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Bangkok International Trade
& Exhibition Centre

SIAM
PARAGON

Convention and Exhibition Centres in Bangkok include:

36,000 sqm.

="

Royal Paragon Hall
Exhibition &
Convention Centre

7,800 sg.m.

Vi

Queen Sirikit
National Convention Center

13,971 sqm.

Source: The Trade Fair Industry of Asia 9th Edition, 2013)

IMPACT Arena, Exhibition
f and Convention Centre,

:.ﬂl 137,000 sq.m.

Centara Grand &
Bangkok Convention Centre

5,403 sq.m.

Bangkok. .. the MICE Metropolis

Packed with lots of tourism facilities, Bangkok, Thailand’s
capital city with the largest population in Thailand, has
long had a reputation as an exciting tourist destination
because of its history, culture and historic sites, way of
life and food which complement its over 100-year-old
civilisation. Thai culture is what has made Bangkok so
popular among Thai and international tourists from around
the world for many years.

Currently, Bangkok with an area
of 1,569,000 square kilometres
and a total registered population
of over 9.1 million, serves as the
country’s administrative, education,
commercial, financial, transport
and communication hub. Moreover,
according to a survey conducted
annually by Travel & Leisure magazine,
one of the most popular travel
magazines in the US, Bangkok ranked
No. 1 in the “2012 World’s Best City
Awards” for the fourth consecutive

Centaaa year and grabbed the award for Asia’s

Gran No.1 tourist destination, bringing
great pride to the Thai people.
Regarding its readiness and potential
to be a “MICE City”, Bangkok is

EmEEm considered the hub for Thailand’s

EE EEN . .

n minlal MICE industry. The Thai Hotels

EE EEEN

Association reports that Bangkok is
home to a total of 299 hotels and
59,824 rooms in the city centre
alone. This fully-fledged city is also
equipped with a modern mass transit
system, including efficient taxis,
trains, buses and express bus services
(Bangkok Rapid Transport or BRT,
the BTS Skytrain and subway (MRT)
train networks and Airport Rail Link). The city centre is
just 20 minutes from Suvarnabhumi International Airport
if travelling by the fast Airport Rail Link. There are also
alternative transportation modes around the city providing
convenience to travellers, including ferries plying the Chao
Phraya River and canals such as Saen Saeb Canal.

Moreover, Bangkok has a total of seven world-standard
convention and exhibition centres, with a total of 105,306
square metres of floor space.

In terms of experiences in the country’s MICE industry,
Bangkok has a long and impressive record of hosting major
international MICE events, including incentive tourism,
international conferences and trade exhibitions. Examples
include: APEC Summit (2003), World Allergy Congress
(2007), 91st Lion Clubs International Convention (2008), 12th

International Gynecologic Cancer Society Conference (2008),
19th International Congress of Nutrition (2009), 19th World
Congress of Neurology, IT&CMA and CTW (2009-2011),

Herbalife Asia-Pacific Extravaganza 2011, 2012 Rotary
[TU Telecom World 2013,
Herbalife Asia Pacific Extravaganza 2013 and many more.

International Convention,

To promote Bangkok as an ideal destination for MICE
travellers and reinforce its position as a regional MICE hub
for Asia, Bangkok Metropolitan Administration (BMA) offers
a MICE support package for event organisers in addition
to that offered by TCEB. Those interested in organising
MICE events in Bangkok will receive the following extra
privileges for participants:

1. For groups of 100 participants or more, BMA will
provide free vehicle escorts from the airport to the hotel.

2. For meetings of 500 participants or more, a BMA
executive or representative will deliver a welcome speech
to participants, and will allow free use of the plaza in front
of City Hall for event-related activities.

Bangkok is also known as a city that offers wide varieties
of Thai cuisine and as a shopper’s paradise. Almost every
soi in Bangkok houses excellent restaurants, especially
those serving Thai food, not least Tom Yum Kung, Pad
Thai, Som Tum and many more. The city is also known for
having shopping centres located in every corner offering
maximum convenience to tourists for whom shopping is an
indispensable part of their travel experience. Meanwhile,
the magnificent view of Chao Phraya River and stunning
high-altitude views of the city can be enjoyed at night.
Moreover, Bangkok is also known as a centre of civilisation
for its arts, culture and way of life with long history. This
makes foreign tourists around the world to name Bangkok
as “the Venice of the East”, the charming tourist destination
that has full readiness to organise the MICE events at all
levels.

Furthermore, visitors can also visit Wat Phra Kaew or the
Temple of the Emerald Buddha, one of the most popular
landmarks in Bangkok because of its endless beauty and
the Grand Palace that reflects the authentic Thai arts
and represents the heart of the prosperous and beautiful
Rattanakosin era. Such places reflect the prosperity of the
Kingdom of Thailand. Furthermore, Bangkok is the centre
of many interesting activities such as tennis, golf, spa and
the place where visitors can shop until drop both indoor
and outdoor, day and night. Interesting shopping centres
include Siam Paragon, CentralWorld and Chatuchak market
where visitors can buy a variety of items, ranging from
plants to pets. It goes without saying that if you come to
Thailand, but don’t visit Bangkok, you are making a big
mistake!
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rces unveils ‘Thailand CONNECT” push Thailand

to become a centre of business linkage for the global success

The MICE industry has long been an essential economic mechanism of the country
both at the macro level and micro level and is an important cog that helps expand
the growth of tourism industry of Thailand, representing 8.95 percent of the
country’s tourism industry as a whole and generating the national GDP by 0.6%.
The MICE industry also helps strengthen the local economy and increase the local
trade opportunities, encouraging the continual development of infrastructure in

each community.

ﬁ To further strengthen the country’s MICE industry to sustainable
. growth, the Thailand Convention and Exhibition Bureau
(Public Organisation) or TCEB has elevated

" the image of
)

PEOPLE
Service in Sense of

Superior
Thailand
and reshaped
y the MICE industry to

become a business linkage

in order to continue further
global success, under the brand
of “Thailand CONNECT”, by offering

f three key pillars as the backbone

of success in the MICE business. The

three pillars include Destination (various

‘ destinations), Business (centre for business) and
People (personnel and services with standards)

which can be considered as another core pillar of

r, Thailand. All three pillars will be major factors

in driving the Thai MICE business

‘ ﬁ ( and lifting the MICE industry
" standards to become

‘& a business linkage for
global success.

Mr Nopparat Maythaveekulchai, TCEB’s President, disclosed that “For 2014, TCEB's
promotion of Thailand’s MICE sector will continue under the 5-year Master Plan
(2012-2016), with its three fundamental strategies — WIN, PROMOTE and DEVELOP.
TCEB will promote development and global visibility of the Thailand brand through
its new campaign: ‘Thailand CONNECT: Your Global Business Events Connection’,
in line with TCEB’s Growth Driver brand development. Furthermore, in 2014,
Thailand expects to attract 987,000 MICE travelers from overseas, with revenues
reaching THB 96.9 billion (USD 3.2 billion). Under Thailand Connect, TCEB will
play 5 main roles: 1) Strategic Business Partner 2) Thought Leader 3) Solution
Provider 4) Business Connector and 5) Capabilities Developer to create MICE
business sustainability.”

The Thailand CONNECT campaign focuses on three strengths:

1. Diversity of Destinations. Thailand’s strategic location at the heart of Asia,
together with convenient facilities and infrastructure, offer visitors an unrivalled
choice of destinations. Thailand’s six international airports across the country
connect to 190 destinations worldwide with over 500 flights per day. With nine
purpose-built international conference and exhibition venues, the combined total
exhibition space of 222,984 square meters is the highest in the region. Thailand’s
five officially-designated ‘MICE Cities’ (Bangkok, Pattaya, Phuket, Chiang Mai and
Khon Kaen) offer unbeatable diversity of choice or MICE events of any type and
scale.

2. Unrivalled Business Opportunities. With fast and convenient connections to all
other countries in the region, ASEAN’s second largest economy is poised to play
a leading role in the forthcoming unified regional market of the ASEAN Economic
Community, or AEC in 2015. Economic integration will remove trade barriers and
bring free transfer of goods, services, skilled labor, trade and investment among
ASEAN members and its population of almost 600 million. Thailand is itself a major
production and export base for key industries such as automotive and industrial
components, computers and IT, energy, rubber and plastics.

3. High Quality Professionals. In addition to its legendary hospitality and quality of
service, Thailand’s MICE industry has led the world in introducing global standards
such as Energy Management (ISO 50001), Food Safety Management System (ISO
22000), MICE Security Management System (TISI 22300), and most recently, the
new Event Sustainability Management System (ISO 20121).

Together with the Thailand CONNECT campaign, the bureau also launches the
latest advertising campaign for 2014, reflecting the philosophy of promoting
business cooperation, both within Thailand and across the Asian region and
successful business agreement. The campaign incorporates a number of exciting
market promotion packages to support MICE business success under the ‘Thailand
CONNECT Exclusive’ scheme.

1) CONNECT Destinations: TCEB offers financial support of THB 200,000 for
events with more than 200 participants for meetings and incentive travel groups.
Participants must stay at least 5 nights in Thailand, including an overnight stay in
at least one other province apart from the main meeting location.

2) CONNECT People: For international conferences, TCEB offers unique promotional
support for events from ASEAN+6 countries including Brunei, Cambodia, Indonesia,
Laos, Malaysia, Philippines, Singapore, Myanmar, Vietnam, Korea, Japan, New
Zealand, Australia, India, Taiwan and China (including Hong Kong and Macau).

3) CONNECT Business: For international exhibitions, TCEB offers special support
for business matching activities for trade visitor groups of 15 or more delegates
from ASEAN+6 and BIMSTEC countries, who travel to attend TCEB-supported
international events in Thailand. To qualify for special support of USD 150 per
person, the groups must stay a minimum of 3 days/2nights, with at least 45
business matching appointments. Each participant will need at least three business
matchmaking appointments; for groups with less than 45 appointments in total, the
level of support will be USD 100 per person.

“In 2014, TCEB forecasts growth of 5 percent in MICE travelers, to a total of
987,000 visitors by year-end, with revenues up 10 percent to THB 96.9 billion.
TCEB is confident that the debut of the “Thailand CONNECT” and other promotional
marketing campaign will help propel Thailand’s MICE industry to continue to grow
even more steadily,” concluded Mr Nopparat.
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IT&CMA and CTW Asia-Pacific 2013,
aiming to expand a network of
Thailand’s MICE industry in the global
markets

H.E. Mr.Yukol Limlamthong, Deputy Prime
Minister and Minister of Agriculture and
Cooperatives chaired the opening ceremony
of the IT&CMA and CTW Asia-Pacific 2013
held under cooperation between TCEB in
cooperation with TTG Asia Media Co., Ltd.
The event is one of the most ultimate MICE
events and trade shows for the meetings and
inventive travels in the Asia-Pacific region. The
event is organised to be a stage for the global
business event where MICE entrepreneurs from
around the world have the opportunity to have
business matching, exchange cultures, create a
cooperation among MICE buyers and sellers.
The event was held on 1 October 2013 at the
Athenee Crystal Hall, Plaza Athenee Bangkok.

“Bicycle parking” project at QSNCC,
a new alternative way for organising
sustainable MICE event

TCEB in collaboration with the Queen
Sirikit National Convention Centre (QSNCC)
has initiated the the “QSNCC’s Bicycle
Parking Initiative” to promote the image
of MICE entrepreneur in order to increase
competitiveness with other countries and to
encourage the concept of “Sustainability”, as
a new selling point for organising the MICE
event in Thailand and facilitating travellers’
convenience in terms of parking space in order
to urge public awareness on using a bicycle
for travelling and exercising and organising
the environmentally friendly business events.
The project was inaugurated by Mrs. Nichapa
Yoswee, Director of TCEB’s MICE Capabilities
Department and Mr.Sakchai Patarapreechakul,
Vice President of N.C.C Management &
Development Co. Ltd as well as executives of
QSNCC at QSNCC.
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“Meetings Industry Day 2013”, Pooling
MICE Entrepreneurs to join the industry
seminar in Pattaya, Chonburi

TCEB held the annual entrepreneurs’ meeting
or “Meetings Industry Day 2013” in Pattaya.
The event was chaired by Mr. Nopparat
Maythaveekulchai, president of TCEB. The
event aims to build the motivation of network
creation and connect business relationship in
MICE industry.

Over 200 representatives from public and private
organisations including MICE entrepreneurs
joined in the prestigious symposium in Pattaya,
Chonburi, during 22-23 August 2013, at PEACH
Conference Center. At the event, TCEB also
revealed strategic plan on the complete
advancement of meetings industry and map
out the direction of Thai meetings industry
and presented figures on the Thailand’s MICE
industry to share their insights and knowledge
under the concept “Remix the MIC The Winning
Formula”.

TCEB Synergises with Royal Initiative
Development Foundation and Leading
Airlines to launch “DOMESTIC MICE: A
Royal Trail Inspiration” Campaign

TCEB in conjunction with Royal Initiative Discovery
(Pid Thong Lung Phra) Foundation (R.l.D) and 5
leading airlines, namely Thai Airways International
and THAI Smile, Bangkok Airways, AirAsia,
and Nok Air launched a new campaign, titled
“Domestic MICE: A Royal Trail Inspiration”. The
campaign offers public and private organisations
endless opportunities to discover several novel
ways of team building in 14 Royally-initiated
projects in 5 provinces of Thailand — Chiang Mai,
Chiang Rai, Nan, Sakon Nakhon and Krabi which
have potential and readiness to organise the MICE
activities in various forms. Those provinces also
surround the important MICE cities nationwide.
The campaign runs from September 2013 to March
2014, and interested organisations may partake
of the exclusive privileges and attractive discount
being offered by participating airlines and receive
full support from TCEB for organising the MICE
activities in the project areas.
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ASEAN We Stand to strengthen and drive the exhibition industry at the regional level

“Today, MICE industry has become a national agenda for the
government as it is a mechanism to drive the economy and we
will focus on the “Win, Promote and Develop” to accelerate the
Thailand’s MICE industry,” — Ms Jaruwan.

This MICE Journal has featured the vision and future cooperation
between the Thailand’s MICE industry and other ASEAN
countries. Those views and vision on such issue are reflected by
the experts in the MICE industry and exhibition industry from
many countries in ASEAN region at the stage, entitled “ASEAN
Corner”, organised by the Thailand Convention & Exhibition
Bureau (TCEB) in preparation for the upcoming establishment of
the ASEAN Economic Community (AEC).

The event is held to be a stage to share experiences and to be
a linkage to create a collaborative network to drive the MICE
industry at the regional level in order to position Thailand as
the centre of ASEAN’s exhibition industry. This is to bring the
representatives of state agencies and private agencies from
international countries so as to exchange various views on
the guidelines for MICE cooperation in the ASEAN Economic
Community and the Greater Mekong Sub-region (GMS).

The highlight of the event is the gathering of the exhibition-
related government agencies and private agencies from nine
ASEAN countries including Indonesia, Malaysia, Philippines,
Singapore, Vietnam, Myanmar, Laos, Cambodia and Thailand.
The activity comprises 3 important issues. They include 1) GMS
Panel Discussion: a stage to exchange views and cooperation
between countries in the Greater Mekong Sub-Region (GMS)
to welcome the AEC. 2) AEC Networking Reception: Building a
network of cooperation among ASEAN member countries through
the presentation of an overview of the exhibition industry in
ASEAN and the creation of collaborative networks of authorized
persons for making the decision. 3) TCEB’s Exhibition Dinner
Forum: presenting the overview and directions in promoting the
TCEB’s exhibition industry to increase competitiveness in the
international arena.

“TCEB has recognised the importance of building networks of
cooperation with partners both domestically and internationally.
TCEB joins forces with Thailand Incentive & Convention

Association (TICA), Thai Exhibition Association (TEA), THAI
Airways and related agencies to organise the ASEAN We Stand
to continue the success of the ASEAN MICE Collaboration project
initiated to welcome the upcoming emergence of the ASEAN
Economic Community of Thailand. The ASEAN We Stand is
an importance stage in building the network and exchanging
cooperation and information among ASEAN member countries
to support for the upcoming ASEAN Economic Community by
the year 2015,” Ms Jaruwan Suwannasat, Director of Thailand
Convention & Exhibition Bureau (TCEB), revealed.

Mr Daniel Hoe, Vice President of SACEOS, revealed that
“Relationship is what | am here to sell. Singapore is looking to
tighten cooperation with Thailand, particularly in the aspect of
education. | believed that such movement will be considered as
the beauty of symphysis and collaboration.”

President of the Chamber of Commerce of the Philippines
Islands, Mr Jose Luis Yulo, said that “Thailand will be a game
changer in exhibition business. Philippines has awaited to join
forces with Thailand to hold the prestigious exhibitions in the
future and to support exhibition market with Thailand especially
in food fair. For years, the Philippines Government has annually
organised world food exhibitions including World Food Expo
(WOFEX), IFXX and so on.”

Mr Myo Thet, Vice President of The Republic of the Union of
Myanmar Federation and Chamber of Commerce and Industry
said that “Myanmar is now one of the developing countries.
Everyone should come to invest in Myanmar, especially in
infrastructures and technologies. Further, Myanmar has richness
in national resources such as mineral resources, natural gas,
oil and agricultural products. Also, Myanmar is strategically
situation in the GMS zones where every ASEAN country can be
linked to. This county also has great potential in organising the
world-class exhibitions including 2013 ASEAN SEA Games and
2014 Chair of ASEAN and has 18 industrial zones in the whole
country.”

For the operational plan in 2014, TCEB still continues to move
forward by focusing on its Win, Promote and Develop strategy.
Under the Win strategy, TCEB will focus on attracting the Mega

Event to be held more in Thailand and will prioritize on the
importance of organising the event in the outstanding industries
in Thailand. Those include oil and natural gas industry, food
and agricultural industry, tourism industry and automobile
industry. Furthermore, TCEB is also prepared to launch marketing
promotions by sticking with the concept of ASEAN Centric which
focuses on supporting the ASEAN markets.

Under the Promote strategy, TCEB will focus on being the
information centre of an international exhibition along with
prioritizing on the development of Content Marketing along
with the digital communications. TCEB will gather and develop
contents received from private sector and important sources
as well as will conduct a trend analysis and directions of trade
show and exhibition industry so that customers can use such
useful information to promote and develop the trade show and
business.

Under the Develop strategy: TCEB will act as a linkage
connecting government agencies to each other and to drive
the movement of MICE industry in the ASEAN region. However,
this must be done in parallel with the development of human
potential in the MICE industry for the sustainable development
in the whole system.

For the goal of the MICE industry in the year 2014, TCEB sets the
target growth of MICE travelers by 5% with the revenue growth
of 10%, accounting for 987,000 MICE travelers and the total
revenues worth around 96,900 million baht. For the trade show
industry, TCEB sets to reach the 2014 target of a total of 181,200
MICE travelers with the total revenues of 15,400 million baht.

“Upon the entering of the ASEAN Economic Community in 2015,

the trade show industry in the year 2015 is expected to grow by
30%. It is expected that there will be approximately 545,000
MICE travelers visiting the exhibition and trade show in Thailand
with a circulation of revenues of around 46,500 baht.”

Today, MICE industry has become a national agenda for the
government as it is a mechanism to drive the economy and
played an important part in promoting the growth and building
the market opportunities with a total population of more than
600 million people once the AEC opens its door.
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