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Message
from the Chairman

service and MICE industries generating a large amount of revenue for 

development of the Special Economic Zones (SEZ) to support every 

visitors to invest and host business-oriented meetings or trade shows 

the most international association meetings by the International Congress 
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Message
from the President 

Thailand’s MICE business expanded satisfactorily in both domestic 

the many international agencies involved in the MICE business that 

Thailand’s strong potential and enhanced the value of the Thai MICE 

that utilised the MICE business’s strength to provide substantial support 

through innovations and bringing economic prosperity to every segment 
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President
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encourages innovation and sustainability in the organisation of MICE events in a bid to distribute income throughout the nation and stimulate 

Vision

in driving the Thai MICE business to develop 
the country’s economy in order to distribute 

Mission
• To foster the organisation of MICE events 

in Thailand in order to stimulate the country’s 

• To enhance the image of Thailand’s MICE 

• To develop Thailand’s MICE industry 

• To promote sustainability in MICE events 

Goals
• To generate income and develop the 

• To create prosperity and distribute income 

St
through the MICE industry

• Consolidate and develop the existing MICE 

• Promote new MICE activities with other 

• Drive new MICE activities to meet market 

the provincial economy through the MICE industry
• Elevate regional MICE activities to motivate 

• Develop MICE activities to decrease the social 

Promote

   
• Promote marketing campaigns and enhance 

• Change the viewpoint of other organisations 

• Publicise the potential and facilities of cities 
that are ready to accommodate MICE activities at 

Develop

competitiveness of the MICE industry
• Enhance the standards of MICE professionals 

and structures that support Thailand’s MICE 

• Encourage innovations in organising MICE 
events and further improve knowledge and 

• Uplift standards and improve regulations 

• Strengthen networks of cooperation 

internal operation

• Develop and leverage innovations in order 

Vision, Mission and Goals
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Meeting, Incentive
Department

 
 Meeting and 
 Incentive 
 Promotion 
 Section 

 
 Meeting and 
 Incentive 
 Marketing and  
 Support Section
 

Exhibition and
Event Department 

Strategic and Business Development 

 
 Exhibition 
 Promotion 
 Section 

 
 Exhibition 
 Marketing and 
 Support Section

 

 
 Development 
 Exhibition and  
 Mega Project  
 Section 

Marketing and 
Corporate Image 

Department 

 
 Branding 
 Section 

 
 Marketing 
 Communication  
 Section 

 
 Corporate 
 Communication  
 Section 

 
 Event 
 Management 
 Section
 

Convention 
Department 

 
 Convention 
 Promotion
 Section

 
 Convention 
 Marketing and 
 Support Section 

Domestic MICE 
Department 

 
 Marketing 
 Promotion 
 Section 

 
 
 Development 
 Section 

Development 
Department 

 
 

 Section

 
 Planning and
 Budgeting
 Section
 

 
 Research and 
 Development 
 Section

Board of Directors of TCEB

President 

Organisation Chart
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TCEB President’s
Office Department

 

 Co-ordination  
 Section

 
 Corporate Goal 
 Monitoring 
 Section 

Administration and Strategic Support

Government and 
Corporate Affairs 

Department 

 
 Government 
 and Corporate 
 Relations Section
 

 
 Mission Support 
 and Liaison 
 Section
 

Administration 
Department

 
 Human 
 Resources 
 Section

 
 Procurement and  
 Office Service  
 Section

 

 Governance 
 Section 

Information 

Department 

 
 IT Development  
 Section

 
 IT Service 
 Section

Accounting and 
Finance 

Department

 
 Accounting 
 Section

 
 Finance 
 Section

  
 Management  
 Accounting and  
 Financial  
 Reporting Section

Department 

 
 Development 
 Section

 
 Standardization 
 Section 

 
 Service 
 Section

 

  

Note:  Departments and sections working under and reporting directly to their heads

 Departments not being under control but providing information and consultation

Conclusion: The previous structure consisting of 2 lines, 11 departments and 30 sections has been reorganised as two lines, 12 departments

 and 31 sections (excluding the Internal Audit Department).

Subcommittee for Audit and Evaluation 

Internal Audit Department 
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Current Position: 

 Federation of Motion Pictures
 and Contents Associations

 Disability Foundation

 Art and Culture Fund
 

 Directors Association
• Independent Director and Chairman
 of Corporate Governance and
 Corporate Social Responsibility

 Company Limited
 

 Media Development Fund (SCF)

 
 Transactions Commission

• Member of Asian Peace and Reconciliation
 Council (APRC)

Board of Directors
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Current Position

International Trade Promotion

 

Current Position

Current Position

Current Position
Principal Advisor on Duty Collection
Management & Development Department

Current Position

Spokesperson of the Ministry of Foreign Affairs

Board of Directors
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Current Position

Current Position

 

Current Position

Current Position

   

 

Current Position

Convention Association (TICA)
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4

4

4

TCEB’s Subcommittees
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President of the 
Subcommittee

Subcommittee

Director-General of the Department of
Consular Affairs or a representative Subcommittee

4 Director-General of the Department of Excise
or a representative Subcommittee

Director-General of the Department of
Foreign Trade or a representative Subcommittee

Subcommittee

Secretary-General of the Food and Drug
Administration or a representative Subcommittee

Secretary-General of the Thai Industrial
Standards Institute or a representative Subcommittee

or a representative Subcommittee

General Manager of Suvarnabhumi
Airport or a representative Subcommittee

General Manager of Don Mueang
International Airport or a representative Subcommittee

Director of Suvarnabhumi Airport Cargo Subcommittee

Director of Laem Chabang Port Customs Subcommittee

(Suvarnabhumi Airport’s Arrival) or a representative Subcommittee

Director-General of the Department of
Employment or a representative Subcommittee

Director-General of the Department of
Industrial Works or a representative Subcommittee

Subcommittee

TCEB’s Subcommittees
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Management Team

President 

 Thailand Convention and Exhibition  

• Director of Government & Corporate  

• Tourism Authority of Thailand
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Management Team
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Government Development Agency (Public Organization) 
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Affairs Department
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Nitin Sachdeva
India

Venture Marketing
(For Meetings & Incentives Industry)

Stella Tsitsipatis
North Americas

Development Counselor International (DCI)
(For Meetings & Incentives Industry)(For Meetings & Incentives Industry)

Charles Leong
Singapore 

(For Meetings & Incentives Industry)

Eric Zhu
China

(For Meetings & Incentives Industry)

Europe

(For Meetings & Incentives Industry)

Daniella Middleton
USA

Development Counsellors International
(For Conventions Industry)

Australia
ClockWise Consulting

(For Meetings & Incentives Industry)

Sachin Manocha
India

(For Exhibitions Industry)

Mark Cochrane

(For Exhibitions Industry)

Evan Li

(For Exhibitions Industry)

Overseas Representatives
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MICE Trends in 2018

The global MICE business is very likely to continue developing and 

organisers to create an online network and share relevant information 

technology helps to facilitate the live streaming of meetings via website 
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The world-class exhibitions segment is another industry that is growing 

organisation all the time as their clients pay close attention to use of 

on MICE development to be consistent with Thailand’s development 

value and boost their capacity to compete internationally by conducting 

MICE Trends in 2018

in line with government policy to create a development centre 

nation’s Special Economic Zones to support the development of MICE 

This is due mainly to upgrading the standards of U-Tapao Airport and 

Such growth also encourages the tangible success of government policy 
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Overview of International MICE Performance in Fiscal 2017
(October 2016 to September 2017)

 Fiscal 2017 Number of MICE Travellers  Revenue (THB million)

 Exhibitions

 Total 1,047,959 88,459

th

1st  
 focused 

on sustaining existing markets and looking for new 
potential markets in order to develop the country’s 

2nd  
 stressed strong growth regions 

that relate to and support the development of the 

3rd   to expand 
opportunities for the MICE business to properly 

revealing their increasing roles in developing the 

4th  

rules and regulations in order to facilitate future 
(Remarks: Excludes Mega Events)

International MICE Market

The Success of Thailand’s MICE Business in Fiscal 2017
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The Success of Domestic MICE Market

The Success of Thailand’s MICE Business in Fiscal 2017

 Fiscal 2017 Number of MICE Travellers Revenue (THB million)

 

 Exhibitions

 Total 35,316,508 91,142
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 Exhibitions

 Total 35,316,508 91,142
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Marketing and Branding

Thailand’s economy and creating sustainability for MICE business” in 

to launch a sales promotion package called 
 This focuses on offering exceptional 

was to attract potential MICE organisers and visitors to host and attend 

“Thailand CONNECT, 
 with the aim of highlighting 

Thailand as a top destination in the region for business and leisure with 

Corporate Communications

and academic institutes) by promoting important activities through 

Domestic Corporate Communications 

Date Public Relations and Corporate 
Communications Activities

th World Film Festival 

Media interview on the support for hosting

Media interview on the support for hosting 

Activities for welcoming foreign press from 

a seminar session on the MICE industry

potential of Thailand’s MICE industry

Marketing and Corporate Image Department
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“Thailand CONNECT, Your Vibrant Journey to Business 
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Date Public Relations and Corporate       
Communications Activities

Press conference for foreign media and 

rd MICE Career Day”

Activities for inviting Thai media to participate 

th Thailand
MICE United

Small session of media interview on 

th Thailand           

Date Public Relations and Corporate       
Communications Activities

th

th Thailand          

Media Interview on PCMA Global Professionals 

in Chiang Mai

Marketing and Corporate Image Department
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PCMA Global Professionals Conference 
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Main activities to promote 

Date Public Relations and Corporate       
Communications Activities

Council - The Global Summit (WTTC)

overseas media

Marketing Communications
Marketing Communications focused on the integrated use of 

international and domestic media tools to build awareness of the 

Domestic Media

• Public relations through TV interviews in Marketing Room

Marketing and Corporate Image Department
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Tourism Council-The Global Summit
(WTTC) 
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International Media
• Preparing both printed media and  television programmes among 

st

 Thailand in promoting the image of Thailand’s MICE business

Event Management
Event management focused on promoting marketing promotions 

Marketing and Corporate Image Department
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Meeting and Incentive Department

Bidding and Support

Marketing and Development
-

a platform to boost Thai entrepreneurs’ potential for competition and understanding of the meeting and incentive travel industry in the target 

th th
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Meetings and Incentives

Meeting and Incentive Department

Marketing and Development (Cont’d)

-
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Bidding and Support

th India Association Congress and ASAE Annual 

th CPS organised by Thailand Incentive and 

Development

th

th

th th

Convention Department
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th

th

th Congress of the International Academy of Aviation and Space 

th International Symposium of the World Association of  
th
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Events Date

Exhibition and Event Department

These increased number of travellers helped Thailand’s gross domestic 

Sponsorship of International Exhibitions
The Department supported many international trade shows and mega 

organisers who have interest in organising their new events in Thailand 

Malaysia received support for successfully inviting representatives of 

and also enabled Thailand’s mega events to be developed consistently 
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Events Date

Exhibition and Event Department

The great success of the above mentioned exhibitions and trade 

Visitor Promotion - CONNECT Businesses Campaign
This campaign is aimed at penetrating target groups such as trade 
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Domestic MICE Department
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MICE Standard

encouraging the Thailand MICE Venue Standard to be widely accepted 

Regions Number of Venues

North-East 11

North 9

South 16

East 19

West 10

Central 36

Total 101

Currently, Thailand is ranked as the country with the highest 
number of standardised meeting venues in Southeast Asia.

distributing knowledge of sustainable event management for MICE 

entrepreneurs to reduce food waste and carbon at events they 



51

11

9

16

19

10

36

101
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Trade Education
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Campaign for Integration of Public and Private Sectors to Strengthen Competitiveness of Thailand’s MICE Business

 • Meeting on operating procedures and approaches for customs formalities relating to conventions and international trade shows 

th

th

Government and Corporate Affairs Department
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Government and Corporate Affairs Department
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executive decisions in correspondence to each other towards achievement of established missions in accordance to The Principles of Good 

Risk Management Structure

assigned a working group of Risk Management and Internal Control to perform risk analysis and assessment based on the enterprise 

Risk Management
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Risk Factors and Risk Management Strategies

Management Approaches

Strategic Risk

on the factors that are likely to affect formulation 
of strategic policies for promoting MICE business 

• Policies and regulations on MICE business operations 
issued by government agencies

• Policies on stimulating the economic sector made 
by the government

• Thailand’s and the world’s socio-economic 
environment

• Competition arising from the international MICE 

countries within the MICE business

• Thailand’s infrastructure supporting the development 
of the regional MICE business

• Expertise of personnel and skilled labour to 
accommodate the growth and expansion of the 
MICE business

• Plan for business development and standard setting 
for sustainability in the industrial sector

leverage innovations and technologies in organising MICE events and enhance the standards 

Risk Management
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Management Approaches

Operational Risk

This kind of risk might affect the performance of 

• Policy on the change of management process 
and system supervised by authorised government 
agencies

organisational processes and practices

• Use of IT technology and innovations for internal 
and external communication

operational process and duties as it is responsible for promoting MICE marketing campaigns 

• Develop a plan for improving the organisation’s procurement process to be in accordance 

• Develop an integration plan for supporting MICE event organisation and embrace the 

digital technology and online service system to facilitate service recipients in checking 
the news and information about the MICE business while providing support through online 

Financial Risk

policy relating to the MICE business

line with the strategies and plans that have already been set in order to consistently support 
annual MICE activities and add value to business groups and entrepreneurs involved in the 

• Respond to the government’s policy in managing the budget and budget spending plan 

force in developing Thailand’s economy as a part of the country’s strategic agenda under 

Risk Management
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Management Approaches

Financial Risk

as well as the roles of government agencies that 
issue the regulations on budget spending annual operation plan and activities that extends its continued support for organising both 

Compliance Risk

affected by this kind of risk if the operations are not 

• Law enforcement and the cabinet’s resolution on 
public organisation

-
ernment agencies
• Strict investigation of the execution by government 
agencies

As a government agency that has been established and carries out its duties under the 

• Promote the corporate culture in management to be in compliance with good corporate 

Risk Management
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Basis for opinion 

Responsibilities of management for the financial statements 

-

Auditor’s responsibilities for the audit of the financial statements

To the Board of Directors of Thailand Convention and Exhibition Bureau (Public Organization)

AUDITOR’S REPORT
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• Obtain an understanding of internal control relevant to the audit in order to design audit procedures that are appropriate in the 

• Evaluate the appropriateness of accounting policies used and the reasonableness of accounting estimates and related disclosures made by 

Certified Public Accountant (Thailand) No. 4843
PricewaterhouseCoopers ABAS Ltd.
Bangkok 
26 March 2018

AUDITOR’S REPORT
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Thailand Convention and Exhibition Bureau (Public Organization)

Statement of Financial Position

Notes Baht Baht

Assets

Current assets

Non-current assets
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Thailand Convention and Exhibition Bureau (Public Organization)

Statement of Financial Position (Cont’d)

  
 Notes Baht Baht
    
Liabilities

Current liabilities

Non-current liabilities

Net assets
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Thailand Convention and Exhibition Bureau (Public Organization)

Statement of Financial Performance 

Notes Baht Baht

Revenues from operations
Revenues from government

Revenues from other sources

Operating expenses
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   Accumulated 
   surpluses   

   Baht

Statement of Changes in Net Assets
Thailand Convention and Exhibition Bureau (Public Organization)
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Notes Baht Baht

Cash flows from operating activities:

Revenues over (under) expenses before changes in

Thailand Convention and Exhibition Bureau (Public Organization)
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Notes Baht Baht

Cash flows from investing activities:

Supplemental cash flow information

Thailand Convention and Exhibition Bureau (Public Organization)
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statements shall prevail

Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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I

Gains and losses resulting from the settlement of foreign currency transactions and from the translation of monetary assets and liabilities 
 

Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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rebates) and any costs directly attributable to bringing the asset to the location and condition necessary for them to be capable of operating 

Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements

  
 Notes Baht Baht
    
Cash  100,000 100,000
Current accounts  2,000 2,000
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  Baht Baht

  

 
  Baht Baht

 

 
  Baht Baht

 

Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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Equipment as at 30 September 2017 and 2016 is as follows:

     Electronic and

   Leasehold Office radiogram Advertising  Household  

   improvement   Computers  Vehicles Total

   Baht Baht Baht Baht Baht Baht Baht Baht

Cost

Less  Accumulated depreciation

Net book amount

  

Opening net book amount 

Addition 

       - Accumulated depreciation

Closing net book amount

        

Cost 

Less  Accumulated depreciation 

Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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 43,947,120 7,126,731 10,257,383 778,338 18,996,469 303,367 290,000 81,699,408
 (26,555,540) (4,628,380) (3,420,268) (571,967) (15,378,360) (194,721) (289,999) (51,039,235)

  

 17,391,580 2,498,351 6,837,115 206,371 3,618,109 108,646 1 30,660,173
 807,811 1,020,291 1,111,563 - 2,934,677 296,602 - 6,170,944

 (8,697,094) - - - - - - (8,697,094)
             8,697,094 - - - - - - 8,697,094

 (4,650,259) (494,044) (951,430) (95,211) (2,345,829) (36,912) - (8,573,685)

        

 36,057,838 8,147,022 11,368,946 778,338 21,931,146 599,969 290,000 79,173,259
 (22,508,706) (5,122,424) (4,371,698) (667,178) (17,724,189) (231,633) (289,999) (50,915,825)
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   Computer 

                Baht Baht Baht

As at 1 October 2016   
Cost        
Less  
  

For the year ended 30 September 2017   

  
As at 30 September 2017   

Less  

Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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        81,260,715 4,590,000 85,850,715

      (52,405,097) - (52,405,097) 
 

   

      (13,718,618) - (13,718,618)

  
   

      (66,123,715) - (66,123,715)
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  Baht Baht

  

 
  Baht Baht

  

 
  Baht Baht

  

Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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  5,335,160 5,335,160
  71,580 71,580
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  Baht Baht

  

 
  Baht Baht

  

 
  Baht Baht

  

Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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Income from registration fees for exhibition participation represents registration fees collected from private Thai entrepreneurs operating in the

  
  Baht Baht

  

 
  Baht Baht

  

Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements



105

  

 

  11,711,114 8,708,240
  7,469,016 6,861,566
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Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements

 
  Baht Baht

  

 
  Baht Baht
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  1,691,543 3,200,287
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Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements

 
  Baht Baht

  

 
  Baht Baht

  

 
  Baht Baht
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  61,875,388 69,232,897

  250,463 246,187
  - (135,809)
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Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements
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Thailand Convention and Exhibition Bureau (Public Organization)

Notes to the Financial Statements

 2017

 Baht Baht Baht Baht Baht
     

     

    

 
 Baht Baht Baht Baht Baht
     
Budget plan     
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 • Total assets 

assets decreased   

 • Total liabilities 

 
 l

 

 

 

 

 baht 

baht when 
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Report of the Operations of TCEB’s 
Audit Committee for Fiscal 2017

-

 Board of Directors  Position

 1. Mr. Thongchai Sridama Chairman

 2. Ms. Supawan Tanomkieatipume Committee

 3. Assistant Professor Sopapan Amatadecha Committee

 4. Mr. Napong Sirikantayakul Committee

 6. Assistant Professor Dr. Nipapan Kuwisetsang Committee
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accelerate the reduction of the balance of outstanding debts from 

budget expenditure control plan and the acceleration of disbursement 

plan and guidelines which must be in line with the internal control 

making self-assessment to ensure that the operations of the Audit 

the recommendations of the Audit Committee and the Internal Audit 

operations in line with the recommendations and the approved internal 

implemented its tasks in accordance with good corporate governance 
practices and has had the appropriate internal control system and risk 
management plans to ensure that its operations achieved goals set 

Report of the Operations of TCEB’s 
Audit Committee for Fiscal 2017

Chairman of the Audit Committee
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