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MESSAGE FROM ACTING PRESIDENT

This newsletter brings some good news: TCEB has signed
a memorandum of understanding (MoU) with Chiang
Mai to develop the northern capital into a MICE City.
The bureau realizes that Chiang Mai has the potential

to become a business and tourism hub in the North and
grow into a world-class tourism destination that is ready
to host conventions and exhibitions offering international
standard hotels and facilities, convenient transport as
well as invaluable history and culture. All these points
should make the city perfect to serve the MICE industry,
and in order to achieve this, both sides will emphasize
joint marketing campaigns, public relations and MICE
human-resource development.

The MICE 4 Youth campaign, launched to reinforce
understanding of the MICE industry among students,
is one of the main highlights of the TCEB-Chiang Mai
collaboration, with nine leading educational institutions
working to spread MICE knowledge among students.
This long-term project is aimed at developing human
resources in a bid to strengthen Chiang Mai and the
northern region’s potential so it flourishes in the MICE
industry. TCEB also plans to take this project to other
parts of the country, particularly provinces targeted

to become MICE Cities such as Bangkok, Pattaya and
Phuket.

Another remarkable event in this issue is that Thailand
will host the 17t IT & CMA and 12t CTW Asia Pacific
between October 6-8, 2009, which is the largest trade
show in Asia Pacific. The event is aimed to bring MICE
industry professional worldwide together in Asia, allowing
them to discover new opportunities at this trade show.
Thailand has won the right to host this event for eight
consecutive years.

Apart from this, the Global Association of the Exhibition
Industry or Ufi has given Thailand top ranking in the
Asean region in four categories: the number of events
held; the total space utilized for exhibitions per year; the
average size of each fair; and total revenue. Readers can
find more details inside the newsletter.

Even though the global economic slowdown and

other factors are adversely affecting several business
sectors in this last quarter, TCEB is still working hard
to aggressively try and bring in more events. We will
continue to update you on Thailand’s MICE movement
and offer support to all operators in the industry.

Supawan Teerarat

Director of Exhibitions, Acting President

Thailand Convention and Exhibition Bureau
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COVER STORY

Thailand Convention and
Exhibition Bureau signed
a memorandum of under-
standing (MoU) with the
city of Chiang Mai early
this month to launch an
aggressive strategy to drive
the city into becoming a
sustainable MICE City. Itis a
move to widen the market
into becoming a tourism
and health hub in the Great
Mekong Sub-region (GMS)
and the Bay of Bengal
Initiative for Multi-Sectoral
Technical and Economic
Cooperation (BIMSTEC).

.R. Disnadda Diskul, chairman

of the TCEB board, said this

agreement would work as a

catalyst to turn Chiang Mai into

an ideal MICE city and enhance

Thailand’s competitiveness in the
international arena. This is part of TCEB's strategy
to develop the Kingdom'’s four main metropolises —
Bangkok, Pattaya, Chiang Mai and Phuket — into MICE
cities, which should fulfill the objective of making the
country into a preferred MICE destination in Asia. TCEB
had previously signed a memorandum of understanding
with the Bangkok Metropolitan Administration (BMA)
and the administration of Pattaya.

Meanwhile, the plan of developing MICE cities falls in
line with the government’'s policy to stimulate public
and private organizations to hold more meetings in
Thailand and thereby stimulate the economy and local
income distribution.

Chiang Mai is regarded as the economic and tourism
hub in the North of Thailand as well as GMS, and its
readiness in infrastructure, public utilities and facilities
as well as natural resources and invaluable culture
make the city a great capital. The promotion of Chiang
Mai in the MICE industry will also substantially boost
the city’s economy as a whole.

However, Disnadda has suggested that in order to
develop Chiang Mai into a sustainable MICE city,
the most urgent task would be to develop human
resources so it is ready for the industry’s growth in the
future. In order to focus on youth so they have a better
understanding of the industry, TCEB has teamed up
with nine leading universities in the northern region to
initiate the MICE 4 Youth project to pioneer education
in the subject.

Moreover, the success of developing MICE cities
will depend largely on the cooperation of public and
private sectors in Chiang Mai to implement the plan in
a unified and effective manner.

Chiang Mai Governor Amornphan Nimanant said the
collaboration with TCEB would help the city set more
obvious guidelines and strategies for the development
of the MICE industry. According to the agreement,
TCEB will be playing a crucial part in promoting and
supporting Chiang Mai's MICE industry, particularly
in terms of technical, marketing, public relations and
human-resource development.

According to the five-year (2009-2013) development
strategy for Chiang Mai under the “City of Life and
Prosperity” theme, the MICE industry would be a vital
mechanism to stimulate the city’s economy by turning
the tourism base into MICE business, which should
contribute higher revenue.

In order to follow this vision, Chiang Mai is aiming to
become a world-class tourism destination featuring
culture, eco-tourism, natural adventure, handicraft,
health and spa as well as a preferred MICE destination.

In order to achieve this objective, the province has set
a system of cluster management comprising the public
and private sectors, academics, research entities as

Students from nine
universities in the
North of Thailand
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TCEB LAUNCHES THE
PIONEERING MICE 4 YOUTH

PROJECT IN THE NORTH

SPREADS THE
KNOWLEDGE OF MICE
AMONG STUDENTS

TCEB has joined forces with TICA, TEA and nine
leading universities in the North to launch the
MICE 4 Youth pilot project to foster understanding
of the industry among students. This mission will
concentrate on developing human resources in
preparation for a growing MICE industry and
expand greater cooperation between TCEB and
the city of Chiang Mai to develop an ideal MICE
City.

M.R. Disnadda Diskul,
Convention and Exhibition Bureau (TCEB)’s

chairman of Thailand
board, said developing human resources for
the MICE industry was a key mission and that
the bureau was preparing a new workforce that
includes students, young executives as well as
government officers — all of whom are vital.

Since the MICE industry is still new in Thailand
and there is a lack of skilled personnel in the
field, TCEB has made alliances with Thailand
Incentive and Convention Association (TICA),
Thai Exhibition Association (TEA) as well as
education institutions nationwide to initiate the
MICE Education campaign.

THE EDUCATION CAMPAIGN IS
TARGETED AT FOUR GROUPS:

B The Train the Trainer project is aimed
at helping teachers, lecturers, educational
officers and MICE operators to develop skills
and a real understanding of both domestic
and international MICE industry;

The MICE 4 Youth project is aimed at
developing MICE knowledge among students
nationwide;

The GovernMICE project aims to develop
MICE knowledge among government officers
and state agencies across the nation,
particularly in the four MICE cities — Bangkok,
Pattaya, Chiang Mai and Phuket;

MICE Ed is aimed at developing the potential
of operators in related industries enabling
them to learn how they can benefit from an
exchange of knowledge and experience with
MICE operators.
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well religious organizations, with the governor and
deputy governor acting as facilitators. This is different
from the general bureaucratic system of helping Chiang
Mai turn a crisis into an opportunity and transform ideas
into practical implementation. This does not just mean
jointly developing ideas, but also having everyone
work and taking responsibility together. Rectors of
seven Chiang Mai universities, former chairman of the
Thai Chamber of Commerce as well as the former of
chairman of the provincial industry federation have
been invited to take part in the governor's steering
committee.

In terms of marketing activities, Chiang Mai has joined
up with the private sector, particularly the Chiang Mai
Tourism Business Association (CTBA) and Association
of Thai Hotels — Upper Northern Chapter, to organize
an aggressive marketing campaign covering new
markets like China, India and the Middle East as well
as tourists, such as those from Australia, who prefer to
visit Thailand between May and October.

“Chiang Mai has the potential and readiness to become
a center for economy, tourism and international
meetings in GMS comprising China [Yunnan],
Cambodia, Vietham, Myanmar and Lao including
BIMSTEC comprising India, Bangladesh, Sri Lanka,
Bhutan and Nepal. Meanwhile, the number of arrivals
for leisure and medical treatment has been growing in
Chiang Mai,” Chiang Mai governor said.

Apart from this, Chiang Mai also plans to join major
roadshows and trade shows, produce different types
of brochures, upgrade its facilities for tourists, improve
existing tourist attractions, create new activities and
develop human resources in the tourism industry.

Next month, the province will launch the “Amazing
Lanna Jao” or “Amazing Lanna Yes!” campaign, which
will run until next April.

Chiang Mai authorities are also planning to introduce
its MICE City project during the Asean foreign
ministers’ summit scheduled to be held in Chengdu, in
the Sichuan province of China, mid next month.

Besides Chiang Mai’s more than 32,000 hotel rooms
on offer, an efficient international airport, transportation,
facilities and a diversity of tourist attractions, the
Ministry of Tourism and Sports has also approved a
budget of more than Bt2 billion to build an international
convention and exhibition center in the city. The
construction is expected to commence early next year
and due to be completed by 2012 with the capacity to
accommodate as many as 5,000 delegates.

Amornphan said private operators had started entering

the MICE market over the past few years, with Chiang
Mai being chosen as a host city for many international
events. This year, Chiang Mai will be hosting eight major
events such as the Northern Eco & Adventure Trace
Mart from September 25 to 27; the annual convention
of the Travel Agents Federation of India (TAFI) from
November 22 to 25 involving 1,400 members; the
27th Thai Chamber of Commerce Conference from
November 28 to 29; and a meeting of Habitat for
Humanity Thailand and its volunteers from November
15 to 20 during which 3,000 people will gather to build
82 homes in Chiang Mai's San Sai district under the
26th annual Jimmy and Rosalynn Carter Work Project.

A statement from Pradip Luula, president of TAFI, said
that Chiang Mai was an unexplored destination for
most travelers from the sub-continent. Indian arrivals
into Chiang Mai are still negligible, even though the
federation considers it one of the better destinations
because it offers everything - gentle residents,
pleasant weather and great shopping in terms of
handicrafts, ceramics, woodwork and furniture.

Going into details of the collaboration, TCEB and
Chiang Mai will cooperate in promoting and publicizing
MICE in the city. They will jointly pass on knowledge
and exchange information on the industry with each
other and with other concerned organizations.

Moreover, both sides will exchange information
for consideration on city development including
infrastructure to maximize benefits and enhance
potential and competitiveness in the MICE industry.
They will also jointly develop human resources related
to the industry.

Arecent TCEB survey of Chiang Mai’'s MICE market has
revealed that 70 per cent of the total market in meetings
& incentives (Ml) and conventions & exhibitions (CE)
remain weak. Therefore, the creation of a strategic
marketing strategy would help place greater emphasis
on the CE market, which should eventually boost the
MI market.
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Planting at Huai Hongkhrai

Disnadda said the MICE 4 Youth project,
launched in Chiang Mai early this month, is part
of the collaboration between TCEB and the city
of Chiang Mai to develop the metropolis into a
MICE City. The project will not only pave the way
to develop Thailand into a MICE education center
in Asean, it will also encourage students to use
the MICE industry as a career choice.

Institutions participating in the project are: Chiang
Mai University; Payap University; Chiang Mali
Rajabhat University; Rajamangala University of
Technology Lanna; The Far Eastern University;
Maejo University; North-Chiang Mai  University;
Mae Fah Luang University, Chiang Rai; and
Naresuan University.

More than 500 students took part in the launch
of the MICE 4 Youth project, that included
activities such as presentations by experts
and successful operators related to the MICE
business as well as a MICE exhibition and
workshop on creative operations at the Huai
Hongkhrai Royal Development Study Center. Not
only did this event give the students hands-on
experience, it also helped widen their perspective
on knowledge, giving them different points of
view and alternative career choices.

“I'm confident that this project will help cultivate
the young blood to become MICE experts, which
will lead Thailand’s MICE industry toward strong

and sustainable growth. Ultimately, it will turn
Thailand into a preferred destination for the global
MICE industry,” Disnadda said.

Tospol Bunsiri, a lecturer for management at
the Faculty of Business Administration, Payap
University, said the MICE Education campaign
was in line with future changes of Chiang
Mal. Apart from being a destination for tourists,
Chiang Mai has been given the opportunity
to become a MICE City and also support the
growing trend of domestic MICE.

The buoyant trend in the industry as well as the
TCEB collaboration has encouraged the university
to revise its curriculum, making MICE a major
subject, which should attract about 70 students
every year. The university is also planning to
develop a specific MICE curriculum in order to
produce an effective workforce in preparation for
future trends.

The lecturer suggested that Chiang Mai should
make a concerted effort with TCEB and
academics to develop a MICE curriculum and
leaming system that meets standards and can
be effective.
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BIDDING TCEB CHAIRMAN
AF ONDF AREWELL

.R. Disnadda Diskul, chairman of the board of Thailand Convention and Exhibition
Bureau, spent the past six years building a strong foundation for our agency.
His dedication has made TCEB a key public organization with the mission of
developing MICE industry and turning Thailand into a world-renowned MICE
destination. All TCEB staff members are grateful to M.R. Disnadda for his devotion
and his vision, and we will do our best to continue building on his good work. As his term as TCEB
chairman comes to an end, we would like to use this occasion to thank M.R. Disnadda for his great
contribution to our success and his tireless devotion to turning TCEB into an organization that
effectively contributes to Thai society and the country as a whole.
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THAILAND S EXHIBITIONS REMAIN THE ASEAN LEADER
TCEB GEARS UP TO INCREASE MARKET
SHARE NEXT YEAR

TCEB announced that a recent marketing research conducted by Ufi, the Global Aassociation of
the Exhibitions Industry, revealed that Thailand was still the best Asean destination for exhibitions
for the fourth consecutive year. Consequently, TCEB adjusted its marketing strategy for next year
by emphasizing on the short-haul market because it is confident that it can attract 200 exhibitions
and bring in more than Bt7.5 billion in revenue.
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upawan Teerarat, exhibitions
director and acting president of
TCEB, revealed that the ranking
underscored Thailand’s success in
penetrating the exhibitions market
over the past year and also showed
that the “Bangkok ... Exhibition City
of Asean” project was a definite achievement because
it generated more than Bt6.8 billion in total revenue.

This year, TCEB contines with an aggressive marketing
strategy by focusing on more international markets.
The Ufi study has clearly shown that Thailand’s
exhibition industry remains the leader among Asean
countries and is the eighth best destination in Asia.

According to the research conducted by Ufi last year
in 15 Asian countries, under the topic “Trade Fair
Industry on Asia 5th Edition, 2009”, Thailand came first
in four categories: the number of events held in the
Kingdom which totalled 71; 448,750 square meters
utilized in exhibitions per year; each fair averaged
6,320 square meters in size; and the total revenue hit
Bt6.86 billion.

“TCEB is tying up with the Bangkok Metropolitan
Administration to implement the ‘Bangkok ... Exhibition
City of Asean’ campaign to promote the capital as a
regional exhibition destination. Both parties have
created various marketing strategies including
marketing ~communication  activities, overseas
marketing campaigns and formed strategic alliances
with key public and private sector stakeholders to
jointly stimulate the exhibition industry,” Supawan
explained.

In 2008, TCEB was successful in bringing 71

international trade shows to Thailand that involved
96,184 business travelers from across the world and
generated more than Bt6.8 billion in revenue.

For 2010, TCEB has adjusted its strategy to achieve a
higher level of integration as well as market coverage.
The new strategy will also provide stronger support for
operators in the domestic and international exhibitions
industry. TCEB is also aiming to win more bids for
global events and enhancing the standard of domestic
exhibitions so they are comparable to international
events.

Moreover, TCEB is offering a comprehensive
“360-degree” support package for businesses and
entrepreneurs in the exhibitions industry as well as
to event venues, trade associations and organizers
in an attempt to increase the number of business
travelers and international exhibitions in Thailand.
TCEB is also focusing on other Asian countries such
as China, India, Japan and South Korea because
these short-haul markets appear to have a high
potential in terms of exhibitions despite the current
economic downturn.

Besides holding roadshows to emphasize business
matching in order to open up new opportunities for
Thai entrepreneurs to meet and create new trading
networks with operators, trade associations and
state agencies in targeted countries, online or digital
marketing will be another crucial channel to help
penetrate the overseas market next year. Online
marketing will help provide a digital database, digital
strategy and online business network.

Supawan is confident that online marketing would be an
effective channel to directly access exhibition markets

worldwide. A recent survey indicated that 60 per cent
of the respondents used online tools such as the
Internet to search for information on exhibitions, direct
marketing activities for event promotions and business
operation. Only 30 per cent of the respondents said
they had relied exclusively on conventional “offline”
sources of information.

Meanwhile, TCEB has formed alliances with three
strategic partners: the Bangkok Metropolitan Authority,
the Commerce Ministry’s Department of Export
Promotion, and the Thai Exhibition Association (TEA)
to set an aggressive policy as well as implement
activities to collaboratively stimulate the exhibition
industry.

Taya Teepsuwan, BMA's deputy governor, said the
partnership between the city’s administrative body
and TCEB is aimed at encouraging foreign businesses
to realize that Bangkok has the potential and is ready
to serve and host international exhibitions.

In a bid to achieve this goal, BMA has set clear
policies to drive and support Bangkok into becoming
a world-class exhibition destination. Once the plan
is implemented, BMA will extend its mass transit
network, add another 5,000-rai of green urban spaces
within four years, restore the city’s environment and
landscaping as well as make commuting to different
areas more convenient in order to meet the standards
expected of a top conventions and exhibitions venue.

In addition, BMA is also planning to promote Bangkok
as the City of Smiles in terms of culture, lifestyle and
waterside tourism, shopping and food, health tourism
as well as smiling residents that should help foreign
visitors take home sweet memories.



ROYAL INITIATIVE DISCOVERY
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TWO RURAL COMMUNITIES IN NAN
PIONEER ROYAL INITIATIVES PROJECT

A sub-committee under the RID scheme has selected two
communities in Nan province to build on sustainable knowledge

management and development

rofessor Dr. Thongchai Panswad, chairman of the sub-committee

on knowledge management and development under the Royal Initiative

Discovery, said two communities — Baan Yot in tambon Yot, Song

Khwae district and Baan Nam Pak in tambon Tan Chum, Tha Wang Pha

district — had been chosen to lead other communities to future
development.

As per the 2009-2011 project, the panel has divided the operation into three phases.
The first phase would to be to study and gain more knowledge about development
from the many Royal Initiative projects currently underway.

The second would be publicizing this knowledge as a guideline for community
development in the future. This should help new communities prepare their
management and development projects along a specific model because the same
criterion does not work in every area. Some of the ideas should come from on-site
work.

Finally, the sub-committee will share the knowledge and development principles
learned in the first two phases with each community so the people can understand
what lies at the heart of development and how it can be used in their community.
Once the people understand management and development, they will be able to
continue developing their community and become self-reliant in the long run.

“According to the primary principles of knowledge management and development,
the sub-committee will study each community’s strengths and weaknesses before
it can decide which direction the community should take. For instance, some might
need development in water resources, some might want to focus on farms, while
others might be outstanding in terms of culture,” Dr. Thongchai explained.

The sub-committee has been working with the two Nan communities over the past
three or four months and expects the efforts to pay off substantially next year.

Baan Yot sits at the source of Yao River, a tributary of the Nan River. Since the
community does not cover too large an area, it would benefit greatly from water,
agricultural and community management as well as development in these areas.

THE PROCESS OF SELECTING
THE COMMUNITIES FOR THE
PROJECT:

Analyze each community’s
strengths and weaknesses;

Study the situation and
strengths of people in the area;

Check the working experience
of staff and volunteers;

Seek cooperation from local
administration organizations.

While Baan Nam Pak sits on a much smaller tributary, the development of the two
areas can be linked up because they are both based at the source of the Nan River.
Besides, this plan falls in line with His Majesty’s working principle: every project
must begin from a small area.

In addition, the sub-committee has also suggested that farmers in the area branch
out and grow other kinds of crops instead of just corn, which has been adversely
affecting the area’s bio-diversity and destroying the environment. The panel wants
the farmers to try and reduce a proportion of their corn crops and diversify into other
plants.

If this experiment is successful, Dr. Thongchai said a study conducted by the
Thailand Research Fund has shown that 10 other provinces — Uttharadit, Nakhon
Pathom, Yasothon, Kalasin, Phatthalung, Satun, Chai Nat, Ubon Ratchathani,
Phitsanulok and Nakhon Si Thammarat — also have the potential for this project.

However, the sub-committee first needs to negotiate with various government
agencies for cooperation and support in order to maximise the effectiveness of
the knowledge management and development projects. For instance, the Transport
Ministry could support things like road construction, the Ministry of Natural
Resources and Environment could determine the impact the construction of a dam
would have on the environment, the Interior Ministry could be responsible for safety,
while the Agriculture and Education Ministries could publicize the project.

Apart from government agencies, experts on industry and strategic development,
academics as well as representatives from the Mae Fah Luang Foundation and
Office of the Royal Development Project Board would also participate in the project.

“In the long term, the project is aimed at lifting people’s quality of life. When people
have better life, it will lead to a better society, which would go hand in hand with the
entire country’s development,” Dr. Thongchai said.
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TCEB GETS GOOD RESPONSE FROM FAMTRIP TO KHON KAEN

PUBLIC AND

PRIVATE SECTORS ARE

CONFIDENT ON THE POTENTIAL AND
READINESSF OR MEETINGS

TCEB has been successful in organizing a Domestic Corporate Familiarization Trip in Khon
Kaen last month, especially since the province is already popular among many public and
private agencies for holding meetings and incentives. The event helped participants meet
local operators and properly experience the province’s facilities and many tourism attractions.

his was one of the eight familiarization trips nationwide that TCEB

and Thailand Incentive and Convention Association (TICA) are jointly

organizing this year. The trip was part of a major marketing strategy to

encourage understanding and getting public and private organizations

to participate in the “Prachum Muangthai Pumjai Chuay Chart” domestic
MICE campaign.

TCEB invited more than 20 state agencies and associations to participate in the
trip including the Ministry of Tourism and Sports; the National Statistics Office
of Thailand; Plans and Programs Division; Development Coordinating Center for
Security under the Defense Ministry’s Office of Policy and Planning; the Foreign
Ministry’s Devawongse Varopakorn Institute of Foreign Affairs; the Personnel
Division of the Department of Agricultural Extension; Industrial Promotion Center
- Region 5; National Center for Genetic Engineering and Biotechnology (BIOTEC);
Royal College of Anesthesiologists of Thailand; the Royal College of Physicians of
Thailand; and the Publishers & Booksellers Association of Thailand (PUBAT).

Chiruit Isarangkun Na Ayuthaya, TCEB'’s government and corporate affairs director,
said that by taking part in this activity, TCEB received a good response from
participating organizations. They did not just meet local operators and realize the
province’s potential and readiness in providing accommodation, meeting venues
and other facilities, it also gave them a chance to get directly matched in terms of
business.

Naruemol Sukhum, executive director for TICA, said the association usually
organizes four or five Familiarization Trips every year, and the promotional activities
organized in collaboration with TCEB would act as a catalyst for the domestic MICE
industry. After all, organizations will have a better idea about where they should hold
their meetings and incentives.

In addition, TICA also held a sales visit event jointly with Khon Kaen University and
Mahasarakham University — the two institutes that regularly bid for international
meetings. TICA has been supporting the institutions by offering advice along with
project plans as well as funding their move to enhance competitiveness when
bidding for international events.

Pornsuk Santikornthavorn, personnel expert at the Foreign Ministry’s Devawongse
Varopakorn Institute of Foreign Affairs, said TCEB'’s trips would not only help
participants realize Khon Kaen'’s potential but they could also visit the Chonnabot
district, which is famous for its mudmee silk, woven using an age-old Isaan
technique of creating unique patterns. This should become a perfect location for
foreign ambassadors to experience the lifestyle and local culture in the Northeast.

Major Dr. Chanrit Lawthaweesawat, from the advisory board for the Medical
Association of Thailand, said that Khon Kaen did not only offer top meeting venues
and convenient transport, it is also outstanding in terms of cultural diversty.

Porntip Ngampromphan, manager of the Publishers & Booksellers Association of
Thailand, commented that the FAM Trip is very good for giving organizations the
chance to experience real places and the province’s readiness, which in turn would
help the organizations choose Khon Kaen as a venue for their meetings.

“The association is planning to organize more provincial book fairs and move events
that were earlier held in schools or educational institutes to convention centers in
provinces such as Hat Yai in the South, Phitsanulok in the North and Khon Kaen in
the Northeast”.

Porntip attributed the association’s plan to hold a meeting next year at Golden
Jubilee Convention Hall to Khon Kaen'’s readiness as a host.

Ramijitti Indaraprasirt, from the public relations department at the National Center
for Genetic Engineering and Biotechnology, also agreed that “Prachum Muangthai
Pumjai Chuay Chart” was very good at giving organizations a chance to receive in-
depth information and directly experience things such as the local cuture.

Apart from having an efficient infrastructure and convenient transportation network,
Khon Kaen is also ready in terms of meeting venues.

The province already has more than 3,500 hotel rooms on offer, and the number
should rise by another 500 with an additional four hotels set to open next year. The
four- and five-star hotels should be able to accommodate 1,000-strong meetings.
Meanwhile the Kanchanapisek Convention Hall of Khon Kaen University has 21,160
square meters earmarked for functions that can easily accommodate 2,000 to 3,000
people.
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TCEB TO HOST 17" IT & CMA
AND 12TH CTW ASIA PACIFIC

TCEB is attracting more than 2,000 buyers and
sellers in the MICE industry from 50 countries to
the Asia-Pacific premier meetings and incentive
travel show, to be held in Bangkok between 6-8
October. The event is meant to restore market
confidence and generate revenues of Bt1 billion.

alinee Kitaphanich, director of meetings and incentives TCEB, has teamed up

with TTG Asia Media to host the 17" IT & CMA as well as the 12" CTW Asia-

Pacific 2009 at the Bangkok Convention Center in Central World. The two events

are getting added support from Thai Airways International and other partners of
the Thai team.

“This year, the event will be organized under the ‘Feast on Asia’ theme that aims to create a
strong platform for leading MICE industry professionals from across the world to meet in Asia
and find new business opportunities at this double-bill event,” Malinee said.

This is the eighth consecutive year that Thailand is hosting this event and will do so for
another four years thanks to an agreement with the organizer, TTG Asia Media. These
meetings should emphasize and reflect the country’s potential and readiness to become a
preferred destination for meetings, incentives, conventions and exhibitions in Asia.

So far, 380 buyers from 50 countries have already confirmed their participation. In addition,
exhibiting companies and organizations related to tourism and MICE industries from countries
such as Vietnam, China, Hong Kong, Thailand, South Korea, Japan, Taiwan, Sri Lanka, the
Philippines, Malaysia, Singapore, Indonesia, Brunei, Australia and New Zealand will also be
setting up pavilions at the trade show.

TCEB expects more than 2,000 delegates from across the world to attend the Asia-Pacific
event and generate around Bt1 billion in revenue.

HIGHLIGHTS AT THIS YEAR’S EVENT ARE:

m Thai MICE Cities Showcase: TCEB is joining forces with four cities — Pattaya, Chiang Mai,
Phuket and Bangkok — to exhibit and hold trade talks for the first time, which will enhance
the potential of the MICE industry;

m MICE Human Resources Development: TCEB teams up with the Thailand Incentive and
Convention Association (TICA) to support Future Leadership Forum that will bring together
60 students from 15 educational institutions nationwide for a seminar and training course,
and will give them real experience of a trade show. The event will also hold a MICE project
contest, the two winners of which will get to attend the IMEX 2010 in Germany.

m The Association Professional Competencies Course: It will be launched at the IT & CMA 2009
in Bangkok, with its content based on the internationally acclaimed Certified Association
Executive (CAE®) designation offered by CSAE (Canadian Society of Association
Executives) in conjunction with AUSAE (Australian Society of Association Executives).
The course will focus on the talents that executives of successful associations need.
Participants will also get to learn what it takes to create a vision, develop conceptual skills,
implement governance systems, successfully deal with volunteers, develop programs and
evaluate success.





