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MESSAGE FROM THE PRESIDENT
Dear readers,

Over the past few years TCEB has joined with strategic
partners in integrating marketing plans designed to promote
Thailand’s MICE industry to the European market and particularly
to Germany. The bureau has launched the global brand
communications campaign Thailand CONNECT The World and
Thailand’s MICE United II: Thailand Moving Forwards with MICE
United for the AEC and has also expanded its strategic partners
and integrated its domestic and overseas activities to promote the
MICE business.

TCEB places great importance on Europe, which is one of
the major markets for MICE. In this regard, the bureau recently
organised three key activities: a meeting of ambassadors of the
Kingdom of Thailand to Europe, which took place at the Thai
Embassy in Berlin, Germany; the Thailand CONNECT The World:
Germany Business Events Road Show 2015, which is part of
Thailand’s MICE United Il campaign; and led Thai MICE operators
to attend IMEX Frankfurt 2015, a world trade show for meetings,
incentive travel and events.

In addition, the TCEB supported 6 major strategic partners
from the private sector to participate in the International &
European Associations Congress in Lausanne, Switzerland. This
offered a great opportunity for the Thai MICE entrepreneurs to gain
insights into the development trends of international and European
associations via educational panel discussions. They also had the
chance to meet potential buyers, who will organise meetings in
Thailand in the future.

China is another major market and one which is growing
rapidly. Thailand has become one of the preferred destinations for
the meetings and incentive travel from China. Recently, Infinitus
(China) Co., Ltd., a leading direct-sales firm, chose Pattaya as the
venue for its Infinitus Overseas Training. Held in May, 2015, this
was attended by more than 13,400 participants. The TCEB offered
a financial subsidy of Bt3 million for organising the event as well
as support for cultural performances and facilities for the organiser
and delegates.

In an effort to drive the domestic MICE market development
plan forward, the bureau has expanded Thailand’s MICE United 11
campaign to include a 10th strategic partner - the Office of
Tourism, the Royal Thai Army, thus opening a new option for
organising MICE events in the tourism destinations within the
military compounds.

The bureau arranged a Media Fam Trip, bringing a group
of local media to experience the Chulachomklao Royal Military
Academy, the pioneering destination in terms of military tourist
attractions.

The 2" Thailand MICE Mart in Khon Kaen was another key
activity organised to drive Khon Kaen as a hub of meetings and
exhibitions and also create business opportunities in the Mekong
Subregion based on the Khon Kaen MICE City Master Plan (2014-
2018).

The bureau has also initiated a MICE Academy & Career
Day. Part of the MICE Academy project, the aim is to support the
development of young MICE leaders for the jobs market in the field
of MICE professionals. It is expected that the educational institutes
will be able to produce more than 20,000 MICE graduates in 2015
and the event is designed to be proactive in preparing Thailand’s
MICE industry for the ASEAN Economic Community and in
furthering sustainable MICE industry development.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention and Exhibition Bureau (TCEB)
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INTEGRATED MARKETING
TO ATTRACT EUROPEAN MARKET

ith Europe remaining a key market for Thailand’s

MICE industry and one that is enjoying continued

growth, the Thailand Convention and Exhibition

Bureau (TCEB) has developed a set of integrated

marketing activities to enhance the industry’s

capabilities and opportunities in the European
market. This takes the form of three major events together with attractive
promotional campaigns to tap into target buyers.

TCEB’s president, Mr. Nopparat Maythaveekulchai, said that this year,
TCEB has developed an aggressive plan to strengthen and promote the
MICE market in European countries, particularly Germany. To this end, the
bureau has collaborated with its strategic partners in introducing its global
communications campaigns Thailand CONNECT The World and Thailand’s
MICE United Il through a series of events as well as a range of special
promotions aimed at target buyers in Germany and the rest of Europe.

The first event was a meeting of ambassadors of the Kingdom of Thailand
to Europe, which took place on May 16-17, 2015 at the Thai Embassy in
Berlin, Germany. Ambassadors and representatives from more than 20
European countries participated. Germany has been designated as a base to
promote Thailand’s MICE industry in Europe as a whole.

The second event was Thailand CONNECT The World: Germany Business
Event Road Show 2015. Part of Thailand’s MICE United Il campaign, it is
designed to showcase the potential of Thailand and present an overview
of Thailand’s MICE market in Europe as well as the latest promotional
campaigns on offer to MICE operators, buyers, organisers and the media in
Europe and Germany. The road show welcomed more than 100 participants.

For the third event, the TCEB led 15 Thai MICE operators to attend IMEX

-

Frankfurt 2015 - the worldwide exhibition for incentive travel, meetings
and events — held in Frankfurt from May 19-21, 2015. The TCEB hosted the
Thailand Pavilion in collaboration with Thailand’s leading business events
entrepreneurs including convention venues, airline, hotels and PCOs.

The IMEX Frankfurt 2015 is not only a crucial trade platform for the
meeting and incentive travel industry in Europe, but also provides a venue
for an exchange of knowledge and opinions about the industry as well as the
creation of business networks among the international stakeholders including
Thai MICE operators.

This year, the IMEX Frankfurt 2015 attracted more than 15,000
participants with 3,500 exhibitors from some 150 countries and 4,000 buyers
from all over the world.

In addition to the Thailand CONNECT The World and Thailand’s MICE
United campaigns, the TCEB is increasing the country’s appeal to potential
buyers in Europe and Germany with special promotions.

The Meeting Bonus offers organisers financial subsidies for a group of
100 or more delegates who visit Thailand for three nights or longer to attend
corporate meetings and incentives. Applications are open from now until
June 30, 2015.

The bureau is introducing CSR activities under the “Thailand: Inspiring
Destination” campaign, adding value and liveliness to the three target
destination clusters. The southern beach cluster (Phuket, Krabi and Phang
Nga) offers a range of activities including releasing turtles, cultivating artificial
coral and seagrass and cleaning the beaches. The northern mountainous
cluster (Chiang Mai and Chiang Rai) focuses mainly on reforestation, building
check dams and volunteering to rescue elephants.

The cluster of cities focusing on the central region (Ayutthaya and Samut
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In terms of exhibitions, the TCEB has created the One-to-Goal package for
organisers. The bureau is ready to be a business partner for all organisations
and international exhibition organisers through an integrated collaboration
between MICE business alliances with the public and private sectors to ensure
successful exhibitions. This support extends beyond Thailand and ASEAN and
extends to events in China and India.

For its part, the New Show Package has been designed for the
organisations or international exhibition planners who have never organised
events in Thailand.

Europe is the top-ten market in terms of MICE travellers to Thailand and
revenue generated continues to increase. In the first half of the 2015 fiscal
year (October 2014 - March 2015), Thailand welcomed 70,316 European MICE
visitors, generating a total of Bt6.58 billion. German MICE travellers ranked
second in number behind the French, followed by the Netherlands, UK and Italy.

Thai MICE operators enjoyed a good response throughout the three days of
the IMEX Frankfurt 2015 trade show in terms of participants visiting the Thailand
Pavilion, the number of business appointments held and displays of confidence in
selecting Thailand as a destination for corporate meetings and incentives.

Ms. Angkana Tangkrachang, Assistant Director of Sales and Marketing,
InterContinental Bangkok, said the hotel saw a 20-per-cent increase in its
business appointments during the show this year, and most showed interest in
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visitors with an extensive range of experiences such as culture, people and
food. This is a key factor for meetings and incentive travel.

Mr. Counihan further pointed out that new markets were important for
the exhibitors. In addition to the European market, South Africa and the
Middle East were high-potential markets with a growing number of business
travellers to Asia.

Mr. Chakkarin Aungpratip, Assistant Sales Director, Bangkok International
Trade and Exhibition Centre, noted this was the first time BITEC had
participated in IMEX with the goal of penetrating the European market. BITEC
took the opportunity of the show to introduce its second-phase development
project covering a total area of 37,800 square metres and scheduled for
completion in 2016.

The second phase will not only accommodate exhibitions, meetings and
events such as international concerts and arts performances with a capacity
of about 10,000 seats, but will also better serve meetings through 3 additional
convention halls and 10 meeting rooms.

According to Mr. Chakkarin, at present 70 per cent of total customers are
exhibitions. The introduction of the second phase project at the IMEX trade
show should increase BITEC’s opportunities for expanding the market in Europe.
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BUILDING STRATEGIC ALLIANCE

THAILAND’S MICE UNITED I
CAMPAIGN EXPANDED
PARTNERING WITH THE ARMY’S
TOURISM OFFICE

3 2558
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ollowing on from the launch of Thailand’s MICE United Il campaign

on the theme ‘Thailand Moving Forwards with MICE United for the

AEC’early in March, which saw the Bureau enter into collaboration

with 9 strategic partners from the public and private sectors, TCEB

has expanded its alliance network by partnering with the Royal Thai

Army’s Office of Tourism. The aim is to stimulate D-MICE activities
in military tourism destinations and, to that end, the Chulachomklao Royal Military
Academy in Nakhon Nayok has been selected as the pioneer attraction.

Mr. Nopparat Maythaveekulchai, TCEB’s President, notes that military tourism
destinations have a great deal to offer. They are not only lively, offer many
interesting attractions and meet accommodation needs, but can also efficiently serve
such MICE activities as study tours, CSR undertakings as well as pre and post tours.

On May 12 and 13, TCEB teamed up with the Tourism Office of the Royal Thai
Army in arranging a local Media Fam Trip, bringing the local media to enjoy first-
hand the potential for holding a MICE event in the Chulachomklao Royal Military
Academy.

This year, the bureau has set a target of 5000 MICE visitors to the military
tourism destinations and the Development Projects under the Royal Initiatives.
The TCEB has allocated budget to support travel expenses for public and private
organisations and associations. If travelling by air, a group of 20 or more MICE
travellers can ask for a financial subsidy not exceeding Bt1,000 per person while if
travelling by bus or van, a group of 50 or more MICE travellers can get a maximum
of Bt500 per person. The promotion is available through September 30, 2015.

In terms of the overall domestic MICE market for 2015, the bureau expects



to have 15.23 million domestic MICE travellers, generating more than Bt33

billion in revenue.

Colonel Kasemsan Pattamanont, Director of Chulachomklao Royal
Military Academy Tourism, spoke about the tourist attractions and
incentive programs offered by Chulachomklao Royal Military Academy.
Historical attractions include the Chao Pho Khun Dan Shrine, Khao
Cha-ngok Circular Pavilion Temple and the 100-Year Royal Military
Academy Museum. Among the natural resource and environmental
conservation activities are bird watching and tourism cycling, and
military exercises such as unit leader training courses are also offered.
Sports and recreation include golf and shooting.

In addition, the academy has accommodation both within and near the
compound and is able to accommodate from 100 to 1,000 persons.

Most importantly, the academy is an outstanding destination for Team
Building activities and can design activities on request.Each activity offers the
chance to learn valuable lessons that the participants can take back to their
organisations.

Colonel Kasemsan envisions the most popular activity for team building
as the “Obstacles Course”, where participants must overcome the obstacles
together. They have to work as a team and use their intelligence to solve
problems. Obstacle bases include traversing a river with the aid of a rope,
jumping from a 34-foot-tall tower and climbing a wall 8 feet high. The
academy also offers adventure activities including walk rallies, trekking and
camping.

“Many organisations have shown interest in holding their meetings and
seminars at the academy because of the adequate and convenient facilities.
The academy places emphasis on security and medical services and the
hospital in the academy is open around the clock,” Colonel Kasemsan said.

Referring to the army’s collaboration with TCEB in promoting the military
tourism destinations, he said,”We would like to thank the TCEB and all the
organisations that help the academy. We're glad to welcome organisations,
the media and individuals in order to promote the academy. We are
conducting an aggressive campaign to encourage both public and private
organisations to hold activities in the area. We don’t do this for money or
business, but because we want the visitors to be impressed and happy. We
want to return profit to the society and we’re developing our resources to the
highest standards. Finally, we would like to thank again all our advocates.
The activities we provide for the delegates will enable them to discover
how their staff can change their attitudes to their organisations and to their
work. Unity will be improved. Even the Tourism Authority of Thailand holds
its executive meeting here. Initially the TAT didn’t dare to come because
they were worried about themilitary courses. We invited them to join our
activities, to get tired and hungry and face difficulties together, so they were
forced to put all their effort into overcoming the obstacles. They were able
to develop strong relationships, instil a sense of sacrifice and win a satisfied
response that positively affected the development of their organisation,”
Colonel Kasemsan added.
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TCEB LEADS PARTNERS TO ATTEND
INTERNATIONAL AND EUROPEAN
ASSOCIATION CONGRESS

CREATING BUSINESS OPPORTUNITIES
FOR THAI MICE ENTREPRENEURS

CEB recently led its strategic partners to Lausanne, Switzerland

to attend the International and European Association Congress
2015. Held from May 5-7, the Congress provided a great
opportunity to learn more about the prospective trends of
the participating associations through a series of educational
programmes.

The International and European Association Congress is a joint meeting of
association members from Europe and other parts of the world. They work in
various fields including education, trade and professional associations as well
as private development and participate in the annual meeting to exchange
knowledge about association management and meeting management of the
associations.

For the first time the bureau led 6 strategic partners from the private
sector to attend the congress, which is regarded as a platform that can
bridge business opportunities between the Thai private sector, represented
by convention and exhibition centres and Professional Conference Organisers
or PCOs, and international associations, by allowing them to meet and build
networks for a long-term relationship.

The six Thai MICE operators attending the event were the Bangkok
International Trade & Exhibition Centre; Centara Grand and Bangkok
Convention Centre; IMPACT Arena and IMPACT Exhibition and Convention
Center; N.C.C. Management & Development; Optimum Group; and Queen

ASS- CIATIONS

* Lnaane, e nerland

Sirikit National Convention Centre.

In terms of the benefits from attending the event, the Thai MICE
operators gained a strategic vision from the discussion panels of association
CEOs. They had an opportunity to learn problems, opinions and best practices
identifying how the associations have dealt with problems including rules
and regulations. This will help the operators prepare future marketing plans.

In addition, they had an opportunity to meet buyers with the potential
for organising meetings in Thailand. Besides trade shows, this congress is
regarded as another channel to widen the customer base.

Along with attending the panel discussions, the Thai MICE operators
also participated in the welcome reception and gala dinner to applaud the
talented executives who were honoured with awards.

The congress was an educational event organised by Associations
Networks was designed specifically for Association Executives who work in
international and European member organisations.

This year’s programme attracted a record number of attendees with 207
Association representatives and 130 Consultants and Suppliers.

Partnerships and strategic alliances are key to the success of Association
events. Whether it is working with PCOs, venues or sponsors, building and
developing strong and fair partnerships turn the event into a success. The
congress thus focused on how Associations have developed strong alliances
to ensure their events progress in the future.
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KHON KAEN: HUB OF BUSINESS EVENTS
IN MEKONG SUBREGION

n the opening ceremony of the “2nd Thailand Domestic MICE Mart”

held in Khon Kaen, TCEB President Mr. Nopparat Maythaveekulchai

spoke of the future plans for MICE development in the city. He

revealed that TCEB would be speeding up implementation of the

Master Plan for Khon Kaen MICE City Development (2014-2018),

which is designed to promote the province as a hub of meetings
and exhibitions and create business opportunities in the Greater Mekong
Subregion (GMS), through five key strategies as follows.

First, encouraging the continuous holding of events. Second, elevating
the quality of services to international standards. Third, establishing
collaboration networks within the country and the GMS. Fourth, supporting
and developing infrastructure and facilities. Fifth, strengthening competitive
advantages through brand building to turn Khon Kaen into the MICE business
leader of the GMS.

The implementation of the first phase (2014-2015) involves the
preparedness of infrastructure, development of entrepreneurs’ capabilities,
establishment of the local cooperation network, and encouragement of event
organising to prepare for the second phase (2016-2017). In this regard, the
scope of work will be expanded to enhance confidence in the city as a MICE
hub for mega-events and promote international cooperation for strong and
sustainable Khon Kaen MICE City development.

In addition, the TCEB is moving operations forward through four
strategies for D-MICE market development.

First, the launch of the ‘Meeting in Thailand’ campaign with the aim of
boosting D-MICE activities in Khon Kaen and expanding the potential MICE
Cities in the Northeast Region capable of accommodating domestic meetings
and exhibitions.

Second, the promotion of domestic meetings and incentives in the areas
of Development Projects under the Royal Initiatives and Royal Thai Military
tourism destinations. The TCEB is particularly encouraging the holding of
events in the Royal Thai Military tourism destinations, such as meetings and
conferences at Military Circle 23rd, Mueang District, Khon Kaen.

Fourth, the promotion of domestic exhibitions through the creation of
new trade shows in Khon Kaen. In addition, typical local trade fairs will be
upgraded to regional event status and successful trade shows like the I-SAN
House & Condo fair will be distributed to the province.

Mr. Siwaroj Mungmaiphon, Vice Governor of Khon Kaen Province, said that
for the fiscal year 2015 Khon Kaen has allocated more than Bt12 million to support

the promotion of Khon Kaen MICE City projects in line with the master plan.

Highlighted projects include the development of the international
convention centre and pre-historic tourist attractions; the production of
public relations media; a domestic road show; and the establishment of a
MICE network for the exchange of knowledge.

A Media Education Trip is being arranged to allow Thai and international
members of the press to directly experience Khon Kaen and promote the
image of Khon Kaen MICE City. The Khon Kaen MICE City Centre has been
set up to serve as the provincial MICE information centre and training courses
will be organised to prepare MICE personnel for the AEC and bring the
provincial MICE business up to international standards.

The province is also operating in line with the provincial strategic plan
(2014-2017), which has as its theme “Khon Kaen the Liveable City...the
Connecting Centre for Trade, Investment and Services in the Greater Mekong
Subregion”. This has 3 key missions: strengthen the community through unity
and peaceful living; support Khon Kaen in sustainably growing as a liveable
city; and develop Khon Kaen as an economic centre in the GMS and a hub
of meetings, conventions and exhibitions in the Northeast Region serving
MICE visitors from other parts of the country, as well as from Indochina and
southern China.

Khon Kaen Municipality has designed a three-year development plan
(2014-2016) in accordance with the provincial strategic plan and has set
aside Bt78.96 million for a total of 59 development projects. One of the
core missions related directly to the MICE industry development is the
enhancement of economic competitiveness including the development of
a transportation system suitable for urban conditions. The municipality has
conducted a feasibility study of the BRT (Bus Rapid Transit System).

Other projects include the improvement of infrastructure and town
planning, the construction of a new international-standard exhibition centre
in Khon Kaen as well as the creation of opportunities to take advantage of
tourist attractions.

In addition, there are projects to support and drive Khon Kaen as an Event
City by promoting its outstanding attractions on the concept “Inheritance of
Culture and Traditions...Creating Economic Areas” as part of the “OK Khon
Kaen” campaign to attract local and foreign MICE travellers throughout the
year. Events include the Mueang Kaen Film Festival and the Khon Kaen Amazing
International Flower Festival. The events will help stimulate the economy and
spending with revenue generation at an estimated Bt2 billion a year.



KNOWLEDGE PLATFORM
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MICE ACADEMY & CAREER DAY
ENHANCING CONFIDENCE IN THE MICE
CAREER PATH

art of the MICE Academy scheme under Thailand’s MICE
capabilities development plan, the MICE Academy & Career
Day aims to develop young MICE leaders, equip them with
international knowledge and prepare the Thai MICE industry
for an aggressive move in the ASEAN Economic Community
through 5 major projects.

The first is the development of an international-standard MICE curriculum
for educational institutes in Thailand. The Introduction to MICE industry - MICE
101 programme was initiated in 2012 and has been incorporated in the study
programmes of 52 universities and 30 vocational colleges nationwide. The
bureau expects more than 20,000 MICE graduates in the 2015 academic year.

Second, the MICE Academic Exchange Programme gives lecturers,
students and researchers the chance to gain fresh perspectives of the
international standard MICE industry. This year, the bureau will focus on
working with educational institutes in Japan, Germany and United States. The
bureau is currently collaborating with 22 organisations from 6 countries as its
strategic partners in the field of MICE education.

Third, the Coach the Coaches Programme aims to strengthen MICE
skills and expertise of lecturers to prepare MICE personnel for the AEC.
The programme also enables the lecturers to better understand the MICE
101 curriculum and transfer knowledge to students effectively. The bureau
will place emphasis on working closely with academic lecturers from those
institutes holding cooperation agreements with TCEB.

Fourth, the MICE Academic Cluster. This is designed as an online
forum for MICE Coaches to exchange information, knowledge and MICE
personnel development. They can strengthen relationships with each other
and jointly create activities. The online system will be in operation by the
end of September 2015, allowing experts to update personal information and
research on sustainable MICE industry development.

Five, the scope of the MICE Academy has been extended from the
development of international-standard MICE curricula to producing the next
MICE generation to meet the demands of the MICE industry. This project is
supported by the Thai Exhibition Association (TEA), the Thailand Incentive
and Convention Association (TICA) and Business of Creative and Event
Management Association (EMA).

Mr. Nopparat Maythaveekulchai, TCEB’s President, noted that the

MICE Academy & Career Day was organised as a bridge to provide job
opportunities for young people to enter the MICE job market. Thirty-seven
leading companies in the industry set up booths and offered jobs and
internship opportunities to interested students.

“The MICE Academy & Career Day aims to enhance the MICE students’
confidence they will be able to find jobs and follow a firm career path after
graduation. The MICE industry continues to grow and is generating more than
Bt100 billion in revenue annually. This proves it is a high-potential industry,”
the President said.

As part of the Academy event, TCEB also held the 5th Coach the Coaches
Workshop, which was attended by more than 150 lecturers from 78 institutes
nationwide.

The event featured several interesting activities including a panel
discussion on the topic “Career Advisory” with TICA’s recommendations on
techniques to ensure sustainable growth in the MICE industry.

The workshops also drew considerable interest from the students. They
included personality development for success in the MICE industry by John
Robert Powers and Makeup Technique International, Resume writing tips by
leading job recruitment company and a MICE Clinic incorporating a MICE
quiz by the 3 associations.

In addition, the TCEB invited several successful high-profile event
organisers in Thailand to share their experiences, among them the Chief
Executive Officer of CMO Plc, Mr. Sermkhun Kunawong, the Chief Executive
Officer of Fresh Air Festival Co., Ltd. Mr. Vinit Lertratanachai, the Managing
Director of Right Man Co., Ltd. Mr. Upathum Nisitsukcharoen, and popular TV
host Woody Milintachinda.

Mrs. Nichapa Yoswee, Director of TCEB’s MICE Capabilities Department,
added that the MICE Academy played a key role in building the confidence of
potential buyers in Thailand’s ability to offer international standard personnel
to accommodate the events. This would therefore help attract international
events to the country.

In addition to elevating the MICE curriculum to bachelor degree
standards, the universities are now keep to develop a master’s programme to
respond to future demand.

Many other countries have indicated interest in adopting Thailand’s
MICE curriculum for their own MICE programmes.
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THAILAND SHINES IN CHINESE
MICE MARKET
A HUGE INFINITUS INCENTIVE BOOSTS
INTERNATIONAL CONFIDENCE

hailand is becoming a preferred destination for meetings and
incentive travel from China as evidenced by the continued
growth of Chinese MICE travellers to Thailand since 2008.
Infinitus (China) Co., Ltd., one of China’s leading direct-sales

manufacturers, is confident about organising its incentive
meeting in Thailand next year after enjoying successful events

in past years.
Mr. Sisdivachr Cheewarattanporn, Chairman of Quality Express Co, the

organiser of the recent Infinitus Overseas Training, revealed that despite
Thailand suffering a political crisis, Infinitus (China) Co., Ltd. still chose
Thailand as the venue for its incentive meeting this year and even doubled the
number of participants. The company is confident in the country’s ability to
organise mega events in terms of professionals, hotels, tour guides, travelling,
tourism attractions, interesting activities, restaurants as well as support from
Thailand Convention and Exhibition Bureau (TCEB).

“It’s a good opportunity for Thailand because this Infinitus incentive
meeting has been disseminated worldwide, which will help promote Thailand’s
MICE industry. It also encourages international organisers particularly in Europe
and the United States to hold events in Thailand,” Mr. Sisdivachr said.

He added that Infinitus (China) Co., Ltd. has a commitment to hold
its incentive meeting in Thailand next year and that the meeting venue is
currently under consideration. Quality Express is also planning to create new
activities in response to the customer’s needs.

Mr. Nopparat Maythaveekulchai, TCEB’s President, said that for the
Infinitus Overseas Training, which took place in Pattaya from May 10-26,

2015 and involved more than 13,400 participants, TCEB offered the organiser
a financial subsidy of Bt3 million and other support including a cultural
performance, police cars to lead the procession and logistics.

In addition, the bureau organised a MICE Lane service for VIP groups to
welcome the delegates and also presented souvenirs.

Mr. Nopparat said that this year the TCEB was following a strategic
direction to promote Thailand as a premium destination for the meetings and
incentives sector from China and was placing great emphasis on high-quality
corporate clients.

TCEB plans to enhance awareness about activities, products and services
for the meetings and incentives sector such as venues for themed event
venues, CSR activities and team building.

In addition to the public relations creating awareness about Thailand’s
potential for the meetings industry through trade shows and road shows,
the bureau is planning to appoint a marketing agent to penetrate target
customers in the Chinese market. The agent will also help establish and
expand cooperation with potential partners as well as build good relations
with corporate clients directly.

In 2015, the TCEB plans to enter into collaboration with leading Chinese
travel operators Ctrip Co., Ltd. and Baicheng Co., Ltd. The bureau will also
produce the Thailand Meeting Planners Guide in the Chinese language and
PR Coverage via online media to disseminate up-to-date information about
Thailand’s MICE industry.

Moreover, the TCEB has introduced a Mega Event campaign to attract
mega events with at least 1,000 delegates to Thailand.
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PROMOTING THAILAND’S MICE INDUSTRY TO AMBASSADORS
AND CONSULS-GENERAL FROM ROYAL THAI EMBASSIES AROUND THE WORLD

TCEB recently organised two important events designed to demonstrate the potential and readiness of Thailand as a MICE destination and strengthening
the TCEB’s strong commitment to promoting the MICE business to Ambassadors and Consuls-General from Royal Thai embassies around the world.

Firstly, TCEB set up an exhibition booth to promote TCEB’s vision and mission together with the importance of Thailand’s MICE business at the Conference
of Ambassadors and Consuls-General of the World 2015, organised by the Ministry of Foreign Affairs. Thai Prime Minister Prayut Chan-o-cha personally visited
TCEB’s booth at Vithes Samosorn, Ministry of Foreign Affairs on April 29, 2015.

The following day, TCEB hosted a lunch for a group of ambassadors and consuls-general from various countries at the Anantara Siam Bangkok Hotel.

At the conference, ambassadors and consuls-general gained in-depth profiles of Thailand’s MICE credentials, information that will be useful for their
private sectors in competing in world markets. The conference, which was also joined by Mr. Norachit Sinhaseni, Permanent Secretary, Ministry of Foreign
Affairs of the Kingdom of Thailand, also strengthened and expanded the cooperation framework between the Ministry of Foreign Affairs and TCEB in pushing
forward Thailand’s MICE sector at the international level.
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INDONESIAN STUDENTS WELCOMED

TCEB, led by Ms. Parichat Svetasreni (first row, 2nd left), Director of Marketing & Corporate Image Department, Ms. Waraporn Sornprom (first row, far
right), Senior Manager of Corporate Policy & Strategy Department and Ms. Arisara Thanuplang, (first row, far left), Senior Manager of Corporate Communications
Section, Marketing & Corporate Image Department, recently welcomed a group of students from the Bandung Institute of Tourism under the Ministry of Tourism
& Creative Economy, Republic of Indonesia. Executives were on hand during the visit to TCEB’s office to provide information on Thailand’s MICE industry and
the role TCEB plays in developing and driving growth in this sector.



