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MESSAGE FROM THE PRESIDENT

Happy Thai New Year!

his issue arrives during the hot summer season in

Thailand when we celebrate the Songkran Festival, or

Thai New Year. Despite the heat, TCEB is not deterred

in driving forward its strategic plan. In line with our

D-MICE and MICE City initiatives launched last year,

TCEB has intensified its promotion of Thailand's MICE
Cities both in the overseas and the domestic markets.

TCEB started with the Pearl of the Andaman, the island of Phuket,
which was highlighted as the 7 MICE Wonders of the Andaman at
AIME 2012 in Melbourne, Australia. With its world-class facilities,
enchanting natural beauty and local culture, the island is teeming
with MICE potential.

Up north in Chiang Mai, the city’s MICE potential and its unique
MICE products were put into the spotlight for 30 heads of local
government organizations from around Thailand, who joined
the trip to the northern capital. The trip was organized by TCEB
to stimulate domestic meetings and seminars. The event also
incorporated visits to community development projects of both the
Royal Project Foundation and the private sector in line with the
experiential and CSR trademarks of TCEB’s D-MICE initiative.

Heading eastward, TCEB promoted Pattaya City as a model MICE
City by crafting 6 thematic messages representing MICE activities
that will draw MICE travelers to the festive beach city. What will put
it further ahead is that the city and TCEB launched the D-MICE@
Pattaya application. Clients can now access the data of Pattaya’'s
accommodation, venues, and other relevant facilities through their
smart phones. This on-line marketing initiative is the first of its
kind among MICE Cities in Thailand.

Also in this issue, you will find other encouraging news about
Thailand’'s MICE industry. At the launch of “Believe in Thailand:
World Expo 2020 Pavilion” at the BOI Fair in January, we conducted
a survey of the visitors to the event. The results demonstrated that
99% of the visitors interviewed expressed their strong support for
Thailand'’s bid to host the World Expo 2020 Ayutthaya and were
ready to play their part in being good host of the Expo. The result
is significant because public support is one of the main criteria in
selecting the host of this mega event. More positive news is that
during TCEB's road show in Russia, the Russian prospective clients
rated our campaign “Thailand: Destination of Choices” highly,
saying that it conveyed a very clear message and enabled them to
visualize what Thailand has to offer.

Our vision for the upcoming ASEAN Economic Community was
affirmed when TCEB signed a memorandum of understanding
with the Vietham Chamber of Commerce and Industry to boost the
bilateral collaboration in the trade fair industry with the ultimate
aim to further the growth and international competitiveness of the
ASEAN MICE industry. This will definite have a positive effect on
the Thai MICE sector

The energy that was unleashed during the hot summer to propel
Thailand’s MICE industry forward will begin to bear fruit during the
upcoming rainy season. TCEB and our partners will work together,
as always, to put Thailand on the global MICE map.

Akapol Sorasuchart
President

Thailand Convention and Exhibition Bureau
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COVER STORY

The Thailand Convention and
Exhibition Bureau (TCEB) has

unveiled an aggressive strategy to
develop 4 MICE Cities, choosing

Pattaya as the role model to set

the guidelines for the MICE Cities
and launching a D-MICE@ Pattaya

application.

r. Akapol Sorasuchart, the TCEB’s President,
said the strategy to promote and strengthen the
domestic MICE industry would be implemented
under the “D-MICE: Believe in Thailand” project.
The ultimate aim is to develop MICE Cities so that
they become leading organizers of MICE events
at the regional level and to create value-added
activities in these cities, which will bring in ever
increasing business travelers and revenue.

Mr. Akapol said that the bureau was taking
an aggressive approach by creating a MICE City Model for the development of four
MICE Cities: Bangkok, Pattaya, Chiang Mai and Phuket. Pattaya was selected as
the destination for launching the initiative and the city will serve as a model for other
MICE Cities to follow.

The TCEB and Pattaya City jointly launched D-MICE@Pattaya application at
Bali Hai Pattaya at the end of March 2012 to penetrate the target group via an online
platform before applying this concept to other MICE Cities. The event welcomed
more than 100 participants including the Pattaya City authorities, local MICE
operators and the media.

Mr. Chiruit Isarangkun Na Ayuthaya, Director of the TCEB's
Domestic MICE Department, said that TCEB had defined Pattaya as
a MICE destination featuring outstanding festive beach and sport
events. The bureau also categorized six distinct types of products
for meetings and incentives in Pattaya: Adventure, History and
Culture, Green, Experiential, Corporate Social Responsibility and
Luxury.

D-MICE@Pattaya application is the first of its kind which
promotes MICE Cities through smart phones and Android devices,
providing all information relevant to tourism activities, meeting
venues and facilities for meetings and travel incentives in Pattaya
City. This will enable MICE travelers and corporate clients, including international
companies, to access the information quickly and easily. Online promotion media
will bring new business opportunities to the city and is one of the products that will
help promote domestic MICE. The TCEB initiated the database development and
developed the application together with Pattaya city and local MICE operators.

Mr. Ittipol Kunpleum, Mayor of Pattaya City, said that the city has set a target
of Bt5.6 billion in tourism revenue this year, of which 70% will come from overseas
travelers and 30% from Thai travelers. The number of travelers is also expected to
rise from 5.5 million last year to 6.2 million this year, 250,000 of which will be MICE
travelers.

Mr. Ittipol added that the MICE sector is expected to grow by 10-15% annually.
It is also anticipated that as a MICE City, Pattaya will enjoy a 30% increase in
spending by business travelers. Pattaya is therefore willing to cooperate with the
TCEB in offering itself as the host city for niche MICE events and is ready to penetrate
the new ASEAN market.

Currently, there are 396 hotels in Pattaya City with a total of 28,459 rooms,
along with 102 meeting rooms and 3 major convention centers with a total space of
13, 212 sgm.

Us:guidavine
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TCEB ARRANGES
FAM TRIP TO
STIMULATE CHIANG
MAI MICE

TCEB organized a familiarization trip
to Chiang Mai in March to stimulate
the domestic MICE business, bringing
Tambon Administration Organizations
(TAOs) to participate in the event.
The bureau also showcased unique
MICE products of Chiang Mai and
neighboring province.

r. Chiruit Isarangkun Na Ayuthaya, Director of TCEB’s Domestic

MICE Department, said that the bureau organized the trip to Chiang

Mai from March 8-10, 2012, inviting 30 heads from TAOs nationwide

including Pattani, Udon Thani, Nakhon Sawan and Nonthaburi,

to join the event. The trip, which was supported by the Thailand
Incentive and Convention Association (TICA), aimed at showing visitors Chiang
Mai’s potential and readiness along with the unique MICE products of Chiang Mai
and adjacent province like Lampang. The TAO usually spends about Bt300,000 in
organizing each meeting of 50 to 100 participants.

“Chiang Mai has the potential and readiness to organize MICE events. It also
ranks among the world’s top five travel destinations, according to the survey by
Travel + Leisure, which is the USA’s leading travel magazine,” Mr. Chiruit added.

The familiarization trip included visits to Chiang Mai’'s new International
Convention and Exhibition Center, the Royal Horticultural Show and direct
experiences with the diversity of Lanna culture. However, the main focus of the trip
was the experiential learning of business through experiments and CSR (Corporate
Social Responsibility), which TCEB developed for MICE Cities.

In terms of business through experiments, the TAO heads visited and learnt
about the Doi Inthanon Royal Project. For CSR, they visited Siam Cement Group'’s
plant in Lampang, which exemplifies the success of the private sector and the
local community in cooperating on environmental management. Both visits offered
participants the chance to gain valuable experiences that can be adjusted to suit
the community development programs of each TAO. Mr. Chiruit added that the
CSR-oriented familiarization trip was one of the domestic MICE promotion programs
under the ‘D-MICE: Believe in Thailand’ campaign initiated in 2011 and which has

V¢

been continued into 2012.

Mrs. Prachoom Chayabongse, Chairperson of TICA Marketing Committee,
said that the TICA took advantage of the trip to organize a short training course
entitled “Preparation of Entrepreneurs for MICE City”, which featured a discussion
on the topic “Secrets of a Successful Convention”. A “Table Top Sales” session
was held in order to create opportunities for entrepreneurs who are members of
both TICA and other associations based in and outside Chiang Mai to make special
offers to the TAO heads.

“We estimate that the attendance of the 30 heads of the TAOs will contribute
to around 10,000 domestic meeting clients through 2012, which will generate more
than Bt60 million in revenue. The overall picture this year is that the bureau expects
to keep the number of domestic MICE travelers at 2 million, generating more than
Bt10.9 billion in revenue.” said Mr. Chiruit.

Chiang Mai Information

Accommodation and Venue: Chiang Mai offers various types of
accommodation from luxury five-star hotels, boutique resorts, budget hotels
to home-stay accommodation with a total supply of 33,260 rooms. These are
available in the downtown area and around tribal communities and are now a
new global travel trend. The new International Convention and Exhibition Center
of Chiang Mai is scheduled to open soon. The convention hall boasts a total
space of 41,743.50 sqgm. with a maximum capacity of 3,500 people.

Transport: Chiang Mai International Airport is Thailand'’s third largest
airport, after Suvarnabhumi International Airport and Phuket International
Airport. Currently it handles 401 domestic flights and 76 international flights a
week and 8 million passengers a year. Under the development plan, Chiang
Mai international airport will be further developed into a hub of regional air
travel. Chiang Mai can also be accessed from Bangkok by daily train and bus
services.

Culture: Chiang Mai is a northern capital of Thailand, rich in culture
and history of its own and offering a wealth of ethnic tribal culture. The city
improvement plan was formulated to make Chiang Mai the center of art and
culture for the Indochina region.
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TCEB INTRODUCES PHUKET MICE
AIMING TO ATTRACT OCEANIA MARKET

TCEB launched its marketing campaign “Thailand: Destination of Choices” at AIME 2012 in
Melbourne, Australia with the MICE City of Phuket highlighted under the theme “Phuket: 7
MICE Wonders of the Andaman” to draw MICE travelers from Oceania. The bureau anticipated
that this market will generate Bt2.2 billion in revenue for the country this year.

n showcasing “Thailand: Destination of Choices and highlighting the
MICE City of Phuket at the AIME 2012, the Asia Pacific’s largest trade show
for meetings and incentive travel industry, the bureau led 34 representatives
of leading Thai MICE operators, hotels, conference centers, airlines and
travel agencies to present their products and services to potential buyers in
the Oceania market. The event aimed at promoting Thailand as a superior
convention and incentive travel destination offering a variety of destination
choices, which can be tailored to suit the needs of each market.

Mr. Akapol Sorasuchart, the TCEB’s President, attributed the decline in the
number of MICE travelers from Europe and America in 2011 and its effects on
Thailand’s MICE industry to the European financial crisis, the economic slowdown in
the United States, and the flooding in the central region of Thailand. Therefore, the
marketing plan for the year 2012, particularly for conventions and incentive travel,
would target the short-haul markets, such as South Asia, East Asia and especially
Oceania.

In 2011, Thailand welcomed approximately 33,000 MICE travelers from
Oceania, generating Bt2 billion in revenue. For the Oceania market, Australia is
among the top ten countries to have regularly attended MICE events in Thailand
over the past 5 years, with more than 20,000 MICE visitors coming to Thailand in
2011. New Zealand's MICE travelers were in second place.

“As the Oceania MICE market tends to favor events that blend comfort with
a comprehensive range of professional meeting services and activities geared for
the incentive travel business, we have designated Phuket as a flagship destination
because of its excellence in 7 key aspects, which has given rise to its slogan “7
MICE Wonders of the Andaman”. The slogan has been designed to showcase the
southern island’s strengths and diversity, which will stay in the hearts of tourists and
MICE visitors alike. We forecast that more than 35,000 MICE visitors from Oceania
will visit Thailand during 2012 — a growth of 6 percent over last year, with revenues
reaching Bt2.2 billion 7, said Mr. Akapol.

The Phuket: 7 MICE Wonders of the Andaman are listed below:

(1) A world-class convention centre. The Phuket International Convention and
Exhibition Centre, located close to Mai Khao beach in Thalang District, 20 kilometers
north of Phuket International Airport, is now under construction on a 60-acre site. Its
conference halls will accommodate from 500 to 4,000 participants, and the facility
is expected to officially open soon.

(2) Accommodation. A wide diversity of accommodation is available in
Phuket and the adjacent provinces of Krabi, and Phang Nga - in all, more than
1,000 venues and 74,000 hotel rooms. Phuket also has 3 to 5-star resorts and villa
accommodation in all parts of the island, with many offering 5-star private villas set
in lush tropical gardens, in close proximity to the sea.

(3) Transportation. Phuket is easily accessed by land, air and sea,

» By road: Located about 800 kilometers south of Bangkok, the province
of Phuket is linked to the capital city via Highway 402, and has excellent roads
connecting all parts of the island. Roads leading off Highway 402 provide
convenient access to local villages and both tropical and oceanic attractions. Daily
bus services operate between Phuket and Bangkok.

* By sea: Phuket has a total of 38 ports, piers and jetties, including 3 international
jetties, 5 yachting marinas, 14 fishing ports and 16 commercial ferry ports.

* By air: Phuket International Airport services 44 airlines. It can accommodate
up to 20 flights per hour, and averages 46,132 domestic and international flights
carrying more than 6.7 million passengers per year. The government recently
approved a budget of Bt5.7 billion for the expansion of Phuket International Airport.
When completed in 2012, the new facility willaccommodate 12.5 million passengers
per year by 2018. The flight from Bangkok to Phuket takes 1 hour 10 minutes.

(4) Eight world-class golf courses. With amazing courses and facilities, as well
as spectacular views and challenges, Phuket meets all the needs of professional
golfers. Its impeccable courses regularly host flagship tournaments, such as the
Johnnie Walker Classic/ Honda Classic. The island boasts one of the top ten golf
courses in Asia, Laguna Phuket Golf Club.

(5) Diverse choices of tourism and leisure activities. World-famous beach
destinations, such as Patong, Kata and Karon offer pure white sandy settings and
every imaginable kind of water sports, beach fun activities and recreation. Eco-
tourism offers a change of pace - the Khao Phra Thaeo Wildlife Conservation
Development and Extension Centre has a 600m mangrove trail. Island-hopping
can be enjoyed - Phuket has a total of 39 pristine islands, mostly to the east and
south of the main island. The most popular of these are Koh Racha Yai, Koh Racha
Noi, Koh He, Koh Lon and Koh Mai Ton. In terms of historical heritage and culture,
traditional Sino-Portuguese architecture can be seen all around Phuket Municipality;
for example, the Thai Hua Museum, Phuket City Hall, the Old Post and Telegraph
Building, and Phuket Cultural Center.

(6) Acclaimed destination for international competitive sailing. Phuket has
been recognized as a world-beating destination for international competitive sailing.
Leading annual events include the Asian Regatta, Phuket King’s Cup Regatta, and
the Six Senses Phuket Raceweek.

(7) World-class seafood, local and halal cuisine. Phuket is known throughout the
world for its wonderful seafood and local unique cuisine. Phuket has also been developed
into a hub for halal food, produced to meet food production standards for Muslims. The
Halal International Forum and Andaman Muslim Expo 2011 was held in Phuket last
year, attended by representatives from the economic triangle of Thailand, Malaysia and
Indonesia, along with 70 halal organizations from 35 countries around the world.

V¥
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TCEB ORGANIZES ROAD SHOWS IN RUSSIA AND JAPAN
CORPORATE CLIENTS RESPOND TO
DESTINATION OF CHOICES CAMPAIGN

TCEB organized road shows in Japan and Russia in February and March to boost the MICE
market through its “Thailand: Destination of Choices” campaign. A high number of corporate
clients in Russia participated in the event and responded positively to the campaign, which
resulted in boosting interest in incentive travel. Japan showed confidence in Thailand’s
strength but expressed concerns about security.

he road shows in Osaka and Tokyo organized in February were the
result of collaboration between the THAI TEAM led by the TCEB and
the Japan Association of Travel Agents (JATA). The event attracted
around 120 leading Japanese MICE and travel companies who
met 10 Thai MICE operators for trade negotiations. The road shows
aimed at restoring the confidence of Japanese MICE travelers
following last year’s flood crisis in Thailand.

In an integrated approach to promoting
Thailand as a MICE destination, the THAI
TEAM led by the TCEB consisted of
representatives of the Immigration Bureau,
the Customs Department, Thai Airways
International and three MICE Cities (Pattaya,
Chiang Mai and Bangkok). Together, they
assured Japanese clients they would enjoy
convenience and full facilitation of services
in traveling to Thailand.

Incentive travel was the main area
of interest of Japanese operators, who
recognized Thailand’s strength in diversity
of destinations, wide choices of activities
and value for money. However, Japanese
operators remained concerned about
security, following the internal political
incidences and flooding crisis, though still
interested in doing business in Thailand.

For 2012, the TCEB has set a target of 15% growth in Japanese MICE travelers
to Thailand, or around 58,728 visitors, generating an estimated revenue of Bt3.733
billion, up from 50,617 travelers and Bt3.614 billion from the same period last year.
Japanese MICE travelers accounted for 10.3% of the overall number of Asian MICE
travelers to Thailand.

For the Russian market, the TCEB organized road shows in St. Petersburg and
Moscow in March 2012. TCEB was honored by the presence of Dr. Itti Ditbanjong,

Thailand’s Ambassador to the Russian Federation, who delivered the opening
remarks at the events in both cities.

The road show in St. Petersburg welcomed more than 30 local tourism operators,
most of them from travel agencies, as the corporate market in this city is not as
developed as that of Moscow. A table sales session was set to allow St. Petersburg’s
operators and six Thai operators to meet and discuss business opportunities. Some
operators such as Versa, Council of Tourism, Avisenna and Soleans expressed

interest in travel incentives in Thailand,
especially luxury incentives rather than in
meetings or seminars. This road show also
attracted the travel media, among them Tour
Business magazine and EVENTS magazine.
The road show in Moscow attracted 56
Russian operators, compared to 41 last year.
Of the 56 operators, 10 per cent were major
corporate representatives, among them,
Ford Motors, Banking Production Center,
National Computer Corporation and L'Oreal.
Most importantly, the road show also
welcomed 10 tourism representatives who
manage the MICE market for corporate
clients, including Aero Club Tour, Continent
Express, Nicko Travel, ATH and MaxiMice.
TCEB held a table sales session for 7
Thai MICE operators to discuss business
opportunities with the Russian operators. The
Russian press attending the event were Tour Business magazine, EVENT magazine,
Big Business magazine and TTG-Russia magazine.

A survey conducted by the TCEB indicated that the Russian clients were
satisfied with the “Thailand: Destination of Choices” campaign. They all agreed it
delivered a clear and concise message and was suitable for presenting Thailand
to Russian corporate clients. It also reflected Thailand’s strengths in a way that the
Russians could easily perceive.



SURVEY

V.Y

A LNenNINTY
17]9[:5]']5]']7“'3@9] Laﬂ"lﬂ“d 2020 E]Elﬁﬁl']

aadu. 1weMsANLMITaINaonuMSSUS Ilarruarivovaulng moncuwSouuovUsInAlNelums
InUSBUIIaNOAUMLILILIA MElRIASOMS Believe in Thailand tu viudlolo 1ws 2011
wuSoela: 99 vovuiaumuninovmsirusinalnafumMwouunnssuidan IBnBIU 2020 oejsen
IaEuAIKnoWSOUTOIUMSIDUMMUNAFOUSUWIIEEUBUNU. U DINMSauMUnINaiuiooey
TUoU 10,100 AU SNSWIUN 4-15 UNS1AL 2555 Adoulolo 1ws

uauggndunimal 10,100 aukdadufizmsuaznineuly mmmmmfauﬁwuW-Nmmiulﬂuﬂﬂamwmmﬂimﬂim aennlilszmelng
B9ANIFNN 7] 54% @n 40% \HurinFauindAnen waz 6% 1y "Lmﬂwmmw Lmywa@umﬂwmqmqmm wazatuayulunisssdudinm
i AudeinBeniuasldu s ”Lw%mwmmﬁgnﬁmmmi 7ia Tneduadnmadail

wud1 71% adeaglunganmaniuas an 29% dausindnlusing agnlidsznalnalmiuidnnin 99%

bm‘mmmm@umwnmmmﬂivmﬂhﬂ - agnlFiudnwenn 66%
LadnTIaRsItAsTaLEIANNA1ATee “AaEndll 2020 filaidlesine « agnidhiudnin 28%
WEaN” a4 4aL. asaudlele LLWﬂummmqmqmmmLm‘lfmﬂmﬂuﬂiﬁmu « Aaudnseennlfidiudnin 5%
resnadudinindnlsrguuazianddudununi dgnikanuidnningiila Lﬁgﬁyiuﬁnﬂnqwm@qﬂstwﬂ"lma 96%
Iuﬂiwmﬂmuﬂiwqmmmmmﬂmmmmmm L@ﬂﬂﬂ@mamqmu NIUAAN . Liﬂﬁwﬂu@m@a 35%
mﬁﬂﬂmw"umﬂivmﬁimﬂiuﬁ’mkuﬂ?”mwﬁ@mmm@m wWnedlyl waznig . L%faﬂum@ 35%

@?WQ@QWN?@ﬂNZ‘iQu?QNLL@ Lﬂumuummmﬂimﬂvlwﬂummu@mﬂummw . AaudnaTasiu 26%



wianazsaniasanlatuwarmwinm 99%
+ $ouilaatnuunen 54%
« douileuing 31%
v = 1 A
. WEaNRazTuile 14%

m@mizﬁwm@mmﬁmLﬁummﬂ@m’miﬁﬂixmﬂimmuﬂﬁf;ﬂ@zmﬁw%’lﬂu
WALAaA 1Nl 2020 aggen wudn Vszanmuidnsonmy “mmwmsﬁﬂ
2020 Mu‘hmmimwmu” SN Mﬂu Aaulunwiugaedn mummu‘mmwuwu
m’m%’lummmmnunmﬂummwwmﬁﬁwﬁmLL@ WAASAUANUIUNTNR BNTIagTe
mnmmu‘lﬂiuﬂi”mﬂwuﬂivqmmmmmmﬁmunmfmm wWnedlyunanauiy
LL@”mﬁﬂﬂn'}wiumimuﬂmLﬂummm TR Lfaﬂmmmmuﬂummmﬂﬂﬂ
2020 AF9U m’Lwmmmmmmamﬁqummm \Tigouviaaslsemalnely
mmu@mLflulmmwmumm wneflal

nadn9a . o

« uildougaainyuanFluGesnaaiunaudinndnlsyguuazians
AUATUIUNTG 94% .

- fAnnagilalulszmanfidsedfenaninisdndonauiad idndllunetng
871914114 96%

. ‘i’s‘iﬂﬂ"lﬂﬂulﬂuﬂ?umﬂi‘VlElﬂ'LIﬂ’]?LﬂWﬂﬁlQLﬂuLﬂ’mWW\ﬂui‘wﬂUI@ﬂ 95%

- SAnfdoudanuay ifhugaumiiarestszmAlnalunissuesafhudnne
umu‘i@n 91%

faanaudalunjariuitlslamilunadhudinndmlsrgunazuansduin
WA et Bas 1BndlL 2020 Tngiedetszanni 4 ﬂi"imu douannifluies
Panszfuiargiaannisneldidnszme dona¥dedaslilszna
v iilszmadunidnunniudasiinansdulaludnanmeesszmadinmn
luanem 1196 TIR Teinuu Iduresnsiauingensawuann sz
Fannsiuinsetinannanazainannuiiula ethslafinu aatly. depasiiuannu

anuj imanE el pwnn!
r"?'--?r--ﬂ’.ﬂw’,_MM ]

4 s bnd st o
o ed iy

PP R b

§ it p |t

iﬁ’mﬁllu 1 faziipanneuias 8ndTl n2aieeeAnys wazilnyunes
Tusingaiuuinnesy walulaglval q deeimunlarainiugiueealszna
VW szuuANnAN, aransgllng mmm@mqmmwmummaluﬂmwﬂ el
mmem”ﬂ?‘uﬂmﬂmmwmmmmvmmmw Fafulsemieuszmaiion
dounndidlaideunszuings

NA&1999

. mmm‘wrﬂummﬁn@mnmafmmﬂvl,mw']ﬂawt,m 81%

. ‘ﬂ’JF;I@?N"]]ﬂL@ﬂ\‘]&lWJTumﬂ mummluﬂiwmﬁLﬂumﬂﬂu’mmu 64%

. maL‘WNmmmu‘lﬂluﬂﬂﬂmwmmﬂiwmmmmwlumﬂmmqmwmm 61%
. mmwuLLuq‘tuwmﬂmmu‘immmimmumnm\ﬁﬂivmﬂ 54%

» A5NBIAANS UAz Lﬂmuumﬂwmmnummmm waluladlua - 48%
. Lﬂumimmlumimwmﬂmuwuﬁivmwﬂiwmﬂ 45%

« G mm‘immm\iwuﬁﬁummﬂi“mﬂ Vi sTULANWN AN, An81904LTnA 45%
. fmﬂ@m@mmnwmwmuwumluﬂ?wlmﬂ 42%

. ﬂmﬂmLmuLLﬂzﬂj‘uﬂa;mmmwmmLLam\mm’i@m 36%

unagy

+ Fnanidndly 2020 #5uauaulaanszawiannmesesszndlng
wazdalvnidunguiilmanendnresdad dndll 2020 Ae Winguauiulug
19e Lﬂuﬂ@wwmmﬂmmiﬂum Wi 1 Few AN nguENINL LazNgN
AUYINIIY generation X mmﬂmm‘wqmﬂgiunqwﬂuimmmﬁmu (white collar)

snsdnnansesAaranandll 2020 ldFunismauiunaninandszanay
Nnngu Ara1iandll 2020 laiieusangnsndearsiunguiiwanaudn lungu
Aufuluad nguAuinay Tungamm vl usdsanunsazenagiunisaineau
Fanudnlalunenguggeds nquusiitinu audneeu §ldusenu uag nquausiag
dadn damniietalanusulanazlianiafiaziinniu U5 dnasnsnenatuiuey
sefuTAtieandInguaw

-fremneuiifluidann il ddnsananuil Avanansaidunszuenidesaing
m?zLLmmimmﬂummuuwu’Luﬂa:m Alnedszauainudnialuniaiuy



SURVEY

V.Y

L"Q'WI]”]Wﬂ’]ﬁ"ﬂﬂﬂi“’“ﬁNLL@ LL@mmummmmmimﬂu@mm waz 48y, aaun9n
uu‘l@vl,mwa”ylmumeumuﬂuivmwmimLuumumumﬂumiﬂummu@m

wadnaw
=] a g 1 v d‘ L4 1 = 1 3|
-gffmaudaulug) g nildausanuarnianfiazlianuiniiadnlalunny
Wi nia edelsfia nquiinGeu tnAne gaziiannunfentasndinguau

a

\@ntiae fmmf«]LﬂuuwmVurmww”l,ufafanmmmm"lmmwmm@im@mqii WAy
arafinn sy wailanfanildiaudanie fafu aasfinnglidayadngsun
dszaau Tnaaniznguinizeu uﬂmﬂmmmﬂmemmlumﬁmqumim
a9l 1w nailuenanaipsluiunge etasdusAuazaIn N
iy

OVERWHELMING SUPPORT FOR
THAILAND'’S BID TO HOST WORLD
EXPO 2020 AYUTTHAYA

TCEB has revealed the results of a survey conducted at the BOI Fair on the perceptions and
opinions of the Thai people as to the readiness of Thailand to host international conventions
and exhibitions under the “Believe in Thailand” campaign. It is found that 99% wanted
Thailand to host the World Expo 2020 Ayutthaya and were ready to lend cooperation to be a
good host, after 10,100 people were interviewed during January 4-15, 2012.

f all those interviewed, 54% were white collar employees in both
private and public sectors, 40% were students and 6% were
housewives, retirees and blue collar workers. As for the residence
of the respondents, 71% reside in Bangkok and 29% in other
provinces across the country.
The results demonstrate that the TCEB achieved great
success in showcasing ‘Believe in Thailand: EXPO 2020 Pavilion’
at BOI Fair to foster understanding about the benefits of hosting international conventions
and exhibitions and in cultivating a sense of pride in the country’s long history of
participation in the World Expos. The pavilion also showed the capability of Thailand’s
submission of the bid to host the World Expo and stimulate public pasticipation in the
event. Most visitors were confident in Thailand’s potential and wanted Thailand to win the
bid. In addition, they were ready to support and jointly host the event.

Survey responses:

Visitors wanted Thailand to host the event: 99%
- Strongly support: 66%

- Support: 28%

- Somewhat support: 5%

Visitors were confident in Thailand’s capability: 96%
- Strongly confident: 35%

- Very confident: 35%

- Somewhat confident: 26%

Visitors were ready to unite to be a good host: 99%
- Definitely cooperate: 54%



- Strongly cooperate: 31%
- Ready to cooperate: 14%

Opinions on the submission of a bid to host the World Expo 2020 showed that
most people who visited ‘Believe in Thailand: EXPO 2020 Pavilion’ agreed that the event
helped further knowledge about Thailand playing host to international conventions and
exhibitions. They were also proud of Thailand’s long history of participation in the World
Expos and believed that Thailand has the capability for submitting the bid to host the
event. The project details presented in the pavilion enhanced visitors’ awareness and
encouraged them to be part of Thailand’s submission to host events like the World Expo.

Survey responses:

- The event enhanced knowledge about Thailand’s hosting the international
conventions and exhibitions: 94%

- Visitors were proud of Thailand'’s long history of participation in the World Expos:
96%

- Visitors were proud that Thailand submitted a bid to host the world event: 95%

- Visitors realized the need to participate and be part of Thailand’'s bidding
submission to host the world event: 91%

Most visitors acknowledged the benefits of hosting international conventions
and exhibitions like the World Expo 2020. They indicated four benefits: the event will
help stimulate the economy through the revenue generated; it will boost the country’s
reputation; it will enhance confidence in the capability of the host country in the eyes
of the international community; and it will increase the potential growth of direct foreign
investment. While these perceptions were sufficient to build the bureau’s confidence,
the TCEB should, however, emphasize other advantages in hosting the World Expo,
among them, the creation of new knowledge, the opening up of new points of view on
innovations and technologies, the development of infrastructure of the country, including
transportation and public utilities. Moreover, the event will help reduce the unemployment
rate in the country and support and improve quality of society and the environment.
Although less immediately visible, these factors will be beneficial to the country.

Survey responses:
- The event will stimulate the economy through revenue generated: 81%

- The event will enhance the country’s reputation and allow it to become more widely
known: 64%

- The event will boost the confidence in the capability of the host country among the
international community: 61%

- The event will increase the potential growth of direct foreign investment: 54%

- The event will create knowledge, open new points of view on innovations and
technologies: 48%

- The event will be a mechanism to create international relationships: 45%

- The event will help develop the country’s infrastructure, such as transportation
system and public utilities: 45%

- The event will reduce the unemployment rate in the country: 42%

- The event will support and improve quality of society and environment: 36%

Conclusion

- The Believe in Thailand: EXPO 2020 Pavilion attracted public interest from all
regions of the country. Most visitors were from the World Expo 2020 target group: that
is the young generation or those who are ready to accept new things, such as students,
young workers and white-collar members of generation X.

- The Expo Pavilion showcase received a strong response from all groups. Not
only was it able to communicate with the target group, especially members of the young
generation and working people in Bangkok, but the pavilion also widened the knowledge
base of the elderly, housekeepers, unemployed persons, laborers and people in the
provinces. While many in this group may be interested, they have fewer chances to
obtain information about national events than other groups.

- The positive response shows that the participants are able to become the
mouthpieces in promoting and supporting Thailand as the host of international conventions
and exhibitions. As a result, the TCEB is confident of receiving strong support as it moves
forward in the process of the bidding to host the event.

- Most visitors were happy to participate and were ready to unite to be a good host.
However, school and university students seemed to be less ready than other groups.
Probably they could not imagine how they would be able to cooperate. They might be
studying but want to participate in the event. Therefore, information should be provided
as to how people, especially students, are able to support the event through volunteering
during the holidays to accommodate visitors to the event.
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TCEB ESTABLISHES
COLLABORATION’

Trade between Thailand and
Vietnam (Jan-Sept 2011)

l Total value: 7,048.5 million $US, increase by 37.22%

0 Export: Thai export to Vietnam was valued at 5,504.1 million $US,
increase by 33.79%

1 Top five exports were refined oil, plastic pellets, chemicals, steel/
steel products, and auto/equipment/parts

B Import: Thailand’s import from Vietnam was valued at 1,544.4
million $US, increase by 51.04%

1 Top five imports were home electric appliances, electric engine/
parts, steel/steel products, thread/yarn, and crude oil.

‘ASEAN -MICE

PARTNERS WITH VIETNAM TO
PREPARE FOR AEC

TCEB is gearing up to expand strategic partnerships within ASEAN and develop the MICE
industry in the region in preparation for the formation of the ASEAN Economic Community
(AEC) in 2015. To this end, the bureau signhed a memorandum of understanding with Vietham
Chamber of Commerce and Industry (VCCI) in March 2012.

r. Akapol Sorasuchart, the TCEB President, noted that the
bureau worked with private sector companies involved
in the MICE industry to draw up an aggressive strategic
plan to prepare for the AEC. This covered 4 major issues:
business management; the possible problems that could
affect Thailand’'s MICE workers; the preparation of all
relevant sectors; and government support for the private
sector.

More recently, the TCEB set policies and prepared an additional strategic
action plan to cover the ASEAN region, focusing on government-to-government and
government-to-business cooperation among ASEAN member countries.

In the initial stage, TCEB has drawn up an ASEAN MICE Collaboration strategy
that aims at fostering ASEAN-level cooperation and networking. This will eventually
lead to the growth and international competitiveness of the ASEAN MICE industry
and also create a positive response to Thai MICE industry.

Mr. Akapol said that the bureau formed a strategic partner with Vietnam as a
pilot project, as the number of Vietnamese visitors to Thailand continued to grow.
The number of Vietnamese visitors attending exhibitions in Thailand brought the
country’s ranking up to fifth among ASEAN members.

The TCEB led by its Exhibitions Department Director, Mrs. Supawan Teerarat,
signed the MoU with Vietham Chamber of Commerce and Industry (VCCI),
represented by Mr. Hoang Van Dung, the VCCI’s Standing Vice President in Hanoi
in mid-March.

Under the agreement, Thailand and Vietnam will become mutual partners in
enhancing human resources and economic cooperation through meetings, travel
incentives, conventions and exhibitions. The two countries will also exchange
information and carry out cross-promotion of marketing activities to support
overseas marketing, and facilitate each other in organizing international MICE
activities, Mrs Supawan said.

Mr. Dung said that the MoU would help boost relations between the two

countries, especially in relation to the mutual business event industry, bilateral
cooperation and business development, as well as supporting the MICE industry
professional training programme. It is also seen as a good sign that ASEAN member
countries will help each other to prosper from the region’s advancement.

Mr. Akapol added that the TCEB expanded cooperation with Vietham by
signing a memorandum of understanding with The Vietnam Trade Promotion Agency
(VIETRADE) in 2010. This has served to boost growth of the MICE industry in both
countries by 15-20 per cent annually. Vietnam has become a potential market for
Thailand’s MICE industry, especially in international trade fairs.

Mr. Akapol said that the bureau has accelerated efforts to expand the MICE
market in Vietnam. This was the first time that Thailand was penetrating incentives,
corporate meetings and international conventions in Vietnam. It was expected that
the Viethamese MICE market would grow by 30 per cent and generate more than
Bt75 million in revenue to Thailand this year.

Furthermore, the TCEB would continue to expand the ASEAN MICE
Collaboration with other ASEAN member countries. The bureau would be targeting
emerging markets with high potential, such as Indonesia and The Philippines before
gradually expanding into other member countries in its push to make the ASEAN
MICE industry strong and competitive in the global arena. This would respond to
the free trade arrangements in the AEC framework and reflect Thailand’s image as
a preferred destination for the MICE industry in ASEAN.

According to “The Trade Fair Industry of Asia 7th Edition, 2011” report by
the Union des Foires International (UFI), the revenues from trade fairs in Thailand
reached around US$132 million, which is the highest in ASEAN, while Vietnam
ranked 5th with an estimated annualized revenue of US$42 million.

The Country and City Rankings Report 2010 by the International Congress and
Convention Association (ICCA) revealed that Thailand and Vietnam remained a high
potential market for the MICE industry in Asia Pacific & Middle East. Both are in the
top twenty for hosting the conferences in this region. Thailand ranked the 9th while
Vietnam ranked the 13th.
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TCEB JOINS
SONGKHLA
MICE CITY
SEMINAR

Mrs. Nichapa Yoswee, MICE Capabilites Department
Director of TCEB, was invited to be one of the speakers at an
academic seminar organized by the MBA Tourism Management
Program, the Faculty of Management Science, Prince of Songkhla
University. Titled “Moving forward to MICE City: Songkhla Events
and Exhibitions”, the seminar took place on Sunday, 1st April, 2012
at The 60th Anniversary of His Majesty the King's Accession to
the Throne International Convention Center. The objectives of the
seminar were to provide knowledge and foster understanding of the
current trends in the conventions and exhibitions industry as well as
to promote business potential among the students and operators.
Two hundred students and operators attended the event. Prince
of Songkhla University is one of the four pilot universities who will
introduce the MICE 101 curriculum, developed by the TCEB and its
private stakeholders, to interested students.
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FAMILIARIZATION TRIP
ON SAMUI ISLAND
FOR MALAYSIAN MICE
DELEGATES

Meetings and Incentives Department of TCEB, in cooperation with Anantara Group and Bangkok
Airways, organized a familiarization trip to Samui Island for eight MICE travel agents from Malaysia during
April 25-28, 2012. The purpose was to promote the tropical island in the Gulf of Thailand as a MICE
destination for Malaysian MICE travelers. The program included visits to several of the island’s natural
and cultural attractions, tours and site inspections of accommodation and the airport, a tree planting
activity, a chance to experience the local way of life and a workshop on what Samui Island can offer for
MICE travelers. Most of the visitors agreed that the trip opened their eyes to the MICE potential of the
island.
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TCEB JOINS SISO’S CEO
FORUM IN US

The exhibition team of TCEB, led by Exhibitions Department Director, Mrs. Supawan Teerarat,
joined the Society of Independent Show Organizers (SISO) CEO Forum from March 25-28, 2012
at the Grand Del Mar Resort in San Diego, USA. Organized by SISO, the summit brought together
company owners, CEOs, Presidents and executives involved in coming up with strategies to map out
the short and long term future for the industry, thus providing a perfect opportunity for delegates to
learn about the latest technologies while networking with peers. TCEB sponsored a breakfast meeting
during the event, inviting a group of interested US organizers to hear about business opportunities
through the exhibition industry in Thailand. Those interested in internationalizing their shows in Asia
included Meister Media, Diversified, and NuernbergMesse North American, Inc.




