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MESSAGE FROM THE PRESIDENT

Dear readers,

OVER THE PAST COUPLE of months, TCEB has
introduced some major programmes aimed at developing
the MICE industry and enhancing its competitiveness

in the international market. These initiatives include the
launch of “Creative MICE” in Bangkok, Songkhla and
Chiang Mai under the “Plik, Sang, Plaeng, Plian” concept
(“rehabilitate” the economy, “create” opportunities,
“transform” the organizational format, “change” ideas to
add value).

A major project under the Thai Khem Khaeng (Invest

for Strength) budget 2010, the objectives of Creative
MICE are to increase awareness and understanding of
the industry in the private and public sectors and to
strengthen the industry at the local level. The project
also aims to attract all regions to become destinations
for MICE events. This is in line with the government’s
policy to accelerate economic recovery through “Creative
Economy” by changing ideas and creating special and
different events.

In another development strategy, the Bureau signed

a Memorandum of Understanding with Thailand
Productivity Institute (FTPI) to strengthen human
resources and organizations in the MICE industry. The
Bureau also accelerated Green MICE development by
teaming up with the private sector to carry out green
strategies for Thailand’s MICE industry. In addition,
TCEB plans to establish an environment committee for
Thailand'’s exhibition industry.

Meanwhile, TCEB took urgent measures to stimulate

the domestic MICE industry, particularly in and around
Ratchaprasong, an area severely affected by the political
turmoil. The Bureau formed an alliance with the
Thailand Incentive and Convention Association (TICA),
Ratchaprasong Square Trade Association (RSTA), the Thai
Listed Companies Association (TLCA) and the CSR Club
in organising a mega-familiarization trip. Dubbed “We
love Bangkok...We love Ratchaprasong” and held in early
July, the campaign drew some 100 leading government
agencies and private firms and showed event organizers,
MICE travellers and tourists that the area was once again
able to confidently and safely host meetings and provide
full amenities.

Focusing on the inbound marketing strategy, TCEB signed
a Memorandum of Understanding with the Vietnam Trade
Promotion Agency (VIETRADE) to jointly promote and
strengthen the exhibition industry of the two countries.
Stimulating trade and investment opportunities for both
parties is considered a crucial strategy for continued
growth.

TCEB firmly believes that if all parties unite to hold
meetings and business events in every region, this
will not only accelerate recovery of the MICE industry,
but also stimulate wider income distribution in local
communities.

Akapol Sorasuchart

President

Thailand Convention and Exhibition Bureau
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COVER STORY

Following the government’s
allocation of Bt50 million
from the Thai Khem Khaeng
2010 budget, TCEB launched
the “MICE Thai Khem
Khaeng: Plik Fuen Setthakit
Duay Kuam Kid Sang Sarn”
project (Thailand’s MICE
Strength: Rehabilitate the
Economy with Creative
|deas or “Creative MICE”).
This project aims to
enhance knowledge and
understanding among all
parties in all regions about
the MICE industry and its
potential at the local level. It
will also serve as an impetus
for the public and private
sectors to develop local
centres as MICE venues

and adopt new angles in
organizing events based on
the innovative “Plik” “Sang”
“Plaeng” “Plian” concept.

CEB President Akapol Sorasuchart said that the new initiative could

either be regarded as a major project under the Thai Khem Khaeng

(Invest for Strength) budget or as an extension of “Ruam Prachum Muang

Thai Plik Fuen Setthakit Chart” (Meetings in Thailand to Rehabilitate the

National Economy), the goals of which is to enhance the potential of
and strengthen Thailand’s MICE industry. The project will create jobs and generate
revenue for concerned operators as well as for service providers.

Meanwhile, it also encourages local government agencies, educational institutions,
the media and the public to recognise and understand that with creative parameters,
such events can be organized in every area. In addition, the project aims to expand
MICE into local communities and inspire local operators to create networks for

exchanging knowledge and experiences. This will help build cooperation and
strengthen the MICE industry in line with government policy, particularly that of
“Creative Economy”, which is regarded as of major commercial importance in
rebuilding the economy.

TCEB is applying creative ideas to developing event organizing formats under
the concept “Plik” “Sang” “Plaeng “Plian” by placing emphasis on the need to
come up with novel designs for the MICE business. By enhancing knowledge and
understanding in target groups on the potential of local sites and products, it is
hoped that there will be greater development of MICE venues at the regional level.
The creative MICE event would serve as a practical example for public and private
sectors nationwide to understand such functions and incorporate them as part of
their action plans. This would be a concrete measure for the creation of jobs and
would generate revenue at the local level.

The “Plik” “Sang” “Plaeng” Plian” concept focuses on rebuilding the economy and
engineering economic opportunities, creating organizational designs and changing
ideas for added value.

However, the operators and various local organizations must first set up a strategic
area to develop as a cluster. Each region should have a hub for the MICE industry.

In line with the project goals, the launch in Bangkok has been followed by Creative
MICE events in 3 provinces in 4 regions: Chon Buri, Songkhla and Chiang Mai, all
areas with potential in meetings and exhibitions. TCEB will implement the project
over a five-month period targeting at least 500,000 beneficiaries nationwide. These
include concerned operators, local government agencies, local administration
organizations, educational agencies, Bangkok and regional media, the private
sector and various professional associations.

Ittipol Khunpluem, the Mayor of Pattaya City opened the Creative MICE event in
Chon Buri in early July, saying that Pattaya City had previously formed a partnership
with TCEB to strengthen the potential and readiness of the seaside resort city to
become a MICE City. He added that it is written in the city’s development plan
that Pattaya should be a regional hub for trade, transport and tourism. The city is
therefore already playing a major role in the MICE market in terms of generating
income for the local economy. In addition to showcasing its tourist destination angle,
the Creative MICE project also opens a new window into Pattaya for international
visitors.

Pattaya has the readiness in regards to MICE venues, a diversity of tourist attractions
and considers itself a dual-destination with a combination of city activities and
beautiful beaches. In addition, the resort city is an economic, banking and transport
centre with convenient access to Suvarnabhumi Airport. It is also a centre for sports
and marine sports competitions at both the local and international levels. Pattaya is
therefore a perfect place to accommodate the MICE business.

The Creative MICE event is regarded as a crucial move to promote and publicise
the potential and strength of Pattaya and Thailand. The July event served to
enhance knowledge and understanding of the MICE industry to the operators

V4
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concerned, local government agencies, educational institutions, media and local
residents, offering them a better awareness of how to creating different angles for
MICE events, which can be applied to all areas of Pattaya. From a fascinating tourist
destination in the eastern part of the country, Pattaya adds an outstanding and
selling point as “Pattaya...A City of MICE”.

TCEB has also signed a Memorandum of Understanding with Prince of Songkhla
University on August 11, 2010 at The 60th Anniversary of His Majesty the King’'s
Accession to the Throne International Convention Center in Hat Yai, Songkhla
Province. Besides enhancing MICE knowledge, TCEB aims to promote the university
as the MICE education center for the south.

TCEB also organized the MICE for Youth campaign, in which more than 400
students from leading universities in the Southern region participated. The event
aimed to foster student understanding of the MICE industry.

Assoc. Prof. Dr. Boonsom Siribumrungsukha, President of Prince of Songkhla
University, said that this collaborative agreement would be a framework for human
resources development to strengthen the MICE industry for sustainable growth.
TCEB and the university would work together to design a graduate curriculum
covering MICE management, which should take about two years to complete. The
curriculum is expected to be bilingual, thus serving the growing domestic and
international MICE events.

Seri Srihatrai, Vice Governor of Songkhla Province, said at the opening of the Create
MICE event early in August that each region is ready to bring its own style to the
table. Such styles can be developed and maximised to match different MICE events
enabling the city to host perfect and impressive meetings or conferences.

Songkhla can be promoted as a MICE City because it is a southern hub with
transport, trade, financial and export infrastructures and is well positioned in the
lower southern region.

“We have the Chaloen Phra Kiat International Convention Center, which is the first
and largest center in the Southern

Region. It provides a total space of

more than 15,000 square metres and

can accommodate more than 4,000

guests. In terms of the exhibition facility,

the center offers more than 20 booths
to serve both small and large events
at the regional and international levels.
The province has hotels, restaurants
and tourist attractions along the Gulf of
Thailand and Andaman Sea. Through The
Sdao, Jang Lon or Nok checkpoints, as
well as Padang Bezar, offer convenient
transit points between Thailand and her
neighbours.

The Creative MICE event opens up MICE
development with a new selling point for
the province under the title “Songkhla...A
City of MICE”, to help add to the trade
and tourism along both coasts.

Seri said the province has also realised
the importance of developing the MICE
industry to stimulate the economy and
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expand Songkhla tourism along sustainable and qualitative lines. However, the
government has to fully support especially infrastructure development to strenthen
the MICE cities as a truly perfect destination for MICE industry.

The Creative MICE event would see substantial cooperation between TCEB and
the province in setting a roadmap and action plan. Both sides aim to promote MICE
knowledge among students, lecturers and local operators enabling them to expand
job creation and careers. Furthermore, the MICE industry will help socio-economic
and tourism development.

Thus, the cooperation between the two organisations is regarded as a great
opportunity to create the exchange and transfer of knowledge as well as to
jointly develop human resources. In the long term, this would enhance Thailand’s
competitiveness in the international arena.

At the opening ceremony of the Creative MICE Event in Chiang Mai in late August,
Provincial Governor Amonphan Nimanan said that Chiang Mai has the potential to
accommodate MICE events including infrastructure, trade, transport and logistics,
along with links to the Greater Mekhong Sub-Region (GMS), as well as to the Bay of
Bengal Initiative for Multisectoral Technical and Economic Cooperation (BIMSTEC),
an international organisation involving a group of countries in South Asia. Moreover,
Chiang Mai is a sister city to Shanghai, Chongging, Qingdao, and Yogyakarta.
Currently, the province has the impetus to expand relations with potential cities for
future MICE market expansion.

As to readiness in terms of facilities and infrastructure, Chiang Mai currently offers
32,000 hotel rooms and has several five-star hotels, each providing for between
500 and 2,500 guests. In addition, there is a privately owned convention center
project with a capacity of 2,000 persons, as well as the Chiang Mai International
Convention and Exhibition Center, which is scheduled to open in 2012.Chiang Mai
airport services domestic flights as well as seven international airlines connecting
Chiang Mai and overseas cities.
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The government also has a policy to build a high-speed train system to link Bangkok and Chiang
Mai, which would increase the potential of development for the tourism sector.

Moreover, Chiang Mai has a diversity of tourist attractions including unique art & culture, virgin
forest, mountains and beautiful nature. The Northern people are known for their warm hospitality,
which never fails to impress visitors. For these reasons, Chiang Mai ranked second in US
magazine Travel & Leisure’s World’s Best Award 2010 behind Bangkok, and also came second
in the Best Tourism Destination in Asia, also behind Bangkok.

In addition, Chiang Mai is ready to develop as a Medical Hub. The province is a production
base for handicrafts based on local wisdom and created in unique styles, crafted from silk and
handwoven cotton, as well as silverware, laquerware, wood and ceramics. It's also the education
hub of the region.

Amonphan said that after signing a Memorandum of Understanding with TCEB in early September
last year to develop the province as a MICE City, the province hosted several major events and
organised marketing activities and promoted the city’s image as a city of Lanna art & culture.

The province also supported the private sector in joining trade shows and road shows in target
countries such as the United States, Europe, the Middle East, Asia and China. The province
advertised through public media channels, annual tourism calendars, and also developed the
Chiang Mai tourism website. It sent representatives to trade shows in Xishuangbanna, Kunming
and Chengdu of China for tourism trade talks.

Amonphan said that Chiang Mai is now driving ahead with its Creative
MICE city plan by developing IT as well as local
wisdom to give added value to its products
and services. This would in turn strengthen the
potential of MICE business.

In the short-term, the province is in the process
of revising its strategic development plan. Under
this, starting in 2011, the province will encourage
the private tourism sector to push for more
aggressive marketing campaigns by placing
greater emphasis on the domestic market and
those countries which operate direct flights to
Chiang Mai such Malaysia, Singapore, Taiwan,
South Korea, Laos and Myanmar.

In the long-term, the province would adjust the
strategy to a Focus Market by selecting products
and services to suit each market. This would
particularly apply to emerging markets such
as India, China and the Middle East as well as
the markets that prefer to visit during the “green
season”, which is from May through October.

Moreover, the province will underline aggressive public relations with
regard to modern technology, upgrade the quality of infrastructure for
tourists, improve existing tourist attractions and create new activity
alternatives, and combine these with improved human resources in
the tourism sector. The province will also emphasize the application of
innovative and creative ideas for developing tourism campaigns.

Finally, Chiang Mai has set an ambitious goal to become one of the
world’s Best Tourist Destination. Chiang Mai set its positioning as a city of
art & cultural tourism, eco-tourism, natural adventure, handicraft, MICE,
health and spa, education, and man-made tourism. The province will
include a MICE market development plan into the provincial and cluster
development strategies.

“The province believes that the opening of a new route R3a and
convenient border pass procedure, the upcoming double-track railways
and the high-speed train system, as well as the expansion of Chiang
Mai International Airport, will turn Chiang Mai into the perfect MICE
destination for GMS and BIMSTEC in the near future”, said the Governor.
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TCEB FORMS A STRATEGIC
PARTNERSHIP WITH
VIETNAM TO PENETRATE
THE EXHIBITION INDUSTRY
SETTING THE STAGE TO
BOOST BILATERAL TRADE

TCEB signed a Memorandum of
Understanding (MOU) with the
Vietham Trade Promotion Agency
(Vietrade) in July 2010 to jointly
promote and strengthen the
exhibition industry of the two
countries. This agreement will also
servetostimulate bilateraltradeand
investment for continued growth.

upawan Teerarat, TCEB’s Exhibition Director, said that bilateral trade

between Thailand and Vietnam was slightly affected by the political

turmoil although trends in trade volume have continued to show growth on

both sides. TCEB is thus aggressively shifting gears, using the exhibition
industry to drive bilateral trade and carry it onwards into the upcoming ASEAN
Economic Community, which will come into being in 2015.

According to the Ministry of Commerce’s report, bilateral trade value in 2009 was
Bt206.97 billion. In the first five months of this year, the figure surged by 22.45 per
cent to Bt85.25 billion - an increase compared with the same period last year.
Vietnam is ranked the 17th trade partner of Thailand in terms of value.

Tourism and the MICE industry are also continuing to grow. Vietnam tourist arrivals
to Thailand in 2009 rose by 13 per cent to 362,025, an increase from 338,303
visitors in 2008.

According to the agreement, in addition to bilateral collaboration to promote the
exhibition industry, both parties will carry out market research in ASEAN to jointly
develop MICE knowledge.

“Currently more than 25 Thai firms plan to further invest in more than 216 ongoing
projects in Vietnam. Consequently, the TCEB and Vietrade cooperation agreement
is a crucial step towards tightening economic relations between the two nations. The
tourism industry will expand in accordance with a bilateral agreement framework to
create a single visa. The targeted tourist volume between the two countries in 2015
is one million,” said Supawan.
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TCEB JOINS EFFORT WITH
PRIVATE SECTOR TO RESTORE
RATCHAPRASONG TO FULL

HEALTH

AN URGENT MEASURE TO STIMULATE

DOMESTIC MICE

“This activity was created to encourage the
idea that, in this time of crisis, all parties must
unite and help each other as a priority. That
means holding meetings and business events
in the country instead of abroad, and doing it
without delay,” said Akapol.

In addition, TCEB is offering marketing and
sales promotion support including the D-MICE
Package for meetings and incentives during
the low season. In July 2010, the Bureau also
launched its website, www.meetinginthailand.
com, coupled with a Prachum Muang Thai
guidebook packed with essential information
about meetings, conventions and incentives in
Thailand.

TCEB also organized several Buyer Meet

In an urgent bid to stimulate the domestic
MICE market, TCEB formed an alliance with the
Thailand Incentive and Convention Association
the Ratchaprasong Square Trade

(TICA),

Seller events to boost confidence in market
recovery this year.

Sumate Sudasna na Ayuthaya, President
of TICA, commented that this campaign
would encourage prominent organizations
in Thailand to hold more meetings in-country
rather than go overseas.

The activity offered participants the chance to
enjoy a range of experiences, from services
and amenities for hosting the meetings to

Association (RSTA), the Thai Listed Companies
Association (TLCA) and the CSR Club to launch
“We love Bangkok...We love Ratchaprasong”,

incentives such as accommodation, food,
meeting venues and banquet designs.

TICA highlighted the potential of its members
in the Ratchaprasong area and created

a mega-familiarization trip

agencies and private firms.

ccording to TCEB President, Akapol Sorasuchart, the mega-

familiarization trip is part of the “Ruam Prachum Muang Thai Plikfuen

Setthakit Chart” (Meeting in Thailand to Revive the Country’s Economy”)

strategy, which aims to raise awareness in both the public and private

sectors of the need to organize domestic events as a mechanism to
stimulate the economy.

“We love Bangkok...We love Ratchaprasong”, which was held between July 2
and 4, 2010 was expected to restore confidence, encourage MICE organizers
to hold events, and show tourists that the area had now fully recovered from the
battering it endured during the political unrest. Among the leading public and
private organizations taking part were CP All Plc, Colgate Palmolive (Thailand), IBM
(Thailand), and ManulLife Insurance Thailand Plc. TCEB anticipates that 15 per cent
of participating businesses will host their events in the Ratchaprasong area again
in the near future.

Akapol said that the violence had drastically affected the country’s MICE industry,
causing losses of more than Bt3 billion in revenue. Ratchaprasong was the hardest-
hit area. TCEB believes that domestic meetings are key to a fast recovery.

involving the
participation of some 100 leading government

various activities that are able to be organized
in parallel with events, such as Team Building
and tea breaks.

The Association also opened opportunities for
100 members from every region in Thailand to
introduce products and services to participants
as part of the "Buyer Meet Seller” events.

RSTA President, Chai Srivikorn, noted that

Ratchaprasong is the only area offering
a meeting capacity of over 15,000 square metros, facilitated by Centara Grand
and Bangkok Convention Centre at Central World, and more than 2,500 rooms
in five-star hotels. Ratchaprasong is also a trendy shopping street, lined with fine
restaurants and luxury spas. For those reasons, the Association is confident that
the Ratchaprasong area has the potential to host crucial events for domestic MICE.

Pensri Suteerasarn, TLCA's President and a Secretary of the CSR Club, said that
TLCA currently has 458 corporate members listed either on Thailand’s main stock
market (SET) or on the Market for Alternative Investment (MAI), and thus has plenty
of influence in driving the country’s economy. The Association was adding its full
support to all efforts to resuscitate the economy, especially the tourism sector.
It actively encourages its members, mainly large firms, to hold their meetings or
business events in the Ratchaprasong area.

In addition, the Association was urging member-listed companies to encourage
their overseas strategic partners to host meetings or events in Thailand.
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TCEB TEAMS UP WIT
TO STRENGTHEN THE

INDUSTRY

H FT
MICE

At the beginning of July 2010, TCEB signed a Memorandum of
Understanding with the Thailand Productivity Institute (FTPI) to
strengthen personnel and organizations in the MICE industry.
Quality improvement will be assured through a “Mini Thailand
Quality Award for MICE”, a development process that will serve
as an important tool in analyzing and evaluating management
capability. This will lead to the development and improvement of
organizations, and will therefore enhance the competitiveness of
the MICE business in the global market.

r. Phanit Laosirirat, Executive Director of FTPI, confrmed that both

the Institute and TCEB are well aware of the necessity to accelerate

the development potential of the MICE industry. The two sides

have therefore agreed to jointly develop human resources and

organizations within the industry using the quality award as a vehicle
to bring operational and management capabilities up to international standards.

With a solid infrastructure already in place and the country’s strong cultural
appeal, human resources will have an important role to play in enhancing the
competitiveness of MICE industry. Through its collaboration with TCEB, the Institute
will work with a variety of organizations such as convention and exhibition centers,
hotels, tour operators and meeting organizers.

According to the 2009 World Conventions Report drawn up by the Union of
International Associations, Europe remained the market leader with a 54.1 market
share from a total of 342,500 international conventions worldwide, with Asia taking a
23.1 per cent market share. Categorized by country, the top five convention venues
were the United States, Singapore, France, Germany and Japan respectively.
However, the Asian MICE industry has tougher competition, with Malaysia and
Vietnam rapidly developing a competitive edge.

Dr. Phanit said that all public and private industries using the Thailand Quality
Award (TQA) as a comparative management system tool would benefit at all levels
regardless of their size.

This global assessment standard begins with a self-assessment process that
enables executives to understand the real situation and identify less efficient areas
in their management systems. Executives can thus revise the systems and set goals
to create a realistic action plan.

When the organization achieves their goals and is ready to apply for the award, the
firm is then assessed by experts from various fields. Whether or not the organization
receives the award, the response from the assessment will show its strong and
weak points, an evaluation that in itself allows the organization to implement
improvements.

The self-assessment procedure involves executives responding to key questions,
including those about planning strategy, personnel process, the creation of an
employees’ structure. The questions would also require the employees to have a
solid understanding of the direction and strategy of the company. The award is
regarded as an indicator of the organization’s growth.

Dr. Phanit added that the Institute plays a key role in enhancing the competitiveness
of all business sectors and has, for many years, aimed to provide encouragement
to the service sector.

Although, unlike the export industry, the service sector does not produce raw
materials, in many ways its personnel can be considered as quality raw stock.
Today, the industrial sector can no longer drive economic growth as it has done in
the past and so the service sector has become a crucial factor in boosting GDP.
If it is looking to higher and sustainable GDP growth, the government must place
greater emphasis on building up the service sector. “The MICE industry is an
integral part of the service sector and has the potential to compete in the global
market,” Dr. Phanit noted.

The Institute teamed up with the National Science and Technology Development
Agency (NSTDA) to initiate Thailand Quality Award in 1996, and more than 200
organizations have applied for Thailand Quality Class. The organizations that
have enjoyed great success in implementing the quality award include the Gas
Transmission Pipeline of PTT, Bangkok Produce Merchandising Plc, Thai Qil Plc,
Charoen Pokphand Foods Plc, Animal Food Factory (Pakthongchai), Bumrungrad
Hospital and Songkhla Nakarin Hospital in Hat Yai.

The TQA is presented to organizations with excellent performance according to
criteria set under the Malcolm Baldrige National Quality Award (MBNQA) in the
United States. This serves as a model for the quality award and is applied in more
than 70 countries worldwide including Japan, Australia, Singapore, Malaysia and
the Philippines. It is an indicator of efficiency and competitiveness of the overall
country.

TCEB President, Akapol Sorasuchart, said that it is crucial for both agencies to
realise the importance and necessity of jointly developing the MICE business and
increasing competitiveness as well as human resources and to set quality standards
for the MICE industry.

“TCEB is tasked with the promotion and support of the development of personnel
and organizations through seminars and training. The Bureau also sets standard
and certifies the quality of MICE operators. This strategy will strengthen Thailand'’s
MICE industry even further, and result in international recognition.”

According to the agreement, both sides will jointly work to improve the capability of
personnel and the MICE industry to compete in the global arena.
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CEB President, Akapol Sorasuchart, said that

Thailand is one of the first countries in Asia to

initiate green meetings. Last year, the Bureau

concentrated on boosting green awareness,
and encouraged exhibition operators through the
‘Go Green’ exhibition campaign, while underscoring
the need to apply a green marketing concept to the
exhibition industry. Currently, 35 organizations are
participating in the scheme.

This year, TCEB has set more aggressive goals,
implementing ideas from over 30 public and private
organizations to carry out Thailand’'s first-ever
environmental strategic plan for the exhibition industry
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TCEB ACCELERATES GREEN MICE PLAN
TEAMING UP WITH THE PRIVATE SECTOR TO INITIATE
A GREEN STRATEGY FOR THE MICE INDUSTRY

After organising a series of environmentally friendly meetings last year
to launch its Green Meetings scheme, TCEB entered 2010 with the firm
intention of implementing an environmental strategy for exhibitions. At
the same time, TCEB has developed new initiatives to encourage local
MICE operators to focus more on doing green business. Taken together,
these actions aim to create green MICE standards that are in line with

global market needs.

under the “Sustainability and Branding” concept. This
aims to build brands by emphasising the sustainable
development of the exhibition industry and the gaining
of international recognition.

“Thailand’s exhibition business has high potential and
opportunity to grow. The green strategy will give the
exhibition business a major boost and bring more
international exhibitions to Thailand. As the country
plans to participate in the bidding to host the World
Expo 2020, there’'s an even greater need for the
development of greener businesses,” said Akapol.

Supawan Teerarat, TCEB’s Exhibition Director, said
that the exhibition business comes from three main
markets: overseas exhibitions, organizations in
Thailand and government agencies.

TCEB will make exhibition venues a priority because
this sector is considered crucial in drawing both
organizers and visitors.

The exhibition centers in Thailand that have already
applied the green concept for their operations include
the Challenger buildings in Muang Thong Thani.
More than Bt60 million has been spent on installing a
second-layer roof that helps reduce energy costs by
Bt10 million annually.

Queen Sirikit National Convention Center is another
example. The center is able to recycle water through

its wastewater treatment system as an efficient
environmental protection measure.

This year, the environment unit of the United Nations
added another gear to TCEB'’s green campaign.

Niclas Svenningsen, head of the Sustainable United
Nations (SUN) Programme at the United Nations
Environment Programme (UNEP), who spoke on the
topic “ World Agenda: Go Green Commitment” at the
second Go Green Exhibition in June 2010, said that
green business could substantially reduce costs with
the use of natural materials, as these are much cheaper
than chemically-based materials. Going green, he
added, also serves to generate local employment as
there is no need to use mechanical equipment, which
costs more.

“At the fundamental level, Thailand has a lot of natural
resources and tourist destinations. Therefore, there
are great opportunities to develop green cities. This
will enhance Thailand’s competitiveness on the
international arena,” Svenningzen noted.

However, he also pointed out that Thailand’s
weaknesses require urgent attention, mentioning in
particular, the trafic and environmental pollution.
His comments on movements overseas were also
interesting: the UN, for example, plans to demolish its
offices in the United States and Switzerland in order to
create greener buildings. This is a challenge that other

countries should follow.

In the initial stage of the environmental strategic plan,
TCEB is collaborating with the Thailand Exhibition
Association and the Global Association of Exhibition
Industries - UFI - to encourage and attract public
and private organizations to apply green policies
to their operations. Exhibition organizations, booth
contractors, transport operators, exhibition venues
and event organizers are invited to participate in a
business plan competition.

The criteria of the business plan call for the green
concept to be applied to all operations including
organizational management, internal environmental
management and business. The winning business
plan will be supported by TCEB for participation in
an international competition. In addition, TCEB will
promote it as a model for the exhibition industry. For
application forms, contact TCEB or download from
www.greenmeetingsthailand.com.

Entries may be in Thai or English. Submissions are
open from now until October 1, 2010.
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EXPOSED: THE PROFESSIONAL
BEHIND THE SUCCESS OF
THAILAND’S CONVENTIONS

Suprabha Moleeratanond, TCEB’s Convention
Director, has won IMEX Academy Award,
Asia Pacific 2010, marking her continued
contribution to convention development.

ome 650 guests from all over the world participated in the IMEX Annual Gala
Dinner 2010 held at Frankfurt's Alte Oper on May 27.

Suprabha was surprised when IMEX International announced that this year's
Asia-Pacific Academy Award was to be presented to her in recognition of her
enormous contributions to the development of the meetings and incentive travel industry.

Suprabha said that she had been invited via e-mail by the IMEX Group to attend the
annual gala dinner 2010 in Frankfurt, Germany, but did not know in advance about this
prestigious industry award. IMEX presented 10 awards at the ceremony, four of which
recognised individuals from four regions: Asia-Pacific, America, Europe, and Africa and
the Middle East. Each award celebrated and acknowledged an ‘unsung hero’ working
in the meetings, incentive travel or events sector. The other six awards honoured
environmentally friendly events.

During her 30 years of service to the tourism and MICE sectors, Suprabha has made
significant contributions in supporting and promoting the industry, resulting in leading
an international marketing team. Through her work with Thai Airways International, she
initiated the Star Alliance Convention Plus programme together with Lufthansa and SAS
Scandinavian Airlines System. The programme offers seamless travel with a single ticket
price for travellers who attend conventions.

After joining TCEB in 2004, Suprabha established the convention department, recruiting
professionals from other industries, such as consumer product firms, to blend marketing
expertise with service.

“Thailand’s Convention industry has huge potential to grow but needs to accelerate
development in all aspects. The government must fully support the industry, especially
research and development (R&D), and encourage Thai people to attend international
conventions and bring more conventions to the country. The conventions will not only
benefit the economy in terms of revenue, but also instill an academic interest and create
networks with other countries in the Thai people. This will help disseminate knowledge,
which is fundamental to the country’s development,” said Suprabha.

Before retiring in January 2011, she has suggested that TCEB develop a database with
effective, up-to-date and accurate information. This, she said, will be very important for
overall MICE industry development planning.

She also expressed concern at the lack of continuity in policies and projects. Her
experience has taught her that when the management changes, existing policies and
projects are also revised and changed. New management should continue the good
projects.

Meanwhile, TCEB should develop the role of Asian Association of Convention and Visitor
Bureaus (AACVB) as a platform to jointly drive the regional MICE industry and promote
conventions to the member destinations, and make further use of the organisation.

In 2008, Suprabha played a key role in restoring AACVB after a four-year cessation
of activities, with the ambitious goal of creating regional cooperation as well as Asian
competitiveness in the MICE industry.

Suprabha has always believed that people are crucial to the development of the MICE
industry. Aside from their language skills, individuals in both the public and private sectors
should have a volunteering spirit and be willing to contribute and make sacrifices for the
public interest.



