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Dear readers,

am very proud and honoured that the TCEB's

Board of Directors has put their trust in me

to take up the presidency effective from May

16, 2013. In addition to pushing ahead with

the Master Plan for Thailand’s MICE Industry

Development 2012-2016, | also have a vision
for driving the industry forwards through five major
strategies and for improving the management system
so it becomes more resilient and efficient. The policy
aims to develop the MICE industry in both quantitative
and qualitative terms while simultaneously in preparing
for the ASEAN Economic Community in 2015.

My mission is to develop the MICE industry as
a major source of income for the country. In 2013,
the bureau estimates that this industry will generate
revenue of more than Bt88 billion.

Following the rebranding of the organisation
as a Growth Driver for sustainable MICE industry
development, TCEB has launched a series of strategies
and activities as well as public awareness campaigns
over the past two months under five new roles: Building
Strategic Alliance, Strategic Business Partner, Thought
Leader of MICE, Knowledge Platform, and Solution
Provider.

This is the first newsletter to provide readers with
details of the TCEB's roles in all their dimensions.

Outstanding activities reported in this issue
include the first road show in Yangon, Myanmar,
which aimed to create a network of international MICE
operators and open market opportunities for trade and
investment in various industries through exhibitions.

TCEB partnered with leading global media and
the private sector to organise a Thailand Road Show in
London, United Kingdom and attended the IMEX trade
show in Frankfurt, Germany to showcase the TCEB's
role as Business Partner.

In addition, the bureau also acted as the Thought
Leader of MICE in recognising the readiness of
Phuket to become the “MICE City of the Andaman”.
The bureau recently held the first seminar for MICE
operators and media in Phuket, an event that received
a good response.

Another great success is that the bureau won a
mega international meeting “Herbalife Asia Pacific
2013" for Thailand for the sixth year. The event is the
biggest meeting in Thailand this year with more than
23,000 participants from 12 countries across Asia
Pacific. The event is likely to generate revenue of more
than Bt1.8 billion for the country.

Meanwhile, the MICE capabilities development
on human resources also demonstrated significant
progress, with continued initiatives in hand to prepare
for the demands of the private sector and the future
challenges.

Through its new 5 roles, the TCEB is confident that
it will lead Thailand in achieving the goal of becoming
a business gateway to ASEAN and a preferred
destination for the global MICE industry.

Mr. Nopparat Maythaveekulchai
President, Thailand Convention &
Exhibition Bureau (TCEB)
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“NOPPARAT” TCEB’S NEW PRESIDENT

UNVEILS VISION

r. Nopparat Maythaveekulchai, the new President

of the Thailand Convention & Exhibition Bureau

(TCEB), who took up his position in the middle

of May 2013, recently revealed his vision and

management policy, outlining 5 core courses

of action to strengthen the MICE industry’s
competitiveness in the international arena and prepare for the
start of the ASEAN Economic Community in 2015. The bureau
has set itself the goal of developing the MICE industry as a major
source of income for the country.

Mr. Nopparat says that he will follow the MICE Industry
Development Master Plan 2012-2016 and place emphasis on 5
major policies to serve as the foundation for integrated operating
systems aimed at catalyzing industry growth. He will also focus
from the start on a ‘Partner-Centric’ concept for TCEB.

“TCEB will not be able to optimize interest without support
from the public and private sectors to drive industry development
forwards. | am thus adopting a Thai Team approach to jointly win
and promote events. | plan to organise a joint meeting between
concerned public and private sector entities to brainstorm on
ideas for further industry development. They will be convinced
to jointly create plans for marketing, public relations and industry
capability development,” the President says.

The second urgent policy will be to promote the corporate
image by enhancing public awareness. In this regard, the bureau
will gear up to develop information technology to create digital
marketing as a major communication tool to reach MICE targets
worldwide.
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The bureau will provide interesting content and vital up-to-
date information, which will play an important role in enhancing
public awareness. If the TCEB gains greater public interest,
coordination with strategic partners will also benefit, with
assistance from all parties becoming faster and more convenient.
This will in turn provide greater satisfaction to MICE travelers from
all over the world.

The third policy focuses on winning the mega projects for
Thailand. Both MICE operators and government agencies will
be required to operate systematically, ensuring the destinations
and tourist attractions are safe and convenient and offer excellent
food. These are crucial elements in winning mega projects for
the country. In addition, all parties must help accelerate the
infrastructure development plan including the telecommunication
network, mass transit routes and high-speed communication
system.

Aggressive marketing strategy is the fourth agenda item and
this involves a continuation of the current mission. The bureau
aims to create new marketing channels, integrate its database
and develop a one-stop MICE information centre. As the next
step, the TCEB will aim to penetrate the markets through public
and private cooperation calling on, among others, the Ministry of
Tourism and Sports, Ministry of Foreign Affairs, Tourism Authority
of Thailand, and Thai Airways International to jointly develop
a MICE marketing promotion plan. An example is the ongoing
OptiMICE Pass Package, which was created by TCEB and THAI
Airways International, Singapore Office to penetrate the MICE
market in Singapore.

With the information era regarded as an important factor
in business development and promotion, TCEB will incorporate
the MICE Intelligence Centre as its fifth policy. The bureau has to
look for standpoints and develop services to suit all parties. The
bureau will thus carry on with the development of a database
system that can make a difference and offer optimum benefits to
the private sector and Thailand’s MICE industry as a whole.

In addition to these five policies, the TCEB also needs to
develop a management system for greater efficiency. Operating
processes must be more equitably distributed to make them
more flexible. In addition to increasing confidence in locations
and making Thailand the preferred destination for business
events, the better management system will help create additional
value for the MICE industry.

“The TCEB's goal is to operate in line with the government’s
policy to strengthen the MICE industry and make it a major
contributor to the economy. In 2013, the bureau estimates that
the MICE industry will generate revenue of more than Bt88
billion and attract 940,000 MICE travelers to Thailand. However,
MICE industry development will not only focus on revenue, but
the bureau will also place importance on both the quantity and
quality of venues and services as well as natural resources and
environmental conservation,” Mr. Nopparat concludes.

Mr. Nopparat's appointment was ratified at TCEB’s board
meeting on March 20, 2013 and became effective on May 16,
2013. Prior to joining TCEB, he worked for TOT Plc (formerly the
Telephone Organisation of Thailand) from 1983 to 2012. He most
recently held the position of executive vice-president of TOT Plc.
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CREATING A NETWORK OF
INTERNATIONAL MICE OPERATORS

FIRST MYANMAR ROAD
SHOW TO BOOST
THAILAND EXHIBITIONS

ollowing on from the collaboration agreement between Thailand and Myanmar

under the framework of the Joint Trade Commission last year, TCEB has

enhanced relationships and trade ties between the two countries by teaming

up with Union of Myanmar Federation of Chambers of Commerce and Industry

(UMFCCI) to organise the first ever road show in Yangon. Held in May 2013,

the road show aimed to open market opportunities and promote trade and
investment through exhibitions.

The event was supported by the Royal Thai Embassy in Myanmar, the Department of
International Trade Promotion (DITP) and Myanmar Tourism Federation. It was regarded as
an important platform to demonstrate that Thailand's exhibition industry will help extend
its success to Myanmar businessmen and also open up business opportunities in the
region. Participants were given the chance to join business matching sessions and discuss
the opportunities for business between Myanmar associations and federations and the
leading local and international trade show organisers in Thailand.

Mrs. Supawan Teerarat, Vice President - Strategic and Business Development of
TCEB said, “We aim to support business connections between Myanmar and Thailand. The
exhibitions will become a tool to broaden the markets and promote trade and investment
in each industry.” TCEB will also help build business networks with corporate entities
organising events in Thailand, while the exhibitions will serve as a cooperative bridge at
the business-to-business and government-to-government levels. With Myanmar continuing
to develop in several dimensions, the business environment is now ripe, she added.

Thailand’s exhibition industry enjoys the highest growth in the ASEAN region with a
70-per-cent share of the exhibition total. Also of note is that the top 10 visitors come from
ASEAN countries. Thailand is thus clearly a centre for driving the region’s business growth
in terms of the number of exhibitions, the total space of exhibitions held each year, average
size per trade fair and annual revenue.

Myanmar will not only be able to create a business network with Thailand, but also
open its markets to ASEAN, Asia and the world, accessing new technologies, knowledge
and trade opportunities through the international exhibitions in Thailand.

In 2012, Thailand ranked among Myanmar's top three trade partners. According to
the DITP, Ministry of Commerce, the value of bilateral trade was US$7.28 billion or about
Bt211.34 billion, up 9.85 per cent from the previous year. In the first two months of 2013,
the value of bilateral trade was measured at US$1.32 billion or about Bt38.47 billion, an
increase of 64.88 per cent over the same period last year.

Mr. U Win Aung, President of UMFCCI, said that with ASEAN member countries
preparing for the launch of the ASEAN Economic Community in 2015, this road show
demonstrated the opportunities for the bilateral trade and exhibition industry in Thailand
and Myanmar. In addition, TCEB'’s support would serve as a bridge to connect Myanmar
businessmen and UMFCCI members with business opportunities in the region and expand
Myanmar's business network. The event also enabled Myanmar participants to obtain
information about exhibition organisations via the business matching sessions.

At present, five major industries are in demand in the ASEAN region: transport and
logistics, technology and communications, energy, education and culture, and tourism and
services. Thailand is a production base for 8 major industries: automobile and machinery,
food & agriculture, tourism & services, medical, jewellery, garment & textile, energy, and
construction & architecture.

Thailand is also home to a wide range of international trade shows, some of which
are the flagship shows for ASEAN as a whole. These trade shows, which include food &
agriculture, tourism & services, medical, and machinery, respond directly to Myanmar’s
growing industries. These four major industries will help create new business opportunities
and increase the value of Thailand-Myanmar bilateral trade with benefits for both sides.

Exhibitions in Thailand that provide business opportunities for Myanmar include
Metalex and Intermatch, Food & Hotel Thailand, ISRMAX Asia, Horti Asia, Thailand Travel
& Dive Expo, Pool & Spa Tech Asia, ASEAN (Bangkok) China Commodity Fair, TFBO &
TRAFS, Thailand Lab, Medical Fair Thailand and Elderly Care.

During the event, the bureau introduced privileges for Myanmar MICE travellers from
trade associations and federations as well as the Myanmar Chamber of Commerce. The
bureau offered its “100 A-HEAD” campaign for groups of qualified visitors with a minimum
stay of 3 days and at least 15 persons, with TCEB supporting each visitor by US$100.
Another privilege, “Be My Guest”, offers free accommodation to key buyers from around
the world via organisers.

In 2013, the bureau estimates that the exhibition industry will attract up to 172,600
visitors, accounting for 18 per cent of total MICE travellers. The bureau expects a 30 per
cent growth in the exhibition industry in 2015 with about 545,000 visitors and US$1.55
billion in revenue or about Bt46.5 billion.
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TCEB PARTNERS WITH PRIVATE SECTOR
AND LEADING GLOBAL MEDIA

SHOWING THAILAND
AS A DESTINATION FOR
EUROPEAN MICE

n May 2013, TCEB organised a Thailand road show in London, United Kingdom and also
participated in the IMEX trade show in Frankfurt, Germany. The bureau also launched
“Thailand: Connecting Opportunities for Business Events in Asia”, a campaign that
showcases the country’s new and unique attributes and aims to attract potential MICE
buyers from the two countries.

In organising the London road show this year, TCEB partnered with The Economist
magazine in holding a forum for over 50 UK MICE professionals that showcased Thailand as
a gateway to the Asean market. Through this new destination image, Thailand has positioned
itself as a new horizon for the industry and as the motor driving Asia’s momentum for global
business success.

Speaking at the road show, Mrs. Supawan Teerarat, TCEB’s Vice President - Strategic and
Business Development, noted that Europe is a major source for Thailand’s MICE industry. In
2012, more than 77,308 European MICE delegates visited Thailand, with UK, Germany, France,
the Netherlands and Spain ranking the highest in terms of visitor numbers. The EU is expected
to account for almost 11 per cent of Thailand’s total MICE market in 2013, bringing in Bt7 billion
in revenue.

The UK is not only a key business partner but also a major source of investment in Thailand.
Many companies have invested in the country and a growing number of Thai companies are



heading to the United Kingdom. In 2012, the value of bilateral trade stood at
3.6 billion pounds (approx Bt196.9 billion).

In addition to partnering with leading global media to launch the new
strategy at the London road show, the bureau led Thai MICE operators in
participating in Europe’s largest exhibition for incentive travel, meetings
and events, IMEX 2013 in Frankfurt, Germany between May 21 and 23,
2013. Through both activities, MICE travellers at the London road show and
IMEX trade show were given the opportunity to enhance their prospects in
Thailand’s business events through 5 dimensions:

1) Strategic Location for Asian MICE Market - Thailand is a natural
springboard to Southeast Asia, where newly emerging markets offer
unprecedented business potential. The formation of the AEC in 2015 will
take this positioning to a whole new dimension, when the 10 member
states of ASEAN will become a single market with free flow of goods,
services, skilled labour and investment. This, of course, carries tremendous
implications, and overall TCEB expects a major boost to regional trade
across all economic sectors.

Apart from the 10 ASEAN countries and their 600 million people,
Thailand is also a perfect base to trade with the fast-growing markets of
India, China and Australia, with which Thailand enjoys strong cultural and
economic ties.

2) Free Trade Agreement Policy - Thailand has reached 11 bilateral free
trade agreements with countries both in Asia and around the world. This
helps explain why Thailand is emerging as a trade hub in one of the fast-
growing parts of the global economy, attracting unprecedented levels of
foreign investment.

3) World Class Industries and Market Recognition - Last year Thailand
was ranked as the world’s largest producer of natural rubber and cassava,
and one of the top 10 global manufacturers of vehicles and parts. In addition,
Thailand is ASEAN's second largest economy with key exports that include
vehicle parts and accessories, computers, refined fuel, rubber and plastics.

4) Home to World Business Events — Assuring Thailand’s positioning
as a home to world’s business events, in 2013 the country has hosted and
is hosting a series of mega events, including the ITU Telecom World 2013
with approximately 20,000 delegates, Herbalife Extravaganza with 23,000
attendees, ProHealth China Convention with 10,000 participants, and the
World Stamp Thailand with an expected 10,000 visitors. All these events
demonstrate Thailand’s ability to deliver world-class, mega-size event
outcomes.

5) Government Collaborations and Support for Business Event Success
- TCEB provides services such as bidding and marketing support, B2B
business matching platforms, government and private sector connectors,
and event planning and consultancy.

TCEB can also help corporate customers enrich their events with
cultural performances, team building activities, as well as specialist themed
meeting packages such as green meetings, golf, spa, CSR, and more.

For event organisers, TCEB can help organise site inspection packages
and develop promotional packages, fam trips and promotional materials to
directly target markets.

Moreover, TCEB provides extensive databases, business events
intelligence, online library and market reports. Fast track clearance for
delegates at Suvarnabhumi Airport ensures convenience for organisers.

In 2013, the bureau expects to maintain the European market with
approximately 80,000 MICE visitors, around 8,000 of them from the UK.

Opinions of Thai MICE operators who
Joined IMEX

Mr. Ferry Tjahjono
Director of Sales, Centara Grand & Bangkok Convention
Centre at Central World

"€urope represents a vital MICE market in the Association
sector and IMEX is a key tradeshow for networking and face-
to-face meetings with Association professionals. This year,
we are offering value added to buyers interested in bringing
events fo Thailand. The promotional campaign includes up
tfo 10 complimentary room nights during preliminary visifs,
complimentary welcome reception for events with 500 delegates
or a minimum of 150 rooms and last but not least, a chance fo
become the One card member and earn points for free stays or
discounts when shopping at Centfral Refail Corporation anywhere
in Thailand.

"From IMEX 2013, we are now being considered as the host
for an infernational convention conducted by the WorldTEK
Event and Travel Management Co. Ltd. The event is scheduled to
be held in May 2014 and is expected to welcome 800 delegates.
At this point Bangkok is bidding with Istanbul (Turkey) and
Hanoi (Vietnam). Another interesting group is the international
convention of the European Associafion for Integrating Food
Science and Engineering: ISEKI. The event will be held in 2015.
If we win the bid, Thailand will host 500-600 delegates, the
creme-de-la-creme of the science world.

"We will definitely collaborate more with TCEB to expand
the MICE business in Thailand and particularly in Bangkok,
Chiang Mai, Samui, Phuket and Paftaya, as we have infernational
standard hotels and MICE facilities in those cities. We are
pleased to join with TCEB in creating a long-term promotional
campaign in order to bilaterally promote the MICE Cities of
Thailand on the internatfional arena.”

Mr.Volkert Geertsen
Director of Sales & Marketing, Anantara Bangkok Riverside

‘It was a very productive show for us. IMEX 2013 revealed
some very encouraging opportunities for Thailand. Our pre-
scheduled appointments saw an increase of 600 per cent
compared to last year. This year, Anantara's key strategic
approach is to promote our resorts and hotels through authentic
Thai experiences. Each individual Anantara Hotfel has its own
unique programme encompassing local experiences relevant to
each property. These go from the Streefwise and Klong Gurus in
Bangkok to the Salt Gurus in Phuket and our very own Elephant
Camp in Chiang Rai and have all been very well-received by
IMEX delegates.

"Although Singapore remains a major source market for
Anantara, Thailand, the positive response and number of
confirmed appointments we have received from China reinforces
the existing pofential of China for small to medium high-end
luxury groups. Furthermore, the re-emerging inferest from
Europe, predominantly France and lItaly, as well as the USA and
Canada is an encouraging indicator for future years. Groups
from these countries range from 40-200 delegates.

"We are pleased with the continuous support from TCEB
to promote Thailand as a globally preferred MICE destination
and we look forward fo joining the various roadshows and
tradeshows in the future.”
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CEB is underlining its role in the MICE Cities initiative

by developing Phuket as MICE city of the Andaman. The

bureau recently joined with Phuket Province in organising

the first “Phuket - Towards a Sustainable MICE City”

seminar, bringing together the public and private sectors

to learn about the strategic development plan for the
cities forming the Andaman Cluster and Phuket’s goal to become the
MICE City of the south.

To enhance public awareness and prepare the new MICE City
for substantial and sustainable growth, the bureau also introduced a
new strategy “Teaching for the Young”, inviting press members from
Bangkok to present the role of the media to local journalists.

Mr. Maitree Intusut, Phuket Governor, noted that the province
was aware of the importance of creating added value for the tourism
sector and of integrating the development plan with the Andaman
coastal cities. The province has designed a 4-year strategic
development plan with the goal of becoming “Charming Andaman”.
Under the plan, the province will focus on a 4M strategy: M-MICE
to service business events with uniqueness and quality; M-Marine
to promote the integrated marine industry for trade, tourism and
MICE events; M-Manpower to develop human resources at all levels
to prepare for growth in business and tourism; and M-Medical Hub to
promote medical tourism.

Using the 4M strategy, Phuket will further develop the city
based on its strengths as a renowned tourism destination and the
business events centre of the south. Many plans have already been
put into action, among them promotion of the marina pier, a tourist
boat service and the development of cultural tourism that focuses on
local museums and architecture as MICE products. More importantly,
Phuket aims to use its potential as a MICE City to connect the nearby
Andaman coastal cities.

“This seminar is an announcement of our intention and objectives
to move forward as a new preferred destination for the global MICE
industry,” the governor said.

Phuket is ready to become MICE City because of its unique
position as a charming island destination in the Andaman Sea that
is popular with tourist visitors from around the world. Phuket also
boasts convenient transportation networks, hotels and meeting
venues and offers diverse activities for MICE travellers.

In 2012, the value of Phuket's MICE industry was Bt4.82
billion, ranking second behind Bangkok. International MICE events
contributed Bt4.73 billion while the domestic MICE industry generated
Bt95.7 million. Last year, Phuket hosted 788 business events with
some 79,862 MICE visitors, of which 59,066 were overseas MICE
travellers and 20,796 domestic MICE visitors.

Mrs. Supawan Teerarat, TCEB’s Vice President—Strategic and
Business Development, said that the bureau has set guidelines to
promote Phuket as a MICE City by presenting 6 selling points to
target groups looking for exclusivity and style. These are adventure
activities, history & culture, experience & knowledge, green travelling
& sustainable meeting, corporate social responsibility, and luxury
travel destination.

The seminar was the first cooperation between TCEB and Phuket
Province to develop MICE operators in Phuket and neighbouring
provinces. It was also the first time that the bureau expanded the
MICE knowledge base to the local media by holding a media seminar
under the “Teaching for the Young” strategy. The bureau invited
media from Bangkok to transfer their working experience and explain
the vital role of media in enhancing awareness of the MICE City of
the Andaman. The bureau will hold similar media seminars in MICE
Cities throughout this year.
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The potential of Phuket to become MICE City

The city of Phuket has the highest economic potential in fthe
Southern Region. It has a population of 353,847 and annual GDP
per capita of Bt324,385, ranking first in the south and fenth in the
country as a whole.

In terms of facilities and infrastructure, Phuket has an international
airport with the second largest fraffic volume behind Suvarnabhumi
Airport, serving 10 flights per hour. In 2012, Phuket International
Airport accommodated 9,446,000 passengers and 60,457 flights
operated by both local and international airlines. In addition, there are
now 46 airlines operating direct flights from Asia, Oceania and Europe
to Phuket.

The island boasts a diversity of hotels ranging from 3 fo 5 stfars
with a total of 37,543 rooms, and another 20,000 rooms in resorts
and bungalows.

Phuket has experience in hosting mega events, among them
the Phuket International Boat Show (PIMEX), APEC meeting, The
15th Congress of Asia Pacific Blood and Marrow Transplantation
(APBMT2010), World Congress of Malacology 2010, ICWEE 2011:
International Conference on Water, Energy and Environment, The 8th
Congress of Asian Pacific Society of Atherosclerosis and Vascular
Diseases (APSAVD 2012) and 2012 Amway China annual meefing.
Phuket also welcomed participants in the Internatfional Rotary
Convention 2012.
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STRUCTURE OF MICE CAPABILITIES UNVEILED
CORE PILLARS TO DEVELOP MICE
PERSONNEL FOR INDUSTRY STRENGTH

ver the past five years, TCEB has achieved

significant success in its initiatives to

develop MICE professionals and raise

MICE industry standards. Now, however,

TCEB has restructured operations and set

more aggressive strategies under 6 pillars:
MICE Academy, Trade Education, Capabilities Plus, MICE
Standards, Sustainability Thailand, and ASEAN Economic
Community (AEC), as it works to strengthen Thailand’s
MICE industry in preparation for future growth and new
challenges.

Mrs. Nichapa Yoswee, Director of TCEB's MICE
Capabilities Development Department, reveals that a
MICE Capabilities Development Plan for Education has
been created to cover three sectors from upstream
through midstream to downstream. The operational
structure comprises of MICE Academy, Trade Education,
and Capabilities Plus.

The MICE Academy, which is the upstream sector,
will aim to produce MICE leaders for the future. In the
past, with educational institutes mainly producing the
workforce for the hospitality industry, the industry has
faced a severe shortage of MICE professionals. Today,
people have a much better perception of the MICE
industry. Last year, TCEB entered into partnerships with
the Thailand Incentive & Convention Association (TICA)
and the Thai Exhibition Association (TEA) to establish the
MICE Course Board, which was tasked with formulating
an “Introduction to the MICE Industry” for universities.

“To date, 48 universities nationwide have signed an
MOU to adopt the new course. This clearly conveys that
Thailand has the largest number of universities offering
the MICE curriculum and capable of producing more
10,000 graduates a year. Moreover, Thailand has the
most comprehensive MICE textbook in Asia. This year,
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the bureau plans to expand the curriculum to vocational
education institutes nationwide,” Mrs. Nichapa says.

Mrs. Nichapa further explains that TCEB is aiming
to promote the MICE curriculum to make it integral
with mass education. Starting with the Introduction to
the MICE Industry programme for first-year university
students, the textbook is available in Thai and English
versions, with Powerpoint presentations and CDs
provided for lecturers. Moreover, the bureau also offers a
“Coach the Coaches” programme, ensuring that lecturers
understand and transfer knowledge to students correctly.
As the next step, the bureau will push for the compulsory
course to become a major subject and develop it as a
Master’s degree programme further down the line.

In addition, the bureau is moving forward with
the MICE Academic Exchange Programme, enabling
lecturers, students and researchers to gain new insights
into international MICE. The bureau is currently signing
MOUs with universities in Korea, Taiwan and Australia for
exchange programmes and educational facilities in other
countries are under consideration.

Trade Education, a midstream section, aim to
enhance the capabilities of industry professionals and
related government agencies and improve management
efficiency. The concerned individuals in the four MICE
Cities of Bangkok, Chiang Mai, Pattaya and Phuket are
required to develop management standards to host local
and international events.

To achieve this, the TCEB is importing international
programmes together with prominent speakers to
provide specialist training. The bureau will subsidise
as much as 70 per cent of the training cost for each
participant. Recently, the bureau joined up with UFI - the
global association of the exhibition industry- to organise
the “Exhibition Management Degree” or UFI-EMD
workshop for the fourth consecutive year. The bureau is
now planning to import the MPI (Meeting Professional
International Programme) and IAPCO (The International
Association of Professional Congress Organizers), both
of which are certified courses.

“We need to be the exclusive host of international
MICE programmes in the region, which will lead to our
goal of positioning Thailand as the ASEAN MICE Institute
over the next 3-5 years,”Mrs. Nichapa says.

Capabilities Plus, the downstream section, is aimed
at developing management skills through short and
intensive master class programmes taught by renowned
international experts. The programmes will enable
executives to create visions for the future, come up with
creative projects and be innovative in decision-making
and planning.

In an effort to extend the education task, the TCEB has
designed its 2014 development programme around two
initiatives: MICE Major programme and MICE Casebook.
The bureau will sign MOUs with educational institutes
nationwide to come up with a revised MICE Major
curriculum that will serve as Asia’s first international
MICE standard programme. The MICE Casebook is an
extension of MICE 101, the first MICE textbook in Asia.
The MICE 101 comprises 5 compulsory subjects plus 2
elective subjects in line with the standard requirements
of Office of the Higher Education Commission. These
projects will reinforce student insights and knowledge.
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TCEB WINS MEGA-
SIZED HERBALIFE ASIA
PACIFIC TO THAILAND
FOR THE SIXTH
CONSECUTIVE YEAR

erbalife once again chose Thailand to organise the “Herbalife Asia Pacific
Extravaganza 2013". The event reflects not just the potential and readiness of
Thailand to host major corporate meetings, but also its success in moving from
being a business hub to a connector of business in the Asian region.
The event, held between June 14 and 16, 2013 at Impact Muang Thong
Thani, is Thailand'’s largest corporate meeting this year, attended by more than
23,000 participants from 12 countries across the Asia-Pacific region. The event is expected to
generate revenue of more than Bt1.8 billion for the country.

Herbalife Asia Pacific Extravaganza is the annual regional meeting of Herbalife and is
designed for independent distributors to celebrate their business success, receive training in
the latest products and gain advice on business building initiatives from Herbalife leaders and
nutrition experts.

Mr. Nopparat Maythaveekulchai, TCEB's President, notes that Herbalife Asia Pacific
Extravaganza 2013 is a crucial link in the business connections in Asia and demonstrates
Thailand’s capabilities for hosting mega events. This is in line with TCEB's market strategy,
which aims to penetrate the MICE markets in Asia and draw mega events to Thailand.

Herbalife is a global nutrition company and, as such, one of major industries driving
the growth of Thailand’s MICE industry. Others include automobile & accessories, cosmetics,
chemical, finance & banking, insurance, electrical appliances, and tourism. The success of
this mega event thus proves Thailand’s outstanding potential for hosting large international
meetings and clearly demonstrates TCEB's role as a supporter of global events.

In addition, this event also showed the readiness and potential of Thailand as a preferred
destination for business events, exhibitions, thanks to its modern meeting venues, perfect
infrastructure and world-class facilities.

“TCEB fully supports the Herbalife meeting. Not only does it promote the strong points of
Thai hospitality, delicious food and unique culture, the event also contributes tremendously to
the economy. It is estimated that the meeting will generate revenue of up to Bt1.84 billion with
23,000 attendees,”the President said.

This year marked the sixth time Herbalife has chosen Thailand as its destination to bring
together independent distributors from the Asia-Pacific region, with participants coming from
Australia, Hong Kong, Indonesia, Japan, Malaysia, Macau, New Zealand, the Philippines,
Singapore, Taiwan, Thailand and Vietnam.

Herbalife also organised this year concurrent meetings in Seoul, South Korea and
Bangalore, India, giving its members a chance to enlarge their business networks. The three
events were expected to attract 55,000 attendees.

William M. Rahn, Senior Vice President and Managing Director, Herbalife Asia Pacific,
notes that Herbalife is enjoying growth in the Asia-Pacific region. The company saw the need
to organise events in various countries so as to respond to the demands of the rapidly growing
number of independent distributors. Over the past five years, Herbalife Asia-Pacific has
enjoyed double-digit net sales. At present, Asia-Pacific is the largest contributor to Herbalife
worldwide, with revenue representing 28 per cent of global revenues in 2012 and net sales of
Bt34 billion (US$114 billion).

“The continued growth has been driven by Asia’s health-conscious consumers and the
growing demand for nutrition products. Obesity and poor nutrition have become significant
public health problems, threatening people across the globe including in many Asia Pacific
countries,” he added.

According to Ministry of Public Health, Thailand ranks in the top five countries in the Asia
Pacific in numbers of obese people. At present, Thailand has more than 17 million obese or
overweight individuals, a figure that is likely to increase at a rate of 4 million people a year.

Herbalife Ltd is a global nutrition company that sells weight-management, nutrition, and
personal care products intended to support a healthy lifestyle. Herbalife products are sold in
more than 80 countries through a network of independent distributors all over the world.

“The Herbalife Asia Pacific Extravaganza in Bangkok is the biggest event among the three
host countries this year. With Thailand’s central location in the Asia Pacific and the readiness
of its infrastructure as well as experience in organising the world-class meetings, Bangkok is
considered as the perfect destination for business meetings in Asia. The TCEB'’s support is
also a crucial part of the event’s success,” Mr. Rahn added.
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EUROPE MICE MARKET

FOLLOWING A
CAUTIOUS PATH

he deep recession in Europe continues to pose a risk to global economic
growth, with European countries in particular inevitably bearing the
brunt of the impacts including further declines in the inflation rate and
rising unemployment. This situation naturally also affects the meetings

industry.
The American Express Meetings & Events’'s 2013 Meetings
Forecast (AMEX), which surveyed corporate meetings in America, Europe, Asia
and South America, found that Europe recorded the highest drop of 2.3 per cent in
2012 compared to the previous year. More than 50 per cent of delegates believed
that the number of participants in 2013 would further decline by 5.2 per cent and
was likely to plunge by almost twice as much in the following year. Each corporate
entity needs to think hard about the type and size of its meetings to optimise worth.

Meeting planners in Europe believe that the duration of meetings is likely
to decease by 3.8 per cent. They reason is that several days of meetings might
not be beneficial to the host corporation and would lead to higher expenses.
Organisers therefore have to outline the contents for each meeting to help eliminate
unnecessary costs and ensure alignment with business priorities and goals.

Information technology can be adopted to substantially reduce cost and time.
These technologies include virtual meetings, social media as well as smartphone
applications to support the meetings.

Meanwhile, meeting expenses are also likely to decline, partly as a result of
the reduction in both the number of meetings and their attendees. The AMEX
forecast predicts that the average expenses of attendees in 2013 will decrease by
4.4 per cent from last year, leading to a reduction in the revenues of organisers and
host countries. Meeting planners, organisers and other concerned parties must
therefore be very conscious of costs.

However, Europe remains attractive as a meeting destination, as its convenient
transportation network serves to lower meeting costs. The AMEX survey also
indicates that Europe remains the continent most likely to see an increase in
demand for meetings, up by 1.9 per cent in 2013 over the previous year. The top
ten European destinations for meetings are London, Paris, Amsterdam, Barcelona,
Brussels, Nice, Berlin, Frankfurt, Rome, and Munich.

Accommodation is a crucial factor in selecting meeting destinations because
it represents a fixed cost. According to the survey, medium-sized hotels are likely
to be more popular while luxury hotels or resorts will be regarded as less attractive.

Meeting planners or organisers must make adjustments in line with the
changing economic environment. Nonetheless, it is predicted that Europe will
remain a preferred destination for meetings, thanks to convenient transport
networks, high level of safety, and the possibility to conduct financial transactions
in the Euro in many countries. These are all strong points and provide a boost to
the European meetings industry. Significantly, meeting planners, organisers and
attendees are able to save considerable time and expenses by organising meetings
within Europe compared to holding them on other continents.

In Thailand, the meetings from Europe can be divided into 2 groups: Corporate
and Non-Corporate. According to TCEB, European meetings rank the second
largest behind Asia, with Corporate Meetings accounting for 8.53 per cent and
Non-Corporate Meetings for 8.82 per cent of total meeting attendees in Thailand.
The top five European countries holding Corporate Meetings in Thailand are the
UK, France, Germany, Italy and Spain.

The three topics of most interest in the Corporate Meetings category are
technology, management and communication and transportation, while those for
Non-Corporate meetings are medical science, technology, and management.

In 2012, the number of European MICE travelers to Thailand totaled 77,300
generating more than Bt7 billion in revenue. The bureau expects 2013 growth in the
European market to remain at the same level as last year. This will form a major
component of the target for Thailand’s MICE industry, which aims to see about
940,000 MICE visitors to Thailand and generate a total revenue of Bt88 billion.

The European corporate meetings being held in Thailand last year included
NDS Devcon Meeting from the UK, Nestle Conference from Russia, Nutricia
Thailand Incentive from Belgium, and Zurich Insurance Incentive from Portugal.

International meetings from Europe included the International Conference
on Postharvest Pest & Disease Management in Exporting Horticultural Crops
organised by the International Society for Horticultural Science from Belgium,
the World Tunnel Congress (WTC) organised by the International Tunnelling
and Underground Space Association from Switzerland, and the FAO/OIE Global
Conference on Foot and Mouth Disease Control organised by World Organisation
for Animal Health from France.
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