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MESSAGE FROM THE PRESIDENT

Dear Readers,

e past two months have been an exceptional period
for the Thai MICE industry, with Thailand hosting the
country’s two largest MICE events to date and thus
showcasing Thailand’s potential for staging global
events. In May, Thailand successfully played host to
the 2012 Rotary International Convention, an event

for which the bureau and Rotary Thailand won the bid. More than
35,000 Rotarians from 160 countries participated, making it the
largest international convention Thailand has ever hosted and
generating an expected Bt3 billion in revenue.

During the same period, the MICE City of Phuket welcomed
around 16,000 members of AMWAY China, the largest incentive
group the island has ever accommodated. This was the first time
AMWAY China had spent such a large budget for incentive travel
and Phuket was selected as their choice of destination, affirming
the potential of this MICE City. The TCEB provided Bt2 million in
funding support towards the activities for this incentive travel,
which is expected to generate around Bt2.5 billion in revenue for
the city.

The TCEB's WIN strategy also extended to the trade fair
industry, with the bureau succeeding in attracting the Clean Energy
Expo Asia to Thailand for the first time. With the launch of the
ASEAN Economic Community in 2015, Thailand was highlighted
as a gateway to business opportunities in ASEAN. The trade fair
will serve to further enhance Thailand’s leadership in the ASEAN
exhibition industry.

Meanwhile, the bureau launched an initiative for the PROMOTE
strategy by introducing the “Thailand Ultimate Choice for All”
marketing strategy at IMEX 2012, Germany. Building upon the
“Thailand Destination of Choices” campaign launched last year, this
new initiative aims at attracting MICE clients by tailoring Thailand’s
5 products to match each of the five key market segments. This will
sharpen the choices Thailand can offer. The momentum towards
World Expo 2020 Ayutthaya is also continuing to move forward,
with the bureau showcasing an exhibition of Thailand’s bid and
preparation progress at Yeosu International Expo 2012 in Korea
to raise international awareness of Thailand’'s potential to stage
the mega event. The bureau is committed to making the bid come
true because on June 12, 2012, the delegation from the bureau
attended the 151st General Assembly of the Bureau of International
Expositions (BIE) in Paris. Of special note is that the delegation
was headed by Mr. Chumpol Silpa-archa, Deputy Prime Minister
and Minister of Tourism and Sports. This was the first time a high-
ranking official of the Thai government has attended the event.

The DEVELOP strategy has also been placed under the
spotlight. At IMEX 2012, Germany, the bureau announced that it
will introduce ISO 20121 Event Sustainability Management Systems
to the Thai MICE industry in July this year. The Olympics Games
2012 are being staged in London during this time and ISO 20121
will be launched at the games. As such, Thailand becomes the first
country in Asia to introduce the systems.

In addition, the TCEB formed a “Thai MICE Alliance’ with the
Department of Tourism and private sector stakeholders to enhance
the professionalism and competitiveness of Thai MICE operators
and personnel to help the sector prepare for tougher competition
under the AEC. The bureau and private sector stakeholders
also signed an MoU with the Department of Skill Development
to develop a National Skill Standard for MICE. This is a pro-
active initiative that will put the Thai MICE industry on par with
international benchmarks.

In all, the three strategies of the TCEB - WIN, PROMOTE and
DEVELOP - have been driven ahead with vigor. The bureau will
always move forward in fulfilling its mission to make the Thai MICE
industry play a leading role in the region.

Mr. Thongchai Sridama

Board of Director
and Acting President
Thailand Convention and Exhibition Bureau
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COVER STORY

The great success of the
2012 Rotary International
Convention, which was
held at the IMPACT Arena,
Muang Thong Thani from
May 6-9, 2012, clearly
demonstrated Thailand’s
capability and readiness
as a preferred destination
for international MICE
events. Thiswas the largest
convention ever organized
in Thailand which saw the
participation of more than
35,000 Rotarians from 160
countries.

he 2012 Rotary International Convention, which was held
under the theme “The Land of a Thousand Smiles”, also
announced its success in raising more than US$200 million
in support of polio eradication around the world.

The TCEB played a key part in this success. The bureau
worked together with Rotary Thailand in 2004 in submitting
a bid and subsequently won the opportunity to host this
grand event. The bureau then collaborated with 30 public
and private organizations to help facilitate and welcome the
Rotarians.

It was thus able to emphasize international confidence in Thailand’s readiness
and potential as a destination for international conventions. In addition, the event
helped to promote Thai culture and the tourism industry via the international
participants.

Mr. Thongchai Sridama, the TCEB’s Board of Director and Acting President,
said that the success in hosting this mega event showcased Thailand’s potential
as a hub for international conventions and underlined its position as the business
gateway to ASEAN. Thailand is ready in terms of its service industry, infrastructure,
public utilities and logistics for the MICE industry.

The opening ceremony of the 2012 International Rotary Convention was
graciously presided over by HRH Princess Chulabhorn. Key activities of the
convention included meetings of the Rotarians from each region and district and
the presentation of the Rotarians’ public services and their development initiatives
for humanity in a wide range of areas. More than 100 booths were set up in the

convention center, showcasing their initiatives and dedication to the eradication of
polio, malaria, poverty, famine, illiteracy, pollution and water shortage, as well as
their support of education and public causes in such fields as music, languages
and peace.

The special activity for this year's convention was the announcement of the
successful fundraising of US$215 million for the Polio Plus program by Rotarians
all over the world. This fund was complemented by an additional grant of Bt405
million delivered by the Bill and Melinda Gates Foundation, and will be used for the
promotion of global polio eradication.

On behalf of the host country, the TCEB held a series of activities under the
concept “The Land of a Thousand Smiles” to welcome the participants from all over
the world. It aimed at delivering hospitality and friendship to the visitors, who met
Nong Yim and Nong Yam, the Thai boy and Thai girl mascots dressed in traditional
loincloths. The activities included “Thailand’s Biggest Smile”, which saw 2,012
people gathering to create the biggest smiley symbol recorded by Ripley’s Believe
It Or Not! There was also the “House of Friendship”, decorated with several kinds of
flowers from the Mae Fah Luang Foundation, which served as a venue for delegates
to relax and get to know each other.

There were also several keynote addresses on peace and development
delivered by individuals of note. They included Emmanuel Jal, a former child soldier
in Sudan who is now working for peace advocacy; Grammy Award singer and
composer and peace campaigner Angelique Kidjo; Leymah Gbowee the Liberian
peace activist and 2011 Nobel Peace Prize Laureate; Hugh Evans, founder and
executive of Global Poverty Project; Dr. Muhammad Yunus, 2006 Nobel Peace Prize
Laureate; and Dr. Jose Ramos-Horta, President of East Timor Democratic Republic
and 1996 Nobel Peace Prize Laureate.

The 2012 International Rotary Convention in Thailand thus became a venue for
strengthening dedication to the interests of global humanity, which is in line with the
Service Above Self concept of the Rotarians.

The TCEB anticipated that the 2012 Rotary International Convention would
make a huge contribution to the growth of Thailand’s MICE industry, with more than
35,000 participants expected to generate around Bt 3 billion for the country. This
year, the bureau has set a target of 750,000 MICE travelers to Thailand, generating
revenue of around US$60 billion.
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AMWAY CHINA 2012 IN PHUKET BREAKS A
RECORD WITH 16,000 DELEGATES

BT2.5 BILLION IN REVENUE

EXPECTED

The Amway China 2012 incentive group meeting, held in Phuket between April 15 and May
15, 2012, made history for Amway China, drawing a record of 16,000 participants, with more
than Bt 1 billion of the company’s budget going to this event, excluding the personal expenses

of the delegates themselves.

he Tourism Authority of Thailand estimated that the Amway incentive

group would generate around Bt2.5 billion in revenue for the island

and that the event would also drive the growth of China’s meetings
and incentives being held in Thailand.

During the welcome activity held at Phuket Fantasea on April 26,

Mr. Martin Lieu, Vice Managing President of Amway China, Taiwan

and Hong Kong, and Director of the Amway Training Institute, China,

said that the 2012 meeting of high-ranking Amway business owners in Phuket made

history for Amway China, as it brought together a record of 16,000 delegates which
were divided into 7 main groups and 21 sub-groups.

The event set a new record for Amway China in financial terms too, with more
than Bt 1 billion of the company’s budget being set aside for this event, excluding
the personal expenses of the delegates themselves.

Lieu added that the company selected Phuket as the venue for the meeting
because the island was a tourist destination famous for its natural beauty, the
unique generosity of the Thai people and popular Thai cuisine.

Mr. Thongchai Sridama, TCEB’s Board of Director and Acting President, said
that the bureau provided financial support and collaborated with several relevant
government agencies and the private sector in setting up a working group to
coordinate efforts in welcoming and accommodating the Amway China delegates.
These agencies included the Tourism Authority of Thailand, Phuket International
Airport, Phuket Immigration Office, Phuket Customs House, Tourist Police, Regional
Police of Phuket, hotel operators, tour agencies and transport operators.

“The Chinese market has significant potential because of its rapid economic
growth and relaxed rules on travel abroad, which boost the demand for outbound
tourism and business travel, especially for luxury MICE travelers. Thailand is
currently enjoying a 15-20% growth annually in Chinese MICE travelers, who rank in

second place behind Indian MICE travelers,” Mr. Thongchai said.

Mr. Thongchai added that the TCEB would focus on the incentive market,
which represents the largest segment in the overall MICE market. For the 2012
MICE market, the bureau is targeting 750,000 overseas MICE travelers, generating
more than Bt 60.12 billion. Among these would be 378,000 incentive travelers,
generating approximate revenue of Bt 27 billion.

Mr. Sansern Ngao-rangsri, TAT's Deputy Governor for Asia and South Pacific
Market said that last year, Thailand welcomed 1,760,564 Chinese tourist visitors, a
jump of 56.88 % on the year before, generating more than Bt 58 billion in revenue
for the country, up by 68.77 % . These figures indicated the extent to which China
was becoming a major market for Thailand’s tourism industry.

In addition, The Amway China 2012 would build Phuket's reputation as a
quality tourist destination among Chinese travelers, particularly the potential MICE
traveler group. The event was also expected to encourage more incentive groups
from large Chinese firms to be organized in Thailand.

Mr. Chaiporn Pattanarak, Chief of Strategy for Province Development Group
of Phuket, said that the Amway China 2012 would emphasize confidence among
Chinese operators that Phuket was a world-renowned tourist attraction with
readiness in infrastructure and facilities to serve the MICE industry. The province
also offered special packages for MICE events including VIP or Fast Track at the
airport and extra security services.

“Each year, the number of MICE travelers accounts for 10% of overall tourist
arrivals to Phuket, mainly from Europe, America and Asia, respectively. Phuket
has the potential to accommodate business travelers from all over the world. The
province has now been allocated a budget to improve and develop infrastructure
including the mass transit system, deep sea port, tourist piers, and Yacht Marina ,”
Mr. Chaiporn explained.
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TCEB WINS CLEAN ENERGY EXPO ASIA

The TCEB is expanding the role of Thailand’s exhibition industry by winning the Clean Energy
Expo Asia (CEEA), bringing the exhibition to Thailand for the first time and turning the kingdom
into an international platform where the public and private sectors will discuss the clean

energy issues.

he CEEA will take place at Bangkok Convention Center at Central
World from September 12-14, 2012. First launched in Asia in
2009, this is the fourth edition of the CEEA. The third convention
organized in Singapore last year attracted 5,283 clean energy
industry delegates from 62 countries. The event usually showcases
170 international exhibitors and draws the

participation of 130 distinguished speakers.

The show serves as a platform to introduce new
developments in the clean energy sector in the Asia-Pacific
and in Thailand, which is a market with increasing potential.
It is also a venue for participants to discuss and negotiate
with clean energy professionals through business matching
services. In addition, the participants will have a chance
to meet industry leaders and policy decision makers via
various networking events.

Mrs. Supawan Teerarat, Director of Exhibitions
Department of the TCEB, said that this year, the TCEB
would move forward with the ASEAN Highlight Trade
Show campaign, which is part of TCEB'’s strategic plan in
preparing for the ASEAN Economic Community (AEC) 2015.

“The CEEA 2012 is another success of the TCEB'’s
“WIN" strategy, which aims at attracting new trade shows
to Thailand. We helped coordinate with the private sector
and government agencies to encourage them to bring CEEA
2012 to Thailand.

“We have been a pro-active consultant to and partner of the organizer
Koelnmesse by providing market study support,” Mrs. Supawan explained.

Mr. Michael Dreyer, Vice President, Asia Pacific, Koelnmesse, said the
company had decided to organize the event in Thailand because of the kingdom’s

growing economy. Thailand is also strategically located, serving as a gateway to
markets in Southeast Asia and the Greater Mekong Sub-region as well as China
and India.

“Thailand has trade access to this continuously growing market, with products
from Thailand easily capable of reaching the region’s 500 million people. Given its

strategic location and easy access to the other clean energy
markets in Asia, using Thailand as a base for regional
outreach makes great economic sense,” Mr. Dreyer said.

Mr. Dreyer added that Thailand has great potential
for the clean energy market because the Thai government
has a strong commitment to expanding investments in
alternative energy as part of its 15-year Renewable Energies
Development Plan (REDP) 2008-2022. In addition, Thailand
has a good transportation network, excellentaccommodation
and offers an attractive package to overseas visitors,
enabling them to set convenient travel plans.

“We are now working closely with our established
network of international trade media partners and our strong
global network of sales representatives in more than 80
countries to attract potential international participants to
CEEA,” Mr. Dreyer said.

Mr. Phichai Tinsuntisook, Chairman of the Renewable

Energy Industry Club, Federation of Thai Industries, said that

CEEA 2012 is in line with Thailand’s objective of becoming a
leader in the renewable energy landscape in Asia.

Koelnmesse is a well-known organizer of global trade fairs and conferences
in clean energy and sustainability, while Thailand has many successful renewable
energy projects. CEEA 2012 in Thailand will also create an environment to support
and encourage more investment in the Asian Energy industry, especially Thailand.
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THAI PAVILION PROVES POPULAR AT YEOSU

INTERNATIONAL EXPO 2012

ANOTHER MAJOR STAGE TO PROMOTE
THE BID TO HOST THE WORLD EXPO ot
2020 AYUTTHAYA, THAILAND

The TCEB is using the Yeosu International Expo 2012 in Korea as an international stage to
accelerate the promotion of Thailand’s bid to host the World Expo 2020 Ayutthaya,

Thailand.

he Thai Pavilion at the expo attracted a high record of 30,000 visitors
during the first three days of the three-month event. It is expected
that after the expo closes, the Thai Pavilion will rank in the top five
among the booths set up by the 106 exhibitors in terms of visitors.
The pavilion offers an exhibition that widens visitors’ exposure to
information about Thailand’s bid submission to host the World Expo
2020 Ayutthaya.

The submission of the bid has now been thoroughly promoted at three levels:
a local campaign via a promotional activity in Phra Nakhon Si Ayutthaya Province,
organized in February this year; a national campaign at the BOI Fair 2011; and this
international promotion at Yeosu International Expo 2012 in Korea.

The Yeosu International Expo 2012 is running from May 12 to August 12, 2012
on the theme “The Living Ocean and Coast: Diversity of Resources and Sustainable
Activities”. The Thai Pavilion presents a concept of “Colors of Diversity: Capacity
of Thailand”, which is organized by Department of Marine and Costal Resources,
Ministry of Natural Resources and Environment. The department invites visitors
to better understand the pavilion through the story of two famous characters
“Sudsakorn” and “Ma Nil Mangkorn” from the literary work “Phra Apai Manee”.

Inside the pavilion, the TCEB provides an exhibition on Thailand’s bid and its
preparation for World Expo 2020 Ayutthaya, which is to be hosted under the theme
“Redefine Globalization: Balanced Life, Sustainable Living” through multimedia
technology. “Nong Naree”, the mascot of World Expo 2020, Ayutthaya, Thailand,
acts as a magnet inviting visitors to attend the Expo 2020 exhibition.

This is the first time the bureau is exhibiting Thailand’s bid overseas and
under the roof of an Expo event since officially submitting the bid last year. The
huge number of visitors to the Thai Pavilion are expected to create awareness of

g~ n\‘\,\

Thailand’s candidacy of World Expo 2020.

A similar exhibition was mounted
when the Thai delegates led by Deputy
Prime Minister Mr. Chumpol Silapa-archa
attended the 151st General Assembly of the g—
International Bureau of Expositions in Paris,
France between June 11-12, 2012 to present
the progress of Thailand’s preparations to
host World Expo 2020. The Thai Pavilion
at Yeosu International Expo 2012 and the
high number of visitors to the pavilion
were highlighted at the assembly to
affirm the country’s commitment to
making World Expo 2020 Ayutthaya
a success.

Yeosu International Expo 2012 is
smaller in scale than World Expo. While
the World Expo takes place over a
six-month period, the duration of
international expo event in Korea is 3
months and is hosted on a space not
exceeding 250,000 sgm.

For updated information on
Thailand’'s Bid for World Expo
2020  Ayutthaya,  visit  www.
thailandexpo2020.com.
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TCEB LAUNCHES “ULTIMATE CHOICE
FOR ALL” MARKETING STRATEGY

The TCEB recently unveiled its latest marketing strategy “Thailand Ultimate Choice for All”,
which aims to penetrate 5 key MICE market groups by offering a diversity of destinations,
activities and MICE products that respond to each target group.

s. Vichaya Soonthornsaratoon, the TCEB’s Acting Director of
Meetings Industry Department, said that the bureau launched
the new strategy at IMEX 2012 in Frankfurt, Germany. It has
been developed to follow on from the successful “Thailand
Destination of Choices” campaign, which
was initiated last year. It also aims at
restoring international confidence in

hosting events in Thailand. I

The new strategy will focus on 5 major groups: Businessmen
on the Go, Women in Travel, Young & Adventurous, Art and
Culture Lovers, and Happy Family.

To meet the specific demands of these 5 groups, the TCEB
will offer a variety of destination choices for each group, especially
the 4 MICE Cities of Bangkok, Pattaya, Phuket and Chiang Mai
but also adding Kanchanaburi, Hat Yai, Samui and Hua Hin to
the selection. In addition to the destinations, the bureau will also
introduce the MICE event venues and accommodation choices
in each location.

Moreover, the TCEB will present a diversity of activities and .
products to respond to the need of each group. The bureau will
offer a choice of world-class accommodation, event venues,
facilites and entertainment for Businessmen-on-the Go while
spa aroma therapy and beauty treatment, a shopping paradise
for every style and budget, Thai handicraft & handmade and Thai
cooking courses, traditional festivals and community-based tourism will be among the
options for Women in Travel.

A breathtaking variety of activities, including ecotourism programs, jungle trekking
and even Muay Thai boxing courses will be presented to the Young & Adventurous
group.

Thailand's rich and ancient cultural heritage such as the Royal Palace, UNESCO
World Heritage sites and numerous museums and art galleries are suitable for the Art

and Culture Lovers.

The Happy Family group will be able enjoy a vast range of family-friendly activities,
from open zoos, night safaris, fun-flled amusement parks as well as the famed white
sandy beaches on the Gulf of Thailand and the Andaman coast and islands.

Thailand now also offers a significant number of new
accommodation choices and event venues, among them
Asiatique The Riverfront in a heart of Bangkok, new boutique
hotels including the Sofitel SO, Okura Prestige, Amara and Eastin
Grand Hotels in Bangkok, and exclusive villas at the Conrad in
Koh Samui.

In joining IMEX 2012, the TCEB led a 19-member Thai
delegation of MICE organizers and representatives from hotels,
conference centres, airlines and travel agencies who exhibited a
wide range of innovative products and services for the MICE and
incentive travel sectors.

Ms. Vichaya added that the TCEB chose to launch its new
marketing strategy at IMEX because the event was celebrating
its 10th anniversary and is at the heart of the world’'s meetings
and incentive travel business. Most importantly, Europe is a key
market for Thailand’s MICE industry.

e “We had 425 business appointments during this event,
which are expected to generate business deals worth more than
Euro 7.65 million. For Thailand’s MICE market, Germany ranks

the first in terms of both meetings and incentive travel, whilst the

Netherlands holds the lead in international conventions held in Thailand”.

Last year, Thailand welcomed 86,800 European MICE travelers, earming revenues
of Euro 132 million. The TCEB has set a target of 10% growth for its European market in
2012, and expects 95,500 MICE visitors and revenues approaching Euro 150 million.

Overall in 2012, Thailand’s MICE industry is expected to attract 750,000 MICE
visitors and generate more than Euro 1.5 billion from group meetings, international
conventions and incentive travel,” Ms. Vichaya said.
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TCEB ORGANIZES ROAD SHOWS IN UK AND INDIA
HIGHLIGHTING THE GATEWAY TO

ASEAN TO DRAW TRADE SHOWS AND
VISITORS

To attract trade show organizers and visitors to Thailand, TCEB recently organized exhibition
road shows in the UK and India. Thailand’s position as a gateway to business opportunities
in ASEAN after the integration of ASEAN Economic Community in 2015 and the Kingdom’s
leadership in the ASEAN exhibition market were highlighted as selling points of the road

shows.

THAILAND'S LEADERSHIP IN

or the road show in London, the TCEB joined The
Economist for the first time in organizing a round
table discussion led by Mr. Justin Wood, Chief
Economist of South and South-East Asia Pacific.
The discussion aimed to promote Thailand’s
exhibition industry and dynamic growth across
a wide range of sectors in the region from
automobiles, food, healthcare, industrial equipment, energy,
electronics and jewelry.

Thailand’s exhibition industry is now ranked the first in
ASEAN in terms of the number of events held annually, annual
growth rate, total event space, average event space sold and
revenue. In addition, the top ten trade visitors and exhibitors in Thailand are from ASEAN
countries.

Mrs. Supawan Teerarat, the TCEB's Director of Exhibition Department, said that in
order to maintain its leadership in ASEAN, the bureau’s 2012 strategy is focusing on
strengthening the country’s capability as the business gateway to ASEAN. The TCEB
aims to attract international exhibitions relevant to the region’s economic-driven industries
to Thailand.

She said that Thailand’s leading position in ASEAN would help trade show organizers
from the UK to access the growing ASEAN region and reach its combined population,
which now exceeds 500 million. She added that ASEAN has a growing manufacturing
and export base, open investment policies and is enjoying fast economic expansion.

“The bureau will support UK trade show organizers through site inspection trips,
meetings with stakeholders, potential local partners, and market research to help
establish business opportunities in the region. Last year, we arranged four site inspection
trips for leading UK organizers to visit Thailand and to meet with potential local partners.
The TCEB is confident that new exhibitions to be organized in Thailand and supported
by the bureau will be successful in launching their shows and promoting shows in the
coming years,” Mrs. Supawan said.

During the event, the four high growth industries in Thailand - jewelry, electronics,
automobiles, food & beverage and hospitality - were presented to UK event and trade
fair organizers. Discussions were held to share information and talk about a potential
business partnership between UK organizers and Thailand’s leading exhibition venues
including BITEC, IMPACT and QSNCC.

Prior to the road show, the bureau was successful in winning three new shows from
the UK for Thailand: Fastener Fair 2012, Chemspec Asia 2013 and Asian Coatings Show

(VEAR 2010)

Number of events: 71

6,092/sgm.
Revenue: SUS 132

ASEAN EXHIBITION INDUSTRY

Annual growth rate: 70%
Total event space sold: 432,500/sgm.
Average event space sold per exhibition:

Source: The 7th Trade Fair Industry in Asia 2011 Report
of The Global Association of the Exhibition Industry (UFI)

2013. The first fair is being held in September and is organized by
Mack Brooks Exhibitions Limited. Quartz Business Media (QBM)
will organize the latter two.

Besides the UK, the bureau also organized a road show in
Mumbai, India to attract Indian businessmen, trade associations,
chambers of commerce and travel agents to join trade shows
in Thailand. Indian visitors attending exhibitions in Thailand
ranked second among overseas visitors attending trade shows
in Thailand last year and India-Thailand bilateral trade volume
in 2010 grew by 23 per cent, reaching around US$8.1 billion in
value.

The sectors with the most promising prospects for Indian
trade visitors are printing & packaging, gems & jewelry, textile, and the plastics industry.
These industries are featured through Thailand’s key international exhibitions, including
ProPak Asia, Bangkok Gems & Jewelry, InterPlas Thailand, Bangkok International Gift
Fair and Bangkok International Houseware Fair, and Garment Manufacturing Expo.

During the meeting with Indian travel agents and trade associations, the TCEB
highlighted Thailand’s strategic location to the ASEAN market in light of the ASEAN
Economic Community (AEC) coming into force in 2015, and Thailand’s current leading
position in the ASEAN trade show market.

“At present, Thailand’s exhibition industry continues to be a leading playerin ASEAN
with a high record of 85 international trade shows organized in 2011. Therefore, Thailand
as a platform to ASEAN market offers unparalleled business opportunities. It also serves
as business link between ASEAN and BIMSTEC countries,” she said.

Moreover, the TCEB offered the incentive program “100 A-Head” to India’s travel
agents, trade associations, federations and Chambers of Commerce to visit trade shows
in Thailand. The promotion provides US$ 100 for bringing in a group of at least 15 visitors
to attend trade exhibitions in Thailand. Itis also intended to encourage group trade visitors
from India to create business relationships and networking with local trade associations
and Chamber of Commerce in Thailand.

Mr. Adul Chotinisakorn, Executive Director of Thai Trade Center, Mumbai added
that being a hub of ASEAN, Thailand’s exhibitions become the ideal marketplace for
those wanting to penetrate the growing ASEAN market.

In 2012, Thailand is expected to welcome approximately 750,000 MICE visitors
to the country, generating expected revenues of Bt60.12 billion or US$1.94 billion, of
which 80,000 visitors will be attending exhibitions and trade fairs, generating expected
revenues of Bt7.929 billion or US$255 million.
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TCEB INTRODUCES ISO 20121

A STANDARD TO EN
SUSTAINABLE MICE
MANAGEMENT

With the aim of raising Thailand’s MICE industry so that it meets
global standards in professional management, the TCEB will
propel ISO 20121 (Event Sustainability Management Systems)
to Thailand’s MICE industry in July 2012 which is the same time
that the London 2012 Olympic Games, the first mega event

ANCE

to adopt this standard to its management system, is staged.
Thailand will, therefore, become the first country in Asia to

adopt this standard procedure.

he TCEB introduced the ISO 20121 at IMEX 2012 in
Frankfurt, Germany in May 2012.
Ms. Nichapa Yoswee, Director of MICE
Capabilites Department from TCEB, explained at
IMEX 2012 that the idea to drive ISO 20121 to the Thai
MICE industry developed from the TCEB's leadership
profle of Green Initiatives launched 5 years ago
and the national Green Meetings Standard introduced 4 years ago.
These evolved into a sustainability concept, and subsequently to the
promotion of ISO 20121 Event Sustainability Management Systems.

“The TCEB will work with SGS, the world’s leading inspection,
verification and certification company, to encourage Thai MICE
operators to obtain ISO 20121 certification. To achieve this, SGS will
provide the operators with training and education programs. The
bureau will support them with a subsidy amounting to 70 per cent
of the total fees for ISO 20121 accreditation, which represents Euros
75,000 in 2012,” Ms. Nichapa said.

She expressed confidence that ISO 20121 would enhance the professional level of
the Thai MICE industry, create a common framework and encourage the MICE industry’s
contribution to sustainability. This is in line with the bureau’s core mission of promoting
and introducing an international benchmark for the industry.

This global standard is also significant as it is required for global-
scale events, which is particularly important as Thailand is bidding
to host the World Expo 2020 Ayutthaya under the theme of ‘Redefine
Globalization: Balanced Life, Sustainable Living'.

Ms. Nichapa pointed out the excellent prospects for introducing
ISO 20121 to Thai MICE operators. Significantly, when a national Green
Meetings standard was launched four years ago, it attracted more
than 80 MICE operators to join the program. Today, Thailand has over
170 hotels certifed as “Green Accommodation” and 8 international
convention centers in the country are now “Green Venues”. They
are: IMPACT Muang Thong Thani, Queen Sirikit National Convention
Center (QSNCC), Bangkok International Trade & Convention Center

(BITEC), Bangkok Convention Centre at Central World, Royal Paragon

d Hall, Pattaya Exhibition and Convention Hall (PEACH), Royal Phuket

= Marina International Exhibition & Convention Centre, and The 60th

Anniversary of His Majesty the King's Accession to the Thorne
International Convention Center, Hat Yai.

Furthermore, Bangkok has been ranked the top city in Asia for Green Meetings.
This reference comes from the ‘Leadership in Sustainability: The Why and The How’
survey conducted by global event management association MCl as part of their UFI
Annual Conference 2010.
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MICE ALLIANCE
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TCEB CREATES “MICE ALLIANCE” NETWORK
HELPING THAI MICE PERSONNEL TO
PREPARE FOR THE AEC

The TCEB has signed a memorandum of understanding (MOU) with four public and private
organizations to form a MICE Alliance network in an effort to develop the capabilities and
skills of Thai MICE personnel. It is one of the measures being taken to prepare for the ASEAN
Economic Community (AEC). The bureau also signed another MOU with the Department of
Skills Development to initiate “National Skill Standard for MICE”.

he first agreement was signed on
May 2, 2012 between the TCEB's
MICE Capabilites Department and
the Department of Tourism of Ministry
of Tourism and Sports, the Thailand
Incentive and Convention Association “‘\ 1
(TICA), the Thailand Exhibition

Association (TEA) and the Convention Promotion Fund

(CPF).

The five agencies will integrate their efforts and

resources under “Thai MICE Alliance” network to

enhance the professional skills and competencies of

MICE personnel in Thailand. This will strengthen the

competitiveness of Thailand’s MICE industry, as well as

build greater awareness and understanding of ASEAN's

regulatory landscape and stress Thailand's regional

leadership in ASEAN’s MICE sector.

The MOU provides a framework for cooperation

in four main areas: 1) to jointly set a human resources

development plan for the four main MICE subgroups

- convention and exhibition venues, the hotel industry,

event organizers (DMC / EMC / PCOs), and service

providers (contractors & logistics); 2) to develop an  iai=s 4

English-language curriculum specifically for MICE

professionals; (3) to plan a training and seminar

onal S S

SR HUUNALANNBINNHITINAD
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program to strengthen MICE industry knowledge; and (4) to
collaborate in publicizing activities that will help the industry
maximize its potential within the AEC.

Mr. Thongchai Sridama, TCEB'’s Board of Director and
Acting President, emphasized that the bureau has always
supported the Thai MICE sector in being aware of and
understanding the implications of the AEC. The bureau has
also worked closely with the private sector in developing
and proposing to government the solutions that will ensure
that Thailand’s MICE industry is ready to deal with economic

e changes.
.‘#ﬁ[—; “One of the issues on which the TCEB places great

importance is developing Thai MICE personnel to meet the
international standard. This is the reason for forming the Thai
MICE Alliance network today,” said Mr. Thongchai.

“The TCEB is confident that this cooperation can
elevate the international competitiveness of Thailand’s MICE
industry in an environment where more overseas MICE
operators are coming to do business in Thailand, and vice-
versa. This greater strength will help maintain the market
base and reinforce Thailand’s position as ASEAN's MICE
hub,” Mr. Thongchai said in conclusion.

The TCEB signed a second MOU with the Department
of Skills Development, Ministry of Labor on May 22, 2012 to
initiate the National Skill Standard for the MICE sector. The
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TICA, the TEA, and the Event Management Association
(EMA) also signed the agreement.

Under the terms of the MOU, not only will the five partners
jointly set the national skill standard for Thailand’s MICE personnel,
but they will also develop the procedures to certify the MICE skill
standards. In addition, they will encourage the MICE operators to
support personnel in applying for the national skill standard test.

They will moreover collaborate to enhance the knowledge,
capabilities and skills of MICE personnel to meet requirements
of the operators. They will support one another, using relevant

resources that will help them achieve the objectives of the
collaboration.

M.L. Puntrik Smiti, the Deputy Director-General, Department
of Skill Development, Ministry of Labor, said that the department
would help train personnel at all levels. The national standard test
would cover knowledge, skills, attitude and laws. For the next step,
the department would continue the development by issuing the
labor standard license. In addition, the operators who organize
personnel training programs under the department's guideline
would obtain a 200 per cent tax reduction for any training expenses.
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The TCEB led by Mr. Thongchai Sridama,
centre, Acting President, sign the MOU
with M.L. Puntrik Smiti, 2nd from left, the
Deputy Director-General, Department of Skill
Development, Ministry of Labor, Mr. Sumate
Sudasna, second from right, the President of the
Thailand Incentive and Convention Association
(TICA), Mr. Pravit Sribanditmongkol, left, the
President of Thailand Exhibition Association
(TEA) and Mr. Sermkhun Kunawong, right, the
President of Event Management Association,
outlining Thailand’s first “National Skill Standard
for MICE”.

Apart from National Skill Standard for MICE,
the MOU encourages MICE professionals to
attend this standard test. The ultimate goal of
this collaboration is to elevate the standard,
capabilities and skills of Thai MICE personnel
in preparation for the ASEAN Economic
Community (AEC) in 2015.



