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MESSAGE FROM THE PRESIDENT
Dear readers,

This year, TCEB has made greater efforts through proactive
online marketing to promote the image and enhance the perception
of Thailand’s potential among organisers, both domestically and
internationally. The bureau has also put in place a mechanism that
facilitates private sector involvement in the joint development
of digital marketing campaigns. These initiatives are designed
to mobilise all efforts to strengthen Thailand as a preferred
destination for MICE events in the region.

The online marketing strategy this year will be implemented
under the framework of 3 major action plans: the development of
an online comprehensive MICE database, the production of digital
sales and marketing tools and online marketing and promotional
activities.

In addition, TCEB has accelerated preparedness for the
forthcoming ASEAN Economic Community (AEC) by teaming up
with the ASEAN Secretariat to put in place 9 key action plans
under the ASEAN Business Travel Marketing Strategy.

The bureau is also moving forward with the integration of an
ASEAN MICE collaborative network to transform competition into
trade alliances and is creating the “ASEAN Networking on MICE:
Public and Private Partnership”, to develop ASEAN MICE business
and strengthen the ASEAN mechanism as a whole.

With regard to exhibition industry promotion, the bureau
continues its role as the connector of business opportunities
through the promotion of joint ventures between potential Thai
exhibition organisers and professionals from overseas industries.
The move underlines the success of Thailand’s exhibition industry
as an attractive platform for MICE entrepreneurs from around the
world to expand their business base and seeks to extend that
success to the ASEAN Region.

While marketing is still primarily focused on the Asian
market, the bureau is expanding into the high potential markets
like the Middle East, which represented the highest growth of 525
per cent in the first quarter of 2014. TCEB representatives attended
The Gulf Incentive, Business Travel and Meetings Exhibition or
GIBTM 2014 which took place in Abu Dhabi, the capital of the
United Arab Emirates in March 2014. In addition, the bureau
organised a road show to present the strengths of Thailand as a
preferred destination for MICE events via the “Thailand CONNECT”
campaign.

In a bid to boost the European MICE market, the bureau
organised a brainstorming session between Thai Ambassadors or
their representatives from 14 European countries and its executives
to set the main guidelines for the recovery and development of the
MICE market in Europe. Through this collaboration, both parties
will integrate operating plans and annual budgets as well as
marketing strategies to attract major events to be held in Thailand.

Finally, TCEB designed the D-MICE Promotion Plan 201,
which aims to elevate the domestic MICE industry to a high quality
market. The bureau also initiated the “1st Domestic MICE Mart” to
provide knowledge and understanding about the MICE industry to
local stakeholders.

The event promoted the capabilities of 5 MICE Cities and
opened a platform for business matching between buyers and
sellers.

The bureau will rotate the MICE Mart between the MICE Cities
from March to August this year.

We are confident that the activities that the TCEB is
continuously implementing continuously will serve to upgrade
Thai MICE to a quality MICE market in Asia.

Mr. Nopparat Maythaveekulchai
President, Thailand Convention and Exhibition Bureau (TCEB)
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THAI MICE SET TO PENETRATE
MARKET VIA ONLINE MEDIA

nderlining the importance and potential of online

media in marketing campaigns designed to reach

target groups worldwide, the TCEB has initiated

a proactive online marketing plan for 2014 to

enhance the image and perception of Thailand’s

potential among organisers, both domestically
and internationally.

The TCEB has also put in place a mechanism that facilitates
private sector involvement in the joint development of digital
marketing campaigns. The bureau aims to mobilise all efforts to
strengthen Thailand as a preferred destination for MICE events in
the region.

Mr. Nopparat Maythaveekulchai, TCEB’s president, says that the
online marketing strategy this year will be implemented under the
framework of 3 major action plans: the development of an online
comprehensive MICE database, the production of digital sales and
marketing tools and online marketing & promotional activities.

The TCEB has recently unveiled www.BusinessEventsThailand.
com to serve as an ultra-modern MICE industry database for target
groups worldwide. Available in the initial stage in English, Thai and
Chinese, the bureau will this year develop content in 5 additional
languages including Japanese, Vietnamese, Indonesian, Korean and
Russian.

In terms of the digital sales and marketing tools, the TCEB aims
to support MICE entrepreneurs in applying its tools as they design
their own digital sales media. Each entrepreneur can choose the
format and provide content as needed through easy downloads. This
will enable them to save time and money in developing a digital
sales medium of their own.

The bureau is also investing Bt45 million in 7 Online Marketing
& Communications activities to be held in both domestic and
international markets. The bureau will allow target groups to
participate in the activities via social media with the goal of
promoting the image and potential of the country as a preferred
destination for MICE events. The activities are expected to boost
the confidence of organisers worldwide and encourage them to
organise events in Thailand as well as promote events to be held
in Thailand.

Three campaigns are being introduced for international
marketing promotion. The first campaign, Spice Up Your Business
Agenda, has been created through the collaboration of TCEB, the
Tourism Authority of Thailand, Thai Airways International Plc,
the Department of International Trade Promotion, Ministry of
Commerce and VISA. The campaign will pool privileges, various
products and services, among them air tickets, airport shuttles, golf,
spa, entertainment and internet service, to offer to MICE travellers
participating in exhibitions in Thailand.

These special offers will ensure a pleasant experience for MICE
travellers, while also increasing spending and length of stays in
Thailand. The Spice Up Your Business Agenda campaign will be
officially launched in April 2014.

The second campaign, Itinerary Contest is an itinerary design
contest that calls on contestants to create a pre- or post-trip itinerary
in Thailand to introduce attractions and interesting activities for MICE
organisers, MICE travellers and the public. This campaign will be
officially launched in May 2014.

The third campaign, Dream Meeting Contest is an online
marketing activity on Facebook that invites MICE travellers worldwide

ETCEB—
DIGI TAL

to join online games. It is aimed at inspiring the organisation of
MICE activities in Thailand to win special Thailand travel prizes. This
campaign will be officially launched in August 2014.

For domestic MICE market, the bureau will implement the “MICE
in Thailand” campaign with the objective of promoting domestic
MICE events. The bureau will run four campaigns throughout this
year.

The first campaign, Thailand MICE Venues Vote Awards 2014,
calls for votes to select the best MICE venue in Thailand.

The second campaign, MICE Photo Contest @IG Project is
aimed at communicating with Instagram users. The campaign will
encourage them to send their best photos taken while participating
in MICE activities in Thailand to win prizes every month.

The third campaign, Share and Like Your MICE Experiences, will
invite organisations and companies to submit their impressive MICE
activities in Thailand to win prizes.

The fourth campaign, MICE Guru is an online service offered
by TCEB that provides updated information and clarification of all
queries about the organising of MICE activities in Thailand.

“The most crucial aspect of the online marketing plan this year
is the extent to which it will achieve participation of the business
sector in the MICE industry including organisers, MICE travellers,
domestic and international strategic partners, as well as private
operators, via online marketing activities. The plan aims to support
the private sector in efficiently reaching target groups and save costs
and time. It will be beneficial to the MICE industry as a whole in
achieving its goals,” Mr. Nopparat says.

“TCEB is confident that the continued online marketing plans
throughout 2014 will play an important role in attracting more MICE
travellers to Thailand and meet the targets of 987,000 travellers, and
Bt 96.9 billion in revenue. Essentially, the online marketing will help
drive the expansion of MICE business and ensure Thailand is the
preferred destination for the world’s MICE industry,” the President
concludes.
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ASEAN MICE STRATEGY UNVEILED
CONNECTING NETWORKS
TO STRENGTHEN THE REGION

CEB is preparing for the forthcoming ASEAN

Economic Community (AEC) by teaming up

with ASEAN Secretariat to put in place 9 key

action plans under the broader ASEAN Business

Travel Marketing Strategy. The bureau is also

moving forward to integrate an ASEAN MICE
collaborative network to transform competition into trade
alliances and is creating “ASEAN Networking on MICE: Public
and Private Partnership”, a platform for the exchange of
knowledge and collaborations. Among the key initiatives for
the region, the bureau is also pioneering the Thailand MICE
Venue Standard (TMVS) as the basis for developing ASEAN
MICE Venue Standards.

Mr. Nopparat Maythaveekulchai, President of the Thailand
Convention and Exhibition Bureau (Public Organization) or
TCEB, points out that the MICE industry will been a key item
on the ASEAN agenda as the nations face up to the challenges
of becoming the AEC. TCEB has therefore developed a
marketing plan for the MICE industry in accordance with the
ASEAN Business Travel Marketing Strategy. This comprises: 1.
Trade; 2. Investment; 3. Brand building; 4. Accommodation
for customers; 5. Distribution of shows; 6. Travel promotion
within the region; 7. Short-haul market promotion; 8. Single
market strategy; and 9. Market segmentation.

In addition, the TCEB has extended ASEAN collaboration
with an endorsement from the ASEAN Tourism Forum to
host the ASEAN Networking on MICE: Public and Private
Partnership between March 26 and 29, 2014. The seminar
allowed the public and private sectors to exchange operating
experiences and work to develop the ASEAN MICE business
and strengthen the mechanism of ASEAN MICE as a whole.

The bureau was honoured to welcome Mr. Eddy Krismeidi
Soemawilaga, a senior officer of the ASEAN Secretariat, who
presented the potential and current trends in ASEAN MICE
business promotion while representatives of the Thailand
Incentive and Convention Association (TICA), the Thai
Exhibition Association (TEA), the ASEAN Secretariat, and
private sector in ASEAN member countries joined a panel
discussion to exchange ideas.

Furthermore, a meeting of 8 ASEAN member countries
- Cambodia, Indonesia, Laos, Malaysia, Myanmar, Singapore,
Vietnam and Thailand - endorsed the broad terms of reference
(TOR) for the ASEAN MICE Working Group. Thailand and the
ASEAN countries will jointly draft the TOR and present them
to the next meeting of ASEAN National Organisations (NTOs),
scheduled to take place in May 2014 in the Philippines.

The meeting of 8 ASEAN member countries also passed a
resolution to set up a MICE working group under the ASEAN
Tourism Collaboration Framework. TCEB’s significant role in
enhancing collaboration between ASEAN countries to promote
ASEAN as a MICE centre should be recognised as a success
for Thailand and another crucial step forward, as the meeting
recognises the importance of the MICE industry in generating

higher revenues than general tourism.

Mr. Nopparat says that the discussions on MICE and
tourism among ASEAN members are in line with the strategy
to push forward the ASEAN MICE industry. Thailand raised
3 issues for discussion at a recent meeting, namely: 1.
Cooperation in ASEAN MICE market promotion; 2. Joint efforts
to win world events to be held in ASEAN; and 3. Overview of
Thai MICE industry and its leadership to develop standards for
the ASEAN MICE industry.

Thailand plans to enhance and ensure MICE standards
through the Thailand MICE Venue Standard, which will serve
as the basis for setting the ASEAN MICE Venue Standard
(AMVS). This is currently under consideration by ASEAN
member countries.

The ASEAN Tourism Forum, meanwhile, has commenced
discussions on a plan to initiate Competency Standards
for MICE Tourism Professionals covering 3 positions: Event
Registration Specialist, On Site Event Specialist and Liaison
Officer Specialist. Thailand is ready to join with ASEAN
members in further developing these Competency Standards,
which will increase the added value of products and event
venue services as well as build the ASEAN brand.

According to the ASEAN Business Travel Marketing
Strategy report, ASEAN welcomed 87 million international
tourist visitors in 2012, with ASEAN tourists representing 46
per cent of this number. It is estimated that the ASEAN tourism
will enjoy a significant growth of 35 per cent in 2017 to 118.63
million compared to 2012. Assuming the ASEAN MICE industry
grows at the same level, the number of ASEAN MICE tourist
visitors is expected to reach 12 million and generate levels of
revenue that will account for 20 per cent of tourism revenue
due to higher average spending than that of general tourists.

The three drivers for growth of the ASEAN MICE industry
are 1. Business travel within the region, thanks to good
connectivity and travel convenience without visa, with intra-
ASEAN travellers thus representing the biggest market share of
total arrivals to the region.

2. Trade partners in the short haul market and a growing
Asian market including China and India and quality markets
like Japan, Taiwan and Australia are all potential markets for
ASEAN. According to 2012 statistics, the number of travellers
from these markets to ASEAN rose to 15,349 million. There is
potential for growth up to 20 million in 2017.

3. Increased repeat travellers. As a result of collaboration
between the trade partners in ASEAN, the region will retain
events and numbers of participants and, thanks to the
circulation of events held in the region, also see an increase
in lengths of stay and business activities as well as revenue
distribution from major cities through pre and post-tour
programmes.

The ASEAN Tourism Strategic Plan 2016-2020 developed
by the ASEAN Tourism Forum is now under implementation with
ASEAN MICE industry forming a vital component of the plan.
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THAILAND EXHIBITIONS INDUSTRY:
A PLATFORM FOR SUCCESS IN ASEAN

CEB is continuing in 2014 to accelerate a strategic plan to

enhance its standing in the international exhibitions industry.

This is part of a 3-year strategy that has as its goal maintaining

Thailand’s position as the ASEAN hub for the international

exhibitions industry. The bureau is placing emphasis on its

role as the connector of business opportunities and strategic
marketing alliances to strengthen Thailand’s business within the ASEAN
Economic Community.

TCEB has in the past succeeded in winning more exhibitions for Thailand,
in elevating the standard of international exhibitions and in promoting
trade and investment. This year, the bureau is moving forward with a
proactive plan under the 3-year strategy by emphasising 3 key roles. These
are Connector/Facilitator, which aims to connect and support the private
sector in widening the business network; Marketer/Partner, which is aimed at
running overseas marketing activities and developing marketing campaigns
as well as providing integrated services and facilities; and Creator/Initiator,
which aims to demonstrate its role in setting strategy and initiatives, seeking
opportunities and attracting international trade shows to Thailand.

Mr. Nopparat Maythaveekulchai, TCEB’s president says that the
exhibitions industry promotion plan for 2014, the second year of the 3-year
strategy, will emphasise on penetrating new markets in order to enhance
perceptions of Thailand and boost the number of MICE travellers participating
in international exhibitions in Thailand.

Under the plan, the bureau will draw new shows to Thailand in the
industries that are in need of the ASEAN Economic Community. Among these
are the health & beauty industry which includes Beyond Beauty ASEAN 2014,
Cosmobeaute 2014 and Cosmex 2014 and the transport and automobile
industry which includes the Automotive Aftermarket Industry and Tuning
Trade Fair (AAITF) and Smart Rail Congress & Expo 2014. Other industries
include Pulier Asia Pacific 2014, International Security & Safety Expo & Forum
2014 and Pharmex Asia 2014.

In addition, the TCEB is continuing its efforts to promote joint ventures
and strategic networking between potential Thai exhibition organisers and
professionals in overseas industries. Such moves are crucial to demonstrating
the success of the Thai exhibitions industry, making it attractive to the
international MICE business and encouraging an extension of that success to
the ASEAN region.

The successful collaborations include a joint venture between Kavin

Intertrade Co., Ltd. and Diversified Communications Asia Co., Ltd, a global
leading exhibition organiser from United States specialising in the food
industry, to further develop Thailand Franchise and Business Opportunities
(TFBO) and Thailand Retail, Food & Hospitality Services (TRAFS).

Inter-Media Consultant Co., Ltd. — the organiser of Thailand International
Motor Expo-- formed a partnership with Tarsus Group to bring the Automotive
Aftermarket Industry and Tuning Trade Fair (AAITF) to be part of the Thailand
International Motor Expo 2014. This collaboration will help strengthen the
motor show’s capability and turn it into a perfect show of automobile and
parts in Asia and ASEAN.

TCEB also remains confident at the prospects for the Thai exhibitions
industry, as it is clear that the international organisers are establishing
subsidiaries in Thailand toserve as a regional base to prepare for an
increasing number of exhibitions in various industries that are in need of the
AEC. The incoming foreign organisers will provide a major push for Thailand’s
exhibitions industry in raising competiveness and creating quality shows.

“Thailand has to gear up the development of its marketing strategy if it
is to maintain its position as the hub of the international exhibition industry
in ASEAN. The country can use such positive factors as its strategic location
as the geographical hub of ASEAN, the readiness of transportation networks
connecting ASEAN countries and the strength of Thailand’s major industrial
sectors to attract international organisers to invest here. It is thus not only
a platform for national trade shows but also those at the regional level. In
2014, the TCEB is confident that it will win 8 new shows for Thailand and
develop 32 existing shows from the total of 83-85 shows this year,” Mr.
Nopparat says.

In addition, the bureau is placing great importance on digital marketing.
The social media are a major channel for the Thai exhibitions industry in
communicating effectively with target groups. The bureau has developed
a mobile phone application called iFair with the aim of promoting the
exhibitions held in Thailand. The bureau has also set up the website www.
businesseventsthailand.com, social networking via Facebook, Twitter,
LinkedIn, YouTube and Flickr and publishes online monthly newsletters to
provide the latest movements of exhibitions industry in Thailand.

In 2013, the Thai exhibitions industry attracted 191,319 MICE travellers
and generated Bt14.524 billion in revenue. In 2014, the TCEB is targeting 5
per cent growth in MICE travellers visiting the shows to 181,200 and 10 per
cent growth in revenue to Bt15.4 billion.
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CEB recently unveiled the Domestic MICE (D-MICE)

Promotion Plan 2014, a new strategy that is designed

to elevate the domestic MICE industry to a high

quality market. The bureau also introduced the “1st

Domestic MICE Mart” as a platform for business match

making and held discussions with the private sector
to accelerate the creation of unique selling points for each of the 5
MICE Cities.

In addition, the bureau will propose to the government that
a 200-per-cent tax rebate be offered to government agencies to
encourage them to hold their meetings in-country, thus stimulating the
market during the low season.

Mr. Nopparat Maythaveekulchai, TCEB’s president, says the
D-MICE Promotion Plan 2014 will raise the quality level of domestic
MICE through 3 major strategies: (1) WIN — encouragement to
organise high quality MICE events in Thailand (2) PROMOTE -
communication to change the attitude of Thai people and help them
recognise that Thailand is second to none in hosting high quality MICE
events; and (3) DEVELOP - development of the MICE industry to make
it excellent in its entirety while educating local people in the MICE
event locations.

The major marketing strategy this year is the launch of the
“1st Domestic MICE Mart”. This was held on March 25, 2014 at
Royal Paragon Hall, Siam Paragon Bangkok and enabled the target
groups to quickly receive Thai MICE information. The event also
provided knowledge and understanding about MICE industry to local
stakeholders, especially as regards the enhancement of capabilities in
the 5 MICE Cities.

“The 1st Domestic MICE Mart will be successful in boosting sales
of MICE products and services because MICE entrepreneurs can reach
the target groups effectively. The distribution of trade and income to
the regions throughout the country will thus be enhanced, which will
help the economy as a whole,” Mr. Nopparat says.

The 1st Domestic MICE Mart was made up of 3 major segments:
Business match making between buyers and sellers; Seminar to
provide MICE knowledge; and Exhibition to promote the 5 MICE
Cities of Bangkok, Pattaya, Phuket, Chiang Mai and Khon KaenThe 1st
Domestic MICE Mart attracted 400 buyers from more than 100 public
and private organisations. These included ministries, departments,
state enterprises, provincial administration organisations, tambon
administration organisations, large companies, expatriates,
professional associations and various organisations such as the Thai
Chamber of Commerce and the Federation of Thai Industries, who
were able to meet sellers from 50 organisations, among them such
MICE entrepreneurs from the MICE Cities as meeting venues, hotels,
restaurants, special locations, airlines and travel agents. This event
will be rotated to MICE Cities from March to August 2014.

Mr. Nopparat explains that this year, the TCEB plans to expand
and promote D-MICE market, which can be clearly categorised into 3
target groups as below.



1) Targeted Destinations: this category mainly focuses on
marketing activities in 5 MICE Cities and also presents the capabilities
of emerging MICE Cities such as Sukhothai, Phitsanulok, Prachuap
Khiri Khan, Krabi and Ubon Ratchathai as well as second-tier MICE
cities such as Nakhon Sawan, Rayong and Khao Yai.

2) Targeted Business: this category emphasises the country’s
major industrial sectors such as food and agriculture, tourism and
automobiles. The bureau also supports industries, which organise a
lot of events in Thailand including education, professional and the
environment as well as new industries that receive special incentives
from the government such as arts and culture, clean energy and
creative business.

3) Targeted People: this category focuses on corporate, central
and local government agencies. The bureau is also teaming up
with event venues, accommodation, transport, airlines and tourist
destinations to jointly develop marketing activities as well as
promoting the market among corporate staff and tour operators.

Under the stimulus plan to increase the number of domestic MICE
events — the WIN strategy — TCEB will mainly penetrate government
agencies and encourage them to organise meetings outside their
offices especially during the low season. The bureau will also
propose a stimulus measure offering a 200 per cent tax exemption for
organising domestic meetings to the government.

The bureau will also collaborate with the private sector to
develop an image for each MICE City to demonstrate its uniqueness.
Chiang Mai, for example, will be promoted as the city of handicrafts.

Each MICE City will develop its own annual trade fair prior to
further upgrading to a national show. The Khon Kaen Silk Festival
is an example. Meanwhile, the bureau will support all efforts to
distribute exhibitions from the central part to other regions, thus
widening opportunities for local people to participate.

In addition to the 1st MICE Mart, the bureau carries on its
promotional exercises under the PROMOTE strategy by extending
collaboration with strategic networks in organising “the Domestic
MICE: A Royal Trail Inspiration”. Under the project, the bureau will
bring target groups to visit the proposed routes of project development
under Royal Initiatives. The familiarization trips will also take in the
routes for domestic meetings and incentives.

As regards the promotion of exhibitions, TCEB places importance
on marketing activities to promote trade in bordering provinces
including Chiang Rai, Nong Khai and Sa Kaew in order to encourage
MICE travellers from neighbouring countries to do business in
Thailand or buy Thai franchises to operate in their home countries.

Such measures will eventually upgrade the D-MICE industry to
an intra-regional industry, particularly when the ASEAN Economic
Community comes into effect.

Under the DEVELOP strategy, the bureau will join strategic
partners including the Thailand Incentive and Convention Association
(TICA) and the Thai Exhibition Association (TEA) in their efforts to
develop certified suppliers, especially those in MICE Cities and instill
in them a greater awareness about safety in the workplace.

In 2013, the D-MICE industry attracted 4,414,124 participants
with a total market value of Bt12.78 billion million. This year, the
bureau has set a target of 4,502,406 domestic MICE travellers, up 2
per cent from the previous year, and growth of 4 per cent in revenue
to Bt13.29 billion.

“The implementation of all these strategies will elevate the Thai
MICE market to the top quality MICE market in Asia, starting from the
fundamental strength of D-MICE,” Mr. Nopparat concludes.
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THAI ENVOYS MEET IN EUROPE
TO BOOST MICE MARKET

n March 23, 2014, TCEB organised a brainstorming session between Thai Ambassadors
or their representatives from 14 European countries and its executives. The event, which
was held at the Royal Thai Embassy in Brussels, Belgium, saw all sides agreeing on 3 main
guidelines for the recovery and development of the MICE market in Europe. The meeting also
identified 7 factors essential to the success of Thai MICE development.

Mr. Nopparat Maythaveekulchai, TCEB’s President, says that the Thai MICE development
meeting in Europe , which saw the participation of 14 Thai Ambassadors or their representatives was an extension
of a meeting held late last year between TCEB and Ministry of Foreign Affairs. Discussions aimed at promoting
MICE events to be organised in Thailand and also at restoring the confidence of foreign business travellers in
visiting Thailand.

The bureau is placing emphasis on the collaboration of both parties in integrating operating plans and annual
ministry budgets with TCEB as well as on marketing and public relations activities that promote the MICE market
with the support of the Embassy and Royal Thai Consulate-General in each country.

During the meeting, TCEB executives presented an overview of Thailand’s MICE industry, measures for setting
standards in the MICE business, marketing promotions as well as the development of capabilities within the
industry including personnel, standards and event venues.

Prospects for the MICE industry, which contributes more than Bt90 billion in revenue to the country annually,
with more than one million business travellers visiting Thailand each year. The European MICE market ranks
second largest after Asia. The major European markets are the UK, Germany and France.

Mr. Nopadol Gunavibool, Ambassador of the Kingdom of Thailand to Belgium and Luxemburg notes that this
meeting is a good start towards promoting the Thai MICE market in the European region. All 14 Ambassadors
and their representatives are aware of the importance of the Thai MICE business and particularly Thailand’s
capabilities and strengths in being a preferred destination for MICE events.

“The Ambassadors and their representatives attended the meeting to exchange ideas and information about
the market and target group in each country. All agreed to drive forward the Thai MICE business in Europe and
enhance confidence in the country. This will eventually bring benefits to the economy and to the image of the
country,” Mr. Nopadol says.

The meeting agreed on 3 major guidelines to jointly develop the MICE business in Europe as follows:

1. Bid for meetings and exhibitions from Europe to be organised in Thailand as well as win global mega
events, interesting events planned by government agencies in Europe.

2. Organise activities related to the MICE industry in Europe, such as a road show in each country or group
of countries. For their part, the Ambassadors can invite target groups in Europe including chambers of commerce,
companies, organisers and universities to participate in the road shows. In addition, the TCEB and Embassies
will promote MICE business coupled with tourism by introducing creative ideas. These could include matching
sustainable MICE business with ecotourism, MICE with Corporate Social Responsibility, MICE with exercise and
sports, or even the creation of a Thai brand for the world arena.

3. Exchange of information in European market, exchange of personnel, infrastructure development,
customs procedures, confidence in safety standards and sustainability development of the MICE business with
environmental concerns.

The meeting also defined 7 factors for success in Thai MICE business development. These are: personnel,
safety and confidence, destinations of the events, collaboration of Thailand Team, presentation of Thai uniqueness,
information technology and social media, and crisis management efficiency.
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ith continued growth over the past years, the

Middle East is poised to become of the largest

potential markets of the MICE industry. According

to market research, the number of the Middle

Eastern MICE travellers coming to Thailand surged

by an impressive 525 per cent to 16,782, the highest
growth rate in the first quarter of 2014 fiscal year and compared to only 2,861
travellers in the same period the previous year. Notably, the number of MICE
travellers from the Middle East is larger than the combined total from the
united States and o ceania.

As a result of this soaring growth, the TCEB is driving its plans to
penetrate the MICE market in the Middle East. The bureau recently attended
the gulf Incentive, Business Travel and Meetings Exhibition or gIBTM 2014
in Abu dhabi, the capital of the united Arab Emirates. five Thai MICE
operators - Banyan Tree Bangkok, Angsana Laguna phuket, Royal Cliff hotel
group, duangjitt Resort & Spa, phuket, and Events Travel Asia Co., Ltd - also
participated in the trade show.

Miss parichat Svetasreni, director of TCEB’s Marketing and Corporate
Image department, Thailand Convention and Exhibition Bureau (public
organization) or TCEB reveals that in addition to placing emphasis on the
Asian market, the 2014 marketing plan will also aim to further stimulate
the Middle East market with a more aggressive strategy. The Middle Eastern
MICE travellers to Thailand mainly come from Saudi Arabia, kuwait, Israel
and Turkey. “The Middle East is a diverse market, so the bureau will focus
its efforts on two main targets: maintaining the positive growth of MICE
travellers to retain market share, and attempting to increase both travel
expenses and average lengths of stay in Thailand in order to achieve target
revenue,” says Miss parichat.

The bureau attends the GIBTM every year to promote the MICE market
and enhance Thailand’s image. Moreover, the bureau is teaming up with

Tourism Authority of Thailand (TAT) and Thai International Airways pu
Company Limited (ThAI) to organise a road show that will bring buyers to mee
sellers.

The TCEB also presented Thailand through the “Thailand Co NNECT”
campaign, underlining the country’s strengths as a preferred destination
for travel, business activities and venue standards as well as charming Thai
hospitality. These will encourage MICE travellers throughout the year.

“The TCEB introduced the Thailand Co NNECT campaign together with
sales promotions for the meetings and incentives segment along with the
marketing campaign “Thailand’s MICE Rewards”, which the bureau has
developed to stimulate MICE travellers during the current political situation
in Thailand.”

discussions held with participating buyers in the Middle East and Europe
have resulted in most of them understanding the political situation and
remaining confident about organising events in Thailand. Besides Bangkok,
the TCEB also introduced the readiness of other MICE Cities - Chiang Mai,
phuket, pattaya and khon kaen - as choices of destination for the meetings
and incentives segment in the Middle East.

In addition to the sales promotion offered directly at the g 1BTM, the TCEB
continues to promote Thailand via online marketing through 3 campaigns
designed to penetrate the overseas markets: Spice up your Business Agenda,
dream Meeting Contest and Itinerary Contest.

In addition, the bureau held a press conference for the media in the
Middle East and this met with a good response from all types of media.

“The Middle East is another potential market to help increase the revenue
and number of MICE travellers in the 2014 fiscal year and help achieve
growth of 5 per cent over the previous year. The bureau with cooperation
from its strategic partner Thai Team continues with marketing activities and in
promoting Thailand with the aim of further enhancing this new and lucrative
market for Thai MICE,” Miss parichat concludes.
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RESTORES JAPANESE INVESTORS’ CONFIDENCE

TCEB supported a symposium titled “Japan’s New Wave of Overseas Investment” organised
by Nation Multimedia Group Public Co., Ltd., Yomimuri Shimbun and Japan News newspapers
at Plaza Athenee Bangkok Hotel. The symposium aimed to revive confidence among investors,
business persons and MICE travellers in selecting Thailand as a preferred destination for MICE
events and investment.

Many leading Japanese organisations were interested in joining the event, among them
the Japan External Trade Organisation (JETRO) and the Japanese Chamber of Commerce (JCC),
as well as Bank of Ayudhya PCL.

Mr. Sumate Sudasna, TCEB’s Board of Director also participated in the event to ensure
the organisation of MICE activities in Thailand.

COACH THE COACHES: MICE WORKSHOP

TCEB teamed up with the Phuket Tourist Association and Phuket Rajabhat University
to organise the “Coach the Coaches Programme for the MICE Industry”, the first time such a
workshop has been held in Phuket. The event was held at Patong Resort on March 29-30, 2014
and saw the participation of more than 80 lecturers and MICE operators.

This workshop aims to provide in-depth information and case studies from entrepreneurs
who successfully organise conventions, incentives, meetings, exhibitions and events. The next
Coach the Coaches workshop will be held in Bangkok from June 5 to 7, 2014.





