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THAILAND CONNECT:

RSTA Welcome Package

Strategic Campaign to Boost MICE in China

Commemorative Dinner 2015 to restore confidence of MICE travelers

in China. The launch, in conjunction with celebrations for the 40th
Anniversary of Sino-Thai relations, featured an exclusive dinner for over
100 Chinese press members. TCEB also introduced Thailand CONNECT:
RSTA Welcome Package for MICE travellers to the Ratchaprasong area
which is especially targeting the Chinese market.

China is the top market for Thailand MICE. In fiscal year 2015, 120,000
MICE travellers from China visited Thailand, bringing in revenue of 10.6
billion baht. Next up were India, Malaysia, Singapore, Australia, South
Korea, Indonesia, Japan and Hong Kong. In Q1 fiscal year 2015 (October
2014 - June 2015), China again ranked number one with 71,462 MICE
travellers generating 6,281.94 million baht.

To nurture the Chinese market, TCEB joined hands with RSTA, one of
its partners in the Thailand MICE United Campaign, to launch Thailand
CONNECT Welcome Package Ratchaprasong District. The package
offers special discounts at hotels, restaurants, and entrepreneur outlets
in Ratchaprasong District, thereby attracting more Chinese travellers to
Thailand.

Ms. Parichat Svetasreni, Director Marketing and Corporate Image
Department, TCEB explained: “This collaboration is part of the Thailand
MICE United II promotion and marketing campaign. It is also a good
opportunity to celebrate the 40th anniversary of Sino-Thai relations and
update Chinese media about the situation of Thailand which is still
favourable as a MICE destination, especially with the advent of AEC at the
end of this year.”

Mr. Chai Srivikorn, President of Ratchaprasong Square Trade Association
(RSTA), added that: “RSTA will implement the Ratchaprasong Bangkok
Downtown development plan to boost potential across three dimensions:
the MUST destination for travellers; the hub of the MICE industry; and

TCEB launched Thailand CONNECT The World: China MICE

the Happy District. Thailand CONNECT Welcome Package Ratchaprasong
District offers heaps of privileges and benefits to travellers, including over
30% discounted restaurants and spas in seven luxury hotels and over 20%
discounts in shops in the area. The package is available from 1 October
2015 until 31 December 2016. We expect that it will boost confidence
among Chinese MICE travellers, thereby leading Ratchaprasong to be one
of Asia’s prime MICE destinations.”

Located at the heart of Bangkok Ratchaprasong District is recognised
as one of the world’s leading shopping destinations and tourist attractions.
The area is equipped with over 3,900 luxury hotel rooms, over 40,000
square metres of MICE venues, and over 884,200 square metres of shops,
restaurants, and entertainment outlets. The rich history and culture of the
district adds further charm. Easy and fast connections through the city’s
mass transportation network also make Ratchaprasong district one of the
most popular tourist sites that welcomes over 400,000 visitors a day or 146
million every year.

In 2015, Thailand was commissioned to host a number of incentive
events to welcome Chinese MICE travellers to Thailand. These included
Infinitus with 12,000 visitors, Perfect (China) Marie Anne Tour to Thailand
with 5,500 visitors, Beijing UFC with 300 visitors, and Bainianhutu Winery
with 200 visitors.

Thailand has also hosted such world-leading events as Herbalife Asia-
Pacific Extravaganza with 20,000 visitors, FDI Annual World Dental Congress
2015 with 15,000 visitors, One Young World Summit 2015 with 2,000 visitors,
and 46th World Congress of Surgery 2015 with 2,000 visitors.

Under the Thailand CONNECT The World brand communication
campaign, Thailand’s MICE United Il will stimulate MICE in 2015 to
achieve its target of 1,036,300 travellers, representing a 17% increase over
2014. This will generate a total of 106,780 million baht, up by 22% from
last year. Meanwhile, China continues to be Thailand’s top MICE market.

L DERREE

< LEEE




SPECIAL FEATURE

Thailand CONNECT...Our Heart, Your World
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Thailand CONNECT...Our Heart, Your World

Brand Communications Campaign 2016

brand communication campaign 2016 to reassert Thailand as a

destination at the heart of ASEAN among the international business
community, together with the marketing promotion 2016 to draw more
organisers and MICE travellers from around the world, targeting 1,060,000
travellers and 92 billion baht of revenue.

Mr. Nopparat Maythaveekulchai, President of TCEB revealed: “Our
marketing communication campaign in 2016 will focus on leading
Thailand to be the MICE hub and expanding the market to international
level under Thailand CONNECT...Our Heart, Your World that is an on-
going project from Thailand CONNECT the World last year. The campaign
continues to build on the strong legacy of the three fundamental pillars of
Thailand’s MICE industry, including Destinations, Business, People.”

Thailand CONNECT...Our Heart, Your World campaign is developed
to capture the essence of Thailand’s unique position as a preferred global
business events destination by showcasing the best of all three elements.

Destinations of Thailand - Endless opportunities to create unforgettable
experiences with seven magnificent themes in five different MICE cities
that are equipped with facilities to stage any types of MICE activities.
Thailand is also the lifeblood of AEC with world-class infrastructure,
world-class airport hubs, seaports, and rail network. Also, its seamless
digital infrastructure with fastest WiFi 3G/4G LTE support enhances
business communications and opportunities.

Business in Thailand - Thailand highlights three key attributes: an
emerging hub with high potential markets for global MICE business;
vibrant free-enterprise economy with pro-investment policies; and five
world-leading export industries. Thailand is also one of the world’s rising
economic powerhouses and a leader in regional partnerships that make
Thailand the gateway to the continent. Moreover, with the advent of AEC

TCEB announced Thailand CONNECT Our Heart...Your World, the

= T

T

r - 1 ra
LN

A B

and nurtured by Thai government policies, Thailand is a trailblazer in
regional tradeshows and industries.

People of Thailand — Thailand offers a truly unique blend of world-
leading industry standards, partnerships, and authentic hospitality
highlighting three key attributes. These include the rise of six MICE
standards as a business trailblazer in ASEAN offering 42 MICE certified
venues. Qualified people are ready to support MICE activities, from
upstream to downstream. Plus seamless service from MICE professionals
with world-recognised ‘Thainess.’

Under Thailand CONNECT...Our Heart, Your World, TCEB has
introduced three promotional packages:

e The Thailand CONNECT Ratchaprasong Square Trade Association
(RSTA) Welcome Package, provides recipients with special hotel
and retail discounts, as well as other benefits

e The CONNECT Beyond The Capital Package invites international
corporate clients to discover the diversity of Thailand with
promotions on domestic partner airlines;

e The CONNECT Business Package offers exclusive promotions for
trade visitors seeking business matching at exhibitions in Thailand.

All these packages offer special privileges to overseas organisers and
delegates alike.

TCEB also rolled out a brands communication campaign: Thailand
CONNECT...Our Heart, Your World at The 23"d IT&CM Asia and 18th
CTW Asia-Pacific, which is the region’s biggest MICE tradeshow. IT&CM
and CTW Asia-Pacific has been hosted in Thailand for 14 consecutive
years. TCEB expects to communicate Thailand’s MICE brand and capacity
to the world, thereby accentuating the country’s MICE destination status
going forwards.
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‘Amsterdam Light Festival’ on ready to
reinforce Thailand as a hub for mega events

TCEB, led by Mr. Nopparat Maythaveekulchai,
TCEB President, has signed a partnership
agreement with Amsterdam Light Festival,
represented by Mr. Rogier Van Der Heide,
Artistic Director, to present a world-class
Amsterdam Light Festival style event in
Thailand. The MoU signing ceremony at
Renaissance Bangkok Ratchaprasong Hotel,
was witnessed by: Mrs. Supawan Teerarat,
Vice President Strategic and Business
Development, TCEB; Mr. Chai Srivikorn,
President, Ratchaprasong Square Trade
Association (RSTA); Mr. Utis Chanchenchop,
President, Illuminating Engineering
Association of Thailand (TIEA); and Mr.
Somchai Roadrungwasinkul, Governor,
Metropolitan Electricity Authority (MEA).
The partnership aims to stage a world-class
light festival in Thailand, so reinforcing the
global perception of Thailand as a hub for
mega events and festivals.
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FDI Bangkok 2015 - strengthening Thailand's
global business convention credentials

TCEB, in collaboration with the Dental
Association of Thailand (DAT) under Royal
Patronage, hosted Thailand’s first FDI Bangkok
2015, at BITEC Bangna from 22-25 September
2015. Taking “Dental of the 21st Century”
as its theme, the event welcomed over
10,000 participants and generated over 800
million baht in revenue. Consistent with the
objectives of “Thailand CONNECT The World”,
the event strengthened Thailand’s status as a
premier destination for international business
conventions. FDI was one of the biggest
events TCEB hosted in 2015 and was key to
advancing its aim to drive the international
meeting industry to meet its targets of
338,110 MICE travellers and 37.8 billion
baht in revenue this year. The event also
helped to spur expansion and development
of the Thai MICE industry overall with a
number of 1,036,300 MICE travellers, coming
to Thailand, raising the national revenue of
around 106,780 million baht.
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TCEB organises Meetings Industry Day
to promote its three main promotion
campaigns

TCEB organised the annual Meetings Industry
Day symposium for the 6th consecutive year.
The event was staged to build awareness of
TCEB’s policies for the meetings industry in
2016. The main focus was on three marketing
promotion campaigns: Visitor Promotion
(ASEAN+6), initiated to promote marketing
activities to attract MICE travellers from
ASEAN countries as well as Australia, New
Zealand, China, Japan, South Korea and
India to join meetings in Thailand. Thailand
CONNECT... Beyond the Capital... Fly to
Explore Our Diverse Destinations, aiming
to support efforts to attract international
corporate groups to organise meetings
and incentives outside Bangkok, including
travelling by domestic airlines and TCEB
partner airlines. And Thailand BIG Thanks!,
initiated to offer special privileges to
international corporate groups including
budget support in order to attract more
mega events to be organised in Thailand. The
Meetings Industry Day symposium heard MICE
industry experts sharing their knowledge and
experiences with entrepreneurs in a bid to
develop MICE potential in Thailand.
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Promotes Thailand as ASEAN’s MICE
Education Hub with MICE 101 curriculum

TCEB signed a partnership with the University
of Nakhon Phanom, marking a further
expansion of its collaborative network to
develop Thailand’s MICE industry potential.
The cooperation will see “Introduction to
MICE Industry — MICE 101” included in
the university’s curriculum. This will help
students and teachers meet MICE business
demand and bolster Thailand’s ambition to be
ASEAN’s MICE education hub in preparation
for the AEC and business growth in the Greater
Mekong Sub region. The cooperation provides
a vital mechanism for bringing revenue to
Thailand and helping elevate the country’s
MICE personnel competitiveness going
forward. TCEB has so far joined hands with 83
educational institutes nationwide, of which 53
are universities and 30 are vocational schools,
which already implemented the MICE 101
curriculum.
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markets, both at national and international levels.

However, MICE development in the Philippines is
progressing and it could eventually become one of ASEAN’s
leading MICE destinations.

Last year, the Philippines hosted 46 trade fairs averaging
3,576 square metres, well below the regional average of
8,644 square metres. However, MICE in the Philippines has
grown consistently during the past five years, as seen by the
net increase in space sold from 128,250 square metres to
164,500 square metres in 2014. That represents growth of
over 28% which is above the regional average of 20.2%.

Currently, there are three major MICE venues. The
largest one in Manila has a capacity of less than 10,000
square metres. Currently it has a total of 26,257 square
metres with 30,000-40,000 square metres coming on stream
soon, thereby meeting the requirements of large-scaled
MICE events.

MICE development in the Philippines is promoted

by The Philippines Association of Convention/Exhibition
Organizers and Suppliers (PACEOS). PACEOS was
established in 1981 as a non-profit organisation, comprising
MICE operators and specialists. Its main responsibility is to
elevate the country’s MICE standards and turn it into one of
the region’s leading MICE destinations.
PACEOS established M.I.C.E. Academy as a MICE knowledge
centre that aims to develop people specialised in MICE
functions, to establish a single benchmark for MICE and
promote An Official Guide to Events Planning.
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The Philippines is one of ASEAN’s emerging MICE
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The process of building infrastructure and facilities to
accommodate MICE activities is on-going and increasingly
impressive.
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In the fiscal year 2014 saw Philippines MICE travellers
to Thailand rank 18th. Some 11,197 travellers
generated 984.28 million baht for the Thai MICE
industry.

In Q1-Q3 of fiscal year 2015, 23,483 MICE travellers
from the Philippines visited Thailand, ranking 10th and
bringing in revenue of 2,064.30 million baht.
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