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In recent years, about 895,224 MICE foreign
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The Thai MICE industry has generated around 7.9 billion baht.
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Each MICE traveller spenae staying in Thailand around 5.54 day per trip.

Thailand has four MICE cities: Bangkok, Phuket, Pattaya, Chiangmai.
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visitors have joined MICE events in Thailand.
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Each MICE traveller spends around 89,000 baht per trip.
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MICE travellers spend 4-5 times more per head than general tourists.
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7,382 MICE events are organised each year or 20 events per day.

Let’s get to know *MICE”

When mention is made of the MICE industry,
many people have several questions. Some ask
what the MICE industry is. How is it related to
business? How can it benefit the Thai economy?
How can the MICE industry be incorporated in our
daily lives?

The fact is that the MICE industry is invisibly
connected to our lives in many ways that often go
unnoticed. As the Thai proverbs says: “A strand of
hair before the eye obscures a whole mountain.”
In fact MICE lives with us from Monday to Sunday.

The MICE industry comprises many activities as
mentioned herewith:

e Meetings: As salary workers, we all know about
meetings as we’ve attended lots of company meetings,
annual meetings and shareholder meetings.

e Incentives: Special offers and activities
companies offer their staff, especially salespeople
with outstanding performances who achieve the
company’s set targets who may have a chance to
take a trip abroad as a reward.

e Conventions: Including academic meetings.
Examples include meetings of heart disease
specialists and on global warming.

¢ Exhibitions: The MICE industry is incorporated in
all our lives - think Motor Expo, Thailand Book Fair,
Thailand Gifts & Premium Fair, and many more.

It goes without saying that the MICE industry has
become part of our lives. From an economic point
of view, it is one of Thailand’s major industries that

continuously generates over 60 billion baht into
the Thai economy every year. The industry also
potentially adds value to domestic tourism, as is
evident from steadily increasing number of travellers
throughout the year. In other words, there is no low
season for the MICE industry.

Furthermore, the MICE industry is a driving force,
boosting growth rates in various sectors — hotels,
airlines, food, public bus services, souvenir shops,
tour operators, event organisers, public relations,
advertising and translating/interpreting. The industry
contributes to Thailand’s annual economic growth
rate and takes the overall national economy to the
next level.

Countries in Europe and North America have
embraced the MICE industry to help revive their
national economies, resulting in significant growth in
various territories. For example, Germany has now
become a spearhead and a major MICE industry
market. Similarly Brussels has become a centre for
hosting international conferences and conventions.
The Thai government has continually supported
and promoted the MICE industry for over 10 years,
including establishing the Thailand Convention &
Exhibition Bureau (TCEB) to monitor, promote and
drive the industry.

The resulting marked success makes Thais proud
of their record of successfully positioning Bangkok
as a centre of the MICE industry at international
level, following other leading cities in the Asia region
including, Shanghai, Seoul, Tokyo, Hong Kong,
Beijing and Singapore.




SPECIALFERTURE

iUnyuY

“Igenng”
IJovlugiKnvaluu

L‘]]ENsL‘VIllLﬂuLiJﬂQﬂuElﬂﬁqQV]’]\iﬂWﬂmuﬂ‘ﬂﬁqﬂm‘].lﬂ\‘iﬂﬁ‘“'mﬁ‘lﬂil ﬂﬁﬂhqiﬂLﬂIﬂMmﬂiﬂﬂﬂﬂi”Lﬂﬁ
Lwaumummmmw O\'ILLJJ’]’WL‘HEI\?SLMJJ"\) L‘]JuLLIﬂQV]JJﬂﬂEIﬂWWSLUL‘]NLﬂﬁ:ﬁﬂ’ﬂﬂuﬂﬂ’]\iﬂﬁ UAAL
mu°lv1m@ afammelﬂmﬂwﬂumu“Lmammmmmmmuﬁﬁm muaimmmmwmmamm
‘meuaﬂﬂuqmwmmﬂuﬂumn

nsdudsugRamnIsuNIsLsryuLazuandduAn visagramnssuludludmiadednil 4z
Lﬂuﬂmmmaﬂmﬂmm”l,mﬂmmua mﬂmLmuLﬂimn’v‘lummLﬂmﬂwﬂwummuunﬂuimamq
ﬂammmaammﬂ Uaz mmmmﬂmmmmﬂummwuﬁﬂamwmiumsqmwu“l,wﬂumﬂq AU
1u7naziflusruiulsasunazrasinneludemingaundn 33,000 1iad mumuuuqmmmm‘lmm
FHudusau 3 mmﬂiwmﬂimmmmﬂamuuumﬁmm uas aumuumaumm Tpaiin1siunie
ﬁLuﬂmmﬂaﬂmwa 201 it meﬁuuiumwﬂ? mﬂaﬂmwaw 76 Vit Tiflentuiiuaesiu 1
2,377 Wi uazsasdugleanslita 8 Aunusied

uﬂﬂﬁ)’mu’NV]’)mLﬂ]ﬂ\i‘LMMﬂEﬂui‘ M?’W\iﬂqiﬂ@ﬁi‘qﬂﬂuﬂﬂi ‘]ILILL@ LLamaummmmm “NLI‘]J@
NeI WU ﬂuﬂﬂi ﬂmmuwmaauwmnmm 7 TRUNTLUUNNTTEN ‘EN"‘) Lﬂuﬂuﬂﬂi ‘]]ll
LLa LLﬁﬁ\‘l’duWWLmM?ﬂLLUULL‘MQLLiﬂ‘]J’rNﬂ’Tﬂmu’r] mmmimaﬁumﬂmmuua NL‘].IW?’HJ\‘I’THVLJJﬂﬂ
ﬂ‘Nﬁ ll’mﬂ'ﬂ 10,000 AU ﬂ\‘l’ﬁ) umumﬂmmamiwrﬁumammwm?mimjmmwmm

mﬂmmwsaﬂumnummmmmmLsuﬂﬂ'mu
UszneufuAnudaenisiinvdaauuazadng
elalunniagsiauazdszanauluy
ﬁmmmmmﬂmmimamqammmamaam

il FqunaaliitlsznAlit w.e.2s

56 flu Tudsluddmdaaeslnl
Tnedrinnudaasunisdndszau
UazingsANIT (@IANITUNNAL)

visa M@y Wundlsanundnlu
msmmumu wazatanlasiuile
Fumhenuluituil 8 ey e

Fudadaslnd a3ANsUTNsduT TR
Weelnd vansAdar il aunau
ﬁﬁ?mwmmmmﬁﬂm ANInUNATE T IRLgEL
v mumﬁumiwmmmumﬂi wAlng Uszdndanin
weslvd eslnidiiasadnedssa (Chiang Ma
i Creative City — CMCC) WazunIInenag
Wesndluunudunuuvingndaniawile
8 Wt LietuiUINenIaLLALLLLN
nnsvin U AN I aLde dlngd
Lﬂuwﬁﬂuquéﬂmwmqmmvmiiu
ludraslszmenazgiinireideulu
32e217a1 5 1 TABN19aUInNIg
lupFatiayifunseuuas Sy
ANNTUNITWAUNTINTAUAY
HesilAnanindu e aed
tszimalnesalyl

Waadeslvdfate l@aangu
quéﬂmwmmiﬁmﬂi:ﬂ@
nnsviniieniteiiusi 13a
wazNITUT NI LINANG
lunamile InedqaLAL

suiuendnuailugluunresnisdanuludideiausssy Avsssuag vidsaulinsziiinnsviaaien
Agunw teedidnanmgslungudszine ems, BIMSTEC uazlunguilszind dszanauidsugia
2TEL (AEC)

Fa . - =

o DT R .
e

e ..—.uﬁrﬁ!m-hﬂ hl"l‘ 5
il Wil
"Tﬂ W

+'I~I|'- 'Hl.

UanaNHlUFILUDINITTAINULAASAUSIUNUNINA n1snaasTvFudlsguazLanidum
YU AR E el g neasudiaia azdeenszauuas mmﬂnamwlummmmm
AuAuAz umiﬂmimaqLmaqmmimmimmaww NNATUNQUAROGAAIMNTTL dane ayulnsuaz
ath gunm uazamis WZJﬂi ﬂaumﬂmqmmLﬂmﬂmmmmmummaﬁmiumﬂmwumaumwm
TuszAuununanG smmi'a)mmuumiﬂmiwimmmmel,ummﬂmwmumwLﬂum«mmmﬂmimua”
g Afiuednen fRe 9 wﬂiiuwmmu‘ianmamwnmmm SNUNGNH 2549 (Royal Flor
a Ratchapruek 2006) ImﬂaaLﬂumi%’mmuﬁmiﬁmiﬁlﬁé"umi%’mmmmsﬂui“oﬁ’u‘lﬁaﬂ 92AU A
1 mLﬂummmuumimﬁumam mﬂmunmuwmiﬂaﬂ (Bureau International des Exposition
s: BE) lneilgs mﬂimuumwi waR 3 luidthedeiléFusesnnsdnanuumnesy svailanan 8
IE aanniszinaan LLaztyﬂﬁu

luwanesugia ull 2555 Nrundeadaslnuiinsdnnuludluimiandus 491 asdlasd
tinumenquludludssmadnuay 22,150 Ay dndunenquludnimenasauiu 46,826 Au
mmmaél‘mmmﬁﬂimwunﬂﬂummmmw 3,859 A1ULN

mﬂmaamqmﬂimmmuummamﬂmmmﬂﬂwu Aedanaliluiuil memmusl,u%mmmm
vy mmmﬂmumms NAgTA AANNTANN MAdeAl wazdsyanay Asanuduuazndaula
saufunansulndeslmifu “unsuvslud” wea MICE City Aniawmilnslszmealng

e LLazsLu’Juume L“]IEIJi‘WLIWi@lILLﬁ’JVW)zLﬂ@ﬂ?i @mumauiuuﬂLmumwﬂ@mimmmmaﬂwaL:ﬁﬁm

AU LTVNUNA19D1TEEITULA T U UALA LR LN



Chiang Mai the city and Chiang Mai the province in Northern Thailand are uniquely
well-connected with neighbouring countries. Even as Chiang Mai offers abundant
diversified economic opportunities, it has gained a reputation as a centre of
cultural tourism. As a result, the overall province’s economy heavily relies on the
tourist season.

Meetings, Incentives, Conventions, Exhibitions (MICE), or MICE, in Chiang Mai
is @ major key to solving the city’s and province’s economic hardships and make
it flow smoothly throughout the year. The province has high potential for MICE
events in every respect, as is evident from over 33,000 premium class hotel rooms
in every category. The province is also home to Chiang Mai International Airport,
Thailand’s third largest international airport, which operates 401 weekly flights and
76 international flights each week, or a total of 12,377 flights annually, serving
around 8 million passengers.

The construction of the International Convention and Exhibition Centre
Commemorating His Majesty’s 7th Cycle Birthday Anniversary, situated in Chiang
Mai, shows signs of positive progress. The Centre will be the very first international
convention and exhibition centre in northern Thailand when it is completely built.
It will be equipped with comprehensive event facilities and able to serve over
10,000 people. The Centre will also play a crucial role in MICE development in the
province.

Enhanced by the full readiness of Chiang Mai, together with passion and
commitment, to help promote the province and bring more revenue into its business
and public sectors throughout the year, the Thai government has declared 2013
as “Chiang Mai’s Year of MICE”. The Thailand Convention & Exhibition Bureau
(TCEB) has been ordered by the government to be a core organisation bringing
the campaign concept of “Chiang Mai’s Year of MICE” to reality.

Eight agencies have joined TCEB in a tight cooperation, including Chiang Mai
province, Chiang Mai Provincial Administration Organisation, the Chiang Mai
Chamber of Commerce, Chiang Mai Tourism Business Association, Office of
Commercial Affairs, Chiang Mai, Tourism Authority of Thailand (TAT), Chiang Mai
Office, Chiang Mai Creative City — CMCC and Chiang Mai University.

With all these agencies joining forces, the TCEB will draft a framework and model
for developing Chiang Mai into a MICE centre in Thailand and ASEAN within
five years. The framework and model will be further applied for developing other
potential provinces and cities in Thailand.

Chiang Mai is also a centre for hosting international meeting and tourism events
in northern Thailand. Each year, the province hosts a string of award-giving

“Chiang Mai”,
MICE City of Lanna

ceremonies. Each MICE event in Chiang Mai also reflects a harmonious blend of
the province’s culture and environment which are among its strongest selling points.
Meanwhile, health tourism attracts a huge number of travellers to the province
each year. The province has high potential for the Greater Mekong Subregion
(GMS) countries, the Bay of Bengal Initiative for Multi-Sectoral Technical and
Economic Cooperation (BIMSTEC) countries and ASEAN Economic Community
(AEC) countries.

Moreover, international convention and exhibition events organised in the province
will be greatly enhanced by the construction of the International Convention and
Exhibition Centre Commemorating His Majesty’s 7th Cycle Birthday Anniversary
which is scheduled for completion very soon. This will bring bright opportunities for
many types of local products, including industrial crafts, textiles, herbal and spa
products, health products and food which have high capability to compete in the
global arena.

One of the largest exhibitions held in Chiang Mai was the “Royal Flora Ratchapruek”
event held in 2006. The exhibition was successfully and beautifully staged
and gained much attention from both Thais and foreigners. The professional
arrangement of the exhibition was guaranteed by the Bureau International des
Expositions: BIE with A1 global standard. Thailand is only the third country to
receive this standard from the BIE, following China and Japan.

From an economic point of view, in 2012 Chiang Mai hosted 491 MICE events
involving around 22,150 domestic and 46,826 foreign travellers and generating
over 3.8 billion baht.

With huge revenues flowing into the province each year, this is a driving force why
all sectors in Chiang Mai including government sector, business sector, education
sector, social sector and public sector agencies, stand proudly together to push
Chiang Mai to become another “MICE City” of Thailand.

Today, Chiang Mai is ready to open a door of opportunity to welcome MICE
visitors who come to organise and join MICE events in the province, where
civilized life and the glamorous charm of Lanna can be experienced all across the
northern province.
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TCEB beats 2012 target with 895,224
MICE travellers to Thailand

The Thailand Convention and Exhibition
Bureau (TCEB) revealed its outstanding per-
formance in fiscal year 2012. TCEB reported
that MICE visitor numbers to Thailand in
2012 reached 895,224, exceeding its target
of 750,000 and generating over 7.9 billion
baht. The Asian market represented 65 per-
cent of all MICE travellers.
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Tight cooperation to push Chi-
angmai to be “A City of MICE”

Thailand Convention and Exhibition Bureau
(TCEB) in cooperation with eight business
partners including Chiang Mai Province,
Chiang Mai Provincial Administration Organi-
sation, Chiang Mai Chamber of Commerce,
Chiang Mai Tourism Business Association,
Office of Commercial Affairs, Chiang Mai,
Tourism Authority of Thailand (TAT), Chiang
Mai Office, Chiang Mai Creative City —CMCC
and Chiang Mai University, declared and af-
firmed tight cooperation to help each other
draft a framework and model for developing
Chiang Mai into a MICE Destination, a city of
prosperity and cultural charms. The planned
framework will be further proposed to the
Cabinet for its consideration.
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TCEB pushes Thailand to
become the ASEAN MICE
Education Hub, initiating
“MICE Curriculum” in
northern educational
institutes

Thailand Convention and Exhibition Bureau
(TCEB) is taking Thailand to the next level by
pushing the country to become the “ASEAN
MICE Education Hub” and launching the
“MICE Curriculum” which will be used as a
teaching tool in 16 educational institutes in
northern Thailand. The primary objective is
to develop human resources for the MICE
Industry going forward and to learn how to
effectively cope with labour issues around
the region. This will create a strong force of
around 24,000 students from 44 educational
institutes and lead to education reform. With its
primary focus, the TCEB is aiming to develop
manpower equipped with MICE knowledge
in order to strengthen MICE potential in the
country to prepare for the upcoming formation
of the ASEAN Economic Community.
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TCEB welcomes the Bureau of Interna-
tional Expositions (BIE) Enquiry Mission
to show the potential of Ayutthaya before
bidding to host World Expo 2020

The Thailand Convention and Exhibition Bu-
reau (TCEB) organised an event to welcome
the BIE Enquiry Mission that paid an official
visit to Thailand to explore proposed sites
for the project in Ayutthaya and track the
progress of preparations. The event was held
before the final decision on who is to host the
2020 World Expo is to be announced. The
group also met the Thai prime minister and
high ranking government officials and lead-
ers in business, civil society and related sec-
tors, to obtain further information on various
issues. They then left to visit Brazil, Russia,
Turkey and the United Arab Emirates.
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TCEB eying the Asia market

The Thailand Convention and Exhibition
Bureau (TCEB) is forging ahead with its
market expansion plan with the intention of
expanding its market territories in Asia. The
plan is to launch a series of road shows in
cities in India, an emerging economy, with
an aim to promote Thailand’s MICE products
and services in the Asia market. The cities
include Coimbatore, Mangalore and Pune.
Meanwhile, the TCEB will seek to open a
business dialogue with Indian entrepreneurs.
TCEB has also targeted India as the number
one market for MICE travellers, hoping to
generate over 55 billion baht in 2013. Thanks
to well planned strategies and continuous
support from the TCEB, in 2012 India ranked
among the top markets for MICE visitors
to Thailand, with 74,900 MICE travellers
recorded.

Coimbatore State is the second largest
industrial city in Tamil Nadu and has major
auto parts and weaving industries. Manga-
lore and Pune are renowned as industrial cit-
ies producing all types of auto parts. Several
leading car companies have set up factories
in these two cities, including TATA Motors
Limited, Mercedes Benz Company, Ford
Motor Company and DaimlerChrysler Com-
pany.
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Digging Thailand Convention & Exhibition Bureau (TCEB) in the ASEAN region
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The MICE industry in the ASEAN region has posted continued strong growth every year. The
industry’s significant growth partly results from the upcoming establishment of the ASEAN
Economic Community (AEC) in 2015 which is shifting world attention to the ASEAN market.
Hence, governments from several countries in the ASEAN region have launched creative
initiatives in a bid to provide continuous support to the MICE industry. With the government
support, the MICE industry will have full management authority which is completely separate
from the country’s tourism sector. Moreover, all MICE related agencies will be separate from
national tourism organisations. The Convention and Visitors Bureau (CVB) has been estab-
lished and assigned responsibility for organising meeting events, incentives and international
meetings. Three countries in the ASEAN region have already established a core agency
similar to the CVB to push the MICE industry in the country.
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@ Thailand — Established the “Thailand Convention and Exhibition
Bureau (TCEB) in 2004. Its management is separate from the Tourism
Authority of Thailand (TAT). The agency is the first official convention
and exhibition bureau in the ASEAN region overseen by the government,
resulting in highly flexible operations.
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@ Malaysia — Established the Malaysia Convention and Exhibition Bureau
(MyCEB) to help promote the MICE industry in Malaysia. However, the
agency is still under the Malaysian Ministry of Tourism.
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@ Singapore — Singapore also places great emphasis on the importance
of the MICE industry. As such it has established the Singapore Exhibition
and Convention Bureau (SECB). However, the Bureau is still under the
Singapore Tourism Board.
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