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Message from the Chairman
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Mrs. Nantawan Sakuntanak

Board of Directors Acting Chairman of the
Board of Directors

Thailand Convention & Exhibition Bureau
(Public Organization)
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The global economy recovered in 2014 due to a
recovery in the US - driven by public consumption
and demand - while Europe continued to show signs
of slowdown. In Asia, the major economy of China
moved forward with its economic realignment to
increase the role of domestic demand and supply
in the global supply chain, as an economic growth
Coping with the earthquake and tsunami
disasters in March 2014, Japan was not able to

driver.

pull itself out of a slow turn. These were some of
the key factors impacting the world economy at a
macro level.

In Thailand, the economy grew by 0.7 per cent over
2013, because of the political situation that impacted
the Thai economy during the first half of the year.
However, the situation improved in the second half
thanks to increased confidence in the country.

As a major contributor to Thailand’s economy,
the MICE industry was able to maintain the annual
number of MICE travellers in 2014, welcoming a total
of 919,164 international MICE visitors, generating
MICE revenue of 80,800 million baht. The highest
numbers of MICE travellers were from Asia, followed
by Europe, the Americas, and Oceania. The top
sectors were conventions, incentive travel, corporate
meetings, and exhibitions.

Achievements in 2014 were supported by Thailand'’s
MICE Industry Development Master Plan (2012-2016)
that outlines the integrated strategies, directions,
and guidelines to steer this sector to vital success.
In addition, collaboration between TCEB, the public
and private sectors also played a crucial role in
helping Thailand to achieve its 2014 target, while
positioning Thailand as a premiere MICE destination
in Asia, increasing revenue, and leveraging Thai
MICE capabilities in the world marketplace.
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Key highlights of success are also evident in the list
of major MICE activities in 2014, which included
corporate meetings and incentive travel — Jeunesse
Expo Thailand: Annual World Conference 2013,
Herbalife Asia-Pacific Active World Team University
2013, Holcim Serasi, Herbalife Future President’s
Team Retreat, and World Venture; conventions
including the 9" Asian Interventional Cardiovascular
Therapeutics, 5! International Conference on Fixed
Combination in the Treatment of Hypertension,
Dyslipidemia and Diabetes Mellitus, The 45t
International Symposium on Macromelecules
(MACRO 2014) and the International Congress of
Pharmaceutical Sciences — FIP 2014; as well as
exhibitions including Metalex, ProPak Asia,
Manufacturing Expo, Intermach, and Renewable
Energy Asia.

| would like to extend my gratitude to the
government for its policies that provide a supportive
environment in which the MICE industry can thrive,
from infrastructure development to economic
stimulus measure through the MICE sector, as well
as the strong support we receive from public and
private sector organisations, MICE entrepreneurs,
education institutes, and members of the press to
synergise and showcase how the Thai MICE sector
has the calibre, capabilities, and competitiveness
of a true premiere MICE destination. We are
ready to welcome MICE activities from around
the globe through Thailand CONNECT The World.
| look forward to you joining me in driving the
Thai MICE sector to even greater heights, with
global connections.

anudnsavesnisdniuaulud 2557 figavldainnisi
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Message from the President

aisangsiudanis

Mr. Nopparat Maythaveekulchai
President

Thailand Convention & Exhibition Bureau
(Public Organization)
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During the 2014 Fiscal Year, TCEB’s vision was to
elevate Thailand’s MICE industry and stimulate
growth by deepening our engagement with high
quality markets, and positioning Thailand as a
premiere MICE destination in Asia. By focusing
on Thailand’s five-year MICE Industry Master Plan
(2012-2016), TCEB delivered on our goals to maintain
existing markets, and open up new markets,
while promoting Thai MICE as ‘Top of Mind’ in
Asia. While doing so, the bureau also continued
to strive to differentiate Thailand and add value
through an approach that emphasised the country’s
creative economy. In addition to building strong
networks and alliances both domestically and
internationally, TCEB strove to enhance the
bureau’s own organisational role and capacity.

Strategically, TCEB developed a brand communications
campaign, Thailand CONNECT, encompassing the
three fundamental pillars of the Thai MICE sector,
including Destination, Business, and People, which
together form the driving force of the Thai MICE
sector in attracting MICE travellers from around
the globe.

Tudaudszanu 2557 aavu. Gnaiuniiasianisivle
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Armed with a sustainable vision and the introduction
of Thailand CONNECT, as well as a wide range of
effective market development activities, TCEB
successfully drove the Thai MICE sector through
the political and economic transition to meet its
annual target and contribute strongly to the Thai
economy. In the 2014 fiscal year, Thailand was able
to attract 919,164 international MICE travellers,
generating MICE revenue of 80,800 million baht.
The top five source markets included China, India,
Malaysia, Singapore, and the US.

Domestically, TCEB propelled the sustainable
development of the domestic MICE industry — or
D-MICE - by expanding markets with a focus on
specific target groups. In the 2014 fiscal year, the
number of D-MICE travellers reached 14,508,175
generating revenue of 31,494 million baht.

Due to external change, 2014 was a challenging year
for TCEB, as the official government body promoting
the MICE industry. The achievements we delivered
was the result of support from the government,
policies and guidance from the Board of TCEB,
as well as strong partnerships with public and
private sector organisations. However, we wouldn’t
be successful today without the dedication and
commitment of all of members of TCEB team to drive
the vibrancy of the Thai MICE sector.

| strongly believe that with the continued supports
of all stakeholders, Thailand will continue to build
on its leadership position as a premiere MICE
destination in Asia, ready to welcome the ASEAN
Economic Community in 2015.
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Thailand Convention and Exhibition Bureau

(Public Organization)

diunJnudiiasunisinds=guuazinssAnis (9JANISUKIBU)

History

The Thailand Convention and Exhibition Bureau
(Public Organization) or TCEB is a government
agency under the supervision of the Office of the
Prime Minister, established by Royal Decree as
published in the Royal Thai Government Gazette on
September 28, 2002. TCEB’s mission is to promote,
develop, and facilitate the organisation of meetings,
incentive travel, conventions, and exhibitions,
a sector widely known as the MICE industry. The
bureau also focuses on developing the capabilities
of the industry, and raising the proficiency of the
professionals, aimed at generating MICE revenue
and contributing to the broader Thai economy,
while enhancing the competitiveness of the Thai
MICE sector on the world stage.

Over the past decade, TCEB has remained committed
to its vision to drive Thailand as a premiere destination
for MICE events in Asia through its corporate strategic
directions; To Win; To Promote; and To Develop.
Armed with the MICE Industry Development Master
Plan (2012-2016), the bureau also follows eight key
strategies to drive the Thai MICE sector.

A wiWuul

drinaudaaiunsiauseguuasingsanis (eaRn1suman)
3o aavu. ifumitsnuniaiziiognelinisiifuguaves
ddnuiensguund nedilaenszsrwnguininiuusznie
TuswRaanuny Wetuil 28 fusiou wa. 2545 uagld
Fusndunudund we. 2547 Tagnasnszoziaailunis
sudueuiy aavu lddnuduiusiondn Ae nisduasy
MUY 1A Qua Useaiuau Lagdiuigauagnin
Tunsdniugsiansdnuszyn nsvisnfisniiodusieda
MMIUTEYUUIWIBIA N13TATNTIANITUALNITUAAIFUAN
wueh viefiFundn “granunsaulud” sauvieliuinng
funiuf wasdneusuyaainsiiemuiuazdady
syuulAsygiakarsielaveslssmenugsialud nasnau
n1sas1ednenImnensud sdulugaamnssuludinegnis
wiatulunaialan
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Tunarsswiluun aavu. yafugnisadnduideia
Tunsdvasuliuszimalveduganunendnvesgsnalud
lugiinalelde KU 3 nagnsuan fie nagnsn13ALIUL (WIN)
nagngn13Useduius (PROMOTE) uagnagnsniIswmu
(DEVELOP) n1eld 8 gnseransvand1fnyuasinuuaiun
PAAIMNTTUNITIAUTLYUUALNITUAAIFUATUIUIYIFA N1,
2555-2559 duusznauludae




WIN: nagnsnsiiinu (WIN)

Strategy 1:  Consolidate existing markets and gnsmansn 1:3nwinanaifunazveisnaindinung
expand to new target markets

PROMOTE: nagnsnisUs:za1duuius (PROMOTE)

Strategy 2:  Establish Thailand as “Top of Mind” gnsmansn 2:nsuansuliuszmelnedu Top of Mind
MICE destination in Asia vaslugdluiaide

DEVELOP: nagnsnisuwsuul (DEVELOP)

Strategy 3:  Enhance the growth of the domestic gnsmansn 3:nsaduayugaannssy D-MICE Tiiiuln
MICE market ognaLiles

Strategy 4:  Develop MICE Cities to establish gnsmansn 4:nswauniowsludlunissessunmaiu
Thailand as a MICE leader in dun1sdnauludlugiinieg
the region gnsAAnsA 5:nsadisAuLAnsILALingar1fe

Strategy 5:  Differentiate the Thailand MICE \sugeaseassd
market and add value through the ansmansi 6:nMsiaudaanuaninsalassadieiugiu
creative economy guannssulud

Strategy 6:  Develop MICE infrastructure to gnsmansn 7:nswasuassnnudundssyninuniedis
sustain international competitiveness ausaudlesslunasaisssing

Strategy 7:  Strengthen cooperation networks in gNSAAnsn 8:1158NsEAUANENINUAZUNUIMYBS daUu.
both local and international markets

Strategy 8:  Enhance the role and potential
of TCEB.

Vision daanAu

« To establish Thailand as a globally recognised and
preferred MICE destination in Asia

- Yszinalneduganuievateniamdnlunisdnuszyu
asvienfeiaidusieda warniswansdudisesulan
lugfinmiedy

Mission

« To increase MICE revenue, while enhancing the
economic impact from the Thailand’s MICE industry.

+ To increase the long-term competitiveness and
capabilities of Thailand’s MICE industry on the
world stage.

wusni

PN v v o Ao o a
- WiaiinselddUssinalng sdedunisimuiiasygia
Hugaanssulud

- ieadedneainnienisudsdulugnaimnssuludvedlneg
gnsudatulusainlan
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TCEB Organisation Chart

fAsJasiiolAns aadu.

Board of Directors

Subcommittee for Audit and Evaluation

AMYBYNITUNIATIAABULATUTELEUNG AMEATIUNT AdUU.

Internal Audit Department
densrvgouniglu

Strategic and Business Development
A1891UNAYNS LaZWMUG

Meeting, Incentive Exhibition and Domestic MICE Marketing and MICE Capability Corporate
and Convention Event Department Department Corporate Image Department Strategy
Department H18naIMNIIUNNT dgduasunain Department deWaudnenIw Development
Hiegnaivnssy uaAnaFy lutsgine d1ensnatnuag anamnssulud Department
nsUTEYY AINENYAIBIANT dheiauinagns
89ANT
Meeting and Exhibition Marketing Branding Development Corporate
Incentive Promotion Promotion Section Section Policy and
Promotion Section Section dmuuImg duauimun Strategy
Section ddunudLaTy Ay || wusud | | | | section
drunudaaty QRERCITGRN duasun1snain dauuleuie
AIAUsEYY AuAIUIUYIA uaznagns
LLfcjwiaqLﬁm 29ANT
wioidusneta Marketing
Communication
Convention Exhibition MICE network — Slection“l Standardiza- Meeting and
Promotion Marketing development GRMREEER tion Section Incentive
Section and Support Section Uisnaid dquau Promotion
drunudaaty Section Aunuimun | | ¥msgu | | Section
AIAUTEYY AU91UNINATN wn3etnelud dausu
WA uazatuayunS Hejpwiaiie WHUY Uay
Jauansduai Comfnumcatlon Asaulszann
U7 {RSeetiont
diuaudeans
04ANT
Ml & C Development Service Research and
Marketing Exhibition and Section Development
and Support Mega Project Event du91uU3NI Slectior)w
§ection Slectionu L | Management || || muajmw
dunumsnain dunuiian Section wagimun
wagatuayy msdauans AR A
9AAIMNTTY auruuA —
n1sUsEYn wazlunzlusian
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Administration and Strategic Support
A1891UUIMT Uagatduayunagns

TCEB'’s Government and Accounting Administration Information
President Office Corporate Affair and Finance Department Technology
Department Department Department H18usnns Department
dred1inanu Higuimsigha UayBuazn1siu drewmalulad
§81u38n13 Jawmna ansaumna
aalu.
Secretary and Government Accounting Human IT
Co-ordination and Section Resources Development
Section Corporate druaudyd Section Section
dnunuarIuns Relation | | dawam A
wazUseanu Section ninenTyAAa walulag
§1UBN1T d1ua1ugha ANTAUNA
FenAeduius
Corporate Mission Finance Procurement IT Service
Goal Support and Section and Office Section
Monitoring Liaison du91uN153uY Service du91uU3N3
Section Section | | Section walulag
druau drunuativayu druauiian ansaumne
FANUNA WusNaodAng uaguIng
AsufUR dlineu
99ANT
Management Law and
Accounting Good
and Financial Governance
Reporting | | Section
Section drununguung
druulyd HAZEITUIAUIG
UM uay
31891UN158Y

unagy: lassasrnduiiniaesiusan 1 @189 10 drg 29 dausiuiay 3 nguaiu mgvaasvuplassasnluidniagausiy 2 agau 11 819 30 aauau
(lshiusasdhensisaeuniely)
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Board of Directors

AUZNSSUNIS

Mrs. Nantawan Sakuntanak
Board of Directors Acting
Chairman of the Board of
Directors

Education

Master Degree

+ MBA in Marketing and
International Business,
University of Wisconsin at
Madison, Wisconsin, USA

Bachelor Degree

«B.Ac., in Finance and
Banking, Chulalongkorn
University

Work Experience

Current Position

« Director-General,
Department of International
Trade Promotion, Ministry
of Commerce

2012

» Deputy Permanent Secretary,
Office of the Permanent
Secretary, Ministry of Commerce

« Director-General,
Department of International
Trade Promotion, Ministry
of Commerce

2010

« Director-General,
Department of International
Trade Promotion, Ministry
of Commerce

2009

« Director-General, Department
of Trade Negotiations,
Ministry of Commerce

udundag AnUAUIA
n33uN15 UJURAmIIsesu
n33UN5

nIsANW

Ustyryain

« d19INIAAAUALTINATENIN
UTEINA UMINBIaIAADUTU-
uuAdu anizelusni

Usyuims

- JyTtiaudin (N15RuLarnIS5UIATS)
PAINTAIUNINYIRY

Us:z3mn1sinanu

Uaq0u

. afUAnINdRATUNITAN
SEWINUTENA NTENTINAYY

2555

« seeUdnnsENTImIaYY

. g5UANINARETUNITAN
FENINUTENA NTENTINDTE

2553

« a5 uAnINduaiuNITaIeeN
AsENTANElYd

2552

. 85UANTNLATIINTAN
FENINUTENA NTENTINRTE
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Mr. Sek Wannamethee
Board of Directors

Education

Master Degree

+ Master of Philosophy
(Economic History),
London School of Economic
and Political Science,
University of London, UK

Bachelor Degree

« Bachelor of Science and
(Economics), London School
of Economic and Political
Science, University of
London, UK

Work Experience

Current Position

« Director-General,
Department of Information
and Spokesperson of the
Ministry of Foreign Affairs

2012

« Director-General, Department
of American and South
Pacific Affairs

- Deputy Director-General,
Department of Information

2011

« Ambassador and DPR,
Permanent Mission of
Thailand to the United
Nations Office, Geneva

« Chief Negotiator of the Group
of 77 and China (G-77) for
the 13t Session of the United
Nations Conference on Trade
and Development (UNCTAD 13)

uneay dssrulus
A33UNNT

nIsANw

Ustyynin

« Master of Philosophy
(Economic History),
London School of Economic
and Political Science,
University of London
ANIIVOIUIINT

Ustyryms

« Bachelor of Science
(Economics) London School of
Economics and Political
Science, University of London

Usz3nnisnninu

Uaj0du

. aduAnsuasdwmanazlawn
A5¥ENTNN1IANUTENA

2555

- p5uAnINBLS Az LUTANTE

2554

« 8A3519YR (Unuimsnisye
FEAU) SRl nuAMUNY
anslneusgdnanussani
o uAskatian

« Chief Negotiator vasnguuseina
frdaian (132 Uszine) Tuad
A15U5390 UNCTAD 909
anuszynvia

Mr. Somchai Sujjapongse
Board of Directors

Education

Doctorate Degree

« Doctor of Philisophy in
Economics, The Ohio State
University, USA

Master Degree

« Master of Arts in Economics,
The Ohio State University, USA

Bachelor Degree

« Bachelor of Arts in Economics
(Hons.), Chulalongkorn
University

Work Experience

Current Position

« Director-General,
Department of The Customs
Department, Ministry of Finance

2011

- Director, The Fiscal Policy
Office, Ministry of Finance

2010

« Director, The State Enterprise
Policy Office, Ministry
of Finance

2009

« Director-General,
The Customs Department,
Ministry of Finance

2008

- Director, The Fiscal Policy
Office, Ministry of Finance

unaaude JAwiy
AFIUNIT

nMsANy

Usryryen

- USgyeyueniAsugatans Ohio
State University anigaiusni

Usryryiin

- Uy lnieiswganans Ohio
State University an3gaiusnn
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Mr. Thawatchai Arunyik
Board of Directors

Education

Bachelor Degree

« Bachelor of Science from
University of the East,
Manila, Philiphines

Work Experience

Current Position

« Governor of the Tourism
Authority of Thailand

2010

« Deputy Governor for
Domestic Marketing

2007

« Executive Director of Europe
Africa and Middle East

2006

« Executive Director of
Central Region
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« Bachelor of Science from
University of the East, Manila,
Philiphines
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Mr. Sumate Sudasna
Board of Directors

Work Experience

Current Position

« Managing Director,
Destination Service Co., Ltd.

« President, Thailand Incentive
and Convention Association
(TICA)

2005

« Secretarial, Thailand
Incentive and Convention
Association (TICA)

2003

« Vice President, Thailand
Incentive and Convention
Association (TICA)

2001

« Principal Contact, SITE
(Society of Incentive &
Travel Executives) in
Thailand

ugaws anAau u ogsen
n33UN5

Us=3mnsninanu

U3q0u

« NITUNIFIANT
U3 wafiudu lwesialea
(Ussindlng) $1in

« WgnauANduasunTUTEYN
W@ (lne)

2548

< l@YISnsanIANduasun1sUTEYN
wiwwd (lne)

2546

« guuenanANd AU TUTEYY
wuwwd (lne)

2544

- Usysuawanlen aaitu
Uszinelng




THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2014

Mr. Patrapee Chinachoti
Board of Directors

Education

Master Degree

« Master of Business
Administration,
Southeastern Oklahoma
State University, USA

Bachelor Degree

- Bachelor of Arts in
Accounting, Chiang Mai
University

Work Experience

Current Position

« President, Thai Exhibition
Association (TEA)

« President, Bangkok Exhibition
Services Ltd.
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Mr. Surapong Techaruvichit
Board of Directors

Education

Master Degree

« MBA, National Institute of
Development Administration

Bachelor Degree

« The Faculty of Economics,
Chulalongkorn University

Work Experience

Current Position

- Assistant Managing Director,
Asia Hotel Bangkok PLC.
« Assistant Managing Director,
Asia Pattaya Hotel Co., Ltd.
« Assistant Managing Director,
Asia Airport Hotel Co., Ltd.
- Assistant Managing Director,
Zeer Property Co., Ltd.

« Vice President, Pamatoy
Co., Ltd.

« President, Thai Hotels
Association

« Vice President, Thailand
Hotel Standard Foundation
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Mr. Thongchai Sridama
Board of Directors

Education

Master Degree

« Master of Public Administration,
National Institute of
Development Administration

Bachelor Degree

« Bachelor of Engineering
Program in Civil Engineering,
Khon Kaen University

Work Experience

Current Position

+ Board of Director, Marketing
Organisation for Farmers

2008

« Board of Director, Tourism
Authority of Thailand (TAT)

2005

- Deputy Director-General,
Department of Highways,
Ministry of Transport

2003

« Director, Bureau of Highways
10, Department of Highways,
Ministry of Transport
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Asst. Prof. Sopapan Amatadecha
Board of Directors

Education

Master Degree

« Master of Education,
Srinakharinwirot University

Bachelor Degree

« Bachalor of Education,
Pathumwan College
of Education

Diploma

- Certificate of Higher
Education, Suan Dusit
Rajabhat University

Work Experience

Current Position

« Director, Suan Dusit
Rajabhat University
(Suphanburi Campus)

Past Positions

« Lecturer of Tourism Industry
Program, Faculty of
Management Sciences, Suan
Dusit Rajabhat University

« Lecturer of Home Economics
Program, Faculty of Science
and Technology, Suan Dusit
Rajabhat University

« Consultant of The Suan Dusit
Place Hotel, Suan Dusit
Rajabhat University
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Management Team

AUUSKHIS

Mr. Nopparat Maythaveekulchai
President

Education

Doctorate Degree

+ Dipléme Doctorat,
Opto-Electronics, Université
de I’Aix-Marseille, France

Master Degree

- Diplome d’Etude Approfondise,
Opto-Microwave, Institute
National Polytechnique de
Grenoble, France

« Master of International
Management, Asian Institute
of Technology

Bachelor Degree

- Bachelor of Electrical
Engineering, King Mongkut’s
University of Technology
Thonburi

Work Experience

Current Position

« President, TCEB

1983-2012

« Executive Vice-president,
TOT Plc.

- Committee of Information
Technology and Communication,
House of Representatives

- Acting Managing Director,
ACT Mobile Co., Ltd.

« Committee, ACT Mobile Co., Ltd.

. Committee, Advance Data
Network Communication
Co., Ltd.

« Acting Manager, THAImobile

= =y

‘i“é"

o

unaguwsau wsidnade
LR UGRE

nmsAnw

UStyryaen

. aviveellndidnnselind
UNINY188 Aix-Marseille
Usznar e

Ustyyain

- @1v13v1eeUlalulasian
a@n1Uu Institute National
Polytechnique de Gronoble
sz o

« @1UIN1TINNITTEUINUTENA
aordumaluladuiaeide

Usyoyms

< Amnssuli anndumalulad
NIZADUNATUYT

Us=3insninanu

Uailu

- §8uen1y aalu.

2526-2555

- §9enssun1sgdanising
usEm Mled 91n (urivw)

- nssunamaluladansaunenay
nydedns ANTUNUIIYYT

« $nwIN1InTINNIEInnIslug
U3TW 107 luune 91da

« NFIUAIT USEW Lo&T Tuune 91ia

+ NFIUNTT USEN WA U Adn
Wnesa aeuifiadu {1

- Snwinsddanissaudilveluue

Mrs. Supawan Teerarat
Vice President, Strategic and
Business Development

Education

Master Degree

+ Master of Public Policy,
Suan Dusit University

Bachelor Degree

- Bachelor of Business
Administration,
Assumption University

Diploma

« Exhibition Management
Degree, UFI (Global
Exhibition Association)

Work Experience

Current Position

« Vice President, Strategic and
Business Development, TCEB

2008-2012

- Director of Exhibitions
Department, TCEB

2006-2008

« Business Development
Director, World Expo Service
Co., Ltd.

2005-2006

+ Group Director of Marketing
and Communications,
A Prime Chain of Hotels &
Resorts Co., Ltd.
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Association)
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Mr. Chiruit Isarangkun

Na Ayuthaya
Vice President, Administration
and Strategic Support

Education

Master Degree

« Master of Public Administration
The America University,
Washington D.C., USA

Bachelor Degree

« Bachelor of Social Sciences,
Kasetsart University

Work Experience

Current Position

« Vice President, Administration
and Strategic Support, TCEB

2011-2014

« Director, Domestic MICE
Department, TCEB

2007-2011

« Director, Government &
Corporate Affairs
Department, TCEB

2004-2007

- Senior Manager, Meetings &
Incentives Department, TCEB

1996-2004

« Tourism Authority of Thailand
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Ms. Vichaya Soonthornsaratoon
Director, Meetings Industry
Department

Education
Master Degree
« General Communication,
Fort Hays State University, USA
Bachelor Degree
« Personal Management,
Dhurakij Pundit University

Work Experience

Current Position

- Director, Meetings Industry
Department, TCEB

2004-2012

« Senior Manager, Meetings
Industry Department, TCEB

1988-2004

- Senior Supervisor/
Administrative Assistant/
Division Manager, Thai
Airways International Plc.
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Mr. Chartchai Debpang
Director, TCEB President’s
Office Department

Education

Master Degree

« Master of Public Administration
(Social Development),
National Institute of Public
Administration

« Master of Political Sciences,
Chulalongkorn University

Bachelor Degree

« Bachelor of Arts,
Ramkhamhaeng University

Work Experience

Current Position

« Director of TCEB President’s
Office, TCEB

2011-2012

« Director, Government &
Corporate Affairs
Department, TCEB

2008-2011

- Senior Manager, External
Relations, Government &
Corporate Affairs
Department, TCEB

2006-2008

« Head of Public Relations,
Office of the Permanent
Secretary, Ministry of Tourism
and Sports

- Director of Tourist Assistance
Center, Office of the Permanent

Secretary, Ministry of Tourism
and Sports
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Mr. Salanroj Sutaschuto
Director, Administration
Department

Education

Master Degree

« Master of Business
Administration, Western Illinois
University, USA

Bachelor Degree

- Bachelor of Science
(Computer Science), Western
Illinois University, USA

- Associate Degree in Business
Administration (Marketing),
Assumption Commercial College

Work Experience

Current Position

« Director, Administration
Department, TCEB

2011-2012

« Director of Board Coordinating
Department, TCEB

2009-2011

- Head of the Office of the
President, TCEB

2008

- Senior Manager, MICE
Capabilities Department, TCEB

2001-2006

« Director and Executive Director,
Thai-Hong Kong Trade
Association

2000-2006

« Consultant, Hong Kong Trade
Development Council (HKTDC)
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Mrs. Nichapa Yoswee
Director, MICE Capabilities
Department

Education

Management Development

Program,

Cranfield University, School of

Management, UK

Strategic Leadership Program,

Oxford University, UK

Bachelor Degree

« Bachelor of Business
Administration, Assumption
University

Work Experience

Current Position

« Director, MICE Capabilities
Department, TCEB

« Sustainability Committee,
UFI — The Global Association
of Exhibition Industry

« Education Committee,
UFIl — The Global Association
of Exhibition Industry

2007-2011

+ Managing Director, Thailand
and Vietnam, Reed Tradex
Co., Ltd.

2005-2007

« Deputy Chief Officer, Royal
Flora Ratchapruek 2006
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Ms. Jutharat Vorrarith
Director, Accounting &
Finance Department

Education

Master Degree

« Master of Business Studies,
Liverpool John Moores
University, UK

Bachelor Degree

- Bachelor of Science in
Accounting, Thammasat
University

Certificate

« Certified Public Accountant
(Thailand) No. 7132

Work Experience

Current Position

« Director, Accounting &
Finance Department, TCEB

2006

+ General Manager, National
Institute for Brain-based Learning
(NBL), Office of Knowledge
Management and Development
(Public Organization) — Office
of the Prime Minister

2004

« Internal Auditor, National
Institute for Brain-based Learning
(NBL), Office of Knowledge
Management and Development
(Public Organization) — Office
of the Prime Minister

2000

« Senior Auditor, Deloitte Touche
Tohmatsu Jaiyos Co., Ltd.
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Ms. Wiparat Tharateerapab
Director, Government and
Corporate Affairs Department

Education

Master Degree

« Master of International
Communications Studies,
University of Leeds, UK

- Master of Political Science
(International Relations),
Thammasat University

Bachelor Degree

« Bachelor of Political Science
(International Relations),
Thammasat University

Work Experience

Current Position

« Director, Government and
Corporate Affairs Department,
TCEB

2010-2012

« Director, Administrative
Department, TCEB

2004-2010

« Director of International
Affairs, Office of the
Permanent Secretary, Ministry
of Tourism and Sports

2002-2003

-« Seconded to the Office of
Thai Trade Representative,
Office of the Prime Minister
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Ms. Parichat Svetasreni
Director, Marketing and
Corporate Image Department

Education

Master Degree

+ Master of Arts in
Communication Arts,
Chulalongkorn University

Bachelor Degree

« Bachelor of Arts, Silpakorn
University

Work Experience

Current Position

« Director, Marketing and
Corporate Image Department,
TCEB

2012-2013

- Senior Manager,
Public Relations Division,
Marketing Communication
Department, TCEB

+ Acting Director of
Marketing Communication
Department, TCEB

2006-2012

- Senior Manager,
Public Relations Division,
Marketing Communication
Department, TCEB

2005-2006

« PR Group Account Director,
Leo Burnett

2004-2005

« Account Manager, JWT
Thailand
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Mrs. Jaruwan Suwannasat
Director, Exhibitions and
Event Department

Education

Master Degree

« Master of International
Marketing, University of
Strathclyde, UK

Bachelor Degree

- Bachelor of Business
Administration, Assumtion
University

Work Experience

Current Position

« Director, Exhibitions and
Event Department, TCEB

2003

« Brand Activation
Manager — Heineken,
Thai Asia Pacific Brewery
Co., Ltd.

2001

« Assistant Brand
Manager — Amstel, Thai Asia
Pacific Brewery Co., Ltd.

1998

+ Marketing & Merchandise
Executive, Boots Retail
(Thailand)

1998

« Assistant Brand
Manager — Sanrio, Central
Retail Corporation
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Mr. Prakhong lemsamank
Director, Corporate Strategy
Development Department

Education

Master Degree

« Master of Communication
Arts, Chulalongkorn
University

Bachelor Degree

- Bachelor of Science
(Agricultural Economics),
Kasetsart University

Work Experience

Current Position

« Director, Corporate Strategy
Development Department, TCEB

2009

« Director of Tak Provincial
Land Reform Office

2007

- Senior Officer of Assets
Capitalization, Assets
Capitalization Bureau (PO)

2003

« Plan and Policy Analyst 7
(Chief of Planning & Project
Department) Research and
Planning Division, Agricultural
Land Reform Office
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Mr. Puripan Bunnag
Director, Domestic MICE
Department

Education

Master Degree

+ Master of Arts in International
Affairs, Ohio University, USA

Bachelor Degree

+ Bachelor of Arts Program in
Political Science (International
Relations), Chulalongkorn
University

Work Experience

Current Position

« Director, Domestic MICE
Department, TCEB

2005

« Chief of Domestic Tourism
Industry Relations Section,
Tourism Authority of Thailand

2000

« Chief of Overseas Market
Section, Tourism Authority
of Thailand

1995

« Sales Promotion Manager,
Premier Marketing Plc.

1993

+ Sales Promotion Manager,
World Trade Center

1991

« Marketing Officer, Thai Pure
Drinks Ltd.
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Mrs. Sarita Chintakanond
Director, Information
Technology Department

Education

Master Degree

- Master of Science (Economics),
Portland State University, USA

Bachelor Degree

- Bachelor of Political Science,
Chulalongkorn University

Work Experience

Current Position

« Director, Information
Technology Department, TCEB

2009

- Business and Investment
Strategy Advisor, Thanachart
Holding Co., Ltd.

2004

« Planning Supervisor, Thai
Airways International Plc.

2000

- Trade Officer, Department of
International Trade Promotion,
Ministry of Commerce

Other Significant Experience

2012-2013

« Specialist, The Senate Standing
Committee on Education

« Part-time Lecturer, MBA in
Tourism Management,
Assumption University

2010-2012

« Committee Member, Senate
Substanding Committee on
Development of Thai Education
for the ASEAN Economic
Community

« The Senate Standing Committee
on Education
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Overseas Representatives
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Ms. Mitsuru Moriguchi
Japan

MICE Japan Co., Ltd.

2-6-10-302, Hitotsubashi, Chiyoda-ku,
Tokyo 101-0003, Japan

Tel: +81 3 3261 7817

Fax: +81 3 3261 7818

E-mail: moriguchi@micejapan,
jpcontact@micejapan.jp

Ms. Daniella Middleton
USA

Development Counsellors International
215 Park Avenue South, 10t Floor

New York, NY 10003

Tel: +212 444 7118

E-mail: daniella.middleton@aboutdci.com

I NN

Ms. Esther Chin Siew Foong
Singapore (October 2013-March 2014)

TCEB

Blk 403B, Fernvale Lane #06 - 169
Singapore, 792403

Tel: +65 9686 8408

E-mail: tceb.mic@gmail.com

Mr. Dmitry Smirnov
Russia (October 2013-January 2014)

Compass Consulting LLC

11 Bolshaya Tulskaya Street, Moscow
115191, Russia

Tel: +7 (495) 223 1764

Fax: +7 (495) 981 5188

E-mail: director@compass-consulting.ru

Mr. Nitin Sachdeva
India

Venture Marketing
Tel: +91 9 818 885542
E-mail: nitin@venturemarketing.in

Mr. Shane Xin
China

Arch International Media Ltd.
Room 1109, Building B, Yuanyang
Xinganxian, No.66 Xiaguangli,
Beijing 100027, China

Tel: +86 10 84466451 ext. 6107
Fax: +86 10 84466375

E-mail: shane.xin@micechina.com
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In 2014, TCEB’s promotion of Thailand’s MICE sector
focused on accessing high quality target markets,
and leveraging Thailand’s market positioning as
Asia’s high quality MICE destination. In addition,
TCEB also underlined its vision to ‘elevate Thailand’s
MICE sector and move towards high quality markets’,
integrating with ‘Thailand’s New Growth Model’
under the National Economic and Social Development
Plan. Incorporating recommendations from the
private sector, and the latest global trends to drive
Thailand’s economic growth through the MICE
and tourism sectors, TCEB'’s strategic plan in 2014
highlighted five key strategies under the 2012-2016
MICE Industry Master Plan, with the following
strategic goals:

01. Maintain existing markets, and open up new markets
02. Promote Thai MICE as ‘Top of Mind’ in Asia

03. Differentiate and add value through the Creative
Economy approach

04. Build strong networks and alliances both
domestically and internationally

05. Enhance TCEB’s organisational role and capacity
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As a hub for MICE events in the region, Thailand ranks
eighth in Asia-Pacific and third in ASEAN for the
highest number of association meetings, according
to the International Convention and Congress
Association (ICCA). Demonstrating its readiness
and capability to welcome travellers from around
the globe, Bangkok was also named MasterCard
2014 Global Destination Cities Index’s number one
destination in Asia-Pacific.

To promote Thailand’s MICE industry development,
TCEB launched the campaign: ‘Thailand CONNECT:
Your Global Business Events Connection’, in line
with TCEB’s Growth Driver brand development
strategy. The Thailand CONNECT campaign focuses
on three fundamental pillars, including a diversity of
destinations, unrivalled business opportunities,
and high quality professionals.

01. Diversity of Destinations. Thailand’s strategic
location at the heart of Asia, together with
convenient facilities and infrastructure, offer
visitors an unrivalled choice of destinations.
Thailand’s six international airports across the
country connect to 190 destinations worldwide
withover 500flights per day. With nine purpose-built
international conference and exhibition venues,
the combined total exhibition space of 222,984
square meters is the highest in the region.
Thailand’s five officially-designated ‘MICE Cities’
(Bangkok, Pattaya, Phuket, Chiang Mai and
Khon Kaen) offer unbeatable diversity of choice
or MICE events of any type and scale.

a
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Unrivalled Business Opportunities. With fast

and convenient connections to all countries
in the region, ASEAN’s second largest economy
is poised to play a leading role in the forthcoming
unified market of the ASEAN Economic Community,
or AEC, in 2015. Economic integration will
remove trade barriers and bring free transfer of
goods, services, skilled labour, trade and
investment among ASEAN members and its
population of almost 600 million. Thailand is
itself a major production and export base for
key industries such as automotive and industrial
components, computers and IT, energy, rubber
and plastics. Adding to its strategic significance
as a gateway to ASEAN, Thailand’s bilateral free
trade agreements with 11 countries around the
world will further reinforce Thailand’s strategic
importance within this vast unified market.
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03. High Quality Professionals. In addition to its

legendary hospitality and quality of service.
Thailand’s MICE industry has led the world in
introducing global standards such as Energy
Management (1ISO 50001), Food Safety Management
System (ISO 22000), MICE Security Management
System (TISI 22300), and most recently, the new
Event Sustainability Management System (ISO
20121). Thailand’s MICE sector has been boosted
by accolades and awards from leading agencies,
and Thailand is consistently ranked as one of the
world’s top MICE event destinations. For example,
in 2012, ICCA ranked Thailand as the ASEAN No. 1
by number of international meetings, while UFI
ranked Thailand No. 1 by number of exhibitions
space sold. Also, Thailand hosted a total of 7,382
MICE events, including prestigious global
mega-events such as The 2012 Rotary International
Convention, World Stamp 2013, the 65" World
Newspaper Congress, ITU World, Telecom 2013,
and the World Marketing Forum 2014.
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International MICE Market

Thailand’s MICE industry performance was driven
by the introduction of the Thailand CONNECT
brand campaign, and effective market development
activities, as well as collaboration among public and
private sector counterparts. In 2014, Thailand was
able to attract 919,164 international MICE travellers,
earning the Thai economy 80,800 million baht.

International MICE Travellers in 2014 Fiscal Year
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Industry MICE Travellers (pax) MICE Revenue (million baht)
9AATHNSSU unimiun1angulud (Au) shals (aruuan)
Corporate Meetings
. 232,736 25,173
N1TUTEYUDIANT
Incentive Travel
o4 A« y 240,546 15,274
nsveunguNaIdus1eda
Conventions
- 287,886 26,737
N19UITYNUIUIG
Exhibitions
A v a 157,996 13,616
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919,164

In 2014, Asia was the largest source market to
Thailand, with 598,685 MICE travellers, representing
65.13 per cent of all MICE travellers, followed by
Europe (106,014 MICE travellers, 11.53 per cent),
and the Americas (49,613 MICE travellers, 5.40 per
cent). The top ten source countries were China, India,
Malaysia, Singapore, US, Australia, Korea, Indonesia,
Japan, and Hong Kong.
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International MICE Travellers in 2014 Fiscal Year anfauniaun1Induludnenads:inAa wansianinia
by Region Us=A10Jguds:uitu w.A. 2557
MICE Travellers (pax) MICE Revenue (million baht) Percentage
unisiun1angulud (Au) saals (aruuan) anaou (%)
Asia/loidy 598,685 52,627.99 65.13
Europe/Eﬂi‘lJ 106,014 9,319.26 11.53
America/au3na 49,613 4,361.28 5.40
Oceania/lai¥eily 47,446 4,170.79 5.16
Africa/wansnn 10,239 900.07 1.12
Other/3us 107,167 9,420.63 11.66




s1aJ1uUs=A1d 2557 drtindudaiasunmsiadszguuazinssAns (9JANISUKITU)

Top 10 Source Markets in 2014 Fiscal Year anf 10 dufudszinARAUNIGISOUAINSSUTUY
fudszinAlnagaan Us=d1daudszuiru w.A. 2557

Country MICE Travellers (pax) MICE Revenue (million baht)

Uszinf untaun1anduludg (Au) saala (aruuan)
China/3du 120,684 10,608.84
India/Buide 83,351 7,327.05
Malaysia/uiaigey 69,034 6,068.52
Singapore/asnlus 66,956 5,885.83
USA/anigeLusnn 38,491 3,383.59
Australia/eaainside 37,947 3,335.77
Korea/tn1va 33,398 2,935.88
Indonesia/Bulafiige 33,325 2,929.47
Japan/dgiu 31,733 2,789.52
Hong Kong/geadns 18,087 1,589.96
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International MICE Activity Highlights

In 2014, Thailand hosted a wide range of MICE
activities including the corporate meetings and
incentive travel events such as Jeunesse Expo
Thailand = Annual World Conference 2013, Herbalife
Asia-Pacific Active World Team University 2013, Holcim
Serasi, Herbalife Future President’s Team Retreat,
World Venture, and 2014 Unicity Global Convention.
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International conventions included the Asia
Fitness Convention, the 9t Asian Interventional
Cardiovascular Therapeutics, the 5" International
Conference on Fixed Combination in the Treatment
of Hypertension, Dyslipidemia and Diabetes
Mellitus, the 23 World Professional Association
for Transgender Health (23 WPATH 2014), ADFEST
2014, the IUPAC World Polymer Congress 2014,
the 45" International Symposium on Macromolecules
(MACRO 2014), and the International Congress of
Pharmaceutical Sciences — FIP 2014.

International exhibitions and trade fairs included
Metalex, ProPak Asia, Manufacturing Expo, Intermach
and Renewable Energy Asia.
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WPATH 2014), 914 ADFEST 2014, 91U IUPAC World Polymer
Congress 2014, 914 the 45™ International Symposium
on Macromelecules (MACRO 2014) 91U the International

Congress of Pharmaceutical Sciences - FIP 2014
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Domestic MICE Market

To propel growth of the domestic MICE market,
TCEB reemphasized its 2014 vision to ‘elevate
Thailand’s MICE sector and moves towards high
quality markets’. By laying important fundamentals
for the domestic MICE sector, TCEB aimed at
increasing the number of domestic MICE travellers
by two per cent, and MICE revenue by four per
cent, while leveraging Thailand’s brand positioning
and driving towards becoming Asia’s leading high
quality MICE destination. In 2014, Thailand attracted
14,508,175 domestic MICE travellers, generating a
total revenue of 31,494 million baht.

Domestic MICE Travellers in 2014 Fiscal Year
by Industry
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Industry MICE Travellers (pax) MICE Revenue (million baht)
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Corporate Meetings
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Domestic MICE Activity Highlights

In 2014, Thailand saw a number of domestic MICE
activities including the 1*t Domestic MICE Mart — a
platform for business matching and building
collaboration in the domestic MICE industry. Events
were held in five MICE Cities (Bangkok, Pattaya,
Phuket, Chiang Mai, and Khon Kaen), providing
added value to the local economy, while sustainably
increasing the number of domestic MICE travellers
and associated revenue.

Other noteworthy domestic MICE activities included
the 315 Thai Chamber of Commerce, Trang, Thai
Travel Fair 2014 (TTF 2014), the CLMV — New Market
Opportunities for Thai Brands Seminar, Horti Asia
Roadshow, Thailand Toy Expo 2014, and the I-San
Book Fair.

nanssulugmnaintuds:zina
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Marketing and Corporate Image Department

drgnispainuazniwanynuiolANs

ROCK

THE GENERATION

Marketing and Corporate Image
Department Performance in 2014

The key roles of TCEB’s Marketing and Corporate
Image Department are to define the organisation’s
strategic marketing and communications plans,
to raise awareness of TCEB’s role in driving the MICE
industry, and to position Thailand as a premiere MICE
destination. In 2014, TCEB undertook a wide variety
of key marketing and communications activities.

muwsouaamseatuiudianisnainua:
muwanuaniaians Uszandouds:=untu w.A. 2557
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Marketing and Branding

01. The second phase of the TCEB brand development
TCEB previously rebranded its corporate identity
towards being a growth driver of the Thai MICE
industry, as well as modernized its corporate logo.
In the second phase of the TCEB brand roadmap,
in line with the Thai MICE Industry Development
Master Plan (2012-2016)

02. The 7" Asia for Asia Summit: Rock the Generations
TCEB organised the annual Asia for Asia Summit
by the Asian Association of Convention and Visitor
Bureaus (AACVB), following the AACVB’s consensus
vote that Thailand should host the summit in
September 2014. Prior to this, Singapore, Korea,
and Malaysia were among the host countries for
previous summits. The 7™ Asia for Asia Summit:
Rock the Generations, was held to provide a
platform for discussion encompassing business
events trends and current and emerging needs in Asia.

03. Khon Kaen MICE City Brand and Strategic
Communications Development

In line with the Thai MICE Industry Development
Master Plan to develop Capabilities fo MICE Cities
to host MICE events, providing options for domestic
and international MICE travellers, the Khon Kaen
MICE City Brand and Strategic Communications
Development was developed to raise awareness
about the capabilities of Khon Kaen as a regional
MICE City in Thailand.
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G THAI (i)

Corporate Communications

The role of TCEB’s corporate communications
division is to raise awareness of Thailand’s MICE
industry, and TCEB’s role in driving this sector
among stakeholders including public and private
organisations, associations, and educational institutes
both in Thailand and internationally, through local,
regional, and global media channels.

01. Domestic PR activities
1.1 Press Conferences and Media Interviews

« Press Conference: 2014 Thailand Brand
Launch at the IT&CMA and CTW
Asia-Pacific 2013, 1 October 2013

- Press Conference: Digital MICE Thailand,
25 February 2014

« Press Conference: MICE Capabilities
Development Plan 2014, 28 February 2014

- Press Conference: Domestic Exhibitions,
21 March 2014
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Domestic MICE
Development Plan 2014 & The 1%t Domestic
MICE Mart, 25 March 2014

Press Conference: MOU Signing Ceremony
between TCEB and AKEI, 24 April 2014
Press Conference: MICE City Promotion &
The 15t Domestic MICE Mart in Chiang
Mai, Pattaya, Phuket, and Khon Kaen,
throughout 2014

Press Conference: MICE Academy MOU
between TCEB and Vocational Colleges,
29 July 2014

Press Conference: Thailand’s MICE United |,
7 August 2014

Press Conference: 2014 Unicity Global
Convention, 29 August 2014

Press Conference: Meetings Industry Day,
4 September 2014

Press Conference: MOU Signing Ceremony
between TCEB and Ministry of Tourism and
Sports, 24 September 2014

Press Conference: TCEB Performance, every
quarter throughout 2014

Press Conference:

.
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1.2 Media Relations Activities
« Media Luncheons with senior editors and
journalists
« Special media activity support
« Participation in the annual event of the
Economic Reporters Association
« TCEB Media Thank You Party

02. International PR Activities
TCEB’s corporate communications division
organised press conferences in various key
international trade shows and roadshows in
target markets.

2.1 Press Conferences in International Trade Shows

« Press Conference at the IT&CMA and CTW
Asia-Pacific 2014, 1-3 October 2014, Bangkok

- Press Conference at the AIME 2014,
19 February 2014, Melbourne, Australia

- Press Conference at the GIBTM 2014,
25 March 2014, Abu Dhabi, UAE

« Press Conference at the IT&CMA and
CTW Asia-Pacific 2014, 15 April 2014,
Shanghai, China

« Press Conference at the IMEX Frankfurt
2014, 21 May 2014, Frankfurt, Germany

- Press Conference at the CIBTM 2014,
17 September 2014, Beijing, China

02.
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2.2 Press Conferences in International Roadshows,

and Media Relations Activities

« Press Conference at the Philippines
Roadshow 2014, 5 August 2014, Manila,
the Philippines

« International Media Familiarisation Trip
2014, 18-21 August 2014, Chiang Mai

« Press Conference: MOU Signing Ceremony
between TCEB and UMFCCI, 19 August
2014, Yangon, Myanmar

« International Media Familiarisation Trip
2014 with 30 international media, 7-11
September 2014, Khon Kaen

« Press Conference: Thailand CONNECT —
Shanghai MICE Roadshow 2014, 15
September 2014, Shanghai, China

TeEDr &

NEWSLETTER

e e i L]

TOER CALL CENTER 1105
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TCER LAUMCHES

THAILANIXS MICE
REWARDS

03. Corporate Communications Activities

Highlighting TCEB’s corporate image and role
in driving the MICE industry, TCEB also focused
on strengthening a wide range of corporate
communications activities.

3.1 TCEB Newsletter: to promote TCEB’s role in
driving the MICE industry among public and
private sector organisations, MICE operators,
educational institutes, and the media.
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sue 1: Jan-Feb 2014 TCEB Call Center 1105

TCEB! sees growth in-
Q1, launching Thailand’s
MICE rewards

Online activities to

promote Thailand’s MICE __
destinations

Thailand leads ASEAN
MICE Venue Standard

3.2 MICE Journal: to showcase useful information
from within Thailand and overseas in relation
to the MICE industry for TCEB’s stakeholders,
and MICE operators.

3.3 Annual Report: to provide an update and
overview of TCEB’s performance and
development plans for public and private
sector organisations and MICE operators.

Marketing Communications
Domestic Media
01. TV Communications
« The development of MICE Inside, that aired on
Channel 3 during the Rueng Den Yen Nee Program;
Royal Thai Army TV (Channel 5) during the
Turakij Tid Dao program; and Modern Nine
TV (Channel 9) during Kui Kamong Khao Chao.
+ TCEB interviews on TNN24. The development
of 30 second ad for TCEB, aired on Business
Watch TV programme on TNN24.
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02. Radio Communications

« The development of a 30-second radio spot aired

on radio stations in Bangkok and MICE Cities.

Traveller ;
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International Media

01. Asia Market (60 per cent): 20 inserts in print
media, and nine inserts in online media; in TIME,
CEIl, MICEnet Asia, Business Traveller, TTG MICE,
and The Economist.

02. Europe Market (20 per cent): 18 inserts in print
media, and 14 inserts in online media; in
Trade Fair, Exhibition World, m+a Report, AMI,
HeadQuarter, M&IT, and C+MW.

03. International Market (20 per cent): five inserts
in print media, and 22 times inserts in online
media; in Sawasdee, BusinessWeek, Meetpie,
Exhibitionworld.net, and Convene.
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Exhibition World, m+a Report, AMI, HeadQuarter,
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Event Management

0t1.

02.

03.

04.

05.

TCEB designed and organised the Thailand
Pavilion at seven trade shows.

« IT&CMA and CTW Asia-Pacific 2013

« IMEX America 2013

« EIBTM 2013

« AIME 2014

GIBTM 2014

« IT&CM China 2014

« IMEX 2014

« CIBTM 2014

TCEB managed the MOU Signing Ceremony
between TCEB and UMFCCI, on 19 August 2014,
in Yangon, Myanmar

TCEB managed the MOU Signing Ceremony
to promote the MICE and Tourism Industry
between TCEB and the Ministry of Tourism and
Sports, on 17 September 2014

TCEB managed the 1st Domestic MICE Mart in
five MICE Cities.

« Bangkok

« Chiang Mai

« Khon Kaen

- Pattaya

« Phuket

TCEB designed and managed the TCEB Booth
at the ITU World 2013, 19-22 November 2013
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01.

02.

03.

04.

05.
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o IT&RCMA and CTW Asia-Pacific 2013

* IMEX America 2013

« EIBTM 2013

« AIME 2014

« GIBTM 2014

« IT&CM China 2014

« IMEX 2014

« CIBTM 2014
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Meetings Industry Department

drggnainnssunisuszgu

MEETINGS INDUSTRY DAY 2014

A/
'CEDB

THAILAND: MORE THAN READY

Meetings Industry Performance in 2014

During the 2014 fiscal year, the meetings industry
department continued to support a wide range of
meetings in Thailand, attracting a combined total
of 89,734 international MICE travellers, and earning
the Thai economy a total of 7,978 million baht.
More specifically, TCEB provided support to 226
corporate meetings and incentive travel events,
which accounted for 55,383 international MICE
travellers, generating 4,581 million baht, and 98
conventions, which attracted 34,351 international
MICE travellers, generating 3,397 million baht for
the Thai economy.
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TCEB Support for Meetings

Meetings and Incentive Travel

TCEB supported 226 meetings and incentive travel
events in Thailand via the event support subsidy
scheme. The 55,383 business travellers in these
events generated earnings of 4,581 million baht.

Conventions

TCEB supported 98 international conventions,
attracting 34,351 delegates and generating earnings
of 3,397 million baht.

Marketing Activities
and Marketing Promotion

Trade Shows

In 2014, TCEB joined nine industry-leading trade shows
and provided support to private sector organisations
in the following events to promote Thailand as
a premiere destination for meetings events, to
participate in business matching platforms between
Thai MICE operators and prospect customers.

01. Incentive Travel and Conventions, Meetings Asia
& Corporate Travel World Asia-Pacific (IT&CMA
and CTW Asia-Pacific) 2013, Bangkok
(62 Thai operators generated business leads
that attracted a total of 11,255 international
MICE travellers)

msaduauunsus:gu
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01. Incentive Travel and Conventions, Meetings Asia &
Corporate Travel World Asia-Pacific (IT&CMA and
CTW Asia-Pacific) 2013 nsJinwukrIuAs
HUsEnaun1sines e 62 518 dnidunienguludain
Business Lead Uszunad 11,255 518
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Incentive Travel and Conventions, Meetings Asia
& Corporate Travel World Asia-Pacific (IT&CMA
and CTW Asia-Pacific) 2014, Bangkok

61 Thai operators generated business leads
that attracted a total of 25,357 international
MICE travellers

America’s Worldwide Exhibition for Meetings,
Incentives Travel & Events (IMEX America), Las
Vegas, USA

5 Thai operators generated business leads
that attracted a total of 20,485 international
MICE travellers

The Global Meetings & Incentives Exhibition
(EIBTM), Barcelona, Spain

13 Thai operators generated business leads
that attracted a total of 26,395 international
MICE travellers

Asia-Pacific Incentives & Meetings Expo (AIME),
Melbourne, Australia

28 Thai operators generated business leads
that attracted a total of 6,880 international
MICE travellers

02.

03

04.

05.

Incentive Travel and Conventions, Meetings Asia &
Corporate Travel World Asia-Pacific (IT&CMA and
CTW Asia-Pacific) 2014 nsJinwuKIuAS
duszneun1sinesinau 61 518 Andutdniumengulug
910 Business Lead Ysgunad 25,357 518
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06.

07.

08.

09.

Incentive, Business Travel & Meetings Expo
(IBTM), Abu Dhabi, UAE

(5 Thai operators generated business leads
that attracted a total of 16,450 international
MICE travellers)

Incentive Travel and Conventions, Meetings
China (IT&CM China), Shanghai, China

(7 Thai operators generated business leads
that attracted a total of 7,640 international
MICE travellers)

The Worldwide Exhibition for Incentives Travel,
Meetings & Events (IMEX), Frankfurt, Germany
(20 Thai operators generated business leads
that attracted a total of 16,145 international
MICE travellers)

The China Incentive, Business Travel & Meetings
Exhibition (CIBTM), Beijing, China

(5 Thai operators generated business leads
that attracted a total of 24,105 international
MICE travellers)
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Incentive, Business Travel & Meetings Expo (IBTM)
91ym U arSyokSulolisas
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Incentive Travel and Conventions, Meetings China
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fuszneun1sinesinau 20 518 Andutdniiumengulug
910 Business Lead Ussuiey 16,145 518

The China Incentive, Business Travel & Meetings
Exhibition (CIBTM) JnAJ a1s1stusids=a1auiu
Qﬂizﬂaumﬂwaiamm 551¢ ﬁmﬁuﬁmﬁumqmjulwﬁ
210 Business Lead Uszunad 24,105 518
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Roadshows

During the 2014 fiscal year, TCEB organised a total
of 13 roadshows. Of these, 10 were meetings and
incentive travel roadshows in Australia, Japan,
Malaysia, Singapore, the Philippines, Indonesia,
India, China, Russia, and Europe, in which 143 Thai
MICE operators also participated, attracting a total
of 1,080 buyers. Another three were conventions
roadshows were held in Japan, Indonesia, and
Europe, with a total of 90 buyers.

Marketing Promotion and Development
01. The appointment of TCEB’s overseas representatives
in Japan, India, Singapore, and Russia.

02. The organisation of 13 familiarisation inspection
trips, of which four were targeting meetings and
incentive travel buyers, and nine targeted
conventions buyers.

03. The implementation of the Mega Event support
Scheme to attract large-scale meetings and
incentive travel events that comprised a
minimum of 1,000 participants per group, and
a Visitor Promotion campaign that attracted
international associations and stakeholders,
especially from ASEAN+6 member countries,
to join events in Thailand.

04. The organisation of Connections Plus to promote
the meetings and incentive travel sectors,
while showcasing the readiness and capabilities
of Thailand as a diverse MICE destination.
48 international delegates joined the event in
Bangkok and Phuket.

Nuisalsd

Tusoulsuussua w.e. 2557 {189naIvnssunIsuseys
wWrsanaulsaled $1uau 13 9w wdadunulsalyivesdiu
unsUssguuaznsvionfisniieidussia $1uau 10 9y
Uszneumesnulsalyilulssimasoansids guu uade
dealus NaUTud Bulafilde Buife a1snsasgussysuiu
Fadouaselsy lnedifusznounisandsemalneidisineu
sty 143 518 Swrugo 1,080 318 dwduaulsalyd
YBIAIUIUNTYTEYNUINIIR TT1UIU 3 911 Usenaundae
snilsalyludspmadu Sulaii@e wagglsy f9uudde
1013719 90 518

MsdJEasuN1sAAIAUANISWEIUN
01. dnRsdunun1Tnalntusisuseina Usenausrlegyu
duidy Aenluiuazaide

02. dnfanssuasiunndnvaluazuansfneninveslseina
Ingliunguidinaney1isiseid (Familiarization and
Inspection Trips) 37u3Y 13 ads TneiduRanssuves
druaunsuszyuuazmsvienioniiorfuseta diuau
a afy WATAIUIUNTUTEYUUIUIYIA T7UIY 9 ady

03. duduukuIIL Mega Event Lilofisanunisuszueadns
wagnsvioniieaioidusietavunalngAfdid1samanu
ag13tiae 1,000 Aulvndanululssnalneuaz i
WU Visitor Promotion Campaign Lﬁﬁm'ﬁs@?u‘iﬁ
nguivnuazgaulaainnguuseimAoBeu+6 LAun1g
5INNUNTUTEYNUIITRTUUSEImAlNg

04. 3RanssUUT¥I1T Connection Plus Y8&IUIIUNIT
Uszauagnisvioniieaiioiiuseta tieuansdnenin
wavAunTeuvesUszmalnelun1sinulssgunay
msveadisaiieiduta ansamwmuas uazgfin i
ngud MUY IAT19I9Y 48 518
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05.

06.

07.

The organisation of a Meetings Industry Day to
highlight the performance and global meetings
and incentive travel trends to 193 Thai MICE
operators. The event also served as an effective
platform for industry networking.

The development of six marketing promotion
assets, comprising advertorials to showcase
Bangkok, Pattaya, and Hua Hin in key European
MICE publications, and an online promotion
targeting medical association meetings planners
in the US market.

The maintenance of memberships of key industry
associations including the International Congress
and Convention Association (ICCA), the Union of
International Associations (UIA), the Professional
Convention Management Association (PCMA),
the Society for Incentive Travel Excellence (SITE),
Meeting Professionals International (MPI), and
the Global Business Travel Association (GBTA).
TCEB joined five annual meetings to develop
networking among member organisations and
participated in three marketing activities to
promote Thailand on the world stage.

05.

06.

07.

FaRanssuUsEs1d Meetings Industry Day tias18411
a01un1salgnaInnIsuN1TUsEYNveIUsETIAlneway
wwdldugnaivnssunisuszyulussussmal iy
AUsznoun1siIuiu 193 31e uwasiduniiliguszneunis
afanIerneauduRus

Savimdnsaiiioduaiunisnaiauazdeaisnisnain
§9uau 6 Fusu 1@ msUsznduiudifledudues
Usginalngiiioseafunisdszyuuaznisvioaiiloaile
WuseTanarnisuszguuiuied a nJunNnunIuas
Wnewaziiiu Tudedsfiugnamnssuludlunain
glsU waznisUszuduiiusa1sioves aavu. vude
paulatlaNENgULIIWHUNITUTEYUUIUIYIRAIUNT
wnnglunaineLusnn

asaundnanluauipufiisadeas 019 International
Congress and Convention Association (ICCA), Union
of International Associations (UIA), Professional
Convention Management Association (PCMA),
Society for Incentive Travel Excellence (SITE),
Meeting Professionals International (MPI), Global
Business Travel Association (GBTA) wagid157y
n13UsEyuUszdndvesantaudiuiu 5 ﬂ%gdl,ﬁal,ﬁmuw
auduazadaaioteniglunguandn savadngay
AenssunnsmaInLardnRanssUsINAUANIAN S1UIU 3 ASe
WeUsznduius aalu. wazUszmelng
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Event Highlights in 2014

Thailand’s major meetings industry events consisted
of mega-sized meetings with more than 1,000
international delegates and the biggest Asia-Pacific
MICE tradeshow.

Meetings and Incentive Travel Events

« Jeunesse Expo Thailand — Annual World
Conference 2013
3,968 participants generated revenue of
353,152,000 baht

Herbalife Asia-Pacific Active World Team
University 2013

12,916 participants generated revenue of
1,149,524,000 baht

Holcim Serasi

1,070 participants generated revenue of
95,230,000 baht

Herbalife Future President’s Team Retreat
1,681 participants generated revenue of
149,609,000 baht

« World Venture
1,265 participants generated revenue of
112,585,000 baht

JwdAanyU 2557

Auddgylusevd 2557 veulrggnaimnssunisuseyudy
NUNTUTEYUIUA MY NI TINUAINAUTENANINNTY
1,000 518 #3997 Mega Size Lavarumsalyindauinlug
= a = a 1Y
nanlugiinAieide-uladin Usenauniy

JumsUszguuazmsneaJiRastiiodusiida

« Jeunesse Expo Thailand — Annual World
Conference 2013
H1d13719UNAUTEINA 3,968 518 UTEUIUNIT
51919 353,152,000 U

Herbalife Asia-Pacific Active World Team
University 2013

Hid1371uaNeUTEmMA 12,916 578 Ussanunig
57616 1,149,524,000 U™

Holcim Serasi
Hi0199u91u31n09UsENA 1,070 518 UTeunnig
57ld 95,230,000 U

Herbalife Future President’s Team Retreat
H1d19719uNeUTEINA 1,681 518 USEUIMNIS
s18le 149,609,000 UM

« World Venture
H1d19719UNAUTEINA 1,265 518 UTEUIUNIT
s1el@ 112,585,000 U
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Conventions

Asia Fitness Convention
830 participants generated estimated revenue
of 82,103,268 baht

9™ Asian Interventional Cardiovascular Therapeutics
471 participants generated estimated revenue
of 46,591,131 baht

5% International Conference on Fixed
Combination in the Treatment of Hypertension,
Dyslipidemia and Diabetes Mellitus

536 participants generated estimated revenue
of 53,020,905 baht

234 World Professional Association for
Transgender Health (23 WPATH 2014)

502 participants generated estimated revenue
of 49,657,639 baht

ADFEST 2014
834 participants generated estimated revenue
of 82,498,946 baht

IUPAC World Polymer Congress 2014, the 45
International Symposium on Macromolecules
(MACRO 2014)

667 participants generated estimated revenue
of 65,979,373 baht

International Congress of Pharmaceutical
Sciences — FIP 2014

2,002 participants generated estimated revenue
of 198,037,039 baht

JuNsUsS=guuIuUNBIR

Asia Fitness Convention
H1d1371U3NAUTEmA 830 518 Ussuanissele
82,103,268 UM

9% Asian Interventional Cardiovascular Therapeutics
Hi0N5u9uIneUsEIA 471 518 Yseanaunisseld
46,591,131 um

5% International Conference on Fixed Combination
in the Treatment of Hypertension, Dyslipidemia
and Diabetes Mellitus

A5 uuINaUsEIme 536 518 Useaianisseld
53,020,905 un

23 World Professional Association for
Transgender Health (23 WPATH 2014)
HL0N5Iu9uINAeUsEIWA 502 518 Yseanaunissela
49,657,639 U

ADFEST 2014
HLN5Iu9uINeAUsEIA 834 518 Useanaunissela
82,498,946 un

IUPAC World Polymer Congress 2014, the 45
International Symposium on Macromelecules
(MACRO 2014)

A5 u9uINAUsEIA 667 518 Useaianisseld
65,979,373 UM

International Congress of Pharmaceutical
Sciences — FIP 2014

L0191 A eUsEINA 2,002 518 Yszaunissele
198,037,039 un
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Bids Won in 2014 nisUs:zyaansiuds:A1l 2557
In line with the corporate ‘Win’ strategy, TCEB won Yeudszanas w.A. 2557 (189AaInnITUNITUTEYNEINIIA
a total of 19 bids during the 2014 fiscal year. fesrunisUszaunaznisvisniisniedusisda wazwus

Year

Jnaminu

N3UTEYAANTINUNTUTEYUUILINIFA T1UIU 19 91 fail

2014/2557 AlIGMA Meeting

2014/2557 The Asia Pacific Airline Training Symposium (APATS) 2014

2014/2557 Seventh-day Adventist Division Wide Pastoral Convention 2014

2014/2557 The IIEEJ 3rd Image Electronics and Visual Computing Workshop (IEVC 2014)

2015/2558 Asian Federation for Pharmaceutical Sciences (AFPS)

2015/2558 Highlights of ASH in Asia 2015

2015/2558 IEEE PES ISGT Asia 2015

2015/2558 The 3 International Secondary Lead Conference

2015/2558 The 16t Asian Battery Conference and Exhibition

2015/2558 One Young World 2015

2015/2558 15t Critical Infrastructure Protection & Resilience

2016/2559 Asia Pacific Society of Respirology (APSR) 2016

2016/2559 International Conference of Language and Social Psychology (ICLASP) 2016

T Convention of the Federation of Asian & Oceania Pest Managers Associations
(FAOPMA 2017)

2017/2560 Wonca Asia Pacific Regional Conference 2017 (WONCA)

2017/2560 International Conference of Medical Physics 2017 (ICMP 2017)

2017/2560 World Federation for Physical Therapy Asia Western Pacific Region (WCPT-AWP)

2018/2561 World Association for Zoos and Aquariums (WAZA)

2018/2561 The 11 Asia Pacific Congress of Allergy, Asthma and Clinical Immunology

(APAACI) 2018
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Exhibitions Department

JregnN1suanIauAIuIuUIBIn

Exhibitions Performance in 2014

In 2014, TCEB continued to reinforce Thailand’s
image as an exhibitions industry platform for the
ASEAN Economic Community. According to UFI
(the Global Association of the Exhibition Industry)
in 2014 Thailand was number one in ASEAN, and
number eight in Asia, with a total of 506,250 net
square metres sold. In addition, the average size
per fair in Thailand was 6,575 square metres,
nearly double Singapore and Malaysia.

MwsoUEaMsSANTIUINUAIESUNISUand
auAauuzi Jszadoudszuiru w.A. 2557

Tudaudszunn woa. 2557 d18n1suansdua 1u1uIvIf
gaasulourgysaiaamdnwaluaslonianisgsnalviu
Usealnelugugaudnanenisdnauuansduaiuiungia
voeUsEnuLATYERaeTou Tsauraunisuansdudilan
(UFD) Usd1T 2557 IWgRAd15999Aa 1 MNTINATLAAE LA
vhlan nui1 Ussinelnedinsnsesdudu 1 lusdsunas
Susty 8 lugliniaeide Tuduufiniedendedans (Net
Square Metre Sold) faevunaiufiviesiunadu 506,250
n3.al. Bnedefivuiafiufiadesonisineu 1 NUgaDe 6,575
n3.4. wInnIEAlUSLavual@eifiou 2 i
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The exhibition industry in Thailand accounted for
18 per cent of the total MICE industry. During the
2014 fiscal year, lucrative exhibitions attracted
157,996 international visitors, generating revenue
of 452 million baht. The top five source countries
were Japan, Malaysia, China, Singapore, and India.
TCEB also put in place a strategy to penetrate target
markets in both primary and secondary cities in
China, India, and ASEAN member countries.

PAAMNTTUNITHANIAUAIUINIYR Tdndulugnainnssy
luduedlne Anduesar 18 Insludesudssunn wa. 2557
U9 URARFUAIINAYALEE 18 1AN 1995
ddsena (adsmseldannisdorisnislusmu) siuau
157,996 au Aadusigld 452 druum lae anamnssy
n1suansduduIuvIfveding Jdndugid1sinaunans
Auf1ansinaseinagean 5 Sufuusn laun gUu uade
Ju Asalud uagduifle viedl ludevussunm wa. 2557
H18n15uansduA T uINIEIRLA U INag s nITYNAaia
Tngudanatneanidunaiandnuaznainses taeidvuney
aatanan lun Ju duiie uwazUssnealugininedeu
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Marketing Activities
and Marketing Promotion

Roadshows
Organiser Markets
« France « UK

Visitor Markets
« Myanmar + Malaysia
. Vietnam - Indonesia

+ The Philippines

Event Support

« China Expo Forum for International Cooperation
(CEFCO), China

« Exhibition and Convention Executives Forum (ECEF),
and Society of Independent Show Organisers
(S1SO), US

« Singapore MICE Forum, Singapore

« UFI’s Diamond Sponsor for Asian and European markets

NANsSsUNIsSAalInllazN1IsaJiasunain

Julsnlso
na1neginiu (Organiser Market)
o WS . 9aNgY

na1ngd1souIu (Visitor Market)

< fguuns < 2T
al a a A

< Faauny « dulniiide

« WaUUud

nstinisaduauu

« China Expo Forum for International Cooperation
(CEFCO) Uszineiu

+ Exhibition and Convention Executives Forum (ECEF)

ag Society of Independent Show Organisers (SISO)
UsginAanigeLusnn

« Singapore MICE Forum Usginadsalus

« UFI’s Diamond Sponsor &miunaiaieideiazylsy

Event Highlights in 2014

Roadshows
« Thailand Moves Forward Roadshow, the Philippines

« Memorandum of Understanding (MOU), Myanmar
Trade Shows

« ProPak Asia
- Intermach

+ Metalex
« Manufacturing Expo
+ Renewable Energy Asia

JwdiAanyU 2557

ulsalad

- Aanssulsalefitof uarudoduusanalng o Uszna
#avtud

- Aanssunisasuinadugiuile w ngegege Useine
Wiguung

Juunsatyd
« ProPak Asia
« Intermach

+ Metalex
« Manufacturing Expo
« Renewable Energy Asia
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Marketing Promotion

Connect Businesses Campaign

« Launched in January 2014, the Connect Businesses
campaign aimed to attract international visitors,
associations, federations, and travel representatives
from ASEAN+6 and BIMSTEC member countries
to join and take part in business matching sessions
during exhibitions in Thailand.

Be My Guest Campaign

+ A quick win visitor promotion for organisers to
attract key international buyers or visitors to
exhibitions and trade shows in Thailand.

Bids Won in 2014

TCEB won bids to host — and devised — 10 new shows,
and upgraded 31 exhibitions in 2014.

Bids Won
Exhibitions Division
« UFI Asian CEO Golf Friendship Cup (March 2015)

International Festivals and Mega Events Division
+ Bangkok World Puppet Carnival 2014
« Sustainable Brand 2015

New Shows Supported by TCEB
Exhibitions

« EcolLightTech Asia 2013

« Pulire 2014

 Beyond Beauty 2014

« Pharmex 2014

International Festivals and Mega Events Division
« 11" World Film Festival of Bangkok

- Bangkok International Digital Content Festival
- Creativities Unfold

wAuWrydaasumsnann

AUty Connect Businesses

- Wasduadiusn ludouunsiay 2557 uasfuuauilsy
Alddmsuiangufid1sanaunansduduiuividain
Uszinaendouuinunuay BIMSTEC tiiasauanuuazyinnis
Juggsianiglunuansdu nqudmsneaiglduauils
Connect Businesses bawn au1au au1wus #an1san
funusunsvieniled Wusy

uALJry Be My Guest

- uuengdmivatuayufnsuuansdudild sunis
atuayuan aadu. lunsieddeninialanifiowdnsanau
wansduduunaidalulsemalneg

misUszyaansiudszi1l 2557

YauUszuad w.d. 2557 H18n1SULERIRUAIUIUIYIRA @11150
FurnsUsEyadnsInuLansdui U Akagnisanny
Tndd $1u2u 10 9w wagmsenseduauliiiananduuiuiia
WINTU 99 31 9

s1e3eI1uRBUzN1sUs:yaans

doUIULAAITUATUTUNGIA

« UFI Asian CEO Golf Friendship Cup (funundnlulfeu
furmu 2558)

douJiuuKNsSsuUIUNEIGitaztuN=awun
 Bangkok World Puppet Carnival 2014
« Sustainable Brand 2015

sradesulkuRlAsUMsatuauu
doUINUUANIFUATUIUNBIR

« EcolightTech Asia 2013

« Pulire 2014

- Beyond Beauty 2014

« Pharmex 2014

doustudidunuaziania

+ 11* World Film Festival of Bangkok

« Bangkok International Digital Content Festival
« Creativity Unfold
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Upgrade Shows Supported by TCEB
« Power-Gen Asia

« Worlddidac Asia

« In-cosmetics Asia

Defense & Security

+ Metalex

+ ASEAN (Bangkok) China Import & Export
Commodities Fair

- Phuket International Boat Show (PIMAX)

+ Rubber Technology Expo

+ VICTAM 2014

+ Asian Paper 2014

+ Horti Asia 2014

« Propak Asia 2014

InterMold Thailand 2014

Industrial Components & Subcontracting 2014

.

Assembly Technology 2014

+ Automotive Manufacturing 2014
InterPlas Thailand 2014

- NEPCON 2014

- GFT 2014

« AFT Asia 2014

« INTERMACH 2014

« Thailand Dive Expo 2014

« LED Expo Thailand

+ Renewable Energy Asia 2014
« TFBO & TRAFS

« ISRMAX

+ Recharge Expo

- BMAM

« Thailand Lab

+ Food and Hotel Thailand

+ GASMA

snagoJnunlnsunisanszautriduuluscivaindu

Power-Gen Asia
« Worlddidac Asia

In-cosmetics Asia

Defense & Security

- Metalex

ASEAN (Bangkok) China Import & Export
Commodities Fair

Phuket International Boat Show (PIMAX)
* Rubber Technology Expo

VICTAM 2014

+ Asian Paper 2014

Horti Asia 2014

« Propak Asia 2014

InterMold Thailand 2014

Industrial Components & Subcontracting 2014

Assembly Technology 2014
« Automotive Manufacturing 2014
InterPlas Thailand 2014
NEPCON 2014

GFT 2014

AFT Asia 2014

INTERMACH 2014

Thailand Dive Expo 2014
LED Expo Thailand
Renewable Energy Asia 2014
« TFBO & TRAFS

ISRMAX

Rechange Expo

« BMAM

Thailand Lab

Food and Hotel Thailand

* GASMA
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Domestic MICE Department

dradsasumainfudszinA

Domestic MICE Performance in 2014

In 2014, TCEB reemphasized its vision to elevate
Thailand’s MICE sector and move towards high
quality markets, in line with the bureau’s three
corporate strategies; under the Win strategy, TCEB
continued to stimulate more domestic MICE events;
under the Promote strategy, TCEB aimed to form
the perception that hosting domestic MICE events
in Thailand is second to none; and under the
Develop strategy, TCEB committed to strengthening
the capabilities of the domestic industry towards
excellence, while educating members of the public
of the benefits of the industry. In 2014, Thailand
attracted 14,508,175 domestic MICE travellers,
generating total revenue of 31,494 million baht.

NMWSOUEAMSANTUINUEIFSUINAINNSSY
Twdtudszina UszAndauds:zuitu w.A. 2557

Tudsuuszana wa. 2557 dedaasunainlulssnala
MuuakwImsdLasunantudluussmalng lagyauduns
gnsgAufludgnatnnmunin iy 3 nagndnan laun (1) WIN:
wundnseduliiianisdaauludauainlulszinalne
(2) PROMOTE: doansuszmdusiusifiedsusimunives
y1lngliidaiiuinnisdnauludlulssmalneansodald
agnsfinaunnliuigavuielalulan (3) DEVELOP: wWaiun
granmnssuludganudubateszun saddlianuun
Uszmnaulufiuiinisdaaulud aeldununsiuiunsidegn
a9 Mbiussmalnedduuiniunienguludludsema
d1u3u 14,508,175 au Aavdusielsd 31,494 d1uuw
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01. Win Strategy

TCEB supported domestic exhibitions in the
country’s key industries through cloning or
upgrading domestic exhibitions in Bangkok to
upcountry, as well as devising new shows.

02.

Promote Strategy

2.1

2.2

To promote domestic meetings (D-MIC) as
a driver of economic growth

TCEB organised the 1st Domestic MICE Mart
(D-MICE Mart) to provide a platform to
stimulate domestic MICE businesses,
together with the launch of the D-MICE
Package campaign, the Meetings in Thailand
Mobile Unit, support of D-MICE strategic
partner activities, and familiarisation trips
to targeted destinations across Thailand.

To develop MICE Cities Marketing
Implemented marketing and promotions to
showcase Thailand’s MICE Cities through
participation in trade shows and roadshows,
aswellasorganisedsales activities to stimulate
meetings and seminars in MICE Cities.

01. msfJIu (Win)
a'ﬂLﬁ%ﬂ,JmuLLam%uﬁ”ﬂmﬂqmamﬂﬁu‘ﬁlﬂuf\;mLL%WEN
Uszina (Domestic Exhibition) H1UA1SNTEAIEITU 30
gNILAUNITUAAIFUAIINATUNN gQHATA FIUTINT
daasulagimuraulug

02. n1sdJiiasu (Promote)

2.1

2.2

d)1asumsinUs=guduuun Wons=AUIASYIAA
maluds=ina (Domestic MIC)

fufdulasanis D-MICE Mart Litea$1aafiiasen
5309 sdedaRanssuduaiunisuioiiionszdu
MsdnUszyuduNul (D-MICE Package Campaign)
AnssuatuayunsInyssguduuuniIIunIA
D-MICE Aanssueenysiadeuiiiioszurduiius
lasan1suszyuiiaslng (Mobile Unit) uagianssy
Familiarization Trip Lﬁammmﬁ’ﬂanwwqmaWMﬂiiu
lud o 9anmunenisdnfansudludviusene

dyiasumsmmnmainiioilud
AUIUNUAIUNITAAIN N1TUSEVIFUNUS LAZLERS
ANAINYDUILBINIUNITITITILUNTALYT LAy
Taelyd Snitadadafanssnduaiunmsneifionsedu
nsdavszyudununluludas
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03. Develop Strategy
3.1 To elevate Domestic MICE standards

TCEB studied its strategic direction and
development plan to strengthen the
domestic MICE industry, together with
stakeholder organisations and associations
to elevate the competitiveness of local
operators. In addition, the domestic destination
management company (D-DMC) handbook
was also initiated.

3.2 To develop and standardize MICE Cities
TCEB studied the requirements of MICE
Cities, and provided support and direction
for infrastructure development in the domestic
MICE industry, as well as developing a
comprehensive MICE Database Centre.

Domestic MICE Activity Highlights in 2014

Domestic Meetings, Incentive Travel,
and Conventions (D-MIC)
« The 15t Domestic MICE Mart 2014
- Bangkok, 25 March 2014, Royal Paragon Hall,
Bangkok
- Chiang Mai, 7 May 2014, Chiang Mai International
Exhibition and Convention Centre, Chiang Mai
- Khon Kaen, 12 June 2014, Pullman Khon Kaen
Raja Orchid, Khon Kaen
- Pattaya, 4 July 2014, Pattaya Exhibition and
Convention Hall (Peach), Pattaya
- Phuket, 1 August 2014, Angsana Laguna Phuket
Hotel, Phuket

03. mswsuun (Develop)

3.1 1ASINISWEUUNENSAUUINSIIUNISTRUS= Y
duuuiluds=ina
guiun1sfneinivuaianianisanidunisway
Warnngnamnssuludsanfuntageu/aunauiil
dauldidouaziunuindidgya on1sWaun
gnamnssulud LilesnseduTanauaiuise
Husenaugsialudludseina srufisdaringile
1195574 D-DMC

3.2 TAsIMsduasulimuuIIazans=auunsS UUGIH
srunisUszguuaztnssanis (MICE Cities)
Fndunsinvinasiinasgulugdn wieuduaiu
wagldusnvAeafuniswauilassadeiugiu
V849naMNIINLNT LazasIeTEuUTIuToyan U
geamnssulug (MICE Center)

nanssulolan

MART i!_
oo i1 8 !
\

h &

! iR v

n1sUs=gu duuun tuds:zina (D-MIC)
- ulneuaus Tudunin afadl 1
- nganne Judl 25 fura 2557 o sedfa WAsINeU sead
- Foslmal Yuil 7 nquanau 2557 a gudUszyuuazuand
AuAruru@deslng
vouwnu Juil 12 fiquieu 2557 o Tsausuyauuy 5191
993AA 2.90ULAY

o

- Ming Tl 4 NINYIAN 2557 o0 AU UTEYURY Wing

<@

- ufie uil 1 damaw 2557 a Tssusudsaun a.uin

U
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« The 31t Thai Provincial Chamber of Commerce
Seminar, 22 November 2013, Trang

« The Thailand Tourism Festival 2014 (TTF 2014), 4-8
June 2014, Challenger Hall 1-3, IMPACT, Bangkok

+ The CLMV — New Market Opportunities for Thai
Brands Seminar, 12 September 2014, Pullman
Khon Kaen Raja Orchid, Khon Kaen

Domestic Exhibitions (D-Exhibition)

« The Horti Asia Roadshows under the Horti Asia on
the Move project that cloned domestic exhibitions
across the country.

- Nakhon Sri Thammarat, 21 November 2013,
Twin Lotus Hotel, Nakhon Si Thammarat

- Ratchaburi, 16 January 2014, The Blooms Orchid
Park, Ratchaburi

- Udonthani, 23 January 2014, Centara Hotel &
Convention Centre, Udon Thani

- Chiang Mai, 13 February 2014, Imperial Mae Ping
Hotel, Chiang Mai

+ Thailand Toy Expo 2014 (newly invented show),
30 April - 4 May 2014, CentralWorld, Bangkok

« I1-San Book Fair (upgraded show), held by The
Publishers and Booksellers Association of
Thailand (PUBAT), 16-24 August 2014, Golden
Jubilee Convention Hall, Khon Kaen University

« UFNNUIMONITAIUITTINA ASIN 31 FuT 22 weednneu
2556 4 Fandansa

- 1y “manaifieadedlne” TTF2014 Juil 4-8 fquisu
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- A9N550 “CLMV fifn1enisasnulnydveaiusud bng”
Tui 12 Augney 2557 w lsausunauuy Smdaveuunu

nisuaniauAifudszinaA (D-Exhibition)

- 1A59n15 Road Show Horti Asia ffiunisatduayu
ns¥ausazdiianssuiintunieldanu “Horti Asia on
the Move” #9n32318n153M31u (Clone) Tauszing
v94lne Usznounae
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MICE City Promotion

+ The MICE City Criteria Development Project was
initiated to be used as a measurement for MICE
Cities’ international standardization, and to further
develop MICE Cities to ensure they are suitable
for Thailand’s capabilities.

« The Phuket MICE industry database pooled
together relevant industry information to be utilised
for the development of local MICE operators,
and used for economic impact and employment
in Phuket.

The MICE City Breaks Guides, available in Thai and
English, were developed as a tool to reach target
audiences with the latest information on readiness
and capabilities to host MICE events, while increasing
the competitive edge of Thailand’s five MICE Cities,
including Bangkok, Pattaya, Chiang Mai, Phuket,
and Khon Kaen.

.

The MICE Cities promotion in key trade shows such
as The European Incentive, Business Travel &
Meetings Exhibition 2013 (EIBTM), Barcelona, Spain,
The Worldwide Exhibition for Incentive Travel,
Meetings & Events (IMEX) 2014, Frankfurt, Germany.

msdnasulugda
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MICE Capabilities Department

drawsuurAnaniwanakunssulug

MICE Capabilities Department
Performance in 2014

In 2014, TCEB carried out a wide variety of development
programs, producing outcomes that were in line
with its mission, strategies, and policies.

01. MICE Academy

MICE Curriculum

To improve MICE education throughout Thailand,
TCEB continued to extend the development of the
country’s MICE Curriculum, established in 2012 when
48 educational institutes across the country signed
Memorandums of Understanding (MOUs) to adopt
the MICE 101 course along with the associated
casebook into their study programs. In 2014, TCEB
announced partnerships with an additional 31
vocational colleges, and two universities nationwide,
resulting in the curriculum reaching a total of 81
educational institutes.

ganisaaudnudiguwsuuIANaNIw
anawmnssulugd Joudszunu w.A. 2557
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Academic Exchange Program

Aimed at leveraging MICE education collaboration,
knowledge sharing, and educational exchange, TCEB
signed mutual agreements with leading international
educational institutes and organisations from
many countries across the globe, including the
U.S (University of North Texas), Taiwan (eight
universities and MICE organisations), and Japan (one
educational institute).

Coach the Coaches for the MICE Industry

The Coach the Coaches for the MICE Industry
workshop was held to help equip MICE Curriculum
instructors with extra knowledge from industry
experts, in order to teach MICE 101 with full efficiency.
The workshop, held on 29-30 March 2014 in Phuket,
was well received by 80 university lecturers. In
addition, during 5-7 June 2014, TCEB also organised
an open house event to provide information on MICE
industry and MICE events by representatives from
TICA, TEA, and EMA to 138 educational faculties,
and interested members of the public.

MICE Casebook

TCEB joined forces with the MICE Course Board of
industry experts to develop in-depth MICE knowledge
through MICE case studies, to be used by participating
educational institutes. In 2014, TCEB developed a
total of seven case studies for the MICE Casebook.

TAssn1suantJdaund1usoudod1ud3INISUIUIBIR
(Academic Exchange Program)
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02. Trade Education

Exhibition Management Degree

The Global Association of the Exhibition Industry
(UF1), has awarded TCEB the rights to provide
educational training opportunities for exhibitions
professionals through the UFI Exhibition Management
Degree in Thailand, and appointed Thailand as
an Asia-Pacific educational hub for three years
(2012-2014). In 2014, 31 professionals from the
exhibitions and trade fairs industry joined the course
in Thailand.

| MUCE Capabilites

3 a

IAPCO Regional Seminar

The International Association of Professional
Congress Organisers (IAPCO) teamed up with TCEB
to provide training opportunities for professionals

to obtain internationally-recognized accreditation
in Thailand, an Asia-Pacific educational hub, for
three years (2013-2015). A total of 57 participants
joined the IAPCO Regional Seminar, held from
16-18 July, 2014.

Financial Support for Education of MICE Associations
TCEB supported 11 educational development
programs for the Thai Exhibition Association
(TEA), and the Thailand Incentive and Convention
Association (TICA) to develop specialised skills for
their staff during the 2014 fiscal year.

02. A1ussn
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03. Capabilities Plus
Capabilities Plus for the MICE Industry

TCEB supported the Secrets of Superior Service
Seminar by Ron Kaufman to uplift the professional
service standards of MICE industry executives.
Held on 25 July 2014, the seminar welcomed 186
top management executives from MICE operators
in Thailand.

In addition, TCEB also supported the IT Make
Money Seminar to equip 107 MICE operators with
knowledge about the latest IT technology and online
media on 9 September 2014.

04. MICE Standards
International MICE Standard Accreditation

TCEB organised a seminar on the ISO 22301 Business
Continuity Management Systems to introduce the
standard to 240 Thai MICE operators on 29 April 2014.

Moreover, TCEB also supported the adoption
of the TISI 22300 MICE Security Management
Systems and ISO 20121: Event Sustainability
Management Systems to one and three Thai MICE
operators respectively.

03. AMUNISUSKISAANISIZIas1IassA
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Thailand MICE Venue Standard — Meeting Room

TCEB developed the Thailand MICE Venue
Standard — Meeting Room Master Plan to ensure
Thai meetings venues meet internationally
recognized standards, as well as be used as a single
measurement across the country. The Thailand
MICE Venue Standard also served to help increase
Thailand’s competitiveness in light of the forthcoming
ASEAN Economic Community.

05. MICE Sustainability
MICE Sustainability Master Plan

In order to help reduce the environmental impact of
the MICE industry, TCEB commissioned internationally
recognized experts in sustainability development to
establish the MICE Sustainability Master Plan, and
position Thailand as a world leader in the greening
of the MICE industry.

06. ASEAN Economic Community
AEC Preparedness for MICE Operator Seminar

TCEB joined forces with the AEC for MICE Industry
Committee, comprising public and private sector
organisations, Convention Promotion Fund, Thailand
Incentive and Convention Association, Thai Exhibition
Association, Event Management Association,
Thai Hotel Association, Ministry of Commerce’s
Department of Trade Negotiation, and Ministry
of Tourism and Sports’ Department of Tourism,
to drive the Thai MICE sector and prepare Thai MICE
operators for the forthcoming ASEAN Economic
Community, both proactively and reactively. From
9-14 December 2014, TCEB led a group of Thai MICE
operators to survey the business and investment
opportunities, and foster networks among public and
private sector counterparts in Laos and Vietnam.

{AsanisiariiuIns3ItukoiUsz=guUszinAlnea (MICE
Venue Standard)
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rhailand MICE Venue Standard
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The ASEAN MICE Venue Standard

TCEB participated in the ASEAN meeting and
presented the draft of the Thailand MICE Venue
Standard to be used as a model for the ASEAN
standard, on 15-16 May 2014, in Legaspi, the
Philippines. The consensus reached at the
meeting allowed the use of Thailand MICE
Venue Standard as the model for the ASEAN MICE
Venue Standard.

{AsINMswanauuInsSTIUKaIUs=guDIFau
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Government and Corporate Affairs Department

tJ18USK1ISSINADATIHNA
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Government and Corporate Affairs
Performance in 2014

One of TCEB’s missions is to build cooperation
between government agencies and private sector
organisations to assure the delivery of mutual
goals for the MICE industry, in line with TCEB’s
corporate vision.

01. MICE Lane Service at the Suvarnabhumi

International Airport

The MICE Lane Service offers MICE travellers
attending meetings and exhibitions in Thailand
with both warm Thai hospitality and convenience.
The TCEB Information Counter at the Suvarnabhumi
International Airport also helps provide information
and event details to arriving MICE travellers, and
provides them with a positive first impression
of Thailand.

NMWSoUEaNMSANUUITUUSHISSINADaIHNA
Us=41dauds=uiru w.A. 2557
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Number of MICE Lane Service Recipients in 2014

mMS1IMWsoUIUDUgiEusn1s MICE Lane ul w.A. 2557
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02. Thai Team Roadshow 2014

Held as a part of TCEB’s annual marketing and
promotion activity, the Thai Team Roadshow
brought together senior executives from
government agencies including the Customs
Department, the Department of Consular Affairs,
the Immigration Bureau, and the Airports of
Thailand PLC to help strengthen confidence
among international MICE travellers, and to
promote Thailand in the world arena. In 2014,
TCEB organised two Thai Team Roadshows
as follows;

02. 1Asanas Thai Team Road Show 2014
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03.

04.

« TCEB’s Thai Team Roadshow at the Global
Meetings and Events Expo (EIBTM 2013), 19-23
November 2014, Barcelona, Spain.

« TCEB’s Thai Team Roadshow: Trusted Traveller
Program: TTP, 14-16 May 2014, Hong Kong.

ASEAN Networking on MICE:

Public & Private Partnership

TCEB organised a networking activity to drive
ASEAN’s leadership position as a preferred
regional MICE destination, bringing together
government agencies from 10 ASEAN member
states to leverage multifaceted collaboration
among a strong public and private sector
network. ASEAN Networking on MICE: Public
and Private Partnership was held from 26-29
March 2014 at the Millennium Hilton Bangkok.

Thai Team Partnership Development

TCEB, along with government agencies,
corporations, and private sector associations,
worked hand in hand under the Thai Team
initiative, to drive the MICE industry in a wide
variety of activities in 2014.

03.

04.
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Public & Private Partnership
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Dinner Talk 2014

AoUsUtorUSEeLWLBD0S AsUl
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« TCEB’s Dinner Talk 2014 under the topic:
‘How to Revive the Image of Thailand in order
to Restore National Confidence’, was held on
21 August 2014, at the Grand Postal Building
to strengthen relationships between key allies
of TCEB who have played a crucial role in
supporting the MICE industry.

The Domestic MICE Familiarisation Trip
was held from 8-10 January 2014, in Nakhon
Ratchasima, to raise awareness among Thai
Team members and partner organisations
for about the importance of the domestic
MICE industry and TCEB'’s role in promoting
the sector.

To help provide consultancy advice to
foreigners on all aspects of the MICE business,
a series of MICE Clinics on Visa and Work
Permits for MICE Travellers was held in
collaboration with the Department of Consular
Affairs, Ministry of Tourism and Sports, the
Immigration Bureau, the Ministry of Labour,
the Ministry of Interior, the Thailand Incentive
and Convention Association, and the Thai
Exhibition Association.

* 2557

Aanssuauauiiiendnaususlowusinininis
Lazlonvulieduaiugnamnssuludusgdnd 2557
(Dinner Talk 2014) lwiFes “nsiuynindnvaives
Uszinalng iieainnudesivluasniviisimi”
iolasuaiennuduiusuazainuswiesudlunig
duasubivszimalveiduaudnarsgnamnssulud
(MICE) Tuszdugiinaode datudotudl 21 Fsnau
2557 a 91A15kUsudldna1e v19sh njunNNMIUAT

Aanssuasiuasevienusniedunusiinsuasy
mirpnunaigiitenisatuayugnainnssuludaiely
Uszna (Familiarization Trip 2014) wielvniieau
NusinsnIASgLazauInlA1AeNYUSUNITIURUEAD
04 aalu. uazmudiAyvesanainnssulud
unBedu Fatuszninefuil 8-10 uns1AN 2557
JamTauasI19dUN

Aenssudunun MICE Clinic evuuInian1sujua
Wﬁmm%LwLtaxgﬂé’aﬂm’%aqmwa%w (VISA) wag
Tuaug1avinau (Work Permit) dmduliniAunig
ngulud Aazidumadunluvssmalne Tnodviagnu
mﬂ%’guaxammmﬂLaﬂsuuﬁlﬁmsz’faq 19 9UAINT I
fanans taun nsun1snega N3EN529N15Y 0 Ldiea
LagAWT F1UNUATITAULEBY NTENTIWUTNIU
NIENTNUMIAING AU1ANFLATUNITUTEYUUIUIYIA
(Ing) wazaurpun1suansduni (lne) Lardnianssy
$ruau 2 ads fedl




- The MICE Clinic Brainstorming Session for
Issues, Challenges, and Solutions related to
Visas for MICE Travellers was held on 19 August
2014, at the Plaza Athénée Bangkok.

- The MICE Clinic Workshop on Visa and
Work Permit for MICE Travellers was held
on 18 September 2014, at the Landmark
Bangkok Hotel.

A working group, led by TCEB and the Customs
Department, to resolve issues around the
importation of goods for exhibitions and trade
fairs was held in collaboration with the Thai
Exhibition Association, and the Thailand
Incentive and Convention Association to find
solutions and offer suggestions to streamline
restrictions on importation of goods for
exhibitions and trade fairs in Thailand,
on 24 September 2014, at the Chef Man
Restaurant, Bangkok.

05. TCEB Call Centre 1105

In 2014 TCEB Call Center continued to help
facilitate MICE travellers and provide information
on the MICE industry, as well as rules and
regulations from relevant government agencies,
an events calendar, and TCEB’s marketing
activities. The call centre also served as an
information coordinating hub during the political
transition for organisers, operators, and interested
members of the public.
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adift 1 Aenssuduuunluimideides “MICE Clinic:
nssgaNANAnLiuLAgIfuTyu guassALat
wumnanily e VISA vestiniduniengulud”
dlotudl 19 daman 2557 a Tsausunangn wendd
NUVNUMIUAT

ATIN 2 Avnssudununluiideises “MICE Clinic:

A a0
N15U358181309N1590381 (VISA) uazluaygin
91U (Work Permit) titeas1ennuitlangndas
winguinunalug” e Tugannsi 18 fueneu 2557
2 1I9UTUUALNNSA NTUNNUNIUAT

- AdnssunisUszyuamziauiieuddgminisiives
Win1daussyuuaringsants Ysednd 2557 lag
AN INTRTENINN Favu. waznsuAanIng luuiy
angiwdiendlodgminisiweadundaussyu
wazlingsanis axnaunsuLansdud (Ine) uazauiay
deasunisusgguuiund (ne) $ammsetnsnnis
Wea19uuINIeNIsIEANANTuLaT SnsinTeLave
Uug LLauLLmng‘jﬁamﬂumsU%’UUiaLmylsuL%a
ﬂgsvL‘uem‘wLﬂuaﬂaiiﬂmamimmimammmismlm
JnUuloTunsh 24 fugneu 2557 a $1UeImMs Chef
Man 519613 NTUNNUNIUAT

05. TCEB Call Center 1105

aavy. fadaruduinis TCEB Call Center 1105 it
Uinssuteyanieliduinuiiafugmaunssulud
widAnsevasuuINIg HuUsenaunis vsenquiaulalu
auamnssulud dwsuluseud 2557 Inisanfiuianssy
Ifun msliuinsdeyaiiferfugnavnssuluduas
ToualuiFoangsziouveaniisauninigitieidos
n151iU3N1Teyau fHun1sTnuUTs LA ULARAS
#uf1uIuIIA (Events Calendar) 7l aavu. iutd1niw
{afanssunselinisaduayunisdnfanssy nsdu
AudUszarunuliuinisiniaisuazfianuaniunisal
Tunzinganisaunisiies Uszaiusuwazliuinig
Foyaunfauladisiufanssuiidrdguesiionisnain
V09 dalu.
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Information Technology Department

drainAatutagarsaulna

THAILAMD

Information Technology Department
Performance in 2014

In 2014, TCEB developed an online marketing plan
to tap into domestic and international MICE markets
in line with its proactive Digital MICE strategy,
highlighting the promotion of the Thai MICE sector
through TCEB’s website, which attracted a total
of 330,114 page views from international target
audiences, as well as raising TCEB visibility to a
total of 11,851,585 viewership among international
audiences, and 15,236,205 viewership among
Thai audiences.

The core elements of TCEB’s online marketing
consisted of the following:

MWSdUEaNSANTUITUATUNISAAIA
ooulau Us:zandauds:zuiru w.A. 2557

Tl 2557 drownaluladarsawina lddnduunusu
nsnatneaulad iiegnaainludisluLarr1sssine
HueInIgeauladnIuupy Digital MICE 18330 wiaufnw
fevoanianisussurduiug asrenissuiunnatadvuneg
du sanslideyagnannssuludlnemaiuledves aavu.
Tasanunsafsgangudmuneidudeusuivledves aadu.
NA19UTEWNA §1UIU 330,114 Page Views SIND9@319
n155u§ (Visibility) Tiiunquglddegaaindrsuseina
udruaudiedy 11,851,585 views wagngugldeu
Tuuszina WJuduau 15,236,205 Views

wHuUNISAaIneaUladl 2557 U89 @aUl. Usenaumniy 3 WHU
UNEN A
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01.

02.

03.

The development of a MICE database website
Introducing a new web domain, www.business
eventsthailand.com, TCEB launched a new online
platform that pools together the latest information
on Thailand’s MICE industry for target audiences
around the world.

The development of digital marketing

and sales kits

To facilitate MICE entrepreneurs to create their
own sales and marketing tools that meet their
business requirements, TCEB digital marketing
and sales kits can be downloaded easily, helping
save operators marketing budget and time in
producing digital sales kits.

Online Marketing Promotion

To increase its online presence through social
media and social networking for MICE campaigns,
TCEB increased social and online interaction
among users of various online platforms including
Facebook, Twitter, LinkedIn, Youtube, Instagram,
Pinterest, and Flickr.

 THAILAND

o1.

02.

03.

mswsuundulasiquesoudoyanisinIulugAsuIS
aavu. Iiauniuleddolawulva Ae www.business
eventsthailand.com Wi ugudsiudoyagnamnssy
ludauysaluazideyaruadiofiqalifunguidinuneg
ludaandialan

N1SAAN1IdoNISAANALAZNISTIEUUVUAANDA

ANSIAYINHBAITAAIALALANSUNBLUUAIREE LNayaelR
HUsenounislud awnsaldinsesiienisnaineeulay
lun1sasedensvievessusznaunisias Inegusenau
n1sansaliengluuuiazUsuuraiendoyalaniy
v a & o a PV
#83n15 dnnadeanuisanitlnangdenisuieluldlanesng
eae FeagrelinUsznounisusendneudssannuay
nanlunisinyindenisvnenivea

AanssunsnaiaUs=anduiliusciudossulau

Tud 2557 aadu. dn1swauilagdeaiiihsly
wnanWasusinag dusunquidmuneslusainsiiaUsesne
Tawaiun1sinvinuauidy Social Media and Social
Networking for MICE tnednunuigdoansiiuniodie
deauoaulay asraufduiusuaznisiidusiu Taudn
Tuguvuesuladluwdazssinasiudu aalu. 814
Facebook, Twitter, LinkedIn, Youtube, Instagram,
Pinterest wag Flickr

Social Media : Domestic

MIC |
THAILANI
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TCEB also utilised its E-Newsletter to serve as
an online communications tool to promote
Thailand as a premiere MICE destination in Asia
to target audiences around the world, through
the rental of reliable, permission-based email
address databases, and TCEB’s own databases.
To engage online MICE media, TCEB also created
E-News Releases to distribute its latest news
announcements, in addition to blogs, brochures,
videos and testimonials to be used as online
marketing materials.

Domestically, TCEB focused on Facebook and
Instagram as they are the most widely used social
media platforms, as well as advertising and
promotional activities with bloggers and online
influencers, in addition to MICE City online
competitions, and sales promotion activities that
combine special privileges and discounts from
MICE operators.

wioufuil aavu. Selddudiunsdni E-Newsletter
ieUszrduiiugdnenin anundeuvesuseinalne
lun1siduganunendnnisdaussgunaznisuandudi
sedulanluteldy Tnsdeasluds nguitinunedviy
nanluditilan laon1sigrdede (Database Rental List)
Mnunasgruteyaiilssuayain (Permission-based
E-mail) sauflsgruteyagnAives aadu.atugliiunis
§avi1 E-News Release tlafiiunisnanuazeaniuy
nsewnsytuglLuuanmnet1ididnnsefindluds
downvuosuladluaegshalud uoneni Sadavinde

ITINERARY,

Lovdi 3 T P ikl
=

Sosrmm
A e

daasunisnaineeaulad Wiunisivauavden, lusias,
3519, Testimonial wazuNAINUUTEIFURUS VDI daUU.

S Ejnal Itineraries
Tudquvssnataludsziva aadu. TWarudiAgyiv
mswaudenueoula vuludeaiifouwanveduild
Meetingskin %Ummﬁaﬂumﬂ'ﬂq'mLﬂmmlasluuﬂiuxLﬁ:lliiitmq lawn
Ly Facebook lLag Instagram Gumsmmﬂuaqﬂmmmmﬂﬁm
o _x% lawauarUszyduiusiiuudeninesifidvsnadenis
g dndulaveanguidming saudanisdafonssaniioasng
g nszuanudesaulay 1wy n1sUsznIndaudaduiny
3 a'ua%umﬁuiﬁmﬁulwﬁ%ﬁ wagn1sIRNAINTIUALETY
nsvelausIusIndelauefitAvuazd1uans1eg ves
duduazuinsvisadisranguszneunis
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Online Campaign in 2014

International Market

0t1.

02.

Spice Up Your Business Agenda

In collaboration with the Tourism Authority
of Thailand, Thai Airways International Plc,
Department of International Trade Promotion,
Ministry of Commerce, VISA, and Thai Exhibition
Association, TCEB introduced a special privilege
campaign, offering discounts for products
and services such as air tickets, airport shuttle,
golf, spa, entertainment and internet services,
especially for registered MICE travellers joining
exhibitions in Thailand. These special offers
ensure a pleasant experience for MICE travellers,
while Thailand benefits from increased spending
due to travellers staying longer in Thailand.
Duration: April-December 2014

Target Audiences: MICE travellers joining
exhibitions in Thailand

Performance: Total visibility of 1,000,000
online viewership; 7,000 privilege e-coupons
downloaded; 30,000 privilege coupon booklets
distributed

Dream Meeting Contest

An online marketing activity on Facebook designed
to engage MICE travellers from around the world
to join online games in order to inspire the
holding of MICE activities in Thailand to win
special Thailand travel prizes.

Duration: August-September 2014

Target Audiences: Organisers, MICE travellers
and the general public

Performance: 105 participants; total visibility of
1,638,858 viewership; the winner was Ms. Soni
Shashi, from India, garnering a total of 307 likes
and shares.

uAvwWrynisnainooulau U 2557

na1ne1IuszInA

0T1.

02.

uAUWry Spice Up Your Business Agenda

davu. $aufU n1svienfisrursussindalng, uiow
nsdulve 9109 (Ww1vu), nTuduasunISAISENING
UTEINA NTENTHNIAVY VISA Lag au1ANNITUAASAUAN
(Ine) Tun1557U5WEANTALAY AUATLATUIAITANNY) LU
Unslasansiaiesdu udnissu-deauiudu nedu aun
goruvulite usnnsduwmesidn lasdraueliiu
dniunanguludidinisnanuuandudlulszmnalne
a$ranudsyiivlanazyszaunisalfis wadadaoiiy
131491 saudesvezinaiinludssmalneniniu
STYLLIAT: LUWIEU-5UIAN 2557

nguidivung: nquidiTinuazguansauluau
WERIEUAIUIUNIYIA IUUSEINA LN

NAaN1sANEUIIY: @11150835790135UF R IUY BINY
sovlauwanuania 1,000,000 n135u3 HUTuamnig
A121Ulnan e-coupon woswANLUgY Spice Up Your
Business Agenda Uszuau 7,000 Ads uazy Privilege
Coupon Booklet fignasmgidsuidisannuuansdudn
WIUIYIANIT 30,000 YA

AUy Dream Meeting Contest

aadu. Saviladaunsifinseuy Facebook 1Faywauli
dndumsnguluginlansidunueeuladifioairause
tuanalalunisdavszaaluiiesine edasatausiaing
vioulerUseimalneg

srasiaan: famau-iueiey 2557

nguidlavane: tieadisnisiuludneninvesdseine
Inglugruzganunendnnisiauszyuuasnsuandue
seavlanliun f3neu wasdnifuniengulud suds
desineq wazdszanvuinynyulan

wan1sanfiuery: Sfidr9aufanssuiadudusiuiy
105 Au uazaitanisuivnseoulatvinun 1,638,858
n15¥u% Tnofvuzdo Ms. Soni Shashi w1adudy Fald
nsladuazuvsiudedsanseulatigdaunigaidu
31U 307 laruazuys




s1aJ1uUs=A1d 2557 drtindudaiasunmsiadszguuiazinssAns (9IANISUKITU)

03. Itinerary Contest

An itinerary design contest that calls contestants
to create pre- or post-trip itineraries in Thailand
to introduce attractions and interesting activities
for MICE organisers, MICE travellers and the
general public.

Duration: May-August 2014

Target Audiences: Organisers, MICE travellers
and the general public

Performance: 163 participants; total visibility of
1,540,655 viewership; the winner was Mr. Jof
Calstas, from Switzerland, with 465 votes; the
lucky voting winner was Mrs. Ailene Lacaste
Salvador from the Philippines.

Domestic Market
01. Thailand MICE Venues Vote Awards 2014

An online voting campaign that seeks to identify
the best MICE venue in Thailand, aimed at
promoting the readiness of Thai MICE venues
among target audiences and the general public,
and inspiring MICE activities in Thailand.
The winners from six categories included:

1.1 Adventure: Ban Pha Ngam Resort

1.2 Corporate Social Responsibility (CSR): Hilton
Phuket Arcadia Resort & Spa

1.3 Experiential: Play La Ploen Boutique Resort &

Adventure Camp

1.4 Green: Sheraton Hua Hin Resort & Spa

03. uAuWuy Itinerary Contest

aauu. 3AUTENIANIIINUHUTALUTLATUNITIAUNI
viouanouniendinisUszanlulsemalng gasjsmune
ieuuzihaniuinazAvnssudiuraulaluyszimalue
Tungdaaulud dnifunenquluduazyssvrvuily
FEYLLIAN NOWAAU-FIMIAL 2557

ngudlavane: finnuuazinfunisngulud dosineg
wazUszyvuimnyulan

nan1saniuew: dfdrsausaudgidudiuag 163 au
wavaiisnssudianua 1,540,655 n133uf Tnefdwurd
lafuaruuulnineoulaigegafa Mr. Jof Calstas 911
Uszinaainwasuaud deldsuazuuulmimdudiuoy
465 AANIIN WAz luARa1nNn133ulnIn Aa Mrs. Ailene
Lacaste Salvador 9anUseinailaudud

nainfudszinA
01. uAUWry Thailand MICE Venues Vote Awards 2014

aavu. dnfanssulwinilednideniignvosaniui
Fnuszyuludiodlve Wunisadranissuiuaznisuende
Tulaneeuladfsdneninnazaiunienvesaniuiidn
Uszyuludanquidiminsuasyanaialuluuszmalng
sdznszduwazasausatunalaliiinnisdnnu
Ludluvszimalnesnntu drunistmemisesulad Tng
wiafu 6 Useinn uasfifousluusazanen el

1.1 n15@3519 Team Building WiuUszaun1salAiinie
(Adventure) Taun UuN1913 Sdos

1.2 aseseundnluanusuilinseusnadeny (CSR) lawn
Hilton Phuket Arcadia Resort & Spa

1.3 msassszaunisainisiseuslnig (Experiential)
la'un Play La Ploen Boutique Resort &
Adventure Camp

1.4 nisaszuinlunissnwidwanday (Green) laun
Sheraton Hua Hin Resort & Spa
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s:Toniisall

02.

1.5 History and Culture: Chiang Mai International
Exhibition and Convention Centre

1.6 Luxury: IMPACT Muang Thong Thani

Duration: July-September 2014

Target Audiences: MICE venues and the
general public

Performance: more than 50,000 votes; total
visibility of 14 million viewership

MICE Photo Contest @ 1G Project

Targeting Instagram users, the campaign called
for submission of photos of favourite MICE
activities, hotels, meetings venues, and attractions
in Thailand. With the #click_mice hashtag,
participants can enjoy grand prizes every month.
Duration: March-April, and August-October 2014
Target Audiences: General public
Performance: 9,408 viewership

02.

www.facebook.com/miceinthailand

1.5 nsasunsiseuiuazanuniagilalulseifmans
wazTausIsu (History and Culture) laun gud
U YULAZUARIFUAIUIUNYIR WAUNTEAYSA 7 SaU
WILTUUNTTY

1.6 msledudaiuauiitay (Luxury) tauA IMPACT
Area, Exhibition and Convention Center

FTYLLIAN NINYIAN-TULIEU 2557

nquidanune: aauidauszyuluusznalnenay
yanaily

wan1sanduau: Ig19159ulnaauinndn 50,000

Y v
v Yo '

ANIMIA WazasIaNIsSuUINmMUANIT 14 d1unsius
AUty MICE Photo Contest @ IG Project
aavu. éTmﬁ'lLLﬂuuJauJLﬁ'amzﬂejmﬂ%mu Instagram 1ag
WalanalisiudsnmusziivlaainUszaunisalidnsiu
Aanssuludluvszmalne ldireziduiein fesUszau
879115 553U unasvieafied neAanssu udlnanm
H1UNg Instagram 20962L09NS auAALETUTIN #click
mice LiloTss1sTannifiou

33821987 TUIAN-LUWIBY, AIAL-Aalau 2557
nguidanune: yanaily

NAaNIIAEUIIN: 9,408 N155UT
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03. MICE Guru
An online service on the MICE in Thailand
Facebook page offered by TCEB that provided
information updated on Thailand’s MICE industry
and MICE activities in Thailand.
Duration: March-October 2014
Target Audiences: MICE activity decision-making
organisations, organisers, general public
Performance: 2,740 viewership

04. Share and Like Your MICE Experiences

To help raise creativity around MICE activities
in Thailand, TCEB initiated a Facebook campaign
that highlighted memorable MICE experiences
in Thailand to be featured on the MICE in
Thailand page, with the photo and brief caption
receiving the highest number of likes and shares
receiving a grand prize.

Duration: June-August 2014

Target Audiences: Organisations that had

organised MICE events in Thailand.
Performance: 1,992 viewership

03. uAudry MICE Guru
usnaseeutednanuisafunisdaianssuludly
Usgnalue lagarunsalnaaiaiuliniamiieaanse
detodnaruniniedutenduss Facebook 1wa MICE in
Thailand 1itel# MICE Guru ladedasla wielwduuzii
dulsslevisely
332821987 JU1AN-AAIAYN 2557
nguitlanune: wilsaulazesdnsiidsunadadula
TunisdnAanssulud §dnau uazyanaiinly
Nan1sALHUY: 2,740 N133U5

04. uAuWry Shares and Likes your MICE Experiences
AanssuduasuAuAnas19a@ssalun1sInnanssulug
Tudszinalneg lnsi¥alontalinulisaunarosAns
fnedaianssuludifivurniiudalunisdnunasy
Avnssufidusziivla denamidausznan Taslnaasuu
Facebook 1w MICE in Thailand w¥eussdonin
Uszneumiesunedun 2-3 Tnenmeeninanniaeeu
v3eeadnsiiliuon likes way shares 1niign azdeoidu
Hyug
52851987: duigu-§amay 2557
ngudlvang: nUie9u 83An5 wazUSINTLALKILANS
dnRanssuluguuuy MICE Tudszina
nan1sAHuIL: 1,992 n133u§

URsAonin Leisure Class 7 SIAM @ SIAM DESIGN HOTEL PATTAYA
2 5u 1 Au SoUDwNSIEN 3 RodWn FuDu 1 suda

SHARES
& LIKES

vour MICE
EXPERIENCES)

E SINMEESIAM
THAIAND  mussieisos oo

EnyHLsEIUmA:0ainsA W dusoamwonormmsdafionssy
MICE TuuszinAlnaBeaswassrm-Dlowiuelaning anus=ruly
wiourussinodug imoiluissdumalalfdundosnusa:osinsBun

nwulASUmsoRgianduSs A




MICE Industry
Contribution to Global Economy
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In 2014, the global recovery was expected to
strengthen, and to improve well into 2015, thanks to
growth in major economically advanced countries.
According to the World Economic Outlook 2014,
released in April, it is forecast that the global
economy would grow by 3.6% in 2014, and 3.9% in
2015 (from 3% in 2013). Among major economically
advanced countries, growth is predicted at 2.25%
during 2014-2015, an increase from approximately
1% in 2013.

wswghalaniaerilunounssdetu wasfinisweansaldn
anmnisafazufuiiiusnlugaed 2558 lnefiusansedu
drudidyazunanndssinaifinnudmiiduasugia
57647 World Economic Outlook T 2557 Gameunslu
doumwisy nensaliuasughalanasiulndu 3.6% lud
2557 wag 3.9% Tud 2558 (311 3% Tud 2556) Tunguuszine
fifarnudmdmiaasugiadu aranisaliinisivla
wiududszann 2.25% luseudned 2557-2558 adfuin
USugafiututszanm 1% nduand 2556
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The International Monetary Fund (IMF) also projected
that the Eurozone would continue with its positive
momentum but recovery would be uneven across
countries. The advanced European economies are
expected to resume growth, while debt-ridded
economies will remain weaker. In emerging markets,
and developed economies, growth is expected to
pick up modestly from 4.7% to 5% and 5.25% in
2013, 2014 and 2015 respectively. This is a result
of external factors driven by advanced economies
together with renewed increases in financial market
volatility, causing stagnant domestic demand.

However, growth in developing Asia countries will
continue to pick up only marginally from 6.1% in
2013 t0 6.2% in 2014 and 6.4% in 2015. In addition,
moderating growth in China will balance rising
demand from various industrial countries.

Global and Asian MICE Industry

Within the business travel sector, the MICE industry
has grown far more rapidly than traditional business

travel. Currently, the MICE segment makes up 54%
of the total business travel market. Within the MICE
sector, incentives, conventions, and conferences
have registered 61%, 44%, and 27% growth rates
respectively since 2009 on a cumulative basis
while traditional company trips experience a sharp
downward trend of 10%.

aﬁa ﬂamum‘sﬁuwwiwﬂizmﬂ %39 International Monetary
Fund (IMF) weansaidlusiiufiiuanagladunisiivia
ﬁ]%L"ﬂ‘u‘U’JﬂLLﬁfﬂyJﬂﬁlﬁlﬁ’/Uﬁﬂ{]ﬂ’J’]lI‘Via’]ﬂMa”IEJ nanAsUsTINA
wnunatsvrdauudonnss ni1dszmaiidnidauun
JvgauLendt dmsunainiididuasaiiule (Emerging
Markets) 4azUseinafIaaimul In15A1ANN18IATYENI
azAouq Tntuain 4.7% Tl 2556 1Judszunas 5% lud
2557 uaz 5.25% lud 2558 faiiAsughaasifvindedy
Mnguasd asuanilintuanusemafiiiasygiadnti
widnmnnsaimansiuiiAsntuasi linsiulnves
guasAnelulseinAUszaun1ivysiniuy

wefiaranisaiTinguuszmaiidaiauiluefeasding
dulmegnesaifios nadvinvesniiniaasaduiudnies
0 6.1% lul 2556 1u 6.2% 1wl 2557 waz 6.4%
1ud 2558 msidvlnfivzasidngseiuuiunans (moderating
growth) 1 unauainludssmaduiiassgiaufudlasidu
maadgiulauuuaunaddaasiuadslussdunieiuguasd
MnUszmAgaamnTINUNUITMATiaInitsgatudesann
Uszinamaniliiu

amwnmisnignaiknssuluglanuaznddioide

gaamnssuludiivlaiiindinaiunisgsiaguiuuihuunn
aeadulugiidndiu 54% veenaIn NISAUNIAINEINY
sulunguaiadiuluddy aanisveafisaiioduseda
(Incentives) A1AN1TUSEYNUIWIRIA (Conventions) uag
n11AN13UsEYL (Conferences) tAulnludns 61% &ns1
44% uazdns1 27% awdrdy Tudaund 2552 Taeiduson
azay luvarfinsidumevasudsvluguuuuidy (traditional
company trips) Tuanas 10%
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Stability appears to have been restored in the meetings
sector. A greater number of meetings-related policies
and programs are formulated to ensure that meetings
are administered efficiently. The meetings industry
has grown across many regions during the past
two years. European countries will likely undergo
obvious variations, with Germany and the UK enjoying
optimism in almost all meeting sub-segments: e.g.
spending, the number of attendees, and the number
of meetings in 2014. In Asia, the number of meetings
per firm will decrease by 1.2% in 2014. Segments
to experience this setback include pharmaceutical
and financial industries. Demand for meetings from
other regions into Asia and Europe will increase,
while demand from Asia Pacific into other regions
will decline in 2014.

Incentive travel is the highest-yielding but most
volatile sector of the meetings industry. There
were common components in changes across the
industry globally, including the transformation of
incentive trips into those with a well-defined return
on investment, such as sales schemes, the decreased
duration per trip from 6.5 nights to 4 nights, the
introduction of business-oriented elements to the trip
such as a corporate direction and strategy seminar,
and corporate social responsibility activities.

Tunmsamgaamnssunsussyy Buiiafiosnm Snnsimun
ulsuignazununuiiisadasiugaainnssunisyse
Frurunniitelinisdanisussyudniuludaed Taevae
Usginelunidelsvasiinnulaaulagianizivesuiivag
ansrgorandng defluudlduiideludiuseld Sruaug
sz wazdusunsuszanlud 2557 luvaeiigiane
wide Tuld 2557 Fruiunisusegunessdnsuiuiianas
1.2% lagniansduuaznandinssulasunansenulung
yzaafataiall oils guasdnisUszeau angiinedugiende
wazglstazifintu nirguasdainginiaeldouasuudiin
lugginmaduiiuliuanadud 2557

dmFvgeaivnssunisviesiisndodusisialud 2557
Vinaudsuulasiaefiesduseneusauduialan
Tususineg 91 nsufuasusunuunisvieaiisaiierdu
s19¥afidinistmuanansuunulunisasnuinnisiunig
Thogadaau 019 lasanasiiingens Sauaufuiing
waslunisiiunisdaifioranasain 6.5 Au vdu 4 fu
nsuuIniiAgsia 1wy nseAUsetiBIfugnsmansuay
AANUTEN FIUDININITULTIAINTURAYOUVDIUTEY
fodapu (Corporate Social Responsibility: CSR) 141lUidu
AN IA AU
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The International Congress and Convention
Association (ICCA) reported that 2013 was a year of
sustained strength in the international association
meetings market. Over 11,685 association events
were identified by ICCA members and ICCA’s
in-house research team as occurring during 2013 in
comparison to 11,150 in 2012. In Asia and Oceania,
East Asia was the most successful region, followed
by Southeast Asia.

In 2013, the total exhibition space sold in Asia
increased by 6.6% compared to 2.7% and 2.6% in
2012 and 2011. In 2014, Asia is expected to grow
by 5.7% or an equivalent of 18.37 million square
metres, driven largely by the strong performance
of Southeast Asia’s trade fairs markets and the
continued strength of China’s overall economy.

In terms of venue capacity across major markets in
East Asia, Southeast Asia, South Asia, and Oceania,
there were 206 purpose-built exhibition centres in
2014, compared to only 101 centres in 2003. Almost
70% of Asia’s venue capacity is located within China.

ﬁauﬂﬂiﬂﬁzﬁquuﬂu’lmaﬁu International Congress and
Convention Association (ICCA) s1891ud1lull 2556
Aa1AN15UTEYNANIANTENIN19UTEINA (International
Association Meetings Market) §aflaruufaunsesoiiios
Taafin1sdnUseyuauinunii 11,685 adsluil 2556 1ile
Wisuifeutuduau 11,150 afslul 2555 Tunqugiinia
widsuaslodeideiu todons Tusaniugiiniaiiuszay
anudifauniian sasndieginaeidensfusenideald

an1mnisalanaInnssuukansdud1veaniviewds lag
ansan Tud 2556 nrsuansdun1vesialislduln 6.6%
Tusuitufivne dodeuieususasnivin 2.7% way 2.6%
Tud w.a. 2555 wayd w.a. 2554 aruaieu lul w.e. 2557
ginaoideasdsniniaivinvossenrefiuiinuuans
Fudwindu 5.7% Fainfuariiveauieiufisausinfu 18.37
&u a5, Tnedndsduindoundnainnanissniunisves
AANAULERSAUA UL R LULELT R Tuponldedls Lay
ANLLdaLnsslagsIuveInaInIu

Tududuiiuiiquiuansdudn niviedeasiiquiuans
dudnBeasiafieaunansdudilasionizduin 206 us
diorussuitsuiudiuau 101 wislud we. 2548 Audiuans
auduiou 70% veanivioFetanuaiaglulssmaiu
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TCEB’s marketing direction for both the international
and domestic MICE markets in 2015 will focus on
the bureau’s 4P strategic direction, highlighting
‘Public-Private-People Partnerships’, in line with
the ASEAN Business Travel Marketing Strategy Final
Report in July 2013. The Strategy emphasizes the
importance of marketing and marketing information
development as well as the exchange of knowledge
among ASEAN MICE organisations as key drivers
to define Thailand’s MICE industry strategic plan
for 2015.

WWININIARTUNUATUNITABINVE daUu. dmSUN1IRaIN
ludarnassinauaglutszimady aznunisiiauly
sUuwuuvesluag “4Ps” %38 Public-Private-People
Partnership daiulassasrenisuimsaausauiiolunis
duasugsialudmunagnsnisnaiagsisluduricondeu
Twideun.a. 2556 ffunsdnfiuaudiudaaiunain nns
Wi 1uteyanisnain waznisuanidsusadaaui
\Aerdeatugsinludsendnamitsaunidgnavnssulud
sefuendeuliiothundszgndldlunisivuanagnsnianis
nanludueauszinalnelul 2558

Business Events Thailand: Sustainable Competitiveness Development
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International MICE Market na1nlugsinadszina

TCEB's target for the international MICE market inthe  dwsuidmanenisnmisaatadimiugsialudluasseina
2015 fiscal year is to attract 1,036,300 international Tudauuszana w.a. 2558 Hu aauu. daudrsmaudnduna
MICE travellers, a five per cent increase over 2014 ﬂéjuvl,mj‘mﬂm'Nstwmfﬁﬂmu 1,036,300 Au LAUlna1n
targets, and to increase MICE revenue by 10 per cent Yauuszanai.a. 2557 $aaz 5 audnuausiglaandniiunis
to 106,780 million baht. nqulugiuAnduseld $1uau 106,780 Auvm iulndu

sreleanduseuay 10

International MICE Market Targets musoudrassialuganaszn
INT’ L BUSINESS TRAVELLER GROWTH PROJECTION
1,036,300 5%

INT’ L BUSINESS EVENTS REVENUE GROWTH PROJECTION
106,780 10%

International MICE Market By Industry wWhruassnAluglusinadszinAudInus1assia
25%
SECTOR TLABIED | e | PLFEEE SHARE
Meetings 255,000 25% 32,700 31%
Incentives 252,800 24% 19,280 18%
Conventions 338,100 33% 37,800 35%
Exhibitions 190,400 18% 17,000 16%

TOTAL 1,036,300 100% 106,780 100%
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Domestic MICE Market

TCEB aims to drive growth of the domestic MICE
market by laying the fundamentals for the domestic
MICE sector in three key areas; including

01. To drive growth of the domestic MICE market by
boosting both the number of domestic MICE
travellers and revenue by five per cent

02. To elevate Thailand’s MICE sector and move
towards becoming Asia’s high quality MICE
destination

03. To expand the domestic market and promote it
among target audiences

namlugluds=ina

dmSunsanfiunisduasugsialudlulssmalsednd 2558
aadu. yadunisduindeunisiivlavesgraivnssulud
Tngaesngiuaudisaduduadisainuudouns ol
guannssuludnielulsemedie 3 Wmanendnde

01. wansumsiivlnvasgaamnssuludluussinadlgnis
winduudniaunnguludlulssimeasesas 5 uaziiy
Junelaaingaamnssuludnielulssmeasovay 5

02. 8nIEAUALILINIINITAaIATRIUTEWAlne Tnayaiug
<) < a S ) .
nsilunainludnaninvesginimeids (Asia’s High
Quality Business Events Destination)

03. N1VYILARIALALNITALATUNITARIAVOIUTTANA Y
TdnfenqudmuneusazUssinn
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In addition, TCEB has developed a strategic MICE
development plan to stimulate the domestic MICE
market.

01. To stimulate domestic meetings and seminars
through the Meetings in Thailand campaign

02. To expand domestic MICE activities targeting
the Special Economic Zones, and CLMV countries
(Cambodia, Laos, Myanmar, and Vietnam)

03. To promote domestic meetings and incentive
travel in Royal Initiative Projects, and Royal

Thai Army tourist destinations

04. To fully drive and support domestic exhibitions

wioudull aavu. delddndunisdanauununagns
nsawnatatugdludssmad 2558 lnsiunsnsedugsng
ludludszmalunniia deil

01. nszfunsUszygudunuiniglulseinanunauiley
Uszyuidiesinegilagigyd

02. vg18na1AN1sUsEYLkazIULanIduATuNuue
LATEININLABLATNGUUTEINANUYYT 817 Wi uae
eauu (CLMV)

03. duasun1sdaussyuuaznisvionfisaiieidusiealy

NUNLATINITWILINVAS AT LRIV BUTAYINIS

04. dadsun1sImauLansduanelulseina (D-Exhibition)
WingUuuy

mAnsu
anamnssulud

Private sector
MICE industry

In the 2015 fiscal year, TCEB aims to increase both
traveller numbers and revenue in the domestic MICE
market by five per cent over 2014 targets, reaching
18,343,500 domestic MICE travellers and 14,230
million baht revenue.

asaadusiviionuuwusiins
anamnssulug

Build cooperation
among MICE
industry partners

mAUs:313u

Civil society

wWanunenianisaatadiniugsnaludludssina Tu
Fauuswan n.a. 2558 1y aaﬂu.é?aLﬂﬁwmuﬁmﬁumqmjm
lugluszinadnuiu 18,343,500 A iulnandeuyseunn
w.A. 2557 Sawaz 5 arudwausgldandnifuniangulug
fudaduseld 1w 14,230 druvn duledusold
Andusosay 5
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AUDITOR’S REPORT

To the Board of Directors of Thailand Convention
and Exhibition Bureau (Public Organization)

I have audited the accompanying financial statements
of Thailand Convention and Exhibition Bureau (Public
Organization), which comprise the statement of financial
position as at 30 September 2014, and the statements
of financial performance, changes in net assets and
cash flows for the year then ended and a summary of
significant accounting policies and other notes.

Management’s Responsibility for the Financial Statements
Management is responsible for the preparation and
fair presentation of these financial statements in
accordance with accounting standards and policies
for Government Units issued by the Ministry of
Finance, and for such internal control as management
determines is necessary to enable the preparation
of financial statements that are free from material
misstatement, whether due to fraud or error.

Auditor’s Responsibility

My responsibility is to express an opinion on these
financial statements based on my audit. | conducted
my audit in accordance with Thai Standards on
Auditing. Those standards require that | comply
with ethical requirements and plan and perform
the audit to obtain reasonable assurance about
whether the financial statements are free from
material misstatement.

An audit involves performing procedures to obtain
audit evidence about the amounts and disclosures
in the financial statements. The procedures selected
depend on the auditor’s judgment, including the
assessment of the risks of material misstatement of
the financial statements, whether due to fraud or
error. In making those risk assessments, the auditor
considers internal control relevant to the entity’s
preparation and fair presentation of the financial
statements in order to design audit procedures that
are appropriate in the circumstances, but not for the
purpose of expressing an opinion on the effectiveness
of the entity’s internal control. An audit also includes
evaluating the appropriateness of accounting
policies used and the reasonableness of accounting
estimates made by management, as well as evaluating
the overall presentation of the financial statements.

| believe that the audit evidence | have obtained is
sufficient and appropriate to provide a basis for my
audit opinion.

Opinion

In my opinion, the financial statements referred
to above present fairly, in all material respects,
the financial position of Thailand Convention and
Exhibition Bureau (Public Organization) as at 30
September 2014, and its financial performance and
its cash flows for the year then ended in accordance
with accounting standards and policies for
Government Units issued by the Ministry of Finance.

S. Hmal,n]gcpol_.

Sukhumaporn Wong-ariyaporn

Certified Public Accountant (Thailand) No. 4843
PricewaterhouseCoopers ABAS Ltd.

Bangkok

17 February 2015
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Thailand Convention and Exhibition Bureau (Public Organization)

STATEMENT OF FINANCIAL POSITION

As at 30 September 2014

2014 2013

Notes Baht Baht
Assets
Current assets
Cash and cash equivalents 3 475,760,904 474,691,975
Short-term investment 4 87,136,608 68,494,890
Account receivables 5 9,339,598 10,614,685
Supplies 6 - 1,088,431
Other current assets 7 16,821,164 10,045,275
Total current assets 589,058,274 564,935,256
Non-current assets
Equipment 8 36,529,788 41,825,363
Intangible assets 9 37,940,850 45,957,753
Deposit 10 3,975,157 3,971,857
Total non-current assets 78,445,795 91,754,973
Total assets 667,504,069 656,690,229

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.

President, Thailand Convention and Exhibition Bureau (Public Organization)

a,ﬁ;h

Mr. Nopparat Maythaveekulchai




s1a31uUs:z0 2557 drindudanasunisiaus:guuazanssANs (8JANISUKIBU)

dnauduasunisdnuseguuazingsanis (eaRn15unITw)

JulldanJinu:znisiiu
o JuN 30 Aueneu WA, 2557

W.A. 2557 W.A. 2556

UL U UM
aunswe
aunSwekyuldau
RuantazsenIsiisuvinkuan 3 475,760,904 474,691,975
L‘Euaw!uswzé’u 4 87,136,608 68,494,890
Qﬂwfl 5 9,339,598 10,614,685
JanAunde 6 - 1,088,431
AunsndnyuIgudu 7 16,821,164 10,045,275
souaunsweryuldgu 589,058,274 564,935,256
aunswelinyu3au
Q‘Uﬂiﬂj 8 36,529,788 41,825,363
Funsnglufidanu 9 37,940,850 45,957,753
Nulind191e 10 3,975,157 3,971,857
souaunsweluryuldau 78,445,795 91,754,973
souaunswei 667,504,069 656,690,229
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Thailand Convention and Exhibition Bureau (Public Organization)

STATEMENT OF FINANCIAL POSITION (CONT’D)

As at 30 September 2014

2014 2013

Notes Baht Baht
Liabilities
Current liabilities
Account payables 11 65,365,252 84,601,520
Other current liabilities 12 3,829,598 3,973,679
Total current liabilities 69,194,850 88,575,199
Non-current liabilities
Retention 13 8,163,299 6,960,950
Provisions 14 15,662,886 13,082,923
Total non-current liabilities 23,826,185 20,043,873
Total liabilities 93,021,035 108,619,072
Net assets 574,483,034 548,071,157
Net assets
Accumulated surpluses 574,483,034 548,071,157
Total net assets 574,483,034 548,071,157

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.

President, Thailand Convention and Exhibition Bureau (Public Organization)

a,ﬁ;h

Mr. Nopparat Maythaveekulchai
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Kiau
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Wndl 11 65,365,252 84,601,520
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saumﬁﬁuhuuﬁ)au 69,194,850 88,575,199
kUauliKuu3au
WuUseiu 13 8,163,299 6,960,950
Uszaunisnildu 14 15,662,886 13,082,923
soUKTUaUTHYUSaU 23,826,185 20,043,873
SouUKUFU 93,021,035 108,619,072
Junsweans 574,483,034 548,071,157
aunsweians
sgligeninaldinvasay 574,483,034 548,071,157
souaunsweans 574,483,034 548,071,157
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Thailand Convention and Exhibition Bureau (Public Organization)

STATEMENT OF FINANCIAL PERFORMANCE
For the year ended 30 September 2014

2014 2013
Notes Baht Baht
Revenues from operations
Revenues from government
Government budget appropriations 880,259,200 870,484,200
Total revenues from government 880,259,200 870,484,200
Revenues from other sources
Income from organizing training and seminars 1,884,411 1,883,122
Income from registration fee for exhibition participation 15 5,892,459 7,611,926
Interest income from deposits at financial institutions 14,362,465 16,192,874
Other income 1,256,694 1,952,481
Total revenues from other sources 23,396,029 27,640,403
Total revenues from operations 903,655,229 898,124,603
Operating expenses
Personnel expenses 16 117,900,452 106,176,209
Administrative expenses 17 140,617,406 120,543,148
Marketing and promotion expenses 18 385,956,479 363,190,412
Grants 19 211,743,435 113,575,404
Depreciation and amortisation 19,425,394 15,016,054
Total operating expenses 875,643,166 718,501,227
Revenues over operating expenses 28,012,063 179,623,376
Non-operating expenses 20 (1,600,186) (6,259,188)
Revenues over expenses for the year 26,411,877 173,364,188

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.

a,ﬁ;h

Mr. Nopparat Maythaveekulchai

President, Thailand Convention and Exhibition Bureau (Public Organization)
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Thailand Convention and Exhibition Bureau (Public Organization)

STATEMENTS OF CHANGES IN NET ASSETS
For the year ended 30 September 2014

Accumulated surpluses

Baht
Opening balance as at 1 October 2012 374,706,969
Revenues over expenses for the year 173,364,188
Closing balance as at 30 September 2013 548,071,157
Opening balance as at 1 October 2013 548,071,157
Revenues over expenses for the year 26,411,877
Closing balance as at 30 September 2014 574,483,034

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.

a,ﬁ;h

Mr. Nopparat Maythaveekulchai
President, Thailand Convention and Exhibition Bureau (Public Organization)
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THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2014

Thailand Convention and Exhibition Bureau (Public Organization)

STATEMENT OF CASH FLOWS
For the year ended 30 September 2014

2014 2013
Notes Baht Baht
Cash flows from operating activities:

Revenues over expenses for the year 26,411,877 173,364,188

Adjustments to net cash from operating activities
Depreciation and amortisation 8,9 19,425,393 15,016,054
Write off equipment and intangible assets 8,9 1,640,315 6,134,932
Loss on impairment of equipment 8 - 541,756
Loss on foreign exchange translation 28,837 413,958

Interest income

(15,126,822)

(17,884,661)

Revenues over expenses before changes in

operating assets and liabilities:

(Increase) / Decrease in operating assets
Account receivables
Supplies
Deposit
Other current assets

Increase / (Decrease) in operating liabilities
Account payables

32,379,600

901,349
1,088,431
(3,300)
(6,775,889)

(19,251,066)

177,586,227

1,300,148
23
(315,338)
(6,933,537)

(71,993,660)

Other current liabilities (144,081) 262,885
Retention 1,202,349 (3,780,543)
Employee retirement benefit less payment 2,579,963 1,192,748
Cash generated from operations 11,977,356 97,318,953
Interest received 15,500,560 18,812,092
Net cash generated from operating activities 27,477,916 116,131,045

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.

a,ﬁ;h

Mr. Nopparat Maythaveekulchai

President, Thailand Convention and Exhibition Bureau (Public Organization)
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THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2014

Thailand Convention and Exhibition Bureau (Public Organization)

STATEMENTS OF CASH FLOWS (CONT'’D)
For the year ended 30 September 2014

2014 2013
Notes Baht Baht

Cash flows from investing activities:
Cash paid for acquisition of short-term investment (387,136,608) (368,494,890)
Cash received from redemption of short-term investment 368,494,890 300,000,000
Cash paid for acquisition of equipment (2,885,659) (5,744,362)
Cash paid for acquisition of intangible assets (4,838,146) (30,094,503)
Net cash used in investing activities (26,365,523) (104,333,755)
Net increase in cash and cash equivalents 1,112,393 11,797,290
Cash and cash equivalents at beginning of the year 474,691,975 462,874,179
Exchange gain (loss) on cash and cash equivalents (43,464) 20,506
Cash and cash equivalents at ending of the year 3 475,760,904 474,691,975

Supplemental cash flow information

Non-cash related transactions:

Payable for purchases of equipment and intangible assets 29,425 111,815
Transfer non-current assets held for sales to equipment - 546,293

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.

a,ﬁ;h

Mr. Nopparat Maythaveekulchai
President, Thailand Convention and Exhibition Bureau (Public Organization)
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THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2014

Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

1. General information
Thailand Convention and Exhibition Bureau (Public Organization) (“TCEB”) was established according to
the Royal Decree for the Establishment of Thailand Convention and Exhibition Bureau (Public Organization)
B.E. 2545 which was announced in the Government Gazette on 27 September 2002. TCEB’s objectives are:

a. To promote the organizing of meetings, incentive travel and exhibition in Thailand.
b. To support and organize the presentation of Thai art and culture for the preservation purpose.
To provide technical know-how and training to government officials and the public in order to gain
skills related to tourism industry which is equivalent to that of international standards.
d. To be an information center for international meetings, conventions and exhibitions.
e. To provide knowledge for the operators of tourism business to understand the preservation of
environments and natural resources.

The operations to achieve the abovementioned objectives are carried out with the targets to enhance
the further development and expansions of Thailand’s potential as a center for international meetings,

incentive travel and international exhibitions.

TCEB is located at Siam Tower, Unit A2, B1, B2, 12tB Floor and 26t Floor, No. 989 Rama 1 Road,
Pathumwan, Bangkok 10330.

The financial statements have been approved by TCEB’s Board of Directors on 17 February 2015.
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THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2014

Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

2. Accounting policies

The principal accounting policies adopted in the preparation of the financial statements are set out below:

2.1

Basis of preparation
These financial statements have been prepared in accordance with the accounting standards and
policies for Government Units issued by the Ministry of Finance.

The financial statements have been prepared under the historical cost convention.

The preparation of financial statements requires the use of certain critical accounting estimates.
It also requires management to exercise its judgement in the process of applying the accounting
policies. The actual results may differ from those estimates.

An English version of the financial statements has been prepared from the statutory financial
statements that are in the Thai language. In the event of a conflict or a difference in interpretation
between the two languages, the Thai language statutory financial statements shall prevail.
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THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2014

Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

2. Accounting policies (Cont’d)
2.2 New accounting standards for Government Unit

Accounting standard for Government Units which effective for the periods beginning on or after
1 October 2013

Accounting standard for Government Units no. 1 Presentation of Financial Statements

Accounting standard for Government Units no. 1 sets out overall requirements for the presentation
of financial statements, guidelines for their structure and minimum requirements for their content.
It also requires the entity to present budget report of current year and prior year which can be
presented in separate report or included in note to financial statements. TCEB adopted this standard
and reclassified some items in the financial statements as mentioned in Note 23 and chose to
present budget report of current year and prior year in Note 24.

Accounting standard for Government Units which are not early adopted before the effective date

1) Effective for the periods beginning on or after 1 October 2014

Accounting standard for Government Units no. 3 Accounting Policies, Changes in Accounting
Estimates and Errors

2) Effective for the periods beginning on or after 1 October 2016

Accounting standard for Government Units no. 5 Borrowing costs
Accounting standard for Government Units no. 16 Investment Property

TCEB’s management has determined that these new accounting standards for Government Units
which are not early adopted will not significantly impact the financial statements being presented.
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THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2014

Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

2. Accounting policies (Cont’d)

2.3

2.4

2.5

2.6

Foreign currency translation
Items included in the financial statements are measured using Thai Baht. The financial statements are
presented in Thai Baht.

At the end of each reporting period, foreign currency monetary balances are translated by using the
exchange rate at the closing rate. Monetary assets denominated in foreign currency are translated to Thai
Baht by using average bank’s buying rate calculated by Bank of Thailand and monetary liabilities
denominated in foreign currency are translated to Thai Baht by using an average bank’s selling rate
calculated by Bank of Thailand. Non-monetary balances denominated in a foreign currency are carried at
cost using the exchange rate at the date of transaction.

Gains and losses resulting from the settlement of foreign currency transactions and from the translation
of monetary assets and liabilities denominated in foreign currencies are recognised as income or
expenses for the fiscal year.

Cash and cash equivalents

Cash comprise cash on hand, deposit held at call with banks but exclude deposits with banks which
are restricted deposits. Cash equivalents comprise short-term highly liquid investments with
maturities of three months or less from the date of acquisition.

Short-term investment

Short-term investment is investment intended to be held for less than one year. It includes fixed
deposit with maturities more than three months to one year, trading securities, available-for
sale-securities, general investments and debt securities with maturities within one year.

Account receivables

Account receivables are accrued income and advance receivables to staff for operating purposes.
The advance receivables are carried at the original payment amount and subsequently measured
at the remaining amount after deducting any expenditure incurred in the period.




s1a31udszA1d 2557 dinaudaasunisiaus:zguuazinssAN1s (9JANISUKIBU)

ddnnuduaiunisdnyseruuasingsanis (e9An15uM1vw)

HurEHaAUSzNOUJIUNISIIU
dmsulaugaiun 30 dugieu w.A. 2557

2. ulaurgnsuyd (sio)

2.3

2.4

2.5

2.6

nmsudaiAdumsisinauszina

57801561499 Twsunsduvesdrinau dayarlegldanaldiuuim wnisRudiausluanalduum

& uRuseusvezansieau ddnaun wasArsrenisitdusiuiiduanatiunsiiissemalfidutuumlng
14803100 TnsuvasduninddidumiiuiibuanaiuasaisUssma Taglddnadadefsuiasndediuieds
surnswiaUszmalnediuanly uay wamiduidustuiifuanatuasissuna lneldsnadaiadoisuians
widvdune Fssurnsuiasemalnednaly dmiunensilidudiiuiieglusuiiunssnssina Seatufinly
Fes1amuiiy dneus wasaisiensilasldsasuandiou a fuil ifinsons

51815 l5uwazs18n15vIUiiinnn1siunsedtediseiiiultuasidausema wasfitinainnisudasadunsng
waznidunduiiiudinanlisuiidunelivieaildireysysrdsulszuna

Juanuazsignistnauniiguan
Buan nunesiufaduanluie wardulinsuiAsUseiANIeAuLlen19a1Y kel ssdurnsUIANSRHYT BN

o &l

lunisidnaeu siemsiflsuwinduansiuialuamussesdudundanmadesa@engliifiuauioutuainunlaun

(Juajnus:zg=au
a S A4 a o w & a4 I a o = a ° a a =
Ruauszegdu Ae Quamuididnaus adeazieliluifunied Smuiesiuds RudinUsedreigfiuaiusiouds

o

= o v ¢ A w Y ¢ a o g ° =t
NUIU NANNTNGLNDAT NANNTNELNDUNY Lﬂua\?VIunI'Jlﬂ LLa%Gliqﬁ']3“uw%3ﬂiUﬂ’]1ﬂuﬂﬂ’]ﬂIuﬂuﬂﬂ

ank
N =1 = DY) & a ° ' | g Yoo v D

anvill nuneds s1eldA195u uazgnuilRunasesuazdrsestneniglunirsaunsdliningu iWWmiidiienasesly
T31eTun1sufURnuvesdinuy Fe3uiisunsniieyaa1n uIuILRENATEIT18T1T1893 A TAYAAIRBNIAIY
uIuRUNmendinAldIe i tuaTiluseninme

e Clp




THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2014

Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

2. Accounting policies (Cont’d)

2.7

2.8

Supplies

Supplies are assets used in the ordinary course of business, generally are not high value and
non-durable. Supplies are stated at the lower of cost and net realisable value. Cost is determined
by the weighted average method.

Equipment
Equipment are stated at cost less any accumulated depreciation and allowance for a decrease in
value (if any). Assets are recognised for any item of Baht 5,000 or more.

Cost of equipment comprise purchase price, import duties and non-refundable purchase taxes
(after deducting trade discounts and rebates) and any costs directly attributable to bringing the
asset to the location and condition necessary for them to be capable of operating in the manner
intended by management. These include the estimate of dismantling and removing costs, and
restoring the site in which the asset is located. An entity incurs such obligation either when asset
is acquired or as a consequence of having used such asset during a period.

Equipment are depreciated on the straight-line basis over the estimated useful lives of the assets

as follows:

Leasehold improvement 8-10 years
Office equipment 10 years
Electronic and radiogram equipment 10 years
Advertising equipment 5 years
Computers 3-5 years
Household equipment 5 years

Vehicles 5 years
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Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

2. Accounting policies (Cont’d)

2.8

2.9

Equipment (Cont’d)

Whenever there is an indication showing a permanent decrease in the value of fixed asset; such as
an evidence of obsolescence or physical damage of an asset, significant changes in the manner in
which an asset is used or is expected to be used, loss on a decrease in value is recognised in
statement of financial performance where the carrying amount of asset is higher than the recoverable
amount. The recoverable amount of asset is the higher of its fair value less costs to sell and its
value in use.

Intangible assets

Computer software is valued at cost less accumulated amortisation. Costs of computer software
comprise costs that are directly attributable to the acquisition and development of computer
software, or acquisition costs of right to use computer software. These costs are amortised on the
straight-line basis over their estimated useful lives 5 years.

2.10 Leases — where the entity is the lessee

Leases not transferring a significant portion of the risks and rewards of ownership to the lessee are
classified as operating leases. Payments made under operating leases (net of any incentives
received from the lessor) are charged to the statement of financial performance on a straight-line
basis over the period of the lease agreement.

Employee benefit — Provident fund

TCEB provides a provident fund, a defined contribution plan, which was held separately from TCEB’s
assets and managed by the external fund manager. Such provident fund is contributed by the
employees and TCEB. Contributions to provident fund are recognised as expense in the statements
of financial performance in the period.
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Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

2. Accounting policies (Cont’d)

2.12 Provision

2.13

2.14

Provision is recognised when an entity has a present legal or constructive obligation as a result
of past events. It is probable that an outflow of economic benefits resources will be required to
settle the obligation and a reliable estimate of the amount can be made. Provisions, claim on
damages, employee benefits and decommissioning cost, are recognised based on best estimation
of amounts to be settled.

Where it is expected that a provision will be reimbursed, the reimbursement is recognised as a
separate asset but only when the reimbursement is virtually certain. The amount recognised for
reimbursement should not exceed the amount of the provision.

Provision for employee benefit is estimated following TCEB’s rule and regulation relating to staff
welfare and benefit B.E. 2544. It is calculated based on actuarial technique by using a projected

unit credit method.

Revenue recognition
Budget from the government is unconditional budget. It is recognised as income when received.

Interest income is recognised on a time proportion basis.
Other income is recognised on an accrual basis.
Expenses

Expenses are recognised on an accrual basis when incurred. Grants are recognised as expenses
when they are approved to pay to eligible receivers and the conditions are complied.
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Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

3. Cash and cash equivalents

Cash and cash equivalents as at 30 September 2014 and 2013 are as follows:

2014 2013

Baht Baht
Cash 100,000 52,969
Current account 2,000 2,000
Savings account 272,223,650 266,352,873
Fixed deposit — 3 months 203,435,254 208,284,133
Total cash and cash equivalents 475,760,904 474,691,975

. Short-term investment

Short-term investment as at 30 September 2014 and 2013 is as follows:

2014 2013

Baht Baht
Fixed deposit — 6 months to 1 year 87,136,608 68,494,890
Total short-term investment 87,136,608 68,494,890

. Account receivables

Account receivables as at 30 September 2014 and 2013 are as follows:

2014 2013

Baht Baht
Advance receivables 457,246 954,661
Advance receivables for organizing exhibitions 8,490,798 8,849,230
Other receivables — other local organizations 935 46,437
Interest receivable 390,619 764,357
Total account receivables 9,339,598 10,614,685
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Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

6. Supplies
Supplies as at 30 September 2014 and 2013 are as follows:
2014 2013
Baht Baht
Marketing supplies - 1,043,363
Office supplies - 45,068
Total supplies - 1,088,431
7. Other current assets
Other current assets as at 30 September 2014 and 2013 are as follows:
2014 2013
Baht Baht
Prepaid expenses for organising exhibitions 13,619,945 5,039,130
Other prepaid expenses 3,173,239 4,023,547
Deposit for office renovation - 900,000
Refundable of air tickets 27,980 82,598

Total other current assets 16,821,164 10,045,275
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NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

8. Equipment
Equipment as at 30 September 2014 and 2013 are as follows:

Electronic and

Leasehold radiogram
improvement Office equipment equipment
Baht Baht Baht
As at 1 October 2013
Cost 41,431,144 5,943,191 5,522,829
Less Accumulated depreciation (11,044,702) (2,994,260) (2,483,560)
Less Allowance for impairment - (83,303) (458,453)
Net book amount 30,386,442 2,665,628 2,580,816
For the year ended 30 September 2014
Opening net book amount 30,386,442 2,865,628 2,580,816
Additions 741,608 560,837 92,448
Write-off, net = (25,392) =
Depreciation charge (4,207,498) (613,027) (447,962)
Closing net book amount 26,920,552 2,788,046 2,225,302
As at 30 September 2014
Cost 42,172,752 6,347,313 4,533,728
Less Accumulated depreciation (15,252,200) (3,559,267) (2,308,426)
Net book amount 26,920,552 2,788,046 2,225,302
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Advertising Household
equipment Computers equipment Vehicle Total
Baht Baht Baht Baht Baht
547,459 11,913,843 148,501 290,000 65,796,967
(209,567) (6,487,658) (87,904) (122,197) (23,429,848)
- - - - (541,756)
337,892 5,426,185 60,597 167,803 41,825,363
337,892 5,426,185 60,597 167,803 41,825,363
122,552 1,392,498 5,140 = 2,915,083
= = = = (25,392)
(109,299) (2,727,722) (21,758) (58,000) (8,185,266)
351,145 4,090,961 43,979 109,803 36,529,788
670,011 13,306,341 153,641 290,000 67,473,786
(318,866) (9,215,380) (109,662) (180,197) (30,943,998)
351,145 4,090,961 43,979 109,803 36,529,788
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Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS

For the year ended 30 September 2014

9. Intangible assets

Intangible assets as at 30 September 2014 and 2013 are as follows:

As at 1 October 2013

Cost

Less Accumulated amortisation
Net book amount

For the year ended 30 September 2014
Opening net book amount

Additions

Write-off, net

Transfer in / (out)

Amortisation charges

Closing net book amount

As at 30 September 2014

Cost

Less Accumulated depreciation
Net book amount

Computer

Computer software
software in progress Total
Baht Baht Baht
58,129,796 3,119,893 61,249,689
(15,291,936) = (15,291,936)
42,837,860 3,119,893 45,957,753
42,837,860 3,119,893 45,957,753
398,576 4,439,571 4,838,147
= (1,614,923) (1,614,923)
5,750,550 (5,750,550) =
(11,240,127) = (11,240,127)
37,746,859 193,991 37,940,850
64,278,922 193,991 64,472,913
(26,532,063) = (26,532,063)
37,746,859 193,991 37,940,850
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For the year ended 30 September 2014

10.

11.

12.

Deposit
Deposit as at 30 September 2014 and 2013 is as follows:
2014 2013
Baht Baht
Office rental deposits 3,907,177 3,907,177
Others 67,980 64,680
Total deposit 3,975,157 3,971,857
Account payables
Account payables as at 30 September 2014 and 2013 are as follows:
2014 2013
Baht Baht
Local payables 61,686,057 66,546,153
Overseas payables 1,748,994 16,334,539
Accrued expenses 1,930,201 1,720,828
Total account payables 65,365,252 84,601,520

Local payables included liabilities of Baht 8.52 million which were under the lawsuit process (Note 22).

Other current liabilities
Account payables as at 30 September 2014 and 2013 are as follows:
2014 2013
Baht Baht
Unearned income - registration fee 1,852,367 2,448,532
Withholding tax payable 1,608,145 1,067,198
VAT payable 369,086 457,949
Total other current liabilities 3,829,598 3,973,679
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NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2014

13. Retention

Retention as at 30 September 2014 and 2013 is as follows:

2014 2013

Baht Baht
Retention for contracts 6,293,299 4,347,650
Retention for bidding 1,750,000 2,613,300
Retention for performance 120,000 -
Total retention 8,163,299 6,960,950

14. Provisions

Provisions as at 30 September 2014 and 2013 are as follows:

2014 2013

Baht Baht
Post employment benefit 8,906,906 6,326,943
Decommissioning cost 6,755,980 6,755,980
Total provisions 15,662,886 13,082,923

15. Income from registration fee for exhibition participation
Income from registration fee for exhibition participation represented registration fee collected from Thai private
entrepreneurs operating in the MICE industry for the participation in Trade and Road Shows activities with TCEB
relating to sale promotions and business negotiations between entrepreneurs and prospective customers.

16. Personnel expenses
Personnel expenses for the year ended 30 September 2014 and 2013 are as follows:

2014 2013

Baht Baht
Salaries 90,830,282 83,779,671
Annual rewards 6,710,833 6,326,390
Provident fund contribution expenses 4,377,917 3,895,344
Staff welfare 12,821,557 10,449,856
Post employment benefit 3,159,863 1,724,948
Total personnel expenses 117,900,452 106,176,209
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17. Administrative expenses
Administrative expenses for the year ended 30 September 2014 and 2013 are as follows:

2014 2013

Baht Baht
Training expenses 15,463,308 12,886,578
Travelling expenses 49,963,238 45,271,774
Rental expenses 18,192,567 17,670,382
Utility expenses 4,400,704 3,257,536
Meeting expenses 2,846,250 3,041,500
Remuneration to external parties 19,009,633 19,389,440
Other service fees 21,960,363 11,725,247
Other expenses 8,781,343 7,300,691
Total administrative expenses 140,617,406 120,543,148

18. Marketing and promotion expenses
Marketing and promotion expenses for the year ended 30 September 2014 and 2013 are as follows:

2014 2013

Baht Baht
Marketing supplies 7,207,766 6,674,038
Public relation expenses 130,409,105 169,116,520
Booth expenses 25,682,916 27,729,856
Area and equipment rental 23,571,584 22,921,852
Marketing and research expenses 9,606,930 23,286,885
Promotion expenses 189,478,178 113,461,261

Total marketing and promotion expenses 385,956,479 363,190,412
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19. Grants

Grants for the year ended 30 September 2014 and 2013 are as follows:

Grants — Non-profit private organization
Grants — Overseas private organization
Grants — Thai private organization
Grants — Government bureau

Total grants

20. Non-operating expenses

Non-operating expenses for the year ended 30 September 2014 and 2013 are as follows:

Gains on foreign exchange translation
Write off equipment and intangible assets
Losses from impairment of fixed assets
Total non-operating expenses

21. Commitments

2014 2013

Baht Baht
47,146,772 25,103,051
32,239,586 30,949,851
110,048,972 55,570,987
22,308,105 1,951,515
211,743,435 113,575,404
2014 2013

Baht Baht
(40,128) (417,500)
1,640,314 6,134,932

- 541,756

1,600,186 6,259,188

As at 30 September 2014 and 2013, TCEB entered into a lease and service agreement for office at Siam Tower
and entered into operating contracts. These contracts are operating leases and irrevocable. The future

aggregate minimum lease payments are as follow:

Less than 1 year
Over 1 year but less than 5 years

2014 2013

Baht Baht
98,340,012 101,429,941
7,872,135 23,616,405
106,212,147 125,046,346
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22. Lawsuits

As at 30 September 2013, there were 4 lawsuits filed against TCEB for compensations of contractual
damages totalling Baht 53.12 million. These lawsuits relate to suspensions of payment by TCEB to
counterparties in the fiscal year 2007 due to unusual transactions. TCEB submitted related supporting
documents to the Office of the National Anti-Corruption Commission since 4 December 2007. The details
of those lawsuits are as follows:

1)

2)

3)

On 30 April 2008, a private company sued TCEB at the Central Administrative Court, a lawsuit black
case number 1524/2551, for damages amounting to Baht 22.27 million. On 10 April 2014, the Central
Administrative Court ruled TCEB to pay damages of Baht 3.13 million with interest 7.5% per annum
within 60 days from final judgement date. However, TCEB appealed the judgement on 8 May 2014.
The lawsuit is currently under the consideration of the Supreme Administrative Court.

On 25 September 2008, a private company sued TCEB at the Central Administrative Court, a lawsuit
black case number 1525/2551, for damages amounting to Baht 2.38 million. On 18 August 2011,
the Central Administrative Court dismissed the case and the plaintiff subsequently appealed the
judgement. Subsequently, the Supreme Administrative Court confirmed, on 20 January 2015,
the judgement of the Central Administrative Court. Therefore, the case in finalised.

On 23 February 2010, a private company sued TCEB at the Central Administrative Court, a lawsuit
black case number 318/2553, for damages amounting to Baht 23.32 million. On 30 August 2013,
the Central Administrative Court ruled TCEB to pay damages of Baht 15.16 million with interest 7.5%
per annum of principal of Baht 14.26 million from filing date to payment date. TCEB appealed the
judgement on 27 September 2013. The lawsuit is currently under the consideration of the Supreme
Administrative Court. TCEB has recorded liabilities related to this case as account payables in the
financial statements totalling Baht 8.52 million.

On 30 November 2011, a private company sued TCEB at the Central Administrative Court, a lawsuit
black case number 2014/2554, for damages amounting to Baht 5.16 million. The lawsuit is currently
under the consideration of the Central Administrative Court.

The ultimate outcome cannot be determined at this stage and management believed that those claims
will not give rise to any significant losses. Therefore, TCEB has not recorded further provision for
liabilities in the financial statements.
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23. Reclassification

The comparative figures have beenreclassified to conform with changes in presentation of current year as follows:

Statement of financial position

as at 30 September 2013
Account receivables
Interest receivables
Prepaid expenses
Other current assets
Account payables
Accrued expenses
Unearned income — registration fee
Other current liabilities

Statement of financial performance
for the year ended 30 September 2013
Administrative expenses

Before Increase/ After
reclassification (decrease) reclassification
Baht Baht Baht
9,850,328 764,357 10,614,685
764,357 (764,357) -
9,062,677 (9,062,677) -
982,598 9,062,677 10,045,275
82,880,692 1,720,828 84,601,520
1,720,828 (1,720,828) =
2,448,532 (2,448,532) -
1,525,147 2,448,532 3,973,679
156,177,967 (35,634,819) 120,543,148
327,555,593 35,634,819 363,190,412

Marketing and promotion expenses
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24. Budgeting report

Budgeting report for the year ended30 September 2014 and 2013 are as follows:

Budget plan
Government budget
appropriations
Total

Budget plan
Government budget

appropriations
Total

2014
Total Reserve  PO/Contract Payment Ending
Baht Baht Baht Baht Baht
880,259,200 = - 880,259,200 =
880,259,200 s - 880,259,200 =
2013
Total Reserve  PO/Contract Payment Ending
Baht Baht Baht Baht Baht
870,484,200 > - 870,484,200 =
870,484,200 = - 870,484,200 =
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Financial Statement Analysis

The analysis of the strengths of the Statement of Financial Position shows that total assets
of TCEB in 2014 were 574.48 million baht, an increase of 26.41 million baht or a 5%
growth on 2013, because of the rise in total assets by 10.81 million baht and the
decrease in total liabilities by 15.60 million baht.

® Total assets in 2014 were 667.50 million baht, an increase on 656.69 million baht
in 2013. Current assets increased by 4% when compared to the previous year due
to the increment in cash, cash equivalents, and short-term investment from 543.19
million baht in 2013 to 562.90 million baht in 2014. Other current assets also
increased, from 10.05 million baht in 2013 to 16.82 million baht in 2014. Non-
current assets reduced by 15% per the reduction of equipment by 13% when
compared to the previous year, or a decrease of 5.30 million baht, and the
reduction of intangible assets by 17% when compared to the previous year or a

decrease of 8.02 million baht.

® Total liabilities in 2014 were 93.02 million baht, a decline of 15.60 million baht
from 108.62 million baht in 2013. Current liabilities declined by 22% when
compared to the previous year, or a decrease of 19.38 million baht from 88.58
million baht in 2013 to 69.19 million baht in 2014. This represented the decline in
account payable from 84.60 million baht in 2013 to 65.37 million baht in 2014, a
decrease of 23%, and the reduction of other current liabilities by 4% when
compared to the previous year, or a decrease of 0.14 million baht from 3.97
million baht in 2013 to 3.83 million baht in 2014. Non-current assets increased by
19% when compared to the previous year, or an increase of 3.78 million baht, per
the increment in retention from 6.96 million baht in 2013 to 8.16 million baht in
2014, and provisions to increase from 13.08 million baht in 2013 to 15.66 million
baht in 2014.
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Statement of Financial Performance in 2014 recorded the total revenues from operations
at 903.66 million baht, total operating expenses at 875.64 million baht, and non-
operating expenses at 1.60 million baht. The revenues over expenses in 2014 at 26.41
million baht, a decrease from 2013 - which was recorded at 173.36 million baht - to
146.95 million baht or a decline by 85%.

® Total revenues from operations rose 1% or an increase of 5.53 million baht from
898.12 million baht in 2013 to 903.66 million baht in 2014 per the 1% increment
on Government budget appropriations from 870.48 million baht to 880.26 million
baht. Nevertheless, the income from registration fee for exhibition participation
declined by 23 per cent from 7.61 million baht to 5.89 million baht, interest
income from deposits at financial institutions reduced by 11 per cent from 16.19
million baht to 14.36 million baht, and other income reduced by 36% from 1.95
million baht to 1.26 million baht.

® Total operating expenses in 2014 increased by 22% when compared to the
previous year, or an increase of 718.50 million baht to 875.64 million baht. This
was because of the increment on grants by 86% or 98.17 million baht when
compared to the previous year, administrative expenses rose by 17% or 20.07
million baht, personnel expenses increased by 11% or 11.72 million baht,
marketing and promotion expenses increased by 6% or 22.77 million baht, and
depreciation and amortisation increased by 29% or 4.41 million baht when

compared to the previous year.
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