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MICE UPDATE
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TCEB sees growth in the first quarter,
launching Thailand’s MICE rewards

CEB has put its fiscal year 2013-2014 (October-December 2013) Q1 performance in perspective, telling of steady growth
Tin numbers of MICE travellers and revenue. In the wake of political unrest, TCEB launched special promotions at the AIME
2014 international tradeshow in Australia to re-establish confidence among clients and recover the overall industry. The MICE
industry is expected to generate approximately 96,900 million baht this year. Asia is still the major market, while the Middle
East and Oceania markets have been seeing double digit growth.

In Q1 of fiscal year 2013-2014, Thailand welcomed a total of 186,864 MICE travellers, up by 5.16% from the previous year.
They generated 16,033 million baht in revenue, up by 6.16%. The top ten countries where MICE travellers came from were
China (38,036), Malaysia (13,103), Singapore (11,741), India (9,519), The Philippines (6,688), Australia (6,303), South Korea
(4,859), the United States (4,447), Japan (4,043), and Hong Kong (3,692). China still ranks the number one market with 177%

growth compared to the same period of the previous year.

Asia accounts for 72% of the market and grew by 20.35%. The Middle East emerged as a promising market with a high growth
rate of 525% in the first quarter. In addition, TCEB has identified potential in the Oceania region that saw 16.63% growth.

Breaking the MICE industry down into sectors, conventions is the leader in terms of volume and revenue with a total of 58,682
MICE travellers, up by 9.29%, and total revenue of 5,805 million baht, up by 9.30%. Second is incentives which welcomed a
total of 58,564 MICE travellers. Meetings and exhibitions attracted 38,315 and 31,303 MICE travellers respectively. According
to market research in Q1/2014, the exhibitions sector was able to penetrate the high-valued market and achieved its targets
for growing the numbers of MICE travellers and revenue. Statistics showed that MICE travellers increased by 5.59%, above the
target of 5.0%, with total revenue growth of 10.02% compared to a target of 10%.

Despite the political unrest in Thailand, the overall situation remained steady. Nevertheless, TCEB realises the challenges
presented by the volatile situation. In response, it launched special promotion packages to boost MICE business and recover

confidence among MICE travellers from all over the world. The promotions offer more convenience to customers with world-

three nights stay in Thailand.

effective exhibitions in Thailand.
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class facilities, while emphasising Thai hospitality as the country’s strongest point. The packages include:

¢ “Meetings Bonus” 100,000-1,000,000 baht subsidies for organisers of meetings with 200-1,000 delegates with a minimum

e “Conventions Bonus” 200,000 to 500,000 baht subsidies for associations, international MICE organisers, government
agencies, and educational institutes that organise meetings with 300-1,000 delegates in Thailand.

e “Business Up 2 U” offers particular organisers support for organising an exhibition. Supports differ depending on the past
performances and achievements of particular organisers. This is to ensure that the organisers have the potential to organise

e “Be My Guest” offers support for accommodation for not over two nights per exhibition in order to attract high value

international MICE travellers and buyers to Thailand.

The promotions were implemented for the first time at AIME 2014, one of the MICE
tradeshows most recognised in the Oceania region. The event was held in Melbourne,
Australia, and Oceania was one of the fastest-growing MICE markets for Thailand in the

first quarter.

Looking ahead to the marketing plan for Q2/2014, TCEB has adjusted its strategy to recover
clients in major markets, including India, Japan, South Korea, and Hong Kong, by focusing
on strengthening networks of MICE allies under a “Team Thailand” marketing campaign.
It is expected that strong cooperation between allies will revive confidence among
international MICE organisers and promote Thai MICE both at home and overseas. The
target group is high-value clients in the incentives market. TCEB also plans to expand the
conventions market to more industries, including education, IT, finance & accounting, and
creative economy. Regarding the exhibitions market, the main targets are tourism, aviation,
and creative industries.

In Q2, TCEB aims to attract 296,000 MICE travellers and generate 29,070 million baht in
revenue. The MICE industry continues to be seen as a catalyst for the country’s economic
development based on TCEB’s initiatives and promotions, coupled with its effective
marketing strategy under the banner of “Thailand CONNECT” and other such initiatives.
Consequently, it is expected that this year, Thailand will draw 987,000 MICE travellers
from all over the world, up by 5% from last year, growing revenue by 10% to some 96,900
million baht.

Despite the current political turmoil, Thailand’s MICE industry expertise and high
capacity continue to be recognised. Thailand continues to be selected to host numerous
international events such as the Unicity Global Convention, the 3rd Global Congress for
Consensus, The 10th International Mycological Congress (IMC), the International Congress
of Pharmaceutical Sciences — FIP 2014, and INTERMACH 2014, PROPAK 2014 Food & Hotel
Thailand 2014, among others.
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Online activities to promote Thailand’s
MICE destinations

ealising the importance of social networking as an
Reffective media channel in digital business nowadays,
TCEB has initiated digital campaigns believed to be
instrumental in proactive communication with target groups
and promoting the capacity of Thailand’s MICE industry
on the international scene, especially spreading better
understanding about Thailand’s MICE cities — Bangkok,
Pattaya, Phuket, Chiang Mai, Khon Kaen — as world-class
MICE destinations.

In 2013, TCEB launched two major online marketing
campaigns. “Inspiring Thailand” was a photo contest to
promote Thailand as a regional MICE hub that provides
exceptional MICE experiences. “MICE Destination Review
Competition” is a continuous project throughout fiscal year
2013-2014 in collaboration with Thai Airways International
Public Company Limited and allied organisations in the
MICE industry. The project invites bloggers and professional
organisers to share their Thai MICE experiences with the
world via social media. A total of 100 candidates from 20
countries participated in the campaign.

The qualified candidates must be online bloggers or
professional organisers who have related knowledge
and experiences about the MICE industry with success
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in a number of online followers or subscribers. After
consideration, the Campaign Committee identified five
qualified finalists from four countries for the final round:
Mr Robert Schrader, a travel blogger from the US;
Mrs Victoria Philpott, a travel blogger from the UK;
Ms Stephanie Selesnick, an American blogger; Ms Jennifer
Lee, a professional organiser from UBM Asia Trade Fairs
Pte. Ltd., Singapore, and; Mr Nguyen Hoang, director of
Hanoi Foreign Affairs Service Centre from Vietnam.

Each blogger was assigned a mission to review one of
Thailand’s five MICE cities (Bangkok, Pattaya, Chiang Mai,
Khon Kaen, Phuket). Conducted from 19-25 January, the
reviews had to cover the cities” MICE capacity in terms of
infrastructure, transportation, accommodation, conference
and exhibition centres as well as tourist attractions. First
prize was divided into two categories: The Most Viewed
Blog, offering cash and other prizes valued at US$5,000,
and; The Most Knowledgeable Blog, with cash and other
prizes valued at US$3,000.

“In addition to the high-standard of MICE venues and
complete facilities, | think the strongest advantage
of Thailand’s MICE industry is Thai hospitality,” said
Mr Robert Schrader about Bangkok, the city he was

Inspiring Thailand Photo Contest

“Photo Contest Inspiring Thailand” was initiated under
the concept “Inspiring Thailand” as part of TCEB’s
marketing strategy to promote Thailand as a regional MICE
centre with high capacity complemented by diversity of
culture and tourist destinations that offer different MICE

experiences to business travellers.

The contest was opened to the general public regardless
of gender, age or educational level, to submit photos that

portray the beauty and impression of Thailand in three

assigned to work on.

Jennifer Lee, a professional organiser with extensive
experience on a number of world-class events, said about
Pattaya: “Thailand’s MICE is strong thanks to positive
support from government agencies, especially the TCEB
which facilitates all possibilities. The ‘can do’ attitude of
Thai personnel helps meet all requirements of international
investors and organisers.”

Meanwhile, Vietnamese blogger Nguyen Hoang said:
“Thailand’s MICE cities are outstanding for their excellent
infrastructure and facilities as well as the fascinating
culture and local colour. This is especially true in Khon
Kaen where | did my review. In my opinion, Khon Kaen is
not only a MICE centre for Thailand’s northern region but
is also a promising centre for the whole Greater Mekong
Sub-region.”

With the finalists having completed their mission and their
stories spreading through social media networks, TCEB
believes that public participation will have a viral impact
on the MICE market, thereby accentuating Thailand’s
stature as an ideal MICE destination at both regional and
international levels.

categories: Attractions, Culture, and Lifestyle. The winner in
each category received cash and accommodation voucher
valued at 30,000 baht.

Considerations covered photographic techniques, composition,
concept & meaning, and aesthetics. The winners were
Mr Kosin Sukum (Attraction), Mr Supachai Pradpiti (Culture),
and Mr Kornpoj Suwanpraser (Lifestyle). Their photos will
be publicised through TCEB public relations materials via
different media to inspire MICE organisers all over the

world.
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‘Domestic Familiarisation Trip 2014’
proclaiming Khon Kaen the new city
of MICE

The Department of Domestic MICE under supervision
of TCEB, in collaboration with Thailand Incentive and
Convention Association (TICA), organised “Domestic
Familiarisation Trip 2014” in Khon Kaen province
during 28-30 January 2014.

The purpose of the activity was to introduce the
role of the TCEB and show the readiness of the
province by providing information about meetings
accommodation, including venues, residential areas
and tourist attractions. TCEB also held recreational
activities aimed at team building and Corporate
Social Responsibility activities.

Thirty government agencies participated in the
activity, including visiting new venues to be used
to host MICE meetings. They included new hotels
in Khon Kaen such as The Terminal Hotel and The
Charm Boutique Resort Thailand. Representatives
also had a chance to visit Singha Golf Course and
Khon Kaen Brewery where the wastewater treatment
system initiated by His Majesty the King at Laem Pak
Bia is rigorously applied.

TCEB supports ‘Honda LPGA Thailand
2014

Mr Nopparat Maythaveekulchai, President of the
Thailand Convention and Exhibition Bureau (TCEB),
(left), led a press conference to launch “Honda LPGA
Thailand 2014”, the premier ladies’ golf tournament.
Seventy lady golfers will enter the competition, 60
of which are LPGA 2014 ranking with the other 10
entrants specially invited to participate. Total prize
money of US$1.5 million (approximately THB 46
million) will be presented to the winners. The press
conference was held at Centara Grand at Central
Plaza Ladprao. The support will also help further
Thailand’s reputation in the international arena as
a preferred destination for MICE activities in the
region. Moreover, this will help promote the golf
industry among corporate and incentive travels
groups while injecting more golf-associated revenue
into our economy.
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Cooperating with government sector to
move forward Thailand’s MICE industry

Recognising the importance of authentic collaboration
with government agencies and partners in helping
accelerate the MICE business, TCEB organised the
Familiarisation Trip 2014 with an aim to expand
collaborative network with partners and government
agencies to support Thailand’s MICE industry. The
activity was staged by Government and Corporate
Affairs Department at Khao Yai, Nakhon Ratchasima
during 8-10 January 2014.

The purpose of the activity is to make government
affiliates more familiar with the mission of TCEB and
the importance of the MICE industry. The activity
also aims to strengthen relations between TCEB and
government partners through recreational activities
for creating team building.

Fifty-four representatives of 16 partner agencies
among public and private sector members of
the TCEB joined the project. Concerned agencies
include the Department of Consular Affairs, Customs
Department, Immigration Bureau, Airports Authority
of Thailand and many more.

MICE 101 to Vocational Level

TCEB - MICE Capabilities Department is expanding
the knowledge & skills required for MICE industry
to vocational level which could be adopted from
MICE 101 curriculum. The seminar on “MICE: the
benefit for Thailand” has been conducted at Bangna
Commercial College on 4th February 2014. The
college is ready to implement MICE 101 curriculum
in this coming May 2014. This activity is part of
the partnership between TCEB & education sectors
to achieve the goal for Thailand as ASEAN MICE
Education Hub.
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Thailand leads ASEAN

he primary mission of TCEB is to push forward the

development of the MICE industry with the aim of
creating continuity and sustainability. As the MICE industry
is growing rapidly, it is becoming increasingly focused on
by business sectors at both domestic and regional levels.
As such, TCEB recognises that there should be a standard
tool to systematically measure the quality of venues for
hosting MICE events in Thailand in order to raise standards
and provide opportunities for entrepreneurs to develop
their potential in terms of systematic thinking in business,
management and investment, so as to ensure that operators
can run MICE businesses in accordance with international
standards. To this end, TCEB has developed a Thailand
MICE Venue Standard (TMVS) for the first time in Thailand
and the ASEAN region.

There are many advantages to the adoption of TMVS.
TMVS can inspire and motivate entrepreneurs and small
businesses across the country and give them opportunities
to develop and enhance the quality of services and venues.
Such tools can also expand high standard MICE events to
different regions. This, in turn, can expand MICE customers
into different provinces and create income distribution
channels among locals.

Entrepreneurs certified by TMVS will appear on the
‘Approved List” and will be publicised worldwide as
good venues that meet international standards. TCEB will
arrange seminars explaining TMVS and demonstrating
its benefits. After direct discussions with operators, the
majority responded that the tool is very effective. They
said that they now understand that TMVS is a tool which
guarantees that Thailand’s MICE venues have real potential
and are on par with international standards.
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MICE Venue Stand

It was also considered a great opportunity for TCEB to
present the concept of TMVS to the ASEAN National
Tourism Organizations (NTOs) at its meeting held as
part of the ASEAN Tourism Forum 2014 (ATF 2014),

Kuching, Sarawak, Malaysia, during 15-18 January 2014.
At the meeting, TCEB proposed integrating the MICE
business development plan and the ASEAN Tourism
Industrial cooperative framework. TCEB’s proposal
suggested that TMVS should be further developed to
becomethe ASEAN MICE Venue Standard (AMVS) in a bid
to raise standards and empower ASEAN’s MICE industry
in the global market. The proposal was approved by the
member countries with a consensus that MICE is now
an industry with high potential for new business and
which can enhance the profits of the tourism industry.

From Thailand MICE Venue Standard
to ASEAN MICE Venue Standard

The Thailand MICE Venue Standard (TMVS) has been
developed with emphasis on the participation of all
parties involved, ranging industry experts, academics,
representatives of related associations and customers.
TCEB has studied the principles and guidelines of
credible institutions in the MICE industry around the
world, including International Association of Convention
Center (IACC), Convention Industry Council (CIC), The
International Association Professional Congress Organisers
(IAPCO) among others.

Furthermore, TMVS applies I1SO quality standards of
quality assessment in four main areas, including food
safety standards, security system standards, business
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management & administration of sustainable events, and
energy management standards, as well as construction and
environment laws in Thailand. As such, TMVS is considered
a tool to assess quality standards that have clear indicators
and methods in accordance with principles and standards
that are accepted worldwide.

MICE venues are divided into three categories: 1.
Convention centres; 2. Meeting rooms in hotels or resorts;
3. General meeting rooms of government and private
organisations.

Entrepreneurs who wish to participate in the project
must be assessed against standard gauges in three
areas. 1. Physical: Conference facilities and surrounding
landscape must be attractive and orderly. 2. Technology:
Adequate water systems, lighting in conference rooms,
Internet-WiFi, audio-visual systems and built-in interpreter
facilities. 3. Services: quality and personality of staff
and foods and beverage services. Business operators can
request guidelines and a manual on how to conduct
a self-assessment and report its findings to TCEB for
consideration. Operators who meet the requirements will
be allowed to show a symbol that confirms to the world
that they have the quality to organise events.

At a meeting of senior ASEAN tourism figures, the TMVS
rules and contents were approved for further development
into an ASEAN MICE Venue Standard (AMVS). The
AMVS can activate more target groups and increase the
international competitiveness of the ASEAN MICE industry.
Thai operators who received TMVS will also automatically
get AMVS. The meeting is expected to declare AMVS for
official use in 2015.
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