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MR. NOPPARAT MAYTHAVEEKULCHAI

THE NEW PRESIDENT OF THE THAILAND CONVENTION & EXHIBITION BUREAU (TCEB)
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After successfully pushing Thailand forward to become
a leader in the MICE industry in ASEAN, the Thailand
Convention & Exhibition Bureau (TCEB) has gone on
the offensive targeting world MICE markets in the
expectation of bringing to reality Thailand’s MICE
industry dream to become the frontier MICE in the Asia
region, similar to Tokyo, Japan, Seoul, South Korea,
Shanghai, Hong Kong and China.

The man visionary executive with this mission now is
Mr. Nopparat Maythaveekulchai, former executive vice-
president of TOT Public Company Limited, who has been
appointed president of the Thailand Convention & Exhibition
Bureau (TCEB). His major tasks include formulating
marketing strategies to achieve all the TCEB’s objectives to
plant Thailand’s flag on the world MICE stage within 2016.

Experiences to lead MICE to success

During my work at TOT Public Company Limited, | was
assigned as the nation’s representative joining various
international symposiums, including ITU Plenipotentiary,
ITU Council, World Telecommunication Development in
Africa and many international seminar events. In addition,
| was appointed as acting manager of THAImobile, TOT’s
subsidiary. | believed that all experiences in organisation
and marketing management | gained, plus my business
vision from my entire working life, will help promote and
drive Thailand’s MICE business and Thai exhibitions.

Principle and Philosophy of my management

Friendship and teamwork serve as core principals of my
management style that | always stick to wherever | am.
Making a dream come true is my philosophy that is always
in my mind. To become a success, you must never stop
creating. The priorities for my management plan at TCEB
are to improve work efficiency of all staff levels and raise
the standard of MICE destinations with excellent services.
TCEB'’s internal organisational management structure
has already been well planned, thanks to Mr. Thongchai
Sridama, the former president of TCEB.

Promoting an image of TCEB

Things that need to be done now to promote TCEB’s
image are upgrading the website of TCEB and keeping all
contents in the website updated and marketing Digital MICE
through improvement of information technology in order to
provide easy access to channels for MICE travelers from
around the world. All contents in the website should be
very interesting and grab attention. If international travelers
know and understand TCEB, cooperation with partners and
related agencies will also be quicker and smoother, creating
networks of integrity in facilitating MICE travelers around the

world so as to make their visits impressive and memorable.

Attracting “Mega Projects”

The most important factor that plays a major role in attracting
mega projects is the region in which the mega projects are
organised. Meanwhile, entrepreneurs and government must
systematically work together to make tourist destinations in
Thailand safe and comfortable. Our wide selection of great
food also plays a major role in attracting mega projects into
Thailand. However, weaknesses in Thailand’s MICE industry

comprise traffic congestion, pollution, dust and smoke in
many areas. Such problems need to be solved as soon
as possible. The government and all related sectors must
expedite plans to develop fundamental infrastructure and
transportation systems. Such plans include construction
of additional electric railway stations which need to be
completed post haste.

Numbers matter

The “Partner-Centric” concept is what TCEB has emphasised
since its early days of business. The concept is defined as
an internal drive leading the TCEB to success. In addition,
“number” is one of the most important factors for the
MICE industry. If Thailand’s MICE industry can attract large
numbers of MICE travelers and generate huge revenues
each year, all related sectors will give a tremendous response
and take interest to help develop the MICE industry going
forward. TCEB will keep publicising the benefits of MICE on
both the domestic and global stages to make make it widely
known. However, the funding allocated to each project must
equal the total expenses line in order to make every project
transparent and accountable.

TCEB’s marketing strategies

Strengthening marketing strategies, exploring new market
channels and expanding integrated service centres to
provide MICE information for the public are essential.
From now on, the TCEB plans to penetrate new markets
by searching for new partners and using cooperation from
government, private sectors and related agencies, including
Ministry of Tourism and Sports, Ministry of Foreign Affairs,
Tourism Authority of Thailand (TAT) and Thai Airways. This,
in turn, will promote Thailand’s MICE industry on the global
stage. “OptiMICE Pass Package” is the epitome of good
cooperation between TCEB and THAI Airways. The project
is in progress with the aim to penetrate MICE markets in
Singapore.

Goals

My goals for the TCEB include promoting Thailand’s MICE
industry to become a main industry that generates more
revenues for the country each year. Growing revenues is
a good thing. However, quality in tourism and destination
quality management must also be considered and

improved.

Personal opinions

Smooth cooperation and continuous working are factors
that play a great role in the development of Thailand’s
MICE industry. For example, we train lots of MICE human
resources each year but there are no new MICE markets
for them. Everything we did for them was meaningless.
However, no matter what happens, if a destination is good,
safe, clean and secure, everyone wants to come. | would like
to make Thailand the place that everyone loves to come. My
desired destination must be safe, beautiful and clean and
offer a wide variety of good food and provide easy access
and effective communication networks for travelers. | want
to make Thailand the centre stage for the world MICE events
in the Asia region.
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KHON KAEN:

‘GATEWAY TO INDOCHINA AND SOUTH CHINA"

Located at the heart of the Isan plateau, Khon Kaen province has
gained a reputation as a land of ancient cultures and a source of local
wisdom. One of the most attractive tourist destinations in the world, -
the province has long been an authentic cultural paradise. Today, it
is especially renowned as a major source of local wisdom regarding
production of high quality Mudmee silk which is well accepted around °
the world. Besides ancient cultures, Khon Kaen is home to many

picturesque natural attractions and outdoor activities, including a

wide range of animal reserves and beautiful national parks. Here, -
travellers are delighted by the real Isan lifestyle and dazzled by historic
artefacts and gigantic ancient dinosaurs. Visitors also savour original

Isan cuisine and the warm welcomes and sincere smiles they receive.

In short, once visited, Khon Kaen is a province you never forget.

Khon Kaen province is a hub of transportation and
investments in the Northeast region of Thailand. The province
is also well known as the centre for industrial development
in the region. Today, the government has operated the
“Economic Corridors Development Project” for developing
the East-West Economic Corridor: EWEC as planned. In
this connection, border areas in Myanmar, Thailand, Laos
and Vietnam will be connected for approximately 1,500
kilometres. Those provinces include Molamang-Mewadee,
Mae Sot-Phitsanulok-Khon Kaen-Kalasin-Mukdaharn, and
Savannakhet-Dongha-Danang. As a result, Khon Kaen will
have been promoted and developed as a future gateway to
Indochina and South China. The province will also be known
as a centre of regional trade, investment and logistics with a
full range of support facilities.

The province is also home to over 200 government
agencies and state-enterprise offices, over 23 educational
institutions, modern hospitals and medical centres and
much more. International government agencies that settled
offices in the province include the People Republic of China
Consulate, Consulate of Vietnam, Consulate of Laos and
Consulate of Peru.

In terms of energy development, the province is
home to Nam Phong combined cycle power plant and

Ubonrat reservoir. This perfectly shows great potential for
future energy development in Thailand. Furthermore, the
government plans to promote Khon Kaen as one of three
cities that will become cities of Information Technology
and Communications, the other cities being Phuket and
Chiang Mai.

Known as the heart of the Northeastern province, Khon
Kaen has now become a centre of both international and
domestic meetings and seminar events for government and
private sectors. Without doubt, Thailand Conventions and
Exhibition Bureau (TCEB) has advanced its plan to push
Khon Kaen to become a new member of MICE City.

Nowadays, Khon Kaen is at the top of the list of
provinces that draw large numbers of MICE travellers,
thanks to having sufficient hotel rooms and overall readiness
of locations to host meetings and exhibitions that can serve
MICE travellers at many levels. More importantly, Khon
Kaen University Convention Centre, the largest convention
centre in Northeast Thailand, offers a world class centre
for conferences, seminars and exhibitions. There are many
more convention centres in five star hotels throughout the
province with capacity to host over 1,500 attendees each.

According to an overview of the MICE industry in Khon
Kaen surveyed by TCEB, the industry generated revenues of

343 million baht in 2012, of which 327 million baht was from
the international MICE industry and 15.36 million baht from
the domestic MICE industry.

Furthermore, Khon Kaen International Airport strengthens
Khon Kaen’s readiness to become a MICE City. Some 32
flights are handled by the airport each day. The number of
passengers averages 8,000 per day. Two airlines — THAI
Airways and Kan Airlines — offer five domestic flights per
day. The government and related agencies are calling for
strong cooperation from international airlines to make the
airport more international. As a result, Laos Central Airlines
has become the first international commercial airline to offer
services to Khon Kaen International Airport, flying Khon
Kaen-Luang Prabang. It is expected that the service will
host 500-800 passengers per week. It goes without saying
that this is a great time to develop the economy and boost
job creation in order to generate more revenues for the
betterment of the local people.

As for Khon Kaen’s meeting experiences on the global
stage, the province hosted the APEC Ministerial Meeting
(AMM) which proved Khon Kaen’s readiness to organise
many more international meetings going forward.

Flight services provided at Khon Kaen International Airport (Domestic flight)

Airlines Destinations

THAI Airways Bangkok-Khon Kaen
Kan Airlines Chiangmai-Khon Kaen
z Flight services provided at Khon Kaen International Airport (International flight)

Airlines Destinations

Laos Central Airlines

Khon Kaen-Luang Prabang
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TCEB opens Myanmar market to show
its efficiency in Thai production and
create business linkages in ASEAN
TCEB, led by Mrs. Supawan Teerarat,
Director of Exhibition Department (front
row, 3rd right), together with the Union
of Myanmar Federation of Chambers of
Commerce and Industry (UMFCCI), led
by ML Myiew Than, Secretary General
Exhibition Department (front row, 3rd
left), led a roadshow to open markets and
promote trade and investment to continue
the success of Myanmar businesspeople
and open the door to regional business
opportunities. Ten-plus international
product exhibition organisers took leading
Thai international exhibitors to participate in
the roadshow.
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TCEB joins hands with “The Economist”
to penetrate the UK market and
maintain MICE in Europe

TCEB joined hands with The Economist to
organise a roadshow to London to show its
effectiveness in Thailand’s MICE industry and
to maintain its MICE market in Europe. His
Excellency Mr Pasan Teparak, Ambassador
for Thailand in London (bottom row, centre),
chaired the opening ceremony and was
welcomed by a team of TCEB executives.
Mr Ross O’Brien (low bottom, left), Senior
Economist, The Economist, and ML Paul
Woodward, President, UFI, The Global
Association of the Exhibition Industry (low
bottom, right) gave speeches building
confidence in Thailand to over 70 entities
in various fields, including organisations,
associations, exhibition organiser companies
and media.
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Developing Phuket into a City of MICE

Phuket Governor Maitree Inthusut (centre),
Anchalee Vanich Thepabutr, Advisory
Committee and President of Sub-committee
of Tourism and Sports (5th right) and Mrs
Supawan Teerarat, TCEB’s Exhibition
Director (5th left) jointly chaired the opening
ceremony of “Phuket-Towards a Sustainable
MICE City” organised by Phuket and TCEB
to promote good understanding, develop
promotional plans for MICE business and
push forward Phuket to become a MICE
hub on the world stage.Mr Chip Jitniyom,
host of ASIA Connect, was invited to be
special guest speaker at the event held at
Metropole in Phuket.
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TCEB joins forces with partners for AEC

TCEB led by Mr Nopparat Maythaveekulchai
(2nd right), President, together with Ms
Wiparat Tharateerapab (left), Director of
Government & Corporate Affairs Department
TCEB, presented an academic seminar under
the topic “Challenges of the AEC: Government
Agency MICE Industry Readiness”. The
seminar was held in collaboration with
representatives of TCEB’s partner agencies,
including the Immigration Bureau, the
Consular Department, the Ministry of Foreign
Affairs, and the Customs Department, the
Ministry of Finance.

The seminar provided an opportunity for
related agencies from both government and
private sector entities to discuss and update
information concerning rules and regulations
as well as government promotional campaigns
aimed at facilitating entrepreneurs and MICE
travellers in preparation for the upcoming
ASEAN Economic Community (AEC) in 2015.
The seminar was held at Sampran Riverside
Hotel, Nakhon Pathom on 7 June 2013.
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“OptiMICE Pass Package”

TCEB joins hands with TG launching ‘OptiMICE Pass Package’,
to enhance MICE market in Singapore

TCEB in collaboration with Thai Airways International, Singapore Office, has launched
“OptiMICE Pass” package in Singapore with the ultimate aim to connect their meetings in
Thailand with greater value and success and to build a strong relationship between Thailand
and Singapore in tourism and MICE business.

TCEB is a government organisation tasked with a mission to promote and support MICE
events, while Thai Airways International, a national carrier, has a role in promoting Thailand
as a destination. The synergies of the two organisations in offering a special package are a
huge plus as it represents cost-optimization for event planners.

The OptiMICE Pass package offers a host of privileges and benefits for Singaporean
prospective customers who plan to organise meetings in Thailand. The benefits are
categorized into 3 levels depending on the group size of travelers: Silver for a group size of
10-30 pax, Gold for a group size of 31-99 pax and Platinum for a group size of 100 pax or
more. All are subject to a minimum two-night stay in Thailand. To be eligible for the package,
the travel period must be between April 1 and October 31, 2013, while the booking must
be executed between April 1 and July 31, 2013. The travelers must fly from Singapore to
Thailand on Thai Airways-operated flights only.

The benefits range from special airfare, advanced check in, pre-assigned group seating
and additional baggage allowance to complimentary air tickets, fast track services at Thai
airports and sky train passes in Bangkok.

As for the Thai MICE market in 2012, Asian MICE visitors are now representing the largest
quarter, accounting for 65.24% in 2012. Singapore is one of the top five countries, together
with China, India, Japan and Korea. In 2012, Thailand welcomed 35,783 MICE visitors from
Singapore. Further, OptiMICE Pass package would expectedly help rise Singaporean MICE
travelers this year by 10 percent.

In 2013, the TCEB’s strategy for Thailand continues to focus on maintaining existing
markets, particularly the Asia market. This year, TCEB foresees the Thai MICE industry will
expand to 88,000 million baht with around 940,000 MICE travelers.
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Capturing new economic
markets, Cambodore,
Mangalore and Pune for
Meetings and Incentives.
Exhibition segment will tap
on 7 large cities in Guijarat.
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To maintain existing markets
and eyeing 5 major businesses
including direct sale business,
automobile industry, medical
and pharmaceutical, financial
and banking, insurance
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with City convention and
visitor bureau (City CVB).
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Signing an agreement with
Korea Exhibition Organizer’s
Association (KEOA) and 5
other leading universities

in Korea for mutual
development of human
resources for the MICE

industry.
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Cooperating with THAI
Airways (Singapore) to
launch “OptiMICE Pass”
visitors promotion to attract
Singaporean MICE travelers.
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