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Greetings everyone,

In a world where creativity is a vital driver of the economy,
MICE industry has emerged as one of the most powerful
strategic tools for promoting a nation’s creative sector.

In this edition of MICE Guru, we invite you to explore the
UNESCO Creative Cities Network (UCCN) in Thailand. Dive
into an exclusive interview with Dr. Feng Jing, Chief of Culture
Unit at UNESCO Bangkok, as he shares insights on the role of
MICE as a platform that connects cities within the network.
We also take a closer look at how MICE can be a model for
driving economic growth in creative cities.

You'll also discover inspiring stories of community-based
MICE activities in northern Thailand that reflect local identities
aligning with UCCN principles. Please visit our Local Treasures
column. Meanwhile, The Changemaker introduces Dr. Korakot
Aromdee, a rising artist and founder of the Korakot brand, who
has elevated traditional Thai craftsmanship into a globally
recognised creative business.

As this issue is released close to Pride Month, our
Meaningful Moves column explores how MICE events can
become inclusive platforms that celebrate diversity, equity,
and inclusion (DEI)—welcoming all people from every
background.

Whether you’re an event planner, a MICE traveller, or a
creative space owner, | hope every article in this issue sparks
new ideas and encourages you to see “MICE” in a deeper,

more purposeful, and meaningful light.
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Mr. Puripan Bunnag
Senior Vice President
Acting President-Thailand Convention and Exhibition Bureau
(Public Organization)
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EXPLORING 2 PREMIER MICE VENUES'IN THE HEART-OF ISAN’S MICE CITIES

Khon Kaen,
Khon Kaen Province

\Wesvarunsal Meeting & Networking
aladluisudanuiilssusy Ad Lib Khon
Kaen TAALAUAI8NITHANNATULAU
VissdunnunIseBnLUUTILETY Wiaw
seafumsdanuludnnguuuy vwiia
TanansauuAsduns onewios Jamin
YOULNU

. LLaummﬂmﬂmsuawuﬂa KAENKAEW
fuiussiionduumadingy 28 ERIEGH
WUIAR “A Harmony of Contrast” Ase
Tmszeiindan wienanigrednuun
Woawuunlusiun KAENKAEW Siun
YUIA 376 753 ATBUAGUUTLIN Indoor
uay Rooftop bar @6 1wEANE AN
ATUATY 5893UULUUNNTIRIULAVIAIN
w18 1 Classroom 42 71134, U-shape
30 ﬁﬁﬂ, Theatre 70 14, Boardroom
48 719 uaz Mingle cocktail table
120 1119

2 MICE GURU by TCEB # a1

Uwﬁu 27 93 SKY ROOM Mawsﬂm
dushiluUsoonidy SKY ROOM | (52m7..)
waz SKY ROOM Il (27.75 mi3.41.) enunsa
saunduveslugvun 79. 75094 5995V
1§ 10-50 au lAsfivesvniiuiiadsasse
UU Co-working space kUi KAEN
LOUNGE 9110 73 A5.4. 98nwUUNie
ﬂiyauiammaumsmmuimﬂu 39495V
16 10-40 AU

CONTACT INFORMATION

®© 043-100-555
@& www.adlibhotels.co
@ Ad Lib Khon Kaen

f

o
& g ‘.\ R [
25 amal
¥ |
- .[}

n

&h

—h_l

a’

v
J:L_

R i T e P M o

ema o233

4 )
' Fie

tabcle 1

Experience modern Isan-style
meetings and networking at Ad Lib
Khon Kaen, where contemporary
design meets local charm. Perfectly
located in the heart of Sri Chan Road,
Muang District, this stylish hotel is
fully equipped to host all types of
MICE events.

A highlight of the hotel is KAENKAEW
— a 376 sq.m. rooftop space on the
28t floor, designed under the concept
“A Harmony of Contrast.” It offers
stunning sunset views and a panoramic
skywalk, perfect for atmospheric
gatherings. The space includes both
an indoor lounge and a rooftop bar,
ideal for various formats: classroom
(42 pax), u-shape (30 pax), theatre (70
pax), boardroom (48 pax) and cocktail
reception (up to 120 pax)

On the 27t floor, the SKY ROOM
offers a private meeting space, divided
into SKY ROOM 1 (52 sg.m.) and SKY
ROOM 1 (27.75 sq.m.). These can be
combined into one spacious 79.75-
sq.m. room, suitable for gatherings
of 10-50 people.

For those seeking a more relaxed

and collaborative atmosphere, KAEN
LOUNGE (73 sq.m.) offers a co-working-
style space that inspires creativity and
teamwork, accommodating 10-40
people.
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Hotel MOCO,

SPACE SPOTLIGHT

Udon Thani Province
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CONTACT INFORMATION

@ 042-962-656, 086-888-8889
@& www.hotelmoco.com
@ Hotel MOCO

Discover the charm of Udon Thani’s
first and only colonial-style hotel —
Hotel MOCO. Stylish, elegant, and
centrally located near UD Town and
Montatip Hall Expo & Convention
Centre, the hotel offers a seamless
blend of timeless architecture and
modern convenience.

Set across over two rai (just under
an acre), Hotel MOCO is ideal for
small to medium-sized MICE events.
The standout venue is MOCO Studio
(69.94 sq.m.), perfect for intimate
corporate meetings, workshops, training
sessions, or product presentations, with
a maximum capacity of 50 people.
The hotel also features Par Restaurant
and a cosy bar — ideal for business
lunches, networking meetups, or
special occasion catering, offering a
complete experience for business and
leisure alike.
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How the Creative Industry Powers Urban Growth Through MICE
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In today’s evolving landscape, the MICE industry demands
more than just venues and technology. Selecting a “Creative
City” as a destination is emerging as a powerful strategy—
especially when that city is part of the UNESCO Creative
Cities Network (UCCN), where culture and creativity are
positioned as key drivers of sustainable development.




FROM THE COVER

\ASeTnellasds9gaT3A vise The UNESCO Creative Cities
Network (UCCN) fiesaulud w.e. 2547 Tneeiualn iadaea
rusilessrhaesetheleidruAnas s sAluN TR
Wosegnadstu Tulifiveaasugia dau Tausssu wardundon
Inedlosnlasudenseudishdnuaiinauegidlnegimilly 8 anwn
euA inanssunas@avsiutnu nseanuuy Mwewns awns
2550Un55U Hodaly aurs wazaaUnenssy

lmwml,mﬂmmmmLﬁmmuﬁﬁmmmaﬂummu wilas
mmumawmwmsmuﬁsiumﬂumimLLmumaﬂumam 79715
WALNEIDY TN AT AMNNT I EPLBENS Fhspuu RRIGLON
mJLLqummammmﬁﬂmaﬂim Majeainenudsduuay
Uivaumsmmmwwma

What is UCCN?

The UNESCO Creative Cities Network (UCCN) was established in 2004 to promote cooperation amongst cities
using creativity for sustainable urban development across economic, social, cultural, and environmental dimensions.
Cities in the network must demonstrate a distinct identity in one of eight creative fields: Crafts and Folk Art, Design,
Film, Gastronomy, Literature, Media Arts, Music, and Architecture.

Beyond cultural and artistic beauty, these cities are expected to embed culture into all aspects of urban planning—
systematically developing cities, economies, and quality of life. This aligns with modern MICE industry’s shift toward
meaningful experiences and long-term sustainability.

MICE GURU by TCEB & 1y
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Thailand's 7 Creative
Cities

Currently, over 350 cities worldwide
are part of the UCCN. Thailand is
home to seven recognised cities across
different fields:

Phuket - Creative City of Gastronomy:
Known for its rich blend of Thai, Chinese,
and Muslim culinary heritage, and the
use of high-quality local ingredients that
boost community-based economies.

Chiang Mai - Creative City of Crafts
and Folk Art: Renowned for its artisanal
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mastery in pottery, silverwork, wood
carving, and weaving.

Bangkok - Creative City of Design:
A hub of modern design inspired by
its cultural diversity reflected through
architecture, visual arts, and innovative
urban products.

Sukhothai - Creative City of Crafts and
Folk Art: The birthplace of Sangkhalok
ceramics, traditional textiles, heritage
gold and silver craftsmanship.

Phetchaburi - Creative City of
Gastronomy: Origin of various traditional

Thai desserts made from locally
sourced ingredients like palm sugar,
with recipes passed down through
generations.

Chiang Rai - Creative City of Design:
Distinguished by architectural design
blending folk art with contemporary
aesthetics, while also empowering
local products on the global stage.

Suphanburi - Creative City of Music:
A cultural stronghold of Thai folk music,
especially Luk Thung, and home to
many national music artists.
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MICE and Creative Cities

According to Dr. Feng Jing, Chief of Culture Unit at UNESCO
Bangkok, MICE can serve as a bridge for collaboration
between creative cities nationally and internationally.
UNESCO Bangkok has partnered with Thai institutions on
projects such as UNESCO 2030 Cultural Indicators in which
the Ministry of Culture has been involved in measuring
how culture contributes to economic development.

“MICE plays a crucial role in driving culture towards
sustainable development across economic, social, and
tourism dimensions.” — Dr. Feng Jing

Hosting MICE events in creative cities isn’t merely about
choosing an attractive venue; it’s about creating shared
value that connects business, culture, and community in
a way that reflects today’s priorities.

MICE as A Strategic Tool for Creative Cities

MICE is more than a short-term activity—it’s a
“strategic tool” that cities use to systematically drive
creative industries from upstream to downstream. From
talent development and knowledge creation to network
building and policy design, MICE plays a vital role in
strengthening the creative economy.

When MICE is fully integrated into a city’s economic
ecosystem, including both supply chains and value
chains, it cultivates a sustainable infrastructure that
genuinely supports creative activity.

Ultimately, MICE becomes a platform for learning
and networking that elevates industries, inspires new
ideas, and lays the groundwork for culturally rich,
economically resilient, and socially inclusive urban
growth.
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DECODING THE VISION OF KORAKOT AROMDEE:
ELEVATING THAI CRAFT WITH DISCIPLINE, VISION, AND THE POWER OF MICE
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THE CHANGEMAKER

MICE Guru speaks with Korakot Aromdee, founder of
the renowned bamboo craft brand KORAKOT,
whose work has graced global platforms through
collaborations with luxury houses such as Hermes,
Louis Vuitton, Dior, and Cartier. With over 18 years in
the art and craft industry, Korakot shares his thoughts
on the challenges and opportunities for Thai
craftsmanship in the global market — and reflects on
the pivotal role of MICE in that journey.

Craft Tells the Story of Its Place

“True craft reflects its roots,” Korakot states. For him,
excellent craftsmanship embodies 5 elements: geography,
flora, people, local wisdom, and style. “My materials
come from the kitchen — bamboo leaves, fermented rice
noodles, even palm sugar — they all can be part of a
design,” he explains. When it comes to creative cities, he
insists the concept should not be reduced to pretty homes
or trendy cafes. A truly creative city weaves together
history, society, architecture, contemporary art, literature,
cinema, and performance — because, at its heart, a city is
the story of its people.

Thai Craft Has Style — But It Must Be Aligned with
Discipline

Working with global brands has taught Korakot that
discipline is paramount. “Some fashion houses change
collections every three months — it’s intense, and we
must deliver,” he says.

His experience has led him to categorise product
development into 4 cycles: daily-use products, weekly
items, monthly collections, and annual projects.

“Skill has never been our problem. It’s discipline and
responsibility that hold the industry back,” he remarks.
Clients may admire Thai craft and find it accessible in
price, but unreliable timelines can erode trust. “If
you're late or inconsistent, they won't return.”
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Government’s Role: Enabler, Not Care Provider

Thai craft has come a long way — many artisans now
stand proudly on international stages. Korakot
acknowledges the support of government initiatives but
believes the state’s role should shift. “The government
shouldn’t act as a caretaker,” he asserts. “It should
empower emerging designers, integrate business
education, and become a key connector — not just within
the craft community but also between creators and
sources of funding. That’s how businesses survive crises.”

MICE - Clear Target Group, Real Business Opportunity
Are a Must

While Korakot sees MICE as a powerful platform, he
stresses the importance of clearly defined audiences
and measurable business impact. “It’s true MICE helps
spread knowledge,” he says, “but nowadays, people
aren’t just looking for knowledge — they’re looking for
income. Every event, no matter the theme, must link to
real business opportunity.”

The Path Forward for Thai Craft

To move forward, Korakot believes the Thai craft
sector must embrace a new mindset — one that
balances cultural depth with commercial thinking.
Products must not only tell stories but also meet
market demand. Craft practitioners must understand
business, adapt to client needs, and above all, uphold
discipline and accountability.

“Art & Craft is more than handmade — it’s the soul
of Thai identity expressed in a way the modern world
can understand,” he concludes. “If we can master this
balance, Thai craft will flourish far beyond our
borders.”




SHAPING YOUR CITY

A HOW-TO GUIDE FOR UNESCO

CREATIVE CITIES NETWORK ASPIRANTS
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Joining the UNESCO Creative Cities Network (UCCN) is
an ambition shared by cities around the world. But the
entry is not a rosy path — it requires profound understanding
of its deep-rooted identity, strong local commitment, and
a strategic global outlook. In this issue of MICE Guru, Mr.
Chakrit Pichyangkul, Executive Director of Creative Economy
Agency (CEA), shares 6 key steps to help your city stand
out and step confidently onto the world stage of creative
cities.

o 1Asz:uuUMsSAANSDJIS=AUUSEINA
Understand the National Screening Process
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Applications must be
endorsed by the Thai
National Commission for
UNESCO, which includes
representatives from
relevant ministries. Thailand
may submit up to two cities
every other year, each in a
different creative field.
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Profound Knowledge of Creative Identity
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Cities must choose one
creative field and demonstrate
both international

competitiveness and deep
cultural roots—heritage,
traditions, and know-how
passed down over time.
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Transform Strengths into Value

Ldiiiosuaigauds uades
anansathlusiesenaiieyan
MaATYgRILardIAN TYUY
Turludesdosidenanis
wule laddnesduanitdunis
Anw wleueannniesy e
eaulugavnsIuaeEssa
wazgutoyaaiinnnsould

Turn cultural capital into
economic and social value.
Success depends on a
supportive ecosystem—
education, public policy,
creative industry networks,
and strong and ready-to-use
statistics.

0 [Boulasgaina
Foster Global Linkages

Tassmsidonnsdniiuay
s Adudsdfy
winrulueuAnidesdniau
annsadeslesiunilanld
aeals

Past international
collaborations matter—
but so does a clear forward-
looking plan for future
engagement with global
networks.

6 aonnaainurkuig SDGs
Align with the SDGs

WWINNMIHAUTDIAIT
atvayudmungniswmun
Nd98u (Sustainable
Development Goals "39
SDGs) WileasepnsnUAeuuUa
dugusssundluseaurioanu
wagana

Creative city strategies
should contribute to the UN
Sustainable Development
Goals, with tangible impacts
at both local and global
levels.

e NNAUFBIUEIUSIU
Embrace Local Community Engagement

Hesawassdlilftundon
AIENFUANLNEIUIINGY
wisaulalonaliussyiu
nAAEUlAIE U U
Tun1seeniuveuIAnvediles
UMY

Creative cities are not
built from the top down—
they thrive when local
communities are empowered
to take part. Inclusive
participation across all
sectors is key to shaping a
city’s creative future.
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CRAFTING MEMORIES
IN THE NORTH
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MICE Guru 3ougaiusouiauniigmarkiiogailng
avaga 3 luaJlnsaznﬂluaJasnasstaJmuain Taun
Baitvu (luaJumhmnnssuua~nall-wuu1u lJ 2560) qlang
(luaaumhmnnssuua-ﬂalj-wumu U 2562) ua:igaisng
(luaJummsaanuuu U 2566) wﬂUm-anmnssuiuzsmsu
naJannmnuUryry1naJnuaua1m uanmnunmumﬂuzs

.Inauuads-aumsmudaninu ﬂﬂmoﬂauuauumsuqm
asuassAuazmshioJfalaaIdIdudntoe

MICE Guru invites you on a soulful journey through
northern Thailand, where creativity and culture come
together in 3 remarkable cities honoured as part of the
UNESCO Creative Cities Network: Chiang Mai (City of
Crafts and Folk Art, 2017), Sukhothai (City of Crafts and
Folk Art, 2019), and Chiang Rai (City of Design, 2023).
The journey delves into community-led experiences
that preserve invaluable local wisdom. MICE travellers
will engage in immersive activities that help support
creative economies and sustainable tourism.

Ban Ton Pao, Chiang Mai Province:
The Magic of Mulberry Paper

This small community in San
Kamphaeng District has earned the
fame as the “Mulberry Paper Craft
Village,” with traditional knowledge
passed down through generations.
Upon arrival, MICE travellers can
experience authentic craftsmanship
up close through engaging activities
such as mulberry paper workshops
and creative DIY projects—crafting
lamps, boxes, or accessories by hand.
These activities foster creativity and
teamwork. Visitors can also tour the
factory and museum, exploring both
traditional and modern papermaking
methods whilst gaining insight into
the unique role of mulberry paper in
Lanna culture.



AUESaUSIIWS:IVY AIKInalang:
Fuanuwnsaadursosn
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Ban Pra Phim Amulet Learning Centre, Sukhothai Province:
Preserving Sacred Art

A visit to the ancient ruins at Sukhothai Historical
Park becomes even more enriching with a stop at the
Ban Pra Phim Amulet Learning Centre in Mueang
Sukhothai District. History-loving MICE travellers can
learn ancient techniques for crafting clay amulets, a
revered Buddhist art form. The experience includes
insights into the history of sacred amulets, production
sites visit, and a museum showcasing rare amulet
designs from the Sukhothai era. With a capacity of only
20 guests, this experience is ideal for small MICE groups
seeking an intimate, deeply meaningful encounter with
Thailand’s first kingdom.

mum‘uu‘v}aﬂLﬂu‘umusumei‘mﬂummaLﬂuw,l,amn&mm
WPInFeuig mmvmm‘uuﬂmumﬂmmmmmi “Slow Life”
mefanssuieaualzivainany winsandorsaitilg
SRPel amwammaawmmamLLa”awmaﬂmd 5| WFaUAINTTU
wwamsmaiamimm Cooking Class @5uyavy 38Urems
Wumummmmuafﬂiwumﬂwamu U mﬂﬂaammsww Yanan
waitilag LLavauulwswumu wananil PldadiRanssuteus
Quﬂiyapmiguaqsumw Usmsuauslnefiutinu miauaagulws
wseMsvignuseau

Ban Tha Khan Thong Community, Chiang Rai Province:
Tranquil Retreat by the Mekong

Ban Tha Khan Thong is a riverside community along the
Mekong River in Chiang Saen District that maintains a
simple way of life, ideal for MICE travellers seeking “slow
life” through diverse wellness activities. These include
morning boat trips along the Mekong, experiencing the
tranquility of flowing water and gentle mist, combined
with waterside meditation or yoga sessions. Community
cooking classes teach visitors to prepare local dishes
using fresh local ingredients—organic vegetables, fish
from the Mekong, and indigenous herbs. Additionally, the
community offers traditional wellness practices, from
Thai massage and herbal steam baths to crafting your
own herbal compress balls.

WeyundudaauinsannIeIuus I LLauLﬂ‘ULﬂmﬂiuaumimmﬂimﬂaﬂ‘u 3 louniloluiaIevieiilosaiassAvesgiualn
i‘Uiaﬂﬂ‘Mﬂﬂﬁ]ﬂiiwﬂ“LmJLmJﬂ?ﬁiJVIiQ‘-U’]VIU’]US“’VlUIﬁ]IﬂUﬂLﬂu‘t’lﬁﬂluﬂuiau

Come and experience the charm of northern Thailand’s cultural heritage. Every moment spent in these
3 UNESCO Creative Cities will leave MICE travellers with unforgettable memories, hand-crafted through creativity,

connection and care.
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MEANINGFUL MOVES

HOSTING WITH HEART:

INCLUSIVE

PRACTICES

FOR MICE EVENTS

iweludnarailuinidoeulasgau nisleusundu
HaNHang ANUINNNEY ta:zMsiidousou (DEI) Asnanaidu
nyuadAyiunsasadszaunisniiinaindukule
uazééiu uadlilduArtinigeaginiurintu — tusu:
Ginsou Arueafiansniludouniizgesmsasiiussenme
NnuRidanIladunu veRusBuRUDENJls

'I guANUADIUHKAINHANE

Celebrate diversity

gauTularApUTULAAINYNIWUSTIU NINA YTy Uay
nnAxEanse wez “maufuny” denuddgyluyniiug
vosu luhesduluniiduuu nadaeietns vioianssu
GAGRRL]

Acknowledge and welcome people from all backgrounds,
cultures, genders, ages, and abilities. Representation matters
at every event space — at panel discussions, networking
sessions, or social events.

atuauumsinnzegnamingy
Support accessibility

3

\denaniuidanuiiiionseaatndiiddafaynay 1wy
fimeanavednddmiusadu Syvasulinouray iidnus
vghiiuie wazlinaluladtesneruasain el
Frunuynauausedidiusuliegiauiud

Choose universal design venues providing such features
as wheelchair access, quiet zones, large font materials
for visibility and assistive technologies. Make sure all
attendees can participate fully.

14 MICE GURU by TCEB # $:1u

As MICE events become platforms for human connection,
embracing Diversity, Equity, and Inclusion (DEI) is key
to creating meaningful and memorable experiences.
Not only organisers but you, as a MICE participant,
can help transform events into open platforms for
everyone, as well. Let’s make a start.

Bmwuinamuwuaziunans
Use inclusive language

doanssmunnuansn IiAesideiuuasiu viindesmawa
wemdwianengunenavintianulanuen Tesdilidsey
we uaglvinungdulaldassnunuiazannl

Communicate with respect. Avoid slang or jargon that
may alienate others. Use gender-neutral terms and allow
space for people to share their pronouns.

tatandunaImsnuaneng
Be attentive to different needs

insndeufuavnemaunuae Tausssuneeiu Inwtesems
Ianvay (Wu S9eish aana lawes) e nandeen1sineu
Tuiud Ay meiausss

Respect religious and cultural observances. Provide
diverse meal options (e.g., vegetarian, halal, kosher), and
avoid scheduling events on significant cultural holidays.



DUnauwusosnIlKinasanu
Engage respectfully

5

ilangnendla lddudndy wazilalonalinaulduans
AR eufuilauuesfinarnuatglunisnaneuas
yfanssungy

Listen actively, avoid quick assumptions, and give
everyone a chance to speak. Embrace different perspectives
in discussions and group activities.

HIJIH§UHC)'IUI'{]USSSU
Promote fairness

6

UfjURreynauegratenia vanideanginssunduasy
nMEWINTIEeasANLANLeN uaendadlenuiumsiden
Ujju

Treat everyone equally, and avoid behaviors that reinforce

stereotypes or exclude others. Speak up when witnessing
discrimination or unfair treatment.

Nsounanssy DEI

Participate in DEI activities

7

W1sdsnvey i viselasanmsiiuesnnuiiieuay
Msdus wswiunwadavnielinuldSews Wule way
Temusmedauviade

Join panels, workshops, or initiatives focused on inclusion

and equity. These are spaces where you can learn, grow,
and make true contributions.

lAsAsoyuazisSaus
Reflect and learn

Ualasufiauin wazimuianudilafeifivend Al
wannvangludiny waziuimuiRnaseunqy Bunsieus
PNUAITEYE NMIAUNUT WaENTBUTH

Be open to feedback. Educate yourself about bias,
intersectionality, and inclusive practices through resources,
conversations, and training.

aswuundaonng
Create safe spaces

8

atfuayuanndewinnauianuaenselunsuanseuiu
Tnglddeendiinazgndandu gousunuuANmIe kazA1IN
Ao

Support environments where people feel psychologically
safe to share their thoughts without fear of judgment or
harm. Respect differences and privacy.

10

dielwadifediuau eg1fuaeyiBuNINANINAINYaNELAL
wufiRnaseurgy wiondgwiugdulisundudiunives
msasnnulignviieudmiunnen

auuauumsiwaning
chulaneoulau

Champion inclusion online

When posting about events, highlight diversity and
inclusive practices. Encourage others to join the movement
towards equitable MICE experiences.
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WHAT’S NEXT

SPLASH
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SPLASH - Soft Power Forum 2025 iidndafidatenali
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SPLASH - Soft Power Forum 2025 is Thailand’s bold step
for young Thai generation, creators and entrepreneurs to
bring forth their creative power and shape their cultural
capital into “Revenue Opportunities” on the global stage.

Taking place from 8-11 July 2025 at the Queen Sirikit
National Convention Centre (QSNCC), Hall 1-4, this landmark
forum will be a groundbreaking platform rich in content,
inspiration and opportunities to connect with both national
and international networks. Visit 6 zones designed for learning
and change making.

THACCA

spicish

SOFT POWER FORUM 2025

SHEC
Hall1-4, Flaor G

s UL AEA
ook -4 du G

CLOSING
HIGHLIGHT

ROAD TO THAILAND
WORLD INFLUENCER
SUMMIT

wiTwBuNgleuweSITAULLINYeY
Ineuagsinslsesme iawanilfeuyuues
UEAUNITLAYSINBDNLUY “NAIUI

L

VISIONARY STAGE  CREATIVE CULTURE

VILLAGE

Discover Thailand’s 14
creative industries in
action

lyiaa 14 graminssy
YanAn1Iesvedlng

5

THACCA PAVILION

Hear from top-tier gurus
and global leaders.
ViEUNTINERLen
dihuagtdnAnszaulan

4

Knowledge, strategies
and insights to go global

6

GLO-CAL
NETWORKING
Matchmaking for
business, investment
and networking

WUNTUATIAA NMIAU

LAYNSAS1AIBTNY

WORKSHOP
MASTERCLASS

Hands-on training for
youth and professionals
AANEDUITUALAYAINTY
WYULaTHUIENaY
AN

EXPERIENTIAL
ZONE

Explore mindfulness
through multisensory
creative tech
nundauananalulag
GRRNGRRTIRIGH

dvdwa” Mazilunalndrdgluniswandu
gondnneslnedseiulan

Closing the forum with flair, this
high-profile session brings together
top-tier influencers from Thailand and
beyond for a powerful dialogue on the

role of influence in shaping the global
narrative. It’s more than a conversation
— it’s a call to action for Thailand’s
cultural ambassadors of the future.

Multisensory Mindfulness
Experiences #50n15911
AuBlazasNaRluIs
wuulnd 9

Tonauvuiilallgivee “lﬂsmaqmmmmlw/d“lwml,aq 958
Tﬂiwammﬂaauﬁmmawaa muJummmaaumuﬁﬁulwa
Tvinalna SPLASH - Soft Power Forum 2025 Saﬂmaa

SazLdYALNILALY Facebook Page: Splash - Soft Power
Forum

Whether you're looking to be inspired, or to transform
yourself from a media consumer into a driver of Thai culture,
this is your chance. SPLASH - Soft Power Forum 2025 is where
culture meets commerce — and where your next opportunity
might just begin.

For more information, visit the Facebook Page: Splash - Soft

) Power Forum
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UPCOMING

EVENTS

§2 TECHSAUCE

M2 cioma sammr 20as

4 - 6 AUGUST 2025

é THAILAND

ELECTRONICS
CIRCUIT ASIA
2025

20 - 22 AUG 2025

BITEC

(@ PUBLICEVENT (3 BUSINESS EVENT

‘See you again in 2025!

20-23 august 2025

Guese Sickit Wations Conweesias Concer

Health&innovation,.
AT i i s, AASTA

3-5 September 2025

Hadt 11 hal,

PAKK TAII
DESIGN WEEK
2025 manAguRen iuufimild 2568
PAKK TAii
DESIGN ~~EEK
2025

28 AUG - 7 SEP 2025
SONGKHLA OLD TOWN

é SUGAREX
THAILAND 2025

Sugarer

THAILAND 2025

11 - 12 SEP 2025
KICE, KHON KAEN

LAB’

INTERNATIONA

THE FOODISM SHOW _

AB Aot e B sy Fating

QIUBU 9 WUIALIAR EXPOINFO uwanwosusousou
JuuanIaum Jeyaidian insud Temalku 9 wieudines shows, insights, trends, and opportunities, featuring

W3auIigudoyas:k31aus=iInASIHSUEGINIUILERIFUA

@ expoinfo.tceb.or.th

~

ASEAN LIGHT [
+ DESIGN EXPO i
2025 ; SEP"(EM.BEI'\

2025

HALL &

SHAPING

17 - 19 SEP 2025 .
IMPACT P s i

SUSTAINABILITY EXPO

Explore more at EXPOINFO: your platform for trade

international data comparison for organisers.
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