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MESSAGE FROM THE PRESIDENT

Dear readers,

This year, TCEB has integrated the action plans for the MICE industry development in all
sectors and upgraded corporate missions in accordance with the 20-year national strategic plan
(2017-2036) and the Thailand 4.0 model. This is being achieved through 3 key strategies that
will generate revenue for increased wealth, develop the country through innovations to ensure
stability, and increase prosperity for the mutual and sustainable benefits of society as a whole.

Under the action plans, the bureau retains its emphasis on operations in line with the
Pracharath Policy (State of the People) through collaboration with strategic partners at all levels,
both in the public and private sectors and nationally and internationally. The strategies are
aimed to drive new events and win more quality MICE events for Thailand.

For the domestic MICE industry development, the bureau is stimulating the D-MICE activities
through the “Prachum Muang Thai Phum Jai Chuay Chart” (Meetings in Thailand) campaign,
especially in the 5 MICE Cities, and also promoting meetings and exhibitions in special economic
zones as well as potential cities capable of serving MICE markets in the Greater Mekong Sub-
region (GMS).

Another key activity that will stimulate the economy and distribute income to the regions is
the support and promotion of MICE events in the Royal Initiative Projects under the “DOMESTIC
MICE: A Royal Trail Inspiration” project. The TCEB is expanding the Royal Initiative Projects that
are potential destinations for the events.

Recently, the bureau arranged a local media fam trip to two Royal Initiative Projects in Nan
Province: the Royal Initiative Foundation (The Royal Initiative Discovery Institute) project in Ban
Nam Pak and the Phufa Pattana Development Centre, the Royal Project initiated by Her Royal
Highness Princess Maha Chakri Sririndhorn. Nan is one of the potential destinations for corporate
incentive travel.

The exhibition industry is a key sector in generating significant revenue for the country and
here, the TCEB is mainly focusing on the future industries that the government needs to promote
as an engine for rapid growth.

The bureau has also launched EXHIBIZ IN MARKET, the latest marketing campaign to attract
associations as well as private and public organisations (Pavilion leader) to hold trade shows.
This year, the exhibition industry is expected to generate revenue of more than Bt18 billion.

Thailand has today become a centre for the development of MICE standards. One of the
country’s successes is its appointment as Lead Coordinator to develop ASEAN MICE Venue
Standard (AMVS) by adopting Thailand MICE Venue Standard (TMVS) as a role model.

The Standard along with Thailand’s coordination role were officially announced at the ASEAN
Tourism Ministerial Meeting of 10 the ASEAN members countries in Singapore in January 2017,
thus allowing ASEAN members to announce the AMVS in their countries.

In addition, Thailand will host the ATF 2018 in Chiang Mai. This will also serve as a platform
to present the AMVS certificates to the certified venues from all 10 ASEAN member countries.
Again, this reaffirms the role of Thailand as a leader of MICE standards in the ASEAN arena.

Mr. Nopparat Maythaveekulchai
President

Thailand Convention & Exhibition Bureau (Public Organisation)
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MICE DEVELOPMENT PLAN
2017 MOVING ECONOMY
FORWARD THROUGH
STABILITY, PROSPERITY
AND SUSTAINABILITY

he Thailand Convention and Exhibition Bureau

(TCEB) has announced the MICE Industry

Development 2017 plan in accordance with the
national development policy and global MICE trends.
Three key strategies have been designed to promote
the MICE industry as a driver for economic growth and
the sustainable distribution of prosperity and income
to the regions.

This year’s action plan is based on five major
studies: Thailand’s 20-year National Development
Strategic Plan, the 12th National Economic and Social
Development Plan, Thailand 4.0, Pracharath Policy
(State of the People), the late King Bhumibol’s working
principles with holistic guidelines and the Sufficiency
Economy Philosophy, and global MICE industry trends.
The bureau has set its strategies for 2017 with an
emphasis on the integration of its partners in both
the public and private sectors at the national and
international levels. The plan aims to help create new
MICE events, while attracting high quality MICE events
to Thailand.

The TCEB has created 3 key strategies with the goal
of generating revenue for increased wealth, developing
the country through innovations to ensure stability, and
increasing prosperity for the mutual and sustainable
benefits of society as a whole.

In terms of revenue generation, the bureau has
a target to penetrate the international MICE markets
especially Asia, Europe, Americas, and Oceania.
Meanwhile, the bureau is also encouraging MICE
travellers to extend lengths of stay and distribute
income from their travel to other regions in Thailand.

The TCEB is encouraging MICE venues nationwide
to meet the Thailand MICE Venue Standard (TMVS) and
support sustainable development of the MICE business.
Moreover, the bureau has enhanced Thailand’s
capabilities as a preferred destination for mega-sized
MICE events through such marketing campaigns as
Meet Double Cities, Meet Sustainable Way, Convene in
Paradise and the ASEAN Rising Trade Show (ART).

In addition, the bureau is reinforcing Thailand’s
image as a preferred destination for MICE events, both at
the national and local levels, through strategic content
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marketing showcasing MICE venues, outstanding MICE
events, and unrivalled products and services under the
Thailand CONNECT brand.

The industries targeted for promotion with the
ultimate aim of winning events are categorised into
2 groups. The first group comprises existing strong
industries supported by the government in the food and
agriculture; automotive; health and wellness; energy;
and infrastructure sectors.

The second group is made up of emerging future
industries that the government aims to promote and
with which Thailand has huge potential to succeed
based on the Thailand 4.0 concept. They comprise food,
agriculture and biotechnology; healthcare, wellness and
medical; robotics; digital; and creative industries.

Regarding the revenue strategy, the bureau is
developing a MICE Economic Model for Thailand 4.0
through collaboration with all parties concerned in
the MICE industry. The bureau has initiated the first
MICE Event Calendar, identifying supporting criteria
for MICE events in targeted industries defined by the
Thailand 4.0 policy. Additionally, the bureau will forge
partnerships with strategic allies as a model to drive
the winning and promotion of MICE events in each of
the respective industries.

For the country development using innovative
strategies, the TCEB has set operating guidelines to help
elevate MICE travellers’ experiences through innovative
Digital MICE Marketing. The Thailand MICE industry
has been developed based on the Thailand Smart MICE
initiative by using digital and social media platforms
as a MICE market development and communications
tool to reach the target audiences. This offers access to
essential information that will help them plan business
events in Thailand quickly and effectively, as well as
impressive MICE activity management.

In addition, the TCEB is promoting the engagement
of participants pre, during and post events via such
technologies as a voting system to boost participant
engagement, virtual reality to interact with users, Beacon
technology to support exhibitions through participant
listing, authentication, and showcasing relevant product
information in the booth, as well as technologies that

offer greater convenience for visitors such as applications
and wearable devices for entry registration.

In terms of the prosperity and income distribution
strategy, the TCEB is placing emphasis on Domestic
MICE Industry Development. In addition to the
development of destinations and event venues, the
bureau will create new events and upgrade existing
events, develop products and services through brand
and identity building, as well as enhance capabilities
of MICE professionals. The strategy aims to raise
opportunities for local communities throughout the
country to develop MICE business sustainably.

Highlights of Domestic MICE promotion plans
include the development of MICE Cities, Tourism and
MICE private-public collaboration through the Domestic
MICE brand “Prachum Muangthai Phumjai Chuay
Chart”. Additionally, the bureau has created DOMESTIC
MICE: A Royal Trail Inspiration as another major project
to promote MICE travellers to visit and organise events
at the Royal Initiative Projects. This aims to encourage
people to learn about the philosophy of the Sufficiency
Economy.

Meanwhile, the TCEB plans to encourage local
organisations to hold activities in other regions of the
country. Meet in the Village project will be developed
as an online promotion to support the MICE activities
held in local communities. It is expected to expand MICE
events and distribute income to the local communities.

GLOBAL MICE INDUSTRY TRENDS

The TCEB has adopted the global MICE industry
trends in designing strategies, the action plan and
marketing campaigns 2017. These include the
Technology and Digital Disruption to support creative
ideas and MICE planning and management, which
enhance experiences among MICE travellers.

There is growing trend for business travel combined
with pleasure programmes that incorporate leisure
travel & sustainable practice.

For the international conventions market trend,
events will become bigger, be more regional and have
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a higher frequency.
International exhibitions, meanwhile, will take
an integrated approach, combining conferences,
exhibitions and trade shows in one major activity with
topics in line with economic and industry growth.

CORPORATE VISION IMPROVED

In 2017, the TCEB has set guidelines to develop its
vision in 3 key areas.

The first is to enhance the role of TCEB as
the facilitator by promoting public and private
collaboration to reduce obstacles and develop
supporting factors such as policy recommendations
for the revision of regulations and rules. These will be
submitted via a public coordination sub-committee to
facilitate trade and services in the MICE industry, and a
MICE industry development strategy committee.

The second is to develop the bureau under the
TCEB Smart Bureau practice. In this regard, the
bureau promotes environmentally friendly events
and mitigation of carbon footprint including the
development of E-marketing and paperless business
practices.

In addition, the bureau will initiate business
management continuity standard or 1SO 22301 for
sustainable organisation development.

The third is to reinforce good governance with
the goal of achieving a top-twenty ranking among
stage agencies in Thailand through an assessment of
transparency and good governance based on Integrity
and Transparency Assessment - ITA.

With these strategies for 2017, TCEB is confident
that the Thailand MICE industry will generate revenue
of Bt155 billion for the country’s economy as targeted
and welcome 27.1 million MICE travellers. Among them
will be 1.1 million international travellers, generating
revenue of over Bt155 billion and 26 million domestic
travellers, contributing revenue of Bt54 billion.
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CERTIFIED

By Thailand Convention
and Exhibition Bureau

(TCEB)

ASEAN ENDORSES ADOPTION OF TMVS
A ROLE MODEL FOR THE ASEAN MICE VENUE

STANDARD

wo years in development and using the Thailand

MICE Venue Standard (TMVS) as a model, the

ASEAN MICE Venue Standard (AMVS) received
final approval from all the ASEAN member countries
at the latest ASEAN Tourism Ministerial Meeting
held in Singapore in January 2017 and will now be
introduced in each country. The AMVS certification
will be presented to pioneering certified ASEAN MICE
operators next year.

Meanwhile TCEB, on behalf of Thailand, has been
assigned to serve as the Lead Coordinator in gearing
up for AMVS development. The bureau hosted the 1st
ASEAN MICE Venue Standard Auditor Training during
March 15-18, 2017, giving ASEAN member countries

knowledge of the AMVS assessment practices.

Mr. Nopparat Maythaveekulchai, President of TCEB,
disclosed that the appointment of Thailand as the Lead
Coordinator in creating the AMVS at the 20th ASEAN
Tourism Ministerial Meeting, held as part of ATF 2017
(ASEAN Tourism Forum), and its resolution to adopt the
AMVS, reflected the successful role Thailand plays a role
in ASEAN within the ASEAN cooperation framework.

Moreover, Thailand will host ATF 2018 in Chiang
Mai. It will also be a platform to present the AMVS
certification to the certified MICE operators from 10
ASEAN member countries.

Mr. Nopparat noted that because venues are a
crucial factor in event organisers’ decision making,

The Journey ASEAN MICE VENUE STANDARD

oF ANMVS (BANGKOK, 4 DECEMEER

« 157 SPECIAL MEETIMNG
2014

the bureau initiated the TMVS in 2013 to develop
standards of MICE venues and enable them to facilitate
international MICE events.

Over the past four years, the bureau has drawn the
interest of MICE operators to participate in the project.
In 2015, 42 operators and 114 meeting rooms were
certified. In 2016, the number of certified operators
increased to 100 with a total 215 meeting rooms mainly
in Bangkok and MICE Cities.

This year, the bureau plans to broaden the venue
standard to cover exhibition venues and special event
venues. Initially, the bureau will focus on the venues in
the 5 MICE Cities (Bangkok, Pattaya, Phuket, Chiang Mai
and Khon Kaen) and Hat Yai, Songkhla Province.
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THAILAND MICE MAGNIFICENT THEMES
CREATED TO PENETRATE OCEANIA MARKETS

CEB led Thai MICE operators to attend Asia-

Pacific Incentives and Meetings Expo (AIME)

2017 in Melbourne, Australia during February 21-
22, 2017. The bureau also introduced a new marketing
campaign MICE Magnificent Themes, promoting
Thailand as a unique destination for the fast-growing
Oceania incentive travel market.

The launch of this campaign is a key part of TCEB’s
acclaimed Thailand CONNECT the World initiative.
It highlights Thailand’s diverse smorgasbord of rich
experiences for business travellers of all kinds, meaning
that trips in Thailand go far beyond mere gatherings
and become experiences to treasure for a lifetime.

TCEB'’s President, Mr. Nopparat Maythaveekulchai
said that the MICE Magnificent campaign has been
created, which carries special relevance for delegates
attending AIME 2017. It highlights the diversity of
Thailand’s myriad attractions for international MICE
travellers, and offers event planners a dazzling array

L, A

of destinations, promoting the attractions of the
country’s key MICE cities.

In addition, the campaign introduces attractions
in key 5 cities (Bangkok, Pattaya, Phuket, Chiang Mali,
and Khon Kaen) as well as exciting new up-and-coming
destinations such as Chiang Rai, Krabi, Surat Thani (Koh
Samui), Nakhon Pathom, Nakhon Ratchasima (Khao
Yai), Prachuap Khiri Khan (Hua Hin), Phetchaburi (Cha-
am) and Songkhla (Hat Yai).

The campaign’s themes focus on the fascinating
history and culture of Thailand, such as escapes to ancient
temples dotted across Bangkok, Chiang Rai, Chiang Mai,
and Phetchaburi (Cha-am) as well as treasured team
building events hosted in destinations as varied as the
famed seaside party town of Pattaya, to the Thailand’s
northern capital of Chiang Mai, to the Kingdom’s famed
Royal Projects nationwide in locations such as Bangkok
and Nakhon Pathom.

Alternatively, unforgettable exhilarating adventures

can be experienced among the treetops or lush
mountain ranges, while CSR and Green meetings can
offer activities ranging from conservation and wildlife
to sustainability and beachside eco-activities.

Also on offer are lavish luxury experiences, from
boutique getaways in Thailand’s enchanting North,
to uber-luxurious 6-star accommodation in the
country’s south, as well as culinary journeys, where
incentives travellers can discover the unique tastes
that have earned the Kingdom its reputation as the
‘Kitchen of the World’, through cooking classes,
market and organic farm visits.

Finally, of course, are the experiences called
beach bliss, which can be enjoyed beside the
turquoise waters of both the Andaman Sea and the
Gulf of Thailand.

Unifying all of these varied destinations and activities
is Thailand’s signature service, delivered nationwide with
passionate hearts and unforgettable smiles.

John Neutze, Director of Sales & marketing,
Banyan Tree Bangkok and Laos said that the hotel
has been to AIME for the last three years and that this
year the returns were the highest, with plenty of good
appointments coming the group’s way.

This year too, Banyan Tree introduced a new
venue that complements Vertigo, the roof-top
restaurant on the 60th floor.

“We certainly attracted interest and potential
customers from Australia and Europe. There is still a
growing demand for incentive travel but the group
is getting smaller. The incentive travellers also look
for dining experiences. We offer many experience
not just in the hotel, but also on our river boats and
dinner cruise Apsara,” said Neutze.

In addition, there is certainly more interest in CSR
activities, in doing something for the community. In
Thailand, for example, Banyan Tree offers experience
with a community near the airport in Bangkok, which
the hotel supports.

Another aspect in which people are interested is the
environment. They want to know what the hotel is doing

SWISSOTEL RESORT PHUKET

PATONG BEACH

in terms of recycling, low carbon, electricity and paper.

Sarah Randall, Regional MICE Manager, Buffalo
Events (Thailand) Ltd., said the company was quite
surprised to have more limited appointments but
more quality leads from the show. The company has
tangible business opportunities on which to follow
through.

“We have five very qualified leads, which is
surprising because they are all walk-ins. They are the
kind of business we are looking for too. I am quite
confident that we got the return on our investment of
being here” Randall said.

The Australian market is very much a mixture of
small meeting and incentive groups. Hua Hin is still
regarded an attractive destination, as are Phuket and
obviously Chiang Mai.

For Bangkok, Buffalo Events focuses on promoting
old and new niche areas like Bang Rak and
Chinatown, providing visitors with the history and
cultural identity of these places.

Buffalo Events mainly targets 5 incentive markets:
Australia, UK, US, Singapore and Hong Kong.

THAILAND WILL HOST MANY FLAGSHIP
EVENTS WHICH HIGHLIGHS ARE AS FOLLOWS:

2017 PCMA Global Professionals Conference —
APAC, with 35 senior level delegates

UIA Round Table Asia Pacific 2017, with 100
delegates

Manulife MDRT PEAK Convention 2017, with
2,000 delegates

SIGGRAPH Asia 2017, with 7,500 delegates

10th International Convention of Asia Scholars
(ICAS), with 2,000 delegates

VIV Asia 2017, with 30,000 delegates

Bangkok Entertainment Fest 2017 with 700,000
participants

i ;I
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D-MICE 2017 STRATEGY
PROMOTING NAN AS A DESTINATION
FOR INCENTIVE TRAVEL

CEB has developed 4 major projects to boost the

domestic MICE industry in order to stimulate the

economy and distribute income to the regions.
The bureau is moving forward with its plans to expand
the target destinations of DOMESTIC MICE: A Royal
Trail Inspiration project under the “Prachum Muang
Thai Phum Jai Chuay Chart” (Meetings in Thailand)
campaign. The bureau recently arranged a fam trip for
local media to experience the Royal Initiative Projects
in Nan Province, which is a potential destination for
incentive travel.

Mr. Nopparat Maythaveekhulchai, TCEB’s President,
said that this year, the TCEB would promote D-MICE
through 4 projects, as follows:

1. Continue the “Meetings in Thailand” campaign
with a focus on D-MICE activities in the 5 MICE Cities
(Bangkok, Pattaya, Chiang Mai, Phuket, and Khon
Kaen), and high potential areas within 300 kilometers
of the cities. In addition, the bureau would support
the domestic exhibition sector in inventing creative
events nationwide, upgrade local exhibition patterns
and standards to meet the regional level, and clone
successful shows to other regions of the country.

2. Support and promote MICE activities in the
Royal Initiative Projects together with study tours
under the Meetings in Thailand campaign. The bureau
is introducing potential destinations that have the
capacity to facilitate MICE activities.

3. Offer marketing promotion to encourage
meetings by providing information about destinations,
products and services via www.dmiceplanner.com,
allowing the target groups to conveniently plan their
meetings and incentive trips.

4. Promote the meetings and exhibitions in the
Special Economic Zones, and high-potential cities to
cater to a growing GMS market. (The Greater Mekong
Sub-region consists of 6 member countries namely

Thailand, Myanmar, Laos, Cambodia, Vietnam and
South China.)

Explore Nan Province

A new choice of incentives

This year, the TCEB is planning to organise a series
of local media fam trips to visit new routes that have
the capacity to organise the meetings, create knowledge
and arrange corporate incentive travel.

The bureau started the fam trips for 2017 at the Pid
Thong Lang Phra under the Royal Initiative Foundation
(The Royal Initiative Discovery Institute) project in
Ban Nam Pak, Tha Wang Pha District, Nan Province,
which is a model that has applied the Royal Initiatives
of Phra Bat Somdet Phra Poramintharamaha Bhumibol
Adulyadej in tackling the severe deforestation of Nan'’s
watersheds.

This project also has the potential to accommodate
meetings of groups of 50 persons. There are two types
of accommodation: tents in the Ban Nam Pak project
area and homestays. There are also various activities
for study tours including water resource development
for agriculture. Delegates can join CSR activities with
villagers such as check-dam building and planting for
watershed conservation.

Another destination is the Phufa Pattana Development
Centre — Nan Province, the Royal Project initiated by Her
Royal Highness Princess Maha Chakri Sririndhorn to help
develop the livelihoods of highland communities. The
project provides an opportunity for MICE travellers to
explore the 15-rai oolong tea demonstration plantation,
the 10-rai demonstration centre for upland rice, rice-
transplanting fields and rice terraces.

The Centre has 17 rooms for MICE travellers with a

meeting room for up to 120 delegates. Moreover, the
Ban Nam Kian Community Learning Centre, Phu Piang
district also showcases a self-sufficient community
that uses home-grown and wild herbs for developing
into health products, reducing the need for the use of
chemicals, and minimising household expenses.

In addition, Nan has several tourist attractions
including the National Museum of Nan, Phra That Khao
Noi, Phra Borom That Chae Haeng, Khun Satan National
Park, Sri Nan National Park and Natural Rocksalt Pond.

Mr. Nopparat said that the TCEB is introducing
Nan as a destination suitable for the incentive travel
groups because it is one of the potential cities with
the readiness to receive MICE travellers. There are
flight services from Don Mueang International and
Suvarnabhumi airports and hotels in Nan provide
meeting rooms from 50 to 500 persons with more than
300 guestrooms. Small hotels are also available for
small-scale meetings.

Moreover, Nan has the venues for the MICE groups
to hold a variety of activities including team building,
CSR, historical and cultural, as well as environmental
preservation activities. This is in line with TCEB’s
concept to promote D-MICE in each cluster.

The TCEB entered into a partnership with the
Pid Thong Lang Phra under the Royal Initiative
Foundation to kick off the DOMESTIC MICE: A Royal
Trail Inspiration project in 2007, introducing the routes
for the MICE activities in the Royal Initiative Projects
of Bat Somdet Phra Poramintharamaha Bhumibol
Adulyadej. The project aims to encourage the delegates
to adopt the Royal Initiative guidelines for the country’s
development and sustainable development of people
and communities.

In the 2017 fiscal year, the bureau expects to have
26 million domestic MICE travellers, generating Bt54
billion in revenue.
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EXHIBITION INDUSTRY STRATEGY REVISED
GEARING UP TO DRIVE THAILAND 4.0

n line with the government’s policy to move

forward with Thailand 4.0 as part of the 20-year

national strategy (2017-2039), TCEB has rolled
out its strategic direction for the development of the
exhibition industry. The bureau has designed three
strategies to raise the quality of the overall exhibition
sector, particularly in terms of the group of future
industries that the government needs to promote as an
engine for economic growth.

Speaking at the Thailand International Exhibitions
& Events Forum (TIEEF 2017), Mrs. Supawan Teerarat,
TCEB’s Vice President for Strategic and Business
Development, said that following the government’s
announcement of Thailand 4.0, which is an innovation-
driven economic model, the bureau had integrated
MICE activities as a tool to help stimulate the economy.
Specifically, the bureau is mainly focusing on the
industries of the future that will help the economy move
forward, namely (1) food, agriculture and biotechnology
(2) health, wellness and medical technology, (3) smart
devices, robotics mechatronic (4) digital and (5)
creative cuture & high value services.

Mrs. Supawan noted that trade fairs would increase
investment opportunities of each industry, as well
as promote exchanges of knowledge and create new
innovations that would be beneficial to all aspects of
the country’s development.

Mrs. Jaruwan Suwannasat, TCEB’s Director of
Exhibitions and Events Department, added that the
bureau had revised the strategies to use the exhibition
sector as a mechanism to propel Thailand towards
achieving the goals of Thailand 4.0.

The TCEB aims to win and create the exhibitions,
provide convenient and easy procedures for exhibitors
and visitors participating in the trade shows as well as
raise quality of the MICE industry as a whole. These
goals will be achieved through 3 key strategies:

Firstly, the bureau has developed guidelines to win
specific exhibitions focusing on the targeted industries
supported by the government. This aims to extend
investment and knowledge as well as new innovations
in such industries.

Secondly, the bureau is elevating supply chain
standards for both hardware and software in the
exhibition sector. In addition, the Exhibitions and
Events Department is continuing an aggressive
marketing campaign to deliver information to the target
organisers.

Finally, a big data service related to the exhibitions
is available for quick and easy access to information.

The TCEB has promoted the MICE industry as a key
engine of Thailand’s development. The MICE sector
aims to stimulate the economy and distribute income to
local communities, with exhibitions one of businesses
generating huge revenue for the country.

In 2016, Thailand welcomed 180,480 visitors to
international exhibitions, generating revenue of Bt15.7
billion. In 2017, it is expected to have 208,000 visitors
and revenue of about Bt18 billion.

Notably, Thailand remains the leader in the
international exhibitions industry in ASEAN in terms of
net exhibition space sold.

This year, the bureau is launching EXHIBIZ IN
MARKET, a new marketing campaign to attract

associations as well as private and public organisations
(Pavilion leader) to hold trade shows and host events.
The campaign is expected to increase international
exhibition event space and draw more quality
exhibitors to exhibit at trade shows in Thailand.

TRADE SHOWS OF MAJOR
INDUSTRIES IN 2017 IN
ACCORDANCE WITH
THAILAND 4.0

FOOD AND AGRICULTURE INDUSTRY
P Agritechnica Asia 2017

P ProPak Asia 2017

P SIMA ASEAN Thailand 2017

AUTOMOTIVE INDUSTRY
P Intermach 2017

P The Grand Metalex 2017

HEALTH AND WELLNESS INDUSTRY
P Medical Fair Thailand 2017

INFRASTRUCTURE INDUSTRY
P Industry Wire & Tube Southeast Asia 2017

ENERGY INDUSTRY
P ASEAN Sustainable Energy Week 2017
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THAILAND MICE

CAPABILITIES

ROADMAP 2017
UNVEILED FUELLING
DEVELOPMENT OF

MICE PROFESSIONALS

AND STANDARDS

CEB has revealed its proactive strategic plan for

2017 to enhance MICE capabilities in response

to the rapid growth of the MICE business both
in Thailand and ASEAN as a whole. The bureau
has taken a hard line on two key guidelines: the
development of MICE professionals throughout the
entire system, and the elevation of MICE standards.
The bureau is also preparing to establish the
ASEAN MICE Institute as a mechanism to strengthen
competitiveness of MICE operators at the individual
and corporate levels.

Mr. Nopparat Maythaveekulchai, TCEB’s president,
said that the TCEB placed great importance on the
continued development of MICE capabilities. The
bureau would not only support the MICE industry as
a key enabler for economic growth, but also drive
Thailand as a hub of MICE education and standard in
the region.

The TCEB is also planning to establish the ASEAN
MICE Institute, which will have the role and responsibility
of formulating and certifying the standards. The institute
will also design programmes for the development of
MICE operators, both as individuals and as organisations
to reinforce their competitiveness internationally.

Ms. Nichapa Yoswee, Director of TCEB’s MICE
Capabilities Department, added that based on the MICE
capabilities development plan this year, the bureau has
set 4 major operating strategies as follows:

1. Trade Education: The bureau aims to position
Thailand as a host country to organise international
MICE training courses for MICE operators in the
meetings, exhibitions and events businesses. At present,
the TCEB provides major MICE professional certificate

programmes such as Certified Exhibitions Management
(CEM), and Certified Meeting Professional (CMP).
These reaffirm Thailand’s potential as the ASEAN MICE
Education hub.

Additionally, the bureau has collaborated with the
Department of Skills Development, Ministry of Labour,
to develop a MICE National Skill Standard in service
sector, targeting an electrician’s programme for the
MICE sector (meetings, incentive travel and exhibitions
industries) as the first priority. This is regarded as the
world’s first such standard for individuals, targeting
service providers and electricians for the MICE industry
(meetings and incentives) and will be introduced
in 2017 to meet the demands of the growing MICE
industry.

2. MICE Academy: This year, the bureau is
developing the Event 101 Curriculum to provide
comprehensive knowledge of event management. It
is the first such curriculum in Thailand, and will be
incorporated in the teaching programmes of universities
and 47 vocational colleges participating in the TCEB's
MICE Academy scheme.

Meanwhile, the TCEB is encouraging five
vocational colleges to open high vocational certificate
programmes in meetings and exhibitions as part of their
tourism industry programme. The bureau expects that
this year the universities will be able to create 4,000
young MICE professionals and the vocational colleges
a further 1,000.

3. MICE Standards: the bureau is expanding
the number of certified meeting venues under the
Thailand MICE Venue Standard (TVMS) — Meeting
Room, especially in the five MICE Cities, and other

high-potential cities in line with the government’s

clusters.

This year, the bureau begins an assessment of the
venues in the category of exhibition venues and will
also develop a venue standard for special events.

At the regional level, Thailand organised the 1st
ASEAN MICE Venue Standard Auditor Training during
March 15-18, 2017, enabling all ASEAN member
countries to obtain the assessment practices of
ASEAN MICE Venue Standard (AMVS).

In 2018, Thailand will also host the ASEAN
Tourism Forum (ATF 2018) in Chiang Mai. This event
will provide a platform to present certification
to MICE operators from the 10 ASEAN member
countries who meet the criteria.

In addition, the TCEB has adopted a new standard
of Food Waste Prevention. MICE operators will be
encouraged to reduce and manage food waste in
accordance with the United Nations’ Sustainable
Development Goals (SDGs).

4. MICE Sustainability: The bureau is developing
a Sustainable Events Professional Certificate (SEPC)
that offers MICE operators knowledge in organising
the events with due concern for the environmental,
social and economic impacts. The first training
programme will be launched next year.

Moreover, the bureau will extend its Farm to
Functions project, encouraging MICE operators to
directly order organic products from farmers. In
addition, the bureau supports carbon neutral events,
with five zero-carbon events being held this year
estimated to help reduce 100 tonnes of carbon
emission.
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TCEB WELCOMES MEDIA FROM
ASEAN AND JAPAN

Mr. Chiruit Isarangkun Na Ayuthaya,
third right, TCEB’s Vice President,
Administration and Strategic Support, was
joined by TCEB executives in welcoming
Mr. Thirapath Mongkolnavin, third left,
News Division Director, Department of
Information, Ministry of Foreign Affairs
and a group of journalists from ASEAN and
Japan (ASEAN Dialogue Partner country) to
TCEB’s Head Office. The media were given
a briefing about the potential and readiness
of Thailand’s MICE Industry.
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I DUSIT THANI TO RECEIVE ISO 9001:2015

TCEB led by its President, Mr. Nopparat Maythaveekulchai, and Mrs. Nichapa
Yoswee, Director of MICE Capabilities Department, witnessed the ceremony that
saw the presentation of 1ISO 9001:2015 to Dusit Thani Group. The bureau provided
financial support to the group to implement the standards under the Quality
Management System. Ms. Aschara Adulayapichit, Human Resources & Legal Director
of SGS (Thailand) Co., Ltd., presented the standards accreditation to the management
of Dusit International.
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I HONDA LPGA THAILAND 2017

Ms. Parichat Svetasreni, TCEB’s Director of
Marketing and Corporate Image Department,
signed an agreement with Palakorn Somsuwan,
Managing Director of BBTV Channel 7, to
support the Honda LPGA Thailand 2017,
Thailand’s premier ladies professional golf

tournament. The event aims to enhance

Thailand’s image as a preferred destination
for MICE travellers under the “THAILAND
CONNECT Your Vibrant Journey to Business
Success”. The Honda LPGA Thailand 2017
took place from 23-26 February, 2017 at the
Siam Country Club Old Course in Pattaya.
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I PRACHARATH ACTIVITY ORGANISED

TCEB held a “Pracharath for the Promotion of MICE Industry” activity during
January 25-27, 2017 in Chumphon Province. The event aimec to promote collaboration
between the public and private organisations to drive the MICE industry as an engine
of the country’s growth. A panel discussion titled “MICE to Promote Thai Coffee” was
also held to exchange knowledge and understanding on how the MICE sector can
boost the potential of Chumphon’s coffee industry to international trade fair level and
further create business opportunities.



