
energy, transport, communications and entertainment.

The second is to achieve growth in potential markets,
with a focus on regions with high economic growth and
links to the economic development of Thailand. The first-tier
markets are ASEAN, Asia and CLMV/GMS and the second
tier covers Europe, North America and Oceania. Eastern

In the 2018 fiscal year,
the bureau expects to welcome

Generating revenue of

iion Bt174

MICE travellers billion

30.1

Of that number

1,192,000 29 million
will be domestic MICE
international travellers,
MICE visitors, contributing
generating Bt62
revenue of billion
Bt112
billion

Europe and Latin America are regarded as emerging markets.

The third is to grow equitably through the development
of MICE industry in the regions. The bureau is strengthening
the capacities of the existing MICE Cities and other
potential cities such as Songkhla, Chiang Rai and Udon
Thani through such major projects as the Thailand
Domestic MICE Mart, the Luang Prabang - Indochina -
Mawlamyine Economic Corridor (LIMEC), and the Thailand
MICE Seminar on Special Economic Zones (SEZ).

Fourth and last is to achieve strong growth through the
enhancement of MICE capabilities such as the Thailand
MICE Venue Standard, which serves as a model to develop
the ASEAN MICE Venue Standard and improve operating
processes and management. The bureau has drawn up an
evaluation system of the working process for use as a tool
to strengthen the organisation. In addition, the bureau
supports event organising in Thailand through the use of
technology with the aim of becoming Smart MICE Thailand.

Based on is global marketing communications
campaigns over the past recent years, the TCEB has
developed a 2018 campaign called THAILAND CONNECT
Your Vibrant Journey to Business Success, decoded
in chapters of possibilities, which demonstrates the 3
outstanding fundamentals to position Thailand as the
Bleisure destination in the region.

In the 2018 fiscal year, the bureau expects to welcome
30.1 million MICE travellers, generating revenue of Bt174
billion. Of that number 1,192,000 will be international
MICE visitors, generating revenue of Bt112 billion, and 29
million domestic MICE travellers, contributing Bt62 billion.
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SMART VILLAGE PROJECT LAUNCHED
FOUR PIONEERING COMMUNITY MODELS
TO SPUR GRASSROOTS ECONOMY

CEB recently entered into partnerships with 4
Tstrategic companies and 11 startups to develop the

Smart Village project. Based on the Co-Creation
concept and in line with the government’s Pracharat
policy (state of the people), the project aims to move
Thailand forwards through the development of a strong
grassroots economy and improved income distribution.
Four communities have been selected as the pilot models
and will strengthen their economies through the creation
of MICE events and digital platforms.

TCEB has joined with 4 private firms, namely Tipco
Foods, Krungsri Finovate, TV Thunder, and Advanced Info
Services, as well as 11 startups — ZipEvent, Tickettail, Local
Pillow, Local Alike, TripPacker, Hivesters, Penguint, Veget
Deli, Happy Farmers, TakeMeTour and VT Thai - to create
the Smart Village project. This public-private partnership
strategy, which is designed to improve income distribution
to local communities and reduce disparities, aims to
encourage corporations to organise outings to and CSR
activities in the recommended local communities, thus
generating sustainable income.

The startups will support the communities in

10

developing their businesses based on knowledge, creative
ideas and cultural identity to empower the areas and bring
strong and sustainable economic and social development.
Furthermore, the Smart Village project will strengthen
the capacities of the startups, and benefit the digital/
technology sector, which is one of major industrial clusters
defined in the Thailand 4.0 policy.

For the pilot project, the TCEB has selected 4
community models outside of the 5 major MICE Cities
of Bangkok, Chiang Mai, Phuket, Pattaya and Khon Kaen.
These are Suan Phueng Community in Ratchaburi; Pak
Phraek Community in Kanchanaburi; Doi Mae Salong
Nok Community in Chiang Rai and Wang Nam Khiao
Community in Nakhon Ratchasima.

Those communities have enormous potential to cater to
corporate activities of at least 20 participants. Each is ready
to develop in 4 distinct areas. These are Smart Culture,
involving the design of contemporary culture in such a way
that it offers new charm for travellers; Smart Community,
under which innovation is adopted as a tool to enhance
collaboration among stakeholders; Smart Experience
to offer new experiences and new approaches such as




“MART
VILLAGE
——

interesting itinerary plans for company outings; and Smart
MICE to demonstrate the capabilities and readiness of the
communities to serve MICE events through accommodation,
transport, facilities and tourist attractions. The plan also
includes creativity in developing new experiences as

well as the use of innovations as a tool to promote the
community as attractive destinations.

In Line with the Co-Creation concept, project
implementation will be carried out by four teams, as follow:

1.) Suan Phueng Community in Ratchaburi Province by
Tipco Foods Public Company Limited together with Happy
Famers, Take Me Tour and Tickettail.

2.) Pak Phraek Community in Kanchanaburi Province
by Krungsri Finnovate Co., Ltd. together with Trippacker,
ZipEvent and Local Pillow.

3.) Doi Mae Salong Nok Community in Chiang Rai
Province by TV Thunder Public Company Limited together
with Local Alike, VT Thai and Penguint

4.) Wang Nam Khiao Community in Nakhon
Ratchasima Province by Advanced Info Service Public
Company Limited and Hivesters, Veget Daily and ZipEvent.

Representatives of the 4 strategic partners had this to
say after participating in the project.

The Smart Village is not only just a great company
outing activity but a meaningful way to give back to
society. It is the type of giving that elicits an immediate
response. Visiting Suan Phueng community in Ratchaburi
Province gave us a great opportunity to jointly conduct

activities with the locals. These included making scented
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candles, moulding clay into souvenirs from clay, joining
a blessing ceremony at a Karen village, and picking up
farm-fresh and organic vegetables from local producers.
These activities underscored the enormous potential of
local communities in Thailand, which await discovery
and further development through innovation and the
collaborative efforts of all stakeholders, said Mr. Kittichet
Sathitnoppachai, Marketing Director of Tipco Foods PLC.

A company outing is one of the essential activities
of any organisation. It’s the only time of the year when
staff can develop relationships with their colleagues
through creative activities and without thinking about
their work. The event can help to create a smoother
workflow in the future. Organising activities at the Pak
Phraek Community in Kanchanaburi Province made
our company trip even more memorable. During our
outing we organised a workshop on a raft with the local
community, learnt local history, conducted volunteer
activities to take care of elderly elephants, and watched
the chicken dance. The smartphone application, which
was created by the start-ups, made everything more
convenient for us in searching for tourist attraction
and accommodation. All these valuable experiences
helped us to achieve the trip’s objectives, which were
not only to enjoy some leisure time together but also to
create innovative activities with the local community,
said Mr. Sam Tanskul, Managing Director of Krungsri
Finnovate Co., Ltd.

For any company that’s starting to organise its
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Pak Phraek Community

company outing, we would recommend Doi Mae Salong
Nok Community in Chiang Rai Province as the destination.
This Smart Village model community not only offers
beautiful scenery with perfect weather but is a perfect
place to conduct team-building activities through which
participants can learn about local traditions. Among the
activities offered by the community are bracelet making
with the Akha tribe, picking tea leaves and watching
traditional performances. All these experiences inspired
us to produce quality and valuable works for society,
said Mr. Natakrit Wannapinyo, VicePresident of Business
Development Division, TV Thunder PLC.

The Wang Nam Khiao Community in Nakhon
Ratchasima Province is an excellent model for the Smart
Village project. The collaborative programme showcases
the strengths of public organisations, leading corporations,
start-up companies, and local communities, which together
can create a better future. During our recent company
outing, we explored the readiness of Wang Nam Khiao
Community and enjoyed many interesting activities, for
example, a workshop, mushroom growing, reforestation,
kayaking, and a talk in the relaxing atmosphere of the
Wang Nam Khiao Coffee Roasting Factory. Thailand has
many local communities with great potential. Innovations
proposed by the startups can help them to develop the
local economy, which will create a better future for the
communities and society as a whole, said Dr. Srihathai
Prammanee, Head of AIS The StartUp, Advanced Info
Services PLC.
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ROYAL PARAGON HALL SETS NEW BENCHMARK
REAFFIRMS ITSELF AS A GLOBAL PREMIUM
EVENT VENUE WITH 3 STANDARDS CERTIFIED

The company is well prepared to confront future

oyal Paragon Hall, Royal Paragon Enterprise Co.,

Ltd., has taken the next step to developing the

quality of its fully integrated services with its
recent recognition as a premium event venue. Royal
Paragon Hall has concurrently received 3 international
standards certifications, namely 1SO 20121: 2012 (Event
Sustainability Management System), ISO 22301 (Business
Continuity Management System), and TISI 22300 (MICE
Security Management System) from the Management
System Certification Institute (Thailand) or MASCI. These
latest achievements reinforce its standing as a world-class
venue in the heart of Bangkok.

Mr. Talun Theng, Managing Director of Royal Paragon
Hall, said that the 3 standards certifications awarded in
early November 2017 will increase the confidence of both
local and international clients in the venue’s safety and
security.

The standards also give a positive boost to its corporate
image as a sustainable event venue that manifests concern
about environmental, social and economic impacts
through the entire operating process. Sustainability
event management is a global trend and one to which

businessmen and others are attaching growing importance
around the world.

In addition to an outstanding location, the Royal
Paragon Hall has constantly developed the quality of
its services and professional team over the past decade.
Those efforts have paid off and the hall is now recognised
as a venue for domestic and international events and the
ultimate venue that meets world-class standards with
premium style.

Furthermore, the ultramodern multi-purpose halls
cater for all needs and requirements. Major customers
include MICE groups, concerts and business events based
on the MICE3 market strategy: Exhibition, Entertainment
and Event.

Thanks to the development of various standards and
new creative ideas in organising events, the Royal Paragon
Hall is expecting 10 percent growth in 2018.

Mrs. Punnee Angsusingha, MASCI’s President and an
inspector of ISO and industrial standards, said that the
Royal Paragon Hall had been concurrently certified for
3 standards because its integrated management enabled
resilience in business continuity management.

challenges, rapid change and environmental uncertainties
while ensuring continuity of business as well as meeting
the needs of stakeholders. The Royal Paragon Hall has
demonstrated the potential of Thailand to be a world leader
for sustainable MICE events.

TCEB’s President Mr. Chiruit Isarangkun Na Ayuthaya
added that companies today place great importance
on business continuity management including risk
management. Moreover, they are also aware of
sustainability management that demonstrates concern
about environmental and social impacts.

MICE suppliers are showing great interest in these areas
because they are crucial factors in the decision- making
of buyers to organise their events in Thailand. They are
thus a selling point for MICE suppliers and enhance the
competitiveness of the MICE industry in being a preferred
event destination.

The TCEB provides financial support and knowledge
to help suppliers accelerate development of their
management capabilities to receive ISO and industrial
standards certification.
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THAILAND FRIENDLY DESIGN EXPO 2017
ALL PARTIES ENCOURAGED TO DEVELOP
FRIENDLY DESIGNS

CEB recently supported the Friendly Design for
TAII Foundation in upgrading the Thailand Friendly
Design Expo 2017 edition, which was held on the
theme Aging Society: Access For All. For this second year
of the trade show, the TCEB helped initiate a business-
matching session for friendly-design products and
technologies. The bureau also introduced 10 provinces as
models of friendly design and tourism destinations for all.
The Thailand Friendly Design Expo 2017 took place
from December 1-4, 2017 over the 7,500 sqm of Halls 1-2,
IMPACT Muang Thong Thani. It is ASEAN’s biggest trade
show of medical innovations and technologies, designs
and services for the elderly, convalescing patients and the
disabled. The expo was expected to welcome about 60,000
visitors, generating revenue of more than Bt200 million.
Prime Minister General Prayut Chan-o-cha presided
over the opening of the event and awarded the honorable
plaques for the year 2017 to organisations supporting
friendly design, outstanding organisations supporting the
disabled, disabled models, as well as venues that support
the disabled.
The TCEB expects the expo to encourage public and
private organisations as well as members of the public
to be more aware of the importance of health care and

environmental improvements as Thailand gears up for
a greying society. The event also aimed to promote the
continued development of innovations, technologies and
designs based on the principle of friendly design for all.

Driving the friendly design is an effort to enhance the
rights, freedom and equality of all individuals. Such friendly
design must accommodate the elderly, those convalescing
from accidents or illness, the disabled, pregnant women,
children and people in wheelchairs, making the spaces
they access and use as well as the services they receive,
convenient and safe. Public and private buildings, tourism
attractions, religious sites, education institutes, mass
transportation systems, information services, products and
all public services are all required to develop designs that
are friendly to all users.

BENEFITS TO THE ECONOMY AND COMMUNITIES

This year, TCEB supported the foundation in creating
the business matching session for industries involved in
friendly designs for the elderly and infirm. The bureau
invited more than 100 potential buyers from the public
and private sectors as well as associations including the
Thailand Incentive and Convention Association (TICA), the

Thai Hotels Association (THA), the Thai Shopping Centers
Association (TSCA), the Association of Domestic Travel, tour
operators, and leading hospitals from all over the country
to meet suppliers, who included leading firms in Thailand
and from more than 10 countries such as China, Japan,
America, Russia, Germany and Sweden.

The business matching is another channel to extend
business opportunities and drive industrial growth
especially in the category of healthcare and innovative
medical equipment. It also serves as an impetus to
emerging business entrepreneurs and startups in this sector.

The expo was on track with the Thailand 4.0 policy,
as this highlights the healthcare and medical technology
industry as one of the S-Curve industries set to be an engine
of economic growth in the future.

Other highlight of the event was the launch of 10
famous provinces in Thailand as models of friendly design
cities and tourism centres for all, among them Pattaya in
Chon Buri, Lampang, Nakhon Phanom, and Phitsanulok.

Tourism for All will boost income distribution to
the local communities and entrepreneurs and, more
importantly, allow all individuals, particularly the disabled
and elderly, to spend more on tourism products and
services.
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NEW 4-CONNECT STRATEGY DESIGNED
TO TAP EUROPEAN MARKET
ENSURING THAILAND REMAINS

A GLOBAL BLEISURE DESTINATION

he TCEB recently led Thai MICE suppliers to attend

IBTM World 2017, a leading global trade event for

the meetings, incentives, conferences, events and
business travel industry and simultaneously launched its
new marketing campaign for 2018 to win more European
MICE customers. The campaign demonstrates the potential
of Thailand to become Asia’s leading Bleisure destination
for business travellers.

In recognition of its status as one of the major trade
shows, the TCEB continued to use IBTM World to shore up
its presence and introduce sales promotional campaigns and
also provide up-to-date information about MICE products and
services available to European MICE travellers.

This year, the IBTM World 2017 took place in Barcelona
from November 28 to 30 and welcomed more than 15,000
buyers, suppliers and interested visitors.

TCEB Senior Vice-President Mrs. Nichapa Yoswee
noted that TCEB has retained the emphasis on
strengthening the 3 key fundamentals that country
has to offer: diversity of destinations, countless
business opportunities, and professionals. These are
unique strengths that position Thailand as the Bleisure
destination for event organisers, professionals and
corporate groups.

In terms of strategies to attract MICE events from
Europe, the TCEB focuses mainly on industrial sectors
covered under the Thailand 4.0 policy, which aims to
transform Thailand into an innovation-driven economy.

The TCEB has designed 4 strategies to stimulate the
European market, namely CONNECT industry, CONNECT
Market, CONNECT US, and CONNECT Alliance.

CONNECT industry focuses on MICE events that support
the economic sectors prioritised in the 4.0 policy to identify
new markets in key future industries. Tier 1 sectors include

digital, automotive and food & agriculture while Tier 2
sectors incorporate aviation, IT and new technology,
creative industries and robotics.

CONNECT Market concentrates on key markets in
Thailand’s MICE industry. The Tier 1 markets are France,
UK and Germany while the Netherlands, Belgium, Poland
and Italy are classified as Tier 2.

CONNECT Us features a range of TCEB marketing
activities to encourage corporate associations, organisers
and key decision makers to choose Thailand as the ideal
destination for their business events.

CONNECT Alliance focuses on collaboration with
European government agencies and international partners

Ibtm world

including airline, hotel and DMC and Mino Hotels
(Hosmark) and is designed to promote awareness and
create new opportunities to attract meetings and incentive
travel events to Thailand.

Besides Asia, US and Oceania, Europe remains a
major target for Thailand’s MICE industry. In 2017 fiscal
year, Thailand welcomed 1.3 million international MICE
travellers, generating revenue of Bt100 billion.

These included 109,012 MICE travellers from Europe,
up 20 per cent over the previous year, who generated
revenue of Bt9.7 billion, an increase of 21.6 per cent. The
top three largest European MICE travellers to Thailand
were UK, France and Germany.
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TWO NEW MOBILE APPLICATIONS INTRODUCED
REVOLUTIONISING MICE EVENTS TO
SUPPORT THAILAND 4.0

CEB underlines its commitment to meeting the needs

of event organisers and attendees in the digital era

with the launch of two new mobile applications:
Smart BIZ Event and Smart BIZ Organiser. These apps
are designed not just to drive the transformation into the
perfect Smart MICE but also to respond to global market
trends and the rapid growth in smartphone users.

Mr. Chiruit Isarangkun Na Ayuthaya, President of
TCEB, noted that with the internal reorganisation of the
bureau and the establishment of Business Innovation
Department, the bureau is driving the MICE industry
forwards by adopting effective technologies and creating
new innovations that are in line with the government’s
digital economy and Thailand 4.0 policies.

The TCEB recently introduced the two new mobile
apps, Smart BIZ Event and Smart BIZ Organiser, to support
organisers and accommodate MICE travellers attending
events in Thailand. The bureau adopted the Smart BIZ
Event app for the first time at its Thailand MICE forum
in September 2017. The bureau expects at least 10,000
downloads of the Smart BIZ Event app in the 2018 fiscal
year.

The TCEB’s development of digital tools will help
upgrade the organising of meetings, incentives, conventions
and exhibitions into a more modern and international form.
This is in line with the goal to promote Thailand as a hub
of MICE events in the region. said Mr. Chiruit.

Mrs. Sarita Chintakanond, TCEB's Expert added that the
two apps would create a new chapter in event organising
and attendance in Thailand. The apps offer all functions
to accommodate both visitors and organisers and are

available in both Thai and English.

Smart BIZ Event is a digital tool packed with useful
information for attendees. Features include pre-event
registration, check-in via QR Code, up-to-date event
information and the ability to select a MICE destination
with a single tap. The app also provides an event calendar,
up-to-date agenda details, speakers and event floor plan.
Attendees can add an event to their phone calendar and
receive notifications from the organisers.

The Smart BIZ Organiser app, meanwhile, has been
designed specifically for the organisers. It is a ready-to-use
system that requires minimum setup, preparation and pre-
event registration. The app features an up-to-date listing of
attendees with real-time event information, and efficient
and fast check-in that seamlessly serves large numbers of
attendees. The organisers have 2 ways to check in their
attendees: by scanning the QR Code or searching the
contact information of attendees.

In addition, the app helps organisers to increase
engagement with attendees, collect feedback and opinions,
see real-time analytics and report, and change all event
information and data in real time.

These features enable the organiser to know and
analyse the preliminary results of the event quickly while
also developing event types in response to problems faced.
In addition, the organisers can easily analyse and collect
data through a backend system.

The Smart BIZ Organiser will be very beneficial to
organisers such as SMEs and educational institutes who
hold meetings and seminars, because they often lack the
budget to develop mobile applications. The organisers

can register at http://contact.smartbizevent.com without
incurring any expense. Mrs. Sarita said.

In addition to greater convenience for the MICE
industry, the app is an effective tool to reduce the
costs of the event planners and organisers in terms of
registration process, manpower, communications and
public relations.

The bureau has developed digital tools to assist
in the design of online marketing campaigns. A
360-Degrees Virtual Reality platform has been
produced to promote Thailand’s leading convention
and exhibition venues via www.businesseventsthailand.
com/360virtualtour . The bureau has also produced
digital sales kits with 360 Degrees Virtual Reality
images. The sales kits were distributed to the MICE
entrepreneurs with 3D glasses. The activity received a
record of 1.6 million views within the two-month period
(August to September 2017).

Online marketing communications continues through
the on-going collaborative campaign between TCEB and
its public and private sector partners known as ‘Spice Up
Thailand 2017’, which has been running successfully for
four consecutive years. The campaign offers exclusive
privileges as well as interesting products and services to
attract more MICE travellers.

The campaign has become increasingly popular
with up to 70,000 coupons redeemed and a total of 14
million views through different online channels. The
top five favourite products and services for the coupon
redemption are shopping restaurants accommodations
tourist attractions and spa.
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l TCEB HOLDS ITS ANNUAL MEETING

More than 150 TCEB management staff and employees participated in recent annual
outing 2017, which focused on TCEB Core Value and Team Building for Success. The
outing was held in the Laem Phak Bia Environmental Study, Research and Development
Project Under Royal Initiatives, Phetchaburi Province, which is one of the Royal Initiative
Projects that TCEB is promoting among private organisations to encourage the holding
of meetings and corporate events under the Follow the King’s Footsteps...A Royal Trail
Inspiration project with an aim to preserve the Royal philosophy and distribute income
to the regions.
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B NCPO GROUP VISITS THAILAND PAVILION

Mrs. Nichapa Yoswee, (3rd right), TCEB’s Vice President, welcomed Pol Lt Gen
Boonruang Polpanich (centre), the third Vice Chairman of the National Legislative
Assembly of Thailand (NLA)'s Committee on religion, art, culture and tourism and a
group of delegates to the Thailand Pavilion at IBTM World 2017 in Barcelona, Spain.
Set up by the bureau, the Thai Pavilion aimed to introduce products and services for
European MICE travellers and organisers as promotional campaigns to spur the growth
of the European market.
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[l CIMB THAI JOINS A ROYAL TRAIL INSPIRATION PROJECT

TCEB’s President Mr. Chiruit Isarangkun Na Ayuthaya and Mr. Adisorn
Sermchaiwong, Senior Executive Vice President Head Consumer Banking, CIMB Thai
Bank PLC. Led entrepreneurs and preferred customers under the Be the Victor by
CIMB campaign, in attending a meeting of the Follow the King’s Footsteps...A Royal
Trail Inspiration project. The event was held at the Doi Tung Development Project
under the Royal Initiative, Chiang Rai Province in early December. The delegates
were welcomed by M.L. Dispanadda Diskul, CEO of the Mae Fah Luang Foundation
under Royal Patronage and Doi Tung Development Project.



