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MESSAGE FROM THE PRESIDENT

Dear readers,

TCEB carried out many major projects in the first quarter of 2011,
notably working with the public and private sectors nationwide to
launch the “D-MICE: Believe in Thailand” campaign that aims to
generate awareness and understanding of the role and direction of
Thailand'’s local MICE industry.

In parallel, TCEB also completed its reorganization by setting
up the Domestic MICE Promotion Department and integrated
its marketing strategies in order to maximize domestic MICE
market penetration. Through these efforts, TCEB is confident that
domestic MICE will grow by more than 30 per cent and generate
Bt17.5 billion in revenue this year.

Meanwhile, TCEB has moved forward with the second phase of the
Creative MICE project, which has become one of major activities
under the “D-MICE: Believe in Thailand” campaign. This year, the
Bureau plans to extend the campaign to the northeast and lower
north regions of Thailand, selecting three potential MICE provinces:
Khon Kaen, Ubon Ratchathani and Phitsanulok.

The campaign aims to inspire and encourage cities outside Bangkok
to change the way they think about organising events to become
more creative and to develop MICE Cities so they are ready to host
both local and international events. The programme kicked off in
Khon Kaen province. Through events in these three provinces, the
Bureau expects to attract a total of at least 300 participants. TCEB
promoted the project through various media channels to ensure
maximum coverage and expects to reach at least 2 million people
around the country.

In terms of international events, Thailand demonstrated great
success in hosting the “2011 UFI Open Seminar in Asia”. The event
reached a new record in terms of delegates, welcoming more than
270 industry representatives from 26 countries. This overwhelming
participation in the UFI Open Seminar also proved the success
of Thailand’'s TCEB-initiated campaign “Believe in Thailand”.
The Bureau was invited to speak at the seminar and explain the
main developments in Thailand’'s MICE industry, as well as give
a detailed briefing of the objectives and results of the “Green
Meetings Thailand” government initiative. TCEB has worked
with a pool of organizations from the both the private and public
sectors to develop a coherent national strategic plan for Thailand’s
exhibition industry.

As a result of TCEB's efforts in driving the Green meetings
campaign over the past two years, Bangkok has been ranked the
top city in Asia for Green Meetings and is among the top 10 cities
in the world.

Another major event supported by TCEB is the “Herbalife Asia-
Pacific Extravaganza 2011", which is being hosted by Herbal Life
International (Thailand) Ltd and will run from May 6 to 8, 2011.
This is considered a mega event and is the biggest event held in
Thailand this year. Thailand expects to welcome more than 25,000
Herbalife International executives and independent distributors
from 13 countries across the Asia-Pacific region, generating more
than US$50 million (Bt1.56 billion) in revenue for the country.

Bidding for international mega events like Herbalife Asia-Pacific
Extravaganza 2011 is one of TCEB's major strategies and winning
these bids has demonstrated the success of the Believe in Thailand
campaign. It is a strategy that will be continued to be used
aggressively in target markets throughout the year.

Akapol Sorasuchart
President

Thailand Convention and Exhibition Bureau
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COVER STORY

TCEB teamed up with

more than 400 local MICE
operators from both the
public and private sectors
nationwide to launch a
domestic campaign known
as “D-MICE: Believe in
Thailand”. In parallel, TCEB
set up the Domestic MICE
Promotion Department and
integrated the marketing
strategies to boost the local
MICE market. Through
these efforts, TCEB is
confident that domestic
MICE will grow by more
than 30 per cent and
generate Bt17.5 billion in
revenue this year.

nusak Inthraphuvasak, Chairman of the Board of TCEB, said that
the new campaign to promote domestic MICE events would not
continue the project that helped the sector extricate itself from
the economic crisis, but also extend efforts to stimulate, create
new ideas and enhance greater collaboration in the sector.
This would boost confidence in, as well as the potential and
readiness of MICE cities to serve both the local and international
MICE markets.

The Thai people are also blessed that His Majesty King Bhumibol Adulyadej has
approved the Royal Decree on tax changes, which was published in the Royal
Gazette on October 13, 2010. Under this new law, which aims to promote and
support the tourism industry, as well as stimulate the country’s economy, companies
or juristic partnerships will get 100 percent corporate income tax exemption for
domestic meeting expenses including meeting venues, accommodation, transport
and other related costs. This will substantially boost the domestic MICE industry.

Akapol Sorasuchart, TCEB’s President, pointed to the success of the “Meet in
Thailand, Prosperous Thailand” or “Prachum Muang Thai Phum Jai Chuay Chart”
campaign in enhancing the image and awareness of the domestic MICE industry,
and the vital role it played in helping local MICE operators affected by the global
economic crisis and local political turmoil. As a follow-up, this year, TCEB decided to
put into place a plan to stimulate the local MICE market. The D-MICE campaign was
therefore created to build knowledge and understanding of the role and direction of
local MICE industry development.
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The Bureau has also completed its reorganization by setting up the Domestic MICE
Promotion Department in order to maximize domestic MICE market penetration.

“According to a study, Thailand catered for more than 2 million domestic MICE
travelers in 2010, generating revenues of around Bt13.5 billion for the country.
Through the D-MICE campaign, which has a budget of more than Bt50 million,
TCEB expects that the local MICE industry will grow by more than 30 percent this
year. It is estimated that the number of domestic MICE travelers will rise to 2.5
million, which will generate about Bt17.5 billion in revenue,” said Akapol.

The launch of the “D-MICE: Believe in Thailand” campaign received a good response
from all 15 leading MICE organizations in both the private and public sectors,
including MICE cities (Bangkok, Pattaya, Chiang Mai and Phuket), MICE venues
in Bangkok and the provinces, and such industry associations as the Thailand
Incentive and Convention Association (TICA), the Thai Exhibition Association (TEA)
and the Thai Hotels Association (THA).

The event featured four exhibitions: (1) the history and development of Thailand’s
MICE industry; (2) the development of MICE Cities, Green Meetings, Creative MICE,
CSR events, and the TV programme “Understanding MICE”; (3) the latest strategies
in promoting domestic MICE, which are Team Building through experiencing
challenges, instilling pride in Thailand'’s history and culture, enhancing productivity,
fostering environmental awareness, CSR, and glimpse of luxury available in Thailand;
and (4) key communication channels: Meetings in Thailand Directory, Hotline Call
Center (02 530 7111) and website www.meetinginthailand.com, including digital
media such as twitter.com/meetinthailand and facebook.com/meetinthailand.

The various communication channels will enable target groups and the public to
better understand the MICE industry, thus creating greater participation. The Bureau
continues to encourage people to travel and organize more meetings in the country.

Another highlight of the event was the seminar: “Business Prospects in Organizing
Thailand’s Domestic MICE Events”, which featured a panel of MICE personalities,
including Weerasak Kowsurat, Director of the International Institute for Trade and
Development or ITD, Sommart Khunseth, secretary-general of the Federation of Thai
Industries (FTI), Vichai Asarasskorn, deputy Secretary-General of the Thai Chamber
of Commerce, Suchada Yuvaboon, Chairwoman of Rose Garden Riverside,
and TCEB. They exchanged ideas on domestic MICE business opportunities to
stimulate the economy and generate revenue, and also discussed industry trends,
growth potential and the readiness of the domestic MICE business to act as a pillar
of Thailand’s MICE industry.

In addition to the D-MICE campaign, several domestic MICE campaigns are to be
implemented under the “Domestic MICE: Believe in Thailand” banner. Activities will
include familiarization trips, domestic exhibitions, along with support, education and
promotion via every available media channel.

“This strategy, combined with the potential and readiness of domestic MICE
operators, the regional meeting centers, professional operators, the more than
60,000 hotel rooms nationwide and the collaboration of the public and private
sectors, will allow the domestic MICE to continue its strong growth and generate
revenue for all parties,” Akapol added. Local MICE operators will also be able to rely
on themselves even more in the future.

“We're confident that in 2015, “domestic MICE” will cover not just Thailand, but
also create marketing opportunities for more than 880 million MICE travelers from
ASEAN and South China. As a result, the growth of the domestic MICE market will
double from 2009, and Thailand will become a preferred destination for the MICE
industry in Asia,” said Akapol.

Earlier this year, TCEB organized a “Creative MICE” event with the objective of
sparking ideas for MICE industry development. As the first event of 2011, its aim was
to give MICE organizers new ideas in order to offer clients the chance to organize
events in Thailand in new formats. In line with the government’s Creative Economy
policy, the event also encouraged the use of creative ideas to add value to the MICE
business and boost the economy.
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TCEB is working on extending the domestic MICE strategic plan to all regions in the
country in an effort to strengthen MICE business nationwide and, with this in mind,
set out to organize Creative MICE events in three provinces: Ubon Ratchathani
province in the Upper Northeast, Khon Kaen province in the lower Northeast, and
Phitsanulok province in the lower North, aiming for a total of at least 300 participants.
The Bureau has promoted the events through radio and television channels to
ensure maximum coverage and expects these programmes to reach at least 2
million people. The Khon Kaen event, the first of the three, was held on March 17 at
Chaturamuk Convention Hall, Khon Kaen University.

Speaking for the private sector, Weerasak Kowsurat, Director of ITD, noted that
domestic MICE events organized by both the public and private sectors, as well
as community networks, are increasing in number. These groups have done much
to rejuvenate the market in tourist destinations and meeting venues across the
country. They are also well aware of the planned ASEAN Economic Integration in
2015 and are preparing for it.

Meetings in Thailand are important to enhance the image of Thailand and the
region, and give the tourism industry a boost.

Patrapee Chinachoti, President of the Thai Exhibition Association (TEA), said that
creating opportunities for the exhibition industry would be vital as Thailand is
entering a transition stage. One of the changes is that the center will no longer be
Bangkok due to the higher traveling costs for visitors from the provinces. Thailand is
likely to develop in much the same way as Japan and the UK, with industrial sector
exhibitions leaning towards industrial estates in Chon Buri or Map Ta Phut.

“| believe that local exhibitions will play a greater role. The UK’'s exhibitions,
for example, have tended to move to the clients’ areas because of the high
transportation costs involved in getting to the capital. Similarly, Lamphun Industrial
Estate in northern Thailand will not be able to send engineers to visit exhibitions in
Bangkok as easily as to events held at industrial estates. This new trend will create
marketing opportunities for the exhibition industry down the line,” said Patrapee.
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After the AEC formation in 2015, Thailand can further develop border cities such
as Ubon Ratchathani, Khon Kaen, Udon Thani, Nong Khai and Phitsanulok, turning
them into hubs of regional trade.

“| believe that more exhibitions will be organized in the provinces. GM Chanthaburi
is a good case study and will encourage MICE operators to organize events that
get a greater response. The AEC will also be a good opportunity for the operators at
the launch of TCEB’s D-MICE campaign, as it will open a gateway for the creation of
enormous business in the future,” said Patrapee.

Incentives are another crucial part of the MICE industry and another important topic
of discussion, as many leading firms, such as international direct sales companies,
which hold annual events, are interested in organizing events in Phuket. In fact,
several places in Thailand are ready to host such events.

Suchada Yuvaboon, Chairperson of Rose Garden Riverside Hotel, said that
meetings in Thailand would strengthen and sustain the Thai economy, helping to
make it self-reliant. It will create jobs and generate revenue that can be distributed
to every part of the country. “Every province can host meetings even without a
large meeting room. Instead, they can decorate a stadium, farms, or even a park
as a meeting venue. The most important thing is the inspiration to hold meetings
in Thailand. It is not about money but awareness. We must help the Thai people to
understand that meetings in Thailand can support communities. It is like CSR and
every business should be encouraged to do it,” said Suchada.

Recently, TCEB held a second seminar in the MICE Clinic project on the topic:
“Tax measures to promote the MICE industry”. The seminar, which was attended
by more than 150 participants from both the public and private sectors, focused on
government rules and regulations to facilitate the MICE business in Thailand.

The guest speakers were Mongkol Khanadnid, a legal expert from the Revenue
Department, who described the ‘Tax for MICE" and Sumate Sudasna, President of
TICA. The seminar aimed to help local MICE operators understand the benefits of
organizing meetings in Thailand.
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TCEB extended its Creative MICE campaign from last year to the northeast and lower north
regions in 2011, selecting three potential MICE provinces: Khon Kaen, Ubon Ratchathani and
Phitsanulok. The campaign aims to inspire and encourage cities outside Bangkok to change
the way they think about organising events to become more creative and to develop MICE
Cities so they are ready to host both local and international events.

kapol Sorasuchart, TCEB's President, explained that the Creative MICE project

is being continued from last year. This year, it is one of major activities under

the “D-MICE: Believe in Thailand” campaign. Throughout the past year of

reative MICE activities, the Bureau’s objective was to promote the role and

importance of the MICE industry via events organized in Bangkok, Chiang Mai, Songkhla
and Chon Buri, all of which have potential for MICE business.

This year, TCEB is expanding the events to more two regions, the lower north and the
northeast, and has selected three provinces with MICE potential: Khon Kaen, Ubon
Ratchathani and Phitsanulok.

TCEB kicked off the Creative MICE campaign in Khon Kaen by organizing exhibitions
and a panel discussion on Creative MICE, presenting new formats for organisation with
novel designs for the MICE business and also created a selling point for each area under
the concept “Plik Sang Paeng Plian” (restore, create, transform and change).

The Bureau decorated the multi-purpose Chaturamuk Convention Hall at Khon Kaen
University, which can accommodate millions of visitors, as a MICE venue with a unique
Isaan concept. The event emphasized the city’s selling point: “Khon Kaen is a gateway
and a centre for trade, investment and services as well as a transportation hub between
Upper Isaan and Bangkok; it is also ready to become a hub of the Indochina region.”

Akapol added that the “Plik Sang Plaeng Plian” concept would aid in economic recovery.
Creative ideas can be used to enhance economic opportunities, organize events in new
formats and add value to the MICE business. The Bureau will put additional effort into
encouraging companies and various organizations to understand the MICE industry and
its objective better.

In addition, the Bureau is seeking strategic areas to develop into cluster form, selecting
one city to act as the center for each region. This strategy will drive “Creative MICE” into
all regions and communities, and eventually strengthen Thailand’'s MICE industry as a
whole.

Thanawat Ploysophon, Khon Kaen's Deputy Governor, said that Khon Kaen had
the potential and readiness to host MICE events. The city already serves as a hub of
transportation and investment in the northeastern region and is also a regional industrial
development center.

In the next two years, Khon Kaen will assume its role as “A Hub of Indochina”, a gateway
to Indochina and South China, in line with the East-West Economic Corridor development

plan linking Thailand, Lao and Vietnam and 10 bordering provinces in the Northeastern
region. In addition, Khon Kaen has modern hospitals and medical centers, which all help
to strengthen the potential for tourism and the MICE market.

According to the government's policy, Khon Kaen is one of three provinces that is to be
developed as an IT center, the other two being Phuket and Chiang Mai. As the hub of
Isaan, Khon Kaen therefore is also a center for the meetings of both public and private
sectors as well as for international conferences. Khon Kaen has several meeting venues
with a total capacity for more than 10,000 participants. The Chaturamuk Convention
Hall at Khon Kaen University, which is the largest meeting venue in the region, has the
capacity of 3,000 seats.

Moreover, the city has a number of five-star hotels able to accommodate more than 1,500
participants. In March and May this year, Khon Kaen will be welcoming the Asia-Pacific
Economic Cooperation (APEC) meeting - an international event.

“Organizing the Creative MICE event in Khon Kaen will enhance the province’s potential
as a Creative City as it will increase knowledge about MICE in all parties - operators, local
government agencies, educational institutes, media and local people. It enables them
to better understand and experience what Creative MICE is really about. Events can be
created in every part of the province, and the new ideas and different way of thinking will
particularly benefit the MICE businesses. Organizing MICE events in the province will also
create jobs and generate revenue for the region,” said Thanawat.

Khon Kaen welcomes about 2 million visitors a year (excluding one-day visitors),
and the continued growth of MICE business will lead to a rapid expansion in tourism,
accommodation and restaurant businesses. At present, the Khon Kaen hotels enjoy an
occupancy rate of 70 per cent from the total 3,000 rooms. The current supply will be able
to accommodate the growing demand over the next five years.

TCEB invited experts in the events organisation field to the event under the theme
“Plik Sang Paeng Plian...Create Successful Business with Creative Idea”. Prachoom
Chayabongse, Chairman of Marketing Committee of TICA and Buntrika Limpananont,
Vice Chairman of Kosa Group, discussed and exchanged ideas on “How to Create a
Creative Event”.

The Bureau also organized a workshop to mobilize people into thinking more creatively
and to educate more than 100 target individuals about the MICE industry.
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TCEB is extendingits full support to the largest event of the year, “Herbalife
Asia Pacific Extravaganza 2011 —Bangkok”, which is being hosted by Herbal
Life International (Thailand) Ltd and will run from May 6 to 8, 2011. The
Bureau has paved the way in preparing for Thailand to welcome more
than 25,000 Herbalife executives and independent distributors from 13
countries across the Asia Pacific region. The event is expected to generate
more than Bt1.56 billion in revenue.

kapol Sorasuchart, TCEB'’s President says that Thailand is honoured to host “Herbalife Asia-Pacific Extravaganza 2011 — Bangkok”.
The annual event was held in Korea last year. The fact that it is being held in Thailand reflects the international community’s strong and
continued confidence in Thailand, to which TCEB has contributed through its “Believe in Thailand” campaign with the key message:
\'Thailand inspires your business success”.

The Asia Pacific regional meeting: “Herbalife Asia Pacific Extravaganza 2011 — Bangkok” will be held at BITEC Convention and Exhibition
Centre, and will welcome Herbalife executives and independent distributors from all over the Asia Pacific including Australia, Hong Kong, India,
Indonesia, Japan, Korea, Malaysia, New Zealand, Philippines, Singapore, Taiwan and Vietham as well as Thailand. The event aims to integrate
and strengthen Herbalife’s independent distributors.

“This year's ‘Herbalife Asia Pacific Extravaganza 2011’ event is considered the mega event for Thailand in 2011, and is expected to attract more
than 25,000 Herbalife International executives and independent distributors from across the Asia-Pacific region, generating more than US$50
million (Bt1.56 billion) for Thailand. In 2011, TCEB estimates that the MICE industry will generate a total revenue of US$1.86 billion (Bt57.6 billion)
with up to 720,000 MICE travelers visiting the country. It is therefore a big success for Thailand to host this mega event as it shows the country’s
potential and capacity to host major international business events.”

William Michael Rahman, Senior Vice President and Managing Director for Asia Pacific, Herbalife International Ltd said, ““Herbalife Asia Pacific
Extravaganza 2011- Bangkok” is considered a key training seminar for Herbalife worldwide, giving its distributors a unique opportunity to
receive training in business and marketing strategies. In addition, it also acts as a forum for exchanging success stories and provides a chance
to meet with senior Herbalife executives in person and to contribute to the building of an overall business model.

“Major activities of the 3-day event include meetings for members from supervisors to higher cadres, the sharing of experiences of Herbalife
leaders (‘Herbalife Idols’) in building successful Herbalife businesses and a Herbalife-style day. It ends with a gala dinner party. We see this also
as a reward for all Herbalife distributors for all their hard work and dedication throughout the year,” said Rahman.

“This is the fifth time the Herbalife group has chosen Thailand as the host for this flagship annual event, signaling the country’s importance as a
strong and growing market for Herbalife, and underscoring Thailand’s readiness and potential in terms of dedicated convention and exhibition
centers, world-class infrastructure and facilities and, of course, Thailand’s unique culture, hospitality and world-renowned cuisine. All of these
factors, as well as Thailand’s diverse tourism opportunities, contribute to the selection of Thailand as a destination for our events, and to the large
numbers of delegates we see at our events held here.”
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Thailand  earned  well-merited
success in hosting the “2011UFI
Open Seminar in Asia”, which took
place in Bangkok on February
24-25, 2011. The event reached a
new record in terms of delegates,
welcoming more than 270 industry
representatives from 26 countries.
This overwhelming participation
in the UFI Open Seminar has also
proved the success of Thailand’s
TCEB-initiated campaign: “Believe in
Thailand”.

he event was organised by UFI, the Global Association
of the Exhibition Industry, in cooperation with TCEB
and the Thailand Exhibition Association (TEA).

During the two-day seminar on the theme “Elements

of Success”, speakers from leading exhibition

organizers, suppliers and venues from markets in

Asia and Europe, including Thailand, China, India,
Singapore, Germany and Belgium, discussed the present trends
and issues that impact the exhibition industry in Asia. New elements
seen as contributing to the success of the industry included the role
of social media, sustainable development policies, crisis planning
and technologies related to event management. Newer approaches
were also addressed, allowing contractors and suppliers to remain
competitive and relevant to the current marketplace.

Akapol Sorasuchart, TCEB's President, said in response to the
positive feedback, that TCEB was honoured to be one of the driving
forces behind the UFI Open Seminar in Asia. As the host venue for
such a high-profile international event that brings together key figures
from the trade industry, Thailand’s reputation as the most popular
exhibition destination in ASEAN has been enhanced. This also further
builds the confidence that international markets have in the Thailand’s
capabilities.

As part of the event, UFI hosted the Sustainable Development Focus
Meeting. Michael Duck, Senior Vice-President, UBM Asia (China) and
Chairman of the UF| Sustainable Development Committee, and the UFI
Sustainable Development Committee’s Secretary, Christian Druart,
presented actions to promote, encourage and support sustainability
within the exhibition industry.

Akapol was invited to speak about the main developments in Thailand,
and detailed the objectives and results of the “Green Meetings
Thailand” government initiative. TCEB has worked with a pool of
organizations from the both the private and public sectors to develop
a coherent national strategic plan for Thailand’s exhibition industry.

Akapol explained that TCEB has promoted Green meetings to attract
both domestic and international buyers. Although the Green meetings
standard has been widely recognized by MICE operators because it
is a simple practice, TCEB has adopted a more aggressive strategy.
As part of its policy, the Bureau encourages MICE operators and
representatives of various sectors to be active in all aspects of Green
meetings. The government sector, for example, has begun to adopt
Green meetings as a part of procurement. Government agencies are
required to select only environmentally friendly accommodation and
venues for their meetings.

“For the private sector, we will continue to promote the fact that green
meetings can boost business opportunities to MICE operators. It is
an effective marketing strategy to draw buyers and help reduce long-
term expenses. It also serves to enhance corporate image on social
and environmental responsibility,” said Akapol.

As part of its market strategy for this year, TCEB is adopting the Green
Meetings concept as a marketing campaign by offering incentives
to attract organizations or companies that want to organize green
meetings in Thailand. TCEB is supporting events through food,
speakers, as well as health and cultural promotion activities.

Green meeting are crucial to reducing social and environmental
impacts. Green meetings are active practice in overseas countries,
especially in European nations. Notably, MICE operators have been
considerably increasing green meeting measures as consumers
make eco-friendly issues a factor in choosing venues or attending
events.

Green meetings can be promoted through two main methods. Firstly,
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by encouraging operators, such as international convention and exhibition centers
and hotels, to reduce electric power consumption and use more natural energy, use
natural materials, reduce paper use, control in-room temperature, hold the meetings
outside, and encourage visitors or exhibitors to travel by public transport rather than
private vehicles.

Secondly, TCEB will encourage people to support Green meetings by choosing
only event venues that participate in the project. This would indirectly force the
operators to make the necessary adjustments to meet the needs of consumers.

Inaddition, TCEB willteam up with various associations, as well as other organisations
in the public and private sectors, to further develop Green meetings. This part of the
campaign aims to educate people in order to go hand-in-hand with the marketing
strategy. At the same time, TCEB will promote Thailand’s development in this sector
to overseas partners; Thailand has made the most progress in Green meetings in
the region. Even Japan and Australia are interested in learning about Thailand’s
Green meetings practice.

Earlier, TCEB joined up with the Thailand Environment Institute (TEI) to conduct
a “Green Survey”. The results reflected the implementation of Green meetings for
Thailand’s MICE operators and have enabled TCEB to produce a Green Meetings
Guideline for operators. The guideline provides details of green meetings along with
practical guidance under the concept “avoid, reduce and reuse”.

However, TCEB must constantly monitor and assess the level of Thailand’s Green
meetings development and compare this with that of international countries. This
serves as the basis for further planning.

IMPACT Arena, Exhibition and Convention Center, Muang Thong Thani is one of the
case studies, operating according to the Green Meetings standard. Through the “I
AM 3 R” project under the concept “We Do We Care”, IMPACT was successful in
reducing more than Bt12 million in expenses last year. The center expects expenses
in 2011 to decrease by Bt15 million.

Michael Duck, Chairman of UFI Sustainable Development Committee, stressed the
importance of Green meetings, noting that they bring many benefits to the MICE
operators, including greater business opportunities. “Green meetings,” he added,
“are more attractive to buyers and give the organizers a better corporate image with
social responsibility.

“The current Green Meetings campaign of TCEB’s can be a solution for industry

Believe in
THAILAND

Thailand Convention & Exhibition Bureau

members to develop sustainability with environmentally friendly operations.
Because of its advantages in terms of convention and exhibition centers, world-class
hotels, a convenient and modern transportation system, as well as its capabilities
and hospitality, I'm confident that Thailand has the potential and readiness to host
international MICE events. In addition, Thailand can be a role model for other
countries to adopt the Green Meetings standard. TCEB'’s campaign to encourage
operators to pay more attention to the environment and, in particular, reduce the
carbon footprint, is also one of UFI's action plans, which includes reduction of paper
use, environmentally friendly travel vehicles and energy saving. Thailand is moving
in the right direction and is a pioneer in the region,” Duck said.

Gu Xuebin, Managing Director of Info Salons (China), illustrated how web-based and
mobile applications can change the way that information is transferred and used,
contributing to large reductions in the waste usually produced by organizations,
exhibitors and visitors.

“As the ASEAN region moves towards full integration by 2015, TCEB continues to
make Bangkok a true ‘Exhibition City of ASEAN’. Sustainability in the MICE industry
should no longer be considered as an optional extra but as standard industry
practice. We believe our efforts, when combined with UFI's, will encourage the
local and regional industry to adopt a greener direction. Close collaboration among
industry authorities at all levels is essential to ensure a bright and sustainable future
for exhibitions and trade shows in Asia,” added Akapol.

As a result of TCEB's efforts to drive the Green meetings campaign over the past
two years, Bangkok has been ranked the top city in Asia for Green Meetings and is
among the top 10 cities in the world, according to the “Leadership in Sustainability:
The Why and The How” survey organized by global event management association
MCI as part of their UFI Annual Conference 2010.

Bangkok is one of only two cities in Asia demonstrating strong practices in Green
Meetings with top scores in the Developing Leadership category. Other cities in
the same category include Athens, Stockholm, Berlin and Seoul. In the category
of Process Leadership, only Budapest met the standards, while the category of
Industry Thought Leadership includes Copenhagen, Amsterdam and London. Paris
and Vienna were recognized in the Performance Leadership category.

Moreover, Bangkok was ranked number one in Asia through the evaluation on
products and services, as well as in the operations of MICE Bureau that meet APEX/
ASTM environmental sustainability draft standards.
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Thanks to TCEB’s endeavours in promoting “Green Meetings” over
the past two years, Bangkok has been ranked the top city in Asia
for Green Meetings and is among the top 10 cities in the world,
according to the “Leadership in Sustainability: The Why and The
How” survey organized by global event management association
MCI as part of their UFI Annual Conference 2010.

he survey showed that Bangkok is one of only two cities in Asia
demonstrating strong practices in Green Meetings with top scores
in the Developing Leadership category. Other cities in the same
category include Athens, Stockholm, Berlin and Seoul. In the
category of Process Leadership, only Budapest met the standards,
while the category of Industry Thought Leadership includes
Copenhagen, Amsterdam, and London. Paris and Vienna were
recognized in the Performance Leadership category.

Bangkok was ranked number one in Asia through the evaluation
on products and services as well as in the operations of MICE
bureau that meet APEX/ASTM environmental sustainability
draft standards.

Akapol Sorasuchart, TCEB’s President, said that in the past,
TCEB has teamed up with strategic partners to stimulate local
MICE operators’ awareness about Green Meetings. Thailand
is the first country in Asia to initiate this concept with a clear
operational direction.

Today, TCEB has extended the Green Meetings concept to
buyers nationwide. It aims to promote the Green Meetings
standard as a principle for all who wish to organize meetings,
conventions, exhibitions and other events. This will help
Thailand win recognition in all categories relevant to Green
Meetings standards. In addition, Thailand will be chosen
by businessmen and organizers worldwide as a preferred
destination.

“TCEB will attempt to spread awareness of the Green

Meetings standard nationwide. Eventually, Thailand will

receive international recognition that all her cities are destinations for real Green
Meetings,” said Akapol.

Those interested in finding out more about how they can play a part in the Green
Meetings revolution should visit www.GreenMeetingsThailand.com/book/th.

Sukich Udindu, Vice President of Corporate Social Responsibility at Minor
International, explained that Minor International is one of the largest hospitality
and leisure companies in the Asia Pacific region and is greatly concerned about

environmental impacts. The company’s philosophy emphasizes the 3Ps: People,
Planet and Profit.

The company has embedded the same passion in its staff; they must also have
the same view on environmental conservation and conduct business with sincere
environmental concerns.

“The corporate green strategy has been further developed because of our
awareness, enabling all staff to apply the strategy in their operations. For example,
the IT Department considers how to minimize paper use. The company has also
developed e-slips for more than 20,000 people to help reduce
paper waste. The company has set up an Environment
System Management Committee to supervise water, energy
and waste elimination systems. In addition, the company also
organizes various activities to stimulate staff awareness about
environmental protection. Green Meetings will be another
measure.”

Sukich added that zero-waste is another measure that is
continuously enforced. Zero-waste is applied to all kinds
of services such as food arrangements for meetings,
conventions and other events. Hotels require careful planning
to allow them to estimate the amount of food that will produce
the least waste. Any wasted food is reused as fish food or for
composting.

Mandarin Oriental Hotel is another successful example of
environmental preservation under the 5R strategies: Reduce,
Reuse, Repair, Reject and Recycle.

Sukich Udindu

Pensupa Gajaseni, Social Director of The Mandarin Oriental

Bangkok, said that hotels consume a lot of water and energy,

and also produce a large amount of garbage from guests and from meetings. Thus,

applied, the Green Meetings concept would substantially reduce the waste of
natural resources and the production of garbage.

Pensupa explained that the hotel started Green Meetings procedures by reducing
resource consumption, such as lighting, paper and plastic water bottles. The hotel
serves drinking water in jugs rather than giving bottled water, as most guests do not
drink a whole bottle. Treated wastewater is reused for washing and floor cleaning.

V.4
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The Meeting Industry Trend

Green meetings are just a passing trend?

31.7% )

68.3%

Agree

Disag

Source: Meeting News survey of 235 meeting buyers

results posted in May 8, 2006 issue
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“We try to reduce the plastic water bottles. However, we have to assure guests that
the jugs contain fresh and hygienic water. In addition, the hotel serves sugar from a
container rather than in sachets, enabling guests to consume as little or as much as
they need without waste,” said Pensupa.

Meanwhile, Ittipol Vichitsomboon, F&B Manager of Mandarin Oriental Hotel added
that the Green Meetings strategy will also affect the hotel's marketing, as the United
Nations and non-profit organizations as well as international corporations placed
importance on environmental conservation. When they want to organize meetings
in Thailand, they look for hotels that meet environmental standards.

The Mandarin Oriental Hotel is considering new initiatives for additional
environmental preservation, among them a project to use paper pens rather than
plastic and recycled paper instead of white paper. The hotel group intends making
a greater effort to reduce the plastic water bottles in its hotels worldwide. Tree
planting is an annual activity.

Pensupa is confident that the Green Meetings concept can be applied to hotel
management without negative impact on the quality of services. The hotel is proud
to participate in social responsibility activities to preserve water resources and the
environment.

ONYX Hospitality Group, a leading hotel management company with four
diverse complementary hotel brands, Saffron, Amari, Shama and Ozo, operates
environmental measures as an integral part of hotel management policy. These
include garbage disposal, water, electricity and materials.

Lisa Thomas, Director of Corporate Social Responsibility, said that ONYX hired an
environment consultant to train employees on the right garbage recycling method.
The training aimed to provide practical knowledge and understanding to hotel
employees and allow them to transfer what they learn about garbage recycling to
their families and communities.

ONYX has a policy in place to reduce the use of natural resources and the amount
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of garbage. Measures include using both sides of a sheet of paper, reducing waste
foods from banquets and reusing what's left as animal feed, as well as reusing
flowers. The company also used tapioca-made food boxes rather than foam and
paper boxes.

For water management, ONYX has its own wastewater treatment plant, with treated
water used for floor cleaning. The company also support factories in producing
glass water bottles instead of plastic ones.

“Protecting the environment is essential and we all need to join together. Business
firms, suppliers and even guests must exchange ideas and experiences on the
environment. Guests need to change their habits and not use foam boxes just
because it's easy or have a sandwich wrapped in plastic,” Lisa added.

Akapol Sorasuchart, TCEB’s President, said that Thailand is the first country in Asia
to initiate “Green Meetings” concept as a means to preserve the environment and
raise meeting standards in Thailand. Over the past two years, TCEB has supported
Green Meetings for MICE operators, such as hotels, convention centers, organizers
and other related agencies. The Bureau has also produced a Green Meeting
Guideline, a compendium of ways to organize green meetings and the factors that
can be adjusted in existing event formats so that they become green meetings.
These include meeting venues, accommodation, transport for participants, food &
beverages, event organizing patterns, communication and public relations, awards
and souvenirs as well as management. Both organizer and host are able to use
these eight factors as a standard to create green meetings.

The Green Meetings is an outstanding strategy, but success will largely depend on
the collaboration between all parties. If the partners in public and private sectors,
sellers and buyers work to create Green Meetings, Thailand will be able to build
up branding and the strength to attract organizers from around the globe. This
will eventually benefit the county’s social and economic development, as well as
promote the concept of sustainable environmental conservation.



20

USA FAM TRIP

aa‘du aﬂmﬂuusmsamﬂa
uavaauqawunsvmumaﬂﬂ
aLn3nLnile
andilaniiYasaz 20

dauu. dmnonssuaviasumsuid “Believe in Thailand
Educational Trip”  IndUhinguujusmsmnainniueie
douoasu  IBOUNSYINWUMUAS 1a:0IAn - S:nawaun
6-11 DUAU NUUW I0OIREUEUS:EUMSOUDSLTIVAD
SuognoamoNNiAuNSIUSAUlaN  MSUSMSFOUSU
NEONIEEY 1INEROVINEOENATU

EBITANA FTGTIA HB1UINT &AL nANFRUTLHLUsNIAN
u,@ymmmumnmmﬁfamefm Aanssudananadstuitariigue
mwﬁﬂiw‘imuwLLmﬂmmeLﬂmﬂm Believe in Thailand’ Iagifiiin
wneeianaFaanuduniarasgramnssuluding
TusznananasiruAnen mLmu@mmuLmvmmmumiﬂm@immummmmm
mmmmmqmmunﬁmiwﬂnﬂumumm suldfeAnenmaesiin Faih
Wasmamaiuataresnedimzanialdnidaimunllgnindugavune
danamsludturhzaslszna
“‘lumqwmﬁwmum Uszmrlneaentanminliagnamnn lnsianivating
m miwmm‘imqmwwuﬁm vy szuusolnihaudanany ssuuinsaunay
49617 UATNIANNILENIS DTl mmmmﬂmqmammmu‘hm szmdlne
Wmmiuﬂmmmmn@uim waztinvisufieaienisindeuineeguisany
P mnmmmusmu‘[an N33 IRTsEANB AW WATNIIARUTLNIMTFIN
dna” .
wanitley ‘Believe in Thailand” Hitlwinneiveai1anisiuiteliaaainaxnsg
wazAnannaadinelaaiuanuldufandinagmiliu 4 fnmdn Aa nsudnng
flaandn; &sgwreanuazainualanaieiugiuszaulan; Aamainuads
re9qavnElanenglunnsianislsegy; LL@VT'ﬂﬂWﬂWNﬁTﬂ@@ﬂN’mN’]ﬂ ATl
adhifdeasdtiatd ﬂamﬁ”l,mwwwa?@umsﬂmmu’mmma panfisniThuite
mmmLm’LummmmﬂﬁuimmiummﬂLLmJ LAZIWI AT
”Lummmmm@mﬁqLmumimmm\m sty ”Lm@ﬂ‘llﬂmmu‘im’mmumLmu
mmﬂmmm@mmmmmmﬁ@me"mem@mmuma\i"l,mw Hilsausndu
Muﬂum\imwumum wazfIie wazAugnsszguuumg tun uniaias
Suuna luma uaz muﬂﬂivmmm\a‘mmmﬂm
fusuanuivieadien ﬂ@uLLWNmﬂmnmumum"l,mmm@u@ﬂﬁmmmmmﬂ
Tan wazusuann a9 AansATimuANan1IN azner TN UNE Fafaufly
wausNNSATealszmnealng uﬁwmﬁu"Lﬁl,ﬂﬁuﬁmﬁummgmmmmmqﬁyq Tu
wuzipeniu aat. felftnguuavElaynauiunisaussae s inaduda
LL@zmiu,mmmﬁmuﬁﬁm;ﬁ@muﬁiﬁm
uanaINNIANTAanIUAaTILAs nquunuvEUslafulszaunisniainnig
Insueineindsdfeninda-au LL@”Imlmﬂﬂmmmmﬁmumﬁmnu
Neiunn aanaludanauEnuvileddadouiiasuaianas 4 1938win
w@qmm"l,mmwm vizaAnifluduIn 29,891 AU WA aarlu. Anpd il
un‘wmmm”l,mmn@l,mmmum N memmn,ﬂummmmLLm‘Euummn
Taenlszanainnadn thiasilinviesdian ludanaudnimiiemuauihi 36,000 A
wazainmeldilugasn 2.7 fudrunon
ufidn lugag 2-3 Tisinnan mmuuﬂmmmm"l,mmﬂmmmmu@ 1w
anigauEng wazuAu1nn ddnsnissuinanas wipadlulltasfidnanns
wWulnuinndnFesas 20

is

TCEB ORGANIZES
A FAM TRIP TO
BOOST NORT

AMERICAN MARKET
OVER 20 PER CENT GROWTH
EXPECTED THIS YEAR

TCEB organized a “Believe in Thailand : USA
Familiarization Trip”, bringing a group of
executives from various associations and
media from the US to visit Bangkok and
Phuket from March 6 to 11, 2011. The visit
offered participants first-hand experience of
Thailand’s world-class MICE facilities, superb
hospitality, professional service, as well as
Thailand’s prime tourist attractions.

n his address to the US group, Akapol Sorasuchart, TCEB'’s President, explained
that the visit had been designed to introduce the unique privileges offered by the
“Believe in Thailand” campaign, which has the aim of strengthening Thailand’'s MICE
industry.

During the trip, the visitors had the opportunity to discover part of Thailand’s MICE
capabilities in Bangkok, as well as seeing the potential of Phuket - a modern beach
city on the Southern seaboard that is working to establish itself as one of the country’s
leading MICE destinations.

“Over the past decade, Thailand has undergone a transformation, especially in terms of
its infrastructure, such as its mass transit and communications systems, as well as further
development to its service sector. Today, we can say with confidence that Thailand offers
MICE visitors and leisure tourists alike an array of world-class facilities, efficient services
and international-standard hospitality.

“The “Believe in Thailand” campaign aims to raise awareness of Thailand’s capabilities
and potential by stressing four strategic advantages: (1) professional services, (2) world-
class infrastructure and facilities, (3) the variety of meeting destinations, and finally, (4)
Thailand's countless business opportunities. There is no doubt that Thailand offers all
the essential ingredients for the success of MICE events, regardless of type or scale,”
said Mr. Akapol.

TCEB arraarran a programme that allowed the US group to inspect first-class hotels
in Bangkok and Phuket, as well as international convention and exhibition centers:
Grand and Bangkok Convention Center at Central World, IMPACT Arena, Exhibition and
Convention Center (IMPACT), Bangkok International Trade Exhibition Centre (BITEC),
and Queen Sirikit National Convention Center (QSNCC). The visitors also visited the
World Heritage Site of Ayutthaya, the Grand Palace and the Temple of the Emerald
Buddha and Vimarnmek Palace - all well-known tourist attractions. They also had the
opportunity to enjpy Phang Nga Bay. In addition, they were able to experience high
quality authentic Thai food and the cultural performance at Siam Niramit.

In addition to the site inspections, the group also Tested out Thailand’s Airport Link
service, which includes both check-in and transfer to Suvarnabhumi International Airport.

Although the North American MICE market only represents 4 per cent (29,891 visitors)
of the total MICE arrivals, the number is expected to grow in 2011, and the US remains
a vast potential market for Thailand. It is expected that, in 2011, MICE visitors from
North America will increase to 36,000, generating revenues of around Bt2.7 billion. The
negative growth experienced by Thailand from the US and Canada is therefore expected
to reverse, with visitor numbers anticipated to grow by more than 20 per cent in 2011.



