THAILAND CONVENTION
IIIIIIIIIIIIIIIIIII

NEWSLETTER

TCEB CALL CENTER 1105

RduUnaUsTuBUTH
ns=auludlnalnsuia 2

TCEB LAUNCHES
THAILAND’S MICE
REWARDS

e

-------



Cover Photo: Raimon Land Public Company Limited

THAI MICE CONTINUED TO GROW IN Q1

HONDA LPGA TOURNAMENT REFLECTS

THAILAND AS A WORLD-CLASS MICE
DESTINATION

PRIVATE SECTOR TEAMS UP FOR AIME
2014 TARGETING OCEANIA MARKET

12-13
NEW ERA OF THAILAND MICE VENUE
STANDARD

ONLINE ACTIVITIES TO PROMOTE THAILAND’S
MICE CITIES

PRIVATE SECTOR GEARS UP PROACTIVE
MARKETING PLAN FOR SECOND QUARTER

20

FORMING PARTNERSHIPS TO MOVE FORWARD
THAILAND’S MICE INDUSTRY

TCEB LEADS PRIVATE SECTOR INTO OCEANIA
MARKET

\ ¢
TCEB

THAILAND CONVENTION
& EXHIBITION BUREAU

TCEB Newsletter

Corporate Communications Division
Marketing and Corporate Image Department

Editorial Staff:

Director: Parichat Svetasreni

Senior Manager: Arisara Thanuplang
Manager: Pishnu Plaikaew

Senior Executive: Kanokwan Kadeedang

Thailand Convention & Exhibition Bureau
(TCEB)

Siam Tower, 12B and 26 Floor, 989 Rama
1 Road, Pathumwan, Bangkok 10330

Tel: +66 2 694 6000

Fax: +66 2 658 1411

E-mail: info@tceb.or.th

TCEB CALL CENTER 1105

President: Pana Janviroj
Editor: Patcharee Lueng-uthai
E-mail: patcharee@nationgroup.com

Contributors: Suchat Sritama, Kwanchai
Rungfapaisarn

Copy Editor: The Nation’s sub-editors
Art Director: Pradit Phulsarikij
Photos: TCEB, Nation photographers

Vice President — Supplement: Ratchanee
Kaewyai

Tel: (02) 338 3563

E-mail: ratchanee@nationgroup.com

Publisher: Nation Multimedia Group Plc

on behalf of Thailand Convention & Exhibition
Bureau (TCEB)

1854 Bangna-Trat Rd, Bangna, Bangkok 10260
Thailand

Printed by: WPS (Thailand)

165/7 Moo 4, Bangna-Trat Rd Km 29.5, Bang
Bo, Samut Prakan 10560

Tel: (02) 338 3000



ansNgoudams

afafnsu vinuderumnsans Mdu avinu

lulasunausnvesleuUseunn 2557 (garau-Sudnau 2556) gratvnssuludingdsng
fisnsmsdvlmdumudiminetasuuiniunarseld Tnsededmsenanlng
qmasjnﬂsﬁmmamuﬂmﬂmqmﬂﬁmmﬂuﬂizmﬂﬁ’u&?ﬂLLsim"mesﬁJﬁmuuﬂmamwwzﬂqqmwumum
Idsmansenuoniagafasng q vesUssmasuivgaamnssludogrenindedalls vannsenian
M3y msanasvesiwrudiiiimm wasnsideunsiany
Tugnugmisnuigiiduaiugsialudlne Midu Fusedndunsaianuivlawasling
atuayuidnnuludanilaniiavladenysumalneduaniuiidaau Tnelienuddaluns
doansiuffinnuedidlndda Aaswaniumsal uazthiauedeyadigariuromeing q el
FEanunsudefiaaiuasiirnuiilanntu lusausdeitu fduinnsnislfmiudiomie
fuszneunsludlineielianunsadiduianssusunisaaauazmssiiugsisldednedeios
wieutaitmnlusTudufivrsvio Thailand’s MICE Rewards tiodsiaBunanalas
idudinsfunihdananssunseaindenienmaiiiuguszneunisiudinednsauau Asia-
Pacific Incentives and Meetings Expo 2014 38 AIME 2014 Fafunumsalyifiunisussyuuas
Buiwuiivl fiddunmunidugineede-wdin u fessadiu Ussmaeoansids siinag
Toudeidledia 1 1u 10 vesnapiiiniiumenguladndnssmalnlulasuna 1 vesdeuuszanmil
dwuralasinai 2 Aduldiseunagnsamailefsndunanamdn Téun Suidte g inmald
uazgoans Tinduiuin Whiahaussveneiniotemaiusinadenssutudidununndeu
atoummidetiurun minuel “dulneuaus” ieduatugramnssuludlnedilusassieszma
uenanil Mdunszuiinisanudfyvosdedauoouladlugiusdomisnisdearsiid
UsrdvBnmuesgaidviaesnatiagtu uazldlaunuaudunainoeulatifiofuiniesioniams
e wleniuuamgyesulat 7 wruigdmduduasunanaludisukassnesyina
Fumsimudnenmlsdive Yifduesoeeninasgiuanuiidnauussmelnedulsema
usnluani@eu (Thailand MICE Venue Standard: TMVS) iffesnssdfuiiuguanuinamuitassme
Ymegunasgiussivang
w11 arldSunansznuainanunisalnenisidles uaduuwazuszneunisionau an
deshiludnenmuazgaudswesgramnsaludlng fiduiilod anlusluduiiaiiugnane
ludlng safuunwaivauunnisnainnelsuusua Thailand CONNECT #aenaua31usiy
flofuiusinshnasguasentu azthendndumsunedvesgaramnssyludinelul 2557 19
wulanuitnele

wegunsid wis1inate
He148m5
drneFUaTUNITINYTE YU UazdnTTANIT (99AN 715U IYY)

MESSAGE FROM THE PRESIDENT

Dear readers,

he Thai MICE industry continued to grow on

target during the first quarter of the 2014

fiscal year (October-December 2013), both

in terms of the number of MICE travellers

and revenue. However, since late last year,

the local political situation has inevitably
affected various business sectors of the country including
the MICE industry and this is especially true of Bangkok.
These have led to event cancellations and postponements
as well as a decrease in participant numbers.

In its capacity as the government agency responsible
for MICE industry promotion, TCEB has geared up to
reinforce confidence and support organisers around
the world that are interested in choosing Thailand as a
destination for their business events. The bureau places
great importance on closely communicating with organisers,
constantly monitoring the situation and releasing up-to-
date information through various media channels, enabling
the organisers to obtain the facts and be more confident.

The bureau has also put in place measures to help Thai
MICE entrepreneurs continue their business and marketing
activities. Special promotions under the head “Thailand’s
MICE rewards” have been introduced to stimulate the
market.

The TCEB moved forward with its proactive marketing
campaign by leading a team of Thai MICE entrepreneurs
to attend Asia-Pacific Incentives and Meetings Expo 2014
or AIME 2014, a major meetings and incentives trade show
in Asia-Pacific, held annually in Melbourne, Australia.
Oceania, in particular, is among the top ten in terms of
MICE travellers to Thailand in the first quarter of this fiscal
year.

For the second quarter, the TCEB will accelerate the
adjustment of its marketing strategy to recover such major
markets as India, Japan, South Korea and Hong Kong.
The bureau emphasises the need to create and expand
the strategic partner network for greater collaboration.
Confidence will also restored through the “Thailand Team”,
which will continue to promote the Thai MICE industry
locally and internationally.

The TCEB is equally aware of an important role played
by social media as an efficient communications channel
in today’s digital era. The bureau has launched its online
marketing plan, which will serve as an important marketing
tool, and also developed seven online campaigns to
promote domestic and international MICE markets.

With regard to the development of MICE capabilities,
the bureau is preparing to initiate the Thailand MICE Venue
Standard (TMVS) this year, the first country in ASEAN to
do. This is aimed at elevating the basic standards of event
venues nationwide, thus paving the way to achieving
international standards.

Although the industry has been affected by the political
situation, the TCEB and private sector remain confident as
to the potential and strengths of the Thai MICE industry.
The bureau is sure that the special promotions, together
with marketing support under the Thailand CONNECT
brand as well as the collaboration with public and private
strategic partners, will drive the industry in 2014 to grow
in line with its targets.

Mr. Nopparat Maythaveekulchai
President, Thailand Convention & Exhibition Bureau
(Public Organization)
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THAI MICE CONTINUED TO GROW IN Q1

hailand Convention and Exhibition Bureau (TCEB) has

announced that the Thai MICE industry continued to grow

in the first quarter of fiscal 2014 (October - December

2013), both in terms of the number of MICE travellers and

revenue. TCEB also geared its promotional campaign up a

notch with the launch of the “Thailand’s MICE Rewards ”
at AIME 2014 (Asia-Pacific Incentive & Meetings Expo) held in Melbourne,
Australia. The bureau is confident that in the 2014 fiscal year, the MICE
industry will generate Bt96.9 billion in revenue.

TCEB President Mr. Nopparat Maythaveekulchai notes that the first
quarter of fiscal 2014 saw 186,864 MICE travellers, an increase of 5.16
per cent and revenue of Bt16.03 billion, up 6.16 per cent. The top 10
MICE travellers came mostly from Asia, led by China (38,036 visitors),
Malaysia (13,103 visitors), Singapore (11,741 visitors), India (9,519
visitors), Philippines (6,688 visitors), Australia (6,303 visitors), Korea
(4,859), America (4,447 visitors), Japan (4,043 visitors) and Hong Kong
(3,692 visitors).

China remains the largest and most influential market for Thailand’s
MICE industry. In the first quarter of the 2014 fiscal year, China accounted
for the largest market share with an increase in growth of 177 per cent
over the same period in the 2013 fiscal year.

By region, Asia dominated the overall market with a 72 per cent
market share, representing 20.35 per cent growth. The Middle East is also
a potential market and has seen continued growth over the past years.
The Middle East market recorded the highest growth of 525 per cent in
the first quarter of 2014 fiscal year while Oceania rose by 16.63 per cent.

Categorised by industry, the conventions industry is the largest
market in terms of volume and revenue. Conventions welcomed 58,682
participants, a rise of 9.29 per cent and generated Bt5.81 billion in
revenue, up 9.30 per cent. There were 58,564 travellers for incentives,
38,318 delegates for meetings and 31,303 visitors for exhibitions.

According to market research conducted during the first quarter of
fiscal 2014, Thailand’s exhibition industry has been successful in capturing
the quality market. The exhibitions earlier set a target of 5 per cent
growth in visitors and 10 per cent in revenue. In terms of actual figures,
the number of travellers visiting the exhibitions increased by 5.59 per cent
and revenue grew by 10.02 per cent.

“Despite of the current political standoff in Thailand, the overall
situation is relatively peaceful. During these difficult times, the bureau, as
the state agency for promoting the Thai MICE industry, will accelerate its
efforts to restore confidence and support MICE organisers around the world
who may be interested in choosing Thailand as a destination for their
meetings and exhibitions. The bureau has developed special packages to
reinforce the confidence of the MICE travellers,” says the President.

Under the Thailand’s MICE Rewards, the TCEB is offering 4 promotions
as follows:

1 ‘Meetings Bonus': this offers organisers generous financial subsidies
from Bt100,000 to Bt1 million for a group of 200-1,000 delegates staying
in Thailand for three nights or more.

2 ‘Conventions Bonus’: this offers associations, PCOs, governments
and educational institutions significant financial subsidies from Bt200,000
to Bt500,000 for a group of 300 -1,000 delegates attending international
conventions in Thailand.

3 The ‘Business Up 2 U’ initiative is a fixed subsidy programme for
exhibitions based on their performance in previous years and offering
guaranteed support from TCEB.

4 The ‘Be My Guest’ campaign aims to attract high-quality
international exhibition buyers and visitors with financial support for
room night allocation, up to a maximum of two room nights per person
per exhibition.

Mr. Nopparat adds that the TCEB launched the Thailand’s MICE
Rewards at AIME 2014 in Melbourne, Australia, one of the leading trade
shows for meetings and incentives in the Asia-Pacific region. Oceania was
one of markets with high growth during the first quarter of this year.

TCEB'’s marketing plan for the second quarter of fiscal 2014 (January-
March 2014) involves the revision of its marketing strategy and recovery
of such major markets as India, Japan, South Korea and Hong Kong. The
bureau will also place emphasis on creating a new strategic network for
greater collaboration and reflect confidence through the “Thai Team” in
promoting both the domestic and international MICE industries.

The meetings and incentives business will mainly focus on the
quality market, while conventions will be expanded to include various
high-quality markets including the educational sector, technology,
telecommunication, finance and accounting, and the creative
industry. For the exhibitions industry, the bureau will maintain
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existing markets, expand to new markets and increase the number of
exhibitions in several industries including tourism, aviation and the
creative fields.

In conclusion, Mr. Nopparat notes that the TCEB has set a target
of 296,000 MICE travellers in the second quarter of fiscal 2014,
generating Bt29.07 billion. The bureau is confident that the MICE
industry is still a key mechanism in driving the country’s economy.

Moreover, the bureau believes that the Thailand’s MICE Rewards
coupled with marketing support under Thailand CONNECT brand
as well as the continued marketing promotions will enhance the
continuous growth of the industry.

The bureau aims to attract 987,000 MICE travellers from all over
the world, up 5 per cent and enjoy a 10 per cent increase in revenue
to Bt96.9 billion.

The market remains strong despite the current political
turmoil. Organisers are still confirming their choice of Thailand as
a destination for such events as the Unicity Global Convention, the
3rd Global Congress for Consensus in Pediatrics and Child Health,
The 10th International Mycological Congress (IMC), the International
Congress of Pharmaceutical Sciences — FIP 2014, INTERMACH 2014,
ProPak Asia 2014, and Food & Hotel Thailand 2014.
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HONDA LPGA TOURNAMENT REFLECTS
THAILAND AS A WORLD-CLASS MICE

DESTINATION

Honda LPGA

CEB supported the Honda LPGA Thailand 2014 as its fourth consecutive year of commitment to

support the ‘Thailand: Asia’s Golf Hub’ campaign.

In addition, it is in line with Thailand CONNECT brand campaign to showcase Thailand a

premier destination for all business events in Asia.
The Thailand CONNECT campaign highlights the three key strengths of Thailand’s MICE industry,
including 1) a diversity of destinations 2) unrivalled business opportunities; and 3) high quality of

MICE professionals and standards.

The support will also help further Thailand’s reputation in the international arena as a preferred destination for

MICE activities in the region. Moreover, this will help promote the golf industry among corporate and incentive travels
groups while injecting more golf-associated revenue into our economy.

The Honda LPGA Thailand 2014 held at Siam Country Club Pattaya - Old Course during February 20-23, 2014,
attracted about 50,000 LPGA players and officials as well as spectators and golf enthusiasts, contributing over Bt500

million to the economy.

This campaign is not only focusing on leveraging Thailand as Asia’s foremost golf destination, but also on developing

Thailand’s golf industry to comprehensively reach a high international standard, while generating significant income

for the Thai economy.

In addition, golf is considered a popular activity among MICE travelers. By supporting the Honda LPGA Thailand,

one of the world’s leading golf tournaments - supported by world-class multinational companies and organisations, and

welcomed by renowned golfers from across the globe — Thailand can be showcased to the world as one of the most
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popular golf destinations among top players.

TCEB provided a financial subsidy worth Bt5 million towards the
organisation of the Honda LPGA Thailand 2014, which were used for event
sponsorship, venue rental, meeting planners and media receptions, as well as
other domestic and international marketing activities.

The star-studded field featured LPGA players from the top 60 leaders on
the 2014 Priority List and 10 invited players to compete in the 72-hole stroke
play tournament with no cut, to win a prize purse of US$1.5 million or Bt46
million. The first player to secure a hole-in-one on the Par-3, 16th hole was
awarded a new Honda Accord 2.4 EL, worth Bt1.66 million.

Among the top players are Inbee Park, Suzann Pettersen, and Stacy Lewis,
who are first, second, and third respectively in world rankings; Ai Miyazato,
the 2010 winner; Paula Creamer; Jessica Korda, who is the latest Pure Silk-
Bahamas LPGA Classic champion; and top-performing Thai professionals
Moriya Jutanugarn and Pornanong Phatlum. Honda and Channel 7 joined to
invite ten golfers, and top Thai golfers including Lydia Ko, Mamiko Higa, Ariya
Jutanugarn and Supamas Sangchan will also join the tournament.
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PRIVATE SECTOR TEAMS UP
FOR AIME 2014 TARGETING
OCEANIA MARKET

CEB led Thai MICE entrepreneurs to Australia to attend the 22nd Asia-
Pacific Incentives & Meetings Expo (AIME) in Melbourne as well as a
road show in Sydney with the aim of expanding markets in Asia-Pacific,
and especially Oceania. Special packages were offered to buyers at both
events and the Thai operators also designed strategies to handle the
impacts of the current political conflict.
The AIME trade show is one of TCEB’s major marketing activities.
It serves as a showcase for the capabilities of the Thai MICE industry and supports Thai
entrepreneurs by expanding opportunities and enlarging business networks in the Asia-
Pacific region. This year, AIME was held from February 18 to 19, and brought together
more than 3,800 attendees from 29 countries to attend two days of business meetings,
professional development sessions and take part in networking opportunities.

Mr. Ferry Tjahjono, Director of Sales for Centara Grand &
Bangkok Convention Centre at Central World, says the centre
joined TCEB four years ago for AIME and returned again this
year to explore more markets in Asia-Pacific. Oceania is one
of the key markets in which Centara Grand is interested.

The Centara Grand & Bangkok Convention Centre expects
to attract big events to Thailand, thanks to the capability and
readiness of the hotel and its world-class standard convention »
centre in accommodating big events.

In addition to its booth display at AIME, the centre
joined the TCEB’s road show activity in Sydney.

Mr. Tjahjono acknowledges that the current political situation in Thailand has

Mr. !érry Tjahjono

affected business since the start of the demonstrations in November 2013 with a number
of events either cancelled or postponements. This has caused a sharp drop in the number
of customers compared to the same period last year.

The centre thus organised a Familiarization Trip, bringing international buyers and
organisers who had earlier planned to suspend or cancel the events during the troubles,
to experience the situation first hand. The response was positive, with many buyers and
organisers deciding after the trip to go ahead with their events as scheduled.

In addition, the Centara Grand & Bangkok Convention Centre introduced a special
“Meet Your Expectation” promotion to buyers at AIME 2014, offering several privileges to
corporate clients or organisers who book hotel packages from now until March 31, 2014
including Cocktail Reception, discounts at Spa Cenvaree and special souvenirs.

“During this time, we need TCEB to introduce and promote the events that are still
confirmed for Thailand, thus letting foreigners know that the situation is normal. Moreover,
the bureau should coordinate with the private sector to enhance market confidence and
drive industry growth to boost Thailand’s economy,” Mr. Tjahjono says.

Ms. Jirachaya Siriwiwat, Sales Manager, Royal Paragon
Hall Exhibition & Convention Centre, says that the centre also
joined the TCEB in setting up a display booth at AIME with
the aim of promoting the centre to buyers in Asia-Pacific as
an international standard venue for meetings and exhibitions.
The centre will focus on customers looking for products and
services to serve incentives rather than leisure or corporate
groups.

AIME is a B2B platform that serves as a gateway to
new customers in Asia-Pacific and offers an opportunity

to complete the centre’s services now that Thai customers
represent as much as 70-80 per cent.

Ms. Jirachaya also acknowledges that the political situation has directly affected the
centre, not least because of its location in the protest area. Only one event was held in
January and an international event scheduled for February was cancelled.

In line with its marketing strategy, Royal Paragon Hall Exhibition & Convention Centre
emphasises tailor-made services and its One-Stop-Destination strength which, thanks to a
strategic partnership with Siam Paragon, Siam Center, Siam Discovery, Kempinski Hotel,
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Siam Ocean World and Madame Tussauds Bangkok, meet every
aspect of the customers’ needs, ranging from hotel rooms, shopping,
tourist attractions and creative diversions.

Ms. Jirachaya says that the centre has come up with a plan to
prepare for the impact of the political situation by communicating
closely with customers and waiving cancellation fees for those who
cancel the events during these troubled times.

Meanwhile, the centre is attempting to retain existing customers
by allowing them to postpone the events without deposit. The centre
is also considering the event details of new customers and the political
situation and reports progress to customers on a weekly basis.

“Previously the centre enjoyed good coordination with TCEB
especially at the international level. This year, the centre has adjusted
its overseas marketing plan by placing emphasis on trade shows and
road shows, where it can meet with major clients. However, the
centre needs the TCEB to help provide up-to-date information about
the MICE industry and trends for the operators,” Ms. Jirachaya adds.

Mr.  Wichai
Director of Sales, Dhara Dhevi, says
that the hotel joined the TCEB in
attending AIME because Asia-Pacific

Charoenpanvorakul,

is a major market. This year, the hotel
mainly wanted to target customers and
communicate information about its
unique and outstanding features that
include magnificent Lanna architecture
and a chance to enjoy the Slow Life in a
private location surrounded by greenery.

Most of buyers attending AIME 2014 look for products to serve
incentive travel and leisure and the hotel has the facilities that
respond to the needs of both groups.

In addition, Dhara Dhevi introduced a Residential Meeting
Package to corporate groups, organisers and buyers at the AIME 2014,
offering such privileges as special room rates, meeting facilities as
well as room upgrades for customers reserving more than 10 hotel
rooms

Mr. Wichai acknowledges that the political problems in Bangkok
have affected customers’ decisions in choosing an event venue and
notes that some had switched from Bangkok to Chiang Mai. He is
confident that Chiang Mai has a similar potential to Bangkok in
accommodating MICE events, particularly in terms of venues and
accommodation. So far, there have been no event cancellations in
Chiang Mai.

Mr. Wichai suggests that the TCEB play the key role in releasing
updated information. In cases of political conflict, the bureau should
invite press or foreign representatives to come and examine the
situation for themselves, which will clearly demonstrate that the
people are leading normal lives and are safe from the violence
presented through the media. Social media and digital marketing
are equally important tools in ensuring worldwide dissemination of
information.

Ms. Jacqui Timmins, Reed Travel Exhibitions Director for AIME,
notes that the 2014 event focused on partnership and collaboration
to support the growth of the business events industry. AIME is
well known for being a great place to do business and this year
the company took it further by fostering strategic partnerships and
opening up the event to new audiences while adding value to those
that have been attending the event for many years.

Ms. Timmins says that this year, the company witnessed an
increase in the number of Hosted Buyers and Visitors attending the
show, with 54 per cent of Hosted Buyers attending for the first time.
Exhibitors also enjoyed greater opportunities to do business with new
contacts and companies.

In addition to seminars covering a range of topics such as
creativity and innovation, attendees at AIME had the opportunity
to experience the latest event technologies and discuss technology
trends in the Innovation Zone, which was sponsored by Sabre Pacific.
Featured sessions examined the impact of virtual technology such
as webcasting and elevator pitch presentations from leading event
technology companies. Visitors to the Innovation Zone were also able
to enjoy a live stream of the Saxton Ultimate Event Experience.

This year, AIME initiated the AIME Farewell Bubbles to extend
the range of networking opportunities. The AIME Awards were
presented during this event, recognising the most innovative and
environmentally sustainable stands and the AIME industry person of
the year was announced.



HOUGHT LEADER

—ll

IWaANSduInsSIIUaNIuUN

molnadodau

-
—_
_—
-
-
-
=
=
=
F 3
=
x

_Lfll

/T

o

S

dusnimurdneainludlng wisueen
mmifluamuﬁﬁmﬂmmmLtiﬂlumL%ﬂu
(Thailand MICE Venue Standard: TMVS)
amzﬁuﬁugmaaw“muﬁ"zﬂszmﬂ'i,ulmafgj

=

WINTFIUTEAVANG Vo TVIBUNN ALY
mﬁm'aaLﬁ&nLm'amL%EJWW%UWL?Jummgmamuﬁﬁﬂ
L IS
NusEAURTIY
weidginn eady PrurenrslreWaurdnenin
guamnssulug Midyadlawen n1sudstuiusnaszna $1du
fosllinsiannsgIunusngg dvsugeavnssuludliveiie
I -_ 4 Javey v Y =
Wueseslelumsasernueinlifiugdnanuuasglduinng
9nvilan TadPuan Aduldthszuuiasgiugnainnssy
738 ISO (Inféfhational organisation for standardisation) 111
Bunasiumstmuesnsgly 4 fuldun wnsgrue T
o e -
Uasngen1uams (Food Safety Satandard: ISO 22000; 55UU
sUsmsANUaenfedmsunisanaulug (WICE Security
—— -
Management System (MSMS): TISI 22300); 11A391UTZUUNT
e v o T
wwwmuwmmu (Energy Management System Standard:

Sustainability Management Standard: 1SO: 20121 ).ma’m
ﬂsauﬂamamammsﬂfmﬂmamaamﬁmum

LLmLummﬂ Jso_iummiammﬂiuimmmmmssﬂmﬂﬂm
309 ﬂsq,cra‘uﬂumssmmLﬂuﬂsvﬁmmmwﬂamtww Faon

1

@ufnﬂ

vesnnIgIuaaidnsuInaneysEmaUuldlunsda
v‘iwjﬁamﬁﬂﬁsL:ﬁummgwamuﬁ%’ﬂmuﬂwmﬂl‘w@a
finguszasdiiteldiiunieadiolunisiamn Aam
wugih u,azﬂixLﬁumaﬂmmwmmsgmaﬂﬁﬁmﬂizsqzﬂﬁu.ﬂ'
KUsznaums

lusgazideanisandunisuin
R L = - : 3
dmfe dunienn wAlllad wazn1IUINIS NSMNUAEN
naeinana Wunsiaunesguluszauiiugiu wazazih

Tgnsensziviinsgiuainalusvesaell Jeaeduusslond

o 19BoRlsENoUNSITEEEN WsnedUsznaunisiidhang
UM sAsg Ul faﬂmgw}y uiAsuiAsuiuiun s
"Wmmﬂu,aummJ;gﬁﬁ’mummmmwuﬂ” -
vl jabfﬁJV}Wj’l’J’l axiifusgnaun1sihivdlasinig 50-60 518
i 6 Swmdvane T,ﬂaw'Ui~ﬂaumimmummmmmmm“

lﬂiU(ﬂi’]’dﬂJaﬂUmW§@mEJI‘UU?“ﬂ’]ﬂUEJ‘UG]i?Ui@Q ‘VNL! T

-
-

ﬁ]zmmuumﬁgmﬁqn 29
¥ o v o o o vo o
uanmﬁu fiduardnrhseteaauiidanuilasunisiuses

—1SO 50001); ua mmimumimmiﬁ]mplufaam&mw (Event -mmmu (Approved List) Lwauﬂ,ﬂmaLstiJivmauwuﬂuma -
-

Useine szjaamﬂum;umuaﬂiwaumsm‘imLLawﬂmﬂumi
amwﬂuﬂﬂ%mlwa
= fidu ledavusy mwa’ﬁzﬂuﬁﬂLmumiﬂivwﬁﬁmmwma

(Focus.GmupTé nau luﬂsuwmﬁuﬂi awan @eelnt sinen

'“wﬁnmm%ﬁm%mmgﬂuasiuﬁﬁmﬂuﬁ%ﬁmmLsﬁmﬁ{;ﬂ

nnsinazdszneuny 3

-
R4
E 3
-
L2
-
-
o
—
-
2
2 =
=
! -
T
--- -
—

auﬂmwanmummLmﬂwﬂ'ﬂmﬂﬂamwmuwwmwnﬁulmm- Bl LLﬁuﬂ’e}‘uttﬂu mmﬂiunaumﬁmmqmeammmﬁ":‘-_ Rl

rﬁLLa”GlNUidWﬂ et wLau—%ﬂmsamuaﬂumﬂwmumu@_-mmummﬁ:mmaLﬂ'umiawmﬁaﬁm‘?mmwwu Taslamg -

LLS'-‘_']J«!"'T“ISNVIS’N L34 LWBWWﬂWﬂWaM\Wiﬁ’]UiUWU%QW B Ii\'i LLiNYIUﬁWWiIﬂEJﬁ‘iﬂQﬂSEJUﬂﬁ -

éﬁmuamaﬂmﬁﬂw - :
Tuvnziigniu Adu &NLﬂumunmﬂmiwmmmmmu
gaawnssuludlusndeu lavdrgn 3 swummmuamumm

e p— ﬁgﬂiumﬂlwa__igmﬂyﬂiujmﬂlmﬂLmswﬂum.

11959 1UL

uaﬁmm maumm Ieg153397% ASEAN: Tourism Forum
2014 (ATF 2014) o Lﬁ.ladﬂ“lj& ﬁﬁsuﬁwm‘tlivmﬂmt,ama
Anefudi 16- 23 UNFIAN 2557 Tﬂaiuaﬂmﬂm lasinig

|
M#m wlwmu 13971 39

N

ion Meetino: N T

_1-'.—‘

.

r‘t-



NEW ERA OF THAILAND MICE VENUE STANDARD

SPEARMIEADING TOWARDS ASEAN gopﬁonl
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CEB is driving forward Thai MICE

capabilities through its plan to launch

Thailand MICE Venue Standard (TMVS),

the first among ASEAN - member

2 countries. This initiative is aimed at

raisinggthe  specifications of venues

throughout the country, and paving way

to ti‘@ceptance and adoption of the standard among

international MICE communities. The ASEAN National

Tourism Organisations (NTOs) have respoaded positively

and are likely to adopt the TMVS as the basis for the
ASEAN Venue Standard.

Mrs. Mépa Yoswee, Director of TCEB’s MIGE=
Lapabilities Department, points out that.if-the industry
is to bid in competition with international rivals, it is
essential that thes Thai MICE industry has standard
indicaters. These will serve to enhanceseonfidence of

== organisers and customers from#@ll over the world.

In recent years the bureau ha&,applxed’
(international - organisation fof™s
crlterlon to setstandards in four areas, inctuding the Food __

- ~Safety Standard (ISO 22000), MICE Security Mana‘gement

- -
e = System (MSMS): TISI 22300, “Energy Management
- System. Standard: 1SO 50001, and Event Sustainability

Management Standard (ISO 20121).
However, ISO cannot be applied to all areas. With
Thailand due to enter the ASEAN Ecoriomic Cﬂmnumty in

: 2015 and in line with its efforts to enhance the potential

of  MICE Cities in facilitating both the domestic and
international MICE industries, the TCEB has.entered=into
colllnboratlon with the Depart

under the Thai Ministry of Labour to.deye nationa
le stry | Wil

ile, au| has also Ppione d ‘MICE
d“_. latest move, the bureau has

i

athtutes

n order to be compliant with international standards,
the TCEB has applied venue standard criteria from many
countries in creating an assessment nual for the
TMVS. This will serve as a tool for ﬁ%ﬁeneurs in the
development, monitoring, consultancy and assessment of
venue quality stafidards.

“The criteria for the venue standards are very tough
and contain elements with 3 indicators féEephysical,
technological and service requirements. The focus is the
development of a basic standard that will be built on in
order to meet the international standard in later stages? It
will be beneficial to entrepreneurs in the long run because

the operators who apply for the TMVS practice will ha\ée;__'_

to chapge their entire operating process from thinking to

action in accordance the guidelines,” Mrs. Nichapa says.

This yeaithe bureau sets the targeteof 50-60
opérato arget provinces#o serve as the pioneers
or the project, with certified operators receiviﬁ.g both

ion) _as a "9 certificate and_a certified symbol. The TCEB will then

reassess the standards every two years.

In addition, the TCEB will produce an Approved List
of the certified venues for promotion in the international
market to showcase the new experiences and differences
those organising events in Thailand will enjoy.

Earlier, the bureau organised 6 focus groups in
Bangkok, Songkhla, Chiang Mai, Pattaya, Phuket and
Khon Kaen. MICE operators all agreed with the idea
. of enhancing the venue,standards o major ‘tool for

'competltlon opining that! this  would be particularly

u ful fqr fam||y~run hotels.|
‘Tourism Forum

vak, Malaysia from

cooperation with

ational Tourism
of the forum,

-
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ONLINE ACTIVITIES TO PROMOTE
THAILAND’S MICE CITIES

ecognising the importance of social media as an

effective communications channel in the digital era, the

Thailand Convention and Exhibition Bureau (TCEB) has

incorporated social media as part of its marketing tools

to make known the potential and readiness of Thailand’s

MICE industry worldwide. In addition, the social

networks serve as effective interactive communication

channels between TCEB and target groups in promoting the diversity of

destinations for organising events in the MICE Cities of Bangkok, Pattaya,
Phuket, Chiang Mai and Khon Kaen.

According to Mr. Nopparat Maythaveekulchai, the TCEB President,

TCEB has been using information technology to support the MICE business

since the last fiscal year. The bureau has also restructured its organisation
with the establishment of an IT Department that is responsible for The selected 5 finalists from 4 countries were Mr. Robert Schrader, a
implementing the corporate online system development plan and creating  well-known tourism blogger from the United States; Ms. Victoria Philpott, a
continual online marketing strategies. The major online projects in 2013  blogger from the United Kingdom; Ms. Stephanie Selesnick, a blogger from
included a photo contest on the theme “Inspiring Thailand” as a means of ~ Untied States; Ms. Jennifer Lee, a professional exhibition and conference
boosting Thailand’s image as a preferred destination for MICE in the Asian  organiser from Singapore; and Mr. Nguyen Hoang, the Director of Hanoi
region by offering a diversity of impressive experiences. Foreign Affairs Service Centre from Vietnam.

Another noteworthy online campaign was the MICE Destination Review
Competition, which will be continued into fiscal year 2013-2014. The TCEB

in cooperation with Thai International Airways Public Company Limited

All 5 finalists were given the task of inspecting one of the MICE Cities
between January 19 and 25 and then describing their experiences through
posts on their blogs, highlighting the potential of these MICE Cities in terms
and strategic industry partners invited MICE professionals and bloggers from  of infrastructure, transport, accommodation, meeting venues and major
around the world to submit applications. The response was positive with  tourism destinations. Such posts would disseminate useful information and
more than 100 applicants from 20 countries worldwide participating in the  inspire MICE industry target groups around the world.
campaign. The judging committee selected qualified candidates based on Two prizes will be awarded to the winners. The most inspiring blog with

the experience and successful work of MICE professionals or bloggers with  the highest number of views will earn its owner a cash award of US$5,000

a large following on the social media.
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and the blog with the best content will be rewarded with US$3,000.

Well known American tourism blogger Mr. Robert Schrader, who has
been assigned to write about Bangkok MICE, notes that: “In addition to the
readiness of the event venues and the excellent facilities, my impression is that
the strength of the Thai MICE industry lies in the kindness and friendliness of
the Thai people”.

Ms. Jennifer Lee, a MICE professional from Singapore, who has been
assigned to write about Pattaya MICE says, “The strength of the Thai MICE
industry comes from the continued support from government agencies
like TCEB, which acts as a central body in facilitating the MICE business.
Moreover, TCEB’s team has a positive attitude to both the needs of investors
and professional organisers”.

Mr. Nguyen Hoang, meanwhile, a blogger from Vietnam who has been
assigned to write about Khon Kaen MICE, acknowledges that “Thai MICE Cities
are outstanding, with perfect infrastructure, facilities, tourist attractions and a
fascinating culture and traditions. | do believe that Khon Kaen not only has
potential to be a centre for MICE events in Northeast Region, but also a hub
for Indochina and Greater Mekong Sub-region”.

Mr. Nopparat added that this online marketing campaign will be key to
quickly communicating with MICE travellers in the international market while
simultaneously responding to the current situation.

The bureau expects that each of the finalists will draw a lot of followers
once they have completed their missions. This will help to promote, both
rapidly and widely, the potential of MICE Cities to the target groups. The
campaign will also benefit and emphasise the reputation of Thailand as a
centre for both the regional and global MICE industry.

More importantly, the campaign will help TCEB to achieve its 2014
operating target of 987,000 MICE travellers, a 5 per cent growth over last year,
and earn Bt96.900 billion in revenue, up 10 per cent from the same period
last year.
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Mr. Boontawee Jantasy

PRIVATE SECTOR GEARS UP PROACTIVE
MARKETING PLAN FOR SECOND QUARTER

PROMOTING THAI MICE QUALITY TO WIN

OVERSEAS EVENTS

midst the current political climate that
continue to affect most sectors of the
economy, including the MICE industry.
However, Thai entrepreneurs still
remain confident about the potential
and strengths of the Thai MICE
industry. The private sector has joined
TCEB in creating proactive marketing
campaigns with the aim of augmenting the organisation of
quality events and coming up with creative ideas to win more
international business events.

Mr. Boontawee Jantasuwan, Managing Director of Events
Travel Asia notes that despite only being operational in its
current form for two years, the company enjoyed great success
in 2013 thanks to its outstanding and unique service, creative
ideas and more than two decades of experience in the tourism
and MICE industry.
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However, the political situation, which started late last
year, has nonetheless affected the company, leading to the
cancellation or postponement, as of February 2014, of more
than 20 small and big events and costingThailand some 3,000
MICE travellers.

Under the current political climate, TCEB, as a government
agency with a key role in promoting Thailand’s MICE industry,
continues to work closely with its strategic partners in both
the public and private sectors to enhance confidence and
support those international MICE organisers interested in
selecting Thailand as a destination for MICE events. The bureau
has developed a series of special promotions to revive the
confidence of MICE travellers and offers convenience, full Thai
hospitality as well as facilities for organising world-class events
in Thailand.

“The company places great importance on close
communications that will enable customers to have a clear

picture of the present situation and understand what’s going
on. Since the beginning of the political protests, TCEB has been
effective in providing assistance to operators. The bureau has
developed media tools that offer regular statements about
the political situation as well as confirmation letters to help
boost customer confidence. For buyers who want to cancel
or postpone the events, the company will keep the deposits
and return these when they return to organise the events in a
pre-determined specific period,” Mr. Boontawee says.

In addition to encouraging the private sector to push
forward with their marketing activities during the second
quarter of the 2014 fiscal year, TCEB is also supporting
companies to seek other marketing channels during the
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market slowdown. Marketing of various activities is
needed to drive industry growth so that the target of
296,000 MICE travellers and Bt29.07 billion in revenue
are achieved.

For its part, TCEB is revising its marketing strategy
for the second quarter of 2014 fiscal year to recover
such major markets as India, Japan, South Korea and
Hong Kong. The bureau is aiming to regain confidence
through the “Thailand Team” and promoting the
country’s MICE industry in both local and international
markets. The strategy is designed to attract quality
markets for the meetings and incentives segment
while in parallel expanding conventions to include
the high quality market in each industry including
education, technology, telecommunications, finance and
accounting, and creativity. For the exhibitions sector, the
bureau is aiming to maintain existing markets, expand
new markets and increase the number of exhibitions in
such other industries as tourism, aviation and creativity.

Events Travel Asia is working in line with TCEB’s
marketing strategy and has come up with a marketing
plan that aims to attract buyers to organise the events in
Thailand with the shortest possible delay, Mr Boontawee
says. While the company has no representatives in
foreign countries, it is nonetheless able to showcase
its capability to serve the international MICE events.
By providing quality, experienced staff to organise
both domestic and international events and matching
this with out-of-the-box thinking, it is able to create
quality events for customers. This in turn satisfies
customers and wins overseas events to compensate for
such cancellations as the convention for health-related
product in Asia-Pacific.

For its part, the TCEB has reduced the entry fee for
attendance at international trade shows and road shows
to lower. the cost burden for operators and help them
with their marketing activities and businesses.

Mr. Boontawee added that. this yearfor the first
time, the:company “had joined ‘the TCEB .in_attending
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AIME. In previous years, he had also attended the
event. With Oceania such a large potential market
with a growing number of MICE travellers annually,
the company needs to maintain existing customers and
introduce the company to new buyers.

The TCEB plans to hold discussions with Thai MICE
entrepreneurs and private associations to review the
impact on the industry and brainstorm on a recovery
plan to stimulate the market and rekindle the country’s
image both in the short and longer term.

Moreover, the bureau remains in close contact
with organisers to ensure the continuity of events. The
bureau provides consultancy services in relation to the
safety of the events, is in constant communication with
public and private organisations and is prepared for the
political impacts.

In the second quarter of the 2014 fiscal year
(January-March), the TCEB aims to welcome 296,000
MICE travellers, generating Bt29 billion in revenue. In
the first two months of this year, it expects to attract
170,000 MICE travellers, generating revenue of Bt5.28
billion. The number of MICE travellers in the second
quarter represents 30 per cent of the MICE industry for
the entire fiscal year.

Furthermore, the bureau will focus on safety
for travel in and out the country as well as for MICE
travellers during their stay in the country. The bureau
will communicate with all organisers and release up-to-
date statements on the current situation and risk areas
as well as provide guidelines for MICE travellers and
organisers.

In addition, the bureau will open care centres at
the airports and join the Ministry of Tourism and Sports
in setting up an emergency management committee.
The committee will design a plan to prepare for all
incidents, monitor and assess the situation closely as
well as goordinate with strategic partners in public and
private sectors.
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