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THE AGE OF MICE ASIA

PHUKET

- MICE CITY OF ANDAMAN
- ASEAN MICE COLLABORATION
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MICE UPDATE
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- Today, many countries have turned their attention to the MICE
*  market in the Asian region after Europe and the US have °

ASIAN GENTURY:

experienced prolonged economic contractions for over three

The MICE industry in Asia has been around and grown ever
stronger for over 70 years. In the past, Asia was a region
that continuously hosted many big international conventions.
Meeting topics were mostly related to politics, such as Asian
relations conference (India) in 1974 and Bandung Conference
(Indonesia) in 1982 which was concemed with the freedom and
independence of countries that were once colonies of Western
countries.

Singapore was the first country in Asia to invest in

fundamental infrastructures to host international meetings. An
excellent example was the establishment of the Singapore
International Convention Centre in 1963. However, the first
huge integrated convention centre in the region was Kyoto
Intemational Conference Centre which officially opened in 1966
to host the Summer Olympic Sports. The centre subsequently
became a model integrated conference centre for many other
countries.
In the ASEAN region, the first large conference centre in
Southeast Asia was the Philippines International Convention
Center-PICC which officially opened in 1976 to host an annual
meeting of the World Bank and International Monetary Fund
(IMF). This started a big trend for construction of convention
centres in many countries. In 1980, several countries in Asia
started recognising the importance of MICE business. Many
countries showed signs of interest in investing to develop
fundamental MICE structures and facilities. Many countries
invested to construct hotels and resorts, international
airports and international convention centres, including the
establishment of conventions and visitors bureaus.

Korea was the first country to establish such a bureau,
named Exhibition & Convention Centre of South Korea, which
was opened in 1979. Later, in 1983, Hong Kong, Malaysia,
Singapore, South Korea and Thailand jointly set up the Asian
Association of Conventions and Visitors Bureaus (AACVB) to
promote the Asian region as a place to organise gatherings of
meeting organisers from all over the world. From late 1980 to
early 1990, convention centres emerged in several countries,
including Putra World Trade Centre (1985), Hong Kong
Convention and Exhibition Centre (HCEC) (1988), Queen Sirikit
National Convention Centre (QSNCC) and Bali International
Convention Centre (1991).

years, with little sign of recovery. Asian markets have become
. a big cake that many countries are trying to snatch market .
+ share from in order to keep their financial performance stable.

During 1990, construction of international convention centres
targeted main cities and important tourist destinations in each
country. They included convention centres in Busan and
Jeju (South Korea), Kao Song (Taiwan), Kuching and Penang
(Malaysia), Siemrat (Cambodia), Yogyakarta (Indonesia), and
Pattaya (Thailand). In 2004, Thailand established “Thailand
Convention & Exhibition Bureau (TCEB) to oversee and promote
the MICE industry.

Visionary national leaders have played vital roles in
developing the MICE industry, both in terms of the development
of fundamental structures and facilities relating to the meetings
industry. Meanwnhile, a proposal to host several major MICE
events, including the Summer Olympics in 2008, World
Expo (2011) hosted by China, SEA Games (2011) hosted by
Indonesia, and FIFA World Cup Competition (2002), hosted by
Japan and South Korea, helped boost national revenues and
develop sustainable economic growth. Over the past ten years,
international meetings revenue in Korea grew over 200%.

Evaluated by PATA41 (Pacific Asia Travel Association), the
MICE industry in Asia will continue to grow in the next two-three
years amidst strong economic growth. In China, if the rate of
increase in tourist revenues stays at the same level as currently,
it is expected that the MICE industry there will grow over 400%
by 2020. According to a study by the Association of Corporate
Travel Executives and AirPlus International in October 2010,
China at the time ranked the third largest market for business
tourism in the world. In 2009, total revenues from business
tourism in China were US$62 billion. If these rates continue
unchanged or keep expanding, China will become the second
largest business tourism market in the world, behind the US, in
2020. Meanwhile, the country’s total business tourism revenues
will rise to US$277 billion, partly thanks to the development of
fundamental structures to host the Beijing Olympics 2008 and
Shanghai Expo 2010.

Many countries are now keeping a close eye on India’'s
ability to organise meeting events. The country still needs a lot
of reforms and development in the field of intemational meetings
but it has great potential. According to the India Convention
Promotion Bureau (ICPB), India has an international meeting
market share of 1.1%. This leaves plenty of room for it to
expand. However, India must first define clear goals and develop
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fundamental infrastructures, including convention centres.

Indonesia is another country with great MICE industry
potential, thanks to its steady economic growth averaging 6%
annually. This brings improvements in people’s living standards.
Related facilities have been steadily developed in many cities.
During 2006-2010, fundamental structures were constructed
in several big cities, including Makassar, Manado and Medan.
However, Indonesia still has weak points, including lack of
budgetary support from the government. The country has set
up an agency to promote MICE business but the annual budget
to organise world-scale meetings in Indonesia is still less than
US$2 million.

Thailand considers Asia a vital market for its MICE industry.
MICE statistics for 2012, show that business from Asia is still
growing at a fast pace amidst prolonged economic contraction
in Europe and the US which has slowed MICE industry
development in some countries. In 2012, MICE travellers
from Asia accounted for 65% of the total of 476,837 foreign
travellers to MICE events in Thailand, generating over 38 billion
baht for the country. India, China, Japan, Korea and Singapore
accounted for the top five MICE travellers from Asia.

Now is a great opportunity for Thai entrepreneurs to cultivate
the Asian MICE market in order to maintain momentum for their
business growth during the economic crisis in Europe and the
US. Academic gurus, marketers and economists from all over
the world are increasingly talking about “The Rise of Asia”.




SPECIAL FEATURE

Aaudnginie “laynuisaumiu’ Lﬂufanwmmmwmmﬂfmu
Fadadlivialan wazflufuuaualssArasinvasiiasannely
uazslszine wasanifusaninnfinlddaeauilunans o
AU mwmmqmmwwmﬁssumm qn%’“mamﬂuwmnu
mm'a"wLaﬁfa‘aswmwwnwumwwmml,avﬂ':nmwwnnmuwm

mn'a'aun'a AUDIBTTHINR LLﬂ»ﬂﬂN“’ﬂN‘ﬂ'ﬂ\iu’]ﬂuL@ m"lﬂm’mu

i sNuJummgluﬂnmqmqLﬂiﬂgnmumuummﬂm;nmmﬂ T
Tanazaaslszinalng . IU a \] U U " H \.I a um q U u

laqifi mmmmﬂmmmu%ﬂuuuﬂu 4 flosfdly
sypsusielud vide “ldEne anslssmeing Taedonda
e ldasunnausantaiudtineuaudINNI9an
Ussguuazfingsdnig (a9An1sumIT) vise Nidu Tuns
dudsuuarananiuzaasdsningnisiuuasueludsous
T w.A. 2552

s wnngiAanfrassmdngiinuazane e
mqmumﬂmwLﬂuﬁmwmfamﬂn'}izw,mummm
e liduuasuvielud ‘Emﬂmmﬂqmammgmqmﬂ
THaslszwelne Whunzaualugiigalutlszne
Ing FAnwUuzFaINAmdnauesv AN agineann




Phuket province, often referred to as the ‘Pearl of the Andaman’,
is one of the most attractive destinations in the world. The
province has long been a beautiful paradise for both domestic
and foreign travellers because of the endless beauty of nature,
charming local life, wide array of delicious foods and large

number of hotels and resorts. Tourists who stay in hotels and

resorts here are embraced in the hands of nature amidst relaxing
aromas from the Andaman Sea. Moreover, Phuket is an important

economic hub of the southern Thailand.

Today, Phuket has gained status as one of four cities for
MICE in Thailand. In 2009, Phuket authorities jointly signed an
agreement with Thailand Convention & Exhibition Bureau (TCEB)
for cooperation in promoting Phuket's status to become “MICE
City”.

With geography and physical characteristics that support
the province to become the city of MICE, Phuket is Thailand's
largest island which is located in the south of Thailand. The
characteristics of the province are totally different from other Thai
provinces. The province is located 867 kilometres from Bangkok
and has become one of the essential economic and trading
cities in the south of Thailand. Its total population is 353,847.
GPP per capital totals 324,385 baht which ranks number one in
the south and 10th in the country. -

Phuket is a province that has high potential r
for hosting MICE events. It boasts some 636 f
popular hotels, ranging from 3 to 5 stars, found
everywhere throughout the main city, with a total
of 37,543 guest rooms. There are also resorts )
and open-air home stays for tourists with
around 20,000 rooms for rent. Moreover,
the rate of hotel expansion in the
province averages 6.6% per year.

I

Furthermore, Phuket International Airport, the second busiest
airport in Thailand behind Suvarnabhumi Airport, strengthens the
readiness of Phuket to become a MICE City. Ten airlines offer
services every hour. The airport is located 32 kilometres from
Phuket City. According to Airport Authority of Thailand (AOT)
statistics, Phuket International Airport welcomed 9,446,000
passengers from all over the world in 2012. Some 60,457
flights were handled at the airport. The number of domestic and
international flights averages 46,132 per year. The airport also
welcomes travellers who take direct flights from Tokyo, Osaka,
Shanghai, Chengdu, Guangzhou, Hong Kong, New Delhi, Seoul,
Perth, Melbourne, Brisbane and Frankfurt, to name just a few.

The Thai government has approved a budget of 5,791 million
baht for improvement and expansion of Phuket Interational Airport

- PHUKET

MICE CITY OF ANDAMAN

to serve increased passenger traffic going forward. Expansion of
the airport is expected to be completed within February 2014.
Once it is completed, the airport will be able to serve 12.5 million
passengers per year. Currently, 46 airlines offer direct flights
between Phuket and other countries in Asia Oceania region
and Europe, including Korean Air, China Airlines and Southem
Airline.

According to an overview of the MICE industry in Phuket,
surveyed by Thailand Convention & Exhibition Bureau (TCEB),
the industry generated revenues of 4.8 billion baht in 2012. The
amount ranked second in terms of revenue behind Bangkok. In
recent years, Phuket organised MICE events 788 times, with
over 79,862 MICE travellers participating in the events, of which
59,066 were foreigners and 20,796 Thais.

Nowadays, Phuket is at the top of the list of provinces that
draw large numbers of MICE travellers, especially from Asia and
Europe, thanks to having sufficient hotel rooms and the overall
readiness of locations to host meetings and exhibitions that
can serve MICE travellers at many levels. Meanwhile, Phuket
International Airport provides easy access for passengers. With
all aspects of readiness in Phuket, every sector in the province,
including the government sector, business sector, society and
the public, has been trying hard to push Phuket to become
the destination to host MICE events and other international
exhibitions under the project “Phuket, the City of MICE", This
is both in preparation for the forthcoming of “ASEAN Economic
Community (AEC) in 2015 and to make Phuket a centre of the
southern economy to welcome the upcoming stream of MICE
travellers amidst the magical sense of nature and relaxation of the
Andaman sea.

Furthermore, Phuket has many beautiful destinations where
tourists can gain new experiences. Tourists will be dazzled by
the shimmering beauty of many famous beaches including
Patong, Kata, and Karon. Travellers can also visit many islands
and cultural tourist destinations in Phuket to make their time
memorable. Moreover, Phuket has gained a reputation as a city
of seafood with a wide selection of local and international dishes.
The province also offers Halal food guaranteed to Islamic quality
standards. Indeed, the province has been developed to become
a heart of the Halal food business. Phuket food exhibitions in
Indonesia, Malaysia and Thailand Growth Triangle (IMT-GT) make
all this common knowledge around the region.

Wondering about Phuket's experiences in organising MICE
events? Phuket has many, in terms of incentives, international
meetings and exhibitions. Examples include Phuket International
Boat Show (PIMEX), APEC, the 15th Congress of Asia Pacific
Blood and Marrow Transportation (APBMT 2010) World
Congress of Malacology 2010), China’'s Amway meeting in
2012, 2012 Rotary International meeting, and “MICE in Green”,
hosted at Patong beach with the aim of strengthening the image
of the province and reflecting the charms of the Andaman sea.
This was also to show that tourists from all over the world can
travel to Phuket all year round, including during the rainy season.

Today, Phuket is ready to become a beautiful mature pearl
that reflects the image of “MICE city of Andaman” to the World
Class MICE destination.
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TCEB UPS 2013 MICE GROWTH TARGET T0 10% P.A. THREE
NEW STRATEGIES TO BOOST MICE VISITOR NUMBERS T0
940,000 WITH 88 BILLION BAHT IN REVENUES

After a highly successful 2012 which beat
industry targets, Thailand’s MICE industry is
poised for another dynamic year ahead. Thai-
land Convention and Exhibition Bureau (Public
Organization) or TCEB has revised its annual
target for 2013, and now projects an ambitious
10% growth in MICE visitor numbers this year.
As the government’s central agency responsible
for coordinating and driving Thailand’s MICE
sector, TCEB expects to accomplish this via
three strategies- to penetrate new markets,
build strategic alliances and position the industry
to compete effectively in the forthcoming single
market of the AEC. TCEB expects to welcome
more than 940,000 MICE visitors to Thailand
this year, boosting revenues by 88 billion baht,
equivalent to US$ 2.93 billion.
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TCEB JOINS FORCES WITH JAPANESE MICE BUREAU IN
ENFORCING CHIANG MAI AS THE REGION'S LEADING
“MICE CITY” IN 5 YEARS

The Thailand Convention & Exhibition Bureau
(TCEB) is moving fast to implement the 5-year
scheme in the enforcement of Chiang Mai as
the “MICE City". Having recently joined forces
with Sapporo International Communication
Plaza Foundation (SICP), the MOU is signed to
improve human resources, cultural scenes and
local economy through tourism and transna-
tional convention activities. The rapport will pre-
pare the city for the expansion of MICE market
in Asian and the ASEAN which corresponds to
“The Year of MICE” project that Thai government
has initiated in Chiang Mai. The essence of the
MOU with Japan will focus on the development
of human resources, economy and cultural
exchange. Altogether, support will be given to
the holding of meetings and exhibition between
the two countries through various approaches
of marketing promotion, including face-to-face
meeting with target customers, road shows and
business-oriented activities. The visit of Sappo-
ro CVB to Chiang Mai in this occasion signifies a
golden opportunity for Japanese entrepreneurs
to prove the readiness of Chiang Mai in terms
of the convention facilities at CMICE, hotels, ac-
commodation and transportation.
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TCEB'S EXHIBITION DAY 2013: BUSINESS LEADERS GET
TOGETHER TO BRAINSTORM VISION OF “THAILAND’S
EXHIBITION IN 2020"

The Thailand Convention and Exhibition Bureau
(TCEB) organised the Exhibition Day 2013
under the theme “Thai Exhibition at Crossroad”
where exhibition business operators and related
organisation leaders met and discussed the
direction of Thai exhibition industry in light of
changing global economic and industry trends.
The event also served as a platform for ex-
change of valued opinions on the adaptation of
Thai exhibition industry towards 2020, and how
to prepare for upcoming competition landscape
and reinforce Thalland to stay at the forefront of
exhibition industry in Asia.
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TCEB AND THAI TEAM TARGETS OCEANIA MICE MARKETS

The Thailand Convention and Exhibition Bureau
(TCEB) is taking representatives from the Im-
migration Bureau, Customs Department and
Airports of Thailand Public Company Limited
along with 35 entrepreneurs from the private
sector to participate in Asia-Pacific Incentives
& Meetings Expo 2013 (AIME 2013) the major
MICE markets trade show in Oceania held in
Melbourne, Australia. This will affirm the potential
and readiness of Thailand to become a major
MICE destination in Asia. Delegates will have the
chance to meet the Royal Thai Honorary Con-
sul-General in Melbourne, Dr. Simon A Wallace,
along with notable business people in the in-
dustry, including MICE travellers while exchang-
ing ideas and learming about Thailand's plans for
further development of its MICE industry.
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THAILAND
@® Thailand Convention and Exhibition Bureau — TCEB
® Department of International Trade Promotion — DITP
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@ Directorate General for National Export
Development — DGNED

ASEAN MICE COLLABORATION PROJECT

The ASEAN MICE Collaboration project was initiated by the Thailand Convention and Exhibition
Bureau (TCEB) to show Thailand'’s readiness to enter into the ASEAN Economic Community. The
project places great emphasis on expanding regional collaboration and building regional networks
for developing and strengthening the MICE industry for both Thailand and the ASEAN region in
order to push the MICE industry in ASEAN to become a world leader in time for activation of the
AEC in 2015.

In the first phase, the project will emphasize building cooperation between related agencies in
the MICE industry within the region, especially the exhibition industry. In a later phase, TCEB also
plans to expand cooperation into the meeting sector. Currently, four ASEAN countries have joined
the project: Thailand, Vietnam, Laos and Indonesia. The Philippines is expected to join the project
within 2013. Several agencies from the government and private sectors in each country are joining
the project, including:
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LAOS

® Lao National Chamber of Commerce
and Industry — LNCCI
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VIETNAM

® Vietnam Chamber of Commerce and Industry — VCCI
® VIETRADE
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