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MESSAC

FROM THE CHAIRMAN
da1sv91nNUs=s1uNssuU

TCEB and Thai MICE industry
demonstrated in the year 2010 the
ability to recover from both external
and domestic problems effectively.
Despite global economic recovery
in the first quarter of the financial year
2010, the internal political uncertainty
in the middle of 2010 posed massive
impediments.

However, consolidation and tenacious spirits between TCEB
and relevant sectors through a vast array of actions to win
back international confidence clearly demonstrated the
extent of Thai MICE industry’s finesse. As it can be seen in
2010 we still experienced a rising number of MICE travelers
and total MICE-generated revenue, whereas Thailand still
played host to several international events. Of equal
importance is that in spite of violent political conflict, TCEB
made landmark progress in a large scale mission, when its
initiative for Thailand’s bid to host the World Expo 2020
finally won the cabinet resolution, hence, enabling TCEB’s
bedrock preparation for the global exposition.
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MICE travelers to Thailand in 2010 stood at 679,585, which
represented 10% growth, when compared to 620,000 in
the fiscal year 2009. The revenue generated was 55,068
Million Baht compared to 45,000 Million Baht in 2009, or
an increase by 22%. This overall image fared well in spite
of the internal political rifts continuing for the second year
in a row. It is an affirmation of our well-grounded position
as a preferred MICE destination. This, in coupled with TCEB
and our partners’ purposeful actions, resulted in Thailand
playing host to a number of important international and
regional conventions and trade shows in 2010, for example,
19th International Congress of Nutrition, 19th World
Congress of Neurology and 48th Orient and Southeast Asian
Lions (OSEAL) Forum. Besides, we secured the Asia’s only
double bill largest event ‘ITRCMA and CTW Asia-Pacific’
which were integrated between MICE and the business
sector for the tenth consecutive year, thus, emphasizing
Thailand’s strength as an ideal host of the regional
high-profile events. In all, TCEB was able to win 32
regional and international bids in 2010 with expected
revenue of no less than 18,000 Million Baht.
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What is also brilliant is that Thailand still retained the first
rank in its premier ASEAN trade show. According to the
2010 statistics of UFI or the Global Association of the
Exhibition Industry, Thailand stood at the 7th place in Asia
and the 1st in ASEAN in estimated annualized revenues
from trade fair, which were put at USD 132,638,250. In
regards to estimated net sgm. sold, Thailand was ranked
the 9th in Asia and the 1st in ASEAN, where the figure was
put at 432,500 sgm. Again, it represents Thailand’s strong
position in the regional trade show market.

Moreover, our determination and effort to rejuvenate the
Asian Association of Convention and Visitors Bureau
(AACVB) was once again highly acknowledged, when TCEB
new president, Mr. Akapol Sorasuchart, was nominated
President of AACVB. It was the second time in a row that
TCEB President assumed this prestigious position, which
highlighted the exceptional role of TCEB in leading and
advancing the MICE industry on a regional scope.
Assuming this responsibility shall further raise the profile of
TCEB and Thailand as a preferred MICE destination more
and more.

This year was also a historic period when TCEB won the
cabinet resolution in support of its initiative for Thailand’s
submission for the candidature to host the World Expo 2020.
As a result, TCEB undertook a vital mission in laying a
stepping stone for Thailand to stage the mega event.
The mission included conducting feasibility study on the
possible site of the global exhibition, and developing the
event’s concept ‘Redefine Globalization: Balanced Life,
Sustainable Living’ that will form the underlying basis of the
event. The results of all these important activities were also
finally endorsed by the cabinet resolution, which requires
further and deeper missions for TCEB to undertake in the
coming years in order to make Thailand prepared as much
as possible in the bidding.
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| would like to take this opportunity to express my gratitude
and appreciation to all TCEB staff and all relevant parties
in public, private and academic sectors for their
dedication and joint efforts in helping Thai MICE industry
overcome the challenges, make a steady stride again and
able to embark on the global scale event as a means to
strengthen our international recognition. Our esprit de corps
given to MICE industry is shining in social, national along
with international arenas.

JEAdahntennaty

Mr. Anusak Intharaphuvasak
Chairman of the Board

Thailand Convention & Exhibition Bureau
(Public Organization)

wmaﬁaiamaﬁmama‘uamwﬁmm aavu. ynvitulagnaagIy
fiinadenianiafy nmeentusmianaivinsiildvumuay
Fuussnladieaduayuligeamnssuludvesinedindiy
damesineg nduainauegtuadlasnadwaraiunse
ddurulussfuanafioaiuddissmalngldfuniseouiu
NUIUIYIA %m‘izyigwm'ﬁ'waﬂms'mﬁuvjmmﬂlﬁﬁmamﬂwﬁif
Mdsdsnaduiivsenddadedimniasefusumanaz i

o

uwaudnd dunsgadnd
UsesIunTINmIg
Adnnudeasunsiauseyunaziingsanig
(239AN1TUNITU)

aadu. shrovuds=9d 2553 005




MESS/

FROM THE PRESIDENT
d1svingoludgn

Despite facing many challenges,
especially the political instability, in
2010, TCEB continued to move
steadily towards its goal. Realising
the difficulties and uncertainties
involved in developing the industry
further, we laid down stepping stones
to drive the Thai MICE industry with
a sharpened focus by putting in a
solid framework.

By collaborating with our stakeholders in both the public
and private sectors, we developed a three-pronged
strategy to propel the Thai MICE industry forward. WIN,
PROMOQOTE and DEVELOP have now become keywords for
the industry in moving ahead with the ultimate aim of
making Thailand a preferred MICE destination of Asia.
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WIN is to make TCEB a strong marketing unit and win
more business, and to support the private sector to win
international bids. PROMOTE is to market Thailand as a
world-class MICE destination and to develop and promote
the domestic MICE industry. Lastly, DEVELOP is to
strengthen THAI TEAM collaboration and to strengthen
Thailand’s MICE industry through market intelligence,
training and education.

| i |
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We worked out the details of each strategy and clearly
identified how they should be executed. We firmly believe
that, using these strategies, the Thai MICE industry can be
developed in a more uniformed and efficient manner,
ensuring that all stakeholders can move forward together.
This is an essential part of keeping the country’s MICE
industry competitive, especially in light of the volatile
global economy, the formation of ASEAN Economic
Community in 2015 and the shift of the global economic
growth towards the Asia-Pacific region. The implications
of these factors are that there will be more business
opportunities but the competition will also be more intense.
| am confident, however, that our WIN, PROMOTE and
DEVELORP strategy will enable the Thai MICE industry stay
competitive and therefore enable them to make use of such.
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| regard this three-pronged strategy as a major highlight
of 2010 because it was developed from the shared vision
and perspectives of TCEB and industry stakeholders
amidst pressure from both internal and external challenges.
It clearly testifies to our united efforts to advance the
industry, and provides the industry as a whole with a focus
and a platform to move forward in the same direction.

Finally, I would like to thank all board members for their
support, all TCEB staff for their dedication and hard work,
and all relevant stakeholders for their strong and continual
cooperation. Without them, the year 2010, when | assumed
the presidency of TCEB, would not have yielded the WIN,
PROMOTE and DEVELOP strategy that will now drive the
Thai MICE industry, and drive Thailand onward to become
the preferred MICE destination in Asia.

Q.

Mr. Akapol Sorasuchart

President

Thailand Convention & Exhibition Bureau
(Public Organization)
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HISTORY

OF TCEB
Us=da aadu.

THAILAND CONVENTION & EXHIBITION
BUREAU (PUBLIC ORGANIZATION)

hailand Convention & Exhibition Bureau (Public

Organization) or TCEB is an official organization

established by the Royal Decree following the
decree’s publication in the Royal Gazette on September 28,
2002. TCEB has been operating since the year 2004.

TCEB has objectives in promoting and coordinating
corporate meetings, incentive events, conventions and
exhibitions which are collectively referred to as the acronym
‘MICE’ standing for Meetings, Incentives, Conventions and
Exhibitions in Thailand. The Bureau’s establishment reflects
Thailand’s growing stature as a destination of choice for
international meetings, conventions and exhibitions.
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BACKGROUND

According to the principles and justifications published
in the Royal Decree of the establishment of Thailand
Convention & Exhibition Bureau Year 2002, TCEB is to
be the flagship organization in charge of promoting,
developing as well as regulating, coordinating and
facilitating tourism-related meetings or incentive events
as well as exhibitions and conventions as an impetus to
present Thai arts and cultures into the events to promote
the country’s national treasures. Also, the Bureau is to
provide knowledge exchanges and services for those in
MICE businesses.

With the aforementioned visions, the Royal Thai Government
established Thailand Convention & Exhibition Bureau as an
official public organization following the public organization
laws to execute those objectives with effective integrity of
professions and reflecting the Thai cultural identity.
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VISION sagnmi

Thailand to become a globally recognized and preferred MICE
destination in Asia

MlSSlON wusnv

To enhance economic impact of Thailand’s MICE industry to the
Thai economy

To create long-term competitiveness and sustainable fundamental
for Thailand’s MICE industry to be able to compete efficiently and
effectively in an international arena




STRATEGIES

WIN

« To transform TCEB into a pro-active acquisition body —
win more businesses for Thailand

- To support the private sector in winning bids and bringing
in more events

PROMOTE
« To market Thailand as a hub of MICE industry in Asia
» To promote domestic MICE

DEVELOP

« To strengthen THAI TEAM collaboration

« To strengthen the Thai MICE’s competitiveness through
personnel capacity building, development of database,
standard development and betterment of rules/regulations

OBJECTIVES

To promote organization of MICE events in Thailand

To support or arrange for the featuring of Thai arts and
culture in MICE events in order to help conserve the
national cultural treasures

To provide data services and train governmental personnel
or general public in order to enhance their expertise
and professional skills as comparable to international
standards of tourism industry

To serve as MICE resource center in Thailand

To provide knowledge and build understanding about
environmental and natural resources conservation among
MICE and tourism industry operators
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ROLES

To establish policies and measures for promoting MICE
industry in Thailand

To promote and publicize MICE businesses in Thailand
To be the representative of Thailand in submitting the
national proposals to host international events

To serve as an information center and provide data
services, including consultations and advices concerning
MICE in Thailand

To support or arrange personnel training seminar and
capacity building in MICE businesses in Thailand

To establish standards and certify the qualifications of
MICE industry operators in Thailand

To serve as a coordination and facilitation center for MICE
industry operators in Thailand

To develop projects relevant to and required for MICE in
Thailand under the government sponsorship

To support agencies/organizations in organizing meetings,
travel incentives, conventions and exhibitions in Thailand
To execute other required missions or missions requiring
continuity in order to achieve the bureau’s objectives
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TCEB

Organization Chart
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MR. ANUSAK INTHRAPHUVASAK

Chairman of the Board

EDUCATION

Master Degree

» Public Administration (Honor), National Institute of
Development Administration

Bachelor Degree

« Political Science (Honor), Ramkhamhaeng University

WORK EXPERIENCES

2008-Present

» National Institute of Development Administration
Citizen Advisory Board

1986-Present

» Chairman of AAS Auto Service Co., Ltd.

1977-Present

» Managing Director of CTl Holding Group of Companies

2003-2004
« Working Committee for Thai Marine Studies
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MRS. SRIRAT RASTAPANA
Board Member

EDUCATION
Master Degree
« Master of Arts (Economics),
University of California, Santa Barbara, USA
Bachelor Degree
« Bachelor Degree in Economics,
Thammasat University

WORK EXPERIENCES

2010-Present

« Director-General of Department of Trade Negotiations,
Ministry of Commerce

2009-2010

«» Director-General of Department of Export Promotion,
Ministry of Commerce

2008-2009

» Deputy Permanent Secretary, Office of the Permanent
Secretary, Ministry of Commerce
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MRS. NUNTAWAN SAKUNTANAGA
Board Member

EDUCATION

Master Degree

« MBA in Marketing and International Business,
University of Wisconsin at Madison, Wisconsin, USA

Bachelor Degree

» B.Ac,, in Finance and Banking, Chulalongkorn
University

WORK EXPERIENCES

Current Position

« Director-General, Department of Export Promotion,
Ministry of Commerce

2009-2010

« Director-General, Department of Trade Negotiations,
Ministry of Commerce

2008-2009

« Deputy Permanent Secretary, Ministry of Commerce
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MS. VIMON KIDCHOB
Board Member

EDUCATION

Master Degree

» Postgraduate study in Political Science,
University of lllinois, USA

Bachelor Degree

« The International Relations Programme, Faculty of
Political Sciences, Chulalongkorn University

WORK EXPERIENCES

2009-Present

« Director-General, Department of Information,
Ministry of Foreign Affairs

2006-2009

« Ambassador Extraordinary and Plenipotentiary of the
Kingdom of Thailand to the Republic of Chile

2004

« Director-General, Department of International
Economic Affairs
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MR. PRASONG POONTANEAT
Board Member

EDUCATION

Master Degree

« Master in Business Administration,
Dhurakit Pundit University

Bachelor Degree

» Bachelor in Laws, Sukhothai Thammathirat
Open University

» Bachelor in Business Administration

WORK EXPERIENCES

Current Position

« Director-General of the Customs Department
2009-2010

« Inspector General of Ministry of Finance

2008-2009

» Deputy Director-General of the Revenue Department
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MR. SURAPOL SVETASRENI
Board Member

EDUCATION

Master Degree

« Master of Public and Private Management, National
Institute of Development Administration

Bachelor Degree

» Bachelor of Arts (English), Chiang Mai University

WORK EXPERIENCES

Current Position

» Governor of the Tourism Authority of Thailand (TAT)
2009

» Deputy Governor for Marketing Communication, TAT
» Acting Deputy Governor for Policy and Planning, TAT
2008-2009

» Deputy Governor for Policy and Planning, TAT

urgdswa tmatAsd
N3NNI

msAnw

USsygyrin

+ A5IANINIATTUALLEN VUL RNAIR
aoTuludiniuuuInsmans

Usguayn3

. AaumansUudia (@1v10191890Y) Wninedeidesing

Us=3anmisiiu

Uagiu

. fAnsmsvieaiisauissenelne (vn)
2552

« sesfmssudeansnisnana wmm.

« SN itnsAuuleuIguazuNY Vv,
2551-2552

+ 509 IINIAUULEUIBUAZUNY VN

aadu. shroviuds=91U 2553

021




POL.MAJ.GEN. KUNCHAI ANATASOMBOOM
Board Member

EDUCATION

National Defense College

+ The Program for Senior Executive on Justice at
Ministation — Batch 8

Bachelor Degree

+ Bachelor of Science in Political Science,
University of the Ozark, USA

» Bachelor of Law, Ramkhamhaeng University

WORK EXPERIENCES

Current Position

» Expert attached to the President of the
Constitution Court

« Chairman of Nationality Verification Monitoring
Working Group

wa.n.0.3ssAgy alunauysni
N3NNI

NISANW

Ingrasdosiusivenanang

« 71ATEIINBNTUTY 4212 NANGATHUIIMT
NILUIUNNTYRTITUTEAUGS (UEa.) iuﬁl 8

Usuayn3

- @1v13gans University of the Ozark
ansgolsn

« @19RAERS UININYNFBTIUATUKS

Us=3anmisiiu

Uagdu

« iferguszdUsesumaizessay

« Usgmuanpinussafnnunisiigaidyes
WS Ivauniidudies

¢

MS. POJAI POOKAKUPT
Board Member

EDUCATION
Master Degree
« International Relations, Stanford University, USA
Bachelor Degree
- Political Science and Economics,
University of Michigan, Ann Arbor, USA

WORK EXPERIENCES

2000-Present

« Managing Director of Performance Pulse Co., Ltd.

1996-Present

» Associate Editor of Travel Around the World Magazine

2004-2006

« Director, Hay Group Limited

1997-2003

« Senior Consultant & Certified Trainer, APM International
Co., Ltd. & American Management Association
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MR. SUMATE SUDASNA
Board Member

WORK EXPERIENCES
2009-Present
« President of Thailand Incentive and
Convention Association (TICA)
2001-Present
« Principal Contact of SITE
(Society of Incentive & Travel Executives) in Thailand
1988-Present
« Managing Director of Destination Services Co., Ltd.
1995
« Member of the Year
(SITE: Society of Incentive & Travel Executives)
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MR. PATRAPEE CHINACHOTI
Board Member

EDUCATION

Master Degree

+ Business Behavior, Southeastern Oklahoma State
University, USA

Bachelor Degree

«+ Accounting, Chiangmai University

WORK EXPERIENCES

Current Position

» Chairman of Bangkok Exhibition Services (BES), Ltd.

« President of Thai Exhibition Association (TEA)

« Member of the Board of Tourism Council of Thailand

« Ex-com Member Asian Federation of Exhibition and
Convention Association AFECA
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MR. SURAPONG TECHARUVICHIT
Board Member

EDUCATION

Master Degree

» Master of Business Administration, National Institute of
Development Administration

Bachelor Degree

« Economics, Chulalongkorn University

WORK EXPERIENCES

Current Position

» Assistant Managing Director of Asia Hotel
Public Company Limited

« Vice President of Marketing of Thai Hotel
Association (THA)

« Vice President, Thailand Hotel Standard Foundation
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MR. AKAPOL SORASUCHART
Board Member

EDUCATION

Master Degree

« M.A. International Studies and Diplomacy,
School of Oriental and African Studies,
University of London (Chevening Scholar)

Bachelor Degree

» B.Sc (Hons) Production Engineering and Production
Management, Nottingham University, England

« LLB (Bachelor in Law), Rangsit University

WORK EXPERIENCES

Current Position

« President of Thailand Convention & Exhibition Bureau

2008-2009

» Deputy Secretary-General to the Prime Minister for
Political Affairs

2006-2007

« Member of Legislative Assembly
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MR. AKAPOL SORASUCHART

President

EDUCATION

Master Degree

« M.A. International Studies and Diplomacy,
School of Oriental and African Studies,
University of London (Chevening Scholar)

Bachelor Degree

« B.Sc (Hons) Production Engineering and Production
Management, Nottingham University,

» LLB (Bachelor in Law), Rangsit University

WORK EXPERIENCES

Oct 2009-Present

+ President of Thailand Convention & Exhibition Bureau

2008-0Oct 2009

« Deputy Secretary-General to the Prime Minister for
Political Affairs

2006-2007

« Member of Legislative Assembly

« Spokesperson for Legislative Assembly Whip

« Spokesperson of Budgeting Scrutinizing Committee
(2007 and 2008)

+ Secretary General (Thai National Group) and Council
Member of International Parliamentary Union

2001-2004

« Member of Parliament (Party List System)
Democrat Party

1998-2002

+ Executive Committee, Democrat Party

1997-2001

« Government Spokesman

1996-2001

« Member of Parliament (Bangkok)

1994-1995

« Government Spokesman

1992-1995

« Member of Parliament (Bangkok)

1991-1992

« Senior Vice President (Marketing and Sales)
Thanayong Plc.

1990-1991

« Marketing Manager, L&K Rexona, Unilever Plc.
(Australia)
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MR. PURIPAN BUNNAG

Meetings & Incentives Acting Director

EDUCATION
Master Degree
« Master of International Affairs, Ohio University, USA
Bachelor Degree
« Bachelor of International Relations,
Chulalongkorn University

WORK EXPERIENCES
2009-2010

» Senior Manager and Meetings & Incentives Department

Acting Director, TCEB

2006-2009

» Senior Manager, Meetings & Incentives
Department, TCEB

1995-2006

« Chief of Overseas Market Department, TAT
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MRS. SUPRABHA MOLEERATANOND

Conventions Director

EDUCATION

Master Degree

« Master of Management, Sasin Graduate Institute of
Business Administration of Chulalongkorn University

« Master of MLS, University of Maryland, USA

Bachelor Degree

» Bachelor of Arts, Chulalongkorn University

WORK EXPERIENCES

2004-Present

« Conventions Department Director, TCEB
1977-2004

« Thai Airways International Public Company Limited
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MRS. SUPAWAN TEERARAT

Exhibitions Director

EDUCATION

Master Degree

« Master of Public Policy, Suan Dusit University

Bachelor Degree

» Bachelor of Business Administrative at ABAC
(Assumption University)

Diploma

«+ Exhibition Management Degree, UFI
(Global Exhibition Association)

WORK EXPERIENCES

2008-Present

« Director of Exhibitions Department, TCEB

2006-2008

» Business Development Director, World Expo Service

2005-2006

» Group Director of Marketing and Communications,
A Prime Chain of Hotels & Resorts Co., Ltd.
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MR. CHIRUIT ISARANGKUN NA AYUTHAYA

Government & Corporate Affairs Director

EDUCATION

Master Degree

» Master of Public Administration, The American
University, USA

Bachelor Degree

« Bachelor of Social Sciences, Kasetsart University

WORK EXPERIENCES

2007-2010

» Government & Corporate Affairs Director, TCEB

2004-2007

« Senior Manager — Meetings & Incentives
Department, TCEB

1996-2004

« Tourism Authority of Thailand
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REPRESENTATIVES

Mr. John Boyd

Mr. Achin Kumar

Ms. Vivienne Su

Mr. Haruo Otani

% 1

Ms. Carol Tsang

Ms. Daphne Chow

Mr. Dimitry Smirnov Ms. Esther Chin Mr. Michel Couturier

b,

Mr. Mark Cochrane Ms. Wing Wong Ms. Zhang Yi Juan

Ms. Sheema Vohra Mr. Charles Leong Mr. Nguyen Ba Vinh



MR. JOHN BOYD
Representative Ml Australia,
New Zealand and South
West Pacific

Aviation & Tourism International
Level 9, 16 Spring Street, Sydney,
NSW 2000, Australia

Tel: +61 2 9299 4410

Fax: +61 2 9299 5774

Mobile: 0418 878 883

E-mail: jlbati@ozemail.com.au

MS. VIVIENNE SU

Representative M| China

Quintessential Marketing Limited
1605 Park Tower, 15 Austin Road,
Tsimshatsui, Hong Kong

Tel: +86 21 5873 6065

Fax: +86 21 5839 6347

Mobile: +86 137 6454 5202

E-mail: vivienne.su@
gemarketing.com

MS. CAROL TSANG
Representative M| Hong Kong

Quintessential Marketing Limited
1605 Park Tower, 15 Austin Road,
Tsimshatsui, Hong Kong

Tel: +852 3427 9881

Fax: +852 3427 9858

Mobile: +852 9667 6567

E-mail: carol.tsang@
gemarketing.com

¢

MR. ACHIN KUMAR

Representative Ml India

Travel Ace India

22-A, F.F, Hauz Khas Village,

New Delhi 110016, India

Tel: +91 11 2651 1004

Fax: +91 11 2651 1412

Mobile: +91 99 9981 2344
E-mail: achin.tceb@srm-india.com

MR. HARUO OTANI

Representative M| Japan

Asian Pro-Net

3-22-15 Shimomeguro, Meguro-ku,
Tokyo 153-0064, Japan

Tel: +81 3 5725 8015

Fax: +81 3 5725 8015

Mobile: +81 90 8505 9586

E-mail: haotani@m9.dion.ne.jp

MS. DAPHNE CHOW

Representative M| Malaysia

Integrated Meetings Specialist
Sdn Bhd

Level 6, Office Tower, No. 1 Jalan
Nagasari (Off Kalan Raja Chulan),
Kuala Lumpur 50200, Malaysia
Tel: +603 2142 3030

Fax: +603 2143 5886

E-mail: tceb@pacleisure.net.my

¢

MR. DIMITRY SMIRNOV

Representative Ml Russia

Compass-Consulting

11 Bolshaya Tulskaya Street,
Moscow, Russia

Tel: +7 495 223 1764

Fax: +7 495 981 5188

E-mail: tceb@compass-consulting.ru
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MS. ESTHER CHIN
Representative M| Singapore,

Philippines and Indonesia

Pacific Leisure Marketing Pte Ltd
371 Beach Road,

#12-06 Keypoint 199597, Singapore
Tel: +65 6293 8488

Fax: +65 6292 5882

Mobile: +65 6292 5886

E-mail: esther@pacleisure.com,
tceb@pacleisure.com

MR. MICHEL COUTURIER
Representative C USA

Marketing Challenges
International Inc.

Suite 600, New York,
New York 10010, USA
Tel: +1 212 529 8484
Fax: +1 212 460 8287
Mobile: +1 917 660 5696
E-mail: mc@mcintl.com

¢

¢

MR. MARK COCHRANE

Representative E China

Tel: +852 2525 6160
Fax: +852 2525 6171

MS. WING WONG

Representative E China

Tel: +852 2525 6165
Fax: +852 2525 6171
E-mail: tceb.wing@bsgasia.com

MS. ZHANG Yl JUAN

Representative E China

Tel: +86 1348 2544 007
E-mail: candy.tceb@gmail.com

MS. SHEEMA VOHRA

Representative E India

22-A, F.F, Hauz Khas Village,

New Delhi 10016, India

Tel: +91 11 2651 1004,

2652 5585

Mobile: +91 98 1888 5542

E-mail: sheema.tceb@srm-india.com

MR. CHARLES LEONG

Representative E Singapore

Pacific Leisure Marketing Pte Ltd
371 Beach Road,

#12-06 Keypoint 199597, Singapore
Tel: +65 6293 8488

Fax: +65 6292 5882

Mobile: +65 8113 6469

E-mail: charles@pacleisure.com

MR. NGUYEN BA VINH

Representative E Vietnam

Tel: +84 842 7755 ext.18
Fax: +84 293 6024
Mobile: +84 903 406 383
E-mail: vinh.tceb@

tcebvietnam.com.vn
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espite the global economic recovery from the US

recession which began in 2008 and reverberated

into the first half of 2009, the US economic
slowdown began to show sign of alleviation in the second
half of 2009. This was especially evident in the fourth
quarter of 2009 when a strong rebound of the global
economy made its presence felt in the international trade
and financial sectors (Thai Economy in the Fourth Quarter,
Overview of 2009 and Trends in 2010, Macro Economic
Strategy and Planning Office, Office of the National
Economic and Social Development Board).

The recovery positively contributed to international travels.
According to the data from UNWTO, the global traveler
statistics were positive in the year 2010 with 935.2 million
international travelers, which represented an increase of
6.6% from 2009. This was despite a series of natural
disasters which included the earthquakes in Haiti, Chile,
California and Guatemala; the major flood in Peru, and, the
volcanic eruption of Eyjafjallajokull in Iceland which emitted
smoke and ash up into the sky blocking European flight
routes during 15-20 April 2010.
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Thailand’s tourism industry reflected such global trend, as
well. The number of travelers to Thailand in 2010 increased
by 1.69 million, bringing the total number of international
visitors to Thailand to 15,841,683 or an increase of 11.96%
or 1,691,842 over 2009. This is due to the increase in the
regional travelers (International Travelers Situation
Summary 2005-2010, Ministry of Tourism and Sports).

Nevertheless, the political unrest from March to May of 2010
forced cancellations and postponements of events in
Thailand. MICE operators had to relocate the venues and,
consequently, rising costs were incurred upon marketing
promotion, insurance and loss of marketing opportunities.
The incidents also badly affected the image of Thailand as
a preferred, high-potential destination of MICE travelers,
while the growth rate of MICE travelers and generated
revenue were lowered. To shore up the situation, TCEB
implemented several confidence-rebuilding measures along
with the maintenance and development of domestic MICE

market. The measures taken were as follows:
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1. Domestic MICE: An initiative intended to rehabilitate the The implemented measures succeeded in reaffirming Arsaufuanufnanlaguduisdneniniazaud@eiulunis

domestic MICE market through short-term, mid-term Thailand as a preferred destination for international MICE. ﬁmﬁuimﬁaﬂﬂixLwﬂlwsJLf]uqmwmaﬂmwwmﬁmﬂﬁwu
and long-term measures, while the government sector The international confidence earned was testified by some wwALaridngsanis lnegaindiegisnuddyndntulud
was encouraged to assist the resuscitation of the MICE major international events held in Thailand in 2010 as follows: 2553 fio

industry through budget allocation, international public
relations and sponsorship of events to be hosted
in Thailand

1.

19th International Congress of Nutrition
(ICN 2009)
Number of foreign participants: 2,501

19th International Congress of Nutrition
(ICN 2009)
TEnmyszyuna1aUsEng 59u31U9U 2,501 AY

2. MICE Summit: Organized in collaboration with the Approximate revenue generated: 281 Million Baht a519518lAdnUsemATIuIn 281 druumlneuseane
private sector, the summit functioned as a platform to
solicit opinions and suggestions towards the rehabilita- 2. 19th World Congress of Neurology (WCN 2009) 19th World Congress of Neurology (WCN 2009)
tion and the development of the Thai MICE industry Number of foreign participants: 3,439 T mdszyunsUTEva 9ud11U 3,439 Au
following the political unrest Approximate revenue generated: 430 Million Baht a519518lAdUsEmATININ 430 d1uuningUseanm
3. Development of the first and comprehensive Thai msdananssuverenannelulsemamelasinis Domestic 3. 48th Orient and Southeast Asian Lions 48th Orient and Southeast Asian Lions
MICE Industry Roadmap based on the inputs gathered MICE LLazmiﬁmu’]LLNuLﬁmmqmm%ﬂiiuimﬂm szasazu (OSEAL) Forum (OSEAL) Forum
under (2) JLUTNAN LATITEYE Sluﬂzﬂﬂﬁmﬁlﬂﬁ’Uﬂ’]ﬂ%}ﬁlﬁﬁ’lEJﬁuWu Number of foreign participants: 4,536 TEnmdszyunaUTEIa 531911 4,536 Au
qmamﬂssﬂwﬁﬁzﬂugﬂmﬂ%ﬁhmuﬂizmm AsUsTIFURUS Approximate revenue generated: 397 Million Baht a519518lAdnUsEmATININ 397 aruuiningUsyany
4. MICE Declaration: A joint declaration of the public and LLazmiaﬁuauumﬁmmﬁN5] Tudsznelne
the private sectors to develop the Thai MICE industry 4. Bangkok Gems & Jewelry Fair 2010 Bangkok Gems & Jewelry Fair 2010
under the framework of the above roadmap 1153A9u MICE Summit saufuniaienau wiiesyay Number of foreign participants: 7,652 T TImuNAUsEINA 9131 7,652 AY
{JlaﬁﬂLﬁuuﬁ%‘fl/aLauaIUﬂTiWyu‘ldjLLa%WWUWq&]ﬁWMﬂﬁMIM‘ﬂWEJ Approximate revenue generated: 669.55 Million Baht a519518lddnUsEmATINIL 669.55 anuuniagUsyunu
5. The above roadmap was submitted to the cabinet to nauAnmanisainuliasuniansiiies
have MICE adopted as a national agenda, which 5. METALEX 2010 METALEX 2010
finally was acknowledged by the cabinet resolution msyndemandedndiutasdeiausly (2) wsaviunui Number of foreign participants: 5,732 T PImuna1UTEIna 9311 5,732 Au
ihnmeselsauudaaamnssuludlneaduanysal aduusn Approximate revenue generated: 501.55 Million Baht #519518lanUsEmATININ 501.55 aruumlngusyany
6. Creative MICE
11599991 MICE Declaration #iuanaianusueisiuves
7. Thailand MICE Education masguazenyulunsvangeavnssuludlnenigldnseu

(For more details, see TCEB 2010 Highlights, p 069)
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Creative MICE

Thailand MICE Education

(s1eazs8enly viuangves aavu. U 2553 mi1 069)

aadu. shrovuds=9U 2553 039




PERFORMANCE IN FISCAL YEAR 2010
niwsduuanisalttuviu Jvuds:zuitu 2553

The number of MICE travelers to Thailand in the fiscal year of 2010 was recorded at 679,585 and the generated revenue
was 55,068 Million Baht, representing an increase of 10% and 22% respectively, when compared with the fiscal year of
2009 with 620,000 MICE travelers generating revenue of 45,000 Million Baht.

WaRiarsandnifunenguludiifuniadiindiussinalvnelugisuseuia 2553 wudrdduiu 679,585 au asreseld
WUsgina 55,068 a1uuIn nieliuduievar 10 uag 22 sudinuiilelUIeuifisuduleudszuna 2009 ATl
ALAunslug 620,000 Au a3e318ld 45,000 d1uum

Total MICE Visitor

gonsmtnfunengulud ganIN8l (d1uum)

1,000,000 80,000
900,000 70,000
800,000 \/’ \ 60,000
700,000 50,000
600,000 ‘ ‘ ‘ ‘ ‘ 40,000 ‘ ‘ ‘ ‘ ‘
2006 2007 2008 2009 2010 2006 2007 2008 2009 2010
(2549)  (2550)  (2551)  (2552)  (2553) (2549)  (2550)  (2551)  (2552) (2559
Fiscal Year
Yeuuseaneu
2006 2007 2008 2009 2010
(2549) (2550) (2551) (2552) (2553)
Total MICE Visitor 901,825 744,101 821,892 620,000 679,585
gonsmtndumnguludg
Growth (%) 17 10 25 10
wWuln (Gezay)
Total Revenue (Million Baht) 66,602 59,735 61,570 45,000 55,068
gonsusela (§1uun)
Growth (%) -10 3 -27 22

wWuln (Gezay)

Source: IP&C Statistics Report, Strategic & Planning Division, TCEB
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In the fiscal year 2010, TCEB won the bids to host 32 events in Thailand, of which were 20 international conventions, two
international exhibitions and ten new shows, or the events that will be hosted for the first time in Thailand with the support
of TCEB. Estimated revenue to the country was put at 1,880.29 Million Baht generated by 21,010 participants. Compared
with 22 events in the fiscal year 2009, TCEB successful bids rose by nearly 50%.

wenvndl ludeudszana 2553 aavu. fauszauanudnsarurn1sussyadnd S1uauvivdu 32 u lnefilssnaunmssglddhussna
#11,880.29 d&1uum Mndurudiinsananuuszann 21,010 au 0uiis 82 $uUsEnoussuUsEguuIuIng 311U 20 91U TULARAS
AuAuazinssanisuiued Swau 2 9w wardn 10 nudunuailnifedunuidadululsamalnefuasusnlasnisaiuanyy

Y4 davu. WisuWeuiuduiu 22 aululeuuszanu 25652 fo7n aauu. awnsaadunuussyadnslaiutuieuiesay 50

CONVENTION BIDS WON IN 2010

viuarunisvads=guurungrianguznisuszyadansiul 2553

Year Event Venue Estimated Number of
J Y AU Participants
MUY

2011/2554 44t World Airline Clubs Association Annual General Phuket/QLﬁm 300
Assembly (WACA) 2011

2011/2554  International Tennis Federation AGM 2011 Bangkok/nganne 400

2011/2554  The Global Advertising Awards Festival Phuket/QLﬁm 2,000

2011/2554  Southeast Asian Linguistic Society Conference (SEALS) Bangkok/N3ame 350

2011/2554  Joint Surgeon Meeting (Thai & US) Pattaya/finen 1,000

2011/2554  Meeting of the Wildlife Crime Working Group (WWG) Bangsean/unduéay 300

2012/2555  Asia-Pacific Water Summit (APWS) Bangkok/N3ame 1,000

2012/2555  MTB Marine Asia Bangkok/N3amn= 170

2012/2555  International Congress on Infections Diseases Bangkok/Ngamne 3,000

2012/2555  International Social Pharmacy Workshop Phuket/ql,ﬁm 250

2013/2556  21st International Union on Health Promotion and Pattaya/®wnen 2,500
Education World Conference on Health Promotion and
Education (IUHPE) 2013

2013/2556  International Congress of Sound and Vibration (ICSV) Bangkok/ngamnn= 410

2013/2556 2013 Joint International Meeting in Neurogastroenterology Phuket/QLﬁm 1,000
and Motility

2013/2556  Seventh-day Adventist Church, Southern To be announced 2,500
Asia-Pacific Convention aUsTNA

2014/2557  IYHF International Conference (HI) Bangkok/N3anne 550

2014/2557  International Mycological Congress (IMC) Bangkok/ngamnn= 1,500

2014/2557  International Working Conference on Stored Chiang Mai/%ieslva 600
Product Protection (IWCSPP)

2014/2557  International Symposium on Fruit Fly of Economic Bangkok/ngamn= 250
Importance (ISFFEI)

2015/2558  46th World Congress of International Society of Bangkok/N3anne 2,500
Surgery (ISW)

2016/2559  The XXVI International Congress of The Transplant Bangkok/Ngamne 4,500

Society (ICTS)

aadu. shrovuds=9d 2553 0M




EXHIBITION BIDS WON IN 2010
VIULFQVAUAILAzUNSSANISUIUIBIE
nguzn1sUszyadnsiul 2553

NEW SHOWS
viuasviky

Event/a1u

Show/91u

1. UFI 2011

International Wine Fair

2. AFECA AGM 2010

Bangkok Gems & Jewelry Fair 2010

CHALLENGES FACING THE DEVELOPMENT
OF THE THAI MICE INDUSTRY

As with the global economy and international tourism, the
Thai MICE industry continued to grow in 2010 although at
a slower pace of recovery than the overall international
tourism industry of Thailand. This reflects the trend of
globalization where changes occur at a rapid pace at
the international level. The changes take place in a wide
range of economic, social, political, environmental and
information technology spectrum, including international,
regional and bilateral or cross-border trade whose
restrictions are much more liberalized.

Other key challenges affecting the development of the
MICE industry, apart from globalization and unfavorable
economic circumstances, are as follows:

» Natural disasters: the case in point is the smoke and ash
emitted from the eruption of the Eyjafjallajokull Volcano in
Iceland which forced flight cancellations, particularly on
European routes. It had a direct impact on the decision
and management of MICE travelers, which are usually
more complicated and time-consuming than those of
ordinary tourists.
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China Best Buys 2011
World Agritech 2011

Health Food Ingredient 2011
Asian Living Showcase

Guangdong Product Fair

Korea Entertainment Show

Response Asia
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« Economic instability and fluctuating oil prices: these affect
changes in the number and design of the events, which
are adjusted to be more concise and custom-made in
order to meet the requirements as much as possible. Event
planning is made to save the expenditure in order to cut
costs, distance and time duration spent to reach the
destination. Travel schedule and vehicles used are also
affected by these factors.

Environmental concerns as provoked by awareness of
global warming and variation of natural cycle. The countries
with specific policies for environmental preservation have
become more appealing event destinations.

Expansion of low-cost airlines: low-cost airlines are
becoming more popular among business travelers due to
their lower price and offer of more routes. Countries with
more low-cost flights and routes are likely to be more
favored for meetings, travel incentives, international
conventions and trade exhibitions.

Expansion of large scale event organizing business:
this is both positive and negative for local organizers.
With increased influence, international organizers
have more leverage against and less loyalty towards
destination countries.

Quest for exotic and interesting locations and countries:
more and more attendants of meetings and exhibitions
look forward to traveling inside the country where they
join the events. Consequently, each country is developing
their sites of tourist attractions and tourism-related
products and services to attract and accommodate more
MICE events.

Stronger influence of procurement agencies: procurement
agencies of large businesses have more influence and
decision-making power to choose a destination country
on their own. Thus, marketing and proactive public
relations efforts have to focus more on such agencies.
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Besides, the cost competitiveness of the Thai MICE
industry was affected by the internal political uprising during
Apriland May 2010, the launch of Singapore’s Resort World
Sentosa which is fully MICE-accommodating; and, the
appreciation of the Thai Baht throughout the year.

Despite the political crisis affecting the decision of MICE
travelers to visit Thailand, TCEB successfully implemented
timely measures to restore their confidence in Thailand and
made strategic changes to safeguard and grow the Thai
MICE industries through various collaboration projects with
the private sector, as well as, to stimulate the domestic MICE
market. As a result, the number of MICE travelers and
generated revenue can be maintained, while bids can be
secured for several events scheduled to take place from
now until 2016.

wenanil Yadwavainaniunisainienisidiesvesivediniiou
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PERFORMANCE IN 2010

n 2010, TCEB-sponsored meetings and incentives

attracted as many as 94,974 international participants to

Thailand. During their stay, they spent an estimated total
of 5,935 Million Baht. The countries of origin of these visitors
are as follows:

1. North Asia
(China, Hong Kong, Japan, South Korea
and Taiwan)
Visitor number: 31,623
Approximate revenue generated: 1,976 Million Baht

2. South Asia, Middle East and Europe
Visitor number: 40,769
Approximate revenue generated: 2,548 Million Baht

3. Southeast Asia, Australia and America
Visitor number: 22,582
Approximate revenue generated: 1,411 Million Baht

Throughout 2010, TCEB encouraged operators in the MICE
industry to boost their participation in international trade
shows and road shows as a means to promote Thailand as
an appealing destination for meetings and incentive travels.

ganisaltauviud 2553

ul 2553 Mudnuszyunaznisvieaiisniietdusnatai
gavu. Winsaduayu awnsedfidunianguludaunds
Uszinalnedia 94,974 au Aaduyszaiunisselaainnis
TWevesinvienfisasiusiuiudssuna 5,935 dmuum uwiadu

1. aaaeeLwile
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91U 31,623 AU
Anndulszanaunissels 1,976 aruum
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FIUTUIU 40,769 AU
Anduyszunainissele 2,548 duum

3. aaneWenziuaaniiesld sadasiae wazalusnd
NI 22,582 AU
Aadulszunanissgls 1,411 duvm
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TRADE SHOWS

In 2010, TCEB and the Thailand Incentive and Convention
Association (TICA) jointly supported operators in the
private sector to participate in the following seven overseas
trade shows:

1. AIME (Asia-Pacific Incentives &
Meetings Expo)
Melbourne, Australia

2. GIBTM (The Gulf Incentive & Business
Travel & Meetings)
Abu Dhabi, the United Arab Emirates

3. IT&CM (Incentive Travel & Conventions,
Meetings)
Shanghai, China

4. IMEX (The Essential Worldwide Exhibition for
Meetings, Incentives Travel & Events)

Frankfurt, Germany

5. CIBTM (The China Incentive, Business Travel &
Meetings Exhibition)
Beijing, China

6. IT&ME (Incentive Travel & Meeting Executives)
Chicago, USA

7. EIBTM (The Global Meetings & Incentives
Exhibition)
Barcelona, Spain

viutnsalad

Tul 2553 aauu. Tugrugdlinisaduayunisdisiumsalyd
IisfvanavdsasunsUssuunma (ne) ddusenaunis
mMaenusmnunsalydluiasena 31uu 7 9w laud

AIME (Asia-Pacific Incentives &
Meetings Expo)
o Wesualdsu Usvwrsaansids

GIBTM (The Gulf Incentive & Business
Travel & Meetings)
a nyeey and ansgeomiuiedisnd

IT&CM (Incentive Travel & Conventions,
Meetings)
o eadesld Ussnadu

IMEX (The Essential Worldwide Exhibition for
Meetings, Incentives Travel & Events)

o LlaaunseAiise Ussmaeastiv

CIBTM (The China Incentive, Business Travel &
Meetings Exhibition)
o nysdinfs Usemeadu

IT&ME (Incentive Travel & Meeting Executives)
o WoTAln ansgelusn,

EIBTM (The Global Meetings & Incentives
Exhibition)
a lesunsielawn Useinaaily
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ROAD SHOWS

As a core MICE agency, TCEB led private operators and
relevant public agencies to join road shows in the following
nine countries/markets:

1. France 6. Singapore

2. Spain 7. Malaysia

3. Japan 8. United Kingdom
4. India 9. Russia

5. China

'|I
v
THATL

Thailand iy
= Max/mize i3

MAJOR MEETING AND INCENTIVES
EVENTS IN 2010

IT&CMA and CTW Asia-Pacific 2010

This is the Asia’s most premier meetings, conventions and
incentive travel show. It served as a key function for MICE
operators around the world to meet in Asiain order to explore
business opportunities. Thailand was awarded the rights
to be the venue of this international event for the ninth
consecutive year in 2010. It underlines the sustainability
of Thailand as an ideal destination for conventions,
international exhibitions and incentive travels in Asia.
The event was attended by 2,340 MICE visitors from 54
countries across the globe. Approximately 1,000 Million
Baht in revenue was generated.

Unicity Global Convention 2010

The event was organized during 3-6 February, 2010,
in Bangkok and its periphery and was attended by over
5,000 sales executives of Unicity from around the world.
The event generated over 300 Million Baht in revenue.

048 TCEB Annual Report 2010
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IT&CMA and CTW Asia-Pacific 2010

91U IT&CMA and CTW Asia-Pacific 2010 1Jusunansdudn
waruin1sfunstaussyuuagnisvioaiieaiiotdusnea
A slugfigalugfinaelouudiin waziduniidiAgyiilar
Fuszneunisludanilanldumulzfulutederiiolansm
Tonansgafialmaiq Usswealngldsuanssnnudinanfaseiy
wfudi 9 Wunismenduazuansinenin saonaumLnien
vadlnglunisiiuganunsyateniavesnisdauseyy nsuans
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PLAN FOR THE YEAR 2011

Marketing and Promotion

International MICE Activities

« To act as co-host of the ITRCMA and CTW Asia-Pacific
trade show

To participate in seven international trade shows, namely,
EIBTM, AIME, GIBTM, IT&CM, IMEX, CIBTM, and IT’ME

To organize nine road shows in nine potential overseas
market, namely, France, Spain, Japan, India, Russia,
Singapore, Malaysia, United Kingdom, and China

To arrange familiarization trips for foreign marketing
agents, representatives of media outlets and corporate
clients in primary target markets, such as Asia-Pacific
countries, as well as secondary target markets, such
as Russia

Product and Service Development

« To improve the effectiveness of promotional campaigns
to reflect current market trends and circumstances

« To promote and support new conference venues with the
potential to hold unique and innovative meetings and
incentive travels

« To focus on marketing and promotion activities by
appointing market representatives in key overseas
markets, which include Japan, Russia, Hong Kong, China,
India, Singapore, Malaysia, and Australia

¢
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Data and Statistics for Future Work Plans and
Marketing Development

To develop a reliable database system, consisting of
relevant report, research work, statistics reflecting trends,
facts and events relevant to meetings and travel incentive
industry. The collected data shall be developed into
easily-understood version and is helpful for future
marketing development.

To develop an integrated database system incorporating
data of relevant public agencies, private operators,
including clients, such as travel agents, media and
corporations. The system will be instrumental for the
development of work plans and statistics as well as the
analysis and data report.

To conduct marketing research and surveys in relevant
markets
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total of 101 international conventions in Thailand

enjoyed the dedicated sponsorship of TCEB in 2010.

These events attracted 33,880 foreign participants
who spent approximately 2,759 Million Baht during their stay
in Thailand. In all, TCEB-sponsored conventions increased
in number throughout 2010 but the number of foreign
attendees was lower than expected. This is due to a series of
political incidents occurring since 2008, including the event
leading up to the occupation of Ratchaprasong shopping
district in Bangkok in May 2010. All these incidents
negatively affected the confidence of foreign attendees and
organizers who were scheduled to hold international
conventions in Thailand during the period of political
uncertainty. This resulted in postponement of seven events
and eight cancellations, such as IFRA Publish Asia 2010,
4th Asian Respiratory Tract Infection (RTI) Forum and 2nd
International Conference on Oil Palm Biomass. The
majority of the events organized as planned during this
difficult period experienced fewer than expected foreign
participants.
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Some notable TCEB-sponsored events in 2010 included:

1. The 19th International Congress of Nutrition
(ICN 2009)
Number of foreign visitors: 2,501
Approximate revenue generated: 281 Million Baht

2. The 19th World Congress of Neurology
(WCN 2009)
Number of foreign visitors: 3,439
Approximate revenue generated: 430 Million Baht

3. The 48th Orient and Southeast Asian Lions
(OSEAL) Forum
Number of foreign visitors: 4,536
Approximate revenue generated: 397 Million Baht

4. The 15th Congress of the Asian Federation of
Endocrine Societies (AFES 2009)
Number of foreign visitors: 1,204
Approximate revenue generated: 105 Million Baht

5. The 7th Conference of the United Nations Day
of Vesak
Number of foreign visitors: 1,700
Approximate revenue generated: 127 Million Baht

feganudAyilinisadvayulul 2553 laun

The 19th International Congress of Nutrition
(ICN 2009)

T mdszyuna1UsEina 53u31UU 2,501 Au
Anduuszanunisnels $iuau 281 auum

The 19th World Congress of Neurology

(WCN 2009)

T Smdszyuna1UTEva 9u311U 3,439 Au
Anduyszanansneld $iuiu 430 druum

The 48th Orient and Southeast Asian Lions
(OSEAL) Forum

T ImdszyunsUTEva 9u311U 4,536 A
Anduuszanunsneld Siuau 397 duum

15th Congress of the Asian Federation of
Endocrine Societies (AFES 2009)
TEnmdszyunaUsEna 53311 1,204 AU
Andudszanansnels $1uau 105 a1uum

The 7th Conference of the United Nations Day
of Vesak

T SmdszyunaUsEva s3ud1uu 1,700 A
Anduyszanamsneld Sawau 127 duum
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MAJOR CONVENTIONS IN 2010

« The 19t International Congress of Nutrition was hosted
by the Nutrition Association of Thailand, under the
Patronage of Her Royal Highness Princess Maha Chakri
Sirindhorn. The congress focused on promoting
advancement in nutritional science and the exchange of
nutritional knowledge in order to create a better quality of
life for people. The highest number of attendees in
comparison with the previous events is a strong indicator
of the success of this conference. In addition, a great
honor was bestowed upon the event and the attendees
when Her Royal Highness Princess Maha Chakrai
Siridhorn presided over the conference and was present
throughout the event. The conference welcomed 3,086
attendees — 2,501 international and 585 Thai — and
generated approximately 281 Million Baht in revenue.

The 19th World Congress of Neurology was organized by
the Neurological Society of Thailand and brought
together medical specialists from around the world to
present their relevant academic work and exchange
specialized knowledge and new body of knowledge on
nervous system ilinesses that can be applied to the
treatment of the patients. The findings of these medical
developments can be proven in real life applications.
The event was attended by 4,057 specialists -
3,439 international and 618 Thai — and generated
approximately 430 Million Baht in revenue.

In the fiscal year 2010, TCEB also sponsored bids for the
rights to host 20 international conferences in future years,
with 21,010 foreign participants expected to spend
approximately 1,880.29 Million Baht. Such conferences
include the followings:
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Number Event Year Estimated Number of Participants
a9y U Vitdnan UsznnaunsidnTInyseu

1 Asia-Pacific Water Summit (APWS) 2012 1,000

2 International Congress on Infectious 2012 3,000
Diseases (ICID)

3 21st International Union on Health Promotion 2013 2,500
and Education World Conference on Health
Promotion and Education (IUHPE) 2013

4 Seventh-day Adventist Church, Southern 2013 3,000
Asia-Pacific Convention
International Mycological Congress (IMC) 2014 1,500

6 46th World Congress of International Society of 2015 2,600
Surgery (ISW)

7 The XXVI International Congress of The 2016 4,500
Transplant Society (ICTS)

Additionally, TCEB led MICE operators to attend
international trade shows to promote Thailand among
associations and agencies in target markets, whereas
road shows and relevant marketing activities were arranged
overseas to attract clients to host their international
conventions in Thailand. Below are the shows and marketing
events TCEB and MICE operators took part:

1. AIME 2010, March, Melbourne, Australia

2. IMEX 2010, May, Frankfurt, Germany

3. CIBTM 2010, September, Beijing, China

4. |TB Asia 2010, October, Singapore

5. IT&CMA and CTW 2010, October, Bangkok

6. EIBTM 2010, November, Barcelona, Spain

7. Road show 2010, February, Tokyo, Japan

8. Road show 2010, May, Geneva, Switzerland

9. Road show 2010, May, London, United Kingdom

10. Road show 2010, June, Beijing and Shanghai, China
11. Road show 2010, August, Singapore

12. Marketing activities in Indonesia in June 2010

13. Marketing activities in India in August 2010

14. Marketing activities in South Korea in September 2010
15. Marketing activities in Taiwan in October 2010
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TCEB also organized the academic seminar on
international conventions, or the 1st Convention Day
on 24 September 2010, to promote the organization of
international conferences in Thailand. The event served
as a platform for all involved organizations to enhance
knowledge and understanding about convention business
as well as, elements that contribute to the success of
international conventions.

MEASURES TO PROMOTE
INTERNATIONAL CONVENTIONS IN THE
WAKE OF POLITICAL CHALLENGES

From the year 2008 to 2010, Thailand experienced a
period of political challenges. This resulted in a lower
than targeted number of foreign participants and some
event cancellations. Consequently, the Conventions
Department decided to implement a series of effective
measures to offer emergency assistance to planned events
which were affected by political events and to those losing
confidence in hosting conventions in Thailand. Followings
are some of the measures:

Supplying convention organizers on a regular basis with
accurate and updated information regarding the current
political situation in order to boost confidence among
MICE organizers and attendees

Provision of additional financial assistance for MICE

operators who continued their international conferences
during the political crisis, so that their events ran as
scheduled, such as offering them new venue

After the crisis was over, management teams of
international conventions who planned to host their
events in Thailand in the future were invited to visit
Thailand in order to inspect the security and readiness
of Thailand in hosting international events. This initiative
was undertaken under ‘Come See Thailand’ project.
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Furthermore, the Conventions Department employed the
following marketing measures to promote and support the
organization of international conventions in Thailand, as well
as, to create good impression on overseas MICE operators
and attendees:

« Launching ‘Max Rewards 2010’ program to attract more
MICE travelers from such targeted countries as China,
India, Indonesia, Japan, South Korea, Malaysia, the
Philippines, Singapore and Taiwan

Implementing ‘Value Pack 2010’ program under which
marketing packs were distributed to the associations
or organizers and foreign attendees to impress and
facilitate them while in Thailand. The pack included
BTS sky train tickets, international SIM Cards, and
discount vouchers of Bangkok’s leading shops and
department stores.

Producing and distributing ‘Inspection Pack’ to
undecided associations and MICE organizers, so
that they select Thailand as a potential location for
international conventions

Producing ‘Convention Manual’ and distributing them to
target groups planned to host international conventions
in Thailand. The focused targets were foreign clients who
showed interest or were likely to host the events in Thailand.
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PLAN FOR THE YEAR 2011

Support for International Conventions
» Support Thailand’s bids to host international conventions

« To provide consultation on event organization and supporting
overseas marketing activities for the conventions due to
take place in Thailand

« To implement public relations campaigns for marketing
promotion purposes so that there are more Asian
participants in international conventions that will be taking
place in Thailand

Marketing and Promoting Public Awareness
« To participate in international MICE Travel Trade Shows in
key markets of every region

« To organize marketing activities to get access to overseas
target clients, such as road shows (during which private
sector operators meet and negotiate with target groups),
and Sales Calls, or One-On-One (during which operators
meet clients after appointment is made in advance)

To execute marketing campaigns to bring in target clients
from overseas associations, including from the press
and international conventions magazines in North
American markets. The aim is to let them experience
venue locations, hotels and accommodation and other
catering facilities in Thailand and to demonstrate Thailand’s
potential in welcoming overseas attendees.

To promote awareness of TCEB’s role in and TCEB
support for international conventions among domestic
and international target groups

To organize advertising and public relations campaigns
to highlight the potential of Thailand as a host for
international conventions among both domestic and
overseas target groups
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Enhancing Knowledge and Bolstering

Relations between Members of International

MICE Communities

« To chair the Asian Association of Convention and
Visitor Bureaus (AACVB) and participate in marketing
activities of other international convention associations,
such as ICCA, UIA and PCMA

To attend annual meetings of associations where
TCEB holds membership in order to enhance knowledge
and foster ties with fellow members

To organize international convention promotion activities
for relevant associations and agencies both in Bangkok
and other provinces

Development of MICE Industry

« To encourage professional convention organizers to
take part in bidding for the rights to hold international
conventions in Thailand by which TCEB will provide
counseling and financial assistance

« To produce ‘Bid Kit” within 2010, and distributing them to
target groups interested in bidding for the rights to
organize international conventions in Thailand

« To conduct surveys to collect marketing data, both in
terms of quality and statistical quantity, from overseas
attendees and data on the needs of service providers in
the private sector. Data on opportunities and constraints
of Thailand in hosting future international conventions will
be compiled from those involved in organizing conventions.
This planned activity will be instrumental in developing the
database which can support marketing activities.

To organize the 2nd academic seminar on international
conventions in 2011

To support the activities of Thailand Incentive and

Convention Association (TICA). This will be undertaken
under the project ‘Convention Promotion Seminar’.

058 TCEB Annual Report 2010

N uANNikazassaFuNusTunguaunInvasauAY
MmngadasnunsuszyuuIuIgi

Wuusesnuaunmu Asian Association of Convention and
Visitor Bureaus (AACVB) lunnuves aauuy. wazdnsiuianssy
AsAaIALarUsSEINFURUSSuAuUsEIMAauTnluaun Ay
PR v o ad Y a
MAgdasiunsUsyyuunIiaug a1dlenta 819 ICCA,
UIA, PCMA dudu

WasanudseagudsedUvesaninud aavu. (Juauidn
atunuAniuaraNuduiusTunguandnmeiu

Tnfanssuduaiunsdanisussyuunnndlitunguauing
wAZNUIBIUA1 TUNTITNG wagd19dwmin

NINAUIAHIVINTTY

- udnauliuieniudnudszyn (PCO) fidiusiulunis
Uszyadnsnsdnanuussguuiunendisaina Tag aauu.
AU nwsauianmsaduayuaunistu

« Tassnisdnvinglenisuseyadns (Bid Kit) ieuandnelviiu

'3
£

andnguidinunefiaulanisuseyadnsnisdnuyszyu
wmflulszivelng dvuaaiedulul 2554

- dailassnisdrmiananivdeyanianisnain iadsadfuas

AMAMAING LT INYTEYLY1NA LazdoyanIufenis
Y034 liUIN13AALONTN AaendulenduazgUassAd My
Usginalnglunisdanisuseguuiuiviflusuianaingd
dnfsrteslunisdanisussyy wasiitewungudeyadmiu
aUayLAINITIUNINITNEIR

v
¥ o

+ N133AMTFUNUNIVINTAUATTAUTZYLUIU A ATIN 2
Uszdnd 2554

- Winsaduayufanssuvesauand wasun1suszguuIuyi
(lne) 150 Thailand Incentive and Convention Association
(Thai) - TICA mglé@lasanis Convention Promotion Seminar

EXHIBITIONS
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PERFORMANCE IN 2010

n 2010, TCEB sponsored a total of 33 international trade

fairs and exhibitions, including new shows (excluding sub

show). All these events underwent evaluation of the
auditing firms and attracted as many as 19,396 foreign
visitors, whose spending generated approximately 1,697.15
Million Baht in revenue.

Some of the notable TCEB-sponsored events

in 2010 included:

Number of foreign visitors: 7,652
Approximate revenue generated: 669.55 Million Baht

Number of foreign visitors: 5,732
Approximate revenue generated: 501.55 Million Baht

Number of foreign visitors: 3,758
Approximate revenue generated: 328.83 Million Baht

Number of foreign visitors: 2,459
Approximate revenue generated: 215.16 Million Baht
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5. Bangkok International Gift Fair & Bangkok
International Houseware Fair (BIG+BIH Oct 2010)
Number of foreign visitors: 2,384
Approximate revenue generated: 208.60 Million Baht

6. ProPak Asia 2010
Number of foreign visitors: 1,666
Approximate revenue generated: 145.77 Million Baht

7. Food & Hotel Thailand 2010
Number of foreign visitors: 1,002
Approximate revenue generated: 87.67 Million Baht

8. ASEAN Living Showcase 2010
Number of foreign visitors: 695
Approximate revenue generated: 60.81 Million Baht

9. Intermach 2010
Number of foreign visitors: 601
Approximate revenue generated: 52.58 Million Baht

10. BMAM 2010
Number of foreign visitors: 678

Approximate revenue generated: 59.32 Million Baht

ROAD SHOWS

A number of road shows were organized overseas by TCEB
in 2010 to promote Thailand and attract exhibitors and
visitors to international trade fairs and exhibitions in the country.
There were eight road shows in the following countries:

1. Vietnam 5. India

2. China 6. Singapore
3. Japan 7. Malaysia

4. South Korea 8. Indonesia
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MEDIA FAMILIARIZATION TRIP

The Media Familiarization Trip was organized by TCEB for
foreign media, whose coverage is relevant to trade fair
industry, to visit several trade fair venues in Thailand. The
activity aimed at providing direct experiences for the media
so that they can produce report in their own countries based
on actual circumstances. In 2010, the trip was joined by
members of 15 media outlets from eight countries.

PLAN FOR THE YEAR 2011

Marketing and Promotion

« To carry on a comprehensive communication plan
(targeted for overseas market) under the campaign
‘Bangkok: Exhibition City of ASEAN’. The plan and
campaign will be executed in collaboration with public
and private alliances, such as the Bangkok Metropolitan
Administration, Thai Airways International, and the Thai
Exhibition Association (TEA). The execution of this plan
will focus on a comprehensive employment of foreign
media relevant to trade fairs, and online media, in order
to gain direct and continued access to the target groups.

To continually promote marketing and public relations
activities in order to attract new trade shows and to
encourage more efficiency of the existing shows. The
communication channel for this activity will be widened
to include TCEB websites in China and Vietnam.

To appoint overseas representatives in prime markets and
assign them to look for new shows, bring in more foreign
exhibitors and visitors and enhance the efficiency in data
service and provide close consultation to the clients in
prime markets
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« To enhance the role of TCEB in the target markets by
sponsoring annual meetings of trade exhibition associations,
such as UFI (the Global Association of Exhibition Industry),
SISO (Society of Independent Show Organizer, USA),
AFECA (Asian Federation of Exhibition and Convention
Associations), etc.

To continue Extra Night, Extra Smile project in order to
increase the number of foreign visitors to trade fairs. This
project has been implemented under Strong Thai 2010
government budget. In so doing, the procedures and
management processes will be streamlined so that they
are aligned with the organizers’ working plans, which will
better facilitate the project participants.

To initiate MICE industry promotion projects through
collaboration with relevant alliances in both the public and
private sectors, such as Department of Export Promotion,
Bangkok Metropolitan Administration and Thai Exhibition
Association (TEA). Examples of the promotion projects
include dinner forum on investment and export promotion,
road shows and familiarization trips for foreign organizers
involved in bringing in trade visitors and foreign exhibitors.

To develop and manage a database system in order that
more efficient services can be provided to clients in
different countries

To gain an insightful view of the strengths and weaknesses
of trade fair organizing and put forward solution guidelines

To create new advertising campaigns in order to promote
international trade fair industry with a specific focus on a
regional level exhibition
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THAI TEAM
To identify key stakeholders and set up THAI TEAM by
recruiting personnel from relevant public and private

sector organizations

To clarify the roles and functions of each organization for
the sake of the development of holistic support for the
industry

To form a team to reach common goals

Intelligence and In-depth Information
» To determine clear and appropriate functions

« To identify key research projects

+ To develop in-depth information in the key industry

Training and Development

The needs for training and technicality will be identified
by the Thai Exhibition Association (TEA), while the needs
for management development will be identified by MICE
Capabilities Development

To develop and initiate training projects

To form synergy with major overseas exhibition organizers,
such as UFI

To produce Exhibition Management Degree (EMD)
curriculum in order to develop qualified personnel in the
international trade exhibition industry

Standardization and Certification

« To provide training on audit and evaluation under the
campaign ‘Audit Event by TCEB’
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he Government & Corporate Affairs (GCA)

Department of TCEB is primarily tasked with a

mission to strengthen collaboration between
the public and private sectors in order to facilitate
domestic MICE operation and to enhance international
competitiveness of the industry.

MICE CITIES AND THAI TEAM

In order to extend and solidify the cooperation framework
on MICE Cities, which was co-signed by TCEB, Bangkok,
Pattaya City and Chiang Mai, MICE Industry Promotion
Committee is set up within each city. The committee’s
mission is to act as a central body in propelling MICE
industry on a continued and tangible basis. The MICE Cities
cooperation framework is aimed at promoting the
participating cities as an international MICE destination.

In 2010, TCEB and the MICE Cities launched several
marketing, sales promotion and public relations campaigns.
These included the invitation for MICE Cities’ executives to
join the road shows in such key markets as Japan and
China. The road shows were aimed at offering overseas
clients an opportunity to directly meet, discuss and receive
information from each city representative. The direct contact
contributed to enhanced confidence of overseas clients
and their decisions to have events hosted in the regional
cities of Thailand, hence, meeting the objective of TCEB in
distributing income and growth to the regional level.
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Additionally, GCA focused on enhancing the capability of
relevant personnel, especially lecturers in academic
institutions in the MICE Cities. To achieve the aim, GCA
worked together with MICE Capabilities Development in
organizing ‘Train the Trainer’ seminars. The curriculum
of the seminars, produced through close discussion
between TCEB and the lecturers, was customized to meet
the specific needs of each locality.

PLAN FOR THE YEAR 2011

» To expand the coverage of the MICE Cities cooperation
framework to more major regional cities. The target in
2011 is to sign the cooperation framework with Phuket.

« To continue joint marketing and sales promotion,
especially road shows in such key markets as Japan,
Russia, India, and China. In line with domestic MICE
promotion, TCEB will be organizing familiarization trips in
MICE cities in order to introduce and promote new
MICE-relevant products and services of each city to
wider markets, and to encourage the MICE Cities to
become active in developing MICE-relevant products
and services.

Organize local personnel training workshops, for example,
‘Train the Trainer’ in the MICE Cities.
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MICE
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ICE Capabilities Development is set up with a

primary mission in equipping MICE personnel

with essential skills and knowledge, as well as,
raising the organizational standard within the Thai MICE
industry. The eventual aim is to enhance the international
competitiveness of the Thai MICE industry.

ACTIVITIES IN 2010

MICE Capabilities Development, in collaboration with
domestic and overseas alliances, carried out knowledge
and skills enhancement activities for MICE personnel and
organizations in MICE industry and other related industries,
including university students, lecturers, and interested
public. In 2010, TCEB conducted 22 training courses.
A total of 1,271 individuals from 461 entities participated in
these sessions, which are detailed as follows:
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Course Month Date Organizer

nANgRINISHNOUTH o Fuil AR
UK Best Practice October/maau 5-6 TEA
New Media November/wgaanieu 9 TCEB
Change November/ngAdngu 27 TCEB
EMD November/ngadngu M1-M4 TCEB
AEC Seminar November/wgaanieu 30 TCEB
MICE Education — Pattaya December/suinms 2 TCEB
Time Management January/unsnau 19 TCEB
AEC Focus Group February/qumﬁuﬁ 3 TCEB
Waste is Gold February/nuaiiug 23 TEA
Conference & Exhibition Management March/fiunau 17-18 TICA
Project Management March/fiunmu 29-30 TCEB
Sales Techniques May/weun1eu 20-21 TICA
Intro to MICE May/wgen1eu 27 TCEB
2nd Go Green July/nsngeu 7 TCEB
Crucial Conversations July/nsnge 19-20 TCEB
Presentation Skills July/nsngeu 22-23 TCEB
Crisis Seminar July/nsngray 22 TCEB
World Expo Seminar August/gemay 24 TEA
Sales Techniques August/dama 26-27 TICA
MICE Market September/fugieu 3 TICA
The Professional Exhibition September/fAugiau 7-8 TEA
Leadership Revisit September/Augieu 24 TCEB

TEA: Thailand Exhibition Association/au1eunisuanidua (lne)

TICA: Thailand Incentive and Convention Association/aunauduasunisuszyuuiuivid (lne)

PLAN FOR THE YEAR 2011

To cooperate with relevant alliances, such as the Thailand
Incentive and Convention Association and Thailand
Exhibition Association, to organize MICE skill-training
activities for personnel in meetings, incentives, and
exhibitions industries

To conduct activities aiming at imparting management
knowledge to MICE industry operators, such as change
management, leadership development, and use of
modern information technology media

To raise multi-faceted standards of MICE entities, such as
Green Meetings Standard and Food Safety Standard
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DOMESTIC MICE
FOR ECONOMIC RECOVERY

he political unrest that lasted from March to June

2010 inflicted severe impacts on the Thai MICE

operators, resulting in a lowered number of MICE
travelers and revenue targets by 11% and 30% respectively.
In response, TCEB made active intervention by introducing
a series of strategic changes to stimulate the industry.
The plans and approaches were devised on the principle
of ‘Revitalizing Economy and Transforming Crisis into
Opportunity’ to inject short-term, medium-term and
long-term impetuses to the Thai MICE industry, which
were subsequently submitted for cabinet approval.
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The short-term plan was to stimulate and accelerate the
recovery of the Thai MICE industry, by which the forum titled
‘Domestic MICE for Economic Recovery’ was organized to
solicit the recovery inputs from the domestic MICE
operators. The key message was that urgent measure to
have meeting events hosted inside the country should be
implemented. The government should be a main actor in
stimulating public agencies and local government
organizations to hold more meetings and seminars outside
their offices in the second half of 2010. The proposed
measure can generate income and create jobs and
contribute to the dynamism of the domestic MICE industry
upon which the industry can make a further inroad into the
regional and international markets. Other short-term
initiatives included tax incentives, financial compensation
and insurance for operators and MICE travelers alike.

The mid-term plan involved the expansion of marketing
opportunities, the focus of which was placed on sales
promotion to stimulate the market and road shows, including
meetings with associations, organizations and event
organizers to boost up their confidence. As for the long-term
plan, the proposed measures were geared towards
rebuilding the image of the Thai MICE industry through
continual communication with target countries, participating
in overseas road shows together with the government’s
economic team and organizing familiarization trips for foreign
event organizers and overseas press to experience for
themselves the actual circumstances and Thailand’s
readiness as a host of international events.

Additionally, TCEB pushed for the cabinet approval for
rehabilitation measures for MICE operators and overall MICE
rehabilitation plan, which covered budget expenditure,
collaboration with public agencies to support hosting events
in Thailand, and government’s information management to
revive the image of Thailand.
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MICE SUMMIT

MICE Roadmap and MICE Declaration

In addition to the brainstorming for short-term, mid-term
and long-term rehabilitation measures with the private
sector under the ‘Domestic MICE for Economic Recovery’
project, TCEB and MICE operators agreed to develop
Thailand’s first MICE Roadmap to position MICE as a
national agenda and for each relevant actor to propel forward
the industry in a unified and efficient manner. This roadmap
is expected to lay a solid foundation for the Thai MICE
industry and prepare it for future competition within the
framework of the ASEAN Economic Community in 2015.
With this roadmap, Thailand stands a chance of becoming
the preferred MICE destination in Asia.

The above initiative became an impetus for TCEB to
organize MICE Summit. As a demonstration of the synergies
between the relevant parties, the MICE Summit was a
platform where over 500 participants from TCEB, the MICE
industry and accredited individuals brainstormed together
to design a framework for the MICE Roadmap, which
covered the following four key areas:

1. Domestic market
« Encourage corporate clients to host meetings,
seminars and trade exhibitions within the country
on a continued basis, as well as, stimulate
emotional involvement

2. Overseas market
« Enhance marketing potential and opportunities for
the MICE industry with emphasis on quality buyers
and securing of regular clients. This is to be achieved
under the unified coordination of ‘Theme Thailand’.

« Secure currently existing events through close
collaboration with the clients and by launching
marketing activities which contribute to the
decision making
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3. Public relations and promotion of Thailand’s image

- Engage in public relations and create confidence
among the MICE industry at the demestic level and,
subsequently, in international scope

» Create understanding of the MICE industry among
relevant personnel in the public sector, local
organizations and other relevant bodies

4. Government-sponsored development of the

MICE industry

» Personnel capacity building to achieve long-term
development of the MICE industry in an efficient
manner

» Develop tangible measures and support the
submission of intentions to host events by
allocating additional government budget for a
unified and concrete rehabilitation of the MICE
industry, and alter the relevant working processes
to achieve greater flexibility

Encourage the government to push forward creation
of events, particularly flagship events of both
domestic and foreign origins

Propose the establishment of a joint public and
private bidding fund to support event biddings

Develop the whole system of the MICE industry
database to benefit both the public and private
sectors
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Subsequently, the TCEB compiled the inputs of all parties
to formulate the MICE Roadmap - Thailand’s first.
The complete roadmap was published with detailed
operational guidelines of each of the four aforementioned
key areas.

Furthermore, the roadmap defined the operational plan of
TCEB for the fiscal year 2011, in which three-pronged
strategies are identified: WIN, PROMOTE and DEVELOP
(see details in 2011 TCEB Strategic Plan, p 097-103). After
the completion of the roadmap, TCEB organized the event
‘Brainstorming for Thai MICE Direction’ to deliver the
complete roadmap to the MICE operators and relevant
agencies in both the public and private sectors.

During the event, the participants jointly produced MICE
Declaration in which their shared will to develop the industry
within the framework of this roadmap was demonstrated,
so that all sectors became unified and achieved maximized
efficiency in their driving of the Thai MICE industry. Also
it helped lay a solid foundation for the readiness and
competitiveness of the industry in light of the ASEAN
Economic Community 2015 Framework, which will eventually
position Thailand as the MICE destination of Asia.

The roadmap was subsequently proposed to the cabinet
and won approval because its essence corresponded
with the government’s policy of positioning MICE industry
as one of the leverages with which to propel forward the

country’s economy.
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CREATIVE MICE

The efforts of TCEB to strengthen the Thai MICE industry
in 2010 were not limited to the roadmap. The ‘Domestic MICE
for Economic Recovery’ was extended under the ‘Creative
MICE’ project, which was in correspondence with the
economic recovery measures of the government as funded
by “Thai Kem Kaeng’ Budget, following the political crises.
Creative MICE project aimed to familiarize all sectors and
regions with the MICE industry and to seek the involvement
of the public sector, the private sector, educational institutions,
the media and members of the general public. TCEB
encouraged the localities to become aware of the potential
in their products and MICE venues that can be offered with
innovative angles and forms under the creative concept
‘Reflect, Revamp and Rebuild’. This was in line with the Creative
Economy policy of the government aimed at rebuilding the
economy and developing economic opportunities so that
local value-added products are generated.

To this end, TCEB implemented the Creative MICE project
in three provinces, namely, Chiang Mai, Pattaya/Chonburi
and Songkla. They are all strategic locations with the
potential to host meetings and exhibitions. The project was
well received by governmental agencies, operators and
educational institutions in the said provinces. Each was
inspired to establish MICE City as their selling point which
is possessive of unique characteristics in parallel with their
firmly established status as a regional center of economy,
tourism, transportation and education. Pattaya City, for
example, would publicize its new angle to the global scene
by developing Pattaya into a MICE City, apart from its
status as a colorful tourist destination of the East. As for
Songkla, Prince of Songkla University signed a collaboration
agreement with TCEB with the aim to position itself as the
center for the development of MICE industry personnel in
the South and the extension of MICE knowledge to local
target groups. Chiang Mai aimed at integrating information
technology with its local wisdoms to create added values
for their products and services.

Under Creative MICE project, TCEB also ran ‘MICE 4 Youth’
program to draw in the participation of students of local
educational institutions in the activities in order to foster
their understanding about the MICE industry.
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A= GREEN

MEETINGS

Advancing the Future of MICE

GREEN MEETINGS

Many organizations are currently much more focusing
on environmental issues in running their business. In
response, TCEB and MICE operators have collaborated in
running Green Meetings project. The aim is to promote
environmental responsibility among MICE operators
because it is envisaged as an approach to save costs
through resources minimization, while enhancing their
competitiveness and reputation and, opening new
windows of marketing opportunities. Positive business
opportunities are, thus, on offer for their marketing,
corporate image building and corporate social
responsibility. Besides, Green Meetings can be employed
as a marketing tool in attracting MICE travelers overseas
who place importance on eco-friendly meetings, seminars,
travel incentives and exhibitions.
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As a result of Green Meetings campaign initiated by TCEB,
Thailand has become the first country in Asia who
champions such eco-friendly approach as a means towards
environmental conservation and the elevation of meetings
and seminars in Thailand to recognized international
standards. The eco-friendly approach is also initiated to
correspond to the results of the survey ‘Leadership in
Sustainability: The Why and The How’ conducted during
UFI Annual Conference 2010, which was organized by MCI,
a firm involved in global conference organization business.
According to the survey, Bangkok is recognized for its
notable performances in the development of Green Meetings
(Developing Leadership). Bangkok is ranked first in Asia
and one of the ten countries worldwide whose eco-friendly
performances are selected for consideration. The judgment
of their performances was made on the basis of the product
and services offered by the convention centers and the
agencies directly in charge of MICE, which are in
compliance with the criteria of environmental sustainability
as required by APEX/ASTM Environmental Sustainability
Draft Standards.
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In addition, TCEB conducted a ‘Green Survey’ to compile
the data on eco-friendly operation of MICE industry
operators. The result of the survey was later employed by
TCEB and Thailand Environment Institute (TEl) to develop
Green Meetings Guidelines.

The handbook contains details on organizing eco-friendly
meetings, seminars, travel incentives and exhibitions. The
practical approaches are laid out under the conceptual
framework of avoidance, reduction or reuse, the whole of
which is categorized into optimal use of resources, reduction
of waste and pollution, reduced use of chemicals, reduced
use of energy, efficient use of resources and environmental
conservation. All these approaches are applicable to eight
aspects relevant to MICE event organization to make them
eco-friendly, which consist of event venue, accommodation,
transport of event delegates, food and refreshment, event
format, public relations, souvenirs, and event running by the
organizers. These eight aspects can be adopted and used
as standard criteria in developing Green Meetings by event
organizers and hosts of event.

Furthermore, TCEB has provided support to MICE industry
operators who put Green Meetings guidelines into practice
by honoring their compliance in the ‘Recognition List’ as a
means of their corporate public relations. Together with this,
TCEB has provided training and imparted knowledge on
Green Meetings practices.
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THAILAND MICE EDUCATION

One of the TCEB’s key missions is to develop the
professional skills of personnel in the Thai MICE industry.
This is due to the fact that a shortage of professional
personnel still persists, in spite of the continued expansion
of the industry, which has grown by 20-25% annually. It is
forecast that the MICE industry in 2011 will grow by 10-15%
and attract approximately 720,000 MICE travelers to
Thailand, which will generate estimated revenue of 57,600
Million Baht. The figure demonstrates the continued growth
of the industry, thus, necessitating the enhancement and
development of the personnel to meet the expanding
structure of MICE businesses. This is especially important
in light of the cooperation framework on ASEAN Economy
Community, which is set to be realized by the year 2015.
The regional economic integration is aimed at creating a
single market with common manufacturing base, where
movement of products, services, investment, capital and

skilled workforce is liberalized.
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TCEB AND ITS MISSION TO PROMOTE
MICE KNOWLEDGE

TCEB has been promoting the development of MICE
education quality among academic institutions, as well as,
public and private agencies. The aim is to elevate the
capacity of relevant personnel to be in line with the
expansion of MICE businesses. The target workforce will,
thus, be able to apply their gained knowledge to move up
the ladder of their career and earn income, while, on a
wider scale, contributing to the creative development of the
society and economy. In all, the mission is aimed at enabling
the Thai MICE industry to compete at international level and
making it part of the engine in stimulating the economy at
the macro level.

This mission is in line with the government’s policy
strategies, in which the MICE industry is developed into one
of economy-driving engines. To achieve the mission, TCEB
has collaborated with its key MICE industry alliances, for
example, the Thailand Incentive and Convention Association
(TICA) or the Thai Exhibition Association (TEA), as well as,
alliances in commercial and educational sectors, such as
Department of Export Promotion, universities in all regions.
TCEB and the alliances have jointly developed the campaign
‘Thailand MICE Education’. The objective is to provide
knowledge and professional skills to people across Thailand
through the four projects, each developed for each of the
four target groups, as described below:

1. Train the Trainer: This project focuses on enhancing
the potential of lecturers, teachers, instructors, and those
involved in educational fields and MICE operators.
The aim is to enable them to gain expertise and
insightful understanding in the MICE industry at both
the national and international levels.

2. MICE 4 Youth: The project is aimed at developing and

imparting knowledge about the MICE industry to
students nationwide.
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3. Govern MICE: The project concentrates on developing
and providing knowledge related to the MICE industry
to civil servants and public sector employees nationwide,
especially in the four MICE Cities, namely Bangkok,
Pattaya, Chiang Mai and Phuket.

4. MICE Ed: The project is created to build up the
capability of operators in other MICE-related industries,
so that they foresee the possible and complementary

benefits.

TCEB AND THAILAND MICE EDUCATION

In 2010, TECB organized road shows to provide knowledge
and basic understanding of the MICE industry to students
and lecturers in universities across the country. Together
with these, a number of exhibitions related to the MICE
industry and global scale MICE events hosted in Thailand
were held, whereas on-site visits were organized for students
to get practical experiences at distinctive MICE venues in
each province. The activities were undertaken in all five
regions of Thailand, namely, the central region, the North,
the East, the Northeast, and the South. Specifically, TCEB
has hosted throughout the past two years such events
in Chiang Mai, Pattaya City, Khon Kean, and Haad Yai
(Songkla). In Songkla, TCEB signed a cooperation
agreement with the Prince of Songkla University on the
joint extension of knowledge about the MICE industry, as
well as, joint development of MICE-relevant personnel,
enhancement of international competitiveness of Thailand,
including joint planning, laying down guidelines and carrying
out the extension of MICE knowledge to relevant agencies.
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FUTURE DEVELOPMENT OF THAILAND
MICE EDUCATION

TCEB shall collaborate with educational institutions to
jointly promote and develop the MICE industry in several
aspects which include the followings:

1. To jointly develop MICE curriculum and knowledge
through the establishment of MICE Standard Guideline.
The guideline shall serve educational institutions in
their design and development of the curriculum, be they
in the field of academic content, and personnel
qualifications required by the business sector so that
they can respond to the expansion of the industry.

2. Toproduce adirectory of MICE operators or ‘Brain Bank'’.
This shall function as a useful database for educational
institutions when they look for resource persons and
windows of opportunity to make exchanges of
knowledge with the private sector.
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To scale up ‘Train the Trainer’ project
» Organize training activities and seminars for the
lecturers and those involved in MICE education

» Widen learning opportunity through practice in order
to gain ‘hands-on’ experiences from the projects
implemented

« Provide scholarships to MICE-related research projects

To extend relevant knowledge to students

« Organize in-depth training seminars, focusing on
the job training as a means to gain practical
experiences. The targets are those educational
institutions where road shows had previously
been organized

» Disseminate MICE knowledge among vocational
students so that they can directly employ the

knowledge for their jobs

n159818lAsaNTs “Train the Trainer”
« A39ARANsSUAUTY Fuuwl TRwAANI1Tdwaztavting
ns@nwAuesRAuiAulud

- M3venglonianisdnwludnuaznisujiinuieduda
Uszaunsala3dlulasanisnng

s nsueunuatvayudiniulasinisideiiieadu
guamnssulud

NsregankAzENaIRANIUNNqudn dnfnw

- M3dnousudunundadnidunsinufiRauioduda
Usgaunsalade Tnstomznisifunguanidunisinui
Iafinnsludnfanssulsalyiniudy
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BID TO HOST WORLD EXPO 2020
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n 2010, TCEB succeeded in pushing forward the Cabinet

resolution mandating TCEB to work for Thailand’s bid to

host the World Expo 2020, a global exposition of the
Bureau of International Expositions (BIE). The official
declaration of the Thai government’s intention to host this
mega event was made during Thailand’s national day at the
World Expo 2010 in Shanghai, China in September 2010.
TCEB initiated this landmark bid because it envisioned
that the hosting of World Expo 2020 would contribute to
national development in four main areas: economy and
investment, social development, education, as well as
creating a window of opportunity for Thailand to show its
full capability and potential to become the hub of world-class
meetings and trade exhibitions to the world. This foresight
is in accordance with TCEB’s proactive marketing and
long-term planning strategies, which aim to bring in mega
events to Thailand. It is also in line with the government
policies on creative economy and the positioning of Thailand
as a hub of meetings and trade exhibitions in Asia.
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To put the Cabinet resolution into motion, TCEB's first move
was setting up a working group comprising relevant public
and private agencies, such as the Ministry of Commerce,
the Ministry of Foreign Affairs, and the Ministry of Finance
and Tourism Authority of Thailand. Included in the working
group were the three core associations; the Thailand
Incentive and Convention Association (TICA), the Thai
Exhibition Association (TEA) and the Thai Hotels Association
(THA). The representative of Pacific Asia Travel Association
(PATA), TCEB'’s advisor, headed the working group, which
was in charge of conducting preliminary feasibility studies,
preparing planning data, making preparations and
arrangements, suggesting a suitable venue, estimating
budget as well as analyzing both direct and indirect
benefits generated for Thailand, the image of Thailand
both in economic and social terms, and contribution in
terms of development for the host city. The findings were
subsequently submitted to the government.

The findings confirmed Thailand’s readiness and
potential, including its status as a top travel destination,
the availability of personnel in possession of relevant
knowledge and expertise in organizing events of world expo
scale, the readiness of public and private agencies to
lend support and cooperation, and Thailand’s history of
participation in the World Expo since the beginning.
Furthermore, Thailand has accumulated experiences in
hosting global events, such as the Royal Flora Rachapruek,
which was held in Chiang Mai in 2006, a horticultural
exposition endorsed by the Bureau of International
Exposition (BIE).

Tunsudnduliniasganiulasinig aadu. lasuduaienis
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TCEB also hosted ‘Open Day: Thailand for World Expo
2020’, a forum that gathered over 400 participants from 291
organizations representing public agencies, business
groups, the MICE industry and the tourism sector. They
brainstormed on Thailand’s bid to host the World Expo 2020
and unanimously agreed to lend their full support. They
agreed that the event would clearly demonstrate Thailand’s
potential, create a positive national image and build inter-
national confidence, as well as elevate national development
as a whole. The discussions and subsequent conclusions
were broken down to five key areas; major theme of the
event, cooperation, physical factors and facilities, investment
and bidding.

TCEB submitted the findings and the opinions of the
aforementioned stakeholders to the Cabinet, who
subsequently approved the mandate to move forward
with the official bid submission as chronologically shown in

nowdnauenanisnwiwniguia aalu. dwdiamdanu
Open Day: Thailand for World Expo 2020 wisldifiunafiszau
AuAniuien1siiusymalneauedndudinindnsu
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ngugaamnssyluduagnisvieaiieanda 400 Auan 291 vefns
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the table below:

20 April 2010

20 wwygu 2553

The cabinet reached a resolution to approve, in principle, the implementation of the project
involving the submission of the bid to host the World Expo 2020 as proposed by the Deputy Prime
Minister (Major General Sanan Kajornprasart). In this regard, TCEB was assigned to discuss with
the Office of the National Economic and Social Development Board (NESDB) in proposing
the approach of project feasibility study, which was aimed towards future decision, especially on
the selection of the venue location, so that it is in alignment with mass transport system and
infrastructure investment plans, and the selection of appropriate theme. It was required that the
study be completed within 60 days and submitted for the cabinet’s consideration.

AugsguuasiiuAoud@lundnnishiduiulasimsauedududinmdanuunnssulan ad 8ndlu 2020
yosUszinAlng mudl seneniguuni (wan3 alu vasuszaa) aue Tasli aauu. wiefudiinem
ANZNITUNITNRUINISATYA Az deAuLise R YnausuumanisAnwanuduldldvedasinig
(Project Feasibility Study) Lﬁaﬁﬂlﬂqjmiﬁﬂﬁﬂﬂuaumm Tnoanzludinvesnisidenadaiufisnay e
Taenadostuununisanmy ssuvsudanasuasassyulnaiiugiu nsdadeniate (Theme) vasu
Auwnzan Tuduadanelu 60 fu ieiausnuziguunifiasandmuauum

23 April 2010

23 wygu 2553

The Deputy Prime Minister (Major General Sanan Kajornprasart), acting in the capacity of TCEB
supervisor, formally signed Office of The Prime Minister’s Order No. 100/2553 which required that
a working group be set up to handle the preparation of Thailand in its bid submission to host the
World Expo 2020.

589U8NTINUAT (Wans ad vasUseaan) lugnuesesunensguuninidugua aauu. liasuudidadin
o aa " ° = o w v % 9

WeNSgUUAsT 100/2553 uswanaizyinnumssunisdmsulasinisiauedidudinmdanuunnssulan

ad 18n4lU 2020 vosUszinelng
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6 May 2010

6 WyuAAY 2553

Office of The Prime Minister’s Order No. 1/2553 was issued requiring the setting up of a sub-working
group tasked with finding a suitable location to host the World Expo 2020 and selecting the theme.

o & o w o ad " o ' o o a o a ¢
Adedinuiensguunin 1/2553 unsdennerinaugesiiionisdanianiuiidnauunnssulan an
WBNTlU 2020 wazn1sAndonwuIAnYeIY (Theme)

10 May 2010

10 wown1AL 2553

The sub-working group held its first meeting (1/2553) to find a suitable location and theme.

It was agreed during the meeting that the Ministry of the Interior would inform the provincial
governors interested in proposing their provinces as the host for the World Expo 2020. Finally,
there were six interested provinces: Ayutthaya, Chon Buri, Chantaburi, Petchaburi, Chiang Mai
and Phuket. In order that the feasibility study was conducted in a quick but organized and efficient
manner and within the prescribed timeframe, a sub-working group was set up to conduct the
study of the potential provinces. The study included the examination of data, surveying the area
of the potential provinces and their adjoining provinces and holding meetings with relevant sectors
to solicit their inputs and suggestions. It was required that the findings be submitted to the
working group in charge of project preparation. During the meeting, another working group was
also set up to study and develop the theme for the World Expo 2020.

Usgyuanyinugos a3an 1/2553 lien1sdavmanuiivanzaud miun1sdnnu uagnsfnideniuifn
(Theme) wan1sdnnunmnssulan Gad 18ndly 2020

fszyuiludiureuliinsgnsrmmalneudansounisinnsannisdamanuiifnnuamnssulan ad
Bndlu 2020 Tiafisnisdmindaulassiauednfudinmdnnuuvnssulan Bas gl 2020
Tawagulénn &1 6 Sandafiaulaiauedufudnim Ao Smianszunsaiogser Sandnvays Saviadunys
Fefanesys Sonindodml wardmiaguin v Weldnsdudumsfnyanudululflunsduiums
Tasamseniduluseanudeuios sia5s Guszanian wazanunsadudunisiuduaianielunseusvey
naniitmun Sdliussisnagrhaugesifionisdmafnumanuiululfve s iaidfui v zauuay
fidnsamndenduaniuiidney Tnefiniiidne aseaoutoya uasdisiefiuiivesdmiaiifaud
fumnzauwasiidnoammieuduanuiidnnus sufsiiuidodedunguiminlndifes nfouise
wi3esudunnaadiuiiiisades iesuilsnuAniiu feya masnsudeiausuugsne uazsenusans
Anwliaasrinueieunisiasims wavursiemsyhauitomsfnwuasianmideuunfnnisinmnu
(Theme) vosuumnssulan Bad 1Bndlu 2020
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9 August 2010

9 &nAu 2553

The sub-working group held its second meeting (2/2553) to follow up the tasks of finding a
suitable venue for the World Expo 2020 and the selection of the theme.

The meeting reached a resolution to agree with the result findings on the venue location. By
taking into consideration the venue selection criteria, it was found that the top three potential
provinces were 1) Ayutthaya, 2) Chon Buri and 3) Chiang Mai. The meeting also agreed with the
theme, ‘Redefine Globalization: Balanced Life, Sustainable Living’ which was researched and
proposed for the World Expo 2020. The findings on venue location and the proposed theme were
to be submitted to the cabinet for consideration.

st (soufiaw) afafl 2/2553 nsdnmanuiidnausmnssulan dad 1BndlU 2020 waznisdniden
WWIRAT8991Y (Theme) Aaizsieus SuRfureunanisAnwinisdamaniuisniy Tnenanisane
Msdamaauianiun fefinsamdninasinisdnidenfiuilunisdaanunuii 3 Swiadidanumdeuuas
Taawiulugdudiu fo 1) fwdanssunsalogsen 2) Smiavay3 uar 3) fwdadedml nuaiusey

- -

nsAmdeNwIIAnYeIY (Theme) Ao denulnsivetlaniAdnd a8y Welaniiauna vise Redefine

v &

Globalization: Balanced Life, Sustainable Living vaslassnisi@usaiduidnnmdnauuvnssulan Ran
< = 9 aa
WOndlU 2020 8eUszmAlneiolausAULs FUURSRAIT
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24 August 2010

24 danau 2553

The cabinet made a resolution to acknowledge and approve the submission of TCEB on
the following:

1. Acknowledgement and agreement with the result findings on location and theme for Thailand’s
bid to host the World Expo 2020 in accordance with the cabinet resolution made on 20
April 2010.

2. Establishment of TCEB as the organisation in charge of conducting detailed project
feasibility studies in three provinces: 1) Ayutthaya, 2) Chonburi, and 3) Chiang Mai. The result
findings and conclusion should be made within 120 days so that they can guide the future
decision, particularly in regards to the selection of the location within the studied province, so
that it is in line with the selected theme and the government’s investment plans on the mass
transport system and infrastructure, including the preliminary estimation of budget required
for each phase of the preparation.

3. Establishment of TCEB as the organization to launch the initial public relations campaign on
the progress Thailand has made in the bidding to host the World Expo 2020. This mission
aimed to inform the public of the benefits generated for Thailand and to mobilize pubic support
and cooperation in hosting the global event.

o

AzSgUURS TuRSunTIukazugeUANT daul. laue Aadl

1. Sumsukaziiureuranisfinwn sdamaauidnauwaznisAnidenuwifnuesa1u (Theme) veq
Tassnsiauedududinndnnuunnssulan dad Wndlu 2020 vesUszmdalve auufaassguuns
Wodui 20 wweu 2553

2. W aavu. dufdunisAnwenuduldlsvedasinislu@edn (Detail Project Feasibility Study) Tu
3 Wuil Ao 1) FwmTanszunsaiogsen 2) SwTnvaud woe 8) Smindeslvl Wldueagunely
120 fu iethlugnmsdadulaluowian Tasamgluduvesnisidenanuiifieedasinisnely
Fnia elvaenadesiuiuiAnuedsu (Theme) LNUAITAINY UATLNUSEUUIUAINIATULAL
assulnafiugIuresiguia TaminsUssnunsulssnandosiu sdeddluuasduneuns
WIBUNIT

3. W aavw. dndunisusznduiusludesiudsmnuduniilunisiaueduiieuszyadvsidudinm
Fneuunnssulan dad 1ndlu 2020 vesUsemalng weilunmslianuiundssanvuiwasslen
vszalngagldsunarasniausuiiesilalunssududinmauunnssulan Bad 1Wndll 2020

5 September 2010

5 fugneu 2553

Prime Minister Abhisit Vejjajiva formally announced Thailand’s intention to submit the bid to host
the World Expo 2020 at the World Expo 2010 in Shanghai, China.

WgpAans LTz wieniguuns lsemasansnnudwegradumenislumsiauedufioUszyadnd
Judnndaauamnssulan Gad 1Bndlu 2020 vesUszinelng a1 Gdad 1ndld 2010 uasdesld
a1915usgUsEUIIUIY
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World Expo in Brief

The World Expo was first held in 1851 in England. Being a global exposition, it is held every five years, with the hosts
selected from the member countries of the Bureau of International Expositions (BIE). Over the past 100 years, the
main objectives of the World Expo have been to educate the public and showcase innovation, the advancement of
human civilization, the exhibition of the future trends of global development and benefits for humanity. The World
Expo has also contributed to national development through the windows of opportunities created by and for the
sharing of knowledge from countries around the world. Through this, the public has the chance to exchange ideas
and learn more about the advancement and development of knowledge in all areas, including in the fields of
technology, local wisdom, as well as the cultural heritage of people from all over the globe. During the six-month
period, the World Expo attracts over 100 million tourists and people with no less than 100 countries taking part in
the event to showcase their potential. Thus, the World Expo is one of the three largest events of mankind, along with
the Olympic Games and the FIFA World Cup.

JoyalUovduviuuknssulan Baa Bwndl

susmnssulan Gas 1Endlu (World Expo) datundausnisled a.e.1851 (w.a. 2394) o Uszmedange Wunuddryseiulan
$ndunn 5 9 uaziimsdadeiies lnsfimamyudeuussmadiamlumissmanifaundnneldditnauumnssilan (Bureau
of International Expositions: BIE) aaeastez1aa1ndn 100 Yikuan suidas @ndluiiinguszasddndny fe wialinnsdnw
wnUsgevy Msuanafeuinnssy anufiamvneesesssy imnismsiaunveslanlusuianuazUssloviifiseunauyed
sufstiensefuvesnsiamUseme Tagnisaisassalonaursnisiufosdnuslug andsemaniisg silan uas
dudunslalemaliuszrmldiilonananidsy Boudfmnuinmiuasiauinisvesanuilumaniuusing s
walulad 9idayan saensuusanMeTausTINUseiRamansvausenasingg walan Tuusazadawesnsdnelusyezina
6 \Woutiu annsnfagauszrsunarinvieaiisandn 100 duau wardivssmaningg WsmileuansdnenImyssUszmeany
liitfosndn 100 Ussmannitanyslan downi ausmnssalan dad 8ndlu Sagndelidu 1 1u 8 unnssuwisuywerd
ﬁiwzﬁthlm Wiguwiiun1sudesduiunledudn (Olympic Games) wagniswistunmnusalan (FIFA World Cup)
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THAILAND’S HISTORIC PROFILE IN THE

WORLD EXPO

Thailand is one of the first three countries in Asia, along with
Japan and China, that has participated in the World Expo
from the beginning. Thailand’s first presence at an Expo
was in 1862, during the reign of King Rama IV. Thailand has

govUs:zinAlng

continued to feature in World Expo since then, as seen in qaeusendlne el

the table below:

Jds=3anasidnsouviudaa 19ngi

Uszialvedu 1 Tu 3 vesUszmausnluodefidnsanau
Gad indlusndausisiu samfudvunasiu dudeud 2405-2553
(R.F.1862-2010) vioRusiaonszumauifanszeuindiegin
(Fvn1adi 4) 1Buduun YseTanisdrsinanuiad 1Bndly

Year Event Venue

g Form annuit

1862/2405 International Exposition London, UK
1867/2410 Universal Exposition Paris, France
1876/2419 The Philadelphia Centennial Exhibition Philadelphia, USA
1878/2421 Universal Exposition Paris, France
1889/2432 Universal Exposition Paris, France
1893/2436 World’s Columbian Exposition Chicago, USA
1900/2443 Universal Exposition Paris, France
1904/2447 Louisiana Purchase Exposition St. Louis, USA
1911/2454 Turin International Exhibition Turin, Italy
1915/2458 Panama Pacific International Exposition San Francisco, USA
1937/2480 International Exposition of Arts and Technology Paris, France

1939-1940/2482-2483

New York World’s Fair

New York, USA

1958/2501

World Exposition

Brussels, Belgium

1962/2505

Century 21 Exposition

Seattle, USA

1964-1965/2507-2508

New York World’s Fair

New York, USA

1967/2510 Expo’67 Montreal, Canada
1970/2513 Expo’70 Osaka, Japan
1975/2518 International Ocean Exposition Okinawa, Japan
1985/2528 The International Exposition Tsukuba, Japan
1986/2529 Expo’86 Vancouver, Canada
1988/2531 World Expo’88 Brisbane, Australia
1992/2535 Universal Exposition Seville, Spain
1993/2536 Taejon International Exposition Taejon, Korea
2000/2543 World Exposition 2000 Hannover, Germany
2005/2548 World Exposition Aichi, Japan
2008/2551 World Water Exposition Zaragoza, Spain
2010/2553 Expo 2010 Shanghai, China
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TREND OF

GLOBAL ECONOMY AND MICE INDUSTRY IN 2011
wudltiytAsyynIanuazgaaisnssulugl -

n 2010, the global economy made a gradual recovery at

a faster rate than expected, especially during the fourth

quarter, which was a result of improved performances of
the two economic powerhouses, the US and Japan,
coupled with a continuous growth of China. This improved
trend was justified by the forecast of the International
Monetary Fund (IMF) in October 2010, which projected the
growth of the global economy at 4.8% and, in January 2011,
the figure was adjusted to 5%. The improved economic
performances in 2010 were expected to make a significant
contribution to the year 2011, ensuring a stable growth.
It is forecast that in 2011 the global economy will grow
between 3.8-4.2%, and the volume of global trade will
increase by 6.6-7.6%.

The continued rebound of the global economy made
positive contribution to international tourism. The number
of international tourists in 2010 achieved a growth rate of
6.6% in comparison with that of the previous year.
An increase of international tourism was experienced
in every region across the world as demonstrated in the
following table:

asvgialaniul 2553 finsilushedereiilos warlusas
Lﬁqaﬂdwﬁlﬁmmmszﬁl’? Tosiawglulasanail 4 veed 2553

é’uLﬁmmmﬂmiﬁuﬁ’wmmwgﬁﬁ]am"gam‘%m wazdu
wagnsveneiiegdeliieavesiu Fudulddaiauainnis
UszanauNSYeINemuN1sRUsEnINUsEWA (IMF) 04 Lileunanay
2553 Tngpndasugialanasvenadilssanuiosas 4.8 uay
o Wiou unsau 2554 TEinsufuiiudnanisvensdaasegia
Tanlull 2553 iudoway 5.0 fufu inswghalaniiuudlialy
¥ 2553 azidunssdsiaiiiodliiasugialanlul 2554 finsvene
fifafosninuintu Taed 2554 duulduverediiosas
3.8-4.2 uazUsunumsalananitagveedisesar 6.6.-7.6
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Table 1:  Number of International Tourists in 2009-2010 as categorized by destinations

715799 1: wudnvisauiiedseninalsemeavedlan Iuunaugavinelunisvieaiies U 2552-2553

Unit (Million)

e (Auau)

Regions 2009 2010 Change (%)
ailana 2552 25653 Sasdsuntas (Gevaz)
Europe/glsy 457.0 4715 3.2%
Asia and the Pacific//o\@auddiln 181.0 203.8 12.6%
The Americas/gilaApiainn 140.5 151.2 7.6%
Africa/ia3n1 45.8 48.7 6.3%
The Middle East/nziusannans 52.7 60.0 13.9%
World/s2uvialan 877.0 935.2 6.6%

Source/itu1: UNWTO World Tourism Barometer, January 2011
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Despite gradual growth, obstacles to international tourism
businesses remain, for example, post-crisis unemployment
in the US and Europe. The United Nations World Tourism
Organization (UNWTO) estimates that the growth in the
number of international travelers in 2011 will slow down to
4-5%, when compared with that of 2010.

In 2011, the growth of the Thai economy is likely to
continue from the previous year, thanks to a significant
expansion in 2010, coupled with several supporting factors
arising from the stable growth of the global economy.
However, there are still pressing concerns Thailand has to
cope with, namely inflation rate, petrol prices, volatile
transfer of capital, as well as, natural disasters. Meanwhile
the expansion of tourism and investment is contingent upon

domestic political stability.

wiianrunsalmaasygiaveslanasit unuddu urguassn
vosgRavioniisaszvinUssmadslivanly wu nzn1sinsny
IuaLaﬁmu,asEﬂ,iﬂ‘ﬁLﬁmsﬁuwﬁamﬂiﬂqﬁmwgﬁa The United
Nations World Tourism Organization (UNWTO)
madinvieafierseninasemedialanlul 2554 axdinaidule
flzaoiiauvde 4-5% WlewFsuiivuiul 2563

dmiuusenalng wesughed 2564 fuwliuveiedasioiios
90 2553 Tnedflussdaninnisvensiagdlul) 2553 sauvailade
avayunnsvenedegniiafiesnnvesasvgialan eensls
finnuasughalnelul 2554 Juuilfuwdgyiuusainasudiu
dule ey uazaufurauvesnisiadeudieiunu
sfadeRUAmessIINA vainsveeivesmamsvieaien
LLa%ﬂWiﬁ&V}ugﬂéﬁluaEullﬁ"ULéaulﬂlﬂla&ﬂ’s’mﬁﬂ‘uL%‘EJ‘U%IQEJ‘IJEN
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According to Trend Analysis MICE, which is the methodology
to estimate the number of MICE travelers and their spending
in the next three years (2010-2014), by which secondary
data was gathered between 2005 and 2010, it is shown that
the number of MICE travelers from 2005 to 2014 is expected
to experience CAGR (Compound Annual Growth Rate) of
3.4% and the CAGR of the sum of MICE travelers’ spending
in the same period is 4.62%.
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TCEB

STRATEGIC PLAN 2011
HouaIuuvIuY 2V

ne commitment of TCEB is to gain insightful views

of the problems faced by the private sector and

address their actual requirements in order to
strengthen and make the industry a productive sector. To
this end, TCEB established a policy framework, strategic
plan and a budget plan for the year 2011 that are in line with
the conceptual frameworks on the development of the MICE
industry. The frameworks were jointly developed by TCEB
and the private sector, which are geared towards the
solidification and positioning of the MICE industry as a
national agenda that can contribute to the growth of the
Thai economy in 2011 and beyond on a steady basis.

As the country’s principal agency responsible for the
formulation of policies and measures on the promotion and
development of the Thai MICE industry, TCEB mapped out
three-pronged strategic operation plan: WIN, PROMOTE
and DEVELOP. WIN is the proactive operation with a
particular focus on bidding and the attraction of events to
Thailand. PROMOTE is to enhance the image of Thailand
as the preferred hub of the MICE industry and to promote
domestic MICE industry, as well. Lastly, DEVELOP is to
improve the competitiveness of local MICE industry.
The details of each approach are tabled as follows:
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¢

VISION

Thailand is the preferred Asian
destination for international
meetings, incentives and
conventions as well as global
trade exhibitions.

¢

STRATEGY

¢

GOAL

—*

WIN

Strategy 1: Attract events and
expand market through the
networks of public and
private sectors

¢

1. Upgrade meetings and
exhibitions held in Thailand to
regional profile events

2. Bid for and create new and
mega show in Thailand

3. Reposition the networks of
public and private sectors as a
more proactive operational body

.

PROMOTE
Strategy 2: Promote the image of
the Thai MICE industry

¢

1. Carry out marketing
promotion and public relations
activities

2. Create awareness of TCEB’s
roles and the significance of the
MICE industry

Strategy 3: Promote value-added
activities and upgrade the MICE
industry

1. Support/develop the potential
of target areas to accommodate
the industry and carry out
value-added activities in

target areas

Strategy 4: Enhance capacities
and improve the infrastructure of
MICE industry

1. Promote and support MICE
organizations and personnel to
achieve international standards
2. Develop database system
and research work and system
accessibility

3. Establish standards and
institute quality certification to
develop the MICE industry

Strategy 5: Develop domestic
and international collaboration
networks

1. Develop collaboration with
domestic and international
agencies

Strategy 6: Upgrade TCEB's roles
and potential

1. Establish policies and oversee
organization’s direction

2. Develop internal administrative
system structure and processes
3. Enhance the capacities of
internal personnel
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The 746.3054 Million Baht budget for the fiscal year 2011
is approved for TCEB and is allocated by TCEB for
spending under the following two main categories in
accordance with its mission and strategies:

1. Office management
176.3984 Million Baht (23.64%)
2. Mission spending
569.9070 Million Baht (76.36%)
+ WIN
251.5290 Million Baht (33.70%)
« PROMOTE
225.1200 Million Baht (30.16%)
« DEVELOP
93.2580 Million Baht (12.50%)

WIN

The majority of the budget for the year 2011 or 251.5290
Million Baht (33.70% of the total budget) is dedicated to this
first strategy. WIN is to attract and bid for events and expand
the market through the networks of public and private
sectors in order to generate more income for the country.
In the fiscal year 2011, TCEB is scheduled to officially bid
for the rights to host World Expo 2020 in Thailand with the
Bureau of International Expositions (BIE). According to the
cabinet resolution on 24 August 2010, the bidding will involve
preparation of documents for the bidding process and the
invitation of the personnel from BIE and key voters to inspect
the proposed site for the event.
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PROMOTE

The political crisis during the fiscal year 2010 adversely
affected the image of Thailand and international confidence.
Hence, TCEB developed several measures to restore the
MICE industry. One promotional policy to be implemented
is ‘Believe in Thailand’ campaign. The allocation of 2011
budget for this strategy will focus on the participation
in overseas trade shows and road shows and the
implementation of public relations activities to build up
confidence in the Thai MICE industry. Included is the
public relations of TCEB bidding for the rights to host
World Expo 2020 in Thailand as endorsed by the cabinet
resolution on 24 August 2010. The public relations will also
cover the benefits Thailand will gain as the host of this mega
exposition.

Additionally, TCEB has a pro-active policy of promoting the
domestic MICE market by encouraging domestic meetings,
conventions and travel incentives, as well as, domestic
exhibitions to help revive the MICE industry following
the political crisis and to stimulate the capital flow in the
country’s economy.
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DEVELOP

To realize the goal of Thai MICE competitiveness enhancing
strategy, TCEB shall provide continued support to the
capacity building of Thai MICE personnel with the aims to
elevate their skills to international standards and make them
adept at timely response to changes in MICE businesses.
Besides, TCEB has a policy to work with other agencies in
order to achieve a unified THAI TEAM. Of important note
here is that during the fiscal year 2011, TCEB will complete
within 120 days the detail project feasibility studies on the
potential venues of World Expo 2020 in three provinces:
Ayutthaya, Chonburi and Chiang Mai. This is a stipulation
of the cabinet resolution reached on 24 August 2010.

As for the development of MICE industry database, TCEB
will continue the development of Intelligence Center project
which is carried over from the fiscal year 2010. Under the
2011 budget, TCEB will link its database with E-Government
Promotion and Development Bureau. Groundwork will also
be laid for the connection of public sector database with
those of Thailand Incentive and Convention Association
(TICA), Thailand Exhibition Association (TEA) and Thai
Hotels Association (THA), which can be accessed on
TCEB website. Besides, data on marketing analysis will be
developed so that beneficial data can be disseminated to
the MICE industry.
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AUDITOR’S REPORT

To The Board of Directors of Thailand Convention and Exhibition Bureau (Public Organization)

| have audited the accompanying financial position statement as at September 30, 2010, the related operations
statement and the cash flows statement for the year then ended of Thailand Convention and Exhibition Bureau (Public
Organization) (“TCEB”). These financial statements are the responsibility of TCEB’s management as to their correctness and
completeness of the presentation. My responsibility is to express an opinion on these financial statements based on my audits.
The financial statements as at September 30, 2009 (before adjustment), were audited by other auditor who expressed a
qualified opinion on the report dated July 12, 2010, pertaining the limitation that the auditor was unable to conduct auditing
to obtain sufficient evidence supporting certain expenses items incurred during 2007 which had impacts on revenues under
expenses brought forward at the beginning of year 2009.

| conducted my audits in accordance with generally accepted auditing standards. Those standards require that | plan
and perform the audit to obtain reasonable assurance about whether the financial statements are free of material
misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and disclosures in the financial
statements. An audit also includes assessing the accounting principles used and significant estimates made by TCEB’s
management, as well as evaluating the overall financial statement presentation. | believe that my audit provides a reasonable
basis for my opinion.

In notes to financial statements No. 20, in 2010, errors were found that computer programs under development were
overstated, resulting in understatement in website, website amortization, accumulated amortization of website and media
and advertising expenses. Accrued expenses were also understated. TCEB has retroactively made adjustments to the 2009
financial statements. | found that the adjustments are appropriate and properly applied.

In my opinion, the financial statements referred to above present fairly, in all material respects, the financial position of
Thailand Convention and Exhibition Bureau (Public Organization) as at September 30, 2010, the results of its operations
and its cash flows for the year then ended in accordance with generally accepted accounting principles.

Without expressing a qualified opinion, please draw your attention to notes to financial statements as follows:

1) In notes to financial statements No. 30, as at September 30, 2009 there were three lawsuits being filed against TCEB to
claim for compensation of damages for the total of Baht 29.80 million and in 2010, there was one additional lawsuit being
filed against TCEB to claim for compensation for damages of Baht 23.32 million, totalling four lawsuits at the total amount of
Baht 53.12 million. Since all mentioned lawsuits are still under consideration by the Court, as well as under investigation
regarding infringements by TCEB, the ultimate outcome cannot be determined, and hence, no recording of the transactions
has been made by TCEB with respect to the mentioned lawsuits.

2) In notes to financial statements No. 31, according to the former auditor’s report dated July 12, 2010 stated that he was
unable to conduct his audit to obtain sufficient supporting evidence of certain expense items incurred in the budget year 2007
amounting to of Baht 18.26 million which were presented under administrative expenses. At present, TCEB is waiting for the
result of the related supporting documents from other government sector.

DIA Audit Company Limited

(Mrs. Salaicum Tammajaree)
Certified Public Accountant
Registration No. 3370

March 24, 2011
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Thailand Convention & Exhibition Bureau (Public Organization)

FINANCIAL POSITION STATEMENTS

As at September 30, 2010 and 2009
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a Jufl 30 Ausnou 2553 way 2552

Unit : Baht
Assets Note 2010 2009
Adjustment
Current assets

Cash and cash equivalents 5 376,590,029.67 593,512,416.32
Short-term investments 343,556,649.66 188,090,328.15
Receivables 7 11,789,770.87 2,300,407.41
Accrued interest income 567,488.09 579,436.57
Supplies 8 1,369,571.60 2,741,706.35
Prepaid expenses 10,588,750.82  52,098,006.00
Other current assets 10 302,030.00 11,465.00
Total current assets 744,709,290.71 839,333,765.80

Non-current assets
Fixed assets - net 1 23,455,361.33  31,936,867.29
Intangible assets - net 12 12,1338,375.17 12,776,690.97
Deposit paid 13 6,457,125.49 4,479,614.04
Total non-current assets 42,045,861.99 49,193,172.30
Total assets 786,755,152.70  888,526,938.10

108

Notes to the financial statements are an integral part of these statements.

Y AR

(Mr. Akapol Sorasuchart)

President of Thailand Convention & Exhibition Bureau (Public Organization)

TCEB Annual Report 2010
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Thailand Convention & Exhibition Bureau (Public Organization)

FINANCIAL POSITION STATEMENTS cont)

As at September 30, 2010 and 2009

a Jufl 30 Ausnou 2553 way 2552

Unit : Baht WU UM
LIABILITIES Note 2010 2009 Mﬁau NUYLAR 2553 2552
Adjustment Usuusalui
Current liabilities wiaunyuiisy
Outstanding cheque payable 43,767,627.73 3,673,036.19 L‘ﬁﬂéﬁﬁhﬂﬁ;E%’Ué?ﬁhiﬁﬂﬂ%uﬁu 43,767,627.73 3,673,036.19
Accrued expenses 14 169,183,802.16  116,251,369.63 AldaneAn9ene 14 169,183,802.16  116,251,369.63
Deposit received 15 610,000.00 0.00 Hudndnsu 15 610,000.00 0.00
Income received in advance 16 0.00 887,500.00 srelasuaramiin 16 0.00 887,500.00
Deposits payable 17 0.00 3,869,134.40 Rusudn 17 0.00 3,869,134.40
Other current liabilities 18 497,556.43 817,405.50 ﬂﬁyﬁuwguﬁﬂuﬁlu 18 497,556.43 817,405.50
Total liabilities 214,058,986.32 125,498,445.72 ifawﬁaquuﬁ&m 214,058,986.32 125,498,445.72
Non-current liabilities wﬁﬁulﬂwquﬁ&u
Retention payable 19 4,753,932.06 1,571,005.25 HuUszAuNaIu 19 4,753,932.06 1,571,005.25
Total non-current liabilities 4,753,932.06 1,571,005.25 ifawﬁauhiwqufwu 4,753,932.06 1,5671,005.25
Total liabilities 218,812,918.38  127,069,450.97 saunddu 218,812,918.38  127,069,450.97
Net assets 567,942,234.32  761,457,487.13 Aunindgns 567,942,234.32  761,457,487.13
NET ASSETS Aunsndgns
Accumulated excess of revenues over expenses brought forward 792,072,796.55  425,711,590.70 eldgeaniranlddnazandunaneulivy 792,072,796.55  425,711,590.70
(before adjustment)
Adjustment entries of prior years 20 (30,615,309.42) 0.00 mamsﬂ%ﬂsﬁ&ﬂdau 20 (30,615,309.42) 0.00
Accumulated excess of revenues over expenses brought forward 761,457,487.13  425,711,590.70 eldgeninalidnsazaudunandniuug 761,457,487.13  425,711,590.70
(after adjustment)
Accumulated excess of revenues over expenses brought forward lounglagandAlidgarauduanliun
transferred to Royal Initiative Discovery Foundation 21 (820,633,197.61) 0.00 gaﬁ%%wawﬁ”&wsw 21 (820,633,197.61) 0.00

Excess of revenues over expenses

127,117,944.80

335,745,896.43

Net assets

567,942,234.32

761,457,48713

eldgindnalddneans

127,117,944.80

335,745,896.43

Notes to the financial statements are an integral part of these statements.
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Thailand Convention & Exhibition Bureau (Public Organization)

OPERATIONS STATEMENTS

For the Years ended September 30, 2010 and 2009

o

dinaudaaiun1sdnussguuazingsenis (23An15umvy)

vulldavdanisaltguviunivnisty u

dw3ul Auaniuil 30 Augnou 2553 way 2552

9

Unit : Baht
Note 2010 2009
Adjustment

Revenues from operations
Government budget appropriations 22 774,599,300.00 913,163,200.00
Income from organizing training and seminars 3,225,265.47 1,152,847.86
Income from registration for exhibition participation 23 1,131,250.00 4,417,500.00
Interest income from deposits at financial institutions 2,928,777.45 4,522,418.92
Other income 24 3,5635,943.89 1,241,799.66
Total revenues from operations 785,420,636.81 924,497,766.44

Expenses from operations
Personnel expenses 25 84,194,851.58 74,154,929.56
Administrative expenses 26 431,559,386.70 403,272,985.76
Grants 27 135,077,350.73  113,135,953.00
Depreciation and amortization 7,164,248.69 4,456,312.36
Total expenses from operations 657,995,837.70  595,020,180.68
Excess of revenues over operational expenses 127,424,699.11  329,477,585.76
Non operational revenues (expenses) 28 (306,754.31) 6,268,310.67

Excess of revenues over expenses

127,117,944.80

335,745,896.43

WU UM
NG 2553 2552
Usuusalui
sheldarnnisaniusu

seleanEusulszuna 22 774,599,300.00 913,163,200.00
s1elaannsInaUTHALLUN 3,225,265.47 1,152,847.86
seldarameideudnsinauingsanis 23 1,131,250.00 4,417,500.00
sldannendeduinaandunisdu 2,928,777.45 4,522,418.92
‘5’18155'14 24 3,535,943.89 1,241,799.66
sauswlaarnntsaiueu 785,420,636.81 924,497,766.44

anlgangarnnisaiusu
AlINeAuYARINT 25 84,194,851.58  74,154,929.56
aldanglunisanduinu 26 431,559,386.70 403,272,985.76
ATeRugAyY 27 135,077,350.73  113,135,953.00
AndousnuazAfng g 7,164,248.69 4,456,312.36
sauArlddngannisaniiueuy 657,995,837.70  595,020,180.68
seldgendtanlddnsannnisanduau 127,424,699.11  329,477,585.76
selaAlde)auildlaiAnannssniduey 28 (306,754.31) 6,268,310.67

Notes to the financial statements are an integral part of these statements.
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Thailand Convention & Exhibition Bureau (Public Organization)

CASH FLOWS STATEMENTS

For the Years ended September 30, 2010 and 2009

o

dnaudaaiun1sInysyyunasingsanis (2aAnsumv)

yunszudaudaan

dwiud éufjﬂ Juil 30 fueneu 2553 uay 2552

Unit : Baht WU : VI
Note 2010 2009 RN 2553 2552
Adjustment Usuusalui
Cash flows from operating activities ASZUARUAAINAINTTUANTUIIUY
Excess of revenues over expenses 127,117,944.80 335,745,896.43 seligeninanlidneans 127,117,944.80 335,745,896.43
Adjustments for excess of revenues over expenses ensuTunsenugldgenitaldtieansiduiuansu (31e)
to cash provided from (used for) operating activities 1INAINTTUANTUU
Depreciation and amortization 7,164,248.69 4,456,312.36 Andeusauazadasivie 7,164,248.69 4,456,312.36
Unrealized loss on exchange rate 617,036.01 157,917.85 mﬂnumaﬁmsmaﬂLﬂﬁyuﬁﬁqlﬁLﬁ@fﬁu 617,036.01 157,917.85
Loss from fixed assets written-off 0.00 1,873,192.55 ANUIINNTFRTIMINEATT U9 0.00 1,873,192.55
Excess of revenues over expenses before changes in operating assets Mlsnnnsiidiununeunsisusdadudunsnduas
and liabilities 134,899,229.50 342,233,319.19 Mﬁlauﬁ%ﬁu\ﬂu 134,899,229.50 342,233,319.19
(Increase) Decrease of changes in operating assets Funsndaniuau (Lﬁm%u) BlakN
Short-term investments (155,466,321.51) 29,016,051.81 L?uamuiw:ﬁy'u (155,466,321.51) 29,016,051.81
Receivable (9,587,806.84) 1,981,083.38 Ejlﬂ‘w‘fr (9,587,806.84) 1,981,083.38
Supplies 1,372,134.75 476,552.68 ‘Faagmﬂﬁaq 1,372,134.75 476,552.68
Accrued interest income 11,948.48 679,601.50 ﬂamﬁsﬁwﬁuu 11,948.48 679,601.50
Prepaid expenses (6,593,744.82)  (44,370,186.31) Aldaneanearmn (6,593,744.82)  (44,370,186.31)
Other current assets (290,565.00) (11,465.00) FunindvyuiFeudy (290,565.00) (11,465.00)
Increase (Decrease) of changes in operating liabilities wiawidunuiintu@nas)
Outstanding cheque payable 40,094,591.54  1,774,831.87 dadsanefgsudildilutudy 40,094,591.54  1,774,831.87
Accrued expenses 53,023,17717  59,496,478.63 AldneA19Te 53,023,17717  59,496,478.63
Deposit received 610,000.00 0.00 Ruind15u 610,000.00 0.00
Income received in advance (887,500.00)  (2,134,554.85) seleisuaani (887,500.00)  (2,134,554.85)
Deposit payable (3,869,134.40)  3,869,134.40 Rusurn (3,869,134.40)  3,869,134.40
Other current liabilities (819,849.07) (5695,366.14) Vﬁﬁuﬂguﬁ&lu%u (319,849.07) (595,366.14)
Received retention 3,182,926.81 460,257.57 RuUssAUNasIu 3,182,926.81 460,257.57
Transferred previous accumulated balance of budget to ToudusudszanuazauavioUnoulviunyais
Royal Initiative Discovery Foundation 21 (263,450,728.22) 0.00 UANOINFINTE 21 (263,450,728.22) 0.00
Net cash provided by (used in) operating activities (207,271,641.61) 392,875,738.73 Ruaagnsldurain A4lulu) Aanssudnduu (207,271,641.61) 392,875,738.73

Notes to the financial statements are an integral part of these statements.
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Thailand Convention & Exhibition Bureau (Public Organization)

CASH FLOWS STATEMENTS cont)

For the Years ended September 30, 2010 and 2009

Unit : Baht

Note 2010

2009

o

ddnaudnaiunTInUTEYNwaringsANTs (29ANSUMTL)

JuUNSzuanudaaq e

dw3ul Auaniuil 30 Augnou 2553 way 2552

9

Cash flows from investing activities
Cash paid for acquisition of fixed assets

(3,671,471.10)

Adjustment

(17,801,551.74)

Cash paid for acquisition of computer programs (3,464,763.64) (4,261,659.68)
Cash received from sale of fixed assets 85,138.42 0.00
Cash received from (paid for) deposit (1,990,311.45) 2,956,656.68
Net cash used in investing activities (9,041,407.77)  (19,106,554.74)

Net increase (decrease) in cash and cash equivalents
Cash and cash equivalents at the beginning of period

(216,313,049.38)
4.1 593,627,100.16

373,769,183.99
219,857,916.17

Cash and cash equivalents at the end of period

4.2 377,314,050.78

593,627,100.16

Notes to the financial statements are an integral part of these statements.
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Thailand Convention & Exhibition Bureau (Public Organization)

NOTES TO FINANCIAL STATEMENTS

As at September 30, 2010 and 2009

GENERAL INFORMATION

Thailand Convention & Exhibition Bureau (Public Organization) (“TCEB”) was established according to the Royal
Decree for the Establishment of Thailand Convention & Exhibition Bureau (Public Organization) B.E. 2545 which was
publicized in the Royal Gazette on September 27, 2002, with objectives as follows:

A. To promote the organizing of meetings, incentive travel and exhibition in Thailand.

B. To support and organize the presentation of Thai art and culture for the preservation purpose.

C. To provide technical know-how and training to government officials and the public in order to gain skills related

to tourism industry which are equivalent to that of international standards.

D. To be an information center for international meetings, conventions and exhibitions.

E. To provide knowledge for the operators of tourism business to understand the preservation of environments and

natural resources.

The operations to achieve the abovementioned objectives are carried out with the targets to enhance the further
development and expansions of Thailand’s potential as a center for international meetings, incentive travel
and exhibitions.

TCEB is located at No. 989, 26th Floor, Siam Tower, Rama 1 Road, Pathumwan, Bangkok 10330, Thailand.

BASIC FOR THE PREPARATION OF FINANCIAL STATEMENTS BASIS
These financial statements have been prepared in accordance with the announcement of the Ministry of Finance
entitled “Accounting Principles and Policies for Government Units No. 2” dated January 6, 2003.

SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

3.1 Revenue and Expense Recognition
TCEB recognized revenues and expanses on an accrual basis.

3.2 Grants to various organizations are recognized as expenses upon the approval of payments of grants to qualified
applicants who have performed according to the agreements.
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3. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Cont.)

3.3

3.4

3.5

3.6

Cash and Cash Equivalents

Cash and cash equivalents in statements of cash flows consist of cash and deposits at banks that are readily
convertible to exact amounts of cash and are due within three months.

Supplies

Supplies are valued at the lower of cost or net realizable value. Cost is determined on the weighted average basis.
Fixed Assets and Depreciation

Fixed assets are valued at cost less accumulated depreciation and loss from impairment (if any).

Fixed assets are depreciated on the straight-line method over the estimated useful lives of the assets as follows:

Building improvement for rent office 10 vyears
Office equipment 10 vyears
Publicity and publicize equipment 5 vyears
Housework and kitchen work 5-10 years
Computer equipment 3-5 vyears
Electronic and radiogram equipment 10 vyears

For office equipment acquired during the fiscal period of 2004, in which the useful lives of five years were
estimated, their estimated useful lives were changed in 2005 to a ten-year period from the date of acquisitions in
order to be complied with the announcement by the Comptroller General’'s Department, which came into effect
starting from the fiscal year of 2005 onwards.

Intangible Assets

Intangible assets are valued at cost less accumulated amortization.

Intangible assets are amortized by the straight-line method over the estimated useful lives of the assets as follows:

Computer programs 5 years
Websites 5 vyears
TCEB brand logo 10 vyears
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3. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Cont.)

122

3.7

3.8

3.9

Transactions in Foreign Currencies

TCEB records its transactions denominated in foreign currencies converting into Thai Baht by using the exchange
rates ruling on the transaction dates. The outstanding balances of accounts denominated in foreign currencies as
at the date of financial position statements are converted into Thai Baht by using the exchange rate prevailing at
that date.

Gain or loss on foreing exchange translation is recognized as income or expense as incurred.

Employee Benefits

Provident Fund

TCEB provides a provident fund, a defined contribution plan which was held separately from TCEB’s assets and
managed by the external fund manager. Such provident fund is contributed both by the employees and TCEB.
Contributions to provident fund are recognized as expenses in the statements of income in the incurred period.
Use of Accounting Estimates

The preparation of financial statements in conformity with generally accepted accounting principles requires
management to make estimates for certain accounting transactions, affecting amounts reported in the financial
statements and notes related thereto. Subsequent actual results may differ from estimates.

3.10 Provision for Liabilities

TCEB recognizes provision for liabilities when an entity has present legal or constructive obligation as a result of past
events. It is probable that an outflow of economic benefits resources will be required to settle the obligation and
reliable estimate can be made of the amount of the obligation. If some or all the expenditure under the provision are
virtually expected to be reimbursed, TCEB will separately recognize that amount as assets. The amount recognized
should not exceed the amount of the provision.
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4. ADDITIONAL INFORMATION ON CASH FLOWS
Cash and cash equivalents consist of cash and deposits at banks. Cash and cash equivalents in the cash flows

124

statements derived from the transactions presented in the financial position statements as follow:

4.1

4.2

Cash and cash equivalents as at October 1, 2009 and 2008:

Cash

Cash on hand - foreign currencies

Current accounts

Savings accounts

Total cash and cash equivalents previously presented
Effect of changes in exchange rates

Total cash and cash equivalents adjusted

Cash and cash equivalents as at September 30, 2010 and 2009:

Cash

Cash on hand - foreign currencies

Current accounts

Savings accounts

Total cash and cash equivalents previously presented
Effect of changes in exchange rates

Total cash and cash equivalents adjusted
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Unit : Baht

2009 2008
19,810.38 85,039.00
4,342,029.86 109,076.85
2,000.00 2,000.00
589,148,576.08 219,705,034.33
593,512,416.32 219,901,150.18
114,683.84 (43,234.01)
593,627,100.16 219,857,916.17
Unit : Baht

2010 2009
50,385.17 19,810.38

0.00 4,342,029.86

2,000.00 2,000.00
376,537,644.50 589,148,576.08
376,590,029.67 593,512,416.32
724,021.11 114,683.84
377,314,050.78 598,627,100.16
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593,627,100.16

219,857,916.17
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5. CASH AND CASH EQUIVALENTS consisted of:

Unit : Baht
2010 2009
Cash 50,385.17 19,810.38
Cash on hand - foreign currencies 0.00 4,342,029.86
Current accounts 2,000.00 2,000.00
Savings accounts 376,537,644.50 589,148,576.08
Total 376,590,029.67 593,512,416.32
6. SHORT-TERM INVESTMENTS
Short-term investments are 3-month fixed deposits at a local financial institution.
7. RECEIVABLES consisted of:
Unit : Baht
2010 2009
Advance receivables 1,369,179.11 1,095,314.76
Advance receivables from payments for organizing exhibitions 9,954,925.94 1,205,092.65
Other receivables - other local organizations 465,665.82 0.00
Total 11,789,770.87 2,300,407.41

Advance receivables were advance payments made by TCEB to its staffs for specific purposes in which repayments

must be complied with TCEB's rules and regulations.

Advance receivables from payments for organizing exhibitions represented advance payments for organizing

exhibitions. Although some advance receivables are long overdue, no allowance for doubtful provision is provided by TCEB

since they are expected to be collectible.
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8. SUPPLIES consisted of: 8. Yanduwdes Usznauday
Unit : Baht WY UM
2010 2009 2553 2552
Marketing supplies 1,322,503.13 2,702,189.38 Yangunsainianisnann 1,322,503.13 2,702,189.38
Office supplies 47,068.47 39,516.97 andninau 47,068.47 39,516.97
Total 1,369,571.60 2,741,706.35 594 1,369,571.60 2,741,706.35
9. PREPAID EXPENSES consisted of: 9. aldanesnearanidn Usznaudae
Unit : Baht WY UM
2010 2009 2553 2552
Prepaid expenses for organizing exhibitions 358,170.96 0.00 ANAATINTIANITI88 9NN 358,170.96 0.00
Other prepaid expenses 2,684,297.86 22,256.00 Alddneearmiingy 2,684,297.86 22,256.00
Prepaid grants 7,491,282.00 52,075,750.00 JuganyuIea 7,491,282.00 52,075,750.00
Total 10,533,750.82 52,098,006.00 59U 10,533,750.82

52,098,006.00

Prepaid grants represented prepaid payments to various organizations for organizing activities in Thailand. Juganyuatearmd Wulduidnearmiliiumbenusiie weihldlddnglunsdananssuseg ludsamalne o Jud

At September 30, 2009, TCEB paid prepaid grants to Nan Integrated Development Project by Royal Initiative Discovery 30 fuwreu 2552 d1ineun ladreduganyuaaniinlieilasinis “msﬁ@umLLazLLﬁ’lfuszymﬁwum%wmsmwmua:ﬁwﬂ
Foundation of Baht 48.16 million and in the budget year of 2010, TCEB provided additional prepaid grants to this project
of Baht 105.90 million, totalling grants of Baht 154.06 million. In 2010, TCEB transferred such prepaid grants to Royal

Initiative Discovery Foundation.

nineInIssIUTIRLavdndayluiundminuin” §1uiu 48.16 druum waslulauyssann 2553 drinaum laieduganyu
armiliunlassnisiinaafindn 105.90 auum sanduliuganyy 154.06 auum drdnanun Ialeudadituganyudig
anmthdsnanlviunyaisUanewmdansg udilul 2553

10. OTHER CURRENT ASSETS
Other current assets at end of period entirely represented receivables on airline tickets refunds.

10. Funswdnyuisudu
Auninduyudowdy u Juduna Jugnulamlasaissesufuisdiu
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11.

130

FIXED ASSETS - NET consisted of:

Cost
Building improvement for rental office
Office equipment
Electronic and radiogram equipment
Publicity and publicize equipment
Computer equipment
House work and kitchen work

Total
Less Accumulated Depreciation:
Building improvement for rental office
Office equipment
Electronic and radiogram equipment
Publicity and publicize equipment
Computer equipment
House work and kitchen work

Total
Fixed assets - net

Unit : Baht

Balance Increased and decreased during year Balance
as at October Increased Transferred in as at September

1, 2009 (Transferred out) 30, 2010
24,144,795.12 1,604,852.50 (7,423,418.38) 18,326,229.24
4,666,225.07 210,630.45 (836,746.39) 4,040,109.13
4,308,816.29 0.00 (1,049,473.52) 3,259,342.77
183,757.31 108,306.00 (130,548.00) 161,515.31
3,670,436.39 1,739,122.15 (490,654.40) 4,918,904.14
45,075.00 8,560.00 0.00 53,635.00
37,019,105.18 3,671,471.10 (9,930,840.69) 30,759,735.59
428,520.24 1,085,799.92 (169,544.63) 1,344,775.53
1,504,373.85 468,497.33 (874,477.87) 1,598,393.31
1,156,218.02 388,027.81 (127,5685.59) 1,416,660.24
35,612.29 34,406.14 (34,579.01) 35,439.42
1,927,873.41 1,072,610.02 (127,845.78) 2,872,637.65
29,640.08 6,828.03 0.00 36,468.11
5,082,237.89 3,056,169.25 (834,032.88) 7,304,374.26

31,936,867.29

In 2010, TCEB transferred some fixed assets at net cost to Royal Initiative Discovery Foundation.
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4,308,816.29 0.00 (1,049,473.52) 3,259,342.77
183,757.31 108,306.00 (130,548.00) 161,515.31
3,670,436.39 1,739,122.15 (490,654.40) 4,918,904.14
45,075.00 8,560.00 0.00 53,635.00
37,019,105.18 3,671,471.10 (9,930,840.69) 30,759,735.59
428,520.24 1,085,799.92 (169,544.63) 1,344,775.53
1,504,373.85 468,497.33 (874,477.87) 1,5698,393.31
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12. INTANGIBLE ASSETS - NET consisted of:

Websites

TECB brand logo

Computer programs

Computer programs under development
Total

Less Accumulated amortization

Intangible assets - net

13. DEPOSIT PAID consisted of:
Office rental deposits
Others

Total

14. ACCRUED EXPENSES consisted of:

Grants payable

Accrued remuneration and supplies expenses

Accrued exhibition organizing expenses

Accrued overseas marketing representative expenses

Balance of budget due to be transferred to

Royal Initiative Discovery Foundation

Other accrued expenses
Total

Unit : Baht

Balance Increased and decreased during year Balance
as at October Increased Transferred in as at September

1, 2009 (Transferred out) 30, 2010
7,001,788.55 2,659,226.00 217,210.00 9,778,224.55
1,712,000.00 0.00 0.00 1,712,000.00
4,519,025.74 64,200.00 2,457,323.36 7,040,549.10
3,243,283.42 841,337.64 (2,674,533.36) 1,410,087.70
16,476,097.71 3,464,763.64 0.00 19,940,861.35
3,699,406.74 4,108,079.44 0.00 7,807,486.18
12,776,690.97 12,133,375.17
Unit : Baht
2010 2009
6,361,000.49 4,385,689.04
96,125.00 93,925.00
6,457,125.49 4,479,614.04
Unit : Baht
2010 2009
32,266,640.98 19,973,397.65
2,491,985.12 17,082,370.89
115,034,197.83 77,082,622.09
2,042,122.61 1,785,979.00
13,378,023.80 0.00
3,970,831.82 327,000.00

169,183,802.16

116,251,369.63
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15. DEPOSIT RECEIVED 15. 13uAI5U

Deposit received as at September 30, 2010 represented proceeds of registration fee received from private Guifasidu e Judl 30 Ausneu 2553 Wuiduiasidramefeuinnisdafanssudnasunisusuazuseanduus
entrepreneurs who intended to participate in exhibitions for sale promotions and marketing public relations. They will be nsna1n dednneus lﬁ‘ﬂyﬂLﬁUfﬂWﬂ[?;I:Ui;”;ﬂE’J‘Uﬂﬁifﬂmaﬂsﬂuﬁﬁﬂiﬁuﬂizﬁﬂﬁvﬁ’ﬁ'?mﬁuLLEWQ%G’fiﬂ\‘lﬂlﬁﬁlﬁuLﬁlaﬁﬁ]ﬂiiuﬁﬁﬂa‘ﬂ
returned when the activities are complete. Lﬁ%ﬂéu

16. INCOME RECEIVED IN ADVANCE 16. sneldsuaaamd

Income received in advance as at September 30, 2009 represented proceeds received from private entrepreneurs s1elaSuaaanmi s Suil 30 fueew 2552 WuduSudrminaameifeuainnisinianssudnalunisuewas Usseduug

who intended to participate in exhibitions for sale promotions and marketing public relations. A3Ma Bed1TnaIn lﬁﬁ'ml,ﬁumﬂﬁﬂsxﬂaumimﬂLE)ﬂﬁjuﬁﬁmmﬂisaﬂﬁﬁ’l‘hmm
17. DEPOSITS PAYABLE 17. [3uSUdIn
As at September 30, 2009, TCEB received deposits payable from public organizations for organizing Public au Sufi 30 Aueneu 2552 drdnaus Siiusuindslasuanesdnisumay Wethundanuiussdmsumsusazldmduanu
Organization Day which was complete in 2010. wanasalud 2553
18. OTHER CURRENT LIABILITIES consisted of: 18. wildunyudsudu Usznaudae
Unit : Baht WY UM
2010 2009 2553 2552

Withholding tax payable — Salaries 0.00 593,433.01 28Euldn o Ad1ededne - a.aa. 1 0.00 593,433.01

Withholding tax payable — Others 425,915.42 166,192.49 ABEULTN a TI918A19978 - n.9.9. 3 waz n.9.9. 53 425,915.42 166,192.49

Payable for asset acquisitions 71,641.01 57,780.00 Lﬁ’]’mfjﬁhwﬁ'wéﬁu 71,641.01 57,780.00

Total 497,556.43 817,405.50 374 497,556.43 817,405.50
19. RETENTION PAYABLE 19. 1IJuUsEAUNAY

Retention payable represented amounts being deducted from each payments for the hire of work to the contractors Judseiunany Guduiidninmu "Lﬁﬁ’ﬂmﬂfiﬁwﬁahslﬁﬁv@%’uﬁwﬂmwiammmuﬁmwLLazL‘ﬂ"auvlfuﬁﬁmumlﬂu Foyan

made by TCEB according to the terms and conditions as specified in the contractual agreements. The retention being Tngdineu ﬁﬁwwumajwaﬁuﬁuﬂizﬁuwamﬂﬁﬁuQﬁ"u%’wLﬁaguqmmizaﬂﬂumuﬁfgm

deducted will be returned to the contractors after the obligations to the contractors according to the agreements being
terminated.
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20.

21.

136

ADJUSTMENT ENTRIES OF PRIOR YEARS

In 2010, errors were found that computer programs under development were overstated, resulting in understatement
in website, website amortization, accumulated amortization of website, media and advertising expenses.
Accrued expenses were also understated. TCEB has retroactively made adjustment to the 2009 financial statements

20. 379n15U5uUTUnou

Tul 2553 nudeiianaraieadunistuiinlusunsureufinnesseninaimuigly Fuildanivled Adadiodvled
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as follows:
Unit : Baht
Previously Restated Difference
Presented Increase (Decrease)
Intangible assets - net 12,551,748.88 12,776,690.97 224,942.09
Accrued expenses 85,411,118.12 116,251,369.63 30,840,251.51
Total assets 888,301,996.01 888,526,938.10 224,942.09

Net assets

792,072,796.55

761,457,48713

(30,615,309.42)

Aunsneladdanu - g

AlIN8A19TNe
funsndsay
Funsnd-ans

12,651,748.88
85,411,118.12
888,301,996.01
792,072,796.55

12,776,690.97
116,251,369.63
888,5626,938.10
761,457,487.13

224,942.09
30,840,251.51
224,942.09
(30,615,309.42)

Net revenues over expenses 366,361,205.85 335,745,896.43 (30,615,309.42)

TRANSFERRING REMAINING BUDGET TO THE ROYAL INITIATIVE DISCOVERY FOUNDATION

On November 24, 2009, the Cabinet approved the Office of the Permanent Secretary to establish the Royal Initiative
Discovery Foundation and Royal Initiative Discovery Institute. TCEB transferred all duties and obligations, balance of
assets, and budget of the Royal Initiative Discovery Project to the Royal Initiative Discovery Foundation on the date which
the Royal Initiative Discovery Foundation was legally established (January 20, 2010). The committee of the Royal Initiative
Discovery Foundation has appointed working group to transfer and examine TCEB’s assets which were transferred to
the Royal Initiative Discover Foundation. TCEB has summarized details of assets and obligations of the Royal Initiative
Discovery Project as at January 20, 2010.

According to TCEB Board of Directors Meeting No. 5/2010 held on April 28, 2010, the meeting passed the resolution
to transfer all assets and remaining budget of the Royal Initiative Discovery Project to the Royal Initiative Discovery
Foundation. The transfer was made on April 30, 2010 as the following details:
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21.

138

TRANSFERRING REMAINING BUDGET TO THE ROYAL INITIATIVE DISCOVERY FOUNDATION (Cont.)

Unit : Baht

A. Deposit at bank
(After expense during January 21, 2010 — April 30, 2010) 327,599,095.56
B. Fixed assets - net 2,320,773.42
C. Obligation under contracts and purchase orders 5,027,790.03
D. Approved transactions which are on process 6,279,289.61

Including the operation plan and budget of the year 2010, important document, financial documents and contracts
since October 1, 2009 to January 20, 2010, copyrights and intellectual rights under obligation and other details.

Transferring of remaining budget and assets - net transferred to the Royal Initiative Discovery Foundation
consisted of:

Unit : Baht
Accumulated excess revenues over expense brought forward 320,633,197.61
Less Assets - net (57,182,469.39)
Remaining accumulated budget at the end of year 2009 263,450,728.22
Add Budget of year 2010 200,000,000.00
Total budget of the Royal Initiative Discovery Foundation 463,450,728.22
Less Assets - net and expenses transferred during the period (155,047,248.54)
Add Other payable - the Royal Initiative Discovery Foundation 19,195,615.88 (135,851,632.66)
Remaining accumulated budget paid to the Royal Initiative Discovery Foundation (327,599,095.56)

However, TCEB made adjustment to assets - net and expenses incurred after April 30, 2010, by reducing other
payable - the Royal Initiative Discovery Foundation which had the balance as at the end of the period in the amount of
Baht 13.38 million as stated in note 14.
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22. GOVERNMENT BUDGET APPROPRIATIONS
In 2010 budget year, TCEB received government budget appropriations under Thai Khem Kaeng 2012
Project in the amount of Baht 185 million. If there is any remaining amount of the budget, it must be returned to the
government sector.

23.INCOME FROM REGISTRATION FOR EXHIBITION PARTICIPATION
Income from registration for exhibition participation represented registration fee collected from Thai private
entrepreneurs operating in the MICE industry for the participation in organizing activities with TCEB for the purposes of
sale promotions and business negotiations between Thai entrepreneurs and prospective customers at various exhibitions
for Trades and Road Shows.

24. OTHER INCOME consisted of:

22. selaaniSusuyseunn

Tutsudszana 2553 ddnawe lasuldulassmaneldunudidfnisiveduuds 2555 $1uau 185 druum nsdiflitu
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Tudszimelnefifanuuszasdidnsamau Trade Show uaz Road Show fudwinaus iedaanssudaaiunsvionaznsnga
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Unit : Baht

2010 2009

Income from delay penalty 0.00 967,796.17

Other income 3,535,943.89 274,003.49

Total 3,5635,943.89 1,241,799.66
25. PERSONNEL EXPENSES consisted of:

Unit : Baht

2010 2009

Salaries 66,287,111.82 58,038,520.84

Bonuses 3,5631,979.00 2,962,432.48

Provident fund contribution expenses 2,922,975.16 2,722,522.54

Employees group insurance expenses 2,300,862.27 1,188,253.42

Employees welfares expenses 1,119,003.02 895,019.28

Consultation fees 8,032,920.31 8,348,181.00

Total 84,194,851.58 74,154,929.56

iy - UM

2553 25652

srelaanusuauandn 0.00 967,796.17

seledug 3,535,943.89 274,003.49

39U 3,535,943.89 1,241,799.66
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2553 2552
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L?uammﬂamuéﬁau?:m%w 2,922,975.16 2,722,522.54

ﬁuﬁvwﬁzﬁundmwﬂ’mw 2,300,862.27 1,188,253.42
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374 84,194,851.58 74,154,929.56
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26. ADMINISTRATIVE EXPENSES consisted of:

General expenses

Supplies expenses

Utility expenses

Equipment expenses ( below threshold)
Total

27. GRANTS consisted of:

Grants - Non-profit private organizations
Grants - Overseas private organizations
Grants - Thai private organizations
Grants - Government bureaus
Grants - Others

Total

28. NON OPERATIONAL REVENUES (EXPENSES) consisted of:

Gain (Loss) on foreign exchange translation
Bad debt
Proceeds from returned of remaining grants
Airline ticket refunds
Loss on fixed asset written-off

Total

2010
412,783,763.24
12,268,058.87
5,961,324.04
546,240.55

Unit : Baht
2009
385,924,238.26
12,098,348.87
4,931,186.30
319,212.33

431,56569,386.70

403,272,985.76

2010
39,297,632.48
37,902,451.46

Unit : Baht
2009
14,082,635.99
47,141,397.53

52,700,536.79 45,538,168.44
3,776,730.00 6,373,751.04
1,400,000.00 0.00
135,077,350.73 113,135,953.00
Unit : Baht

2010 2009
(256,670.31) (41,584.69)
(50,084.00) 0.00
0.00 6,840,522.91

0.00 1,342,565.00

0.00 (1,873,192.55)
(306,754.31) 6,268,310.67
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546,240.55
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2552
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12,098,348.87
4,931,186.30
319,212.33

431,659,386.70

403,272,985.76

25583
39,297,632.48
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1,400,000.00

WY UM
2552
14,082,635.99
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6,373,751.04
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WY UM

2553 2552
(256,670.31) (41,584.69)
(560,084.00) 0.00
0.00 6,840,522.91

0.00 1,342,565.00

0.00 (1,873,192.55)
(306,754.31) 6,268,310.67
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29. OBLIGATIONS 29. msERNWY
29.1 At September 30, 2010, TCEB had obligations as follows:
A. There was an obligation as a result of the lease agreement for office at 26th Floor, Siam Tower. The lease

29.1 dtinaue dnnseaniu o Tui 30 Mgy 2553 dail
o o o o ' “ v & o o ¢ & & & o A
. dineun ddygrdieimadielidudingu a ormsdeunines du 26 Fediszeznan Awuaiud 1 weieu 2553

agreement is in effect from April 1, 2010 until March 31, 2013 and renewable under the terms and conditions as
described in the agreement. The total amount of the lease agreement is Baht 28.12 million, of which payments
of Baht 4.69 million were already made during the period with Baht 23.43 million being remained.

B. There was an obligation as a result of the lease and service agreements for office at 12th B Floor, Unit A2, B1 and

B2, Siam Tower. The lease agreement is in effect from December 1, 2010 until March 31, 2013 and renewable
under the terms and conditions as described in the agreement. The total amount of the lease and service
agreements are of Baht 17.33 million, of which none of the payment was made during the period with whole
amount being remained.

C. There were obligations as a result of the hire of work for 15 agreements under budget of Thai Khem Kaeng

Project in total amount of Baht 115.05 million, of which payments of Baht 58.01 million were already made during
the period with Baht 57.04 million being remained.

D. There were obligations as a result of the hire of work for 12 agreements using budget of year 2010. The total

amount of these agreements denominated in Thai Baht of Baht 39.25 miillion, in foreign currencies of USD 322,082
and SGD 60,000, of which payments of Baht 14.33 million and SGD 12,500 were already made during the
period with Baht 24.92 million, USD 322,082 and SGD 47,500 being remained.
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A. There was an obligation as a result of the lease agreement for office at 26th Floor, Siam Tower. The lease feiun 31 Juaw 2553 waraunsadesigiiedugneigniainuldeuluiinmun

agreement is in effect from April 1, 2007 until March 31, 2010 and renewable under the terms and conditions as
described in the agreement.

B. There were obligations as a result of the hire of work for the total of 19 agreements amounting Baht 121.83

million, of which payments of Baht 6.23 million were already made during the period with Baht 115.60 million
being remained.

- ddnaws idyyrdediuauding 19 dyan gadimudyasiudiui 121.83 duum lusgnineldineu

If9189152A1 1N IUINEINTINTINIY 6.28 AUV AUNEENITERNTUENTINTINIL 115.60 d1uUm
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C. There were obligations as a result of the hire of researches for the total of 2 agreements amounting Baht 0.63 AudasauazdretisvArdraudygudissniluudsyane 2553
million, of which payments of Baht 0.20 million were made during the period with Baht 0.43 million being remained.

D. There was an obligation as a result of the hire of construction for the total of 1 agreement amounting Baht 1.20
million, of which the submission of work was accepted by TCEB and payments for the whole amount was made

in the fiscal year of 2010.
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30.

31.

32.

33.
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LAWSUITS

At September 30, 2009, there were three lawsuits being filed against TCEB to claim for compensations of
contractual damages for the total amount of Baht 29.80 million and in 2010, there was one additional lawsuit being filed
against TCEB to claim for compensation for damages of Baht 23.32 million, totalling four lawsuits with the total amount
of Baht 53.12 million (relating to the some agreements as stated in note 31). Since the lawsuits at present are still under
consideration by the Court as well as under investigation regarding infringements by TCEB, the ultimate outcome cannot
be determined, and hence, no recording of transactions has been made by TCEB with respect to the mentioned lawsuits.

ADDITION INFORMATION

TCEB'’s certain expense items incurred in budget year 2007 amounting Baht 18.26 million presented under
administrative expenses were stated in the former auditor’s report as at July 12, 2010 that he was unable to conduct his
audit to obtain sufficient supporting evidence for these expenses. TCEB submitted the related supporting documents
to the Office of the Commission of Counter-Corruption on December 4, 2007 according to the letter Tor Ror. 00269 (10)
5/3613. However, some of these stated supporting document are related to some agreements which were sued as
stated in note 30.

RECLASSIFICATION

Certain transactions of the 2009 financial statements were reclassified to be conformed with the presentation of
the 2010 financial statements by reclassifying loss on foreign exchange translation amounting Baht 41,584.69 incurred from
administrative expenses to non operational income (expenses).

APPROVAL FOR THE FINANCIAL STATEMENTS
These financial statements was approved to be issued by the Board of Directors of TCEB on March 24, 2011.
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(Mr. Akapol Sorasuchart)
President of Thailand Convention & Exhibition Bureau (Public Organization)
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