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MESSAGE FROM ACTING PRESIDENT

First of all, | would like to inform all our readers that
TCEB is now in the process of selecting a new president.
Meanwhile, TCEB's board of directors has appointed

me as acting president with effect from April 1. The
appointment ensures that MICE activities can be
continuously carried out in line with the TCEB's strategic
plan, particularly as regards urgent measures to restore
Thailand’s image and motivate the MICE industry, which
has been affected by the global economic crisis, political
instability and the outbreak of type-A (HIN1) influenza, or
swine flu.

This edition of the newsletter is full of content featuring
the restoration and motivation of the MICE industry, as
well as the government’s stimulus measures. Deputy
Prime Minister Major General Sanan Kajornprasart,
who is in charge of TCEB, offers his opinion that MICE
is a crucial mechanism in helping revive the country’s
economy. For this reason, the government is strongly
supporting the industry.

Meanwhile, TCEB is aggressively gearing up with a
budget of over Bt200 million being injected to develop
five urgent strategies, with an expectation that the MICE
industry will recover in the second or third quarters of
2009. Readers can get more details of these moves in
this edition.

Starting with this issue, TCEB is providing an additional
column - “Royal Initiative Discovery” - featuring the
wide variety of projects and activities under the Royal
initiatives developed all over the country. This will enable
readers to better know and appreciate His Majesty the
King's great intelligence and capability. Many of the Royal
initiatives have become of interest to international MICE
visitors.

In addition, there are interesting articles covering such
topics as the “Meet in Thailand...Prosperous Thailand”
campaign, which encourages Thais to hold meetings in
the country and generate income for the economy. Others
include the establishment of TCEB's representative office
in Shanghai, which will help to drive Thailand forward

as a preferred destination for exhibitions in Asean, plus
the great success the Kingdom had in holding the United
Nations Day of Vesak or UNDV 2009. TCEB plays an
important role to support and promote the UNDV 2009
as well as Thailand as a hub of Buddhism of the world.

| would like to ask all of you to make - and we will
sincerely accept - suggestions on any matter in order to
improve and strengthen MICE as the industry of Thailand
moving forward.

Supawan Teerarat

Director of Exhibitions, Acting President

Thailand Convention and Exhibition Bureau
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COVER STORY

This edition of the TCEB
newsletter is special,

as Thailand Convention
and Exhibition Bureau

is honoured to have
Deputy Prime Minister
Major General Sanan
Kajornprasart, who is

in charge of TCEB and
Thailand’s MICE industry,
offer his views on the
current MICE situation
and address government
policy to support and
stimulate both domestic
and international events

n his latest move, Major General Sanan led a

government team and local MICE operators

on a visit to penetrate the Japanese market,

in support of the recent official visit by Prime

Minister Abhisit Vejjajiva to shore up Japanese

confidence over trade and investment in
Thailand.

The deputy prime minister emphasized the importance
of the MICE industry, which generates tens of billions
of baht to the country each year. MICE visitors are
quality groups with high average spending of Bt80,000
per person per trip, which is triple the amount spent
by general tourists. This is why the MICE industry is
crucial as a major generator of revenue for the country
during the current global economic crisis.

This year, Thailand has been affected by the global
recession and local political tensions, as well as a new
negative impact from the outbreak of type A (H1N1)
influenza, or swine flu. Consequently, it is vital for the
MICE industry to prepare both an aggressive strategy
and be strategy-oriented to handle any situation.

Major General Sanan stressed that the government
was playing a major role in the tourism and MICE
industry by making the tourism sector a national
agenda and devising measures to assist tourism
operators. Many of these measures directly benefit
MICE operators, such as an extension to the end of
this year of the tourism stimulus package approved
in January 2009, the waiving of the tourist visa fee, a
reduction in landing fees for airlines, and a lowering of
the entry fee for national parks.

In addition, the government approved a Bt5-billion loan
from SME Bank to extend credit to tourism operators
who seek extra financial support, with the credit risk
guaranteed by the Finance Ministry. The government
also approved a measure to encourage state
agencies to holding training courses and meetings in
the country as a priority, and to use privately owned

meeting venues so as to maximize domestic income
distribution.

Some of the above measures will emphasize what
Major General Sanan calls “enhancing encouragement
and spirit”, so that operators realize and feel confident
about the government’s strong support.

“We want everyone to get full benefit from the government’s
measures, which we believe to be a means of motivating
the tourism and MICE market,” he said.

“Another crucial and urgent task is building confidence
in the international arena. We have to emphasize
aggressive marketing and public relations strategies.
We have to conduct activities overseas continuously
by holding roadshows, joining regional and global
trade shows and creating promotional packages to
attract event organisers and visitors to Thailand,” the
deputy prime minister added.

During the rest of the year, TCEB has scheduled three
trade shows and more than 10 roadshows, as well as
direct public relations for targeted groups by focusing
on the short-haul or Asian market. TCEB believes these
strategies will bring more MICE travelers to Thailand.

Major General Sanan recently led government officials
and MICE operators to participate in the “Thailand
Moving Forward 2009: Japan Road show” in the
Japanese cities of Osaka and Tokyo. His participation
was aimed at furthering the prime minister’'s policy
of shoring up Japanese confidence over trade and
investment in Thailand. Major General Sanan also had
the important aim of building up Japanese confidence
in Thailand’s MICE potential.

“| bring the policy ‘Thailand Moving Forward’ to stress
to Japanese businessmen that we have the capability
to organise MICE events, especially a readiness in our
international convention and exhibition centres with
their world-class standards, transportation and public
utilities. Moreover, we offer value for money, charming
Thai people and hospitality, which is the outstanding
point giving us an advantage over other countries,” he
said during the visit.

The trip was successful, as the government hosted
various marketing promotion activities with more than
140 Thai and Japanese MICE operators participating.

Itis expected that as a result of the roadshow, Thailand
will have an opportunity to welcome ten of thousands
of Japanese tourist visitors.

“| have good news for the Thai people, that TCEB
— on behalf of Thailand — signed a memorandum
of understanding with the tourism and convention
bureaus in Osaka and Sendai for business
cooperation. Through the agreement, Thailand and
Japan will jointly develop the regional MICE industry,
making Asian MICE stronger and more competitive
in relation to other regions. | also witnessed the MOU
signing ceremony,” Major General Sanan said of his
Japanese trip.

This year, the government will continue to promote
and support state agencies in holding their meetings
and conferences in the country, which will boost
income distribution to the people. Earlier, the Cabinet
approved a tax incentive allowing agencies to offset
accommodation and meeting room expenses against
tax at the rate of double the actual costs incurred.
This should prove to be effective in a short time and
serve as a practical measure in aiding the country’s
economic recovery.

“Now, the Thai people must help each other. One side
of TCEB’s mission is international market penetration,
but domestic MICE market promotion will get a quick
response and help local MICE operators achieve
strong and sustainable business development.
TCEB has initiated the ‘Meet in Thailand...Prosperous
Thailand” campaign, inviting Thais to organise
more meetings and conferences in the country. The
campaign’s success will create substantially more
income circulation,” said the deputy prime minister.

“Moreover, the unity of “THAI Team”, which comprises
all of agencies related to tourism and MICE industry,
will help regain our country’s image and stimulate the
organizing of MICE events in Thailand”

“Because of an abundance of venues, hospitality
and Thai friendliness, I'm very confident that if all
Thai people are good hosts together in welcoming
international MICE travelers, this will boost Thailand’s
MICE industry towards recovery soon. This is because
Thailand’s best selling point is its people,” Major
General Sanan said.
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TCEB LAUNCHES FIVE FRESH
STRATEGIES TO REVIVE MICE INDUSTRY

TCEB is injecting a budget of over Bt200 million to create five urgent
strategies for the restoration and stimulation of Thailand’s MICE industry
this year after it was hit hard by the local political unrest, which led to the
cancellation of events, coupled with the global economic crisis and the
outbreak of type-A (H1IN1) influenza, or swine flu.
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upawan Teerarat, TCEB exhibitions

director, acting president, said the

political turmoil during the Songkran

Festival in  mid-April had badly

affected the country’s image in the

international arena. It caused Thailand
to suffer cancellations from seven international
MICE events, such as the Bayer Shering Sales
Conference, IFRA Publish Asia 2009 and Glasstech
Asia 2009, which together had been expected to
bring in 11,000 MICE visitors and generate Bt950
million in revenue.

“Political instability is a major obstacle for the industry,
which gives neighbouring competitors greater
advantage. Thus, because the general marketing
strategy and public relations are inadequate, TCEB
must develop much more aggressive measures to
compete and stimulate the market at the moment,”
she said.

In its latest move, TCEB earmarked a budget of more
than Bt200 million to develop a five-strategy plan for
motivating and reviving the MICE industry.

Firstly, the bureau will launch an aggressive
strategy to encourage both local and foreign
operators with information delivered through the
media, familiarisation trips organised to offer direct
experience in actual locations, as well as a plan for
15 major trade shows and roadshows in conjunction
with THAI Team and MICE operators with a view to
boosting international confidence.

Secondly, a marketing strategy entailing the launch
of urgent sales promotions, which comprises three
crucial campaigns:

For international conventions, TCEB has developed
the “Bring More, Enjoy More” campaign, in which
agents and associations bringing 20 or more
delegates to conventions receive marketing support
of Bt50,000 to Bt120,000 and hospitality packages
of Bt30,000 to Bt60,000. The scheme runs until
September 2009.

“Beyond Exhibition” campaign for international
exhibitions offering two attractive packages. The
“Triple E” package provides accommodation
subsidy for a free fourth night for visitors and
exhibitors who stay in Thailand at least three nights.

In addition, the “100 A-head” package offers
exhibitors US$100 (Bt3,500) per person in marketing
support if they attract at least 15 people to an event.
This is a special package exclusively for Asean
countries, China and India.

For the meetings & incentives strategy, TCEB has
extended the “Meeting Plus” campaign, which
consists of two high-value packages: the “Free Third
Night” package for delegates at events held longer
than three days will now be extended from March
to September 2009, while the “Hospitality Package”,
which subsidies corporate groups for receptions
and banquets, will be extended from the end of June
to the end of December 2009.

Thirdly, the 360° communication strategy
emphasizes an online media approach in response
to the MICE travelers’ lifestyle. Testimonials by
respected opinion leaders are also important in
sharing their actual experiences in visiting Thailand.

Fourthly, the domestic MICE strategy develops the
four major cities of Bangkok, Chiang Mai, Pattaya
and Phuket as MICE cities. Meanwhile, TCEB
has launched the “Meet in Thailand...Prosperous
Thailand” campaign to encourage both the public
and private sectors to hold their meetings and
conferences in the Kingdom; this will be done
through eight familiarisation trips in 2009.

Finally, an integrated crisis management strategy, in
cooperation with all relevant agencies, to establish
assistance centres for MICE visitors, such as the
TCEB Call Centre and TCEB Contact Centre at
Suvarnabhumi Airport. Moreover, the MICE Security
Management System (Industrial Standard 22300, or
MSMS) has developed MICE operators’ readiness
for tackling crises through management standards.

“We have set a more aggressive strategy which
maintains the potential for Thailand’s MICE industry
to be outstanding among international markets.
Though the economic crisis affects every corner
of the world, Thailand has strong fundamentals in
human resources, locations and attractive tourist
destinations. Thus, TCEB is confident that Thailand’s
MICE industry will certainly return to normal within
the second or third quarter of the year 2009,”
Supawan said.
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TCEB MOVES FORWARD “ROYAL INITIATIVE DISCOVERY” SCHEME

EXPANDING MICE MARKET INTO
ROYAL INITIATIVE PROJECTS

Jirika Nutalaya, Thailand
Convention and
Exhibition Bureau’s
director of Royal Initiative
Discovery, discloses the
strategy for carrying
forward the Royal
Initiative Discovery (RID)
scheme and encouraging
people to participate in
the initiatives for further
development throughout
the country. TCEB is

also expanding the

Royal initiative projects
into learning tourism
destinations.

n May, 2007, the Cabinet approved a plan to
extend the RID scheme for another four years
(2008-2011) to celebrate His Majesty the King's
80th and 84th birthday celebrations. TCEB took
over responsibility for the scheme.

Jirika said more than 4,000 Royal initiative projects
and activities had been implemented nationwide. All of
them are interesting and beneficial to the Thai people
across the whole country. If people study diligently
and are serious about implementation, it is believed
communities will benefit from better development and
sustainable growth.

The RID scheme was created following the above
principle. The scheme acts as a central body to
link local communities, government agencies and
local administration organisations for studying Royal
initiative projects. The scheme also coordinates all
parties to work together more efficiently and cultivate
productivity for the public.

Initially, the RID aims to enable people to learn about
and gain direct experience of Royal initiative projects
through study visits, and apply them to their daily lives.

It will promote proper and effective learning about the
projects. Finally, the scheme expects people to have
the capability to lift their living standards and develop
their livelihoods in a substantial way. Also of great
importance is the target of enhancing knowledge and
fostering understanding as well as stimulating public
awareness of natural resources and environmental
and cultural conservation.

The RID scheme has been linked to the MICE market
by promoting Thai people to visit and learn about the
Royal initiatives with great cooperation and support
from the Tourism Council of Thailand, Thai Airways
International and the Tourism Authority of Thailand. As
a result, as many as two million people visited Royal
initiative projects last year, double the target at the
beginning of the year. This proved that the projects are
more popular among tourists than expected and led to
TCEB promoting this market continuously, successfully
expanding it into the MICE industry at present.

Another important task of the scheme is integration
at the local level to carry forward the Royal initiative
principle for tackling problems and achieving
sustainable development. Currently, there are 10
targeted provinces in the RID tourism project, with Nan
chosen for a pilot project. The criteria for provincial
selection and integrated development are: community
networks are strong; there are obvious development
areas; local administration organisations are strong;
provinces should be those affected by natural disaster,
poverty or natural resources and environmental
deterioration; and communities must have adequate
information to enable developmental success to be
measured.

Moreover, TCEB will consider major ecological areas,
including large forests, world heritage sites and world
natural heritage areas. Another important issue is the
capability to solve problems systematically and act
as an ideal and guideline for solving or easing the
problems in other areas.

The RID operation will be based on 23 Royal working
principles as a crucial basis for carrying out the Royal
initiatives in six dimensions: water, earth, agriculture,
alternative energy, forest and environment. However,
applying the Royal initiatives for development in each
area will be mainly decided by weighing up each of
these aspects taking into account each community’s
social landscape and problems. The scheme will
emphasize the management of knowledge, support
development, create cooperative networking and
transfer knowledge to communities and agencies for
practical implementation.

“The tourism promotion of the Royal Initiative Discovery
scheme is tourism that is not just pleasure but tourism

that also creates learning and pride in the nation, His
Majesty the King and inspiration to apply the King's
principles to our lives. Meanwhile, it creates added
value for the MICE industry and boosts the country’s
image to be more outstanding than other countries,”
said Jirika.

TCEB has a specific method for selecting communities
when it comes to the presentation of RID tourism
to MICE groups. The bureau considers where the
tourists are from and what the special interests are
in response to the demands of each group. RID
tourism is categorised into three choices: visiting the
Royal initiative projects, visiting the Royal projects
and surrounding communities, and visiting the
communities developed under the Royal initiatives,
Jirika said in conclusion.
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DOMESTIC MICE
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TCEB LAUNCHES “MEET IN THAILAND...PROSPEROUS THAILAND”

AN EFFORT TO MOTIVATE DOMESTIC
MICE MARKET

Following the Cabinet’s approval of a tax incentive to promote and support public
and private agencies organising domestic MICE in a bid to stimulate the economy,
TCEB has developed the “Meet in Thailand...Prosperous Thailand” as a major
campaign to drive meetings, incentives and conferences held in every region of

the country.

hiruit Isarangkun Na Ayuthaya, Thailand
Convention and Exhibition Bureau’s
Government and Corporate Affairs
Director, said that TCEB has been
carrying out domestic MICE campaigns
continuously since the year 2007. With the drastic
effects of the global economic crisis, political instability
and type A (H1N1) influenza, or swine flu, TCEB
has created a more aggressive marketing strategy
by developing the “Meet in Thailand...Prosperous
Thailand” campaign. This new initiative is an attempt to
promote and encourage Thais and expatriates to hold
more meetings in Thailand, in order to compensate for
the decline in the international market and stimulate
income circulation in the country’s economic system.

“TCEB will prioritize the campaign since it is a major
campaign. And Thailand is ready in its meeting venues
to accommodate small through to large events.
In addition, there is a variety of tourism activities
for meetings and incentives such as spas, golf,
historical and cultural tourism as well as a convenient
transportation system to perfectly serve meeting
groups.” he said.

Chiruit said that the “Meet in Thailand...Prosperous
Thailand” campaign comprises three core activities:
firstly, increasing and fostering awareness about the
campaign through “Corporate Familiarisation Trip”,
under which eight roadshows will be organised in the
provinces of Nakhon Ratchasima, Chiang Mai, Had
Yai, Pattaya, Phuket/Krabi/Phang-nga, Khon Kaen,
Kanchanaburi and Sukhothai/Phitsanulok. Secondly,
implementing a marketing strategy under the concept
of “Knock Door Marketing/Sales”, and thirdly,
communicating through various media channels such
as the Meeting Route Map Guide and website.

In the latest move, TCEB has teamed up with the
Thailand Incentive and Convention Association (TICA)
to organise the first roadshow under the “Meet in
Thailand...Prosperous Thailand” campaign at Khao
Yai, Nakhon Ratchasima. The roadshow — organised
under the concept “Be Inspired in Korat...Domestic
Corporate Familiarisation Trip” received good
cooperation from the Stock Exchange of Thailand,
which had invited 30 listed companies to join the event.
The participants were given first-hand experience of

TR

T

various areas, Vvisited meeting hotels, attended table-
top sales — where buyers meet sellers — and joined a
workshop held by the meeting experts on how to create
interesting and attractive meetings and conferences.

The roadshow aimed to enhance awareness of Nakhon
Ratchasima’s readiness and potential as a preferred
destination for domestic meetings.

Moreover, TCEB has joined the Tourism Council of
Thailand, Thai Hotels Association, Association of
Domestic Travel and TICA to create meeting packages
on 32 routes targeting 52 government offices, state
enterprises, provincial administration organizations
and tambon administration organizations. In addition,
large companies and professional associations are in
focus as well.

These packages will serve various types of meetings
lasting from one to three-day trips. For the one-
day packages, there are 10 routes: Nakhon Nayok,
Phetchaburi, Chiang Mai, Nakhon Pathom, Samut
Songkhram, Chon Buri, Ayutthaya, Bangkok, Suphan
Buri and Samut Prakan. The packages start from

Bt550-Bt1,650.

For the two-day, one-night packages, there are another
10 routes: Ratchaburi, Phetchaburi/Prachuap Khiri
Khan, Kanchanaburi, Rayong, Pak Chong/Nakhon
Ratchasima, Chanthaburi, Prachin Buri, Pattaya,
Nakhon Pathom and Nakhon Sawan. The packages
start from Bt1,979-Bt4,979.

For the three-day, two-night packages, there are in
total of 12 routes: Phuket/Krabi, Krabi/Trang, Chiang
Mai/Chiang Rai, Ubon Ratchathani/Mukdahan,
Phitsanulok/Sukhothai, Phitsanulok/Phetchabun, Udon
Thani/Nong Khai, Trat, Had Yai, Samui, Mae Hong
Son and Lampang. The packages start from Bt3,800-
Bt7,979.

In conclusion, the Cabinet’s approval of a tax incentive
in order to help support and promote the domestic
MICE industry has allowed and encouraged both
public and private organisers to offset the expenses
of accommodation and meeting rooms at the rate of
double the actual costs, which will enable both sectors
to hold more meetings domestically.
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BUDDHIST LEADERS WORLDWIDE GATHER AT VESAK CELEBRATIONS

ENCOURAGE APPLICATION OF BUDDHIST
PRINCIPLES FOR TACKLING GLOBAL CRISIS

Despite the country’s political turmoil, more than 2,500 Buddhist leaders, venerable
members of the Sangha and delegates from 80 countries had the confidence to gather on
the United Nations Day of Vesak Celebrations, held in Thailand from May 4-6.

ot just encouraging Buddhists to access the Dharma and turn it into
actual practice, the successful holding of this crucial event will also
help restore the nation’s good image.

The government and the Sangha Supreme Council gave

Mahachulalongkornrajavidyalaya University the responsibility of
organising the conference, with support from Thailand Exhibition and Convention
Bureau to ensure its great success.

Her Royal Highness Princess Sirivannavari Nariratana represented His Royal
Highness Crown Prince Maha Vajiralongkorn in presiding over the opening
ceremony of the United Nations Day of Vesak 2009 (UNDV) at Buddhamonthon
Auditorium on May 4.

For this year's event, the organising committee established the International
Council of the United Nations Day of Vesak (ICUNDV), located in
Mahachulalongkornrajavidyalaya University, in Wang Noi district of Ayutthaya. The
organisation has the objective of encouraging Buddhism organisations to work
together and accomplish the United Nations’ goal. It will also help create unity
among Buddhists and commemorate the birth of the Buddha, His attainment of
enlightenment, and his passing away.

ICUNDV is a body that will catalyze the implementation of resolutions made during
the Vesak Day celebrations, and hold Buddhist conferences for the exchange of
ideas on tackling problems related to Buddhist stability.

In addition, the establishment of ICUNDV will drive Thailand as a Centre of World
Buddhism concretely and to be recognized internationally.

The Most Venerable Prof Dr Phra Dharmakosajarn, chairman of ICUNDV and
rector of Mahachulalongkornrajavidyalaya University, said the UNDV 2009 — held
under the theme of “The Buddhist Approach to the Global Crisis” — would not only
comprise a panel to exchange ideas and mobilise opinion on the implications for
Buddhism of the current global crisis, but also encourage Buddhists from all over
the world to access the Dharma and apply it practically by themselves.

Throughout the academic conference, there were another six sub-themes: Buddhist
Approach to Environment Crisis, Buddhist Approach to Economic Crisis, Buddhist
Approach to Political Conflict and Peace Development, the International Association
of Buddhist Universities (IABU) Workshop, Common Buddhist Text project and
Buddhist E-resources and Network.

The participants were international Buddhist leaders, scholars of Theravada
Buddhism, Mahayana Buddhism and Vajarayana Buddhism from all over the

An international Buddhist leader gives a present to Prime Minister
Abhisit Viejjajiva during the closing day of UNDV 2009 on May é at the
United Nations Conference Centre.

world, members of the Sangha Supreme Council, senior monks, Cabinet members,
foreign ambassadors, Buddhism academics, Thailand’s Buddhism delegates,
media, teachers and students from Mahachulalongkornrajavidyalaya University
and Mahamakut Buddhist University.

“For direct benefit to Thailand, the event encourages Thai Buddhists’ greater
awareness of the Dharma, and opens an opportunity to closely acknowledge the
Dharma as well as a means of applying the Dharma for creating intelligence. For
indirect benefit, Thailand is famous around the world due to foreign participants
being Buddhist leaders and heads of organisations. Thus, hosting the event is a
great opportunity for the country to boost confidence and its good image, as well
as to regain its reputation. We believe that opportunity always comes together with
crisis, but this depends on whether the Thai people will consolidate forces to turn
the crisis into opportunity or not,” said Prof Dr Phra Dharmakosajarn.

Prof Dr Phra Dharmakosajarn added that Thailand had been chosen as a Centre
of World Buddhism since 2005 due to the country’s readiness in various factors,
including conference venues and transport convenience, as well as the fact that
Bangkok is the location for the United Nations’ Asia-Pacific headquarters.

As a result, Thailand hosted the UN Day of Vesak Celebrations from 2005 to 2007
consecutively, with Vietnam the host country in 2008. Thailand was then again
chosen to host the fifth UNDV this year. This is a proud achievement showing a
capability that Thailand has been recognized as a Centre of World Buddhism.
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TCEB CREATES NEW STRATEGY TO EMPHASIZE THAILAND’S DIVERSITY

DISTRIBUTION OF CONSUMER
SPENDING POWER FOLLOWING
CLUSTERED MARKETING

Thailand Exhibition and Convention Bureau (TCEB) has set a marketing
strategy called “Destination or Clustered Marketing” to match customer needs
more closely as a selling point for the meetings and incentives market. This

is in response to the government’s “Thailand Moving Forward” concept in
accelerating the restoration of MICE business this year through the maximum
distribution of consumer spending power.

alinee Kitapanich, TCEB'’s Director

of Meetings and Incentives, said

the global economic crisis had

pressured all parties to speed up

the revision of all aspects of the

marketing plan, particularly the
meetings and incentives segment that is driven by
demand and supply.

The acceleration of the setting of Thailand’s positioning
as offering advantages in terms of value for money,
multiculturalism, facilities, public utilities, landscape,
different identity of products, services and activities
for meetings and incentives in each cluster, entails
the creation of different outstanding strong points in
response to customer needs. This is a major MICE
marketing strategy.

TCEB uses the Clustered Marketing for Customer
Focus as a strong point of the country by stressing
the diversity of the areas to match demand in each
different group.

In the initial stage, the areas have been divided into
five clusters based on a range of factors: geography,
history, culture, art, outstanding additional activities,
facilities, public utilities and meeting venues. The five
areas are as follows:

1 Greater Bangkok and Pattaya — a major gateway
of the MICE industry — provides more than 100,000

hotel rooms, events venues that can accommodate up
to 70,000 people and exhibition space of more than
250,000 square metres and 100 international airlines
operating as many as 5,000 flights a week.

This cluster features dual destinations, combining
a modern city and a beautiful beach resort that is a
convenient drive of about 90 minutes from Bangkok.

2 Chiang Mai and Chiang Rai — a smaller cluster —
offers more than 28,000 hotel rooms, business event
venues that can accommodate up to 12,000 guests
and 10 international airlines operating more than 280
inbound and outbound flights a week. This area has
a rich history as the legacy of the Lanna culture. It
is embraced by mountains and mist and has a long
history that is suitable for creating art and cultural
activities with a harmony of identity and high spiritual
value.

3 Nakhon Ratchasima and Khon Kaen have a total of
more than 12,000 hotel rooms, with business event
venues that can accommodate 12,000 people. It
is the area of the ancient Ban Chiang civilisation,
the excavation of fossils of ancient animals, and the
famous Isaan cuisine. These factors all make it a
destination for adventurous meetings and incentives.

4 Hua Hin and Cha-am form a cluster that boasts more
than 11,000 hotel rooms, with venues for business
events that can accommodate up to 5,000 guests. The

charming heritage of the sea along the Gulf of Thailand
offers a peaceful experience and style. Moreover, it
is not far from Bangkok with convenient connecting
transport, and a good place to create special activities.

5 Phuket, Krabi and Phang Nga form a cluster
providing more than 56,000 hotel and resort rooms,
with business event venues that can accommodate
up to 16,000 guests, and 23 international airlines. It is
suitable for business travellers who want to experience
the flawless Andaman Sea, a variety of marine activities
and comfortable five-star hotels with an abundance of
superb services, meeting activities on the beach and
a clear sea.

The Clustered Marketing strategy is aimed at creating
the identity of each cluster and gearing up promotion
and communication to meet customer demand. This
will enhance the advantage developed from the
diversity that is Thailand’s strength when it comes to
the meetings and incentives business.

The great success of the strategy will show the
government’s intention to work with operators closely
and on a continuous basis.

In addition, the government will have to speed up
the development of a comprehensive marketing tool,
which is another step in fostering understanding about
customer needs, said Malinee.
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TABLISHES
HAI OFFICE
ETRATE
CHINESE MARKET

Thailand Convention and Exhibition Bureau officially
established a representative office in the Chinese
city of Shanghai recently, as one of the overseas
marketing strategies driving Thailand to become a
preferred destination for exhibitions within Asean.

upawan Teerarat, TCEB exhibitions director, acting president, said the

representative office had been in operation since April. It will act as an

integrated service centre to coordinate and communicate with trade

associations, exhibition organisers and agencies in Shanghai, Beijing and
other cities in China, as well as to motivate Chinese interest in Thailand’s exhibition
industry.

The establishment of the Shanghai representative office is one of TCEB’s marketing
strategies and techniques to expand the international exhibition market and lure more
business travellers to Thailand.

In the view of China, Thailand is a remarkable destination for exhibitions. The number of
Chinese business visitor arrivals has been growing rapidly, with about 10,000 exhibitors
and exhibition visitors to Thailand last year.

TCEB is confident that the establishment of the representative office in China will
boost the number of Chinese business travellers to the country. Moreover, the office
will spread information to the Chinese business community about the opportunities
presented by and the real benefits of holding exhibitions in Thailand.

“TCEB realises that China has a key role in shaping Asia and the world of tomorrow.
China’'s GDP in 2009 is expected to grow by 6 percent, while UFl — the global
association of the exhibition industry for the promotion, development and education as
well as setting an international exhibition standard — reported that the Chinese exhibition
industry in 2008 had grown by 27 percent from the year 2007,” said Supawan.

Thailand today is marked as one of the preferred exhibition destinations in Asean
because of its competitiveness in the industry, particularly as regards the international
quality standard of its event organising, fully equipped with perfect and integrated
infrastructure, as well as strong support by TCEB, government and private agencies.



