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MESSAGE FROM THE PRESIDENT
Dear readers,

This year, in addition to pursuing proactive strategies and
developing various projects under the “Thailand CONNECT, Our
Heart...Your World” campaign, TCEB is working on improving its
management system and operating guidelines based on the policy
of new Chairman of the Board Mr. Weerasak Kowsurat, a highly
experienced thinker, academic, former minister, and politician.

In this publication, Mr. Weerasak reveals his ideas, strategy
and guidelines for the development of Thailand’s MICE industry in
both short term and long term, as well as the management style to
be followed with an emphasis on the expansion of collaboration
among all local and international parties concerned. Moreover,
to enhance convenience and efficiency, he is also adopting
social media as a tool for communication and exchange of ideas
within the organisation.

TCEB has introduced a domestic MICE promotion plan in
accordance with the Government’s policy of stimulating the
economy and distributing income through the ‘Pracha Rath’ (state
of the people) mechanism. The D-MICE plan aims to introduce new
destinations and expand MICE Clusters, thus providing a greater
variety of products and services for D-MICE events.

The bureau is offering sales and marketing promotions and
promoting MICE Cities through their flagship events and is also
making a special push to target MICE travellers from CLMV
(Cambodia, Laos, Myanmar, and Vietnam) member countries.

Meanwhile, the bureau has redefined the business direction
for the international exhibitions & events industry in 2016 in
accordance with the government’s policy to promote Thailand
as a regional trade and investment hub as well as the engine for
regional growth. TCEB has developed a 3-dimensional strategy to
increase revenue, enhance image and expand collaboration with
public and private sectors.

The bureau is also encouraging the distribution of trade
shows to the provinces especially the 5 MICE Cities. Recently,
TCEB supported Chiang Mai Province in hosting the UFI Open
Seminar in Asia 2016, welcoming more than 260 participating
members from public and private organisations in the exhibition
industry worldwide. The event demonstrated the capability of
Chiang Mai as the MICE City of Lanna.

In ASEAN, Thailand has been recognised as the leader in
developing the Thailand MICE Venue Standard. In addition to its
success in initiating the TMVS scheme, Thailand is also the leader
in Asia in developing various standards for the MICE industry.

In the latest move, Thailand was endorsed by the ASEAN
National Tourism Organisations’ Meeting (NTOs) to serve as host
for a special meeting designed to speed up the establishment
of the ASEAN MICE Venue Standard (AMVS) based on the TMVS
model

In 2016 fiscal year, the bureau is moving to expand the TMVS
(Category: Meeting Room) project in the 5 MICE Cities (Pattaya,
Bangkok, Chiang Mai, Phuket and Khon Kaen) and to the TMVS
(Category: Exhibition Hall).

In addition to the increase of destination choices, new
products and services, the bureau is promoting Thailand as a
destination for sustainable MICE and CSR activities with the launch
of the Thailand; the CSR Destination: Sustainability & Soulful
campaign at AIME 2016 in Melbourne, Australia.

This responds to the trend in doing businesses and organising
MICE events. Both sustainability and CSR are widely recognised by
MICE travellers and play a major role in their choice of destination
for events.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention and Exhibition Bureau (TCEB)
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NEW CHAIRMAN OF THE BOARD
HITS THE GROUND RUNNING WITH
PRO-ACTIVE MICE REFORM PLAN

ICE (Meetings, Incentives, Conventions and Exhibitions)
is widely regarded as rising star industry. The Thailand
Convention and Exhibition Bureau (TCEB) - a public
organisation whose primary mission is to drive
Thailand’s MICE industry — recently welcomed its
new chairman, who will lead the TCEB in line with
government policy as well as with an eye towards global industry trends.

The new TCEB Chairman of The Board of Directors, Mr. Weerasak
Kowsurat is a highly experienced thinker, academic, former minister, and
politician. His first mission as TCEB Chairman of The Board of Directors is to
redefine the role of MICE and clarify misunderstandings and confusion about
the industry.

“MICE target group is the business traveller. Unlike tourists who
travel for personal pleasure, business travellers mainly travel for meetings,
incentives, conventions or exhibitions,” explained Mr. Weerasak. “TCEB then
aims to strengthen Thai MICE industry entrepreneurs and help boost their
meeting, convention, and exhibition management and organisation skills to
international standards.”

Another important task for the TCEB under his leadership is the
development of Professional Conference Organisers.

“Whether a meeting, seminar or event, Professional Conference
Organisers are people who organise and coordinate everything. They have
to be a team of knowledgeable people with the skills necessary to solve and
deal with sensitive issues. TCEB will provide “business intelligence” to help
develop the professional skills and facilities of all stakeholders, including
convention centres, hotels and city administrations, so that business events
run smoothly.”

Mr. Weerasak added that he would like to see businesses, Thai or foreign,
establish regional offices in Thailand, such as has been done in Singapore. But
in order to emulate Singapore’s success, Thailand must first create a desirable
business environment, with processes that are expeditious, convenient
government contact channels, quality infrastructure and a business-friendly
regulatory climate. The TCEB Chairman of The Board of Directors also would
like to push for an Act of Parliament to facilitate development of MICE

business, similar to the Thailand Board of Investment (BOI)’s Investment
Promotion Act that help attract investors.

“Instead of focusing on quantitative targets, TCEB shall focus on
enhancing the capacity building for MICE entrepreneurs. We have to ‘deliver
by head, not only by hand’. The service sector now represents 52% of GDP.
Many countries have now shifted from developing semi-skilled to developing
skilled workers, professional federations and associations has raised the
standards of their service sectors. These groups of people often meet and
exchange knowledge. And, meetings, conventions, and exhibitions need
professional organisers.”

In terms of his management style, Mr. Weerasak communicates with
TCEB board members and executives daily via online network application. He
said he wants to see the procedures streamlined and unnecessary obstacles
removed.

“Right after being appointed Chairman, | initiated ‘listening trips’ during
which | would meet with various sectors and organisations, so they would feel
comfortable accessing.”

“The Public Organisation Act, B.E. 2542 states that a public organisation
is a government agency which may have foreign board members. Wherever
it is useful, TCEB foreign experts can be brought in as advisors or members of
TCEB subcommittees. This is what many world-class organisations do. TCEB
should also invite and attract more people in MICE-relevant industries to join
its subcommittees so that they have regular forum to work together with the
public sector.

“Moreover, TCEB representatives in foreign countries should be integrated
with Thai overseas government offices such as embassies, consulates, trade
representatives, and tourism offices. This way, TCEB representatives will gain
more exposure and accessibility. People who come for Thai visa will see also a
MICE desk ready to help them if they want to arrange a meeting or conference
for their organisation in Thailand. | have discussed this matter with director-
general of the Department of International Trade Promotion; director-general
of the Department of Information, who represents the Ministry of Foreign
Affairs; as well as a representative from the Tourism Authority of Thailand.
They all agree with the idea.”
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TCEB DRIVES DOMESTIC MICE UNDER
“STATE OF THE PEOPLE” POLICY

CEB has set a domestic MICE promotion plan in accordance
with the Government’s policy of stimulating the economy and
distributing income through the ‘state of the people’ model of
cooperation.
The D-MICE plan aims to introduce new destinations
and expand MICE Clusters, thus providing a greater variety
of products and services for D-MICE events. The bureau offers sales and
marketing promotions and promotes MICE Cities through their flagship events
and is also making a special push to target MICE travellers from CLMV
member countries (Cambodia, Laos, Myanmar, and Vietnam).

TCEB president Mr. Nopparat Maythaveekulchai explains that Deputy
Prime Minister Mr. Somkid Jatusripitak assigned the Ministry of Tourism
and Sports to promote the MICE and tourism sectors in line with the Public-
Private-People Partnership or ‘state of the people’ model of cooperation
with the aim of boosting income distribution, raising income, and bringing
sustainability to the MICE and tourism industry.

In line with the government’s guidelines, the TCEB has drawn up a
strategic plan to push forward the MICE sector as follows:

1. Distributing and raising income: TCEB has created the Quick Win
measure to promote D-MICE business, through which emphasis is placed on
new potential destinations for D-MICE events especially educational trips and
corporate activities in the areas of the development projects under the Royal
Initiatives or the Royal projects.

This year, 2016, will see the celebration of the three auspicious occasions:
His Majesty King Bhumibol Adulyadej’s 70th anniversary of accession to the
throne and his 88th Birthday Anniversary, as well as Her Majesty Queen
Sirikit’s seventh cycle or 84th Birthday Anniversary.

The bureau has selected the development projects under the Royal
Initiatives, and the Royal Projects of all Royal family members as new D-MICE
destinations, all of which have the capabilities to accommodate meetings,
seminars and incentives. Moreover, the project aims to disseminate all aspects
of the royal talent and encourage D-MICE events.

In addition, the bureau offers domestic meetings, seminars and incentives
the benefits of the Quick Win Promotion though a financial subsidy of
Bt30,000 to Bt800,000 based on number of participants. The promotion is
designed for activities that support domestic meetings and incentives, such
as team building, corporate social responsibility, coffee breaks, and expenses
for speakers.

For Domestic exhibitions, TCEB will provide a financial subsidy of

Bt100,000-Bt1 million for events that branch out to other regions of Thailand
(Clone) as well as for newly initiated provincial fairs (Invent) in order to
distribute economic growth to all regions of the country.

During the second and third quarters of 2016, TCEB will stimulate the
D-MICE market by focusing on meetings and incentives to boost spending, in
line with the government’s policy.

2. To Build MICE sustainability: Here, the strategy is divided into medium
and long-term measures. The government aims to promote Thailand as a hub
of MICE business through the expansion of new international convention
centres and privileges in the provincial MICE clusters. The bureau will also
introduce new destinations for the MICE events as well as new products and
services in local areas. The revision of laws and regulations to promote MICE
and tourism activities is also targeted.

The TCEB has prepared its operating plan for the development of MICE
Cities by highlighting their capabilities through the promotion of flagship
events as their unique selling point and by encouraging public and private
organisations to hold their business events in the MICE Cities. The bureau
will also expand the number of MICE clusters to provide a greater choice of
destinations as well as offer a variety of new products and services for MICE
travellers.

In addition, the TCEB is setting out to attract the meetings of listed
companies on the ASEAN stock markets, the number of which is growing, by
promoting Thailand’s advantages as a host country. Thailand is particularly
aiming at the CLMV market, with TCEB providing financial support to
encourage MICE travellers from the CLMV grouping to organise their events
in Thailand.

In addition to D-MICE promotion measures, TCEB’s Board of Directors is
urging government to draw up a draft of the MICE industry act to promote
investments in the entire service sector. Such an act will enable TCEB to offer
special packages for MICE entrepreneurs and privileges for the MICE industry
such as tax incentives.

Mr. Nopparat adds that this act will support the efforts being made to
drive the sustainable MICE sector in response to demands by the private
sector and MICE travellers who choose Thailand as a preferred destination
for the MICE events.

In 2015 fiscal year, Thailand welcomed a total of 23,702,488 D-MICE
travellers, generating revenue of Bt46.4 billion. In the 2016 fiscal year, TCEB
expects the number of D-MICE travellers and revenue will grow by 5-10
per cent over the previous period.
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CHIANG MAI WELCOMES UFI OPEN
SEMINAR IN ASIA 2016

After its success in organising the UFI seminar in Bangkok five years
ago, this year TCEB supported Chiang Mai Province in hosting the UFI Open
Seminar in Asia 2016. In addition to stimulating development of the service
sector through the international exhibition industry, the bureau is promoting
Chiang Mai as a gateway for trade and investment in the Greater Mekong Sub-
region (GMS) member countries.

The TCEB has accelerated its efforts to promote the international
exhibition industry as a way of supporting the service sector and distributing
income to the regions. This is in line with the government’s strategy to
develop Thailand as a high-income economy and a regional hub of trade and
investment. Chiang Mai is one of 5 MICE Cities that have the capacity and
readiness to further develop the MICE industry.

Mrs. Jaruwan Suwannasat, Director of TCEB’s Exhibitions and Events
Department, notes that the UFI Open Seminar in Asia 2016, which was
held on February 25-26, at the Shangri-la Hotel, Chiang Mai, is one of the
association’s most important seminars and welcomed some 267 UFI members
from international public and private organisations involved in the exhibition
industry.

The event would raise awareness among entrepreneurs, trade associations
and organisations in Chiang Mai of the importance of international exhibitions
and develop the provincial economy for sustainable growth while expanding
trade and investment opportunities. In addition, Chiang Mai should be
promoted as a trade gateway to the GMS economic corridor.

The UFI seminar was organised on the theme ‘Digital Disruption’ and
reflected the role and influence of marketing in the digital era as well as
the impacts that will shape the future business landscape of the exhibition
industry.

The seminar addressed a number of interesting topics with presentations
by Mr. Simon Naudi on Assessing the Impact of Digital Disruption, focusing
on the impact of digital disruption and how it affects and accommodates the
exhibition industry today, and by Dr. Christian Glasmacher on the Mobile
Marketing Trend. This provided an update on new marketing trends using
technology or so-called Mobile Marketing. Mr. Glasmacher suggested that

mobile marketing could be applied to the exhibition market in terms of
organisers and visitors, with organisations using mobile marketing as a tool to
approach target customers.

The UFI seminar is a crucial platform in establishing a network of
organisers and service providers in the exhibition industry across Asia and
benefits Thai entrepreneurs as they seek business opportunities in the future.

Mr. Pawin Chamniprasart, Chiang Mai Governor, says international
exhibitions will encourage local entrepreneurs, especially those in the service
sector, to be more attentive to expanding business opportunities through the
international exhibition platform. Chiang Mai is ready and capable in every
way to host such events including through accommodation, event venues, and
unique arts and culture.

Chiang Mai Province recognises the importance of the international
exhibition industry in stimulating trade within the province and fully supports
the organising of these events in terms of public relations, convenience and
capacity.

In addition to supporting the province in hosting the event, the TCEB also
arranged programmes that allowed UFI delegates to experience the readiness
of Chiang Mai’s MICE and tourism sector as well as its arts and culture through
visits to selected sites including Wat Chedi Luang and Wat Phra Singh within
the ancient city walls. Moreover, the delegates enjoyed various activities
such as making Khao Tom Mad (a Thai traditional dessert made from sticky
rice, coconut milk, and bananas, wrapped in banana leaf), as well as learning
the traditional Thai method of celadon production at Baan Celadon in San
Kamphaeng District.

The TCEB expects that this seminar will help all relevant parties be
aware of the importance of organising the exhibitions in the province and
generate revenue for Chiang Mai’s MICE industry and the country at large.

In the 2016 fiscal year, the TCEB projects that Thailand will attract a total
of 1,060,000 business travellers, generating revenue of Bt92 billion. Among
them are 191,000 international exhibition visitors, generating Bt15.65 billion
in revenue, representing 17 per cent of Thailand’s MICE revenue.
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THAILAND RECOGNISED AS PIONEER OF
ASEAN MICE VENUE STANDARD

n addition to its success in initiating the Thailand MICE Venue

Standard Project (TMVS), Thailand is also a leader in Asia in

developing various standards for the MICE industry. In January

2016, Thailand was endorsed by the ASEAN National Tourism

Organisations’ Meeting (NTOs) to serve as host for a special meeting

designed to speed up the establishment of the ASEAN MICE Venue
Standard (AMVS).

Mr. Nopparat Maythaveekulchai, TCEB’s President, says that one of the
most urgent tasks is to develop the TMVS based on the master plan for the
Thailand MICE Venue Standard Project 2015-2019. The plan consists of 6
key strategies covering 6 development dimensions, namely event venues,
personnel, information technology, public relations and marketing promotion,
enhancement of venue standard in ASEAN member countries, and venue
standard sustainability.

In the 2016 fiscal year, the bureau is working on two main targets. The
first is to carry on its project of developing the venue standard (meeting room
type) in the 5 MICE Cities (Bangkok, Pattaya, Chiang Mai, Phuket and Khon

Kaen) through collaboration with 1SO. So far, 100 MICE entrepreneurs with
a total 227 meeting rooms have received TMVS certificates in fiscal 2016
compared to 42 entrepreneurs and 114 meeting rooms certified in the last
fiscal year.

The second is to expand the TMVS (Category: Meeting Room) into
Category Exhibition Venue. Thailand is recognised by the Global Association
of Exhibition Industry (UFI) as the region’s leader in terms of the number of
net exhibition spaces sold and international exhibitions held.

Meanwhile, there is significant progress in the implementation of the
AMVS. The TCEB expects that the project will be completed and launched
in 2017.

Mr. Nopparat notes that at the ASEAN National Tourism Organizations
(NTOs) on December 4, 2015, which was co-hosted by TCEB and Ministry of
Tourism and Sports, the NTOs put forward to motion to adopt the TMVS as a
model for the development of AMVS. In addition, the meeting assigned the
TCEB to organise a special meeting to foster understanding of MICE standards.

The TCEB hosted sub-committee meetings on the AMVS for the 9 other



ASEAN member countries in September and December 2015. The third
meeting was held in Thailand on February 25-26, 2016.

Thailand also plans to organise training on the MICE venue standard for
the ASEAN member countries, thus promoting Thailand as a leader of MICE
venue standard knowledge and enhancing the country’s image as a hub of the
ASEAN MICE industry.

Mrs. Prapee Buri, President, Thai Exhibition Association (TEA), expressed
confidence in the Thai MICE business, noting that even with the slight
recovery of the domestic and global economies, the exhibition industry
remained a crucial part of Thailand’s economy, and especially the Business to
Business platform, which grew by 8-10 per cent last year.

“The association needs to see more B2B exhibitions held in Thailand
because Thailand is the industrial production base. We have readiness
through our event venues, 5 MICE Cities and strong private sector, while the
government sector has readiness in terms of infrastructure. Despite the intense
competition in the region, we believe that the exhibitions sector in Thailand
will continue to grow thanks to political stability and a positive economic
outlook,” Mrs. Prapee said.

She added that the TMVS encourages entrepreneurs to develop their
meeting venues to meet international standards and that not only Thai
entrepreneurs but also ASEAN MICE entrepreneurs will also apply for the
MICE venue standard in the near future. The association will encourage more
entrepreneurs to participate in the project and TCEB will continue to support
free assessment.

Mr. Sumate Sudasna, President, Thailand Incentive and Convention
Association (TICA), said the TMVS would boost customers’ confidence in
hotels and meeting venues that are certified. Moreover, the participation
of 1ISO as a member of the assessment committee would help underline the
standard of Thailand’s MICE industry.

The TMVS assessment criteria consist of 3 key aspects: physical,
technology, and services, with a contingent assessment process. However,
the standard criteria would be adjusted to make account of the different
limitations of the meeting venues.

“The hotels take great pride in receiving the TMVS logo. I’'m confident
that the entrepreneurs will use this standard as a marketing tool as the
association will help promote and spread news. Besides the meeting venues,
TCEB and relevant organisations are jointly developing the exhibition venue
standard. Next year, TCEB plans to set the standard for Event venues.”
Mr. Sumate said.

In a brief overview of the conventions industry, Mr. Sumate noted that
a few obstacles were faced last year due to impacts from global economy
and internal factors. However, the association expected that conventions in
Thailand this year would be at a similar rate to last year or perhaps decline
slightly.

“Travel is one of the growing industries. Travellers enjoy greater
convenience and save more money because of low-cost airlines. These two
factors make us confident that the convention business will continue to grow,”
Mr. Sumate added.
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BUSINESS DIRECTION FOR EXHIBITIONS

& EVENTS 2016

n line with the government’s policy to promote Thailand as a regional

trade and investment hub as well as the engine for regional growth,

TCEB has introduced its direction for 2016 for the exhibitions & events

industry. This focuses on the development of a 3-dimensional strategy

to increase revenue, enhance image and expand collaboration. The

strategy is designed to drive trade and investment growth through the
international exhibitions & events platform.

Mrs. Supawan Teerarat, Vice President of TCEB’s Strategic and Business
Development, notes that the operating plan is in line with the government’s
policy of a national strategic plan that places emphasis on strengthening
the fundamentals for the country’s sustainable development through
improvements to and income contributions from the tourism and service
sector.

The government expects that the tourism and service sector will generate
revenue of at least Bt2.3 trillion in 2016. Moreover, the government is
promoting Thailand’s role in the ASEAN Economic Community.

Revenue Dimension - TCEB expects to increase revenue flow to the
economy by raising the number of organisers, visitors and events in 5 key
industries: automobile, energy, food and agriculture, health, and infrastructure.

In the 2016 fiscal year, the bureau expects to attract 191,000 MICE
travellers attending international exhibitions & events, generating Bt15.65
billion in revenue compared to 174,652 travellers and revenue of Bt15.21
billion in 2015, representing 0.17 per cent of GDP.

Image Enhancement Dimension — Thailand will be promoted as a
regional platform for ASEAN’s international trade shows. In this regard,
TCEB introduced the ‘Thailand Extra Exhibition...Expand Your Business
Opportunities in ASEAN’ campaign at the Thailand International Exhibitions
& Events Forum (TIEEF 2016), which was organised to showcase Thailand’s
capabilities and image as an ASEAN exhibition platform. The event was
aimed at building a network of both local and international strategic partners
and reinforcing Thailand’s MICE industry. The TIEEF welcomed about 400
MICE entrepreneurs and delegates from local and international exhibition
industries.

A marketing campaign is defining the new market positioning of
exhibitions & events. As an addition to the 3 key strengths — destinations,
business, and people - the bureau has introduced distinction, which offers
more than just destinations and business opportunities. Thanks to its
outstanding geographical location, Thailand is the capital of ASEAN business

connectivity and a hub of Asia linking to emerging markets including GMS
(Greater Mekong Subregion) and CLMV (Cambodia, Laos, Myanmar, and
Vietnam). Thailand has been recognised internationally as a preferred
destination for MICE events.

Moreover, Thailand has regional trade ties with the countries in ASEAN
and Asia as well as a global production base of up-and-coming industries.
Thailand also has highly skilled and reliable professionals that have been
recognised through event organising standards. These reaffirm the capabilities
and readiness of Thailand to host global exhibitions.

TCEB has also come up with marketing packages to encourage MICE
travellers to join trade shows in Thailand. The Connect Business package
is offered to trade visitors who achieve business matching at exhibitions in
Thailand. The Be My Guest package is for organisers who want to attract
key international buyers or visitors to attend trade shows in Thailand, while
the Premier Exhibitions Access Service is designed to support the holding of
comprehensive programmes for organisers showing their interest in holding
trade shows in Thailand and covers arrangement of survey of event venues;
primary research for industry; and appointments with representatives of public
and private sectors based on the specific requirements of each organiser.

Promotion of Collaboration of Public and Private Sectors Dimension —
through which various industries will be driven toward sustainable growth.
Next year, the bureau will expand the collaboration to 5 prospective ministries
namely industry, energy, agriculture and cooperatives, public health, and
transport for the development of trade shows in the 5 target industries.

The bureau has also set the direction for the promotion of international
festivals and mega events through 3 strategies. The Win strategy is to bid for
events through 4 potential economic sectors, namely entertainment, arts and
culture, creativity and lifestyle, and tourism and sports. The Promote strategy
is designed to showcase Thailand’s capabilities and readiness in organising
events with an integrated approach via local and international media and
aims to promote Thailand as a leading global destination for events and
international festivals.

The Develop strategy meanwhile focuses on creating opportunities
and building a collaborative network to organise international festivals and
events between cities and countries. The bureau will also promote the cities
to organise their unique events, labelling Chiang Mai as the city of arts and
culture, Bangkok as the city of creativity and lifestyle, Khon Kaen as the city
of entertainment and Pattaya and Buriram as the cities of sports.
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KNOWLEDGE PLATFORM

SUSTAINABILITY AND CSR CAMPAIGN
HIGHLIGHTED
STIMULATING OCEANIA MICE MARKET

ith the 2016 brand communications strategy

“Thailand CONNECT, Our Heart...Your World” as

its base, TCEB launched the ‘Thailand, Sustainability

& Soulful CSR Destination’ campaign at AIME 2016

(The Asia-Pacific Incentives and Meetings Expo

2016), which took place on February 23-24, 2016
in Melbourne, Australia. All 20 participating Thai MICE entrepreneurs also
introduced this concept to promote Thailand and received a good response
from participants, especially those from Australia and New Zealand.

Mr. Nopparat Maythaveekulchai, president of TCEB, notes that sustainable
development is now a principle for doing businesses and organising MICE
events, once which is widely recognised by MICE travellers and which plays
a major role in their choice of destination for events.

The bureau has therefore placed emphasis on sustainability and CSR
as a selling point to promote the MICE industry through the ‘Thailand,

Sustainability & Soulful CSR Destination’ campaign. This aims to highlight
Thailand’s outstanding destinations through various activities in response to
the MICE travellers’ demands for social contribution and is based on four key
areas for sustainability and CSR: Beach destinations for sustainability and CSR,
Capital for sustainability and CSR, Wildlife for Sustainability and CSR and
Royal Project Initiatives.

In the 2015 fiscal year (October 2014-September 2015), Thailand
welcomed 1,086,229 business events travellers, of which 28,195 were from
Oceania, among them 20,933 from Australia.

“TCEB is confident that through a combination of the “Thailand
CONNECT...Our Heart, Your World” campaign and initiatives such as the
‘Thailand, Sustainability & Soulful CSR Destination’, the Thailand business
events sector will continue to grow strongly in 2016, enabling the bureau to
achieve its goal of welcoming 1,060,000 business travellers and generating Bt
92,000 million in revenue” Mr. Nopparat said.



BEACH DESTINATIONS FOR SUSTAINABILITY AND CSR

© Ban Talae Nok Ecotourism (Ranong)

© Tha Phae Yoi village (Phang Nga)

© Khlong Lu (Krabi)

© Juvenile fish conservation programme (Krabi)

® Turtle release, the Mai Khao Marine Turtle Foundation (Phuket)
© Mangrove reforestation (Chon Buri)

© Khong Khon Mangrove Planting (Samut Songkram)

© Exploring nature and exploring Pranburi Mangrove Forest Park
(Prachuap Khiri Khan)

® Samui Island (Surat Thani)

CAPITAL FOR SUSTAINABILITY AND CSR
© Paying respect to six sacred shrines at Ratchaprasong Intersection

© Khonthai Foundation: Ratchaprasong walking street

WILDLIFE FOR SUSTAINABILITY AND CSR

© Learning about the organic farming system, Sampran Riverside
(Nakhon Pathom)

® Chokchai Farm (Nakhon Ratchasima)
® Jim Thompson Farm (Nakhon Ratchasima)
© Ban Mai Chai Tai Agro-tourism Centre (Chiang Rai)

© Salt licks and check dams building, Khao Yai National Park (Nakhon
Ratchasima)

ROYAL PROJECT INITIATIVES

© The Royal Agricultural Station Inthanon (Chiang Mai)

© Nong Hoi Royal Development project (Chiang Mai)

© The Royal Agricultural Station Ang Khang (Chiang Mai)

© Doi Tung Development Project, Mai Fah Luang Foundation (Chiang
Rai)

© Prince Chakraband Pensiri Center for Plant Development (Chiang Rai)

© The Laem Phak Bia Environmental Study, Research and Development
Project under the Royal Initiative (Phetchaburi)

© Chang Hua Man Royal Project (Phetchaburi)
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The Power of Dreams

TCEB SUPPORTS HONDA
LPGA THAILAND 2016

Ms. Parichat Svetasreni, TCEB’s Director
of Marketing and Corporate Image, and
Mr. Palakorn Somsuwan, Managing Director of
Bangkok Broadcasting & TV 7 Co., Ltd. signed a
memorandum of understanding at TV Channel 7
to provide support as one of the main sponsors
for the world’s premier ladies professional golf
tournament, Honda LPGA Thailand 2016. The
event was expected to enhance Thailand’s image
as a preferred destination for MICE travellers
based on the “Thailand CONNECT...Our Heart,
Your World” campaign.

The LPGA Thailand 2016 took place from
February 25-28, 2016 and welcomed more than
70 professional lady golfers competing for a top
prize worth US$1.6 million or about Bt59 million.
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ABAC STUDENTS
VISIT TCEB

Ms. Parichat Svetasreni (seated
third left), TCEB’s Director of Marketing
and Corporate Image along with TCEB
executives welcomed students from
the tourism programme of the Faculty
of Business Management, Assumption
University of Thailand to TCEB’s head
office on January 22, 2016. The bureau
introduced its operating strategies and
provided an overview of Thailand’s
MICE industry as well as sustainable
MICE guidelines.
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