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MESSAGE FROM THE PRESIDENT

WITH THE EFFECTS of the recent political crisis still
weighing heavily on the entire MICE industry, TCEB has
adjusted its strategies so as to alleviate the problems of
MICE operators directly affected by the situation. At the
same time, the Bureau is revising medium and long-term
measures to accelerate recovery while putting into effect
the ideas and suggestions of its private sector partners to
fast track a return to normalcy.

All parties have agreed to work together to stimulate
domestic MICE as an urgent step forward, asking the
government to be a key player in encouraging public
agencies and local administrative bodies to hold more
meetings outside the office, especially during the second
half of this year. Such a measure will help operators
survive and generate income for communities. This is
one of the main goals of the “Ruam Prachum Muangthai
Plikfuen Setthakit Chart” (“Join Meetings in Thailand,
Revive our Nation’s Economy”) initiative, which is an
extension of the “Prachum Muangthai Phumijai Chuay
Chart” (“Meet in Thailand, Prosperous Thailand™)
campaign, launched last year.

Earlier this year, TCEB asked the Cabinet to allocate
Bt200 million to be used in urgent assistance measures
after consultation with the private sector on their needs.
In addition, the Bureau is drawing up a new road map for
the MICE industry, which will be submitted to the Cabinet
for approval in late June 2010.

At the same time, TCEB continues an aggressive
international marketing programme through the
organization of road shows and the participation in major
trade shows to create market opportunities, as well as
restore international confidence in the country.

In its latest activity, TCEB brought together the Thai Team
and local MICE operators in road shows in two major
European cities, London, UK and Geneva, Switzerland,
and also participated in IMEX 2010 in Frankfurt, Germany
in May. These overseas initiatives generated great interest
for Thailand from European associations and MICE
operators.

During these shows, TCEB also launched a new
campaign, “Thailand Extra Value”, offering even more
incentives for events being held in Thailand between
June and December 2010, to further build confidence in
Thailand.

TCEB also signed a Memorandum of Understanding
(MoU) with the Thai-Russian Business Council to increase
the potential and opportunities for penetrating the MICE
market in Russia. Russia is an emerging market with
continuing growth in trade, investment, tourism and the
MICE industry.

As we go further into 2010, it is essential that all parties
unite and work closely to accelerate the recovery of the
MICE industry and, most importantly, show confidence in
our country.

Akapol Sorasuchart

President

Thailand Convention and Exhibition Bureau
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COVER STORY

TCEB has revised
strategies to restore the
MICE industry following
discussions with the
private sector to assess
the impacts from May’s
political unrest. All agreed
to focus on the domestic
MICE industry as a short-
term measure and urged
TCEB to complete a new
road map for the industry
before the end of June.
The Bureau will then

put the road map to the
Cabinet for approval.

CEB’s President, Akapol Sorasuchart, said its assessment of the impact
of the political turmoil, taken over the period March 12 to June 1, 2010,
revealed that the number of MICE visitors to Thailand dropped by
73,000 and the loss of revenue loss totalled around Bt3 billion due to
cancellations and postponements of events.

In an effort to return the MICE business to normal and rebuild international
confidence in the country, all parties must unite to rehabilitate the economy. On
May 31, 2010, TCEB held a seminar titled “Ruamjai Prachum Muang Thai Plikfuen
Setthakitchat” (“Join Meetings in Thailand, Revive our Nation's Economy”). This
was attended by 459 participants from the public and private sectors, including
associations, hotels, convention and exhibition centres, who put forward their ideas
for possible solutions. As a result, TCEB and the private sector agreed on a strategy
to restore the country economy and change this crisis into an opportunity.

“We adjusted the strategy of ‘Prachum Muang Thai Phumjai Chuay Chat’ to ‘Ruamijai
Prachum Muang Thai Plikfuen Setthakitchat’, and will also provide various activities
to raise awareness in the public and private sectors of the need to hold meetings in
Thailand as soon as possible to help create jobs and income for MICE operators,”
said Akapol.

TCEB also undertook to gather together the ideas from various MICE operators to
prepare the new MICE industry road map due for completion in June. The Bureau

will hold a meeting with the associations and the Thai team on June 28, 2010 to
finalise the road map before submitting it to the Cabinet.

Meeting in Thailand is regarded as key for the domestic MICE industry as it helps to
support and stimulate the local economy. It will also promote the nation’s strengths
and boost the way the country is viewed at both the regional and international level.
When the domestic MICE industry has strong support, the operators can develop
and demonstrate their potential, which will help them to become more attractive to the
international markets. These successes will also encourage all parties to participate
in the MICE business, thus generating jobs and income for the communities.

Earlier, in April 2010, Deputy Prime Minister Major General Sanan Kajornprasart,
who supervises TCEB, asked the Cabinet to consider urgent assistance measures
for MICE operators affected by the political crisis with short, medium and long-term
recovery plans.

According to TCEB's proposal, there are three types of assistance measures: firstly,
the Cabinet’s approval of a Bt200 million emergency budget from the government’s
central budget for 2010 to cover assistance and recovery projects.

Secondly, the Cabinet’'s agreement, in principle, of urging ministries, state agencies,
and state enterprises to consider the possibility of proposing Thailand as a host of
international events or to supports bids. For this, the Budget Bureau is required to
allocate an additional budget for the year 2011 subject to the appropriation of each
agency.

Thirdly, the Cabinet assigns the Ministry of Foreign Affairs and the Government
Public Relations Department to jointly initiate a central website in Thai and major
foreign languages to publicise information and facts about the current situation in
Thailand. The Budget Bureau will set a budget to support the project.

As the result of the prolonged political turmoil, TCEB has been forced to reduce
the targets of the MICE market for this year. The Bureau is now estimating that the
number of MICE visitors will drop by 11 per cent to 551,800 compared to 620,000
visitors in 2009 and that revenue will shrink by 30 per cent to Bt31.5 billion as
compared to Bt45 billion. Previously, TCEB expected that the MICE market would
grow by 25 per cent to 780,000 visitors and increase in revenue to Bt56 billion.

However, TCEB is continuing in its efforts to maintain the number of MICE visitors



Revised targets

Due to the impact of prolonged political turmoil, TCEB has reduced the targets of the MICE market in 2010. The number of MICE visitors is expected to drop by
11 per cent from the year earlier to 551,800 and that revenue will shrink by 30 per cent to Bt31.5 billion.

Number of MICE travelers
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Source: IP&C’s MICE statistic report
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and revenue at the same levels as last year, teaming up with MICE operators to set
up an operating plan and measures for Cabinet approval.

The first plan covers the urgent measures to tackle MICE problems, create market
opportunities to sell and restore the country’'s MICE industry’s image in short,
medium and long terms (see details in tables).

The second plan focuses on the Bt200 emergency budget allocated from the
government’s 2010 central budget, which will be processed in accordance with the
recovery plan and used for assistance measures aimed at maintaining the number
of MICE travellers and revenue at the same levels as 2009. These measures will not
overlap with other state agencies,as they are particular to the MICE industry. The
recovery measures are as follows:

¢ A Bt110 million budget to directly assist MICE operators including privileges for
MICE visitors, the joint organization of road shows with the government’s economic
team and/or the Cabinet to show support for the MICE industry and stimulate the
economy, and to provide insurance for business travellers affected by cancelled
events as a result of unexpected circumstances.

¢ A Bt90 million budget for public relations and promotional campaigns to shore
up the country’s image. Accurate information will be publicised as a confidence-
boosting measure to encourage visitors to choose Thailand as a preferred
destination for MICE. Extra privileges will be offered to overseas organizers to hold
their international meetings in Thailand.
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The third plan is for greater cooperation from government agencies and state
enterprises in proposing Thailand as the host of international events or to support
organizations for holding international meetings in Thailand. This will show the
readiness of the country and regain international confidence, which will substantially
boost the country’s MICE industry. Each agency is required to set its budget for this
purpose and seek an additional budget in 2011.

The fourth plan is to seek cooperation from the government's overseas agencies
in providing information on Thailand’s situation along the same lines and maintain
up-to-date communications. The Cabinet assigns the Ministry of Foreign Affairs and
the Public Relations Department to jointly initiate a central website in Thai and major
foreign languages to publicise the facts about Thailand’s current situation. The
website will provide accurate information for MICE visitors and operators, as well
as to other foreigners, and will serve as a reference to encourage them to choose
Thailand as a destination. It will also be another channel to help restore the image
of the country and the MICE industry as a whole.

Fifth plan is to seek the Cabinet’s approval on projects and measures to relieve the
domestic MICE operators affected by the political crisis and restore the domestic
MICE industry under the “Prachum Muang Thai Phumjai Chuay Chat” campaign.
The scheme will accelerate and stimulate domestic spending as well as short-term
money circulation in the service sector.

conferences and give exclusive
interviews in major trade shows

m TCEB'’s overseas representatives to

Short-term plan: Urgent
measures to solve the

emphasising the promotions for
organizers to boost the market

m Organize the road shows

m Join the Prime Minister’s group
and/or government’s economic
team and attend the international
road shows in order to show the

problems

m Compensation for incentive groups
who relocate the event venue and/
or postpone

m Insurance coverage

m Offer greater tax incentives by
allowing MICE organisers to deduct
annual income tax by 300 per cent
from the previous rate of 200 per
cent on organising expenses of the
meetings, incentives and training

m Set up an emergency coordination
centre

m TCEB's executives to hold the press

report the impact of the political
crisis and trends

m Provide timely assistance to
organizers and continued
coordination with related
businesses such as airports, hotels
and meeting venues

m Direct contact with targeted groups

Medium-term plan:
Create marketing
opportunities for sale
m Set the marketing strategy by

m Hold meetings with associations
and organizers, press conferences,
public relations exercises
and exclusive interviews with
executives continuously

Long-term plan: restore

the image of the MICE

industry

m Set an aggressive public relations
plan to continuously provide

information for targeted countries
such as Asean plus 6

important role of MICE industry by
underlining economic stimulation.

m Maintain the compensation for
incentive groups that relocate the
event venue and/or postpone the
organizing date

m Arrange Familiarization Trips for
international meeting organizers
and overseas media so they can
see the readiness and situation in
Thailand

m Hold press conferences and
exclusive interviews at major trade
shows

V4
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THE PRIVATE
SECTOR’S VISION:

AN EXPOSURE

HOW THE MICE INDUSTRY
CAN RECOVER IN THE
WAKE OF THE POLITICAL
CRISIS

Major privatesectororganizations
have put forward a variety of
ideas as to how the MICE industry
can be restored after suffering
severe setbacks during the recent
political turmoil.

ongkrit Hirankit, Chairman of the Tourism Council of Thailand (TCT),
said that the most important points to tackle in the recovery process
are confidence and safety. While Thailand has good public utilities and
excellent accommodation, as well as convention centres, these are
useless for the industry if safety cannot be guaranteed.

Leisure tourism picked up as soon as the violence ended and most foreign
countries dropped or at least reduced the level of travel warnings for Thailand.
MICE travel groups, however, remain at an impasse as they are more sensitive to
safety conditions. It is therefore likely that more organizers will cancel or postpone
upcoming events.

Kongkrit suggested that the government should take the lead in the recovery
measures and work towards regaining international confidence through bilateral
relations. The government must first improve the country’s image before moving to
restore confidence in affected industries.

In the past, the government emphasised infrastructure development while TCEB
was responsible for marketing strategies to promote the MICE industry. From now
on, the government should play a direct role in confidence building and must tell the
truth, particularly concerning the safety situation in the country, detailing when and
where there is danger, which is the major concern of foreigners.

For domestic MICE stimulus measures, government agencies should again take the
lead, showing that the local industry is ready by holding meetings in the provinces,
and especially in cities like Chiang Mai and Phuket, where confidence must quickly
be restored.

Given that the MICE business relies on long-term planning, Kongkrit added that the
industry’s image would probably take at least one year to rebuild in the wake of the
violence, as would customer confidence. The government’s involvement would thus
be key in driving recovery.

Patrapee Chinachoti, President of Thai Exhibition Association (TEA), pointed out
that the exhibition industry was the least sensitive to the political situation and so the
impact on exhibitions would serve as an indicator for the MICE industry as a whole.
Some exhibitions were postponed. As a rule, organizers postpone an event only
once, due to the adverse effects on organising costs. If the political situation were
to remain unstable, organizers were thus likely to cancel, resulting in a massive
loss in terms of business opportunities. However, TEA was optimistic that the MICE
industry would recover.

Patrapee suggested that one immediate measure that could help regain international
confidence would be the production of the MICE calendar for events planned to be

Surapong Techaruvichit

held in Thailand between June and December 2010. This would show foreigners
that Thailand’s MICE business was still going ahead. TCEB would play a key role
in maintaining the remaining events by ensuring the organizers’ confidence in
proceeding with the events as planned.

“It is @ measure similar to direct marketing that can be promptly undertaken.
Putting out the MICE calendar will help boost confidence and should be coupled
with marketing campaigns to improve the country’s image through the international
media,” said Patrapee.

Meanwhile, the medium-term plan should be adjusted to capture new targeted
markets, taking into account the changes brought about by the political crisis. The
government’'s policy in tackling political protests in the future through a law that
is similar to international practice in many countries is a new issue that can be
mentioned during the next road shows to offer foreigners a fresh point of view.

“Stepping forward, we should no longer look at things negatively. The past
incident should be a chance to enhance the perception of Thailand’s democracy.
It will also reflect that Thailand is an Asian country with a road map to becoming
a full democratic nation similar to the United Kingdom and others. The financial
liberalization and democracy might be attractive for investment funds to flow into the
country. Organizations are able to take this positive factor as a selling point in the
next road shows,” said Patrapee.

The MICE industry learned a lesson from the political crisis. Most events were to be
held in Bangkok, so the violence in the capital’s central business centre affected
overall MICE beyond expectations. Therefore, Thailand must drive events in other
potential MICE cities, especially major tourist destinations such as Pattaya, Phuket,
Chiang Mai and Khon Kaen.

For domestic MICE promotion, events should be limited to annual functions
like winter fairs, but the bordering provinces, which serve as the gateways to
neighbouring countries, have the potential for more international events, such as
an international halal food fair for the Greater Mekong Sub-region. In addition, some
famous fairs such as motor shows, can be organized in Chiang Mai or Chiang Rai.

Surapong Techaruvichit, Vice President of the Thai Hotels Association (THA) said
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that in the short-term, the leisure tourist group is a fast
recovering market, as tourism operators have already
started to launch promotions including hotel discount
room rates and special air fares.

In the latest move, Airports of Thailand Plc (AOT)'s
board has approved an assistance measure for
airlines affected by the protests by cutting the landing
fee by 15 per cent from 10 per cent and the parking
fee by 50 per cent from 20 per cent for all flights for a
nine-month period.

Surapong believed that the recovery of the MICE
traveller group would take longer, depending on
visitors’ confidence, especially with large groups who
require life insurance. However, the most immediate
measure to stimulate the MICE market requires the
government lead in using its budget for meetings. This
is in line with TCEB'’s plan to drive the domestic MICE,
which is considered the most practical measure in the
short term.

Meanwhile, the government should encourage its
agencies to hold more meetings outside their offices.
Small businesses should be urged to hold meetings
as well.

“As a result of the violence, many organizations will
need to hold meetings to resolve and lessen economic
impacts. The government and TCEB might take
this opportunity to promote the domestic MICE as a
measure to jointly resolve the country’s problems,”
said Surapong.

For the medium-term - between six months and one
year — Thailand’s MICE industry has to focus on the
Asian market because Europe, previously a major
market target, is still facing an economic and financial
crisis. Meanwhile, the depreciation of the Euro

compared to last year also directly affects European
MICE visitors to Thailand by as much as 25 to 30 per
cent. Thailand will therefore need to capture the Asian
market to recover.

Suchada Yuvaboon

“In the past, Thailand enjoyed continual growth, but
now many factors affect the MICE industry. Operators
must adjust themselves to properly and quickly
prepare for all of situations.”

Sumate Sudasna, President of the Thailand Incentive
& Convention Association (TICA), said that the

association will form collaborations with tourism
operators in the Ratchaprasong area, including hotels,
restaurants, spas and shopping centres, to launch
a campaign in July to help Ratchaprasong business
recover. The operators will invite 30 executives from 30
leading international firms in Thailand to join three-day,
two-night packages. They can enjoy accommodation,
shopping, activities and as well as a welcome dinner,
all at facilities in the Ratchaprasong area.

“The main aim of this campaign is to revive
Ratchaprasong’s image as a lively area and as
Bangkok’s centre for accommodation, meetings and
shopping,” said Sumate.

TICA is also planning further recovery by arranging
Familiarization Trips to various destinations. The
association will soon invite foreign companies and
foreign chambers of commerce in Thailand to visit
meeting venues in Rayong, Chanthaburi, Nakhon
Nayok and Phuket. Previous trips have taken in Chiang
Mai-Chiang Rai, Khon Kaen and Udon Thani. With
the political situation now more stable, this activity
is expected to boost the confidence of business
organizations.

“Although there are still cancellations, the MICE
business should start recovering by the end of the year,
provided the political problems are not prolonged.
However, the market in the second and third quarters
is expected to slow down because the MICE business
is sensitive, and businessmen will only hold meetings
when they feel confident about their safety,” said
Sumate.

Suchada Yuvaboon, an expert at the Tourism Council
of Thailand (TCT) and Chairperson of Rose Garden
Riverside, acknowledged that the violence affected the
meeting and incentive business and that conventions
and exhibitions will be hit later, especially with plans to
bid for the events, mainly due to safety concerns.

With almost 50 years experience in hotel business,
Suchada said that this political crisis has hit the MICE
business the hardest in her memory and has also
severely damaged the country’s image. The public
and private sectors must therefore work hard to regain
international confidence as fast as possible. “We must
communicate to overseas countries that Thailand has
returned to normal. We should release positive news
like Bangkok's people joining the ‘Big Cleaning Day’,
which reflects unity,” said Suchada.

She suggested that in the short-term, the government
should not inject large sums into marketing campaigns
because it might be wasted, but should instead work
on fostering understanding in trade partners as to the
real situation.

Another important measure is to stimulate domestic
MICE by providing support to government agencies
including the Tambon Administration Organizations
and the Provincial Administration Organizations to
hold meetings outside their offices. This would help
the hotel and tourism business survive, as well as their
employees.

Meanwhile, the large multinational companies in
Thailand should be encouraged to hold more meetings
and conventions especially during the second half of
this year.

Suchada added that the government should promote
youth tourism at this time by focusing on study tours in
historical cities such as Ayutthaya, Bang Rachan and
Bangkok. Such a campaign would enhance the youth’s
awareness and encourage them to love the nation after
passing through terrible political turmoil.
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TCEB PENETRATES H

EUROPEAN MARKET
 AUNCHING THE NEW
PROMOTION “THAILAND

-XTRA VALULE"

Working closely with Team Thai and local MICE
operators, TCEB organized road shows and
participated in a major trade show in Europe
during May 2010. The Bureau also introduced
the marketing campaign “Thailand Extra Value”,
a newly developed strategy under the MICE

industry recovery plan.

s a result of discussions with the private sector on

the best ways to tackle the damage to the MICE

industry caused by the political unrest, TCEB

adjusted its strategy to jointly organize road shows

with the Thai Team and public and private sector
firms. The Bureau would also continue to join major trade shows
with the aim of creating market opportunities and repairing the
image of Thailand’s MICE industry.

That task got underway with road shows in London, UK and
Geneva, Switzerland, and continued with TCEB's participation
in IMEX 2010 on May 16 and 17 in Frankfurt, Germany. IMEX is
a global exhibition for incentive travel, meetings and events as
well as a major trade show.

During the road shows, TCEB announced the MICE business
recovery measures in terms of financial and non-financial
packages. These involve, firstly, steps to assist operators
directly affected by the political turmoil;, secondly, moves to
open new potential markets; and finally, measures to restore the
MICE industry’s image in the international market. TCEB also
set additional budget to advance further assistance measures,
such as free life and property insurance for MICE travellers and
marketing support.

TCEB also took the opportunity of the European shows to launch
its new “Thailand Extra Value” campaign, which offers additional

“Thailand Extra
Value” Campaign

The Thailand Extra Value Campaign is
intended to give urgent assistance to boost
Thailand’s MICE industry, according to
“Measures to recover the MICE industry”
which Thailand Convention and Exhibition
Bureau (Public Organization) or TCEB

has developed in consultation with the
private sector MICE industry. The aim is

to add additional value to MICE events
held in Thailand and give more reasons for
international MICE operators to choose to
host their events in Thailand.

The ‘Thailand Extra Value' campaign is

a market promotion campaign launched
under the scheme “Maximum Benefits”.
The scheme offers extra support for MICE
travellers, organizers, exhibitors, delegates
and visitors, in addition to the existing
benefits under the ‘Thailand Maximize’
campaign.

In order to restore the image of Thailand'’s
MICE industry and build awareness of
Thailand’s excellent value for money to
attract more visitors, the campaign will run
from now until the 31 December 2010.

M

“Thailand Maximize”
promotion and allocates Bt20 million in extra benefits to the MICE
business. The new campaign has been designed to suit each
market: Max Value for meetings and incentives, Max Reward for
conventions and Max Bonus for exhibitions. The added benefits
are available from now unit the end of December 2010.

incentives to the current successful

The time spent in London, Geneva and Frankfurt provided
TCEB with an opportunity to offer European partners a better
understanding of the real situation in Thailand and restore
European confidence in the country. TCEB emphasized that it
was business as usual in Thailand and that the political unrest
would not affect other destinations such as Chiang Mai, Phuket
and Samui.

As the result of the road shows in the two major cities, TCEB
received interest from 60 European associations and MICE
operators. Nineteen delegates from Thai mice operators took
part in the road shows.

At the IMEX 2010 trade show, there were 467 business
appointments with the 13 participating Thai companies. Europe,
particularly the UK, Switzerland and Germany, is an important
market for Thailand. European tourist visitors to Thailand are
between 3 million and 4 million annually, and approximately
100,000 of that number are MICE travellers, making up 15 per
cent of Thailand’s overall MICE market.

Benefits and privileges under the “Thailand Extra Value Campaign”

Conventions

Exhibitions

Industry Meetings & Incentives
Target group Organizers
“Thailand Maximize” “Max Value”

“Thailand Extra Value”
(additional benefits and

privileges)
2. 201-400 pax get 80,000 baht
3. 401-800 pax get 160,000 baht
Conditions 101 - 800 pax

1. 101-200 pax get 40,000 baht

Visitors
“Max Reward”

1. Value Package 250 Baht, comprising:

- Skytrain rail pass 200 Baht
- Inter Sim, value 50 Baht

2. Package for Decision Makers, comprising:

- Site Inspection

Exhibitors/ Visitors
“Extra Night, Extra Smile”

1. Stay 2 nights, get 1 extra
night free

2. Extra privileges from
network partners, valued at
7,000 Baht

- Accommodation package / air ticket, and travel, value

200,000 Baht

Unlimited numbers

Unlimited numbers

ViS¢
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ENVIRONMENTAL IMPACT
GOING GREEN A CRUCIAL FACTOR FO
FUTURE COMPETITIVENESS

United Nations recommended Thailand’s MICE operators quickly
adjust to reducing their environmental impact or risk losing their

competitive edge.

iclas Svenningsen, Head of the Sustainable United Nations (SUN)
program of the United Nations Environment Program (UNEP), recently
gave an interview to TCEB newsletter on the environmental trends of the
MICE industry.

“The environmental problem is a big issue and all parties need to look towards the
next five to ten years, not just one to two years ahead. The environment will become
a huge portion of costs, so everyone has to start to reducing the environment
impact of their operations from now on,” said Svenningsen. Svenningsen, adding
that soon, environmental and ecological issues would involve all players, including
MICE operators, as hotels and event organizers become driven by environmental
standards. Awards or certificates will start being given to the operators, he predicts,
while the organizers will soon select only accommodation and event venues that
meet environmental standards.

Moreover, the operators will be able to reduce operating costs considerably if they
opt for natural materials over the electronic. Thailand has to accelerate measures
to solve its environmental problems and launch active implementation measures.

The UN is ready to help all nations through various types of collaboration schemes
in the form of both direct and indirect efforts. In the near future, the UN is planning to
set up a special fund that will support many countries in tackling their environmental
problems. The cost is expected to total roughly US$120 million a year.

Svenningsen said that while the 2009 United Nations Climate Change Conference,
known as the Copenhagen Summit, held in Copenhagen, Denmark, last December,
failed to reach agreement on a new draft protocol on climate change, and
specifically a target for the reduction of greenhouse gas emissions, many countries
are enthusiastic about the progressive moves to solve environmental problems.
Brazil, for example, has issued an environment law, and Africa has launched a
campaign to increase awareness about environmental problems. It was recently
revealed that major tourist destinations in Africa are outstanding when it comes to
environmental protection.

Svenningsen believed that many countries still hope to reach a conclusion at the
next summit, which will be held in Mexico this December and is expected to draw
more than 40,000 participants.

He pointed out that Thailand has the high potential to develop the environment
because it is world famous for tourism and as a business center. Thailand has been
expanding its mass transit system in Bangkok and also has a newly opened rail
system connecting downtown Bangkok to Suvarnabhumi Airport. These two non-
polluting systems could help reduce the demand for personal vehicles.

However, environmental problems are creeping up on the Thai people. Significantly,
Thailand is facing heavy drought and higher temperatures, similar to countries like
Sweden, France and Spain.

Svenningsen added that the private sector must join efforts to solve the environmental
problems, and noted that some businesses had already started to do so, although
the group was not large. If all parties were actively united, it would not be hard for
Thailand to enhance its competitiveness in the international arena.

Svenningsen has been invited by TCEB to be a keynote speaker at the Go Green
Exhibition, which will be held in Bangkok on July 7, 2010. He will talk on the topic of
“World Agenda: Go Green Commitment”. Meanwhile, Dr. Chaiyod Bunyagidj, Vice
President of the Thailand Environment Institute, will join a forum to share his ideas
on the environment in relative to convention and exhibition centers.

In March 2010, TCEB President, Akapol Sorasuchart, gave a speech at the Save
the Planet 2 (the Eco-Economy) seminar, explaining that MICE industry has made
a substantial reduction in the impacts of global warming. TCEB is encouraging
operators to reduce greenhouse gas emissions through various activities. User-
friendly meetings can be easily organized through an online registration system
and the reuse of name badges. Such measures help save energy, money and also
reduce garbage.

There are now 50 MICE operators and convention centers participating in TCEB'’s
“Green Meeting Campaign”, a major strategy to boost Thailand’s competitiveness
and help it meets the target of being a preferred destination for MICE industry in
the region.



MICE ALLIANCE
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TCEB FORMS A PARTNERSHIP WITH THE
THAI-RUSSIAN BUSINESS COUNCIL

ENHANCING THAILAND’S MICE
POTENTIAL TO PENETRATE THE
RUSSIAN MARKET

TCEB has signed a Memorandum of Understanding
(MoU) with the Thai-Russian Business Council
to increase the potential and opportunities for
penetrating the MICE market in Russia. Russia is an
emerging market with continuing growth in trade,
investment, tourism and the MICE industry.

hailand and the Russian Federation have enjoyed 112 years of diplomatic, trade and

investment relations, and Russia is regarded as an important trade partner with a

high market potential. In the tourism and MICE sectors, Thailand ranks as the world’s

tenth most popular tourist destination and is second in Russia behind only China,
according to World Tourism Organization (WTO)’s ranking in 2008-2009. There are more than
250,000 Russian tourist visitors to Thailand each year, of which 5 per cent — about 12,500
people — are MICE travellers generating more than Bt780 million.

“The two-year agreement between TCEB and the Council marks the first time that TCEB will be

working jointly with the government’s economic team. This will be a crucial mechanism in the
development of trade, investment and the MICE industry, enhancing the potential for us to restore
the country’s image and build investor confidence,” said Akapol Sorasuchart, TCEB President.

Over the past few years, TCEB has adopted aggressive marketing strategies and promotions
to continuously draw Russian MICE visitors to Thailand. For the meeting & incentive market,
TCEB organized road shows to widen business opportunities for Thai and Russian operators
as well as the Commonwealth of Independent States (CIS). TCEB held a Moscow MICE Forum
as a platform for local MICE operators to meet all the Russian MICE businesses concerned
and to introduce valued added products & services, the outstanding aspects of Thailand’s
MICE business.

In addition, the Bureau offered a wealth of promotions to respond to market needs, such
as spa, health check-up and golfing packages. The Bureau also teamed up with Thai Team
to promote Thailand as a preferred destination for the MICE industry in Asia. In addition,
TCEB joined THAI in arranging a Familiarization Trip to allow buyers from Russia to visit and
experience products and services in Thailand, the aim being to show them that the country is
suitable for organizing events.

As far as exhibitions are concerned, Russia is considered an emerging market for Thailand’s
industries. The major products are spa-related, gems & jewelry, herbs and automobiles.

Events from Russia in 2010 include direct sale companies, Mary-K and AVON; software
business CBOSS; medical product company Veropharm Groups; IT business OCS Group and
pharmaceutical product firm Astellas.

Mangkorn Dhanasarnsilp, Vice Chairman of the Federation of Thai Industries and Chairman of
the Thai—Russian Business Council, said that after the MoU signing between the Council and
the TCEB, both sides will jointly survey the Russian market and demand. The Council will lead
a group of businessmen to negotiate trade and investment with their Russian counterparts
with the aim of expanding cooperation and exchanging ideas on how tackle problems and
obstacles between the two countries. In addition, the Council will sign the collaboration
agreement with major public and private organizations to tighten relations and create trade
and investment with strategic partners,” said Mangkorn.



