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z . o s— Aiming to enhance the MICE market standard to premium level
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hailand’s overall MICE industry in 2013 exceeded the target, both by numbers of travellers and

revenues. The support from the public and private sector also helps drive the TCEB’s plan for
the development of the MICE industry in Thailand to go as planned and become highly successful.
Thailand has welcomed a total of 1,013,502 MICE travellers from abroad, an increase of 13.21% from
fiscal year 2012 with a total income of 88,485 million baht up by 10.93% The TCEB's strategic plan for
MICE development in 2014 has the aim of penetrating potential markets, raising the quality of MICE
markets and branding Thailand as a top destination for international conferences in Asia.
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B : . For fiscal year 2014, the TCEB has driven the development of MICE industry in the country by focusing

on five main strategies in line with the MICE industry plan for 2013-2017. These include 1) Maintaining

traditional markets and expanding new markets 2) Pushing Thailand to be First in Mind in Asia 3)
Making a difference and adding value to the creative economy 4) Strengthening cooperation
networks both domestically and internationally 5) Upgrading the potential and role of
the TCEB.
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s¢ TCEB’s plan to promote the MICE industry in 2014 aims to elevate MICE
Thailand to be a premium market in line with Thailand’s New Growth
Model. The plan will also be in line with the feedback from the private
sector and MICE industry trends at the global level. The priority will

be on the development of the tourism industry and MICE industry
in order to drive the performance of Thailand’s economy. This
will involve attracting more MICE events to Thailand and raising
the country’s reputation as a destination for MICE destinations
in Asia.
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Promoting MICE business under the “Thailand CONNECT” marketing

campaign is to show the strong points of Thailand MICE business. They
include the diversity of destinations (DESTINATION), unrivalled business
, opportunities (BUSINESS) and high quality professional (PEOPLE). These
niauninwazanuvaInuate (DESTINATION) lenianiagsna il three pillars will help enhance Thailand to become the main destinations
for MICE in Asia.
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ﬁ;ml,%a‘umﬂizmﬂ”lwsﬁy’q 3 Usgn1s avansaenseaulszmalnegnislu TCEB’s marketing strategy for 2014 is “3Cs”. This includes: 1) Building
cooperation networks at all levels, both locally and globally (Cocreation)
2) Classifying strategic markets both domestically and internationally
(Customisation) 3) Using creative economy to add values to MICE industry in
Thailand (Creativity) in order to make Thailand different when competing with

other countries.
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Highlights of the MICE business in fiscal year 2014 include Corporate

and Incentives meetings. These include Unicity Global Convention

that expects to attract around 20,000 MICE travellers, Herbalife

Asia Pacific World Team University 2013 with 12,000 MICE travellers

anticipated, and Jeunesse Expo — Annual World Conference 2014 which

expects to attract about 5000 MICE travellers. Conventions include World

Marketing Forum 2014, International Congress of Pharmaceutical Sciences — FIP

2014 and the 3rd Global Congress for Consensus which would attract around 4,000,
2,500 and 2,000 MICE travellers respectively
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P ’ : g Moreover, there are upcoming International exhibitions organised in Thailand that

would attract large numbers of MICE travellers. They include METALEX 2014 that

expects to attract around 50,000 MICE travellers, Intermach 2014 with 40,000 MICE
anticipated travellers, Propak 2014 with 30,000 MICE travellers and TFBO & TRAFS
2014 for which 25,000 are expected.
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TCEB ensured that: “The strategic plan in fiscal year 2014 aims to raise the standard of
MICE markets and help drive the TCEB to meet its operational target in fiscal year 2014
which aims at increasing the number of MICE travellers by 5% or a total of 987,000 travellers,
generating around 96 billion baht in revenues for the country.”
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3 Thai Associations are confident:
Thailand’s potential take MICE 2014 to exceed.

With great support from the Thai government and private sectors to reach its goals, the MICE industry is playing a crucial role in the Thai economy. The Thailand Convention and
Exhibition Bureau (TCEB), which embodies and promotes the branding and image of the MICE industry in Thailand, works closely with three private associations — Thailand Incentive
and Convention Association (TICA), Thai Exhibition Association (TEA), and the Thai Hotels Association (THA) - to create confidence among related parties. This, in turn, strengthens
the TCEB’s performance in attracting more MICE travellers and achieving all its targets for fiscal year 2014.

This month’s Special Feature presents the opinions of executives from the three private associations that have a crucial role in the MICE industry achieving its goals for fiscal year 2014.
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Patrapee Chinachoti, President
Thai Exhibition Association (TEA)

he total number of international fairs organised in
TSingapore and Hong Kong cannot be compared with
Bangkok alone. We have something more to offer than
others, namely, MICE Cities in Chiang Mai, Phuket and
elsewhere. Having convention centres and exhibition
centres in tourist cities or in big cities in other provinces
will strengthen our competitiveness and make it difficult
for Singapore and Hong Kong to compete with us.
I cannot imagine what will happen if we also have
convention and exhibition centres in Phuket, dubbed

‘The World Popular Destination’.

This is why MICE Cities are so important because
exhibitions or events should be held in the industrial
locations relating to the concept of the exhibitions to
facilitate booth setters or visitors in terms of facilities
and transportation. Having various MICE Cities will help
strengthen our potential in attracting many exhibitions
or events to Thailand. This is our advantageous points

that Singapore and Hong Kong may not have.

Major regional events organised in Thailand include
Motor Show and Motor Expo which are the biggest
events after the Motor Show in Japan. METALEX at BITEC
Bangna has a total space of 40,000-50,000 square metres
and is fully booked, reflecting mass attention from
participants. Other events include ProPak, the biggest

event of its kind in Asia.

The TCEB has made Thailand become a hub of
international trade fairs in Asia. Working with the TCEB
enables Thai Exhibition Association (TEA) to expand into
international markets. Additionally, the TCEB plays a
role as coordinator between the Government and TEA
to make international fairs run smoothly, including going
forward in 2014.
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Sumate Sudasna, President

Thailand Incentive and Convention Association (TICA)

hailand has become a hub of international
Tconferences. Thanks to the country’s full potential
and readiness to accommodate a wide selection of
meeting places for MICE travellers. For years, only 70%
of the total capacity for organising meetings and events
has been taken up. We still have lots of potential to

accommodate many larger-sized meeting events.

There are several meeting venues of world renown
in Thailand. They include IMPACT Muang Thong
Thani, Bangkok International Trade and Exhibition
Centre (BITEC), Queen Sirikit National Convention
Center (QSNCC) and Bangkok Convention Centre at
CentralWorld. These are very modern and full-fledged.
The country also offers various modes of transport such
as underground and skytrains, highways and airports,
enabling visitors to travel to the meeting places
conveniently. For other provinces of Thailand, there are
many landmarks that attract MICE travellers to come
to Thailand. Those include Chiang Mai International
Convention & Exhibition Centre (CMICE), Karnjanapisek
Convention Hall, Khon Kaen University. Moreover,
Thailand is a charming country full of interesting
things whether cultural, traditional, shopping or tourist
attractions. All this can attract more MICE travellers to

organise events here.

For years, TCEB has brought members of TICA to
participate in sales promotional campaigns in many
countries. The TCEB also grants aid to entrepreneurs
and related MICE players to help them increase their
potential to compete on the basis of professionalism,
which is what the MICE industry needs.

TICA is confident that in fiscal year 2014 there will be
lots of MICE travellers coming to join the meetings in
Thailand. Unicity Global Convention is expected to
attract around 20,000-30,000 MICE visitors. Of these,
12,000 will join the Herbalife Asia Pacific World Team
University 2014. At the World Marketing Forum 2014,
there will be around 4,000 MICE visitors. Moreover, the
International Congress of Pharmaceutical Sciences-FIP
2014 is expected to attract around 2,500 MICE travellers.
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Surapong Techaruvichit, President
Thai Hotels Association

he 4- and 5-star hotels that account for over 90%

of MICE travellers are under the supervision of the
Thai Hotels Association (THA). MICE travellers who are
accommodated by THA member hotels, especially MICE
travellers who come to Thailand for conventions and
incentives, are premium customers. Demand from them
is strong and they have higher purchasing power than
the other travellers.

THA roles with respect to MICE travellers mainly focus
on arranging meeting venues, especially when demand
as measured by the number of travellers is high. Other
THA roles include grouping rooms from different hotels
to help negotiate with meeting organisers. THA teams
help MICE travellers bargain for better room rates and
other related conditions which are essential factors in
organising big conventions, especially during periods of
peak demand. Good management is the secret of our
business success.

Thailand has several strong points that explain its
attraction for MICE travellers. They include the
friendship and hospitality of the Thai people, the variety
of tourist attractions, and our vast provision for niche
markets in which MICE travellers are interested. These
are important elements that influence the decision of
organisers when choosing a place to hold a conference
or exhibition. Moreover, apart from the main activities,
side activities provide another magnet that accounts
for the success we have in arranging events for MICE
travellers.

Thailand has a lot of experience hosting international
conventions and exhibitions and we have invested
considerably in the ongoing development of our MICE
industry. We are also good at prioritising things we
need to do. This continues to be our strategy to ensure
ongoing success, including in the near-term, meeting all
our targets for next year.

We are coordinating with the Ministry of Interior and
agencies involved with hotels with permitted license,
especially licensed hotels in tourist cities including
Bangkok, Pattaya, Cha-am, Hua Hin, Phuket, Samui
and Chiang Mai in order to provide fairness for legal
entrepreneurs and to control and maintain service
standards and safety for tourists and MICE travelers.
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The project aims to stimulate and drive the MICE
industry in Thailand. TCEB expects around 5,000
participants with revenues of around 1 million baht.
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AACVB impresses with ‘Be the Best in Bangkok’ concept

Choosing Bangkok as a new AACVB headquarters
in 2014

Winning over Korea for bidding rights and having the
new headquarters of the Asian Association of Convention
and Visitor Bureaus (AACVB) established in Bangkok is
another successful development for Thailand Convention
and Exhibition Bureau (TCEB) under the leadership of Mr
Nopparat Maythaveekulchai, President of the TCEB. The
AACVB was located in Macau since its establishment in
1983, over three decades ago. As a result of the auction,
the new headquarters of the AACVB will set up officially in
Thailand from 1 January 2014.

The Asian Association of Convention and Visitor Bureaus
(AACVB) serves as a hub which gathers together organisations
that work on conventions and exhibitions in the Asia region.
Currently, there are eight members, including China,
Hong Kong (Special Administrative Region of the People’s
Republic of China), Korea, Macau, Malaysia, Philippines,
Singapore and Thailand. The AACVB is set up with the aim
of exchanging market information, developing businesses
and promoting markets mutually in order to promote the
Asian region as the main destination for world-class MICE
events.

Among eight members, Thailand acts proactively and keeps
showing good cooperation with the AACVB in several
aspects, especially after the advent of the TCEB since 2004.
This is why Thailand had the honour of taking on the role of
chairman of the AACVB for four consecutive years between
2008-2011.

Mr Nopparat Maythaveekulchai, President of the TCEB,
revealed that: “AACVB was impressed with Bangkok’s
concept of “Be the Best in Bangkok” which served as a
strategic concept to win the auction. The concept focuses on
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presenting the strengths of Thailand and Bangkok. Those
strengths include a strong network of various aspects
of Thailand’s MICE industry which has tight regional
collaboration in diverse groups which influence the
development of the MICE industry going forward. Those
groups include Greater Mekong Subregion countries (GMS)
and Bay of Bengal Initiative for Multi-Sectoral Technical
and Economic Cooperation (BIMSTEC) which is poised to
be a high-growth market in Asia.

“Meanwhile, the support of Thailand’s Government also
facilitates and drives the performance of the AACVB in
developing the meetings industry in Asia in collaboration
with member countries. This will undoubtedly help
push the role of the AACVB to become one of the best
conventions and visitors associations in the world.

In terms of geography, Thailand has been known as
the centre of the ASEAN Economic Community (AEC).
Thailand has committed to investing in large utilities,
especially infrastructure, transportation and logistics, both
railways and road, water and air transports in preparation
for the upcoming establishment of the AEC in 2015.
Furthermore, the country has also provided continuous
support for various fields of businesses in line with the
2014 budget allocation framework under the project
of “Thailand’s New Growth Model” which has been in
operation since 1 October 2013.

Having been selected as the new location of the AACVB is
a significant development for Thailand that helps promote
the image and role of the country as the hub of business
opportunities. It also helps develop the regional meeting
industry in accordance with the ‘Thailand CONNECT’
brand which focuses on strengthening the image of the
MICE industry in Thailand as a business linkage to the
globe under the slogan ‘Your Global Business Events
Connection’.

AACVB SECRETARIAT HEAD OFFICE

IN BANGKOK, THAILAND
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Interview with Mrs Suprabha Moleeratanond, Former
Director of Meetings Industry Department of TCEB
and Honorary Member of International Congress and
Convention Association (ICCA) who revitalised the AACVB

“International cooperation in the MICE industry in Asia has
so far lagged behind that in Europe and the US. Apart from
domestic cooperation among related associations and between
business partners in different countries, organising international
conferences and exhibitions requires cross-border cooperation
and serious integration between other countries in order to make
the Asian region a world leader in the MICE industry.

“The Asian Association of Convention and Visitor Bureaus
(AACVB) has always played a vital role in the development of
the tourism, international meetings and exhibition sectors in Asia.
However, the AACVB fell away from such a role due to lack of
leaders and no one made a serious effort to further develop it.
Now we see an opportunity to restore the AACVB and bring it
back. In having the new headquarters of the AACVB established
in Bangkok, Thailand has taken a role as Asia’s MICE leader. It
gives us a great opportunity to promote Thailand and the AACVB
so as to strengthen the MICE industry here. No matter how much
we have to pay or how hard we have to devote our hearts, bodies
and souls, or how much we have to invest, we must do it.

“Major roles of the AACVB include raising the benchmark
standard of MICE in Asia by encouraging cooperation between
related agencies in both the government and private sectors
so as to capitalise on market opportunities and develop the
MICE industry in Asia. Meanwhile, the AACVB cooperates with
associations at the same level in other regions to stimulate the
MICE industry in Asia to be the forefront at the global level.”
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