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MESSAGE FROM THE PRESIDENT
Dear readers,

In the middle of this year, the International
Congress and Convention Association - ICCA
announced in its annual report that the number of
association meetings held in 2016 had more than
doubled, reaching over 12,000 and breaking the
record of more than a decade.

The report also contained the good news that
Thailand has climbed from 27th place in 2015
to 24th in the world’s best meeting destinations.
More importantly, Thailand has claimed the top
spot in ASEAN and ranks fifth in Asia-Pacific.

In terms of the ICCA city rankings, Bangkok
and key MICE Cities such as Chiang Mai and
Phuket have also moved up.

This success is the result of the close
collaboration of all stakeholders and their
dedication to driving Thailand forward. Another
reason to be proud is that the Professional
Convention Management Association held the
PCMA Global Professionals Conference Asia
Pacific 2017 for the first time in Thailand and
Asia. The event took place in late August, offering
Thailand a great opportunity to build networking
with professional associations in the North
America.

Thailand’s trade show industry has also enjoyed a significant development in the
global arena. Notably, VNU Exhibitions Asia Pacific Co., Ltd., the organiser of Thailand Lab
International 2017 (international exhibition and conference of instruments, technology and
innovation in laboratories and medicine) — a trade show supported by the TCEB as part of the
third edition of ASEAN Rising Trade Show project — is among the three finalists for the UFI
Marketing Award 2017. This clearly proves that Thailand trade shows have been upgraded to
the international level.

Meanwhile, the TCEB upgraded the fourth edition of the Thailand Domestic MICE Mart held
in KhonKaen in late July. The event expanded collaboration with MICE suppliers in KhonKaen
and nearby provinces to create more business opportunities in the Northeastern region.

The TCEB also encouraged MICE operators to adopt the Smart MICE model and demonstrated
its efficacy by applying mobile application technology to various aspects of the event.

A Digital Sales Kit with 360-degree Virtual Reality is another new initiative to promote
Thailand’s MICE industry starting with the presentation of 8 world-class MICE event venues
in the country. The Digital Sales Kit underlines the potential and readiness of the venues to
accommodate all types of global MICE events.

Readers can discover the 360-degree Virtual Reality Digital Sales Kit at
www.businesseventsthailand.com/360virtualtour or scan the QR code of each venue.

As the state agency responsible for the MICE industry, the TCEB is determined to strengthen
MICE entrepreneurs in various dimensions. In addition, the bureau is developing innovations in
digital media, which will become a key communications channel in the future.

Thank you very much.

Mr. Chiruit Isarangkun Na Ayuthaya
President
Thailand Convention & Exhibition Bureau

(Public Organisation)
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BUILDING STRATEGIC ALLIANCE

PCMA HOLDS FIRST MEETING IN THAILAND
EXPANDS PROFESSIONAL CONVENTION TO ASIA

he Chicago-based PCMA (Professional Convention

Management Association) is working to strengthen

its educational platform of high-level professionals
in Asia, which is a critical region for business events. In
this context, PCMA held the PCMA Global Professionals
Conference Asia Pacific 2017 for the first time in Thailand
and Asia, connecting senior level networking among
professional conventions and expanding business event
opportunities through an educational exchange panel.

The PCMA Global Professionals Conference Asia Pacific
2017 was held in Bangkok during August 28-31, 2017,
and welcomed 60 selected delegates from professional
associations, Association Management Companies (AMC)
and meeting planners.

Ms Deborah Sexton, PCMA’s president and CEO, said
that Thailand has always been at the very top of its Asia
focus, adding that its members are interested in pursuing
business opportunities in the country. “This is a wonderful
opportunity for us to bring this group together,” she said.

PCMA uses education to inspire, connect and innovate

the business events community through senior level
networking and educational opportunities.

“There are big demands on business events today. It is
a very competitive environment, as we all know. Our job
is to make sure precisely what our members are able to do
and give them the opportunity to connect with all of you
when they come to this region. This gives them the ability
to be connected in this region at a very high level, which
I think it is terribly important,” Sexton said.

Asked about gaps in cultural understandings, Sexton
said that participants needed to come to the region to gain
such an understanding and work together on how best to
build on the cultural norms of a specific region and how
to incorporate these in any meetings.

Ms Mary Pat Helftman, chair of PCMA’s Board of
Directors, observed that 10 years ago, about 40 per cent of
members conducted business internationally and that this
had now risen to almost 80 per cent. This demonstrates that
North American players and event strategists are learning

where there are opportunities to arrange meetings and




collaborate with the industry.

Sexton noted that that the recent acquisition of
Singapore-based ICESAP (the Incentive, Conference and
Event Society Asia Pacific) is exposing PCMA to a much
larger corporate market in Asia. She believes that both
associations and the corporate market can learn from each
another at a high level. For this reason, PCMA wanted to
bring both of communities together in an education and
relationship-building context that would allow a learning
exchange on delivering quality business events.

Sexton added that six years ago when the trend for digital
and hybrid meetings first surfaced, everyone was convinced
these would destroy face-to-face events, taking them to the
point of extinction and pushing all meetings online.

This year alone, we have 1,900 people online.
Of these 1,600 are online for more than six to eight
hours, which is a long time. We have been tracking

the trends for six years and we see two things. First
that many people are coming to our face-to-face events
once they’ve experienced as a non-member the type of
education being shared. More importantly, we are also
watching how they engage with our organisation and
have noted that 68 per cent of people that come online
are non-members. This is our opportunity to say what
PCMA is about and we want to share that.

We have taken the digital event and made it our
asset, one that drives our face-to-face events and oral
engagement. | think that if it is managed properly, it builds
the face-to-face event, it does not distract from it. And it
also brings your brand to an audience that may not be
able to come to the face to face.

Social media are an incredible channel to get messages
out about what transpires in your face-to-face event and
other education you might be producing so it is important

to stay connected. Print is not going to go away. Many of
us still want to hold our publications and read them. It is
not going away overnight but people are gathering their
information in many different ways. If we as an organisation
do not provide access for them to connect with us when
they want and where they want, we are making a big
mistake because that is the future. We have to make it easy.

Chiruit Isarangkun Na Ayuthaya, president of Thailand
Convention and Exhibition Bureau (TCEB), which hosted the
event, also believes that the convention industry is very
important. Last year, Thailand significantly improved its
ranking from the 27th to 24th in the world rankings by ICCA
(International Congress and Convention Association - ICCA)
in the category of country rankings for the international
meetings. The bureau expects that the convention sector
this year will generate Bt30 billion in revenue to the
country.
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THAILAND TRADE SHOW SHINES AT WORLD'S BEST
MARKETING STAGE

aunched by TCEB three years ago with the aim
of upgrading international exhibitions, providing
financial support for marketing activities, and
expanding collaboration in preparation for the ASEAN
Economic Community, the ASEAN Rising Trade Show
(ART) campaign has proved very successful in boosting
the numbers of business travellers visiting the participating
trade shows, particularly in attracting target buyers in Asia.

The bureau has also supported organisers in
participating in the UFI Marketing Award. This year,
VNU Exhibitions Asia Pacific Co., Ltd., the organiser of
Thailand Lab International 2017, was one of the finalists
in the UFI Market Award, which was designed to recognise
outstanding success stories from businesses that have
built on their role of event organisers to become valued
exhibition industry experts.

The Thailand Lab International 2017, which took place
from September 6-8 at BITEC Bangna, Bangkok, welcomed
more than 9,165 visitors from 60 countries, an increase of
34 per cent over the previous year and notably attracted
many key buyers from Asia. In line with the Thailand 4.0
policy, the event showcased the latest technology and
instruments for industrial laboratories from 330 leading
firms in 30 countries.

The event also served as a platform for trade
negotiations and economic stimulation. It is expected
that business transactions during the 6 months after the
show will account for 10 per cent of the total laboratory
instruments market value of Bt40-Bt60 billion.

Mr. Teerayuth Leelakojornkij, Director, Science &
Technology Business Unit, VNU Exhibitions Asia Pacific
spoke about the success of its trade show and its
recognition by the global exhibition industry.

What made VNU one of the finalists for the UFI
Marketing Award 2017?

I guess one of reasons we qualified among the 3 UFI
finalists is the way in which we have developed the
tradeshow to stimulate the industry, which does not enjoy
a fully developed market and faces several unfavorable
factors. Another reason was our success in designing
strategies to transform a local show into a regional show.

What benefits do you expect to gain from participating
in the competition?

The UFI Marketing Award allows us to fully realise the
adoption and adaptation of the marketing tools in the
exhibition business. Exhibition marketing now goes beyond
discussions of on- or off-line, below or above the line
and social media versus traditional media. It has moved
towards a new package that focuses on how to arrange
and integrate target preferences and lifestyles with new
style of communication.

What support did you get from the TCEB to participate
in the competition?

TCEB provides tremendous support including ideas,
coaching sessions, airfares and accommodation. | am
personally very impressed by the Exhibition Marketing
Department staff, which encouraged us to submit the plan
and work systematically to make Thailand LAB qualify
among the 3 finalists in UFI Marketing Award in 2017.

Can you describe the highlights that best reflect the
success of the show?

We are well aware that Thailand LAB INTERNATIONAL
needs improvement and suggestions from industry leaders.
That said, our obvious strength is creating new content and
bringing in the new technology to the show each year. We
have been able to turn our show into a platform for regional
knowledge and technology by increasing the number of
international visitors year by year.

What advantages did VNU gain from joining the ASEAN
Rising Trade Show project?

The ASEAN Rising Tradeshow campaign helped Thailand
LAB INTERNATIONAL transitions from a domestic show
to one of the top international laboratory exhibitions
in Southeast Asia. ART opens opportunities for home-
grown shows by helping Thailand LAB to internalize and
implement strategies more effectively. We have been
able to increase the number of international visitors and
buyers and have experienced a high learning curve in
implementing international marketing campaigns with the
guidance of TCEB staff.

THAILAND LAB

How did VNU develop the marketing strategy to add
value to the show?

By constantly improving it. Thailand LAB
INTERNATIONAL has worked to develop more exhibiting
profiles and up the quality of visitors to ensure market
expansion. We have enhanced content and contact among
industries and visitors and achieved a wider regional
connection.

What are driving forces for the growth of instruments,

technology and innovations in laboratories and medicines?

The Thailand 4.0 national policy is driving the growth
of the science and technology market. The policy to turn
Thailand into a regional R&D-based economic structure
stimulates the investment in laboratory equipment
throughout the industrial sector. Upping the level of
analytical instrumentation in the country is expected to
grow the scientific and laboratory market by 10-15 %.

How do you intend to further upgrade the show?

We will strengthen the LAB brands and improve the
show quality. We will use the 8th edition of Thailand
LAB INTERNATIONAL, which we will hold from 12-14
September 2018 at BITEC, to “calibrate” the show and make
it an alternative market place for scientific and laboratory
instruments in Asia.

Finally, what would you recommend to other trade
show organisers?

I would like to join TCEB in encouraging organisers
to develop shows by increasing the national capability.
Exhibitions play an important role not only in promoting
the industries they represent but also act as the platform
for the country and people to learn about new technology
and innovations.

As first-time organising of a trade show requires support,
perseverance and industry access, | would recommend all
organisers to first talk with TCEB before launching new
shows to ensure they have market intelligence and strong
local content and connection.

13



Inai@aoudurnrnuIgMsinUs:guuluNgIfiszAulan
Juunugunrfunomaodau

Uifissdszimalneszasesdudu 1 vesgraInnssun1sineu

wansAuunR U uuuTegvsgsaalugiaredeu

idudssvaumudnivegaunnlunsudndulszinalnedu
ansaenetuthnesntsdaussguunmi Ineussmelng
Fnoglududuil 24 vadlandildsuanulinedalifidudinmda
N15UTLYUUIUYIA sffutunndusuil 27 el 2558 a1nua
n1sdndudulszinalaziiiouwnsn1suseguuiuIauszdnd
2559 Yp9aNnANdLasUNTUTEYUTENI9UTEINA (International
Congress and Convention Association - ICCA) laafig1uqu
nsdmuszguunTAInds 174 s

uana1nil Uszimelnediniusnigegavosgiininondou
weavedsalusuvadiiid dogsusu 28 adraUseThmansla
Uszmalnglugiuzgudnansnisdaussguunuind Judeusiag
af1duduil 25 wadlanuidled 2555

mnfiansantuseaugiinnaeide-wldiln Suaunsiaussyu
Tuvsswelnguasd 2559 Sslafusudui 5 mnduduil 6 15ladi
Wun uazlnefvurguisdidyedidenluidaldsudivil 6 uas
wadeilogsudu 9

Tudhudusureniiosiu ngunmumuasildideusuiuium
wWuiu Tnsgnimegduduil 12 veudesiifinisdauszguuiunmnd
Frnuanndigalulan 91nduduil 16 Tudneunti uazegdudu
3 lugiinaeide-uudin a1ndudu 4 ludneuni lasflauns
Ussuiidndulungamne aaond 2559 1Wusiuiusiuges 121
afs foifunisvinadlmlifigegaiuiudd 2555 1isuduidiesil
Fusaddusu 1 Usesnd 2559 fourda GeiinisUsey 196 A

o

a @ - € o w I3 o &
VULLAYINU LﬁJE]\'ilﬁJ‘llﬁ']ﬂEUE]u‘] voalngnuszauaudnsa

@
LYY

oA o Loa 8 - ¢ o o
wulpeaiu iy Fedud Seoudu 6 Tu 21 Li.lENlll‘Uﬁ’]ﬂig‘UEN

14

ondou TasfinsdnUssguuinmads 20 ads 1l 2559 du
fiinegdudu 10 vesenTau

dmiu 5 SusuusnvesUszmadiinisiaussguuuinann
fanlud 2559 Ao anigeiuini wasiiu Sinqy WiuAa uazay

Tud 2560 Ussinalngldsuandidudinmnisdnnuussyu
vesauANdunIsUsTYusEaUlan 2 aud1dny ldun 911 PCMA
Global Professionals Conference Asia- Pacific 2017 @aifiun1s
UseuusednueannanivIinene uasusennunuInn TSy
Usgguuuianneide-uudin lnsanizainnivewsnunie
sewdnaduil 28-31 AevnAu 2560 & NFANNAMIUAT Faudunds
wsnfidntululsemelneg waziewde

uanandl Inedsldsudonlfdudnmianisussgalfenan
wiineeuUdiln (UIA Associations Round Table Asia Pacific
2017) nulunsiians Fsnsussadina e duniidmivauau
uazosrnsladlenmaieuiuazinuinisuinsianisesdnslvidy
wis ’runisanenennuiuazUszaunsaianninensiuidol
fiuszaunisaluazfinnudearigiiudieg Tuniasgaamnssu
UEEAHUTRVRLAT Satusparingtudl 21-22 fupiou m Soriadodul
windudinmnisiauseyn Tud 2558 fingammuviues

nsldsunmsdndusulandumsUssguuniiiatudasto
Iiiutisdneninuazdnniuaunsalunisudsiuvesszimelng
Fadunaanmstannduduazuinsludnasasunisdunagns
nsdeansuaznismanesisraios uenanddnduanudnie
mﬂmmi'auﬁaﬁzm'wﬁLéuﬁ”wu'aamuﬁuﬁﬁmsﬁamﬂﬁ“juaz
tonvu siliusemalngldfunudoiulunsidudinminy
UszyudnAye anvilan



THAILAND CLIMBS RANKINGS IN GLOBAL MEETINGS
TAKES OVER AS FIRST IN ASEAN

hailand is not only leading the international
Texhibition industry with the highest amount

of space sold in ASEAN, but is also showing
success in becoming one of the top global destinations
for international association meetings. Thailand has
jumped three places from 27th in 2015 to 24th today
in the world’s best meeting destinations according to
the International Congress and Convention Association
(ICCA)’s country rankings, hosting 174 international
meetings in 2016.

In addition, Thailand has claimed the top spot in
ASEAN, outdoing Singapore, which drops to 28th in the
world’s rankings. The new rankings also mark a major
breakthrough in position moving back towards the
country’s ranking at 25th place in 2012.

In the Asia-Pacific region, the number of international
meetings in 2016 moved up one place from 6th in 2015
to 5th. Thailand also replaces Singapore, which drops
one place to 6th while Malaysia ranks 9th.

The upward spiral continues in the ICCA city

UTI

rankings, where Bangkok has climbed from 16th in 2015
to 12th place in terms of biggest number of international
meetings. Bangkok moves up from 4th to 3rd in the
Asia-Pacific region with 121 international meetings in
2016 compared to Paris, which took 1st place with 196
international meetings. The new ranking of Bangkok is
the highest since 2012.

Other key MICE Cities have also been successful,
with Chiang Mai taking sixth place among 21 major
MICE cities in ASEAN with 20 international association
meetings in 2016, and Phuket ranking 10th in ASEAN.

The top five country rankings remain unchanged from
last year, namely the USA, Germany, United Kingdom,
France, and Spain.

In 2016, Thailand won the rights to host two major
association meetings. The first of these, the PCMA Global
Professionals Conference Asia- Pacific 2017, an annual
meeting of professional associations and Association
Management Companies (AMC) and meeting planners
across Asia-Pacific and especially North America, was

The Global
Association of the
Exhibition Industry

held in Bangkok during August 28-31, 2017, a first for
Thailand and Asia.

Thailand has also been selected to host the
UIA Associations Round Table Asia Pacific 2017 for
the second time. This is a platform for professional
associations and corporates to learn and develop
management through knowledge and experience shared
by guest speakers and experts from various fields in the
international convention industry. The event takes place
on September 21-22, 2017 in Chiang Mai and follows on
from the success of the Bangkok meeting in 2015.

The improvement in the ICCA rankings demonstrates
the potential and competitiveness of Thailand and is
the result of the development of MICE products and
services, notably communications and marketing
strategies. It also underlines the success of the
collaboration between TCEB and strategic partners in
the public and private sectors, thanks to which Thailand
is a preferred choice for major international meetings
from all over the world.

ICCA
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THAILAND DOMESTIC MICE MART 2017-KHON KAEN UPGRADED
EXPANDING BUSINESS OPPORTUNITIES
FOR ISAAN MICE SUPPLIERS

CEB recently joined with Khon Kaen Province in

organising the 4th Thailand Domestic MICE Mart

2017 with the aim of expanding the possibilities
for collaboration with MICE suppliers in nearby
provinces and to create business opportunities through
a table-top-sales session.

Mr. Chiruit Isarangkun Na Ayuthaya, TCEB’s
President, said that this year, the bureau had upgraded
the Thailand Domestic MICE Mart by expanding
collaboration with suppliers in Khon Kaen and other
provinces including Udon Thani, Ubon Ratchathani,
Nong Khai, Chaiyaphum, Loei and Roi Et. The event,
which was held in August, is expected to increase
business opportunities for MICE suppliers in the
Northeastern region.

In addition to the showcase of products and
services, the bureau organised a table-top-sales
session for 300 participants, 100 of them are suppliers
including hotels, tourism business operators in Khon
Kaen and other provinces in the Northeast, convention
and exhibition venues, and five airlines, namely
Thai International Airways, Thai Smile, AirAsia, Nok Air
and Lion Air. The 200 buyers included representatives
from travel agents, public and private organisations,
local entrepreneurs, as well as associations in Khon
Kaen and nearby provinces.

The TCEB also demonstrated its support for the
Thailand 4.0 policy and encouraged MICE operators
to adopt the Smart MICE model. Mobile application
technology was used to facilitate the event in terms of
registration, information, event agenda, seller list, event
floor-plan, event assessment and other activities.

Mr. Chiruit noted that the Thailand Domestic MICE
Mart was one of the events planned to promote the

Khon Kaen MICE industry in 2017. Related projects
include a campaign to create awareness of Khon Kaen
as a MICE City among CLMV (Cambodia, Lao, Myanmar,
Vietnam); support for the establishment of the Centre
of Excellence in MICE and Business Events Industry
at Khon Kaen University; a seminar on Thailand MICE
Venue Standard 2017 in August; and development of
a City Profile. TCEB is continuing with its efforts to
systematically set a strategy for MICE City development
in line with the government’s policy for the promotion
of domestic MICE throughout the country.

Khon Kaen Governor Mr. Pongsak Preechavit
added that the province has set two key strategies
to drive the provincial MICE industry as a part of the
Khon Kaen Province Development Plan (2018-2021).
The first is to strengthen economic development
and provincial competitiveness through investment
projects including infrastructure, promotion of trade,
investment and services, and improvements to OTOP
quality and SMEs.

The second is to enhance the potential of Khon
Kaen in connecting the growing business opportunities
in the Greater Mekong Sub-region. These include
upgrading silk fabrics/silk products and OTOP items
to the international market. In addition, the province
is working to develop provincial tourism to turn Khon
Kaen into a major tourist destination and a Smart City.

As one of the key MICE Cities, the government has
allocated a budget to Khon Kaen for the development of
infrastructure projects essential for the MICE industry.
The investment projects include an integrated plan
to develop cluster tourism, the dual-track rail route
project from Chira junction in Nakhon Ratchasima to

Khon Kaen, the construction of a new high-speed train

track, Khon Kaen International Airport expansion, and
the Smart City.

During the 2016 fiscal year, Khon Kaen welcomed
a total of 1,444,000 MICE travellers, generating 4.084
billion baht in MICE revenue. This year Khon Kaen
will host several major MICE events and activities with
TCEB’s support including the Khon Kaen International
Marathon, the Kaset Isaan Fair, the GMS Fair 2017,
Startup Thailand 2017, the I-San Book Fair, the
International Silk Festival, the Pook Xiao Traditional
Ceremony, the Red Cross Fair, and the Home and
Condo Fair.

Khon Kaen is helping to drive the development of
infrastructure projects, which will enable the province
to become a MICE City. The investment projects include
light rail transport (LRT) and the 10,000-square-metre
Khon Kaen International Conventions and Expositions
(KICE), which is owned by a private firm and slated to
open by the end of this year.

Khon Kaen MICE Management Limited (KKMM) was
set up last year through a business network involving
the Chamber of Commerce, the Federation of Thai
industries, the Khon Kaen Tourist Business Association,
and eight trade and business associations in Khon Kaen.
It is the first major engine in the Northeastern region
dedicated to MICE industry development and aims to be
a one-stop service for all types of MICE events.

Training for taxi drivers and public transportation
operators has been introduced to improve service
standards and the Smart Airport Bus is providing an
alternative for passengers to travel to the city centre
and connect to the bus terminal. Lastly, the province is
encouraging its residents to be good hosts and welcome
all MICE travellers.
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DIGITAL SALES KIT

VR360 INTRODUCED
SHOWCASING WORLD-CLASS
MICE EVENT VENUES IN THAILAND

s part of its strategy to steer the MICE industry

forwards through innovations in line with the

Thailand 4.0 policy, TCEB is pushing forward
with IT development to improve the efficiency of online
media in promoting the industry. Digital media are now
a major channel to efficiently reach out MICE target
groups all over the world.

Virtual Reality (VR) is among the growing trends
in presenting content through pictures and 360-degree
video. It allows viewers to enter the virtual world through
VR glasses and is becoming increasingly popular as a
sales technique. Indeed, several brands are now use VR
technology in their marketing campaigns so as to offer
target customers new and exciting experiences.

The TCEB is following in these footsteps by developing
a Digital Sales Kit in 360-degree Virtual Reality
format on its website www.businesseventsthailand.
com/360virtualtour to promote world-class convention
and exhibition centres in Thailand.

The bureau is introducing 8 pioneering centres,
namely Bangkok International Trade & Exhibition Centre
(BITEC), IMPACT Muang Arena Exhibition and Convention
Centre, Centara Grand & Bangkok Convention Centre at
CentralWorld, Royal Paragon Hall, Queen Sirikit National
Convention Centre (QSNCC), and Pattaya Exhibition
and Convention Hall (PEACH), Chiang Mai International
Exhibition and Convention (CMECC), and the 60th
Anniversary of H.M. the King’s Accession to the Throne
(ICC Hat Yai).

The VR Digital Sales Kit demonstrates the capabilities
and readiness of these international convention and
exhibition centres to suit individual budgets and
needs. It enables the target audience including event
organisers, DMCs (destination management companies),
tour operators, organisations, corporate concerns and
private firms as well as MICE travellers worldwide to
enjoy instant access to these venues at the press of

a button. The three-dimensional VR technology runs
equally smoothly on the 10S and Android platforms of
computers and laptops.

The Digital Sales Kit presents an overview of each
venue along with features, services, transportation,
accommodation, and type of set up such as meetings,
conventions, exhibitions, concerts, special events,
product launches, and entertainment shows.

In addition to providing easy access to the latest
information and intelligence about the MICE industry,
the Digital Sales Kit offers a range of interesting content,
which is updated continuously.

The event venues are a key factor in the decision-
making of buyers when choosing destinations to organise
events. The VR Digital Sales Kit will thus help enhance
the competitiveness of Thailand’s MICE industry and put
it on a comparable platform to its international rivals.

Discover the 360-degree Virtual Reality Digital Sales
Kit at www.businesseventsthailand.com/360virtualtour
or scan the QR code of each venue.
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THAI AMBASSADOR TO CZECH
REPUBLIC WELCOMED

TCEB President Mr. Chiruit Isarangkun Na Ayuthaya, (fifth
left) welcomed Mr. Narong Sasitorn, (fourth left), Thailand’s
Ambassador to the Czech Republic and delegates from the
Czech private sector during their recent visit in Thailand for
discussions with executives from the public and private sectors
on trade and investment potential in Thailand. The Ambassador
also led the Czech delegates to a briefing on TCEB’s mission
and to discuss collaboration between the two countries in
supporting MICE events.
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NEW TCEB PRESIDENT
ANNOUNCES POLICY

Mr. Chiruit Isarangkun Na Ayuthaya, (fifth left) TCEB’s
President, held a press conference on “Direction of TCEB and
MICE industry”, which emphasized the development of the
bureau as a key MICE engine to drive the country’s economy
through innovation, creation of prosperity and equitable income
distribution to the regions. The President also led management

team in strengthening MICE industry in parallel with the
country’s development. The bureau aims to enhance the MICE
industry in the potential cities both equally and strongly.
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TCEB SUPPORTS 12 AUGUST HALF
MARATHON BANGKOK 2017

Ms. Parichat Svetasreni, (2nd from right), TCEB’s Director of Marketing and
Corporate Image, partnered with the Thailand Incentive and Convention Association
(TICA) and the Thai Exhibition Association (TEA) in supporting the 12 August Half
» i by 3 ): Marathon Bangkok 2017, the 25th event on the theme “Run for Mom”. Organised by
N.C.C. Management & Development Co., Ltd., the event has been developed into an

international marathon.
All proceeds after expenses will go to the Queen Sirikit Centre for Breast Cancer,
Chulalongkorn Memorial Hospital, Thai Red Cross Society.



