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Message from the Chairman

The global economy in general showed a positive growth in 2015
due to the improved economy in the United States, while Europe
continued to recover. Japan’s economy expanded reasonably well,
while China leapt forward with its financial realignment, offering
prospects for continuous growth well into the future.

In Thailand, the economy grew by 2.8 per cent during 2015, which
was 0.8 per cent higher than the previous year. The tourism, industrial
and service sectors, together with Government spending, were the
factors that continued to drive the economy. The industry of meetings,
incentive travel, conventions and exhibitions, a sector widely known as
“MICE”, grew in terms of budget, development investment, personnel
training and strategic planning.

It was satisfying that in 2015 Thailand successfully attracted 1,095,995
international MICE visitors - a 19.24 per cent increase over 2014,
generating MICE revenue of 95,875 million baht or an 18.66 per cent
increase. The highest numbers of MICE travellers were from Asia,
followed by Europe, the Americas, and Oceania. The top sectors were
conventions and exhibitions with similar numbers of MICE travellers,
followed by corporate meetings and incentive travel. The majority
of MICE visitors were from China, a pattern similar to the influx of
Chinese tourists to Thailand.

The achievement of driving the MICE industry beyond expectations
was a result of the Government’s policies and support in terms of
investment in infrastructure and creating international confidence
in the country as a whole. In addition, integrated strategic planning
also played a key role in bringing Thailand’s MICE industry to a new
level by highlighting the country’s capabilities and competitiveness
at the regional level. Another factor that drove Thailand to success
is TCEB’s role and effectiveness in strengthening all related parties
in the MICE industry.
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Key evidence of this success can be seen in the list of major MICE
activities hosted by Thailand in 2015. These included Herbalife
Asia-Pacific Extravaganza attracting 20,000 visitors, FDI 2015 Annual
World Dental Congress attracting 14,000 visitors, Infinitus’ corporate
meeting attracting 12,000 visitors, and Perfect (China) Marie Anne
Tour’s corporate meeting attracting 5,500 visitors. Moreover, TCEB
also supported many major exhibitions such as Food & Hotel Thailand
2015, INTERMACH 2015, ProPak Asia 2015 and METALEX 2015.

I would like to extend my gratitude to the Government for its policies
and support to TCEB in terms of marketing strategy and promotion of
the country’s image, that gave our MICE industry a substantial push
forward. 1 would also like to express my sincere gratitude to our
public and private sector counterparts, MICE entrepreneurs, education
institutes and members of the domestic and international media
for their strong support to synergise and showcase the capabilities
of the Thai MICE industry as an outstanding and sustainable MICE
destination in Asia and in the world.

N\ &MW&A

Mrs. Nantawan Sakuntanak
Acting Chairman of the Board of Directors
Thailand Convention & Exhibition Bureau
(Public Organization)
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Message from the President
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Mr. Nopparat Maythaveekulchai

President
Thailand Convention & Exhibition Bureau
(Public Organization)

unguwsau wsidnade
He18n75
drinnuduaSunsdnussyuuazingsanis
(99ANTUMIYL)

THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2015

Message from the President

During 2015, the global MICE industry showed positive growth. To
be specific, meetings and incentive travel accounted for the largest
growth - 3.5 per cent in North America, followed by 2.5 per cent in
Latin America, while Europe, the Middle East, and Africa remained the
same as in the previous year. Conventions also grew in the past year.
It was expected that the growth of large conventions would reach
as high as 37 per cent. According to the Global Association of the
Exhibition Industry (UF1) report, exhibition organisers in every region
made profits in 2015, a positive reflection of the global economy
being no barrier to organising MICE events.

In 2015, TCEB improved its operations in line with Thailand’s five-year
MICE Industry Master Plan (2012-2016), by following its corporate
strategies: To Win; To Promote; and To Develop. In addition, our
bureau also followed eight key strategies to establish Thailand as a
Top of Mind MICE destination in Asia through its Thailand
CONNECT the World campaign. This campaign highlights Thailand
as the regional business and business events centre that attracts global
event organisers with its outstanding MICE capabilities. Thailand
welcomed more MICE visitors than expected in 2015, both in terms of
quantity and especially revenue that grew by more than 18 per cent.
The top 10 source markets for MICE travellers were China, India,
Singapore, Malaysia, the USA, Laos, Japan, South Korea, Indonesia,
and Hong Kong.

To promote domestic MICE or D-MICE, TCEB continued to move
forward with its Meetings in Thailand campaign and expanded domestic
MICE activities targeting our Special Economic Zones and CLMV
countries (Cambodia, Laos, Myanmar, and Vietnam). In addition, the
bureau also promoted domestic meetings and incentive travel in
Royal Initiative Projects and Royal Thai Army tourist destinations.
As a result, the domestic MICE industry attracted 23 million visitors
each time and created revenue of 46,000 million baht.
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A key development in the past year was the operation of the
Thailand MICE Venue Standard to ensure Thai meeting venues
meet internationally recognised standards. By yearend, 42 MICE
venues and 114 meeting rooms nationwide had passed the TCEB
standard evaluation. In addition, the bureau also helped to increase
preparedness and competitiveness among MICE entrepreneurs. The
Thailand MICE Venue Standard was also proposed for adoption as
the ASEAN MICE Venue Standard, which was successfully submitted
to the ASEAN secretariat for further consideration.

Regarding our business goal in 2016, TCEB will keep driving Thailand
forward as a sustainable, quality MICE destination that competes
strongly in Asia through our strategic development. We will target
1,060,000 MICE visitors and revenue of 92,000 million baht for the
year.

Finally, I would like to express my profound gratitude to the
Government, TCEB’s Board of Directors, and to the excellent
cooperation from our public and private sector counterparts,
educational institutes, and the press. Most importantly, | would like
to thank TCEB’s management and all staff members for their hard
efforts, strong support and commitment to the success of the MICE
industry in Thailand. I strongly believe that the collaborative efforts of
all in our industry coupled with the Government’s integral strategies
will accelerate Thailand to become one of the key MICE destination

Mr. Nopparat Maythaveekulchai

hubs in Asia in the near future.

President
Thailand Convention & Exhibition Bureau
(Public Organization)
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TCEB - DRIVER OF THE MICE INDUSTRY IN THAILAND

aalu. gauindsuanaiknssuludzoils:inAlng

History

The Thailand Convention and Exhibition Bureau (Public Organization)
or TCEB is a government agency under the supervision of the Office
of the Prime Minister, established by Royal Decree as published in
the Royal Thai Government Gazette on 28" September 2002. It has
been in operation since 2004.

Since its inception, TCEB has adhered to its mission to promote,
develop, and facilitate the organisation of meetings, incentive travel,
conventions and exhibitions — widely known as the MICE industry.
The bureau also focuses on maintaining standards within the MICE
industry, developing its capabilities, and raising the proficiency of all
MICE professionals. These are the key elements involved in generating
MICE revenue that contributes to the broader Thai economy, while
enhancing the competitiveness of the Thai MICE sector on the domestic
and world stages.

Vision

To establish Thailand as a globally recognised and preferred MICE
destination in Asia

Mission

e To increase MICE revenue, while enhancing the economic
impact from Thailand’s MICE industry

e To increase the long-term competitiveness and capabilities of
Thailand’s MICE industry on the world stage
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Strategies for Driving the Thai MICE Industry

Based on its vision and mission, TCEB is driving Thailand towards
becoming the preferred MICE destination in the region through 3 key
strategies: To Win, To Promote, and To Develop, utilising 8 strategic
plans outlined in Thailand’s MICE Industry Development Master Plan
(2012-2016), as follows:

Win

Strategy 1: Consolidate existing markets and expand into new target
markets

Promote

Strategy 2: Establish Thailand as a Top of Mind MICE destination in
Asia

Develop

Strategy 3: Enhance the continuous growth of the domestic MICE
market

Strategy 4: Develop MICE Cities to establish Thailand as a MICE
leader in the region

Strategy 5: Differentiate Thailand’s MICE market and add value
through the creative economy

Strategy 6: Develop Thailand’s MICE infrastructure to sustain
international competitiveness

Strategy 7: Strengthen networks of cooperation in both local and
international markets

Strategy 8: Enhance the role and potential of TCEB
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TCEB Organisation Chart

fAsJasisolAns aadu.

Subcommittee for Audit and Evaluation
AMLBUNTTUNIATIRADUNAYUTELIUND

Internal Audit Department
fhensaaseunislu

Administration and Strategic Support
ABNUUIMNT uagatuayuNagns

Strategic and Business Development
ABNUNALNS UazRAUIGIA
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and 31 sections (excluding the Internal Audit Department).

Meeting and Incentive Convention Exhibition and Domestic MICE Marketing and Government and Accounting and Administration MICE Capability
Department Department Event Department Department Corporate Image Corporate Affairs Finance Department Department
shedaasunsdnysyyy Aedaasy fhegnamnssy dedaasunann Department Department Department AeuImns demndneaIm
wazN1SYiBaTY N5IAUTEYUUNNNIR NSUAAIAUANUINRA ludszine Agnsnannuay fhgusmsignaiaving fhevnyTuagn1siu anamnssulud
ilaiduseta amdnvalednns
Meeting and Convention Exhibition Marketing Branding Corporate Policy Secretary and IT Development Government Accounting Human Development
Incentive Promotion Promotion Promotion Section and Strategy Co-ordination Section and Corporate Section Resources Section
Promotion | Section | Section Section AIUNUUITMTUUTUA Section | | Section GO ITONT | Relations Section durnulad Section AU
Section duaudaasy Auaudaasy Anunudaasunan Auauuleuny AIWNUWAVIUNT waluladansauwme dmauigha Ay
dunudaesy MIAUTLYUUIR NFTALARAIEUAT waznaunsassns wazUsraugulens Famnaduiug NINYINTYAAR
sz UIUYIA '
wazvioudien
viedusneta
Convention Exhibition MICE Network Marketing Planning and Corporate Goal IT Service Mission Finance Procurement and Standardization
Marketing and Marketing and Development Communication Budgeting Monitoring Section Support Section Office Service Section
| Support Section | Support Section Section Section Section | Section AWUUINT | and Liaison AU Section AUNUINTIIY
Meeting and AUNUNTNAIALEY AU TNAIALEY AR dunudoans AU AUNURAAIUNS walulaBansaune Section dnnuiaguay
Incentive atuayudaasy AtuAYUNITIALARA wn3eUglud A1INAIN HazN1IuYTZUI nsufiRnuesdng duauatiuayu UsNsdtineu
Marketing MIIAUTEYNUINR FUANUIYIR NusA98IANT
and Support
Section .
AR De\‘/e.lc.meent Corporatt? ) Research and Manager.nent Law and Good Serv!ce
o N Exhibition and Mega Communication Development Accounting and Governance Section
uazauayUdaLESy . . . - N - . o
- ﬂiz:uml,ax L FI’I‘OJECt fectlon SECt'OZ ) Slectlorl y FlnanC{aI ' Sectlon AIUUINTT
ViosTleuitoriy dunianms dunudeansesnns dumiade Reporting Section dunungmng
- FAUAAFUAUIUNYIA uazWmLn dunudyduinms kAESITNAUIA
e wazinzlusian UATIIEUNNTRY
Event ey —— el el mhsnuitegmelinstiiutyrsasnsnunseiiiutym
Management e wnefis mbenuiilildeganglinmsdiudymudfesnenudoyauasiduinm
SleCtiOTL unasy: laseasruduiviiagnsa 2 a1eem 11 fe 30 dauend mevasusulgalassasralmilniieausau 2 a1 12 dhe 31 daand (hiuswehensivaounielu)
Aauunanaa Note: departments and sections working under and reporting directly to their heads
L departments not being under control but providing information and consultation
Conclusion: The previous structure consisting of two lines, 11 departments and 30 sections has been reorganized as two lines, 12 departments
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Board of Directors
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Board of Directors
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Mrs. Nantawan Sakuntanak udundag ANUAUNA
Board of Directors ASIUNS

Acting Chairman of the VoAt iusesunssuns
Board of Directors
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Education
Master Degree
e MBA in Marketing and
o International Business,
N/ 4

'sngs:zjm[ja\)]nﬂ University of Wisconsin at

Banking, Chulalongkorn
University

Work Experience

Current Position

e Director-General,
Department of International
Trade Promotion, Ministry
of Commerce

2012

e Deputy Permanent Secretary,
Office of the Permanent
Secretary, Ministry of Commerce

e Director-General,
Department of International
Trade Promotion, Ministry
of Commerce

2010

e Director-General,
Department of International
Trade Promotion, Ministry
of Commerce

2009

¢ Director-General, Department
of Trade Negotiations,
Ministry of Commerce

_.I = Madison, Wisconsin, USA UStyryms
THIAILAND CONVER o oo -
QUIRYIEHIA i, Bachelor Degree « Uy daudie (N5EUKAZNITEWIAG)
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Mr. Sek Wannamethee
Board of Directors

Education

Master Degree

¢ Master of Philosophy (Economic
History), London School of
Economics and Political Science,
University of London, UK

Bachelor Degree

e Bachelor of Science and
(Economics), London School of
Economic and Political Science,
University of London, UK

Work Experience

Current Position

e Director-General, Department of
Information and Spokesperson of
the Ministry of Foreign Affairs

2012

¢ Director-General, Department of
American and South Pacific Affairs

¢ Deputy Director-General,
Department of Information

2011

e Ambassador and DPR, Permanent
Mission of Thailand to the United
Nations Office, Geneva

e Chief Negotiator of the Group of 77
and China (G-77) for the 13" Session
of the United Nations Conference on
Trade and Development (UNCTAD 13)
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® Master of Philosophy (Economic
History), London School of Economics
and Political Science, University of
London a@#s1%01419n3
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® Bachelor of Science (Economics)
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Mr. Somchai Sujjapongse
Board of Directors

Education

Doctorate Degree

 Doctor of Philisophy in Economics,
The Ohio State University, USA

Master Degree

e Master of Arts in Economics,
The Ohio State University, USA

Bachelor Degree

e Bachelor of Arts in Economics
(Hons.), Chulalongkorn University

Work Experience

Current Position

e Director-General,
The Customs Department,
Ministry of Finance

2011

e Director, The Fiscal Policy Office,
Ministry of Finance

2010

e Director, The State Enterprise Policy
Office, Ministry of Finance

2009

e Director-General, The Customs
Department, Ministry of Finance

2008

e Director, The Fiscal Policy Office,
Ministry of Finance
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Mr. Thawatchai Arunyik
Board of Directors

Education

Bachelor Degree

e Bachelor of Science from University
of the East, Manila, Philippines

Work Experience

Current Position

¢ Governor of the Tourism Authority
of Thailand

2010

¢ Deputy Governor for Domestic
Marketing, TAT

2007

¢ Executive Director of Europe Africa
and Middle East, TAT

2006

e Executive Director of Central Region,
TAT
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e Bachelor of Science from University of
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Mr. Sumate Sudasna
Board of Directors

Work Experience

Current Position

* Managing Director, Destination
Service Co., Ltd.

e President, Thailand Incentive and
Convention Association (TICA)

2005

e Secretariat, Thailand Incentive and
Convention Association (TICA)

2003

¢ Vice President, Thailand Incentive
and Convention Association (TICA)

2001

e Principal Contact, SITE (Society of
Incentive & Travel Executives) in
Thailand
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Mr. Patrapee Chinachoti
Board of Directors

Education

Master Degree

e Master of Business Administration,
Southeastern Oklahoma State
University, USA

Bachelor Degree

e Bachelor of Arts in Accounting,
Chiang Mai University

Work Experience

Current Position

e President, Thai Exhibition
Association (TEA)

e President, Bangkok Exhibition
Services Ltd.
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Mr. Surapong Techaruvichit
Board of Directors

Education

Master Degree

e MBA, National Institute of
Development Administration

Bachelor Degree

e The Faculty of Economics,
Chulalongkorn University

Work Experience

Current Position

Assistant Managing Director,
Asia Hotel Bangkok PLC.
Assistant Managing Director,
Asia Pattaya Hotel Co., Ltd.
Assistant Managing Director,
Asia Airport Hotel Co., Ltd.
Assistant Managing Director,
Zeer Property Co., Ltd.

Vice President, Pamatoy Co., Ltd.
President, Thai Hotels Association
Vice President, Thailand Hotel
Standard Foundation
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Mr. Thongchai Sridama
Board of Directors

Education

Master Degree

e Master of Public Administration,
National Institute of Development
Administration

Bachelor Degree

e Bachelor of Engineering Program
in Civil Engineering, Khon Kaen
University

Work Experience

Current Position

e Board of Directors, Marketing
Organisation for Farmers

2008

e Board of Directors, Tourism Authority
of Thailand (TAT)

2005

e Deputy Director-General,
Department of Highways, Ministry
of Transport

2003

e Director, Bureau of Highways 10,
Department of Highways, Ministry
of Transport
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Asst. Prof. Sopapan Amatadecha
Board of Directors

Education

Master Degree

e Master of Education,
Srinakharinwirot University

Bachelor Degree

e Bachalor of Education, Pathumwan
College of Education

Diploma

e Certificate of Higher Education,
Suan Dusit Rajabhat University

Work Experience

Current Position

e Director, Suan Dusit Rajabhat
University (Suphanburi Campus)

Past Positions

e Lecturer of Tourism Industry

Program, Faculty of Management

Sciences, Suan Dusit Rajabhat

University

Lecturer of Home Economics

Program, Faculty of Science and

Technology, Suan Dusit Rajabhat

University

Consultant of The Suan Dusit

Place Hotel, Suan Dusit Rajabhat

University
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Management Team
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Mr. Nopparat Maythaveekulchai
President

Education

Doctrate Degree

¢ Diplome Doctorat, Opto-Electronics,
Universite de I’Aix-Marseille, France

Master Degree

¢ Diplome d’Etude Approfondise,
Opto-Microwave, Institute National
Polytechnique de Grenoble, France

e Master of International Management,
Asian Institute of Technology

Bachelor Degree

e Bachelor of Electrical Engineering,
King Mongkut’s University of
Technology Thonburi

Work Experience

Current Position

e President, TCEB

1983-2012

e Executive Vice-president, TOT Plc.

e Committee of Information
Technology and Communication,
House of Representatives

¢ Acting Managing Director, ACT
Mobile Co., Ltd.

e Committee, ACT Mobile Co., Ltd.

e Committee, Advance Data Network
Communication Co., Ltd.

¢ Acting Manager, THAImobile
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Mrs. Supawan Teerarat
Vice President, Strategic and Business
Development

Education

Master Degree

¢ Master of Public Policy, Suan Dusit
University

Bachelor Degree

e Bachelor of Business Administration,
Assumption University

Diploma

e Exhibition Management Degree, UFI
(Global Exhibition Association)

Work Experience

Current Position

e Vice President, Strategic and
Business Development, TCEB

2008-2012

¢ Director of Exhibitions Department,
TCEB

2006-2008

¢ Business Development Director,
World Expo Service Co., Ltd.

2005-2006

e Group Director of Marketing and
Communications, A Prime Chain of
Hotels & Resorts Co., Ltd.
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Mr. Chiruit Isarangkun Na Ayuthaya
Vice President, Administration and
Strategic Support

Education

Master Degree

e Master of Public Administration
The America University,
Washington D.C., USA

Bachelor Degree

e Bachelor of Social Sciences,
Kasetsart University

Work Experience

Current Position

e Vice President, Administration and
Strategic Support, TCEB

2011-2014

e Director, Domestic MICE
Department, TCEB

2007-2011

e Director, Government & Corporate
Affairs Department, TCEB

2004-2007

¢ Senior Manager, Meetings &
Incentives Department, TCEB

1996-2004

e Tourism Authority of Thailand
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Mr. Chatri Thongnak
Internal Audit Department Director

Education

Bachelor Degree

e Bachelor of Laws, Chulalongkorn
University, Thailand

Work Experience

Current Position

e Internal Audit Department Director,
TCEB

2007 - 2015

e Senior Manager - Law and Good
Governance, TCEB

2004

e Assistant Manager, Rehabilitation
and Legal Consultant Company
Limited

2000

e Senior Coordinator, Bangkok Capital
Alliance Company Limited

1991

e Senior Lawyer, Krungthai Finance &
Securities Public Company Limited

1989

e Chief of Hr.&Legal Section, STP&I
Company Limited

1984

e Lawyer, Pradharn Duangratana
Law Office
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Ms. Nooch Homrossukhon
Meeting and Incentive Department
Director

Education

Master Degree

e Master of International Business
Management, Chulalongkorn University,
Thailand

e Master in Translation (English-Spanish)
Universidad Complutense de Madrid,
Spain

Bachelor Degree

¢ Bachelor of Art, Chulalongkorn
University, Thailand

Work Experiences

Current Position

e Meeting and Incentive Department
Director, TCEB

2009 - 2015

e Senior Manager - Meeting and
Incentive Department, TCEB

2008

* Business Development Manager,
Octopus Travel by Travelport
Company Limited

2005 - 2008

e Assistant Director - Membership Services,
Pacific Asia Travel Association (PATA)

2000 - 2005

¢ TDS Manager - Galaxy Distribution
System (Thailand) Ltd.

¢ Help Desk and Administration
Manager - Galaxy Distribution
System (Thailand) Ltd.

e Personal Assistant to Director of
Sales - Galaxy Distribution System
(Thailand) Ltd.
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Ms. Vichaya Soonthornsaratoon
Director, Meetings Industry
Department

Education

Master Degree

¢ General Communication, Fort Hays
State University, USA

Bachelor Degree

e Personal Management, Dhurakij
Pundit University

Work Experience

Current Position

e Director, Meetings Industry
Department, TCEB

2004-2012

e Senior Manager, Meetings Industry
Department, TCEB

1988-2004

e Senior Supervisor/ Administrative
Assistant/ Division Manager, Thai
Airways International Plc.
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Mrs. Jaruwan Suwannasat
Director, Exhibitions and Event
Department

Education

Master Degree

e Master of International Marketing,
University of Strathclyde, UK

Bachelor Degree

e Bachelor of Business Administration,
Assumption University

Work Experience

Current Position

e Director, Exhibitions and Event
Department, TCEB

2003

e Brand Activation Manager - Heineken,
Thai Asia Pacific Brewery Co., Ltd.

2001

e Assistant Brand Manager - Amstel,
Thai Asia Pacific Brewery Co., Ltd.

1998

¢ Marketing & Merchandise Executive,
Boots Retail (Thailand)

1998

e Assistant Brand Manager - Sanrio,
Central Retail Corporation
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Mr. Puripan Bunnag
Director, Domestic MICE Department

Education

Master Degree

¢ Master of Arts in International
Affairs, Ohio University, USA

Bachelor Degree

¢ Bachelor of Arts Program in Political
Science (International Relations),
Chulalongkorn University

Work Experience

Current Position

e Director, Domestic MICE
Department, TCEB

2005

e Chief of Domestic Tourism Industry
Relations Section, Tourism Authority
of Thailand

2000

o Chief of Overseas Market Section,
Tourism Authority of Thailand

1995

e Sales Promotion Manager, Premier
Marketing Plc.

1993

e Sales Promotion Manager, World
Trade Center

1991

¢ Marketing Officer, Thai Pure Drinks Ltd.
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Ms. Parichat Svetasreni
Director, Marketing and Corporate
Image Department

Education

Master Degree

o Master of Arts in Communication
Arts, Chulalongkorn University

Bachelor Degree

e Bachelor of Arts, Silpakorn
University

Work Experience

Current Position

e Director, Marketing and Corporate
Image Department, TCEB

2012-2013

e Senior Manager, Public Relations
Division, Marketing Communication
Department, TCEB

¢ Acting Director of Marketing
Communication Department, TCEB

2006-2012

e Senior Manager, Public Relations
Division, Marketing Communication
Department, TCEB

2005-2006

e PR Group Account Director,
Leo Burnett

2004-2005

¢ Account Manager, JWT Thailand

u1Ia1UIsans IADASIASTU
feuensthemsnaiauay
AWanwalosnns

NISANW

Ustyrunin

o wArans unaensaluviviends
UStyryms

o SnwIANENS UINeIdeAalINg

Us=3Rimsrinanu

Uaaou

* f5mnensiien1snainuag
nwdnualeddns aaUu.

2555-2556

o finnsenladiudszunduiug aalw.

. %’nmﬂWi;ja"wmﬂmw‘ha?amimmam
fhedeansnisnain aauu.

2549-2555

o ffinmsenla druusznduiug dhedeans
nIAANN @auu.

2548-2549

® PR Group Account Director, Leo Burnett

2547-2548

e Account Manager, JWT Thailand

24

THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2015

Mr. Chartchai Debpang
Director, TCEB President’s Office
Department

Education

Master Degree

o Master of Public Administration
(Social Development), National
Institute of Public Administration

e Master of Political Sciences,
Chulalongkorn University

Bachelor Degree

e Bachelor of Arts, Ramkhamhaeng
University

Work Experience

Current Position

e Director of TCEB President’s Office,
TCEB

2011-2012

e Director, Government & Corporate
Affairs Department, TCEB

2008-2011

e Senior Manager, External Relations,
Government & Corporate Affairs
Department, TCEB

2006-2008

e Head of Public Relations, Office of
the Permanent Secretary, Ministry of
Tourism and Sports

e Director of Tourist Assistance Center,
Office of the Permanent Secretary,
Ministry of Tourism and Sports
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Mrs. Sarita Chintakanond

Director, Information Technology
Department

Acting Director, Corporate Strategy
Development Department

Education

Master Degree

e Master of Science (Economics),
Portland State University, USA

Bachelor Degree

e Bachelor of Political Science,
Chulalongkorn University

Work Experience

Current Position

e Director, Information Technology
Department, TCEB

2009

¢ Business and Investment Strategy
Advisor, Thanachart Holding Co., Ltd.

2004

¢ Planning Supervisor, Thai Airways
International Plc.

2000

¢ Trade Officer, Department of
International Trade Promotion,
Ministry of Commerce

Other Significant Experience

2012-2013

e Specialist, The Senate Standing
Committee on Education

e Part-time Lecturer, MBA in Tourism
Management, Assumption University

2010-2012

o Committee Member, Senate Substanding
Committee on Development of Thai
Education for the ASEAN Economic
Community

¢ The Senate Standing Committee on
Education
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Ms. Wiparat Tharateerapab
Director, Government and Corporate
Affairs Department

Education

Master Degree

» Master of International
Communications Studies, University
of Leeds, UK

» Master of Political Science
(International Relations),
Thammasat University

Bachelor Degree

¢ Bachelor of Political Science
(International Relations), Thammasat
University

Work Experience

Current Position

e Director, Government and Corporate
Affairs Department, TCEB

2010-2012

e Director, Administrative
Department, TCEB

2004-2010

e Director of International Affairs,
Office of the Permanent Secretary,
Ministry of Tourism and Sports

2002-2003

¢ Seconded to the Office of Thai
Trade Representative, Office of the
Prime Minister

uIa1RIMSAU 51518SMW
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2545-2546

* Fe519113 0 dndnaugununisdilve
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Ms. Jutharat Vorrarith
Director, Accounting & Finance
Department

Education

Master Degree

¢ Master of Business Studies, Liverpool
John Moores University, UK

Bachelor Degree

¢ Bachelor of Science in Accounting,
Thammasat University

Certificate

o Certified Public Accountant
(Thailand)
No. 7132

Work Experience

Current Position

e Director, Accounting & Finance
Department, TCEB

2006

* General Manager, National Institute
for Brain-based Learning (NBL),
Office of Knowledge Management and
Development (Public Organization)
- Office of the Prime Minister

2004

Internal Auditor, National Institute

for Brain-based Learning (NBL),

Office of Knowledge Management

and Development (Public

Organization) - Office of the

Prime Minister

2000

e Senior Auditor, Deloitte Touche
Tohmatsu Jaiyos Co., Ltd.

unIaImsnu osons
feuenmsthednyduagnisitu
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Ustyruin
o gsfaAnwNmUdin Wninedy
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Mr. Salanroj Sutaschuto
Director, Administration Department

Education

Master Degree

e Master of Business
Administration, Western Illinois
University, USA

Bachelor Degree

o Bachelor of Science
(Computer Science), Western
Illinois University, USA

* Associate Degree in Business
Administration (Marketing),
Assumption Commercial College

Work Experience

Current Position

e Director, Administration
Department, TCEB

2011-2012

e Director of Board Coordinating
Department, TCEB

2009-2011

e Head of the Office of
the President, TCEB

2008

e Senior Manager, MICE Capabilities
Department, TCEB

2001-2006

e Director and Executive Director,
Thai-Hong Kong Trade Association

2000-2006

e Consultant, Hong Kong Trade
Development Council (HKTDC)

wngasinylsad anAaugin
Heuenmstheuims

msAnw

UStymynin

® Master of Business Administration,
Western Illinois University @3geLaisnn

UStyyms

e Bachelor of Science
(Computer Science), Western Illinois
University an3gaissni
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AsAlneg-geans (THTA)

2543-2549

o fiU3nw anaInsAgeens (HKTDO)

Mrs. Nichapa Yoswee
Director, MICE
Capabilities Department

Education
¢ Management Development Program,
Cranfield
University, School of
Management, UK
e Strategic Leadership
Program, Oxford University, UK
Bachelor Degree
e Bachelor of Business Administration,
Assumption University

Work Experience

Current Position

e Director, MICE Capabilities
Department, TCEB

e Sustainability Committee,
UFI - The Global Association of
Exhibition Industry

e Education Committee,
UFI - The Global Association of
Exhibition Industry

2007-2011

* Managing Director,
Thailand and Vietnam,
Reed Tradex Co., Ltd.

2005-2007

¢ Deputy Chief Officer, Royal Flora
Ratchapruek 2006

Utz aAds
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(UFI - The Global Association of
Exhibition Industry)
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MANSAN (The Global Association of
Exhibition Industry)
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Overseas Representatives

gunuds=Anidmasingdszina

Success of Thailand’s MICE Industry in 2015
Audsavesgaanssuluginglud w.e. 2558

Ms. Mitsuru Moriguchi Ms. Daniella Middleton Ms. Esther Chin Siew Foong
Japan USA Singapore
MICE Japan Co., Ltd. Development Counsellors (October 2014-March 2015)
International TCEB

Thailand
CONNECT The World

Mr. Nitin Sachdeva Mr. Shane Xin Mr. Sachin Manocha
India China India
Venture Marketing Arch International Media Ltd. AVIGHNA

Mr. Nguyen Ba Vinh Mr. Mark Cochrane Mr. Evan Li
Vietnam China, Hong Kong, China, Hong Kong,
Minh Vi Exhibition & Advertisement Macau, and Taiwan Macau, and Taiwan
Services Co., Ltd. Business Strategies Group Ltd. Business Strategies Group Ltd.
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Success of Thailand’s MICE Industry in 2015

AoWdSgoIanaknssuluding U w.A. 2558

Overview of Thai MICE Industry

In fiscal year 2015, TCEB steered the direction of its operations to
be in line with Thailand’s MICE Industry Development Master Plan
(2012-2016) via three corporate strategies: to win, to promote and to
develop. To achieve this, the bureau introduced eight key strategies for
the sustainable growth of the MICE industry in Thailand and to establish
Thailand as a Top of Mind MICE destination in Asia. Such growth
demonstrated the potential of the MICE industry. The Government has
supported this effort through developments of the transportation system
and infrastructure, which are expected to facilitate MICE visitors coming
to Thailand. Furthermore, TCEB benefitted from close cooperation with
public and private organisations, both domestic and international, to
achieve the predetermined goal.

At the same time, TCEB developed its brand communication campaign
for Thailand to be in line with the development direction of TCEB's
brand (Growth Driver) in parallel with planning its marketing strategy
for Thailand. The communication campaign is known as Thailand
CONNECT the World, encompassing the three fundamental pillars
of the Thai MICE sector: Destination, Business, and People, which
together drive the Thai MICE sector in attracting MICE travellers from
around the world.

International MICE Performance Overview

In fiscal year 2015, growth of the international MICE sector was
satisfactory with increased MICE travellers and revenue compared to
the previous year. A total of 1,095,995 MICE visitors came to Thailand
in 2015, a 19.24 per cent increase over the previous year, achieving
revenue of 95,875 million baht, an 18.66 per cent increase.

The activities that attracted the most international MICE visitors to the
country were conventions and exhibitions (26.86 and 26.00 per cent,
respectively), followed by meetings (23.95 per cent) and incentive
travel (3.19 per cent).

The activities that created the highest revenue for the country were
meetings (29.62 per cent), conventions (28.52 per cent), exhibitions
(25.04 per cent), and incentive travel (16.83 per cent).

mMuwsduanaknssuluding

Tudsuuszuas woe. 2558 aalu. lausuusaiianianisanduau
AUWNULIUNEAEIMNTTUNITIAYTEYUUATNITUANIAUAIUIUIYA
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og19898u nioudaasuliszmalnedu Top of Mind vesgmaminssulusd
lugiinieeides msidvladenaruansdiiiufdneninvesgsialud
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Uszmelngdmiuinidumangulidanyhlan fe nsidlugamnevatems
finannvany (Destination) gugnatenissniiugsia (Business) 5aufa
qﬂmmuaw%mimé’fmmigm (People)
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fnadulaffaelamsedduudnfumandgiluduasnsldiiulntu
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Wulntudosas 19.24 fruseldamdy 95,875 &uum wwulatu
Sovay 18.66
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Statistical data of International MICE visitors coming to Thailand

sorted by sectors in fiscal year 2015

Sector MICE visitors Revenue
(million baht)

Total 1,095,995 95,875

In 2015, Asia was the largest source market of visitors to Thailand.
The top five source countries were China, India, Singapore, Malaysia,
and America.

Top five countries whose people came for MICE events
in Thailand in fiscal year 2015

Country Number Revenue
of visitors (million baht)

®)china 109,987 9,717.41

India 103,998 9,188.28

@ singapore 84,562 7,471.10

@ Malaysia 71,274 6,297.09

America 47,360 4,184.28

anauniuMINaulugINENIUSEINA HENS189NATHNSSY
Usztaudszuitu w.A. 2558

9NAKNSSU Ausudniauna saln
naulug (Au) (ahuuin)

msriaJinad
wotWusiida 254,125 16,136

MSUanJauAn
UG
SouU 1,095,995 95,875

dofinsanuisneniina wud Tl w.e. 2558 gilaanididtuiutniunis

WhswAnssuludluvsenalnednnuunian laun giianaede uway
dmsu 5 suduUssmantuniduneanguludundssewmelneunniian laun

U duie d9nlUs ualy warelsnn

284,961 24,003

5 dusauuszinANGUMIGSOUNANssuludiuds:inAlnagian
Us=91dauds:zuitu w.A. 2558

Us=inA 41UdUAU shaln
(ahuunn)
109,987 9,717.41
_ 103,998 9,188.28
_ 84,562 7,471.10
71,274 6,297.09
_ 47,360 4,184.28
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Major International MICE Events in 2015

TCEB was highly successful in attracting MICE events to be held in
Thailand. Major meetings and incentive travel events were Herbalife
Asia-Pacific Extravaganza with 20,000 participants, the corporate
meeting of Infinitus with 12,000 participants, D&E Global Convention
2015 with 9,000 participants, the corporate meeting of Perfect (China)
Marie Anne Tour 2015 with 5,500 participants, and Manulife MDRT
PEAK Convention with 2,000 participants.

Major conventions were FDI Annual World Dental Congress with
10,000 participants, 40" World Congress of the World Small Animal
Veterinary Association with 2,000 participants, 46" World Congress
of Surgery of ISS/SIC with 2,000 participants, ADFEST 2015 with
1,100 participants, 9" China Growing Pharmaceutical Enterprise
Development Forum with 1,000 participants.

Major exhibitions were IT& CMA/CTW Asia-Pacific 2015, Food & Hotel
Thailand 2015, INTERMACH 2015, Propak Asia 2015, METALEX 2015
and COSMEX 2015.

(Source: The Corporate Strategy Development Department)

Domestic MICE Performance Overview

In 2015, there were 23 million domestic MICE visitors each time,
achieving revenue of 46,000 million baht. The major events were the
2" Thailand Domestic MICE Mart 2015 in five MICE cities, Seminar of
the Thai Chamber of Commerce, PMAT 50th Anniversary International
Conference, and Luang Prabang-Indochina-Mawlamyine Economic
Corridor (LIMEC) International Conference PhuDoo.

(Source: The Domestic MICE Department)
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NENNNTUTEYLUINYIF 817 FDI Annual World Dental Congress 31¢{333141u
72U 10,000 AU 40" World Congress of the World Small Animal
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37U Food & Hotel Thailand 2015 9114 INTERMACH 2015 914 Propak Asia
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Marketing and Corporate Image Department
in 2015

Marketing and Branding

TCEB’s marketing strategies in 2015 aimed at attracting quality MICE
travellers and continuing the growth of Thailand’s MICE industry. To
achieve this, TCEB’s marketing for both international and domestic
MICE markets emphasized the 4P strategies, i.e. Public - Private
- People - Partnership, a collaboration with business alliances to
coordinate marketing strategies, to increase interaction, and to create
awareness about the MICE industry among public and private sector
organisations as well as the general public.

The brand communication campaign Thailand CONNECT the
World enjoyed success in promoting Thailand as a business hub
with exceptional MICE capability. The campaign focused on 3
fundamental pillars; destination, business and people.

dhamsnainuaznMwanyniaJANS
Jauds:zuatu w.A. 2558
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TCEB continued its campaign ‘Thailand’s MICE UNITED’ after its
introduction in 2014. In 2015, TCEB strengthened the country’s
capability as a destination for MICE in order to prepare for the ASEAN
Economic Community (AEC). For this second year of the campaign,
TCEB partnered with 9 organisations: Ministry of Foreign Affairs,
Tourism Authority of Thailand, Thai Airways Public Company Limited,
Ratchaprasong Square Trade Association, Bangkok Riverside Marketing
Partnership, Thailand Incentive and Convention Association, Thai
Exhibition Association, True Corporation Public Company Limited,
and Bangkok Mass Transit System Public Company Limited.

Collaborating with True Corporation Public Company Limited and
Bangkok Mass Transit System Public Company Limited, TCEB created
the Thailand CONNECT Welcome Package to attract international
MICE organisers and travellers. The package included a themed
Thailand CONNECT pre-paid BTS Connect Smart Pass and access to
Free WiFi Trial by TrueMove H.

dmivdunisnann (Judivszavaudisalunisaiudelasenis
Thailand’s MICE UNITED Judfl 2 ndeandideldidadalasanis
“Thailand’s MICE United: Wuiasugialne $alagsialud” adwusniled
w.el. 2557 Iag U e, 2558 Waunihnnglauuafa “Thailand’s MICE United:
wuniUszmalng salagsialudsesiu AEC” adanuudunssves
Uszindlnglugmizaaminedanendlumsdnaulud sessunsilaUsvyey
wisughven@eu Tnefliusinsfidnsaulasenisludi 2 vedu 9 mheay
Iéi nsensrsmsisdseinag msvieuivauiaussmalne U3 msdulne
A1in (W) auneugUseneumTiavislugunylseasd nauiusiing
nsmaalstusiut g IwGzen anaudaasunsssgEuued (ne)
aunAunsuanadui (Ine) U3 ng Aesuaisdu $1in (i) uasu3em
FLUUVUARMIAYUNTUNN 3177 (Uvnw)

aeld Thailand’s MICE United U1 2 femnusiilodu uish w3
AefUalstu $1An (mww) waruIEM szuvrudunaTungmn i
(W) fe9 399 Thailand CONNECT Welcome Package tite
Wudoauslunisgladdnauazdnifunengulugdlidndanuuas
sufnssuludlulsemealng naonufiusiednosefvesinfiunis
nauiludarniialan Tasmeluufininauszneuse dastasanssaluiii BTS
Connect SmartPass UselaniAuku anuang Thailand CONNECT Uay

Date

19 December 2014

29 September - 1 October 2014

12 January 2015

23 January 2015

Public relations and corporate
communications activities

2014 Thank You Party for Media

Press Conference: the 23" IT&
CMA and 18" CTW Asia-Pacific

Press Briefing to mark the MOU
between TCEB and the Association
of Thai Travel Agents to promote
the MICE industry within the
country

Press Conference: Thailand
International Exhibitions & Events
Forum 2015 and the launch of
ASEAN Rising Tradeshow 2015-
2017

SunARNANSSU

19 SuonAu 2557

29 Augnau 0J 1 parAy 2557

12 unsiAU 2558

23 unsiAU 2558

fAnssuUs:aauiiusuazaoa1soIAns

AnssugauAnUdaUaguUs=T
w.m. 2557

JUINAIZINSTnIU IT&CMA ASIA
23 ua: CTW Asia-Pacific ASJA 18

AAnssuFununiTiAvdoudasu T8

aJunudonnaladusoudolumsaitasy

anaknssuludiuus=inA s=K31J aadu.
lla=aunAUssAnoJIRad

Jwunaldno Thailand International
Exhibitions & Events Forum 2015

uazlunaolAsinis ASEAN Rising
Tradeshow 2015-2017

Press Conference: the awards of 29 Uns1AU 2558 Jiuunaldio NIsuaunsIdnyanuynd
Thailand MICE Venue Standard

and a MICE Standard Day 2015

29 January 2015

Free WiFi Trial by TrueMove H pIMsIUANIURTAIIUUS=InATNE

(Thailand MICE Venue Standard)

AUMSADASDIANS (a=NudUUU MICE Standard Day 2015

Corporate Communications

The role of Corporate Communications is to raise awareness of the
MICE industry. TCEB’s main task was to promote this sector among
stakeholders including public and private organisations, associations,
and educational institutes both in Thailand and overseas. During fiscal
year 2015, TCEB’s implementation included:

nsdemsesdnsves aaUu. lumsasamsiuiAsiuunummssuiiunu
w09 Aav. uardnaSugranssuluduinguimaneinenuniady
MANTY aA antumsinwutemansdeamsvesdeinavuiiily
Ussimauaesnsusana Tnslulsuussann e 2558 iy fAanssudeans
sAnsAldFuiiung Usznausne

24-25 February 2015

Media Fam Trip to AIME 2015 in
Melbourne, Australia

24-25 numuius 2558

Aanssulndoudasulnaldisouinu

AIME 2015 tu WWaJwaldsu uUszinA

Doalnsiae

27 February 2015 Press Conference: the 2™ year Juunasgdiasims Thailand’s MICE
of Thailand’s MICE UNITED and
Thailand CONNECT Welcome

Package

27 numuus 2558
1. Aanssuuszuduius meludseind Usenaumiey N153nNanssy

Usznduiusdmivdemavuludseina Ranssudesnavuduiug uay
AanssudeansesAns Mediunans wazduniinia lnedfanssuddgy ond

1. Domestic Corporate Communications Activities - press conferences UNITED U 2 wa:zulininidsiasunis

main Thailand CONNECT Welcome
Package

and familiarisation programmes for domestic media and public
relations in the central and regional areas. Outstanding activities
were as follows:

3 March 2015 Press Conference: the promotional 3 DunAu 2558 Jiuunaldionagnsnissaiidu

strategies for domestic MICE Jiwuditasussniludnialuds=ina

2015 and the opening ceremony Js=910 w.A. 2558 wa:zusidnalAsinis

of the 2™ Thailand MICE Mart Inauaudiawannluguisn ASIA 2
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19 March 2015

26 March 2015

12-13 April 2015

21 April 2015

18-21 May 2015

28 May 2015

22 June 2015

Public relations and corporate communications
activities

Press Conference: the promotional strategies
for digital marketing of MICE business in 2015,
and SPICE UP YOUR BUSINESS AGENDA 2015
campaign

Press Conference: the 2" Thailand Domestic MICE
Mart in Chiang Mai

2015 Media Fam Trip: Bangkok- Nakorn Nayok

Press Conference: Bangkok Entertainment Week
2015

Media Fam Trip to IMEX 2015 in Frankfurt, Germany

Press Conference: the 2™ Thailand Domestic MICE
Mart, Khon Kaen

Press Conference: MICE Academy & Career Day

Media interview about TCEB's five-year plan to
promote the project of Thailand MICE Venue
Standard

25 June 2015

Press Conference: the 2™ Thailand Domestic MICE

Mart in Pattaya, Chonburi Province

Activity to develop relations with the Economic
Reporters Association

Press Conference: the Luang Prabang
-Indochina-Mawlamyine Economic Corridor
(LIMEC) International Conference, themed with “Phu

Doo: Gateway of Relationships and Opportunities”

SunannAnssy

19 UunAy 2558

26 JunAu 2558

12-13 wwau 2558

21 Wwau 2558

18-21 wnumaAy 2558

28 woumAw 2558

5 Dounau 2558

22 Unuhau 2558

fAnssuUszrauiiusuaz:aoa1soInAns

JIulnalyionagnsnissintduiiuamuniIsnann
poulaulliodiiasussnalugUs=10iuUs=uiru
w.A. 2558 wazmsidneoiasinis SPICE UP
YOUR BUSINESS AGENDA 2015

Jwunalgiasimshanausinwanniuguisn
ASIA 2 TIHINFaITKU

Aanssudoudazudryas Us=il w.A. 2558
[dUNJINSJINWS - uASUIEN

JuInalydndomsinaiu Bangkok Entertainment
Week 2015

Aanssutidoudagulngdnsouuinsnisd IMEX
Frankfurt 2015 ru WoJuwsinwsn anwus
asistusIlaosul

Jwunalddiasimsinguausninwanniuduisn
ASIA 2 ru AIKInYDULRU

Juunald1d MICE Academy & Career Day

AANssudUMUNITIAYIoUIasULLUMSTUIAZDU
TAsINMsuInsTIUamMuURInIuluUs=InAlNg sz
5 UwoJ aadu.

Jwunasgiasimsinauausinwanniuguisn
ASIA 2 ru 1IN TIKINTAUS

6 nsnnAU 2558

AANssUauauuwus amﬂucj?iazhalﬂsuaﬁq

8 nsnnAY 2558

Jwuunald1d tasimsus=guuungai s=iiead
IASYINA KadJws=u1J — dulmAu — wa=anla
$oJ “ng” Ussuhionsmuwuaztoma
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Public relations and corporate
communications activities

23 July 2015 Press Conference: the 2" Thailand Domestic
MICE Mart, Phuket

11 August 2015 Welcome for Korean executives from The
Central Officials Training Institute, Republic
of Korea (COTI)

26 August 2015 Press Conference: Meeting Industry Day
2015

8 September 2015 Press Conference: Mae Sot SEZ Expo 2015

9 September 2015 Media interview on FDI Annual World Dental

Congress 2015

10 September 2015 Press Conference: the Signing Ceremony of
the MOU between TCEB and the Amsterdam
Light Festival

LR ERSIENISS@INEY  Media Fam Trip for Thailand CONNECT The
World: China MICE Commemorative Dinner
2015 in Shanghai, China

SufannAanssy fanssuUszaauiusua:aoa1soJnAns

23 nsnqAU 2558 Jwunalddiasimsinauaudinwanniuguisn

ASIA 2 tu IKIANIAR

11 dJM1Au 2558 AANssUMSHDUSUANU=USKISIIN The Central
Officials Training Institute, Republic of Korea (COTI)
a1515uSIINMKE lutomaiunMauiigioudszinAlne

26 dimAy 2558 Jwunaldnoduuuiiasinisus=gugusznounis
ssnamsuUs=guds=H1U w.A. 2558

8 nuanau 2558 Juunaldnd Mae Sot SEZ Expo 2015

9 nugngu 2558 AANSSUAUNUNITIAVAOUdazU N1sUS=L
nuALWNEUUNRINIDIanWusNunuwneian Ko
FDI Annual World Dental Congress 2015

10 Nuen&u 2558 JUNaldolsaIuIuAUSIUTDSKII aadu.
uaz Amsterdam Light Festival Tun1siniu
Light Festival

[BENTGEIPLLLR A nssulidoudasulnadisouinu Thailand
CONNECT The World: China MICE
Commemorative Dinner 2015 tu UASIZaJS
as1srusSIUs=yIuUAU

2. International Public Relations Activities: Main activities to promote
international media relations in Asia, Europe, the Americas and

Oceania included:

Public relations and corporate
communications activities

29 September to Press Conference: the 23 IT&CMA
1 October 2014 and 18" CTW Asia-Pacific

2. Aanssudszrrduiusanussiva Tagdnfanssudssnduiusd v
downavuinalseve aseuAquginiAledy glsy eudn ledellly uas
due levilfanssudAty 917

SuRAnNANSsy fAnssuUszrauiiusuazaoasoJnns

29 Augnau @I JUINAJFIMSININU IT&CMA ASIA 23
1 manAy 2557 llas CTW Asia-Pacific ASIA 18
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Date

17 November 2015

18-20 November 2015

26 November 2015

24-25 February 2015

24-26 March 2015

31 March-2 April 2015

16 April 2015

21 April 2015

18 May 2015

20 May 2015

Public relations and organisational
communications activities

Press Conference: the Signing Ceremony of
the Memorandum of Agreement for MICE
Academic Cooperation between TCEB and
the University of North Texas, USA

Press Conference: EIBTM 2014 in Barcelona,
Spain

Press Conference: Thailand CONNECT
the World: London Business Events Road
Show 2014, London, UK

Press Conference: AIME 2015 in Melbourne,
Australia

International Media Familiarisation Trip:
Thailand CONNECT the World, for Asian
media

International Media Familiarisation
Trip: Thailand CONNECT the World, for
Oceanian media

Press Conference: IT&CM China 2015,
Shanghai, China

Press Conference: Thailand CONNECT:
Business Events Road Show 2015, Tokyo,
Japan

Press Conference: Thailand CONNECT:
Business Events Road Show 2015, Berlin,
Germany

Press Conference: IMEX 2015 Frankfurt,
Germany

SunannAnssy

17 woAINgu 2558

18-20 womAMau 2558
26 wnA3Ngu 2558

24 -25 nuMuus 2558
24 i3 26 UunAy 2558

31 DunAu DI

2 Wwau 2558

16 wWwau 2558
21 wwau 2558

18 woumAU 2558

20 woumaAy 2558

fanssudszaauiusua:aoaisoInns

Jiuunaldnrosasuiuduiindonnalndiu
Soudonidsimsenuluyg szkd1d aadu. uas
urIdnendauosniinda owsn

Jwunaldniunuinsaisd EIBTM 2014 tu 1oJ
vtstaun UszinAawu

Jwunaldndfuinu Thailand CONNECT the
World: London Business Events Road Show
2014 U NsJaDuUAdU aKsSIIDICUNANS

Jwaunaidndlunuinsatad AIME 2015 tu 1iJoJ
Wwaldsu UszinAoadinsiae

nanssuy International Media Familiarization
Trip: Thailand CONNECT the World dmSu
FoudazuriiUszinAnTMAIFe

Aanssu International Media Familiarization
Trip: Thailand CONNECT the World drSu
doudazusiiUsinAnTMATo@ale

Jwunaldniunuinsniad IT&CM China 2015
U WuBeald ars1stusIusssudU

Jrwuunaldnd tasinasisalad Thailand
CONNECT: Business Events Road Show 2015
ru nsJtaAad UssinAargdu

Juunatdd trsamsisniad Thailand CONNECT
the World: Germany Business Events Road Show
2015 U NSJIWUDSAU anlusansIstusTieosul

Jwunaldolunuinsatad IMEX Frankfurt 2015
U WaJuwsinsm anwusarsistusSlaosud

Public relations and organisational
communications activities

26 June 2015 Media interview during Connections Plus

2015

18-23 July 2015 International Media Familiarisation Trip:
Thailand CONNECT the World: Bangkok-Khao

Yai Media Familiarisation Trip 2015

4-6 August 2015 Press Conference held in IBTM 2015 in Beijing,

China

WA C o S@IEL A meeting with Chinese media to create

confidence in Thailand, entitled “Thailand
CONNECT The World: China MICE Commemorative
Dinner 2015”, in Shanghai, China

Marketing Communication

Sunannanssy

26 Ununau 2558

18-23 nsnniAU 2558

4-6 ainiAu 2558

17 Nnuen&au 2558

ﬁ1ums§r’amsmsna1n

fanssuUszaaudusua:aoa1soJnAns

AANssUFUNUNITIABEoUdaguluIU
Connections Plus 2015

A3nssu International Media Familiarisation
Trip: Thailand CONNECT the World: Bangkok
- Khao Yai Media Familiarisation Trip 2015

Jwunaldidiunuinsaiad IBTM CHINA 2015
ru nsadniy as1susIUSEBUAU

AInssuasuANUEauUs-INATNanudoudasu
UszinA3uds=A1U 2558 Thailand CONNECT
The World: China MICE Commemorative
Dinner 2015 tu upsieJld ansisusus=ssuAu
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Marketing communication focused on the use of international and

domestic media tools in 2015, which included:

Domestic Media

The development of an
eight-series, one-minute TV
programme, MICE Inside,
broadcast on Turakij Tid Dao
(TV 5) and Khui Khamong
Khao Chao (TV 9), Workpoint’s
Suai, Chieb, Nieb, and World
Focus (Amarin Channel)

International Media

Asian market (60 per cent): 18
inserts in print media and 27
inserts in online media; in TIME, CElI,
MICEnet Asia, Business Traveller,
Wall Street Journal, TTG MICE and
The Economist.

wiunslgdenanelunassnslsewmalagsiusivdeUssudunusilalud

.6, 2558 Usznausie

nsuansianis MICE Inside
ADIUEND T Ui F1UdU 8 nau
ponoIMANIaMiinsnAugoJ
5 {ugaisnanisssiatinm1o /
andinsnAudod 9 lugaisrams
AataIFDE doJ Workpoint Tu
s1En1salne [@gu 1WWau uazgad
oausuns Tusians World Focus

Fosiuszina

matndde Fndou 60% uuiilu
FodsWuuwdiuou 18 ASI ua:
Foooulauiuou 27 ASI Taun TIME
CEl, MICEnet Asia Business Travel-
ler Wall Street Journal, TTG MICE
11a: The Economist

TCEB executive interviews
and ad development for the
events calendar: 20 inserts in
Business Watch TV programme
on TNN24

European market (30 per cent):
16 inserts in print media and 21
inserts in online media; in Trade
Fair, Exhibition World, m+a Report,
m+a UFI Newsletter, TSNN Banner
Newsletter, AMI, HeadQuarter,
M&IT and C+MW.

MSAUNUNIGUSKIS aadu. uas
niswannwizyruidnnuutand
FUA 1UdU 20 ASI DENOIMAAN
nuamainsnAd TNN24 s1ams
Business Watch

marnglsy dndou 30% uuillu
FoaTuWhuou 16 ASI ta=doosulau
$1uou 21 Ay Tdun Trade Fair,
Exhibition World, m+a Report,
m+a UFI Newsletter, TSNN Banner
Newsletter, AMI, HeadQuarter, M&IT
taz C+MW
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International Media

Domestic Media

The development of a one-minute International Market (10 per cent):
VDO news release: 4 inserts in 8 inserts in print media, and
NBT’s weekend morning news 18 inserts in online media;
in Sawasdee magazine,
Businessweek.com, Meetpie.
com, Exhibitionworld.net and

Convene.

Hosiauszina

N1suand1oUssaFuliusAoiuend  natandlan andou 10% wuaidu
1 U1 @onoINMANIaNTIinsAAU  dodmuwuou 8 ASI Foooulau
NBT $2J519msdnoid 1ans-onfng  $uou 18 ASs Tun Gnaansadan,
fUdU 4 AS) Businessweek.com, Meetpie.
com, Exhibitionworld.net uas

unaans Convene

The development of an 11-series,
two-minute-long scoop for
broadcast on radio stations in
Bangkok and MICE Cities

niswanafulzyruidszsraulius
nN1JoNgAdIuag1d 2 Uil 41udu
11 mou 1WooonoMANIamIsng
TunsanwuKIUASIA=T LY

The development of a 15-second
commercial jingle with 320
inserts in CEO Vision radio
programme of FM96.5 channel

Mswan Jingle Us=snduwiusolnns
n1J3ng AWEND 15 Ui Wooon
91N1AN1IAMUdNg FM96.5 s1ams
CEO Vision §1udu 320 AS)

Event Management

During fiscal year 2015, TCEB initiated a project POP UP THAILAND
to produce a movable pavilion used to present information about TCEB
and the Thai identity through various cultural activities such as teaching
visitors how to dress in Thai national costumes and how to weave fish
from palm leaves. TCEB designed and organised the Thailand Pavilion
at ten trade shows within the country and two abroad.

Other important marketing support activities, within the country and
abroad, were as follows:

IT&CMA and CTW 2014

Support Events

on 3-14 November 2015

IMEX America 2014
on 2-3 December 2015

TMA ASEAN BUSINESS FORUM 2014

AUNANSSUEJIEaSUNISAaIn

TuTsudszanas wa. 2558 dheldsEunnsdavilasenis POP UP THAILAND
%uLﬁaL“TJuyﬁﬁmsﬂmimﬁauﬁiumiﬁnLauaﬂﬁagmﬁ'mﬁu aauu. uay
nsdtauedndnwalveslsenAlneiIunsInfanssuaLaS L IMUETIN
#1199 019 nsaeugidisinanulududagauszdniling nsaeufanssy
anuansiion Taasudunisluussmesiuiy 10 A uassnsUssme
$mu 2 aés

wennd fhe Satuayunisuimsfanssuduasuninain dusy
AINTIueIRIAnITsluLaraUsEnA Tnailiudiy 917
nanssuatuauuiudoun

IT&CMA and CTW 2014
3-14 wnAINEu w.A. 2557

Bloomberg ASEAN Business Summit

IMEX America 2014
2-3 SUD1AU W.A. 2557

TMA ASEAN BUSINESS FORUM 2014:

Bloomberg ASEAN Business Summit:
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EIBTM 2014

AIME 2015

IT&CM China 2015

IMEX FRANKFURT 2015

CIBTM 2015

Support Events

TIEFF 2015 on 23 January 2015

HONDA LPGA on 26 February-1 March
2015

The 2015 Annual Meeting of Ambassadors
and Consuls-General throughout the
World on 29-30 April 2015

Exhibition to celebrate the 83 Anniversary
of the Office of the Prime Minister on
26 June 2015

The 10" Anniversary celebration of
CONNECTION PLUS 2015 on 28 June
2015

National Seminar on Tourism and MICE
Statistics in Thailand on 23-24 July 2015

A dinner talk on the new Thailand mega
project, CONNECT the World on 14
August 2015

A project on building alliances and
networking with the public sector to
develop the potential of the Thai MICE
industry from 30 August-1 September
2015

Event management of Thailand Domestic
MICE Mart in five MICE Cities

EIBTM 2014

AIME 2015

IT&CM China 2015

IMEX FRANKFURT 2015

CIBTM 2015

nanssuatuayuiudun

TIEFF 2015: 23 unsAU w.A. 2558

HONDA LPGA: 26 numuus - 1 JuiAu
w.fA. 2558

MsUs=guIeNdASSIBNAIAzNIgalkynalan
Us=11U 2558: 29-30 Wwwau w.A. 2558

dnssanisiliosluloniandlraduanivul
Junuransyuuns Aasusou 83 U: 26
Unuhgu w.A. 2558

Celebration of 10" Anniversary
CONNECTION PLUS 2015: 28 Dnuiau
w.A. 2558

National Seminar on Tourism and MICE
Statistic in Thailand: 23-24 nsnniAu
w.A. 2558

Dinner Talk New Thailand Mega Proj-
ect CONNECT the World: 14 diuiAu
w.r. 2558

TAasinisasititASadranuuwusinsuas
KU28JIUNIASTITOA31IANENIWYDJ
anamnssuludludszina: 30 diniAu oJ
1 nugnau w.A. 2558

usisInnmisoulnaunausinanalugduisn
W 5 Wolludda
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Meeting, Incentive and Convention Department in 2015  chagananssumsus:gu Jauds:uiu w.A. 2558

ORGANISED BY

f 16 crenke

/, :\J ﬂ =4

OUNTRY

In fiscal year 2015, TCEB attracted millions of international MICE
travellers to Thailand, generating extensive revenue for the country.
There were 262,538 travellers spending 28,397 million baht for
corporate meetings, a 12.81% increase over the previous year;
254,125 travellers spending 16,136 million baht for incentive travel,
a 5.65% increase over the previous year; and 294,371 travellers
spending 27,339 million baht for conventions, a 2.25% increase over
the previous year.

Performance of Meeting, Incentive
and Convention Department in 2015

Industry MICE Travellers Revenue (mn baht)
Corporate Meetings 262,538 28,397
Incentive Travel 254,125 16,136

Total 811,034 71,872

Tutlsuusgann w.a. 2558 deanainnssun1suseau loasdnuauiniaumig
nauluduazselidiszne Tnsuwvndufanssunisussyuesdng Srusy
262,538 Au awnsaaieneld 28,397 duum wasdleiisuifisudu
Yeutssanas wa. 2557 wuiwesuauindumassseldanianssuil
Wisdusosay 1281 Fumsvieadioadioliumsta findumenguludsiu
250,125 Ay auseld 16,136 v Sruouaudiutuand e, 2557
Sovay 5.65 uazilsgldifutudorar 5.64 FufanssumsUssguuni
fnAumanguluddiam 294,371 eu adwseld 27,339 duum duuau
warmeldiiinosay 2.25

mMs1MuwsougamsantuIud w.A. 2558
9MANSSUNSUS=3U

QEIESH M nuoutiniGumanaulug sala (duuin)

SouU 811,034 71,872

According to the agreement of the Committee of Meeting, Intensive and Conference at the first meeting of 2016 on 22 January,

MIC (Meeting, Incentive and Convention Department) has been split into two departments: Meeting, Incentive Department (MI) and

Convention Department (C). However, the report presents the overall performance of MIC.
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Bidding and Support

1. Domestic Event Support

1.1 Support for the arrangement of conventions and incentive
travel for corporate audiences: 64,232 MICE travellers,
23 events under the project of Meeting Bonus

1.2 Project to support associations/organisations in arranging
conventions in Thailand: 32,350 MICE travellers

1.3 Support for the FDI Annual World Dental Congress 2015:
16,664 participants consisting of 9,372 foreigners and 7,292 Thais

2. Bid Support
2.1 Supporting bids for conventions (Association) by proposing
to be host: 24 events
2.2 Winning 9 convention bids (Association): 16,664 participants
1. The 10" Biennial Scientific Meeting of the Asia Pacific
Pediatric Endocrine Society (APPES 2018)
2. The 11" Asia Pacific Poultry Congress and Exhibition
(APPC 2018)
3. The 2015 IEEE International Conference on Antenna
Measurements & Applications (IEEE CAMA)
. The 14™ ApacCHRIE Conference 2016
. The 3" Asia-Pacific Glaucoma Congress 2016
. The 10" International Convention of Asia Scholars (ICAS)
. The 23" UIHJ International Congress Bangkok 2018 (UIH)
2018)
8. The 8" International Congress of Asian Society of
Toxicology (ASIATOX 2018)
9. Royal Australian College of Surgeons (RACS) 2019
2.3 Arranging four large scale meetings and incentives in
Thailand: 40,856 participants

N U b

3. Assignment of overseas agents: In fiscal year 2015, there were
six overseas agents in Russia, Japan, India, Singapore, North America
and China.

msfengnsmsdaasmsdaUsypuazinssams lunsUssguaded 1/2558

loduiit 22 unsiem we. 2558 WenvihenuiheamanunssumsUsa (MIO) W 2 dhe fe
thedaiaumsinyssyuuazmsvioaiioniiedunata (M) uas theduaiunisdaussgmmunend ©)
il remeusamssuiunuazdnadunmuveshogaamnssumsUszegu (MIC)

AUMSAIINULAzaUUIUUIIU

1. msaduauumsinnuiuds:zinalng
1.1 TasamsafuayunisUsspnnumniuaznsvieadioaiiodussia
naugnAnesdnsiitiiumenguluddinu 64,232 510 deil 23 9w
agineldlasanis Meeting Bonus
1.2 lassnslinisaduayuaunau/mitealunsdnuseguuiuned
Tulve Sundunenguludatuau 32,350 s1e
1.3 Tasanshinisatuayun1sussguriuaunguiue@ w.e. 2558
vosanusvumunmslan (FDN) neffdnsusuuiedu 16,664 11
Tneurnssmadiuin 9,372 918 wagenlvesiuau 7,292 519
2.msatuauumsus:yaans
2.1 msadfuayunsUszyadvinisdnussyuunnvd (Assocation)
Tnetauadidudinmduau 24 9
2.2 M3vurUsEaAVEMITAUsTUITA (Assodiation) $1u9u 9 91U
Usznaumie
1. The 10" Biennial Scientific Meeting of the Asia Pacific
Pediatric Endocrine Society (APPES 2018)
2. The 11" Asia Pacific Poultry Congress and Exhibition
(APPC 2018)
3. The 2015 IEEE International Conference on Antenna
Measurements & Applications (IEEE CAMA)
. The 14™ ApacCHRIE Conference 2016
The 3 Asia-Pacific Glaucoma Congress 2016
. The 10" International Convention of Asia Scholars (ICAS)
. The 23" UIHJ International Congress Bangkok 2018 (UIHJ
2018)
8. The 8" International Congress of Asian Society of Toxicology
(ASIATOX 2018)
9. Royal Australian College of Surgeons (RACS) 2019
2.3 nsfanuvaivgdiundnuseglulszmalne (Meetings and
Incentives) 911w 4 91U Taedgldn3aae 40,856 918
3.msincusunuaatasiaUsana Tulauussana we. 2558 Sfunu
panaseUsEMA S110U 6 Useina Uszneuse Sade diu Suide Aselus
BBN YD LAz

~N o u oA

43

s1anuds=Al 2558 duinudaiasumsinus:zguuazanssAms (83ANMSUKIBU)




Marketing and Development Promotion

1. Participation in six trade shows: IMEX AMERICA 2014, EIBTM
2014, AIME 2015, IT&CM CHINA 2015, IMEX FRANKFURT 2015 and
CIBTM 2015

2. The organisation of 15 roadshows in Thailand and foreign countries:
9 for meetings and incentives in Japan, Malaysia, the Philippines,
Indonesia, India, China, Russia and the UK, and 6 for international
conventions in Japan, Korea, China, Europe, USA and Thailand.

3. The organisation of 17 familiarisation inspection trips to show
the nation’s image and potential in various countries: 13 activities
to promote meetings and incentives, and 4 activities to promote
conventions.

4. The organisation of Connections Plus by the meetings and incentive
travel sectors to show the readiness and capabilities of Thailand as a
diverse MICE destination: 66 targeted foreigners participated in the
event held in Bangkok and Chiang Mai.

5. The organisation of Meetings Industry Day on 26 August 2015 at
the Intercontinental Hotel with 256 participants. This event is held
annually to report on the current situation of Thai MICE and global
trends, while also serving as a platform for industry networking.

6. Participation and support for the 23rd IT&CM Asia and 18" CTW
Asia-Pacific on 29 September - 1 October 2515 at the Bangkok
Convention Centre, CentralWorld. There were 64 booths of Thai MICE
entrepreneurs, and 2,701 foreign participants, of which 2,553 were
buyers, sellers, media, lecturers, seminar participants and general
public from 52 countries.

7. The development of four marketing promotion assets to promote
the MICE industry in Thailand.

8. Maintenance of memberships of key industry associations, such as
International Congress and Convention Association (ICCA), Union of
International Associations (UIA), Professional Convention Management
Association (PCMA), Society for Incentive Travel Excellence (SITE),
Meeting Professionals International (MPI), Global Business Travel
Association (GBTA). TCEB participated in five annual meetings to
increase knowledge and develop good relationships between member
organisations, and in three marketing activities, also as a co-organiser,
to promote TCEB and Thailand.

msdJlasunsaalnuazNMswsaIul

1. Snuwmsalydlusnaseme 31w 6 11U Usenaueag IMEX AMERICA
2014, EIBTM 2014, AIME 2015, IT&CM CHINA 2015, IMEX FRANKFURT
2015 and CIBTM 2015

2. dnnilsalailukazainauszma Suau 15 9w Usgnaume wiadunums
Ussyuuazmsvieaiflsnitoidusieta S1umm 9 snlludsene guu uniade
daAlus WaUTud Bulailide Bude Ju Yade wavansivetandng diw
NsUTEgUUINR T3 6 0w Ysenaudsnulsalyilulsemeendi
Gtu 1w u glsu eudnuazlsalyineluussiva

3. fnssuahenmwanualuaziansdnenmussUsemelvelvfiunguldmaneg
Y1998 (Familiarisation and Inspection Trips) 411421 17 afa Tnendu
AanssmesdiunumsUssyuasMsvieuieiitadusela S1uam 13 ns
UAZEIUNUNTUTEYNUIUIIR WU 4 pds

4. 9aRans3uUszdl Connections Plus ¥@4d1141UN1TUTEYUMAZNNT
viewdloafierduseda tieuansinenmuazanumienvessemelneluns
Jnnuuszyuazvisafivniiodusaia s njamamuas uazdosl 4
nauithvsneysneRdiT Uiy 66 1

5. ¥aRanssuUszsnd Meetings Industry Day fiesie1uaaiunisal
geaMNIIUNITUsEYNvesUsEImAlnuaz il dugnamn TN SUsE YL
TumaUszineliiuiuszneunts wasuniilifusznaunmsasiuaietig
auduiusislotuil 26 Amau wa. 2558 u lsusudumesneufiuuda
TEfdrsmnudium 256 919

6. hTiunuuaylvimsatiuayunsdnau The 23° T&CM Asiaand 18" CTW
Asia - Pacific 29 fugnen - 1 §aiAs w.A. 2558 a U1enenAeuLiudunes
Wunfadad ffuszneunisluddisinnuaieldanivssnalne
$1u7u 64 38 uariwudiirsmeuiausiuiu 2,701 e e
Fiumannsneusmelsun e fune Aesnaruinenns fidnsimousudiamn
Alesudaydnmau uazdaulathsimnuiily Wuswou 2,553 518 910
52 Usgmemngianevialan

7. Savhudnsurifledaaiumananauasomsnisnan S 4 Suau
WleUszmndurtusenamnssumsUszailuuszmelne

8. asaudnamluaunaufiieades 817 International Congress and
Convention Association (ICCA), Union of International Associations (UIA),
Professional Convention Management Association (PCMA), Society for
Incentive Travel Excellence (SITE), Meeting Professionals International
(MPI), Global Business Travel Association (GBTA) LLazL{J”h"’mmi‘U'ﬁzsqu
UszdnTvasanausiuiu 5 ads ieifiuuanuiuarataaiernsnigly
nquaudn TustadisuRanssumanaiaasdaianssusmivaniau
$1uu 3 adt ileUsynduius aauy. uazUsenalne
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Event highlights in fiscal year 2015

(1 October 2014 - 30 September 2015)

Judayludouds:zuiru w.A. 2558

(1 marAu w.A. 2557 - 30 Nuenau w.A. 2558)

CONVENTIONS CONVENTIONS

30" Congress of the 5-10 October 2015 1,187 30" Congress of the 5-10 paAY W.A. 2557 1,187
International Academy of International Academy of

Pathology (IAP 2014) Pathology (IAP 2014)

Asian Utility Week 2015 9-10 June 2015 1,793 Asian Utility Week 2015 9-10 Dnuau w.A. 2558 1,793
ADFEST 2015 19-21 March 2015 1,133 ADFEST 2015 19-21 DunAU w.A. 2558 1,133
40" World Congress of the 15-18 May 2015 2,541 40" World Congress of the 15-18 2,541
World Small Animal Veterinary World Small Animal Veterinary woumau w.A. 2558

Association Association

46" World Congress of Surgery 23-27 August 2015 2,538 46" World Congress of Surgery 23-27 2,538
of 1SS/SIC of 1SS/SIC JIKWIAU W.A. 2558

FDI Annual World Dental 22-25 16,664 FDI Annual World Dental 22-25 16,664
Congress 2015, Bangkok September 2015 Congress 2015, Bangkok nuengu w.m. 2558

MEETINGS AND INCENTIVES MEETINGS AND INCENTIVES

Perfect Marie-Anne Tour 3-11 April 2015 5,435 Perfect Marie-Anne Tour 3-11 WWau w.A. 2558 5,435
(Perfect China Incentive Trip) (Perfect China Incentive Trip)

Infinitus China Overseas 10-26 May 2015 13,421 Infinitus China Overseas 10-26 13,421
Training- 12,000 Pax Training- 12,000 Pax wnumAU w.A. 2558

(Bangkok & Chonburi) (Bangkok & Chonburi)

Herbalife Asia Pacific 11-14 June 2015 20,000 Herbalife Asia Pacific 11-14 20,000
Extravaganza 2015, Extravaganza 2015, Ununau w.A. 2558

Bangkok - 20,000 Pax Bangkok - 20,000 Pax

2015 Manulife MDRT PEAK 28 February - 2,000 2015 Manulife MDRT PEAK 28 nIUfﬂuTUS' - 2,000
Convention 2 March 2015 Convention 2 JunAu w.A. 2558

(Source: The Corporate Strategy Development Department (Foyaann dnanagnselAnsuazthgonannssunNIsus=gu)
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Exhibitions Department in 2015

In fiscal year 2015, the Exhibitions Department attracted 284,961
travellers to attend international exhibitions and trade shows in
Thailand, which generated revenue of 24,003 million baht, an
increase of 80.36% in travellers and 76.29% in revenue over 2014.
The much greater numbers in 2015 were partly a result of mega
events supported by TCEB, which attracted over 110,309 travellers
and generated 8,789 million baht.

During 2015, the Department had a mission to promote Thailand as
an exhibition hub of ASEAN, through three main strategies: exhibition
upgrades, marketing subsidy and expansion of cooperation as a result
of the launch of the ASEAN Economic Community. In addition, TCEB
has widened the scope of its work to cover international fairs and
mega events, mainly to earn more revenue and increase the proportion

of travellers in this sector.

dhamsuaniaumuiungi Josudszuitu w.A. 2558

Tudaudszanas wel. 2558 dhensuwansdudnunuwatuniduningulud
NTImULanduAUAL IVTIAN TUNUINRI WY 284,961 A aF1e5elel
TWuAUsEmAsIN 24,003 d1uum wavdlewSsuiiisufudauussann
. 2557 wuhdnudndunsnguludiiuiuiosar 80.36 uazseldan
Ranssuihintugeisiosay 76.29 lenafiuturessuutdnifumouay
swldenamdumdsnanausngdiou i aauu. Insatuayu Jaiage
wnifumenauladlannnndt 110,309 au uazas1eselasiu 8,789 duum
Taelaud) w.a. 2558 1 dhee ssTuindeugpamnssumsuanAuA LI

melideimignisdugudnaninisdanunansdudnnuyifivesede
MUY 3 Nagnsuan Usenaume N1sunIziuiuManiduiuIungi@ n1s
atfuayufunsiuiiemsdiiunudunsnain uaznsveIeveULL
muhudioifiesesiulsznauasugivendou wonanil dedinsvenenis
AIUIUATEUARUEAAIVNTIUNITIANIUNMNTTUU NI RRAZIUNT BIIUN
Tneflusiandniiiotselduaziivdndiutdniuniifidilssme
HNUATSAN UL AN TTHU U ALALNE DI UN
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Win Strategy and Support
1. Event Support / Subsidy
Support for Exhibitions
e 10 new shows supported by TCEB, including Smart Rail
2014, ASEAN Beauty 2015, Thailand Lighting Fair 2015,
SIMA ASEAN 2015.
e 35 upgraded shows, particularly Metalex 2014, VIV Asia
2015, Intermach 2015, and Food Ingredients Asia 2015

Support for International Festivals and Mega Events
e TCEB pushed Thailand to win the right to host international
festivals and mega events by conducting 37 activities.
These included a project feasibility study on being a host
nation of international festivals and mega events, the
Industry Sharing: City Branding by Amsterdam Marketing,
the Country’s Strategic Direction for Festivals & Events
Workshop and the production of a video presentation to
introduce Thailand at TBEX Europe.
e Some of the 9 activities to upgrade international fairs
and mega events included Thailand International Balloon
Festival 2014, EICMA to combine with BKK Motorbike
Festival in 2016, and Amsterdam Light Festival to bring
more art pieces to RSTA Light Festival in BKK.
¢ The support of international fairs and mega events through
14 activities included Phuket International Marathon, World
Martial Arts, Sustainable Brands’ 15 Bangkok, Bangkok
Entertainment Week 2015 and Photo Bangkok Festival 2015.
2. Support to win bids: Bidding for the World Travel Mart Asia 2015
was supported by TCEB.
3. Establishment of overseas marketing agents in 8 countries
consisting of China, Taiwan, Hong Kong, Macao, Vietnam and India;
and hiring agents in 2 coutries: Singapore and Myanmar.

Marketing and Development Promotion

1. Together with MICE operators, TCEB participated in 26 trade shows
and roadshows abroad, such as roadshows in the UK and Myanmar,
the Trade Promoter Workshop in Mumbai, India, the UFI Seminar in
Asia in Hong Kong; and 10 activities for ASEAN trade shows, such as
the press conference in the ASEAN Rising Trade Show (ART) 2015.

AMUMSAINULAzaUUAUUINU
1. msauuauumsinnuiuds:inalna (Event Support / Subsidy)
MSauuauuAUNUIEAIFUANUNIUNETE
. suansdudilvsifidnglnisatiuayy (New Show) 1uau
10 97U 819 Smart Rail 2014, ASEAN Beauty 2015, Thailand
Lighting Fair 2015, SIMA ASEAN 2015 1{usi
. uildsumsenseiuliduununiznniu (Upgrade Show)
472U 35 91U 8191 Metalex 2014, VIV Asia 2015, Intermach
2015, Food ingredients Asia 2015 tHugu
MSaluauuAMUMSIAIMUUKNSSUUNUNZIALAzN=3un
. Tassmsudnsuliuszmalngld Suanslunsdnauunnssy
UINTIRLAZLUNZDNIUN WIS 37 ANTTU 917 1ATINIT
Anwanudululavesnisinnuunnssuuiuinfnasiung
Budi Tasensnissuanudatiiu Industry Sharing: City
Branding by Amsterdam Marketing lA54n15 Country’s Strategic
Direction for Festivals & Events Workshop kazn133nyin
vt naueusznalngluaiy TBEX Europe {Wusu
«  1ATINTUNTZAUNITIANIUNNNTINUIUIVIRLAZIUNE BLAUY
91U 9 AANTIU 917 Thailand International Balloon Festival
2014, EICMA to combine with BKK Motorbike Festival in
2016, Amsterdam Light Festival to bring more art pieces
to RSTA Light Festival in BKK tJugu
+ lAsInsaliuayunITRNUNNTSHUIUITIARAIUNEBLIUN
UM 14 A9nT5U 879 Phuket International Marathon, World
Martial Arts, Sustainable Brands’ 15 Bangkok, Bangkok
Entertainment Week 2015, Photo Bangkok Festival 2015 Wudu
2. msaduayumsys:yaans Ky aiuayumsﬂisgaaw%{mﬁmm
World Travel Mart Asia 2015
3. Imsiasounumsnantusiauszina 311U 8 Useine Usenausie
u lawiu goans 1A Ruauiy dulfy wazdnaesduvunulasenig
8n 2 Uszina fio dealus wazilowin

MsdJiasumsnalaua:znsuwsuun

1. mssmanuwmsalyivaslinlyilusdissemansougusznaunslag
wiady madhsanenlsaly i 26 A%t enit Tselwd s answenandns
T3alyd o4 Lllguan Trade Promoter Workshop e Lilesyuly Useinaduide
37U UFI Open Seminar in Asia 8 WAUTMSALAYEINT / N199159397U
ASEAN Trade Show 91u3U 10 A3NT58 817 91UKAAYTT ASEAN Rising
Trade Show (ART) 2015 18usiu
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2. 7 Site inspection tours for event organisers were arranged to create

confidence in the capability and readiness of Thailand, including the

TBEX Site Inspection, the UFI Open Seminar in Asia Site Inspection

in Chiang Mai, and the Clarion Site Inspection

3. Marketing Promotion and Campaigns

3.1

3.2

3.3

3.4

The Connect Businesses Campaign aimed to attract international
visitors from Asean+6 countries and BIMSTEC to join and take
part in business matching sessions. The target audience included
associations, federations, chambers of commerce and travel
representatives. A total of 3,603 business matching links were
successfully made.

Be My Guest Campaign, a visitor promotion for organisers to
attract key international buyers or visitors to exhibitions and
trade shows in Thailand.

Online marketing activities and development of media
tools and database such as a monthly electronic newsletter
Exhibition Now and a promotional video Exhibition on YouTube.
Organiser of the Thailand International Exhibitions & Events
Forum 2015 (TIEEF 2015) on 23 January 2015 with 450
participants.

3.5 Standard development of exhibition show audit in 46 events,

3.6

48

such as EcoLightTech Asia 2014, Metalex 2014, PIMEX 2015,
3W Expo 2015, Bevtec Asia 2015, Intermach 2015, Renewable
Energy Asia 2015, ProPak Asia 2015, Manufacturing Expo 2015,
and TFBO&TRAFS 2015

Supporting the operation of the Thai Exhibition Association
in 7 activities. These included a subsidy for the MOU signing
ceremony between the Thai Exhibition Association and
SACEOS, a subsidy for participation in the Business Matching
Session at the CEFCO 2015, a subsidy for arrangement of
the UFI CEO Golf Friendship Cup, a marketing subsidy for
participation in the AFECA AGM 2015 and a marketing subsidy
for participation in the AEC+Expo in Malaysia.

2. msdnfanssugnuliuiiinnuiieatrsaudesiulufnenmuazai
wiouvasUszinelve (Organiser Site Inspection) 37Uy 7 afa ot 9
TBEX Site Inspection, UFI Open Seminar in Asia Site Inspection a4 349910
Weralyl Clarion Site Inspection \Hudiu

3. MIIALANUYAIETINITIAIALEY N TALETUNITNAIN

3.1

3.2

3.3

3.4

35

3.6

uesigy Connect Businesses luAsgyildmsumngugidnsou
NuuansALf TR UsEmABEuUINTinLaE BIMSTEC Lt
Fnuuagyhnsiuggsianiglunuuansdui ngudwmnene
TAuaLUsy Connect Businesses lAWA @11AL @NNWUS ©ONISAT
unushumsvioaiis Wusiu Inefiduouesgssia 3,603 dgsne
waley Be My Guest lunauugydmiuaiuayugdnanuuans
Audnilasumsatiuayuan aavy. lunshedeanilanified
SruuanduiunaiTaluussalng
msfnfiufanssunismaneeulay nisdnvideduadunisuie
wazmsdnirdeya o1 dnviannuneddidnnseiindseidou
Exhibition Now dnvin3aleuszynduiusiuwanidun Exhibition
UU YouTube 1Jusu

A139AMNANTIN Thailand International Exhibitions & Events
Forum 2015 (TIEEF 2015) Yufi 23 unsAx w.e. 2558 i
A3 9M9UTII 450 AU

M EUNURALNATFILEAAIMNTTUNTUAAIFUM Exhibition
Show Audit 977U 46 91U 919 EcolightTech Asia 2014,
Metalex 2014, PIMEX 2015, 3W Expo 2015, Bevtec Asia 2015,
Intermach 2015, Renewable Energy Asia 2015, ProPak Asia 2015,
Manufacturing Expo 2015, TFBO&TRAFS 2015 (g
msatuayunsiunuveanAun1skansdualng 31w 7 91u
917 atvayuauUsTInaisawntuinauilasiuiusening
aunAusuansdudlneuay SACEOS atfuayusudszanaiiie
W91 Business Matching Session at CEFCO 2015 atiuayu
UUseNUNNTINU UFI CEO Golf Friendship Cup atfuaiu
UN1INAIAEIMTUD1TI198 AFECA AGM 2015 atuayu
UNSAAAEMTUINTIU AEC+Expo o Useinasniade 1udu
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Event Highlights in 2015

Metalex 2014

Intermach 2015

Renewable Energy Asia 2015

ProPak Asia 2015

Manufacturing Expo 2015

Date and Venue

19-22 November 2014,

BITEC

13-16 May 2015, BITEC

3-6 June 2015, BITEC

17-20 June 2015, BITEC

22-25 June 2015, BITEC

JudAaylul w.A. 2558

Metalex 2014

Intermach 2015

Renewable Energy Asia 2015

ProPak Asia 2015

Manufacturing Expo 2015

Sunazamuninu

19-22 wnAANEU W.A. 2557
nu luinA

13-16 WOUMAY W.A. 2558
ru lutnA

3-6 DQuau w.A. 2558
ru lutnA

17-20 Dougu w.A. 2558
ru lutnA

22-25 Dnuhgu w.A. 2558
ru lutnA

The signing of MOU between

the China Council for the Promotion
of International Trade’s Exhibition
Department and Yunan Sub-Council

TCEB Exhibition Roadshow in UK

15 January 2015,
Kunming, China

15 January 2015,
London, UK

N1saJuludonnalAdusouliosKINg
the China Council for the Promotion
of International Trade’s Exhibition
Department and Yunan Sub-Council

TCEB Exhibition Roadshow in UK

15 UNS1IAU W.A. 2558
U oJAUKDI
ansIsusIUs=IIIUAU

15 uns1AU W.A. 2558
U NsJasunou
dns1IOITUNANS
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Event Highlights in 2015

JudAnylul w.A. 2558 chadnasunaaiuds:zina Jsuds:zuiru w.A. 2558

Domestic MICE Department in 2015

@
Roadshows Julsaldd o ' 0
e N
TCEB Exhibition Roadshow 15 January 2015, Aanssu TCEB Exhibition 15 UNSIAL W.A. 2558 “Us=guioving  TCER
in Myanmar Yangon, Myanmar Roadshow U (oadana QU]QUOUUTG IR o
U a1s1SnUSIUKIanMWIbauU as1suSUKIanmMuwibauun

International Festivals and Mega Events JIUUHNSSUUNUBIANAzIUN=SUN

Sustainable Brands ‘15 Bangkok 18-19 March 2015, Sustainable Brands ‘15 Bangkok 18-19 JunAu w.A. 2558
the Plaza Athénée fsausuwangiensd nsanwy
Bangkok
Phuket International Marathon 2015 4 June 2015, Phuket Phuket International Marathon 2015 4 gnuiau w.A. 2558

U AIKIANIAR

Bangkok Entertainment Week 2015 27 April-3 May 2015, Bangkok Entertainment Week 2015 27 Wwau -
Bangkok 3 wnunAU w.A. 2558 )
QU NSINWe TCEB continued to stimulate more domestic MICE events in 2015, fnsafiuanuiedaaiunainludlulszma wse lawainlud U w.a. 2558
' which attracted 23 million visitors each time, generating revenue of Tnefisuautnaumenagulawainludsiuou 23 Suawads Aaduseld
46,000 million baht. 46,000 AUV uazdnasudIAyUsznaume
(Source: The Corporate Strategy Development Department and (Foyaan dnaweuuinagnsalAns tazdhamsuanIdumuIuBIe) 1. Domestic Meetings, Incentive Travel, and Conventions (D-MIC) 1. msus:zgu duuun Tuds:zina (D-MIC)

the Exhibitions Department)
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1.1 The 2™ Thailand Domestic MICE Mart generated
57,478,486.08 baht from the expenditure of buyers, sellers and
participants in the five MICE Cities.
e The 1* D-MIC Bangkok, 3 March 2015, at the Centara
Grand at CentralWorld with 314 participants
e The 2" D-MIC Chiang Mai, 26 March 2015, at the
Chiang Mai International Exhibition and Convention
Centre with 231 participants
e The 3 D-MIC Khon Kaen, 28 May 2015, at the Centara
Hotel and Convention Centre with 261 participants
e The 4" D-MIC Pattaya, 25 June 2015, at the Holiday
Inn with 214 participants
e The 5" D-MIC Phuket, 23 July 2015, at the Indigo Pearl
with 203 participants

1.1 1p33M15 2™ Thailand Domestic MICE Mart lngnnsasmuingae
maassgiafiiatuluszuuanaldarelumadrsmnuresgie
A3 mnuLarng Useann 57,478,486.08 um lagiinsineu
Tu 5 lodlud@it
pdefl 1 3 funem e 2558 ngamwavuns o lseusdune
unsusd wen Sunsadad fdimauiome 314 519
adefl 2 26 Tunpm wa. 2558 FowinBedl o Auddssuay
wansduruuyRdedli fhisauiavan 231 e
p%afl 3 28 wepunem e 2558 Sovrinveuuiy o lssusaum
wausmouuiy Wumes finsmauianun 261 38
adeil 4 25 fquneu w2558 ioninen a Tswususeding Suil
ftrsmauiun 214 1
pdefl 5 23 nangie we. 2558 Swriagiin o TausuBuAly
disa dirdamnuitomn 203 1
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1.2 The 32™ Seminar of Thai Chambers of Commerce
Nationwide, 21-23 November 2015, in Chiang Mai with 1,200

participants

1.3 The 5" ASEAN Traditional Textiles Symposium, 18-20
January 2015, in Chiang Mai with 201 participants

1.4 The Joint Conference in Medical Sciences 2015 (JCMS
2015) under the topic “Health Equity through Innovation and
Collaboration”, during 4-6 June 2015, at the Centara Grand at
CentralWorld Bangkok with 3,785 participants

1.5 Thailand Competitiveness Conference 2015, 15-17 July
2015, at the Plaza Athenee Bangkok with 705 participants

2. Domestic Exhibitions (D-Exhibition)

52

2.1 Food & Hotelex Khon Kaen, 2-5 October 2015, at Central
Plaza Khon Kaen with 6,000 participants (Invent)

2.2 Thai-Myanmar Trade Fair 2014, 15-19 October 2015, at
the OTOP Centre and the Centara Tak with 20,000 participants
(Development of MICE in special economic zones)

2.3 Craft Design Fairs & Business Matching, 6-14 December 2015,
at OP Place, Le Meridien Chiang Mai with 1,500 participants
(Invent)

2.4 The 3™ Isarn Book Fair, 15-26 August 2015, at the
Kanchanaphisek Multi-purpose Conference Centre, Khon Kaen
University, Khon Kaen with 110,000 participants (Upgrade)

2.5 Food & Hotelex 2015 Surathani, 2-5 July 2015, at the Central
Plaza Surathani Hall, 4" floor, with 5,000 participants (Clone)

1.2 NudNNuImen1sAMIUTEIA ATaN 32 Tuil 21-23 weeRnneu
WA, 2558 f Swialiessne gid13ama 19w 1,200 519

1.3 udunuIBNsEfiuieedeu asan 5 Jui 18-20 Uns1AL
w.A. 2558 a S ialiedlnal fid13amaudiuim 201 Ay

14 uUszgalvInis Iwn-9101-A351 (JCMS2015) “Health
Equity through Innovation and Collaboration” Szinafudi 4-6
figuigy w.a. 2558 oy lsausulunsunsus Wuniadad ngamm
HI0139197U3UIU 3,785 AU

1.5 91U Thailand Competitiveness Conference 2015 il‘uﬁl 15-17
NINGYIAN WA, 2558 o4 Lsausuwangn wensi njamne giinsiuauy
313U 705 AU

2. msuaniaumiudszina (D-Exhibition)

2.1 91U Food & Hotelex §avinvauunnu Tuil 2-5 aa1au w.e. 2557
 Wuaveuuny §id13aueu 911U 6,000 AU (Invent)

2.2 91 Thai-Myanmar Trade Fair 2014 Ju#l 15-19 AaNAu W.A. 2557
a Aud OTOP uazlssusudiumsn dmianin id1sanaun Sruau
20,000 AW (MINAWIULAASFUATUNUTLATYEATLAY)

2.3 91U Craft Design Fairs & Business Matching Ul 6-14 §111A3
W.A. 2557 04 AUENITA1 OP Place 159u53 180 WSAEY Javinidieslng
HL0133197% 913U 1,500 AU (Invent)

2.4 UNRNITUNTNEDNIABEIU AT 3 TUN 15-26 @annau
WA, 2558 a0 AudalunUsvasAnIauniiun InTIvendeveuli
Jarinvouuny §ld19iueu 319w 110,000 AY (Upgrade)

2.5 91U Food & Hotelex 2015 o4 Fswinasugionil Jun 2-5
NINGIAN W.A. 2558 o AUENISATUNTanaI® g31ugiont sead
T 4 Judhrgnnu 9w 5,000 Au (Clone)

3. Support in CLMV countries and Thai borders

3.1 Thailand MICE Road Show, Myanmar 2015, 10 February
2015, at the Chatrium Royal Lake Yangon, Myanmar

3.2 Thailand MICE Road Show, Cambodia 2015, 17 June 2015,
at the Sofitel Phnom Penh Phokeethra, Phnom Penh, Cambodia

3.3 Thailand MICE Road Show, Vietnam 2015, 8 July 2015, at
the Caravelle Saigon, Ho Chi Minh City, Vietnam

3.4 Thailand MICE Road Show, Laos 2015, 9 September 2015,
at the Lao Plaza Hotel, Vientiane, Laos

3.5 Luangprabang-Indochina-Mawlamyine Economic Corridor
(LIMEC) International Conference, themed with Phu Doo:
Gateway of Relationships and Opportunities, 16-20 August 2015.
The target area included Uttaradit, Sukhothai, Tak, Petchabun
and Phitsanulok provinces. Participants were from the public
and private sectors of Myanmar and Laos.

4. MICE Cities Promotion

4.1 Lanna Expo 2015: Lanna Endless Charm, 4-13 September
2015 at the Chiang Mai International Exhibition and Convention
Centre. The purpose was to showcase the potential of the four
upper northern provinces of Thailand.

3. msdJasunanssy CLMV uazdiunn:iadusaunu

3.1 Thailand MICE Road Show, Myanmar 2015 $ufi 10
NUANLS WA 2558 o lsausuv ey sedaen 81909 Ussme
Weuin

3.2 Thailand MICE Road Show, Cambodia 2015 ’?uﬁ 17 ﬁf}m&m
w2558 o lsausuleiling wuadsy InAs1s1 nyanuadey
UseinAnuy

3.3 Thailand MICE Road Show, Vietnam 2015 ’Ejuﬁl 8 NINy1AU
WA, 2558 Q4 1SLSUASIVIAE Kdau uAsLadtu Usemadununy

34 Thailand MICE Road Show, Laos 2015 Sufl 9 fusneu
WA 2558 U 15ISUAINANYT UASUAIIL9IUN Useinaan

3.5 Tasamsusgyaununnid seidoaasugig vadmszuns duladu
wngaly Bos g9 Uszquisinsnmuazlenia Tufl 16-20 dsney
w.A. 2558 Faildmnelunisinegluimingasand glui mn
wsysal wariivallan Tnedgsmdhussgunnnasgiazaiaonyu
vaaUsuinadounn Lardsemnaa

4. msduasuludda

4.1 M33PU Lanna Expo 2015 tauviauwn.. inuaumlidsau
seinadudl 4-13 fugneu WA 2558 @ AuUsERLLATULARIALAM
i Aedunssiesh 7 seu wistusmsse Smindodl e
uansfefnenIned 4 Jarinnquanamienauu luldsunseausu
Tusgduuuned Prenszduiasugiataynsviesiien
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MICE Capabilities Department
in 2015

HAILAND CONVENTION
S & EXHIBIT. YN BUREAU

=)

dhadsuunAnanwanaknssulug
Jouus:zunu w.A. 2558

In 2015 the department continued to follow the 6 pillars of development:
MICE Academy, Trade Education, Capabilities Plus, MICE Standards,
MICE Sustainability, and ASEAN Economic Community. The significant
accomplishments included:

1. MICE Academy

1.1 The International-standard MICE curriculum was extended to
vocational colleges nationwide. Thirty vocational colleges and
fifty-four universities signed Memorandums of Understanding with
TCEB to adopt the curriculum. At present, there are 84 educational
institutes joining the project.

1.2 On 14 November 2014, TCEB signed a mutual agreement with
University of North Texas (UNT) to arrange an Academic Exchange
Programme. Also, TCEB supported MICE lecturers to participate in
conferences in 8 MICE educational institutes in Germany and 18
institutes in the USA.

1.3 For the MICE Academy Day Project, TCEB arranged the 6th Coach
the Coaches Programme from 3-5 June 2015 for 139 participants from
72 organisations. Also, supported by TICA /TEA/ EMA, MICE Career
Day was held for 1,330 participants and 37 MICE organisations joined
the event to recruit new employees.

nsanfiunudmsvinem Tul we. 2558 dmsdnlivnumy 6 @van
vosmsiandnenmgaamnssulug Usenoudie dmun1sing dugsia
ATUNITUIMNITIANITETNATIA AUNINTFILANG FIUNITHRUIBEN
fadu wazsumsieieumnumiengn-Suislumsmungulssnmasugi
owdeulud w.e. 2558 lnsiinanuddglundaziaman 917

1. MumMsfAnw

1.1 Tassnisudngasluduinsgiuaina veredmnegludenguanidu
otdnwThUstmelne fan1duendi@nuinussmea S1uau 30 wisuay
WIMEIAEEN 54 WA SaNANNTINTleiY dal. dvdnansludg
wmsgruanaluussgiunsteunsaeuluaatunisding Jagtuliaandu
msfinyhussmadinlasansieay 84 us

1.2 Tassnisuaniddsuausinden1sivinisuuned (Academic
Exchange Program) aduiuAusauiionu University of North Texas
(UNT) dlofudl 14 wge@niou w.e. 2557 wagldmnunansdannanitu
msAnwiuludidisunisussguivaniunisfnwlusiaussna Useneu
My 8 anfugaudnuludlulsswaeesud waz 18 antunisAnuily
Useimeanigelism

1.3 1A53n159097U MICE Academy Day 4ananssu 6 Coach the Coaches
Program Wlefuil 3-5 fiquieu wa. 2558 TaeiidrsauRanssy 139 510
291 72 83Ang uenandl SxfimsdaRanssu MICE Career Day lnnfifid
FIYUU 1,330 AU wazdvienugeaivnssuludeenysivadasau 37
wvis Aanssalundedildsunisaduayuain 3 aunew fio TICA TEA way EMA
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2. Trade Education

2.1 The International Association of Exhibitions and Events (IAEE)
teamed up with TCEB to arrange the Certified in Exhibition
Management (CEM) Seminar in Thailand and to accredit the country
as the Southeast Asian hub of this curriculum for 3 years, from
2015-2017. In 2015, a total of 50 participants joined the seminar.
2.2 Meeting Professionals International (MPI) accredited TCEB to
arrange MP| Meeting Essentials 1l for MICE operators in Thailand
for 3 years, from 2015-2017. A total of 36 participants joined the
seminar in 2015.

3. Capabilities Plus

3.1 TCEB supported C asean to hold a seminar on CrowdFunding
AsiaTM Thailand for MICE operators to gain information concerning
CrowdFunding and to create business networking. Also, the event,
Digital Economy from Good to Great, was held for the public to
share their ideas about the digital economy policy, with a total of
475 participants joining this event.

4. MICE Standards

4.1 For the International MICE Standard Accreditation Project, TCEB
hosted MICE Standard Day to provide information about international
standards in the MICE industry, such as ISO 20121 Event Sustainability
Management Systems, challenges on crisis, and challenges on food
safety, including the standardisation and accreditation of venues in
Thailand (meeting rooms) on 29 January 2015. Also, TCEB encouraged
6 MICE operators to adopt Food Safety 1ISO 22000, ISO 9001: Quality
Management System, and MSMS: MICE Security Management System.
4.2 For the MICE Venue Standard Project, TCEB arranged activities to
provide knowledge and evaluate the standards of venues in Thailand.
In 2015, 114 MICE venues from 42 operators met the standard and a
TMVS Directory was created for the standardised operators. On 29
January 2015, certificates for Thailand MICE Venue Standard were
awarded to qualified MICE operators.

2. Mussna

2.1psam53ndusuviangns Certified in Exhibition Management (CEM)
I¢3udvavann sunAumsdnauanduuas SusumnY R A (AEE)
Wudnwdadunumdngns CEM Tuuseinalneuaglilnedugudnans
msfinwmdngasilugfimaoBeny fusenideds ussesina 3 fusdd
. 2558-2560 Taglut w.a. 2558 ffdsruAanssuitdu 50 3

2.2 Tasamsdndusumdngss MPI Meeting Essentials Il §i3udvavisann
auANiUNIIRNUUTEYIRE e TN WA (MP) Tunsdaduuun
néngms Meeting Essentials I ludsewmeilne Huszozm 3 9 faudd
WA 2558-2560 Lilofiwugusznaunislugaamnssunisdnyssa
voslnglvidanuifieusiminsgiuaina ﬁ;:il,%ﬁ"mﬁamimﬁgﬂéu 36 578

3. MUMSUSHISIAMSIBIasiassa

3.1 1ASIMIALasUANENNAIUNITUTITIANITANET9ETIAEMSUTIND
lud afuayugud C asean lunsdndunuiideiies Crowdrunding
AsiaTM Thailand Tigfuszneumsiianladunsiutoya Boswesnsmyy
suuuuli Tnglaidiosits Venture Capital (VO) fiuguuuuyes Crowd Funding
FAINETPSTOULFINIMALIU Digital Economy from Good to Great
wofuniiuilsyanaiily Addwlddrudsneldulovisiasugia
Advtaun ffidnsaunanssuiedu 475 1

4.mMuuInsSTIUAING

4.1 Tasansaaasuesdanuiwavatuayuliguszneunislinssusesinu
wmsguanadmsulud daduaun MICE Standard Day ilelviesdanug
Aeatunpsguanaiiisidesiugmamnssuludidusnunsdanuegs
ﬁﬂﬁué’uammgmmﬂa ISO 20121 Event Sustainability Management
Systems AUTIIMNElUNNTUINITIANTEIATIUNNILINGH LasAINTImIeY
aunsliusnisvesgaaivnssuludioninuuaendeniuemis siuis
Usrlmivasnmadainuasdnfumssuseanasguanuiidnnuussmelng
(Wssnanessza) el 29 unse w.a. 2558 uenanil Sildatuayu
Wiguszneunsludinglildsunissusesnasgiuana 91uau 6 918 Tums
IpvinsguaNLUaenfea1ueImis Food Safety ISO 22000 10514
mﬁmmﬁzwﬂmmw ISO 9001: Quality Management System L&
MSMS: MICE Security Management System

4.2 Tassmsdnriunsgiuvieadssgulssmelng (MICE Venue Standard)
Jafanssulianuiiarasiaussdiuninsgiuieslssgadsenalng Tud
wei. 2558 fiffhunsnaUsudiuiiudiuou 114 e inanulsgnoums
Tud 42 wisvhuszne uaglsfinsdnvh TMVS Directory iloUsyandums
Tungilssunssusesnasgiuie wasldinRanssuneunmdnydnual
sAsgIuAnUTdauUsEwleTudle Yuil 29 unsiem ne. 2558
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4.3 For the ASEAN MICE Venue Standard Project, TCEB joined an
ASEAN meeting and proposed a draft of the Thailand MICE Venue
Standard to be the ASEAN MICE Venue Standard. It was agreed that
the draft would be the model for the ASEAN MICE Venue Standard.

5. MICE Sustainability

5.1 TCEB provided knowledge about carbon footprints in the MICE
industry and made a plan to compensate for the carbon occurred
during business for chosen organisations in order to create a model
for MICE operators.

5.2 For the Marketing Media Development Project for MICE
Sustainability, TCEB provided the Thailand Sustainable Events Guide
and Carbon Neutral Events Guide for MICE operators.

5.3 TCEB held the MICE Sustainability Forum 2015, Moving Forward:
Now or Out to share viewpoints, ideas, and principles with MICE
operators on 25 August 2015, with a total of 150 participants joining
the event.

6. ASEAN Economic Community

6.1 Collaborating with AEC for the MICE Industry, as well as public and
private sectors, TCEB held a seminar, MICE Working Standard Manual
for MICE Coordinators and MICE Operation Planners (Thailand), to
prepare MICE operators for AEC on 20 August 2015, at the Faculty of
Management Science, Khon Kaen University in Khon Kaen Province,
with a total of 128 participants. Also, the seminar was repeated on 10
September 2015 in Phuket Province, with a total of 85 participants.

4.3 1ASINIHENAUNINTTIUBIUTEYUR WY WNTINNISUTBYURUITMNS
9@ waglimhiauesaunasgiuressgulssmalnedmsundnaulily
Hunasguvesodou waeiusspen@eulinseesiulihhannsguvies
UssgulsemalnedusiusuulinsimundunasyuiesUssguan@eusioly

5. Mumswisuuagdsiu

5.1 Tassmsaifuayussdaufifeafunisduimuafusuransudues
gnamnssulud Tiosdanuiuazdnmihumunisvaweaiveuiitinen
nsdauliuimiisnuiiseslugaamnssulud ieduduwuuliun
fusznounsludinesdmuiilussgndlilunsdnuesmuesssly
5.2 Tassmsiaundenisaannmeunsauiiunsiauiegisdsduly
gaamnssulud anfunisdnvinglenisdnussyudunuiuazingsanis
919838u (Thailand Sustainable Events Guide) uazdnvheiiosnunisin
Uszyudunwuazivssaniswuulinisueu (Carbon Neutral Events Guide)
53 TassmsdrRanssuaudiiesrmnsgnumsianneensdilugaamngsld
IndunLn MICE Sustainability Forum 2015, The Moving Forward: Now or Out
d1gnealuNes Lwlda uwazndnnisanduauldiugusenaunisly
amanvinganlasd Wil 25 Bomnes .. 2558 SfdhsauRanssuiou 150

6. fumsinsauadVwWsSausn-Suiiolunissounduds:zsAu
iAsyAN@UIaulul w.A. 2558

6.1 lasamsdununeSsununieugusznaunis MICE don13siungs
WiswgNe@eu (AEC) aauu. $3uiumAneyina1u AEC For MICE Industry
sENinanAsguasienyy Lm%'aummw%'amﬁqqﬂLLaz%’Ummsaummiauﬁa
AEC 3ndusnnausuilieujiinns snsgrunsuiinudmiuissanunu
uazgNauuUTRNslud Wi feusumssiunduasygion oy MICE
Working Standard Manual for MICE Coordinator and MICE Operation
Planner (Thailand) e il 20 A w.a. 2558 & AL INEINTIANTS
UNINRBVOURAY JIMTATOULAY éﬁﬁwﬁammﬁgﬁu 128 919 ua
Fuil 10 Augneu w.e. 2558 a1 Smingiin rz’grﬁﬁmﬁaﬂsmﬁy’ﬁu 85 518
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Government and Corporate Affairs Department
in 2015

TAsansas1anIadienaus o

chausmissanidamna Jauds:zuiru
w.A. 2558

p UNUSHATHAZIUENUAIASY
LB WRIUNANYS

nanamnssuluglulszne

TCEB has built excellent cooperation between government agencies
and private sector organisations to assure the attainment of mutual
goals for the MICE industry, in line with TCEB's corporate vision. The

mission in 2015 was as follows:

1. MICE Lane Service at the Suvarnabhumi International
Airport offers warm Thai hospitality and convenience for MICE
travellers attending business events in Thailand. A TCEB Information
Counter was located within Suvarnabhumi International Airport.

fnsUsganuanusmTeiunisnunIAsFkasauIAL NMANYY LB LT3
suduianssuludiduluediesuiu azmin uazeasaiinssnuidesiad
uarWusiaves aavu. Iaglul w.e. 2558 dev dn1siadiAgyUsznausie

1. TAsIn1suSn1s MICE Lane tu rioimAgIugosstuni
wieliusnisdeusuuazdiuieauazaInuatniuniengulud taed
AugUsEAIIY (TCEB Information Counter) 4 ¥1101NAEUAITIUNI
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Total Numbers of MICE Lane Service Users in 2015

N —
Dec 14 -

fMS1IMWSOUIUDUGIEUSMs MICE Lane Tul w.A. 2558

R —
s.A. 57 -

LI nw.ss

Mar 15 ﬁ d.n. 58 ﬁ

Apr 15 : W.g. 58 :

15 ] neose

Aug 15 ‘ a.n. 58 ‘

P — A —

O 1 2 3 4 5 6 7 & & 128 129 130 ) b 2 % 4 5 & 7 8 & 128 129 130
o
Fuougitdusms

Percentage of MICE Lane
Service Users' Total Arrivals.
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2. Thai Team Roadshow brought together senior executives
from government agencies to promote Thailand internationally
and develop good relationships and collaboration with
TCEB’s associates. Two Thai Team Roadshows were organised
as follows:

e TCEB’s Thai Team Roadshow attended a meeting with the
Secretary General of the World Tourism Organisation (UNWTO) and
participated in EIBTM 2014 held during 15-21 November 2015 in
Madrid and Barcelona, Spain.

e TCEB’s Thai Team Roadshow made a visit to representatives
of the World Tourism Organisation in Nara and participated in the
Japan Roadshow in Tokyo, Japan, during 17-22 April 2015.

3. Familiarisation Trips focussed on the integrated strategies in
promoting and developing the Thai MICE industry. Activities were
organised in Chiang Mai Khon Kaen Chantaburi Trang etc

4. Promotional activities of Thai Team TCEB aimed to
encourage cooperation in developing the MICE industry to its highest
capability and proficiency. A variety of activities were held in 2015,
such as Dinner Talk 2015 “New Thailand: Mega Projects Connect
the World” and Group discussion session to brainstorm about MICE
travellers’ problems with regulations etc.

2. TASINISUNAM:gUSKISS:AUGIFDIKLUDEINUWUSDRNS
mAsFsounanssudatasumsnaintusinids=ina (Thai Team
Roadshow) wioiasuasunnuduwusdui ANwsouiios=Hing
Kusauwusinsgal aadu. U w.A. 2558 AANANSSUAIUDU
2 ASJ

o MInssuiianzduIIInilsnuUiusinsnasgdn TNy sT Yl

3

AULaY15A1589ANTISNNSNBLABRlAN kansInay EIBTM 2014 §aTu

I o oa a a & & '
JEMITUN 15-21 WePRneu WA 2557 o NJNR3A wazkilasunsialai
Usenaailuy

o Anssuiiauzguimambenuiusiinsniasgiiimuleiu

v '3 i a P v a
HuvureesAnIsNIsvieaiigalan (UNWTO) sl ilasunsn waeiinsiufanssy
Japan Roadshow fu ndlaifien Ussimaddu dn3useninedun 17-22
LW WA, 2558

3. TasanisasiiiASadrandiusouiionuuusinsuazKuoa
JunAsa lewmurAnaniwanaiknssulusludszina
(Familiarisation Trips) Lﬁagimmimiv‘hmﬁlumidqLﬂ%uLLazﬁ’wm
geavnssuludvasysemalve insdnfanssuludmineneg a9 Wedwl
voukAw unys a5 1udu

4. Tassmsdaiasumnssuaruzmnulnaniu Weatuayuuay il
inundnenmeravnssuludliianundewihuayiissavsnmgean dmsu
1wl w.e1. 2558 fiMsdnnanssu 819 Dinner Talk 2015 - New Thailand: Mega
Projects Connect the World wagfianssun1suseaungueesssnuninufniiiu
Tumsudlvliymuazguasseiifedesiungsdeu
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1. Dinner Talk 2015
on “New Thailand:
Mega Projects
Connect the World”

2. Group discussion
session to brainstorm
about MICE travellers’
problems with
regulations

2.1 Group discussion
session to brainstorm
about MICE travellers’
problems with visas

2.2 Group discussion
session to brainstorm
about issues regarding
the importation of
goods for meetings
and trade fairs

2.3 Group discussion
session to brainstorm
about problems with
importing goods

for meetings and
exhibitions

Date and Venue Target Group

14 August 2015,
The Peninsular
Bangkok Hotel

22 June 2015,
Pathumwan Princess
Hotel

3 July 2015,
Pathumwan Princess
Hotel

21 July 2015,
Pathumwan Princess
Hotel

Government
agencies and
corporations

Government
agencies and
MICE entrepreneurs

Freight Forwarders

Thai Customs
Department
and concerned

government agencies

1. Dinner Talk 2015 -
New Thailand: Mega
Projects Connect the
World

2. NAnssun1suUs=gu
NdueDEas=AUAIILAR
tRutunisunTaJoykn
wazguassanifiaodol
nunns:10gu

2.1 msuUs=gundusios
UJryna guassa uas
wudNJIUATY 507 Visa
yoJuniauNINaUIuY

2.2 msuUs=gundudos
Jrym1 auassa 1Aad
AUN1IsU1Y9JIdIuIIA
Js=guuazuaniaum

2.3 msuUszgundusios
UJryna aguassa uas
wuonN1IuATgEaIns
dwaddnundiotlunu
Us=guia=1utinssAns

14 asxiAy w.A. 2558
U fsausuwutugan

22 Unuhau w.f. 2558
ru IsJusuunudu
JSutga

3 nsnoAY W.A. 2558
ru TsJusuunudu
Jsuiza

21 NsNMAY w.A. 2558
tu tsausuunuidu
JSutga

wusiumnsniAsIlaz
Blak!

KudEIIUMASIUa:
guds=noumsiu
onaKnssuluyg

gus=noums
mAeNIU

(Freight Forwarder)

NsUAANINS lla:
KUdaURIREIT0I
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Information Technology Department in 2015

TCEB’s performance regarding online marketing in 2015 consisted
of the following:

1. The development of a MICE database website. TCEB’s web domain
www.businesseventsthailand.com was adjusted to reach the same
standard and performance as other world-class websites. Moreover,
to serve a wider target audience, more languages were added. A total
of 8 languages are available on service now - Thai, English, Chinese,
Japanese, Korean, Indonesian, Russian and Vietnamese.

Performance: 622,905 visitors and 1,944,503 page viewers

chainatulagiarsauina Jyuds:zuitu w.A. 2558

msandunusiunsnainesulal U we. 2558 fd1AgyUsznauniey

1. msfiaudvledaudsudeyanisdanuludasuicas Waudneam
Auledvines gauu. www.businesseventsthailand.com lifimnaviuele
finpspusarUsyansamifsurinfuiulsvemhsnuludiuivedan
Jovhanwifianiuan ne Ssnqw wazdu 1y 8 nwn Litesessungugndn
wWhvsnevidn leiun Sangu Tne 3u G invd Sulailide Sade wasidomun

wanisAbuaiu: FUsuiadidsusuivieddiuin 622,905 s1e
WAL 1,944,503 1WA

61

s1anuds=Al 2558 duinudaiasumsinus:zguuazanssAms (83ANMSUKIBU)




Enjoy Excf VISA <3THAI
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usive Priyle
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2. The development of a Mobile Application in the TCEB website for

mobile devices such as smartphones and tablets.

3. The development of digital marketing and sales kits, such as
a blog, digital brochures, videos, photographs and infographics,
to promote the Thai MICE industry,

4. Management of TCEB online media in domestic and international
markets:

International Market €3 Facebook: BusinessEventsThailand
@ LinkedIn: businesseventsthailand
£ Twitter:@ThailandCVB

O Youtube: businesseventsth

@ Instagram: businesseventsth

ee Flickr: businesseventsthailand

& Google+: +Businesseventsthailand

Domestic Market €3 Facebook: miceinthailand
@ Instagram: miceinthailand

Performance 30,000 followers, 9.8 million total reach

[
No

2. MUl Mobile Application vesiules aaUu. iugunsaideans
AR UT WU IsAnYiLuU Smartphone Tablet

3. MITNINFONITNAIALAZNITVIBLUUAIA BeUszneusie Blog, digital
brochure, 3aviFlieUssynduiusanamnssuludvading, awanewiveldly
maUsgduiusenaminssuluduasing, infographic uag digital sales kits

4. NsUSMNSINTaedanLeaulatived davl. NenaInRUsEINALAY
paalulseind Usenaunie

na1ncinIuszinA €3 Facebook: BusinessEventsThailand
@ LinkedIn: businesseventsthailand
£ Twitter:@ThailandCVB

© Youtube: businesseventsth

@ Instagram: businesseventsth

ee Flickr: businesseventsthailand

& Google+: +Businesseventsthailand

mainluuszina €3 Facebook: miceinthailand
@ Instagram: miceinthailand

GanisaauIu gHuougiinemu (Followers) n3n 30,000 s1el
tazusuinunisasnianmissug (Total Reach)
n31 9.8 AuNssug
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5. Online Marking Promotion

International Market 1. The campaign of Spice Up Your Business

Agenda 2015 ran for the second year
of cooperation with TCEB’s alliances
Tourism Authority of Thailand, Thai
Airways International Public Company
Limited, Department of International Trade
Promotion, Ministry of Commerce, and VISA.
- Expansion of its audience: visitors and
participants of international meetings and
trade shows as well as the VISA Commercial
Card in Thailand

- Increasing privileges associated with
products and services in MICE Cities and
potential tourist destinations such as
Hua Hin and Samui island

Performance

- Around 25,000 e-coupons of Spice Up Your
Business Agenda downloaded; over 35,000
Privilege Coupon Booklets distributed at the
registration points of international trade
shows; total visibility of over 8 million

online viewership.

2. Discover Thailand: Beyond Business
Experience was created in cooperation
with Thai Airways International Public
Company Limited as a viral marketing
campaign to encourage the public to write
about their impressive moments under the
topic of Discover Thailand: Beyond Business
Experience.

Performance:

- The winner was Mr. Motaz Othman from
the Hashemite Kingdom of Jordan with over
2,000 votes.

- Over 4,000 total votes; total visibility of
2 million online viewership

5. AAnssumsnatnUs=anFuwiustiudosaulad

1. uAuWry Spice Up Your Business Agenda 2015

UA 2 <ouruwusOns Nsnodifaduriussinalne
UsEn Msoulng 91n (UK13U) NSudIasunism
Szr31JUS=INA NS=NSJIJWNCUYE tas VISA

- genanauithknalugninauginsounulsguias
SOUNUIAAIFUAUIUNEIA NFU VISA Commercial
Card TuUs=inAlng

- ENgaNsUIAvIDIFUMIAzUSMSIUGIoJludas
1WoIro IREoHANRDANENW WU FORU tastmM:=aye

wamsanauIu

- Usurrumsmnoutkan e-coupon Spice Up Your
Business Agenda Uszuaru 25,000 Ay ua: su
Privilege Coupon Booklet Ajnasn:iGautingou
JUHEanJIFumMuIUNIiing 35,000 ga a$1Imssus
chugeimuioaulaufiiKum N3N 8 AMUMSSUS

2. Discover Thailand: Beyond Business Experience
WuuAuwWry Viral Marketing Campaign sounu
usSEN NMstulng 41N (UK1zu) Weatemalkunna
nolJuaniddessious=nulamaldinode Discover
Thailand: Beyond Business Experience

gamsantiuiu

- ggu=1aA Ao Mr. Motaz Othman 11ns1@o1tunans
JglusosuAU JAzuuulKon No1 2,000 AaNTKon
- 0gsoulkomsoundt 4,000 AantHon tnaaiuisn
asmissusciiugasniioaulad fudoundt 2 &
n1ssus
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Domestic Market 1. Digital MICE Award 2015 was designed

64

to engage MICE entrepreneurs or MICE
planners and organisers to participate in
a contest of the best online marketing
campaign.

Performance

- The winner of the Digital MICE Award 2015
was Impact Exhibition Management Co., Ltd.
Final competitors were Inter-Media Consul-
tant Co. Ltd., BU Assets of Bangkok University,
Rightman Co., Ltd. and N.C.C. Exhibition
Organizer Co., Ltd.

- Over 4,000 total votes; total visibility of
3.5 million viewership

2. MICE Story Competition was arranged
in cooperation with Thai Smile Airways to invite
visitors to share their impressive experiences
about MICE events in the five MICE Cities on
www.micestorycompetition.com
Performance:

- Khon Kaen blogger, Travel Kanuman, and
Khun Chakrit Wannapong won the Most
Read Content Review, while Chiang Mai
blogger, | Roam Alone, and Khun Kiratiya
Buranatham was the winner of the Best
Content.

- Over 1 million visits; total visibility of
over 9.2 million viewership

gUsznoumslugrsoluduwauluasiazoasuniulsos
RdiwanuuaiUrymsnainoaulau

gamsanaunu

- gouslaAuAdiJrymsnainoaulad Digital MICE
Award 2015 fio USBN Impact Exhibition Management
A1An uazgidnseudannig usen Inter-Media
Consultant 91Mn BU Assets un1dnenaansiinw
usun Rightman A11n ua=usen N.C.C. Exhibition
Organizer 11N/

- DuanamIUidsoutnonuukiAuU YIS Ul
UINN31 4,000 AANTKIA TnaiaIsnasIINssusu
goinieoulad S1udound 3.5 aWN1sSus

2. MICE Story Competition sounu ussn Ingaunad
wesog na WnsuaNudauidaisious=aunsd
A UUs=AUTANISIE1SouIUTUS UL I UEEa
AJ 5 IKJ €U www.micestorycompetition.com

gamsstuiu

- gaJuAsUINUFSIIATgenAUSIULINAAA AD
Auudoninasyoulunu Travel Kanuman sounu
AUANSNOUY 2SSMUWJIY GaJluAoUINUGRIZaU
fRanmiuinu7iifiikun (Best Content) 10u
wanuyaIAuudoninosideastku | Roam Alone ua:
ACUASATYY YSTUSSSU

- 0g$oudrupanumsidausioibollugda no
1 &uAS) 1azas1Imssusthugeinmisaulad S1uou
nd1 9.2 &unssus
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AUDITOR’S REPORT

To the Board of Directors of Thailand Convention and
Exhibition Bureau (Public Organization)

I have audited the accompanying financial statements of Thailand
Convention and Exhibition Bureau (Public Organization), which
comprise the statement of financial position as at 30 September 2015,
and the statements of financial performance, changes in net assets
and cash flows for the year then ended and a summary of significant
accounting policies and other notes.

Management’s Responsibility for the Financial Statements
Management is responsible for the preparation and fair presentation
of these financial statements in accordance with accounting
standards and policies for Government Units issued by the Ministry
of Finance, and for such internal control as management
determines is necessary to enable the preparation of financial
statements that are free from material misstatement, whether due
to fraud or error.

Auditor’s Responsibility

My responsibility is to express an opinion on these financial
statements based on my audit. | conducted my audit in accordance
with Thai Standards on Auditing. Those standards require that |
comply with ethical requirements and plan and perform the audit
to obtain reasonable assurance about whether the financial
statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence
about the amounts and disclosures in the financial statements. The
procedures selected depend on the auditor’s judgment, including
the assessment of the risks of material misstatement of the financial
statements, whether due to fraud or error. In making those risk
assessments, the auditor considers internal control relevant to the
entity’s preparation and fair presentation of the financial statements
in order to design audit procedures that are appropriate in the
circumstances, but not for the purpose of expressing an opinion
on the effectiveness of the entity’s internal control. An audit also
includes evaluating the appropriateness of accounting policies
used and the reasonableness of accounting estimates made
by management, as well as evaluating the overall presentation of
the financial statements.

| believe that the audit evidence | have obtained is sufficient and
appropriate to provide a basis for my audit opinion.

Opinion

In my opinion, the financial statements referred to above present
fairly, in all material respects, the financial position of Thailand
Convention and Exhibition Bureau (Public Organization) as at
30 September 2015, and its financial performance and its cash
flows for the year then ended in accordance with accounting
standards and policies for Government Units issued by the
Ministry of Finance.

S . U{J:q‘c«\]yqpﬁsﬂ.

Sukhumaporn Wong-ariyaporn

Certified Public Accountant (Thailand) No. 4843
PricewaterhouseCoopers ABAS Ltd.

Bangkok

24 March 2016
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Thailand Convention & Exhibition Bureau (Public Organization)
STATEMENT OF FINANCIAL POSITION

As at 30 September 2015

2015 2014

Notes Baht Baht
Assets
Current assets
Cash and cash equivalents 3 620,147,394 475,760,904
Short-term investments 4 97,937,021 87,136,608
Account receivables 5 2,842,889 9,339,598
Other current assets 6 14,575,376 16,821,164
Total current assets 735,502,680 589,058,274
Non-current assets
Equipment 33,798,795 36,529,788
Intangible assets 8 34,591,473 37,940,850
Deposit 3,976,657 3,975,157
Total non-current assets 72,366,925 78,445,795
Total assets 807,869,605 667,504,069

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.

CYW"

Mr. Nopparat Maythaveekulchai
President, Thailand Convention and Exhibition Bureau (Public Organization)
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Thailand Convention & Exhibition Bureau (Public Organization)
STATEMENT OF FINANCIAL POSITION (CONT’D)
As at 30 September 2015

2015 2014

Notes Baht Baht
Liabilities
Current liabilities
Account payables 10 73,346,565 65,365,252
Retention 11 10,104,152 7,072,551
Other current liabilities 12 4,652,602 3,829,598
Total current liabilities 88,103,319 76,267,401
Non-current liabilities
Provisions for legal claims 21 50,848,486 -
Other non-current liabilities 13 18,889,212 16,753,634
Total non-current liabilities 69,737,698 16,753,634
Total liabilities 157,841,017 93,021,035
Net assets 650,028,588 574,483,034
Net assets
Accumulated surpluses 650,028,588 574,483,034
Total net assets 650,028,588 574,483,034

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.
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Mr. Nopparat Maythaveekulchai
President, Thailand Convention and Exhibition Bureau (Public Organization)

70
THAILAND CONVENTION & EXHIBITION BUREAU (PUBLIC ORGANIZATION) ANNUAL REPORT 2015

dinuduaS NI UsEguLasingsang (e3An15umvw)

JuuanJIu=NSIau (rio)
a4 TUN 30 AU WA, 2558

N.A. 2558 W.A. 2557

AU U UM
Kiau
KUaukyu3au
Wil 10 73,346,565 65,365,252
Rudsziu 11 10,104,152 7,072,551
nlFunUIEWY 12 4,652,602 3,829,598
souKliauryuISaU 88,103,319 76,267,401
ruaulikyuSau
Uszanaunsnilduaiiesiaaniangmune 21 50,848,486 -
widulinyuieudu 13 18,889,212 16,753,634
sounﬁﬁuﬁjhu_uﬁﬂu 69,737,698 16,753,634
soUKGau 157,841,017 93,021,035
Funindans 650,028,588 574,483,034
aunsweians
seldgeninAliinvayau 650,028,588 574,483,034
Souaunsweians 650,028,588 574,483,034
wnemgsznavsunniulun o & 26 Wudumidmwessunsiul

uguwsau ws13nada
e85 dinauduaSunIInUsEgaLainganTs (e3An1TU)
71

s1a3udszA1U 2558 dinaudaasumsiaus:zguuazinssAMs (9JANSUKIBU)




Thailand Convention & Exhibition Bureau (Public Organization)
STATEMENT OF FINANCIAL PERFORMANCE
For the year ended 30 September 2015

2015 2014
Notes Baht Baht
Revenues from operations
Revenues from government
Government budget appropriations 1,146,624,279 880,259,200
Total revenues from government 1,146,624,279 880,259,200
Revenues from other sources
Income from organizing training and seminars 938,318 1,884,411
Income from registration fee for exhibition participation 14 7,200,517 5,892,459
Interest income from deposits at financial institutions 9,299,330 14,362,465
Other income 1,413,192 1,256,694
Total revenues from other sources 18,851,357 23,396,029
Total revenues from operations 1,165,475,636 903,655,229
Operating expenses
Personnel expenses 15 130,239,192 117,900,452
Administrative expenses 16 216,646,263 140,617,406
Marketing and promotion expenses 17 501,699,967 385,956,479
Grants 18 219,777,110 211,743,435
Depreciation and amortisation 20,783,864 19,425,394
Total operating expenses 1,089,146,396 875,643,166
Revenues over operating expenses 76,329,240 28,012,063
Non-operating expenses 19 (783,686) (1,600,186)
Revenues over expenses for the year 75,545,554 26,411,877

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.

CYW"

Mr. Nopparat Maythaveekulchai

President, Thailand Convention and Exhibition Bureau (Public Organization)
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Thailand Convention & Exhibition Bureau (Public Organization)
STATEMENTS OF CHANGES IN NET ASSETS
For the year ended 30 September 2015

Accumulated surpluses

Baht
Opening balance as at 1 October 2013 548,071,157
Revenues over expenses for the year 26,411,877
Closing balance as at 30 September 2014 574,483,034
Opening balance as at 1 October 2014 574,483,034
Revenues over expenses for the year 75,545,554
Closing balance as at 30 September 2015 650,028,588

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.
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Mr. Nopparat Maythaveekulchai
President, Thailand Convention and Exhibition Bureau (Public Organization)
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Thailand Convention & Exhibition Bureau (Public Organization)
STATEMENT OF CASH FLOWS
For the year ended 30 September 2015

2015 2014
Notes Baht Baht
Cash flows from operating activities:
Revenues over expenses for the year 75,545,554 26,411,877
Adjustments to net cash from operating activities
Depreciation and amortisation 7,8 20,783,864 19,425,394
Write off equipment and intangible assets 7,8 132,183 1,640,314
Loss (gain) on foreign exchange translation (32,610) 28,837
Interest income (9,299,330) (14,362,465)
Revenues over expenses before changes in
operating assets and liabilities: 87,129,661 33,143,957
(Increase) / Decrease in operating assets
Account receivables 6,586,571 901,349
Supplies - 1,088,431
Deposit (1,500) (3,300)
Other current assets 2,245,787 (6,775,889)
Increase / (Decrease) in operating liabilities
Account payables 8,015,620 (19,251,066)
Retention 3,031,601 1,202,349
Other current liabilities 823,004 (144,081)
Provisions for legal claims 50,848,486 -
Employee benefit obligations less payment 2,135,578 2,579,963
Cash generated from operations 160,814,808 12,741,713
Interest received 9,209,468 14,736,203
Net cash generated from operating activities 170,024,276 27,477,916

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.
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Mr. Nopparat Maythaveekulchai

President, Thailand Convention and Exhibition Bureau (Public Organization)
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Thailand Convention & Exhibition Bureau (Public Organization)
STATEMENT OF CASH FLOWS (CONT'D)
For the year ended 30 September 2015

2015 2014
Note Baht Baht
Cash flows from investing activities:
Cash paid for acquisition of short-term investment (98,178,485) (387,136,608)
Cash received from redemption of short-term investment 87,378,072 368,494,890
Cash paid for acquisition of equipment (5,826,763) (2,885,659)
Cash paid for acquisition of intangible assets (8,989,760) (4,838,146)
Net cash used in investing activities (25,616,936) (26,365,523)
Net increase in cash and cash equivalents 144,407,340 1,112,393
Cash and cash equivalents at beginning of the year 475,760,904 474,691,975
Exchange loss on cash and cash equivalents (20,850) (43,464)
Cash and cash equivalents at ending of the year 3 620,147,394 475,760,904
Supplemental cash flow information
Non-cash related transactions:
Payable for purchases of equipment 19,153 29,425

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.
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Thailand Convention and Exhibition Bureau (Public Organization)
NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015
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General information

Thailand Convention and Exhibition Bureau (Public Organization) (“TCEB”) was established according to the Royal Decree for the
Establishment of Thailand Convention and Exhibition Bureau (Public Organization) B.E. 2545 which was announced in the Government
Gazette on 27 September 2002. TCEB’s objectives are:

doyanoiJ
diinanuduasunsInUseyalasingsanis (esdmsuman) (“dilinaus”) Iaununsessnguinidnasdtnnuduaiunsdnussguuag Inssans
(24ANINMIBY) W.A. 2545 FauseniAlusrwRayune Wedui 27 fdueneu wa. 2545 Inediinguseadnsll

duasunsinuszgunisvienisaiielunsiawasnsdndnssanislulsemelng

n.
a.  To promote the organizing of meetings, incentive travel and exhibitions in Thailand. % advayunsedaliiinislausfalziaz Samsssulnedudunsmsyihsedalzuas Tausssulne
To support and organize the presentation of Thai art and culture for the preservation purpose. A. Timsuimsshuanuiasiinousuundmihiivessgrieussvadlifeanudunguasinvefisusnnasyuannaferfugramnssumsviendien
c.  To provide technical know-how and training to government officials and the public in order to gain skills related to tourism industry N Lﬂuﬁj}uéﬂa’m%ayjaé’mmsﬂ%‘guLLasmiﬁTﬂﬁmiﬁmi
which is equivalent to that of international standards. 3 Tanuiudgendugsiansvioadiodliidilanseyinvaanadounasninenssssuea
d.  To be an information center for international meetings, conventions and exhibitions.
e.  To provide knowledge for the operators of tourism business to understand the preservation of environments and natural resources. V'?aﬁmﬁsi’wLﬁumimmﬁ’mqﬂszmﬁé’ménLﬁmjaﬁwumasLﬁ'uﬁﬂamwmmﬂizmwﬂmsfl,umiLﬁuquéﬂmamiﬂszﬂ;ummﬁmamiﬁaaLﬁwﬁalﬂu 51998

The operations to achieve the above mentioned objectives are carried out with the targets to enhance the further development and expansions
of Thailand’s potential as a center for international meetings, incentive travel and international exhibitions.

TCEB is located at Siam Tower, Unit A2, B1, B2, 12thB Floor and 26th Floor, No. 989 Rama 1 Road, Pathumwan, Bangkok 10330.

The financial statements have been approved by TCEB’s Board of Directors on 24 March 2016.

LagN1SIATLNTIANITUINIBR
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Thailand Convention and Exhibition Bureau (Public Organization)
NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015

2

Accounting policies
The principal accounting policies adopted in the preparation of the financial statements are set out below:

2.1 Basis of preparation
These financial statements have been prepared in accordance with the accounting standards and policies for Government Units
issued by the Ministry of Finance.

The financial statements have been prepared under the historical cost convention.

The preparation of financial statements requires the use of certain critical accounting estimates. It also requires management to
exercise its judgement in the process of applying the accounting policies. The actual results may differ from those estimates.

An English version of the financial statements has been prepared from the statutory financial statements that are in the Thai
language. In the event of a conflict or a difference in interpretation between the two languages, the Thai language statutory financial
statements shall prevail.
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Thailand Convention and Exhibition Bureau (Public Organization)
NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015

2 Accounting policies (Cont’d)

2.2

New accounting standards for Government Unit

Accounting standard for Government Units which effective for the periods beginning on or after 1 October 2014

Accounting standard for Government Units no. 3 Accounting Policies, Changes in Accounting Estimates and Errors

Accounting standard for Government Units no. 3 sets out the criteria for selecting and changing accounting policies, together with
the accounting treatment and disclosure of changes in accounting policies, changes in accounting estimates and corrections of

errors. This standard has no impact to TCEB.

Accounting standards for Government Units which are not early adopted before the effective date

1) Effective for the periods beginning on or after 1 October 2016

Accounting standard for Government Units no. 5 Borrowing costs

Accounting standard for Government Units no. 16 Investment Property

2) Effective for the periods beginning on or after 1 October 2017

Accounting standard for Government Units no. 17 Property, Plant and Equipment

TCEB’s management has determined that these new accounting standards for Government Units which are not early adopted will
not incur significant impact to the financial statements being presented.
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Thailand Convention and Exhibition Bureau (Public Organization)
NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015

2

86

Accounting policies (Cont'd)

2.3

2.4

2.5

2.6

Foreign currency translation
Items included in the financial statements are measured using Thai Baht. The financial statements are presented in Thai Baht.

At the end of each reporting period, foreign currency monetary balances are translated by using the exchange rate at the closing
rate. Monetary assets denominated in foreign currency are translated to Thai Baht by using average bank’s buying rate calculated
by Bank of Thailand and monetary liabilities denominated in foreign currency are translated to Thai Baht by using an average bank’s
selling rate calculated by Bank of Thailand. Non-monetary balances denominated in a foreign currency are carried at cost using
the exchange rate at the date of transaction.

Gains and losses resulting from the settlement of foreign currency transactions and from the translation of monetary assets and
liabilities denominated in foreign currencies are recognised as income or expenses for the fiscal year.

Cash and cash equivalents
Cash comprise cash on hand, deposit held at call with banks but exclude deposits with banks which are restricted deposits. Cash
equivalents comprise short-term highly liquid investments with maturities of three months or less from the date of acquisition.

Short-term investment
Short-term investment is investment intended to be held for less than one year. It includes fixed deposit with maturities more than
three months to one year, trading securities, available-for sale securities, general investments and debt securities with maturities

within one year.

Account receivables

Account receivables are accrued income and advance receivables to staff for operating purposes. The advance receivables are carried
at the original payment amount and subsequently measured at the remaining amount after deducting any expenditure incurred in
the period.
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Thailand Convention and Exhibition Bureau (Public Organization)
NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015

2 Accounting policies (Cont'd)

2.7

Equipment

Equipment is stated at cost less any accumulated depreciation and allowance for a decrease in value (if any). Assets are recognised
for any item of Baht 5,000 or more.

Cost of equipment comprises purchase price, import duties and non-refundable purchase taxes (after deducting trade discounts and
rebates) and any costs directly attributable to bringing the asset to the location and condition necessary for them to be capable
of operating in the manner intended by management. These include the estimate of dismantling and removing costs, and restoring
the site in which the asset is located. An entity incurs such obligation either when asset is acquired or as a consequence of having
used such asset during a period.

Equipment is depreciated on the straight-line basis over the estimated useful lives of the assets as follows:

Leasehold improvement 8-10 years
Office equipment 10 years
Electronic and radiogram equipment 10 years
Advertising equipment 5 years
Computers 3 years
Household equipment 5 years
Vehicles 5 years

Whenever there is an indication showing a permanent decrease in the value of fixed asset; such as an evidence of obsolescence
or physical damage of an asset, significant changes in the manner in which an asset is used or is expected to be used, loss on a
decrease in value is recognised in statement of financial performance where the carrying amount of asset is higher than the
recoverable amount. The recoverable amount of asset is the higher of its fair value less costs to sell and its value in use.
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Thailand Convention and Exhibition Bureau (Public Organization)
NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015

2 Accounting policies (Cont'd)

2.8

2.9

2.10

Intangible assets

Computer software is valued at cost less accumulated amortisation. Costs of computer software comprise costs that are directly
attributable to the acquisition and development of computer software, or acquisition costs of right to use computer software. These
costs are amortised on the straight-line basis over their estimated useful lives 5 years.

Leases - where the entity is the lessee

Leases not transferring a significant portion of the risks and rewards of ownership to the lessee are classified as operating leases.
Payments made under operating leases (net of any incentives received from the lessor) are charged to the statement of financial
performance on a straight-line basis over the period of the lease agreement.

Employee benefits

Provident fund

TCEB provides a provident fund, a defined contribution plan, which was held separately from TCEB’s assets and managed by the
external fund manager. Such provident fund is contributed by the employees and TCEB. Contributions to provident fund are
recognised as expense in the statements of financial performance in the period.

Post-employment benefits

Provision for employee benefit is estimated following TCEB's rule and regulation relating to staff welfare and benefit B.E. 2554.
It is calculated based on actuarial technique by using a projected unit credit method.

Actuarial gains and losses arising from experience adjustments and changes in actuarial assumptions are recognised in the statement
of financial performance in the period in which they arise.
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Thailand Convention and Exhibition Bureau (Public Organization)
NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015

2

92

Accounting policies (Cont'd)

2.11

Provisions

Provisions are recognised when an entity has a present legal or constructive obligation as a result of past events. It is probable that
an outflow of economic benefits resources will be required to settle the obligation and a reliable estimate of the amount can be
made. Provisions are recognised based on best estimation of amounts to be settled.

Where it is expected that a provision will be reimbursed, the reimbursement is recognised as a separate asset but only when the
reimbursement is virtually certain. The amount recognised for reimbursement should not exceed the amount of the provision.

Revenue recognition

Budget from the government is unconditional budget. It is recognised as income when received.
Interest income is recognised on a time proportion basis.

Other income is recognised on an accrual basis.

Expenses

Expenses are recognised on an accrual basis when incurred. Grants are recognised as expenses when they are approved to pay to
eligible receivers and the conditions are complied.
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Thailand Convention and Exhibition Bureau (Public Organization)
NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015

3 Cash and cash equivalents
Cash and cash equivalents as at 30 September 2015 and 2014 are as follows:

Cash

Current account

Savings account

Fixed deposit - 3 months

Total cash and cash equivalents

4 Short-term investments

Short-term investments as at 30 September 2015 and 2014 are as follows:

Fixed deposit - 6 months to 1 year
Total short-term investments

5 Account receivables

Account receivables as at 30 September 2015 and 2014 are as follows:

Advance receivables

Advance receivables for organizing exhibitions
Other receivables - other local organizations
Interest receivable

Total account receivables

2015 2014

Baht Baht

61,108 100,000
2,000 2,000
419,104,350 272,223,650
200,979,936 203,435,254
620,147,394 475,760,904
2015 2014

Baht Baht
97,937,021 87,136,608
97,937,021 87,136,608
2015 2014

Baht Baht
273,880 457,246
2,088,528 8,490,798

- 935

480,481 390,619
2,842,889 9,339,598
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Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS

For the year ended 30 September 2015

6 Other current assets

Other current assets as at 30 September 2015 and 2014 are as follows:

2015 2014
Baht Baht
Prepaid expenses for organising exhibitions 10,601,158 13,619,945
Other prepaid expenses 3,436,478 3,173,239
Refundable of air tickets 537,740 27,980
Total other current assets 14,575,376 16,821,164
7 Equipment
Equipment as at 30 September 2015 and 2014 is as follows:
Electronic and
Leasehold radiogram  Advertising Household
improvement Office equipment  equipment  equipment ~ Computers — equipment Vehicle Total
Baht Baht Baht Baht Baht Baht Baht Baht
As at 1 October 2014
Cost 42,172,752 6,347,313 4,533,728 670,011 13,306,341 153,641 290,000 67,473,786
Less Accumulated depreciation (15,252,200) (3,559,267)  (2,308,426) (318,866)  (9,215,380) (109,662) (180,197)  (30,943,998)
Net book amount 26,920,552 2,788,046 2,225,302 351,145 4,090,961 43,979 109,803 36,529,788
For the year ended 30 September 2015
Opening net book amount 26,920,552 2,788,046 2,225,302 351,145 4,090,961 43,979 109,803 36,529,788
Additions 338,120 316,405 131,610 108,327 4,808,363 143,092 - 5,845,917
Depreciation charge (4,274,276) (586,734) (415,609) (130,317)  (3,075,461) (36,513) (58,000) (8,576,910)
Closing net book amount 22,984,396 2,517,717 1,941,303 329,155 5,823,863 150,558 51,803 33,798,795
As at 30 September 2015
Cost 42,510,872 6,663,718 4,665,338 778,338 18,114,704 296,733 290,000 73,319,703
Less Accumulated depreciation (19,526,476) (4,146,001)  (2,724,035) (449,183)  (12,290,841) (146,175) (238,197)  (39,520,908)
Net book amount 22,984,396 2,517,717 1,941,303 329,155 5,823,863 150,558 51,803 33,798,795
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Thailand Convention and Exhibition Bureau (Public Organization)

NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015

8 Intangible assets

Intangible assets as at 30 September 2015 and 2014 are as follows:

As at 1 October 2014

Cost

Less Accumulated amortisation
Net book amount

For the year ended 30 September 2015
Opening net book amount

Additions

Write-off, net

Transfer in / (out)

Amortisation charges

Closing net book amount

As at 30 September 2015
Cost
Less Accumulated amortisation

Net book amount

9  Deposit

Deposit as at 30 September 2015 and 2014 is as follows:

Office rental deposit
Others
Total deposit

Computer

Computer software
software in progress Total
Baht Baht Baht
64,278,922 193,991 64,472,913
(26,532,063) - (26,532,063)
37,746,859 193,991 37,940,850
37,746,859 193,991 37,940,850
327,231 8,662,529 8,989,760
(58,032) (74,151) (132,183)
7,846,774 (7,846,774) -
(12,206,954) - (12,206,954)
33,655,878 935,595 34,591,473
72,394,895 935,595 73,330,490
(38,739,017) - (38,739,017)
33,655,878 935,595 34,591,473
2015 2014
Baht Baht
3,907,177 3,907,177
69,480 67,980
3,976,657 3,975,157
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Thailand Convention and Exhibition Bureau (Public Organization)
NOTES TO THE FINANCIAL STATEMENTS
For the year ended 30 September 2015

10

11

12

100

Account payables
Account payables as at 30 September 2015 and 2014 are as follows:

2015 2014

Baht Baht
Local payables 64,461,974 61,686,057
Overseas payables 6,572,513 1,748,994
Accrued expenses 2,312,078 1,930,201
Total account payables 73,346,565 65,365,252
Local payables included liabilities of Baht 8.52 million which were under the lawsuit process (Note 21).
Retention
Retention as at 30 September 2015 and 2014 is as follows:

2015 2014

Baht Baht
Retention for contracts and performance 6,934,152 5,322,551
Retention for bidding 3,170,000 1,750,000
Total retention 10,104,152 7,072,551
Other current liabilities
Other current liabilities as at 30 September 2015 and 2014 are as follows:

2015 2014

Baht Baht
Unearned income - registration fee 2,037,126 1,852,367
Withholding tax payable 1,818,735 1,608,145
VAT payable 796,741 369,086
Total other current liabilities 4,652,602 3,829,598
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NUAUMLWREUAY o TUN 30 AuEIEU WA, 2558 Way w.A. 2557 I518aziBunnsll
W.A. 2558 W.A. 2557
um um
snelpmameidousuaramtin 2,037,126 1,852,367
MuFuUldvn w N1ese 1,818,735 1,608,145
By LiaATe 796,741 369,086
Fumitiaunyuieudu 4,652,602 3,829,598
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13 Other non-current liabilities 13 niaulinyusaudu
Other non-current liabilities as at 30 September 2015 and 2014 are as follows: niaulavyudsudu a Jun 30 fueneu we. 2558 uaz w.A. 2557 dseavidunnall
2015 2014 W.A. 2558 W.A. 2557
Baht Baht Um UM
Post-employment benefits obligation 11,042,484 8,906,906 MszyniuraysElevininnumdieenainau 11,042,484 8,906,906
Provisions for decommissioning cost 6,755,980 6,755,980 Uszanunisulldunissenau 6,755,980 6,755,980
Retention for contracts 1,090,748 1,090,748 RuUszAudyg 1,090,748 1,090,748
Total other non-current liabilities 18,889,212 16,753,634 S’Juwﬁaﬂﬁm{uﬁauau 18,889,212 16,753,634
14 Income from registration fee for exhibition participation 14  swglpfmainzaiiaudsouuinssANS
Income from registration fee for exhibition participation represented registration fee collected from Thai private entrepreneurs operating seldrrameifoudisaunuinssanisidusels ﬁéﬂﬁmmﬁmLﬁumﬂﬁgﬂiznaumimﬂLaﬂ‘uuiuqmammiulmﬂuﬂizL%ﬂlmaﬁﬁmmﬂizmﬁ
in the MICE industry for the participation in Trade and Road Shows activities with TCEB relating to sale promotions and business negotiations WYY Trade Show Uag Road Show fiudinnus 1ivednnanssudaasun1sueuaznisiesgsiaseningusznaunsiugidniiuny

between entrepreneurs and visitors.

15 Personnel expenses 15 midhamuunains

Personnel expenses for the year ended 30 September 2015 and 2014 are as follows: AldaesuyaaInsdmsul w.ea. 2558 uag w.e. 2557 d5eaziden i)
2015 2014 W.A. 2558 W.A. 2557
Baht Baht Uum UM
Salaries 97,515,154 90,830,282 Rulhou 97,515,154 90,830,282
Annual rewards 7,282,701 6,710,833 Ruseiausydl 7,282,701 6,710,833
Provident fund contribution expenses 5,143,386 4,377,917 Guawmamuéwsau?:aq%w 5,143,386 4,377,917
Staff welfare 18,162,373 12,821,557 AataAnsninau 18,162,373 12,821,557
Post-employment benefit 2,135,578 3,159,863 AltIneNaUsEleTUNTNUNEIBNaINIIU 2,135,578 3,159,863
Total personnel expenses 130,239,192 117,900,452 FATETEAUYAAINT 130,239,192 117,900,452
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17
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Administrative expenses

Administrative expenses for the year ended 30 September 2015 and 2014 are as follows:

2015 2014

Baht Baht
Training expenses 20,410,484 15,463,308
Travelling expenses 43,807,703 49,963,238
Rental expenses 18,657,331 18,192,567
Utility expenses 4,823,779 4,400,704
Meeting expenses 2,250,500 2,846,250
Remuneration to external parties 27,052,660 19,009,633
Other service fees 36,031,338 21,960,363
Reserve for loss from legal claims 50,848,486 -
Other expenses 12,763,982 8,781,343
Total administrative expenses 216,646,263 140,617,406
Marketing and promotion expenses
Marketing and promotion expenses for the year ended 30 September 2015 and 2014 are as follows:

2015 2014

Baht Baht
Marketing supplies 16,660,433 7,207,766
Public relation expenses 179,844,476 130,409,105
Booth expenses 39,569,489 25,682,916
Area and equipment rental 50,146,034 23,571,584
Marketing and research expenses 38,495,773 9,606,930
Promotion expenses 176,983,762 189,478,178
Total marketing and promotion expenses 501,699,967 385,956,479
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midnatunissauiiu
Algaglunsaiuaud Ul w.e. 2558 way w.A. 2557 Aneazidunsatl

Alganglunisiineusu
aArlanalunisunig

AN

Aassyllag

mLﬁszsf’qu

AIMDURVIUUARANIEUDN
AdramnuInsiu
dsesrlieniduaiilesfomingmne
Aldfedy

swAlgglunsafuau

midnadnasumsnain
AldadnasunIsnaInd vsul w.e. 2558 way w.A. 2557 I5neazidunsatl

AdanIINIIRaIn
ANUENFURNUS
AT

| & A s
ALY INULaraUnTal
ANTENAN
ANFRLESUNNITAAIA
A lgneaLaS USRI

N.A. 2558 N.A. 2557
um um
20,410,484 15,463,308
43,807,703 49,963,238
18,657,331 18,192,567
4,823,779 4,400,704
2,250,500 2,846,250
27,052,660 19,009,633
36,031,338 21,960,363
50,848,486 -
12,763,982 8,781,343
216,646,263 140,617,406
W.A. 2558 W.A. 2557
um um
16,660,433 7,207,766
179,844,476 130,409,105
39,569,489 25,682,916
50,146,034 23,571,584
38,495,773 9,606,930
176,983,762 189,478,178
501,699,967 385,956,479
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18  Grants 18  mildhauanruu
Grants for the year ended 30 September 2015 and 2014 are as follows: AlteRugayud Ul w.e. 2558 way w.A. 2557 J51uasBenaall
2015 2014 W.A. 2558 W.A. 2557
Baht Baht UM UM
Grants - Non-profit private organization 57,407,370 47,146,772 aldsreiugamyuesdnsienvuiilinimariils 57,407,370 47,146,772
Grants - Overseas private organization 20,596,254 32,239,586 AlfAneugAyueIAnIleNTUAUTEINA 20,596,254 32,239,586
Grants - Thai private organization 135,735,193 110,048,972 AlddeRuganyueansionvulng 135,735,193 110,048,972
Grants - Government bureau 6,038,293 22,308,105 AlTIERUANYUNLIEIUTIUNTT 6,038,293 22,308,105
Total grants 219,777,110 211,743,435 AR ugAL 219,777,110 211,743,435
19 Non-operating expenses 19  mtdnedunlil@nannmssntuiu
Non-operating expenses for the year ended 30 September 2015 and 2014 are as follows: AlraeunlilafnnAsaLduudmsul we. 2558 wag w.a. 2557 dsuazidannil
2015 2014 W.A. 2558 W.A. 2557
Baht Baht UM U
Loss (gains) on foreign exchange translation 651,503 (40,128) AU (fl5) NNTLUAIAIRURTIRIUSENE 651,503 (40,128)
Write off equipment and intangible assets 132,183 1,640,314 mi@fﬂﬁmmUQUﬂSﬂLLazauW§W§lﬁﬁﬁamu 132,183 1,640,314
Total non-operating expenses 783,686 1,600,186 swuwAlgIedunldlannannsaiueau 783,686 1,600,186
20 Commitments 20 ms:zgnuu
TCEB entered into a lease and service agreement for office at Siam Tower and entered into operating contracts. These contracts are drinaue vhdneimsuazusnsiveliudineu a ormsasuninesuardygieiiunu dyymariidudyaididuanui
operating leases and irrevocable. The future aggregate minimum lease payments are as follow: snidnlally senTinvesduRuiuiifesgluouandal
2015 2014 W.A. 2558 W.A. 2557
Baht Baht UM UM
Less than 1 year 92,602,399 98,340,012 melu1d 92,602,399 98,340,012
Over 1 year but less than 5 years - 7,872,135 VN 1Y waldiu 59 - 7,872,135
92,602,399 106,212,147 92,602,399 106,212,147
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Lawsuits

As at 30 September 2015 and 2014, TCEB was sued as defendant in significant lawsuits as follows:

21.1

21.2

The lawsuits filed against TCEB for compensations of contractual damages relate to suspensions of payment by TCEB to counterparties in the
fiscal year 2007 due to unusual transactions. TCEB submitted related supporting documents to the Office of the National Anti-Corruption
Commission since 4 December 2007. There were 4 lawsuits totalling Baht 53.13 million. The details of these lawsuits are as follows:

On 30 April 2008, a private company sued TCEB at the Central Administrative Court, a lawsuit black case number 1524/2551, for
damages amounting to Baht 22.27 million. On 10 April 2014, the Central Administrative Court ruled TCEB to pay damages of Baht
3.13 million with interest 7.5% per annum within 60 days from final judgement date. However, TCEB appealed the judgement on
8 May 2014. The lawsuit is currently under the consideration of the Supreme Administrative Court.

On 25 September 2008, a private company sued TCEB at the Central Administrative Court, a lawsuit black case number 1525/2551,
for damages amounting to Baht 2.38 million. On 18 August 2011, the Central Administrative Court dismissed the case and the plaintiff
subsequently appealed the judgement. Subsequently, the Supreme Administrative Court confirmed, on 20 January 2015, the judgement
of the Central Administrative Court. Therefore, the case in finalised.

On 23 February 2010, a private company sued TCEB at the Central Administrative Court, a lawsuit black case number 318/2553, for
damages amounting to Baht 23.32 million. On 30 August 2013, the Central Administrative Court ruled TCEB to pay damages of Baht
15.16 million with interest 7.5% per annum of principal of Baht 14.26 million from filing date to payment date. TCEB appealed the
judgement on 27 September 2013. The lawsuit is currently under the consideration of the Supreme Administrative Court.

On 30 November 2011, a private company sued TCEB at the Central Administrative Court, a lawsuit black case number 2014/2554,
for damages amounting to Baht 5.16 million. On 11 December 2014, the Central Administrative Court ruled TCEB to pay damages of
Baht 6.75 million with interest 7.5% per annum within 60 days from final judgement date. However, TCEB appealed the judgement
on 9 January 2015. The lawsuit is currently under the consideration of the Supreme Administrative Court.

It outcome has been reconsidered and reviewed by management in the current year. It is probable that TCEB may loss for cases 1, 3 and
4. Therefore, TCEB recorded provisions in 2015 amounting to Baht 30.85 million based on the judgements of the Central Administrative.

Other lawsuits

On 28 October 2011, a private company sued TCEB and the Customs Department at the Central Administrative Court, a lawsuit black
case number 2134/2554, for damages related to the negligence amounting to Baht 20.00 million. On 10 February 2015, the Central
Administrative Court dismissed the case and the plaintiff subsequently appealed the judgement. The lawsuit is currently under the
consideration of the Supreme Administrative Court. The management has considered that the judgement of the Supreme Administrative
Court may differ from the Central Administrative Court. Therefore, TCEB recorded provisions in 2015 amounting to Baht 20.00 million
based on the total claim.
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22  Reclassification

The comparative figures have been reclassified to conform with changes in presentation of current year as follows:

Before Increase/ After
reclassification (decrease) reclassification
Baht Baht Baht
Statement of financial position as at 30 September 2014
Current liabilities
Retention - 7,072,551 7,072,551
Non-current liabilities
Retention 8,163,299 (8,163,299) -
Provisions 15,662,886 (15,662,886) -
Other non-current liabilities - 16,753,634 16,753,634
23 Budgeting report
Budgeting report for the year ended 30 September 2015 and 2014 are as follows:
2015
Total Reserve PO/Contract Payment Ending
Baht Baht Baht Baht Baht
Budget plan
Government grant budget 1,086,274,900 - - 1,086,274,900 -
Emergency budget 63,705,000 - - 60,349,379 3,355,621
Total 1,149,979,900 - - 1,146,624,279 3,355,621
TCEB returned the ending balance of emergency budget amount of Baht 3,355,621 to Ministry of Finance on 21 September 2015.
2014
Total Reserve PO/Contract Payment Ending
Baht Baht Baht Baht Baht
Budget plan
Government grant budget 880,259,200 - - 880,259,200 -
Total 880,259,200 - - 880,259,200 -
110
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22 msaaUs:tnnsiamsiyu
o ~ a ya o oA B3 v Y o a o -1
FauUseuiieuladnissauseunnlng LwaiwaamﬂaaqﬂUﬂWiuwLauaiwEmﬁ’l,uwﬂmwﬂﬂﬁ]ﬁ;uu A1l

foudn NAIAR
Uszianlvg Wiy / (am) UsgLavilul
um UM UM
JULE@AITIUMSIIU U SURA 30 Augnau Ww.A. 2557
AUyl
[uuseiu - 7,072,551 7,072,551
wildulivyuieu
Huuseniu 8,163,299 (8,163,299) -
Uszanaunsuildu 15,662,886 (15,662,886) -
niaulivyuisudu - 16,753,634 16,753,634
23 swanuFuzGuIudszuusiging
318971UF U RUIVUTELUT8T8UTEAY WA, 2558 uag W.A. 2557 I518azidenmll
W.A. 2558
GG msdseadu  Tudede / dyan 1ndne ALLUAD
Um UMW UM UM UM
WAUIUUTEUNE
JUgANYU 1,086,274,900 - - 1,086,274,900 -
augmﬁu 63,705,000 - - 60,349,379 3,355,621
334 1,149,979,900 - - 1,146,624,279 3,355,621
dtinau AuRuaardevesugndudnuiu 3,355,621 U TnsensenIAsaaluiuf 21 fugieu we. 2558
W.@. 2557
uans msdseadu  Tudsde / dyan nang ANLUED
um VW UM UM UMW
bRUIUU T
UYL 880,259,200 - - 880,259,200 -
374 880,259,200 - - 880,259,200 -
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Financial Statement Analysis

The analysis of the strengths of the Statement of Financial Position shows that total assets of TCEB in 2015 were 650.03 million baht, an increase of 75.55

million baht or a 13% growth on 2014, because of the rise in total assets by 140.37 million baht and the rise in total liabilities by 64.82 million baht.

Total assets in 2015 were 807.87 million baht, an increase on 667.50 million baht in 2014. Current assets increased by 25% when
compared to the previous year due to the increment in cash, cash equivalents, and short-term investment from 562.90 million baht in
2014 to 718.09 million baht in 2015. Other current assets decreased, from 16.82 million baht in 2014 to 14.57 million baht in 2015.
Non-current assets reduced by 8% per the reduction of equipment by 7% when compared to the previous year, or a decrease of
2.73 million baht, and the reduction of intangible assets by 9% when compared to the previous year or a decrease of 3.35 million baht.

Total liabilities in 2015 were 157.84 million baht, an increase of 64.82 million baht from 93.02 million baht in 2014. Current liabilities
increased by 16% when compared to the previous year, or an increase of 11.83 million baht from 76.27 million baht in 2014 to
88.10 million baht in 2015. This represented the increment in account payables from 65.37 million baht in 2014 to 73.35 million baht
in 2015, an increase of 12%, and the increase of retention from 7.07 million baht in 2014 to 10.10 million baht in 2015, an increase of
43%, and other current liabilities increased by 21% when compared to the previous year, or an increase of 0.82 million baht from
3.83 million baht in 2014 to 4.65 million baht in 2015. Non-current assets increased by 316% when compared to the previous year,
or an increase of 52.99 million baht, per the increment in provisions for legal claims of 50.85 million baht in 2015.

Statement of Financial Performance in 2015 recorded the total revenues from operations at 1,165.48 million baht, total operating

expenses at 1,089.15 million baht, and non-operating expenses at 0.78 million baht. The revenues over expenses in 2015 at 75.55

million baht, an increase from 2014 - which was recorded at 26.41 million baht — of 49.14 million baht or an increase by 186%.

112

Total revenues from operations rose 29% or an increase of 261.82 million baht from 903.66 million baht in 2014 to 1,165.48 million baht
in 2015 per the 30% increment on Government budget appropriations from 880.26 million baht to 1,146.63 million baht. The income
from registration fee for exhibition participation increased by 22% from 5.89 million baht to 7.20 million baht, other income increased by
12% from 1.26 million baht to 1.41 million baht. Nevertheless, interest income from deposits at financial institutions reduced by 35%
from 14.36 million baht to 9.30 million baht, and the income from registration fee for seminar participation reduced by 50% from
1.88 million baht to 0.94 million baht.

Total operating expenses in 2015 increased by 24% when compared to the previous year, or an increase of 875.65 million baht
to 1,089.15 million baht. This was because of the increment in marketing and promotion expenses by 30% or 115.74 million baht,
when compared to the previous year, administrative expenses rose by 54% or 76.03 million baht, personnel expenses increased
by 10% or 12.34 million baht, grants increased by 4% or 8.04 million baht and depreciation and amortisation increased by 7% or
1.36 million baht when compared to the previous year.
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TCEB

THAILAND CONVENTION
& EXHIBITION BUREAU

TCEB

Thailand Convention

& Exhibition Bureau
(Public Organization)
Siam Piwat Tower, Floor 25 and 26,
989 Rama | Road, Pathumwan,
Bangkok 10330, Thailand

Tel: +66 2 694 6000

Fax: +66 2 658 1411

E-mail: info@tceb.or.th
Website: www.tceb.or.th
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