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MESSAGE FROM THE PRESIDENT
Dear readers,

TCEB will be taking important steps forward in fiscal 2016
following the Cabinet’s resolution on the appointment of a new
Board of Directors in October last year led by Mr. Weerasak
Kowsurat as Chairman. Deputy Prime Minister General Thanasak
Patimaprakorn delivered his policy to the new board, outlining
the guidelines for operations to enhance management efficiency
and set strategies to strengthen the competitiveness of Thailand’s
MICE industry.

During the first quarter of the fiscal year (October-December
2015), Thailand hosted One Young World 2015, the global young
leaders’ summit. The bureau lent its full support to the Bangkok
Metropolitan Administration (BMA) in winning the bid, marking
the first time Thailand has hosted the event and also the first time
it has been held in Asia. It thus provided a good opportunity for
Thailand to showcase the capabilities of the MICE industry and its
role as a hub of the ASEAN Economic Community.

In addition, the bureau supported the Jehovah’s Witnesses
Foundation in organising the 2015 Special Convention of
Jehovah’s Witnesses at the Chiang Mai International Exhibition and
Convention Center. The event welcomed about 2,000 international
delegates, showcasing Chiang Mai as a hub of MICE industry in the
Northern Region.

The ASEAN Rising Trade Show (ART) project was also a
great success, helping to develop the exhibitions industry and
reinforcing Thailand as a preferred destination for international
exhibitions in the ASEAN bloc. As a result of the implementation
of this project, Thailand’s international exhibitions industry surged
by more than 70 per cent in the first nine months of 2015 in terms
of both MICE travellers and revenues.

For the meetings and incentives industry, the TCEB
collaborated with its strategic partners in the public and private
sectors to arrange the Educational Trip/Familialization Trip -
Corporate 2016. This is a key strategy in supporting the private
sector and serves to enhance international buyers’ confidence
in Thailand’s potential. The Fam Trip also allows the MICE
entrepreneurs to introduce new products and services directly to
target buyers.

The bureau teamed up with an airline, hotels and DMCs
(Destination management company) to arrange the TCEB TG
Australia MICE Agent Familialization Trip Chiang Mai and Bangkok
for target buyers from Australia to explore MICE capabilities in
both urban centres. The delegates also had the chance to inspect
the event venues, accommodation, famous tourist attractions, arts
and culture as well as join CSR activities.

Moreover, the bureau signed an agreement with IBTM Events
as a global partner for the first time during IBTM World 2015. This
is a joint effort to promote Thailand’s MICE market in all trade
shows organised by the IBTM throughout this year.

Meanwhile, TCEB has joined forces with the Sampran Model
and other strategic partners in designing the “Farm to Functions”
project. The bureau has entered into partnership with 9 pioneering
MICE entrepreneurs to directly purchase organic rice from farmers.
The initiative will be successful in encouraging awareness of
environmental and social responsibility and also in driving
Thailand as a sustainable MICE destination.

Mr. Nopparat Maythaveekulchai
President
Thailand Convention and Exhibition Bureau (TCEB)
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DEPUTY PRIME MINISTER DELIVERS CORE MICE
POLICIES TO TCEB’S NEW BOARD

eputy Prime Minister General Tanasak Patimapragorn
delivered a statement on policies of promotion and
mobilisation of Thai MICE to new board members of
Thailand Convention & Exhibition Bureau.
Effective immediately, the newly appointed Chairman
of the Board of Directors Mr. Weerasak Kowsurat, will
lead TCEB operations, emphasising the achievement of Thai MICE based on
an integrated approach, including collaboration with domestic and ASEAN
authorities. Good governance and budget allocation will be conducted with
reference to optimum advantages for the country.

Due to the expiration of terms of office of TCEB’s Board, the Cabinet
agreed on 20 October 2015 to approve a proposal by Deputy Prime Minister
General Tanasak Patimapragorn to designate six new board members of TCEB,
including the Chairman of the Board of Directors and Board Members.

Deputy Prime Minister General Tanasak Patimapragorn, in his capacity as
supervisor of the TCEB, revealed that: “MICE is an essential business segment
that moves the national economy forward. With this in mind, the government
is providing full support in terms of the enhancement of transportation
systems and other infrastructure necessary for MICE travellers and integration
of collaboration between TCEB and public and private sectors in Thailand and
abroad. Taken together, this enables us to succeed with our mission.”

The new Chairman of the Board of Directors and board members of TCEB
are professionals with rich experience in tourism and MICE sectors. As such,
they are expected to strengthen Thai MICE and move it forward.

The new board members will focus on four key policies:

Policy 1 requires the Chairman of the Board of Directors to implement
a “Free Play” operations policy, encourage brainstorming among board
members and harmonise the work of everyone.

Policy 2 requires transparency of budget operations and good governance.
Allocation of budget for the mobilisation of MICE must be conducted using
unambiguous KPIs (key performance indicators) that optimise the country’s
advantages.

Policy 3 requires integration of collaboration between public and private
sectors, particularly coordination with ASEAN member countries, to form a
strong foundation for all of ASEAN alongside the strength of Thailand in terms
of destinations and readiness of MICE facilities and services. All of which will
enable Thailand and ASEAN member countries to serve MICE travellers better
and thereby achieve its “Regional MICE Hub” objective.

Policy 4 requires relevant authorities to educate people about the
MICE industry and the TCEB’s role in it in order to create awareness and
understanding of the importance of businesses that drive the national
economy forward.

TCEB'’s Board of Directors designated by the Cabinet:

1. Mr. Weerasak Kowsurat Board of Directors
Mrs. Malee Choklumlerd
Mr. Sek Wannamethee

Board of Directors
Board of Directors
Mr. Kulis Sombatsiri Board of Directors
Mr. Sugree Sithivanich Board of Directors
Mr. Thongchai Sridama Board of Directors
Dr. Rutchaneeporn Pookayaporn Board of Directors

Mrs. Pornthip Hirunkate Board of Directors
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Mrs. Prapee Buri Board of Directors

10. Ms. Supawan Tanomkieatipume Board of Directors
11. Mr. Nopparat Maythaveekulchai Board of Directors and
Secretary

TCEB is confident that the new Board, supported by synergies between
all parties concerned, will succeed in reaching all its targets for fiscal year
2016. The number of MICE travellers to Thailand is expected to increase by
5 percent from fiscal year 2015 to 1,060,000, generating 92,000 million baht

revenue for Thailand in fiscal year 2016.
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TCEB SIGNS MOU WITH IBTM,
SPREADING MICE TO ALL REGIONS

CEB has announced a cooperative agreement to promote MICE

in the form of a partnership agreement with IBTM events, a

world leader in the MICE industry. The aim of the arrangement

is to increase efficiency of marketing, sales and public relations

strategies in relation to IBTM tradeshows, including IBTM

World 2015, AIME 2016, IBTM ARABIA 2016, IBTM AMERICA
2016 and IBTM CHINA 2016. The cooperative agreement was first signed at
IBTM World 2015, a meetings and incentives tradeshow in Europe.

“IBTM Events Network is a strong MICE network linking 5,000 MICE
service providers in over 100 countries and 19,000 planners of business events
and meetings,” explained TCEB president Mr Nopparat Maythaveekulchai.
“The network has arranged for over 110,000 business matches. Thailand will
benefit from having such a strong partner as IBTM. Moreover, participation
in IBTM World 2015 in Barcelona, Spain represented a great business
opportunity for over 20 Thai MICE operators from various business fields
as they could showcase the potential and preparedness of Thailand’s MICE
industry products and services in Europe.”

“Joining this event was a great opportunity to reinstate destination
Thailand’s readiness and suitability for this high quality market, “commented
Mr. Sumate Sudasna, President of Thailand Incentive & Convention Association
(TICA) and a representative of Thai MICE operators, who joined the IBTM
World 2015. “The MICE market can generate high revenues if we take
advantage of the opportunities,” he added. “Regarding MICE trends, reflecting
current economic conditions, there will be fewer MICE travellers from
Europe and their stays will be shorter. However, there will still be those with
high spending power and this is an important group for Thailand to target.
Nevertheless, to be successful, we will have to increase our understanding of
their demands and tailor on products and services accordingly.”

“The MICE market in Europe, especially the UK and Germany, is
still quite healthy,” observed Ms. Kritsanee Srisatin, Managing Director of
Stream Events Asia and TICA Marketing Committee. “To make the most of
this opportunity, it is essential to attend trade shows which lead to making
strategic moves and finding new partners. In this way we can promote MICE
awareness. Overall, participation in this event is a great potential for us to
introduce our advantages to new customers.”

“Thailand’s MICE sector needs to establish a ‘Super Board’ that can
initiate ‘A Total Solution’ of ‘One-Stop’ integrated MICE services,” said Mr.
Sakchai Pattarapreechakul, President of N.C.C. Management & Development
Co., Ltd., the manager of Queen Sirikit National Convention Center (QSNCC).
“This will boost workflows to organise MICE events in Thailand and enable
us to secure more foreign business opportunities. Elements that drive
the MICE industry include the government sector and private agencies
such as Thai Exhibition Association (TEA) (Thai), Thailand Incentive and
Convention Association (TICA) and MICE operators. All related agencies need
to support the relevant business processes and speed things up. We can make
arrangements more convenient by doing things like streamlining customs
procedures and legislation governing importing items for exhibitions, and also
immigration processes for MICE visitors and delegates. If all that moves in the
right direction, Thailand will get much more benefit from the MICE industry.”

Thailand’s MICE industry is already performing satisfactorily. In the
past fiscal year (October 2014-September 2015), 1,086,229 MICE travellers
came to Thailand, up 18.18% from the same period of the previous year. This
generated total revenues of 94,966 million baht, up 17.53%. Europe is one
of the major markets, sending some 93,226 MICE travellers to Thailand and
generating over 2,168 million baht.
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BUSINESS, PARTNER

TCEB SUSTAINS ASEAN RISING
TRADE SHOW

GLOBAL BUSINESSES LINKED
TO BOOST THE ECONOMY

hailand’s exhibition industry is a crucial platform
for boosting trade and investment in ASEAN
as well as the country’s economic growth.
TCEB therefore constantly provides supportive
measures to strengthen the capabilities of industry
entrepreneurs and raise their competitiveness.
The ASEAN Rising Trade Show (ART) has proved to be a
successful project in reinforcing Thailand’s position as a premier
destination for international exhibitions in the ASEAN region.
The bureau initiated the 3-year ART project (2015-
2017) early last year with three key strategies in mind: upgrading
international exhibitions; providing financial support for
marketing campaigns; and expanding ASEAN collaboration to
prepare for the ASEAN Economic Community (AEC).




The ART aims to promote international exhibitions showcasing five key
rising industries of Thailand, all of them fundamental to ASEAN economic
growth. Some of the trade shows under the ART in 2015 were as follow:

INDUSTRIAL SECTOR TRADE SHOW

Automobile

Assembly and Automation
Technology/June 24-27, 2015
Automotive Manufacturing/june
24-27, 2015

3W Expo/January 29-31, 2015

PEA Presents EcoLightTech Asia/
November 18-20, 2015

Renewable Energy Asia/June 10-13,
2015

Food and Hotel Thailand/
September 2-5, 2015

Food Ingredients Asia/September
9-11, 2015

Horti Asia/March 17-19, 2015
TFBO & TRAFS/July 16-19, 2015

Food and agriculture

Health Thailand Lab/September 9-11,

2015

ASEAN Ceramics/September 9-11,
2015
SmartRail Asia/November 25-27, 2015

Infrastructure

Mr. Nopparat Maythaveekulchai, President of TCEB, revealed that in
the first three quarters of 2015, the international exhibition industry enjoyed
significant growth compared to the same period the previous year. Exhibition
visitors surged by more than 75 per cent, generating revenue growth of over
72 per cent. ASEAN visitors rose by 30 per cent. Ten of the total of 12 trade
shows were organised under the ART campaign during this period.

In addition, the TCEB provided support as a strategic partner in
order to expand collaboration in preparation for the AEC. The bureau also
established a network linking organisers, trade associations, chambers of
commerce, organisations and relevant private sector agencies in ASEAN to
widen marketing and business opportunities. This serves to strengthen the
exhibitions sector in the long term while bolstering the industry as a driver of
the country’s economic growth.

The bureau also supported various marketing strategies including direct
marketing, referral marketing, and digital marketing.

The successful ART project enabled Thailand to attract 174,652
exhibition visitors, generating revenue of Bt15.2 billion in the 2015 fiscal year
(October 2014-September 2015).

For the 2016 fiscal year, the TCEB has set a target of welcoming 191,000
MICE travellers to exhibitions, generating Bt15.65 billion, which represents
17 per cent of overall MICE revenue. The bureau has no doubts that the
exhibitions industry will continue to enjoy high growth, especially under the
ART campaign.
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TCEB JOIN HANDS WITH 13 PARTNERS
TO INTRODUCE FARM TO FUNCTIONS
TO PROMOTE THAILAND’S MICE
SUSTAINABLE DESTINATION

r. Nopparat Maythaveekulchai, TCEB President,

disclosed that TCEB is implementing the 5-year MICE

Sustainability Thailand Master Plan (2015-2019) with

the mission to reinforce Thailand as the world’s leading

MICE Sustainable Destination, based on the policy to

conserve nature and management towards sustainability
and optimise the participation of all sectors. “Farm to Functions” is a project
initiated by the forces of three sectors to promote MICE operators to purchase
organic agricultural products directly from famers. They are the government,
the private sector, and the civil sector: TCEB, Sampran Model, Thailand
Incentive and Convention Association (TICA), Thai Hotels Association (THA)
and Thai Exhibition Association (TEA), as formulated by the civil state policy,
which has been implemented since 2015.

“Farm to Functions” aims to support Thailand’s MICE operators to
contribute to the development of sustainable agriculture through purchasing
organic products directly from farmers, to enhance the potentiality of
Thailand’s MICE operators in providing healthy food for MICE travellers, and
to equipped Thailand’s MICE operators with competitiveness to bring a good
image to the operators and Thailand.

“Farm to Functions” provides benefits in three key areas. Driving the
economy: MICE operators will be supported to increase their competitiveness,
reduce the cost of administration and farmers and communities earn a regular
stream of income. Driving the community responsibility: the private sector
is engaged in social responsibility, helping MICE travellers to have healthy
food with quality; the environment is less affected with farmers adopting
more organic methods. Driving the community engagement: the income

distribution is started from the MICE industry to communities, the farmers are
given an opportunity to learn about business practice, and the communities
step up their role in driving the economy of the country, resulting in the
sustainability from upstream to downstream,”

For the progress of the project, there are currently nine MICE operators
joining the project: Queen Sirikit National Convention Center (QSNCC),
IMPACT Arena and IMPACT Exhibition and Convention Center, Bangkok
International Trade & Exhibition Centre (BITEC), The Plaza Athenee Bangkok
Hotel & A Royal Meridien, The Sukosol Bangkok Hotel, The Twin Towers
Hotel, the Dusit Thani Bangkok Hotel, the Sampran Riverside Hotel, the
Rama Gardens Bangkok Hotel. The nine MICE operators have signed a
cooperation with farmers from Amnatcharoen Satjatham Rice Community
Enterprise Network. They are the first group of farmers joining the project.
The group supplies organic rice under the International Federation of Organic
Agriculture Movements (IFOAM), without a middleman. The operators plan
to purchase 300 tons per year for a period of two consecutive years. Under
the initial stage, they order only rice alone because it’s easy for storage and
logistics. Later, the order will be expanded to cover other types of organic
agricultural products.

“Farm to Functions,” is the first project in the World in integrating
Government sector, Private sector and MICE operators to support the
economy of local communities, which is supporting to promote Thailand as
MICE Sustainable Destination. Under the fiscal year of 2016, it is predicted
that Thailand will have the opportunity to welcome MICE travellers, which
will increase 5 percent in revenue from a total of 1.06 million MICE travellers
and generate an income 92,000 million baht, Mr Nopparat concluded.
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THAILAND SHINES IN CONVENTIONS
MARKET

n November last year, Thailand successfully hosted two major events:
One Young World 2015 and the 2015 Special Convention of Jehovah’s
Witnesses. These two international conventions welcomed almost
4,000 delegates from all over the world and served to showcase
the capabilities of Thailand’s MICE industry and its readiness in
organising effective and impressive large-scale conventions.
The Bangkok Metropolitan Administration (BMA) in association with
TCEB won One Young World 2015, which was held from November 18 to 21,
2015 at the Centara Grand and Bangkok Convention Center at CentralWorld.
This is the first time One Young World has been hosted in Thailand and
indeed Asia.

The bureau also provided transport for delegates attending the opening
ceremony at Sanam Luang and the closing ceremony at Chulalongkorn
University.

The One Young World summit is a leading global forum that allows
young leaders aged from 18 to 30 around the world to demonstrate their
leadership ability and commitment to effect positive change.

This summit attracted 1,350 young leaders from 196 countries including
200 delegates from Thailand to debate six key global issues: education,
environment, global business, leadership and government, human rights, and
peace and security.

In addition to young leaders, the convention welcomed influential
figures from across the world including Kofi Annan (former Secretary-General
of United Nations), Nobel Laureate Professor Muhammad Yunus (founder
of Grameen Bank), Bill Clinton (former President of the United States),

Sir Richard Branson (founder of the Virgin Group), and Roger Federer (a
leading professional tennis player).

The event provided a great opportunity for Thailand to showcase the
capabilities of MICE industry, while allowing the young leaders to learn more
about Bangkok as a hub of the ASEAN Economic community.

Since its establishment in 2008, One Young World has grown to a
network of more than 6,000 young leaders running effective projects in all
196 countries around the world. Many have already had an impact in their
home countries on a range of issues, including the role of business in society,
transparency in business and government, the impact of climate change,
global health and hunger relief.

In addition to One Young World, the TCEB supported the Jehovah’s
Witnesses Foundation in organising the 2015 Special Conventions of Jehovah’s
Witnesses from November 6 to 8, 2015 at Chiang Mai International Exhibition
and Convention Center. The event was held under the theme “Imitate Jesus”
and aimed to teach delegates practical ways of applying the Bible in their
lives, for example, as a way to relieve stress and build family happiness, and
to exchange experiences on blissful living.

This special meeting welcomed about 2,000 international delegates from
the United States, Russia, Japan, Vietnam and the Philippines, along with the
more than 7,000 Jehovah’s Witnesses from Thailand.

The Jehovah’s Witnesses are members of a Christian-based religious
movement that offers Bible teachings for life. There are currently more than
over 8 million witnesses in the world.
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RTRAL'A MICE AGENT
A @R FAMILIALI_ATION TRIF

NMovember 6 - 10, 2015

STIMULATING THE OCEANIA MICE MARKET
FAM TRIP ARRANGED EXCLUSIVELY FOR
MICE TRAVELLERS

hroughout fiscal year 2016 (October 2015-September

2016), TCEB has collaborated with strategic partners

and MICE entrepreneurs to organise a series of proactive

sales and marketing promotion activities as a part of its

efforts to stimulate the meetings and incentives market.

Besides participating in leading global trade shows, the
Educational Trip/Familiarization Trip - Corporate 2016 is regarded as another
key strategy to uphold the private sector’s role in enhancing international
buyers’ confidence in Thailand’s capabilities to organise the meetings and
incentives.

Recently, the bureau in cooperation with an airline, hotels and a DMC
(Destination Management Company), arranged the TCEB TG Australia MICE
Agent Familialization Trip Chiang Mai and Bangkok. The trip, which was
held from November 6 to 10, 2015, was arranged for 8 executives of target
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Australian buyers and allowed them to experience a variety of products
and services in Bangkok and Chiang Mai. The delegates also inspected the
readiness of the event venues, accommodations, famous tourist attractions,
and arts and culture.

The delegates were also given the opportunity to join CSR activities.
They learnt to make food and herbal medicines for elephants at the Thai
Elephant Care Centre and planted vegetables and herbs for student lunches at
Dejanusorn School in Nakhon Pathom Province.

The bureau expects that in addition to creating awareness about
Thailand’s capabilities in the meetings and incentives industry, this Fam Trip
will enable the bureau to reach out to target buyers effectively via a showcase
of products and services as well as through hand-on experiences between
local MICE entrepreneurs, service providers and target buyers.

In addition to visiting landmarks, the Fam Trip also offered sales
promotion activities for MICE entrepreneurs, allowing them to introduce

capabilities, readiness, and new distinctive products and services for the
meetings and incentives in Thailand.

Australia is one of the target markets for Thailand’s meetings and
incentives industry. In addition to the Fam Trip, TCEB will also support Thai
MICE entrepreneurs to attend AIME (the Asia-Pacific Incentives and Meetings
Expo) in Melbourne and organise a Networking Function in Sydney exclusively
designed to penetrate the corporate client market. Moreover, the bureau is
planning to appoint an Overseas Marketing Representative in Australia this
year to boost the market more effectively.

The bureau expects that the international meetings will attract 264,000
delegates, generating Bt27.5 billion in revenue, while the incentives will
welcome 254,000 MICE travellers, generating revenue of more than Bt16.5
billion. In the fiscal year 2016, the bureau estimates that a number of
international MICE visitors will grow by 5 per cent to 1,060,000, generating
revenue of Bt92 billion.



ASIAN MEDIA EXPLORE THAI
MICE DESTINATION

TCEB, along with Nation Multimedia Group
Plc, the Pid Thong Lang Phra Foundation (The Royal
Initiative Discovery) and the Ratchaprasong Square
Trade Association (RSTA), organised the “ANN Reporter
Fellowship Programs”, bringing 22 media journalists
from 19 countries in Asia including China, Japan,
Malaysia and South Korea to visit various destinations
in the Kingdom.

The activity aimed to enhance the country’s image
and cement Thailand’s position as a preferred destination
for the MICE industry in the region. The bureau also
supported a marketing campaign that offered corporate
officers and journalists from all over the Asian region
the chance to discover the Royal Initiative projects and
explore how the Economic Sufficiency Principle helps
create sustainable professions.
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TCEB MEDIA THANK YOU
PARTY 2015 “THE RETURN
OF OUR HEART”

TCEB management led by President,
Mr. Nopparat Maythaveekulchai, Mrs. Supawan
Teerarat, Vice President for Strategic and
Business Development, and Mr. Chiruit Isarangkun
Na Ayuthaya, Vice President for Administration
and Strategic Support, hosted the Media Thank
You Party 2015 on the theme “Heart Rock
Party, The Return of Our Heart”. The event was
designed to thank the media for their support in
disseminating information and various TCEB and
strengthen relations for the future. The media
also has been instrumental in enhancing public
awareness of the MICE industry.
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