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History of TCEB

THAILAND CONVENTION & EXHIBITION BUREAU 
(PUBLIC ORGANIZATION)

Thailand Convention & Exhibition Bureau (Public 

Organization) or TCEB is an official organization 

established by the Royal Decree following the 

decree’s publication in the Royal Gazette on 

September 28, 2002. TCEB has been operating since 

the year 2004. TCEB has objectives in promoting and 

coordinating corporate meetings, incentive events, 

conventions and exhibitions which are collectively 

referred to as the acronym ‘MICE’ standing for 

Meetings, Incentives, Conventions and Exhibitions 

in Thailand. The Bureau’s establishment reflects 

Thailand’s growing stature as a destination of choice 

for international meetings, conventions and exhibitions.
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According to the principles and justifications published in the Royal 

Decree of the establishment of Thailand Convention & Exhibition Bureau 

Year 2002, TCEB is to be the flagship organization in charge of promoting, 

developing as well as regulating, coordinating and facilitating tourism-related 

meetings or incentive events as well as exhibitions and conventions as an 

impetus to present Thai arts and cultures into the events to promote the 

country’s national treasures. Also, the bureau is to provide knowledge 

exchanges and services for those in MICE businesses. With the aforementioned 

visions, the Royal Thai Government established Thailand Convention & 

Exhibition Bureau as an official public organisation following the public 

organisation laws to execute those objectives with effective integrity of 

professions and reflecting the Thai cultural identity.

êćöĀúĆÖÖćøĒúąđĀêčñúĔîÖćøêøćóøąøćßÖùþãĊÖćøÝĆéêĆĚÜÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöǰ
ĒúąîĉìøøýÖćøǰó�ý�ǰ ����ǰ đóČęĂĔĀšöĊĀîŠü÷ÜćîìĊęøĆïñĉéßĂïĔîÖćøÿŠÜđÿøĉöǰóĆçîćǰ ÖĈÖĆïéĎĒúǰ
ðøąÿćîĒúąĂĈîü÷ÙüćöÿąéüÖĔîÖćøéĈđîĉîíčøÖĉÝìŠĂÜđìĊ ę÷üìĊęđÖĊ ę÷üÖĆïÖćøðøąßčöÖćøǰ
ìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰÖćøÝĆéĒÿéÜÿĉîÙšćǰĒúąÿîĆïÿîčîĔĀšöĊÖćøîĈđÿîĂýĉúðąĒúąüĆçîíøøöǰ
×ĂÜðøąđìýĔîÖćøÝĆéÖćøðøąßčöĒúąÖćøÝĆéĒÿéÜÿĉîÙšćǰđóČęĂĔĀšđÖĉéõćóÙüćöđðŨîđĂÖúĆÖþèŤ×ĂÜǰ
ðøąđìýøüöìĆĚÜĔĀšïøĉÖćøéšćîÙüćöøĎ šĒúąòřÖĂïøöĒÖŠïčÙúćÖøđÖĊ ę÷üÖĆïíčøÖĉÝÖćøðøąßčöǰ
ÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĒúąÖćøÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷ǰéĆÜîĆĚîǰ đóČęĂĔĀšĀîŠü÷ÜćîîĊĚǰ
öĊÖćøïøĉĀćøÝĆéÖćøìĊęöĊÙüćöÙúŠĂÜêĆüǰöĊðøąÿĉìíĉõćóĒúąöĊõćóúĆÖþèŤ×ĂÜÙüćöđðŨîĕì÷ǰÝċÜÿöÙüøǰ
ÝĆéêĆĚÜÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćø×ċĚîđðŨîĂÜÙŤÖćøöĀćßîêćöÖãĀöć÷ǰ
üŠćéšü÷ĂÜÙŤÖćøöĀćßî

TCEB’s Growth Driver



page 

001 - 004

005 - 010

011 - 018

019 - 020

021 - 040

041 - 058

059 - 104

105 - 124

125 - 188

189 - 208

209 - 234

235 - 298

Message from the Chairman

Message from the President 

Vision and Mission

TCEB Organization Chart

Board of Committee

Management Team

Special Feature – A Journey Of Mice, A Path To Sustainability

MICE Industry Overview 2013 

TCEB Achievements 2013

World Economy and MICE Industry Trends 2013

TCEB Strategies Plan 2014

Financial Statements 2013

Content



002Annual Report 2013001 Message from Chairman

Message from Chairman 6>/�>�'/<$>%�//-�>/�66'%��

In 2013, the global economy showed positive signs of recovery, especially 
in the United States of America and the People’s Republic of China, as 
well as other key markets in Asia. However, Europe has not bounced back 
as rapidly as other regions due in part to strict financial policies, and the 
impact of monetary measures implemented by member countries.

Thailand’s MICE industry, strongly contributing to the country’s economy 
both in terms of international visitors and revenue, grew more than 10 per 
cent. Top source markets for MICE visitors included Asia, Europe, and the 
Americas, in line with the global economy. The conventions industry posted 
top market share followed by meetings, incentive travel, and exhibitions.

The vibrancy of the country’s bustling MICE industry stemmed from 
Thailand Convention and Exhibition Bureau’s successful implementation of 
key strategies under the five-year MICE Development Roadmap (2012-2016), 
along with strategic partnerships with key industry stakeholders. Along-
side this, Thailand won bids for regional and global flagship MICE events 
including Jeunesse Expo Thailand, Herbalife Asia Pacific Extravaganza 
2013, The 65th World Newspaper Congress, The 20th World Editors 
Forum and the 23rd World Newspaper Advertising Forum, Asia Pacific 

Digestive Week (APDW), World Stamp 2013, and Metalex 2013. TCEB also 
continued its strong support for the hosting of 31 conventions in Thailand.

TCEB is confident that the promotions and initiations under the MICE 
Development Roadmap will help to reinforce Thailand’s leadership 
position as a premiere MICE destination in Asia, welcoming international MICE 
visitors while generating sustainable income to our economy. I believe that 
the expansion of MICE businesses will come together with the development 
of extensive infrastructure, transportation systems, and industry professionals 
to accommodate increased competition in the industry.

The success we have achieved in promoting and driving the prosperity of 
the MICE industry would not be possible without collaboration from the 
public and private sector, MICE entrepreneurs, educational institutes, and 
members of the press. The integrated strategic alliances we all enjoy 
today will help to propel Thailand as a premiere MICE destination in the 
world tomorrow.

Ms. Pensuda Priaram
Chairman of The Board
Thailand Convention & Exhibition Bureau 
(Public Organization)
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In the 2013 fiscal year, Thailand Convention and Exhibition Bureau 

(Public Organization) or TCEB continued to promote the prosperity of 

Thailand’s MICE sector. In line with the country’s MICE Development 

Roadmap (2012-2016), TCEB focused on driving industry growth through three 

key strategic approaches, including the Win, Promote, and Develop strategies.

Propelled by strategic collaboration between TCEB, private and public 

sector organisations, as well as well-respected industry partners, significant 

growth of Thailand’s MICE sector during the 2013 fiscal year saw us welcome 

1,013,502 overseas MICE visitors, representing 13.21 per cent growth from 

2012, generating THB 88,485 million in MICE revenue. These achievements 

saw TCEB exceed its annual targets for both visitor numbers and industry 

earnings. Asia was our largest source of MICE visitors, representing 75.25 

per cent of all visitors, followed by Europe, with 10.06 per cent, and the 

Americas, with 4.72 per cent. The top five countries were China, India, 

Malaysia, Japan and Singapore respectively.

®Ó�Ô×ÉÊ×�ÙÔ�É×ÎÛÊ�Ì×ÔÜÙÍ�ÆÓÉ�ÉÊÛÊÑÔÕÒÊÓÙ�ÔË
¹ÍÆÎÑÆÓÉ�Ø�²®¨ª�ÇÚØÎÓÊØØÊØ��
TCEB also reconfigured and rebranded our organisation, based on five 

strategic roles as a Driver of Growth, which include Strategic Business 

Partner, Creative Leadership (Thought Leader), Solution Provider, Business 

¨ÔÓÓÊÈÙÔ×�� ÆÓÉ� ²®¨ª� ¨ÆÕÆÇÎÑÎÙÎÊØ� ©ÊÛÊÑÔÕÊ×�� ®Ó� ÆÉÉÎÙÎÔÓ�� ¹¨ª§�Ø� ÓÊÜ�
organisational identity has seen our original logo modified to represent 

three key organisational pillars – growth, creativity and commitment to 

success. The new colour scheme uses yellow to convey the power of 

growth, prosperity and the power of the intellect, while blue represents 

unlimited inspiration, creativity and innovation.

In winning bids to host MICE events in Thailand in 2013, TCEB successfully 

supported 349 meetings and incentive travel groups, and 96 conventions, 

while placing bids for 31 conventions and 36 international exhibitions.

In promoting the domestic MICE market, TCEB also focused on driving 

domestic exhibitions (D-Exhibition) by supporting trade business matching 

sessions, cloning of successful domestic exhibitions to other parts of the 

country, and upgrading high potential exhibitions to meet growing demand. 

In addition, TCEB officially announced Thailand’s fifth MICE City, Khon Kaen, 

along with ongoing development of the country’s other MICE Cities.

Message from the President

Message from the President
In terms of MICE Capacities Development, TCEB initiated the MICE Venue 

Standard programme as a systematic tool to measure the quality of 

venues for MICE events in Thailand in order to raise standards and 

provide opportunities for entrepreneurs to develop their potential and 

readiness for the upcoming ASEAN Economic Community (AEC). 

In anticipation of challenges as we approach the AEC in 2015, TCEB 

developed an ambitious 2014 strategic plan, which is synthesized with 

the ‘Thailand New Growth Model’ under the National Economic and 

Social Development Plan. The plan targets key high-quality markets, 

while boosting the ‘Thailand Brand’ as Asia’s premiere MICE destination.  

In conclusion, I would like to sincerely thank all of our strategic partners 

from the public and private sectors, as well as TCEB’s board of directors 

and valued employees for their dedication to drive the vibrancy of 

Thailand’s MICE industry and its unique leadership position. I strongly 

believe that with full implementation of the AEC, Thailand will become a 

centre of excellence for MICE and will rise to meet any competition 

presented by other regions.

Mr. Nopparat Maythaveekulchai

President

Thailand Convention and Exhibition Bureau 

(Public Organization) 
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In the 2013 fiscal year, Thailand Convention and Exhibition Bureau 

(Public Organization) or TCEB continued to promote the prosperity of 

Thailand’s MICE sector. In line with the country’s MICE Development 

Roadmap (2012-2016), TCEB focused on driving industry growth through three 

key strategic approaches, including the Win, Promote, and Develop strategies.

Propelled by strategic collaboration between TCEB, private and public 

sector organisations, as well as well-respected industry partners, significant 

growth of Thailand’s MICE sector during the 2013 fiscal year saw us welcome 

1,013,502 overseas MICE visitors, representing 13.21 per cent growth from 

2012, generating THB 88,485 million in MICE revenue. These achievements 

saw TCEB exceed its annual targets for both visitor numbers and industry 

earnings. Asia was our largest source of MICE visitors, representing 75.25 

per cent of all visitors, followed by Europe, with 10.06 per cent, and the 

Americas, with 4.72 per cent. The top five countries were China, India, 

Malaysia, Japan and Singapore respectively.

®Ó�Ô×ÉÊ×�ÙÔ�É×ÎÛÊ�Ì×ÔÜÙÍ�ÆÓÉ�ÉÊÛÊÑÔÕÒÊÓÙ�ÔË
¹ÍÆÎÑÆÓÉ�Ø�²®¨ª�ÇÚØÎÓÊØØÊØ��
TCEB also reconfigured and rebranded our organisation, based on five 

strategic roles as a Driver of Growth, which include Strategic Business 

Partner, Creative Leadership (Thought Leader), Solution Provider, Business 

¨ÔÓÓÊÈÙÔ×�� ÆÓÉ� ²®¨ª� ¨ÆÕÆÇÎÑÎÙÎÊØ� ©ÊÛÊÑÔÕÊ×�� ®Ó� ÆÉÉÎÙÎÔÓ�� ¹¨ª§�Ø� ÓÊÜ�
organisational identity has seen our original logo modified to represent 

three key organisational pillars – growth, creativity and commitment to 

success. The new colour scheme uses yellow to convey the power of 

growth, prosperity and the power of the intellect, while blue represents 

unlimited inspiration, creativity and innovation.

In winning bids to host MICE events in Thailand in 2013, TCEB successfully 

supported 349 meetings and incentive travel groups, and 96 conventions, 

while placing bids for 31 conventions and 36 international exhibitions.

In promoting the domestic MICE market, TCEB also focused on driving 

domestic exhibitions (D-Exhibition) by supporting trade business matching 

sessions, cloning of successful domestic exhibitions to other parts of the 

country, and upgrading high potential exhibitions to meet growing demand. 

In addition, TCEB officially announced Thailand’s fifth MICE City, Khon Kaen, 

along with ongoing development of the country’s other MICE Cities.
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In terms of MICE Capacities Development, TCEB initiated the MICE Venue 

Standard programme as a systematic tool to measure the quality of 

venues for MICE events in Thailand in order to raise standards and 

provide opportunities for entrepreneurs to develop their potential and 

readiness for the upcoming ASEAN Economic Community (AEC). 

In anticipation of challenges as we approach the AEC in 2015, TCEB 

developed an ambitious 2014 strategic plan, which is synthesized with 

the ‘Thailand New Growth Model’ under the National Economic and 

Social Development Plan. The plan targets key high-quality markets, 

while boosting the ‘Thailand Brand’ as Asia’s premiere MICE destination.  

In conclusion, I would like to sincerely thank all of our strategic partners 

from the public and private sectors, as well as TCEB’s board of directors 

and valued employees for their dedication to drive the vibrancy of 

Thailand’s MICE industry and its unique leadership position. I strongly 

believe that with full implementation of the AEC, Thailand will become a 

centre of excellence for MICE and will rise to meet any competition 

presented by other regions.

Mr. Nopparat Maythaveekulchai

President

Thailand Convention and Exhibition Bureau 

(Public Organization) 
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In the 2013 fiscal year, Thailand Convention and Exhibition Bureau 

(Public Organization) or TCEB continued to promote the prosperity of 

Thailand’s MICE sector. In line with the country’s MICE Development 

Roadmap (2012-2016), TCEB focused on driving industry growth through three 

key strategic approaches, including the Win, Promote, and Develop strategies.

Propelled by strategic collaboration between TCEB, private and public 

sector organisations, as well as well-respected industry partners, significant 

growth of Thailand’s MICE sector during the 2013 fiscal year saw us welcome 

1,013,502 overseas MICE visitors, representing 13.21 per cent growth from 

2012, generating THB 88,485 million in MICE revenue. These achievements 

saw TCEB exceed its annual targets for both visitor numbers and industry 

earnings. Asia was our largest source of MICE visitors, representing 75.25 

per cent of all visitors, followed by Europe, with 10.06 per cent, and the 

Americas, with 4.72 per cent. The top five countries were China, India, 

Malaysia, Japan and Singapore respectively.
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TCEB also reconfigured and rebranded our organisation, based on five 

strategic roles as a Driver of Growth, which include Strategic Business 

Partner, Creative Leadership (Thought Leader), Solution Provider, Business 
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organisational identity has seen our original logo modified to represent 

three key organisational pillars – growth, creativity and commitment to 

success. The new colour scheme uses yellow to convey the power of 

growth, prosperity and the power of the intellect, while blue represents 

unlimited inspiration, creativity and innovation.

In winning bids to host MICE events in Thailand in 2013, TCEB successfully 

supported 349 meetings and incentive travel groups, and 96 conventions, 

while placing bids for 31 conventions and 36 international exhibitions.

In promoting the domestic MICE market, TCEB also focused on driving 

domestic exhibitions (D-Exhibition) by supporting trade business matching 

sessions, cloning of successful domestic exhibitions to other parts of the 

country, and upgrading high potential exhibitions to meet growing demand. 

In addition, TCEB officially announced Thailand’s fifth MICE City, Khon Kaen, 

along with ongoing development of the country’s other MICE Cities.

In terms of MICE Capacities Development, TCEB initiated the MICE Venue 

Standard programme as a systematic tool to measure the quality of 

venues for MICE events in Thailand in order to raise standards and 

provide opportunities for entrepreneurs to develop their potential and 

readiness for the upcoming ASEAN Economic Community (AEC). 

In anticipation of challenges as we approach the AEC in 2015, TCEB 

developed an ambitious 2014 strategic plan, which is synthesized with 

the ‘Thailand New Growth Model’ under the National Economic and 

Social Development Plan. The plan targets key high-quality markets, 

while boosting the ‘Thailand Brand’ as Asia’s premiere MICE destination.  

In conclusion, I would like to sincerely thank all of our strategic partners 

from the public and private sectors, as well as TCEB’s board of directors 

and valued employees for their dedication to drive the vibrancy of 

Thailand’s MICE industry and its unique leadership position. I strongly 

believe that with full implementation of the AEC, Thailand will become a 

centre of excellence for MICE and will rise to meet any competition 

presented by other regions.

Mr. Nopparat Maythaveekulchai

President

Thailand Convention and Exhibition Bureau 

(Public Organization) 
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ÖćøìĈÜćîĔîÖćø×ĆïđÙúČęĂîĂčêÿćĀÖøøöĕöàŤõć÷Ĕêšǰ�ǰÖú÷čìíŤĀúĆÖ×ĂÜǰÿÿðî�ǰðøąÖĂïéšü÷ǰ
Öú÷čìíŤÖćøéċÜÜćîđ×šćǰ	8*/
ǰÖú÷čìíŤÖćøÿŠÜđÿøĉöǰ	1SPNPUF
ǰĒúąÖú÷čìíŤÖćøóĆçîćǰ	%&7&-01


ÖćøđêĉïēêĂ÷ŠćÜÖšćüÖøąēéé×ĂÜíčøÖĉÝĕöàŤǰđÖĉéÝćÖÙüćöøŠüööČĂǰøąĀüŠćÜǰÿÿðî�ǰÖĆïĀîŠü÷Üćîǰ
õćÙøĆåǰ õćÙđĂÖßîǰ ÿČęĂöüúßîǰ êúĂéÝîóĆîíöĉêøíčøÖĉÝìčÖõćÙÿŠüîǰ ÿŠÜñúĔĀšĔîðŘÜïðøąöćèǰ
ó�ý�ǰ����ǰðøąđìýĕì÷öĊēĂÖćÿêšĂîøĆïîĆÖđéĉîìćÜÖúčŠöĕöàŤÝćÖêŠćÜðøąđìýđðŨîÝĈîüîǰ�
���
���ǰÙîǰ
đêĉïēêÝćÖðŘǰó�ý�ǰ����ǰøšĂ÷úąǰ�����ǰéšćîøć÷ĕéšđêĉïēêøšĂ÷úąǰ�����ǰÙĉéđðŨîöĎúÙŠćøć÷ĕéšǰ
��
���ǰúšćîïćìǰ đÖĉîđðŜćĀöć÷ìĊęêĆĚÜĕüšìĆĚÜéšćîÝĈîüîÙîĒúąøć÷ĕéšǰ ÿĈĀøĆïõĎöĉõćÙìĊęöĊÝĈîüîǰ
îĆÖđéĉîìćÜÖúčŠöĕöàŤÿĎÜÿčéǰÙČĂǰđĂđàĊ÷ǰÙĉéđðŨîøšĂ÷úąǰ�����ǰêćööćéšü÷ǰ÷čēøðǰøšĂ÷úąǰ�����ǰ
ĂđöøĉÖćǰøšĂ÷úąǰ����ǰéšćîðøąđìýìĊęöĊîĆÖđéĉîìćÜÖúčŠöĕöàŤÿĎÜÿčéǰ�ǰĂĆîéĆïĒøÖǰðøąÖĂïéšü÷ǰ
ðøąđìýÝĊîǰĂĉîđéĊ÷ǰöćđúđàĊ÷ǰâĊęðčśîǰĒúąÿĉÜÙēðøŤ

ðŘîĊĚǰîĆïđðŨîðŘìĊęöĊÙüćöÿĈÙĆâ÷ĉęÜǰđîČęĂÜéšü÷ǰÿÿðî�ǰĕéšðøĆïïìïćì×ĂÜĂÜÙŤÖøõć÷ĔêšÖøąïüîìĆýîŤǰ
ÖćøìĈÜćîêćöĒîüìćÜǰ(SPXUIǰ%SJWFSǰ đîšîïìïćì×ĂÜñĎš×ĆïđÙúČęĂîĂčêÿćĀÖøøöĕöàŤéšü÷Öćøǰ
ìĈÜćîđßĉÜøčÖǰ �ǰ öĉêĉǰ ðøąÖĂïéšü÷ǰ ÖćøđðŨîđóČęĂîÙĎŠÙĉéđßĉÜÖú÷čìíŤìćÜíčøÖĉÝÖćøđðŨîñĎšîĈĔîÖćøǰ
ÿøšćÜÿøøÙŤÜćîǰÖćøđðŨîñĎšĔĀšÙĈðøċÖþćĔîÖćøĒÖšĕ×ðŦâĀćǰÖćøđðŨîñĎšđßČęĂöêŠĂđóČęĂîĈĕðÿĎŠÙüćöÿĈđøĘÝǰ
ĒúąÖćøđðŨîñĎšÿøšćÜöćêøåćîđóČęĂíčøÖĉÝĕöàŤǰóøšĂöÖĆîîĊĚ÷ĆÜĕéšđðúĊę÷îĒðúÜĂĆêúĆÖþèŤǰ	-PHP
ǰēÞöĔĀöŠǰ
×ĂÜĂÜÙŤÖøēé÷êŠĂ÷ĂéÝćÖĂĆêúĆÖþèŤđéĉöǰĒêŠöčŠÜđîšîÖćøĂĂÖĒïïïîóČĚîåćî×ĂÜēÙøÜÿøšćÜøĎðìøÜǰ
ÿćöđĀúĊę÷öìĊęÿČęĂÙüćöĀöć÷ëċÜÖćøđÝøĉâđêĉïēêǰĒúąÖćøöčŠÜÿøšćÜÿøøÙŤÿĎŠÙüćöÿĈđøĘÝǰóøšĂöÖĆïǰ
đðúĊę÷îÖćøĔßšēìîÿĊÙĎŠĔĀöŠǰēé÷ÿĊđĀúČĂÜÝąÿČęĂÙüćöĀöć÷ëċÜóúĆÜĒĀŠÜÙüćöđÝøĉâđêĉïēêǰÙüćöøčŠÜđøČĂÜǰ
Ĕî×èąìĊęÿĊîĚĈđÜĉîÝąÿČęĂÙüćöĀöć÷ëċÜĒøÜïĆîéćúĔÝìĊęĕöŠöĊüĆîĀöéǰ ĒúąÙüćöđðŨîñĎšîĈĔîÖćøǰ
ÿøšćÜÿøøÙŤÿĉęÜĔĀöŠ

ÿĈĀøĆïéšćîÖćøðøąöĎúÿĉìíĉĝĒúąéċÜÜćîǰĔîðŘÜïðøąöćèǰó�ý�ǰ����ǰÿÿðî�ǰÿćöćøëÿîĆïÿîčîǰ
ÜćîÖúčŠöðøąßčöĒúąìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúøüöǰ ÝĈîüîǰ ���ǰ Üćîǰ ÿîĆïÿîčîÜćîðøąßčöǰ
îćîćßćêĉĔîðøąđìýĕì÷ǰÝĈîüîǰ��ǰÜćîǰøüöìĆĚÜ÷ČęîðøąöĎúÿĉìíĉĝđðŨîđÝšćõćóÝĆéÜćîðøąßčöǰ
îćîćßćêĉøüöÝĈîüîǰ��ǰÜćîǰéšćîíčøÖĉÝÖćøĒÿéÜÿĉîÙšćîćîćßćêĉǰÿćöćøëéċÜñĎšøŠüöÜćîÝćÖǰ
êŠćÜðøąđìýđ×šćöć÷ĆÜðøąđìýĕì÷ĕéšǰÝĈîüîǰ��ǰÜćîǰ

ĔîÿŠüî×ĂÜíčøÖĉÝéĊĕöàŤîĆĚîĕéšöĊÖćøÿŠÜđÿøĉöíčøÖĉÝĒÿéÜÿĉîÙšćõć÷ĔîðøąđìýĀøČĂǰ%�&YIJCJUJPOǰ
Ă÷ŠćÜđðŨîøĎðíøøöēé÷ÿŠÜđÿøĉöÖćøìĈǰ5SBEFǰ#VTJOFTTǰ.BUDIJOHǰÖćøÖøąÝć÷ÜćîĒÿéÜÿĉîÙšćǰ
ÿĈÙĆâÿĎŠõĎöĉõćÙǰ 	$MPOF
ǰÖćø÷ÖøąéĆïÜćîĒÿéÜÿĉîÙšćǰ 	6QHSBEF
ǰÙüïÙĎŠĕðÖĆïÖćøóĆçîćđöČĂÜǰ
ĕöàŤàĉêĊĚǰēé÷ǰÿÿðî�ĕéšðøąÖćýĔĀšÝĆÜĀüĆé×ĂîĒÖŠîđðŨîĕöàŤàĉêĊĚúĈéĆïìĊęǰ�ǰ×ĂÜðøąđìýǰĕì÷ĔîðŘîĊĚǰ

ÿĈĀøĆïÜćîéšćîóĆçîćîĆĚîðŘîĊĚǰ ÿÿðî�ǰ ĕéšøĉđøĉęöēÙøÜÖćøÝĆéìĈöćêøåćîĀšĂÜðøąßčöðøąđìýĕì÷ǰ
	.*$&ǰ7FOVFǰ4UBOEBSE
ǰ×ċĚîǰđóČęĂóĆçîćöćêøåćîĀšĂÜðøąßčö×ĂÜðøąđìýĕì÷êćöĀúĆÖüĉßćÖćøǰ
ĔĀšđðŨîìĊę÷ĂöøĆïìĆĚÜĔîĒúąêŠćÜðøąđìýǰìĆĚÜ÷ĆÜđðŨîÖćøÿøšćÜöćêøåćîìĊęÿĈÙĆâ×ĂÜðøąđìýéšćîÖćøǰ
ÝĆéðøąßčöǰ ÿĆööîćǰ đóČęĂĔĀšñĎšðøąÖĂïÖćøĕéšîĈöćêøåćîìĊęÝĆéìĈĕðĔßšđðŨîöćêøåćîđéĊ÷üÖĆîìĆĚÜǰ
ðøąđìýǰĒúąđðŨîÖćøđêøĊ÷öÙüćöóøšĂöñĎšðøąÖĂïÖćøđöČęĂöĊÖćøøüöÖúčŠöðøąßćÙöđýøþåÖĉÝĂćđàĊ÷îǰ

ÿĈĀøĆïðŘǰ����ǰđðŨîðŘìĊęöĊÙüćöìšćìć÷÷ĉęÜÿĈĀøĆïǰÿÿðî�ǰøüöìĆĚÜĂčêÿćĀÖøøöĕöàŤĕì÷đóøćąǰ
đðŨîđüúćĂĊÖđóĊ÷Üǰ�ǰðŘìĊęđøćÝąÖšćüđ×šćÿĎŠðøąßćÙöđýøþåÖĉÝĂćđàĊ÷îǰēé÷ǰÿÿðî�ǰĕéšüćÜĒñîÖú÷čìíŤǰ
êúćéêćö÷čìíýćÿêøŤÖćøóĆçîćðøąđìýǰđÝćąÖúčŠöÙčèõćóǰđøŠÜÿøšćÜĒïøîéŤðøąđìýĕì÷öčŠÜÿĎŠǰ
ÖćøđðŨîÝčéĀöć÷ðúć÷ìćÜÖćøÝĆéðøąßčöøąéĆïÙčèõćó×ĂÜđĂđßĊ÷ǰ ìĆĚÜîĊĚĒîüìćÜÖćøóĆçîćĒñîÜćîǰ
ÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤðŘǰ����ǰ×ĂÜìĊđÿĘïǰÝąéĈđîĉîÖćøêćöüĉÿĆ÷ìĆýîŤðŘǰ����ǰÙČĂǰĳÖćø÷Öǰ
øąéĆïĕöàŤĕì÷ÿĎŠêúćéÙčèõćóĴǰēé÷ïĎøèćÖćøđ×šćÖĆï÷čìíýćÿêøŤ×ĂÜðøąđìýêćöîē÷ïć÷øĆåïćúǰ
ĀøČĂǰ5IBJMBOEĴTǰ/FXǰ(SPXUIǰ.PEFMǰöćđðŨîøćÖåćî×ĂÜÖćøóĆçîćǰĒñîĒöŠïìðøąÝĈðŘ

ìšć÷ÿčéîĊĚǰ ñö×Ă×ĂïÙčèĀîŠü÷ÜćîóĆîíöĉêøìĆĚÜõćÙøĆåĒúąđĂÖßîǰ ÙèąÖøøöÖćøǰ êúĂéÝîǰ
đÝšćĀîšćìĊę×ĂÜǰÿÿðî�ǰìčÖìŠćîǰìĊęĕéšøŠüöÿîĆïÿîčîǰìčŠöđìǰĔĀš×šĂÙĉéđĀĘîǰĒîüìćÜÖćøéĈđîĉîÜćîǰ
đóČęĂñúĆÖéĆîðøąđìýĕì÷ĔĀšđðŨîđöČĂÜĕöàŤøąéĆïõĎöĉõćÙéšü÷éĊđÿöĂöćǰĒúąĀüĆÜđðŨîĂ÷ŠćÜ÷ĉęÜÙøĆïǰ
üŠćđöČęĂÖšćüđ×šćÿĎŠðøąßćÙöđýøþåÖĉÝĂćđàĊ÷îðøąđìýĕì÷ÝąÖúć÷đðŨîÝčéýĎî÷ŤÖúćÜéšćîĕöàŤìĊęǰ
ĀîšćÝĆïêćĒúąÿćöćøëĒ×ŠÜ×ĆîĕéšÖĆïÖøąĒÿÖćøĒ×ŠÜ×Ćî×ĂÜíčøÖĉÝĕöàŤĔîõĎöĉõćÙĂČęîėǰ

îć÷îóøĆêîŤǰđöíćüĊÖčúßĆ÷
ñĎšĂĈîü÷Öćø
ÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ
	ĂÜÙŤÖćøöĀćßî
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BACKGROUND
According to the principles and justifications published in the Royal Decree 

of the establishment of Thailand Convention & Exhibition Bureau Year 2002, 

TCEB is to be the flagship organization in charge of promoting, developing 

as well as regulating, coordinating and facilitating tourism-related meetings 

or incentive events as well as exhibitions and conventions as an impetus 

to present Thai arts and cultures into the events to promote the country’s 

national treasures. Also, the bureau is to provide knowledge exchanges 

and services for those in MICE businesses. With the aforementioned 

visions, the Royal Thai Government established Thailand Convention & 

Exhibition Bureau as an official public organisation following the public 

organisation laws to execute those objectives with effective integrity of 

professions and reflecting the Thai cultural identity.

ÙüćöđðŨîöć
êćöĀúĆÖÖćøĒúąđĀêčñúĔîÖćøêøćóøąøćßÖùþãĊÖćøÝĆéêĆĚÜÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöǰ
ĒúąîĉìøøýÖćøǰó�ý�ǰ ����ǰ đóČęĂĔĀšöĊĀîŠü÷ÜćîìĊęøĆïñĉéßĂïĔîÖćøÿŠÜđÿøĉöǰóĆçîćǰÖĈÖĆïéĎĒúǰ
ðøąÿćîĒúąĂĈîü÷ÙüćöÿąéüÖĔîÖćøéĈđîĉîíčøÖĉÝìŠĂÜđìĊę÷üìĊęđÖĊę÷üÖĆïÖćøðøąßčöÖćøìŠĂÜđìĊę÷üǰ
đóČęĂđðŨîøćÜüĆúǰÖćøÝĆéĒÿéÜÿĉîÙšćǰĒúąǰÿîĆïÿîčîĔĀšöĊÖćøîĈđÿîĂýĉúðąĒúąüĆçîíøøö×ĂÜǰ
ðøąđìýĔîÖćøÝĆéÖćøðøąßčöĒúąÖćøÝĆéĒÿéÜÿĉîÙšćǰđóČęĂĔĀšđÖĉéõćóÙüćöđðŨîđĂÖúĆÖþèŤ×ĂÜǰ
ðøąđìýøüöìĆĚÜĔĀšïøĉÖćøéšćîÙüćöøĎ šĒúąòřÖĂïøöĒÖŠïčÙúćÖøđÖĊ ę÷üÖĆïíčøÖĉÝÖćøðøąßčöǰ
ÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĒúąÖćøÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷ǰ éĆÜîĆĚîđóČęĂĔĀšĀîŠü÷ÜćîîĊĚöĊǰ
ÖćøïøĉĀćøÝĆéÖćøìĊęöĊÙüćöÙúŠĂÜêĆüöĊðøąÿĉìíĉõćóĒúąöĊõćóúĆÖþèŤ×ĂÜÙüćöđðŨîĕì÷ǰÝċÜÿöÙüøǰ
ÝĆéêĆĚÜÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćø×ċĚîđðŨîĂÜÙŤÖćøöĀćßîêćöÖãĀöć÷ǰ
üŠćéšü÷ĂÜÙŤÖćøöĀćßî

Background 012Annual Report 2013011

Thailand Convention & Exhibition Bureau (Public Organization) or TCEB 

is an official organization established by the Royal Decree following the 

decree’s publication in the Royal Gazette on September 28, 2002. TCEB 

has been operating since the year 2004. TCEB has objectives in promoting 

and coordinating corporate meetings, incentive events, conventions and 

exhibitions which are collectively referred to as the acronym ‘MICE’ standing 

for Meetings, Incentives, Conventions and Exhibitions in Thailand. The Bureau’s 

establishment reflects Thailand’s growing stature as a destination of choice 

for international meetings, conventions and exhibitions.

ÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ǰĀøČĂǰÿÿðî�ǰđðŨîĀîŠü÷Üćîǰ
õćÙøĆåìĊęÖŠĂêĆĚÜēé÷óøąøćßÖùþãĊÖćêćöðøąÖćýĔîøćßÖĉÝÝćîčđïÖþćđöČęĂüĆîìĊęǰ ��ǰ ÖĆî÷ć÷îǰǰ
ó�ý�ǰ����ǰĒúąĕéšđøĉęöéĈđîĉîÜćîöćêĆĚÜĒêŠðŘǰó�ý�ǰ����ǰÿÿðî�ǰöĊüĆêëčðøąÿÜÙŤĔîÖćøÿŠÜđÿøĉöǰ
ĒúąðøąÿćîÜćîÖćøÝĆéðøąßčöÿĆööîćÖĉÝÖøøöìŠĂÜđìĊę÷üøąéĆïĂÜÙŤÖøǰøüöëċÜÖćøÝĆéĒÿéÜÿĉîÙšćǰ
øąéĆïðøąđìýĒúąøąéĆïîćîćßćêĉǰĀøČĂđøĊ÷Öēé÷øüöüŠćǰĳĕöàŤĴǰĔîðøąđìýĕì÷ǰđóČęĂĂĈîü÷Ùüćöǰ
ÿąéüÖĒúąóĆçîćöćêøåćîÖćøÝĆéÜćîĔĀšÿĂéÙúšĂÜÖĆïïìïćì×ĂÜðøąđìýĕì÷ìĊęöĊÙüćöÿĈÙĆâǰ
öćÖ×ċĚîĔîåćîąìĊęđðŨîÿëćîìĊęÝĆéÖćøðøąßčöĒúąÖćøÝĆéĒÿéÜÿĉîÙšćøąéĆïîćîćßćêĉ

THAILAND CONVENTION 
& EXHIBITION BUREAU 
(PUBLIC ORGANIZATION)
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VISION
Thailand to become a globally recognized and preferred MICE destination 
in Asia

MISSION
To enhance economic impact of Thailand’s MICE industry to the Thai 
economy

To create long-term competitiveness and sustainable fundamental for 
Thailand’s MICE industry to be able to compete efficiently and effectively 
in an international arena

üĉÿĆ÷ìĆýîŤ
ðøąđìýĕì÷đðŨîÝčéĀöć÷ĀúĆÖĔîÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéĒÿéÜǰ
ÿĉîÙšćøąéĆïēúÖĔîõĎöĉõćÙđĂđßĊ÷

óĆîíÖĉÝ
đóČęĂđóĉęöøć÷ĕéšđ×šćðøąđìýĕì÷ǰàċęÜëČĂđðŨîÖćøóĆçîćđýøþåÖĉÝñŠćîĂčêÿćĀÖøøöĕöàŤ

đóČęĂÿøšćÜýĆÖ÷õćóìćÜÖćøĒ×ŠÜ×ĆîĔîĂčêÿćĀÖøøöĕöàŤ×ĂÜĕì÷ÿĎŠÖćøĒ×ŠÜ×ĆîĔîêúćéēúÖ



STRATEGIES
WIN

� ¹Ô�Ù×ÆÓØËÔ×Ò�¹¨ª§�ÎÓÙÔ�Æ�Õ×Ô�ÆÈÙÎÛÊ�ÆÈÖÚÎØÎÙÎÔÓ�ÇÔÉÞ���ÜÎÓ�ÒÔ×Ê�
 businesses for Thailand

� ¹Ô�ØÚÕÕÔ×Ù�ÙÍÊ�Õ×ÎÛÆÙÊ�ØÊÈÙÔ×�ÎÓ�ÜÎÓÓÎÓÌ�ÇÎÉØ�ÆÓÉ�Ç×ÎÓÌÎÓÌ�ÎÓ�ÒÔ×Ê�
 events
PROMOTE

� ¹Ô�ÒÆ×ÐÊÙ�¹ÍÆÎÑÆÓÉ�ÆØ�Æ�ÍÚÇ�ÔË�²®¨ª�ÎÓÉÚØÙ×Þ�ÎÓ�¦ØÎÆ

� ¹Ô�Õ×ÔÒÔÙÊ�ÉÔÒÊØÙÎÈ�²®¨ª
DEVELOP

� ¹Ô�ØÙ×ÊÓÌÙÍÊÓ�¹­¦®�¹ª¦²�ÈÔÑÑÆÇÔ×ÆÙÎÔÓ

� ¹Ô�ØÙ×ÊÓÌÙÍÊÓ�ÙÍÊ�¹ÍÆÎ�²®¨ª�Ø�ÈÔÒÕÊÙÎÙÎÛÊÓÊØØ�ÙÍ×ÔÚÌÍ�ÕÊ×ØÔÓÓÊÑ�ÈÆÕÆÈÎÙÞ�
 building, development of database, standard development and betterment 
 of rules/regulations

OBJECTIVES

� ¹Ô�Õ×ÔÒÔÙÊ�Ô×ÌÆÓÎßÆÙÎÔÓ�ÔË�²®¨ª�ÊÛÊÓÙØ�ÎÓ�¹ÍÆÎÑÆÓÉ

� ¹Ô�ØÚÕÕÔ×Ù�Ô×�Æ××ÆÓÌÊ�ËÔ×�ÙÍÊ�ËÊÆÙÚ×ÎÓÌ�ÔË�¹ÍÆÎ�Æ×ÙØ�ÆÓÉ�ÈÚÑÙÚ×Ê�ÎÓ�²®¨ª�
 events in order to help conserve the national cultural treasures

� ¹Ô�Õ×ÔÛÎÉÊ�ÉÆÙÆ�ØÊ×ÛÎÈÊØ�ÆÓÉ�Ù×ÆÎÓ�ÌÔÛÊ×ÓÒÊÓÙÆÑ�ÕÊ×ØÔÓÓÊÑ�Ô×�ÌÊÓÊ×ÆÑ�
 public in order to enhance their expertise and professional skills as 
 comparable to international standards of tourism industry

� ¹Ô�ØÊ×ÛÊ�ÆØ�²®¨ª�×ÊØÔÚ×ÈÊ�ÈÊÓÙÊ×�ÎÓ�¹ÍÆÎÑÆÓÉ

� ¹Ô�Õ×ÔÛÎÉÊ�ÐÓÔÜÑÊÉÌÊ�ÆÓÉ�ÇÚÎÑÉ�ÚÓÉÊ×ØÙÆÓÉÎÓÌ�ÆÇÔÚÙ�ÊÓÛÎ×ÔÓÒÊÓÙÆÑ�ÆÓÉ�
 natural resources conservation among MICE and tourism industry operator

Öú÷čìíŤ
ÖćøéċÜÜćîđ×šćðøąđìý
Ļǰ éĈđîĉîÖćøđßĉÜøčÖǰēé÷öčŠÜđîšîìĊęÖćøðøąöĎúÿĉìíĉĝĒúąÖćøéċÜÜćîđ×šćðøąđìý
Ļǰ ÿîĆïÿîčîõćÙđĂÖßîđóČęĂĔĀšßîąÖćøðøąöĎúÿĉìíĉĝĒúąéċÜÜćîĕéšđóĉęö×ċĚî
ÖćøðøąßćÿĆöóĆîíŤ
Ļǰ đÿøĉöÿøšćÜõćóúĆÖþèŤ×ĂÜðøąđìýĕì÷ĔîåćîąýĎî÷ŤÖúćÜ×ĂÜĂčêÿćĀÖøøöĕöàŤĔîđĂđßĊ÷
Ļǰ ÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤĔîðøąđìý
ÖćøóĆçîć
Ļǰ ÙüćöøŠüööČĂøąĀüŠćÜõćÙøĆåĒúąđĂÖßîǰ	5)"*ǰ5&".
ǰĔîÖćøóĆçîćĂčêÿćĀÖøøöĕöàŤ
Ļǰ đóĉęö×ĊéÙüćöÿćöćøëĔîÖćøĒ×ŠÜ×Ćîǰēé÷đÞóćąéšćîÖćøóĆçîćïčÙúćÖøǰøąïïåćî×šĂöĎúǰ
ǰ ÖĈĀîéöćêøåćîǰĒúąÖćøðøĆïðøčÜÖãøąđïĊ÷ï�×šĂðãĉïĆêĉ

üĆêëčðøąÿÜÙŤ
Ļǰ ÿŠÜđÿøĉöÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷
Ļǰ ÿîĆïÿîčîǰĀøČĂÝĆéĔĀšöĊÖćøîĈđÿîĂýĉúðąĒúąüĆçîíøøöĕì÷ĂĆîđðŨîÖćøìĈîčïĈøčÜýĉúðąĒúą
ǰ üĆçîíøøöĕì÷
Ļǰ ĔĀšÖćøïøĉÖćøéšćîÙüćöøĎšĒúąòřÖĂïøöĒÖŠđÝšćĀîšćìĊę×ĂÜøĆåĀøČĂðøąßćßîĔĀšđÖĉéÙüćößĈîćâ
ǰ ĒúąìĆÖþąđìĊ÷ïđìŠćöćêøåćîÿćÖúĔîĂčêÿćĀÖøøöÖćøìŠĂÜđìĊę÷ü
Ļǰ đðŨîýĎî÷ŤÖúćÜ×šĂöĎúéšćîÖćøðøąßčöĒúąÖćøÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷
Ļǰ ĔĀšÙüćöøĎšĒÖŠñĎšéĈđîĉîíčøÖĉÝĕöàŤĒúąÖćøìŠĂÜđìĊę÷üđóČęĂĔĀšđ×šćĔÝÖćøĂîčøĆÖþŤÿĉęÜĒüéúšĂöĒúą
ǰ ìøĆó÷ćÖøíøøößćêĉ
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ROLES

� ¹Ô�ÊØÙÆÇÑÎØÍ�ÕÔÑÎÈÎÊØ�ÆÓÉ�ÒÊÆØÚ×ÊØ�ËÔ×�Õ×ÔÒÔÙÎÓÌ�²®¨ª�ÎÓÉÚØÙ×Þ�
 in Thailand

� ¹Ô�Õ×ÔÒÔÙÊ�ÆÓÉ�ÕÚÇÑÎÈÎßÊ�²®¨ª�ÇÚØÎÓÊØØÊØ�ÎÓ�¹ÍÆÎÑÆÓÉ

� ¹Ô�ÇÊ�ÙÍÊ�×ÊÕ×ÊØÊÓÙÆÙÎÛÊ�ÔË�¹ÍÆÎÑÆÓÉ�ÎÓ�ØÚÇÒÎÙÙÎÓÌ�ÙÍÊ�ÓÆÙÎÔÓÆÑ�
 proposals to host international events

�¹Ô�ØÊ×ÛÊ�ÆØ�ÆÓ�ÎÓËÔ×ÒÆÙÎÔÓ�ÈÊÓÙÊ×�ÆÓÉ�Õ×ÔÛÎÉÊ�ÉÆÙÆ�ØÊ×ÛÎÈÊØ��
 including consultations and advices concerning MICE in Thailand

� ¹Ô�ØÚÕÕÔ×Ù�Ô×�Æ××ÆÓÌÊ�ÕÊ×ØÔÓÓÊÑ�Ù×ÆÎÓÎÓÌ�ØÊÒÎÓÆ×�ÆÓÉ�ÈÆÕÆÈÎÙÞ�
 building in MICE businesses in Thailand

�¹Ô�ÊØÙÆÇÑÎØÍ�ØÙÆÓÉÆ×ÉØ�ÆÓÉ�ÈÊ×ÙÎËÞ�ÙÍÊ�ÖÚÆÑÎËÎÈÆÙÎÔÓØ�ÔË�²®¨ª�
 industry operators in Thailand

� ¹Ô�ØÊ×ÛÊ�ÆØ�Æ�ÈÔÔ×ÉÎÓÆÙÎÔÓ�ÆÓÉ�ËÆÈÎÑÎÙÆÙÎÔÓ�ÈÊÓÙÊ×�ËÔ×�²®¨ª�ÎÓÉÚØÙ×Þ�
 operators in Thailand

� ¹Ô�ÉÊÛÊÑÔÕ�Õ×ÔÏÊÈÙØ�×ÊÑÊÛÆÓÙ�ÙÔ�ÆÓÉ�×ÊÖÚÎ×ÊÉ�ËÔ×�²®¨ª�ÎÓ�¹ÍÆÎÑÆÓÉ�
 under the government sponsorship

� ¹Ô�ØÚÕÕÔ×Ù�ÆÌÊÓÈÎÊØ�Ô×ÌÆÓÎßÆÙÎÔÓØ�ÎÓ�Ô×ÌÆÓÎßÎÓÌ�ÒÊÊÙÎÓÌØ��Ù×ÆÛÊÑ�
 incentives, conventions and exhibitions in Thailand

� ¹Ô�ÊÝÊÈÚÙÊ�ÔÙÍÊ×�×ÊÖÚÎ×ÊÉ�ÒÎØØÎÔÓØ�Ô×�ÒÎØØÎÔÓØ�×ÊÖÚÎ×ÎÓÌ�ÈÔÓÙÎÓÚÎÙÞ�
 in order to achieve the bureau’s objectives

ĂĈîćÝĀîšćìĊę
Ļǰ ÖĈĀîéîē÷ïć÷ĒúąöćêøÖćøĔîÖćøÿŠÜđÿøĉöÖćøÝĆéÖćøðøąßčöîćîćßćêĉǰÖćøìŠĂÜđìĊę÷ü
ǰ đóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷
Ļǰ ÿŠÜđÿøĉöĒúąðøąßćÿĆöóĆîíŤíčøÖĉÝÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆé
ǰ ĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷
Ļǰ đðŨîêĆüĒìî×ĂÜðøąđìýĔîÖćøÝĆéìĈ×šĂđÿîĂđóČęĂ×ĂøĆïđðŨîđÝšćõćóÖćøÝĆéÜćîøąĀüŠćÜðøąđìý
Ļǰ đðŨîýĎî÷Ť×šĂöĎúĒúąĔĀšïøĉÖćø×šĂöĎúǰøüöìĆĚÜĔĀšÙĈðøċÖþćĒúąÙĈĒîąîĈǰéšćîÖćøÿŠÜđÿøĉö
ǰ ÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷
Ļǰ ÿîĆïÿîčîĀøČĂÝĆéÖćøÿĆööîćòřÖĂïøöĒúąóĆçîćïčÙúćÖøđÖĊę÷üÖĆïĂčêÿćĀÖøøöÖćøÝĆéðøąßčöǰ
ǰ ÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷
Ļǰ ÖĈĀîéöćêøåćîĒúąøĆïøĂÜÙčèõćó×ĂÜñĎšðøąÖĂïĂčêÿćĀÖøøöÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷ü
ǰ đóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷
Ļǰ đðŨîýĎî÷ŤðøąÿćîÜćîĒúąĂĈîü÷ÙüćöÿąéüÖĒÖŠñĎšðøąÖĂïÖćøĂčêÿćĀÖøøöÖćøÝĆéðøąßčöǰ
ǰ ÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷
Ļǰ óĆçîćēÙøÜÖćøìĊęÝĈđðŨîêŠĂÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéĒÿéÜÿĉîÙšć
ǰ Ĕîðøąđìýĕì÷ǰõć÷ĔêšÖćøÿîĆïÿîčîÝćÖøĆåïćú
Ļǰ ĔĀšÖćøÿîĆïÿîčîĒÖŠĀîŠü÷ÜćîêŠćÜėǰĔîÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćø
ǰ ÝĆéĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷
Ļǰ ÖøąìĈÖćøĂČęîĔéìĊęÝĈđðŨîĀøČĂêŠĂđîČęĂÜĔĀšïøøúčüĆêëčðøąÿÜÙŤ×ĂÜÿĈîĆÖÜćî
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Section
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Date of Birth: 
9 September 1951
Education: 

 Master of Arts in Social Development

 M.A. (Social Development)

 National Institute of Development 
 Administration (NIDA)

 Bachelor of Science in Accounting
Special Appointment: 

 Chairman of the Board, Thailand 
 Convention and Exhibition Bureau
Work Experience and Promotion at the 
Tourism Authority of Thailand (TAT):

 Acting Governor

 Deputy Governor for Tourism Products

 Deputy Governor for Administration

 Deputy Governor for Tourism Products 
 and Acting 

 Deputy Governor for Domestic Marketing

 Director of Budget and Accounting 
 Department 

Training’s/Seminars:

 Director Certification Program (DCP 119) 
 Thai Institute of Directors

 Certificate in Politics and Governance in 
 the Democratic System for Executives,

 College of Politics and Governance, 
 King Prajadhipok’s Institute

 Executive Development Institute for 
 Tourism (EDIT)University of Hawaii
 at Manoa, USA
Award Received:

 Outstanding Working Women’s Award 
 2010 in the category of Outstanding State

 Enterprise Administrator from the Ministry 
 of Labour on the International Women’s 
 Day, 8 th March, 2010

Ms. Pensuda Priaram
Chairman of The Board

%>�6>3I*Ĥq6D >�M*/9/ē>-
'/<$>%�//-�>/6Ē�I6/ñ-�>/�= '/<�D-J1<%@#//4�>/

üĆî�đéČĂî�ðŘǰđÖĉé�
�ǰÖĆî÷ć÷îǰ����
ÖćøýċÖþć�ǰ
Ļǰ ïĆâßĊïĆèæĉêǰöĀćüĉì÷ćúĆ÷ÖøčÜđìó
Ļǰ óĆçîïøĉĀćøýćÿêøöĀćïĆèæĉêìćÜóĆçîćÿĆÜÙöǰ
ǰ ÿëćïĆîïĆèæĉêóĆçîïøĉĀćøýćÿêøŤ
êĈĒĀîŠÜðŦÝÝčïĆî�
Ļǰ ðøąíćîÖøøöÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćø
ðøąÿïÖćøèŤìĈÜćî�
Ļǰ ÖćøéĈøÜêĈĒĀîŠÜĔîÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷ǰ
ǰ ó�ý�ǰ����ǰ ñĎšĂĈîü÷Öćøòść÷ïĆâßĊĒúąÜïðøąöćè
ǰǰ ǰ 	îĆÖïøĉĀćøǰ�

ǰ ó�ý�ǰ����ǰ øĂÜñĎšüŠćÖćøÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷ǰ
ǰ ǰ òść÷ïøĉĀćøǰ	îĆÖïøĉĀćøǰ��

ǰ ó�ý�ǰ����ǰ øĂÜñĎšüŠćÖćøÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷
ǰǰ ǰ éšćîÿĉîÙšćÖćøìŠĂÜđìĊę÷üǰ	îĆÖïøĉĀćøǰ��
ǰ
ǰ ǰ ĒúąðäĉïĆêĉĀîšćìĊęñĎšüŠćÖćøÖćøìŠĂÜđìĊę÷ü
ǰ ǰ ĒĀŠÜðøąđìýĕì÷	øąĀüŠćÜǰđéČĂîÖĆî÷ć÷îǰ
ǰ ǰ ó�ý�ǰ����ǰ�ǰđéČĂîöÖøćÙöǰó�ý�ǰ����
ǰ
ǰ ó�ý�ǰ����ǰøĂÜñĎšüŠćÖćøéšćîÿĉîÙšćÖćøìŠĂÜđìĊę÷üǰ
ǰ ǰ 	îĆÖïøĉĀćøǰ��
ǰĒúąøĆÖþćÖćøøĂÜñĎšüŠć
ǰ ǰ ÖćøéšćîêúćéĔîðøąđìýǰ

ǰ ó�ý�ǰ����ǰ øĂÜñĎšüŠćÖćøéšćîïøĉĀćøǰ	îĆÖïøĉĀćøǰ��
ǰ
ǰ ó�ý�ǰ����ǰøĂÜñĎšüŠćÖćøéšćîÿĉîÙšćÖćøìŠĂÜđìĊę÷üǰǰ
ǰ ǰ 	îĆÖïøĉĀćøǰ��
ǰĒúąøĆÖþćÖćøĒìî
ǰ ǰ ñĎšüŠćÖćøÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷ǰ
ǰ ǰ 	øąĀüŠćÜǰđéČĂîöĊîćÙöǰ�ǰđéČĂîíĆîüćÙöǰ
ǰ ǰ ó�ý�ǰ����

ǰ ó�ý�ǰ����ǰ øĂÜñĎšüŠćÖćøéšćîÿĉîÙšćĒúąíčøÖĉÝìŠĂÜđìĊę÷üǰ
ǰ ǰ 	îĆÖïøĉĀćøǰ��
ǰêĆĚÜĒêŠǰđéČĂîóùýÝĉÖć÷îǰ
ǰ ǰ ó�ý�ǰ����ǰ�ǰđéČĂîÖĆî÷ć÷îǰ
ǰ ó�ý�ǰ����ǰ ����ǰöÖøćÙöǰó�ý�ǰ����ǰøĆÖþćÖćøǰ
ǰ ǰ øĂÜñĎšüŠćÖćøéšćîÿČęĂÿćøÖćøêúćé
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Date of Birth: 
12 January 1956
Education: 

 Certificate, Public Director Certificate 
 Program, Public Director Institute

 Certificate, Executive Creative Economy 
 Program, Office of Knowledge Management 
 and Development

 Certificate, Top Executive Program in 
 Commerce and Trade (TEPCOT), University 
 of the Thai Chamber of Commerce 

 Certificate-Advanced Management Program: 
 Transforming Proven Leaders into Global 
 Executives; Harvard Business School, Harvard 
 University

 Graduate Diploma, National Defence College 
 (Class 48)

 Certificate, Executive Education Program: 
 “The Practice of Trade Policy : Economics, 
 Negotiations, and Rules”, John F. Kennedy 
 School of Government, Harvard University

 Graduate Diploma on Public Law and 
 Management, Pra-Pok-Klao Institute

 Master of Arts (Economics), University of 
 California, Santa Barbara, U.S.A.


 Bachelor Degree in Economics, Thammasat 
 University, Bangkok, Thailand
Current Position:

 Director General of Department of International 
 Trade Promotion, Ministry of Commerce for 
 Tourism Products
Work Experience:

 Director General of Department of Trade 
 Negotiation, Ministry of Commerce

 Director General of Department of Export 
 Promotion, Ministry of Commerce

 Deputy Permanent Secretary Office of the 
 Permanent Secretary, Ministry of Commerce 

 Associated Judge of the Central Intellectual 
 Property and International Trade Court 

 Deputy Secretary-General to the Cabinet 
 The Secretariat of the Cabinet Office of the 
 Prime Minister 

 Advisor to the Prime Minister on International 
 Trade 

 Head of the Office of the Thai Trade 
 Representatives, The Secretariat of the 
 Prime Minister, The Prime Minister’s Office

 Deputy Director-General Department of Trade 
 Negotiations, Ministry of Commerce

Ms. Srirat Rastapana
Board of Director
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üĆî�đéČĂî�ðŘǰđÖĉé�
��ǰöÖøćÙöǰ����
ÖćøýċÖþć�ǰ
Ļǰ đýøþåýćÿêøŤïĆèæĉêǰöĀćüĉì÷ćúĆ÷íøøöýćÿêøŤ
Ļǰ .BTUFSǰPGǰ"SUTǰ	&DPOPNJDT
ǰ
ǰ6OJWFSTJUZǰPGǰ
ǰ $BMJGPSOJB
ǰ4BOUBǰ#BSCBSBǰ
ǰ64"
Ļǰ üðĂ���
ǰðøö�ǰ�
ǰ
ǰ "EWBODFEǰ.BOBHFNFOUǰ1SPHSBNǰ	)BSWBSEǰ
ǰ 6OJWFSTJUZ

ǰ&YFDVUJWFǰ&EVDBUJPOǰ1SPHSBNǰ
ǰ 	)BSWBSEǰ6OJWFSTJUZ

êĈĒĀîŠÜðŦÝÝčïĆî�
Ļǰ ÖøøöÖćøǰÿÿðî�ǰ	ĂíĉïéĊÖøöÿŠÜđÿøĉöÖćøÙšćøąĀüŠćÜ
ǰ ðøąđìý

ðøąÿïÖćøèŤìĈÜćî�
ó�ý�ǰ����ǰ ĂíĉïéĊÖøöÿŠÜđÿøĉöÖćøÙšćøąĀüŠćÜðøąđìý
ó�ý�ǰ����ǰ ĂíĉïéĊÖøöđÝøÝćÖćøÙšćøąĀüŠćÜðøąđìýǰ
ó�ý�ǰ����ǰ ĂíĉïéĊÖøöÿŠÜđÿøĉöÖćøÿŠÜĂĂÖ
ó�ý�ǰ����ǰ øĂÜðúĆéÖøąìøüÜǰÖøąìøüÜóćèĉß÷Ťǰ
ó�ý�ǰ����ǰ øĂÜđú×ćíĉÖćøÙèąøĆåöîêøĊǰ
ǰ ǰ ÿĈîĆÖîć÷ÖøĆåöîêøĊǰǰ

ó�ý�ǰ����ǰ ìĊęðøċÖþćîć÷ÖøĆåöîêøĊǰ	éšćîÖćøÙšćøąĀüŠćÜǰ
ǰ ǰ ðøąđìý
ǰĀĆüĀîšćÿĈîĆÖÜćîñĎšĒìîÖćøÙšć
ǰ ǰ ĕì÷ǰÿĈîĆÖđú×ćíĉÖćøîć÷ÖøĆåöîêøĊǰÿĈîĆÖ
ǰ ǰ îć÷ÖøĆåöîêøĊǰ
ó�ý�ǰ����ǰ øĂÜĂíĉïéĊǰÖøöđÝøÝćÖćøÙšćøąĀüŠćÜðøąđìý
ó�ý�ǰ����ǰ ĂĆÙøøćßìĎêǰ	òść÷Öćøóćèĉß÷Ť
ǰÙèąñĎšĒìî
ǰ ǰ ëćüøĕì÷ǰðøąÝĈĂÜÙŤÖćøÖćøÙšćēúÖǰ
ǰ ǰ èǰîÙøđÝîĊüćǰ	ðäĉïĆêĉĀîšćìĊęǰèǰÿĈîĆÖÜćî
ǰ ǰ ðúĆéÖøąìøüÜóćèĉß÷Ť

ó�ý�ǰ����ǰ ĂĆÙøøćßìĎêìĊęðøċÖþćǰ	òść÷Öćøóćèĉß÷Ť
ǰ
ǰ ǰ ĀĆüĀîšćÿĈîĆÖÜćîóćèĉß÷ŤĔîêŠćÜðøąđìýǰ
ǰ ǰ èǰÖøčÜöĂÿēÖÿĀóĆîíøĆåøĆÿđàĊ÷
ó�ý�ǰ����ǰ ĂĆÙøøćßìĎêìĊęðøċÖþćǰ	òść÷Öćøóćèĉß÷Ť
ǰ
ǰ ǰ ÿĈîĆÖÜćîÙèąñĎšĒìîëćüøĕì÷ðøąÝĈ
ǰ ǰ ĂÜÙŤÖćøÖćøÙšćēúÖǰèǰîÙøđÝîĊüć
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Mr. Manasvi Srisodapol 
Board of Director
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Date of Birth: 
22 December 1961 
Education: 

 B.A. (Economics), 
 University of Ottawa, Canada

 M.A. (International Affairs), 
 Columbia University, USA

 Certificate for South Asian Studies, 
 Columbia University, USA
Current Position: 

 Director-General, Department of Information
Work Experience:

 Ambassador, Permanent Representative 
 of Thailand to ASEAN, Jakarta

 Deputy Director-General, Department 
 of ASEAN Affairs

 Minister Counsellor, Department of 
 Information

 Minister Counsellor, Department of 
 International Economics


 Minister Counsellor, Permanent Mission of 
 Thailand to the United Nations, New York 

 Counsellor, Commerce and Industry 
 Division, Department of ASEAN Affairs 

 First Secretary, Secretariat to the Department, 
 Department of ASEAN Affairs 

 First Secretary, Permanent Mission of 
 Thailand to the United Nations Office and 
 other International Organizations in Geneva

 Second Secretary, Social Division,  
 Department of International Organizations

 Second Secretary, Permanent Mission of 
 Thailand to the United Nations Office and 
 other International Organizations in Geneva

 Third Secretary, Americas Division, 
 Department of Political Affairs

 Third Secretary, Social Division, Department 
 of International Organizations

 Joined the Ministry of Foreign Affairs as 
 Attaché, Americas Division, Department 
 of Political Affairs

ðøąÿïÖćøèŤìĈÜćî�
ó�ý�ǰ����ǰ ðŦÝÝčïĆîéĈøÜêĈĒĀîŠÜǰĂíĉïéĊÖøöÿćøîĉđìý
ó�ý�ǰ����ǰ éĈøÜêĈĒĀîŠÜǰđĂÖĂĆÙøøćßìĎêñĎšĒìîëćüø
ǰ ǰ ĒĀŠÜðøąđìýĕì÷ǰ	îĆÖïøĉĀćøÖćøìĎêøąéĆï
ǰ ǰ ÿĎÜ
ǰÙèąñĎšĒìîëćüøĕì÷ðøąÝĈĂćđàĊ÷îǰ
ǰ ǰ èǰÖøčÜÝćÖćøŤêć
ó�ý�ǰ����ǰ éĈøÜêĈĒĀîŠÜøĂÜĂíĉïéĊǰ	îĆÖïøĉĀćøǰ�
ǰ
ǰ ǰ ÖøöĂćđàĊ÷î

üĆî�đéČĂî�ðŘǰđÖĉé�
��ǰíĆîüćÙöǰ����ǰ
ÖćøýċÖþć�ǰ
Ļǰ #�"�ǰ	&DPOPNJDT

ǰ6OJWFSTJUZǰPGǰ0UUBXBǰ
ǰ ðøąđìýĒÙîćéć
Ļǰ .�"�ǰ	*OUFSOBUJPOBMǰ"GGBJST

ǰ
ǰ $PMVNCJBǰ6OJWFSTJUZǰðøąđìýÿĀøĆåĂđöøĉÖć
Ļǰ $FSUJųDBUFǰGPSǰ4PVUIǰ"TJBOǰ4UVEJFT
ǰ
ǰ $PMVNCJBǰ6OJWFSTJUZǰðøąđìýÿĀøĆåĂđöøĉÖć
êĈĒĀîŠÜðŦÝÝčïĆî�
Ļǰ ÖøøöÖćøǰÿÿðî�ǰ	ĂíĉïéĊÖøöÿćøîĉđìý




üĆî�đéČĂî�ðŘǰđÖĉé�
��ǰđöþć÷îǰ����
ÖćøýċÖþć�ǰ
Ļǰ ïĆâßĊïĆèæĉêǰöĀćüĉì÷ćúĆ÷íøøöýćÿêøŤ
Ļǰ îĉêĉýćÿêøïĆèæĉêǰöĀćüĉì÷ćúĆ÷íøøöýćÿêøŤ
Ļǰ øĆåðøąýćÿîýćÿêøöĀćïĆèæĉêǰ
ǰ ÝčāćúÜÖøèŤöĀćüĉì÷ćúĆ÷
êĈĒĀîŠÜðŦÝÝčïĆî�
Ļǰ ĂíĉïéĊÖøöýčúÖćÖø

ðøąÿïÖćøèŤìĈÜćî�
ó�ý�ǰ����ǰ ĂíĉïéĊÖøöÿøøóÿćöĉê
ó�ý�ǰ����ǰ øĂÜðúĆéÖøąìøüÜÖćøÙúĆÜ
ó�ý�ǰ����ǰ ñĎšêøüÝøćßÖćøÖøąìøüÜÖćøÙúĆÜ
ó�ý�ǰ����ǰ øĂÜĂíĉïéĊÖøöÿøøóćÖø
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Ms. Benja Louischaroen
Board of Director
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Date of Birth: 

21 April 1953

Education: 


 Bachelor of Administration (Accounting), 

 Thammasat University


 Bachelor of Laws, Thammasat University


 Master of Public Administration, 

 Chulalongkorn University

Current Position: 


 Director-General, Department of Thai 

 Customs, Ministry of Finance

Work Experience:


 Director-General, Department of Thai 

 Excise, Ministry of Finance


 Deputy Permanent Secretary, Ministry of 

 Finance


 Inspector-General, Ministry of Finance
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Mr. Suraphon Svetasreni
Board of Director
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üĆî�đéČĂî�ðŘǰđÖĉé�
��ǰíĆîüćÙöǰ����
ÖćøýċÖþć�ǰ
Ļǰ ýĉúðýćÿêøïĆèæĉêǰ	ÿć×ćõćþćĂĆÜÖùþ
ǰ
ǰ öĀćüĉì÷ćúĆ÷đßĊ÷ÜĔĀöŠ
Ļǰ ÖćøÝĆéÖćøõćÙøĆåĒúąđĂÖßîöĀćïĆèæĉê
ǰ ÿëćïĆîïĆèæĉêóĆçîïøĉĀćøýćÿêøŤ
Ļǰ ðøąÖćýîĊ÷ïĆêøĀúĆÖÿĎêøðŜĂÜÖĆîøćßĂćèćÝĆÖøǰ
ǰ 	üðĂ���
ǰüĉì÷ćúĆ÷ðŜĂÜÖĆîøćßĂćèćÝĆÖø
Ļǰ ĀúĆÖÿĎêøñĎšïøĉĀćøøąéĆïÿĎÜǰ
ǰ ÿëćïĆîüĉì÷ćÖćøêúćéìčîǰøčŠîìĊęǰ��
Ļǰ ĀúĆÖÿĎêøǰ%JSFDUPSǰ$FSUJųDBUJPOǰ1SPHSBNǰ	%$1
ǰ
ǰ øčŠîìĊęǰ���ǰÿöćÙöÿŠÜđÿøĉöÿëćïĆîÖøøöÖćøïøĉþĆìĕì÷ǰ
ǰ 	5IBJǰ*OTUJUVUFǰPGǰ%JSFDUPST

êĈĒĀîŠÜðŦÝÝčïĆî�
Ļǰ ñĎšüŠćÖćøÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷

ðøąÿïÖćøèŤìĈÜćî�
�ǰö�Ù�ǰ����ǰıǰðŦÝÝčïĆîǰ
ñĎšüŠćÖćøÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷
�ǰó�÷�ǰ����ǰıǰ��ǰí�Ù�ǰ����ǰ
øĂÜñĎšüŠćÖćøéšćîÿČęĂÿćøÖćøêúćéǰĒúąøĆÖþćÖćøøĂÜñĎšüŠć
Öćøéšćîîē÷ïć÷ǰĒúąĒñîǰ	ĂĊÖêĈĒĀîŠÜĀîċęÜ

�ǰöĉ�÷�ǰ����ǰıǰ��ǰê�Ù�ǰ����ǰ
øĂÜñĎšüŠćÖćøéšćîîē÷ïć÷ĒúąĒñî
�ǰê�Ù�ǰ����ǰıǰ��ǰó�Ù�ǰ����ǰ
øĂÜñĎšüŠćÖćøéšćîÿČęĂÿćøÖćøêúćé
�ǰÖ�Ù�ǰ����ǰıǰ�ǰê�Ù�ǰ����ǰ
øĂÜñĎšüŠćÖćøòść÷đñ÷ĒóøŠĒúą
�ǰê�Ù�ǰ����ǰıǰ��ǰöĉ�÷�����
ñĎšĂĈîü÷Öćøòść÷óĆçîćĒĀúŠÜìŠĂÜđìĊę÷ü
�ǰê�Ù�ǰ����ǰıǰ��ǰÖ�÷�ǰ����
ñĎšĂĈîü÷Öćøòść÷ïøĉÖćøÖćøêúćé

Date of Birth: 
22 December 1953
Education: 

 Bachelor of Arts (English), 
 Chiang Mai University

 Master of Public and Private 
 Management, National Institute of 
 Development Administration

 National Defence College Class 48

 Capital Market Academy Class 10 
 Thai Institute of Directors
Current Position: 

 Governor of the Tourism Authority 
 of Thailand 
Work Experience:

 Present Deputy Governor for Marketing 
 Communication and Acting Deputy 
 Governor for Policy and Planning

 Deputy Governor for Policy and Planning

 Deputy Governor for Marketing 
 Communication


 Deputy Governor for Publicity and 
 Public Relations

 Executive Director of the Tourism 
 Resources Development Department

 Executive Director of the Marketing 
 Services Department 

 Director of the Public Relations Division

 Director of the Marketing Development 
 Division

 Assistant Executive Director of the 
 Technical Department

 Director of TAT New York Office

 Director of TAT Pattaya Office

 Technical Officer (Class 5-6), Research 
 Section, Research and Statistics Division

 Marketing Officer (Class 4-6). 
 Assistant Head of TAT Sydney Office

 Marketing Officer (Class 4), International 
 Markets Development Section, Marketing 
 Development Division

 Tourism Information Unit, 
 Tourism Services Section
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Mr. Sumate Sudasna 
Board of Director
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Date of Birth: 

2 April 1952 

Special Appointment: 


 Board of Director, Thailand Convention 

 & Exhibition Bureau

Current Position: 


 Managing Director of Destination 

 Service Co., Ltd.


 President of Thailand Incentive and 

 Convention Association

Work Experience:


 Managing Director of Destination 

 Service Co., Ltd.


 President of Thailand Incentive and 

 Convention Association


 Secretarial of Thailand Incentive and 

 Convention Association Second

üĆî�đéČĂî�ðŘǰđÖĉé�
�ǰđöþć÷îǰ����
êĈĒĀîŠÜðŦÝÝčïĆî�
Ļǰ ÖøøöÖćøñĎšÝĆéÖćøǰïÝÖ�ǰđéÿìĉđîßĆęîđàĂøŤüĉÿđàÿǰ
ǰ 	ðøąđìýĕì÷

Ļǰ îć÷ÖÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷

ðøąÿïÖćøèŤìĈÜćî�
���������ǰ ĒñîÖêšĂîøĆïÿŠüîĀîšćǰ
ǰ ǰ ǰ ēøÜĒøöéčÿĉêíćîĊǰÖøčÜđìóĄ
���������ǰ ñĎšÝĆéÖćøÖćøêúćéǰ
ǰ ǰ ǰ ēøÜĒøöĒöîéćøĉîǰÖøčÜđìóĄ
���������ǰ ñĎšÝĆéÖćøĒñîÖðøąßčöĒúąÖćøìŠĂÜđìĊę÷ü
ǰ ǰ ǰ ĒïïĔĀšøćÜüĆúǰïøĉþĆìéĊìĒăúŤöìøćđüĉúǰ
�����ðŦÝÝčïĆîǰÖøøöÖćøñĎšÝĆéÖćøǰ
ǰ ǰ ǰ ïÝÖ�đéÿìĉđîßĆęîđàĂøŤüĉÿđàÿǰ	ðøąđìýĕì÷
ǰ
êĈĒĀîŠÜĔîĂčêÿćĀÖøøö�
�������ǰÖøøöÖćøǰÙèąÖøøöÖćøïøĉÖćøÖćøðøąßčöǰ
ǰ ǰ ÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷

����ǰ ðøąíćîòść÷ÖćøòřÖĂïøöǰÿöćÙöĕàìŤõćÙóČĚî
ǰ ǰ ðøąđìýĕì÷ǰ	4*5&ǰ5IBJMBOEǰ$IBQUFS

�������ǰðøąíćîÙèąÖøøöÖćøïøĉÖćøÖćøðøąßčöǰ
ǰ ǰ ÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷

�������ǰ ðøąíćîÿöćÙöĕàìŤǰõćÙóČĚîðøąđìýĕì÷
�������ǰ ðøąíćîÙèąÖøøöÖćøÿŠÜđÿøĉöÖćø×ć÷ǰ
ǰ ǰ ÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷


�������ǰðøąíćîÙèąÖøøöÖćøÿöćßĉÖõćóĒúąǰ
ǰ ǰ ðøąßćÿĆöóĆîíŤǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčö
ǰ ǰ îćîćßćêĉǰ	ĕì÷

�������ǰ ÖøøöÖćøǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčö
ǰ ǰ îćîćßćêĉǰ	ĕì÷

�������ǰ ðøąíćîÿöćÙöĕàìŤǰõćÙóČĚîðøąđìýĕì÷
�������ǰ ÖøøöÖćøǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčö
ǰ ǰ îćîćßćêĉǰ	ĕì÷

�������ǰ ðøąíćîÿöćÙöĕàìŤǰõćÙóČĚîðøąđìýĕì÷
�������ǰ ðøąíćîÙèąÖøøöÖćøÿöćßĉÖõćóĒúą
ǰ ǰ ðøąßćÿĆöóĆîíŤǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčö
ǰ ǰ îćîćßćêĉǰ	ĕì÷

����ǰ đú×ćíĉÖćø�đĀøĆââĉÖǰÿöćÙöĕàìŤǰõćÙóČĚî
ǰ ǰ ðøąđìýĕì÷ǰ
�����ðŦÝÝčïĆîǰðøąíćîÿöćÙöĕàìŤǰõćÙóČĚîðøąđìýĕì÷
�������ǰ Ăčðîć÷ÖǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčö
ǰ ǰ îćîćßćêĉǰ	ĕì÷

�������ǰ đú×ćíĉÖćøǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčö
ǰ ǰ îćîćßćêĉǰ	ĕì÷

�������ǰ îć÷ÖǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčö
ǰ ǰ îćîćßćêĉǰ	ĕì÷

�������ǰ îć÷ÖǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčö
ǰ ǰ îćîćßćêĉǰ	ĕì÷




Board of Committee 036Annual Report 2013035

Mr. Surapong Techaruvichit
Board of Director
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Date of Birth: 
24 February 1959 
Education: 

 MBA, National Institute of Development 
 Administration (NIDA)

 The Faculty of Economics, 
 Chulalongkorn University

 Assumption School
Special Appointment: 

 Board of Director, Thailand Convention 
 & Exhibition Bureau
Current Position: 

 Assistant Managing Director of Asia Hotel 
 Bangkok PLC.

 Assistant Managing Director of Asia Pattaya 
 Hotel Co., Ltd.

 Assistant Managing Director of Asia Airport 
 Hotel Co., Ltd. 


 Assistant Managing Director of Zeer 
 Property Co., Ltd.

 Vice President of Pamatoy Co., Ltd.

 President of Thai Hotels Association

 Vice President of Thailand Hotel 
 Standard Foundation

 Board Member of Thailand Convention 
 & exhibition bureau

 Board Member of Assumption Association
Work Experience:

 Honorary adviser of Thai Hotels Association

 Board Member of The National Institute 
 of Development Administration Alumni 
 Association

 Board Member of Chulalongkorn University 
 Alumni Association

üĆî�đéČĂî�ðŘǰđÖĉé
��ǰÖčöõćóĆîíŤǰ����
ÖćøýċÖþćǰ
Ļǰ ïøĉĀćøíčøÖĉÝöĀćïĆèìĉêǰ
ǰ ÿëćïĆîïĆèæĉêóĆçîćïøĉĀćøýćÿêøŤǰîĉéšć
Ļǰ đýøþåýćÿêøŤïĆèæĉêǰÝčāćúÜÖøèŤöĀćüĉì÷ćúĆ÷
Ļǰ ēøÜđøĊ÷îĂĆÿÿÿĆößĆâǰÖøčÜđìóĄ
êĈĒĀîŠÜðŦÝÝčïĆî
Ļǰ ÖøøöÖćøñĎšßŠü÷ñĎšĂĈîü÷Öćøǰ
ǰ ïøĉþĆìǰđĂđßĊ÷ēăđêĘúǰÝĈÖĆéǰ	öĀćßî

Ļǰ ÖøøöÖćøÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúą
ǰ îĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî

Ļǰ Ăčðîć÷ÖÿöćÙöēøÜĒøöĕì÷
Ļǰ øĂÜðøąíćîǰöĎúîĉíĉóĆçîćöćêøåćîĒúąïčÙúćÖøǰ
ǰ ĔîĂčêÿćĀÖøøöïøĉÖćøǰĒúąÖćøìŠĂÜđìĊę÷ü

ðøąÿïÖćøèŤìĈÜćî
Ļǰ ÖøøöÖćøñĎšßŠü÷ñĎšĂĈîü÷Öćøǰ
ǰ ïøĉþĆìǰđĂđßĊ÷ēăđêĘúǰÝĈÖĆéǰ	öĀćßî

Ļǰ ÖøøöÖćøñĎšßŠü÷ñĎšĂĈîü÷Öćøǰ
ǰ ïøĉþĆìǰđĂđßĊ÷óĆì÷ćēăđêĘúǰÝĈÖĆéǰ
Ļǰ ÖøøöÖćøñĎšßŠü÷ñĎšĂĈîü÷Öćøǰ
ǰ ïøĉþĆìǰđĂđßĊ÷ĒĂøŤóĂøČēăđêĘúǰÝĈÖĆé
Ļǰ ÖøøöÖćøñĎšßŠü÷ñĎšĂĈîü÷Öćøǰ
ǰ ïøĉþĆìǰđàĊ÷øŤóøĘĂóđóĂøŤêĊĚǰÝĈÖĆé
Ļǰ øĂÜðøąíćîÖøøöÖćøǰïøĉþĆìǰðćöćìĂ÷ǰÝĈÖĆé



ðøąÿïÖćøèŤìĈÜćî�
���������ǰ ñĎšđßĊę÷üßćâüĉßćßĊóǰ�ǰøĂÜñĎšĂĈîü÷Öćø
ǰ ǰ ǰ ÿĈîĆÖìćÜĀúüÜìĊęǰ��ǰ	ÿčóøøèïčøĊ

���������ǰ ñĎšđßĊę÷üßćâüĉßćßĊóǰ�ǰøĂÜñĎšĂĈîü÷Öćø
ǰ ǰ ǰ ÿĈîĆÖìćÜĀúüÜìĊęǰ�ǰ	úóïčøĊ

���������ǰ ñĎšĂĈîü÷ÖćøÿĈîĆÖìćÜĀúüÜìĊęǰ�ǰ
ǰ ǰ ǰ 	đóßøïĎøèŤ

���������ǰ ñĎšĂĈîü÷ÖćøÿĈîĆÖìćÜĀúüÜìĊęǰ��ǰ
ǰ ǰ ǰ 	ÿčóøøèïčøĊ

���������ǰ øĂÜĂíĉïéĊǰÖøöìćÜĀúüÜ
ǰ���������ǰ ÖøøöÖćøñĎšìøÜÙčèüčçĉǰ
ǰ ǰ ǰ ÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷
�����ðŦÝÝčïĆîǰÖøøöÖćøñĎšìøÜÙčèüčçĉǰ
ǰ ǰ ǰ ĂÜÙŤÖćøêúćéđóČęĂđÖþêøÖøǰ	ĂêÖ�


üĆî�đéČĂî�ðŘǰđÖĉé�
��ǰêčúćÙöǰ����
ÖćøýċÖþć�ǰ
Ļǰ öĆí÷öýċÖþćēøÜđøĊ÷îđêøĊ÷öĂčéöýċÖþćǰøčŠîìĊęǰ��
Ļǰ ðøĉââćêøĊǰüĉýüÖøøöýćÿêøŤïĆèæĉêǰ
ǰ ÿć×ćüĉýüÖøøöē÷íćǰðŘǰ����ǰ	öĀćüĉì÷ćúĆ÷×ĂîĒÖŠî

Ļǰ ðøĉââćēìǰøĆåðøąýćÿîýćÿêøŤïĆèæĉêǰ	îĉéšć

êĈĒĀîŠÜðŦÝÝčïĆî�
Ļǰ ÖøøöÖćøñĎšìøÜÙčèüčçĉǰÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöǰǰ
ǰ ĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî

Ļǰ ÖøøöÖćøïøĉĀøĂÜÙŤÖćøêúćéđóČęĂÖćøđÖþêøǰ	ĂêÖ�
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Mr. Thongchai Sridama
Board of Director
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Date of Birth: 
22 October 1948
Education: 

 Master of Public Administration, National 
 Institute of Development Administration

 Bachelor of Engineering Program in 
 Civil Engineering, Khon Kaen University

 Traim Udom Suksa School class 28
Special Appointment: 

 Board of Director of Thailand Convention 
& Exhibition Bureau

 Board of Director of Marketing 
 Organization for Farmers

Work Experience:

 Board of Director, 
 Tourism Authority of Thailand (TAT)

 Deputy Director General, 
 Department of Highways

 Director Bureau of Highways 10,
 Department of Highways

 Director Bureau of Highways 6, 
 Department of Highways
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Mrs. Sopapan Amatadecha 
Board of Director
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Date of Birth: 
5 February 1950 
Education: 

 Master of Education, 
 Srinakharinwirot University

 Bachalor of Education, 
 Pathumwan College of Education

 Certificate of Higher Education, 
 Suan Dusit Rajabhat University
Special Appointment: 

 Board of Director, Thailand Convention 
 & Exhibition Bureau
Current Position: 

 Director of Suan Dusit Rajabhat University 
 (Suphanburi Campus)
Training/Seminar:

 Director Certification Program 
 Class 122/2009, Thai Institute of Directors

Work Experience:

 Lecturer of Tourism Industry Program 
 Faculty of Management Sciences 
 Suan Dusit Rajabhat University

 Lecturer of Home Economics Program 
 Faculty of Science and Technology 
 Suan Dusit Rajabhat University

 Consultant of The Suan Dusit Place Hotel 
 Suan Dusit Rajabhat University

ðøąÿïÖćøèŤìĈÜćî�
Ļǰ ĂćÝćø÷ŤðøąÝĈēðøĒÖøöüĉßćĂčêÿćĀÖøøöìŠĂÜđìĊę÷ü
ǰ Ùèąüĉì÷ćÖćøÝĆéÖćøǰöĀćüĉì÷ćúĆ÷øćßõĆãÿüîéčÿĉê
Ļǰ ĂćÝćø÷ŤēðĒÖøöüĉßćÙĀÖøøöýćÿêøŤìĆęüĕðǰǰ
ǰ Ùèąüĉì÷ćýćÿêøŤĒúąđìÙēîēú÷ĊǰöĀćüĉì÷ćúĆ÷
ǰ øćßõĆãÿüîéčÿĉê
Ļǰ ìĊęðøċÖþćēøÜĒøöÿüîéčÿĉêđóúÿǰöĀćüĉì÷ćúĆ÷
ǰ øćßõĆãÿüîéčÿĉê

üĆî�đéČĂî�ðŘǰđÖĉé�
�ǰÖčöõćóĆîíčŤǰ����
ÖćøýċÖþć�ǰ
Ļǰ ÖćøýċÖþćýćÿêøöĀćïĆèæĉêǰ	Öýö�
ǰ
ǰ öĀćüĉì÷ćúĆ÷ýøĊîÙøĉîìøüĉēøçðøąÿćîöĉêø
Ļǰ ÖćøýċÖþćýćÿêøïĆèæĉêǰ	Öýï�
ǰ
ǰ üĉì÷ćúĆ÷üĉßćÖćøýċÖþćðìčöüĆî
Ļǰ ðøąÖćýîĊ÷ïĆêøüĉßćÖćøýċÖþćßĆĚîÿĎÜǰ	ð�Öý�ÿĎÜ
ǰ
ǰ üĉì÷ćúĆ÷ÙøĎÿüîéčÿĉê
êĈĒĀîŠÜðŦÝÝčïĆî�
Ļǰ ñĎšĂĈîü÷ÖćøýĎî÷ŤÿčóøøèïčøĊ



MANAGEMENT TEAM
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Mr. Nopparat Maythaveekulchai
President - the Thailand Convention & Exhibition Bureau 
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ÖćøýċÖþć�ǰ
ðøĉââćđĂÖ
Ļǰ ÿć×ćüĉßćĂĂðēêĂĉđúĘÖìøĂîĉÖÿŤǰ	0QUP�&MFDUSPOJDT
ǰǰ
ǰ öĀćüĉì÷ćúĆ÷ǰ"JY�.BSTFJMMFǰðøąđìýòøĆęÜđýÿǰ
ðøĉââćēì
Ļǰ ÿć×ćüĉßćĂĂðēêĕöēÙøđüôǰ	0QUP�.JDSPXBWF
ǰ
ǰ ÿëćïĆîǰ*OTUJUVUFǰ/BUJPOBMǰ1PMZUFDIOJRVFǰ
ǰ EFǰ(SFOPCMFǰ	*/1(
ǰðøąđìýòøĆęÜđýÿ
Ļǰ ÿëćïĆîđìÙēîēú÷ĊĒĀŠÜđĂđàĊ÷ǰ
ǰ 	"TJBOǰ*OTUJUVUFǰPGǰ5FDIOPMPHZǰ	"*5
ǰǰ
ðøĉââćêøĊ
Ļǰ ÿć×ćüĉßćüĉýüÖøøöĕôôŜćǰ
ǰ ÿëćïĆîđìÙēîēú÷ĊóøąÝĂöđÖúšćíîïčøĊ
ðøąüĆêĉÖćøìĈÜćî�
ðŦÝÝčïĆî
Ļǰ ñĎšĂĈîü÷ÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ
ǰ 	ĂÜÙŤÖćøöĀćßî

���������
Ļǰ ïøĉþĆìǰìĊēĂìĊǰÝĈÖĆéǰ	öĀćßî
ǰĀøČĂĂÜÙŤÖćøēìøýĆóìŤ
ǰ ĒĀŠÜðøąđìýĕì÷ǰêĈĒĀîŠÜÿčéìšć÷ÙČĂ
ǰ ñĎšßŠü÷ÖøøöÖćøñĎšÝĆéÖćøĔĀâŠ
Ļǰ ÖøøöÖćøđìÙēîēú÷ĊÿćøÿîđìýĒúąÖćøÿČęĂÿćø
ǰ ÿõćñĎšĒìîøćþãøǰøĆÖþćÖćøÖøøöÖćøñĎšÝĆéÖćøĔĀâŠ
ǰ ïøĉþĆìǰđĂàĊìĊǰēöïć÷ǰÝĈÖĆé
Ļǰ ÖøøöÖćøïøĉþĆìǰđĂàĊìĊǰēöïć÷ǰÝĈÖĆé
Ļǰ ÖøøöÖćøïøĉþĆìǰĒĂéüćîàŤǰéćêšćǰđîĘìđüĂøŤÙǰ
ǰ ÙĂööĉüîĉđÙßĆęîǰÝĈÖĆéǰĒúąøĆÖþćÖćø
ǰ ñĎšÝĆéÖćøÖĉÝÖćøøŠüöÙšćĕì÷ēöïć÷ǰ

Education: 

Doctorate


 Doctorate in Opto-Electronics

 Aix-Marseille University in France

Master Degree


 Master Degree in Opto-Microwave 

 The Institute National Polytechnique de 

 Grenoble (INPG) in France


 Master Degree in the International 

 Management, The Asian Institute of 

 Technology (AIT)

Bachelor Degree


 Bachelor Degree in Electrical Engineering 

 King Mongkut’s University of Technology 

 Thonburi 

Work Experience:

Current Position


 President of the Thailand Convention & 

 Exhibition Bureau (TCEB) 

1983 - 2012


 The Executive Vice-president of TOT 

 Public Company Limited 

 Special Appointment at TOT Public 

 Company Limited


 Committee of Information Technology 

 and Communication of the House of 

 Representatives

 Acting Managing Director of ACT Mobile 

 Company Limited


 Committee of ACT Mobile Company Limited


 Committee of Advance Data Network 

 Communication Company Limited

 Acting Manager of THAImobile

ÖćøýċÖþć�
ðøĉââćēì
Ļǰ øĆåðøąýćÿîýćÿêøöĀćïĆèæĉêǰ
ǰ öĀćüĉì÷ćúĆ÷øćßõĆäÿüîéčÿĉê
ðøĉââćêøĊ
Ļǰ ïøĉĀćøíčøÖĉÝïĆèæĉêǰöĀćüĉì÷ćúĆ÷ĂĆÿÿĆößĆâ
ðøąÖćýîĊ÷ïĆêø
Ļǰ &YIJCJUJPOǰ.BOBHFNFOUǰ%FHSFF
ǰ
ǰ 6'*ǰ	(MPCBMǰ&YIJCJUJPOǰ"TTPDJBUJPO

ðøąüĆêĉÖćøìĈÜćî�
ðŦÝÝčïĆî
Ļǰ øĂÜñĎšĂĈîü÷Öćøÿć÷ÜćîÖú÷čìíŤĒúąóĆçîćíčøÖĉÝ
���������
Ļǰ ñĎšĂĞćîü÷Öćøòść÷ĂčêÿćĀÖøøöÖćøĒÿéÜÿĉîÙšć
ǰ îćîćßćêĉÿÿðî�
���������
Ļǰ ñĎšĂĈîü÷Öćøòść÷óĆçîćíčøÖĉÝǰ
ǰ ïøĉþĆìǰđüĉøŤéǰđĂĘÖàŤēðǰđàĂøŤüĉÿǰÝĈÖĆé
���������
Ļǰ ñĎšĂĈîü÷ÖćøÖúčŠöÖćøêúćéĒúąÖćøÿČęĂÿćøǰ
ǰ ïøĉþĆìǰđĂǰĕóøŤöǰđßîǰĂĂôǰēăđìúǰĒĂîéŤǰøĊÿĂøŤìǰÝĈÖĆé

Mrs. Supawan Teerarat
Vice President - Strategic and Business Development
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Education: 

Master Degree


 Master of Public Policy, 

 Suan Dusit University

Bachelor Degree


 Bachelor of Business Administration 

 Assumption University

Diploma


 Exhibition Management Degree, 

 UFI (Global Exhibition Association)

Work Experience:

Current Position


 Vice President - Strategic and 

 Business Development

2008-2012


 Director of Exhibitions Department, TCEB

2006-2008


 Business Development Director, 

 World Expo Service Co., Ltd.

2005-2006


 Group Director of Marketing and 

 Communications, A Prime Chain of 

 Hotels & Resorts Co. Ltd.
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ÖćøýċÖþć�ǰ
ðøĉââćēì
Ļǰ (FOFSBMǰ$PNNVOJDBUJPO
ǰ
ǰ 'PSUǰ)BZTǰ4UBUFǰ6OJWFSTJUZ
ǰÿĀøĆåĂđöøĉÖć
ðøĉââćêøĊ
Ļǰ 1FSTPOBMǰ.BOBHFNFOUǰöĀćüĉì÷ćúĆ÷íčøÖĉÝïĆèæĉê
ðøąüĆêĉÖćøìĈÜćî�
ðŦÝÝčïĆî
Ļǰ ñĎšĂĈîü÷Öćøòść÷ĂčêÿćĀÖøøöÖćøðøąßčö
���������
Ļǰ ñĎšÝĆéÖćøĂćüčēÿǰòść÷ÿŠÜđÿøĉöÖćøðøąßčö
ǰ îćîćßćêĉǰÿÿðî�
���������
Ļǰ ĀĆüĀîšćÜćîĂćüčēÿ�ñĎšßŠü÷ñĎšÝĆéÖćøǰ�ǰñĎšÝĆéÖćøĒñîÖǰ
ǰ ïøĉþĆìǰÖćøïĉîĕì÷ǰÝĈÖĆéǰ	öĀćßî


Ms. Vichaya Soonthornsaratoon
Director - Meetings Industry Department
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Education: 
Master Degree

 General Communication, 
 Fort Hays State University, USA
Bachelor Degree

 Personal Management, 
 Dhurakij Pundit University
Work Experience:
Current Position

 Director of Meetings 
 Industry Department
2004-2012

 Senior Manager Meetings industry 
 Department, TCEB
1988-2004

 Senior Supervisor / Administrative 
 Assistant / Division Manager, 
 Thai Airways International Plc.

ÖćøýċÖþć�ǰ
ðøĉââćēì
Ļǰ 1VCMJDǰ"ENJOJTUSBUJPO
ǰ
ǰ 5IFǰ"NFSJDBOǰ6OJWFSTJUZǰÿĀøĆåĂđöøĉÖć
ðøĉââćêøĊ
Ļǰ ÿĆÜÙöýćÿêøŤǰöĀćüĉì÷ćúĆ÷đÖþêøýćÿêøŤ
ðøąüĆêĉÖćøìĈÜćî�
ðŦÝÝčïĆî
Ļǰ øĂÜñĎšĂĈîü÷Öćøÿć÷ÜćîïøĉĀćøĒúą
ǰ ÿîĆïÿîčîÖú÷čìíŤ
���������
Ļǰ ñĎšĂĈîü÷Öćøòść÷ÿŠÜđÿøĉöêúćéĔîðøąđìýǰÿÿðî�
���������
Ļǰ ñĎšĂĈîü÷Öćøòść÷ïøĉĀćøøĆåÖĉÝüĉÿćĀÖĉÝǰÿÿðî�
���������
Ļǰ ñĎšÝĆéÖćøĂćüčēÿǰòść÷ÖćøðøąßčöĒúąÖćøìŠĂÜđìĊę÷ü
ǰ đóČęĂđðŨîøćÜüĆúǰÿÿðî�
���������
Ļǰ ÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷

Mr. Chiruit Isarangkun Na Ayuthaya
Vice President - Administration and Strategic Support 
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Education: 
Master Degree

 Master of Public Administration, 
 The American University, USA
Bachelor Degree

 Bachelor of Social Sciences, 
 Kasetsart University
Work Experience:
Current Position

 Vice President - Administration and 
 Strategic Support 
2011 - 2012

 Director of Domestic MICE Department, 
 TCEB
2007 - March 2011

 Director of Government & Corporate 
 Affairs Department, TCEB
2004-2007

 Senior Manager of Meetings & 
 Incentives Department, TCEB
1996-2004

 Tourism Authority of Thailand
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Ms. Jutharat Vorrarith
Director - Accounting & Finance Department 

%>�6>3�D�>/=!%ė�3/0#$@U
(Eē9?%3.�>/)č>.&=q�AJ1<�>/I�ñ%

ÖćøýċÖþć�ǰ
ðøĉââćēì
Ļǰ íčøÖĉÝýċÖþćöĀćïĆèæĉêǰöĀćüĉì÷ćúĆ÷ǰ
ǰ -JWFSQPPMǰ+PIOǰ.PPSFTǰðøąđìýĂĆÜÖùþ
ðøĉââćêøĊ
Ļǰ ïĆâßĊïĆèæĉêǰöĀćüĉì÷ćúĆ÷íøøöýćÿêøŤ
Ļǰ ñĎšÿĂïïĆâßĊøĆïĂîčâćêǰìąđïĊ÷îđú×ìĊęǰ����
ðøąüĆêĉÖćøìĈÜćî�
ðŦÝÝčïĆî
Ļǰ ñĎšĂĈîü÷Öćøòść÷ïĆâßĊĒúąÖćøđÜĉîǰÿÿðî�
����
Ļǰ ñĎšÝĆéÖćøìĆęüĕðǰÿëćïĆîüĉì÷ćÖćøÖćøđøĊ÷îøĎšǰ	ÿüø�
ǰ
ǰ ÿĈîĆÖÜćîïøĉĀćøĒúąóĆçîćĂÜÙŤÙüćöøĎšǰ
ǰ 	ĂÜÙŤÖćøöĀćßî

����
Ļǰ ñĎšêøüÝÿĂïõć÷ĔîǰÿëćïĆîüĉì÷ćÖćøÖćøđøĊ÷îøĎšǰ	ÿüø�
ǰ
ǰ ÿĈîĆÖÜćîïøĉĀćøĒúąóĆçîćĂÜÙŤÙüćöøĎšǰ
ǰ 	ĂÜÙŤÖćøöĀćßî

����
Ļǰ ñĎšêøüÝÿĂïïĆâßĊĂćüčēÿ
ǰ ïøĉþĆìǰéĊúĂ÷ìŤǰìĎšßǰēíöĆìÿčǰĕß÷÷ýǰìĊęðøċÖþćǰÝĈÖĆé

Education: 

Master Degree


 Master of Business Studies, 

 Liverpool John Moores University, 

 United Kingdom

Bachelor Degree


 Bachelor of Science in Accounting, 

 Thammasat University, Thailand


 Certified Public Accountant (Thailand) 

 No. 7132

Work Experience:

Current Position 


 Accounting & Finance Director, TCEB

2006


 General Manager, National Institute 

 for Brain-based Learning (NBL), Office 

 of Knowledge Management and 

 Development (Public Organization)

 Office of the Prime Minister

2004


 Internal Auditor,  National Institute for  

 Brain-based Learning (NBL), Office of 

 Knowledge Management and Development 

 (Public Organization) – Office of the 

 Prime Minister

2000


 Senior Auditor, 

 Deloitte Touche Tohmatsu Jaiyos Co.,Ltd

ÖćøýċÖþć�ǰ
ĀúĆÖÿĎêøéšćîõćüąñĎšîĈĒúąÖćøïøĉĀćøÝĆéÖćøǰ
ǰ $SBOGJFMEǰ6OJWFSTJUZ
ǰ4DIPPMǰPGǰ.BOBHFNFOUǰ
ǰ ÿĀøćßĂćèćÝĆÖø
ĀúĆÖÿĎêøéšćîÙüćöÙĉéÿøšćÜÿøøÙŤđßĉÜÖú÷čìíŤ
ǰ ĒúąÖćøÝĆéÖćøđßĉÜÝĉêüĉì÷ćǰ0YGPSEǰ6OJWFSTJUZǰ
ǰ ÿĀøćßĂćèćÝĆÖø
ðøĉââćêøĊ
Ļǰ ïøĉĀćøíčøÖĉÝǰöĀćüĉì÷ćúĆ÷ĂĆÿÿĆößĆâ
ðøąüĆêĉÖćøìĈÜćî�
ðŦÝÝčïĆî
Ļǰ ñĎšĂĈîü÷Öćøòść÷óĆçîćýĆÖ÷õćóĂčêÿćĀÖøøöĕöàŤǰ
ǰ ÿÿðî�
Ļǰ ÙèąÖøøöÖćøÿöćóĆîíŤēúÖǰéšćîÖćøÝĆéîĉìøøýÖćøǰ
ǰ ÿŠüîÖćøĂîčøĆÖþŤíøøößćêĉǰ	6'*ǰ�ǰUIFǰ(MPCBMǰ
ǰ "TTPDJBUJPOǰPGǰUIFǰ&YIJCJUJPOǰJOEVTUSZ

Ļǰ ÙèąÖøøöÖćøÿöćóĆîíŤēúÖǰéšćîÖćøÝĆéîĉìøøýÖćøǰ
ǰ õćÙÖćøýċÖþćǰ	6'*ǰ�ǰUIFǰ(MPCBMǰ"TTPDJBUJPOǰ
ǰ PGǰUIFǰ&YIJCJUJPOǰJOEVTUSZ

���������
Ļǰ ÖøøöÖćøñĎšÝĆéÖćøðøąđìýĕì÷ĒúąđüĊ÷éîćöǰ
ǰ ïøĉþĆìǰøĊĚéǰđìøéđéĘÖàŤǰÝĈÖĆéǰ
���������
Ļǰ øĂÜÖøøöÖćøïøĉĀćøǰøćßóùÖþŤǰ����ǰÝ�ǰđßĊ÷ÜĔĀöŠ

Education: 

Management Development Program, 

 Cranfield University, 

 School of Management, UK

Strategic Leadership Program, 

 Oxford University, UK

Bachelor Degree


 Bachelor of Business Administration, 

 Assumption University

Work Experience:

Current Position


 Director of MICE Capabilities 

 Department, TCEB


 Sustainable Committee, UFI - the Global 

 Association of the Exhibition industry


 Education Committee, UFI - the Global 

 Association of the Exhibition industry

2007 - March 2011


 Managing Director for Thailand and 

 Vietnam, Reed Tradex Co., Ltd.

2005-2007


 Deputy Chief Officer, 

 Royal Flora Ratchapruek 2006

Mrs. Nichapa Yoswee
Director - MICE Capabilities Department
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Ms. Esther Chin
Singapore, Philippines and Indonesia

Pacific Leisure Marketing PTE, Ltd.
371 Beach Road, #12-06 Keypoint 199597, Singapore
Telephone: +65 6292 5886 l Fax: +65 6292 5882
Mobile: +65 9686 8408
E-mail: tceb.mic@gmail.com, esther@pacleisure.com, tceb@pacleisure.com

Mr. Haruo Otani
Japan

Asian Pro-Net
3-22-15 Shimomeguro, Meguro-ku, Tokyo 153-0064, Japan
Telephone: +81 3 5725 8015 l Fax: +81 3 5725 8015
Mobile: +81 90 8505 9586
E-mail: haotani@m9.dion.ne.jp, haotani0606@ybb.ne.jp

Mr. Dmitry Smirnov
Russia

Compass Press LLC
11 Bolshaya Tulskaya Street, Moscow 119330, Russia
Telephone: +7 495 223 1764  
Fax: +7 495 981 5188
E-mail: director@compass-consulting.ru, tceb@compass-consulting.ru

Mr. Nitin Sachdeva
India

119, SishTravel Ace India
an House, 2nd Floor, Shahpur Jat, New Delhi-110049 India
Telephone: +91 1 4921 0000 19
Mobile: +91 9 7186 139 20
E-mail: meghna.tceb@srm-india.com

Mr. Nguyen Ba Vinh
Vietnam

Minh Vi Exhibition & Advertisement Services Co., Ltd. (VEAS)
8th Floor Mekong Tower, 235-241 Cong Hoa Street, 
Ward 13, Tan Binh District, Hochiminh City, Vietnam 
Telephone: +84 8 3842 7755 l Fax: +84 8 6293 6024
Mobile: +84 9 0340 6383
E-mail: vinh.nb@veas.com.vn, vinh.nb@tcebvietnam.com.vn

Mr. Evan Li
China, Hong Kong, Macau and Taiwan

Business Strategies Group Ltd.
Room 1101, Wilson House, 19 Wyndham Street, Central, Hong Kong
Telephone: +852 2525 6165 l Fax: +852 2525 6171
E-mail: tceb.evan@bsgasia.com

Oversea Representatives
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SPECIAL FEATURE
A Journey of MICE, 

A Path to Sustainability



ÖĂÜÖćøðøąßčöîćîćßćêĉǰÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷ĕéšđøĉęöéĈđîĉîÖćøÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤǰ
×ĂÜðøąđìýĕì÷ĔĀšöĊïìïćìÿĈÙĆâĔîđüìĊēúÖöćēé÷êŠĂđîČęĂÜǰ Ăćìĉǰ Öćøđ×šćøŠüöÖŠĂêĆĚÜǰ ĶÿöćÙöǰ
ÿŠÜđÿøĉöÖćøÝĆéðøąßčöîćîćßćêĉĒĀŠÜđĂđßĊ÷ķǰĀøČĂǰ"TJBOǰ"TTPDJBUJPOǰPGǰ$POWFOUJPOǰBOEǰ7JTJUPSǰǰ
#VSFBVYǰ�ǰ""$7#
ǰĔîðŘǰó�ý�ǰ����ǰöĊðøąđìýÿöćßĉÖøŠüöÖŠĂêĆĚÜ��ǰðøąđìýǰÙČĂǰăŠĂÜÖÜǰđÖćĀúĊǰ
öćđúđàĊ÷ǰôŗúĉððŗîÿŤǰâĊęðčśîǰÝĊîǰöćđÖŢćǰĒúąĕì÷ǰēé÷öĊüĆêëčðøąÿÜÙŤđóČęĂǰóĆçîćýĆÖ÷õćó×ĂÜǰ
đĂđßĊ÷ĔĀšöĊýĆÖ÷õćóĒúąđðŨîýĎî÷ŤÖúćÜĔîÖćøÝĆéÖĉÝÖøøöéšćî� .*$&ǰ øüöìĆĚÜǰ ÖćøÿøšćÜóĆîíöĉêøĔîǰ
ÙüćöøŠüööČĂøąĀüŠćÜĀîŠü÷ÜćîõćÙđĂÖßîĒúąĂÜÙŤÖøÿćíćøèąĔîõĎöĉõćÙđĂđßĊ÷ǰĒúąöĊÿĈîĆÖÜćîǰ
ĔĀâŠĂ÷ĎŠìĊęðøąđìýöćđÖŢćǰĒúą÷ĆÜĕéšđ×šćøŠüöÖćøđðŨîÿöćßĉÖ×ĂÜÿöćÙöǰÿŠÜđÿøĉöÖćøðøąßčöøąĀüŠćÜǰ
ðøąđìýǰĀøČĂǰ *$$"ǰ đóČęĂđñ÷ĒóøŠĒúąÿŠÜđÿøĉöÖćøÝĆéðøąßčö×ĂÜǰðøąđìýĕì÷ĔîđüìĊîćîćßćêĉǰ
ĒúąđðŗéðøąêĎðøąđìýĕì÷ĔĀšêšĂîøĆïÖúčŠöîĆÖđéĉîìćÜÖúčŠöĕöàŤĔĀšøĎšÝĆÖĒúąđ×šćöćÝĆéÜćîðøąßčöĒúąǰ
îĉìøøýÖćøĔîðøąđìýĕì÷êĆĚÜĒêŠïĆéîĆĚîđðŨîêšîöć

øĆåïćúĕì÷ĕéšĔĀšÙüćöÿĈÙĆâÖĆïÖćøÿŠÜđÿøĉöÖćøìŠĂÜđìĊę÷üĂ÷ŠćÜÝøĉÜÝĆÜǰĒúąđðŗéðøąêĎêšĂîøĆïîĆÖ
đéĉîìćÜßćüêŠćÜðøąđìýđøĉęöêĆĚÜĒêŠðŘǰó�ý�ǰ����ǰéšü÷đúĘÜđĀĘîëċÜÙüćöÿĈÙĆâêŠĂÖćøđêĉïēê×ĂÜ
đýøþåÖĉÝßćêĉǰ ēé÷ĕéšÝĆéøŠćÜóøąøćßÖùþãĊÖćÝĆéêĆĚÜĂÜÙŤÖćøÿŠÜđÿøĉöÖćøìŠĂÜđìĊę÷ü×ċĚîđðŨîÙøĆĚÜĒøÖǰǰ
ÝĆéêĆĚÜǰ ĶĂÜÙŤÖćøÿŠÜđÿøĉöÖćøìŠĂÜđìĊę÷üķǰ ĀøČĂǰ Ăÿì�ǰ àċęÜêŠĂöćĕéšđðúĊę÷îßČęĂđðŨîǰ ĶÖćøìŠĂÜìĊę÷üǰ
ĒĀŠÜðøąđìýĕì÷ķǰĀøČĂǰììì�ǰêćöóøąøćßïĆââĆêĉÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷éĈđîĉîÖćøǰ
ĔîøĎðĒïïøĆåüĉÿćĀÖĉÝìĊęÝĆéĂ÷ĎŠĔîÿć×ćóćèĉß÷ŤǰĒúąïøĉÖćøðøąđõìÿŠÜđÿøĉöǰĀøČĂĕöŠĒÿüÜĀćÖĈĕøǰ
õć÷ĔêšÿĆÜÖĆéîć÷ÖøĆåöîêøĊǰðŦÝÝčïĆîĕéšöĊÖćøēĂî÷šć÷ĀîŠü÷ÜćîêšîÿĆÜÖĆéöćÖĈÖĆïéĎĒúēé÷ÖøąìøüÜǰ
ÖćøìŠĂÜđìĊę÷üĒúąÖĊāćǰĒúąëČĂđðŨîĀîŠü÷ÜćîĀúĆÖìĊęĕéšøĆïöĂïĀöć÷õćøÖĉÝÿĈÙĆâÝćÖøĆåïćúĔîǰ
ÖćøìĈĀîšćìĊęÖĈÖĆïéĎĒúÖćøïøĉĀćøĂčêÿćĀÖøøöÖćøìŠĂÜđìĊę÷ü×ĂÜðøąđìý

ÖŠĂîìĊęÝąöĊÖćøÝĆéêĆĚÜÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ǰ×ċĚîĔîðŘǰǰ
ó�ý�ǰ����ǰììì�ëČĂĕéšüŠćđðŨîĀîŠü÷ÜćîĀúĆÖìĊęöĊïìïćìĔîÖćøÿŠÜđÿøĉöĒúą×ĆïđÙúČęĂîĂčêÿćĀÖøøöǰ
ĕöàŤ×ĂÜðøąđìýĕì÷ǰēé÷ĀîŠü÷Üćî×ĂÜìĊęöĊïìïćìĀîšćìĊęđÖĊę÷üÖĆïĂčêÿćĀÖøøöÖćøÝĆéðøąßčöǰ
ĒúąîĉìøøýÖćø×ĂÜǰĀøČĂìĊęđøĊ÷ÖÖĆîēé÷ìĆęüĕðüŠćǰĶĂčêÿćĀÖøøöĕöàŤķǰēé÷êøÜĔîÿöĆ÷îĆĚîÖĘÙČĂǰ
ĶÖĂÜÖćøðøąßčöîćîćßćêĉǰ	*OUFSOBUJPOBMǰ$POWFOUJPO%JWJTJPO
ǰöĊõćøąÖĉÝĀúĆÖìĊęÿĈÙĆâĔîÖćøǰ
ÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰðøąÖĂïéšü÷ǰÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ
ÖćøÿŠÜđÿøĉöéšćîÖćøêúćéǰÖćøêĉéêćöĒúąðøąđöĉîñúÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ
êúĂéÝîÖćøðøąÿćîÜćîĒúąĔĀšÙüćöøŠüööČĂøŠüöÖĆïĀîŠü÷ÜćîĂČęîĔîÖćøÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤ

The International Convention Division under the Tourism Authority of Thailand 
played a pivotal role in promoting the country’s emerging industry in the 
global arena. An early achievement was participation to establish the 
Association of Convention and Visitor Bureaux (AACVB) in 1983, whose 
founding members included Hong Kong, South Korea, Malaysia, Philippines, 
Japan, China, Macau and Thailand. With its headquarters in Macau, AACVB 
commits to driving the region’s capabilities and its position as a centre for 
MICE activities. Moreover, Thailand also joined the International 
Congress and Convention Association (ICCA) in order to promote and uplift 
Thailand’s convention industry, allowing Thailand to become known 
among global industry community, and paving the way for Thailand 
leading role as one of the most desirable MICE destinations in the world.

Having realized the importance of the tourism industry as a key growth 
driver for economic development since 1959, the Royal Thai Government 
announced a Royal Decree on the Establishment of the National Tourist 
Office, B.E. 2502 (1959). The Tourist Office was subsequently replaced by 
an independent body, namely the Tourist Organization, and then The 
Tourism Authority of Thailand or TAT. It is a non-profit commercial and 
promotional state enterprise, previously under the Prime Minister’s Office, 
under supervision of the Ministry of Tourism and Sports. Today, the Tourism 
Authority of Thailand is the flagship body specifically responsible for the 
promotion and marketing of Thailand’s tourism industry.

In addition to greater emphasis on promoting and marketing the Kingdom 
as a tourist destination among global travellers, the Tourism Authority of 
Thailand was the key player in promoting and driving the MICE industry, 
prior to the establishment of the Thailand Convention and Exhibition Bureau 
(Public Organization) in 2003. At the time, the meetings, conventions and 
exhibitions industry in Thailand was driven specifically by the International 
Convention Division. Its mission included the marketing and promotion of 
the Thai MICE sector, monitoring and evaluation, and collaboration with 
other stakeholders.  
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Special Feature
A Journey of MICE, A Path to Sustainability

Special Feature - A Journey Of Mice, A Path To Sustainability



ÖĂÜÖćøðøąßčöîćîćßćêĉǰÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷ĕéšđøĉęöéĈđîĉîÖćøÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤǰ
×ĂÜðøąđìýĕì÷ĔĀšöĊïìïćìÿĈÙĆâĔîđüìĊēúÖöćēé÷êŠĂđîČęĂÜǰ Ăćìĉǰ Öćøđ×šćøŠüöÖŠĂêĆĚÜǰ ĶÿöćÙöǰ
ÿŠÜđÿøĉöÖćøÝĆéðøąßčöîćîćßćêĉĒĀŠÜđĂđßĊ÷ķǰĀøČĂǰ"TJBOǰ"TTPDJBUJPOǰPGǰ$POWFOUJPOǰBOEǰ7JTJUPSǰǰ
#VSFBVYǰ�ǰ""$7#
ǰĔîðŘǰó�ý�ǰ����ǰöĊðøąđìýÿöćßĉÖøŠüöÖŠĂêĆĚÜ��ǰðøąđìýǰÙČĂǰăŠĂÜÖÜǰđÖćĀúĊǰ
öćđúđàĊ÷ǰôŗúĉððŗîÿŤǰâĊęðčśîǰÝĊîǰöćđÖŢćǰĒúąĕì÷ǰēé÷öĊüĆêëčðøąÿÜÙŤđóČęĂǰóĆçîćýĆÖ÷õćó×ĂÜǰ
đĂđßĊ÷ĔĀšöĊýĆÖ÷õćóĒúąđðŨîýĎî÷ŤÖúćÜĔîÖćøÝĆéÖĉÝÖøøöéšćî� .*$&ǰ øüöìĆĚÜǰ ÖćøÿøšćÜóĆîíöĉêøĔîǰ
ÙüćöøŠüööČĂøąĀüŠćÜĀîŠü÷ÜćîõćÙđĂÖßîĒúąĂÜÙŤÖøÿćíćøèąĔîõĎöĉõćÙđĂđßĊ÷ǰĒúąöĊÿĈîĆÖÜćîǰ
ĔĀâŠĂ÷ĎŠìĊęðøąđìýöćđÖŢćǰĒúą÷ĆÜĕéšđ×šćøŠüöÖćøđðŨîÿöćßĉÖ×ĂÜÿöćÙöǰÿŠÜđÿøĉöÖćøðøąßčöøąĀüŠćÜǰ
ðøąđìýǰĀøČĂǰ *$$"ǰ đóČęĂđñ÷ĒóøŠĒúąÿŠÜđÿøĉöÖćøÝĆéðøąßčö×ĂÜǰðøąđìýĕì÷ĔîđüìĊîćîćßćêĉǰ
ĒúąđðŗéðøąêĎðøąđìýĕì÷ĔĀšêšĂîøĆïÖúčŠöîĆÖđéĉîìćÜÖúčŠöĕöàŤĔĀšøĎšÝĆÖĒúąđ×šćöćÝĆéÜćîðøąßčöĒúąǰ
îĉìøøýÖćøĔîðøąđìýĕì÷êĆĚÜĒêŠïĆéîĆĚîđðŨîêšîöć

øĆåïćúĕì÷ĕéšĔĀšÙüćöÿĈÙĆâÖĆïÖćøÿŠÜđÿøĉöÖćøìŠĂÜđìĊę÷üĂ÷ŠćÜÝøĉÜÝĆÜǰĒúąđðŗéðøąêĎêšĂîøĆïîĆÖ
đéĉîìćÜßćüêŠćÜðøąđìýđøĉęöêĆĚÜĒêŠðŘǰó�ý�ǰ����ǰéšü÷đúĘÜđĀĘîëċÜÙüćöÿĈÙĆâêŠĂÖćøđêĉïēê×ĂÜ
đýøþåÖĉÝßćêĉǰ ēé÷ĕéšÝĆéøŠćÜóøąøćßÖùþãĊÖćÝĆéêĆĚÜĂÜÙŤÖćøÿŠÜđÿøĉöÖćøìŠĂÜđìĊę÷ü×ċĚîđðŨîÙøĆĚÜĒøÖǰǰ
ÝĆéêĆĚÜǰ ĶĂÜÙŤÖćøÿŠÜđÿøĉöÖćøìŠĂÜđìĊę÷üķǰ ĀøČĂǰ Ăÿì�ǰ àċęÜêŠĂöćĕéšđðúĊę÷îßČęĂđðŨîǰ ĶÖćøìŠĂÜìĊę÷üǰ
ĒĀŠÜðøąđìýĕì÷ķǰĀøČĂǰììì�ǰêćöóøąøćßïĆââĆêĉÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷éĈđîĉîÖćøǰ
ĔîøĎðĒïïøĆåüĉÿćĀÖĉÝìĊęÝĆéĂ÷ĎŠĔîÿć×ćóćèĉß÷ŤǰĒúąïøĉÖćøðøąđõìÿŠÜđÿøĉöǰĀøČĂĕöŠĒÿüÜĀćÖĈĕøǰ
õć÷ĔêšÿĆÜÖĆéîć÷ÖøĆåöîêøĊǰðŦÝÝčïĆîĕéšöĊÖćøēĂî÷šć÷ĀîŠü÷ÜćîêšîÿĆÜÖĆéöćÖĈÖĆïéĎĒúēé÷ÖøąìøüÜǰ
ÖćøìŠĂÜđìĊę÷üĒúąÖĊāćǰĒúąëČĂđðŨîĀîŠü÷ÜćîĀúĆÖìĊęĕéšøĆïöĂïĀöć÷õćøÖĉÝÿĈÙĆâÝćÖøĆåïćúĔîǰ
ÖćøìĈĀîšćìĊęÖĈÖĆïéĎĒúÖćøïøĉĀćøĂčêÿćĀÖøøöÖćøìŠĂÜđìĊę÷ü×ĂÜðøąđìý

ÖŠĂîìĊęÝąöĊÖćøÝĆéêĆĚÜÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ǰ×ċĚîĔîðŘǰǰ
ó�ý�ǰ����ǰììì�ëČĂĕéšüŠćđðŨîĀîŠü÷ÜćîĀúĆÖìĊęöĊïìïćìĔîÖćøÿŠÜđÿøĉöĒúą×ĆïđÙúČęĂîĂčêÿćĀÖøøöǰ
ĕöàŤ×ĂÜðøąđìýĕì÷ǰēé÷ĀîŠü÷Üćî×ĂÜìĊęöĊïìïćìĀîšćìĊęđÖĊę÷üÖĆïĂčêÿćĀÖøøöÖćøÝĆéðøąßčöǰ
ĒúąîĉìøøýÖćø×ĂÜǰĀøČĂìĊęđøĊ÷ÖÖĆîēé÷ìĆęüĕðüŠćǰĶĂčêÿćĀÖøøöĕöàŤķǰēé÷êøÜĔîÿöĆ÷îĆĚîÖĘÙČĂǰ
ĶÖĂÜÖćøðøąßčöîćîćßćêĉǰ	*OUFSOBUJPOBMǰ$POWFOUJPO%JWJTJPO
ǰöĊõćøąÖĉÝĀúĆÖìĊęÿĈÙĆâĔîÖćøǰ
ÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰðøąÖĂïéšü÷ǰÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ
ÖćøÿŠÜđÿøĉöéšćîÖćøêúćéǰÖćøêĉéêćöĒúąðøąđöĉîñúÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ
êúĂéÝîÖćøðøąÿćîÜćîĒúąĔĀšÙüćöøŠüööČĂøŠüöÖĆïĀîŠü÷ÜćîĂČęîĔîÖćøÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤ

The International Convention Division under the Tourism Authority of Thailand 
played a pivotal role in promoting the country’s emerging industry in the 
global arena. An early achievement was participation to establish the 
Association of Convention and Visitor Bureaux (AACVB) in 1983, whose 
founding members included Hong Kong, South Korea, Malaysia, Philippines, 
Japan, China, Macau and Thailand. With its headquarters in Macau, AACVB 
commits to driving the region’s capabilities and its position as a centre for 
MICE activities. Moreover, Thailand also joined the International 
Congress and Convention Association (ICCA) in order to promote and uplift 
Thailand’s convention industry, allowing Thailand to become known 
among global industry community, and paving the way for Thailand 
leading role as one of the most desirable MICE destinations in the world.

Having realized the importance of the tourism industry as a key growth 
driver for economic development since 1959, the Royal Thai Government 
announced a Royal Decree on the Establishment of the National Tourist 
Office, B.E. 2502 (1959). The Tourist Office was subsequently replaced by 
an independent body, namely the Tourist Organization, and then The 
Tourism Authority of Thailand or TAT. It is a non-profit commercial and 
promotional state enterprise, previously under the Prime Minister’s Office, 
under supervision of the Ministry of Tourism and Sports. Today, the Tourism 
Authority of Thailand is the flagship body specifically responsible for the 
promotion and marketing of Thailand’s tourism industry.

In addition to greater emphasis on promoting and marketing the Kingdom 
as a tourist destination among global travellers, the Tourism Authority of 
Thailand was the key player in promoting and driving the MICE industry, 
prior to the establishment of the Thailand Convention and Exhibition Bureau 
(Public Organization) in 2003. At the time, the meetings, conventions and 
exhibitions industry in Thailand was driven specifically by the International 
Convention Division. Its mission included the marketing and promotion of 
the Thai MICE sector, monitoring and evaluation, and collaboration with 
other stakeholders.  
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đîČęĂÜÝćÖĂčêÿćĀÖøøöĕöàŤđðŨîĂčêÿćĀÖøøöìĊęöĊúĆÖþèąđÞóćąêĆüǰ öĊĂĆêøćÖćøđêĉïēêÿĎÜ×ċĚîĂ÷ŠćÜǰ
êŠĂđîČęĂÜĒúąÿŠÜñúÖøąìïđßĉÜïüÖēé÷êøÜêŠĂÖćøđêĉïēêìćÜđýøþåÖĉÝ×ĂÜðøąđìýĂ÷ŠćÜöĊîĆ÷÷ąǰ
ÿĈÙĆâǰĒúąđóČęĂĔĀšÖćøéĈđîĉîÖćøÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤ×ĂÜðøąđìýđðŨîĕðĂ÷ŠćÜöĊøąïïÙúŠĂÜêĆüǰ
öĊðøąÿĉìíĉõćóǰ ÿćöćøëÿąìšĂîđĂÖúĆÖþèŤ×ĂÜÙüćöđðŨîĕì÷ǰ ĒúąđÖĉéñúðøąē÷ßîŤÿĎÜÿčéêŠĂǰ
ðøąđìýìĆĚÜĔîöĉêĉìćÜéšćîÿĆÜÙöǰöĉêĉìćÜéšćîÖćøýċÖþćǰöĉêĉìćÜéšćîđýøþåÖĉÝǰøĆåïćúÝċÜĕéšÝĆéêĆĚÜǰ
ĶÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ķǰ×ċĚîđóČęĂÖĈÖĆïéĎĒúĂčêÿćĀÖøøöîĊĚ
ēé÷đÞóćąǰ ĂćýĆ÷ĂĈîćÝêćöÙüćöĔîöćêøćǰ ���ǰ ×ĂÜøĆåíøøöîĎâĒĀŠÜøćßĂćèćÝĆÖøĕì÷ǰ Ēúąǰ
öćêøćǰ�ǰĒĀŠÜóøąøćßïĆââĆêĉĂÜÙŤÖćøöĀćßîǰó�ý�ǰ����ǰðøąÖćýÙüćöóøąøćßÖùþãĊÖćÝĆéêĆĚÜǰ
ÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ǰó�ý�����ķǰúÜüĆîìĊęǰ��ǰÖĆî÷ć÷îǰ
ó�ý�����ǰĒúąöĊñúïĆÜÙĆïĔßšüĆîëĆéĕðǰēé÷öĊüĆêëčðøąÿÜÙŤĔîÖćøÖŠĂêĆĚÜêćööćêøćǰ�ǰĒĀŠÜǰ
óøąøćßÖùþãĊÖćǰéĆÜîĊĚ

The MICE industry is a unique industry, presenting continuously high growth, 
while positively and significantly affecting the economic development of 
the country. In order to support the efficient and sustainable growth of the 
industry and unique attributes of Thailand, as well as to benefit Thailand 
within the sociological, educational, and economic context, the Royal 
Thai Government announced the establishment of the Thailand Convention 
and Exhibition Bureau (Public Organization) by Royal Decree following the 
decree’s publication in the Royal Gazette on 22 September 2002, in 
accordance with the Section 211 of the Constitution of the Kingdom of 
Thailand, and Section 5 of the Act of Establishment of the Public Organization 
B.E. 1999 (2002). TCEB is founded according to Section 7 of the Act with 
the following objectives;

1. To establish policies and standards for the MICE 
 industry in Thailand
2. To promote and publicize MICE businesses in 
 Thailand
3. To represent Thailand in submitting national 
 proposals to be the host of international events
4. To be an information centre and offer services, 
 including professional consultation about local 
 and international MICE businesses
5. To support and arrange professional seminars and
 knowledge exchange platforms to develop the 
 professional skills of MICE personnel in Thailand
6. To set the standard of services and certify the 
  qualifications of MICE operators in Thailand
7. To be the coordinating centre to facilitate those 
 in MICE businesses in Thailand
8. To develop necessary projects needed for MICE 
 businesses in Thailand under the sponsorship of 
 the Thai Government
9. To execute other missions that would help the 
 Bureau to achieve its major roles and objectives

��ǰÖĈĀîéîē÷ïć÷ǰĒúąöćêøÖćøĔîÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöǰǰ
ǰ îćîćßćêĉǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéîĉìøøýÖćø
ǰ Ĕîðøąđìýĕì÷
��ǰÿŠÜđÿøĉöĒúąðøąßćÿĆöóĆîíŤíčøÖĉÝÖćøðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂ
ǰ đðŨîøćÜüĆúǰÖćøÝĆéîĉìøøýÖćøĔîðøąđìýĕì÷
��ǰđðŨîêĆüĒìî×ĂÜðøąđìýĕì÷ĔîÖćøÝĆéìĈ×šĂđÿîĂđóČęĂ×ĂøĆï
ǰ đðŨîđÝšćõćóĔîÖćøÝĆéÜćî
��ǰđðŨîýĎî÷Ť×šĂöĎúĒúąĔĀšïøĉÖćø×šĂöĎúǰøüöìĆĚÜĔĀšÙĈðøċÖþćĒúąǰǰ
ǰ ÙĈĒîąîĈéšćîÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöîćîćßćêĉǰÖćøìŠĂÜđìĊę÷ü
ǰ đóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéîĉìøøýÖćøĔîðøąđìýĕì÷
��ǰÿîĆïÿîčîĀøČĂÝĆéÖćøÿĆööîćòřÖĂïøöĒúąóĆçîćïčÙúćÖø
ǰ đÖĊę÷üÖĆïíčøÖĉÝÖćøÝĆéÖćøðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰ
ǰ ĒúąÖćøÝĆéîĉìøøýÖćøĔîðøąđìý
��ǰÖĈĀîéöćêøåćîĒúąøĆïøĂÜÙčèõćó×ĂÜñĎšðøąÖĂïÖćøíčøÖĉÝ
ǰ ÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĒúąÖćøÝĆéîĉìøøýÖćø
ǰ Ĕîðøąđìýĕì÷
��ǰđðŨîýĎî÷ŤðøąÿćîÜćîĒúąĂĈîü÷ÙüćöÿąéüÖĒÖŠñĎšðøąÖĂï
ǰ íčøÖĉÝÖćøÝĆéÖćøðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆé
ǰ îĉìøøýÖćøĔîðøąđìýĕì÷
��ǰóĆçîćēÙøÜÖćøìĊęÝĈđðŨîêŠĂÖćøÝĆéÖćøðøąßčöǰÖćøìŠĂÜđìĊę÷üǰǰ
ǰ đóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéîĉìøøýÖćøĔîðøąđìýĕì÷
��ǰÖøąìĈÖćøĂČęîĔéìĊęÝĈđðŨîĀøČĂêŠĂđîČęĂÜđóČęĂĔĀšïøøúčüĆêëčðøąÿÜÙŤ
ǰ ×ĂÜÿĈîĆÖÜćî
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'�-&#J7Ē�66'%�Foundation of TCEB

1. To promote the MICE industry in  Thailand
2. To support or provide impetus to presenting Thai arts and culture into 
 those events as a way to nourish national treasures
3. To provide services about knowledge exchange and resources for personnel, 
 in both the government and private sector, to increase their level of 
 professional skills comparable to international tourism industry benchmarks 
4. To be the central resource about the MICE industry in Thailand
5. To provide knowledge and build awareness of the conservation of 
 environmental and natural resources among MICE and tourism business 
 operators
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öĊðøąÿĉìíĉõćóǰ ÿćöćøëÿąìšĂîđĂÖúĆÖþèŤ×ĂÜÙüćöđðŨîĕì÷ǰ ĒúąđÖĉéñúðøąē÷ßîŤÿĎÜÿčéêŠĂǰ
ðøąđìýìĆĚÜĔîöĉêĉìćÜéšćîÿĆÜÙöǰöĉêĉìćÜéšćîÖćøýċÖþćǰöĉêĉìćÜéšćîđýøþåÖĉÝǰøĆåïćúÝċÜĕéšÝĆéêĆĚÜǰ
ĶÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ķǰ×ċĚîđóČęĂÖĈÖĆïéĎĒúĂčêÿćĀÖøøöîĊĚ
ēé÷đÞóćąǰ ĂćýĆ÷ĂĈîćÝêćöÙüćöĔîöćêøćǰ ���ǰ ×ĂÜøĆåíøøöîĎâĒĀŠÜøćßĂćèćÝĆÖøĕì÷ǰ Ēúąǰ
öćêøćǰ�ǰĒĀŠÜóøąøćßïĆââĆêĉĂÜÙŤÖćøöĀćßîǰó�ý�ǰ����ǰðøąÖćýÙüćöóøąøćßÖùþãĊÖćÝĆéêĆĚÜǰ
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The MICE industry is a unique industry, presenting continuously high growth, 
while positively and significantly affecting the economic development of 
the country. In order to support the efficient and sustainable growth of the 
industry and unique attributes of Thailand, as well as to benefit Thailand 
within the sociological, educational, and economic context, the Royal 
Thai Government announced the establishment of the Thailand Convention 
and Exhibition Bureau (Public Organization) by Royal Decree following the 
decree’s publication in the Royal Gazette on 22 September 2002, in 
accordance with the Section 211 of the Constitution of the Kingdom of 
Thailand, and Section 5 of the Act of Establishment of the Public Organization 
B.E. 1999 (2002). TCEB is founded according to Section 7 of the Act with 
the following objectives;

1. To establish policies and standards for the MICE 
 industry in Thailand
2. To promote and publicize MICE businesses in 
 Thailand
3. To represent Thailand in submitting national 
 proposals to be the host of international events
4. To be an information centre and offer services, 
 including professional consultation about local 
 and international MICE businesses
5. To support and arrange professional seminars and
 knowledge exchange platforms to develop the 
 professional skills of MICE personnel in Thailand
6. To set the standard of services and certify the 
  qualifications of MICE operators in Thailand
7. To be the coordinating centre to facilitate those 
 in MICE businesses in Thailand
8. To develop necessary projects needed for MICE 
 businesses in Thailand under the sponsorship of 
 the Thai Government
9. To execute other missions that would help the 
 Bureau to achieve its major roles and objectives

��ǰÖĈĀîéîē÷ïć÷ǰĒúąöćêøÖćøĔîÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöǰǰ
ǰ îćîćßćêĉǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéîĉìøøýÖćø
ǰ Ĕîðøąđìýĕì÷
��ǰÿŠÜđÿøĉöĒúąðøąßćÿĆöóĆîíŤíčøÖĉÝÖćøðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂ
ǰ đðŨîøćÜüĆúǰÖćøÝĆéîĉìøøýÖćøĔîðøąđìýĕì÷
��ǰđðŨîêĆüĒìî×ĂÜðøąđìýĕì÷ĔîÖćøÝĆéìĈ×šĂđÿîĂđóČęĂ×ĂøĆï
ǰ đðŨîđÝšćõćóĔîÖćøÝĆéÜćî
��ǰđðŨîýĎî÷Ť×šĂöĎúĒúąĔĀšïøĉÖćø×šĂöĎúǰøüöìĆĚÜĔĀšÙĈðøċÖþćĒúąǰǰ
ǰ ÙĈĒîąîĈéšćîÖćøÿŠÜđÿøĉöÖćøÝĆéðøąßčöîćîćßćêĉǰÖćøìŠĂÜđìĊę÷ü
ǰ đóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéîĉìøøýÖćøĔîðøąđìýĕì÷
��ǰÿîĆïÿîčîĀøČĂÝĆéÖćøÿĆööîćòřÖĂïøöĒúąóĆçîćïčÙúćÖø
ǰ đÖĊę÷üÖĆïíčøÖĉÝÖćøÝĆéÖćøðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰ
ǰ ĒúąÖćøÝĆéîĉìøøýÖćøĔîðøąđìý
��ǰÖĈĀîéöćêøåćîĒúąøĆïøĂÜÙčèõćó×ĂÜñĎšðøąÖĂïÖćøíčøÖĉÝ
ǰ ÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĒúąÖćøÝĆéîĉìøøýÖćø
ǰ Ĕîðøąđìýĕì÷
��ǰđðŨîýĎî÷ŤðøąÿćîÜćîĒúąĂĈîü÷ÙüćöÿąéüÖĒÖŠñĎšðøąÖĂï
ǰ íčøÖĉÝÖćøÝĆéÖćøðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆé
ǰ îĉìøøýÖćøĔîðøąđìýĕì÷
��ǰóĆçîćēÙøÜÖćøìĊęÝĈđðŨîêŠĂÖćøÝĆéÖćøðøąßčöǰÖćøìŠĂÜđìĊę÷üǰǰ
ǰ đóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéîĉìøøýÖćøĔîðøąđìýĕì÷
��ǰÖøąìĈÖćøĂČęîĔéìĊęÝĈđðŨîĀøČĂêŠĂđîČęĂÜđóČęĂĔĀšïøøúčüĆêëčðøąÿÜÙŤ
ǰ ×ĂÜÿĈîĆÖÜćî
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It is considered that the Thailand Convention and Exhibition Bureau (Public 

Organization) was founded on 23 September 2002, and tasked according to 

the Section 8 with the following roles;
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×üïðŘĒøÖĒĀŠÜÖćøéĈđîĉîÜćî×ĂÜǰÿÿðî�ǰđøĉęöêšîðŘÜïðøąöćèǰó�ý�ǰ����ǰēé÷ÿÿðî�ǰĕéšđøĉęöǰ
éĈđîĉîÜćîêćöĂĈîćÝǰĒúąĀîšćìĊęǰĒêŠđîČęĂÜÝćÖ÷ĆÜÙÜöĊõćøąÜćîǰÖĉÝÖøøöǰĒúąÖćøÝĆéÿøøÜïðøąöćèǰ
ìĊęđÖĊę÷üđîČęĂÜǰĒúąñĎÖóĆîøŠüöÖĆïÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷ǰÖćøéĈđîĉîÜćîÝċÜêšĂÜéĈđîĉîÖćøǰ
øŠüöÖĆïììì�ǰĒúąđöČęĂöêĉÙèąøĆåöîêøĊđöČęĂüĆîìĊęǰ��ǰöĊîćÙöǰó�ý�ǰ����ǰĕéšĂîčöĆêĉĔĀšöĊÖćøēĂîǰ
ĂĈîćÝĀîšćìĊęǰÖĉÝÖćøǰìøĆó÷ŤÿĉîǰÿĉìíĉǰĀîĊĚÿĉîĒúąđÜĉîÜïðøąöćè×ĂÜÖĂÜÖćøðøąßčöîćîćßćêĉǰ
ÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷ìĊęöĊĂ÷ĎŠĔîüĆîìĊęóøąøćßÖùþãĊÖćĔßšïĆÜÙĆïĕðǰ ĕðđðŨî×ĂÜÿĈîĆÖÜćîǰ
ÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ǰĀøČĂǰÿÿðî�ǰàċęÜÖćøìŠĂÜđìĊę÷üĒĀŠÜǰ
ðøąđìýĕì÷ĕéšéĈđîĉîÖćøéĆÜÖúŠćü×šćÜêšîĒúšüđÿøĘÝĔîđéČĂîđöþć÷îǰó�ý�ǰ����ǰÞąîĆĚîđöČęĂđéČĂîǰ
óùþõćÙöǰó�ý�ǰ����ǰÿÿðî�ĕéšđøĉęöêšîéĈđîĉîÜćîǰĒúąđðŗéÿĈîĆÖÜćîĂ÷ŠćÜđðŨîìćÜÖćøǰēé÷Öćøǰ
ÿîĆïÿîčî×ĂÜøĆåïćúǰĂĆîëČĂđðŨîÝčéđøĉęöêšîìĊęÿĈÙĆâĂ÷ŠćÜ÷ĉęÜ÷üéêŠĂĂčêÿćĀÖøøöÖćøÝĆéðøąßčöĒúąǰ
îĉìøøýÖćøǰĒúąđðŨîÖšćü÷ŠćÜìĊęÿĈÙĆâêŠĂøąïïđýøþåÖĉÝ×ĂÜðøąđìý

Ĕîøą÷ąđøĉęöĒøÖǰÿÿðî�ǰöĊđðŜćĀöć÷ĒúąüĉÿĆ÷ìĆýîŤÖćøéĈđîĉîÜćîìĊęüŠćǰĶðøąđìýĕì÷đðŨîýĎî÷ŤÖúćÜǰ
ÖćøÝĆéðøąßčöǰ ÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰ ĒúąÖćøÝĆéîĉìøøýÖćøĔîõĎöĉõćÙđĂđßĊ÷êąüĆîĂĂÖǰ
đÞĊ÷ÜĔêšǰ õć÷ĔîðŘǰ ó�ý�ǰ ����ķǰ ēé÷öĊĒîüìćÜĔîÖćøéĈđîĉîÜćîĔîÖćøÿŠÜđÿøĉöðøąđìýĕì÷ĔĀšǰ
đðŨîýĎî÷ŤÖúćÜìćÜíčøÖĉÝ×ĂÜõĎöĉõćÙĂćđàĊ÷îǰ	3FHJPOBMǰ#VTJOFTTǰ)VC
ǰđóČęĂéċÜéĎéĔĀšöĊÖćøÝĆéǰ
ÜćîĕöàŤøąéĆïÿćÖú×îćéĔĀâŠĔîðøąđìýĕì÷ǰîĂÖđĀîČĂÝćÖÖćøđðŨîýĎî÷ŤÖúćÜéšćîÖćøǰìŠĂÜđìĊę÷üǰ
	5PVSJTNǰ)VC


ÝćÖĂéĊêÝîëċÜðŦÝÝčïĆîǰÿÿðî�ǰöčŠÜöĆęîéĈđîĉîÖćøÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤǰöčŠÜđîšîÖćøéĈđîĉîǰ
ÜćîđßĉÜøčÖǰ ĒúąÖćøïĎøèćÖćøÙüćöøŠüööČĂ×ĂÜĀîŠü÷ÜćîìčÖõćÙÿŠüîìĆĚÜõćÙøĆåïćúǰ ĒúąõćÙǰ
đĂÖßîǰ đóČęĂĔĀšđÖĉéðøąÿĉìíĉñúÿĎÜÿčéêŠĂĂčêÿćĀÖøøöĕöàŤ×ĂÜĕì÷ǰ ĒúąÿćöćøëêŠĂ÷Ăé×÷ć÷ñúǰ
ÿĎŠñúðøąē÷ßîŤđßĉÜđýøþåÖĉÝǰĒúąÿĆÜÙöĔĀšĒÖŠðøąđìýĕì÷ĔîĂÜÙŤøüöǰēé÷êúĂéøą÷ąđüúćìĊęñŠćîöćǰ
ÿÿðî�ĕéšéĈđîĉîÖĉÝÖøøöĒúąēÙøÜÖćøêŠćÜėǰ ĒúąðøąÿïÙüćöÿĈđøĘÝđðŨîĂ÷ŠćÜéĊĔîÖćøñúĆÖéĆîǰ
ĔĀšðøąđìýĕì÷đðŨîýĎî÷ŤÖúćÜ×ĂÜĂčêÿćĀÖøøöĕöàŤ×ĂÜõĎöĉõćÙĂćđàĊ÷îǰĒúąđéĉîĀîšćĂ÷ŠćÜĕöŠĀ÷čéǰ
÷ĆĚÜđóČęĂÖšćüêŠĂĕðÖĆïÖćø÷ÖøąéĆïÿĎŠýĎî÷ŤÖúćÜ×ĂÜõĎöĉõćÙđĂđßĊ÷õć÷ĔîðŘǰó�ý�ǰ����ǰēé÷Öćøǰ
éĈđîĉîÜćî×ĂÜÿÿðî�ǰĒïŠÜĂĂÖđðŨîǰ�ǰßŠüÜéĆÜîĊĚ

TCEB began its assignment to develop Thailand’s MICE industry in the 
2003 fiscal year. At that time, some of the ongoing assignments and 
activities, along with relevant budget allocation, were still related to the 
Tourism Authority of Thailand, so operations were undertaken in collaboration 
with the TAT. On 18 March 2003, the cabinet approved the transfer of 
aspects of the TAT’s roles and responsibilities, assets, rights, debts and 
budgets from the TAT’s International Convention Division to TCEB, since the 
publication of the Royal Decree. The transfer was finished in April 2004, and 
thus, TCEB has officially operated with strong support from the government 
since May 2004. This marked a great beginning to Thailand’s MICE industry, 
and the next step towards building a bustling Thai economy.

At the beginning, TCEB set its vision to drive Thailand to become an 
internationally recognized and preferred MICE destination in Southeast Asia 
by 2011, and committed to promoting Thailand as an ASEAN Regional Business 
Hub to attract mega events, in addition to being a tourism hub.

From its humble beginnings to today, TCEB has strived and thrived in 
propelling Thailand’s MICE industry forward with proactive development 
plans and integration of comprehensive collaboration from public and private 
counterparts, aiming at optimizing benefits for the industry and leveraging 
socio-economic advantages. Throughout this of driving Thai MICE excellence, 
TCEB has been successful in implementing initiatives and projects to accel-
erate Thailand to its ASEAN leadership position, while further advancing into 
becoming the MICE centre of Asia by 2016. The operation to drive Thailand’s 
MICE industry can be divided into four stages, which include;
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First step to the betterment 
of the Thai MICE sector



3. In 2005, TCEB bid Thailand to be host country of the 19th World Congress 
 of Neurology, collaborating with the Neurological Society of Thailand. 
 Thailand won the right to host the congress in 2009, with other countries 
 originally bidding for the event including the Czech Republic, Italy, France, 
 Spain and Mexico. The event was previously held just twice in Asia, in 
 Japan and India.
4. In 2006, TCEB placed a bid for Thailand to host The Rotary International 
 Convention 2012. Also participating in the bidding process were Australia
 (Sydney), and Malaysia (Kuala Lumpur). Thailand eventually won the 
 right to host the convention in 2012.
5. In 2006, TCEB also won a bid for Thailand to host the Herbalife USA 
 Incentive Travel group of 18,000 delegates. The achievement has led to 
 recognition from international MICE communities, who now view Thailand 
as a leading international MICE destination.

Winning bids and the right to host major MICE activities – up to four 
events a year – has helped Thailand write a new chapter for the meetings, 
incentives, conventions and exhibitions industry, while putting Thailand 
on the world’s MICE map, register TCEB as a key player in the industry 
with its mission to spearhead the global MICE industry. 
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��ǰĔîðŘǰó�ý�ǰ����ǰÿÿðî�ǰđÿîĂêĆüĔĀšðøąđìýĕì÷đðŨîđÝšćõćóÖćøÝĆéÜćîðøąßčöüĉßćÖćøǰ
ǰ øąéĆïēúÖéšćîðøąÿćìüĉì÷ćÙøĆĚÜìĊęǰ��ǰ	5IFǰ��UIǰ8PSMEǰ$POHSFTTǰPGǰ/FVSPMPHZ
ǰēé÷
ǰ ÙüćöøŠüööČĂÖĆïÿöćÙöðøąÿćìüĉì÷ćĒĀŠÜðøąđìýĕì÷ǰàċęÜðøąđìýĕì÷ßîąÖćøðøąöĎúÿĉìíĉĝ
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ǰ öćđúđàĊ÷ǰǰĒúąðøąđìýĕì÷ǰßîąÖćøðøąöĎúÿĉìíĉĝĕéšøĆïÖćøÙĆéđúČĂÖđðŨîđÝšćõćóÝĆéÜćîĔîðŘǰ
ǰ ó�ý�����ǰ
��ǰ ĔîðŘǰ����ǰÿÿðî�ǰ÷ĆÜÿćöćøëðøąöĎúÿĉìíĉĝĔĀšðøąđìýĕì÷đðŨîđÝšćõćóÝĆéÜćîǰ)FSCBMJGFǰ64"ǰ
ǰ àċęÜđðŨîÖćøÝĆéÜćîĔîíčøÖĉÝÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆú×îćéĔĀâŠìĊęöĊñĎšđ×šćøŠüöÜćîëċÜǰ��
���ǰÙîǰ
ǰ îĆïđðŨîÙüćöÿĈđøĘÝßĉĚîÿĈÙĆâìĊęìĆęüēúÖêšĂÜĀĆîÖúĆïöćöĂÜðøąđìýĕì÷ĂĊÖÙøĆĚÜĀîċęÜĔĀšÙüćö
ǰ øŠüööČĂøŠüöÖĆïĀîŠü÷ÜćîĂČęîĔîÖćøÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤ

ÝćÖÖćøßîąÖćøðøąöĎúÿĉìíĉĝĔîÜćîðøąßčöîćîćßćêĉ×îćéĔĀâŠǰĒúąđðŨîđÿćĀúĆÖ×ĂÜĂčêÿćĀÖøøöǰ
�ǰÜćîàšĂîĔîĒêŠúąðŘǰëČĂđðŨîÖćøđðŗéýĆÖøćßĀîšćĔĀöŠ×ĂÜüÜÖćøĂčêÿćĀÖøøöÖćøÝĆéðøąßčöĒúą
îĉìøøýÖćø×ĂÜðøąđìýĕì÷ĔîđüìĊîćîćßćêĉđðŨîĂ÷ŠćÜÿĎÜǰĒúąÿøšćÜÙüćöÿîĔÝĔĀšĒÖŠðøąđìýĕì÷ǰ
ĔîđüìĊēúÖĕéšđðŨîĂ÷ŠćÜéĊǰêúĂéÝîđðŨîÖćøĒîąîĈÿÿðî�ǰĒúąîē÷ïć÷đßĉÜøčÖ×ĂÜðøąđìýĕì÷ìĊęÝą
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ðøąßčöĒúąîĉìøøýÖćøìĊęđðŨîđÿćĀúĆÖ×ĂÜĂčêÿćĀÖøøöĔîøąéĆïõĎöĉõćÙǰĒúąĔîøąéĆïēúÖēé÷Ùüćöǰ
øŠüööČĂøŠüöÖĆîøąĀüŠćÜĀîŠü÷ÜćîìčÖõćÙÿŠüîđóČęĂĔĀšñĎšÝĆéÜćîĒúąîĆÖđéĉîìćÜÖúčŠöĕöàŤđúĘÜđĀĘîëċÜǰ
ïìïćìĔĀöŠ×ĂÜĕì÷ĔîéšćîÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøøąéĆïîćîćßćêĉǰîĈđÿîĂðøąđìýĕì÷ǰ
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îĈđÿîĂðøąÿïÖćøèŤÖćøðøąßčöĔîöčööĂÜĔĀöŠǰēé÷öĊÖĉÝÖøøöđéŠîėǰìĊęÿĈÙĆâéĆÜîĊĚ
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ǰĒúąðøąđìýĕì÷ßîąÖćøðøąöĎúÿĉìíĉĝÖćøÝĆé
ǰ ÜćîàċęÜÿćöćøëĔĀšÜćîđìøéēßüŤîĊĚđðúĊę÷îåćîÖćøÝĆéÜćîÝćÖîÙøăŠĂÜÖÜöćÝĆéĔîÖøčÜđìóöĀćîÙøǰ
ǰ ĕéšĔîðŘǰó�ý�ǰ����ǰĒúąĕéš÷šć÷ĕðÝĆé÷ĆÜđöČĂÜóĆì÷ćĔîøąĀüŠćÜðŘó�ý����������ǰĒúąðøąđìýǰ
ǰ ĕì÷ĕéšøĆïÿĉìíĉĝĔîÖćøđðŨîđÝšćõćóÜćîéĆÜÖúŠćüđøČęĂ÷öćÝîÖøąìĆęÜëċÜðŦÝÝčïĆî
��ǰĔîðŘǰó�ý�ǰ����ǰÿÿðî�ǰđÿîĂêĆüêĆüĔĀšðøąđìýĕì÷đðŨîđÝšćõćóÝĆéÜćîðøąßčöǰ5IFǰ��UIǰ*$$"ǰ
ǰ $POHSFTTǰøŠüöðøąöĎúÿĉìíĉĝĒ×ŠÜ×ĆîÖĆïǰöćđúđàĊ÷ǰĒúąÿĉÜÙēðøŤǰĒúąðøąđìýĕì÷ßîąÖćøðøąöĎúǰ
ǰ ÿĉìíĉĝĕéšøĆïÖćøÙĆéđúČĂÖđðŨîđÝšćõćóÝĆéÜćîĔîðŘǰó�ý�ǰ����ǰēé÷îĈđÿîĂđöČĂÜóĆì÷ćđðŨîÿëćîìĊęǰ
ǰ ÝĆéÜćîǰĒúąÖćøÝĆéÜćîĔîÙøĆĚÜîĆĚîðøąÿïÙüćöÿĈđøĘÝđðŨîĂ÷ŠćÜéĊǰÿćöćøëìĈúć÷ÿëĉêĉÖćøÝĆéǰ
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During these fundamental years, TCEB focused on driving awareness of 
Thailand’s capabilities and readiness among business communities around  
the world. At the core of the strategy was to win bids for regional and 
global flagship MICE events by joining forces with all relevant stakeholders, 
and showcasing Thailand’s role as an international MICE destination, 
underlining the ‘New Meetings Experience’ concept, which highlights the 
unique attributes of the country that could accommodate a new paradigm 
in the meetings industry. Key activities included;

1. Offering to host the International Travel & Conference, Meetings Asia 
 and Corporate Travel World (ITCMA & CTW). Thailand won the bid to 
 host the event to be held in Bangkok in 2004, and relocated to Pattaya 
 during 2005 – 2006. Thailand still plays host to the world's only double-bill 
� ÊÛÊÓÙ�ÎÓ�²®¨ª�ÆÓÉ
ÈÔ×ÕÔ×ÆÙÊ�Ù×ÆÛÊÑ�ÙÔÉÆÞ�
2. In 2005, TCEB bid for Thailand to host The 46th ICCA Congress against 
 other contenders including Malaysia and Singapore. The right to host 
 the congress in 2007 was later given to Thailand. The event showcased 
 Pattaya as a host city, receiving overwhelmingly positive responses, 
 with record high attendance of 814 participants from 64 countries around 
 the world, and attracting four new member countries to joining the 
 meeting in Thailand’s festive beach resort town. 

Special Feature - A Journey Of Mice, A Path To Sustainability 072Annual Report 2013071

'/<-E16@#$@UI�@��1.D#$Ė�'/<�>4�ē9��3>-I'ę%M#.Strategic Bids, Showcasing ‘Thai-ness’



3. In 2005, TCEB bid Thailand to be host country of the 19th World Congress 
 of Neurology, collaborating with the Neurological Society of Thailand. 
 Thailand won the right to host the congress in 2009, with other countries 
 originally bidding for the event including the Czech Republic, Italy, France, 
 Spain and Mexico. The event was previously held just twice in Asia, in 
 Japan and India.
4. In 2006, TCEB placed a bid for Thailand to host The Rotary International 
 Convention 2012. Also participating in the bidding process were Australia
 (Sydney), and Malaysia (Kuala Lumpur). Thailand eventually won the 
 right to host the convention in 2012.
5. In 2006, TCEB also won a bid for Thailand to host the Herbalife USA 
 Incentive Travel group of 18,000 delegates. The achievement has led to 
 recognition from international MICE communities, who now view Thailand 
as a leading international MICE destination.

Winning bids and the right to host major MICE activities – up to four 
events a year – has helped Thailand write a new chapter for the meetings, 
incentives, conventions and exhibitions industry, while putting Thailand 
on the world’s MICE map, register TCEB as a key player in the industry 
with its mission to spearhead the global MICE industry. 
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ǰ àċęÜđðŨîÖćøÝĆéÜćîĔîíčøÖĉÝÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆú×îćéĔĀâŠìĊęöĊñĎšđ×šćøŠüöÜćîëċÜǰ��
���ǰÙîǰ
ǰ îĆïđðŨîÙüćöÿĈđøĘÝßĉĚîÿĈÙĆâìĊęìĆęüēúÖêšĂÜĀĆîÖúĆïöćöĂÜðøąđìýĕì÷ĂĊÖÙøĆĚÜĀîċęÜĔĀšÙüćö
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ĔîđüìĊēúÖĕéšđðŨîĂ÷ŠćÜéĊǰêúĂéÝîđðŨîÖćøĒîąîĈÿÿðî�ǰĒúąîē÷ïć÷đßĉÜøčÖ×ĂÜðøąđìýĕì÷ìĊęÝą
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ǰĒúąðøąđìýĕì÷ßîąÖćøðøąöĎúÿĉìíĉĝÖćøÝĆé
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During these fundamental years, TCEB focused on driving awareness of 
Thailand’s capabilities and readiness among business communities around  
the world. At the core of the strategy was to win bids for regional and 
global flagship MICE events by joining forces with all relevant stakeholders, 
and showcasing Thailand’s role as an international MICE destination, 
underlining the ‘New Meetings Experience’ concept, which highlights the 
unique attributes of the country that could accommodate a new paradigm 
in the meetings industry. Key activities included;

1. Offering to host the International Travel & Conference, Meetings Asia 
 and Corporate Travel World (ITCMA & CTW). Thailand won the bid to 
 host the event to be held in Bangkok in 2004, and relocated to Pattaya 
 during 2005 – 2006. Thailand still plays host to the world's only double-bill 
� ÊÛÊÓÙ�ÎÓ�²®¨ª�ÆÓÉ
ÈÔ×ÕÔ×ÆÙÊ�Ù×ÆÛÊÑ�ÙÔÉÆÞ�
2. In 2005, TCEB bid for Thailand to host The 46th ICCA Congress against 
 other contenders including Malaysia and Singapore. The right to host 
 the congress in 2007 was later given to Thailand. The event showcased 
 Pattaya as a host city, receiving overwhelmingly positive responses, 
 with record high attendance of 814 participants from 64 countries around 
 the world, and attracting four new member countries to joining the 
 meeting in Thailand’s festive beach resort town. 
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During the first year, according to its strategic development plan in 2007,  
TCEB synergized the five strategies to set a collaborative framework   
between TCEB and stakeholders, highlighting three key corporate  strategies 
including the WIN strategy – focusing on winning bids for major events 
to be held in Thailand; the PROMOTE strategy – portraying a  positive 
‘Thailand’ brand image to target groups domestically and  internationally; 
and the DEVELOP strategy – highlighting leveraging alliances among 
public and private sector players, together with driving the industry’s 
competitive edge with capabilities development, standardization, rules 
and regulations. These three corporate strategies continue to play an 
important role in shaping TCEB’s operations. 

Most importantly, 2007 marked “The Celebrations on the Auspicious 
Occasion of His Majesty the King's 80th Birthday Anniversary”, and TCEB 
joined forces with allies within the tourism industry, including the Tourism 
Authority of Thailand (TAT), Thai Airways International PLC and  Thailand 
Tourism Council to organise a special travel campaign showcasing Royal 
Initiatives Projects (Perd Thong Lung Phra – Tong Tiew Sueb Sarn Krong 
Karn Phra Ratcha Damri). The initiative aimed at   encouraging Thai and 
foreign tourists to participate first-hand in edu-tourism experiences, 
which can be applied to daily life. 19 among more than 4,000 Royal 
Initiatives Projects were most suitable to accommodate MICE travellers. 
Well received by the target audiences as well as the general public, the 
Thai cabinet approved the establishment of the Royal Initiatives Discovery 
Foundation (RIDF) and the Royal Initiative Discovery Institute Office by 
the Secretary-General of the Prime Minister’s Office on 24 November 
2009. The foundation was registered on 20 January 2010. 

Following the successful introduction of Thailand through strategic  
bidding initiatives, which resulted in several consecutive international  
MICE event wins, TCEB was firmly establishing Thailand as a leading  
destination for MICE events. In a move towards sustainable and pragmatic 
excellence, TCEB shifted focus to the fundamentals of efficient organisational 
management both in terms of policy and operation, in order to raise the  
country’s competitive position to be in line with Hong Kong, Singapore and 
South Korea. The bureau underwent a re-positioning to become a centre for 
connecting MICE entrepreneurs, allowing higher efficiency and laying the 
foundation for information technology development by implementing a web 
portal as a comprehensive database for international MICE businesses.

Under a three-year strategic development plan and its vision to drive 
Thailand ‘as a regional hub for MICE events in Southeast Asia by 2009’, 
TCEB prioritized an aggressive marketing approach, which included  
expansion of MICE promotion to other major cities throughout the  country, 
acquiring more international representatives in every region, and collaboration 
with universities and training bodies to increase MICE capabilities development. 
In addition, the bureau also restructured to add departments responsible 
for marketing, government affairs, and MICE intelligence. The three-year 
strategic development plan for the MICE industry (2007-2009) covered the 
following strategic frameworks:
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During the first year, according to its strategic development plan in 2007,  
TCEB synergized the five strategies to set a collaborative framework   
between TCEB and stakeholders, highlighting three key corporate  strategies 
including the WIN strategy – focusing on winning bids for major events 
to be held in Thailand; the PROMOTE strategy – portraying a  positive 
‘Thailand’ brand image to target groups domestically and  internationally; 
and the DEVELOP strategy – highlighting leveraging alliances among 
public and private sector players, together with driving the industry’s 
competitive edge with capabilities development, standardization, rules 
and regulations. These three corporate strategies continue to play an 
important role in shaping TCEB’s operations. 
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Most importantly, 2007 marked “The Celebrations on the Auspicious 
Occasion of His Majesty the King's 80th Birthday Anniversary”, and TCEB 
joined forces with allies within the tourism industry, including the Tourism 
Authority of Thailand (TAT), Thai Airways International PLC and  Thailand 
Tourism Council to organise a special travel campaign showcasing Royal 
Initiatives Projects (Perd Thong Lung Phra – Tong Tiew Sueb Sarn Krong 
Karn Phra Ratcha Damri). The initiative aimed at   encouraging Thai and 
foreign tourists to participate first-hand in edu-tourism experiences, 
which can be applied to daily life. 19 among more than 4,000 Royal 
Initiatives Projects were most suitable to accommodate MICE travellers. 
Well received by the target audiences as well as the general public, the 
Thai cabinet approved the establishment of the Royal Initiatives Discovery 
Foundation (RIDF) and the Royal Initiative Discovery Institute Office by 
the Secretary-General of the Prime Minister’s Office on 24 November 
2009. The foundation was registered on 20 January 2010. 
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Following the successful introduction of Thailand through strategic  
bidding initiatives, which resulted in several consecutive international  
MICE event wins, TCEB was firmly establishing Thailand as a leading  
destination for MICE events. In a move towards sustainable and pragmatic 
excellence, TCEB shifted focus to the fundamentals of efficient organisational 
management both in terms of policy and operation, in order to raise the  
country’s competitive position to be in line with Hong Kong, Singapore and 
South Korea. The bureau underwent a re-positioning to become a centre for 
connecting MICE entrepreneurs, allowing higher efficiency and laying the 
foundation for information technology development by implementing a web 
portal as a comprehensive database for international MICE businesses.

Under a three-year strategic development plan and its vision to drive 
Thailand ‘as a regional hub for MICE events in Southeast Asia by 2009’, 
TCEB prioritized an aggressive marketing approach, which included  
expansion of MICE promotion to other major cities throughout the  country, 
acquiring more international representatives in every region, and collaboration 
with universities and training bodies to increase MICE capabilities development. 
In addition, the bureau also restructured to add departments responsible 
for marketing, government affairs, and MICE intelligence. The three-year 
strategic development plan for the MICE industry (2007-2009) covered the 
following strategic frameworks:

Annual Report 2013077 Special Feature - A Journey Of Mice, A Path To Sustainability 078

ÖćøóĆçîćïčÙúćÖøĒúąñĎšðøąÖĂïÖćøìĊęđÖĊę÷üÖĆïĂčêÿćĀÖøøöĕöàŤ

Leverage technology and management capabilities ÷ÖøąéĆï×ĊéÙüćöÿćöćøëéšćîđìÙēîē÷úĊĒúąÖćøÝĆéÖćø

Create a suitable environment to promote 
the MICE industry

ÿøšćÜÿõćóĒüéúšĂöđóČęĂÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤ

Expand marketing opportunities for the 
MICE industry

×÷ć÷ēĂÖćÿìćÜÖćøêúćéĔîĂčêÿćĀÖøøöĕöàŤ

Integrate a comprehensive MICE industry ïĎøèćÖćøÖúčŠöĂčêÿćĀÖøøöĕöàŤĔĀšÙøïüÜÝø

¸Ù×ÆÙÊÌÞ��
Develop MICE professionals and entrepreneurs

Öú÷čìíŤìĊęǰ�

¸Ù×ÆÙÊÌÞ�� Öú÷čìíŤìĊęǰ�

Strategy 3 Öú÷čìíŤìĊęǰ�

¸Ù×ÆÙÊÌÞ�� Öú÷čìíŤìĊęǰ�

¸Ù×ÆÙÊÌÞ�� Öú÷čìíŤìĊęǰ�



During the first year, according to its strategic development plan in 2007,  
TCEB synergized the five strategies to set a collaborative framework   
between TCEB and stakeholders, highlighting three key corporate  strategies 
including the WIN strategy – focusing on winning bids for major events 
to be held in Thailand; the PROMOTE strategy – portraying a  positive 
‘Thailand’ brand image to target groups domestically and  internationally; 
and the DEVELOP strategy – highlighting leveraging alliances among 
public and private sector players, together with driving the industry’s 
competitive edge with capabilities development, standardization, rules 
and regulations. These three corporate strategies continue to play an 
important role in shaping TCEB’s operations. 

Most importantly, 2007 marked “The Celebrations on the Auspicious 
Occasion of His Majesty the King's 80th Birthday Anniversary”, and TCEB 
joined forces with allies within the tourism industry, including the Tourism 
Authority of Thailand (TAT), Thai Airways International PLC and  Thailand 
Tourism Council to organise a special travel campaign showcasing Royal 
Initiatives Projects (Perd Thong Lung Phra – Tong Tiew Sueb Sarn Krong 
Karn Phra Ratcha Damri). The initiative aimed at   encouraging Thai and 
foreign tourists to participate first-hand in edu-tourism experiences, 
which can be applied to daily life. 19 among more than 4,000 Royal 
Initiatives Projects were most suitable to accommodate MICE travellers. 
Well received by the target audiences as well as the general public, the 
Thai cabinet approved the establishment of the Royal Initiatives Discovery 
Foundation (RIDF) and the Royal Initiative Discovery Institute Office by 
the Secretary-General of the Prime Minister’s Office on 24 November 
2009. The foundation was registered on 20 January 2010. 
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Following the successful introduction of Thailand through strategic  
bidding initiatives, which resulted in several consecutive international  
MICE event wins, TCEB was firmly establishing Thailand as a leading  
destination for MICE events. In a move towards sustainable and pragmatic 
excellence, TCEB shifted focus to the fundamentals of efficient organisational 
management both in terms of policy and operation, in order to raise the  
country’s competitive position to be in line with Hong Kong, Singapore and 
South Korea. The bureau underwent a re-positioning to become a centre for 
connecting MICE entrepreneurs, allowing higher efficiency and laying the 
foundation for information technology development by implementing a web 
portal as a comprehensive database for international MICE businesses.

Under a three-year strategic development plan and its vision to drive 
Thailand ‘as a regional hub for MICE events in Southeast Asia by 2009’, 
TCEB prioritized an aggressive marketing approach, which included  
expansion of MICE promotion to other major cities throughout the  country, 
acquiring more international representatives in every region, and collaboration 
with universities and training bodies to increase MICE capabilities development. 
In addition, the bureau also restructured to add departments responsible 
for marketing, government affairs, and MICE intelligence. The three-year 
strategic development plan for the MICE industry (2007-2009) covered the 
following strategic frameworks:
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‘Believe in Thailand’ Strategic Communications 
reaffirms confidence in Thai MICE sector

Stage 3 of the bureau’s corporate development plan presented TCEB and 
Thailand’s MICE industry with great challenges because of the prolonged 
political unrest since 2008, when the People's Alliance for Democracy 
(PAD) started their political movements, leading to the seizure of the 
Suvarnabhumi International Airport, Phuket International Airport, and 
Krabi International Airport.  The political impact lingered into the first 
quarter of 2009. Later in the second quarter of 2009, the United Front of 
Democracy Against Dictatorship (UDD) rallied across the major the 
country’s capital city, and other tourist destinations. In addition, UDD 
continued to cause disruption to major events and activities throughout 
the year, including the 14th ASEAN Summit. The situation worsened when 
government troops and the UDD clashed in a confrontation. The event led 
to a decline of the MICE industry by 17 per cent, losing over THB13.5 
billion revenue. TCEB then met with key representatives from the private 
sector to seek an effective recovery plan.

Framework 1: 
Under the 2010 fiscal year budget of THB200 million, TCEB proposed an 
urgent MICE recovery measure to reinvigorate the country’s positive image, 
creating marketing opportunities in the short, medium, and long term.
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Framework 5: 
For Domestic MICE support, TCEB initiated the ’Meeting in Thailand’ 
campaign and strategic measures to revive the domestic MICE sector 
through short term marketing promotions to boost spending and drive the 
local economy.

In addition, during 2010-2011, highlighted projects under TCEB’s 
direction included;
1. The ‘Believe in Thailand’ International Marketing Campaign to help 
 boost international confidence in Thailand’s MICE industry.
2. ‘Creative MICE’ Domestic Marketing Communication aimed at inspiring 
 imagination to use areas throughout the country as creative MICE venues, 
 with support from experts from the creativity management industry.
3. Development of a white paper to announce the mutual objectives of 
 developing the Thai MICE sector, considered the first roadmap for Thailand. 
 With strong support from stakeholders, TCEB committed to laying solid 
 foundations to allow for growth of the burgeoning industry. The paper 
 also served as a springboard into the next stage of the flourishing 
 economy and sustainable development. 
4. Proposal for Thailand’s bid to host the World Expo 2020, in accordance 
 with Cabinet approval on 24 August 2009, which assigned the Thailand 
 Convention and Exhibition Bureau (Public Organization) or TCEB to raise 
 public awareness about the World Expo and Thailand’s bid.
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Framework 2: 
Seeking approval of an emergency budget of THB200 million, from the 
‘Central Budget for Cases of Emergency and Necessity’ to operate in 
accordance with the MICE recovery plan which included;
1. MICE entrepreneur support measures to the value of THB110 million, 
 including many programmes such as subsidies for group visitors attending 
 MICE events in Thailand, road shows with government agencies, the 
 national economic team and/or cabinet communicating the importance 
 of MICE promotion to economic development, and insurance for events 
 postponed due to unpreventable causes.
2. Overall MICE recovery measures, with a budget of THB90 million, to 
 re-invigorate awareness of Thailand’s positive image, to communicate 
 clear reaffirming messages to decision makers to choose Thailand as a 
 destination for MICE events, and invitations for PMOs to have their 
 events in Thailand. 

Framework 3:
Seeking collaboration from all public sector stakeholders including ministries, 
state agencies and enterprises to propose hosting international meetings in 
Thailand, to showcase the country’s readiness and regain confidence from 
international communities. They were also advised to consider budget  
allocation to host MICE activities, as well as seek approval for additional 
budget in 2011.

Framework 4: 
Seeking collaboration from all public sector stakeholders overseas to help 
communicate a correct and updated single message and assigning the 
Ministry of Foreign Affairs together with the Public Relations Department to be 
key drivers in developing a web portal in Thai and key foreign languages. 
The comprehensive information platform provided vital information for 
travellers, MICE entrepreneurs, and the general public, assisting decision 
makers choosing Thailand for their MICE events, as well as helping to 
reinvigorate the country’s image and MICE sector.
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campaign and strategic measures to revive the domestic MICE sector 
through short term marketing promotions to boost spending and drive the 
local economy.

In addition, during 2010-2011, highlighted projects under TCEB’s 
direction included;
1. The ‘Believe in Thailand’ International Marketing Campaign to help 
 boost international confidence in Thailand’s MICE industry.
2. ‘Creative MICE’ Domestic Marketing Communication aimed at inspiring 
 imagination to use areas throughout the country as creative MICE venues, 
 with support from experts from the creativity management industry.
3. Development of a white paper to announce the mutual objectives of 
 developing the Thai MICE sector, considered the first roadmap for Thailand. 
 With strong support from stakeholders, TCEB committed to laying solid 
 foundations to allow for growth of the burgeoning industry. The paper 
 also served as a springboard into the next stage of the flourishing 
 economy and sustainable development. 
4. Proposal for Thailand’s bid to host the World Expo 2020, in accordance 
 with Cabinet approval on 24 August 2009, which assigned the Thailand 
 Convention and Exhibition Bureau (Public Organization) or TCEB to raise 
 public awareness about the World Expo and Thailand’s bid.

J(%�>%#AQ����
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ǰ
ìĊęĕéšøĆïñúÖøąìïÝćÖüĉÖùêÖćøèŤìćÜÖćøđöČĂÜǰÿÿðî�ǰ ĕéšđÿîĂøć÷úąđĂĊ÷éēÙøÜÖćøĒúąǰ
öćêøÖćøđÖĊę÷üÖĆïÖćøôŚŪîôĎĂčêÿćĀÖøøöĕöàŤĔîðøąđìýõć÷ĔêšēÙøÜÖćøðøąßčöđöČĂÜĕì÷õĎöĉĔÝǰ
ßŠü÷ßćêĉǰĂĆîđðŨîÖćøßŠü÷đøŠÜøĆéĒúąÖøąêčšîÖćøĔßšÝŠć÷õć÷ĔîðøąđìýǰĒúąÖćøĀöčîđüĊ÷îđÜĉîêøćǰ
ĔîõćÙïøĉÖćøøą÷ąÿĆĚîǰ

îĂÖÝćÖîĊĚĔîßŠüÜðŘǰó�ý�ǰ����ǰıǰ����ǰÿÿðî�ǰĕéšéĈđîĉîēÙøÜÖćøĒúąÖĉÝÖøøöđéŠîėǰÿĈÙĆâǰ
êćöĒîüìćÜéĆÜÖúŠćüîĊĚ
��ǰĒÙöđðâÿČęĂÿćøÖćøêúćéêŠćÜðøąđìýǰ#FMJFWFǰJOǰ5IBJMBOEǰĀøČĂēÙøÜÖćøöĆęîĔÝđöČĂÜĕì÷ǰǰ
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ǰ ìĆęüðøąđìýǰđðŨîóČĚîìĊęÝĆéÜćîðøąßčöÿĆöîć�ēé÷ÙüćöøŠüööČĂÖĆïñĎšđßĊę÷üßćâĔîĂčêÿćĀÖøøöǰ
ǰ íčøÖĉÝÖćøÝĆéÜćîÿøšćÜÿøøÙŤǰđóČęĂðøą÷čÖêŤÙüćöÙĉéÿøšćÜÿøøÙŤÿĎŠÖćøÝĆéÜćîĕöàŤĔîøĎðĒïïêŠćÜėǰ
ǰ đóČęĂÿøšćÜöĎúÙŠćđóĉęöìćÜđýøþåÖĉÝđ×šćÿĎŠðøąđìýǰ
��ǰÖćøÝĆéìĈǰ8IJUFǰ1BQFSǰđÝêîćøöèŤøŠüö×ĂÜÖćøóĆçîćĂčêÿćĀÖøøöĕöàŤĕì÷ǰàċęÜđðŨîǰǰ
ǰ ēøéĒöðÿĈĀøĆïĂčêÿćĀÖøøöĕöàŤÞïĆïĒøÖ×ĂÜðøąđìýĕì÷ǰēé÷øŠüöÖĆïĀîŠü÷ÜćîìčÖõćÙ
ǰ ÿŠüîǰđóČęĂüćÜøćÖåćîìĊęéĊĔîÖćøóĆçîćĂčêÿćĀÖøøöĕöàŤ×ĂÜðøąđìýǰĒúąđðŨîĒîüÙĉé×ĂÜ
ǰ ÖćøïøĉĀćøĒúąÖćøéĈđîĉîÜćîéšćîĂčêÿćĀÖøøöĕöàŤĔîøą÷ąêŠĂĕðǰđóČęĂóĆçîćđýøþåÖĉÝ×ĂÜ
ǰ ðøąđìýÿĎŠÖćøđÝøĉâđêĉïēêĒúąóĆçîćĂ÷ŠćÜ÷ĆęÜ÷Čî
��ǰ ÖćøÝĆéìĈēÙøÜÖćøđÿîĂêĆüđðŨîđÝšćõćóÝĆéÜćîöĀÖøøöēúÖđüĉúéŤǰđĂĘÖàŤēðǰ����ǰǰēé÷êćö
ǰ öêĉÙèąøĆåöîêøĊǰđöČęĂüĆîìĊęǰ��ǰÿĉÜĀćÙöǰ����ǰđĀĘîßĂïĔĀšÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöǰ
ǰ ĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ǰĀøČĂÿÿðî�ǰđðŨîñĎšéĈđîĉîÖćøǰðøąßćÿĆöóĆîíŤēÙøÜÖćø
ǰ đÿîĂêĆüđðŨîđÝšćõćóÖćøÝĆéÜćîöĀÖøøöēúÖđüĉúéŤǰđĂĘÖàŤēðǰ����ǰ×ĂÜðøąđìýĕì÷ǰēé÷ǰ
ǰ ÿÿðî�ǰĕéšøĆïĒîüîē÷ïć÷ēé÷éĈđîĉîÖćøðøąßćÿĆöóĆîíŤǰēÙøÜÖćøĂ÷ŠćÜêŠĂđîČęĂÜđðŨîêšîöć

Framework 2: 
Seeking approval of an emergency budget of THB200 million, from the 
‘Central Budget for Cases of Emergency and Necessity’ to operate in 
accordance with the MICE recovery plan which included;
1. MICE entrepreneur support measures to the value of THB110 million, 
 including many programmes such as subsidies for group visitors attending 
 MICE events in Thailand, road shows with government agencies, the 
 national economic team and/or cabinet communicating the importance 
 of MICE promotion to economic development, and insurance for events 
 postponed due to unpreventable causes.
2. Overall MICE recovery measures, with a budget of THB90 million, to 
 re-invigorate awareness of Thailand’s positive image, to communicate 
 clear reaffirming messages to decision makers to choose Thailand as a 
 destination for MICE events, and invitations for PMOs to have their 
 events in Thailand. 

Framework 3:
Seeking collaboration from all public sector stakeholders including ministries, 
state agencies and enterprises to propose hosting international meetings in 
Thailand, to showcase the country’s readiness and regain confidence from 
international communities. They were also advised to consider budget  
allocation to host MICE activities, as well as seek approval for additional 
budget in 2011.

Framework 4: 
Seeking collaboration from all public sector stakeholders overseas to help 
communicate a correct and updated single message and assigning the 
Ministry of Foreign Affairs together with the Public Relations Department to be 
key drivers in developing a web portal in Thai and key foreign languages. 
The comprehensive information platform provided vital information for 
travellers, MICE entrepreneurs, and the general public, assisting decision 
makers choosing Thailand for their MICE events, as well as helping to 
reinvigorate the country’s image and MICE sector.
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êúĂéøą÷ąđüúćìĊęñŠćîǰÿÿðî�ǰöĊïìïćìĔîÖćø×ĆïđÙúČęĂîǰÿŠÜđÿøĉöǰĒúąÿîĆïÿîčîĔĀšĂčêÿćĀÖøøöǰ
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ÖćøÝĆéĂĆîéĆïēé÷ĀîŠü÷ÜćîĒúąÿöćÙöîćîćßćêĉǰǰđðŨîđÙøČęĂÜ÷Čî÷ĆîÙüćöÿĈđøĘÝǰéĆÜîĊĚǰ

Committed to driving and providing much needed support for the MICE 
industry, TCEB fulfilled its mission to leverage Thailand’s position as a 
regional MICE leader by 2009 proven by recognition by prestigious 
organisations.
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Accolade

1st in ASEAN in Estimated Exhibition Sales Revenue

1st in ASEAN in Estimated Net Square Metres Sold

1st in ASEAN in Total Gross Indoor Size

IMPACT Ranked 1st in ASEAN in Total Gross Exhibition Space
 

1st in ASEAN in total participants in International conventions
(Previously 3rd in ASEAN, and 8th in Asia in 2005)

2nd in ASEAN (after Singapore) in Total International Conventions Held
(Previously 3rd in ASEAN, and 6th in Asia in 2005)

2nd in ASEAN (after Singapore) in total participants in 
international conventions in a city

2nd in ASEAN (after Singapore) in total international conventions in a city

By
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ICCA
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Highlighting the success of operating under its vision to position Thailand 
as a regional hub for MICE, TCEB continued to place importance on laying 
solid foundations for a sustainable MICE industry by continuing to 
collaborate with the private sector. Following the completion of the 
development of the MICE Industry Roadmap, TCEB has put in place a 
5-year strategic master plan, in line with the 11th National Economic and 
Social Development Plan (2012 – 2016), taking direct aim at the contin-
ued growth and development of creative and rewarding business events 
in Thailand, while preparing for the forthcoming ASEAN Economic Com-
munity in 2015. The regional integration will help stimulate and attract 
investment within the MICE industry domestically and regionally, both in 
the service and manufacturing sectors. The bureau has shifted its para-
digm towards propelling Thailand to become the regional hub for MICE 
in Asia by 2016, and has defined key strategies to accomplish its goal.

WIN more bids for international MICE events in Thailand
Strategy 1: Consolidate existing markets and expand to new target markets.

PROMOTE Thailand as an ideal business destination
Strategy 2: Establish Thailand as the “Top of Mind” MICE destination in Asia.

DEVELOP Thailand’s potential for unique, truly memorable events
Strategy 3: Enhance growth of the domestic MICE market.
Strategy 4: Develop various “MICE Cities” to establish Thailand as a regional 
  leader in the industry.
Strategy 5: Differentiate Thailand’s MICE market and add value through 
  creativity and ingenuity.
Strategy 6: Develop a robust MICE infrastructure to maintain international 
  competitiveness.
Strategy 7: Strengthen the MICE professional network at both the local 
  and international levels.
Strategy 8: Broaden the role and enhance the potential of TCEB at home 
  and abroad.

ĀúĆÜÝćÖìĊęðøąÿïÙüćöÿĈđøĘÝĔîÖćøéĈđîĉîêćöđðŜćĀöć÷ĔîÖćøñúĆÖéĆîĔĀšðøąđìýĕì÷đðŨîǰ
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÷ĆÜđúĘÜđĀĘîÙüćöÿĈÙĆâ×ĂÜÖćøüćÜøćÖåćîĂčêÿćĀÖøøöĕöàŤĕì÷ĔĀšĒ×ĘÜĒÖøŠÜǰéšü÷ÖćøøŠüöìĈÜćîÖĆïǰ
õćÙđĂÖßîüćÜĒñîóĆçîćíčøÖĉÝĕöàŤĂ÷ŠćÜêŠĂđîČęĂÜǰĒúąĀúĆÜÝćÖìĊęĕéšÝĆéìĈǰĶēøéĒöðĂčêÿćĀÖøøöĕöàŤķǰ
øŠüöÖĆïõćÙđĂÖßîđÿøĘÝÿöïĎøèŤǰ ÝċÜĕéšîĈöćêŠĂ÷ĂéÿĎŠÖćøüćÜĒñîĒöŠïìøą÷ą÷ćüđóČęĂóĆçîćǰ
ĂčêÿćĀÖøøöĕöàŤĔîøą÷ąǰ�ǰðŘǰđóČęĂĔĀšÿĂéÙúšĂÜÖĆïĒñîóĆçîćđýøþåÖĉÝĒúąÿĆÜÙöĒĀŠÜßćêĉÞïĆï
��ǰ 	ó�ý�ǰ ���������
ǰ öčŠÜđîšîđóČęĂ×ĆïđÙúČęĂîĒúąóĆçîćĂčêÿćĀÖøøöĕöàŤ×ĂÜðøąđìýĕì÷Ĕîǰ
ĂîćÙêǰøüöìĆĚÜđóČęĂđêøĊ÷öÙüćöóøšĂö×ĂÜĂčêÿćĀÖøøöĕöàŤĕì÷đóČęĂøĂÜøĆïÖćøøüöÖúčŠöǰðøąßćÙöǰ
ĂćđàĊ÷îĔîðŘó�ý�ǰ����ǰìĊęÝąÖøąêčšîĒúąéċÜéĎéĔĀšđÖĉéÖćøúÜìčî×ĂÜĂčêÿćĀÖøøöĕöàŤĔîðøąđìýǰ
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ðøąđìýĕì÷đðŨîýĎî÷ŤÖúćÜĂčêÿćĀÖøøöĕöàŤĔîõĎöĉõćÙđĂđßĊ÷ǰ ðŘǰ ó�ý�ǰ ����ǰ ēé÷öĊÖćøóĆçîćǰ
÷čìíýćÿêøŤÖćøéĈđîĉîÜćîõć÷ĔêšÖú÷čìíŤĀúĆÖǰĕéšĒÖŠ
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öćÖ÷ĉęÜ×ċĚîǰ ĕöŠüŠćÝąđðŨîĀîŠü÷ÜćîõćÙđĂÖßîǰĀîŠü÷ÜćîøćßÖćøǰĂÜÙŤÖøĂĉÿøąǰĒúąõćÙÖćøýċÖþćǰ
ëċÜÙüćöÿĈÙĆâĒúąñúðøąē÷ßîŤĔîöĉêĉéšćîêŠćÜėǰêŠĂðøąđìýĕì÷ĕöŠüŠćÝąđðŨîéšćîđýøþåÖĉÝǰéšćîǰ
ÿĆÜÙöǰéšćîÿĉęÜĒüéúšĂöǰĒúąéšćîðøąßćÖø

ðŘ

����

����

����

����

����

����

����

����

����

ÝĈîüîîĆÖđéĉîìćÜÖúčŠöĕöàŤ

���
���

���
���

���
���

���
���

���
���

���
���

���
���

���
���

���
���

øć÷ĕéšĕöàŤ

��
���ǰúšćîïćì

��
���ǰúšćîïćì

��
���ǰúšćîïćì

��
���ǰúšćîïćì

��
���ǰúšćîïćì

��
���ǰúšćîïćì

��
���ǰúšćîïćì

��
���ǰúšćîïćì

��
���ǰúšćîïćì

Today, efforts to drive the MICE industry have been recognized by all relevant 
stakeholders from the public and private sectors, government agencies, 
and educational institutes, realizing the importance and socio-economic, 
environmental and population benefits. 

Year

2003

2004

2005

2006

2007

2008

2009

2010

2011

MICE Travellers (pax)

430,075

582,392

901,825

744,101

821,892

686,609

679,585

840,054

895,224

MICE Revenue

31,798 THB million

40,586 THB million

66,602 THB million

59,735 THB million

61,570 THB million

53,714 THB million

53,515 THB million

70,625 THB million

79,770 THB million
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êúĂéđÿšîìćÜĒĀŠÜíčøÖĉÝĕöàŤǰĀćÖüĆéĔîđßĉÜêĆüđú×ǰêĆĚÜĒêŠðŘǰó�ý�ǰ����ǰıǰ����ǰÿÿðî�ǰÿćöćøëǰ
ÖøąêčšîĔĀšĂčêÿćĀÖøøöĕöàŤ×ĂÜĕì÷ǰđêĉïēêĂ÷ŠćÜêŠĂđîČęĂÜǰîĆïÝćÖðŘó�ý�ǰ����ǰëċÜøšĂ÷úąǰ����ǰ
ĒúąĔîéšćîÝĈîüîøć÷ĕéšđêĉïēêÿĎÜëċÜǰ ������ǰ àċęÜîĈîĆÖđéĉîìćÜíčøÖĉÝđéĉîìćÜđ×šćöćÝĆéÜćîĕöàŤǰ
Ĕîðøąđìýĕì÷ÝĈîüîìĆĚÜÿĉĚîǰ�
���
���ǰÙîǰÙĉéđðŨîǰöĎúÙŠćìćÜđýøþåÖĉÝÝĈîüîìĆĚÜÿĉĚîǰ���
���ǰ
úšćîïćìǰĀøČĂÙĉéĔîĂĆêøćđÞúĊę÷ðŘúąðøąöćèǰ��
���ǰúšćîïćìǰ���
���ǰÙîǰ

ĀćÖöĂÜĔîøć÷ĂčêÿćĀÖøøöĕöàŤĔîßŠüÜǰ��ǰðŘìĊęñŠćîöćǰĂčêÿćĀÖøøöÖćøðøąßčöĂÜÙŤÖøǰđðŨîǰ
ĂčêÿćĀÖøøöìĊęÙøĂÜÿĆéÿŠüîÿĎÜÿčéĔîĂĆêøćøšĂ÷úąǰ�����ǰêćöéšü÷ǰĂčêÿćĀÖøøöÖćøÝĆéðøąßčöǰ
îćîćßćêĉǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąĂčêÿćĀÖøøöǰÖćøĒÿéÜÿĉîÙšćîćîćßćêĉǰēé÷öĊÿŠüîǰ
ĒïŠÜøšĂ÷úąǰ�����
ǰ �����ǰĒúąǰ�����ǰêćöúĈéĆïǰ ēé÷ÿćöćøëÿøčðêĆüđú×ÝĈîüîîĆÖđéĉîìćÜǰ
íčøÖĉÝǰĒúąøć÷ĕéšĒ÷Öøć÷ĂčêÿćĀÖøøöǰĔîßŠüÜó�ý�ǰ����ǰıǰ����

ÿĈĀøĆïĔîéšćî×ĂÜÝĈîüîÜćîǰ ðøąđìýĕì÷đøĉęöÿĈøüÝÿëĉêĉÝĈîüîÖćøÝĆéÜćîĕöàŤĔîðøąđìýǰ
êĆĚÜĒêŠðŘǰó�ý�����ǰđðŨîêšîöćǰĒúąĔîßŠüÜðŘǰó�ý�ǰ����ǰ�ǰ����ǰǰðøąđìýĕì÷đÝšćõćóÖćøÝĆéǰ
ÜćîĔîĂčêÿćĀÖøøöĕöàŤöćĒúšüìĆĚÜÿĉĚîǰ��
���ǰÜćîǰēé÷ĒïŠÜđðŨîÜćîðøąßčöĂÜÙŤÖøìĆĚÜÿĉĚîǰ��
���ǰÜćîǰ
ÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰÝĈîüîǰ�
���ǰÜćîǰÖćøÝĆéðøąßčöîćîćßćêĉǰÝĈîüîǰ��
���ǰÜćîǰ
ĒúąÜćîĒÿéÜÿĉîÙšćîćîćßćêĉǰÝĈîüîǰ���ǰÜćîǰēé÷ĔîõćóøüöĂčêÿćĀÖøøöǰîĆÖđéĉîìćÜÖúčŠöǰ
íčøÖĉÝßćüêŠćÜðøąđìýöĊĂĆêøćÙŠćĔßšÝŠć÷đÞúĊę÷êŠĂÙîêŠĂìøĉðìĆĚÜÿĉĚîǰ��
������ǰïćìǰēé÷ĂčêÿćĀÖøøöǰ
ÖćøĒÿéÜÿĉîÙšćîćîćßćêĉöĊĂĆêøćÙŠćđÞúĊę÷ÖćøĔßšÝŠć÷ÿĎÜìĊęÿčéÝĈîüîǰ ��
������ǰ ïćìǰ êćöéšü÷ǰ
ĂčêÿćĀÖøøöÖćøðøąßčöĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰÝĈîüîǰ��
������ǰïćìǰĒúąĂčêÿćĀÖøøöǰ
ÖćøÝĆéðøąßčöîćîćßćêĉǰÝĈîüîǰ��
������ǰïćìǰēé÷öĊĂĆêøćđÞúĊę÷×ĂÜÖćøóĈîĆÖ×ĂÜîĆÖđéĉîìćÜǰ
íčøÖĉÝĔîõćóøüöìĆĚÜĂčêÿćĀÖøøöìĆĚÜĀöéǰ����ǰüĆîêŠĂÙîǰêŠĂìøĉðǰēé÷ĂčêÿćĀÖøøöÖćøðøąßčöǰ
îćîćßćêĉöĊĂĆêøćÖćøóĈîĆÖĔîðøąđìýĕì÷ǰÿĎÜìĊęÿčéđÞúĊę÷ǰ����ǰüĆîǰĒúąÖćøĒÿéÜÿĉîÙšćîćîćßćêĉǰ
Ă÷ĎŠìĊęǰ����ǰüĆîǰĒúąÖćøðøąßčöĂÜÙŤÖøĂ÷ĎŠìĊęǰ����ǰüĆîǰĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĂ÷ĎŠìĊęǰ����ǰüĆî

ĂčêÿćĀÖøøö ÝĈîüîîĆÖđéĉîìćÜ
íčøÖĉÝǰ	Ùî


ÝĈîüîøć÷ĕéšǰ
	úšćîïćì


ÖćøðøąßčöĂÜÙŤÖø

ÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆú

ÖćøÝĆéðøąßčöîćîćßćêĉ

ÖćøĒÿéÜÿĉîÙšćîćîćßćêĉ
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���
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���
���

�
���
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���
���
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���
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Thai MICE sector, TCEB helped stimulate the growth of the MICE industry 

from 2004 – 2012 by 73.7 percent in terms of visitors, and 150.86 per cent 

by revenue. In total, Thailand has welcomed 8,075,901 MICE travellers, 

earning the Thai economy a total of THB517,915 million, or an average of 

731,306 visitors and THB54,768 million per year.

By industry, corporate meetings accounted for the highest share at 29.94 

per cent, followed by international conventions (27.60 per cent), incentive 

travel (23.14 per cent) and international exhibitions (19.32 per cent). 

Thailand began to compile numbers for MICE activities in 2007. From 

2007 – 2012, Thailand hosted a total of 38,414 MICE events, of which 

14,168 were corporate meetings, 9,887 incentive travel groups, 13,838 

international conventions, and 522 international exhibitions. The average 

spending for an international MICE visitor per trip was THB12,742.70. 

Exhibition travellers posted the highest spending per trip at THB15,506.50,  

followed by corporate meetings and incentive travel groups (THB13,143,73), 

and international conventions (THB12,509.70). The average stay per trip 

was 6.67 days, while international convention visitors stayed longest at 

7.18 days, followed by international exhibitions (6.46 days), corporate 

meetings (5.41 days) and incentive travel groups (5.09 days).

Industry MICE Travellers 
(pax)

MICE Revenue 
(THB million)

Meetings

Incentives

Conventions

Exhibitions

����������
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���������

���������
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îĂÖđĀîČĂÝćÖÖćøéĈđîĉîÜćîđßĉÜøčÖǰêúĂéøą÷ąđüúćÖćøéĈđîĉîÜćîǰìĊęñŠćîöćǰÿÿðî�ǰ÷ĆÜĕéšöčŠÜđîšîǰ
ÖćøéĈđîĉîÜćîéšćîÖćøóĆçîćðøąÿćîÙüćöøŠüööČĂǰìĆĚÜĔîðøąđìýǰĒúąêŠćÜðøąđìýǰ ēé÷ÙüćöøŠüöéĆÜǰ
ÖúŠćüÙøĂïÙúčöêĆĚÜĒêŠõĎöĉõćÙĂćđàĊ÷îǰ đĂđßĊ÷ǰ ÷čēøðǰ ĂđöøĉÖćǰ ĒúąĂĂÿđêøđúĊ÷ǰ đóČęĂÿøšćÜđÙøČĂ×Šć÷ǰ
óĆîíöĉêøđóČęĂéĈđîĉîÖĉÝÖøøöÙüćöøŠüööČĂøĎðĒïïêŠćÜėǰ øŠüöÖĆïĀîŠü÷ÜćîõćÙøĆåïćúǰ ĂÜÙŤÖćøǰ
ÿŠÜđÿøĉöÖćøìŠĂÜđìĊę÷üĒúąÖćøÝĆéðøąßčöǰ ÿöćÙöǰĀĂÖćøÙšćǰ ÿëćïĆîÖćøýċÖþćǰ ēé÷öčŠÜĀüĆÜÖćøǰ
ïĎøèćÖćøÖćøéĈđîĉîÜćîøŠüöÖĆîđóČęĂÿŠÜđÿøĉöĔĀšĂčêÿćĀÖøøöĕöàŤ×ĂÜðøąđìýĕì÷ĔîéšćîêŠćÜėǰ
ĕöŠüŠćÝąđðŨîéšćîÖćøéċÜÜćîǰ éšćîÖćøðøąßćÿĆöóĆîíŤǰ ĒúąéšćîÖćøóĆçîćǰ ĒúąÿćöćøëêŠĂ÷Ăéǰ
×÷ć÷ñúĕðÿĎŠÖćøÿøšćÜñúðøąē÷ßîŤĔĀšĒÖŠðøąđìýĕì÷ĔîéšćîĂČęîėǰĂćìĉǰéšćîÖćøÙšćǰĒúąǰÖćøúÜìčîǰ
đóČęĂĔĀšðøąđìýĕì÷đêĉïēêĕéšĂ÷ŠćÜđ×šöĒ×ĘÜĒúą÷ĆęÜ÷Čîǰēé÷öĊøć÷îćöđÙøČĂ×Šć÷óĆîíöĉêøìĊęĕéšøŠüöÖĆîǰ
úÜîćöïĆîìċÖÙüćöøŠüöÖĆïǰÿÿðî�ǰéĆÜîĊĚ

Together with its proactive development plan, TCEB is also focused on 

leveraging collaboration with strategic counterparts locally and internationally, 

covering ASEAN, Asia, Europe, America and Australia. To establish 

alliances and bridge success through initiatives and programmes with the 

public sector, tourism and convention promotion organisations, associations, 

chambers of commerce and educational institutes, TCEB looked to 

integrate its operations to drive the Thai MICE sector forward through its 

WIN, PROMOTE, and DEVELOP strategies. Strong results have been 

achieved, especially in trade and investment, enabling Thailand to develop 

sustainably. Allies who have signed memorandums of understanding with 

TCEB include:
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ĀîŠü÷ÜćîøĆåïćú

ÖøöÿŠÜđÿøĉöÖćøÿŠÜĂĂÖǰ
ÖøąìøüÜóćèĉß÷Ť

ÖøöđÝøÝćÖćøÙšćøąĀüŠćÜðøąđìýǰ
ÖøąìøüÜóćèĉß÷Ť

ÖøöÖćøìŠĂÜđìĊę÷üǰ
ÖøąìøüÜÖćøìŠĂÜđìĊę÷üĒúąÖĊāć

ÖøöóĆçîćòŘöČĂĒøÜÜćîǰ
ÖøąìøüÜĒøÜÜćî

ĀîŠü÷ÜćîøĆåüĉÿćĀÖĉÝ

ïøĉþĆìǰÖćøïĉîĕì÷ǰÝĈÖĆéǰ
	öĀćßî


ïøĉþĆìǰĕì÷ǰóøĉüĉđúÝǰÖćøŤéǰ
	ÝĈÖĆé


ïøĉþĆìǰĕðøþèĊ÷Ťĕì÷ǰÝĈÖĆé

đöČĂÜǰ�ǰÝĆÜĀüĆé

ÖøčÜđìóöĀćîÙø

đßĊ÷ÜĔĀöŠ

õĎđÖĘê

đöČĂÜóĆì÷ć

ÿöćÙö

ÿöćÙöÖćøĒÿéÜÿĉîÙšćĕì÷

ÿöćÙöÿŠÜđÿøĉöÖćøÝĆéðøąßčö
îćîćßćêĉǰ	ĕì÷


ÿöćÙöíčøÖĉÝÿøšćÜÿøøÙŤ
ÖćøÝĆéÜćî

ÿöćÙöÖĂúŤôĒĀŠÜðøąđìýĕì÷

ÿöćÙöēÛþèćĒĀŠÜðøąđìýĕì÷

öĎúîĉíĉ�ÖĂÜìčî

ÖĂÜìčîÿŠÜđÿøĉöÖćøÝĆé
ðøąßčöîćîćßćêĉ

öĎúîĉíĉĒöŠôŜćĀúüÜ

öĎúîĉíĉĕúĂĂîÿŤðøąđìýĕì÷

ĀĂÖćøÙšć

ĀĂÖćøÙšćĕì÷

ĀîŠü÷ÜćîõćÙđĂÖßî

íîćÙćøǰÖøčÜĕì÷ǰÝĈÖĆéǰ	öĀćßî


ïøĉþĆìǰđüĉúéŤǰÿðĂøŤêǰÖøčšðǰÝĈÖĆé

ïøĉþĆìǰđüĉúéŤǰđĂĘÖàŤóúĂđøĂøŤǰÝĈÖĆéǰ

ïøĉþĆìđĂĘÖàŤēðǰúĉÜÙŤǰēÖúïĂúǰđîĘìđüĉøŤÙ

Local Network

Government Sector

Department of International Trade 

Promotion, Ministry of Commerce

Department of Trade Negotiations, 

Ministry of Commerce

Department of Tourism, Ministry of 

Tourism and Sports 

Department of Skill Development, 

Ministry of Labour

Government Enterprises

Thai Airways 

International PLC

Thai Privilege Card Ltd

Thailand Post Ltd

City/Province

Bangkok

Chiang Mai

Phuket

Pattaya

Associations

Thai Exhibition Association

Thailand Incentive and 

Convention Association

Event Management Association

Thailand Golf Association

Advertising Association of 

Thailand

Foundations/Funds

Convention 

Promotion Fund

The Mae Fah Luang Foundation 
under Royal Patronage

The Lions Foundation 

in Thailand

Chambers of Commerce

Thai Chamber of 

Commerce

Private Organizations

Krung Thai Bank PLC

World Sport Group Ltd

World Explorer Ltd

Expolink Global Network Ltd
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Local Network 
�ÈÔÓÙÎÓÚÊ�

Uttaradit Rajabhat 
University

Srinakharinwirot 
University

University of the Thai 
Chamber of Commerce

Dusit Thani College

Stamford International 

University

Chiang Mai University

North Chiang  Mai 
University

Payap University

Mae Fah Luang 
University

Chiang Mai Rajabhat 
University

Siam University 

Kanchanaburi 
Vocational College

Maejo University

Rajabhat Rajanagarindra 
University

Kasetsart University

Creative Entrepreneurship 
Development Institute

Phuket Rajabhat University

Rajamangala University of 
Technology Rattanakosin 
(Wang Klai Kang Won)

Dhurakij Pundit University

Nation University

Mahidol University 
International College

Sakonnakhon Rajabhat 
University

Dhonburi Rajabhat 
University

Bansomdejchaopraya 
Rajabhat University

International College, Suan 
Sunandha Rajabhat University

Eastern Asia University

Pongsawadi 
Technological College

King Mongkut's Institute of 
Technology Ladkrabang

Far Eastern University

Lampang Rajabhat University

Prince of Songkla 
University

Rajamangala University of 
Technology Krungthep

Khon Kaen University

Naresuan University

Mahasarakham 
University

Rangsit University

Chandrakasem 
Rajabhat University

Nakhon Ratchasima 
Rajabhat University

Suan Dusit Rajabhat 
University

Muban Chom Bueng 

Rajabhat University

Walailak University

Rajamangala University 
of Technology Lanna

Chiang Rai University

Pibulsongkram 
Rajabhat University

Educational Institutes I�/ü9�ē>.
,>.L%'/<I#4��!ē9�

öĀćüĉì÷ćúĆ÷øćßõĆãĂčêøéĉêëŤ

öĀćüĉì÷ćúĆ÷ýøĊîÙøĉîìøüĉēøç

öĀćüĉì÷ćúĆ÷ĀĂÖćøÙšćĕì÷

üĉì÷ćúĆ÷éčÿĉêíćîĊǰ

öĀćüĉì÷ćúĆ÷îćîćßćêĉ
ÿĒêöôĂøŤé

öĀćüĉì÷ćúĆ÷đßĊ÷ÜĔĀöŠ

öĀćüĉì÷ćúĆ÷îĂøŤì�đßĊ÷ÜĔĀöŠ

öĀćüĉì÷ćúĆ÷óć÷Ćó

öĀćüĉì÷ćúĆ÷ĒöŠôŜćĀúüÜ

öĀćüĉì÷ćúĆ÷øćßõĆãđßĊ÷ÜĔĀöŠ

öĀćüĉì÷ćúĆ÷ÿ÷ćöǰ

üĉì÷ćúĆ÷ĂćßĊüýċÖþćÖćâÝîïčøĊ

öĀćüĉì÷ćúĆ÷ĒöŠēÝš

öĀćüĉì÷ćúĆ÷øćßõĆã
øćßîÙøĉîìøŤ

öĀćüĉì÷ćúĆ÷đÖþêøýćÿêøŤ

ÿëćïĆîóĆçîć
ñĎšðøąÖĂïÖćøđßĉÜÿøšćÜÿøøÙŤǰ

öĀćüĉì÷ćúĆ÷øćßõĆãõĎđÖĘê

öĀćüĉì÷ćúĆ÷đìÙēîēú÷Ċ
øćßöÜÙúøĆêîēÖÿĉîìøŤǰ
	üĉì÷ćđ×êüĆÜĕÖúÖĆÜüú


öĀćüĉì÷ćúĆ÷íčøÖĉÝïĆèæĉê÷Ť

öĀćüĉì÷ćúĆ÷đîßĆęî

üĉì÷ćúĆ÷îćîćßćêĉǰ
öĀćüĉì÷ćúĆ÷öĀĉéú

öĀćüĉì÷ćúĆ÷øćßõĆãÿÖúîÙø

öĀćüĉì÷ćúĆ÷øćßõĆãíîïčøĊ

öĀćüĉì÷ćúĆ÷øćßõĆã
ÿöđéĘÝđÝšćóøą÷ć

üĉì÷ćúĆ÷îćîćßćêĉǰöĀćüĉì÷ćúĆ÷
øćßõĆãÿüîÿčîĆîìć

öĀćüĉì÷ćúĆ÷ĂĊÿđìĂøŤîđĂđßĊ÷

üĉì÷ćúĆ÷đìÙēîēú÷ĊóÜþŤÿüĆÿéĉĝ

ÿëćïĆîđìÙēîēú÷Ċ
óøąÝĂöđÖúšćđÝšćÙčèìĀćø
úćéÖøąïĆÜ

öĀćüĉì÷ćúĆ÷ôćøŤĂĊÿđìĂøŤî

öĀćüĉì÷úĆ÷øćßõĆãúĈðćÜ

öĀćüĉì÷ćúĆ÷
ÿÜ×úćîÙøĉîìøŤ

öĀćüĉì÷ćúĆ÷đìÙēîēú÷Ċ
øćßöÜÙúÖøčÜđìó

öĀćüĉì÷ćúĆ÷×ĂîĒÖŠî

öĀćüĉì÷ćúĆ÷îđøýüø

öĀćüĉì÷ćúĆ÷öĀćÿćøÙøćö

öĀćüĉì÷ćúĆ÷øĆÜÿĉê

öĀćüĉì÷ćúĆ÷øćßõĆãÝĆîđÖþö

öĀćüĉì÷ćúĆ÷øćßõĆã
îÙøøćßÿĊöć

öĀćüĉì÷ćúĆ÷øćßõĆãÿüîéčÿĉê

öĀćüĉì÷ćúĆ÷øćßõĆã
ĀöĎŠïšćîÝĂöïċÜ

öĀćüĉì÷ćúĆ÷üúĆ÷úĆÖþèŤ

öĀćüĉì÷ćúĆ÷đìÙēîēú÷Ċ
øćßöÜÙúúšćîîć

öĀćüĉì÷ćúĆ÷đßĊ÷Üøć÷

öĀćüĉì÷ćúĆ÷øćßõĆã
óĉïĎúÿÜÙøćö

ÿëćïĆîÖćøýċÖþć
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»®ª¹·¦©ª���»ÎÊÙÓÆÒ�¹×ÆÉÊ�
Promotion Agency

CCPIT - China Council for the 
Promotion of International Trade

¹¦®¹·¦���¹ÆÎÜÆÓ�ªÝÙÊ×ÓÆÑ�¹×ÆÉÊ�
Development Council 

©¬³ª©���
©Î×ÊÈÙÔ×ÆÙÊ�¬ÊÓÊ×ÆÑ�ËÔ×�
National Export Development

±³¨¨®���¹ÍÊ�±ÆÔ�³ÆÙÎÔÓÆÑ�¨ÍÆÒÇÊ×�of 
Commerce and Industry 

»¨¨®���»ÎÊÙÓÆÒ�¨ÍÆÒÇÊ×�ÔË�
Commerce and Industry 

¹ÍÆÎ���·ÚØØÎÆÓ��
·ÚØØÎÆÓ���¹ÍÆÎ�§ÚØÎÓÊØØ�¨ÔÚÓÈÎÑ

7%ē3.�>%/=�&>1L%!ē>�'/<I#4 6,>�>/�Ĕ>��79�>/�Ĕ>

Barcelona Convention Bureau

Seoul Tourism Organization

Osaka Convention and Tourism Bureau

Sendai Convention and Tourism Bureau

Fukuoka Economic Exchange 
and Tourism

Sapporo International 
Communication Plaza Foundation

Korea Exhibition Organizer’s 
Association

9��ė�>/6ē�I6/ù-�>/#ē9�I#AQ.3J1<�>/�= '/<�D- 6->�-

International Network

VIETRADE – Vietnam Trade 

Promotion Agency

CCPIT - China Council for the 

Promotion of International Trade

TAITRA – Taiwan External Trade 

Development Council 

©¬³ª©���
©Î×ÊÈÙÔ×ÆÙÊ�¬ÊÓÊ×ÆÑ�ËÔ×�
National Export Development

LNCCI – The Lao National Chamber of 

Commerce and Industry 

VCCI – Vietnam Chamber of 

Commerce and Industry 

Thai – Russian /

Russian – Thai Business Council

Foreign Government Agency Federations/Chambers of Commerce

Barcelona Convention Bureau

Seoul Tourism Organization

Osaka Convention and Tourism Bureau

Sendai Convention and Tourism Bureau

Fukuoka Economic Exchange 

and Tourism

Sapporo International 

Communication Plaza Foundation

Korea Exhibition Organizer’s 

Association

Tourism and Convention
Promotion Organisations

Associations
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ÖćøúÜîćöÙüćöøŠüööČĂéĆÜÖúŠćü×šćÜêšîđðŨîđÙøČęĂÜ÷Čî÷ĆîÙüćöĂčêÿćĀąǰĒúąÙüćööčŠÜöĆęîĔîÖćøǰ
ÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤ×ĂÜðøąđìýĕì÷ĕðóøšĂöėǰÖĆïÖćøđøŠÜ×÷ć÷đÙøČĂ×Šć÷óĆîíöĉêøÿøšćÜëîîǰ
ÿć÷ĕöàŤǰðĎìćÜÖćøéĈđîĉîíčøÖĉÝĔĀšĒÖŠĀîŠü÷ÜćîõćÙđĂÖßîìŠćöÖúćÜÖøąĒÿÖćøĒ×ŠÜ×ĆîìĊęîĆïüĆîǰ
Ýą÷ĉęÜìüĊÙüćöøčîĒøÜöćÖ÷ĉęÜ×ċĚîǰǰÖćøóĆçîćđÙøČĂ×Šć÷ÙüćöøŠüööČĂÝċÜđðŨîĂĊÖĀîċęÜïìïćìĔĀöŠìĊęǰ
ÿÿðî�ǰÝąđøŠÜóĆçîćĒúąðøąÿćîÖćøéĈđîĉîøŠüöÖĆïĀîŠü÷ÜćîõćÙÿŠüîêŠćÜėǰĔĀšöćÖ×ċĚîđóČęĂĔĀšÖćøǰ
éĈđîĉîÜćîêćöøĂ÷ìćÜĒĀŠÜĕöàŤÿćöćøëđßČęĂöêŠĂĒúąøšĂ÷ÿć÷Ĕ÷ĒĀŠÜÙüćö÷ĆęÜ÷ČîÿĎŠðøąđìýĕì÷ǰ
ĔîĂîćÙê

Kyung Hee University

Hallym University of 
Graduation Studies

TTG Asia Media - Singapore

6">&=%�>/4B�5> 7%ē3.�>%,>�I9��%

I�/ü9�ē>./<73ē>�'/<I#4��!ē9�

The signing of memorandums of understanding with all strategic networks 

of allies reflects TCEB’s commitment to the promotion of the Thai MICE 

sector, together with the building of a wider network paving the way for MICE 

entrepreneurs amidst fierce competition. Network development has become 

crucial role for TCEB in driving strategic partnerships and connecting 

MICE businesses to the sustainability of Thailand, now and into the future. 

Kyung Hee University

Hallym University of 

Graduation Studies

TTG Asia Media - Singapore

Educational Institutes Private Organisations

International Network��ÈÔÓÙÎÓÚÊ�
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���ǰ ÖćøÝĆéÖĉÝÖøøöÿŠÜđÿøĉöÖćøêúćéǰÿÿðî�ǰĕéšÿŠÜđÿøĉöÖćøÝĆéÖĉÝÖøøöéšćîÖćøêúćéĒúąÖćø
ðøąßćÿĆöóĆîíŤñŠćîÖĉÝÖøøöìĆĚÜđìøéēßüŤǰ ÝĈîüîÖüŠćǰ ��ǰ ÙøĆĚÜǰ Ēúąǰ ēøéēßüŤÝĈîüîÖüŠćǰ ��ǰ ÙøĆĚÜǰ
øüöìĆĚÜǰÖĉÝÖøøöǰ'BNJMJBSJ[BUJPOǰ5SJQǰđßĉâñĎšðøąÖĂïÖćøĕöàŤǰêúĂéÝîÿČęĂöüúßîÙøĂïÙúčöǰ
êúćéđðŜćĀöć÷ǰĔîõĎöĉõćÙđĂđàĊ÷ǰ÷čēøðǰēĂđßĊ÷đîĊ÷ǰĂđöøĉÖćǰêąüĆîĂĂÖÖúćÜǰĒúąĒĂôøĉÖćĔêšđ×šćǰ
ÿĆöñĆÿðøąÿïÖćøèŤǰÖćøÝĆéÜćîĕöàŤĔîðøąđìýĕì÷ǰ

���ǰéšćîÖćøðøąßćÿĆöóĆîíŤĒúąÿČęĂÿćøĂÜÙŤÖøǰÿÿðî�ǰĕéšÖĈĀîéĒñîÜćîéšćîðøąßćÿĆöóĆîíŤǰ
đßĉÜøčÖǰöčŠÜđîšîÖćøïĎøèćÖćøìĈÜćîøŠüöÖĆïĀîŠü÷ÜćîêŠćÜėǰìĆĚÜõć÷ĔîĒúąõć÷îĂÖĂÜÙŤÖøĂ÷ŠćÜǰ
ĔÖúšßĉéđóČęĂĔĀšđÖĉéðøąÿĉìíĉõćóĔîÖćøìĈÜćîǰĒúąÖŠĂðøąÿĉìíĉñúÿĎÜÿčéĔîÖćøøŠüöÖĆîóĆçîćǰ
ĂčêÿćĀÖøøöÖćøÝĆéǰðøąßčöĒúąÖćøĒÿéÜÿĉîÙšć×ĂÜðøąđìýĕì÷ǰēé÷ĔîðŦÝÝčïĆîǰÿÿðî�ǰĒ÷ÖÖćø 
éĈđîĉîÜćîéšćîÖćøǰðøąßćÿĆöóĆîíŤĂĂÖđðŨîǰ�ǰøąéĆïǰĕéšĒÖŠǰÖćøðøąßćÿĆöóĆîíŤõć÷Ĕîðøąđìýǰ
ĒúąÖćøðøąßćÿĆöóĆîíŤĔîêŠćÜðøąđìýǰ đóČęĂÿŠÜđÿøĉöĔĀšðøąđìýĕì÷đðŨîýĎî÷ŤÖúćÜ×ĂÜÖćøÝĆéǰ
ðøąßčöǰĒúąÖćøĒÿéÜÿĉîÙšć×ĂÜõĎöĉõćÙđĂđßĊ÷êćöóĆîíÖĉÝĀúĆÖ×ĂÜĂÜÙŤÖø
ǰ �����ǰ ÖćøðøąßćÿĆöóĆîíŤõć÷Ĕîðøąđìý�ǰ
 öčŠÜđîšîÖćøÿČęĂÿćøđóČęĂÿøšćÜÙüćöđ×šćĔÝĂĆîéĊëċÜïìïćìǰĀîšćìĊęǰĒúąÙüćöøĆïñĉéßĂïǰêúĂéÝî
 ÿČęĂÿćøõćóúĆÖþèŤĂĆîéĊ×ĂÜÿÿðî�ǰĔĀšĒÖŠĀîŠü÷ÜćîĔîõćÙÿŠüîêŠćÜėǰìĊęđÖĊę÷ü×šĂÜĔîĂčêÿćĀÖøøö
 ĕöàŤǰìĆĚÜĀîŠü÷ÜćîõćÙøĆåïćúǰĂćìĉǰÖøöÿŠÜđÿøĉöÖćøÿŠÜĂĂÖǰÖøöýčúÖćÖøǰÿĈîĆÖÜćîêøüÝÙî
 đ×šćđöČĂÜǰÖøąìøüÜÖćøêŠćÜðøąđìýǰÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýǰĒúąĀîŠü÷ÜćîĂČęîėǰêúĂéÝî
ǰ ĀîŠü÷ÜćîõćÙđĂÖßîǰĕéšĒÖŠǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷
ǰÿöćÙöÖćøĒÿéÜ
 ÿĉîÙšćĕì÷ǰÿöćÙöēøÜĒøöĕì÷ǰýĎî÷ŤðøąßčöǰēøÜĒøöǰĒúąïøĉþĆìñĎšÝĆéÜćîĕöàŤĔîðøąđìýǰđðŨîêšî 
ǰ ēé÷öĊđðŜćĀöć÷đóČęĂÖŠĂĔĀšđÖĉéÙüćöøŠüööČĂĔîÖćøéĈđîĉîÜćîøŠüöÖĆîÖĆïǰÿÿðî�ǰđóČęĂñúĆÖéĆî
 ĂčêÿćĀÖøøöĕöàŤ×ĂÜðøąđìýĕì÷ĕðóøšĂöėǰÖĆîǰĂĊÖìĆĚÜ÷ĆÜđðŨîđüìĊÿćíćøèąìĊęÝąÿćöćøëǰ
 øĆïôŦÜđÿĊ÷ÜÿąìšĂîÝćÖñĎšðøąÖĂïÖćøĕöàŤĕì÷ĕéšĂ÷ŠćÜĒìšÝøĉÜǰēé÷öĊ×Ăï×Šć÷ÖćøéĈđîĉîÜćî
ǰ ðøąÖĂïéšü÷ǰ

����1.D#$ė�>/ B��>%��¼®³��
ĔîðŘǰó�ý�ǰ����ǰÿÿðî�ßîąÖćøðøąöĎúÿĉìíĉĝÖćøéċÜÜćîøąéĆïîćîćßćêĉđ×šćöćÝĆéĔîðøąđìýĕì÷ĕéšǰ
øüöìĆĚÜÿĉĚîǰ��ǰÜćîǰĒïŠÜđðŨîÜćîéšćîÖćøðøąßčöǰ��ǰÜćîǰĒúąÜćîĒÿéÜÿĉîÙšćîćîćßćêĉǰÝĈîüîǰ
�ǰÜćîǰĂćìĉǰÜćîǰ*56ǰ5FMFDPNǰ8PSMEǰ����ǰ�ǰ$POGFSFODFǰPGǰUIFǰ&MFDUSJDǰ1PXFSǰ*OEVTUSZǰ� 
"TJBOǰ$POHSFTTǰPGǰ1FEJBUSJDǰ*OGFDUJPVTǰ%JTFBTFǰéšćîÖćøÿîĆïÿîčîÖćøÝĆéÜćîĕöàŤøüöìĆĚÜÿĉĚî  
���ǰÜćîǰĒïŠÜđðŨîÜćîéšćîÖćøðøąßčöǰ���ǰÜćîǰĒúąÜćîĒÿéÜÿĉîÙšćîćîćßćêĉǰÝĈîüîǰ��ǰÜćîǰ
ĂćìĉǰÜćîǰ)FSCBMJGFǰ"TJBǰ1BDJųDǰ&YUSBWBHBO[Bǰ�ǰÜćîǰ��UIǰ8PSMEǰ/FXTQBQFSǰ$POHSFTT
ǰ
��UIǰ 8PSMEǰ &EJUPSǰ 'PSVN
��SEǰ 8PSMEǰ /FXTQBQFSǰ "EWFSUJTJOHǰ 'PSVNǰ îĂÖÝćÖîĊĚǰ
ÿÿðî�ǰÿćöćøëǰ÷ÖøąéĆïÖćøÝĆéÜćîĕöàŤĕéšđðŨîÝĈîüîǰ��ǰÜćîǰĒúąÿøšćÜÜćîĔĀöŠĕéšÝĈîüîǰ��ǰ
ÜćîàċęÜđðŨîÜćîĔîÖúčŠöǰÜćîĒÿéÜÿĉîÙšćîćîćßćêĉǰĂćìĉǰ5'#0�53"'4ǰ����ǰ�ǰ*43."9ǰ"4*"ǰ�ǰ
5IBJMBOEǰ-BCǰ����ǰ

����1.D#$ė�>/6ē�I6/ù-��µ×ÔÒÔÙÊ��
���ǰÖćøøĊĒïøîéŤĂÜÙŤÖøǰ ÿÿðî�ðøąÿïñúÿĈđøĘÝĔîÖćøðøĆïõćóúĆÖþèŤ×ĂÜĂÜÙŤÖøÿĎŠĒîüìćÜǰ
(SPXUIǰǰ%SJWFSǰßĎïìïćìÖćøìĈÜćîêćöĒîüìćÜñĎš×ĆïđÙúČęĂîÙüćöÿĈđøĘÝǰđîšîïìïćìÖćøđðŨîǰ
ñĎšÿøšćÜÙüćöǰøŠüööČĂÖĆïóĆîíöĉêøǰÖćøđðŨîÙĎŠÙĉéìćÜíčøÖĉÝǰÖćøđðŨîñĎšîĈÖćøÿøšćÜÿøøÙŤíčøÖĉÝÖćøđðŨîǰ
ñĎšóĆçîćïčÙúćÖøǰ Ēúąöćêøåćîǰ ĒúąÖćøđðŨîñĎšĒîąîĈđßĉÜÖú÷čìíŤǰ đóČęĂđêøĊ÷öÙüćöóøšĂöøĆïǰ
ÖćøĒ×ŠÜ×Ćî×ĂÜêúćéēúÖǰĔîĂîćÙêǰ

ǰ ��ǰÖćøïĎøèćÖćøÖĉÝÖøøöðøąßćÿĆöóĆîíŤđóČęĂÿŠÜđÿøĉöõćóúĆÖþèŤĂÜÙŤÖøǰĒúąđñ÷ĒóøŠÙüćö
  ÿĈÙĆâ×ĂÜíčøÖĉÝĕöàŤǰĂćìĉǰÖćøÝĆéÖĉÝÖøøöĒëúÜ×ŠćüǰÖćøÿĆöõćþèŤǰÿČęĂöüúßîǰÖćøÝĆé
ǰ ǰ ÖĉÝÖøøöÿČęĂöüúßîÿĆöóĆîíŤǰ
 2.ǰÖćøÝĆéÖĉÝÖøøöēÙøÜÖćøðøąßćÿĆöóĆîíŤøŠüöÖĆïÝĆÜĀüĆéêŠćÜėǰĂćìĉǰđßĊ÷ÜĔĀöŠǰõĎđÖĘêǰóĆì÷ćǰ
ǰ ǰ ×ĂîĒÖŠîǰđóČęĂÿŠÜđÿøĉöõćóúĆÖþèŤĔîÖćøđðŨîǰĶîÙøĒĀŠÜĕöàŤķǰ
 3. ÖćøÿŠÜđÿøĉöÖćøðøąßćÿĆöóĆîíŤĔĀšĒÖŠÿöćÙöĒúąĀîŠü÷ÜćîĕöàŤêŠćÜėǰìĊęđÖĊę÷ü×šĂÜĔîÖćø
ǰ ǰ ÝĆéÖĉÝÖøøöĕöàŤǰđóČęĂđñ÷ĒóøŠĕð÷ĆÜÿćíćøèßîǰ
ǰ ��ǰÖćøÝĆéÖĉÝÖøøöðøąßćÿĆöóĆîíŤđóČęĂĔĀš×šĂöĎúÖĆïñĎšðøąÖĂïÖćøìšĂÜëĉęîĒúąĂÜÙŤÖøìĊęđÖĊę÷ü
  ×šĂÜëċÜÙüćöÿĈÙĆâ×ĂÜĂčêÿćĀÖøøöĕöàŤĒúąðøąē÷ßîŤìĊęÝąĕéšøĆïêŠĂđýøþåÖĉÝ×ĂÜÝĆÜĀüĆé
  ĒúąðøąđìýǰđóČęĂĔĀšïčÙúćÖøĔîøąéĆïìšĂÜëĉęîøŠüööČĂÖĆîóĆçîćĒúąðøĆïðøčÜǰóČĚîìĊęĔĀšđðŨî
ǰ ǰ ĀîċęÜĔîÝčéĀöć÷ĒĀŠÜÖćøÝĆéÜćîĔîĂčêÿćĀÖøøöĕöàŤ

ǰ �����ǰ ÖćøðøąßćÿĆöóĆîíŤĔîêŠćÜðøąđìýǰ
 ÖćøðøąßćÿĆöóĆîíŤĔîêŠćÜðøąđìý×ĂÜǰÿÿðî�ǰöĊüĆêëčðøąÿÜÙŤđóČęĂÿČęĂÿćøǰĶðøąđìýĕì÷ķ
 ĔîÖćøđðŨîÝčéĀöć÷ĀúĆÖĔîÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĒúąÖćøĒÿéÜÿĉîÙšćǰĀøČĂ   
 ĕöàŤĔîõĎöĉõćÙđĂđßĊ÷ǰĂĊÖìĆĚÜ÷ĆÜöĊüĆêëčðøąÿÜÙŤđóČęĂÿøšćÜÙüćöđßČęĂöĆęîĔĀšÖĆïĂčêÿćĀÖøøöĕöàŤĕì÷
 ĔîđüìĊēúÖǰđóČęĂĒÿéÜýĆÖ÷õćóĔĀšñĎšÝĆéÜćîĕöàŤǰĒúąîĆÖđéĉîìćÜÖúčŠöĕöàŤđÖĉéÙüćööĆęîĔÝǰĒúą
 đúČĂÖðøąđìýĕì÷ĔîÖćøđðŨîÝčéĀöć÷ĔîÖćøÝĆéÜćîĕöàŤ×ĂÜêîǰēé÷öĊ×Ăï×Šć÷ÖćøéĈđîĉîÜćîéĆÜîĊĚ

2.2 Market Promotional Activities: TCEB organised extensive market 

promotional and PR activities including more than 10 trade shows, 15 

roadshows, and familiarisation trips for MICE entrepreneurs and media, 

covering Asia, Europe, Oceania, America, Middle East, and South Africa, to 

provide unprecedented, immersive experiences of Thailand’s MICE industry.

2.3 Public Relations and Corporate Communications: TCEB has developed 

a proactive PR plan, focusing on integration and collaboration among 

departments within the bureau and external agencies, aimed at benefitting 

Thailand’s MICE industry. The bureau’s public relations efforts can be 

divided into two categories: domestic PR and International PR.

  2.3.1 Domestic PR 

  Focusing on building a better understanding of its roles and responsibilities, 

  TCEB also emphasizes portraying the bureau’s positive image to 

  relevant industries stakeholders, from government sector organisations 

  including the Department of Export Promotion, Department of Customs, 

  Immigration Bureau, Ministry of Foreign Affairs, and Tourism Authority 

  of Thailand, as well as private sector bodies such as the Thailand 

  Incentive and Convention Association (TICA), Thai Exhibition Association 

  (TEA), Thai Hotels Association (THA), convention centres, hotels, and 

  MICE operators. With a goal to foster collaboration to drive Thailand’s

  MICE industry forward, TCEB’s domestic PR activities provide an 

  effective platform to reflect the needs of the Thai MICE sector. The  

  scope of domestic PR includes;

���¼®³�¸Ù×ÆÙÊÌÞ�
In 2013, TCEB won a total of 21 bids for international MICE events to be 

held in Thailand, of which 20 bids were for the meetings industry and 1 

bid for international exhibitions. Events included ITU Telecom World 

2013, Conference of the Electric Power Industry, and Asian Congress of 

Pediatric Infectious Diseases. TCEB also supported a total of 516 MICE 

events last year, comprising 443 meetings-related events, and 73 exhibitions. 

Supported events included Herbalife Asia Pacific Extravaganza, 65th 

World Newspaper Congress, 20th World Editor Forum, and 23rd World 

Newspaper Advertising Forum. In addition, the bureau upgraded 48 MICE 

events, while creating 13 new shows in the exhibitions industry, including 

TFBO&TRAFS 2013, ISRMAX ASIA, and Thailand Lab 2013.

���µ·´²´¹ª�¸Ù×ÆÙÊÌÞ
2.1 Corporate Rebranding: TCEB has successfully undertaken a major 

rebranding and strategic repositioning of the organization in order to 

drive new business growth. The new strategic direction was developed 

based on five key Drivers of Growth: as a Strategic Business Partner; as a 

Thought Leader and Solution Provider to stimulate creative leadership; as 

a Business Connector, facilitating new partnerships; and lastly as a MICE 

Capabilities Developer, to strengthen human resource capacity and raise 

the calibre of MICE professionals in Thailand in line with global expectations.

  1. To create awareness of the importance of the Thai MICE sector 

   through a series of comprehensive public relations and corporate 

   communications activities such as press conferences, media interviews,  

   and other media relations activities. 

  2. To drive awareness of Thailand’s MICE Cities through joint public 

   relations activities with MICE Cities, including Chiang Mai, Phuket, 

   Pattaya, and Khon Kaen

  3. To support associations’ and other stakeholders’ PR activities to 

   promote the MICE industry 

  4. To drive local engagement through educational PR activities and 

   awareness building campaigns for better understanding of MICE 

   industry benefits by targeting local operators and organisations, while 

   enabling local administrations to develop as MICE destinations. 

  2.3.2 International PR 

  TCEB’s international PR activities emphasize communicating the 

  ‘Thailand’ brand as a premiere MICE destination in Asia. The bureau 

  also focuses on reinforcing international confidence in Thailand’s 

  MICE industry, showcasing Thailand’s readiness to MICE organisers, 

  and encouraging MICE travellers to choose Thailand as their destination. 

  The scope of International PR includes;

  1. To be a centre to help media from around the world to communicate 

   Thailand to their respective audiences with key messages including 

   value for money, rich culture and abundant history, variety of 

   attractions and safety.

  2. To organise effective PR activities including tradeshows and roadshows 

   in targeted countries, along with informing stakeholders of the 

   latest updates on Thailand, through every PR channel.

  3. To join forces with the Thai Team to help drive Thailand in one 

   direction with one shared goal.
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TCEB along with industry alliances has joined forces to further develop 

Thailand’s MICE capabilities both in terms of knowledge, standards, and 

preparation for the ASEAN Economic Community. The bureau prioritises 

key development activities such as MICE Curriculum, MICE Standards, 

MOUs and partnerships to promote the MICE industry with alliances both 

domestically and internationally, including the Sapporo Convention 

Bureau, the Union of Myanmar Federation of Chambers of Commerce and 

Industry, among others.
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���ǰÖćøøĊĒïøîéŤĂÜÙŤÖøǰ ÿÿðî�ðøąÿïñúÿĈđøĘÝĔîÖćøðøĆïõćóúĆÖþèŤ×ĂÜĂÜÙŤÖøÿĎŠĒîüìćÜǰ
(SPXUIǰǰ%SJWFSǰßĎïìïćìÖćøìĈÜćîêćöĒîüìćÜñĎš×ĆïđÙúČęĂîÙüćöÿĈđøĘÝǰđîšîïìïćìÖćøđðŨîǰ
ñĎšÿøšćÜÙüćöǰøŠüööČĂÖĆïóĆîíöĉêøǰÖćøđðŨîÙĎŠÙĉéìćÜíčøÖĉÝǰÖćøđðŨîñĎšîĈÖćøÿøšćÜÿøøÙŤíčøÖĉÝÖćøđðŨîǰ
ñĎšóĆçîćïčÙúćÖøǰ Ēúąöćêøåćîǰ ĒúąÖćøđðŨîñĎšĒîąîĈđßĉÜÖú÷čìíŤǰ đóČęĂđêøĊ÷öÙüćöóøšĂöøĆïǰ
ÖćøĒ×ŠÜ×Ćî×ĂÜêúćéēúÖǰĔîĂîćÙêǰ

ǰ ��ǰÖćøïĎøèćÖćøÖĉÝÖøøöðøąßćÿĆöóĆîíŤđóČęĂÿŠÜđÿøĉöõćóúĆÖþèŤĂÜÙŤÖøǰĒúąđñ÷ĒóøŠÙüćö
  ÿĈÙĆâ×ĂÜíčøÖĉÝĕöàŤǰĂćìĉǰÖćøÝĆéÖĉÝÖøøöĒëúÜ×ŠćüǰÖćøÿĆöõćþèŤǰÿČęĂöüúßîǰÖćøÝĆé
ǰ ǰ ÖĉÝÖøøöÿČęĂöüúßîÿĆöóĆîíŤǰ
 2.ǰÖćøÝĆéÖĉÝÖøøöēÙøÜÖćøðøąßćÿĆöóĆîíŤøŠüöÖĆïÝĆÜĀüĆéêŠćÜėǰĂćìĉǰđßĊ÷ÜĔĀöŠǰõĎđÖĘêǰóĆì÷ćǰ
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 đúČĂÖðøąđìýĕì÷ĔîÖćøđðŨîÝčéĀöć÷ĔîÖćøÝĆéÜćîĕöàŤ×ĂÜêîǰēé÷öĊ×Ăï×Šć÷ÖćøéĈđîĉîÜćîéĆÜîĊĚ

2.2 Market Promotional Activities: TCEB organised extensive market 

promotional and PR activities including more than 10 trade shows, 15 

roadshows, and familiarisation trips for MICE entrepreneurs and media, 

covering Asia, Europe, Oceania, America, Middle East, and South Africa, to 

provide unprecedented, immersive experiences of Thailand’s MICE industry.

2.3 Public Relations and Corporate Communications: TCEB has developed 

a proactive PR plan, focusing on integration and collaboration among 

departments within the bureau and external agencies, aimed at benefitting 

Thailand’s MICE industry. The bureau’s public relations efforts can be 

divided into two categories: domestic PR and International PR.

  2.3.1 Domestic PR 

  Focusing on building a better understanding of its roles and responsibilities, 

  TCEB also emphasizes portraying the bureau’s positive image to 

  relevant industries stakeholders, from government sector organisations 

  including the Department of Export Promotion, Department of Customs, 

  Immigration Bureau, Ministry of Foreign Affairs, and Tourism Authority 

  of Thailand, as well as private sector bodies such as the Thailand 

  Incentive and Convention Association (TICA), Thai Exhibition Association 

  (TEA), Thai Hotels Association (THA), convention centres, hotels, and 

  MICE operators. With a goal to foster collaboration to drive Thailand’s

  MICE industry forward, TCEB’s domestic PR activities provide an 

  effective platform to reflect the needs of the Thai MICE sector. The  

  scope of domestic PR includes;
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In 2013, TCEB won a total of 21 bids for international MICE events to be 

held in Thailand, of which 20 bids were for the meetings industry and 1 

bid for international exhibitions. Events included ITU Telecom World 

2013, Conference of the Electric Power Industry, and Asian Congress of 

Pediatric Infectious Diseases. TCEB also supported a total of 516 MICE 

events last year, comprising 443 meetings-related events, and 73 exhibitions. 

Supported events included Herbalife Asia Pacific Extravaganza, 65th 

World Newspaper Congress, 20th World Editor Forum, and 23rd World 

Newspaper Advertising Forum. In addition, the bureau upgraded 48 MICE 

events, while creating 13 new shows in the exhibitions industry, including 

TFBO&TRAFS 2013, ISRMAX ASIA, and Thailand Lab 2013.
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2.1 Corporate Rebranding: TCEB has successfully undertaken a major 

rebranding and strategic repositioning of the organization in order to 

drive new business growth. The new strategic direction was developed 

based on five key Drivers of Growth: as a Strategic Business Partner; as a 

Thought Leader and Solution Provider to stimulate creative leadership; as 

a Business Connector, facilitating new partnerships; and lastly as a MICE 

Capabilities Developer, to strengthen human resource capacity and raise 

the calibre of MICE professionals in Thailand in line with global expectations.

  1. To create awareness of the importance of the Thai MICE sector 

   through a series of comprehensive public relations and corporate 

   communications activities such as press conferences, media interviews,  

   and other media relations activities. 

  2. To drive awareness of Thailand’s MICE Cities through joint public 

   relations activities with MICE Cities, including Chiang Mai, Phuket, 

   Pattaya, and Khon Kaen

  3. To support associations’ and other stakeholders’ PR activities to 

   promote the MICE industry 

  4. To drive local engagement through educational PR activities and 

   awareness building campaigns for better understanding of MICE 

   industry benefits by targeting local operators and organisations, while 

   enabling local administrations to develop as MICE destinations. 

  2.3.2 International PR 

  TCEB’s international PR activities emphasize communicating the 

  ‘Thailand’ brand as a premiere MICE destination in Asia. The bureau 

  also focuses on reinforcing international confidence in Thailand’s 

  MICE industry, showcasing Thailand’s readiness to MICE organisers, 

  and encouraging MICE travellers to choose Thailand as their destination. 

  The scope of International PR includes;

  1. To be a centre to help media from around the world to communicate 

   Thailand to their respective audiences with key messages including 

   value for money, rich culture and abundant history, variety of 

   attractions and safety.

  2. To organise effective PR activities including tradeshows and roadshows 

   in targeted countries, along with informing stakeholders of the 

   latest updates on Thailand, through every PR channel.

  3. To join forces with the Thai Team to help drive Thailand in one 

   direction with one shared goal.
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TCEB along with industry alliances has joined forces to further develop 

Thailand’s MICE capabilities both in terms of knowledge, standards, and 

preparation for the ASEAN Economic Community. The bureau prioritises 

key development activities such as MICE Curriculum, MICE Standards, 

MOUs and partnerships to promote the MICE industry with alliances both 

domestically and internationally, including the Sapporo Convention 

Bureau, the Union of Myanmar Federation of Chambers of Commerce and 

Industry, among others.

ǰ ��ǰÖćøđðŨîýĎî÷ŤÖúćÜÖćøðøąÿćîÜćîĔĀšĒÖŠÿČęĂöüúßîÝćÖìĆęüēúÖđóČęĂÿČęĂÿćøðøąđìýĕì÷
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ǰ ǰ Āúć÷×ĂÜüĆçîíøøöǰĒúąÿëćîìĊęìŠĂÜđìĊę÷üǰøüöëċÜĔĀšÙüćööĆęîĔÝĔîÙüćöðúĂéõĆ÷
 2. ÖćøÝĆéÖĉÝÖøøöðøąßćÿĆöóĆîíŤĔîÖĉÝÖøøöđìøéēßüŤǰĒúąǰēøéēßüŤǰĔîêŠćÜðøąđìýìĊęđðŨî
  ðøąđìýđðŜćĀöć÷ǰÖĈĀîéÖúčŠöðøąđìýđðŜćĀöć÷ìĊęßĆéđÝîǰđóČęĂÖćøéĈđîĉîÜćîðøąßćÿĆöóĆîíŤ
  ìĊęöĊðøąÿĉìíĉõćóǰøüöìĆĚÜøć÷ÜćîÿëćîÖćøèŤÙüćöđÙúČęĂîĕĀü×ĂÜðøąđìýĕì÷ǰđóČęĂĔĀš
ǰ ǰ ðøąßćÙöēúÖĕéšøĆïìøćïñŠćîßŠĂÜìćÜÖćøðøąßćÿĆöóĆîíŤìčÖøĎðĒïï
 3. ÖćøÝĆéÖĉÝÖøøöðøąßćÿĆöóĆîíŤǰēé÷ÙüćöøŠüööČĂÖĆïĀîŠü÷ÜćîøćßÖćø×ĂÜðøąđìýĕì÷
  ĔîêŠćÜðøąđìýđóČęĂøŠüöÖĆï×ĆïđÙúČęĂîĂčêÿćĀÖøøöĕöàŤ×ĂÜðøąđìýĔĀšđðŨîĕðĔîìĉýìćÜ
ǰ ǰ đéĊ÷üÖĆîǰ
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ĒĀŠÜÿćíćøèøĆåĒĀŠÜÿĀõćóđöĊ÷îöćøŤǰĒúąĂĊÖĀúć÷ĀîŠü÷ÜćîÿĈÙĆâìĆĚÜõćÙøĆåǰĒúąǰõćÙđĂÖßîǰǰ

TCEB strives to further develop the prosperity of the fast growing MICE 

industry, and welcome high quality MICE travellers. Attracting such a 

calibre of traveller is in line with the government’s efforts to promote high 

potential markets to achieve tourism revenue of THB 2 trillion. Helping to 

achieve this, TCEB continues to execute and implement development and 

promotional campaigns targeting both domestic and international 

markets, while revving up the industry’s capabilities for MICE professionals 

and industry standards to meet global demand. In 2013, driven by a 

major rebranding and strategic repositioning of the organisation to drive 

the buoyant industry as a growth driver, the bureau shifted its focus 

towards stimulation of creative leadership, fostering new partnerships, 

strengthening human resource capacity, and raising the calibre of MICE 

professionals in Thailand in line with global expectations. 

Enhancing the global visibility of the Thailand brand in 2013 under three key 

strategies including WIN, PROMOTE, and DEVELOP – which unite government, 

private, and all relevant stakeholders – Thailand successfully welcomed 

1,013,502 international MICE travellers, representing 13.21 per cent 

growth from 2012, and generating a total of THB 88,485 million, up 10.93 

per cent from 2012, exceeding both visitor number and revenue targets.

MICE Industry Overview 2013 108Annual Report 2013107
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ÿĆöñĆÿðøąÿïÖćøèŤǰÖćøÝĆéÜćîĕöàŤĔîðøąđìýĕì÷ǰ

���ǰéšćîÖćøðøąßćÿĆöóĆîíŤĒúąÿČęĂÿćøĂÜÙŤÖøǰÿÿðî�ǰĕéšÖĈĀîéĒñîÜćîéšćîðøąßćÿĆöóĆîíŤǰ
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2.2 Market Promotional Activities: TCEB organised extensive market 

promotional and PR activities including more than 10 trade shows, 15 

roadshows, and familiarisation trips for MICE entrepreneurs and media, 

covering Asia, Europe, Oceania, America, Middle East, and South Africa, to 

provide unprecedented, immersive experiences of Thailand’s MICE industry.

2.3 Public Relations and Corporate Communications: TCEB has developed 

a proactive PR plan, focusing on integration and collaboration among 

departments within the bureau and external agencies, aimed at benefitting 

Thailand’s MICE industry. The bureau’s public relations efforts can be 

divided into two categories: domestic PR and International PR.

  2.3.1 Domestic PR 

  Focusing on building a better understanding of its roles and responsibilities, 

  TCEB also emphasizes portraying the bureau’s positive image to 

  relevant industries stakeholders, from government sector organisations 

  including the Department of Export Promotion, Department of Customs, 

  Immigration Bureau, Ministry of Foreign Affairs, and Tourism Authority 

  of Thailand, as well as private sector bodies such as the Thailand 

  Incentive and Convention Association (TICA), Thai Exhibition Association 

  (TEA), Thai Hotels Association (THA), convention centres, hotels, and 

  MICE operators. With a goal to foster collaboration to drive Thailand’s

  MICE industry forward, TCEB’s domestic PR activities provide an 

  effective platform to reflect the needs of the Thai MICE sector. The  

  scope of domestic PR includes;
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In 2013, TCEB won a total of 21 bids for international MICE events to be 

held in Thailand, of which 20 bids were for the meetings industry and 1 

bid for international exhibitions. Events included ITU Telecom World 

2013, Conference of the Electric Power Industry, and Asian Congress of 

Pediatric Infectious Diseases. TCEB also supported a total of 516 MICE 

events last year, comprising 443 meetings-related events, and 73 exhibitions. 

Supported events included Herbalife Asia Pacific Extravaganza, 65th 

World Newspaper Congress, 20th World Editor Forum, and 23rd World 

Newspaper Advertising Forum. In addition, the bureau upgraded 48 MICE 

events, while creating 13 new shows in the exhibitions industry, including 

TFBO&TRAFS 2013, ISRMAX ASIA, and Thailand Lab 2013.
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2.1 Corporate Rebranding: TCEB has successfully undertaken a major 

rebranding and strategic repositioning of the organization in order to 

drive new business growth. The new strategic direction was developed 

based on five key Drivers of Growth: as a Strategic Business Partner; as a 

Thought Leader and Solution Provider to stimulate creative leadership; as 

a Business Connector, facilitating new partnerships; and lastly as a MICE 

Capabilities Developer, to strengthen human resource capacity and raise 

the calibre of MICE professionals in Thailand in line with global expectations.

  1. To create awareness of the importance of the Thai MICE sector 

   through a series of comprehensive public relations and corporate 

   communications activities such as press conferences, media interviews,  

   and other media relations activities. 

  2. To drive awareness of Thailand’s MICE Cities through joint public 

   relations activities with MICE Cities, including Chiang Mai, Phuket, 

   Pattaya, and Khon Kaen

  3. To support associations’ and other stakeholders’ PR activities to 

   promote the MICE industry 

  4. To drive local engagement through educational PR activities and 

   awareness building campaigns for better understanding of MICE 

   industry benefits by targeting local operators and organisations, while 

   enabling local administrations to develop as MICE destinations. 

  2.3.2 International PR 

  TCEB’s international PR activities emphasize communicating the 

  ‘Thailand’ brand as a premiere MICE destination in Asia. The bureau 

  also focuses on reinforcing international confidence in Thailand’s 

  MICE industry, showcasing Thailand’s readiness to MICE organisers, 

  and encouraging MICE travellers to choose Thailand as their destination. 

  The scope of International PR includes;

  1. To be a centre to help media from around the world to communicate 

   Thailand to their respective audiences with key messages including 

   value for money, rich culture and abundant history, variety of 

   attractions and safety.

  2. To organise effective PR activities including tradeshows and roadshows 

   in targeted countries, along with informing stakeholders of the 

   latest updates on Thailand, through every PR channel.

  3. To join forces with the Thai Team to help drive Thailand in one 

   direction with one shared goal.
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TCEB along with industry alliances has joined forces to further develop 

Thailand’s MICE capabilities both in terms of knowledge, standards, and 

preparation for the ASEAN Economic Community. The bureau prioritises 

key development activities such as MICE Curriculum, MICE Standards, 

MOUs and partnerships to promote the MICE industry with alliances both 

domestically and internationally, including the Sapporo Convention 

Bureau, the Union of Myanmar Federation of Chambers of Commerce and 

Industry, among others.
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Conventions

Incentives

Meetings

Exhibitions

Total

2012

292,038

218,808

220,042

164,336

895,224

2013

315,961

247,936

258,286

191,319

1,013,502

Growth

8.19%

13.31%

17.38%

16.42%

13.21%

2012

28,224

14,423

24,412

12,711

79,770

MICE Travellers
Industry

Revenue (THB million)

®ÓÉÚØÙ×Þ�µÊ×ËÔ×ÒÆÓÈÊ
2012 VS 2013

2013

31,254

15,816

26,891

14,524

88,485

Growth

10.74%

9.66%

10.15%

14.26%

10.93%
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Asia was the largest market source for MICE visitors, representing 75.25 
per cent of all MICE visitors, followed by Europe, with 10.06 per cent, and 
USA, with 4.72 per cent. The top five source countries were China, India, 
Malaysia, Japan and Singapore.
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2.2 Market Promotional Activities: TCEB organised extensive market 
promotional and PR activities including more than 10 trade shows, 15 
roadshows, and familiarisation trips for MICE entrepreneurs and media, 
covering Asia, Europe, Oceania, America, Middle East, and South Africa, to 
provide unprecedented, immersive experiences of Thailand’s MICE industry.

2.3 Public Relations and Corporate Communications: TCEB has developed 
a proactive PR plan, focusing on integration and collaboration among 
departments within the bureau and external agencies, aimed at benefitting 
Thailand’s MICE industry. The bureau’s public relations efforts can be 
divided into two categories: domestic PR and International PR.
  2.3.1 Domestic PR 
  Focusing on building a better understanding of its roles and responsibilities, 
  TCEB also emphasizes portraying the bureau’s positive image to 
  relevant industries stakeholders, from government sector organisations 
  including the Department of Export Promotion, Department of Customs, 
  Immigration Bureau, Ministry of Foreign Affairs, and Tourism Authority 
  of Thailand, as well as private sector bodies such as the Thailand 
  Incentive and Convention Association (TICA), Thai Exhibition Association 
  (TEA), Thai Hotels Association (THA), convention centres, hotels, and 
  MICE operators. With a goal to foster collaboration to drive Thailand’s
  MICE industry forward, TCEB’s domestic PR activities provide an 
  effective platform to reflect the needs of the Thai MICE sector. The  
  scope of domestic PR includes;
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In 2013, TCEB won a total of 21 bids for international MICE events to be 
held in Thailand, of which 20 bids were for the meetings industry and 1 
bid for international exhibitions. Events included ITU Telecom World 
2013, Conference of the Electric Power Industry, and Asian Congress of 
Pediatric Infectious Diseases. TCEB also supported a total of 516 MICE 
events last year, comprising 443 meetings-related events, and 73 exhibitions. 
Supported events included Herbalife Asia Pacific Extravaganza, 65th 
World Newspaper Congress, 20th World Editor Forum, and 23rd World 
Newspaper Advertising Forum. In addition, the bureau upgraded 48 MICE 
events, while creating 13 new shows in the exhibitions industry, including 
TFBO&TRAFS 2013, ISRMAX ASIA, and Thailand Lab 2013.
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2.1 Corporate Rebranding: TCEB has successfully undertaken a major 
rebranding and strategic repositioning of the organization in order to 
drive new business growth. The new strategic direction was developed 
based on five key Drivers of Growth: as a Strategic Business Partner; as a 
Thought Leader and Solution Provider to stimulate creative leadership; as 
a Business Connector, facilitating new partnerships; and lastly as a MICE 
Capabilities Developer, to strengthen human resource capacity and raise 
the calibre of MICE professionals in Thailand in line with global expectations.

  1. To create awareness of the importance of the Thai MICE sector 
   through a series of comprehensive public relations and corporate 
   communications activities such as press conferences, media interviews,  
   and other media relations activities. 
  2. To drive awareness of Thailand’s MICE Cities through joint public 
   relations activities with MICE Cities, including Chiang Mai, Phuket, 
   Pattaya, and Khon Kaen
  3. To support associations’ and other stakeholders’ PR activities to 
   promote the MICE industry 
  4. To drive local engagement through educational PR activities and 
   awareness building campaigns for better understanding of MICE 
   industry benefits by targeting local operators and organisations, while 
   enabling local administrations to develop as MICE destinations. 

  2.3.2 International PR 
  TCEB’s international PR activities emphasize communicating the 
  ‘Thailand’ brand as a premiere MICE destination in Asia. The bureau 
  also focuses on reinforcing international confidence in Thailand’s 
  MICE industry, showcasing Thailand’s readiness to MICE organisers, 
  and encouraging MICE travellers to choose Thailand as their destination. 
  The scope of International PR includes;

  1. To be a centre to help media from around the world to communicate 
   Thailand to their respective audiences with key messages including 
   value for money, rich culture and abundant history, variety of 
   attractions and safety.
  2. To organise effective PR activities including tradeshows and roadshows 
   in targeted countries, along with informing stakeholders of the 
   latest updates on Thailand, through every PR channel.
  3. To join forces with the Thai Team to help drive Thailand in one 
   direction with one shared goal.
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TCEB along with industry alliances has joined forces to further develop 
Thailand’s MICE capabilities both in terms of knowledge, standards, and 
preparation for the ASEAN Economic Community. The bureau prioritises 
key development activities such as MICE Curriculum, MICE Standards, 
MOUs and partnerships to promote the MICE industry with alliances both 
domestically and internationally, including the Sapporo Convention 
Bureau, the Union of Myanmar Federation of Chambers of Commerce and 
Industry, among others.
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êúćéđðŜćĀöć÷ǰĔîõĎöĉõćÙđĂđàĊ÷ǰ÷čēøðǰēĂđßĊ÷đîĊ÷ǰĂđöøĉÖćǰêąüĆîĂĂÖÖúćÜǰĒúąĒĂôøĉÖćĔêšđ×šćǰ
ÿĆöñĆÿðøąÿïÖćøèŤǰÖćøÝĆéÜćîĕöàŤĔîðøąđìýĕì÷ǰ

���ǰéšćîÖćøðøąßćÿĆöóĆîíŤĒúąÿČęĂÿćøĂÜÙŤÖøǰÿÿðî�ǰĕéšÖĈĀîéĒñîÜćîéšćîðøąßćÿĆöóĆîíŤǰ
đßĉÜøčÖǰöčŠÜđîšîÖćøïĎøèćÖćøìĈÜćîøŠüöÖĆïĀîŠü÷ÜćîêŠćÜėǰìĆĚÜõć÷ĔîĒúąõć÷îĂÖĂÜÙŤÖøĂ÷ŠćÜǰ
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ĂčêÿćĀÖøøöÖćøÝĆéǰðøąßčöĒúąÖćøĒÿéÜÿĉîÙšć×ĂÜðøąđìýĕì÷ǰēé÷ĔîðŦÝÝčïĆîǰÿÿðî�ǰĒ÷ÖÖćø 
éĈđîĉîÜćîéšćîÖćøǰðøąßćÿĆöóĆîíŤĂĂÖđðŨîǰ�ǰøąéĆïǰĕéšĒÖŠǰÖćøðøąßćÿĆöóĆîíŤõć÷Ĕîðøąđìýǰ
ĒúąÖćøðøąßćÿĆöóĆîíŤĔîêŠćÜðøąđìýǰ đóČęĂÿŠÜđÿøĉöĔĀšðøąđìýĕì÷đðŨîýĎî÷ŤÖúćÜ×ĂÜÖćøÝĆéǰ
ðøąßčöǰĒúąÖćøĒÿéÜÿĉîÙšć×ĂÜõĎöĉõćÙđĂđßĊ÷êćöóĆîíÖĉÝĀúĆÖ×ĂÜĂÜÙŤÖø
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 ĕöàŤǰìĆĚÜĀîŠü÷ÜćîõćÙøĆåïćúǰĂćìĉǰÖøöÿŠÜđÿøĉöÖćøÿŠÜĂĂÖǰÖøöýčúÖćÖøǰÿĈîĆÖÜćîêøüÝÙî
 đ×šćđöČĂÜǰÖøąìøüÜÖćøêŠćÜðøąđìýǰÖćøìŠĂÜđìĊę÷üĒĀŠÜðøąđìýǰĒúąĀîŠü÷ÜćîĂČęîėǰêúĂéÝî
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ǰ ǰ ×ĂîĒÖŠîǰđóČęĂÿŠÜđÿøĉöõćóúĆÖþèŤĔîÖćøđðŨîǰĶîÙøĒĀŠÜĕöàŤķǰ
 3. ÖćøÿŠÜđÿøĉöÖćøðøąßćÿĆöóĆîíŤĔĀšĒÖŠÿöćÙöĒúąĀîŠü÷ÜćîĕöàŤêŠćÜėǰìĊęđÖĊę÷ü×šĂÜĔîÖćø
ǰ ǰ ÝĆéÖĉÝÖøøöĕöàŤǰđóČęĂđñ÷ĒóøŠĕð÷ĆÜÿćíćøèßîǰ
ǰ ��ǰÖćøÝĆéÖĉÝÖøøöðøąßćÿĆöóĆîíŤđóČęĂĔĀš×šĂöĎúÖĆïñĎšðøąÖĂïÖćøìšĂÜëĉęîĒúąĂÜÙŤÖøìĊęđÖĊę÷ü
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 ĕöàŤĔîõĎöĉõćÙđĂđßĊ÷ǰĂĊÖìĆĚÜ÷ĆÜöĊüĆêëčðøąÿÜÙŤđóČęĂÿøšćÜÙüćöđßČęĂöĆęîĔĀšÖĆïĂčêÿćĀÖøøöĕöàŤĕì÷
 ĔîđüìĊēúÖǰđóČęĂĒÿéÜýĆÖ÷õćóĔĀšñĎšÝĆéÜćîĕöàŤǰĒúąîĆÖđéĉîìćÜÖúčŠöĕöàŤđÖĉéÙüćööĆęîĔÝǰĒúą
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2.2 Market Promotional Activities: TCEB organised extensive market 

promotional and PR activities including more than 10 trade shows, 15 

roadshows, and familiarisation trips for MICE entrepreneurs and media, 

covering Asia, Europe, Oceania, America, Middle East, and South Africa, to 

provide unprecedented, immersive experiences of Thailand’s MICE industry.

2.3 Public Relations and Corporate Communications: TCEB has developed 

a proactive PR plan, focusing on integration and collaboration among 

departments within the bureau and external agencies, aimed at benefitting 

Thailand’s MICE industry. The bureau’s public relations efforts can be 

divided into two categories: domestic PR and International PR.

  2.3.1 Domestic PR 

  Focusing on building a better understanding of its roles and responsibilities, 

  TCEB also emphasizes portraying the bureau’s positive image to 

  relevant industries stakeholders, from government sector organisations 

  including the Department of Export Promotion, Department of Customs, 

  Immigration Bureau, Ministry of Foreign Affairs, and Tourism Authority 

  of Thailand, as well as private sector bodies such as the Thailand 

  Incentive and Convention Association (TICA), Thai Exhibition Association 

  (TEA), Thai Hotels Association (THA), convention centres, hotels, and 

  MICE operators. With a goal to foster collaboration to drive Thailand’s

  MICE industry forward, TCEB’s domestic PR activities provide an 

  effective platform to reflect the needs of the Thai MICE sector. The  

  scope of domestic PR includes;

���¼®³�¸Ù×ÆÙÊÌÞ�
In 2013, TCEB won a total of 21 bids for international MICE events to be 

held in Thailand, of which 20 bids were for the meetings industry and 1 

bid for international exhibitions. Events included ITU Telecom World 

2013, Conference of the Electric Power Industry, and Asian Congress of 

Pediatric Infectious Diseases. TCEB also supported a total of 516 MICE 

events last year, comprising 443 meetings-related events, and 73 exhibitions. 

Supported events included Herbalife Asia Pacific Extravaganza, 65th 

World Newspaper Congress, 20th World Editor Forum, and 23rd World 

Newspaper Advertising Forum. In addition, the bureau upgraded 48 MICE 

events, while creating 13 new shows in the exhibitions industry, including 

TFBO&TRAFS 2013, ISRMAX ASIA, and Thailand Lab 2013.

���µ·´²´¹ª�¸Ù×ÆÙÊÌÞ
2.1 Corporate Rebranding: TCEB has successfully undertaken a major 

rebranding and strategic repositioning of the organization in order to 

drive new business growth. The new strategic direction was developed 

based on five key Drivers of Growth: as a Strategic Business Partner; as a 

Thought Leader and Solution Provider to stimulate creative leadership; as 

a Business Connector, facilitating new partnerships; and lastly as a MICE 

Capabilities Developer, to strengthen human resource capacity and raise 

the calibre of MICE professionals in Thailand in line with global expectations.

  1. To create awareness of the importance of the Thai MICE sector 

   through a series of comprehensive public relations and corporate 

   communications activities such as press conferences, media interviews,  

   and other media relations activities. 

  2. To drive awareness of Thailand’s MICE Cities through joint public 

   relations activities with MICE Cities, including Chiang Mai, Phuket, 

   Pattaya, and Khon Kaen

  3. To support associations’ and other stakeholders’ PR activities to 

   promote the MICE industry 

  4. To drive local engagement through educational PR activities and 

   awareness building campaigns for better understanding of MICE 

   industry benefits by targeting local operators and organisations, while 

   enabling local administrations to develop as MICE destinations. 

  2.3.2 International PR 

  TCEB’s international PR activities emphasize communicating the 

  ‘Thailand’ brand as a premiere MICE destination in Asia. The bureau 

  also focuses on reinforcing international confidence in Thailand’s 

  MICE industry, showcasing Thailand’s readiness to MICE organisers, 

  and encouraging MICE travellers to choose Thailand as their destination. 

  The scope of International PR includes;

  1. To be a centre to help media from around the world to communicate 

   Thailand to their respective audiences with key messages including 

   value for money, rich culture and abundant history, variety of 

   attractions and safety.

  2. To organise effective PR activities including tradeshows and roadshows 

   in targeted countries, along with informing stakeholders of the 

   latest updates on Thailand, through every PR channel.

  3. To join forces with the Thai Team to help drive Thailand in one 

   direction with one shared goal.

���©ª»ª±´µ�¸Ù×ÆÙÊÌÞ
TCEB along with industry alliances has joined forces to further develop 

Thailand’s MICE capabilities both in terms of knowledge, standards, and 

preparation for the ASEAN Economic Community. The bureau prioritises 

key development activities such as MICE Curriculum, MICE Standards, 

MOUs and partnerships to promote the MICE industry with alliances both 

domestically and internationally, including the Sapporo Convention 

Bureau, the Union of Myanmar Federation of Chambers of Commerce and 

Industry, among others.
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2.2 Market Promotional Activities: TCEB organised extensive market 

promotional and PR activities including more than 10 trade shows, 15 

roadshows, and familiarisation trips for MICE entrepreneurs and media, 

covering Asia, Europe, Oceania, America, Middle East, and South Africa, to 

provide unprecedented, immersive experiences of Thailand’s MICE industry.

2.3 Public Relations and Corporate Communications: TCEB has developed 

a proactive PR plan, focusing on integration and collaboration among 

departments within the bureau and external agencies, aimed at benefitting 

Thailand’s MICE industry. The bureau’s public relations efforts can be 

divided into two categories: domestic PR and International PR.

  2.3.1 Domestic PR 

  Focusing on building a better understanding of its roles and responsibilities, 

  TCEB also emphasizes portraying the bureau’s positive image to 

  relevant industries stakeholders, from government sector organisations 

  including the Department of Export Promotion, Department of Customs, 

  Immigration Bureau, Ministry of Foreign Affairs, and Tourism Authority 

  of Thailand, as well as private sector bodies such as the Thailand 

  Incentive and Convention Association (TICA), Thai Exhibition Association 

  (TEA), Thai Hotels Association (THA), convention centres, hotels, and 

  MICE operators. With a goal to foster collaboration to drive Thailand’s

  MICE industry forward, TCEB’s domestic PR activities provide an 

  effective platform to reflect the needs of the Thai MICE sector. The  

  scope of domestic PR includes;
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In 2013, TCEB won a total of 21 bids for international MICE events to be 

held in Thailand, of which 20 bids were for the meetings industry and 1 

bid for international exhibitions. Events included ITU Telecom World 

2013, Conference of the Electric Power Industry, and Asian Congress of 

Pediatric Infectious Diseases. TCEB also supported a total of 516 MICE 

events last year, comprising 443 meetings-related events, and 73 exhibitions. 

Supported events included Herbalife Asia Pacific Extravaganza, 65th 

World Newspaper Congress, 20th World Editor Forum, and 23rd World 

Newspaper Advertising Forum. In addition, the bureau upgraded 48 MICE 

events, while creating 13 new shows in the exhibitions industry, including 

TFBO&TRAFS 2013, ISRMAX ASIA, and Thailand Lab 2013.
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2.1 Corporate Rebranding: TCEB has successfully undertaken a major 

rebranding and strategic repositioning of the organization in order to 

drive new business growth. The new strategic direction was developed 

based on five key Drivers of Growth: as a Strategic Business Partner; as a 

Thought Leader and Solution Provider to stimulate creative leadership; as 

a Business Connector, facilitating new partnerships; and lastly as a MICE 

Capabilities Developer, to strengthen human resource capacity and raise 

the calibre of MICE professionals in Thailand in line with global expectations.

  1. To create awareness of the importance of the Thai MICE sector 

   through a series of comprehensive public relations and corporate 

   communications activities such as press conferences, media interviews,  

   and other media relations activities. 

  2. To drive awareness of Thailand’s MICE Cities through joint public 

   relations activities with MICE Cities, including Chiang Mai, Phuket, 

   Pattaya, and Khon Kaen

  3. To support associations’ and other stakeholders’ PR activities to 

   promote the MICE industry 

  4. To drive local engagement through educational PR activities and 

   awareness building campaigns for better understanding of MICE 

   industry benefits by targeting local operators and organisations, while 

   enabling local administrations to develop as MICE destinations. 

  2.3.2 International PR 

  TCEB’s international PR activities emphasize communicating the 

  ‘Thailand’ brand as a premiere MICE destination in Asia. The bureau 

  also focuses on reinforcing international confidence in Thailand’s 

  MICE industry, showcasing Thailand’s readiness to MICE organisers, 

  and encouraging MICE travellers to choose Thailand as their destination. 

  The scope of International PR includes;

  1. To be a centre to help media from around the world to communicate 

   Thailand to their respective audiences with key messages including 

   value for money, rich culture and abundant history, variety of 

   attractions and safety.

  2. To organise effective PR activities including tradeshows and roadshows 

   in targeted countries, along with informing stakeholders of the 

   latest updates on Thailand, through every PR channel.

  3. To join forces with the Thai Team to help drive Thailand in one 

   direction with one shared goal.
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TCEB along with industry alliances has joined forces to further develop 

Thailand’s MICE capabilities both in terms of knowledge, standards, and 

preparation for the ASEAN Economic Community. The bureau prioritises 

key development activities such as MICE Curriculum, MICE Standards, 

MOUs and partnerships to promote the MICE industry with alliances both 

domestically and internationally, including the Sapporo Convention 

Bureau, the Union of Myanmar Federation of Chambers of Commerce and 

Industry, among others.
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2.2 Market Promotional Activities: TCEB organised extensive market 

promotional and PR activities including more than 10 trade shows, 15 

roadshows, and familiarisation trips for MICE entrepreneurs and media, 

covering Asia, Europe, Oceania, America, Middle East, and South Africa, to 

provide unprecedented, immersive experiences of Thailand’s MICE industry.

2.3 Public Relations and Corporate Communications: TCEB has developed 

a proactive PR plan, focusing on integration and collaboration among 

departments within the bureau and external agencies, aimed at benefitting 

Thailand’s MICE industry. The bureau’s public relations efforts can be 

divided into two categories: domestic PR and International PR.

  2.3.1 Domestic PR 

  Focusing on building a better understanding of its roles and responsibilities, 

  TCEB also emphasizes portraying the bureau’s positive image to 

  relevant industries stakeholders, from government sector organisations 

  including the Department of Export Promotion, Department of Customs, 

  Immigration Bureau, Ministry of Foreign Affairs, and Tourism Authority 

  of Thailand, as well as private sector bodies such as the Thailand 

  Incentive and Convention Association (TICA), Thai Exhibition Association 

  (TEA), Thai Hotels Association (THA), convention centres, hotels, and 

  MICE operators. With a goal to foster collaboration to drive Thailand’s

  MICE industry forward, TCEB’s domestic PR activities provide an 

  effective platform to reflect the needs of the Thai MICE sector. The  

  scope of domestic PR includes;
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In 2013, TCEB won a total of 21 bids for international MICE events to be 

held in Thailand, of which 20 bids were for the meetings industry and 1 

bid for international exhibitions. Events included ITU Telecom World 

2013, Conference of the Electric Power Industry, and Asian Congress of 

Pediatric Infectious Diseases. TCEB also supported a total of 516 MICE 

events last year, comprising 443 meetings-related events, and 73 exhibitions. 

Supported events included Herbalife Asia Pacific Extravaganza, 65th 

World Newspaper Congress, 20th World Editor Forum, and 23rd World 

Newspaper Advertising Forum. In addition, the bureau upgraded 48 MICE 

events, while creating 13 new shows in the exhibitions industry, including 

TFBO&TRAFS 2013, ISRMAX ASIA, and Thailand Lab 2013.
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2.1 Corporate Rebranding: TCEB has successfully undertaken a major 

rebranding and strategic repositioning of the organization in order to 

drive new business growth. The new strategic direction was developed 

based on five key Drivers of Growth: as a Strategic Business Partner; as a 

Thought Leader and Solution Provider to stimulate creative leadership; as 

a Business Connector, facilitating new partnerships; and lastly as a MICE 

Capabilities Developer, to strengthen human resource capacity and raise 

the calibre of MICE professionals in Thailand in line with global expectations.

  1. To create awareness of the importance of the Thai MICE sector 

   through a series of comprehensive public relations and corporate 

   communications activities such as press conferences, media interviews,  

   and other media relations activities. 

  2. To drive awareness of Thailand’s MICE Cities through joint public 

   relations activities with MICE Cities, including Chiang Mai, Phuket, 

   Pattaya, and Khon Kaen

  3. To support associations’ and other stakeholders’ PR activities to 

   promote the MICE industry 

  4. To drive local engagement through educational PR activities and 

   awareness building campaigns for better understanding of MICE 

   industry benefits by targeting local operators and organisations, while 

   enabling local administrations to develop as MICE destinations. 

  2.3.2 International PR 

  TCEB’s international PR activities emphasize communicating the 

  ‘Thailand’ brand as a premiere MICE destination in Asia. The bureau 

  also focuses on reinforcing international confidence in Thailand’s 

  MICE industry, showcasing Thailand’s readiness to MICE organisers, 

  and encouraging MICE travellers to choose Thailand as their destination. 

  The scope of International PR includes;

  1. To be a centre to help media from around the world to communicate 

   Thailand to their respective audiences with key messages including 

   value for money, rich culture and abundant history, variety of 

   attractions and safety.

  2. To organise effective PR activities including tradeshows and roadshows 

   in targeted countries, along with informing stakeholders of the 

   latest updates on Thailand, through every PR channel.

  3. To join forces with the Thai Team to help drive Thailand in one 

   direction with one shared goal.

���©ª»ª±´µ�¸Ù×ÆÙÊÌÞ
TCEB along with industry alliances has joined forces to further develop 

Thailand’s MICE capabilities both in terms of knowledge, standards, and 

preparation for the ASEAN Economic Community. The bureau prioritises 

key development activities such as MICE Curriculum, MICE Standards, 

MOUs and partnerships to promote the MICE industry with alliances both 

domestically and internationally, including the Sapporo Convention 

Bureau, the Union of Myanmar Federation of Chambers of Commerce and 

Industry, among others.
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2.2 Market Promotional Activities: TCEB organised extensive market 

promotional and PR activities including more than 10 trade shows, 15 

roadshows, and familiarisation trips for MICE entrepreneurs and media, 

covering Asia, Europe, Oceania, America, Middle East, and South Africa, to 

provide unprecedented, immersive experiences of Thailand’s MICE industry.

2.3 Public Relations and Corporate Communications: TCEB has developed 

a proactive PR plan, focusing on integration and collaboration among 

departments within the bureau and external agencies, aimed at benefitting 

Thailand’s MICE industry. The bureau’s public relations efforts can be 

divided into two categories: domestic PR and International PR.

  2.3.1 Domestic PR 

  Focusing on building a better understanding of its roles and responsibilities, 

  TCEB also emphasizes portraying the bureau’s positive image to 

  relevant industries stakeholders, from government sector organisations 

  including the Department of Export Promotion, Department of Customs, 

  Immigration Bureau, Ministry of Foreign Affairs, and Tourism Authority 

  of Thailand, as well as private sector bodies such as the Thailand 

  Incentive and Convention Association (TICA), Thai Exhibition Association 

  (TEA), Thai Hotels Association (THA), convention centres, hotels, and 

  MICE operators. With a goal to foster collaboration to drive Thailand’s

  MICE industry forward, TCEB’s domestic PR activities provide an 

  effective platform to reflect the needs of the Thai MICE sector. The  

  scope of domestic PR includes;
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In 2013, TCEB won a total of 21 bids for international MICE events to be 

held in Thailand, of which 20 bids were for the meetings industry and 1 

bid for international exhibitions. Events included ITU Telecom World 

2013, Conference of the Electric Power Industry, and Asian Congress of 

Pediatric Infectious Diseases. TCEB also supported a total of 516 MICE 

events last year, comprising 443 meetings-related events, and 73 exhibitions. 

Supported events included Herbalife Asia Pacific Extravaganza, 65th 

World Newspaper Congress, 20th World Editor Forum, and 23rd World 

Newspaper Advertising Forum. In addition, the bureau upgraded 48 MICE 

events, while creating 13 new shows in the exhibitions industry, including 

TFBO&TRAFS 2013, ISRMAX ASIA, and Thailand Lab 2013.
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2.1 Corporate Rebranding: TCEB has successfully undertaken a major 

rebranding and strategic repositioning of the organization in order to 

drive new business growth. The new strategic direction was developed 

based on five key Drivers of Growth: as a Strategic Business Partner; as a 

Thought Leader and Solution Provider to stimulate creative leadership; as 

a Business Connector, facilitating new partnerships; and lastly as a MICE 

Capabilities Developer, to strengthen human resource capacity and raise 

the calibre of MICE professionals in Thailand in line with global expectations.

  1. To create awareness of the importance of the Thai MICE sector 

   through a series of comprehensive public relations and corporate 

   communications activities such as press conferences, media interviews,  

   and other media relations activities. 

  2. To drive awareness of Thailand’s MICE Cities through joint public 

   relations activities with MICE Cities, including Chiang Mai, Phuket, 

   Pattaya, and Khon Kaen

  3. To support associations’ and other stakeholders’ PR activities to 

   promote the MICE industry 

  4. To drive local engagement through educational PR activities and 

   awareness building campaigns for better understanding of MICE 

   industry benefits by targeting local operators and organisations, while 

   enabling local administrations to develop as MICE destinations. 

  2.3.2 International PR 

  TCEB’s international PR activities emphasize communicating the 

  ‘Thailand’ brand as a premiere MICE destination in Asia. The bureau 

  also focuses on reinforcing international confidence in Thailand’s 

  MICE industry, showcasing Thailand’s readiness to MICE organisers, 

  and encouraging MICE travellers to choose Thailand as their destination. 

  The scope of International PR includes;

  1. To be a centre to help media from around the world to communicate 

   Thailand to their respective audiences with key messages including 

   value for money, rich culture and abundant history, variety of 

   attractions and safety.

  2. To organise effective PR activities including tradeshows and roadshows 

   in targeted countries, along with informing stakeholders of the 

   latest updates on Thailand, through every PR channel.

  3. To join forces with the Thai Team to help drive Thailand in one 

   direction with one shared goal.

���©ª»ª±´µ�¸Ù×ÆÙÊÌÞ
TCEB along with industry alliances has joined forces to further develop 

Thailand’s MICE capabilities both in terms of knowledge, standards, and 

preparation for the ASEAN Economic Community. The bureau prioritises 

key development activities such as MICE Curriculum, MICE Standards, 

MOUs and partnerships to promote the MICE industry with alliances both 

domestically and internationally, including the Sapporo Convention 

Bureau, the Union of Myanmar Federation of Chambers of Commerce and 

Industry, among others.
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2.2 Market Promotional Activities: TCEB organised extensive market 

promotional and PR activities including more than 10 trade shows, 15 

roadshows, and familiarisation trips for MICE entrepreneurs and media, 

covering Asia, Europe, Oceania, America, Middle East, and South Africa, to 

provide unprecedented, immersive experiences of Thailand’s MICE industry.

2.3 Public Relations and Corporate Communications: TCEB has developed 

a proactive PR plan, focusing on integration and collaboration among 

departments within the bureau and external agencies, aimed at benefitting 

Thailand’s MICE industry. The bureau’s public relations efforts can be 

divided into two categories: domestic PR and International PR.

  2.3.1 Domestic PR 

  Focusing on building a better understanding of its roles and responsibilities, 

  TCEB also emphasizes portraying the bureau’s positive image to 

  relevant industries stakeholders, from government sector organisations 

  including the Department of Export Promotion, Department of Customs, 

  Immigration Bureau, Ministry of Foreign Affairs, and Tourism Authority 

  of Thailand, as well as private sector bodies such as the Thailand 

  Incentive and Convention Association (TICA), Thai Exhibition Association 

  (TEA), Thai Hotels Association (THA), convention centres, hotels, and 

  MICE operators. With a goal to foster collaboration to drive Thailand’s

  MICE industry forward, TCEB’s domestic PR activities provide an 

  effective platform to reflect the needs of the Thai MICE sector. The  

  scope of domestic PR includes;

���¼®³�¸Ù×ÆÙÊÌÞ�
In 2013, TCEB won a total of 21 bids for international MICE events to be 

held in Thailand, of which 20 bids were for the meetings industry and 1 

bid for international exhibitions. Events included ITU Telecom World 

2013, Conference of the Electric Power Industry, and Asian Congress of 

Pediatric Infectious Diseases. TCEB also supported a total of 516 MICE 

events last year, comprising 443 meetings-related events, and 73 exhibitions. 

Supported events included Herbalife Asia Pacific Extravaganza, 65th 

World Newspaper Congress, 20th World Editor Forum, and 23rd World 

Newspaper Advertising Forum. In addition, the bureau upgraded 48 MICE 

events, while creating 13 new shows in the exhibitions industry, including 

TFBO&TRAFS 2013, ISRMAX ASIA, and Thailand Lab 2013.

���µ·´²´¹ª�¸Ù×ÆÙÊÌÞ
2.1 Corporate Rebranding: TCEB has successfully undertaken a major 

rebranding and strategic repositioning of the organization in order to 

drive new business growth. The new strategic direction was developed 

based on five key Drivers of Growth: as a Strategic Business Partner; as a 

Thought Leader and Solution Provider to stimulate creative leadership; as 

a Business Connector, facilitating new partnerships; and lastly as a MICE 

Capabilities Developer, to strengthen human resource capacity and raise 

the calibre of MICE professionals in Thailand in line with global expectations.

  1. To create awareness of the importance of the Thai MICE sector 

   through a series of comprehensive public relations and corporate 

   communications activities such as press conferences, media interviews,  

   and other media relations activities. 

  2. To drive awareness of Thailand’s MICE Cities through joint public 

   relations activities with MICE Cities, including Chiang Mai, Phuket, 

   Pattaya, and Khon Kaen

  3. To support associations’ and other stakeholders’ PR activities to 

   promote the MICE industry 

  4. To drive local engagement through educational PR activities and 

   awareness building campaigns for better understanding of MICE 

   industry benefits by targeting local operators and organisations, while 

   enabling local administrations to develop as MICE destinations. 

  2.3.2 International PR 

  TCEB’s international PR activities emphasize communicating the 

  ‘Thailand’ brand as a premiere MICE destination in Asia. The bureau 

  also focuses on reinforcing international confidence in Thailand’s 

  MICE industry, showcasing Thailand’s readiness to MICE organisers, 

  and encouraging MICE travellers to choose Thailand as their destination. 

  The scope of International PR includes;

  1. To be a centre to help media from around the world to communicate 

   Thailand to their respective audiences with key messages including 

   value for money, rich culture and abundant history, variety of 

   attractions and safety.

  2. To organise effective PR activities including tradeshows and roadshows 

   in targeted countries, along with informing stakeholders of the 

   latest updates on Thailand, through every PR channel.

  3. To join forces with the Thai Team to help drive Thailand in one 

   direction with one shared goal.

���©ª»ª±´µ�¸Ù×ÆÙÊÌÞ
TCEB along with industry alliances has joined forces to further develop 

Thailand’s MICE capabilities both in terms of knowledge, standards, and 

preparation for the ASEAN Economic Community. The bureau prioritises 

key development activities such as MICE Curriculum, MICE Standards, 

MOUs and partnerships to promote the MICE industry with alliances both 

domestically and internationally, including the Sapporo Convention 

Bureau, the Union of Myanmar Federation of Chambers of Commerce and 

Industry, among others.
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Domestic MICE promotion is also considered an important mission for 

TCEB. With strong support from stakeholders, Domestic MICE has become 

another driver of growth for the country’s broader economy. In 2013, 

TCEB supported 11 Domestic MICE events, devised three new Domestic 

MICE events, and upgraded a myriad of Domestic MICE events including 

the 80th Anniversary of the Thai Chamber of Commerce, the HR Day 2012 

Global Business Dialogue, and the Thailand Tourism Festival 2013. 

TCEB also supported eight Domestic Exhibitions, of which three were 

upgraded shows, two were cloned shows, and one was a newly devised 

show. Domestic Exhibitions in 2013 included Furnitech Dinner Talk 2013, 

and Food Restaurant & Equipment Show Khon Kaen.

Overall, the Domestic MICE industry grew by 2.33 per cent or 4.4 million 

domestic travellers, earning the Thai economy a total of THB12,782 

million, representing 2.58 per cent growth. For MICE City developments, 

TCEB has laid the foundations for betterment of the growing Domestic 

MICE industry, especially in the key strategic cities, with initiatives such 

as collaboration with Chiang Mai Province for the Chiang Mai MICE City 

Roadmap, and the development of MICE Cities and MICE Clusters, which 

consequently led to the appointment of Khon Kaen as the latest addition 

to Thailand’s MICE Cities.
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Overall, a total of 88,326 overseas delegates participated in TCEB-supported 
meeting events, generating an average 8.718 billion Baht. Details are 
provided in the following sections.

TCEB Support for Meetings Events
Meetings and Inventive Travel
TCEB supported 349 meetings and incentive travel events in Thailand via 
the Event Support Subsidy scheme. The 68,338 overseas participants in 
these events generated earnings of 5.653 billion Baht, categorized into the 
following market segments:

1. Asia: 61,768 delegates, with earnings of 5.11 billion Baht
� 
�East Asian market (China, Japan, Hong Kong, Taiwan, Korea) 17,174 
  delegates, with earnings of 1.421  billion Baht 
� 
� South Asia (India, Pakistan, Sri Lanka) 16,340 delegates, with earnings 
  of 1.352 billion Baht
� 
� Southeast Asia (Indonesia, Malaysia, Singapore, Philippines, Vietnam) 
  28,254 delegates, with earnings of  2.337 billion Baht

2. Europe (Belgium, Germany, Portugal, Russia, United Kingdom): 2,502 
 delegates, with earnings of 207 million Baht

3. Other markets (e.g. Oceania, America): 4,068 delegates, with earnings 
 of 336 million Baht

Conventions
TCEB supported a total of 96 international conferences, attracting a total of 
30,988 delegates and generating earnings of 3.065 billion Baht. Selected key 
events are listed below:

1. Asia Pacific Digestive Week (APDW)
 Overseas delegates: 2,261
 Average earnings: 224 million Baht 
2. Asian Pacific Society of Cardiology 2013 Congress (APSC 2013)
 Overseas delegates: 1,214
 Average earnings: 120 million Baht 
3. 15th World Cargo Alliance Conference & 5th WCA Family Worldwide 
 Conference (15th WCA Conference & 5th WCA Family Worldwide Conference) 
 Overseas delegates: 1,818
 Average earnings: 180 million Baht 
4. The 16th Meeting of the Conference of the Parties to the Convention on 
 International Trade in Endangered Species of Wild Fauna and Flora 
 (CITES CoP 16)
 Overseas delegates: 2,500
 Average earnings: 247 million Baht 
5. 4th World Anesthesia Convention (NWAC 2013) 
 Overseas delegates: 715
 Average earnings:  71 million Baht 
6. 2nd Asia-Pacific Water Summit (2nd APWS) 
 Overseas delegates: 843
 Average earnings: 83 million Baht 
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7. The 65th World Newspaper Congress, 20th World Editors Forum and the 
 23rd World Newspaper Advertising Forum 
 Overseas delegates: 1,200
 Average earnings: 118 million Baht 
8. 4th World Congress of Asian Psychiatry (WCAP) 
 Overseas delegates: 793
 Average earnings:  78 million Baht 
9. 2nd Meeting of International Association for Dental Research - Asia Pacific 
 Region 2013 (IADR-APR 2013)
 Overseas delegates: 997
 Average earnings: 97 million Baht
10. 21st International Union on Health Promotion and Education World 
 Conference on Health Promotion and Education – (IUHPE 2013)
 Overseas delegates: 1,500
 Average earnings: 148 million Baht
11. Hospital Management Asia (HMA) 2013            
 Overseas delegates: 739
 Average earnings: 73 million Baht 
 
In addition to supporting the above events, the Conventions Division 
provided support for a total 31 bids for the right to host major conventions 
in Thailand



130Annual Report 2013129

õćóøüöÖćøéĈđîĉîÜćî×ĂÜòść÷ĂčêÿćĀÖøøöÖćøðøąßčöĔîðŘǰ ����ǰîĆĚîǰöĊÝĈîüîñĎšøŠüöÜćîÝćÖǰ
êŠćÜðøąđìýđ×šćöć÷ĆÜðøąđìýĕì÷ĔîÜćîìĊęǰÿÿðî�ǰđðŨîñĎšÿîĆïÿîčîÝĈîüîǰ��
���ǰøć÷ǰÙĉéđðŨîǰ
ðøąöćèÖćøøć÷ĕéšÝĈîüîǰ�
���ǰúšćîïćìǰēé÷öĊøć÷úąđĂĊ÷éǰéĆÜîĊĚ

�>/6%=&6%D%�>%'/<�D-
ÿŠüîÜćîÖćøðøąßčöĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆú
ÿŠüîÜćîÖćøðøąßčöĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĕéšĔĀšÖćøÿîĆïÿîčîÖúčŠöîĆÖđéĉîìćÜíčøÖĉÝìĊę
đ×šćøŠüöÜćîðøąßčöĒúąìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúìĊęÝĆé×ċĚîĔîðøąđìýĕì÷ǰ	&WFOUǰ4VQQPSU�4VCTJEZ
ǰ
ÝĈîüîǰ���ǰÜćîǰöĊñĎšøŠüöÜćîđðŨîßćüêŠćÜßćêĉǰ��
���ǰøć÷ǰÙĉéđðŨîøć÷ĕéšđ×šćðøąđìýðøąöćèǰ
�
���ǰúšćîïćìǰēé÷öĊÿĆéÿŠüîÝćÖêúćéêŠćÜǰėǰéĆÜîĊĚ

ǰ ��ǰêúćéđĂđßĊ÷ǰ��
���ǰÙîǰøć÷ĕéšðøąöćèǰ�
���ǰúšćîïćìǰ
ǰ Ļǰ êúćéđĂđßĊ÷êąüĆîĂĂÖǰđßŠîǰÝĊîǰâĊęðčśîǰăŠĂÜÖÜǰĕêšĀüĆîǰđÖćĀúĊǰÝĈîüîǰ��
���ǰÙîǰøć÷ĕéšǰ
ǰ ǰ �
���ǰǰúšćîïćìǰ
ǰ Ļǰ êúćéđĂđßĊ÷ĔêšǰđßŠîǰĂĉîđéĊ÷ǰðćÖĊÿëćîǰýøĊúĆÜÖćǰǰÝĈîüîǰ��
���ǰÙîǰøć÷ĕéšǰ�
���ǰ
ǰ ǰ úšćîïćì
ǰ Ļǰ êúćéđĂđßĊ÷êąüĆîĂĂÖđÞĊ÷ÜĔêšǰđßŠîǰĂĉîēéîĊđàĊ÷ǰöćđúđàĊ÷ǰÿĉÜÙŤēðøŤǰôŗúĉððŗîÿŤǰđüĊ÷éîćöǰǰ
ǰ ǰ ÝĈîüîǰ��
���ǰÙîǰøć÷ĕéšǰ�
���ǰúšćîïćì

ǰ ��ǰêúćé÷čēøð�ǰđïúđ÷Ċę÷öǰđ÷ĂøöîĊǰēðøêčđÖÿǰøĆÿđàĊ÷ǰÿĀøćßĂćèćÝĆÖøǰÝĈîüîǰ�
���ǰÙîǰ
ǰ ǰ øć÷ĕéšðøąöćèǰ���ǰúšćîïćìǰ

ǰ ��ǰêúćéĂČęîǰėǰđßŠîǰēĂđßĊ÷đîĊ÷ǰõĎöĉõćÙĂđöøĉÖćǰÝĈîüîǰ�
���ǰÙîǰøć÷ĕéšðøąöćèǰ���ǰúšćîïćìǰ

TCEB Achievements 2013

ÿŠüîÜćîÖćøðøąßčöîćîćßćêĉǰ
ÿŠüîÜćîÖćøðøąßčöîćîćßćêĉĕéšÿîĆïÿîčîÜćîðøąßčöîćîćßćêĉĔîðøąđìýĕì÷ǰÝĈîüîǰ��ǰÜćîǰ
ĒúąöĊñĎšđ×šćøŠüöÜćîßćüêŠćÜßćêĉÝĈîüîǰ��
���ǰøć÷ǰÿøšćÜøć÷ĕéšðøąöćèÖćøÝćÖÖćøĔßšÝŠć÷ǰ
�
���ǰúšćîïćìǰēé÷öĊÜćîðøąßčöÿĈÙĆâǰėǰéĆÜêĆüĂ÷ŠćÜêŠĂĕðîĊĚ

��ǰ"TJBǰ1BDJųDǰ%JHFTUJWFǰ8FFLǰ	"1%8

ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���Ùî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćìǰ
��ǰ"TJBOǰ1BDJųDǰ4PDJFUZǰPGǰ$BSEJPMPHZǰ����ǰ$POHSFTTǰ	"14$ǰ����

ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćì
��ǰ��UIǰ8PSMEǰ$BSHPǰ"MMJBODFǰ$POGFSFODFǰ�ǰ�UIǰ8$"ǰ'BNJMZǰ8PSMEXJEFǰ$POGFSFODFǰ
ǰ 	��UIǰ8$"ǰ$POGFSFODFǰ�ǰ�UIǰ8$"ǰ'BNJMZǰ8PSMEXJEFǰ$POGFSFODF
ǰ
ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćì
��ǰ5IFǰ��UIǰ.FFUJOHǰPGǰUIFǰ$POGFSFODFǰPGǰUIFǰ1BSUJFTǰUPǰUIFǰ$POWFOUJPOǰPOǰ
ǰ *OUFSOBUJPOBMǰ5SBEFǰJOǰ&OEBOHFSFEǰ4QFDJFTǰPGǰ8JMEǰ'BVOBǰBOEǰ'MPSBǰ	$*5&4ǰ$P1ǰ��

ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćì
��ǰ�UIǰ8PSMEǰ"OFTUIFTJBǰ$POWFOUJPOǰ	/8"$ǰ����
ǰ
ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ��ǰúšćîïćìǰ
��ǰ�OEǰ"TJB�1BDJųDǰ8BUFSǰ4VNNJUǰ	�OEǰ"184
ǰ
ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ��ǰúšćîïćì

Overall, a total of 88,326 overseas delegates participated in TCEB-supported 
meeting events, generating an average 8.718 billion Baht. Details are 
provided in the following sections.

TCEB Support for Meetings Events
Meetings and Inventive Travel
TCEB supported 349 meetings and incentive travel events in Thailand via 
the Event Support Subsidy scheme. The 68,338 overseas participants in 
these events generated earnings of 5.653 billion Baht, categorized into the 
following market segments:

1. Asia: 61,768 delegates, with earnings of 5.11 billion Baht
� 
�East Asian market (China, Japan, Hong Kong, Taiwan, Korea) 17,174 
  delegates, with earnings of 1.421  billion Baht 
� 
� South Asia (India, Pakistan, Sri Lanka) 16,340 delegates, with earnings 
  of 1.352 billion Baht
� 
� Southeast Asia (Indonesia, Malaysia, Singapore, Philippines, Vietnam) 
  28,254 delegates, with earnings of  2.337 billion Baht

2. Europe (Belgium, Germany, Portugal, Russia, United Kingdom): 2,502 
 delegates, with earnings of 207 million Baht

3. Other markets (e.g. Oceania, America): 4,068 delegates, with earnings 
 of 336 million Baht

Conventions
TCEB supported a total of 96 international conferences, attracting a total of 
30,988 delegates and generating earnings of 3.065 billion Baht. Selected key 
events are listed below:

1. Asia Pacific Digestive Week (APDW)
 Overseas delegates: 2,261
 Average earnings: 224 million Baht 
2. Asian Pacific Society of Cardiology 2013 Congress (APSC 2013)
 Overseas delegates: 1,214
 Average earnings: 120 million Baht 
3. 15th World Cargo Alliance Conference & 5th WCA Family Worldwide 
 Conference (15th WCA Conference & 5th WCA Family Worldwide Conference) 
 Overseas delegates: 1,818
 Average earnings: 180 million Baht 
4. The 16th Meeting of the Conference of the Parties to the Convention on 
 International Trade in Endangered Species of Wild Fauna and Flora 
 (CITES CoP 16)
 Overseas delegates: 2,500
 Average earnings: 247 million Baht 
5. 4th World Anesthesia Convention (NWAC 2013) 
 Overseas delegates: 715
 Average earnings:  71 million Baht 
6. 2nd Asia-Pacific Water Summit (2nd APWS) 
 Overseas delegates: 843
 Average earnings: 83 million Baht 
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ǰ đðŨîđÝšćõćóÝĆéÜćîĔîðøąđìýĕì÷ǰ ēé÷÷ČęîðøąöĎúǰ
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7. The 65th World Newspaper Congress, 20th World Editors Forum and the 
 23rd World Newspaper Advertising Forum 
 Overseas delegates: 1,200
 Average earnings: 118 million Baht 
8. 4th World Congress of Asian Psychiatry (WCAP) 
 Overseas delegates: 793
 Average earnings:  78 million Baht 
9. 2nd Meeting of International Association for Dental Research - Asia Pacific 
 Region 2013 (IADR-APR 2013)
 Overseas delegates: 997
 Average earnings: 97 million Baht
10. 21st International Union on Health Promotion and Education World 
 Conference on Health Promotion and Education – (IUHPE 2013)
 Overseas delegates: 1,500
 Average earnings: 148 million Baht
11. Hospital Management Asia (HMA) 2013            
 Overseas delegates: 739
 Average earnings: 73 million Baht 
 
In addition to supporting the above events, the Conventions Division 
provided support for a total 31 bids for the right to host major conventions 
in Thailand
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�
���ǰúšćîïćìǰēé÷öĊÿĆéÿŠüîÝćÖêúćéêŠćÜǰėǰéĆÜîĊĚ

ǰ ��ǰêúćéđĂđßĊ÷ǰ��
���ǰÙîǰøć÷ĕéšðøąöćèǰ�
���ǰúšćîïćìǰ
ǰ Ļǰ êúćéđĂđßĊ÷êąüĆîĂĂÖǰđßŠîǰÝĊîǰâĊęðčśîǰăŠĂÜÖÜǰĕêšĀüĆîǰđÖćĀúĊǰÝĈîüîǰ��
���ǰÙîǰøć÷ĕéšǰ
ǰ ǰ �
���ǰǰúšćîïćìǰ
ǰ Ļǰ êúćéđĂđßĊ÷ĔêšǰđßŠîǰĂĉîđéĊ÷ǰðćÖĊÿëćîǰýøĊúĆÜÖćǰǰÝĈîüîǰ��
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���ǰ
ǰ ǰ úšćîïćì
ǰ Ļǰ êúćéđĂđßĊ÷êąüĆîĂĂÖđÞĊ÷ÜĔêšǰđßŠîǰĂĉîēéîĊđàĊ÷ǰöćđúđàĊ÷ǰÿĉÜÙŤēðøŤǰôŗúĉððŗîÿŤǰđüĊ÷éîćöǰǰ
ǰ ǰ ÝĈîüîǰ��
���ǰÙîǰøć÷ĕéšǰ�
���ǰúšćîïćì

ǰ ��ǰêúćé÷čēøð�ǰđïúđ÷Ċę÷öǰđ÷ĂøöîĊǰēðøêčđÖÿǰøĆÿđàĊ÷ǰÿĀøćßĂćèćÝĆÖøǰÝĈîüîǰ�
���ǰÙîǰ
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ǰ ��ǰêúćéĂČęîǰėǰđßŠîǰēĂđßĊ÷đîĊ÷ǰõĎöĉõćÙĂđöøĉÖćǰÝĈîüîǰ�
���ǰÙîǰøć÷ĕéšðøąöćèǰ���ǰúšćîïćìǰ
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ÿŠüîÜćîÖćøðøąßčöîćîćßćêĉǰ
ÿŠüîÜćîÖćøðøąßčöîćîćßćêĉĕéšÿîĆïÿîčîÜćîðøąßčöîćîćßćêĉĔîðøąđìýĕì÷ǰÝĈîüîǰ��ǰÜćîǰ
ĒúąöĊñĎšđ×šćøŠüöÜćîßćüêŠćÜßćêĉÝĈîüîǰ��
���ǰøć÷ǰÿøšćÜøć÷ĕéšðøąöćèÖćøÝćÖÖćøĔßšÝŠć÷ǰ
�
���ǰúšćîïćìǰēé÷öĊÜćîðøąßčöÿĈÙĆâǰėǰéĆÜêĆüĂ÷ŠćÜêŠĂĕðîĊĚ

��ǰ"TJBǰ1BDJųDǰ%JHFTUJWFǰ8FFLǰ	"1%8

ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���Ùî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćìǰ
��ǰ"TJBOǰ1BDJųDǰ4PDJFUZǰPGǰ$BSEJPMPHZǰ����ǰ$POHSFTTǰ	"14$ǰ����

ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćì
��ǰ��UIǰ8PSMEǰ$BSHPǰ"MMJBODFǰ$POGFSFODFǰ�ǰ�UIǰ8$"ǰ'BNJMZǰ8PSMEXJEFǰ$POGFSFODFǰ
ǰ 	��UIǰ8$"ǰ$POGFSFODFǰ�ǰ�UIǰ8$"ǰ'BNJMZǰ8PSMEXJEFǰ$POGFSFODF
ǰ
ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćì
��ǰ5IFǰ��UIǰ.FFUJOHǰPGǰUIFǰ$POGFSFODFǰPGǰUIFǰ1BSUJFTǰUPǰUIFǰ$POWFOUJPOǰPOǰ
ǰ *OUFSOBUJPOBMǰ5SBEFǰJOǰ&OEBOHFSFEǰ4QFDJFTǰPGǰ8JMEǰ'BVOBǰBOEǰ'MPSBǰ	$*5&4ǰ$P1ǰ��

ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćì
��ǰ�UIǰ8PSMEǰ"OFTUIFTJBǰ$POWFOUJPOǰ	/8"$ǰ����
ǰ
ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ��ǰúšćîïćìǰ
��ǰ�OEǰ"TJB�1BDJųDǰ8BUFSǰ4VNNJUǰ	�OEǰ"184
ǰ
ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ��ǰúšćîïćì

Overall, a total of 88,326 overseas delegates participated in TCEB-supported 
meeting events, generating an average 8.718 billion Baht. Details are 
provided in the following sections.

TCEB Support for Meetings Events
Meetings and Inventive Travel
TCEB supported 349 meetings and incentive travel events in Thailand via 
the Event Support Subsidy scheme. The 68,338 overseas participants in 
these events generated earnings of 5.653 billion Baht, categorized into the 
following market segments:

1. Asia: 61,768 delegates, with earnings of 5.11 billion Baht
� 
�East Asian market (China, Japan, Hong Kong, Taiwan, Korea) 17,174 
  delegates, with earnings of 1.421  billion Baht 
� 
� South Asia (India, Pakistan, Sri Lanka) 16,340 delegates, with earnings 
  of 1.352 billion Baht
� 
� Southeast Asia (Indonesia, Malaysia, Singapore, Philippines, Vietnam) 
  28,254 delegates, with earnings of  2.337 billion Baht

2. Europe (Belgium, Germany, Portugal, Russia, United Kingdom): 2,502 
 delegates, with earnings of 207 million Baht

3. Other markets (e.g. Oceania, America): 4,068 delegates, with earnings 
 of 336 million Baht

Conventions
TCEB supported a total of 96 international conferences, attracting a total of 
30,988 delegates and generating earnings of 3.065 billion Baht. Selected key 
events are listed below:

1. Asia Pacific Digestive Week (APDW)
 Overseas delegates: 2,261
 Average earnings: 224 million Baht 
2. Asian Pacific Society of Cardiology 2013 Congress (APSC 2013)
 Overseas delegates: 1,214
 Average earnings: 120 million Baht 
3. 15th World Cargo Alliance Conference & 5th WCA Family Worldwide 
 Conference (15th WCA Conference & 5th WCA Family Worldwide Conference) 
 Overseas delegates: 1,818
 Average earnings: 180 million Baht 
4. The 16th Meeting of the Conference of the Parties to the Convention on 
 International Trade in Endangered Species of Wild Fauna and Flora 
 (CITES CoP 16)
 Overseas delegates: 2,500
 Average earnings: 247 million Baht 
5. 4th World Anesthesia Convention (NWAC 2013) 
 Overseas delegates: 715
 Average earnings:  71 million Baht 
6. 2nd Asia-Pacific Water Summit (2nd APWS) 
 Overseas delegates: 843
 Average earnings: 83 million Baht 

��ǰ5IFǰ��UIǰ8PSMEǰ/FXTQBQFSǰ$POHSFTT
ǰUIFǰ��UIǰ8PSMEǰ&EJUPSTǰ'PSVNǰBOEǰUIFǰ
ǰ ��SEǰ8PSMEǰ/FXTQBQFSǰ"EWFSUJTJOHǰ'PSVN
ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćì
��ǰ�UIǰ8PSMEǰ$POHSFTTǰPGǰ"TJBOǰ1TZDIJBUSZǰ	8$"1
ǰ
ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ��ǰúšćîïćì
��ǰ�OEǰ.FFUJOHǰPGǰ*OUFSOBUJPOBMǰ"TTPDJBUJPOǰGPSǰ%FOUBMǰ3FTFBSDIǰ�ǰ"TJBǰ1BDJųDǰ3FHJPOǰ
ǰ ����ǰ	*"%3�"13ǰ����

ǰ öĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ���ǰÙî
ǰ ÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ��ǰúšćîïćì
���ǰ��TUǰ*OUFSOBUJPOBMǰ6OJPOǰPOǰ)FBMUIǰ1SPNPUJPOǰBOEǰ&EVDBUJPOǰ8PSMEǰ$POGFSFODFǰ
ǰ ǰPOǰ)FBMUIǰ1SPNPUJPOǰBOEǰ&EVDBUJPOǰıǰ	*6)1&ǰ����

ǰ ǰöĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ�
���ǰÙî
ǰ ǰÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ���ǰúšćîïćì
���ǰ)PTQJUBMǰ.BOBHFNFOUǰ"TJBǰ	)."
ǰ����ǰǰǰǰǰǰǰǰǰǰǰǰ
ǰ ǰöĊñĎšđ×šćøŠüöðøąßčöÝćÖêŠćÜðøąđìýǰøüöÝĈîüîǰ���ǰÙî
ǰ ǰÙĉéđðŨîðøąöćèÖćøøć÷ĕéšǰÝĈîüîǰ��ǰúšćîïćì

îĂÖđĀîČĂÝćÖÖćøÿîĆïÿîčîÜćî×šćÜêšîĒúšüǰ ĔîøĂïðŘǰ ����ǰ ÿŠüîÜćîÖćøðøąßčöîćîćßćêĉĕéšǰ
ÿîĆïÿîčîÖćøðøąöĎúÿĉìíĉĝǰ 	#JEǰ 4VQQPSU
ǰ đðŨîđÝšćõćóÝĆéÜćîĔîðøąđìýĕì÷ǰ ēé÷÷ČęîðøąöĎúǰ
ÿĉìíĉĝđðŨîđÝšćõćóÝĆéÜćîðøąßčöîćîćßćêĉøüöÝĈîüîǰ��ǰÜćî

7. The 65th World Newspaper Congress, 20th World Editors Forum and the 
 23rd World Newspaper Advertising Forum 
 Overseas delegates: 1,200
 Average earnings: 118 million Baht 
8. 4th World Congress of Asian Psychiatry (WCAP) 
 Overseas delegates: 793
 Average earnings:  78 million Baht 
9. 2nd Meeting of International Association for Dental Research - Asia Pacific 
 Region 2013 (IADR-APR 2013)
 Overseas delegates: 997
 Average earnings: 97 million Baht
10. 21st International Union on Health Promotion and Education World 
 Conference on Health Promotion and Education – (IUHPE 2013)
 Overseas delegates: 1,500
 Average earnings: 148 million Baht
11. Hospital Management Asia (HMA) 2013            
 Overseas delegates: 739
 Average earnings: 73 million Baht 
 
In addition to supporting the above events, the Conventions Division 
provided support for a total 31 bids for the right to host major conventions 
in Thailand
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�>/!1> J1<�>/6ē�I6/ù-�>/!1> 
ÜćîđìøéēßüŤǰ
ĔîøĂïðŘǰ ����ǰ òść÷ĂčêÿćĀÖøøöÖćøðøąßčöĕéšđ×šćøŠüöÜćîđìøéēßüŤĒúąÿîĆïÿîčîõćÙđĂÖßîǰ
đ×šćøŠüöÜćîéĆÜîĊĚ
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ǰ.FFUJOHTǰ"TJBǰ�ǰ"TJBǰ
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ǰðŦÖÖĉęÜǰÿćíćøèøĆå
ǰ ǰðøąßćßîÝĊî

ĔîÜćîđìøéēßüŤéĆÜÖúŠćüǰöĊñĎšðøąÖĂïõćÙđĂÖßî×ĂÜĕì÷đ×šćøŠüöÜćîìĆĚÜĀöéǰ���ǰøć÷ǰÝĈîüîǰ
ñĎšàČĚĂđÝøÝćíčøÖĉÝĔîÙĎĀćðøąđìýĕì÷ÝĈîüîǰ�
���ǰøć÷

Markets and Market Promotion
Trade shows
In 2013 the Meetings Industry Department joined trade shows and provided 
support to the private sector for the following events:
1. IT&CMA/CTW Asia-Pacific (Incentive Travel & Conventions, Meetings 
 Asia & Asia Pacific Corporate Travel World) 2012, Bangkok 
2. IMEX America 2012 (The Worldwide Exhibition for Incentive Travel, 
 Meetings and Events), Las Vegas, USA
3. EIBTM 2012 (The Global Meetings & Incentives Exhibition), Barcelona, Spain 
4. IME 2012 (International Meetings Expo) Tokyo, Japan
5. AIME 2013 (Asia-Pacific Incentives & Meetings Expo) Melbourne, 
 Australia
6. IT&CM China 2013 (Incentive Travel & Conventions, Meetings) Shanghai, 
 People’s Republic of China 
7. IMEX 2013 (The Essential Worldwide Exhibition for Meetings, Incentives 
 Travel & Meetings) Frankfurt, Germany 
8. AIBTM  2013 (The Americas Meetings & Events Exhibition) Chicago, USA 
9. Korea MICE Expo2013 Seoul, Korea
10. CIBTM 2013 (China Incentive Business Travel and Meetings) Beijing, 
   People’s Republic of China.
  
A total of 145 Thai private sector representatives participated in these 
tradeshows, with a total of 3,752 trade buyers coming to negotiate new deals.

Roadshows
During 2013 TCEB’s Meetings Industry Department organised 11 Roadshows 
in Thailand and overseas with the goal of promoting Thailand as a global 
meetings destination. These are listed below: 

Meetings and incentive travel
In the category of meetings and incentive travel, TCEB organized seven 
roadshows, with a total of 80 participating entrepreneurs. Meetings were 
arranged for 726 target buyers at roadshow covering 8 countries: Japan, 
Singapore, Malaysia, India, China, UK, France and Russia.

International conferences 
A total of 9 roadshows were held in Thailand and overseas to promote the 
international conference business in Thailand; one in Europe, two in Asia, 
and six in Thailand. 69 new business partners were identified in Europe 
and Asia, with a total of 966 in Thailand itself.
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Markets and Market Promotion
Trade shows
In 2013 the Meetings Industry Department joined trade shows and provided 
support to the private sector for the following events:
1. IT&CMA/CTW Asia-Pacific (Incentive Travel & Conventions, Meetings 
 Asia & Asia Pacific Corporate Travel World) 2012, Bangkok 
2. IMEX America 2012 (The Worldwide Exhibition for Incentive Travel, 
 Meetings and Events), Las Vegas, USA
3. EIBTM 2012 (The Global Meetings & Incentives Exhibition), Barcelona, Spain 
4. IME 2012 (International Meetings Expo) Tokyo, Japan
5. AIME 2013 (Asia-Pacific Incentives & Meetings Expo) Melbourne, 
 Australia
6. IT&CM China 2013 (Incentive Travel & Conventions, Meetings) Shanghai, 
 People’s Republic of China 
7. IMEX 2013 (The Essential Worldwide Exhibition for Meetings, Incentives 
 Travel & Meetings) Frankfurt, Germany 
8. AIBTM  2013 (The Americas Meetings & Events Exhibition) Chicago, USA 
9. Korea MICE Expo2013 Seoul, Korea
10. CIBTM 2013 (China Incentive Business Travel and Meetings) Beijing, 
   People’s Republic of China.
  
A total of 145 Thai private sector representatives participated in these 
tradeshows, with a total of 3,752 trade buyers coming to negotiate new deals.

ÜćîēøéēßüŤ
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Roadshows
During 2013 TCEB’s Meetings Industry Department organised 11 Roadshows 
in Thailand and overseas with the goal of promoting Thailand as a global 
meetings destination. These are listed below: 

Meetings and incentive travel
In the category of meetings and incentive travel, TCEB organized seven 
roadshows, with a total of 80 participating entrepreneurs. Meetings were 
arranged for 726 target buyers at roadshow covering 8 countries: Japan, 
Singapore, Malaysia, India, China, UK, France and Russia.

International conferences 
A total of 9 roadshows were held in Thailand and overseas to promote the 
international conference business in Thailand; one in Europe, two in Asia, 
and six in Thailand. 69 new business partners were identified in Europe 
and Asia, with a total of 966 in Thailand itself.
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ǰ ���ǰ ÝĆéÖĉÝÖøøöéĎÜćîđóČęĂÿøšćÜÙüćöđßČęĂöĆęîĔîýĆÖ÷õćóĒúąÙüćöóøšĂö×ĂÜðøąđìýĕì÷ǰ
ǰ ǰ 	'BNJMJBSJ[BUJPOǰ5SJQ�*OTQFDUJPOǰ5SJQ
ǰÝĈîüîǰ�ǰÙøĆĚÜǰĔîđöČĂÜĕöàŤêŠćÜǰėǰđßŠîǰÖøčÜđìóǰ
ǰ ǰ ÖøąïĊęǰõĎđÖĘêǰđßĊ÷ÜĔĀöŠǰøüöìĆĚÜÜćîǰ$POOFDUJPOǰ1MVTǰ����ǰöĊñĎšàČĚĂðøąđõìĂÜÙŤÖøǰ
ǰ ǰ ñĎšÝĆéðøąßčöđ×šćøŠüöÖĉÝÖøøöǰĒúąÝĆéÖĉÝÖøøöÿŠÜđÿøĉöõćóúĆÖþèŤĒúąýĆÖ÷õćóðøąđìý
ǰ ǰ ĕì÷ǰđßŠîǰ&EVDBUJPOBMǰ5SJQǰÝĈîüîǰ��ǰÙøĆĚÜǰ
ǰ ���ǰ øŠüööČĂÖĆïóĆîíöĉêøǰđßŠîǰÿć÷ÖćøïĉîǰñĎšðøąÖĂïÖćøĕöàŤǰÝĆéìĈÖĉÝÖøøöÿŠÜđÿøĉöÖćø
ǰ ǰ êúćéêŠĂÖúčŠöđðŜćĀöć÷ēé÷êøÜĔîêŠćÜðøąđìý
��ǰ đ×šćøŠüöđðŨîÿöćßĉÖÿöćÙöøąĀüŠćÜðøąđìýĒúąøŠüöÖĉÝÖøøö×ĂÜÿöćÙöǰđóČęĂÿøšćÜđÙøČĂ×Šć÷
ǰ ĒúąðøąßćÿĆöóĆîíŤðøąđìýĕì÷ǰ
ǰ ���ǰ ÿŠüîÜćîÖćøðøąßčöĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰđ×šćøŠüöđðŨîÿöćßĉÖÿöćÙöǰ4*5&
ǰ
ǰ ǰ .1*ǰĒúąǰ(#5"ǰĒúąđ×šćøŠüöðøąßčöðøąÝĈðŘ×ĂÜÿöćÙöǰ
ǰ ���ǰ ÿŠüîÜćîÖćøðøąßčöîćîćßćêĉǰđ×šćøŠüöđðŨîÿöćßĉÖÿöćÙöǰ*$$"
ǰ6*"
ǰ1$."ǰĒúąǰ
ǰ ǰ ""$7#ǰĒúąđ×šćøŠüöðøąßčöðøąÝĈðŘ×ĂÜÿöćÙöǰ
ǰ ���ǰ ÿîĆïÿîčîÖćøëŠć÷ìĂéÿéÖćøÿĆööîćðøąÝĈðŘ×ĂÜǰ*$$"ǰĀøČĂǰ)ZCSJEǰ4FTTJPOǰñŠćîǰ
ǰ ǰ ÿĆââćèĂĉîđêĂøŤđîĘêĕð÷ĆÜñĎšßöìĆęüēúÖǰàċęÜđðŨîÜćîǰ)ZCSJEǰ4FTTJPOǰÙøĆĚÜĒøÖ×ĂÜǰ*$$"ǰ
ǰ ǰ ĒúąëŠć÷ìĂéÿéöć÷ĆÜÖćøÿĆööîćǰ*$$"ǰ5IBJMBOEǰ#JEǰ8PSLTIPQǰ����
��ǰÝĆéÖĉÝÖøøöÖćøêúćéĒúąÙĎĀćðøąđìýĕì÷ĔîÜćîǰ*5�$."ǰBOEǰ$58ǰ"TJB�1BDJųDǰ����ǰ
ǰ ēé÷öĊñĎšðøąÖĂïÖćøĕì÷đ×šćøŠüöÜćîǰ��ǰøć÷ǰÝĈîüîñĎšàČĚĂìĊęĕéšđÝøÝćíčøÖĉÝĔîÙĎĀćðøąđìýĕì÷ǰ
ǰ �
���ǰøć÷ǰ
��ǰÿîĆïÿîčîÖĉÝÖøøöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉ×ĂÜÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷
ǰ
ǰ đóČęĂðøąßćÿĆöóĆîíŤÝĆÜĀüĆéõĎđÖĘêĔîåćîąđöČĂÜĕöàŤĔĀšÖĆïÖúčŠöúĎÖÙšćÝćÖÿöćÙöüĉßćßĊóǰĀîŠü÷Üćî
ǰ õćÙøĆåĒúąöĀćüĉì÷ćúĆ÷

Market promotion and other MICE development activities

1. Appointed agents in 4 overseas markets: Japan, Russia, India and 

 Singapore. 

2. Implemented an ambitious marketing campaign, as follows: 

 2.1. Organized familiarisation trips and inspection trips to enhance 

  international confidence in Thailand’s ability and readiness to host 

  major global events. A total of 8 MICE Familiarisation Trips / Inspection 

  Trips were hosted in Bangkok, Phuket, Krabi and Chiang Mai, 

  including Connection Plus 2013 events for corporate buyers and 

  event organizers. In addition, 15 educational trips were organized 

  to promote Thailand’s image and potential.

 2.2. Joined hands with our strategic partners including airlines and MICE

  operators in launching joint market promotion activities directly to 

  target groups in key overseas markets 

3. Joined key international associations and participated in their activities in 

 order to extend our network and promote Thailand as a global destination,  

 as follows:

 3.1. For meetings and incentives travel, TCEB has joined SITE, MPI and 

  GBTA and also attended their annual meetings.

 3.2. For international meetings, TCEB joined ICCA, UIA, PCMA and AACVB, 

  and also participated in the annual meetings of these organizations

 3.3 Supported the live broadcast of ICCA’s Annual Meeting, or Hybrid 

  Session via the Internet to a global audience; this was ICCA’s first 

  Hybrid Session global live broadcast of the ICCA Thailand Bid 

  Workshop 2013.

4. Organised marketing and business matching activities during the 

 IT&CMA and CTW Asia-Pacific 2012 event. The event attracted 65 Thai 

 exhibitors, and 1,747 international buyers participating in business 

 matching meetings. 

5. Supported the international meeting market promotion activities of the 

 International Conference of the Thai Incentive and Convention Association 

 (TICA) to promote the province of Phuket as a MICE City to professional 

 bodies, universities as well as private and public sector agencies within 

 its membership.
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ÜćîÖćøðøąßčöĒúąìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆú
Ļǰ *5ǰ�ǰ$."ǰBOEǰ$58ǰ"TJB�1BDJųDǰ�����
ǰ Üćîǰ*5�$."ǰBOEǰ$58ǰ"TJB�1BDJųDǰǰđðŨîÜćîìĊęøüöÜćîĒÿéÜÿĉîÙšćĒúąïøĉÖćøéšćîÖćøǰ
ǰ ðøąßčöĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúìĊę÷ĉęÜĔĀâŠìĊęÿčéĔîõĎöĉõćÙđĂđßĊ÷ĒðàĉôŗÖǰÙČĂÜćîǰ*ODFOUJWFǰ
ǰ 5SBWFMǰ�ǰ$POWFOUJPOǰ.FFUJOHǰ"TJBǰĒúąÜćîðøąßčöǰ$PSQPSBUFǰ5SBWFMǰ8PSME
ǰ
ǰ "TJB�1BDJųDǰĕüšĔîÜćîđéĊ÷üÖĆîîĆïđðŨîđüìĊÿĈÙĆâìĊęĔĀšñĎšðøąÖĂïÖćøĕöàŤÝćÖìĆęüēúÖöćóïðą
ǰ ÖĆîĔîđĂđßĊ÷đóČęĂÿøšćÜēĂÖćÿìćÜíčøÖĉÝĔĀöŠėǰĒúąĒúÖđðúĊę÷îÙüćöøĎšĒúąĒîüðäĉïĆêĉêŠćÜė
ǰ ĔîĂčêÿćĀÖøøöǰÿĈĀøĆïÜćîǰ*5�$."ǰBOEǰ$58ǰ"TJB�1BDJųDǰ����ǰàċęÜĂ÷ĎŠĔîßŠüÜðŘÜï
ǰ ðøąöćèǰ����ǰēé÷öĊñĎšđ×šćøŠüöÜćîìĆĚÜÿĉĚîǰ�
���ǰøć÷ǰÝćÖǰ��ǰðøąđìýǰîĈøć÷ĕéšđ×šćðøąđìý
ǰ ðøąöćèǰ�ǰóĆîǰúšćîïćì
ǰ 	�Üćîǰ*5�$."ǰBOEǰ$58ǰ"TJB�1BDJųDǰ����ǰÝĆé×ċĚîĔîðŘÜïðøąöćèǰ����


Ļǰ )FSCBMJGFǰ"1"$ǰ&YUSBWBHBO[Bǰ����ǰ
ǰ Üćîǰ)FSCBMJGFǰ"1"$ǰ&YUSBWBHBO[Bǰ����ǰđðŨîÜćîðøąßčöñĎšÝĈĀîŠć÷ĂĉÿøąĒúąêĆüĒìîǰ
ǰ Öćø×ć÷×ĂÜǰ)FSCBMǰ-JGFǰÝĆé×ċĚîǰèǰýĎî÷ŤÖćøðøąßčöǰ*.1"$5ǰǰĔîđéČĂîöĉëčîć÷îǰǰ����ǰöĊ
ǰ ñĎšđ×šćøŠüöÜćîÝćÖõĎöĉõćÙđĂđßĊ÷ĒðàĉôŗÖǰ��
���ǰÙîǰÿøšćÜøć÷ĕéšðøąöćèÖćøđ×šćðøąđìý
ǰ ÝĈîüîǰ�
���ǰúšćîïćìǰëČĂđðŨîÖúčŠöðøąßčöĒúąìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúÖúčŠöĔĀâŠìĊęÿčéìĊęǰ
ǰ ÿÿðî�ǰÿîĆïÿîčîĔîðŘǰ����ǰ

°ÊÞ�ÊÛÊÓÙØ�ÎÓ�����
Meetings and incentive travel


� IT & CMA and CTW Asia-Pacific 2012*

 IT&CMA and CTW Asia-Pacific is the region’s largest double-bill business 

 travel and incentive tourism event, combining the Incentive Travel & 

 Convention Meeting Asia and Corporate Travel World, Asia-Pacific trade 

 show. The tradeshow and exhibition of business travel products and services 

 attracts MICE operators from around the world who come together at 

 this forum to create new business opportunities and exchange knowledge 

 and best practices in the industry. IT&CMA and CTW Asia-Pacific 2012* 

 attracted 2,579 delegates from 57 countries around the world, generating 

 earnings of approximately 2 billion Baht,

 (*IT&CMA and CTW Asia-Pacific 2012 was held during the 2012-13 financial year) 


�­Ê×ÇÆÑÎËÊ�¦µ¦¨�ªÝÙ×ÆÛÆÌÆÓßÆ������
 The Herbalife Asia Pacific Extravaganza 2013 was an annual gathering 

 of independent Herbalife distributors held in June 2013 at IMPACT in 

 Bangkok. With a total of 18,371 participants, the event generated foreign 

 earnings of 1.913 billion Baht, and was the largest incentive travel event 

 supported by TCEB in 2013.
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ÜćîÖćøðøąßčöîćîćßćêĉ
Ļǰ "TJBǰ1BDJųDǰ%JHFTUJWFǰ8FFLǰ����
ǰ Üćîǰ"TJBǰ1BDJųDǰ%JHFTUJWFǰ8FFLǰ����ǰÝĆé×ċĚîĔîđéČĂîêčúćÙöǰ����ǰĀøČĂĔîßŠüÜðŘÜï
ǰ ðøąöćèǰ����ǰèǰýĎî÷ŤÖćøðøąßčöĒĀŠÜßćêĉÿĉøĉÖĉêĉĝǰÿćöćøëéċÜñĎšđ×šćðøąßčöÝćÖêŠćÜðøąđìýǰ
ǰ �
���ǰøć÷ǰđóĉęö×ċĚîĔîĂĆêøćøšĂ÷úąǰ��ǰđöČęĂđìĊ÷ïÖĆïÜćîĔîðŘǰ����ǰìĈøć÷ĕéšðøąöćèÖćø
ǰ đ×šćðøąđìýðøąöćèǰ���ǰúšćîïćì

Ļǰ .FFUJOHTǰ*OEVTUSZǰ%BZǰ����
ǰ Üćîǰ.FFUJOHTǰ*OEVTUSZǰ%BZǰÝĆé×ċĚîđóČęĂđðŨîđüìĊîĈđÿîĂĒñîÜćîéšćîĂčêÿćĀÖøøöÖćøðøąßčö
ǰ ×ĂÜðøąđìýĕì÷ĔĀšĒÖŠñĎšðøąÖĂïÖćøǰĀîŠü÷ÜćîõćÙøĆåǰõćÙđĂÖßîǰĒúąÿöćÙöüĉßćßĊóêŠćÜėǰǰ
ǰ ēé÷ĔîðŘǰ����ǰîĊĚÝĆé×ċĚîìĊđöČĂÜóĆì÷ćēé÷ÙüćööčŠÜĀüĆÜĔîÖćøÖøąêčšîíčøÖĉÝĕöàŤ×ĂÜđöČĂÜóĆì÷ć
ǰ ēé÷öĊñĎšđ×šćøŠüöÜćîÖüŠćǰ���ǰÙîǰ

Conventions


�¦ØÎÆ�µÆÈÎËÎÈ�©ÎÌÊØÙÎÛÊ�¼ÊÊÐ�������¦µ©¼������
 Held in October 2012 at the Queen Sirikit National Convention Centre, 

 Asia Pacific Digestive Week 2012 attracted 2,261 overseas delegates, 

 an 18% increase compared with 2011. The event generated foreign 

 exchange earnings of 224 million Baht.


�²ÊÊÙÎÓÌØ�®ÓÉÚØÙ×Þ�©ÆÞ�����
 The Meetings Industry Day 2013 was held as a forum to present the 

 national MICE industry master plan to representatives of the meetings 

 industry, government agencies and professional associations. In 2013 

 the event was held in Pattaya, with the aim of boosting the city's MICE 

 business. Over 200 participants joined the event.
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ĔîðŘǰ ����ǰ ÜćîìĊęòść÷ÖćøĒÿéÜÿĉîÙšćîćîćßćêĉǰ đðŨîñĎšÿîĆïÿîčîÿćöćøëéċÜñĎšøŠüöÜćîÝćÖêŠćÜǰ
ðøąđìýđ×šćöć÷ĆÜðøąđìýĕì÷ĕéšÝĈîüîǰ��ǰÜćîǰÙĉéđðŨîÝĈîüîñĎšđ×šćßöÜćîǰ���
���ǰÙîǰÿøšćÜǰ
øć÷ĕéšÝĈîüîǰ��
���ǰúšćîïćìǰēé÷öĊøć÷úąđĂĊ÷éǰéĆÜîĊĚǰ

�@��//-6ē�I6/ù-�>/!1> J1<�>/�>.�
Ļǰ 4BMFTǰ$BMMǰ.FFUJOHǰđöČęĂüĆîìĊęǰ��ǰıǰ��ǰêčúćÙöǰ����ǰìĊęðøąđìýÿĉÜÙēðøŤǰđÝćąÿöćÙöđóČęĂǰ
ǰ éċÜîĆÖíčøÖĉÝđ×šćøŠüöÜćîĒÿéÜÿĉîÙšćǰ
Ļǰ 1BSJTǰ$PSQPSBUFǰ3PBETIPX
ǰđöČęĂüĆîìĊęǰ��ǰóùýÝĉÖć÷îǰ����ǰèǰÖøčÜðćøĊÿǰðøąđìýòøĆęÜđýÿǰ
ǰ öĊñĎšđ×šćøŠüöÜćîìĆĚÜÿĉĚîǰ��ǰÙîĒúąÿîĔÝöćÝĆéÜćîĒÿéÜÿĉîÙšćìĊęðøąđìýĕì÷ÝĈîüîǰ�ǰøć÷
Ļǰ đ×šćøŠüöÜćîðøąßčöðøąÝĈðŘ×ĂÜÿöćÙöǰ*OUFSOBUJPOBMǰ"TTPDJBUJPOǰPGǰ&YIJCJUJPOTǰBOEǰ
ǰ &WFOUTǰ	*"&&
ǰđóČęĂðøąßćÿĆöóĆîíŤĂčêÿćĀÖøøöÖćøĒÿéÜÿĉîÙšć×ĂÜĕì÷êŠĂÖúčŠöđðŜćĀöć÷ǰèǰ
ǰ đöČĂÜĂĂĒúîēéšǰðøąđìýÿĀøĆåĂđöøĉÖćǰđöČęĂüĆîìĊęǰ��ǰıǰ�ǰíĆîüćÙöǰ����
Ļǰ đ×šćøŠüöÜćîǰ4*40ǰ$&0ǰ4VNNJUǰ����ǰìĊęǰ4PVUIǰ$BSPMJOBǰđóČęĂĔĀšÿöćßĉÖĕéšöĊēĂÖćÿóïðą
ǰ đóČęĂĒúÖđðúĊę÷îÙüćöÙĉéđĀĘîđÖĊę÷üÖĆïĂčêÿćĀÖøøöÜćîĒÿéÜÿĉîÙšćĒúąĀćēĂÖćÿìćÜíčøÖĉÝǰ
ǰ ÝćÖñĎšÝĆéÜćîÝćÖÿĀøĆåĂđöøĉÖćǰđöČęĂüĆîìĊęǰ�ǰıǰ��ǰđöþć÷îǰ����

In 2013, TCEB’s Exhibitions Department brought 36 international exhibitions 

to Thailand, attracting 172,600 visitors and generating revenues of 14.1 

billion Baht, as detailed below.

Sales and market promotion activities

� Sales Call Meeting, Singapore, 29 – 31 October 2012 – targetting professional  

 associations to attract business events to Thailand.


 Paris Corporate Roadshow, Paris, 22 November 2012: Of the 11 corporate

  participants, 4 expressed interest in organizing their international 

 exhibition events in Thailand


�Participated in the annual gathering of the International Association 

 of Exhibitions and Events (IAEE) to publicize Thailand’s exhibitions 

 industry to key target groups. The event was held in Orlando, USA from 

 30 November – 6 December 2012.


�Participated in the SISO CEO Summit 2013, South Carolina  to give 

 opportunities for members to meet and exchange ideas on the trade show 

 industry, and seek new business opportunities with US event organizers. 

 The event was held from 7 – 13 April, 2013. 
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Ļǰ 0OFǰPOǰ0OFǰWJTJUǰÝĆé×ċĚîđöČęĂüĆîìĊęǰ�ǰ�ǰ��ǰöĉëčîć÷îǰ����ǰđóČęĂðøąßčöÖĆïñĎšÝĆéÜćîÝćÖǰ
ǰ ðøąđìýđ÷ĂøöîĊǰēé÷ÿÿðî�ǰĕéšÿîĆïÿîčîõćÙđĂÖßîđéĉîìćÜøŠüöÙèąĔîÙøĆĚÜîĊĚéšü÷ǰøüöìĆĚÜÿĉĚîǰ
ǰ �ǰđöČĂÜǰĕéšĒÖŠǰăĆöïüøŤÖǰ�ǰöĉüîĉÙǰ�ǰĒăîēîđüŠĂøŤǰ�ǰđîĉîïüøŤÖǰ�ǰÿêčŢÙÖćøŤéǰ�ǰĒôøÜÖŤđôŗøŤêǰ
ǰ đóČęĂðøąßćÿĆöóĆîíŤðøąđìýĕì÷ĔîåćîąýĎî÷ŤÖúćÜÖćøÝĆéÜćîĒÿéÜÿĉîÙšćîćîćßćêĉĒĀŠÜõĎöĉõćÙ
ǰ ĂćđàĊ÷îóøšĂöìĆĚÜēĂÖćÿìćÜíčøÖĉÝĔîĂčêÿćĀÖøøöĀúĆÖ×ĂÜðøąđìýĕì÷ǰĂćìĉǰĂčêÿćĀÖøøö
ǰ ÖćøđÖþêøǰĂčêÿćĀÖøøöđÙøČęĂÜÝĆÖøĒúąßĉĚîÿŠüî÷ćî÷îêøŤǰĒúąĂčêÿćĀÖøøöóúĆÜÜćîđðŨîêšî
Ļǰ ÖćøÝĆéÖćøúÜîćöÙüćöøŠüööČĂđöČęĂüĆîìĊęǰ��ǰÖøÖãćÙöǰ����ǰøąĀüŠćÜÿÿðî�ǰÖĆïǰ1IJMJQQJOFTǰ
ǰ $IBNCFSǰPGǰ$PNNFSDFǰBOEǰ*OEVTUSZǰ	1$$*
ǰĒúąǰ$IBNCFSǰPGǰ$PNNFSDFǰBOEǰ
ǰ 1IJMJQQJOFTǰ*TMBOETǰ	$$1*
ǰēé÷ĕéšøĆïÖćøêĂïøĆïøŠüööČĂÖĆïÿöćÙöÖćøÙšćǰĒúąĀĂÖćøÙšćǰ
ǰ ôŗúĉððŗîÿŤđðŨîĂ÷ŠćÜéĊǰøüöëċÜđðŨîÖćøđðŗéðøąđìýǰìĊęöĊēĂÖćÿéċÜîĆÖúÜìčîǰĒúąîĆÖíčøÖĉÝđ×šć
ǰ øŠüöÜćîĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷ǰ
Ļǰ ÖćøÝĆéēøéēßüŤìĊęðøąđìýđöĊ÷îöćøŤǰēé÷ÝĆé×ċĚîǰèǰđöČĂÜ÷ŠćÜÖčšÜǰđöČęĂüĆîìĊęǰ��ǰ�ǰ��ǰđöþć÷îǰ
ǰ ����ǰđóČęĂðøąßćÿĆöóĆîíŤðøąđìýĕì÷ĔĀšđðŨîÝčéĀöć÷ðúć÷ìćÜÿĈĀøĆïîĆÖíčøÖĉÝĔîÖćøđ×šćøŠüö
ǰ ÜćîĒÿéÜÿĉîÙšćîćîćßćêĉǰ
Ļǰ ÖćøÝĆéēøéēßüŤðøąđìýĂĆÜÖùþøŠüöÖĆïĀîĆÜÿČĂóĉöóŤǰ5IFǰ&DPOPNJTUǰđöČęĂüĆîìĊęǰ��ǰóùþõćÙöǰ
ǰ ����ǰēé÷îĈõćÙđĂÖßîǰĕéšĒÖŠǰýĎî÷ŤĒÿéÜÿĉîÙšćĒúąÖćøðøąßčöĂĉöĒóÙđöČĂÜìĂÜíćîĊ
ǰ ýĎî÷ŤîĉìøøýÖćøĒúąÖćøðøąßčöĕïđìÙǰĒúąǰýĎî÷ŤðøąßčöĒĀŠÜßćêĉÿĉøĉÖĉêĉĝǰđ×šćøŠüöÜćîđóČęĂéċÜ
ǰ ñĎšÝĆéÜćîÝćÖÿĀøćßĂćèćÝĆÖøöćĔîðøąđìýĕì÷
Ļǰ ēÙøÜÖćøǰ���ǰ"�)FBEǰÝĆéìĈēÙøÜÖćøǰĶ���ǰ"�)FBEķǰđóČęĂđðŨîÖćøéċÜÖúčŠöîĆÖíčøÖĉÝÝćÖ
ǰ ÿöćÙöǰÿöćóĆîíŤǰĀĂÖćøÙšćǰÝćÖÖúčŠöðøąđìýĂćđàĊ÷îïüÖĀÖĒúąǰ#*.45&$ǰēé÷ÿöćÙöÝą
ǰ êšĂÜîĈÖúčŠöîĆÖíčøÖĉÝÝĈîüîǰ��ǰìŠćîđðŨî×ĆĚîêęĈĒúąêšĂÜóĈîĆÖĔîðøąđìýĕì÷Ă÷ŠćÜîšĂ÷ǰ�ǰüĆîǰ
ǰ �ǰÙČîǰĒúąđ×šćøŠüöÜćîĒÿéÜÿĉîÙšćîćîćßćêĉìĊęÝą×ċĚîìĊęðøąđìýĕì÷


 A One on One visit  was organized from 9 – 14 June, 2013, to meet with 

 event organizers in Germany. TCEB supported travel costs for private 

 sector delegates to participate in visits to six cities: Hamburg, Munich, 

 Hannover, Nuernberg , Stuttgart and Frankfurt to promote Thailand as a 

 Centre of international trade fairs in the region, as well as open the door 

 for new business opportunities in industry sectors such as agriculture, 

 industrial machinery, automotive parts and energy, etc.


� Signing of a 3-way cooperation agreement 24 July 2013 between TCEB, 

 the Philippines Chamber of Commerce and Industry (PCCI) and the 

 Chamber of Commerce and Philippines Islands (CCPI). The excellent  

 cooperation among the parties offers new prospects for partnerships and 

 attracting more visitors and events from the Philippines to Thailand


�A Myanmar Roadshow was held in Yangon from 20-21 April 2013 to 

 publicize Thailand as a business destination for international exhibitions.


�UK Roadshow, 16 November 2013, in partnership with the “The Economist” 

 magazine. The delegation included private sector venue representatives 

 from IMPACT Arena, Exhibition and Convention Centre, BITEC, and the 

 Queen Sirikit National Convention Centre. The goal was to attract UK 

 event organizers to bring their events to Thailand. 


�The 100 A-Head project. The “100 A-Head” project was initiated to 

 attract business travellers from business associations, federations, and 

 chambers of commerce from the ASEAN+6 and BIMSTEC groups of 

 countries. To qualify for support under this promotion, each association 

 was required to bring at least 15 business persons to attend international 

 exhibitions, staying at least 3 days and 2 nights in Thailand.

)č>.�>/J6 �6@%�ē>%>%>�>!@Exhibitions Department
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ĔîðŘǰ ����ǰ ÜćîìĊęòść÷ÖćøĒÿéÜÿĉîÙšćîćîćßćêĉǰ đðŨîñĎšÿîĆïÿîčîÿćöćøëéċÜñĎšøŠüöÜćîÝćÖêŠćÜǰ
ðøąđìýđ×šćöć÷ĆÜðøąđìýĕì÷ĕéšÝĈîüîǰ��ǰÜćîǰÙĉéđðŨîÝĈîüîñĎšđ×šćßöÜćîǰ���
���ǰÙîǰÿøšćÜǰ
øć÷ĕéšÝĈîüîǰ��
���ǰúšćîïćìǰēé÷öĊøć÷úąđĂĊ÷éǰéĆÜîĊĚǰ

�@��//-6ē�I6/ù-�>/!1> J1<�>/�>.�
Ļǰ 4BMFTǰ$BMMǰ.FFUJOHǰđöČęĂüĆîìĊęǰ��ǰıǰ��ǰêčúćÙöǰ����ǰìĊęðøąđìýÿĉÜÙēðøŤǰđÝćąÿöćÙöđóČęĂǰ
ǰ éċÜîĆÖíčøÖĉÝđ×šćøŠüöÜćîĒÿéÜÿĉîÙšćǰ
Ļǰ 1BSJTǰ$PSQPSBUFǰ3PBETIPX
ǰđöČęĂüĆîìĊęǰ��ǰóùýÝĉÖć÷îǰ����ǰèǰÖøčÜðćøĊÿǰðøąđìýòøĆęÜđýÿǰ
ǰ öĊñĎšđ×šćøŠüöÜćîìĆĚÜÿĉĚîǰ��ǰÙîĒúąÿîĔÝöćÝĆéÜćîĒÿéÜÿĉîÙšćìĊęðøąđìýĕì÷ÝĈîüîǰ�ǰøć÷
Ļǰ đ×šćøŠüöÜćîðøąßčöðøąÝĈðŘ×ĂÜÿöćÙöǰ*OUFSOBUJPOBMǰ"TTPDJBUJPOǰPGǰ&YIJCJUJPOTǰBOEǰ
ǰ &WFOUTǰ	*"&&
ǰđóČęĂðøąßćÿĆöóĆîíŤĂčêÿćĀÖøøöÖćøĒÿéÜÿĉîÙšć×ĂÜĕì÷êŠĂÖúčŠöđðŜćĀöć÷ǰèǰ
ǰ đöČĂÜĂĂĒúîēéšǰðøąđìýÿĀøĆåĂđöøĉÖćǰđöČęĂüĆîìĊęǰ��ǰıǰ�ǰíĆîüćÙöǰ����
Ļǰ đ×šćøŠüöÜćîǰ4*40ǰ$&0ǰ4VNNJUǰ����ǰìĊęǰ4PVUIǰ$BSPMJOBǰđóČęĂĔĀšÿöćßĉÖĕéšöĊēĂÖćÿóïðą
ǰ đóČęĂĒúÖđðúĊę÷îÙüćöÙĉéđĀĘîđÖĊę÷üÖĆïĂčêÿćĀÖøøöÜćîĒÿéÜÿĉîÙšćĒúąĀćēĂÖćÿìćÜíčøÖĉÝǰ
ǰ ÝćÖñĎšÝĆéÜćîÝćÖÿĀøĆåĂđöøĉÖćǰđöČęĂüĆîìĊęǰ�ǰıǰ��ǰđöþć÷îǰ����

In 2013, TCEB’s Exhibitions Department brought 36 international exhibitions 

to Thailand, attracting 172,600 visitors and generating revenues of 14.1 

billion Baht, as detailed below.

Sales and market promotion activities

� Sales Call Meeting, Singapore, 29 – 31 October 2012 – targetting professional  

 associations to attract business events to Thailand.


 Paris Corporate Roadshow, Paris, 22 November 2012: Of the 11 corporate

  participants, 4 expressed interest in organizing their international 

 exhibition events in Thailand


�Participated in the annual gathering of the International Association 

 of Exhibitions and Events (IAEE) to publicize Thailand’s exhibitions 

 industry to key target groups. The event was held in Orlando, USA from 

 30 November – 6 December 2012.


�Participated in the SISO CEO Summit 2013, South Carolina  to give 

 opportunities for members to meet and exchange ideas on the trade show 

 industry, and seek new business opportunities with US event organizers. 

 The event was held from 7 – 13 April, 2013. 

Ļǰ 0OFǰPOǰ0OFǰWJTJUǰÝĆé×ċĚîđöČęĂüĆîìĊęǰ�ǰ�ǰ��ǰöĉëčîć÷îǰ����ǰđóČęĂðøąßčöÖĆïñĎšÝĆéÜćîÝćÖǰ
ǰ ðøąđìýđ÷ĂøöîĊǰēé÷ÿÿðî�ǰĕéšÿîĆïÿîčîõćÙđĂÖßîđéĉîìćÜøŠüöÙèąĔîÙøĆĚÜîĊĚéšü÷ǰøüöìĆĚÜÿĉĚîǰ
ǰ �ǰđöČĂÜǰĕéšĒÖŠǰăĆöïüøŤÖǰ�ǰöĉüîĉÙǰ�ǰĒăîēîđüŠĂøŤǰ�ǰđîĉîïüøŤÖǰ�ǰÿêčŢÙÖćøŤéǰ�ǰĒôøÜÖŤđôŗøŤêǰ
ǰ đóČęĂðøąßćÿĆöóĆîíŤðøąđìýĕì÷ĔîåćîąýĎî÷ŤÖúćÜÖćøÝĆéÜćîĒÿéÜÿĉîÙšćîćîćßćêĉĒĀŠÜõĎöĉõćÙ
ǰ ĂćđàĊ÷îóøšĂöìĆĚÜēĂÖćÿìćÜíčøÖĉÝĔîĂčêÿćĀÖøøöĀúĆÖ×ĂÜðøąđìýĕì÷ǰĂćìĉǰĂčêÿćĀÖøøö
ǰ ÖćøđÖþêøǰĂčêÿćĀÖøøöđÙøČęĂÜÝĆÖøĒúąßĉĚîÿŠüî÷ćî÷îêøŤǰĒúąĂčêÿćĀÖøøöóúĆÜÜćîđðŨîêšî
Ļǰ ÖćøÝĆéÖćøúÜîćöÙüćöøŠüööČĂđöČęĂüĆîìĊęǰ��ǰÖøÖãćÙöǰ����ǰøąĀüŠćÜÿÿðî�ǰÖĆïǰ1IJMJQQJOFTǰ
ǰ $IBNCFSǰPGǰ$PNNFSDFǰBOEǰ*OEVTUSZǰ	1$$*
ǰĒúąǰ$IBNCFSǰPGǰ$PNNFSDFǰBOEǰ
ǰ 1IJMJQQJOFTǰ*TMBOETǰ	$$1*
ǰēé÷ĕéšøĆïÖćøêĂïøĆïøŠüööČĂÖĆïÿöćÙöÖćøÙšćǰĒúąĀĂÖćøÙšćǰ
ǰ ôŗúĉððŗîÿŤđðŨîĂ÷ŠćÜéĊǰøüöëċÜđðŨîÖćøđðŗéðøąđìýǰìĊęöĊēĂÖćÿéċÜîĆÖúÜìčîǰĒúąîĆÖíčøÖĉÝđ×šć
ǰ øŠüöÜćîĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷ǰ
Ļǰ ÖćøÝĆéēøéēßüŤìĊęðøąđìýđöĊ÷îöćøŤǰēé÷ÝĆé×ċĚîǰèǰđöČĂÜ÷ŠćÜÖčšÜǰđöČęĂüĆîìĊęǰ��ǰ�ǰ��ǰđöþć÷îǰ
ǰ ����ǰđóČęĂðøąßćÿĆöóĆîíŤðøąđìýĕì÷ĔĀšđðŨîÝčéĀöć÷ðúć÷ìćÜÿĈĀøĆïîĆÖíčøÖĉÝĔîÖćøđ×šćøŠüö
ǰ ÜćîĒÿéÜÿĉîÙšćîćîćßćêĉǰ
Ļǰ ÖćøÝĆéēøéēßüŤðøąđìýĂĆÜÖùþøŠüöÖĆïĀîĆÜÿČĂóĉöóŤǰ5IFǰ&DPOPNJTUǰđöČęĂüĆîìĊęǰ��ǰóùþõćÙöǰ
ǰ ����ǰēé÷îĈõćÙđĂÖßîǰĕéšĒÖŠǰýĎî÷ŤĒÿéÜÿĉîÙšćĒúąÖćøðøąßčöĂĉöĒóÙđöČĂÜìĂÜíćîĊ
ǰ ýĎî÷ŤîĉìøøýÖćøĒúąÖćøðøąßčöĕïđìÙǰĒúąǰýĎî÷ŤðøąßčöĒĀŠÜßćêĉÿĉøĉÖĉêĉĝǰđ×šćøŠüöÜćîđóČęĂéċÜ
ǰ ñĎšÝĆéÜćîÝćÖÿĀøćßĂćèćÝĆÖøöćĔîðøąđìýĕì÷
Ļǰ ēÙøÜÖćøǰ���ǰ"�)FBEǰÝĆéìĈēÙøÜÖćøǰĶ���ǰ"�)FBEķǰđóČęĂđðŨîÖćøéċÜÖúčŠöîĆÖíčøÖĉÝÝćÖ
ǰ ÿöćÙöǰÿöćóĆîíŤǰĀĂÖćøÙšćǰÝćÖÖúčŠöðøąđìýĂćđàĊ÷îïüÖĀÖĒúąǰ#*.45&$ǰēé÷ÿöćÙöÝą
ǰ êšĂÜîĈÖúčŠöîĆÖíčøÖĉÝÝĈîüîǰ��ǰìŠćîđðŨî×ĆĚîêęĈĒúąêšĂÜóĈîĆÖĔîðøąđìýĕì÷Ă÷ŠćÜîšĂ÷ǰ�ǰüĆîǰ
ǰ �ǰÙČîǰĒúąđ×šćøŠüöÜćîĒÿéÜÿĉîÙšćîćîćßćêĉìĊęÝą×ċĚîìĊęðøąđìýĕì÷


 A One on One visit  was organized from 9 – 14 June, 2013, to meet with 

 event organizers in Germany. TCEB supported travel costs for private 

 sector delegates to participate in visits to six cities: Hamburg, Munich, 

 Hannover, Nuernberg , Stuttgart and Frankfurt to promote Thailand as a 

 Centre of international trade fairs in the region, as well as open the door 

 for new business opportunities in industry sectors such as agriculture, 

 industrial machinery, automotive parts and energy, etc.


� Signing of a 3-way cooperation agreement 24 July 2013 between TCEB, 

 the Philippines Chamber of Commerce and Industry (PCCI) and the 

 Chamber of Commerce and Philippines Islands (CCPI). The excellent  

 cooperation among the parties offers new prospects for partnerships and 

 attracting more visitors and events from the Philippines to Thailand


�A Myanmar Roadshow was held in Yangon from 20-21 April 2013 to 

 publicize Thailand as a business destination for international exhibitions.


�UK Roadshow, 16 November 2013, in partnership with the “The Economist” 

 magazine. The delegation included private sector venue representatives 

 from IMPACT Arena, Exhibition and Convention Centre, BITEC, and the 

 Queen Sirikit National Convention Centre. The goal was to attract UK 

 event organizers to bring their events to Thailand. 


�The 100 A-Head project. The “100 A-Head” project was initiated to 

 attract business travellers from business associations, federations, and 

 chambers of commerce from the ASEAN+6 and BIMSTEC groups of 

 countries. To qualify for support under this promotion, each association 

 was required to bring at least 15 business persons to attend international 

 exhibitions, staying at least 3 days and 2 nights in Thailand.
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�>%6?�=qL%'ċ������
��ǰÖćøÝĆéÜćîǰ&YIJCJUJPOǰ%BZǰ����ǰđöČęĂüĆîìĊęǰ��ǰÖčöõćóĆîíŤǰ����ǰðøąßčöñĎšðøąÖĂïÖćø
ǰ íčøÖĉÝÖćøÝĆéÜćîĒÿéÜÿĉîÙšćîćîćßćêĉðøąÝĈðŘǰõć÷ĔêšĒîüÙĉéǰĶ5IBJǰ&YIJCJUJPOǰ*OEVTUSZǰ
ǰ BUǰ$SPTTSPBEķǰøąéöÙüćöÙĉéđĀĘîÝćÖñĎšðøąÖĂïÖćøĒúąĀîŠü÷ÜćîìĊęđÖĊę÷ü×šĂÜđóČęĂøŠüöÖĆîǰ
ǰ ÖĈĀîéìĉýìćÜ×ĂÜĂčêÿćĀÖøøöÜćîĒÿéÜÿĉîÙšćîćîćßćêĉ×ĂÜĕì÷ĔĀšÿĂéøĆïÖĆïìĉýìćÜÖćø
ǰ đðúĊę÷îĒðúÜ×ĂÜĒîüēîšö×ĂÜĂčêÿćĀÖøøöÜćîĒÿéÜÿĉîÙšćøąéĆïēúÖǰ
��ǰÜćîĒëúÜ×ŠćüĒñîÖú÷čìíŤÖćøĒÿéÜÿĉîÙšćîćîćßćêĉǰ�ǰđöČęĂüĆîìĊęǰ�ǰóùýÝĉÖć÷îǰ����ǰđîšîÖćø
ǰ ÿøšćÜĕì÷ĔĀšđðŨîđüìĊĀúĆÖ×ĂÜíčøÖĉÝÖćøÝĆéÜćîĒÿéÜÿĉîÙšćîćîćßćêĉĔîðøąßćÙöđýøþåÖĉÝ
ǰ ĂćđàĊ÷îǰ	"&$
ǰêĆüĂ÷ŠćÜÖćøÿîĆïÿîčîÜćîĒÿéÜÿĉîÙšćîćîćßćêĉǰ
ǰ Ļǰ Üćîǰ.FUBMFYǰ����ǰ ��ǰıǰ��ǰóùýÝĉÖć÷îǰ����ǰǰ ÝĆéìĊęǰĕïđìÙ
ǰ Ļǰ Üćîǰ7*7ǰ"TJBǰ����ǰ ��ǰıǰ��ǰöĊîćÙöǰ����ǰǰ ÝĆéìĊęǰĕïđìÙ
ǰ Ļǰ Üćîǰ)PSUJǰ"TJBǰ����ǰ �ǰıǰ��ǰóùþõćÙöǰ����ǰǰ ÝĆéìĊęǰĕïđìÙ
ǰ Ļǰ Üćîǰ*OUFSNBDIǰ����ǰ ��ǰıǰ��ǰóùþõćÙöǰ����ǰǰ ÝĆéìĊęǰĕïđìÙ
ǰ Ļǰ Üćîǰ3FOFXBCMFǰ&OFSHZǰ"TJBǰ����ǰ �ǰıǰ�ǰöĉëčîć÷îǰ����ǰǰ ÝĆéìĊęǰĕïđìÙ
ǰ Ļǰ Üćîǰ1SP1BLǰ"TJBǰ����ǰ ��ǰıǰ��ǰöĉëčîć÷îǰ����ǰǰ ÝĆéìĊęǰĕïđìÙ
ǰ Ļǰ Üćîǰ5'#0ǰ�ǰ53"'4ǰ����ǰ ��ǰıǰ��ǰÖøÖãćÙöǰ����ǰǰ ÝĆéìĊęǰĕïđìÙ
ǰ Ļǰ Üćîǰ8PSMEǰ4UBNQǰ ����ǰÿĉÜĀćÙöǰ����ǰ
ǰ ǰ ǰ ÝĆéìĊęøĂ÷ĆúǰóćøćÖĂîǰăĂúúŤ
ǰ Ļǰ Üćîǰ'PPEǰ�ǰ*OHSFEJFOUǰ"TJBǰ����ǰ ��ǰıǰ��ǰÖĆî÷ć÷îǰ����ǰǰ ÝĆéìĊęǰĕïđìÙ
ǰ Ļǰ Üćîǰ'PPEǰ�ǰ)PUFMǰ5IBJMBOEǰ����ǰ ǰ�ǰıǰ�ǰÖĆî÷ć÷îǰ����ǰǰ ÝĆéìĊęǰĕïđìÙ

²ÆÏÔ×�ÊÛÊÓÙØ�ÎÓ������
1. The Exhibition Day 2013 on 26 February 2013 is an annual meeting of 

 international exhibition organizers and business persons under the 

 concept “Thai Exhibition Industry at a Crossroad”. The event was organized 

 to share industry perspectives and brainstorm a path forward and 

 long-term strategy for Thailand’s international exhibitions sector, to keep 

 pace with fast-moving global trends in the industry.

2. Press conference to announce the 3rd Strategic Plan for Thailand’s 

 International Exhibitions Industry, 1 November, 2012. The strategy focuses 

 on establishing Thailand’s status as a hub for international exhibitions 

 business within the ASEAN Economic Community, or AEC. Examples of 

 TCEB’s support for international exhibitions held in Thailand include 

 the following:

� 
�²ÊÙÆÑÊÝ������ �������� ³ÔÛÊÒÇÊ×�������� §®¹ª¨
� 
�»®»�¦ØÎÆ������ �������� ²Æ×ÈÍ�������� §®¹ª¨
� 
�­Ô×ÙÎ�¦ØÎÆ������ � ������� ³ÔÛÊÒÇÊ×�������� §®¹ª¨
� 
� ®ÓÙÊ×ÒÆÈÍ������ �������� ²ÆÞ�������� §®¹ª¨
� 
�·ÊÓÊÜÆÇÑÊ�ªÓÊ×ÌÞ�¦ØÎÆ������ � ������ ¯ÚÓÊ�������� §®¹ª¨
� 
�µ×ÔµÆÐ�¦ØÎÆ������ �������� ¯ÚÓÊ�������� §®¹ª¨
� 
�¹«§´���¹·¦«¸������ �������� ¯ÚÑÞ�������� §®¹ª¨
� 
�¼Ô×ÑÉ�¸ÙÆÒÕ� � ������� ¦ÚÌÚØÙ�������
     Royal Paragon Hall, 

     Bangkok

� 
�«ÔÔÉ���®ÓÌ×ÊÉÎÊÓÙ�¦ØÎÆ������ �������� ¸ÊÕÙÊÒÇÊ×�������� §®¹ª¨
� 
�«ÔÔÉ���­ÔÙÊÑ�¹ÍÆÎÑÆÓÉ������ � ������ ¸ÊÕÙÊÒÇÊ×�������� §®¹ª¨
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òść÷ÿŠÜđÿøĉöêúćéĔîðøąđìýĕéšéĈđîĉîÜćîêćöÖú÷čìíŤìćÜÖćøêúćéǰ�ǰ×šĂĀúĆÖǰéĆÜîĊĚ

���6ē�I6/ù-�>/�= '/<�D-6=--%>,>.L%'/<I#4��©�²®¨��'/<�9& Ĕ3.
Ļǰ ÝĆéēÙøÜÖćøÿøšćÜÖćøøĆïøĎšÿĉîÙšćĒúąïøĉÖćøǰ	'BNJMJBSJ[BUJPOǰ5SJQ
ǰðøąÖĂïéšü÷
ǰ �ǰēÙøÜÖćøÿøšćÜÖćøøĆïøĎšÿĉîÙšćĒúąïøĉÖćøÿĈĀøĆïúĎÖÙšćÖúčŠöĂÜÙŤÖø
ǰ �ǰēÙøÜÖćøÿøšćÜÖćøøĆïøĎšÿĉîÙšćĒúąïøĉÖćøÿĈĀøĆïñĎšðøąÖĂïÖćøïøĉĀćøÝĆéÖćøõćÙóČĚîéĉî

Ļǰ ÝĆéēÙøÜÖćøúĆéôŜćðøąßčöđöČĂÜĕì÷ǰĂĉęöĔÝêćöøĂ÷óøąøćßéĈøĉǰēé÷øŠüöÖĆïöĎúîĉíĉðŗéìĂÜĀúĆÜóøąǰ
ǰ ÿČïÿćîĒîüóøąøćßéĈøĉǰĒúąÿć÷Öćøïĉîõć÷ĔîðøąđìýǰÝĈîüîǰ�ǰÿć÷ÖćøïĉîǰĕéšĒÖŠǰÖćøïĉîĕì÷ǰ
ǰ Öćøïĉîĕì÷ÿöć÷úŤǰîÖĒĂøŤǰïćÜÖĂÖĒĂøŤđü÷ŤÿǰĒúąĒĂøŤđĂđßĊ÷ǰÝĆéìĈđÿšîìćÜêĆüĂ÷ŠćÜđóČęĂđðŨî
ǰ êĆüđúČĂÖĔîÖćøÝĆéÖĉÝÖøøöĕöàŤìĊęđßČęĂöē÷ÜÖĆïÖćøđøĊ÷îøĎšÝćÖēÙøÜÖćøêćöóøąøćßéĈøĉĔîǰ��ǰ
ǰ êĆüĂ÷ŠćÜēÙøÜÖćøǰĔîǰ�ǰÝĆÜĀüĆéǰĕéšĒÖŠǰđßĊ÷ÜĔĀöŠǰđßĊ÷Üøć÷ǰîŠćîǰÿÖúîÙøǰĒúąÖøąïĊęǰēé÷ÝĆé
ǰ đðŨîēðøēößĆęîïĆêøēé÷ÿćøøćÙćóĉđýþǰĒúąÿĉìíĉðøąē÷ßîŤđóČęĂéċÜéĎéĒúąÖøąêčšîĂčêÿćĀÖøøöĕöàŤ
ǰ ĔîðøąđìýöćÖ×ċĚîǰÙüïÙĎŠĕðÖĆïÖćøÿŠÜđÿøĉöÖćøđøĊ÷îøĎšĔîóČĚîìĊęēÙøÜÖćøêćöóøąøćßéĈøĉÖŠĂî
ǰ ĀøČĂĀúĆÜÖćøðøąßčöÿĆööîć

The Domestic MICE Department has initiated a number of activities following 

the overall marketing strategy, with three key strategic thrusts:

���µ×ÔÒÔÙÊ�Ô×ÌÆÓÎßÆÙÎÔÓ�ÔË�ÒÊÊÙÎÓÌØ�ÆÓÉ�ØÊÒÎÓÆ×Ø�ÎÓ�¹ÍÆÎÑÆÓÉ��©�²®¨ª���
 including:

� Launched campaign to build awareness of products and services 

 (Familiarization Trip), comprising:

 -  Raising awareness of products and services for corporate customers

 -  Raising awareness among private sector entrepreneurs and local 

  managers.


� Launched the “Cross the Sky Thailand- Fulfilled under the Royal Initiative” 

 in collaboration with the ‘Pit Thong Lang Phra’ Foundation, putting 

 Royal Initiatives into practice. The campaign is also supported by 5 

 domestic airlines: Thai Airways, Thai Smile, Nok Air, Bangkok Airways 

 and Air Asia. The programme has developed several travel routes as 

 options for domestic MICE activities that can link to 14 Royal Initiatives 

 in 5 provinces: Chiang Mai, Chiang Rai, Nan, Sakhon Nakhon and Krabi. 

 A special ticketing promotion was launched to support the initiative 

 and offer exclusive privileges to attract participants, boost Thailand’s 

 domestic MICE industry and raise awareness and knowledge of activities  

 undertaken in local areas under the many Royal Initiatives, either as 

 pre- or post-meeting activities.

Ļǰ ÝĆéēÙøÜÖćøðøąßčöđöČĂÜĕì÷ǰöĆęîĔÝđöČĂÜĕì÷óøšĂöǰàċęÜđðŨîēÙøÜÖćøêŠĂ÷ĂéÝćÖēÙøÜÖćøǰ
ǰ ðøąßčöđöČĂÜĕì÷ǰõĎöĉĔÝßŠü÷ßćêĉǰđóČęĂÿŠÜđÿøĉöĔĀšÖúčŠöđðŜćĀöć÷ìĆĚÜõćÙøĆåĒúąđĂÖßîđéĉîìćÜǰ
ǰ ÝĆéðøąßčöÿĆööîćĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúõć÷Ĕîðøąđìýēé÷ĒïŠÜÖćøÝĆéÜćîĔîǰ�ǰǰ
ǰ đöČĂÜĕöàŤàĉêĊĚǰéĆÜîĊĚǰ
ǰ �ǰüĆîìĊęǰ�ǰıǰ�ǰÖøÖãćÙöǰ����ǰèǰđàĘîìøĆúđüĉúéŤĕúôşǰßĆĚîǰ�ǰýĎî÷ŤÖćøÙšćđàĘîìøĆúđüĉúéŤǰ
ǰ ǰǰÖøčÜđìóöĀćîÙø
ǰ �ǰüĆîìĊęǰ��ǰıǰ��ǰÖøÖãćÙöǰ����ǰèǰÙĂîđüîßĆîăĂúúŤǰēøÜĒøöđàĘîìćøćǰ
ǰ ǰǰÙĂîđüîßĆîđàĘîđêĂøŤǰÝĆÜĀüĆé×ĂîĒÖŠîǰ
ǰ �ǰüĆîìĊęǰ��ǰıǰ��ǰÖĆî÷ć÷îǰ����ǰèǰýĎî÷ŤðøąßčöĒúąĒÿéÜÿĉîÙšćîćîćßćêĉđÞúĉöóøąđÖĊ÷øêĉǰ
ǰ ǰǰ�ǰøĂïóøąßîöóøøþćǰÝĆÜĀüĆéđßĊ÷ÜĔĀöŠ

Ļǰ ÝĆéÙĎĀćðøąßćÿĆöóĆîíŤÖĉÝÖøøöêúćéĔîðøąđìýǰ	.PCJMFǰ6OJU
ǰðøąÝĈðŘǰ����ǰđóČęĂđðŨîǰ
ǰ ÖćøÿøšćÜÖćøøĆïøĎšĒúąÖøąêčšîĔĀšõćÙøĆåĒúąõćÙđĂÖßîĕéšđĀĘîëċÜÙüćöÿĈÙĆâ×ĂÜÖćøÝĆéðøąßčöǰǰ
ǰ ÿĆööîćÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĒúąÜćîĒÿéÜÿĉîÙšćõć÷ĔîðøąđìýǰóøšĂöìĆĚÜÿøšćÜÙüćöǰ
ǰ đ×šćĔÝđÖĊę÷üÖĆïĂčêÿćĀÖøøöĕöàŤöćÖ÷ĉęÜ×ċĚîǰēé÷öĊÖćøÝĆéÙĎĀćðøąßćÿĆöóĆîíŤìĆĚÜĀöéǰ�ǰÙøĆĚÜǰ
ǰ ìĆĚÜĔîÖøčÜđìóĄĒúąđöČĂÜĕöàŤàĉêĊĚǰǰ

Ļǰ ēÙøÜÖćøÿŠÜđÿøĉöÖćøðøąßčöÿĆööîć×ĂÜĀîŠü÷ÜćîõćÙĊǰÖćøéĈđîĉîēÙøÜÖćøøŠüöÖĆïĀîŠü÷Üćîǰǰ
ǰ õćÙĊìĆĚÜǰ��ǰĀîŠü÷ÜćîǰðøąÖĂïéšü÷
ǰ ��ǰĀĂÖćøÙšćĕì÷ĒúąÿõćĀĂÖćøÙšćĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿõćĂčêÿćĀÖøøöĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿõćĂčêÿćĀÖøøöìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷
ǰ ��ǰêúćéĀúĆÖìøĆó÷ŤĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷

ǰ ��ǰÿöćÙöÖćøĒÿéÜÿĉîÙšćĕì÷
ǰ ��ǰÿöćÙöïøĉþĆìÝéìąđïĊ÷îĕì÷
ǰ ��ǰÿöćÙöÖćøÝĆéÖćøíčøÖĉÝĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿöćÙöÖćøÝĆéÖćøÜćîïčÙÙúĒĀŠÜðøąđìýĕì÷
ǰ ���ǰÿöćÙöíčøÖĉÝìŠĂÜđìĊę÷üõć÷Ĕîðøąđìý
ǰ ���ǰÿöćÙöÿŠÜđÿøĉöíčøÖĉÝìŠĂÜđìĊę÷üĕì÷
ǰ ���ǰÿöćÙöñĎšðøąÖĂïÖćøîĈđìĊę÷üĕì÷


� Launched the ‘Meetings in Thailand- Thailand is Ready!’ marketing 

 campaign to promote economic recovery and stimulate growth in  

 Thailand’s domestic seminar and incentive travel industry. The project 

 was implemented in three main MICE cities, as follows:

 - 1 – 3 July, 2013,  Central World Life, 8th Floor, Central World Bangkok

 - 15 – 17 July, 2013, Centara Convention hall, Centara Convention Centre, 

   Khon Kaen

 - 26 – 28 September 2013, Chiang Mai International Convention and 

   Exhibition Centre


�Organised a Mobile Exhibition to publicize Domestic Mice in Thailand, 

 to raise awareness among both public and private sectors of the importance 

 of organizing meetings, seminars, incentive trips and exhibitions within 

 Thailand, and increase understanding of the MICE industry. A total of 8 

 mobile exhibitions were mobilized in Bangkok and other MICE cities.


�Campaign to support meetings organised by all 12 of TCEB’s partner 

 agencies, including the following:

 1. Thai Chamber of Commerce and Board of Trade of Thailand

 2. Federation of Thai Industries

 3. Tourism Council of Thailand

 4. Stock Exchange of Thailand

 5. Thailand Incentive & Convention Association

 6. Thai Exhibition Association

 7. Thai Listed Companies Association

 8. Thailand Management Association

 9. Personnel Management Association of Thailand

 10. Association of Domestic Travel

 11. Thai Tourism Promotion Association

 12. Association of Thai Tour Operators.

ÖćøÿîĆïÿîčîĀîŠü÷ÜćîõćÙĊöĊĂ÷ŠćÜêŠĂđîČęĂÜàċęÜđðŨîÖćøÝĆéÖĉÝÖøøöĕöàŤĔîðøąđìýìĆĚÜøąïïǰ
ðøąÖĂïéšü÷ǰ.FFUJOHT
ǰ *ODFOUJWFT
ǰ$POWFOUJPOTǰĒúąǰ&YIJCJUJPOTǰÖćøéĈđîĉîÖćøøŠüöǰ
ÖĆïõćÙĊǰ ðøąÖĂïéšü÷ÜćîìĆĚÜĀöéǰ ��ǰ Üćîǰ ìĊęÿĈÙĆâĕéšĒÖŠǰ ÜćîÿĆööîćĀĂÖćøÙšćìĆęüðøąđìýǰ
ÙøĆĚÜìĊęǰ��ǰ	ÜćîÞúĂÜÙøïøĂïǰ��ǰðŘĀĂÖćøÙšćĕì÷

ǰÜćîóøąïćøöĊǰ�ǰĕÖúÿëĉêĕì÷ìĆęüĀúšć
ǰ*/&5ǰ
#BOHLPLǰ ����
ǰ "TJBOǰ MJGFǰ 4DJFODFTǰ $POGFSFODFǰ �ǰ &YIJCJUJPOǰ ����
ǰ 5IBJMBOEǰ
$PNQFUJUJWFOFTTǰ&OIBODFNFOUǰ1SPHSBNǰ����ǰđðŨîêšî

���6ē�I6/ù-�>%J6 �6@%�Ĕ>,>.L%'/<I#4��©�ªÝÍÎÇÎÙÎÔÓ��'/<�9& Ĕ3.
Ļǰ ÿŠÜđÿøĉöÖćøìĈǰ5SBEFǰ#VTJOFTTǰ.BUDIJOHǰĂćìĉ
ǰ �ǰ ÖćøøŠüööČĂÖĆïíîćÙćøÖÿĉÖøĕì÷ÝĆéÜćîĒÿéÜÿĉîÙšćǰ,ǰ4.&ǰ$BSFǰ#J[ǰ'BJSǰ����ǰđóČęĂđóĉęö
ǰ ǰ đÙøČĂ×Šć÷ǰÿøšćÜēĂÖćÿĒúąÿŠÜđÿøĉöÖćøÿøšćÜÜćîđÝøÝćíčøÖĉÝÿĈĀøĆïÖúčŠöñĎšðøąÖĂïÖćøǰ4.&ǰ
ǰ ǰ ÝĈîüîǰ���ǰøć÷ǰÖŠĂĔĀšđÖĉéöĎúÙŠćÖćøàČĚĂ×ć÷ÖüŠćǰ��ǰúšćîïćì

Ļǰ ÿŠÜđÿøĉöÖćøÖøąÝć÷ÜćîĒÿéÜÿĉîÙšćÿĈÙĆâÿĎŠõĎöĉõćÙǰ	$MPOF
ǰĂćìĉ
ǰ �ǰ øŠüööČĂÖĆïÿöćÙöñĎšÝĆéóĉöóŤĒúąñĎšÝĆéÝĈĀîŠć÷ĀîĆÜÿČĂĒĀŠÜðøąđìýĕì÷ǰ	16#"5
ǰĔîÖćø
ǰ ǰ ÖøąÝć÷ÜćîĒÿéÜĀîĆÜÿČĂÝćÖÖøčÜđìóĄǰĕð÷ĆÜõćÙêŠćÜėǰđßŠî
ǰ �ǰ õćÙĂĊÿćîǰÜćîöĀÖøøöĀîĆÜÿČĂõćÙĂĊÿćîÙøĆĚÜìĊęǰ�ǰđöČęĂüĆîìĊęǰ�����ǰÿĉÜĀćÙöǰ����ǰèǰ
ǰ ǰ ÝĆÜĀüĆé×ĂîĒÖŠîǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠćàČĚĂ×ć÷ÖüŠćǰ�ǰúšćîïćì
ǰ �ǰǰ õćÙĔêšǰÜćîöĀÖøøöĀîĆÜÿČĂõćÙĔêšǰÙøĆĚÜìĊęǰ�ǰđöČęĂüĆîìĊęǰ��ǰÿĉÜĀćÙöǰıǰ�ǰÖĆî÷ć÷îǰ����ǰ
ǰ ǰ èǰÝĆÜĀüĆéÿÜ×úćǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠćàČĚĂ×ć÷ÖüŠćǰ���ǰúšćîïćì

Ļǰ ÿŠÜđÿøĉöÖćø÷ÖøąéĆïÜćîĒÿéÜÿĉîÙšćǰ	6QHSBEF
ǰĂćìĉǰ
ǰ �ǰ Üćîǰ1BUUBZBǰ'PPEǰ�ǰ)PUFMJFSTǰ&YQPǰ����ǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠć
ǰ ǰ àČĚĂ×ć÷ÖüŠćǰ��ǰúšćîïćì

Ļǰ ÖćøìĈ×šĂêÖúÜÙüćöøŠüööČĂǰ	.06
ǰøąĀüŠćÜǰÿÿðî�ǰÖĆïǰ�ǰÿöćÙöǰÙČĂ
ǰ ��ǰÿöćÙöñĎšïøĉĀćøÜćîĂćĀćøĒúąđÙøČęĂÜéČęöõćÙêąüĆîĂĂÖĒĀŠÜðøąđìýĕì÷ǰ
ǰ ǰ 	ÜćîǰĶ1BUUBZBǰ'PPEǰ�ǰ)PUFMJFSTǰ&YQP

ǰ ��ǰÿöćÙöñĎšÝĆéóĉöóŤĒúąÝĈĀîŠć÷ĀîĆÜÿČĂĒĀŠÜðøąđìýĕì÷ǰ	ÜćîöĀÖøøöĀîĆÜÿČĂ
ǰ
ǰ ��ǰÿöćÙöÿöćóĆîíŤÿŠÜđÿøĉöÿĆêüŤđúĊĚ÷Üĕì÷ǰ	ÜćîöĀÖøøöÿĆêüŤđúĊĚ÷ÜĒĀŠÜðøąđìýĕì÷

ǰ �ǰ ēé÷öĊüĆêëčðøąÿÜÙŤđóČęĂÿøšćÜÖøĂïÙüćöøŠüööČĂøąĀüŠćÜÖĆîĔîÖćøÿŠÜđÿøĉöĔĀšđÖĉéÖćø÷Ö
ǰ ǰ øąéĆïĒúąÖøąÝć÷ÖćøÝĆéÜćîĒÿéÜÿĉîÙšćĕð÷ĆÜõĎöĉõćÙêŠćÜė×ĂÜðøąđìýǰøüöëċÜđóČęĂĒúÖ
ǰ ǰ đðúĊę÷î×šĂöĎú×ŠćüÿćøǰĂÜÙŤÙüćöøĎšĒúąđßČęĂöē÷ÜóĆçîćåćî×šĂöĎúøŠüöÖĆî

TCEB provides continuing support to its partner agencies in all categories of 

MICE activities, including a total of 22 meetings, incentives, conventions 

and exhibitions organized in co-operation with TCEB’s partners. Key 

events include the 30th National Seminar of Chambers of Commerce 

(80th anniversary of the Thai Chamber of Commerce), the Prestigious Fair 

in Honour of our Beloved King Rama 9, INET Bangkok 2013, Asian Life 

Sciences Conference & Exhibition 2013, and the Thailand Competitiveness 

Enhancement Program 2013.

���̧ ÚÕÕÔ×Ù�ËÔ×�ÙÍÊ�ÉÔÒÊØÙÎÈ�ÊÝÍÎÇÎÙÎÔÓØ�ÎÓÉÚØÙ×Þ��©�ªÝÍÎÇÎÙÎÔÓ�

�Promotion of Trade Business Matching events, such as-

 -  Cooperation with Kasikorn Bank in organizing the K SME Care Biz 

  Fair 2012 exhibition. The event strengthened networks, opened up new 

  business opportunities, and provided a forum for business negotiations 

  for 127 SME representatives. The event generated business deals 

  worth more than 18 million Baht. 


�Promote distribution of exhibitions to provinces across all regions of 

 the country, for example:

 -  TCEB collaborated with the Publishers and Booksellers’ Association of 

  Thailand (PUBAT) in spreading out Book Fairs to all regions of the 

  country.

 - Northeast: The 1st Northeast Mega Book Fair was held from 16-24 

  August 2013 in Khon Kaen, with 45,832 visitors. The event generated 

  earnings of 9 million Baht.

 - South The 1st Southern Mega Book Fair was held from 27 August - 2 

  September 2013 in Songkhla Province. The event attracted 52,110 

  visitors, and generated earnings of 9.7 million Baht.


�Promote upgrading of trade shows and exhibitions: 

 -  Pattaya Food & Hoteliers Expo 2013, with 12,526 visitors, and earnings 

  of 10 million Baht.

����>/6/Ĕ>��3>-I�Ĕ-J�P�J1<.�/< =&I-C9�M-�ė�@!AR�
� '/<�9& Ĕ3.��/D�I#*;�*=#.>�I�A.�L7-ē�J1<,EI�P!
ǰ ÷ÖøąéĆïýĆÖ÷õćó×ĂÜĕöàŤàĉêĊĚ
Ļǰ đîČęĂÜÝćÖÙèąøĆåöîêøĊöĊöêĉðøąÖćýĔĀšðŘǰ����ǰđðŨîðŘĒĀŠÜĕöàŤǰ	:FBSǰPGǰ.*$&
ǰ×ĂÜÝĆÜĀüĆéǰ
ǰ đßĊ÷ÜĔĀöŠǰđóČęĂÿîĂÜøĆïîē÷ïć÷éĆÜÖúŠćüǰòść÷ĄǰÝċÜÝĆéÖĉÝÖøøöǰ$IJBOHǰ.BJǰ.*$&ǰ4VNNJUǰ
ǰ đóČęĂøąéöÙüćöÙĉéđĀĘî×ĂÜõćÙøĆåĒúąđĂÖßîĔîÝĆÜĀüĆéđßĊ÷ÜĔĀöŠìĊęđÖĊę÷ü×šĂÜĒúąđðŨîñĎš×Ćï
ǰ đÙúČęĂîĂčêÿćĀÖøøöĕöàŤ×ĂÜÝĆÜĀüĆéǰđóČęĂÝĆéìĈĒñîĒöŠïìđóČęĂóĆçîćĂčêÿćĀÖøøöĕöàŤ×ĂÜÝĆÜĀüĆé
ǰ đßĊ÷ÜĔĀöŠĔîøą÷ąǰ�ǰðŘǰǰ

ǰ óĆçîć×ĊéÙüćöÿćöćøëđßĉÜĒ×ŠÜ×Ćî×ĂÜĕöàŤàĉêĊĚ
Ļǰ ĒêŠÜêĆĚÜÝĆÜĀüĆé×ĂîĒÖŠîđðŨîĕöàŤàĉêĊĚĒĀŠÜìĊęǰ�ǰđóČęĂđðŨîÝčéĀöć÷ĕöàŤĔĀöŠĔîõćÙĂĊÿćîǰĒúąđðŨî
ǰ ðøąêĎÿĎŠĂîčõĎöĉõćÙúčŠöîĚĈē×ÜǰđóČęĂđÿøĉöÙüćöóøšĂö×ĂÜĕì÷ĔîÖćøđðŗéðøąßćÙöđýøþåÖĉÝ
ǰ ĂćđàĊ÷îǰ	"&$

Ļǰ éĈđîĉîēÙøÜÖćøêŠĂđîČęĂÜĔîÖćøÝĆéìĈĒĂóóúĉđÙßĆęîđóČęĂðøąßćÿĆöóĆîíŤĕöàŤàĉêĊĚĂĊÖǰ�ǰđöČĂÜǰÙČĂǰ
ǰ ÖøčÜđìóöĀćîÙøǰÝĆÜĀüĆéđßĊ÷ÜĔĀöŠǰÝĆÜĀüĆéõĎđÖĘêǰĒúąÝĆÜĀüĆé×ĂîĒÖŠî

ǰ ÿŠÜđÿøĉöÖćøìĈêúćéĕöàŤàĉêĊĚ
Ļǰ îĈÙèąñĎšïøĉĀćøÝĆÜĀüĆéđßĊ÷ÜĔĀöŠĒúąđÝšćĀîšćìĊęđ×šćøŠüöÜćîǰ*OUFSOBUJPOBMǰ.FFUJOHTǰ&YQPǰ
ǰ 	*.&
ǰ����ǰèǰÖøčÜēêđÖĊ÷üǰðøąđìýâĊęðčśî
Ļǰ îĈÙèąñĎšïøĉĀćøđöČĂÜóĆì÷ćĒúąđÝšćĀîšćìĊęđ×šćøŠüöÜćîǰ5IBJMBOEǰ.*$&ǰ3PBEǰ4IPXǰJOǰ+BQBOǰ
ǰ ����ǰǰǰèǰđöČĂÜàĆðēðēøǰĒúąÖøčÜēêđÖĊ÷üǰðøąđìýâĊęðčśî
Ļǰ îĈÙèąñĎšïøĉĀćøÝĆÜĀüĆéđßĊ÷ÜĔĀöŠĒúąđÝšćĀîšćìĊęđ×šćøŠüöÜćîǰ"TJB�1BDJųDǰ*ODFOUJWFTǰ�ǰ.FFUJOHTǰ
ǰ &YQPǰ	"*.&
ǰ����ǰèǰđöČĂÜđöúđïĉøŤîǰĒúąđöČĂÜđóĉøŤíǰđÙøČĂøĆåĂĂÿđêøđúĊ÷


�An MOU was signed between TCEB and 3 professional associations:

 1. Food and Beverage Management Association Eastern Region of 

  Thailand. (for the Pattaya Food & Hoteliers Expo)

 2. Publishers and Booksellers’ Association of Thailand (Mega Book Fairs) 

 3. Thai Pet Promotion Federation (Thailand’s Grand Pet Show)

 - The objective was to build a framework for mutual cooperation in 

  upgrading exhibition standards and decentralizing the hosting of events 

  to provinces across the country. Moreover, the agreements promote 

  exchange of information and joint database development.

���̧ Ù×ÊÓÌÙÍÊÓÎÓÌ�ÆÓÉ�ÚÕÌ×ÆÉÎÓÌ�¹ÍÆÎÑÆÓÉ�Ø�²®¨ª�¨ÎÙÎÊØ��§ÆÓÌÐÔÐ��µÆÙÙÆÞÆ��
� ¨ÍÎÆÓÌ�²ÆÎ��µÍÚÐÊÙ�
 Upgrading the potential of MICE Cities


� Following a Cabinet resolution declaring 2013 as the Year of MICE for 

 Chiang Mai, the Chiang Mai MICE Summit was organized to exchange 

 views and brainstorm ideas from MICE industry drivers and stakeholders 

 in Chiang Mai Province from both private and public sectors. The Summit 

 developed a 5-Year MICE Master Plan to develop and upgrade the 

 industry in the province.

 Developing MICE City competitiveness


�Designated Khon Kaen as Thailand’s 5th MICE City, providing a new MICE 

 destination in the northeast of Thailand; the city will also serve as a 

 gateway to the countries of the Greater Mekong Subregion (GMS) and 

 will contribute to the country’s preparations for integration under the 

 ASEAN Economic Community (AEC).


�Ongoing project to develop applications to promote 4 MICE City 

 destinations: Bangkok, Chiang Mai, Phuket and Khon Kaen.

 Market promotion for MICE Cities


� Support officials and industry executives from Chang Mai to participate 

 in the International Meetings Expo (IME) 2012 in Tokyo.


� Support officials and industry executives from Pattaya to participate in 

 the Thailand MICE Road Show in Japan 2013. The Road Show covered 

 the two cities of Tokyo and Sapporo.


� Support officials and industry executives from Chiang Mai to participate in 

 the Asia-Pacific Incentives & Meetings Expo (AIME) 2013 in Melbourne 

 and Perth, Australia.
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òść÷ÿŠÜđÿøĉöêúćéĔîðøąđìýĕéšéĈđîĉîÜćîêćöÖú÷čìíŤìćÜÖćøêúćéǰ�ǰ×šĂĀúĆÖǰéĆÜîĊĚ

���6ē�I6/ù-�>/�= '/<�D-6=--%>,>.L%'/<I#4��©�²®¨��'/<�9& Ĕ3.
Ļǰ ÝĆéēÙøÜÖćøÿøšćÜÖćøøĆïøĎšÿĉîÙšćĒúąïøĉÖćøǰ	'BNJMJBSJ[BUJPOǰ5SJQ
ǰðøąÖĂïéšü÷
ǰ �ǰēÙøÜÖćøÿøšćÜÖćøøĆïøĎšÿĉîÙšćĒúąïøĉÖćøÿĈĀøĆïúĎÖÙšćÖúčŠöĂÜÙŤÖø
ǰ �ǰēÙøÜÖćøÿøšćÜÖćøøĆïøĎšÿĉîÙšćĒúąïøĉÖćøÿĈĀøĆïñĎšðøąÖĂïÖćøïøĉĀćøÝĆéÖćøõćÙóČĚîéĉî

Ļǰ ÝĆéēÙøÜÖćøúĆéôŜćðøąßčöđöČĂÜĕì÷ǰĂĉęöĔÝêćöøĂ÷óøąøćßéĈøĉǰēé÷øŠüöÖĆïöĎúîĉíĉðŗéìĂÜĀúĆÜóøąǰ
ǰ ÿČïÿćîĒîüóøąøćßéĈøĉǰĒúąÿć÷Öćøïĉîõć÷ĔîðøąđìýǰÝĈîüîǰ�ǰÿć÷ÖćøïĉîǰĕéšĒÖŠǰÖćøïĉîĕì÷ǰ
ǰ Öćøïĉîĕì÷ÿöć÷úŤǰîÖĒĂøŤǰïćÜÖĂÖĒĂøŤđü÷ŤÿǰĒúąĒĂøŤđĂđßĊ÷ǰÝĆéìĈđÿšîìćÜêĆüĂ÷ŠćÜđóČęĂđðŨî
ǰ êĆüđúČĂÖĔîÖćøÝĆéÖĉÝÖøøöĕöàŤìĊęđßČęĂöē÷ÜÖĆïÖćøđøĊ÷îøĎšÝćÖēÙøÜÖćøêćöóøąøćßéĈøĉĔîǰ��ǰ
ǰ êĆüĂ÷ŠćÜēÙøÜÖćøǰĔîǰ�ǰÝĆÜĀüĆéǰĕéšĒÖŠǰđßĊ÷ÜĔĀöŠǰđßĊ÷Üøć÷ǰîŠćîǰÿÖúîÙøǰĒúąÖøąïĊęǰēé÷ÝĆé
ǰ đðŨîēðøēößĆęîïĆêøēé÷ÿćøøćÙćóĉđýþǰĒúąÿĉìíĉðøąē÷ßîŤđóČęĂéċÜéĎéĒúąÖøąêčšîĂčêÿćĀÖøøöĕöàŤ
ǰ ĔîðøąđìýöćÖ×ċĚîǰÙüïÙĎŠĕðÖĆïÖćøÿŠÜđÿøĉöÖćøđøĊ÷îøĎšĔîóČĚîìĊęēÙøÜÖćøêćöóøąøćßéĈøĉÖŠĂî
ǰ ĀøČĂĀúĆÜÖćøðøąßčöÿĆööîć

The Domestic MICE Department has initiated a number of activities following 

the overall marketing strategy, with three key strategic thrusts:

���µ×ÔÒÔÙÊ�Ô×ÌÆÓÎßÆÙÎÔÓ�ÔË�ÒÊÊÙÎÓÌØ�ÆÓÉ�ØÊÒÎÓÆ×Ø�ÎÓ�¹ÍÆÎÑÆÓÉ��©�²®¨ª���
 including:

� Launched campaign to build awareness of products and services 

 (Familiarization Trip), comprising:

 -  Raising awareness of products and services for corporate customers

 -  Raising awareness among private sector entrepreneurs and local 

  managers.


� Launched the “Cross the Sky Thailand- Fulfilled under the Royal Initiative” 

 in collaboration with the ‘Pit Thong Lang Phra’ Foundation, putting 

 Royal Initiatives into practice. The campaign is also supported by 5 

 domestic airlines: Thai Airways, Thai Smile, Nok Air, Bangkok Airways 

 and Air Asia. The programme has developed several travel routes as 

 options for domestic MICE activities that can link to 14 Royal Initiatives 

 in 5 provinces: Chiang Mai, Chiang Rai, Nan, Sakhon Nakhon and Krabi. 

 A special ticketing promotion was launched to support the initiative 

 and offer exclusive privileges to attract participants, boost Thailand’s 

 domestic MICE industry and raise awareness and knowledge of activities  

 undertaken in local areas under the many Royal Initiatives, either as 

 pre- or post-meeting activities.
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Ļǰ ÝĆéēÙøÜÖćøðøąßčöđöČĂÜĕì÷ǰöĆęîĔÝđöČĂÜĕì÷óøšĂöǰàċęÜđðŨîēÙøÜÖćøêŠĂ÷ĂéÝćÖēÙøÜÖćøǰ
ǰ ðøąßčöđöČĂÜĕì÷ǰõĎöĉĔÝßŠü÷ßćêĉǰđóČęĂÿŠÜđÿøĉöĔĀšÖúčŠöđðŜćĀöć÷ìĆĚÜõćÙøĆåĒúąđĂÖßîđéĉîìćÜǰ
ǰ ÝĆéðøąßčöÿĆööîćĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúõć÷Ĕîðøąđìýēé÷ĒïŠÜÖćøÝĆéÜćîĔîǰ�ǰǰ
ǰ đöČĂÜĕöàŤàĉêĊĚǰéĆÜîĊĚǰ
ǰ �ǰüĆîìĊęǰ�ǰıǰ�ǰÖøÖãćÙöǰ����ǰèǰđàĘîìøĆúđüĉúéŤĕúôşǰßĆĚîǰ�ǰýĎî÷ŤÖćøÙšćđàĘîìøĆúđüĉúéŤǰ
ǰ ǰǰÖøčÜđìóöĀćîÙø
ǰ �ǰüĆîìĊęǰ��ǰıǰ��ǰÖøÖãćÙöǰ����ǰèǰÙĂîđüîßĆîăĂúúŤǰēøÜĒøöđàĘîìćøćǰ
ǰ ǰǰÙĂîđüîßĆîđàĘîđêĂøŤǰÝĆÜĀüĆé×ĂîĒÖŠîǰ
ǰ �ǰüĆîìĊęǰ��ǰıǰ��ǰÖĆî÷ć÷îǰ����ǰèǰýĎî÷ŤðøąßčöĒúąĒÿéÜÿĉîÙšćîćîćßćêĉđÞúĉöóøąđÖĊ÷øêĉǰ
ǰ ǰǰ�ǰøĂïóøąßîöóøøþćǰÝĆÜĀüĆéđßĊ÷ÜĔĀöŠ

Ļǰ ÝĆéÙĎĀćðøąßćÿĆöóĆîíŤÖĉÝÖøøöêúćéĔîðøąđìýǰ	.PCJMFǰ6OJU
ǰðøąÝĈðŘǰ����ǰđóČęĂđðŨîǰ
ǰ ÖćøÿøšćÜÖćøøĆïøĎšĒúąÖøąêčšîĔĀšõćÙøĆåĒúąõćÙđĂÖßîĕéšđĀĘîëċÜÙüćöÿĈÙĆâ×ĂÜÖćøÝĆéðøąßčöǰǰ
ǰ ÿĆööîćÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĒúąÜćîĒÿéÜÿĉîÙšćõć÷ĔîðøąđìýǰóøšĂöìĆĚÜÿøšćÜÙüćöǰ
ǰ đ×šćĔÝđÖĊę÷üÖĆïĂčêÿćĀÖøøöĕöàŤöćÖ÷ĉęÜ×ċĚîǰēé÷öĊÖćøÝĆéÙĎĀćðøąßćÿĆöóĆîíŤìĆĚÜĀöéǰ�ǰÙøĆĚÜǰ
ǰ ìĆĚÜĔîÖøčÜđìóĄĒúąđöČĂÜĕöàŤàĉêĊĚǰǰ

Ļǰ ēÙøÜÖćøÿŠÜđÿøĉöÖćøðøąßčöÿĆööîć×ĂÜĀîŠü÷ÜćîõćÙĊǰÖćøéĈđîĉîēÙøÜÖćøøŠüöÖĆïĀîŠü÷Üćîǰǰ
ǰ õćÙĊìĆĚÜǰ��ǰĀîŠü÷ÜćîǰðøąÖĂïéšü÷
ǰ ��ǰĀĂÖćøÙšćĕì÷ĒúąÿõćĀĂÖćøÙšćĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿõćĂčêÿćĀÖøøöĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿõćĂčêÿćĀÖøøöìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷
ǰ ��ǰêúćéĀúĆÖìøĆó÷ŤĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷

ǰ ��ǰÿöćÙöÖćøĒÿéÜÿĉîÙšćĕì÷
ǰ ��ǰÿöćÙöïøĉþĆìÝéìąđïĊ÷îĕì÷
ǰ ��ǰÿöćÙöÖćøÝĆéÖćøíčøÖĉÝĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿöćÙöÖćøÝĆéÖćøÜćîïčÙÙúĒĀŠÜðøąđìýĕì÷
ǰ ���ǰÿöćÙöíčøÖĉÝìŠĂÜđìĊę÷üõć÷Ĕîðøąđìý
ǰ ���ǰÿöćÙöÿŠÜđÿøĉöíčøÖĉÝìŠĂÜđìĊę÷üĕì÷
ǰ ���ǰÿöćÙöñĎšðøąÖĂïÖćøîĈđìĊę÷üĕì÷


� Launched the ‘Meetings in Thailand- Thailand is Ready!’ marketing 

 campaign to promote economic recovery and stimulate growth in  

 Thailand’s domestic seminar and incentive travel industry. The project 

 was implemented in three main MICE cities, as follows:

 - 1 – 3 July, 2013,  Central World Life, 8th Floor, Central World Bangkok

 - 15 – 17 July, 2013, Centara Convention hall, Centara Convention Centre, 

   Khon Kaen

 - 26 – 28 September 2013, Chiang Mai International Convention and 

   Exhibition Centre


�Organised a Mobile Exhibition to publicize Domestic Mice in Thailand, 

 to raise awareness among both public and private sectors of the importance 

 of organizing meetings, seminars, incentive trips and exhibitions within 

 Thailand, and increase understanding of the MICE industry. A total of 8 

 mobile exhibitions were mobilized in Bangkok and other MICE cities.


�Campaign to support meetings organised by all 12 of TCEB’s partner 

 agencies, including the following:

 1. Thai Chamber of Commerce and Board of Trade of Thailand

 2. Federation of Thai Industries

 3. Tourism Council of Thailand

 4. Stock Exchange of Thailand

 5. Thailand Incentive & Convention Association

 6. Thai Exhibition Association

 7. Thai Listed Companies Association

 8. Thailand Management Association

 9. Personnel Management Association of Thailand

 10. Association of Domestic Travel

 11. Thai Tourism Promotion Association

 12. Association of Thai Tour Operators.
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ÖćøÿîĆïÿîčîĀîŠü÷ÜćîõćÙĊöĊĂ÷ŠćÜêŠĂđîČęĂÜàċęÜđðŨîÖćøÝĆéÖĉÝÖøøöĕöàŤĔîðøąđìýìĆĚÜøąïïǰ
ðøąÖĂïéšü÷ǰ.FFUJOHT
ǰ *ODFOUJWFT
ǰ$POWFOUJPOTǰĒúąǰ&YIJCJUJPOTǰÖćøéĈđîĉîÖćøøŠüöǰ
ÖĆïõćÙĊǰ ðøąÖĂïéšü÷ÜćîìĆĚÜĀöéǰ ��ǰ Üćîǰ ìĊęÿĈÙĆâĕéšĒÖŠǰ ÜćîÿĆööîćĀĂÖćøÙšćìĆęüðøąđìýǰ
ÙøĆĚÜìĊęǰ��ǰ	ÜćîÞúĂÜÙøïøĂïǰ��ǰðŘĀĂÖćøÙšćĕì÷

ǰÜćîóøąïćøöĊǰ�ǰĕÖúÿëĉêĕì÷ìĆęüĀúšć
ǰ*/&5ǰ
#BOHLPLǰ ����
ǰ "TJBOǰ MJGFǰ 4DJFODFTǰ $POGFSFODFǰ �ǰ &YIJCJUJPOǰ ����
ǰ 5IBJMBOEǰ
$PNQFUJUJWFOFTTǰ&OIBODFNFOUǰ1SPHSBNǰ����ǰđðŨîêšî

���6ē�I6/ù-�>%J6 �6@%�Ĕ>,>.L%'/<I#4��©�ªÝÍÎÇÎÙÎÔÓ��'/<�9& Ĕ3.
Ļǰ ÿŠÜđÿøĉöÖćøìĈǰ5SBEFǰ#VTJOFTTǰ.BUDIJOHǰĂćìĉ
ǰ �ǰ ÖćøøŠüööČĂÖĆïíîćÙćøÖÿĉÖøĕì÷ÝĆéÜćîĒÿéÜÿĉîÙšćǰ,ǰ4.&ǰ$BSFǰ#J[ǰ'BJSǰ����ǰđóČęĂđóĉęö
ǰ ǰ đÙøČĂ×Šć÷ǰÿøšćÜēĂÖćÿĒúąÿŠÜđÿøĉöÖćøÿøšćÜÜćîđÝøÝćíčøÖĉÝÿĈĀøĆïÖúčŠöñĎšðøąÖĂïÖćøǰ4.&ǰ
ǰ ǰ ÝĈîüîǰ���ǰøć÷ǰÖŠĂĔĀšđÖĉéöĎúÙŠćÖćøàČĚĂ×ć÷ÖüŠćǰ��ǰúšćîïćì

Ļǰ ÿŠÜđÿøĉöÖćøÖøąÝć÷ÜćîĒÿéÜÿĉîÙšćÿĈÙĆâÿĎŠõĎöĉõćÙǰ	$MPOF
ǰĂćìĉ
ǰ �ǰ øŠüööČĂÖĆïÿöćÙöñĎšÝĆéóĉöóŤĒúąñĎšÝĆéÝĈĀîŠć÷ĀîĆÜÿČĂĒĀŠÜðøąđìýĕì÷ǰ	16#"5
ǰĔîÖćø
ǰ ǰ ÖøąÝć÷ÜćîĒÿéÜĀîĆÜÿČĂÝćÖÖøčÜđìóĄǰĕð÷ĆÜõćÙêŠćÜėǰđßŠî
ǰ �ǰ õćÙĂĊÿćîǰÜćîöĀÖøøöĀîĆÜÿČĂõćÙĂĊÿćîÙøĆĚÜìĊęǰ�ǰđöČęĂüĆîìĊęǰ�����ǰÿĉÜĀćÙöǰ����ǰèǰ
ǰ ǰ ÝĆÜĀüĆé×ĂîĒÖŠîǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠćàČĚĂ×ć÷ÖüŠćǰ�ǰúšćîïćì
ǰ �ǰǰ õćÙĔêšǰÜćîöĀÖøøöĀîĆÜÿČĂõćÙĔêšǰÙøĆĚÜìĊęǰ�ǰđöČęĂüĆîìĊęǰ��ǰÿĉÜĀćÙöǰıǰ�ǰÖĆî÷ć÷îǰ����ǰ
ǰ ǰ èǰÝĆÜĀüĆéÿÜ×úćǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠćàČĚĂ×ć÷ÖüŠćǰ���ǰúšćîïćì

Ļǰ ÿŠÜđÿøĉöÖćø÷ÖøąéĆïÜćîĒÿéÜÿĉîÙšćǰ	6QHSBEF
ǰĂćìĉǰ
ǰ �ǰ Üćîǰ1BUUBZBǰ'PPEǰ�ǰ)PUFMJFSTǰ&YQPǰ����ǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠć
ǰ ǰ àČĚĂ×ć÷ÖüŠćǰ��ǰúšćîïćì

Ļǰ ÖćøìĈ×šĂêÖúÜÙüćöøŠüööČĂǰ	.06
ǰøąĀüŠćÜǰÿÿðî�ǰÖĆïǰ�ǰÿöćÙöǰÙČĂ
ǰ ��ǰÿöćÙöñĎšïøĉĀćøÜćîĂćĀćøĒúąđÙøČęĂÜéČęöõćÙêąüĆîĂĂÖĒĀŠÜðøąđìýĕì÷ǰ
ǰ ǰ 	ÜćîǰĶ1BUUBZBǰ'PPEǰ�ǰ)PUFMJFSTǰ&YQP

ǰ ��ǰÿöćÙöñĎšÝĆéóĉöóŤĒúąÝĈĀîŠć÷ĀîĆÜÿČĂĒĀŠÜðøąđìýĕì÷ǰ	ÜćîöĀÖøøöĀîĆÜÿČĂ
ǰ
ǰ ��ǰÿöćÙöÿöćóĆîíŤÿŠÜđÿøĉöÿĆêüŤđúĊĚ÷Üĕì÷ǰ	ÜćîöĀÖøøöÿĆêüŤđúĊĚ÷ÜĒĀŠÜðøąđìýĕì÷

ǰ �ǰ ēé÷öĊüĆêëčðøąÿÜÙŤđóČęĂÿøšćÜÖøĂïÙüćöøŠüööČĂøąĀüŠćÜÖĆîĔîÖćøÿŠÜđÿøĉöĔĀšđÖĉéÖćø÷Ö
ǰ ǰ øąéĆïĒúąÖøąÝć÷ÖćøÝĆéÜćîĒÿéÜÿĉîÙšćĕð÷ĆÜõĎöĉõćÙêŠćÜė×ĂÜðøąđìýǰøüöëċÜđóČęĂĒúÖ
ǰ ǰ đðúĊę÷î×šĂöĎú×ŠćüÿćøǰĂÜÙŤÙüćöøĎšĒúąđßČęĂöē÷ÜóĆçîćåćî×šĂöĎúøŠüöÖĆî

TCEB provides continuing support to its partner agencies in all categories of 

MICE activities, including a total of 22 meetings, incentives, conventions 

and exhibitions organized in co-operation with TCEB’s partners. Key 

events include the 30th National Seminar of Chambers of Commerce 

(80th anniversary of the Thai Chamber of Commerce), the Prestigious Fair 

in Honour of our Beloved King Rama 9, INET Bangkok 2013, Asian Life 

Sciences Conference & Exhibition 2013, and the Thailand Competitiveness 

Enhancement Program 2013.

���̧ ÚÕÕÔ×Ù�ËÔ×�ÙÍÊ�ÉÔÒÊØÙÎÈ�ÊÝÍÎÇÎÙÎÔÓØ�ÎÓÉÚØÙ×Þ��©�ªÝÍÎÇÎÙÎÔÓ�

�Promotion of Trade Business Matching events, such as-

 -  Cooperation with Kasikorn Bank in organizing the K SME Care Biz 

  Fair 2012 exhibition. The event strengthened networks, opened up new 

  business opportunities, and provided a forum for business negotiations 

  for 127 SME representatives. The event generated business deals 

  worth more than 18 million Baht. 


�Promote distribution of exhibitions to provinces across all regions of 

 the country, for example:

 -  TCEB collaborated with the Publishers and Booksellers’ Association of 

  Thailand (PUBAT) in spreading out Book Fairs to all regions of the 

  country.

 - Northeast: The 1st Northeast Mega Book Fair was held from 16-24 

  August 2013 in Khon Kaen, with 45,832 visitors. The event generated 

  earnings of 9 million Baht.

 - South The 1st Southern Mega Book Fair was held from 27 August - 2 

  September 2013 in Songkhla Province. The event attracted 52,110 

  visitors, and generated earnings of 9.7 million Baht.


�Promote upgrading of trade shows and exhibitions: 

 -  Pattaya Food & Hoteliers Expo 2013, with 12,526 visitors, and earnings 

  of 10 million Baht.
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�An MOU was signed between TCEB and 3 professional associations:

 1. Food and Beverage Management Association Eastern Region of 

  Thailand. (for the Pattaya Food & Hoteliers Expo)

 2. Publishers and Booksellers’ Association of Thailand (Mega Book Fairs) 

 3. Thai Pet Promotion Federation (Thailand’s Grand Pet Show)

 - The objective was to build a framework for mutual cooperation in 

  upgrading exhibition standards and decentralizing the hosting of events 

  to provinces across the country. Moreover, the agreements promote 

  exchange of information and joint database development.
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 Upgrading the potential of MICE Cities


� Following a Cabinet resolution declaring 2013 as the Year of MICE for 

 Chiang Mai, the Chiang Mai MICE Summit was organized to exchange 

 views and brainstorm ideas from MICE industry drivers and stakeholders 

 in Chiang Mai Province from both private and public sectors. The Summit 

 developed a 5-Year MICE Master Plan to develop and upgrade the 

 industry in the province.

 Developing MICE City competitiveness


�Designated Khon Kaen as Thailand’s 5th MICE City, providing a new MICE 

 destination in the northeast of Thailand; the city will also serve as a 

 gateway to the countries of the Greater Mekong Subregion (GMS) and 

 will contribute to the country’s preparations for integration under the 

 ASEAN Economic Community (AEC).


�Ongoing project to develop applications to promote 4 MICE City 

 destinations: Bangkok, Chiang Mai, Phuket and Khon Kaen.

 Market promotion for MICE Cities


� Support officials and industry executives from Chang Mai to participate 

 in the International Meetings Expo (IME) 2012 in Tokyo.


� Support officials and industry executives from Pattaya to participate in 

 the Thailand MICE Road Show in Japan 2013. The Road Show covered 

 the two cities of Tokyo and Sapporo.


� Support officials and industry executives from Chiang Mai to participate in 

 the Asia-Pacific Incentives & Meetings Expo (AIME) 2013 in Melbourne 

 and Perth, Australia.
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The Domestic MICE Department has initiated a number of activities following 

the overall marketing strategy, with three key strategic thrusts:
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 including:

� Launched campaign to build awareness of products and services 

 (Familiarization Trip), comprising:

 -  Raising awareness of products and services for corporate customers

 -  Raising awareness among private sector entrepreneurs and local 

  managers.


� Launched the “Cross the Sky Thailand- Fulfilled under the Royal Initiative” 

 in collaboration with the ‘Pit Thong Lang Phra’ Foundation, putting 

 Royal Initiatives into practice. The campaign is also supported by 5 

 domestic airlines: Thai Airways, Thai Smile, Nok Air, Bangkok Airways 

 and Air Asia. The programme has developed several travel routes as 

 options for domestic MICE activities that can link to 14 Royal Initiatives 

 in 5 provinces: Chiang Mai, Chiang Rai, Nan, Sakhon Nakhon and Krabi. 

 A special ticketing promotion was launched to support the initiative 

 and offer exclusive privileges to attract participants, boost Thailand’s 

 domestic MICE industry and raise awareness and knowledge of activities  

 undertaken in local areas under the many Royal Initiatives, either as 

 pre- or post-meeting activities.
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ǰ ���ǰÿöćÙöñĎšðøąÖĂïÖćøîĈđìĊę÷üĕì÷


� Launched the ‘Meetings in Thailand- Thailand is Ready!’ marketing 

 campaign to promote economic recovery and stimulate growth in  

 Thailand’s domestic seminar and incentive travel industry. The project 

 was implemented in three main MICE cities, as follows:

 - 1 – 3 July, 2013,  Central World Life, 8th Floor, Central World Bangkok

 - 15 – 17 July, 2013, Centara Convention hall, Centara Convention Centre, 

   Khon Kaen

 - 26 – 28 September 2013, Chiang Mai International Convention and 

   Exhibition Centre


�Organised a Mobile Exhibition to publicize Domestic Mice in Thailand, 

 to raise awareness among both public and private sectors of the importance 

 of organizing meetings, seminars, incentive trips and exhibitions within 

 Thailand, and increase understanding of the MICE industry. A total of 8 

 mobile exhibitions were mobilized in Bangkok and other MICE cities.


�Campaign to support meetings organised by all 12 of TCEB’s partner 

 agencies, including the following:

 1. Thai Chamber of Commerce and Board of Trade of Thailand

 2. Federation of Thai Industries

 3. Tourism Council of Thailand

 4. Stock Exchange of Thailand

 5. Thailand Incentive & Convention Association

 6. Thai Exhibition Association

 7. Thai Listed Companies Association

 8. Thailand Management Association

 9. Personnel Management Association of Thailand

 10. Association of Domestic Travel

 11. Thai Tourism Promotion Association

 12. Association of Thai Tour Operators.
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���ǰÙîǰđÖĉéöĎúÙŠćàČĚĂ×ć÷ÖüŠćǰ�ǰúšćîïćì
ǰ �ǰǰ õćÙĔêšǰÜćîöĀÖøøöĀîĆÜÿČĂõćÙĔêšǰÙøĆĚÜìĊęǰ�ǰđöČęĂüĆîìĊęǰ��ǰÿĉÜĀćÙöǰıǰ�ǰÖĆî÷ć÷îǰ����ǰ
ǰ ǰ èǰÝĆÜĀüĆéÿÜ×úćǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠćàČĚĂ×ć÷ÖüŠćǰ���ǰúšćîïćì

Ļǰ ÿŠÜđÿøĉöÖćø÷ÖøąéĆïÜćîĒÿéÜÿĉîÙšćǰ	6QHSBEF
ǰĂćìĉǰ
ǰ �ǰ Üćîǰ1BUUBZBǰ'PPEǰ�ǰ)PUFMJFSTǰ&YQPǰ����ǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠć
ǰ ǰ àČĚĂ×ć÷ÖüŠćǰ��ǰúšćîïćì

Ļǰ ÖćøìĈ×šĂêÖúÜÙüćöøŠüööČĂǰ	.06
ǰøąĀüŠćÜǰÿÿðî�ǰÖĆïǰ�ǰÿöćÙöǰÙČĂ
ǰ ��ǰÿöćÙöñĎšïøĉĀćøÜćîĂćĀćøĒúąđÙøČęĂÜéČęöõćÙêąüĆîĂĂÖĒĀŠÜðøąđìýĕì÷ǰ
ǰ ǰ 	ÜćîǰĶ1BUUBZBǰ'PPEǰ�ǰ)PUFMJFSTǰ&YQP

ǰ ��ǰÿöćÙöñĎšÝĆéóĉöóŤĒúąÝĈĀîŠć÷ĀîĆÜÿČĂĒĀŠÜðøąđìýĕì÷ǰ	ÜćîöĀÖøøöĀîĆÜÿČĂ
ǰ
ǰ ��ǰÿöćÙöÿöćóĆîíŤÿŠÜđÿøĉöÿĆêüŤđúĊĚ÷Üĕì÷ǰ	ÜćîöĀÖøøöÿĆêüŤđúĊĚ÷ÜĒĀŠÜðøąđìýĕì÷

ǰ �ǰ ēé÷öĊüĆêëčðøąÿÜÙŤđóČęĂÿøšćÜÖøĂïÙüćöøŠüööČĂøąĀüŠćÜÖĆîĔîÖćøÿŠÜđÿøĉöĔĀšđÖĉéÖćø÷Ö
ǰ ǰ øąéĆïĒúąÖøąÝć÷ÖćøÝĆéÜćîĒÿéÜÿĉîÙšćĕð÷ĆÜõĎöĉõćÙêŠćÜė×ĂÜðøąđìýǰøüöëċÜđóČęĂĒúÖ
ǰ ǰ đðúĊę÷î×šĂöĎú×ŠćüÿćøǰĂÜÙŤÙüćöøĎšĒúąđßČęĂöē÷ÜóĆçîćåćî×šĂöĎúøŠüöÖĆî

TCEB provides continuing support to its partner agencies in all categories of 

MICE activities, including a total of 22 meetings, incentives, conventions 

and exhibitions organized in co-operation with TCEB’s partners. Key 

events include the 30th National Seminar of Chambers of Commerce 

(80th anniversary of the Thai Chamber of Commerce), the Prestigious Fair 

in Honour of our Beloved King Rama 9, INET Bangkok 2013, Asian Life 

Sciences Conference & Exhibition 2013, and the Thailand Competitiveness 

Enhancement Program 2013.

���̧ ÚÕÕÔ×Ù�ËÔ×�ÙÍÊ�ÉÔÒÊØÙÎÈ�ÊÝÍÎÇÎÙÎÔÓØ�ÎÓÉÚØÙ×Þ��©�ªÝÍÎÇÎÙÎÔÓ�

�Promotion of Trade Business Matching events, such as-

 -  Cooperation with Kasikorn Bank in organizing the K SME Care Biz 

  Fair 2012 exhibition. The event strengthened networks, opened up new 

  business opportunities, and provided a forum for business negotiations 

  for 127 SME representatives. The event generated business deals 

  worth more than 18 million Baht. 


�Promote distribution of exhibitions to provinces across all regions of 

 the country, for example:

 -  TCEB collaborated with the Publishers and Booksellers’ Association of 

  Thailand (PUBAT) in spreading out Book Fairs to all regions of the 

  country.

 - Northeast: The 1st Northeast Mega Book Fair was held from 16-24 

  August 2013 in Khon Kaen, with 45,832 visitors. The event generated 

  earnings of 9 million Baht.

 - South The 1st Southern Mega Book Fair was held from 27 August - 2 

  September 2013 in Songkhla Province. The event attracted 52,110 

  visitors, and generated earnings of 9.7 million Baht.


�Promote upgrading of trade shows and exhibitions: 

 -  Pattaya Food & Hoteliers Expo 2013, with 12,526 visitors, and earnings 

  of 10 million Baht.

TCEB Achievements 2013

����>/6/Ĕ>��3>-I�Ĕ-J�P�J1<.�/< =&I-C9�M-�ė�@!AR�
� '/<�9& Ĕ3.��/D�I#*;�*=#.>�I�A.�L7-ē�J1<,EI�P!
ǰ ÷ÖøąéĆïýĆÖ÷õćó×ĂÜĕöàŤàĉêĊĚ
Ļǰ đîČęĂÜÝćÖÙèąøĆåöîêøĊöĊöêĉðøąÖćýĔĀšðŘǰ����ǰđðŨîðŘĒĀŠÜĕöàŤǰ	:FBSǰPGǰ.*$&
ǰ×ĂÜÝĆÜĀüĆéǰ
ǰ đßĊ÷ÜĔĀöŠǰđóČęĂÿîĂÜøĆïîē÷ïć÷éĆÜÖúŠćüǰòść÷ĄǰÝċÜÝĆéÖĉÝÖøøöǰ$IJBOHǰ.BJǰ.*$&ǰ4VNNJUǰ
ǰ đóČęĂøąéöÙüćöÙĉéđĀĘî×ĂÜõćÙøĆåĒúąđĂÖßîĔîÝĆÜĀüĆéđßĊ÷ÜĔĀöŠìĊęđÖĊę÷ü×šĂÜĒúąđðŨîñĎš×Ćï
ǰ đÙúČęĂîĂčêÿćĀÖøøöĕöàŤ×ĂÜÝĆÜĀüĆéǰđóČęĂÝĆéìĈĒñîĒöŠïìđóČęĂóĆçîćĂčêÿćĀÖøøöĕöàŤ×ĂÜÝĆÜĀüĆé
ǰ đßĊ÷ÜĔĀöŠĔîøą÷ąǰ�ǰðŘǰǰ

ǰ óĆçîć×ĊéÙüćöÿćöćøëđßĉÜĒ×ŠÜ×Ćî×ĂÜĕöàŤàĉêĊĚ
Ļǰ ĒêŠÜêĆĚÜÝĆÜĀüĆé×ĂîĒÖŠîđðŨîĕöàŤàĉêĊĚĒĀŠÜìĊęǰ�ǰđóČęĂđðŨîÝčéĀöć÷ĕöàŤĔĀöŠĔîõćÙĂĊÿćîǰĒúąđðŨî
ǰ ðøąêĎÿĎŠĂîčõĎöĉõćÙúčŠöîĚĈē×ÜǰđóČęĂđÿøĉöÙüćöóøšĂö×ĂÜĕì÷ĔîÖćøđðŗéðøąßćÙöđýøþåÖĉÝ
ǰ ĂćđàĊ÷îǰ	"&$

Ļǰ éĈđîĉîēÙøÜÖćøêŠĂđîČęĂÜĔîÖćøÝĆéìĈĒĂóóúĉđÙßĆęîđóČęĂðøąßćÿĆöóĆîíŤĕöàŤàĉêĊĚĂĊÖǰ�ǰđöČĂÜǰÙČĂǰ
ǰ ÖøčÜđìóöĀćîÙøǰÝĆÜĀüĆéđßĊ÷ÜĔĀöŠǰÝĆÜĀüĆéõĎđÖĘêǰĒúąÝĆÜĀüĆé×ĂîĒÖŠî

ǰ ÿŠÜđÿøĉöÖćøìĈêúćéĕöàŤàĉêĊĚ
Ļǰ îĈÙèąñĎšïøĉĀćøÝĆÜĀüĆéđßĊ÷ÜĔĀöŠĒúąđÝšćĀîšćìĊęđ×šćøŠüöÜćîǰ*OUFSOBUJPOBMǰ.FFUJOHTǰ&YQPǰ
ǰ 	*.&
ǰ����ǰèǰÖøčÜēêđÖĊ÷üǰðøąđìýâĊęðčśî
Ļǰ îĈÙèąñĎšïøĉĀćøđöČĂÜóĆì÷ćĒúąđÝšćĀîšćìĊęđ×šćøŠüöÜćîǰ5IBJMBOEǰ.*$&ǰ3PBEǰ4IPXǰJOǰ+BQBOǰ
ǰ ����ǰǰǰèǰđöČĂÜàĆðēðēøǰĒúąÖøčÜēêđÖĊ÷üǰðøąđìýâĊęðčśî
Ļǰ îĈÙèąñĎšïøĉĀćøÝĆÜĀüĆéđßĊ÷ÜĔĀöŠĒúąđÝšćĀîšćìĊęđ×šćøŠüöÜćîǰ"TJB�1BDJųDǰ*ODFOUJWFTǰ�ǰ.FFUJOHTǰ
ǰ &YQPǰ	"*.&
ǰ����ǰèǰđöČĂÜđöúđïĉøŤîǰĒúąđöČĂÜđóĉøŤíǰđÙøČĂøĆåĂĂÿđêøđúĊ÷


�An MOU was signed between TCEB and 3 professional associations:

 1. Food and Beverage Management Association Eastern Region of 

  Thailand. (for the Pattaya Food & Hoteliers Expo)

 2. Publishers and Booksellers’ Association of Thailand (Mega Book Fairs) 

 3. Thai Pet Promotion Federation (Thailand’s Grand Pet Show)

 - The objective was to build a framework for mutual cooperation in 

  upgrading exhibition standards and decentralizing the hosting of events 

  to provinces across the country. Moreover, the agreements promote 

  exchange of information and joint database development.

���̧ Ù×ÊÓÌÙÍÊÓÎÓÌ�ÆÓÉ�ÚÕÌ×ÆÉÎÓÌ�¹ÍÆÎÑÆÓÉ�Ø�²®¨ª�¨ÎÙÎÊØ��§ÆÓÌÐÔÐ��µÆÙÙÆÞÆ��
� ¨ÍÎÆÓÌ�²ÆÎ��µÍÚÐÊÙ�
 Upgrading the potential of MICE Cities


� Following a Cabinet resolution declaring 2013 as the Year of MICE for 

 Chiang Mai, the Chiang Mai MICE Summit was organized to exchange 

 views and brainstorm ideas from MICE industry drivers and stakeholders 

 in Chiang Mai Province from both private and public sectors. The Summit 

 developed a 5-Year MICE Master Plan to develop and upgrade the 

 industry in the province.

 Developing MICE City competitiveness


�Designated Khon Kaen as Thailand’s 5th MICE City, providing a new MICE 

 destination in the northeast of Thailand; the city will also serve as a 

 gateway to the countries of the Greater Mekong Subregion (GMS) and 

 will contribute to the country’s preparations for integration under the 

 ASEAN Economic Community (AEC).


�Ongoing project to develop applications to promote 4 MICE City 

 destinations: Bangkok, Chiang Mai, Phuket and Khon Kaen.

 Market promotion for MICE Cities


� Support officials and industry executives from Chang Mai to participate 

 in the International Meetings Expo (IME) 2012 in Tokyo.


� Support officials and industry executives from Pattaya to participate in 

 the Thailand MICE Road Show in Japan 2013. The Road Show covered 

 the two cities of Tokyo and Sapporo.


� Support officials and industry executives from Chiang Mai to participate in 

 the Asia-Pacific Incentives & Meetings Expo (AIME) 2013 in Melbourne 

 and Perth, Australia.



òść÷ÿŠÜđÿøĉöêúćéĔîðøąđìýĕéšéĈđîĉîÜćîêćöÖú÷čìíŤìćÜÖćøêúćéǰ�ǰ×šĂĀúĆÖǰéĆÜîĊĚ

���6ē�I6/ù-�>/�= '/<�D-6=--%>,>.L%'/<I#4��©�²®¨��'/<�9& Ĕ3.
Ļǰ ÝĆéēÙøÜÖćøÿøšćÜÖćøøĆïøĎšÿĉîÙšćĒúąïøĉÖćøǰ	'BNJMJBSJ[BUJPOǰ5SJQ
ǰðøąÖĂïéšü÷
ǰ �ǰēÙøÜÖćøÿøšćÜÖćøøĆïøĎšÿĉîÙšćĒúąïøĉÖćøÿĈĀøĆïúĎÖÙšćÖúčŠöĂÜÙŤÖø
ǰ �ǰēÙøÜÖćøÿøšćÜÖćøøĆïøĎšÿĉîÙšćĒúąïøĉÖćøÿĈĀøĆïñĎšðøąÖĂïÖćøïøĉĀćøÝĆéÖćøõćÙóČĚîéĉî

Ļǰ ÝĆéēÙøÜÖćøúĆéôŜćðøąßčöđöČĂÜĕì÷ǰĂĉęöĔÝêćöøĂ÷óøąøćßéĈøĉǰēé÷øŠüöÖĆïöĎúîĉíĉðŗéìĂÜĀúĆÜóøąǰ
ǰ ÿČïÿćîĒîüóøąøćßéĈøĉǰĒúąÿć÷Öćøïĉîõć÷ĔîðøąđìýǰÝĈîüîǰ�ǰÿć÷ÖćøïĉîǰĕéšĒÖŠǰÖćøïĉîĕì÷ǰ
ǰ Öćøïĉîĕì÷ÿöć÷úŤǰîÖĒĂøŤǰïćÜÖĂÖĒĂøŤđü÷ŤÿǰĒúąĒĂøŤđĂđßĊ÷ǰÝĆéìĈđÿšîìćÜêĆüĂ÷ŠćÜđóČęĂđðŨî
ǰ êĆüđúČĂÖĔîÖćøÝĆéÖĉÝÖøøöĕöàŤìĊęđßČęĂöē÷ÜÖĆïÖćøđøĊ÷îøĎšÝćÖēÙøÜÖćøêćöóøąøćßéĈøĉĔîǰ��ǰ
ǰ êĆüĂ÷ŠćÜēÙøÜÖćøǰĔîǰ�ǰÝĆÜĀüĆéǰĕéšĒÖŠǰđßĊ÷ÜĔĀöŠǰđßĊ÷Üøć÷ǰîŠćîǰÿÖúîÙøǰĒúąÖøąïĊęǰēé÷ÝĆé
ǰ đðŨîēðøēößĆęîïĆêøēé÷ÿćøøćÙćóĉđýþǰĒúąÿĉìíĉðøąē÷ßîŤđóČęĂéċÜéĎéĒúąÖøąêčšîĂčêÿćĀÖøøöĕöàŤ
ǰ ĔîðøąđìýöćÖ×ċĚîǰÙüïÙĎŠĕðÖĆïÖćøÿŠÜđÿøĉöÖćøđøĊ÷îøĎšĔîóČĚîìĊęēÙøÜÖćøêćöóøąøćßéĈøĉÖŠĂî
ǰ ĀøČĂĀúĆÜÖćøðøąßčöÿĆööîć

The Domestic MICE Department has initiated a number of activities following 

the overall marketing strategy, with three key strategic thrusts:

���µ×ÔÒÔÙÊ�Ô×ÌÆÓÎßÆÙÎÔÓ�ÔË�ÒÊÊÙÎÓÌØ�ÆÓÉ�ØÊÒÎÓÆ×Ø�ÎÓ�¹ÍÆÎÑÆÓÉ��©�²®¨ª���
 including:

� Launched campaign to build awareness of products and services 

 (Familiarization Trip), comprising:

 -  Raising awareness of products and services for corporate customers

 -  Raising awareness among private sector entrepreneurs and local 

  managers.


� Launched the “Cross the Sky Thailand- Fulfilled under the Royal Initiative” 

 in collaboration with the ‘Pit Thong Lang Phra’ Foundation, putting 

 Royal Initiatives into practice. The campaign is also supported by 5 

 domestic airlines: Thai Airways, Thai Smile, Nok Air, Bangkok Airways 

 and Air Asia. The programme has developed several travel routes as 

 options for domestic MICE activities that can link to 14 Royal Initiatives 

 in 5 provinces: Chiang Mai, Chiang Rai, Nan, Sakhon Nakhon and Krabi. 

 A special ticketing promotion was launched to support the initiative 

 and offer exclusive privileges to attract participants, boost Thailand’s 

 domestic MICE industry and raise awareness and knowledge of activities  

 undertaken in local areas under the many Royal Initiatives, either as 

 pre- or post-meeting activities.

Ļǰ ÝĆéēÙøÜÖćøðøąßčöđöČĂÜĕì÷ǰöĆęîĔÝđöČĂÜĕì÷óøšĂöǰàċęÜđðŨîēÙøÜÖćøêŠĂ÷ĂéÝćÖēÙøÜÖćøǰ
ǰ ðøąßčöđöČĂÜĕì÷ǰõĎöĉĔÝßŠü÷ßćêĉǰđóČęĂÿŠÜđÿøĉöĔĀšÖúčŠöđðŜćĀöć÷ìĆĚÜõćÙøĆåĒúąđĂÖßîđéĉîìćÜǰ
ǰ ÝĆéðøąßčöÿĆööîćĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúõć÷Ĕîðøąđìýēé÷ĒïŠÜÖćøÝĆéÜćîĔîǰ�ǰǰ
ǰ đöČĂÜĕöàŤàĉêĊĚǰéĆÜîĊĚǰ
ǰ �ǰüĆîìĊęǰ�ǰıǰ�ǰÖøÖãćÙöǰ����ǰèǰđàĘîìøĆúđüĉúéŤĕúôşǰßĆĚîǰ�ǰýĎî÷ŤÖćøÙšćđàĘîìøĆúđüĉúéŤǰ
ǰ ǰǰÖøčÜđìóöĀćîÙø
ǰ �ǰüĆîìĊęǰ��ǰıǰ��ǰÖøÖãćÙöǰ����ǰèǰÙĂîđüîßĆîăĂúúŤǰēøÜĒøöđàĘîìćøćǰ
ǰ ǰǰÙĂîđüîßĆîđàĘîđêĂøŤǰÝĆÜĀüĆé×ĂîĒÖŠîǰ
ǰ �ǰüĆîìĊęǰ��ǰıǰ��ǰÖĆî÷ć÷îǰ����ǰèǰýĎî÷ŤðøąßčöĒúąĒÿéÜÿĉîÙšćîćîćßćêĉđÞúĉöóøąđÖĊ÷øêĉǰ
ǰ ǰǰ�ǰøĂïóøąßîöóøøþćǰÝĆÜĀüĆéđßĊ÷ÜĔĀöŠ

Ļǰ ÝĆéÙĎĀćðøąßćÿĆöóĆîíŤÖĉÝÖøøöêúćéĔîðøąđìýǰ	.PCJMFǰ6OJU
ǰðøąÝĈðŘǰ����ǰđóČęĂđðŨîǰ
ǰ ÖćøÿøšćÜÖćøøĆïøĎšĒúąÖøąêčšîĔĀšõćÙøĆåĒúąõćÙđĂÖßîĕéšđĀĘîëċÜÙüćöÿĈÙĆâ×ĂÜÖćøÝĆéðøąßčöǰǰ
ǰ ÿĆööîćÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúĒúąÜćîĒÿéÜÿĉîÙšćõć÷ĔîðøąđìýǰóøšĂöìĆĚÜÿøšćÜÙüćöǰ
ǰ đ×šćĔÝđÖĊę÷üÖĆïĂčêÿćĀÖøøöĕöàŤöćÖ÷ĉęÜ×ċĚîǰēé÷öĊÖćøÝĆéÙĎĀćðøąßćÿĆöóĆîíŤìĆĚÜĀöéǰ�ǰÙøĆĚÜǰ
ǰ ìĆĚÜĔîÖøčÜđìóĄĒúąđöČĂÜĕöàŤàĉêĊĚǰǰ

Ļǰ ēÙøÜÖćøÿŠÜđÿøĉöÖćøðøąßčöÿĆööîć×ĂÜĀîŠü÷ÜćîõćÙĊǰÖćøéĈđîĉîēÙøÜÖćøøŠüöÖĆïĀîŠü÷Üćîǰǰ
ǰ õćÙĊìĆĚÜǰ��ǰĀîŠü÷ÜćîǰðøąÖĂïéšü÷
ǰ ��ǰĀĂÖćøÙšćĕì÷ĒúąÿõćĀĂÖćøÙšćĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿõćĂčêÿćĀÖøøöĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿõćĂčêÿćĀÖøøöìŠĂÜđìĊę÷üĒĀŠÜðøąđìýĕì÷
ǰ ��ǰêúćéĀúĆÖìøĆó÷ŤĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷

ǰ ��ǰÿöćÙöÖćøĒÿéÜÿĉîÙšćĕì÷
ǰ ��ǰÿöćÙöïøĉþĆìÝéìąđïĊ÷îĕì÷
ǰ ��ǰÿöćÙöÖćøÝĆéÖćøíčøÖĉÝĒĀŠÜðøąđìýĕì÷
ǰ ��ǰÿöćÙöÖćøÝĆéÖćøÜćîïčÙÙúĒĀŠÜðøąđìýĕì÷
ǰ ���ǰÿöćÙöíčøÖĉÝìŠĂÜđìĊę÷üõć÷Ĕîðøąđìý
ǰ ���ǰÿöćÙöÿŠÜđÿøĉöíčøÖĉÝìŠĂÜđìĊę÷üĕì÷
ǰ ���ǰÿöćÙöñĎšðøąÖĂïÖćøîĈđìĊę÷üĕì÷


� Launched the ‘Meetings in Thailand- Thailand is Ready!’ marketing 

 campaign to promote economic recovery and stimulate growth in  

 Thailand’s domestic seminar and incentive travel industry. The project 

 was implemented in three main MICE cities, as follows:

 - 1 – 3 July, 2013,  Central World Life, 8th Floor, Central World Bangkok

 - 15 – 17 July, 2013, Centara Convention hall, Centara Convention Centre, 

   Khon Kaen

 - 26 – 28 September 2013, Chiang Mai International Convention and 

   Exhibition Centre


�Organised a Mobile Exhibition to publicize Domestic Mice in Thailand, 

 to raise awareness among both public and private sectors of the importance 

 of organizing meetings, seminars, incentive trips and exhibitions within 

 Thailand, and increase understanding of the MICE industry. A total of 8 

 mobile exhibitions were mobilized in Bangkok and other MICE cities.


�Campaign to support meetings organised by all 12 of TCEB’s partner 

 agencies, including the following:

 1. Thai Chamber of Commerce and Board of Trade of Thailand

 2. Federation of Thai Industries

 3. Tourism Council of Thailand

 4. Stock Exchange of Thailand

 5. Thailand Incentive & Convention Association

 6. Thai Exhibition Association

 7. Thai Listed Companies Association

 8. Thailand Management Association

 9. Personnel Management Association of Thailand

 10. Association of Domestic Travel

 11. Thai Tourism Promotion Association

 12. Association of Thai Tour Operators.

ÖćøÿîĆïÿîčîĀîŠü÷ÜćîõćÙĊöĊĂ÷ŠćÜêŠĂđîČęĂÜàċęÜđðŨîÖćøÝĆéÖĉÝÖøøöĕöàŤĔîðøąđìýìĆĚÜøąïïǰ
ðøąÖĂïéšü÷ǰ.FFUJOHT
ǰ *ODFOUJWFT
ǰ$POWFOUJPOTǰĒúąǰ&YIJCJUJPOTǰÖćøéĈđîĉîÖćøøŠüöǰ
ÖĆïõćÙĊǰ ðøąÖĂïéšü÷ÜćîìĆĚÜĀöéǰ ��ǰ Üćîǰ ìĊęÿĈÙĆâĕéšĒÖŠǰ ÜćîÿĆööîćĀĂÖćøÙšćìĆęüðøąđìýǰ
ÙøĆĚÜìĊęǰ��ǰ	ÜćîÞúĂÜÙøïøĂïǰ��ǰðŘĀĂÖćøÙšćĕì÷

ǰÜćîóøąïćøöĊǰ�ǰĕÖúÿëĉêĕì÷ìĆęüĀúšć
ǰ*/&5ǰ
#BOHLPLǰ ����
ǰ "TJBOǰ MJGFǰ 4DJFODFTǰ $POGFSFODFǰ �ǰ &YIJCJUJPOǰ ����
ǰ 5IBJMBOEǰ
$PNQFUJUJWFOFTTǰ&OIBODFNFOUǰ1SPHSBNǰ����ǰđðŨîêšî

���6ē�I6/ù-�>%J6 �6@%�Ĕ>,>.L%'/<I#4��©�ªÝÍÎÇÎÙÎÔÓ��'/<�9& Ĕ3.
Ļǰ ÿŠÜđÿøĉöÖćøìĈǰ5SBEFǰ#VTJOFTTǰ.BUDIJOHǰĂćìĉ
ǰ �ǰ ÖćøøŠüööČĂÖĆïíîćÙćøÖÿĉÖøĕì÷ÝĆéÜćîĒÿéÜÿĉîÙšćǰ,ǰ4.&ǰ$BSFǰ#J[ǰ'BJSǰ����ǰđóČęĂđóĉęö
ǰ ǰ đÙøČĂ×Šć÷ǰÿøšćÜēĂÖćÿĒúąÿŠÜđÿøĉöÖćøÿøšćÜÜćîđÝøÝćíčøÖĉÝÿĈĀøĆïÖúčŠöñĎšðøąÖĂïÖćøǰ4.&ǰ
ǰ ǰ ÝĈîüîǰ���ǰøć÷ǰÖŠĂĔĀšđÖĉéöĎúÙŠćÖćøàČĚĂ×ć÷ÖüŠćǰ��ǰúšćîïćì

Ļǰ ÿŠÜđÿøĉöÖćøÖøąÝć÷ÜćîĒÿéÜÿĉîÙšćÿĈÙĆâÿĎŠõĎöĉõćÙǰ	$MPOF
ǰĂćìĉ
ǰ �ǰ øŠüööČĂÖĆïÿöćÙöñĎšÝĆéóĉöóŤĒúąñĎšÝĆéÝĈĀîŠć÷ĀîĆÜÿČĂĒĀŠÜðøąđìýĕì÷ǰ	16#"5
ǰĔîÖćø
ǰ ǰ ÖøąÝć÷ÜćîĒÿéÜĀîĆÜÿČĂÝćÖÖøčÜđìóĄǰĕð÷ĆÜõćÙêŠćÜėǰđßŠî
ǰ �ǰ õćÙĂĊÿćîǰÜćîöĀÖøøöĀîĆÜÿČĂõćÙĂĊÿćîÙøĆĚÜìĊęǰ�ǰđöČęĂüĆîìĊęǰ�����ǰÿĉÜĀćÙöǰ����ǰèǰ
ǰ ǰ ÝĆÜĀüĆé×ĂîĒÖŠîǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠćàČĚĂ×ć÷ÖüŠćǰ�ǰúšćîïćì
ǰ �ǰǰ õćÙĔêšǰÜćîöĀÖøøöĀîĆÜÿČĂõćÙĔêšǰÙøĆĚÜìĊęǰ�ǰđöČęĂüĆîìĊęǰ��ǰÿĉÜĀćÙöǰıǰ�ǰÖĆî÷ć÷îǰ����ǰ
ǰ ǰ èǰÝĆÜĀüĆéÿÜ×úćǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠćàČĚĂ×ć÷ÖüŠćǰ���ǰúšćîïćì

Ļǰ ÿŠÜđÿøĉöÖćø÷ÖøąéĆïÜćîĒÿéÜÿĉîÙšćǰ	6QHSBEF
ǰĂćìĉǰ
ǰ �ǰ Üćîǰ1BUUBZBǰ'PPEǰ�ǰ)PUFMJFSTǰ&YQPǰ����ǰöĊñĎšđ×šćøŠüöÜćîÖüŠćǰ��
���ǰÙîǰđÖĉéöĎúÙŠć
ǰ ǰ àČĚĂ×ć÷ÖüŠćǰ��ǰúšćîïćì

Ļǰ ÖćøìĈ×šĂêÖúÜÙüćöøŠüööČĂǰ	.06
ǰøąĀüŠćÜǰÿÿðî�ǰÖĆïǰ�ǰÿöćÙöǰÙČĂ
ǰ ��ǰÿöćÙöñĎšïøĉĀćøÜćîĂćĀćøĒúąđÙøČęĂÜéČęöõćÙêąüĆîĂĂÖĒĀŠÜðøąđìýĕì÷ǰ
ǰ ǰ 	ÜćîǰĶ1BUUBZBǰ'PPEǰ�ǰ)PUFMJFSTǰ&YQP

ǰ ��ǰÿöćÙöñĎšÝĆéóĉöóŤĒúąÝĈĀîŠć÷ĀîĆÜÿČĂĒĀŠÜðøąđìýĕì÷ǰ	ÜćîöĀÖøøöĀîĆÜÿČĂ
ǰ
ǰ ��ǰÿöćÙöÿöćóĆîíŤÿŠÜđÿøĉöÿĆêüŤđúĊĚ÷Üĕì÷ǰ	ÜćîöĀÖøøöÿĆêüŤđúĊĚ÷ÜĒĀŠÜðøąđìýĕì÷

ǰ �ǰ ēé÷öĊüĆêëčðøąÿÜÙŤđóČęĂÿøšćÜÖøĂïÙüćöøŠüööČĂøąĀüŠćÜÖĆîĔîÖćøÿŠÜđÿøĉöĔĀšđÖĉéÖćø÷Ö
ǰ ǰ øąéĆïĒúąÖøąÝć÷ÖćøÝĆéÜćîĒÿéÜÿĉîÙšćĕð÷ĆÜõĎöĉõćÙêŠćÜė×ĂÜðøąđìýǰøüöëċÜđóČęĂĒúÖ
ǰ ǰ đðúĊę÷î×šĂöĎú×ŠćüÿćøǰĂÜÙŤÙüćöøĎšĒúąđßČęĂöē÷ÜóĆçîćåćî×šĂöĎúøŠüöÖĆî

TCEB provides continuing support to its partner agencies in all categories of 

MICE activities, including a total of 22 meetings, incentives, conventions 

and exhibitions organized in co-operation with TCEB’s partners. Key 

events include the 30th National Seminar of Chambers of Commerce 

(80th anniversary of the Thai Chamber of Commerce), the Prestigious Fair 

in Honour of our Beloved King Rama 9, INET Bangkok 2013, Asian Life 

Sciences Conference & Exhibition 2013, and the Thailand Competitiveness 

Enhancement Program 2013.

���̧ ÚÕÕÔ×Ù�ËÔ×�ÙÍÊ�ÉÔÒÊØÙÎÈ�ÊÝÍÎÇÎÙÎÔÓØ�ÎÓÉÚØÙ×Þ��©�ªÝÍÎÇÎÙÎÔÓ�

�Promotion of Trade Business Matching events, such as-

 -  Cooperation with Kasikorn Bank in organizing the K SME Care Biz 

  Fair 2012 exhibition. The event strengthened networks, opened up new 

  business opportunities, and provided a forum for business negotiations 

  for 127 SME representatives. The event generated business deals 

  worth more than 18 million Baht. 


�Promote distribution of exhibitions to provinces across all regions of 

 the country, for example:

 -  TCEB collaborated with the Publishers and Booksellers’ Association of 

  Thailand (PUBAT) in spreading out Book Fairs to all regions of the 

  country.

 - Northeast: The 1st Northeast Mega Book Fair was held from 16-24 

  August 2013 in Khon Kaen, with 45,832 visitors. The event generated 

  earnings of 9 million Baht.

 - South The 1st Southern Mega Book Fair was held from 27 August - 2 

  September 2013 in Songkhla Province. The event attracted 52,110 

  visitors, and generated earnings of 9.7 million Baht.


�Promote upgrading of trade shows and exhibitions: 

 -  Pattaya Food & Hoteliers Expo 2013, with 12,526 visitors, and earnings 

  of 10 million Baht.
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ǰ ÷ÖøąéĆïýĆÖ÷õćó×ĂÜĕöàŤàĉêĊĚ
Ļǰ đîČęĂÜÝćÖÙèąøĆåöîêøĊöĊöêĉðøąÖćýĔĀšðŘǰ����ǰđðŨîðŘĒĀŠÜĕöàŤǰ	:FBSǰPGǰ.*$&
ǰ×ĂÜÝĆÜĀüĆéǰ
ǰ đßĊ÷ÜĔĀöŠǰđóČęĂÿîĂÜøĆïîē÷ïć÷éĆÜÖúŠćüǰòść÷ĄǰÝċÜÝĆéÖĉÝÖøøöǰ$IJBOHǰ.BJǰ.*$&ǰ4VNNJUǰ
ǰ đóČęĂøąéöÙüćöÙĉéđĀĘî×ĂÜõćÙøĆåĒúąđĂÖßîĔîÝĆÜĀüĆéđßĊ÷ÜĔĀöŠìĊęđÖĊę÷ü×šĂÜĒúąđðŨîñĎš×Ćï
ǰ đÙúČęĂîĂčêÿćĀÖøøöĕöàŤ×ĂÜÝĆÜĀüĆéǰđóČęĂÝĆéìĈĒñîĒöŠïìđóČęĂóĆçîćĂčêÿćĀÖøøöĕöàŤ×ĂÜÝĆÜĀüĆé
ǰ đßĊ÷ÜĔĀöŠĔîøą÷ąǰ�ǰðŘǰǰ

ǰ óĆçîć×ĊéÙüćöÿćöćøëđßĉÜĒ×ŠÜ×Ćî×ĂÜĕöàŤàĉêĊĚ
Ļǰ ĒêŠÜêĆĚÜÝĆÜĀüĆé×ĂîĒÖŠîđðŨîĕöàŤàĉêĊĚĒĀŠÜìĊęǰ�ǰđóČęĂđðŨîÝčéĀöć÷ĕöàŤĔĀöŠĔîõćÙĂĊÿćîǰĒúąđðŨî
ǰ ðøąêĎÿĎŠĂîčõĎöĉõćÙúčŠöîĚĈē×ÜǰđóČęĂđÿøĉöÙüćöóøšĂö×ĂÜĕì÷ĔîÖćøđðŗéðøąßćÙöđýøþåÖĉÝ
ǰ ĂćđàĊ÷îǰ	"&$

Ļǰ éĈđîĉîēÙøÜÖćøêŠĂđîČęĂÜĔîÖćøÝĆéìĈĒĂóóúĉđÙßĆęîđóČęĂðøąßćÿĆöóĆîíŤĕöàŤàĉêĊĚĂĊÖǰ�ǰđöČĂÜǰÙČĂǰ
ǰ ÖøčÜđìóöĀćîÙøǰÝĆÜĀüĆéđßĊ÷ÜĔĀöŠǰÝĆÜĀüĆéõĎđÖĘêǰĒúąÝĆÜĀüĆé×ĂîĒÖŠî

ǰ ÿŠÜđÿøĉöÖćøìĈêúćéĕöàŤàĉêĊĚ
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ǰ ����ǰǰǰèǰđöČĂÜàĆðēðēøǰĒúąÖøčÜēêđÖĊ÷üǰðøąđìýâĊęðčśî
Ļǰ îĈÙèąñĎšïøĉĀćøÝĆÜĀüĆéđßĊ÷ÜĔĀöŠĒúąđÝšćĀîšćìĊęđ×šćøŠüöÜćîǰ"TJB�1BDJųDǰ*ODFOUJWFTǰ�ǰ.FFUJOHTǰ
ǰ &YQPǰ	"*.&
ǰ����ǰèǰđöČĂÜđöúđïĉøŤîǰĒúąđöČĂÜđóĉøŤíǰđÙøČĂøĆåĂĂÿđêøđúĊ÷


�An MOU was signed between TCEB and 3 professional associations:

 1. Food and Beverage Management Association Eastern Region of 

  Thailand. (for the Pattaya Food & Hoteliers Expo)

 2. Publishers and Booksellers’ Association of Thailand (Mega Book Fairs) 

 3. Thai Pet Promotion Federation (Thailand’s Grand Pet Show)

 - The objective was to build a framework for mutual cooperation in 

  upgrading exhibition standards and decentralizing the hosting of events 

  to provinces across the country. Moreover, the agreements promote 

  exchange of information and joint database development.

���̧ Ù×ÊÓÌÙÍÊÓÎÓÌ�ÆÓÉ�ÚÕÌ×ÆÉÎÓÌ�¹ÍÆÎÑÆÓÉ�Ø�²®¨ª�¨ÎÙÎÊØ��§ÆÓÌÐÔÐ��µÆÙÙÆÞÆ��
� ¨ÍÎÆÓÌ�²ÆÎ��µÍÚÐÊÙ�
 Upgrading the potential of MICE Cities


� Following a Cabinet resolution declaring 2013 as the Year of MICE for 

 Chiang Mai, the Chiang Mai MICE Summit was organized to exchange 

 views and brainstorm ideas from MICE industry drivers and stakeholders 

 in Chiang Mai Province from both private and public sectors. The Summit 

 developed a 5-Year MICE Master Plan to develop and upgrade the 

 industry in the province.

 Developing MICE City competitiveness


�Designated Khon Kaen as Thailand’s 5th MICE City, providing a new MICE 

 destination in the northeast of Thailand; the city will also serve as a 

 gateway to the countries of the Greater Mekong Subregion (GMS) and 

 will contribute to the country’s preparations for integration under the 

 ASEAN Economic Community (AEC).


�Ongoing project to develop applications to promote 4 MICE City 

 destinations: Bangkok, Chiang Mai, Phuket and Khon Kaen.

 Market promotion for MICE Cities


� Support officials and industry executives from Chang Mai to participate 

 in the International Meetings Expo (IME) 2012 in Tokyo.


� Support officials and industry executives from Pattaya to participate in 

 the Thailand MICE Road Show in Japan 2013. The Road Show covered 

 the two cities of Tokyo and Sapporo.


� Support officials and industry executives from Chiang Mai to participate in 

 the Asia-Pacific Incentives & Meetings Expo (AIME) 2013 in Melbourne 

 and Perth, Australia.
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$PBDIǰUIFǰDPBDIFTǰGPSǰ.*$&ǰ*OEVTUSZ
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ēÙøÜÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ&YIJCJUJPOǰ.BOBHFNFOUǰ%FHSFFǰ
ÿÿðî�ǰ ĕéšøĆïúĉ×ÿĉìíĉĝÝćÖÿöćÙöǰ 6'*ǰ àċęÜđðŨîÿöćóĆîíŤÿöćÙöíčøÖĉÝÖćøÝĆéÜćîĒÿéÜÿĉîÙšćēúÖǰ
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ÖćøýċÖþćĀúĆÖÿĎêøîĊĚĔîõćÙóČĚîđĂđßĊ÷ĒðàĉôŗÖǰ đðŨîøą÷ąđüúćǰ �ǰðŘǰ êĆĚÜĒêŠðŘǰ ���������ǰ đóČęĂǰ
óĆçîćñĎšðøąÖĂïÖćøĔîĂčêÿćĀÖøøöÖćøÝĆéÜćîĒÿéÜÿĉîÙšć×ĂÜĕì÷ĔĀšöĊÙüćöøĎšđìĊ÷ïđìŠćǰ
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ēÙøÜÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ*"1$0ǰ3FHJPOBMǰ4FNJOBS
ÿÿðî�ǰ ĕéšøĆïúĉ×ÿĉìíĉĝÝćÖÿöćÙöǰ *"1$0ǰ àċęÜđðŨîÿöćÙöéšćîÖćøÝĆéÜćîðøąßčöĂ÷ŠćÜöČĂĂćßĊóǰ
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đöČęĂüĆîìĊęǰ�����ǰÖøÖãćÙöǰ����

ēÙøÜÖćøÿŠÜđÿøĉöÙüćöøĎšđÞóćąìćÜéšćîĕöàŤ
ÜćîÿĆööîćǰ Ķ&WFOUǰ BOEǰ )PTQJUBMJUZǰ.BOBHFNFOU
ǰ &WFOUǰ $PPSEJOBUJPO�ǰ 1MBOOJOH
ǰ
#SJFųOH
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ĂĊđüîêŤǰđöČęĂüĆîìĊęǰ��ǰöĊîćÙöǰ����
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ǰĒúąÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉ	ĕì÷
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ÖćøóĆçîćïčÙúćÖø×ĂÜÿöćÙöĄǰĔîéšćîìĊęđðŨîìĆÖþąđÞóćąìćÜðøąÝĈðŘÜïðøąöćèǰ����

Coach the coaches for MICE Industry
From 9-11 May 2013, TCEB organised an intensive training workshop for 
MICE course instructors, to enhance and update their industry knowledge. 
A panel of leading MICE industry experts were invited as resource persons 
to support teaching staff and provide the in-depth understanding of the 
MICE curriculum required for effective delivery to students.

���¹×ÆÉÊ�ªÉÚÈÆÙÎÔÓ
Exhibition Management Degree Course 
The global exhibitions industry organisation UFI has awarded TCEB the 
rights to deliver UFI’s Exhibition Management Degree Course (EMD) in 
Thailand, and established Thailand as its educational hub for Asia Pacific 
for a period of 3 years from 2012-2014. This professional development 
course aims to upgrade the calibre of professional personnel in Thailand’s 
exhibitions and trade fair industry to meet international standards. The 
first course was held from 6-11 May 2013.

IAPCO Regional Seminar
TCEB is partnering with the International Association of Professional 
Congress Organisers (IAPCO) Association to deliver its seminars and 
accreditation courses in Thailand as a Centre for education in the Asia 
Pacific region for a period of 3 years from 2013 to 2015. The courses will 
bring IAPCO’s world-renowned expertise and leadership in education to 
develop the potential of conference organizers both in Thailand and 
across the Southeast Asian region and upgrade professional standards to 
international levels. The first seminar was held from 17-19 July 2013.

Enhancing MICE industry knowledge
A seminar: “Event and Hospitality Management, Event Coordination: 
Planning, Briefing, Debriefing Techniques for Bank of Thailand” was 
organized on 15 March 2013 for Bank of Thailand executives,  to provide 
knowledge and raise understanding of the MICE industry, as well as the 
principles of event management.
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The MICE Capability Development Department has focused on activities 
that support TCEB’s mission and overall strategic goals. Key accomplishments 
are summarized below:

���ªÉÚÈÆÙÎÔÓ
Standard international MICE curriculum
Building on the 2012 Standard international MICE curriculum, which saw 
the signing of 16 new higher education institutions in Thailand 19 December 
2012, and 4 more on 15 February 2013. The expanded partnership allows 
the Meetings and Exhibitions Management course to be included in the 
higher education curriculum. To date, 48 institutes of higher learning are 
participating in the programme.

Academic Exchange Program
TCEB has signed agreements with two higher education institutions to 
promote exchange of academic research and academic staff in Thailand 
and overseas during 20 February to 2 March 2013. 
TCEB has also signed a Memorandum of Understanding (MOU) with the 
Association of Korean Exhibition Industries (AKEI) together with 6 institutes 
of higher learning in Korea. TCEB also supported a delegation of 25 
executives and MICE-related teaching faculty members from participating 
educational institutes in Thailand to visit Korea from 17-22 March 2013 
in order to exchange knowledge and strengthen the network with TCEB’s 
new partner institutions in Korea.

TCEB Achievements 2013
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Coach the coaches for MICE Industry
From 9-11 May 2013, TCEB organised an intensive training workshop for 
MICE course instructors, to enhance and update their industry knowledge. 
A panel of leading MICE industry experts were invited as resource persons 
to support teaching staff and provide the in-depth understanding of the 
MICE curriculum required for effective delivery to students.

���¹×ÆÉÊ�ªÉÚÈÆÙÎÔÓ
Exhibition Management Degree Course 
The global exhibitions industry organisation UFI has awarded TCEB the 
rights to deliver UFI’s Exhibition Management Degree Course (EMD) in 
Thailand, and established Thailand as its educational hub for Asia Pacific 
for a period of 3 years from 2012-2014. This professional development 
course aims to upgrade the calibre of professional personnel in Thailand’s 
exhibitions and trade fair industry to meet international standards. The 
first course was held from 6-11 May 2013.

IAPCO Regional Seminar
TCEB is partnering with the International Association of Professional 
Congress Organisers (IAPCO) Association to deliver its seminars and 
accreditation courses in Thailand as a Centre for education in the Asia 
Pacific region for a period of 3 years from 2013 to 2015. The courses will 
bring IAPCO’s world-renowned expertise and leadership in education to 
develop the potential of conference organizers both in Thailand and 
across the Southeast Asian region and upgrade professional standards to 
international levels. The first seminar was held from 17-19 July 2013.

Enhancing MICE industry knowledge
A seminar: “Event and Hospitality Management, Event Coordination: 
Planning, Briefing, Debriefing Techniques for Bank of Thailand” was 
organized on 15 March 2013 for Bank of Thailand executives,  to provide 
knowledge and raise understanding of the MICE industry, as well as the 
principles of event management.
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The MICE Capability Development Department has focused on activities 
that support TCEB’s mission and overall strategic goals. Key accomplishments 
are summarized below:

���ªÉÚÈÆÙÎÔÓ
Standard international MICE curriculum
Building on the 2012 Standard international MICE curriculum, which saw 
the signing of 16 new higher education institutions in Thailand 19 December 
2012, and 4 more on 15 February 2013. The expanded partnership allows 
the Meetings and Exhibitions Management course to be included in the 
higher education curriculum. To date, 48 institutes of higher learning are 
participating in the programme.

Academic Exchange Program
TCEB has signed agreements with two higher education institutions to 
promote exchange of academic research and academic staff in Thailand 
and overseas during 20 February to 2 March 2013. 
TCEB has also signed a Memorandum of Understanding (MOU) with the 
Association of Korean Exhibition Industries (AKEI) together with 6 institutes 
of higher learning in Korea. TCEB also supported a delegation of 25 
executives and MICE-related teaching faculty members from participating 
educational institutes in Thailand to visit Korea from 17-22 March 2013 
in order to exchange knowledge and strengthen the network with TCEB’s 
new partner institutions in Korea.
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Budget support for study for associations related to the MICE industry. 

During the 2013 budget year, TCEB supported studies for personnel of the 

Thai Exhibition Association (TEA) and the Thailand Incentive and Convention 

Association (TICA) in the development of specialized industry skills.

���¨×ÊÆÙÎÛÊ�ÊÛÊÓÙ�ÒÆÓÆÌÊÒÊÓÙ
Project to strengthen the potential for creative event management in the 

MICE sector

On 11 January 2013, the "MICE is Digitally Yours" seminar was organized 

by TCEB. Ten renowned speakers shared their experiences and vision on 

the use of modern technology in the MICE industry. With a total of 399 

participants attending the event, the seminar explored the important 

theme of how to harness digital media to prepare the MICE business to 

enter the ASEAN Economic Community. 

The "PHILIP KOTLER'S Certified training in Bangkok Values   Driven 

Marketing" seminar was held in Bangkok on 6 March 2013. Leading global 

marketing experts shared their insights into modern marketing. The semi-

nar also created an opportunity for MICE industry executives to extend 

their networks and relationships with top executives from participating 

business organisations.

���®ÓÙÊ×ÓÆÙÎÔÓÆÑ�ØÙÆÓÉÆ×ÉØ
Promoting knowledge of global MICE standards and encouraging MICE 

operator certification

On 30 January 2013, a seminar on "MSMS: Post Disaster Management 

System" was convened to present a case study of standards in preparing 

for, and managing natural disasters for MICE-related agencies. 
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In addition, the Department provided support to upgrade the security of 

the first MICE venue in Thailand to assist in obtaining certification under 

the TISI22300-MICE Security Management System. Also, TCEB assisted 

two more venues to upgrade to comply with the Food Safety ISO 22000 

standard. Three event organizers were certified under the environmental 

sustainability standard (ISO 20121: Event Sustainability Management 

System) during the 2013 fiscal year.

MICE Venue Standard 

TCEB initiated a project to develop a national MICE venue standard for 

Thailand, as a means of upgrading facilities and services across the industry 

to meet global standards. The standard creates an important benchmark 

in terms of setting common expectations across all sections of the industry 

and in all parts of the country. The standard will also help in preparing 

entrepreneurs to compete within the unified market of the AEC and at 

global level. 

���¸ÚØÙÆÎÓÆÇÑÊ�ÈÔÓØÊ×ÛÆÙÎÔÓ�ÔË�ÙÍÊ�ÊÓÛÎ×ÔÓÒÊÓÙ
Development of guidelines for assessing the carbon footprint 

of the MICE industry

On 14 March 2013 TCEB signed an agreement with Thailand’s Greenhouse 

Gas Management Organization to collaborate in developing guidelines to 

measure the carbon footprint of Thailand’s exhibitions industry. 

Promoting awareness and knowledge of sustainable and  

environmentally-friendly event organisation 

On 23 November 2012, TCEB organised a seminar to provide knowledge 

about sustainable event management to a group of representatives from 

industry bodies and engineering organisations. 

On 23-27 March 2013 TCEB was invited by UFI to deliver a lecture on 

sustainable environmentally-friendly event management, which is helping 

to drive Thailand as one of Asia’s most eco-friendly MICE destinations.

Sustainable Thailand seminar  

TCEB declared itself as the world's first agency to support MICE industry 

operators in adopting internationally recognised sustainability standards 

to conserve the environment. TCEB invited global experts in the field to 

share perspectives and background about the origins of the standard and 

best practice recommendations for MICE entrepreneurs  TCEB’s goal is to 

promote Thailand as the first destination in Asia to  set and adopt global 

standards in environmental sustainability in the event management industry.

���µ×ÊÕÆ×ÎÓÌ�ËÔ×�ÎÓÙÊÌ×ÆÙÎÔÓ�ÎÓÙÔ�ÙÍÊ�¦¸ª¦³�ªÈÔÓÔÒÎÈ�¨ÔÒÒÚÓÎÙÞ�ÎÓ������
Manual to assist MICE operators prepare for forthcoming integration into 

the AEC 

On 27 November 2012, TCEB signed a Cooperation Agreement with Rangsit 

University to prepare a manual and guidelines for MICE industry entrepreneurs 

to assist them to prepare, compete and thrive in the new unified marketplace 

following economic integration under the AEC. 

Seminar to prepare MICE operators for the 

ASEAN Economies Community (AEC)

TCEB promoted and established a partnership with seven major public 

and private agencies, including the Department of Trade Negotiations, 

Tourism Department, Thailand Exhibition Association, Thailand Incentive 

and Convention Association, and the Convention Promotion Fund. The 

partnership was established to support MICE operators in preparing for 

the new unified ASEAN market under the AEC. The framework agreement 

contains a 3-year plan. In 2013, seminars were organised for the industry 

to enhance knowledge and understanding among MICE service providers 

in Thailand. TCEB also supports travel for Thai MICE operators to study 

and expand their business opportunities to other ASEAN countries such as 

Vietnam, Myanmar and Lao PDR.
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Budget support for study for associations related to the MICE industry. 

During the 2013 budget year, TCEB supported studies for personnel of the 

Thai Exhibition Association (TEA) and the Thailand Incentive and Convention 

Association (TICA) in the development of specialized industry skills.

���¨×ÊÆÙÎÛÊ�ÊÛÊÓÙ�ÒÆÓÆÌÊÒÊÓÙ
Project to strengthen the potential for creative event management in the 

MICE sector

On 11 January 2013, the "MICE is Digitally Yours" seminar was organized 

by TCEB. Ten renowned speakers shared their experiences and vision on 

the use of modern technology in the MICE industry. With a total of 399 

participants attending the event, the seminar explored the important 

theme of how to harness digital media to prepare the MICE business to 

enter the ASEAN Economic Community. 

The "PHILIP KOTLER'S Certified training in Bangkok Values   Driven 

Marketing" seminar was held in Bangkok on 6 March 2013. Leading global 

marketing experts shared their insights into modern marketing. The semi-

nar also created an opportunity for MICE industry executives to extend 

their networks and relationships with top executives from participating 

business organisations.

���®ÓÙÊ×ÓÆÙÎÔÓÆÑ�ØÙÆÓÉÆ×ÉØ
Promoting knowledge of global MICE standards and encouraging MICE 

operator certification

On 30 January 2013, a seminar on "MSMS: Post Disaster Management 

System" was convened to present a case study of standards in preparing 

for, and managing natural disasters for MICE-related agencies. 
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In addition, the Department provided support to upgrade the security of 

the first MICE venue in Thailand to assist in obtaining certification under 

the TISI22300-MICE Security Management System. Also, TCEB assisted 

two more venues to upgrade to comply with the Food Safety ISO 22000 

standard. Three event organizers were certified under the environmental 

sustainability standard (ISO 20121: Event Sustainability Management 

System) during the 2013 fiscal year.

MICE Venue Standard 

TCEB initiated a project to develop a national MICE venue standard for 

Thailand, as a means of upgrading facilities and services across the industry 

to meet global standards. The standard creates an important benchmark 

in terms of setting common expectations across all sections of the industry 

and in all parts of the country. The standard will also help in preparing 

entrepreneurs to compete within the unified market of the AEC and at 

global level. 

���¸ÚØÙÆÎÓÆÇÑÊ�ÈÔÓØÊ×ÛÆÙÎÔÓ�ÔË�ÙÍÊ�ÊÓÛÎ×ÔÓÒÊÓÙ
Development of guidelines for assessing the carbon footprint 

of the MICE industry

On 14 March 2013 TCEB signed an agreement with Thailand’s Greenhouse 

Gas Management Organization to collaborate in developing guidelines to 

measure the carbon footprint of Thailand’s exhibitions industry. 

Promoting awareness and knowledge of sustainable and  

environmentally-friendly event organisation 

On 23 November 2012, TCEB organised a seminar to provide knowledge 

about sustainable event management to a group of representatives from 

industry bodies and engineering organisations. 

On 23-27 March 2013 TCEB was invited by UFI to deliver a lecture on 

sustainable environmentally-friendly event management, which is helping 

to drive Thailand as one of Asia’s most eco-friendly MICE destinations.
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Sustainable Thailand seminar  

TCEB declared itself as the world's first agency to support MICE industry 

operators in adopting internationally recognised sustainability standards 

to conserve the environment. TCEB invited global experts in the field to 

share perspectives and background about the origins of the standard and 

best practice recommendations for MICE entrepreneurs  TCEB’s goal is to 

promote Thailand as the first destination in Asia to  set and adopt global 

standards in environmental sustainability in the event management industry.

���µ×ÊÕÆ×ÎÓÌ�ËÔ×�ÎÓÙÊÌ×ÆÙÎÔÓ�ÎÓÙÔ�ÙÍÊ�¦¸ª¦³�ªÈÔÓÔÒÎÈ�¨ÔÒÒÚÓÎÙÞ�ÎÓ������
Manual to assist MICE operators prepare for forthcoming integration into 

the AEC 

On 27 November 2012, TCEB signed a Cooperation Agreement with Rangsit 

University to prepare a manual and guidelines for MICE industry entrepreneurs 

to assist them to prepare, compete and thrive in the new unified marketplace 

following economic integration under the AEC. 

Seminar to prepare MICE operators for the 

ASEAN Economies Community (AEC)

TCEB promoted and established a partnership with seven major public 

and private agencies, including the Department of Trade Negotiations, 

Tourism Department, Thailand Exhibition Association, Thailand Incentive 

and Convention Association, and the Convention Promotion Fund. The 

partnership was established to support MICE operators in preparing for 

the new unified ASEAN market under the AEC. The framework agreement 

contains a 3-year plan. In 2013, seminars were organised for the industry 

to enhance knowledge and understanding among MICE service providers 

in Thailand. TCEB also supports travel for Thai MICE operators to study 

and expand their business opportunities to other ASEAN countries such as 

Vietnam, Myanmar and Lao PDR.



Budget support for study for associations related to the MICE industry. 

During the 2013 budget year, TCEB supported studies for personnel of the 

Thai Exhibition Association (TEA) and the Thailand Incentive and Convention 

Association (TICA) in the development of specialized industry skills.

���¨×ÊÆÙÎÛÊ�ÊÛÊÓÙ�ÒÆÓÆÌÊÒÊÓÙ
Project to strengthen the potential for creative event management in the 

MICE sector

On 11 January 2013, the "MICE is Digitally Yours" seminar was organized 

by TCEB. Ten renowned speakers shared their experiences and vision on 

the use of modern technology in the MICE industry. With a total of 399 

participants attending the event, the seminar explored the important 

theme of how to harness digital media to prepare the MICE business to 

enter the ASEAN Economic Community. 

The "PHILIP KOTLER'S Certified training in Bangkok Values   Driven 

Marketing" seminar was held in Bangkok on 6 March 2013. Leading global 

marketing experts shared their insights into modern marketing. The semi-

nar also created an opportunity for MICE industry executives to extend 

their networks and relationships with top executives from participating 

business organisations.

���®ÓÙÊ×ÓÆÙÎÔÓÆÑ�ØÙÆÓÉÆ×ÉØ
Promoting knowledge of global MICE standards and encouraging MICE 

operator certification

On 30 January 2013, a seminar on "MSMS: Post Disaster Management 

System" was convened to present a case study of standards in preparing 

for, and managing natural disasters for MICE-related agencies. 

In addition, the Department provided support to upgrade the security of 

the first MICE venue in Thailand to assist in obtaining certification under 

the TISI22300-MICE Security Management System. Also, TCEB assisted 

two more venues to upgrade to comply with the Food Safety ISO 22000 

standard. Three event organizers were certified under the environmental 

sustainability standard (ISO 20121: Event Sustainability Management 

System) during the 2013 fiscal year.

MICE Venue Standard 

TCEB initiated a project to develop a national MICE venue standard for 

Thailand, as a means of upgrading facilities and services across the industry 

to meet global standards. The standard creates an important benchmark 

in terms of setting common expectations across all sections of the industry 

and in all parts of the country. The standard will also help in preparing 

entrepreneurs to compete within the unified market of the AEC and at 

global level. 

���¸ÚØÙÆÎÓÆÇÑÊ�ÈÔÓØÊ×ÛÆÙÎÔÓ�ÔË�ÙÍÊ�ÊÓÛÎ×ÔÓÒÊÓÙ
Development of guidelines for assessing the carbon footprint 

of the MICE industry

On 14 March 2013 TCEB signed an agreement with Thailand’s Greenhouse 

Gas Management Organization to collaborate in developing guidelines to 

measure the carbon footprint of Thailand’s exhibitions industry. 

Promoting awareness and knowledge of sustainable and  

environmentally-friendly event organisation 

On 23 November 2012, TCEB organised a seminar to provide knowledge 

about sustainable event management to a group of representatives from 

industry bodies and engineering organisations. 

On 23-27 March 2013 TCEB was invited by UFI to deliver a lecture on 

sustainable environmentally-friendly event management, which is helping 

to drive Thailand as one of Asia’s most eco-friendly MICE destinations.
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Sustainable Thailand seminar  

TCEB declared itself as the world's first agency to support MICE industry 

operators in adopting internationally recognised sustainability standards 

to conserve the environment. TCEB invited global experts in the field to 

share perspectives and background about the origins of the standard and 

best practice recommendations for MICE entrepreneurs  TCEB’s goal is to 

promote Thailand as the first destination in Asia to  set and adopt global 

standards in environmental sustainability in the event management industry.

���µ×ÊÕÆ×ÎÓÌ�ËÔ×�ÎÓÙÊÌ×ÆÙÎÔÓ�ÎÓÙÔ�ÙÍÊ�¦¸ª¦³�ªÈÔÓÔÒÎÈ�¨ÔÒÒÚÓÎÙÞ�ÎÓ������
Manual to assist MICE operators prepare for forthcoming integration into 

the AEC 

On 27 November 2012, TCEB signed a Cooperation Agreement with Rangsit 

University to prepare a manual and guidelines for MICE industry entrepreneurs 

to assist them to prepare, compete and thrive in the new unified marketplace 

following economic integration under the AEC. 

Seminar to prepare MICE operators for the 

ASEAN Economies Community (AEC)

TCEB promoted and established a partnership with seven major public 

and private agencies, including the Department of Trade Negotiations, 

Tourism Department, Thailand Exhibition Association, Thailand Incentive 

and Convention Association, and the Convention Promotion Fund. The 

partnership was established to support MICE operators in preparing for 

the new unified ASEAN market under the AEC. The framework agreement 

contains a 3-year plan. In 2013, seminars were organised for the industry 

to enhance knowledge and understanding among MICE service providers 

in Thailand. TCEB also supports travel for Thai MICE operators to study 

and expand their business opportunities to other ASEAN countries such as 

Vietnam, Myanmar and Lao PDR.
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TCEB’s main mission is to build cooperation between the private sector 
MICE industry and public agencies and build partnerships with common 
goals. The overall goal is to drive a coherent industry-wide strategy, 
supported by an enabling policy and incentive framework. In 2013 TCEB 
set the following key initiatives: 

���²®¨ª�±ÆÓÊ�ÆÙ�¸ÚÛÆ×ÓÆÇÍÚÒÎ�®ÓÙÊ×ÓÆÙÎÔÓÆÑ�¦Î×ÕÔ×Ù
Providing a MICE Lane service at Suvarnabhumi Airport offers extra 
hospitality and convenience for MICE travelers attending events in 
Thailand. The TCEB Information Counter at the airport provides general 
information, and event details to arriving MICE travellers. This service 
provides a positive first impression of Thailand.


� ¹ÆÇÑÊ�ØÍÔÜÎÓÌ�ÔÛÊ×ÛÎÊÜ�ÔË�ÚØÊ�ÔË�²®¨ª�±ÆÓÊ�ÎÓ�����

�Results of satisfaction survey among MICE travellers using the MICE
 Lane in 2013 (Appendix 2)

� µ×ÔÉÚÈÙÎÔÓ�ÔË�µ·�Ç×ÔÈÍÚ×Ê�ÙÔ�ÎÓÙ×ÔÉÚÈÊ�ÙÍÊ�²®¨ª�±ÆÓÊ�ØÊ×ÛÎÈÊ�
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ǰ éšü÷ǰÿĈîĆÖÜćîêøüÝÙîđ×šćđöČĂÜǰÖøöÖćøÖÜÿčúǰĒúąÖøöýčúÖćÖøǰĕéšßĊĚĒÝÜëċÜÙüćöÖšćüĀîšćǰ
ǰ ĔîÖćøđêøĊ÷öÖćøøĂÜøĆïÖĆïðøąßćÙöđýøþåÖĉÝĂćđàĊ÷îǰēé÷đÞóćąÖćøđðŗéđÿøĊéšćîïøĉÖćøǰ
ǰ 	'SFFǰ'MPXǰPGǰ4FSWJDFT
ǰøüöëċÜĕéšöĊēĂÖćÿĒúÖđðúĊę÷îÙüćöÙĉéđĀĘîÖĆïñĎšðøąÖĂïÖćøĕöàŤ

Ļǰ ÖĉÝÖøøöǰ.*$&ǰ$MJOJDǰðøąßčöđÿüîćǰĀĆü×šĂǰĶîē÷ïć÷ÖćøêøüÝúÜêøćĀîĆÜÿČĂđéĉîìćÜÖĆïǰ
ǰ ÖćøÿŠÜđÿøĉö×ĊéÙüćöÿćöćøëĔĀšĒÖŠĂčêÿćĀÖøøöĕöàŤ×ĂÜĕì÷ķÝĆé×ċĚîǰđöČęĂüĆîÝĆîìøŤìĊęǰ��ǰÖĆî÷ć÷îǰǰ
ǰ ����ǰèǰÿÿðî�ǰđóČęĂĔĀšóîĆÖÜćîǰÿÿðî�ǰēé÷đÞóćąñĎšìĊęđÖĊę÷ü×šĂÜĔîéšćîÖćøÿŠÜđÿøĉöÖćøêúćéǰ
ǰ öĊÙüćöøĎšÙüćöđ×šćĔÝđÖĊę÷üÖĆïìĉýìćÜĒúąîē÷ïć÷×ĂÜÖøąìøüÜÖćøêŠćÜðøąđìý

���²®¨ª�ÎÓÉÚØÙ×Þ�Ù×ÆÎÓÎÓÌ�ÆÓÉ�ÐÓÔÜÑÊÉÌÊ�ØÍÆ×ÎÓÌ��²®¨ª�¨ÑÎÓÎÈ��
Training and knowledge in the rules, regulations and practices of government 

agencies that can help MICE operators. In 2013, TCEB held 2 MICE Clinics, 

as follows:


�A MICE Clinic Seminar: "AEC and its Challenges: How the public sector 

 prepares for MICE” was held on Friday, 7 June 2013, at Sampran Riverside, 

 Nakhon Pathom. The objective was to provide government officials 

 from the Office of the Bureau of Immigration and Customs with an 

 opportunity to explain progress in preparing for the ASEAN Economic 

 Community to industry participants, and exchange views with MICE 

 operators. In particular, the liberalization of services (Free Flow of Services), 

 as well as have the opportunity to exchange ideas with entrepreneurs 

 MICE, in particular in regard to the implications of liberalisation and 

 the free flow of goods and services.


�On 30 September 2013 a MICE Clinic held a seminar on "Passport policy 

 to promote Thailand’s MICE industry" for TCEB personnel, particularly 

 those involved in overseas market promotion campaign. The seminar 

 provided a better understanding and knowledge of the strategic direction 

 and policies of the Ministry of Foreign Affairs.
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���K�/��>/�¹ÍÆÎ�¹ÊÆÒ�·ÔÆÉ�¸ÍÔÜ�����
ēÙøÜÖćøǰ 5IBJǰ 5FBNǰ 3PBEǰ 4IPXǰ ����ǰ đðŨîÜćîìĊęîĈÙèąñĎšïøĉĀćøÝćÖĀîŠü÷ÜćîõćÙøĆåǰ
ĂćìĉǰÿĈîĆÖÜćîêøüÝÙîđ×šćđöČĂÜǰÖøöýčúÖćÖøǰÖøöÖćøÖÜÿčúǰÖøąìøüÜÖćøêŠćÜðøąđìýǰïøĉþĆìǰ
ÖćøìŠćĂćÖćý÷ćîĕì÷ÝĈÖĆéǰ	öĀćßî
ǰđéĉîìćÜđ×šćøŠüöéĎÜćîđóČęĂÿøšćÜÙüćöđßČęĂöĆęîĔĀšÖĆïǰîĆÖúÜìčîǰ
ÖúčŠöĕöàŤĔîêŠćÜðøąđìýĒúąđóČęĂðøąßćÿĆöóĆîíŤðøąđìýĕì÷ÿĈĀøĆïĔîøĂïðŘó�ý�ǰ ����ǰ ÝĆé×ċĚîǰ
ìĆĚÜĀöéǰ�ǰÙøĆĚÜǰéĆÜîĊĚ

Ļǰ ēÙøÜÖćøîĈÙèąñĎšïøĉĀćøĀîŠü÷ÜćîóĆîíöĉêøøŠüöÿøšćÜÙüćöđßČęĂöĆęîĔĀšÖĆïîĆÖíčøÖĉÝÖúčŠöĕöàŤǰ
ǰ ĔîÜćîǰ"TJB�1BDJųDǰ*ODFOUJWFTǰ�ǰ.FFUJOHTǰ&YQPǰ����ǰ	"*.&ǰ����
ǰøąĀüŠćÜüĆîìĊęǰǰ
ǰ �����ǰÖčöõćóĆîíŤǰ����ǰèǰîÙøđöúđïĉøŤîǰðøąđìýĂĂÿđêøđúĊ÷ǰ
Ļǰ ēÙøÜÖćøîĈÙèąñĎšïøĉĀćøĀîŠü÷ÜćîóĆîíöĉêøøŠüöÿøšćÜÙüćöđßČęĂöĆęîĔĀšÖĆïîĆÖíčøÖĉÝÖúčŠöĕöàŤǰ
ǰ ĔîÜćîǰ*.&9ǰ����ǰǰøąĀüŠćÜüĆîìĊęǰ��ǰıǰ��ǰǰóùþõćÙöǰ����ǰèǰîÙøĒôøÜÙŤđôŗøŤêǰÿĀóĆîíŤ
ǰ ÿćíćøèøĆåđ÷ĂøöîĊ
Ļǰ ēÙøÜÖćøîĈÙèąñĎšïøĉĀćøĀîŠü÷ÜćîóĆîíöĉêøøŠüöÿøšćÜÙüćöđßČęĂöĆęîĔĀšÖĆïîĆÖíčøÖĉÝÖúčŠöĕöàŤǰ
ǰ ÿĈĀøĆïÜćîǰ3VTTJBǰ.*$&ǰ3PBEǰ4IPXǰ����ǰøąĀüŠćÜüĆîìĊęǰ�����ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰ
ǰ èǰÖøčÜöĂÿēÙǰÿĀóĆîíøĆåøĆÿđàĊ÷

����@��//-6>%6=-*=%$ĉM#.#A-J1<7%ē3.�>%*=%$-@!/��¹­¦®�¹ª¦²�
ÿÿðî�ǰ øŠüööČĂÖĆïĀîŠü÷ÜćîóĆîíöĉêøǰ ìĆĚÜõćÙøĆåĒúąõćÙđĂÖßîĀøČĂǰ ĕì÷ìĊöǰ 	5IBJǰ 5FBN
ǰ
øŠüöÿŠÜđÿøĉöĒúąóĆçîćĂčêÿćĀÖøøöĕöàŤĕì÷ĔîøĂïðŘǰ����ǰñŠćîÖćøÝĆéÖĉÝÖøøöǰÝĈîüîǰ�ǰÙøĆĚÜǰ
ðøąÖĂïéšü÷

Ļǰ ÖĉÝÖøøöÖćøðøąßčöÙèąìĈÜćîđóČęĂĒÖšĕ×ðŦâĀćÖćøîĈ×ĂÜđ×šćöćÝĆéðøąßčöĒúąÜćîĒÿéÜǰ
ǰ ÿĉîÙšćǰ	ÙüćöøŠüööČĂøąĀüŠćÜǰÿÿðî�ǰĒúąÖøöýčúÖćÖø
ǰđóČęĂĀćĒîüìćÜĒÖšĕ×ðŦâĀćĂčðÿøøÙǰ
ǰ Ēúą×šĂđÿîĂĒîąǰđøČęĂÜÖćøîĈđ×šćÿĉęÜ×ĂÜđ×šćöćÝĆéÜćîðøąßčöĒúąĒÿéÜÿĉîÙšćĔĀšđÖĉéÙüćö
ǰ ÙúŠĂÜêĆüöćÖ×ċĚî
Ļǰ ÖĉÝÖøøöÜćîÿĆööîćĀîŠü÷ÜćîõćÙøĆåđóČęĂđêøĊ÷öÙüćöóøšĂöǰ1SFǰ�ǰ'BNJMJBSJTBUJPOǰ5SJQǰÝĆé×ċĚîǰ
ǰ đöČęĂüĆîĂĆÜÙćøìĊęǰ��ǰíĆîüćÙöǰ����ǰèǰēøÜĒøöøêĉúćîîćǰøĉđüĂøŤĕàéŤǰÿðćǰøĊÿĂøŤìǰÝĆÜĀüĆé
ǰ đßĊ÷ÜĔĀöŠǰđóČęĂîĈĀîŠü÷ÜćîõćÙøĆåǰĒúąõćÙđĂÖßîǰøüöëċÜĀîŠü÷ÜćîóĆîíöĉêøǰđßŠîǰÿĈîĆÖÜćîǰ
ǰ êøüÝÙîđ×šćđöČĂÜǰÖøöýčúÖćÖøǰĒúąïøĉþĆìǰÖćøìŠćĂćÖćý÷ćîĒĀŠÜðøąđìýĕì÷ǰÝĈÖĆéǰđéĉîìćÜǰ
ǰ đóČęĂøŠüößöýĆÖ÷õćóĔîÖćøđðŨîđöČĂÜĒĀŠÜĕöàŤ×ĂÜÝĆÜĀüĆéđßĊ÷ÜĔĀöŠ
Ļǰ ÖĉÝÖøøöðøąÿćîÙüćöøŠüööČĂõćÙøĆåǰ	'BNJMJBSJTBUJPOǰ5SJQǰ����
ǰèǰÝĆÜĀüĆéđßĊ÷ÜĔĀöŠǰ
ǰ ÝĆé×ċĚîøąĀüŠćÜüĆîìĊęǰ�����ǰöĊîćÙöǰ����ǰđóČęĂĔĀšĀîŠü÷ÜćîõćÙøĆåóĆîíöĉêøøĆïìøćïóĆîíÖĉÝǰ
ǰ ×ĂÜǰÿÿðî�ǰĒúąǰÙüćöÿĈÙĆâ×ĂÜĂčêÿćĀÖøøöĕöàŤöćÖ÷ĉęÜ×ċĚîĒúąđóČęĂÿøšćÜÙüćöøŠüööČĂøąĀüŠćÜǰǰ
ǰ ĀîŠü÷ÜćîĔîÖćø×ĆïđÙúČęĂîĂčêÿćĀÖøøöĕöàŤ

���¹ÍÆÎ�¹ÊÆÒ�·ÔÆÉ�¸ÍÔÜØ�����
The Thai Team Road Show 2013 brought senior executives from government 
agencies such as the Bureau of Immigration, Customs Department, Ministry 
of Foreign Affairs, and Airports of Thailand (AOT) to build confidence of 
overseas investors in Thailand’s MICE sector, and to promote Thailand. In 
2013, 3 such Thai Team roadshows were held, as follows:


�©Ú×ÎÓÌ�������«ÊÇ×ÚÆ×Þ�������ØÊÓÎÔ×�ÊÝÊÈÚÙÎÛÊØ�ÔË�ÐÊÞ�ÕÆ×ÙÓÊ×�ÆÌÊÓÈÎÊØ��
 travelled to the Asia-Pacific Incentives & Meetings Expo 2013 (AIME 2013), 
 Melbourne, Australia, to boost confidence in Thailand’s MICE business. 

�During 20 - 23 May 2013, senior executives of key partner agencies 
 travelled to attend the MICE IMEX 2013 event in Frankfurt, Germany to 
 boost confidence in Thailand’s MICE business.

� From 10-13 September 2013, senior executives of key partner agencies 
 travelled to join the Russia MICE Road Show 2013 held in Moscow.

���§ÚÎÑÉÎÓÌ�ÇÔÓÉØ�ÆÒÔÓÌ�ÕÆ×ÙÓÊ×Ø��¹­¦®�¹ª¦²�
TCEB, and its partner agencies from government and the private sector (or the 
Thai Team), arranged three joint activities to promote and develop 
Thailand’s MICE sector. These are described below. 


�Held a meeting of the working group to resolve issues related to importation 
 of goods for exhibitions. This represents a collaboration between TCEB 
 and the Customs Department to find solutions and offer suggestions to 
 streamline the importation of goods for conferences and trade shows.

�´Ó�¹ÚÊØÉÆÞ�����©ÊÈÊÒÇÊ×�������Æ�ØÊÒÎÓÆ×�ÜÆØ�ÍÊÑÉ�ÆÙ�ÙÍÊ�·ÆÙÎ�±ÆÓÓÆ�
 Riverside Spa Resort, Chiang Mai, for government agencies as a Pre - 
 Familiarisation Trip. The event was attended by government agencies 
 and the private sector as well as partner agencies such as the Bureau 
 of Immigration, Customs Department, and Airports of Thailand, who 
 travelled to Chiang Mai to inspect its potential as a MICE City.

� From 27-29 March 2013 TCEB hosted a Familiarisation Trip 2013 in 
 Chiang Mai. The aim was to create awareness and understanding among 
 TCEB’s partner agencies of TCEB’s role and mission of TCEB, as well as 
 the importance of the MICE industry to the country. This contributed to 
 improving coordination among agencies in driving Thailand’s MICE industry.
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���¹¨ª§�¨ÆÑÑ�¨ÊÓÙÊ×�����
ÿÿðî�ǰöĊîē÷ïć÷ĂĈîü÷ÙüćöÿąéüÖĔĀšÖĆïñĎšöćêĉéêŠĂđóČęĂ×ĂøĆïÙĈðøċÖþćĀøČĂïøĉÖćøĂČęîėǰìĊęǰ
đÖĊę÷ü×šĂÜÖĆïĂčêÿćĀÖøøöĕöàŤǰ ÝċÜĕéšöĊÖćøÝĆéêĆĚÜýĎî÷ŤïøĉÖćøǰ 5$&#ǰ $BMMǰ $FOUFSǰ đóČęĂÿćöćøëǰ
ĔĀšïøĉÖćøñĎšöćêĉéêŠĂĕéšĂ÷ŠćÜøüéđøĘüĒúąöĊðøąÿĉìíĉõćóǰ ëĎÖêšĂÜĒúąĕéšöćêøåćîǰ ÿĈĀøĆïÙüćöǰ
ÖšćüĀîšćĔîðŘǰó�ý�ǰ����ǰĔîÖćøóĆçîćýĎî÷ŤïøĉÖćøöĊøć÷úąđĂĊ÷éǰéĆÜêŠĂĕðîĊĚ

Ļǰ óĆçîćøąïïïøĉĀćøúĎÖÙšćÿĆöóĆîíŤǰ	$VTUPNFSǰ3FMBUJPOǰ.BOBHFNFOUǰ�ǰ$3.
ǰđóČęĂøĂÜøĆïǰ
ǰ ÖćøìĈÜćîĔîÖćøÝĆéđÖĘïåćî×šĂöĎúǰ	,OPXMFEHFǰ#BTF
ǰÖćøđ×šćöćĔßšïøĉÖćø×ĂÜýĎî÷ŤïøĉÖćøǰ
ǰ ×šĂöĎúǰ5$&#ǰ$BMMǰ$FOUFSǰĒúąÖćøðøąöüúñúĔîøĎðĒïïÙŠćÿëĉêĉ
Ļǰ óĆçîćøąïïǰ#BDLVQǰ×šĂöĎúǰ5$&#ǰ$BMMǰ$FOUFSǰđóČęĂđóĉęö×ĊéÙüćöÿćöćøë×ĂÜǰ4FSWFSǰĔî
ǰ ÖćøøĂÜøĆïÖćøìĈÜćîîĂÖÿëćîìĊęǰĒúąÖćøìĈÜćîÖøèĊđÖĉéüĉÖùêÖćøèŤêŠćÜė
Ļǰ óĆçîćýĆÖ÷õćóđÝšćĀîšćìĊęǰ$BMMǰ$FOUFSǰēé÷ÝĆéĂïøöĔĀšÙüćöøĎšĒúąÖćøïøĉÖćøǰđóČęĂĔĀšöĊǰ
ǰ Ùüćöđ×šćĔÝĂčêÿćĀÖøøöĕöàŤĒúąÿøšćÜÙüćöðøąìĆïĔÝĔĀšĒÖŠñĎšöćĔßšïøĉÖćøǰ5$&#ǰ$BMMǰ$FOUFS
Ļǰ ÝĆéìĈ×šĂöĎúÖćøøĆïÿć÷ǰ5$&#ǰ$BMMǰ$FOUFS

���¹¨ª§�¨ÆÑÑ�¨ÊÓÙ×Ê�����
In line with TCEB’s policy to facilitate visitors to obtain advice or other 

relevant MICE-related services, the TCEB Call Centre was set up to serve 

visitors quickly and efficiently, and provide accurate and updated information. 

Significant progress was made during 2013 in delivering this service, 

as follows:


�Developed a Customer Relation Management system (CRM) to support work  

 in developing a MICE Knowledge Base, facilitate access to information 

 for callers to the TCEB Call Centre, and monitor industry statistics. 


�Developed a backup information system for the TCEB Call Centre to 

 enhance server capacity to accommodate off-station loads and in case 

 of emergency.


�Developed skills of Call Centre personnel via training courses to provide

 knowledge and improve understanding of the MICE industry, so that 

 callers will be impressed by the high levels of professionalism and 

 knowledge of TCEB Call Centre staff.


�©ÊÛÊÑÔÕÊÉ�ÉÆÙÆÇÆØÊ�ËÔ×�¹¨ª§�¨ÆÑÑ�¨ÊÓÙ×Ê�
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òść÷ÖćøêúćéĒúąõćóúĆÖþèŤĂÜÙŤÖøöĊĀîšćìĊęĀúĆÖĔîÖćøÖĈĀîéĒñîÜćîÖú÷čìíŤéšćîÖćøêúćéǰ
ÖćøÿČęĂÿćøǰĒúąÖćøÿøšćÜÖćøøĆïøĎšđÖĊę÷üÖĆïïìïćì×ĂÜǰÿÿðî�ǰĒúąîĈđÿîĂðøąđìýĕì÷ĔîÖćøǰ
đðŨîÝčéĀöć÷ðúć÷ìćÜ×ĂÜÖćøÝĆéÜćîĕöàŤǰ ēé÷ĔîðŘǰ ����ǰ îĆĚîòść÷ÖćøêúćéĕéšéĈđîĉîõćøÖĉÝǰ
ÿĈÙĆâðøąÖĂïéšü÷

6ē3%�>%�>/!1> J1<&/ù7>/J&/% ė
��ǰÖćøđðúĊę÷îĒðúÜĂĆêúĆÖþèŤǰ	-PHP
ǰēÞöĔĀöŠ×ĂÜĂÜÙŤÖøēé÷êŠĂ÷ĂéÝćÖĂĆêúĆÖþèŤđéĉöǰĒêŠöčŠÜđîšî
ǰ ÖćøĂĂÖĒïïïîóČĚîåćî×ĂÜēÙøÜÿøšćÜøĎðìøÜÿćöđĀúĊę÷öìĊęÿČęĂÙüćöĀöć÷ëċÜÖćøđÝøĉâđêĉïēêǰ
ǰ ĒúąÖćøöčŠÜÿøšćÜÿøøÙŤÿĎŠÙüćöÿĈđøĘÝǰóøšĂöÖĆïđðúĊę÷îÖćøĔßšēìîÿĊÙĎŠĔĀöŠǰēé÷ÿĊđĀúČĂÜÝąÿČęĂ
ǰ ÙüćöĀöć÷ëċÜóúĆÜĒĀŠÜÙüćöđÝøĉâđêĉïēêǰÙüćöøčŠÜđøČĂÜǰĒúą×čöóúĆÜĒĀŠÜÿêĉðŦââćǰĔî×èąìĊę
ǰ ÿĊîĚĈđÜĉîÝąÿČęĂÙüćöĀöć÷ëċÜĒøÜïĆîéćúĔÝìĊęĕöŠöĊüĆîĀöéǰÙüćöđðŨîñĎšîĈĔîÖćøÿøšćÜÿøøÙŤ
ǰ ÿĉęÜĔĀöŠėǰóøšĂöÖĆïÿąìšĂîëċÜÙüćöìĆîÿöĆ÷ǰ
ǰ Ļǰ ÖĉÝÖøøöĂïøöĒúąóĆçîćïčÙúćÖøđÝšćĀîšćìĊęðøąÿćîÜćîǰ.*$&ǰ-BOFǰđóČęĂóĆçîćÖćøĔĀšǰ
ǰ ǰ ïøĉÖćø×ĂÜóîĆÖÜćîǰÿÿðî�Ă÷ŠćÜđðŨîöČĂĂćßĊóêćööćêøåćîÿćÖúǰĒúąđóČęĂđêøĊ÷öÖćø
ǰ ǰ øĂÜøĆïÖćøđ×šćÿĎŠðøąßćÙöđýøþåÖĉÝĂćđàĊ÷îǰĂĆîÝąđðŨîÖćøÿøšćÜÙüćöðøąìĆïĔÝĔĀšÖĆï
ǰ ǰ îĆÖđéĉîìćÜÖúčŠöĕöàŤ
��ǰÖćøÝĆéìĈĒñîÜćîÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤðŘǰ����ǰ×ĂÜìĊđÿĘïǰđîšîĳÖćø÷ÖøąéĆïĕöàŤĕì÷ÿĎŠ
ǰ êúćéÙčèõćóĴǰēé÷ïĎøèćÖćøđ×šćÖĆï÷čìíýćÿêøŤ×ĂÜðøąđìýêćöîē÷ïć÷øĆåïćúĀøČĂǰ5IBJMBOEĴTǰ
ǰ /FXǰ(SPXUIǰ.PEFMǰöćđðŨîøćÖåćî×ĂÜÖćøóĆçîćĒñîĒöŠïìðøąÝĈðŘǰñîüÖÖĆï×šĂđÿîĂ
ǰ ĒîąÝćÖĀîŠü÷ÜćîõćÙđĂÖßîǰĒúąìĉýìćÜĒîüēîšö×ĂÜĂčêÿćĀÖøøöĕöàŤĔîøąéĆïēúÖìĊęĔĀš
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The principal role of TCEB’s Marketing and Corporate Image Department is 
to define the organisation’s strategic marketing plan and also to communicate 
and raise awareness of the role of TCEB in order to present Thailand as a 
preferred global MICE destination. In 2013, the Department undertook the 
following activities.

²Æ×ÐÊÙÎÓÌ�ÆÓÉ�Ç×ÆÓÉ�ÒÆÓÆÌÊÒÊÓÙ
1. TCEB’s ‘new-look’ corporate logo builds on the original brand image. 
 The triangular design was selected to represent the three pillars of 
 growth, creativity and success, whilst the change in the two colour tones 
 also carries symbolism- yellow conveys the power of growth and wisdom, 
 while blue represents unlimited inspiration and leadership. Overall, the 
 logo signals modernity and innovation.  
2. Developed plans to promote MICE for 2014, focusing on 'Upgrading 
 MICE Thai MICE for quality markets', integrating with government’s 
 strategic plan (Thailand's New Growth Model). This plan serves as a 
 foundation for drafting Annual Master Plans in collaboration with the 
 private sector. The drafting process closely observes global MICE industry 
 trends and also reflects the contribution of the MICE sector to the tourism 
 sector and the country’s overall economy. The plan aims to support MICE 
 organisers in attracting more business visitors and more events, whilst 
 enhance the country’s reputation of excellence as a MICE destination, 
 and upgrading standards of service to serve as a regional MICE hub. 
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Marketing Communications
The primary mission of the marketing communications department is to 
create awareness about the role of TCEB as well as the MICE industry in 
Thailand. Key target groups include government agencies, private sector 
associations and educational institutions. The department communicates 
through local and foreign media, as well as social networks. The following 
activities for 2013 are highlighted below.

1. Domestic PR activities
1.1 Press conferences and exclusive media interviews during key events: 

�Press Conference: Signing Ceremony for a Cooperation Agreement 
 between TCEB and 17 institutes of higher educations in northern Thailand. 
 The alliance will upgrade Thailand as an educational hub for  MICE in 
 the Asia-Pacific region: 19 December 2012

�Press Conference: Chiang Mai MICE Summit, 15 January 2013

�Press Conference: Exhibition Day 2013, 26 February 2013

�Press Conference: Working Group on Thailand’s bid to host the World 
 Expo 2020 Mega-event, including survey of Ayuthaya’s readiness to 
 host the event conducted during 28 February - 1 March 2013.

�Press Conference: Collaboration between TCEB and Thailand’s Greenhouse 
 Gas Management Organization (Public Organization) in developing 
 guidelines to measure the carbon footprint of Thailand’s exhibitions 
 industry (14 March 2013).

�Press Conference: Signing of a Memorandum of Cooperation between 
 TCEB and the Sapporo Convention Bureau, Japan, 19 March 2013

�Press Conference: Organization of  Nuskin Corporate Meeting, 23 April 2013 

� µ×ÊØØ�¨ÔÓËÊ×ÊÓÈÊ��¸ÎÌÓÎÓÌ�ÔË�ÆÌ×ÊÊÒÊÓÙ�ÙÔ�ÍÔØÙ�®¹º�¹ª±ª¨´²�¼´·±©�
 2013, 3 May 2013 

�Press Conference: Signing of collaboration agreement between TCEB, 
 Thai Pet Promotion Federation, the Food and Beverage Management 
 Association, Eastern Region of Thailand,  and  the Publishers and Booksellers’ 
 Association of Thailand (PUBAT) in promoting domestic exhibition events, 
 6 June 2013

�Press Conference: Training seminar: ASEAN MICE Operations: Now For 
 the Next Investment Excellence, 13 June 2013 

�Press Conference: Herbalife Asia Pacific Extravaganza 2013, 14 June 2013
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Ļǰ ÖćøÝĆéđÿüîćÿČęĂöüúßîĔĀšĒÖŠÿČęĂöüúßîĔîđöČĂÜĕöàŤàĉêĊĚÝĈîüîǰ�ǰđöČĂÜêúĂéðŘÜïðøąöćèǰ����
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Ļǰ ÖćøÝĆéÖĉÝÖøøö×ĂïÙčèÿČęĂöüúßîðøąÝĈðŘ
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ǰ ñĎšïøĉĀćøÜćîĂćĀćøĒúąđÙøČęĂÜéČęöǰõćÙêąüĆîĂĂÖĒĀŠÜðøąđìýĕì÷ǰĒúąÿöćÙöñĎšÝĆéóĉöóŤĒúą
ǰ ñĎšÝĈĀîŠć÷ĀîĆÜÿČĂĒĀŠÜðøąđìýĕì÷ǰĔîÖćøÿŠÜđÿøĉöÖćøÝĆéÜćîĒÿéÜÿĉîÙšćĔîðøąđìýǰđöČęĂüĆîìĊęǰ
ǰ �ǰöĉëčîć÷îǰ����
Ļǰ ÖćøĒëúÜ×ŠćüÜćîÿĆööîćĂïøöĀúĆÖÿĎêøǰ"4&/ǰ.*$&ǰ0QFSBUJPOT�ǰ/PXǰ'PSǰUIFǰ/FYUǰ
ǰ *OWFTUNFOUǰ&YDFMMFODFǰđöČęĂüĆîìĊęǰ��ǰöĉëčîć÷îǰ����
Ļǰ ÖćøĒëúÜ×ŠćüÜćîǰ)FSCBMJGFǰ"TJBǰ1BDJųDǰ&YUSBWBHBO[Bǰ����ǰđöČęĂüĆîìĊęǰ��ǰöĉëčîć÷îǰ����
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Ļǰ ÖćøĒëúÜ×ŠćüēÙøÜÖćøǰðøąßčöđöČĂÜĕì÷ǰöĆęîĔÝđöČĂÜĕì÷óøšĂöķǰđöČęĂüĆîìĊęǰ�ǰÖøÖäćÙöǰ����ǰ
ǰ ĒúąÖćøÝĆéÜćîĒëúÜ×ŠćüēÙøÜÖćøĔîǰ�ǰđöČĂÜĕöàŤàĉêĊĚêŠĂđîČęĂÜìĆĚÜðŘ
Ļǰ ÖćøĒëúÜ×ŠćüÜćîÿĆööîćǰĶ�ǰöćêøÖćøßîąüĉÖùê���ôŚŪîôĎíčøÖĉÝĂ÷ŠćÜ÷ĆęÜ÷ČîķǰđöČęĂüĆîìĊęǰ��ǰ
ǰ ÖøÖãćÙöǰ����
Ļǰ ÖćøĒëúÜ×ŠćüēÙøÜÖćøǰĶúĆéôŜćðøąßčöđöČĂÜĕì÷ǰĂĉęöĔÝ���êćöøĂ÷óøąøćßéĈøĉǰđöČęĂüĆîìĊęǰ��ǰ
ǰ ÿĉÜĀćÙöǰ����
Ļǰ ÖćøĒëúÜ×ŠćüÖćøÝĆéÜćîǰǰĶ.FFUJOHTǰ*OEVTUSZǰ%BZǰ����ķǰđöČęĂüĆîìĊęǰ��ǰÿĉÜĀćÙöǰ����
Ļǰ ÖćøĒëúÜ×ŠćüǰĶēÙøÜÖćøÝčéÝĂéÝĆÖø÷ćî×ĂÜýĎî÷ŤĄÿĉøĉÖĉêĉĝķǰđöČęĂüĆîìĊęǰ��ǰÖĆî÷ć÷îǰ����

Ļǰ ÖćøĒëúÜ×ŠćüÜćîǰĶ.*$&ǰ4VTUBJOBCJMJUZǰ5IBJMBOEǰ'PSVNǰ����ǰđöČęĂüĆîìĊęǰ��ǰÖĆî÷ć÷îǰ����
Ļǰ ÖćøĒëúÜ×ŠćüǰēÙøÜÖćøǰ"4&"/ǰ8Fǰ4UBOEǰđöČęĂüĆîìĊęǰ��ǰÖĆî÷ć÷îǰ����
Ļǰ ÖćøĒëúÜ×ŠćüÝĆéÖćøÝĆéðøąßčöðøąÝĈðŘǰǰ+FVOFTTFǰ&YQPǰ5IBJMBOEǰđöČęĂüĆîìĊęǰ��ǰÖĆî÷ć÷îǰ����
Ļǰ ÖćøÝĆéĒëúÜ×ŠćüñúÖćøéĈđîĉîÜćî×ĂÜĂÜÙŤÖøĔîìčÖĕêøöćÿêúĂéðŘÜïðøąöćèǰ����
Ļǰ ÖćøÝĆéđÿüîćÿČęĂöüúßîĔĀšĒÖŠÿČęĂöüúßîĔîđöČĂÜĕöàŤàĉêĊĚÝĈîüîǰ�ǰđöČĂÜêúĂéðŘÜïðøąöćèǰ����

���ǰÖćøÝĆéÖĉÝÖøøöÿČęĂöüúßîÿĆöóĆîíŤǰ
Ļǰ ÖćøÝĆéÖĉÝÖøøöøĆïðøąìćîĂćĀćøøŠüöÖĆïÿČęĂöüúßîøąéĆïĀĆüĀîšć×ŠćüĒúąñĎšÿČęĂ×Šćü
Ļǰ ÖćøÿîĆïÿîčîÖĉÝÖøøö×ĂÜÿČęĂöüúßîĔîüćøąóĉđýþêŠćÜė
Ļǰ Öćøđ×šćøŠüöÖĉÝÖøøöðøąÝĈðŘ×ĂÜÿöćÙöñĎšÿČęĂ×Šćüÿć÷đýøþåÖĉÝ
Ļǰ ÖćøÝĆéÖĉÝÖøøö×ĂïÙčèÿČęĂöüúßîðøąÝĈðŘ


�Press Conference: Meetings in Thailand: Domestic MICE: Confidence in 

 Thailand, 1 July 2013, together with Press Conference for 5 MICE Cities 

 throughout the year 


�Press Conference: Seminar- “4 measures to beat the crisis…Sustainable 

 business recovery”, 22 July 2013


�Press Conference: Across the Skies, Following the Royal Initiatives, 

 29 August 2013 


� µ×ÊØØ�¨ÔÓËÊ×ÊÓÈÊ��²ÊÊÙÎÓÌØ�®ÓÉÚØÙ×Þ�©ÆÞ����������¦ÚÌÚØÙ�����

� µ×ÊØØ�¨ÔÓËÊ×ÊÓÈÊ��¨ÞÈÑÊ�¹Ê×ÒÎÓÆÑ�µ×ÔÏÊÈÙ�ÆÙ�¶¸³¨¨��
 11 September 2013


� µ×ÊØØ�¨ÔÓËÊ×ÊÓÈÊ��²®¨ª�¸ÚØÙÆÎÓÆÇÎÑÎÙÞ�¹ÍÆÎÑÆÓÉ�«Ô×ÚÒ�������
 18 September 2013


� µ×ÊØØ�¨ÔÓËÊ×ÊÓÈÊ���¦¸ª¦³�¼Ê�¸ÙÆÓÉ�����¸ÊÕÙÊÒÇÊ×�����

� µ×ÊØØ�¨ÔÓËÊ×ÊÓÈÊ��¦ÓÓÚÆÑ�²ÊÊÙÎÓÌ��¯ÊÚÓÊØØÊ�ªÝÕÔ�¹ÍÆÎÑÆÓÉ��
 30 September 2013


�Press Conference: Announcing all quarterly results of the organization’s 

 activities throughout 2013.


� ¸ÊÒÎÓÆ×�ËÔ×�ÒÊÉÎÆ�×ÊÕ×ÊØÊÓÙÆÙÎÛÊØ�ÎÓ���²®¨ª�¨ÎÙÎÊØ�ÙÍ×ÔÚÌÍÔÚÙ�����

1.2 Media relations activities


�©ÎÓÓÊ×�ÜÎÙÍ�ØÊÓÎÔ×�ÒÊÉÎÆ�ÊÝÊÈÚÙÎÛÊØ�ÆÓÉ�ÏÔÚ×ÓÆÑÎØÙØ

� ¸ÚÕÕÔ×Ù�ËÔ×�ÒÊÉÎÆ�ÆÈÙÎÛÎÙÎÊØ�ÔÓ�ØÕÊÈÎÆÑ�ÔÈÈÆØÎÔÓØ�

� ¦ÙÙÊÓÉ�ÙÍÊ�¦ÓÓÚÆÑ�ÊÛÊÓÙ�ÔË�ÙÍÊ�ªÈÔÓÔÒÎÈ�·ÊÕÔ×ÙÊ×Ø�¦ØØÔÈÎÆÙÎÔÓ

�¦ÓÓÚÆÑ��¹ÍÆÓÐ�¾ÔÚ��ÊÛÊÓÙ�ËÔ×�ÙÍÊ�ÒÊÉÎÆ�
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ÿŠüîÜćîÿČęĂÿćøĂÜÙŤÖøĕéšÝĆéÜćîĒëúÜ×ŠćüĔĀšĒÖŠÿČęĂöüúßîĔîêŠćÜðøąđìýĔîÜćîđìøéēßüŤĒúąǰ
ēøéēßüŤĔîðøąđìýđðŜćĀöć÷ĀúĆÖ×ĂÜíčøÖĉÝĕöàŤêúĂéðŘÜïðøąöćèǰ����ǰðøąÖĂïéšü÷

���ǰÖĉÝÖøøöĒëúÜ×ŠćüĔîÜćîđìøéēßüŤǰ
��ǰÜćîĒëúÜ×ŠćüĔîÜćîǰ*5�$."ǰ����ǰđöČęĂüĆîìĊęǰ�ǰêčúćÙöǰ����ǰ
ǰ èǰÖøčÜđìóöĀćîÙøǰðøąđìýĕì÷ǰ
��ǰÜćîĒëúÜ×ŠćüĔîÜćîǰ"*.&����ǰđöČęĂüĆîìĊęǰ��ǰÖčöõćóĆîíŤǰ����ǰ
ǰ èǰđöČĂÜđöúđïĉøŤîǰðøąđìýĂĂÿđêøđúĊ÷
��ǰÜćîĒëúÜ×ŠćüĔîÜćîǰ*5�$.ǰ����ǰđöČęĂüĆîìĊęǰ��ǰđöþć÷îǰ����ǰ
ǰ èǰđöČĂÜđàĊę÷ÜĕăšǰÿćíćøèøĆåðøąßćßîÝĊîǰ
��ǰÜćîĒëúÜ×ŠćüĔîÜćîǰ*.&9ǰ'3"/,'635ǰ����ǰđöČęĂüĆîìĊęǰ��ǰóùþõćÙöǰ����ǰ
ǰ èǰđöČĂÜĒôøÜđôŗøŤêǰÿĀóĆîíøĆåđ÷ĂøöĆîǰ
��ǰÜćîĒëúÜ×ŠćüĔîÜćîǰ$*#5.ǰ����ǰđöČęĂüĆîìĊęǰ�ǰÖĆî÷ć÷îǰ����ǰǰ
ǰ èǰđöČĂÜðŦÖÖĉęÜǰÿćíćøèøĆåðøąßćßîÝĊî

���ǰÖĉÝÖøøöĒëúÜ×ŠćüĔîÜćîēøéēßüŤǰ
��ǰÖćøĒëúÜ×ŠćüĔîÜćîǰ-0/%0/ǰ3PBEǰ4IPXǰ����ǰõć÷ĔêšĀĆü×šĂǰ5)"*-"/%�ǰ$POOFDUJOHǰ
ǰ 0QQPSUVOJUJFTǰGPSǰ#VTJOFTTǰ&WFOUTǰJOǰ"TJBǰđöČęĂüĆîìĊęǰ��ǰóùþõćÙöǰ����ǰèǰÖøčÜúĂîéĂîǰ
ǰ ÿĀøćßĂćèćÝĆÖø
��ǰÖćøĒëúÜ×ŠćüÙüćöøŠüööČĂøąĀüŠćÜǰÿÿðî�ǰĒúąǰÿõćĀĂÖćøÙšćĒúąĂčêÿćĀÖøøöĒĀŠÜÿćíćøèøĆå
ǰ ĒĀŠÜÿĀõćóđöĊ÷îöćøŤǰ	6.'$$*
ǰđóČęĂÿŠÜđÿøĉöíčøÖĉÝĕöàŤǰđöČęĂüĆîìĊęǰ��ǰóùþõćÙöǰ����ǰ
ǰ èǰÖøčÜ÷ŠćÜÖčšÜǰÿĀõćóđöĊ÷îöćøŤ
��ǰÖćøĒëúÜ×ŠćüÙüćöøŠüööČĂøąĀüŠćÜǰÿÿðîǰĒúąǰ1IJMJQQJOFǰ$IBNCFSǰPGǰ$PNNFSDFǰBOEǰ
ǰ *OEVTUSZǰ	1$$*
ǰBOEǰUIFǰ$IBNCFSǰPGǰ$PNNFSDFǰPGǰUIFǰ1IJMJQQJOFǰ*TMBOETǰ	$$1*

ǰ đóČęĂÿŠÜđÿøĉöíčøÖĉÝĕöàŤ×ĂÜìĆĚÜÿĂÜðøąđìýǰđöČęĂüĆîìĊęǰ��ǰÖøÖäćÙöǰ����ǰèǰÖøčÜöąîĉúćǰǰǰǰǰǰǰ
ǰ ðøąđìýôŗúĉððŗîÿŤ
��ǰÖćøĒëúÜ×ŠćüĔîÜćîǰ4IBOHIBJǰ3PBEǰ4IPXǰ����ǰđöČęĂüĆîìĊęǰǰ�ǰÖĆî÷ć÷îǰ����ǰèǰđöČĂÜ
ǰ đàĊę÷ÜĕăšǰÿćíćøèøĆåðøąßćßîÝĊî

���ǰÖĉÝÖøøöǰ*OUFSOBUJPOBMǰ.FEJBǰ'BNJMJBSJTBUJPOǰ5SJQǰ����ǰđóČęĂđßĉâÿČęĂöüúßîÝĈîüîǰ
ÖüŠćǰ��ǰðøąđìýǰđ×šćøŠüöÿĆöñĆÿðøąÿïÖćøèŤÖćøÝĆéÜćîĕöàŤĔîðøąđìýĕì÷ǰõć÷ĔêšĒîüÙĉéǰ5IFǰǰ
"EWFOUVSFǰ.*$&ǰPGǰ5IFǰ"OEBNBOǰèǰÝĆÜĀüĆéÖøąïĊę

2. International public relations activities 
The Corporate Communications Department organised press conferences 
and media briefings during major international MICE conferences, tradeshows 
and roadshows, during the 2013 fiscal year, as listed below. 

2.1 Press conferences during trade shows:
1. IT&CMA 2013, Bangkok, 1 October 2012 
2. AIME2013, Melbourne, 26 February 2013
3. IT&CMA 2013, Shanghai, 18 April 2013 
4. IMEX FRANKFURT 2013, Frankfurt, 22 May 2013 
5. CIBTM 2013, Beijing, 3 September 2013.

2.2 Press conferences during Roadshows: 
1. Press Conference during the London Road Show 2013, under the theme 
 THAILAND: Connecting Opportunities for Business Events in Asia,
 London, 16 May 2013
2. Press Conference: collaboration between TCEB and the  Union of Myanmar 
 Federation of Chambers of Commerce and Industry (UMFCCI) to promote 
 MICE business opportunities, 20 May 2013, Yangon, Myanmar.
3. Press Conference: Collaboration bewteen TCEB, the Philippine Chamber 
 of Commerce and Industry (PCCI) and the Chamber of Commerce of the 
 Philippine Islands (CCPI) to promote MICE Industries of both Thailand 
 and the Philippines, 24 July 2013, Manila
4. Press Conference during the Shanghai Road Show 2013, Shanghai, 
 5 September 2014

2.3 International Media Familiarisation Trip 2013: Journalists from 27 
countries experienced Thailand’s MICE concept under the theme “Adventure 
MICE of The Andaman”, held in Krabi.
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����@��//-6CQ96>/9��ė�/
ÖĉÝÖøøöÿČęĂÿćøĂÜÙŤÖø×ĂÜǰÿÿðî�ǰÝąéĈđîĉîÖćøđóČęĂÿøšćÜõćóúĆÖþèŤĒúąïìïćììĊęéĊ×ĂÜĀîŠü÷Üćîǰ
õćÙøĆåĂĆîöĊóĆîíÖĉÝĔîÖćøÿŠÜđÿøĉöíčøÖĉÝĕöàŤ×ĂÜðøąđìýēé÷öĊÖĉÝÖøøöìĊęéĈđîĉîÜćîĀúĆÖǰ
ðøąÖĂïéšü÷

��ǰÖćøÝĆéìĈîĉê÷ÿćøǰ5$&#ǰ/&84-&55&3ǰđóČęĂðøąßćÿĆöóĆîíŤïìïćìÖćøéĈđîĉîÜćî×ĂÜǰ
ǰ ÿÿðî�ǰđñ÷ĒóøŠĒÖŠĀîŠü÷ÜćîìĊęđÖĊę÷ü×šĂÜìĆĚÜõćÙøĆåǰõćÙđĂÖßîǰñĎšðøąÖĂïÖćøĕöàŤǰÿëćïĆî
ǰ ÖćøýċÖþćĒúąÿČęĂöüúßî
��ǰÖćøÝĆéìĈüćøÿćøǰ.*$&ǰ+PVSOBMǰđóČęĂîĈđÿîĂđøČęĂÜøćüìĊęđðŨîðøąē÷ßîŤĒúąöĊÙüćöđÖĊę÷ü×šĂÜǰ
ǰ ÖĆïĂčêÿćĀÖøøöĕöàŤ×ĂÜðøąđìýĕì÷ĒúąîćîćðøąđìýǰđóČęĂđñ÷ĒóøŠĔĀšĒÖŠÖúčŠöñĎšðøąÖĂï
ǰ ÖćøĕöàŤǰĒúąÖúčŠöîĆÖíčøÖĉÝ
��ǰÖćøÝĆéìĈøć÷ÜćîðøąÝĈðŘ×ĂÜĂÜÙŤÖøđóČęĂîĈđÿîĂëċÜõćóøüöÖćøéĈđîĉîÜćî×ĂÜĂÜÙŤÖøǰêúĂéÝî
ǰ ĒñîÜćîÿŠÜđÿøĉöíčøÖĉÝĕöàŤĒÖŠĀîŠü÷ÜćîìĊęđÖĊę÷ü×šĂÜìĆĚÜõćÙøĆåǰõćÙđĂÖßîǰñĎšðøąÖĂïÖćøĕöàŤǰ
��ǰÖćøÝĆéÜćîĒëúÜñúÖćøéĈđîĉîÜćîðøąÝĈðŘ×ĂÜĂÜÙŤÖøĔîðŘǰ����ǰõć÷ĔêšĒîüÙĉéǰ'SPNǰ(SPXUIǰ
ǰ .PEFMǰUPǰ(SPXUIǰ%SJWFSǰđöČęĂüĆîìĊęǰ��ǰóùýÝĉÖć÷îǰ����ǰ	ĔßšÜïðøąöćèðŘǰ����


3. Corporate Communications
TCEB’s communication activities aim to create a positive public image 
and understanding of its role in promoting the country's MICE business. 
Key activities in 2013 are highlighted below. 

1. The TCEB NEWSLETTER publicizes TCEB’s role, strategies and activities, and 
 is circulated to government agencies and private sector MICE operators, 
 educational institutions and the media.
2. The MICE Journal was launched to present more in-depth articles on 
 the MICE industry both in Thailand and overseas, that may be useful 
 and relevant to readers. The journal is circulated to MICE operators and 
 the business community.
3. TCEB’s Annual Report presents an overview of the organization and 
 summarizes strategies, key projects and accomplishments, and is circulated 
 to relevant agencies and private sector operators. 
4. Organisation of a Conference to announce the outcomes and accomplishments 
 of its operations for the year 2013 under the theme ‘From Growth Model 
 to Growth Driver’, held on 11 November 2013.
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Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéýćúćđóČęĂðøąßćÿĆöóĆîíŤēÙøÜÖćøÖćøðøąöĎúÿĉìíĉĝđóČęĂđðŨîđÝšćõćóÝĆéÜćî
ǰ öĀÖøøöēúÖđüĉúéŤǰđĂĘÖēðǰ����ǰèǰÝĆÜĀüĆéóøąîÙøýøĊĂ÷čí÷ćǰ	êčúćÙöǰ����

Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéìĈïĎíđóČęĂðøąßćÿĆöóĆîíŤēÙøÜÖćøÖćøðøąöĎúÿĉìíĉĝđóČęĂđðŨîđÝšćõćóǰ
ǰ ÝĆéÜćîöĀÖøøöēúÖđüĉúéŤǰđĂĘÖēðǰ����ǰõć÷ĔîÜćîðøąÖüéǰǰĶ.JTTǰ5PVSJTNǰ8PSMEǰ����ǰ
ǰ èǰēøÜúąÙøÿ÷ćöîĉøöĉêǰÝĆÜĀüĆéÖøčÜđìóöĀćîÙøǰđöČęĂüĆîìĊęǰ��ǰíĆîüćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéýćúćđóČęĂðøąßćÿĆöóĆîíŤēÙøÜÖćøÖćøðøąöĎúÿĉìíĉĝđóČęĂđðŨîđÝšćõćóǰ
ǰ ÝĆéÜćîöĀÖøøöēúÖđüĉúéŤǰđĂĘÖēðǰ����ǰèǰìčŠÜĀĆîêøćǰÝĆÜĀüĆéóøąîÙøýøĊĂ÷čí÷ćǰđöČęĂüĆîìĊęǰ
ǰ ��ǰöÖøćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéìĈïĎíđóČęĂðøąßćÿĆöóĆîíŤēÙøÜÖćøÖćøðøąöĎúÿĉìíĉĝđóČęĂđðŨîđÝšćõćó
ǰ ÝĆéÜćîöĀÖøøöēúÖđüĉúéŤǰđĂĘÖēðǰ����ǰêøčþÝĊîÖøčÜđÖŠćǰèǰÝĆÜĀüĆéóøąîÙøýøĊĂ÷čí÷ćǰđöČęĂüĆîìĊęǰ
ǰ ��ǰÖčöõćóĆîíŤǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéïĎíðøąßćÿĆöóĆîíŤĂÜÙŤÖøǰĔîÜćîǰ"4&"/ǰ#VTJOFTTǰ'PSVNǰ����ǰèǰ
ǰ ēøÜĒøöóúćàŠćǰĒĂììĉîĊǰÝĆÜĀüĆéÖøčÜđìóǰøąĀüŠćÜüĆîìĊęǰ�����ǰÖčöõćóĆîíŤǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéýćúćĒúąÝĆéÖĉÝÖøøöđóČęĂðøąßćÿĆöóĆîíŤēÙøÜÖćøÖćøðøąöĎúÿĉìíĉĝđóČęĂ
ǰ đðŨîđÝšćõćóÝĆéÜćîöĀÖøøöēúÖđüĉúéŤǰđĂĘÖēðǰ����ǰèǰìčŠÜĀĆîêøćǰÝĆÜĀüĆéóøąîÙøýøĊĂ÷čí÷ćǰ
ǰ đöČęĂüĆîìĊęǰ��ǰöĊîćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéýćúćĒúąÝĆéìĈÖĉÝÖøøöđóČęĂðøąßćÿĆöóĆîíŤēÙøÜÖćøÖćøðøąöĎúÿĉìíĉĝ
ǰ đóČęĂđðŨîđÝšćõćóÝĆéÜćîöĀÖøøöēúÖđüĉúéŤǰđĂĘÖēðǰ����ǰ	8PSMEǰ&YQPǰ����
ǰèǰìčŠÜĀĆîêøćǰ
ǰ ÝĆÜĀüĆéóøąîÙøýøĊĂ÷čí÷ćǰøąĀüŠćÜüĆîìĊęǰ�����ǰóùþõćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøǰ5$&#ǰ1BWJMJPOǰĔîÜćîĕì÷đìĊę÷üĕì÷ǰýĎî÷ŤðøąßčöǰĂĉöĒóĘÙĂćøĊîŠćǰđöČĂÜìĂÜíćîĊǰ
ǰ đöČęĂüĆîìĊęǰ���ǰöĉëčîć÷îǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéïĎíÖĉÝÖøøö×ĂÜÿŠüîÜćîǰ($"ǰđøČęĂÜÙüćöóøšĂö×ĂÜĀîŠü÷ÜćîõćÙøĆåǰĔî
ǰ ĂčêÿćĀÖøøöĕöàŤêŠĂÖćøđðŗéðøąßćÙöĂćđàĊ÷îǰđöČęĂüĆîìĊęǰ�ǰöĉëčîć÷îǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖćøĂĂÖĒïïĒúąÖŠĂÿøšćÜǰ5$&#ǰ1BWJMJPOǰđóČęĂðøąßćÿĆöóĆîíŤǰ5$&#ǰĕðÿĎŠǰ�ǰÝĆÜĀüĆéǰ
ǰ ĕéšĒÖŠǰÖøčÜđìóĄǰ	���ǰÖøÖãćÙöǰ����

ǰ×ĂîĒÖŠîǰ	�����ǰÖøÖãćÙöǰ����

ǰĒúąđßĊ÷ÜĔĀöŠǰ
ǰ 	�����ǰÖĆî÷ć÷îǰ����

Ļǰ ïøĉĀćøÝĆéÖćøÿîĆïÿîčîÜćîǰ"4&"/ǰ#VTJOFTTǰ'PSVNǰÝĆéēé÷ǰÿöćÙöÝĆéÖćøíčøÖĉÝĒĀŠÜ
ǰ ðøąđìýĕì÷ǰ	5."
ǰüĆîìĊęǰ�����ǰÖčöõćóĆîíŤǰ����ǰ

���¹¨ª§�ÇÔÔÙÍ�ÎÓ�ÉÔÒÊØÙÎÈ�Ù×ÆÉÊØÍÔÜØ

�Designed and organised a Pavilion to promote Thailand’s bid for the 

 right to host the World Expo 2020 in Ayutthaya, October 2012.


�Designed and organised a Pavilion to promote Thailand’s bid for the right 

 to host the World Expo 2020 in Ayutthaya as part of the Miss Tourism 

 World 2012 contest at Siam Niramit, Bangkok, on 16 December 2012.


�Designed and organised a Pavilion to promote Thailand’s bid for the right 

 to host the World Expo 2020 in Tung Hantra, Ayutthaya, 24 January 2013.


�Designed and organised a Pavilion to promote Thailand’s bid for the 

 right to host the World Expo 2020 to celebrate the Chinese New Year 

 in the old capital of Ayutthaya Province, 12 February 2013.


�Organised a TCEB PR booth at the ASEAN Business Forum 2013 at Plaza 

 Athenee Hotel, Bangkok, 27-28 February 2013


�Designed and organised a Pavilion to promote Thailand’s bid for the 

 right to host the World Expo 2020 in Tung Hantra, Ayutthaya on 21 

 March 2013.


�Designed and organised a Pavilion to promote Thailand’s bid for the 

 right to host the World Expo 2020 in Tung Hantra, Ayutthaya, 15-16 

 May 2013


�Organised TCEB Pavilion at the ‘Thais Travel in Thailand’ Fair at Impact 

 Arena Muang Thong Thani, Bangkok, 4-9 June, 2013.


�Managed a TCEB booth to showcase GCA activities and highlight the 

 readiness of government agencies to support Thailand’s MICE sector 

 competitiveness in the unified market of the AEC (7 June, 2013).


�Designed and built a TCEB Pavilion to raise awareness of TCEB’s mission 

 in 3 provinces - Bangkok (1-3 July, 2013), Khon Kaen (29-30 July, 2013), 

 and Chiang Mai (12-14 September, 2013).


� Support the ASEAN Business Forum organized by the Thailand Management 

 Association (TMA), 27-28 February 2013.
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Ļǰ ïøĉĀćøÝĆéÖćøÖĉÝÖøøöēÙøÜÖćøǰ.*$&ǰ4VNNJUǰđóČęĂÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ
ǰ ÝĆÜĀüĆéđßĊ÷ÜĔĀöŠǰ����ǰ	:FBSǰPGǰ.*$&ǰ����
ǰèǰēøÜĒøöøêĉúćîîćǰÝĆÜĀüĆéđßĊ÷ÜĔĀöŠǰđöČęĂüĆîìĊę
ǰ ��ǰöÖøćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéÖćøêšĂîøĆïđú×ćíĉÖćøÿĈîĆÖÜćîöĀÖøøöēúÖĄǰóøšĂöñĎšĒìîøĆåÿöćßĉÖǰ
ǰ ĔîåćîąÙèąÖøøöÖćøêĆéÿĉîĔîÖćøđúČĂÖđÝšćõćóÝĆéÜćîöĀÖøøöēúÖǰ8PSMEǰ&YQPǰ����ǰ
ǰ đöČęĂüĆîìĊęǰ�����ǰöÖøćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖĉÝÖøøöÜćîǰ&YIJCJUJPOǰ%BZǰèǰÝĆÜĀüĆéÖøčÜđìóǰòść÷ÖćøĒÿéÜÿĉîÙšćîćîćßćêĉǰ
ǰ đöČęĂüĆîìĊęǰ��ǰÖčöõćóĆîíŤǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖćøÝĆéóĉíĊúÜîćöĔîïĆîìċÖÙüćöøŠüööČĂøąĀüŠćÜǰìĊđÿĘïǰĒúąǰÙèąñĎšïøĉĀćøÝćÖǰ
ǰ 4BQQPSPǰ*OUFSOBUJPOBMǰ$PNNVOJDBUJPOǰ1MB[BǰèǰýĎî÷ŤðøąßčöǰĒúąĒÿéÜÿĉîÙšćîćîćßćêĉ
ǰ đÞúĉöóøąđÖĊ÷øêĉǰĨǰøĂïóøąßîöóøøþćǰÝĆÜĀüĆéđßĊ÷ÜĔĀöŠǰđöČęĂüĆîìĊęǰ��ǰöĊîćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÜćîǰ4PGUǰ-BVODIǰ5$&#ĴTǰ*OUFMMJHFODFǰ$FOUFSǰđöČęĂüĆîìĊęǰ��ǰöĊîćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÖĉÝÖøøöÿĆööîćñĎšðøąÖĂïÖćøĒúąÿČęĂöüúßîÝĆÜĀüĆéõĎđÖĘêǰøąĀüŠćÜüĆîìĊęǰ�����ǰ
ǰ đöþć÷îǰ����

Ļǰ ïøĉĀćøÝĆéÖćøÖĉÝÖøøöǰ5$&#ǰ3PBEǰTIPXǰJOǰ-POEPOǰ����ǰđöČęĂüĆîìĊęǰ��ǰóùþõćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøóĉíĊúÜîćöïĆîìċÖ×šĂêÖúÜÖćøđðŨîðøąđìýđÝšćõćóÖćøÝĆéÜćîǰ*56ǰ5FMFDPNǰ
ǰ 8PSMEǰ����ǰđöČęĂüĆîìĊęǰ�ǰóùþõćÙöǰ����

Ļǰ ïøĉĀćøÝĆéÖćøÜćîēÙøÜÖćøĂïøöÿĆööîćÿøšćÜđÿøĉöÙüćöđ×šćĔÝĂčêÿćĀÖøøöĕöàŤǰĶ:FBSǰ0Gǰ.*$&ǰ
ǰ đßĊ÷ÜĔĀöŠóøšĂöķǰÙøĆĚÜìĊęǰ�ǰèǰēøÜĒøöđßĊ÷ÜĔĀöŠĂĂÙĉéǰđöČęĂüĆîìĊęǰ��ǰöĉëčîć÷îǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÜćîǰ1SFTTǰ$POGFSFODFǰðøąßčöđöČĂÜĕì÷êćöøĂ÷ēÙøÜÖćøĔîóøąøćßéĈøĉǰ
ǰ đöČęĂüĆîìĊęǰ��ǰÿĉÜĀćÙöǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÜćîǰ&YIJCJUJPOǰ%JOOFSǰ'PSVNǰđöČęĂüĆîìĊęǰ��ǰÖĆî÷ć÷îǰ����
Ļǰ ïøĉĀćøÝĆéÖćøÜćîǰ#MPPNCFSHǰ$&0ǰTVNNJUǰ����ǰđöČęĂüĆîìĊęǰ��ǰÖĆî÷ć÷îǰ����

���¹¨ª§�ªÛÊÓÙ�ÒÆ×ÐÊÙÎÓÌ�ÆÈÙÎÛÎÙÎÊØ��ÉÔÒÊØÙÎÈ�ÆÓÉ�ÔÛÊ×ØÊÆØ�

�Organised activities during the MICE Summit 2013 promote the conventions 

 and exhibitions business in Thailand (Year of MICE 2013) at the Rati 

 Lanna Hotel, Chiang Mai on 13 January 2013.


�Organised the visit and welcome for the visit of the Secretary General of 

 the World Expo and representatives from Member States in their capacity 

 as members of the Selection Committee for the venue for hosting World 

 the World Expo 2020, from 28-30 January 2013.


�Organised Exhibition Day in Bangkok, by the International Exhibitions 

 Department, 26 February 2013.


�Organised Signing ceremony for Cooperation Agreement between TCEB 

 and executives of Sapporo International Communication Plaza at the 

 Chiang Mai International Convention and Exhibition Centre, 19 March 2013.


�´×ÌÆÓÎØÊÉ�¸ÔËÙ�±ÆÚÓÈÍ�ÔË�¹¨ª§�Ø�®ÓÙÊÑÑÎÌÊÓÈÊ�¨ÊÓÙ×Ê�����²Æ×ÈÍ�����

�Organised seminar for MICE operators and media representatives in 

 Phuket, 25-26 April 2013.


�Organised TCEB Road show in London 2013,16 May 2013


�Organised Signing Ceremony to Cooperation Agreement for Thailand to 

 host ITU Telecom World 2013, 3 May 2013


�´×ÌÆÓÎÊÉ�ÙÍÊ�ØÊÈÔÓÉ�ÎÓ�Æ�ØÊ×ÎÊØ�ÔË�ØÊÒÎÓÆ×Ø�ÙÔ�ÇÚÎÑÉ�²®¨ª�ÆÜÆ×ÊÓÊØØ�
 and understanding “Year Of MICE- Chiang Mai ready!” at the Chiang Mai 

 Orchid Hotel, 18 June 2013


�Organized Press Conference: “Meetings in Thailand- Following the Royal 

 Footprints,” 29 August 2013 


�´×ÌÆÓÎßÊÉ�ªÝÍÎÇÎÙÎÔÓ�©ÎÓÓÊ×�«Ô×ÚÒ�����¸ÊÕÙÊÒÇÊ×�����

�´×ÌÆÓÎßÊÉ�§ÑÔÔÒÇÊ×Ì�¨ª´�¸ÚÒÒÎÙ����������¸ÊÕÙÊÒÇÊ×������
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ÿĈĀøĆïđýøþåÖĉÝēúÖĔîðŘǰ����ǰîĆĚîǰÿŠÜÿĆââćèÖćøôŚŪîêĆüìĊęöĊÙüćößĆéđÝîöćÖ÷ĉęÜ×ċĚîǰēé÷đÞóćąǰ
ÖćøôŚŪîêĆü×ĂÜđýøþåÖĉÝ×ĂÜÿĀøĆåĂđöøĉÖćǰĒúąÿćíćøèøĆåðøąßćßîÝĊîǰêúĂéÝîðøąđìýĂČęîėǰĔîǰ
õĎöĉõćÙđĂđßĊ÷ǰéšćî×ĂÜđýøþåÖĉÝÿĀøĆåĄǰöĊĒîüēîšöóĆçîćĕðĔîìĉýìćÜìĊęéĊǰēé÷öĊðŦÝÝĆ÷ÿîĆïÿîčîÝćÖǰ
	�
ǰ ÖćøôŚŪîêĆü×ĂÜõćÙĂÿĆÜĀćøĉöìøĆó÷Ťǰ 	�
ǰ Öćøđóĉęö×ċĚî×ĂÜøćÙćĀúĆÖìøĆó÷ŤĒúąìĊęĂ÷ĎŠĂćýĆ÷ǰǰ
	�
ǰÖćøéĈđîĉîîē÷ïć÷ÖćøđÜĉîĒïïñŠĂîÙúć÷ǰ	�
ǰÖćøðøĆïêĆüéĊ×ċĚî×ĂÜÜïéčúõćÙÙøĆüđøČĂîǰĒúąǰ
íčøÖĉÝđĂÖßîǰ

ĂĊÖðøąđìýìĊęôŚŪîêĆüĂ÷ŠćÜêŠĂđîČęĂÜǰÙČĂǰÿćíćøèøĆåðøąßćßîÝĊîǰìĊęĕéšøĆïðŦÝÝĆ÷ÿîĆïÿîčîÝćÖÖćøǰ
éĈđîĉîîē÷ïć÷ÖćøđÜĉîǰÝċÜìĈĔĀšđýøþåÖĉÝ×ĂÜÝĊî×÷ć÷êĆüĕéšðøąöćèøšĂ÷úąǰ���ǰÝćÖðŘìĊęñŠćîöćǰ
ÿŠüîĔîéšćî×ĂÜòŦũÜ÷čēøðîĆĚîǰ÷ĆÜöĊĒîüēîšöôŚŪîêĆüúŠćßšćÖüŠćõĎöĉõćÙĂČęîėđîČęĂÜÝćÖÖćøéĈđîĉîîē÷ïć÷ǰ
ÖćøÙúĆÜĒïïđ×šöÜüé×ĂÜðøąđìýÿöćßĉÖĒúąñúÖøąìïÝćÖÖćøéĈđîĉîöćêøÖćø×÷ć÷ðøĉöćèǰ
đÜĉî×ĂÜðøąđìýêŠćÜėǰĒöšüŠćđÜĉî÷ĎēøÝąĒ×ĘÜÙŠć×ċĚîøüöìĆĚÜđýøþåÖĉÝ÷ĆÜĂ÷ĎŠĔîõćüąĂŠĂîêĆüĒêŠđîČęĂÜÝćÖǰ
ĔîêšîðŘíîćÙćøÖúćÜ÷čēøðñŠĂîÙúć÷îē÷ïć÷ìćÜÖćøđÜĉîđóĉęöđêĉöìĈĔĀšÙŠćđÜĉî÷ĎēøÝąđøĉęöĂŠĂîÙŠć
úÜĔîßŠüÜĀúĆÜ×ĂÜðŘǰđßŠîđéĊ÷üÖĆîÖĆïðøąđìýâĊęðčśîìĊęÖćøôŚŪîêĆü÷ĆÜöĊ×šĂÝĈÖĆéÝćÖÖćøĒ×ĘÜÙŠć×ĂÜǰ
ĂĆêøćĒúÖđðúĊę÷îĔîðŘìĊęñŠćîöćĒúąÖćøôŚŪîôĎðøąđìýǰĒúąðŦÝÝĆ÷ìćÜÖćøđÜĉîêŠćÜėìĈĔĀšđýøþåÖĉÝǰ
×ĂÜðøąđìýâĊęðčśîöĊĒîüēîšöìĊęÝą×÷ć÷êĆüđóĊ÷ÜđúĘÖîšĂ÷ĒúąđÜĉîđ÷îÝą÷ĆÜĂŠĂîÙŠćúÜĂ÷ŠćÜêŠĂđîČęĂÜǰ
Ă÷ŠćÜĕøÖĘêćöđýøþåÖĉÝēúÖĔîßŠüÜÙøċęÜĀúĆÜ×ĂÜðŘǰ����ǰ×÷ć÷êĆüđøŠÜ×ċĚîÝćÖßŠüÜðŘĒøÖêćöĒîüēîšöǰ
ÖćøðøĆïêĆüéĊ×ċĚî×ĂÜđýøþåÖĉÝÿĀøĆåĄǰÝĊîǰĒúąÖúčŠöðøąđìýĔîđĂđßĊ÷

In 2013, the global economy showed positive signs of recovery, especially in 

the United States and China, as well as other Asian countries. The US recovery 

was driven by an improvement of the real estate sector, the rise of stock prices 

and properties, less restrictive monetary policies, and lowering of household 

and private debt.

China’s economy was propelled by positive factors including its monetary 

policy, which helped to drive healthy growth of 8.3 per cent over the previous year. 

In Europe, the recovery took longer, due to stricter financial policies among 

member countries, and the impact on the expansion of monetary inflow. 

In Europe, despite a strengthening of the Euro, the overall economic climate 

remained volatile. The European Central Bank also sharply lowered interest rates 

allowing depreciation of the regional currency. Similarly, small improvements 

in the Japanese economy were the result of monetary policy, slow recovery, 

and depreciation of the Yen against other currencies. 

The global economy overall, however, picked up in line with overall 

improvement in the US, China, and Asia during the second half of 2013.
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Figure 1. Global GDP Growth
(Percent; quarter over quarter, annualized)

Source: IMF staff estimates.
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êćöøć÷ÜćîĒîüēîšöÖćøđéĉîìćÜēúÖ×ĂÜǰ*5#ǰ#FSMJOǰðŘǰ���������ǰ	*5#ǰ8PSMEǰ5SBWFMǰ5SFOETǰ
3FQPSUǰ����
ǰĂčêÿćĀÖøøöÖćøđéĉîìćÜìĆęüēúÖǰ	8PSMEǰ5SBWFMǰ *OEVTUSZ
ǰöĊÖćøđêĉïēêìĊęéĊǰ
ĔîðŘǰ����ǰĒöšđýøþåÖĉÝēúÖÝąöĊÙüćöĕöŠĒîŠîĂîÖĘêćöǰÝĈîüîđìĊę÷üÖćøđéĉîìćÜĂĂÖîĂÖðøąđìýǰ
	0VUCPVOEǰ5SBWFM
ǰđêĉïēêǰ��ǰÿŠüîÖćøĔßšÝŠć÷đêĉïēêǰ��ǰēé÷öĊðøąđéĘîìĊęÿĈÙĆâǰéĆÜîĊĚ
Ļǰ đýøþåÖĉÝÖúčŠöðøąđìýïøĉÖÿŤǰ	#3*$
ǰ÷ĆÜöĊúĎŠìćÜìĊęéĊǰĒöšüŠćĔîïćÜðøąđìýđßŠîÝĊîĒúąïøćàĉúǰÝąöĊǰ
ǰ ÖćøđêĉïēêìĊęúéúÜǰĒêŠÖúčŠöñĎšïøĉēõÙìĊęđðŨîßîßĆĚîÖúćÜĔîêúćéđĀúŠćîĊĚÝą÷ĆÜÙÜöĊøć÷ĕéšìĊęÿćöćøë
ǰ ĔßšÝŠć÷đóČęĂÖćøđéĉîìćÜöćÖ×ċĚîǰìĆĚÜîĊĚøć÷Üćîǰ*1,ǰ*OUFSOBUJPOBMĴTǰ8PSMEǰ5SBWFMǰ.POJUPSǰ	85.
ǰ
ǰ ßĊĚüŠćÖćøđéĉîìćÜĂĂÖîĂÖðøąđìýìĆęüēúÖđêĉïēê×ċĚîĂ÷ŠćÜöćÖĔîðŘǰǰ����ǰ
Ļǰ ×šĂđìĘÝÝøĉÜĒúąêĆüđú×đĀúŠćîĊĚĒÿéÜëċÜĂčðÿÜÙŤìĊęéĊ÷ĉęÜǰÖćøđéĉîìćÜ÷ĆÜÙÜđðŨîÖøąĒÿÿĈÙĆâøąéĆïēúÖǰ
ǰ ĒöšüŠćÝąöĊüĉÖùêÖćøèŤìćÜÖćøđÜĉîǰõćüąđýøþåÖĉÝëéëĂ÷ǰÿõćóÖćøđöČĂÜìĊęđðúĊę÷îĒðúÜêúĂéǰ
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World Travel
According to the World Travel Trends Report 2013 by ITB Berlin, the world 

travel industry showed positive signs of growth despite the uncertain 

economic situation around the world. Outbound travel continued to grow by 

4 per cent, while spending was up by 6 per cent. The report also stated that:


� µ×ÔØÕÊÈÙØ�ËÔ×�§·®¨�ÊÈÔÓÔÒÎÊØ�×ÊÒÆÎÓ�ÌÔÔÉ�ÉÊØÕÎÙÊ�ØÑÔÜÎÓÌ�Ì×ÔÜÙÍ�ÎÓ�
 some countries (e.g. China and Brazil) and middle-class consumers in 

 these markets will continue to have more disposable income for travel. 

 World outbound travel grew solidly in 2013, according to results from 

 IPK International’s World Travel Monitor (WTM).


� These figures represent solid demand despite financial crises, recessions, 

 political turmoil and civil unrest in various parts of the world. Travelling 

 will continue to be a global mega-trend. Today, one-third of the human 

 race is travelling. Moreover, this year’s figures maintain the good growth 

 rates seen since 2010. 


�The outlook for world outbound travel in 2014 is positive, the World 

 Travel Monitor showed. Based on the survey results, IPK forecasts 

 robust growth of 4-5 per cent for the worldwide international travel 

 market in 2014.


� Looking further ahead to 2020, IPK predicted modest growth in the 

 developed world will mainly come from more trips per inhabitant, 

 leading to higher travel frequency. In contrast, emerging markets will 

 grow fast due to a surge in first-time visitors, especially from Asia, the 

 Middle East, and Latin America.


�China continued its dramatic growth with a 26 per cent rise in outbound 

 trips this year and is now number one for total spending, number two 

 for the volume of trips and number four for the quantity of overnight 

 stays. Russia is growing fast, with a 12 per cent increase in trips this 

 year, while Brazil is rose 6 per cent.


� Europe has had a good year for outbound and inbound travel and tourism 

 in 2013 despite the continent’s economic problems. Higher growth is 

 predicted for outbound travel in 2014 while inbound travel might be slower.


�Over the past five years spending on holidays has grown by 25 per cent 

 and on ’Visiting Family & Friends’ (VFR) by 17 per cent, while business 

 travel only increased by 16 per cent.
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ǰĂčêÿćĀÖøøöÖćøđéĉîìćÜĒúąÖćøìŠĂÜđìĊę÷üÿøšćÜøć÷ĕéšìćÜêøÜĔĀšĒÖŠ
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� In the business travel market, there has been an interesting shift in 
 demand. The MICE sector has grown much faster than traditional business 
 travel since 2009. Substantial cuts in corporate travel spending are a key 
 reason behind this trend. Over the first eight months of 2013, the MICE 
 segment grew by 6 per cent while traditional business travel shrank by 
 10 per cent. The MICE segment now accounts for 54 per cent of the 
 total business travel market. 

�Within the MICE segment, incentives (61 per cent), conventions (44 per cent) 
 and conferences (27 per cent) have all grown strongly since 2009 on a 
 cumulative basis while traditional company trips have declined by 10  
 per cent.

�World tourism is continuing to power ahead this year after a new record 
 in 2012 when international arrivals broke through the one-billion barrier 
 for the first time. However, for 2014 the UNWTO remains cautious due to 
 the uncertain global economic situation.

�The travel and tourism industry directly contributes US$2.1 trillion to 
 the world economy, according to the WTTC. This figure rises to more 
 than US$6 trillion when incorporating indirect effects, representing about 
 9 per cent of global GDP. Moreover, the sector employs 102 million 
 people, representing 8.7 per cent of all jobs worldwide.
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After years of global economy vulnerability, the meetings industry finally 

started to gain stability thanks to industry policies and promotions that helped 

drive growth and vibrancy of the sector. Noteworthy trends also include:


�During the past two years, the sector focused mainly on cost-efficiency 

 budgets and activities. Economic issues and instability in many parts of 

 the European Union has come into play.


�The situation in Europe varied from one country to another. The meetings  

 industry in Germany and the United Kingdom showed positive signs, 

 while France, Sweden, and Spain displayed a minor decline in spending, 

 visitor numbers, and number of meetings for 2014. At the same time, 

 many organisations within the BRICS countries continued to plan meetings 

 in those countries.


�Today, the use of advanced information technology and social media to 

 facilitate meetings plays a growing and significant role. The expectation 

 for interaction between other meeting delegates, the ability to exchange 

 opinions and review progress of meetings, as well as access in-depth 

 information about the presenter and contents are all at the fore. The 

 right communications tool will help lighten the load of conducting 

 effective meetings, while other factors include security and stability, 

 globalization, and change perception. 

9D!6>7�//-�>/'/<�D-Meetings Industry

Top 10 Asia-Pacific and Oceania Cities 
based on Meetings & Events Activity

Source: American Express Meetings & Events Destination Analysis, 

October, 2013. Ref. Issa Jouaneh. 

American Express 2014 Global Meetings and Events Forecast, Table 12, p. 68. 

http://www.congreswereld.nl/files/documents_upload/documents_

upload_2013/2014_Meetings_Forecast_FINAL_US.pdf. (Accessed 10 March 2014) 

I-C9�����9=% =&J/�L%I9I�A.�J'�@+ā��J1<K9I�A.I%A.
6?7/=&�>/'/<�D-$D/�@�K .*ù�>/�>�>�
�@��//-�>/'/<�D-J1<9AI3%#Ė�������

1 Shanghai
I�AQ.�M:ē

2 Singapore
6@��K'/Ė

3 Sydney
�@ %A.Ė

4 Hong Kong & Macau
:Ē9���J1<->I�Ĕ>

5 Bangkok & Chiang Mai
�/D�I#*-7>%�/J1<I�A.�L7-Ē

6 Tokyo
K!I�A.3

7 Beijing
'ė��@õ�

8 Ho Chi Minh & Hanoi
K:�ñ-@%7ĖJ1<:>%9.

9 Mumbai
-D-M&

10 Oakland & Queenstown
K9Ĕ�J1% ĖJ1<�3ò%6Ė#>3%Ė�
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Source: ICCA. The Association Meetings Market 
2012. Worldwide Rankings: number of meetings 
per country. Country and City Rankings 2012. 
International Association Meetings Market. 
Abstract for international associations, press, 
universities, students and consultants, p. 13. 
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*OUFSOBUJPOBMǰ$POHSFTTǰBOEǰ$POWFOUJPOǰ"TTPDJBUJPOǰ	*$$"
ǰøć÷ÜćîüŠćĔîðŘǰ����ǰêúćéǰ
ÖćøðøąßčöÿöćÙöøąĀüŠćÜðøąđìýǰ 	*OUFSOBUJPOBMǰ "TTPDJBUJPOǰ .FFUJOHTǰ .BSLFU
ǰ ÷ĆÜöĊǰ
ÙüćöĒ×ĘÜĒÖøŠÜêŠĂđîČęĂÜÿöćßĉÖǰ *$$"ǰ ĒúąÙèąüĉÝĆ÷×ĂÜĂÜÙŤÖøǰ *$$"ǰ øąïčüŠćöĊÖćøÝĆéĂĊđüîìŤǰ
ÿöćÙöǰ 	"TTPDJBUJPOǰ &WFOUT
ǰ ÖüŠćǰ ��
���ǰ ÙøĆĚÜǰ ĔîðŘǰ ����ǰ àċęÜöĊÝĈîüîöćÖÖüŠćìĊęÝĆéĔîðŘǰ
����ǰđðŨîÝĈîüîǰ�
���ǰÙøĆĚÜǰ

The International Congress and Convention Association (ICCA) reported 
that the international association meetings market would continue to 
grow significantly in 2012. ICCA members and researchers reported there 
were up to 11,150 association events taking place in 2012, 1,000 more 
events than 2011. 

Table 3 Numbers of Association Meetings in 2012 êćøćÜìĊęǰ�ǰǰÝĈîüîÖćøðøąßčöÿöćÙöǰ	"TTPDJBUJPOǰ.FFUJOHT
ǰêŠĂðøąđìýĔîðŘǰ����

�>/'/<�D-6->�-%>%>�>!@�Association Conventions

úĈéĆï

1
�
3
�
�
�
�
�
�
��
11
��
13
��
��
��
��
��
��
��

ðøąđìý

ÿĀøĆåĂđöøĉÖć
đ÷ĂøöîĊ
ÿđðî

ÿĀøćßĂćèćÝĆÖøǰ
òøĆęÜđýÿ
ĂĉêćúĊ
ïøćàĉú
âĊęðčśî

đîđíĂøŤĒúîéŤ
ÝĊîǰ

ĂĂÿđêøĊ÷
ĒÙîćéćǰ

ĂĂÿđêøđúĊ÷ǰ
ÿüĉêđàĂøŤĒúîéŤ

ÿüĊđéî
đÖćĀúĊĔêšǰ
ēðøêčđÖÿ

ĂćøŤđÝîêĉîćǰ
đïúđ÷Ċ÷ö
đéîöćøŤÖ

øüö

ÝĈîüîÖćøðøąßčö

���
���
���
���
���
���
���
���
���
311
���
���
���
���
���
���
���
���
���
���
11,219

No.

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

Country

United States 

Germany

Spain

United Kingdom

France

Italy

Brazil

Japan

Netherlands 

China

Austria

Canada

Australia

Switzerland

Sweden

South Korea

Portugal

Argentina

Belgium

Denmark

Total 

Numbers of 
Association events

833

649

550

477

469

390

360

341

315

311

278

273

253

241

233

229

213

202

194

185

11,219
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úĆÖþèąđéŠî×ĂÜêúćéÖćøðøąßčöÿöćÙöøąĀüŠćÜðøąđìýǰ	*OUFSOBUJPOBMǰ"TTPDJBUJPOǰ.FFUJOHTǰ
.BSLFU
ǰöĊéĆÜîĊĚǰ
Ļǰ ðøąđìýǰ��ǰĂĆîéĆïĒøÖöĊĂĆîéĆïđðúĊę÷îĒðúÜđóĊ÷ÜđúĘÖîšĂ÷ǰēé÷ìĊęǰ�ǰĂĆîéĆïĒøÖ÷ĆÜÙÜöĊúĈéĆï
ǰ đéĉöǰîĈēé÷ÿĀøĆåĄǰđ÷ĂøöîĊǰĒúąÿđðîǰÿĈĀøĆïâĊęðčśîîĆĚîÖúĆïöćÿĎŠÖúčŠöǰ��ǰĂĆîéĆïĒøÖǰēé÷×÷Ćï
ǰ ÝćÖúĈéĆïìĊęǰ��ǰÿĎŠĂĆîéĆïìĊęǰ�ǰĔîõĎöĉõćÙđĂđßĊ÷ĒúąēĂđßĊ÷đîĊ÷îĆĚîǰÿćöćøëĒïŠÜðøąđìýìĊęđðŨî
ǰ đÝšćõćóÖĉÝÖøøöÖćøðøąßčöÿöćÙöøąĀüŠćÜðøąđìýêćöÖúčŠöõĎöĉýćÿêøŤĕéšǰ�ǰÖúčŠöǰēé÷øüö
ǰ ĒúšüđĂđßĊ÷êąüĆîĂĂÖđðŨîõĎöĉõćÙìĊęðøąÿïÙüćöÿĈđøĘÝöćÖìĊęÿčéǰêćööćéšü÷đĂđßĊ÷êąüĆîĂĂÖ
ǰ đÞĊ÷ÜĔêšǰìĆĚÜîĊĚĂĆîéĆïĔîüÜđúĘïĀöć÷ëċÜĂĆîéĆïđðøĊ÷ïđìĊ÷ïĔîõĎöĉõćÙđĂđßĊ÷ĒúąēĂđßĊ÷đîĊ÷ìĆĚÜĀöéǰ
Ļǰ ĔîðŘǰ����ǰõćÙÿŠüîÿöćÙöøąĀüŠćÜðøąđìýǰ	*OUFSOBUJPOBMǰ"TTPDJBUJPOǰ4FDUPS
ǰĒÿéÜëċÜ
ǰ ÖćøđêĉïēêĂ÷ŠćÜđ×šöĒ×ĘÜéĆÜìĊęđðŨîöćêúĂéĀúć÷ðŘîĊĚĒöšđýøþåÖĉÝēúÖÝąöĊÙüćöĕöŠĒîŠîĂîÖĘêćöǰǰ
ǰ *$$"ǰđúĘÜđĀĘîüŠćđĀêčñúĀúĆÖÿĈĀøĆïÿõćóÖćøèŤîĊĚÙČĂǰ�
ǰÿöćÙöøąĀüŠćÜðøąđìýǰ	*OUFSOBUJPOBMǰ
ǰ "TTPDJBUJPOT
ǰđÖČĂïìčÖĒĀŠÜöĊĀîšćìĊęêćöïìïĆââĆêĉìĊęÝąêšĂÜðøąßčöÿöęĈđÿöĂǰĒúąÖćøðøąßčö
ǰ ðøąÝĈðŘĀøČĂøć÷ǰ�ǰðŘ×ĂÜÿöćÙöđĀúŠćîĊĚǰĳöĊúĆÖþèąîĆ÷÷ąÿĈÙĆâ÷ĉęÜêŠĂõćøÖĉÝĴǰ�
ǰÙüćöĒ×ĘÜ
ǰ ĒÖøŠÜìćÜđýøþåÖĉÝĔîïćÜõĎöĉõćÙ×ĂÜēúÖÖøąêčšîÖćøđêĉïēêĔîÖćøðøąßčöÿöćÙöǰàċęÜĀöčî
ǰ đüĊ÷îêćöõĎöĉõćÙǰēé÷đÞóćąĂ÷ŠćÜ÷ĉęÜĔîđĂđßĊ÷ĒúąúćêĉîĂđöøĉÖćǰìĆĚÜîĊĚöĊÖćøÿĆÜđÖêüŠćĒîüēîšö
ǰ îĊĚĕéšðøćÖã×ċĚîĔîĒĂôøĉÖćĒúąêąüĆîĂĂÖÖúćÜéšü÷ǰĒúąǰ�
ǰÖćøðøąßčöìćÜüĉßćÖćøøąéĆï
ǰ ÿöćÙöǰ	"TTPDJBUJPOǰ$POHSFTTFT
ǰîĆĚîÿŠüîöćÖöĊĒøÜñúĆÖéĆîöćÝćÖÙüćöÖšćüĀîšćìćÜ
ǰ üĉì÷ćýćÿêøŤǰÖćøéĎĒúÿč×õćóǰĒúąüĉì÷ćÖćøǰðŦÝÝčïĆîîĊĚÙČĂ÷čÙàċęÜÖćøÙšîóïÙüćöøĎšĒúąÖćø
ǰ ÿøšćÜîüĆêÖøøö×÷ć÷êĆüĂ÷ŠćÜøüéđøĘüĂ÷ŠćÜĕöŠđÙ÷öĊöćÖŠĂîǰöĊÖćøÿøšćÜÿöćÙöĔĀöŠėǰĒúąÿøšćÜ
ǰ ÜćîĕöàŤđóČęĂĒúÖđðúĊę÷îÙüćöøĎšđßĉÜúċÖĒúąóĆçîćēĂÖćÿìćÜíčøÖĉÝĔĀöŠėđóČęĂđðŨîÖćøêŠĂ÷Ăé
ǰ ÝćÖĂÜÙŤÙüćöøĎšĔĀöŠîĊĚǰ
Ļǰ ìĆĚÜĀöéîĊĚëČĂüŠćđðŨîîĉöĉêĀöć÷ìĊęéĊÿĈĀøĆïÖćøđêĉïēêêŠĂđîČęĂÜĔîĂîćÙêǰĂîċęÜǰ*$$"ǰöĊìĆýîąüŠć
ǰ ìĊęĀöć÷ĔéĀøČĂïøĉþĆìĔéìĊęðøąÿÜÙŤÝąöĊïìïćìøą÷ą÷ćüĂ÷ŠćÜÝøĉÜÝĆÜĔîíčøÖĉÝÖćøðøąßčö
ǰ øąĀüŠćÜðøąđìýǰ	*OUFSOBUJPOBMǰ.FFUJOHTǰ#VTJOFTT
ǰÙüøđ×šćöĊÿŠüîøŠüöĔîõćÙÿŠüîÿöćÙö
ǰ øąĀüŠćÜðøąđìýǰ	*OUFSOBUJPOBMǰ"TTPDJBUJPOǰ4FDUPS
1ǰ

The distinctive characteristics of the international association meetings 

market can be described as below;


�Top 10 countries ranking varies only marginally, with the first seven 

 countries remaining unchanged and led by the United States, Germany, 

 and Spain, while Japan returned to the Top 10 ranking, moving up from 

 13th to 8th.

 In Asia and Oceania, the market can be divided in to five geographic 

 sectors. Overall, the East Asia segment is the market’s top achiever, 

 followed by Southeast Asia. The rankings in the brackets represent the 

 respective country’s global position.


� In 2012, the international association sector posted strong growth despite 

 global economic uncertainty. ICCA pointed out that supporting factors for 

 growth of the sector stem from (1) Almost all international associations 

 have a statutory duty to meet on a regular basis, and their annual or 

 biannual main congresses have become increasingly “mission critical” 

 for their communities of members and stakeholders; (2) Economic 

 strength in certain regions of the world is stimulating growth in regionally 

 rotating association meetings, particularly in Asia and Latin America, 

 but we now also see this trend starting to emerge in regions such as 

 Africa and the Middle East; (3) Association congresses are to a large 

 extent driven by scientific, healthcare and technological advances, and 

 we are continuing to live in an era where the accelerated expansion of 

 discovery and innovation is at unprecedented levels, creating entirely new 

 associations and events to share insight into and develop new business 

 from this new knowledge.


�All this augurs well for continuing growth in the future, and any destination 

 or company that wishes to be a serious long-term player in the international 

 meetings business should in ICCA’s view make sure they are involved 

 in the international association sector1.
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Sorce: ICCA. The Association Meetings Market 

2012. Asia Pacific & Middle East rankings: number 

of meetings per country. Country and City rankings 

2012. International Association Meetings Market. 

Abstract for international associations, press, 

universities, students and consultants, p. 35. 

Remark: number in the bracket after each country 

represents world ranking
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Table 4 Asia and Oceania rankings: Number of Meetings per Country
Top 20 Countries in 2012

êćøćÜìĊęǰ�ǰÝĈîüîÖćøðøąßčöÿöćÙöìĊęÝĆé×ċĚîĔîðøąđìýĔîõĎöĉõćÙđĂđßĊ÷ĒúąēĂđßĊ÷đîĊ÷ǰ
��ǰðøąđìýĒøÖĔîðŘǰ����
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341

311

253

229

150

150

150

117

109

96

73

63

48

45

35

34

20

14

11

10

No.

1

2

3

4

5

5

5

8

9

10

11

12

13

14

15

16

17

18

19

20

Country

Japan (8) 

China(10)

Australia (13)

South Korea (16)

India (25)

Singapore (25)

Thailand (25)

Taiwan (33)

Malaysia (35)

Hong Kong (38)

Indonesia (41)

United Arab Emirates (42)

The Philippines (49) 

New Zealand (51)

Vietnam (55)

Israel (56)

Qatar (66)

Sri Lanka (73)

Jordan (78)

Nepal (80)

Numbers of 
Meeting

341

311

253

229

150

150

150

117

109

96

73

63

48

45

35

34

20

14

11

10
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ĔîðŘǰ ����ǰ ñĎšÝĆéÜćî×ć÷óČĚîìĊęÜćîĒÿéÜÿĉîÙšćøüöǰ ��
���
���ǰ êø�ö�ǰ ĔĀšĒÖŠúĎÖÙšć×ĂÜêîĔîǰ
ìüĊðđĂđßĊ÷ǰÙĉéđðŨîĂĆêøćÖćøđêĉïēêǰ����ǰđöČęĂđðøĊ÷ïđìĊ÷ïÖĆïóČĚîìĊęǰ��
���
���ǰêø�ö�ǰĔîðŘǰ����ǰ
ĔîêĆüđú×øüöîĊĚǰ ÝĈîüîóČĚîìĊęÖüŠćǰ ���ǰ ×ć÷ĔîðøąđìýÝĊîǰ Ēúąǰ ���ǰ ĔîðøąđìýâĊęðčśî�ǰ àċęÜǰ
øć÷ÖćøĀúĆÖìĆĚÜǰ �ǰ îĊĚđöČęĂøüöÖĆîĒúšüÙĉéđðŨîÝĈîüîëċÜǰ ���ǰ ĂîċęÜǰ ĔîïøøéćÜćîĒÿéÜÿĉîÙšćǰ
ÝĈîüîǰ�
���ǰÜćîìĊęĂ÷ĎŠĔîåćî×šĂöĎú×ĂÜǰ#VTJOFTTǰ4USBUFHJFTǰ(SPVQǰ	#4(
ǰîĆĚîǰÜćîǰÝĈîüîǰ
���ǰÜćîĀøČĂÙĉéđðŨîǰ���ǰÝĆé×ċĚîĔîðøąđìýǰ�ǰðøąđìýîĊĚ

ÿĈĀøĆïøć÷ĕéšøüöÝćÖÜćîĒÿéÜÿĉîÙšć×ĂÜìüĊðđĂđßĊ÷ĔîðŘǰ����ǰîĆĚîđìŠćÖĆïǰ�
���ǰúšćîđĀøĊ÷âǰ
ÿĀøĆåĄǰđóĉęö×ċĚîǰ����ǰÝćÖêĆüđú×ĔîðŘǰ����ǰðøąđìýÝĊî÷ĆÜÙÜÙøĂÜêĈĒĀîŠÜìĊęǰ�ǰēé÷öĊ÷ĂéøüöìĊęǰ
�
���ǰ úšćîđĀøĊ÷âÿĀøĆåĄǰ ēé÷đêĉïēêǰ ����ǰ đöČęĂđìĊ÷ïøć÷ðŘǰ ÿĈĀøĆïâĊęðčśîàċęÜđðŨîêúćéìĊęĔĀâŠǰ
ĂĆîéĆïǰ�ǰđêĉïēê×ċĚîǰ����ǰđöČęĂđðøĊ÷ïđìĊ÷ïðŘêŠĂðŘǰÝćÖǰ���ǰúšćîđĀøĊ÷âÿĀøĆåĄđðŨîǰ���ǰúšćîǰ
đĀøĊ÷âÿĀøĆåĄ

Research by Business Strategies Group Limited showed that 16,307,250 
million m2 of space was sold by exhibition organisers to their clients in 
Asia in 2012. This represents growth of total net area sold in 2012 of 2.7 
per cent - rising from 15,876,500 m2 in 2011. Of that total, more than 55 
per cent was sold in China (the same as in 2010 and 2011) and 12 per 
cent in Japan2 (also the same as in 2010 and 2011). Among the 1,948 
trade fairs included in Business Strategies Group’s database, 874 – or 45 
per cent – were held in those two countries.

Overall, estimated revenue from trade fairs in Asia in 2012 was US$4.2 
billion, up 2.3 per cent over 2011. In terms of revenue, China continues 
to easily hold the top position. In 2012, trade fair revenue in China was 
US$1.5 billion, a 3.2 per cent  increase year-on-year. The next largest 
market, Japan, increased 2.5 per cent year-on-year from US$897 million 
to US$919 million.

International exhibitions
�>%J6 �6@%�ē>%>%>�>!@

Estimated annual size in m2

*üR%#AQ'/<->��>//>.'Ċ��!/�-��

8,996,000

1,932,750

876,500

826,750

810,750

629,250

536,750

464,250

308,250

296,000

189,750

150,250

145,000

72,500

72,500

16,307,250

Countries
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Estimated annualised revenues (US$)

/>.M ē'/<->��>//>.'Ċ��I7/ò.q67/=�;�

1,455,479,000

919,278,000

391,113,250

242,404,500

178,642,000

153,212,000

253,971,250

147,245,000

151,748,000

106,083,500

46,864,750

45,378,000

24,212,250

18,005,250

19,784,750

4,153,421,500

Table 5Trade fair markets by estimated net square metres sold and revenues, 2012
êćøćÜìĊęǰ�ǰêúćéÜćîĒÿéÜÿĉîÙšćÙĈîüèêćöóČĚîìĊęÿčìíĉðøąöćèÖćøìĊę×ć÷ĕéšǰ	êø�ö�
ǰĒúąøć÷ĕéšðøąöćèÖćøĔîðŘǰ����

Source: Combined table 1 and 2, UFI, the Trade Fair Industry in Asia. 9th edition. Researched and compiled by Business Strategies Group.  June 2013, p. 11-12.  

Remark: Number in brackets after each country represents the number of trade fairs held in that country.
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ĔîðŘǰ ����ǰ îĆĚîÙćéÖćøèŤüŠćÖćøĒÿéÜÿĉîÙšćĔîõćÙüĉýüÖøøöýćÿêøŤĒúąõćÙĂčêÿćĀÖøøöìĊęÝąǰ
đðŨîìĊęîĉ÷öĒúąöĊÖćøĔßšóČĚîìĊęÝĆéÜćîöćÖìĊęÿčéǰêćööćéšü÷ĂčêÿćĀÖøøöđÙøČęĂÜđøČĂîǰÖćøđÝøĉâđêĉïēêǰ
×ĂÜíčøÖĉÝÖćøĒÿéÜÿĉîÙšćîĆĚîÝą×ċĚîĂ÷ĎŠÖĆïđýøþåÖĉÝ×ĂÜðøąđìýîĆĚîėǰđðŨîÿĈÙĆâǰĔîìüĊð÷čēøðĒúąǰ
ÿĀøćßĂćèćÝĆÖøÝąöĊÖćøđêĉïēêđóĊ÷ÜøšĂ÷úąǰ���ǰđßŠîđéĊ÷üÖĆîÖĆïðøąđìýâĊęðčśîìĊęĕéšøĆïñúÖøąìïǰ
ÝćÖõĆ÷íøøößćêĉĔîðŘìĊęñŠćîöćÿĈĀøĆïĒîüēîšöÖćøđêĉïēêĔîðŘǰ����ǰĒúąǰ����ǰðøąđìýĔîǰ
õĎöĉõćÙđĂđàĊ÷êąüĆîĂĂÖđÞĊ÷ÜĔêšĒúąÿćíćøèøĆåðøąßćßîÝĊîÝąöĊĂĆêøćÖćøđêĉïēêÿĎÜëċÜøšĂ÷úąǰ�ǰ
éšćîđÖćĀúĊǰăŠĂÜÖÜǰĒúąĕêšĀüĆîêĆüđú×ÖćøđêĉïēêîĆĚîÝą×ċĚîĂ÷ĎŠÖĆïđýøþåÖĉÝ×ĂÜÿćíćøèøĆåðøąßćßîÝĊîǰ
đðŨîÿĈÙĆâǰ ìĆĚÜîĊĚĔîðŘǰ ����ǰ Öćøđêĉïēê×ĂÜíčøÖĉÝÖćøĒÿéÜÿĉîÙšćĔîõĎöĉõćÙđĂđßĊ÷�ĒðàĉôŗÖöĊÖćøǰ
đêĉïēêĂ÷ŠćÜđĀĘîĕéšßĆéǰēé÷öĊ×šĂöĎúÿîĆïÿîčîéĆÜêŠĂĕðîĊĚ

�%> *ĀR%#AQJ6 �6@%�Ĕ>
óČĚîìĊęĒÿéÜÿĉîÙšćëČĂĕéšüŠćđðŨîðŦÝÝĆ÷ĀîċęÜìĊęÿĈÙĆâ×ĂÜĂčêÿćĀÖøøöÜćîĒÿéÜÿĉîÙšćǰàċęÜĒêŠúąðøąđìýǰ
ó÷ć÷ćöìĊęÝąđóĉęö×îćéóČĚîìĊęǰ 	7FOVFǰ $BQBDJUZ
ǰ ēé÷ÿøšćÜýĎî÷ŤĒÿéÜÿĉîÙšćĒĀŠÜĔĀöŠĀøČĂöĊÖćøǰ
×÷ć÷óČĚîìĊęĒÿéÜÿĉîÙšćìĊęöĊĂ÷ĎŠđéĉöđóČęĂøĂÜøĆïÖćøđêĉïēêìĊęĔîĂîćÙêǰ×èąđéĊ÷üÖĆïóïüŠćõĎöĉõćÙǰ
đĂđßĊ÷ĒðàĉôŗÖĒúąÝĊî÷ĆÜÙÜöĊĒîüēîšöÖćøđêĉïēê×ĂÜóČĚîìĊęĒÿéÜÿĉîÙšćđóĉęö×ċĚîĂ÷ŠćÜêŠĂđîČęĂÜǰēé÷êĆĚÜĒêŠǰ
ðŘǰ����ǰêøćïÝîðŦÝÝčïĆîîĆĚîõĎöĉõćÙđĂđßĊ÷ĒðàĉôŗÖöĊÖćø×÷ć÷×îćéóČĚîìĊęÝćÖǰ�ǰúšćîêćøćÜđöêøǰ
đðŨîǰ���ǰúšćîêćøćÜđöêø

�?%3%*ĀR%#AQJ6 �6@%�Ĕ>#AQ�>.
ÝćÖÖćøÙćéÖćøèŤĕüšüŠćÝĈîüîóČĚîìĊęĒÿéÜÿĉîÙšćìĊę×ć÷ĕéšĔîđĂđßĊ÷ÝąöĊÖćøđêĉïēêøšĂ÷úąǰ���ǰĔîðŘǰ����ǰ
ĒêŠđöČęĂÿĉĚîðŘđéĊ÷üÖĆîǰÝĈîüîóČĚîìĊęĒÿéÜÿĉîÙšćìĊę×ć÷ĕéšđóĉęö×ċĚîÝøĉÜĂ÷ĎŠđóĊ÷ÜøšĂ÷úąǰ���ǰ×èąìĊęðŘǰ����ǰ
ÝĈîüîóČĚîìĊęĒÿéÜÿĉîÙšćìĊę×ć÷ĕéšĔîđĂđßĊ÷ĒðàĉôŗÖđöČęĂđðøĊ÷ïđìĊ÷ïðŘêŠĂðŘĒúšüǰ÷ĆÜÙÜđêĉïēêĂ÷ĎŠìĊęǰ
øšĂ÷úąǰ���ǰìĈĔĀšöĊÝĈîüîóČĚîìĊęĒÿéÜÿĉîÙšćìĊę×ć÷ĕéšøüöĂ÷ĎŠìĊęǰ����ǰúšćîêćøćÜđöêøǰàċęÜÙćéÖćøèŤǰ
üŠćĔîðŘǰ����ǰĂĆêøćÖćøđêĉïēê×ĂÜóČĚîìĊęĒÿéÜÿĉîÙšćìĊę×ć÷ĕéšĔîđĂđßĊ÷ĒðàĉôŗÖ÷ĆÜÙÜđóĉęö×ċĚîĔÖúšǰ
đÙĊ÷ÜÖĆïðŘǰ����

4E%.ė�>/J6 �6@%�Ĕ>
ýĎî÷ŤÖćøĒÿéÜÿĉîÙšćëČĂĕéšüŠćđðŨîðŦÝÝĆ÷ÿĈÙĆâ×ĂÜÖćøđêĉïēêĂčêÿćĀÖøøöÜćîĒÿéÜÿĉîÙšćǰ
àċęÜĒêŠúąðøąđìýêŠćÜó÷ć÷ćöÿøšćÜýĎî÷ŤÖćøĒÿéÜÿĉîÙšćĒĀŠÜĔĀöŠǰđóČęĂøĂÜøĆïÖćøÝĆéÜćîìĊęÝąđÖĉé×ċĚîǰ
ĔîĂîćÙêǰĂĊÖìĆĚÜÖćøÿøšćÜýĎî÷ŤĒÿéÜÿĉîÙšćĒĀŠÜĔĀöŠ÷ŠĂöđóĉęö×îćéóČĚîìĊęÝĆéÜćîĒÿéÜÿĉîÙšćđßŠîÖĆî

Engineering and industrial goods remained the top category in 2013 
accounting for top net space sold, although the general and furniture 
categories were close behind. Growth of the trade fair market is expected 
to be in line with the economic situation in each country. Europe and the 
United Kingdom will post only 0.1 per cent growth, as will Japan, which 
was impacted by natural disasters in the previous year. 

Overall growth in Southeast Asia and China will be as high as 3.0 per cent, 
while the performance of Korea, Hong Kong and Taiwan will depend on 
Chinese economy. In 2013, the performance of the trade fair industry within 
Asia-Pacific will continue on an upward trend thanks to the following factors:

Venue Capacity
Exhibition venue capacity plays a crucial role in the trade fair and exhibitions 
industry. In every country, there are ongoing efforts to increase venue capacity 
by developing new exhibition venues or expanding existing facilities to meet 
future growth. Asia-Pacific, especially China, still shows continuous signs of 
growth in this area. Since 2004, venue capacity has increased from 3 million m2 
to 6.5 million m2.

Net Space Sold
This was previously forecast to grow by 4.5 per cent, but net space sold 
actually achieved 2.6 growth in 2011. During the following year, net space sold 
in Asia-Pacific will still continue to grow by 2.5 per cent, with total net space 
sold of 16.3 million m2. It is expected that in 2013, growth will be in line 
with performance in 2012.

Exhibition Centres
This is considered as a key factor in the growth of the trade fairs and exhibitions 
industry. Various countries are investing in new exhibition centres to accommodate 
demand in the future. The construction of exhibition centres will also help to 
drive the net space sold.  

J%3K%ē-$D/�@��>/J6 �6@%�ē>
L%'Ċ�*�4�������Exhibition Trend in 2013
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�>/'/<-E16@#$@UJ1<�>/6%=&6%D%
Ļǰ ÿîĆïÿîčîÖćøðøąöĎúÿĉìíĉĝĔĀšðøąđìýĕì÷đðŨîđÝšćõćóÝĆéÜćîðøąßčöîćîćßćêĉĒúąǰÿîĆïÿîčîǰ
ǰ ÜćîÖćøðøąßčöĂÜÙŤÖøĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúìĊęÝąÝĆé×ċĚîĔîðøąđìýĕì÷

�>/!1> J1<�>/6ē�I6/ù-�>/!1> 
Ļǰ đ×šćøŠüöÜćîđìøéēßüŤøąĀüŠćÜðøąđìýĔîêúćéĀúĆÖǰđßŠîǰ÷čēøðǰēĂđßĊ÷đîĊ÷ĒúąđĂđßĊ÷êąüĆîĂĂÖǰ
ǰ ĂđöøĉÖćǰĒúąêąüĆîĂĂÖÖúćÜ
Ļǰ ÝĆéÖĉÝÖøøöÖćøêúćéđóČęĂđÝćąÖúčŠöúĎÖÙšćĔîêŠćÜðøąđìýēé÷êøÜǰñŠćîÖćøÝĆéēøéēßüŤĔîêúćé
ǰ ĀúĆÖĒúąêúćéìĊęöĊýĆÖ÷õćóǰđßŠîǰ÷čēøðǰâĊęðčśîǰÿćíćøèøĆåðøąßćßîÝĊîǰÿĉÜÙēðøŤǰöćđúđàĊ÷ǰ
ǰ ôŗúĉððŗîÿŤǰĂĉîēéîĊđàĊ÷ǰĂĉîđéĊ÷ǰĂĂÿđêøđúĊ÷ĒúąøĆÿđàĊ÷ǰøüöìĆĚÜÖćøÝĆéǰ4BMFǰ$BMMTǰĒúąǰ4BMFǰ
ǰ .JTTJPOǰĔîǰêúćéđĂđßĊ÷ǰ
Ļǰ ÝĆéÖĉÝÖøøöéĎÜćîĒúąìĆýîýċÖþćǰ	'BNJMJBSJ[BUJPOǰ5SJQ
ǰøüöìĆĚÜÜćîǰ$POOFDUJPOTǰ1MVTǰ����ǰ
ǰ ĔĀšÖĆïñĎšĒìîíčøÖĉÝÖćøđéĉîìćÜǰñĎšüćÜĒñîÜćîðøąßčöĒúąúĎÖÙšćĂÜÙŤÖøÝćÖêúćéĀúĆÖǰėǰĒúą
ǰ êúćéìĊęöĊýĆÖ÷õćóǰēé÷óČĚîìĊęđðŜćĀöć÷ÖćøÝĆéÜćîÙČĂǰÖøčÜđìóǰĄǰđßĊ÷ÜĔĀöŠǰõĎđÖĘêǰÖøąïĊęǰ
Ļǰ éĈđîĉîĒñîÜćîéšćîÖćøéċÜÜćîøąéĆïĔĀâŠǰ	.FHBǰ&WFOU
ǰĂ÷ŠćÜêŠĂđîČęĂÜǰđóČęĂéċÜÜćîðøąßčö
ǰ ĂÜÙŤÖøĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúìĊęöĊñĎšđ×šćøŠüöÜćîĂ÷ŠćÜîšĂ÷ǰ�
���ǰÙîǰĔĀšđ×šćöćÝĆéÜćî
ǰ Ĕîðøąđìýĕì÷ĒúąÝĆéìĈēðøēößĆęîÿŠÜđÿøĉöÖćøêúćéĂ÷ŠćÜêŠĂđîČęĂÜǰđóČęĂéċÜÜćîÖćøðøąßčö
ǰ îćîćßćêĉìĊęöĊñĎšđ×šćøŠüöÜćîÝćÖêŠćÜðøąđìýǰÝĈîüîĂ÷ŠćÜîšĂ÷ǰ���ǰÙîǰĔĀšđ×šćöćÝĆéÜćîĔî
ǰ ðøąđìýĕì÷ǰēé÷đÝćąÖúčŠöñĎšđ×šćøŠüöÜćîÝćÖðøąđìýĔîđĂđßĊ÷
Ļǰ ēÛþèćĒúąðøąßćÿĆöóĆîíŤðøąđìýĕì÷ĔîåćîąðøąđìýđðŜćĀöć÷×ĂÜÖćøÝĆéÜćîðøąßčö
ǰ îćîćßćêĉǰÖćøðøąßčöĂÜÙŤÖøĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰēé÷ĔßšÿČęĂÿĉęÜóĉöóŤĒúąÿČęĂ
ǰ ĂĂîĕúîŤĔîêŠćÜðøąđìý

�>/*=�%>9D!6>7�//-
Ļǰ ÿĈøüÝÙüćöóċÜóĂĔÝ×ĂÜñĎšøŠüöÜćîÝćÖêŠćÜðøąđìýìĊęöĊêŠĂÜćîðøąßčöìĊęǰÿÿðî�ǰđðŨîñĎšÿîĆïÿîčîǰ
ǰ ĒúąìĊęöĊêŠĂðøąđìýĕì÷ĔîåćîąðøąđìýđðŜćĀöć÷ÖćøÝĆéÜćîǰēé÷ñúÖćøÿĈøüÝìĊęĕéšÝąîĈĕð
ǰ øüïøüöĕüšĔîåćî×šĂöĎú×ĂÜǰÿÿðî�ǰđóČęĂĔßšüćÜĒñîÜćîĔîĂîćÙê
Ļǰ ÝĆéÜćîǰ.FFUJOHTǰ*OEVTUSZǰ%BZǰÙøĆĚÜìĊęǰ�ǰđóČęĂĔĀšñĎšìĊęĂ÷ĎŠĔîĂčêÿćĀÖøøöÖćøðøąßčö×ĂÜĕì÷ǰ
ǰ ĒúąõćÙÿŠüîìĊęđÖĊę÷ü×šĂÜĕéšÖšćüìĆîĒîüēîšö×ĂÜĂčêÿćĀÖøøöĕéšĒúÖđðúĊę÷îÙüćöøĎšøüöìĆĚÜǰ
ǰ ÿøšćÜđÙøČĂ×Šć÷øąĀüŠćÜÖĆîǰ
Ļǰ ÝĆéÖćøĂïøöøŠüöÖĆïÿöćÙöÖćøðøąßčöøąĀüŠćÜðøąđìýǰđóČęĂóĆçîćìĆÖþąĒúąÙüćöøĎšđÖĊę÷üÖĆï
ǰ ĂčêÿćĀÖøøöÖćøðøąßčöĔĀšÖĆïïčÙúćÖø×ĂÜĕì÷ĔîĂčêÿćĀÖøøöÖćøðøąßčöĒúąõćÙÿŠüîìĊę
ǰ đÖĊę÷ü×šĂÜǰ
ĻǰÿîĆïÿîčîÖĉÝÖøøö×ĂÜÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷


�>/I*ýñ-*E%�3>-/EĔJ1<6/Ĕ>�6=-*=%$ĉL%�1Dē-6->�@��9�6->�-#AQI�AQ.3�Ĕ9��=&
�>/'/<�D-%>%>�>!@
Ļǰ đ×šćøŠüöÜćîðøąßčöðøąÝĈðŘ×ĂÜÿöćÙöìĊęǰÿÿðî�ǰđðŨîÿöćßĉÖǰđóČęĂđóĉęöóĎîÙüćöøĎšđÖĊę÷üÖĆï
ǰ ĂčêÿćĀÖøøöĒúąÿøšćÜÿĆöóĆîíŤÖĆïÿöćßĉÖÿöćÙö

Bids and Support

� ¹¨ª§�ÈÔÓÙÎÓÚÊØ�ÙÔ�ØÚÕÕÔ×Ù�ÇÎÉØ�ËÔ×�¹ÍÆÎÑÆÓÉ�ÙÔ�ÍÔØÙ�ÈÔÓÛÊÓÙÎÔÓØ�ÆÓÉ��
� ØÚÕÕÔ×Ù�ÙÍÊ�Ô×ÌÆÓÎØÆÙÎÔÓ�ÔË�ÈÔ×ÕÔ×ÆÙÊ�ÒÊÊÙÎÓÌØ�ÆÓÉ�ÎÓÈÊÓÙÎÛÊØ�Ù×ÆÛÊÑ��
� ÎÓ�¹ÍÆÎÑÆÓÉ�

Market Development and Marketing Support

� ¹¨ª§�ÏÔÎÓØ�ÐÊÞ�Ù×ÆÉÊØÍÔÜØ�ÎÓ�ÙÆ×ÌÊÙ�ÒÆ×ÐÊÙØ�ÎÓ�ªÚ×ÔÕÊ��´ÈÊÆÓÎÆ��ªÆØÙ�¦ØÎÆ��
� ¦ÒÊ×ÎÈÆ��ÆÓÉ�ÙÍÊ�²ÎÉÉÑÊ�ªÆØÙ�

� ©ÊÛÊÑÔÕØ�ÒÆ×ÐÊÙ�ÎÓÎÙÎÆÙÎÛÊØ�ÜÎÙÍ�ÙÆ×ÌÊÙÊÉ�ÈÚØÙÔÒÊ×Ø�ÙÍ×ÔÚÌÍ�×ÔÆÉØÍÔÜØ�
� ÎÓ�ÙÎÊ×�ÔÓÊ�ÆÓÉ�ÍÎÌÍ�ÕÔÙÊÓÙÎÆÑ�ÒÆ×ÐÊÙØ�ÎÓÈÑÚÉÎÓÌ�ªÚ×ÔÕÊ��¯ÆÕÆÓ��¨ÍÎÓÆ��
� ¸ÎÓÌÆÕÔ×Ê��²ÆÑÆÞØÎÆ��ÙÍÊ�µÍÎÑÎÕÕÎÓÊØ��®ÓÉÔÓÊØÎÆ��®ÓÉÎÆ��¦ÚØÙ×ÆÑÎÆ��ÆÓÉ�
� ·ÚØØÎÆ��ÎÓ�ÆÉÉÎÙÎÔÓ�ÙÔ�ØÆÑÊØ�ÈÆÑÑØ��ÆÓÉ�ØÆÑÊØ�ÒÎØØÎÔÓØ�ÎÓ�¦ØÎÆ�

�¨ÔÓÉÚÈÙØ�ËÆÒÎÑÎÆ×ÎßÆÙÎÔÓ�Ù×ÎÕØ��ÎÓÈÑÚÉÎÓÌ�¨ÔÓÓÊÈÙÎÔÓ�µÑÚØ�������ÇÞ�
� Ç×ÎÓÌÎÓÌ�ÙÔÌÊÙÍÊ×�ÒÊÊÙÎÓÌ�ÕÑÆÓÓÊ×Ø��²®¨ª�ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø��ÈÔ×ÕÔ×ÆÙÊ�
� ÈÚØÙÔÒÊ×Ø�Ë×ÔÒ�ÐÊÞ�ÆÓÉ�ÍÎÌÍ�ÕÔÙÊÓÙÎÆÑ�ÒÆ×ÐÊÙØ��ÎÓ�ËÔÈÚØ�ÉÊØÙÎÓÆÙÎÔÓØ�
� ØÚÈÍ�ÆØ�§ÆÓÌÐÔÐ��¨ÍÎÆÓÌ�²ÆÎ��µÍÚÐÊÙ��ÆÓÉ�°×ÆÇÎ�

�©ÊÛÊÑÔÕØ�ÊËËÎÈÎÊÓÙ�ÕÑÆÓØ�ÙÔ�ÇÎÉ��ÆÓÉ�ÆÙÙ×ÆÈÙÎÛÊ�Õ×ÔÒÔÙÎÔÓØ�ËÔ×�Æ�ÜÎÉÊ�
� ×ÆÓÌÊ�ÔË�ÒÊÌÆ�ÊÛÊÓÙØ�ÙÔ�ÇÊ�ÍÔØÙÊÉ�ÎÓ�¹ÍÆÎÑÆÓÉ��ÊØÕÊÈÎÆÑÑÞ�ÈÔ×ÕÔ×ÆÙÊ�
� ÒÊÊÙÎÓÌØ�ÆÓÉ�ÎÓÈÊÓÙÎÛÊØ�Ù×ÆÛÊÑ�Ì×ÔÚÕØ�ÔË�ÒÔ×Ê�ÙÍÆÓ�������ÉÊÑÊÌÆÙÊØ��ÆÓÉ�
� ÈÔÓËÊ×ÊÓÈÊØ�ÜÎÙÍ�ÒÔ×Ê�ÙÍÆÓ�����ÉÊÑÊÌÆÙÊØ�ËÔÈÚØÎÓÌ�ÔÓ�¦ØÎÆÓ�ÒÆ×ÐÊÙØ�

� µ×ÔÆÈÙÎÛÊÑÞ�Õ×ÔÒÔÙÊØ�¹ÍÆÎÑÆÓÉ�ÆØ�Æ�Õ×ÊÒÎÊ×Ê�ÉÊØÙÎÓÆÙÎÔÓ�ËÔ×�ÒÊÊÙÎÓÌØ�
� ÆÓÉ�ÎÓÈÊÓÙÎÛÊØ�Ù×ÆÛÊÑ�ÎÓ�ÙÍÊ�×ÊÌÎÔÓ�ÙÍ×ÔÚÌÍ�ÎÓÙÊ×ÓÆÙÎÔÓÆÑ�Õ×ÎÓÙ�ÒÊÉÎÆ�
� ÆØ�ÜÊÑÑ�ÆØ�ÔÓÑÎÓÊ�ÆÓÉ�ØÔÈÎÆÑ�ÒÊÉÎÆ��

Industry Development

�¨ÔÓÉÚÈÙØ�ØÚ×ÛÊÞØ�ÔÓ�ØÆÙÎØËÆÈÙÎÔÓ�ÔË�ÎÓÙÊ×ÓÆÙÎÔÓÆÑ�ÒÊÊÙÎÓÌØ��ÎÓÈÊÓÙÎÛÊØ��
� ÆÓÉ�ÈÔÓÛÊÓÙÎÔÓ�Ù×ÆÛÊÑÑÊ×Ø�ÆÙÙÊÓÉÎÓÌ�¹¨ª§�ØÚÕÕÔ×ÙÊÉ�ÊÛÊÓÙØ��¹ÍÊ�ËÎÓÉÎÓÌØ�
� Æ×Ê�ÎÓÈÑÚÉÊÉ�ÎÓ�ÙÍÊ�ÇÚ×ÊÆÚ�Ø�ÉÆÙÆÇÆØÊ�ÙÔ�ÇÊ�ÚØÊÉ�ËÔ×�ËÚÙÚ×Ê�ÕÑÆÓÓÎÓÌ��

�´×ÌÆÓÎØÊØ�ÙÍÊ�ÙÍÎ×É�²ÊÊÙÎÓÌØ�®ÓÉÚØÙ×Þ�©ÆÞ��ÆØ�Æ�ÕÑÆÙËÔ×Ò�ËÔ×�ÒÊÊÙÎÓÌØ�
� ÎÓÉÚØÙ×Þ�ØÙÆÐÊÍÔÑÉÊ×Ø�ÙÔ�ÑÊÆ×Ó��ÊÝÈÍÆÓÌÊ�ÆÓÉ�ÓÊÙÜÔ×Ð��

� ­ÔÑÉØ�ØÊÒÎÓÆ×Ø�ÎÓ�ÈÔÑÑÆÇÔ×ÆÙÎÔÓ�ÜÎÙÍ�ÎÓÙÊ×ÓÆÙÎÔÓÆÑ�ÆØØÔÈÎÆÙÎÔÓØ�ÙÔ�ËÚ×ÙÍÊ×�
� ÉÊÛÊÑÔÕ�ØÐÎÑÑØ�ÆÓÉ�ÈÆÕÆÇÎÑÎÙÎÊØ�ÔË�ÒÊÊÙÎÓÌØ�ÎÓÉÚØÙ×Þ�Õ×ÔËÊØØÎÔÓÆÑØ�ÆÓÉ�
� ØÙÆÐÊÍÔÑÉÊ×Ø�

�¸ÚÕÕÔ×ÙØ�ÙÍÊ�¹ÍÆÎÑÆÓÉ�®ÓÈÊÓÙÎÛÊ�ÆÓÉ�¨ÔÓÛÊÓÙÎÔÓ�¦ØØÔÈÎÆÙÎÔÓ��¹®¨¦��

Association Relationship Building and Networks

� ¦ÙÙÊÓÉØ�ÆÓÓÚÆÑ�ÒÊÊÙÎÓÌØ�ÔË�ÆØØÔÈÎÆÙÎÔÓØ�ÔË�ÜÍÎÈÍ�¹¨ª§�ÎØ�Æ�ÒÊÒÇÊ×��ÙÔ�
� ÌÆÎÓ�ÒÔ×Ê�ÎÓÉÚØÙ×Þ�ÎÓØÎÌÍÙØ�ÆÓÉ�ÓÊÙÜÔ×Ð�ÜÎÙÍ�ÔÙÍÊ×�ÆØØÔÈÎÆÙÎÔÓ�ÒÊÒÇÊ×Ø�

TCEB Strategies Plan 2014

)č>.9D!6>7�//-�>/'/<�D-Meetings Industry
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�>/'/<-E16@#$@UJ1<�>/6%=&6%D%
Ļǰ ÿîĆïÿîčîÖćøðøąöĎúÿĉìíĉĝĔĀšðøąđìýĕì÷đðŨîđÝšćõćóÝĆéÜćîðøąßčöîćîćßćêĉĒúąǰÿîĆïÿîčîǰ
ǰ ÜćîÖćøðøąßčöĂÜÙŤÖøĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúìĊęÝąÝĆé×ċĚîĔîðøąđìýĕì÷

�>/!1> J1<�>/6ē�I6/ù-�>/!1> 
Ļǰ đ×šćøŠüöÜćîđìøéēßüŤøąĀüŠćÜðøąđìýĔîêúćéĀúĆÖǰđßŠîǰ÷čēøðǰēĂđßĊ÷đîĊ÷ĒúąđĂđßĊ÷êąüĆîĂĂÖǰ
ǰ ĂđöøĉÖćǰĒúąêąüĆîĂĂÖÖúćÜ
Ļǰ ÝĆéÖĉÝÖøøöÖćøêúćéđóČęĂđÝćąÖúčŠöúĎÖÙšćĔîêŠćÜðøąđìýēé÷êøÜǰñŠćîÖćøÝĆéēøéēßüŤĔîêúćé
ǰ ĀúĆÖĒúąêúćéìĊęöĊýĆÖ÷õćóǰđßŠîǰ÷čēøðǰâĊęðčśîǰÿćíćøèøĆåðøąßćßîÝĊîǰÿĉÜÙēðøŤǰöćđúđàĊ÷ǰ
ǰ ôŗúĉððŗîÿŤǰĂĉîēéîĊđàĊ÷ǰĂĉîđéĊ÷ǰĂĂÿđêøđúĊ÷ĒúąøĆÿđàĊ÷ǰøüöìĆĚÜÖćøÝĆéǰ4BMFǰ$BMMTǰĒúąǰ4BMFǰ
ǰ .JTTJPOǰĔîǰêúćéđĂđßĊ÷ǰ
Ļǰ ÝĆéÖĉÝÖøøöéĎÜćîĒúąìĆýîýċÖþćǰ	'BNJMJBSJ[BUJPOǰ5SJQ
ǰøüöìĆĚÜÜćîǰ$POOFDUJPOTǰ1MVTǰ����ǰ
ǰ ĔĀšÖĆïñĎšĒìîíčøÖĉÝÖćøđéĉîìćÜǰñĎšüćÜĒñîÜćîðøąßčöĒúąúĎÖÙšćĂÜÙŤÖøÝćÖêúćéĀúĆÖǰėǰĒúą
ǰ êúćéìĊęöĊýĆÖ÷õćóǰēé÷óČĚîìĊęđðŜćĀöć÷ÖćøÝĆéÜćîÙČĂǰÖøčÜđìóǰĄǰđßĊ÷ÜĔĀöŠǰõĎđÖĘêǰÖøąïĊęǰ
Ļǰ éĈđîĉîĒñîÜćîéšćîÖćøéċÜÜćîøąéĆïĔĀâŠǰ	.FHBǰ&WFOU
ǰĂ÷ŠćÜêŠĂđîČęĂÜǰđóČęĂéċÜÜćîðøąßčö
ǰ ĂÜÙŤÖøĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúìĊęöĊñĎšđ×šćøŠüöÜćîĂ÷ŠćÜîšĂ÷ǰ�
���ǰÙîǰĔĀšđ×šćöćÝĆéÜćî
ǰ Ĕîðøąđìýĕì÷ĒúąÝĆéìĈēðøēößĆęîÿŠÜđÿøĉöÖćøêúćéĂ÷ŠćÜêŠĂđîČęĂÜǰđóČęĂéċÜÜćîÖćøðøąßčö
ǰ îćîćßćêĉìĊęöĊñĎšđ×šćøŠüöÜćîÝćÖêŠćÜðøąđìýǰÝĈîüîĂ÷ŠćÜîšĂ÷ǰ���ǰÙîǰĔĀšđ×šćöćÝĆéÜćîĔî
ǰ ðøąđìýĕì÷ǰēé÷đÝćąÖúčŠöñĎšđ×šćøŠüöÜćîÝćÖðøąđìýĔîđĂđßĊ÷
Ļǰ ēÛþèćĒúąðøąßćÿĆöóĆîíŤðøąđìýĕì÷ĔîåćîąðøąđìýđðŜćĀöć÷×ĂÜÖćøÝĆéÜćîðøąßčö
ǰ îćîćßćêĉǰÖćøðøąßčöĂÜÙŤÖøĒúąÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰēé÷ĔßšÿČęĂÿĉęÜóĉöóŤĒúąÿČęĂ
ǰ ĂĂîĕúîŤĔîêŠćÜðøąđìý

TCEB Strategies Plan 2014

�>/*=�%>9D!6>7�//-
Ļǰ ÿĈøüÝÙüćöóċÜóĂĔÝ×ĂÜñĎšøŠüöÜćîÝćÖêŠćÜðøąđìýìĊęöĊêŠĂÜćîðøąßčöìĊęǰÿÿðî�ǰđðŨîñĎšÿîĆïÿîčîǰ
ǰ ĒúąìĊęöĊêŠĂðøąđìýĕì÷ĔîåćîąðøąđìýđðŜćĀöć÷ÖćøÝĆéÜćîǰēé÷ñúÖćøÿĈøüÝìĊęĕéšÝąîĈĕð
ǰ øüïøüöĕüšĔîåćî×šĂöĎú×ĂÜǰÿÿðî�ǰđóČęĂĔßšüćÜĒñîÜćîĔîĂîćÙê
Ļǰ ÝĆéÜćîǰ.FFUJOHTǰ*OEVTUSZǰ%BZǰÙøĆĚÜìĊęǰ�ǰđóČęĂĔĀšñĎšìĊęĂ÷ĎŠĔîĂčêÿćĀÖøøöÖćøðøąßčö×ĂÜĕì÷ǰ
ǰ ĒúąõćÙÿŠüîìĊęđÖĊę÷ü×šĂÜĕéšÖšćüìĆîĒîüēîšö×ĂÜĂčêÿćĀÖøøöĕéšĒúÖđðúĊę÷îÙüćöøĎšøüöìĆĚÜǰ
ǰ ÿøšćÜđÙøČĂ×Šć÷øąĀüŠćÜÖĆîǰ
Ļǰ ÝĆéÖćøĂïøöøŠüöÖĆïÿöćÙöÖćøðøąßčöøąĀüŠćÜðøąđìýǰđóČęĂóĆçîćìĆÖþąĒúąÙüćöøĎšđÖĊę÷üÖĆï
ǰ ĂčêÿćĀÖøøöÖćøðøąßčöĔĀšÖĆïïčÙúćÖø×ĂÜĕì÷ĔîĂčêÿćĀÖøøöÖćøðøąßčöĒúąõćÙÿŠüîìĊę
ǰ đÖĊę÷ü×šĂÜǰ
ĻǰÿîĆïÿîčîÖĉÝÖøøö×ĂÜÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷


�>/I*ýñ-*E%�3>-/EĔJ1<6/Ĕ>�6=-*=%$ĉL%�1Dē-6->�@��9�6->�-#AQI�AQ.3�Ĕ9��=&
�>/'/<�D-%>%>�>!@
Ļǰ đ×šćøŠüöÜćîðøąßčöðøąÝĈðŘ×ĂÜÿöćÙöìĊęǰÿÿðî�ǰđðŨîÿöćßĉÖǰđóČęĂđóĉęöóĎîÙüćöøĎšđÖĊę÷üÖĆï
ǰ ĂčêÿćĀÖøøöĒúąÿøšćÜÿĆöóĆîíŤÖĆïÿöćßĉÖÿöćÙö

Bids and Support

� ¹¨ª§�ÈÔÓÙÎÓÚÊØ�ÙÔ�ØÚÕÕÔ×Ù�ÇÎÉØ�ËÔ×�¹ÍÆÎÑÆÓÉ�ÙÔ�ÍÔØÙ�ÈÔÓÛÊÓÙÎÔÓØ�ÆÓÉ��
� ØÚÕÕÔ×Ù�ÙÍÊ�Ô×ÌÆÓÎØÆÙÎÔÓ�ÔË�ÈÔ×ÕÔ×ÆÙÊ�ÒÊÊÙÎÓÌØ�ÆÓÉ�ÎÓÈÊÓÙÎÛÊØ�Ù×ÆÛÊÑ��
� ÎÓ�¹ÍÆÎÑÆÓÉ�

Market Development and Marketing Support

� ¹¨ª§�ÏÔÎÓØ�ÐÊÞ�Ù×ÆÉÊØÍÔÜØ�ÎÓ�ÙÆ×ÌÊÙ�ÒÆ×ÐÊÙØ�ÎÓ�ªÚ×ÔÕÊ��´ÈÊÆÓÎÆ��ªÆØÙ�¦ØÎÆ��
� ¦ÒÊ×ÎÈÆ��ÆÓÉ�ÙÍÊ�²ÎÉÉÑÊ�ªÆØÙ�

� ©ÊÛÊÑÔÕØ�ÒÆ×ÐÊÙ�ÎÓÎÙÎÆÙÎÛÊØ�ÜÎÙÍ�ÙÆ×ÌÊÙÊÉ�ÈÚØÙÔÒÊ×Ø�ÙÍ×ÔÚÌÍ�×ÔÆÉØÍÔÜØ�
� ÎÓ�ÙÎÊ×�ÔÓÊ�ÆÓÉ�ÍÎÌÍ�ÕÔÙÊÓÙÎÆÑ�ÒÆ×ÐÊÙØ�ÎÓÈÑÚÉÎÓÌ�ªÚ×ÔÕÊ��¯ÆÕÆÓ��¨ÍÎÓÆ��
� ¸ÎÓÌÆÕÔ×Ê��²ÆÑÆÞØÎÆ��ÙÍÊ�µÍÎÑÎÕÕÎÓÊØ��®ÓÉÔÓÊØÎÆ��®ÓÉÎÆ��¦ÚØÙ×ÆÑÎÆ��ÆÓÉ�
� ·ÚØØÎÆ��ÎÓ�ÆÉÉÎÙÎÔÓ�ÙÔ�ØÆÑÊØ�ÈÆÑÑØ��ÆÓÉ�ØÆÑÊØ�ÒÎØØÎÔÓØ�ÎÓ�¦ØÎÆ�

�¨ÔÓÉÚÈÙØ�ËÆÒÎÑÎÆ×ÎßÆÙÎÔÓ�Ù×ÎÕØ��ÎÓÈÑÚÉÎÓÌ�¨ÔÓÓÊÈÙÎÔÓ�µÑÚØ�������ÇÞ�
� Ç×ÎÓÌÎÓÌ�ÙÔÌÊÙÍÊ×�ÒÊÊÙÎÓÌ�ÕÑÆÓÓÊ×Ø��²®¨ª�ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø��ÈÔ×ÕÔ×ÆÙÊ�
� ÈÚØÙÔÒÊ×Ø�Ë×ÔÒ�ÐÊÞ�ÆÓÉ�ÍÎÌÍ�ÕÔÙÊÓÙÎÆÑ�ÒÆ×ÐÊÙØ��ÎÓ�ËÔÈÚØ�ÉÊØÙÎÓÆÙÎÔÓØ�
� ØÚÈÍ�ÆØ�§ÆÓÌÐÔÐ��¨ÍÎÆÓÌ�²ÆÎ��µÍÚÐÊÙ��ÆÓÉ�°×ÆÇÎ�

�©ÊÛÊÑÔÕØ�ÊËËÎÈÎÊÓÙ�ÕÑÆÓØ�ÙÔ�ÇÎÉ��ÆÓÉ�ÆÙÙ×ÆÈÙÎÛÊ�Õ×ÔÒÔÙÎÔÓØ�ËÔ×�Æ�ÜÎÉÊ�
� ×ÆÓÌÊ�ÔË�ÒÊÌÆ�ÊÛÊÓÙØ�ÙÔ�ÇÊ�ÍÔØÙÊÉ�ÎÓ�¹ÍÆÎÑÆÓÉ��ÊØÕÊÈÎÆÑÑÞ�ÈÔ×ÕÔ×ÆÙÊ�
� ÒÊÊÙÎÓÌØ�ÆÓÉ�ÎÓÈÊÓÙÎÛÊØ�Ù×ÆÛÊÑ�Ì×ÔÚÕØ�ÔË�ÒÔ×Ê�ÙÍÆÓ�������ÉÊÑÊÌÆÙÊØ��ÆÓÉ�
� ÈÔÓËÊ×ÊÓÈÊØ�ÜÎÙÍ�ÒÔ×Ê�ÙÍÆÓ�����ÉÊÑÊÌÆÙÊØ�ËÔÈÚØÎÓÌ�ÔÓ�¦ØÎÆÓ�ÒÆ×ÐÊÙØ�

� µ×ÔÆÈÙÎÛÊÑÞ�Õ×ÔÒÔÙÊØ�¹ÍÆÎÑÆÓÉ�ÆØ�Æ�Õ×ÊÒÎÊ×Ê�ÉÊØÙÎÓÆÙÎÔÓ�ËÔ×�ÒÊÊÙÎÓÌØ�
� ÆÓÉ�ÎÓÈÊÓÙÎÛÊØ�Ù×ÆÛÊÑ�ÎÓ�ÙÍÊ�×ÊÌÎÔÓ�ÙÍ×ÔÚÌÍ�ÎÓÙÊ×ÓÆÙÎÔÓÆÑ�Õ×ÎÓÙ�ÒÊÉÎÆ�
� ÆØ�ÜÊÑÑ�ÆØ�ÔÓÑÎÓÊ�ÆÓÉ�ØÔÈÎÆÑ�ÒÊÉÎÆ��

Industry Development

�¨ÔÓÉÚÈÙØ�ØÚ×ÛÊÞØ�ÔÓ�ØÆÙÎØËÆÈÙÎÔÓ�ÔË�ÎÓÙÊ×ÓÆÙÎÔÓÆÑ�ÒÊÊÙÎÓÌØ��ÎÓÈÊÓÙÎÛÊØ��
� ÆÓÉ�ÈÔÓÛÊÓÙÎÔÓ�Ù×ÆÛÊÑÑÊ×Ø�ÆÙÙÊÓÉÎÓÌ�¹¨ª§�ØÚÕÕÔ×ÙÊÉ�ÊÛÊÓÙØ��¹ÍÊ�ËÎÓÉÎÓÌØ�
� Æ×Ê�ÎÓÈÑÚÉÊÉ�ÎÓ�ÙÍÊ�ÇÚ×ÊÆÚ�Ø�ÉÆÙÆÇÆØÊ�ÙÔ�ÇÊ�ÚØÊÉ�ËÔ×�ËÚÙÚ×Ê�ÕÑÆÓÓÎÓÌ��

�´×ÌÆÓÎØÊØ�ÙÍÊ�ÙÍÎ×É�²ÊÊÙÎÓÌØ�®ÓÉÚØÙ×Þ�©ÆÞ��ÆØ�Æ�ÕÑÆÙËÔ×Ò�ËÔ×�ÒÊÊÙÎÓÌØ�
� ÎÓÉÚØÙ×Þ�ØÙÆÐÊÍÔÑÉÊ×Ø�ÙÔ�ÑÊÆ×Ó��ÊÝÈÍÆÓÌÊ�ÆÓÉ�ÓÊÙÜÔ×Ð��

� ­ÔÑÉØ�ØÊÒÎÓÆ×Ø�ÎÓ�ÈÔÑÑÆÇÔ×ÆÙÎÔÓ�ÜÎÙÍ�ÎÓÙÊ×ÓÆÙÎÔÓÆÑ�ÆØØÔÈÎÆÙÎÔÓØ�ÙÔ�ËÚ×ÙÍÊ×�
� ÉÊÛÊÑÔÕ�ØÐÎÑÑØ�ÆÓÉ�ÈÆÕÆÇÎÑÎÙÎÊØ�ÔË�ÒÊÊÙÎÓÌØ�ÎÓÉÚØÙ×Þ�Õ×ÔËÊØØÎÔÓÆÑØ�ÆÓÉ�
� ØÙÆÐÊÍÔÑÉÊ×Ø�

�¸ÚÕÕÔ×ÙØ�ÙÍÊ�¹ÍÆÎÑÆÓÉ�®ÓÈÊÓÙÎÛÊ�ÆÓÉ�¨ÔÓÛÊÓÙÎÔÓ�¦ØØÔÈÎÆÙÎÔÓ��¹®¨¦��

Association Relationship Building and Networks

� ¦ÙÙÊÓÉØ�ÆÓÓÚÆÑ�ÒÊÊÙÎÓÌØ�ÔË�ÆØØÔÈÎÆÙÎÔÓØ�ÔË�ÜÍÎÈÍ�¹¨ª§�ÎØ�Æ�ÒÊÒÇÊ×��ÙÔ�
� ÌÆÎÓ�ÒÔ×Ê�ÎÓÉÚØÙ×Þ�ÎÓØÎÌÍÙØ�ÆÓÉ�ÓÊÙÜÔ×Ð�ÜÎÙÍ�ÔÙÍÊ×�ÆØØÔÈÎÆÙÎÔÓ�ÒÊÒÇÊ×Ø�
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ĔîðŘǰó�ý�ǰ����ǰòść÷ÖćøĒÿéÜÿĉîÙšćîćîćßćêĉöĊÖćøüćÜĒñîÖćøéĈđîĉîÜćî×ĂÜòść÷ēé÷ÿøčðǰéĆÜîĊĚ
Ļǰ ðøąöĎúÿĉìíĉĝÜćîĒÿéÜÿĉîÙšćìĊęđðŨîÜćîĔĀöŠđ×šćöćÝĆéĔîðøąđìýĕì÷ǰ	OFXǰTIPX

Ļǰ ÿŠÜđÿøĉöĒúąÿîĆïÿîčîÜćîĒÿéÜÿĉîÙšćìĊęöĊĂ÷ĎŠđéĉöĔĀšĒ×ĘÜĒÖøŠÜĒúąöĊýĆÖ÷õćóđóČęĂðøĆïĔĀšđðŨî
ǰ ÜćîìĊęĔĀâŠ×ċĚîǰ	VQHSBEFǰTIPX

Ļǰ ðøąöĎúÿĉìíĉĝÜćîøąéĆïĔĀâŠǰ	.FHBǰ&WFOU
ǰĒúąǰÜćîđìýÖćúǰ	'FTUJWBM
ǰìĊęöĊÙüćöîŠćÿîĔÝǰǰ
ǰ ÝćÖêŠćÜðøąđìýđ×šćöćÝĆéĔîðøąđìýĕì÷
Ļǰ ÝĆéÖĉÝÖøøöǰēøéēßüŤǰĔîðøąđìýìĊęöĊýĆÖ÷õćóǰđóČęĂÿøšćÜÙüćöđßČęĂöĆęîĒúąêĂÖ÷ĚĈÙüćöđðŨî
ǰ ýĎî÷ŤÖúćÜéšćîÜćîĒÿéÜÿĉîÙšćîćîćßćêĉĔîõĎöĉõćÙĂćđàĊ÷î
Ļǰ óĆçîćĒÙöđðâÿŠÜđÿøĉöÖćøêúćéǰ$POOFDUǰ#VTJOFTTFTǰđóČęĂîĈîĆÖíčøÖĉÝÝćÖêŠćÜðøąđìý
ǰ ĔîÖúčŠöõĎöĉõćÙĂćđàĊ÷îïüÖĀÖĒúąǰ#*.45&$ǰđ×šćßöÜćîĒúąöĊÖćøÝĆïÙĎŠìćÜíčøÖĉÝđÖĉé×ċĚîĔî
ǰ ÜćîĒÿéÜÿĉîÙšćîćîćßćêĉĔîðøąđìýĕì÷

TCEB Strategies Plan 2014

)č>.�>/J6 �6@%�ē>%>%>�>!@Exhibitions Industry

®Ó�������ÙÍÊ�ÊÝÍÎÇÎÙÎÔÓØ�ÉÊÕÆ×ÙÒÊÓÙØ��ØÙ×ÆÙÊÌÎÈ�ÕÑÆÓ�ÎÓÈÑÚÉÊØ�

� §ÎÉØ�ËÔ×�ÓÊÜ�ÊÝÍÎÇÎÙÎÔÓØ�ÆÓÉ�Ù×ÆÉÊ�ØÍÔÜØ�ÙÔ�ÇÊ�ÍÔØÙÊÉ�ÎÓ�¹ÍÆÎÑÆÓÉ�

� ¸Ù×ÊÓÌÙÍÊÓØ�ÙÍÊ�ÈÔÚÓÙ×Þ�Ø�ÊÝÎØÙÎÓÌ�ÊÝÍÎÇÎÙÎÔÓØ�ÙÔ�ÇÊ�ÚÕÌ×ÆÉÊÉ�ÙÔ�ÇÊÈÔÒÊ�
� ÇÎÌÌÊ×�ØÍÔÜØ�

� §ÎÉØ�ËÔ×�ÒÊÌÆ�ÊÛÊÓÙØ�ÆÓÉ�ËÊØÙÎÛÆÑØ�ÙÔ�ÇÊ�ÍÔØÙÊÉ�ÎÓ�¹ÍÆÎÑÆÓÉ�

�´×ÌÆÓÎØÊØ�×ÔÆÉØÍÔÜØ�ÎÓ�ÍÎÌÍ�ÕÔÙÊÓÙÎÆÑ�ÈÔÚÓÙ×ÎÊØ�ÙÔ�×ÊÎÓËÔ×ÈÊ�¹ÍÆÎÑÆÓÉ�Ø�
� ÑÊÆÉÊ×ØÍÎÕ�ÕÔØÎÙÎÔÓ�ÆØ�ÙÍÊ�¦¸ª¦³�ÍÚÇ�ËÔ×�ÙÍÊ�ÊÝÍÎÇÎÙÎÔÓØ�ÎÓÉÚØÙ×Þ�

�©ÊÛÊÑÔÕØ�¨´³³ª¨¹�§ÚØÎÓÊØØ�ÈÆÒÕÆÎÌÓØ�ÙÔ�ÆÙÙ×ÆÈÙ�ÒÔ×Ê�ÇÚØÎÓÊØØ�
� Ù×ÆÛÊÑÑÊ×Ø�Ë×ÔÒ�¦¸ª¦³���ÆÓÉ�§®²¸¹ª¨�ÈÔÚÓÙ×ÎÊØ�ÙÔ�ÆÙÙÊÓÉ�ÊÝÍÎÇÎÙÎÔÓØ�
� ÎÓ�¹ÍÆÎÑÆÓÉ��ÆÓÉ�ÕÆ×ÙÎÈÎÕÆÙÊØ�ÎÓ�ÇÚØÎÓÊØØ�ÒÆÙÈÍÎÓÌ�ÔÕÕÔ×ÙÚÓÎÙÎÊØ�
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ĂšćÜĂĉÜ×šĂöĎúøć÷ÜćîĒñîĒöŠïìĂčêÿćĀÖøøöÖćøÝĆéðøąßčöĒúąÜćîĒÿéÜÿĉîÙšćîćîćßćêĉǰó�ý�ǰ
���������ǰ ēé÷ÿëćïĆîïĆèæĉêïøĉĀćøíčøÖĉÝýýĉîìøŤĒĀŠÜÝčāćúÜÖøèŤöĀćüĉì÷ćúĆ÷ǰ àċęÜÖĈĀîéǰ
đðŜćĀöć÷ÖćøĔĀšïøĉÖćø×ĂÜǰ ÿÿðî�ǰ ÙČĂÖćøđóĉęöøć÷ĕéšđ×šćðøąđìýĕì÷ǰ àċęÜëČĂđðŨîÖćøóĆçîćǰ
đýøþåÖĉÝñŠćîĂčêÿćĀÖøøöĕöàŤǰ ĒúąÿøšćÜýĆÖ÷õćóìćÜÖćøĒ×ŠÜ×ĆîĔîĂčêÿćĀÖøøöĕöàŤ×ĂÜĕì÷ǰ
ÿĎŠÖćøĒ×ŠÜ×ĆîĔîêúćéēúÖǰ òść÷ÿŠÜđÿøĉöêúćéĔîðøąđìýǰ ÝċÜÖĈĀîéđðŜćĀöć÷ĒúąêĆüßĊĚüĆéÖćøǰ
éĈđîĉîÜćîĔîðŘǰó�ý�ǰ����ǰéĆÜêŠĂĕðîĊĚ
ǰ ǰ �ǰđÖĉéÜćîĕöàŤøąéĆïðøąđìýǰĔîđöČĂÜĕöàŤàĉêĊĚǰÝĈîüîǰ�ǰÜćî
ǰ ǰ �ǰđÖĉéÜćîĒÿéÜÿĉîÙšćÿĈÙĆâǰÖøąÝć÷ÿĎŠõĎöĉõćÙǰÝĈîüîǰ�ǰÜćî
ǰ ǰ �ǰđÖĉéÜćîðøąßčöÿĆööîćĔîðøąđìýǰÝĈîüîǰ��ǰÜćî

ÿŠÜđÿøĉöÖćøìĈêúćéǰóĆçîćýĆÖ÷õćóǰĒúą÷ÖøąéĆïöćêøåćîÖćøÝĆéðøąßčöÿĆööîćĔîðøąđìýǰ
ĒúąĕöàŤàĉêĊĚǰĒñîÖĉÝÖøøöđóČęĂĔĀšïøøúčđðŜćĀöć÷×šćÜêšîǰöĊéĆÜîĊĚ
Ļǰ ēÙøÜÖćøÿŠÜđÿøĉöÖćøìĈêúćéđöČĂÜĕöàŤǰñŠćîÖćøìĈêúćéĒúąÖćøðøąßćÿĆöóĆîíŤǰĒúąĒÿéÜǰ
ǰ ýĆÖ÷õćó×ĂÜđöČĂÜñŠćîÖĉÝÖøøöđìøéēßüŤǰēøéēßüŤǰĒúąÖćøðøąßčöÖúčŠöĂčêÿćĀÖøøöǰđðŨîêšîǰĒúą
ǰ ÿŠÜđÿøĉöÖćø×ć÷đóČęĂÖøąêčšîÖćøÝĆéðøąßčöÿĆööîćĔîĕöàŤàĉêĊĚĔîøĎðĒïïÿČęĂðøąßćÿĆöóĆîíŤđðŨîøĎðđúŠö
Ļǰ ēÙøÜÖćøÿŠÜđÿøĉöóĆçîćĒúą÷ÖøąéĆïöćêøåćîĕöàŤàĉêĊĚéšćîÖćøðøąßčöĒúąîĉìøøýÖćøǰēé÷
ǰ ýċÖþćđÖèæŤǰöćêøåćîĕöàŤàĉêĊĚǰÖćøÿŠÜđÿøĉöĒúąĔĀšÙĈðøċÖþćđÖĊę÷üÖĆïÖćøóĆçîćēÙøÜÿøšćÜóČĚîåćîǰǰ
ǰ ×ĂÜĂčêÿćĀÖøøöĕöàŤ×ĂÜđöČĂÜǰĒúąÖćøÿøšćÜøąïïåćî×šĂöĎúéšćîĂčêÿćĀÖøøöĕöàŤøŠüöÖĆïǰ
ǰ đöČĂÜǰēé÷ĔĀšÿëćïĆîÖćøýċÖþćìšĂÜëĉęîđðŨîýĎî÷ŤÖúćÜ
Ļǰ ÿîĆïÿîčîÜćîĒÿéÜÿĉîÙšćĔîðøąđìýĕì÷ǰđóČęĂĔĀšđÖĉéÖćøÿøšćÜÜćîĒÿéÜÿĉîÙšćĔĀöŠėǰ	*/7&/5
ǰ
ǰ ÖćøÖøąÝć÷ÜćîĒÿéÜÿĉîÙšćìĊęðøąÿïÙüćöÿĈđøĘÝĕð÷ĆÜõĎöĉõćÙêŠćÜė×ĂÜðøąđìýǰ	$-0/&
ǰ
ǰ Öćø÷ÖøąéĆïÜćîĒÿéÜÿĉîÙšćǰ	6QHBEF
ǰĔĀšöĊöćêøåćîìĊęÿĎÜ×ċĚîǰ
Ļǰ øŠüööČĂÖĆïĀĂÖćøÙšćĒĀŠÜðøąđìýĕì÷ĔîÖćøÿŠÜđÿøĉöĔĀšđÖĉéÖćøÿøšćÜÜćîĒÿéÜÿĉîÙšćǰÖćøÝĆïÙĎŠ
ǰ íčøÖĉÝĒúąÜćîÿĆööîćìćÜüĉßćÖćøǰïøĉđüèÝĆÜĀüĆéÿĈÙĆâìĊęöĊóøöĒéîêĉéÖĆïðøąđìýđóČęĂîïšćîǰ
Ļǰ øŠüööČĂÖĆïÿöćÙöÖćøĒÿéÜÿĉîÙšćǰ	ĕì÷
ǰĔîÖćøĔĀšÙüćößŠü÷đĀúČĂđðŨîìĊęðøċÖþćĒÖŠõćÙøĆåǰ
ǰ ĒúąñĎšðøąÖĂïÖćøìĊęđÖĊę÷ü×šĂÜÖĆïÖćøÝĆéÜćîĒÿéÜÿĉîÙšćĔîêŠćÜÝĆÜĀüĆéǰđóČęĂđÿøĉöÙüćöøĎšǰĒúąǰ
ǰ ìĆÖþąđÖĊę÷üÖĆïÖćøìĈíčøÖĉÝéšćîÜćîĒÿéÜÿĉîÙšćǰēé÷ÝąöĊÖćøÿŠÜñĎšđßĊę÷üßćâìĊęöĊÙüćöøĎšǰÙüćöǰ
ǰ ßĈîćâĕð÷ĆÜóČĚîìĊęđðŜćĀöć÷

®Ó� ÑÎÓÊ� ÜÎÙÍ� ÙÍÊ� ÎÓÉÚØÙ×Þ�Ø� ²®¨ª� ©ÊÛÊÑÔÕÒÊÓÙ� ·ÔÆÉÒÆÕ� �������������
ÉÊÛÊÑÔÕÊÉ� ÎÓ�ÕÆ×ÙÓÊ×ØÍÎÕ�ÜÎÙÍ� ÙÍÊ� ¸ÆØÎÓ�¬×ÆÉÚÆÙÊ� ®ÓØÙÎÙÚÙÊ�ÔË�§ÚØÎÓÊØØ�
¦ÉÒÎÓÎØÙ×ÆÙÎÔÓ�ÔË�¨ÍÚÑÆÑÔÓÌÐÔ×Ó�ºÓÎÛÊ×ØÎÙÞ��¹¨ª§�Ø�ÈÔ×ÕÔ×ÆÙÊ�ÒÎØØÎÔÓ�ÎØ�
ÙÔ�ÎÓÈ×ÊÆØÊ�×ÊÛÊÓÚÊ�ÙÔ�ÙÍÊ�¹ÍÆÎ�ÊÈÔÓÔÒÞ�ÙÍ×ÔÚÌÍ�ÙÍÊ�²®¨ª�ÎÓÉÚØÙ×Þ��ÜÍÎÑÊ�
×ÊÛÛÎÓÌ� ÚÕ� ÙÍÊ� ÈÔÚÓÙ×Þ�Ø� ÈÔÒÕÊÙÎÙÎÛÊ� ÊÉÌÊ� ÎÓ� ÙÍÊ� ÌÑÔÇÆÑ�ÒÆ×ÐÊÙÕÑÆÈÊ��
¹¨ª§�Ø�©ÔÒÊØÙÎÈ�²®¨ª�ÉÊÕÆ×ÙÒÊÓÙØ��ÙÆ×ÌÊÙØ�ÆÓÉ�ÕÊ×ËÔ×ÒÆÓÈÊ�ÎÓÉÊÝÊØ�ËÔ×�
�����ÎÓÈÑÚÉÊ�
� � ��¨×ÊÆÙÎÔÓ�ÔË�ËÎÛÊ�ÓÆÙÎÔÓÆÑ�²®¨ª�ÊÛÊÓÙØ�ÎÓ�¹ÍÆÎÑÆÓÉ�Ø�²®¨ª�¨ÎÙÎÊØ�
� � ��ªÝÕÆÓØÎÔÓ�ÔË�ÓÎÓÊ�ÉÔÒÊØÙÎÈ�ÊÝÍÎÇÎÙÎÔÓØ�ÙÔ�×ÊÌÎÔÓÆÑ�¹ÍÆÎÑÆÓÉ�
� � ��¨×ÊÆÙÎÔÓ�ÔË����ÉÔÒÊØÙÎÈ�ØÊÒÎÓÆ×Ø�ÎÓ�¹ÍÆÎÑÆÓÉ�

¹ÍÊ�©ÔÒÊØÙÎÈ�²®¨ª�ÉÊÕÆ×ÙÒÊÓÙ�ÆÑØÔ�ÉÊÛÊÑÔÕØ�ÒÆ×ÐÊÙÎÓÌ�Õ×ÔÒÔÙÎÔÓ�ÆÈÙÎÛÎÙÎÊØ�
ÆÓÉ�ÈÆÕÆÇÎÑÎÙÞ�ÇÚÎÑÉÎÓÌ��ÆÓÉ�ÑÊÛÊ×ÆÌÊØ�ÙÍÊ�ÉÔÒÊØÙÎÈ�²®¨ª�ÎÓÉÚØÙ×Þ�ÆÓÉ�
²®¨ª�¨ÎÙÎÊØ�ØÙÆÓÉÆ×ÉØ��ÎÓÈÑÚÉÎÓÌ�

�²®¨ª�¨ÎÙÎÊØ�²Æ×ÐÊÙ�©ÊÛÊÑÔÕÒÊÓÙ�ÙÍ×ÔÚÌÍ�ÒÆ×ÐÊÙÎÓÌ�ÆÓÉ�µ·�ÎÓÎÙÎÆÙÎÛÊØ��
� ÎÓ�Ù×ÆÉÊØÍÔÜØ��×ÔÆÉØÍÔÜØ��ÆÓÉ�ÎÓÉÚØÙ×Þ�ÒÊÊÙÎÓÌØ��ÆØ�ÜÊÑÑ�ÆØ�ØÆÑÊØ�Õ×ÔÒÔÙÎÔÓ��
� ÛÎÆ�ÙÍÊ�ÕÚÇÑÎÈÆÙÎÔÓ�ÔË�ÙÍÊ�²®¨ª�¨ÎÙÞ�§×ÊÆÐ�ÇÔÔÐÑÊÙØ�

�²®¨ª�¨ÎÙÎÊØ�¸ÙÆÓÉÆ×ÉØ�ÆÓÉ�©ÊÛÊÑÔÕÒÊÓÙ�ÙÍ×ÔÚÌÍ�ÙÍÊ�ÎÉÊÓÙÎËÎÈÆÙÎÔÓ�ÔË�ÙÍÊ�
� ×ÊÖÚÎ×ÊÒÊÓÙØ�ËÔ×�²®¨ª�¨ÎÙÎÊØ��ÎÓË×ÆØÙ×ÚÈÙÚ×Ê�Õ×ÊÕÆ×ÆÙÎÔÓ�ÆÓÉ�ÉÊÛÊÑÔÕÒÊÓÙ��
� ÆÓÉ�ÕÆ×ÙÓÊ×ØÍÎÕØ�ÜÎÙÍ�ÑÔÈÆÑ�ÊÉÚÈÆÙÎÔÓ�ÎÓØÙÎÙÚÙÊØ�ËÔ×�ÙÍÊ�ÉÊÛÊÑÔÕÒÊÓÙ�ÔË�
� Æ�²®¨ª�¨ÎÙÎÊØ�ÉÆÙÆÇÆØÊ��

� ¸ÚÕÕÔ×ÙØ�ÉÔÒÊØÙÎÈ�ÊÝÍÎÇÎÙÎÔÓØ�ÙÍ×ÔÚÌÍ�ÎÓÛÊÓÙÎÔÓ�ÔË�ÓÊÜ�ØÍÔÜØ��ÈÑÔÓÎÓÌ�
� ÔË�ØÚÈÈÊØØËÚÑ�ØÍÔÜØ�ÙÔ�×ÊÌÎÔÓÆÑ�¹ÍÆÎÑÆÓÉ��ÆÓÉ�ÚÕÌ×ÆÉÎÓÌ�ÔË�ÊÝÎØÙÎÓÌ�
� ØÍÔÜØ�ÙÔ�ÒÊÊÙ�ÍÎÌÍÊ×�ØÙÆÓÉÆ×ÉØ��

� µÆ×ÙÎÈÎÕÆÙÊØ�ÜÎÙÍ�ÙÍÊ�¹ÍÆÎ�¨ÍÆÒÇÊ×�ÔË�¨ÔÒÒÊ×ÈÊ�ÙÔ�È×ÊÆÙÊ�ÆÓ�ÊÓÛÎ×ÔÓÒÊÓÙ�
� ÊÓÆÇÑÎÓÌ�ÙÍÊ�ÎÓÛÊÓÙÎÔÓ�ÔË�ÓÊÜ�ÉÔÒÊØÙÎÈ�ÊÝÍÎÇÎÙÎÔÓØ��Ë×ÚÎÙËÚÑ�ÇÚØÎÓÊØØ�
� ÒÆÙÈÍÎÓÌ��ÆÓÉ�ÎÓÉÚØÙ×Þ�ØÊÒÎÓÆ×Ø�ÊØÕÊÈÎÆÑÑÞ�ÎÓ�ÓÊÎÌÍÇÔÚ×ÎÓÌ�ÈÔÚÓÙ×ÎÊØ��

� ¯ÔÎÓ�ËÔ×ÈÊØ�ÜÎÙÍ�ÙÍÊ�¹ÍÆÎ�ªÝÍÎÇÎÙÎÔÓ�¦ØØÔÈÎÆÙÎÔÓ��¹ª¦��ÙÔ�Õ×ÔÛÎÉÊ�ÈÔÓØÚÑÙÆÓÈÞ�
� ËÔ×�ÙÍÊ�ÕÚÇÑÎÈ�ÆÓÉ�Õ×ÎÛÆÙÊ�ØÊÈÙÔ×�ÙÔ�Æ××ÆÓÌÊ�ÉÔÒÊØÙÎÈ�ÊÝÍÎÇÎÙÎÔÓØ�ÎÓ�
� ÚÕÈÔÚÓÙ×Þ�Æ×ÊÆØ��ÙÔÌÊÙÍÊ×�ÜÎÙÍ�ÊÖÚÎÕÕÎÓÌ�ÙÍÊÒ�ÜÎÙÍ�ÐÓÔÜÑÊÉÌÊ�ËÔ×�
� ÉÔÒÊØÙÎÈ�ÊÝÍÎÇÎÙÎÔÓØ�

TCEB Strategies Plan 2014

)č>.6Ē�I6/ñ-�>/!1> L%'/<I#4Domestic MICE industry
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òść÷óĆçîćýĆÖ÷õćóĂčêÿćĀÖøøöĕöàŤöĊĒñîÖćøéĈđîĉîÜćîìĆĚÜñúñúĉêĒúąñúúĆóíŤìĊęÿĂéÙúšĂÜÖĆïǰ
óĆîíÖĉÝĒúą÷čìíýćÿêøŤ×ĂÜòść÷ĄǰàċęÜöĊñúÖćøéĈđîĉîÜćîēé÷ÿøčðǰéĆÜîĊĚ

��ǰéšćîÖćøýċÖþćǰ
ēÙøÜÖćøĀúĆÖÿĎêøĕöàŤöćêøåćîÿćÖú
Ļǰ ÖćøêŠĂ÷ĂéēÙøÜÖćøĀúĆÖÿĎêøĕöàŤöćêøåćîÿćÖúÝćÖðŘǰ����ǰìĊęöĊÖćøúÜîćöÖĆïÿëćïĆîǰ
ǰ ĂčéöýċÖþćìĆęüðøąđìýĔîÖćøîĈĀîĆÜÿČĂĒúąÿČęĂðøąÖĂïÖćøđøĊ÷îÖćøÿĂîǰĶüĉßćÖćøÝĆéðøąßčöǰ
ǰ ĒúąîĉìøøýÖćøķǰĕðïøøÝčĔßšĔîÖćøđøĊ÷îÖćøÿĂîĒúšüÝĈîüîìĆĚÜÿĉĚîǰ��ǰĒĀŠÜǰēé÷×÷ć÷đðŜćĀöć÷
ǰ ĕð÷ĆÜÖúčŠöÿëćïĆîĂćßĊüýċÖþćìĆęüðøąđìýĕì÷ǰîĂÖÝćÖîĊĚ÷ĆÜöĊÖćøÿîĆïÿîčîüĉì÷ćÖøéšćîĕöàŤ
ǰ ìĆĚÜÝćÖÿÿðî�ǰĒúąÿöćÙöéšćîĕöàŤǰĔîÖćøĔĀšÙüćöøĎšĒÖŠîĆÖýċÖþćĒúąĂćÝćø÷ŤĔîÿëćïĆî
ǰ ĂčéöýċÖþćĔîðøąđìýĕì÷ǰêúĂéÝîÖćøđ×šćĕðøŠüöđðŨîÖøøöÖćøüĉóćÖþŤĀúĆÖÿĎêøéšćîĕöàŤĔî
ǰ ÿëćïĆîêŠćÜėǰđóČęĂñúĆÖéĆîĔĀšöĊÖćøđðŗéÖćøđøĊ÷îÖćøÿĂîéšćîĕöàŤìĊęđðŨîöćêøåćîêŠĂĕð

ēÙøÜÖćøĒúÖđðúĊę÷îÙüćöøŠüööČĂéšćîüĉßćÖćøîćîćßćêĉǰ	"DBEFNJDǰ&YDIBOHFǰ1SPHSBN

Ļǰ ÿÿðî�ǰöĊĒñîúÜîćöÙüćöøŠüööČĂÖĆïÿëćïĆîĂčéöýċÖþćĔîêŠćÜðøąđìýǰĒúąĀîŠü÷Üćîéšćî
ǰ ĕöàŤĔîêŠćÜðøąđìýǰĔîðøąđìýđðŜćĀöć÷ǰ�ǰðøąđìýǰÙČĂǰÝĊîǰĕêšĀüĆîǰĒúąâĊęðčśîǰđóČęĂÿŠÜđÿøĉö
ǰ ÙüćöøŠüööČĂøąĀüŠćÜÿëćïĆîĂčéöýċÖþć×ĂÜĕì÷ĒúąêŠćÜðøąđìýǰĔîÖćøĒúÖđðúĊę÷îÙüćö
ǰ øŠüööČĂøąĀüŠćÜÖĆîìĆĚÜĔîéšćîüĉßćÖćøĒúąïčÙúćÖøìćÜÖćøýċÖþćǰĒúąöĊĒñîîĈÙèąñĎšïøĉĀćø
ǰ ĒúąÙèćÝćø÷ŤñĎšÿĂîüĉßćìĊęđÖĊę÷ü×šĂÜÖĆïĕöàŤÝćÖöĀćüĉì÷ćúĆ÷ìĊęđ×šćøŠüöēÙøÜÖćøĀúĆÖÿĎêøĕöàŤ
ǰ öćêøåćîÿćÖúđéĉîìćÜĕðĒúÖđðúĊę÷îĒúą×÷ć÷ÙüćöøŠüööČĂÖĆïĀîŠü÷ÜćîóĆîíöĉêøǰèǰðøąđìý
ǰ ĕêšĀüĆîǰĒúąðøąđìýđÖćĀúĊǰÝĈîüîǰ��ǰìŠćî

ēÙøÜÖćøÝĆéÿĆööîćĀúĆÖÿĎêøđßĉÜðäĉïĆêĉÖćøéšćîÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ
	$PBDIǰUIFǰDPBDIFTǰGPSǰ.*$&ǰ*OEVTUSZ

Ļǰ ÜćîÿĆööîćđßĉÜðäĉïĆêĉÜćîđÿøĉöýĆÖ÷õćóĂćÝćø÷ŤñĎšÿĂîüĉßćĕöàŤĒïïđ×šö×šîǰēé÷đßĉâüĉì÷ćÖø
ǰ àċęÜđðŨîñĎšìøÜÙčèüčçĉÝćÖĂčêÿćĀÖøøöĕöàŤöćđðŨîñĎšïøø÷ć÷ǰđóČęĂĔĀšĂćÝćø÷Ťđ×šćĔÝđîČĚĂĀćĀúĆÖÿĎêø
ǰ ĕöàŤöćêøåćîÿćÖúìĊęóĆçîć×ċĚîĂ÷ŠćÜúċÖàċĚÜǰÿćöćøëîĈĕðëŠć÷ìĂéêŠĂĕéšĂ÷ŠćÜöĊðøąÿĉìíĉõćóǰ
ǰ ēé÷öĊÖĈĀîéÝĆé×ċĚîìĊęõĎđÖĘêǰĒúąÖìö�

TCEB Strategies Plan 2014

ēÙøÜÖćøóĆçîćÖøèĊýċÖþćéšćîĕöàŤǰı.*$&ǰ$BTFǰ#PPL
ÿÿðî�ǰøŠüööČĂÖĆïÙèąÖøøöÖćøóĆçîćĀúĆÖÿĎêøĕöàŤǰêŠĂ÷ĂéĂÜÙŤÙüćöøĎšéšćîĕöàŤĔîđßĉÜúċÖǰēé÷ǰ
ÝĆéìĈđðŨîÖøèĊýċÖþćéšćîĕöàŤ×ċĚîǰđóČęĂĔĀšÿëćïĆîĂčéöýċÖþćìĊęđ×šćøŠüöēÙøÜÖćøĀúĆÖÿĎêøĕöàŤöćêøåćîǰ
ÿćÖúÿćöćøëîĈĕðĔßšĔîÖćøđøĊ÷îÖćøÿĂîéšćîĕöàŤđßĉÜúċÖĕéšǰ ēé÷öĊđðŜćĀöć÷óĆçîćÖøèĊýċÖþćǰ
ĔîðŘîĊĚÝĈîüîǰĦǰÖøèĊýċÖþć

��ǰéšćîíčøÖĉÝ
ēÙøÜÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ&YIJCJUJPOǰ.BOBHFNFOUǰ%FHSFFǰ
ÿÿðî�ǰ ĕéšøĆïúĉ×ÿĉìíĉĝÝćÖÿöćÙöǰ 6'*ǰ àċęÜđðŨîÿöćóĆîíŤÿöćÙöíčøÖĉÝÖćøÝĆéÜćîĒÿéÜÿĉîÙšćēúÖǰ
êĆĚÜĂ÷ĎŠìĊęðøąđìýòøĆęÜđýÿǰĔîÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ&.%ǰĔîðøąđìýĕì÷ĒúąĔĀšĕì÷đðŨîýĎî÷ŤÖúćÜǰ
ÖćøýċÖþćĀúĆÖÿĎêøîĊĚĔîõćÙóČĚîđĂđßĊ÷ĒðàĉôŗÖǰđðŨîøą÷ąđüúćǰ�ǰðŘǰêĆĚÜĒêŠðŘǰ���������ǰđóČęĂóĆçîćǰ
ñĎšðøąÖĂïÖćøĔîĂčêÿćĀÖøøöÖćøÝĆéÜćîĒÿéÜÿĉîÙšć×ĂÜĕì÷ĔĀšöĊÙüćöøĎšđìĊ÷ïđìŠćöćêøåćîÿćÖú

ēÙøÜÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ*"1$0ǰ3FHJPOBMǰ4FNJOBS
ÿÿðî�ǰ ĕéšøĆïúĉ×ÿĉìíĉĝÝćÖÿöćÙöǰ *"1$0ǰǰàċęÜđðŨîÿöćÙöéšćîÖćøÝĆéÜćîðøąßčöĂ÷ŠćÜöČĂĂćßĊóǰ
îćîćßćêĉǰĔîÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ*"1$0ǰĔîðøąđìýĕì÷ĒúąĔĀšĕì÷đðŨîýĎî÷ŤÖúćÜÖćøýċÖþćǰ
ĀúĆÖÿĎêøîĊĚĔîõćÙóČĚîđĂđßĊ÷ĒðàĉôŗÖǰđðŨîøą÷ąđüúćǰ�ǰðŘǰêĆĚÜĒêŠðŘǰ���������ǰđóČęĂóĆçîćǰ
ñĎšðøąÖĂïÖćøĔîĂčêÿćĀÖøøöÖćøÝĆéðøąßčö×ĂÜĕì÷ĔĀšöĊÙüćöøĎšđìĊ÷ïđìŠćöćêøåćîÿćÖú

ēÙøÜÖćøÿîĆïÿîčîÜïðøąöćèéšćîÖćøýċÖþćĔĀšĒÖŠÿöćÙöìĊęđÖĊę÷ü×šĂÜÖĆïĂčêÿćĀÖøøöĕöàŤ
ÖćøÿîĆïÿîčîÿöćÙöÖćøĒÿéÜÿĉîÙšć	ĕì÷
ǰĒúąÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉ	ĕì÷
ǰĔîéšćîǰ
ÖćøóĆçîćïčÙúćÖø×ĂÜÿöćÙöĄǰĔîéšćîìĊęđðŨîìĆÖþąđÞóćąìćÜðøąÝĈðŘÜïðøąöćèǰ����

¹ÍÊ� ²®¨ª� ¨ÆÕÆÇÎÑÎÙÎÊØ� ©ÊÕÆ×ÙÒÊÓÙ� ÉÊÛÊÑÔÕØ� ØÙ×ÆÙÊÌÎÈ� ÕÑÆÓØ� ÙÔ� É×ÎÛÊ�
ÊËËÎÈÎÊÓÈÞ�ÆÓÉ�×ÊØÚÑÙØ�ÎÓ�ÑÎÓÊ�ÜÎÙÍ�ÎÙØ�ÒÎØØÎÔÓ�ÆÓÉ�ØÙ×ÆÙÊÌÎÊØ��ÜÍÎÈÍ�ÎÓÈÑÚÉÊ 

1. Education
²®¨ª�¨Ú××ÎÈÚÑÚÒ
«Ú×ÙÍÊ×�É×ÎÛÊØ�ÙÍÊ�ÉÊÛÊÑÔÕÒÊÓÙ�ÔË�ÙÍÊ�²®¨ª�¨Ú××ÎÈÚÑÚÒ�ÊØÙÆÇÑÎØÍÊÉ�ÎÓ������
ÇÞ�ÒÆÐÎÓÌ�ÚØÊ�ÔË� ÙÍÊ�²®¨ª�ÈÔÚ×ØÊ�ÇÔÔÐ�ÜÎÙÍ����ÊÉÚÈÆÙÎÔÓÆÑ� ÎÓØÙÎÙÚÙÊØ�
ÙÍ×ÔÚÌÍÔÚÙ�ÙÍÊ�ÈÔÚÓÙ×Þ��ÆØ�ÜÊÑÑ�ÆØ�ÆÉÉÎÙÎÔÓÆÑ�ÛÔÈÆÙÎÔÓÆÑ�ÎÓØÙÎÙÚÙÊØ�ÓÆÙÎÔÓÜÎÉÊ��
¹¨ª§� ÆÑØÔ� ØÕÔÓØÔ×Ø� ²®¨ª� ÑÊÈÙÚ×Ê×Ø� ÆÓÉ� ²®¨ª� ÆØØÔÈÎÆÙÎÔÓØ� ÙÔ� Õ×ÔÛÎÉÊ�
ÛÆÑÚÆÇÑÊ� ÎÓØÎÌÍÙØ� ËÔ×� ÇÔÙÍ� ØÙÚÉÊÓÙØ� ÆÓÉ� ÙÊÆÈÍÊ×Ø� ÆØ� ÜÊÑÑ� ÆØ� ÙÔ� ×ÊÛÎÊÜ�
ÈÚ××ÎÈÚÑÚÒ�ÎÓ�ÚÓÎÛÊ×ØÎÙÎÊØ�ÆÓÉ�ÛÔÈÆÙÎÔÓÆÑ�ÈÔÑÑÊÌÊØ�

²®¨ª�¦ÈÆÉÊÒÎÈ�ªÝÈÍÆÓÌÊ�µ×ÔÌ×ÆÒ
¹¨ª§�ÈÔÓÙÎÓÚÊØ�ÙÔ�ØÎÌÓ�ÆÌ×ÊÊÒÊÓÙØ�ÜÎÙÍ�ÊÉÚÈÆÙÎÔÓÆÑ�ÎÓØÙÎÙÚÙÊØ�ÆÓÉ�²®¨ª�
×ÊÑÆÙÊÉ�ÆÌÊÓÈÎÊØ� ÎÓ� ÙÍ×ÊÊ�ÙÆ×ÌÊÙ�ÈÔÚÓÙ×ÎÊØ� ÎÓÈÑÚÉÎÓÌ�¨ÍÎÓÆ��¹ÆÎÜÆÓ��ÆÓÉ�
¯ÆÕÆÓ��ÆÎÒÊÉ�ÆÙ�ÑÊÛÊ×ÆÌÎÓÌ�ÕÆ×ÙÓÊ×ØÍÎÕØ�ÎÓ�ØÙ×ÆÙÊÌÎÈ�ÊÝÈÍÆÓÌÊ�Õ×ÔÌ×ÆÒØ�
×ÆÓÌÎÓÌ�Ë×ÔÒ�ÐÓÔÜÑÊÉÌÊ�ØÍÆ×ÎÓÌ�ÙÔ�ÕÊ×ØÔÓÓÊÑ�ÊÝÈÍÆÓÌÊ��¹ÍÊ�ÉÊÕÆ×ÙÒÊÓÙ�ÆÑØÔ�
ÕÑÆÓØ�ÙÔ�Ç×ÎÓÌ����²®¨ª�¨Ú××ÎÈÚÑÚÒ�ÙÊÆÈÍÊ×Ø�ÎÓ�ÙÍÊ�ÕÆ×ÙÎÈÎÕÆÙÎÓÌ�ÎÓØÙÎÙÚÙÊØ�
ÙÔ�ÒÊÊÙ�ÆÓÉ�ÈÔÑÑÆÇÔ×ÆÙÊ�ÜÎÙÍ�²®¨ª�ÆÑÑÎÊØ�ÎÓ�¹ÆÎÜÆÓ�ÆÓÉ�¸ÔÚÙÍ�°Ô×ÊÆ��

¨ÔÆÈÍ�ÙÍÊ�¨ÔÆÈÍÊØ�ËÔ×�ÙÍÊ�²®¨ª�®ÓÉÚØÙ×Þ
¹ÍÊ�ÎÓÙÊÓØÎÛÊ�Ù×ÆÎÓÎÓÌ�Õ×ÔÌ×ÆÒ�ÎØ�Æ�ÜÔ×ÐØÍÔÕ�Õ×ÔÛÎÉÊÉ�ÙÔ�ÎÓØÙ×ÚÈÙÔ×Ø�ÔË�
²®¨ª�����ÕÆ×ÙÎÈÎÕÆÙÎÓÌ�ÊÉÚÈÆÙÎÔÓÆÑ�ÎÓØÙÎÙÚÙÊØ��¯ÔÎÓÎÓÌ�ÎÓØÙ×ÚÈÙÔ×Ø�ÜÎÑÑ�ÇÊ�
Ù×ÆÎÓÊÉ�ÔÓ�ÙÊÆÈÍÎÓÌ�ÙÊÈÍÓÎÖÚÊØ�Ë×ÔÒ�ÐÊÞ�ËÎÌÚ×ÊØ�ÎÓ�ÙÍÊ�²®¨ª�ÎÓÉÚØÙ×Þ�ÎÓ�
Ô×ÉÊ×�ÙÔ�ÇÊ�ÆÇÑÊ�ÙÔ�ÙÊÆÈÍ�²®¨ª�ØÚÇÏÊÈÙØ�ÜÎÙÍ�ËÚÑÑ�ÊËËÎÈÎÊÓÈÞ��ÇÔÙÍ�ÎÓ�ÙÊ×ÒØ�
ÔË�²®¨ª�ÐÓÔÜÑÊÉÌÊ�ÆÓÉ�ÈÆØÊ�ØÙÚÉÎÊØ��¹ÍÊØÊ�ØÊØØÎÔÓØ�Æ×Ê�ÍÊÑÉ�ÎÓ�§ÆÓÌÐÔÐ�
ÆÓÉ�µÍÚÐÊÙ�

²®¨ª�¨ÆØÊÇÔÔÐ
¹¨ª§�ÆÑÔÓÌ�ÜÎÙÍ�ÙÍÊ�²®¨ª�¨Ú××ÎÈÚÑÚÒ�¼Ô×ÐÎÓÌ�¨ÔÒÒÎÙÙÊÊ�ØÙÊÕØ�ËÔ×ÜÆ×É�ÙÔ�
ÉÊÛÊÑÔÕ�Æ�ÈÔÒÕÎÑÆÙÎÔÓ�ÔË�ØÚÈÈÊØØ�ØÙÔ×ÎÊØ�ÜÎÙÍÎÓ�ÙÍÊ�²®¨ª�ÎÓÉÚØÙ×Þ�ÚÓÉÊ×�ÙÍÊ�
²®¨ª�¨ÆØÊÇÔÔÐ�ÎÓÎÙÎÆÙÎÛÊ��ÜÍÎÈÍ�ÜÎÑÑ�ÇÊ�ÌÎÛÊÓ�ÙÔ�ÕÆ×ÙÎÈÎÕÆÙÎÓÌ�ÊÉÚÈÆÙÎÔÓ�
ÎÓØÙÎÙÚÙÊØ�� ¹ÍÎØ� ÞÊÆ×�� ÙÍÊ� ÉÊÕÆ×ÙÒÊÓÙ� ÙÆ×ÌÊÙÊÉ� ÙÍÊ� ÉÊÛÊÑÔÕÒÊÓÙ� ÔË� ËÎÛÊ�
ÈÆØÊ�ØÙÚÉÎÊØ�

2. Trade Education
ªÝÍÎÇÎÙÎÔÓ�²ÆÓÆÌÊÒÊÓÙ�©ÊÌ×ÊÊ�
®Ó�¹ÍÆÎÑÆÓÉ��ÙÍÊ�ª²©�ÈÔÚ×ØÊ�ÎØ�ÊÓÉÔ×ØÊÉ�ÇÞ�º«®���ÙÍÊ�¬ÑÔÇÆÑ�¦ØØÔÈÎÆÙÎÔÓ�
ÔË�ÙÍÊ�ªÝÍÎÇÎÙÎÔÓ�®ÓÉÚØÙ×Þ��ÜÎÙÍ�ÎÙØ�ÍÊÆÉÖÚÆ×ÙÊ×Ø�ÎÓ�«×ÆÓÈÊ��¹ÍÊ�ÙÍ×ÊÊ�ÞÊÆ×�
������������ ÈÔÔÕÊ×ÆÙÎÔÓ� ÍÊÑÕØ� ÓÔÙ� ÔÓÑÞ� ÊÓÆÇÑÊ� ¹ÍÆÎÑÆÓÉ� ÆØ� ÙÍÊ� ²®¨ª�
ÊÉÚÈÆÙÎÔÓ�ÍÚÇ�ÎÓ�¦ØÎÆ�µÆÈÎËÎÈ��ÇÚÙ�ÆÑØÔ�É×ÎÛÊØ�¹ÍÆÎ�ÊÝÍÎÇÎÙÎÔÓ�ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø�
ÜÎÙÍ�ÎÓ�ÉÊÕÙÍ�ÎÓÉÚØÙ×Þ�Ù×ÆÎÓÎÓÌ�

®¦µ¨´�·ÊÌÎÔÓÆÑ�¸ÊÒÎÓÆ×
¹ÍÆÎÑÆÓÉ� ÎØ� ÙÍÊ� ÊÝÈÑÚØÎÛÊ�ÍÔØÙ� ËÔ×� ÙÍÊ� ®¦µ¨´�·ÊÌÎÔÓÆÑ� ¸ÊÒÎÓÆ×�ÇÞ� ÙÍÊ�
®ÓÙÊ×ÓÆÙÎÔÓÆÑ� ¦ØØÔÈÎÆÙÎÔÓ� ÔË� µ×ÔËÊØØÎÔÓÆÑ� ¨ÔÓÌ×ÊØØ� ´×ÌÆÓÎØÊ×Ø�� ¹ÍÎØ�
Õ×ÊØÊÓÙØ�Æ�ÌÔÑÉÊÓ�ÔÕÕÔ×ÙÚÓÎÙÞ�ËÔ×�ÎÓÉÚØÙ×Þ�ÈÔÑÑÊÆÌÚÊØ�Ë×ÔÒ�Æ×ÔÚÓÉ�¦ØÎÆ�
µÆÈÎËÎÈ�ÙÔ�ÔÇÙÆÎÓ�ÎÓÙÊ×ÓÆÙÎÔÓÆÑÑÞ�×ÊÈÔÌÓÎßÊÉ�ÆÈÈ×ÊÉÎÙÆÙÎÔÓ�ÎÓ�ÙÍÎØ�ËÎÊÑÉ�ÔË�
ÊÝÕÊ×ÙÎØÊ��Ë×ÔÒ�����������

ªÉÚÈÆÙÎÔÓ�ÆÓÉ�¹×ÆÎÓÎÓÌ�¬×ÆÓÙØ�ËÔ×�²®¨ª�ÆØØÔÈÎÆÙÎÔÓØ
­ÚÒÆÓ�×ÊØÔÚ×ÈÊ�ÉÊÛÊÑÔÕÒÊÓÙ�ØÚÕÕÔ×Ù�ËÔ×�ÙÍÊ�¹ÍÆÎ�ªÝÍÎÇÎÙÎÔÓ�¦ØØÔÈÎÆÙÎÔÓ�
�¹ª¦�� ÆÓÉ� ÙÍÊ� ¹ÍÆÎÑÆÓÉ� ®ÓÈÊÓÙÎÛÊ� ÆÓÉ� ¨ÔÓÛÊÓÙÎÔÓ� ¦ØØÔÈÎÆÙÎÔÓ� �¹®¨¦��
ÉÚ×ÎÓÌ�ÙÍÊ������ËÎØÈÆÑ�ÞÊÆ×�

)č>.*=�%>4=�.,>*9D!6>7�//-M-�ĖMICE Capabilities Department
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òść÷óĆçîćýĆÖ÷õćóĂčêÿćĀÖøøöĕöàŤöĊĒñîÖćøéĈđîĉîÜćîìĆĚÜñúñúĉêĒúąñúúĆóíŤìĊęÿĂéÙúšĂÜÖĆïǰ
óĆîíÖĉÝĒúą÷čìíýćÿêøŤ×ĂÜòść÷ĄǰàċęÜöĊñúÖćøéĈđîĉîÜćîēé÷ÿøčðǰéĆÜîĊĚ

��ǰéšćîÖćøýċÖþćǰ
ēÙøÜÖćøĀúĆÖÿĎêøĕöàŤöćêøåćîÿćÖú
Ļǰ ÖćøêŠĂ÷ĂéēÙøÜÖćøĀúĆÖÿĎêøĕöàŤöćêøåćîÿćÖúÝćÖðŘǰ����ǰìĊęöĊÖćøúÜîćöÖĆïÿëćïĆîǰ
ǰ ĂčéöýċÖþćìĆęüðøąđìýĔîÖćøîĈĀîĆÜÿČĂĒúąÿČęĂðøąÖĂïÖćøđøĊ÷îÖćøÿĂîǰĶüĉßćÖćøÝĆéðøąßčöǰ
ǰ ĒúąîĉìøøýÖćøķǰĕðïøøÝčĔßšĔîÖćøđøĊ÷îÖćøÿĂîĒúšüÝĈîüîìĆĚÜÿĉĚîǰ��ǰĒĀŠÜǰēé÷×÷ć÷đðŜćĀöć÷
ǰ ĕð÷ĆÜÖúčŠöÿëćïĆîĂćßĊüýċÖþćìĆęüðøąđìýĕì÷ǰîĂÖÝćÖîĊĚ÷ĆÜöĊÖćøÿîĆïÿîčîüĉì÷ćÖøéšćîĕöàŤ
ǰ ìĆĚÜÝćÖÿÿðî�ǰĒúąÿöćÙöéšćîĕöàŤǰĔîÖćøĔĀšÙüćöøĎšĒÖŠîĆÖýċÖþćĒúąĂćÝćø÷ŤĔîÿëćïĆî
ǰ ĂčéöýċÖþćĔîðøąđìýĕì÷ǰêúĂéÝîÖćøđ×šćĕðøŠüöđðŨîÖøøöÖćøüĉóćÖþŤĀúĆÖÿĎêøéšćîĕöàŤĔî
ǰ ÿëćïĆîêŠćÜėǰđóČęĂñúĆÖéĆîĔĀšöĊÖćøđðŗéÖćøđøĊ÷îÖćøÿĂîéšćîĕöàŤìĊęđðŨîöćêøåćîêŠĂĕð

ēÙøÜÖćøĒúÖđðúĊę÷îÙüćöøŠüööČĂéšćîüĉßćÖćøîćîćßćêĉǰ	"DBEFNJDǰ&YDIBOHFǰ1SPHSBN

Ļǰ ÿÿðî�ǰöĊĒñîúÜîćöÙüćöøŠüööČĂÖĆïÿëćïĆîĂčéöýċÖþćĔîêŠćÜðøąđìýǰĒúąĀîŠü÷Üćîéšćî
ǰ ĕöàŤĔîêŠćÜðøąđìýǰĔîðøąđìýđðŜćĀöć÷ǰ�ǰðøąđìýǰÙČĂǰÝĊîǰĕêšĀüĆîǰĒúąâĊęðčśîǰđóČęĂÿŠÜđÿøĉö
ǰ ÙüćöøŠüööČĂøąĀüŠćÜÿëćïĆîĂčéöýċÖþć×ĂÜĕì÷ĒúąêŠćÜðøąđìýǰĔîÖćøĒúÖđðúĊę÷îÙüćö
ǰ øŠüööČĂøąĀüŠćÜÖĆîìĆĚÜĔîéšćîüĉßćÖćøĒúąïčÙúćÖøìćÜÖćøýċÖþćǰĒúąöĊĒñîîĈÙèąñĎšïøĉĀćø
ǰ ĒúąÙèćÝćø÷ŤñĎšÿĂîüĉßćìĊęđÖĊę÷ü×šĂÜÖĆïĕöàŤÝćÖöĀćüĉì÷ćúĆ÷ìĊęđ×šćøŠüöēÙøÜÖćøĀúĆÖÿĎêøĕöàŤ
ǰ öćêøåćîÿćÖúđéĉîìćÜĕðĒúÖđðúĊę÷îĒúą×÷ć÷ÙüćöøŠüööČĂÖĆïĀîŠü÷ÜćîóĆîíöĉêøǰèǰðøąđìý
ǰ ĕêšĀüĆîǰĒúąðøąđìýđÖćĀúĊǰÝĈîüîǰ��ǰìŠćî

ēÙøÜÖćøÝĆéÿĆööîćĀúĆÖÿĎêøđßĉÜðäĉïĆêĉÖćøéšćîÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ
	$PBDIǰUIFǰDPBDIFTǰGPSǰ.*$&ǰ*OEVTUSZ

Ļǰ ÜćîÿĆööîćđßĉÜðäĉïĆêĉÜćîđÿøĉöýĆÖ÷õćóĂćÝćø÷ŤñĎšÿĂîüĉßćĕöàŤĒïïđ×šö×šîǰēé÷đßĉâüĉì÷ćÖø
ǰ àċęÜđðŨîñĎšìøÜÙčèüčçĉÝćÖĂčêÿćĀÖøøöĕöàŤöćđðŨîñĎšïøø÷ć÷ǰđóČęĂĔĀšĂćÝćø÷Ťđ×šćĔÝđîČĚĂĀćĀúĆÖÿĎêø
ǰ ĕöàŤöćêøåćîÿćÖúìĊęóĆçîć×ċĚîĂ÷ŠćÜúċÖàċĚÜǰÿćöćøëîĈĕðëŠć÷ìĂéêŠĂĕéšĂ÷ŠćÜöĊðøąÿĉìíĉõćóǰ
ǰ ēé÷öĊÖĈĀîéÝĆé×ċĚîìĊęõĎđÖĘêǰĒúąÖìö�

ēÙøÜÖćøóĆçîćÖøèĊýċÖþćéšćîĕöàŤǰı.*$&ǰ$BTFǰ#PPL
ÿÿðî�ǰøŠüööČĂÖĆïÙèąÖøøöÖćøóĆçîćĀúĆÖÿĎêøĕöàŤǰêŠĂ÷ĂéĂÜÙŤÙüćöøĎšéšćîĕöàŤĔîđßĉÜúċÖǰēé÷ǰ
ÝĆéìĈđðŨîÖøèĊýċÖþćéšćîĕöàŤ×ċĚîǰđóČęĂĔĀšÿëćïĆîĂčéöýċÖþćìĊęđ×šćøŠüöēÙøÜÖćøĀúĆÖÿĎêøĕöàŤöćêøåćîǰ
ÿćÖúÿćöćøëîĈĕðĔßšĔîÖćøđøĊ÷îÖćøÿĂîéšćîĕöàŤđßĉÜúċÖĕéšǰ ēé÷öĊđðŜćĀöć÷óĆçîćÖøèĊýċÖþćǰ
ĔîðŘîĊĚÝĈîüîǰ�ǰÖøèĊýċÖþć

��ǰéšćîíčøÖĉÝ
ēÙøÜÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ&YIJCJUJPOǰ.BOBHFNFOUǰ%FHSFFǰ
ÿÿðî�ǰ ĕéšøĆïúĉ×ÿĉìíĉĝÝćÖÿöćÙöǰ 6'*ǰ àċęÜđðŨîÿöćóĆîíŤÿöćÙöíčøÖĉÝÖćøÝĆéÜćîĒÿéÜÿĉîÙšćēúÖǰ
êĆĚÜĂ÷ĎŠìĊęðøąđìýòøĆęÜđýÿǰĔîÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ&.%ǰĔîðøąđìýĕì÷ĒúąĔĀšĕì÷đðŨîýĎî÷ŤÖúćÜǰ
ÖćøýċÖþćĀúĆÖÿĎêøîĊĚĔîõćÙóČĚîđĂđßĊ÷ĒðàĉôŗÖǰđðŨîøą÷ąđüúćǰ�ǰðŘǰêĆĚÜĒêŠðŘǰ���������ǰđóČęĂóĆçîćǰ
ñĎšðøąÖĂïÖćøĔîĂčêÿćĀÖøøöÖćøÝĆéÜćîĒÿéÜÿĉîÙšć×ĂÜĕì÷ĔĀšöĊÙüćöøĎšđìĊ÷ïđìŠćöćêøåćîÿćÖú

ēÙøÜÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ*"1$0ǰ3FHJPOBMǰ4FNJOBS
ÿÿðî�ǰ ĕéšøĆïúĉ×ÿĉìíĉĝÝćÖÿöćÙöǰ *"1$0ǰǰàċęÜđðŨîÿöćÙöéšćîÖćøÝĆéÜćîðøąßčöĂ÷ŠćÜöČĂĂćßĊóǰ
îćîćßćêĉǰĔîÖćøÝĆéÿĆööîćĀúĆÖÿĎêøǰ*"1$0ǰĔîðøąđìýĕì÷ĒúąĔĀšĕì÷đðŨîýĎî÷ŤÖúćÜÖćøýċÖþćǰ
ĀúĆÖÿĎêøîĊĚĔîõćÙóČĚîđĂđßĊ÷ĒðàĉôŗÖǰđðŨîøą÷ąđüúćǰ�ǰðŘǰêĆĚÜĒêŠðŘǰ���������ǰđóČęĂóĆçîćǰ
ñĎšðøąÖĂïÖćøĔîĂčêÿćĀÖøøöÖćøÝĆéðøąßčö×ĂÜĕì÷ĔĀšöĊÙüćöøĎšđìĊ÷ïđìŠćöćêøåćîÿćÖú

ēÙøÜÖćøÿîĆïÿîčîÜïðøąöćèéšćîÖćøýċÖþćĔĀšĒÖŠÿöćÙöìĊęđÖĊę÷ü×šĂÜÖĆïĂčêÿćĀÖøøöĕöàŤ
ÖćøÿîĆïÿîčîÿöćÙöÖćøĒÿéÜÿĉîÙšć	ĕì÷
ǰĒúąÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉ	ĕì÷
ǰĔîéšćîǰ
ÖćøóĆçîćïčÙúćÖø×ĂÜÿöćÙöĄǰĔîéšćîìĊęđðŨîìĆÖþąđÞóćąìćÜðøąÝĈðŘÜïðøąöćèǰ����

¹ÍÊ� ²®¨ª� ¨ÆÕÆÇÎÑÎÙÎÊØ� ©ÊÕÆ×ÙÒÊÓÙ� ÉÊÛÊÑÔÕØ� ØÙ×ÆÙÊÌÎÈ� ÕÑÆÓØ� ÙÔ� É×ÎÛÊ�
ÊËËÎÈÎÊÓÈÞ�ÆÓÉ�×ÊØÚÑÙØ�ÎÓ�ÑÎÓÊ�ÜÎÙÍ�ÎÙØ�ÒÎØØÎÔÓ�ÆÓÉ�ØÙ×ÆÙÊÌÎÊØ��ÜÍÎÈÍ�ÎÓÈÑÚÉÊ 

1. Education
²®¨ª�¨Ú××ÎÈÚÑÚÒ
«Ú×ÙÍÊ×�É×ÎÛÊØ�ÙÍÊ�ÉÊÛÊÑÔÕÒÊÓÙ�ÔË�ÙÍÊ�²®¨ª�¨Ú××ÎÈÚÑÚÒ�ÊØÙÆÇÑÎØÍÊÉ�ÎÓ������
ÇÞ�ÒÆÐÎÓÌ�ÚØÊ�ÔË� ÙÍÊ�²®¨ª�ÈÔÚ×ØÊ�ÇÔÔÐ�ÜÎÙÍ����ÊÉÚÈÆÙÎÔÓÆÑ� ÎÓØÙÎÙÚÙÊØ�
ÙÍ×ÔÚÌÍÔÚÙ�ÙÍÊ�ÈÔÚÓÙ×Þ��ÆØ�ÜÊÑÑ�ÆØ�ÆÉÉÎÙÎÔÓÆÑ�ÛÔÈÆÙÎÔÓÆÑ�ÎÓØÙÎÙÚÙÊØ�ÓÆÙÎÔÓÜÎÉÊ��
¹¨ª§� ÆÑØÔ� ØÕÔÓØÔ×Ø� ²®¨ª� ÑÊÈÙÚ×Ê×Ø� ÆÓÉ� ²®¨ª� ÆØØÔÈÎÆÙÎÔÓØ� ÙÔ� Õ×ÔÛÎÉÊ�
ÛÆÑÚÆÇÑÊ� ÎÓØÎÌÍÙØ� ËÔ×� ÇÔÙÍ� ØÙÚÉÊÓÙØ� ÆÓÉ� ÙÊÆÈÍÊ×Ø� ÆØ� ÜÊÑÑ� ÆØ� ÙÔ� ×ÊÛÎÊÜ�
ÈÚ××ÎÈÚÑÚÒ�ÎÓ�ÚÓÎÛÊ×ØÎÙÎÊØ�ÆÓÉ�ÛÔÈÆÙÎÔÓÆÑ�ÈÔÑÑÊÌÊØ�

²®¨ª�¦ÈÆÉÊÒÎÈ�ªÝÈÍÆÓÌÊ�µ×ÔÌ×ÆÒ
¹¨ª§�ÈÔÓÙÎÓÚÊØ�ÙÔ�ØÎÌÓ�ÆÌ×ÊÊÒÊÓÙØ�ÜÎÙÍ�ÊÉÚÈÆÙÎÔÓÆÑ�ÎÓØÙÎÙÚÙÊØ�ÆÓÉ�²®¨ª�
×ÊÑÆÙÊÉ�ÆÌÊÓÈÎÊØ� ÎÓ� ÙÍ×ÊÊ�ÙÆ×ÌÊÙ�ÈÔÚÓÙ×ÎÊØ� ÎÓÈÑÚÉÎÓÌ�¨ÍÎÓÆ��¹ÆÎÜÆÓ��ÆÓÉ�
¯ÆÕÆÓ��ÆÎÒÊÉ�ÆÙ�ÑÊÛÊ×ÆÌÎÓÌ�ÕÆ×ÙÓÊ×ØÍÎÕØ�ÎÓ�ØÙ×ÆÙÊÌÎÈ�ÊÝÈÍÆÓÌÊ�Õ×ÔÌ×ÆÒØ�
×ÆÓÌÎÓÌ�Ë×ÔÒ�ÐÓÔÜÑÊÉÌÊ�ØÍÆ×ÎÓÌ�ÙÔ�ÕÊ×ØÔÓÓÊÑ�ÊÝÈÍÆÓÌÊ��¹ÍÊ�ÉÊÕÆ×ÙÒÊÓÙ�ÆÑØÔ�
ÕÑÆÓØ�ÙÔ�Ç×ÎÓÌ����²®¨ª�¨Ú××ÎÈÚÑÚÒ�ÙÊÆÈÍÊ×Ø�ÎÓ�ÙÍÊ�ÕÆ×ÙÎÈÎÕÆÙÎÓÌ�ÎÓØÙÎÙÚÙÊØ�
ÙÔ�ÒÊÊÙ�ÆÓÉ�ÈÔÑÑÆÇÔ×ÆÙÊ�ÜÎÙÍ�²®¨ª�ÆÑÑÎÊØ�ÎÓ�¹ÆÎÜÆÓ�ÆÓÉ�¸ÔÚÙÍ�°Ô×ÊÆ��

¨ÔÆÈÍ�ÙÍÊ�¨ÔÆÈÍÊØ�ËÔ×�ÙÍÊ�²®¨ª�®ÓÉÚØÙ×Þ
¹ÍÊ�ÎÓÙÊÓØÎÛÊ�Ù×ÆÎÓÎÓÌ�Õ×ÔÌ×ÆÒ�ÎØ�Æ�ÜÔ×ÐØÍÔÕ�Õ×ÔÛÎÉÊÉ�ÙÔ�ÎÓØÙ×ÚÈÙÔ×Ø�ÔË�
²®¨ª�����ÕÆ×ÙÎÈÎÕÆÙÎÓÌ�ÊÉÚÈÆÙÎÔÓÆÑ�ÎÓØÙÎÙÚÙÊØ��¯ÔÎÓÎÓÌ�ÎÓØÙ×ÚÈÙÔ×Ø�ÜÎÑÑ�ÇÊ�
Ù×ÆÎÓÊÉ�ÔÓ�ÙÊÆÈÍÎÓÌ�ÙÊÈÍÓÎÖÚÊØ�Ë×ÔÒ�ÐÊÞ�ËÎÌÚ×ÊØ�ÎÓ�ÙÍÊ�²®¨ª�ÎÓÉÚØÙ×Þ�ÎÓ�
Ô×ÉÊ×�ÙÔ�ÇÊ�ÆÇÑÊ�ÙÔ�ÙÊÆÈÍ�²®¨ª�ØÚÇÏÊÈÙØ�ÜÎÙÍ�ËÚÑÑ�ÊËËÎÈÎÊÓÈÞ��ÇÔÙÍ�ÎÓ�ÙÊ×ÒØ�
ÔË�²®¨ª�ÐÓÔÜÑÊÉÌÊ�ÆÓÉ�ÈÆØÊ�ØÙÚÉÎÊØ��¹ÍÊØÊ�ØÊØØÎÔÓØ�Æ×Ê�ÍÊÑÉ�ÎÓ�§ÆÓÌÐÔÐ�
ÆÓÉ�µÍÚÐÊÙ�

²®¨ª�¨ÆØÊÇÔÔÐ
¹¨ª§�ÆÑÔÓÌ�ÜÎÙÍ�ÙÍÊ�²®¨ª�¨Ú××ÎÈÚÑÚÒ�¼Ô×ÐÎÓÌ�¨ÔÒÒÎÙÙÊÊ�ØÙÊÕØ�ËÔ×ÜÆ×É�ÙÔ�
ÉÊÛÊÑÔÕ�Æ�ÈÔÒÕÎÑÆÙÎÔÓ�ÔË�ØÚÈÈÊØØ�ØÙÔ×ÎÊØ�ÜÎÙÍÎÓ�ÙÍÊ�²®¨ª�ÎÓÉÚØÙ×Þ�ÚÓÉÊ×�ÙÍÊ�
²®¨ª�¨ÆØÊÇÔÔÐ�ÎÓÎÙÎÆÙÎÛÊ��ÜÍÎÈÍ�ÜÎÑÑ�ÇÊ�ÌÎÛÊÓ�ÙÔ�ÕÆ×ÙÎÈÎÕÆÙÎÓÌ�ÊÉÚÈÆÙÎÔÓ�
ÎÓØÙÎÙÚÙÊØ�� ¹ÍÎØ� ÞÊÆ×�� ÙÍÊ� ÉÊÕÆ×ÙÒÊÓÙ� ÙÆ×ÌÊÙÊÉ� ÙÍÊ� ÉÊÛÊÑÔÕÒÊÓÙ� ÔË� ËÎÛÊ�
ÈÆØÊ�ØÙÚÉÎÊØ�

2. Trade Education
ªÝÍÎÇÎÙÎÔÓ�²ÆÓÆÌÊÒÊÓÙ�©ÊÌ×ÊÊ�
®Ó�¹ÍÆÎÑÆÓÉ��ÙÍÊ�ª²©�ÈÔÚ×ØÊ�ÎØ�ÊÓÉÔ×ØÊÉ�ÇÞ�º«®���ÙÍÊ�¬ÑÔÇÆÑ�¦ØØÔÈÎÆÙÎÔÓ�
ÔË�ÙÍÊ�ªÝÍÎÇÎÙÎÔÓ�®ÓÉÚØÙ×Þ��ÜÎÙÍ�ÎÙØ�ÍÊÆÉÖÚÆ×ÙÊ×Ø�ÎÓ�«×ÆÓÈÊ��¹ÍÊ�ÙÍ×ÊÊ�ÞÊÆ×�
������������ ÈÔÔÕÊ×ÆÙÎÔÓ� ÍÊÑÕØ� ÓÔÙ� ÔÓÑÞ� ÊÓÆÇÑÊ� ¹ÍÆÎÑÆÓÉ� ÆØ� ÙÍÊ� ²®¨ª�
ÊÉÚÈÆÙÎÔÓ�ÍÚÇ�ÎÓ�¦ØÎÆ�µÆÈÎËÎÈ��ÇÚÙ�ÆÑØÔ�É×ÎÛÊØ�¹ÍÆÎ�ÊÝÍÎÇÎÙÎÔÓ�ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø�
ÜÎÙÍ�ÎÓ�ÉÊÕÙÍ�ÎÓÉÚØÙ×Þ�Ù×ÆÎÓÎÓÌ�

®¦µ¨´�·ÊÌÎÔÓÆÑ�¸ÊÒÎÓÆ×
¹ÍÆÎÑÆÓÉ� ÎØ� ÙÍÊ� ÊÝÈÑÚØÎÛÊ�ÍÔØÙ� ËÔ×� ÙÍÊ� ®¦µ¨´�·ÊÌÎÔÓÆÑ� ¸ÊÒÎÓÆ×�ÇÞ� ÙÍÊ�
®ÓÙÊ×ÓÆÙÎÔÓÆÑ� ¦ØØÔÈÎÆÙÎÔÓ� ÔË� µ×ÔËÊØØÎÔÓÆÑ� ¨ÔÓÌ×ÊØØ� ´×ÌÆÓÎØÊ×Ø�� ¹ÍÎØ�
Õ×ÊØÊÓÙØ�Æ�ÌÔÑÉÊÓ�ÔÕÕÔ×ÙÚÓÎÙÞ�ËÔ×�ÎÓÉÚØÙ×Þ�ÈÔÑÑÊÆÌÚÊØ�Ë×ÔÒ�Æ×ÔÚÓÉ�¦ØÎÆ�
µÆÈÎËÎÈ�ÙÔ�ÔÇÙÆÎÓ�ÎÓÙÊ×ÓÆÙÎÔÓÆÑÑÞ�×ÊÈÔÌÓÎßÊÉ�ÆÈÈ×ÊÉÎÙÆÙÎÔÓ�ÎÓ�ÙÍÎØ�ËÎÊÑÉ�ÔË�
ÊÝÕÊ×ÙÎØÊ��Ë×ÔÒ�����������

ªÉÚÈÆÙÎÔÓ�ÆÓÉ�¹×ÆÎÓÎÓÌ�¬×ÆÓÙØ�ËÔ×�²®¨ª�ÆØØÔÈÎÆÙÎÔÓØ
­ÚÒÆÓ�×ÊØÔÚ×ÈÊ�ÉÊÛÊÑÔÕÒÊÓÙ�ØÚÕÕÔ×Ù�ËÔ×�ÙÍÊ�¹ÍÆÎ�ªÝÍÎÇÎÙÎÔÓ�¦ØØÔÈÎÆÙÎÔÓ�
�¹ª¦�� ÆÓÉ� ÙÍÊ� ¹ÍÆÎÑÆÓÉ� ®ÓÈÊÓÙÎÛÊ� ÆÓÉ� ¨ÔÓÛÊÓÙÎÔÓ� ¦ØØÔÈÎÆÙÎÔÓ� �¹®¨¦��
ÉÚ×ÎÓÌ�ÙÍÊ������ËÎØÈÆÑ�ÞÊÆ×�
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��ǰéšćîÖćøïøĉĀćøÝĆéÖćøđßĉÜÿøšćÜÿøøÙŤ
ēÙøÜÖćøÿŠÜđÿøĉöýĆÖ÷õćóéšćîÖćøïøĉĀćøÝĆéÖćøđßĉÜÿøšćÜÿøøÙŤÿĈĀøĆïíčøÖĉÝĕöàŤ
öĊĒñîĔĀšÖćøÿîĆïÿîčîĀøČĂÝĆéÜćîÿĆööîćéšćîÖćøĔßšÿČęĂđìÙēîēú÷ĊÿöĆ÷ĔĀöŠÿĈĀøĆïíčøÖĉÝĕöàŤǰ
ĒúąÖćøóĆçîćìĆÖþąéšćîÖćøĔĀšïøĉÖćøĂ÷ŠćÜđðŨîöČĂĂćßĊóĔĀšĒÖŠñĎšïøĉĀćøĔîĂčêÿćĀÖøøöĕöàŤǰ
õć÷ĔêšÜïðøąöćèðŘǰ����

��ǰéšćîöćêøåćîÿćÖú
ēÙøÜÖćøÿŠÜđÿøĉöĂÜÙŤÙüćöøĎšĒúąÿîĆïÿîčîĔĀšñĎšðøąÖĂïÖćøĕéšÖćøøĆïøĂÜéšćîöćêøåćîÿćÖúǰ
ÿĈĀøĆïĕöàŤ
òść÷ĄǰöĊĒñîĔĀšÖćøÿîĆïÿîčîĔĀšñĎšðøąÖĂïÖćøĕöàŤĕì÷ĕéšøĆïÖćøøĆïøĂÜöćêøåćîÖćøøĆÖþćÙüćöǰ
ðúĂéõĆ÷×ĂÜÿëćîìĊęÝĆéÜćîĕöàŤǰ *40������#VTJOFTTǰ$POUJOVJUZǰ.BOBHFNFOUǰ 4ZTUFNǰ
ÝĈîüîǰ�ǰøć÷ǰĒúąöćêøåćîÙüćöðúĂéõĆ÷éšćîĂćĀćøǰ'PPEǰ4BGFUZǰ*40ǰ�����ǰÝĈîüîǰ�ǰøć÷ǰ
ĒúąöćêøåćîÖćøÝĆéÜćîìĊęĂîčøĆÖþŤÿĉęÜĒüéúšĂöĂ÷ŠćÜ÷ĆęÜ÷Čîǰ	*40ǰ������ǰ&WFOUǰ4VTUBJOBCJMJUZǰ
.BOBHFNFOUǰ4ZTUFN
ǰÝĈîüîǰ�ǰøć÷ǰõć÷ĔêšÜïðøąöćèðŘǰ����

ēÙøÜÖćøÝĆéìĈöćêøåćîĀšĂÜðøąßčöðøąđìýĕì÷ǰ	.*$&ǰ7FOVFǰ4UBOEBSE

Ļǰ öĊÖćøóĆçîćĒñîĒöŠïìĔîÖćøÝĆéìĈöćêøåćîĀšĂÜðøąßčöðøąđìýĕì÷×ċĚîǰđóČęĂóĆçîćöćêøåćî
ǰ ĀšĂÜðøąßčö×ĂÜðøąđìýǰĕì÷êćöĀúĆÖüĉßćÖćøǰĔĀšđðŨîìĊę÷ĂöøĆïìĆĚÜĔîĒúąêŠćÜðøąđìýǰìĆĚÜîĊĚ
ǰ ÷ĆÜđðŨîÖćøÿøšćÜöćêøåćîìĊęÿĈÙĆâ×ĂÜðøąđìýéšćîÖćøÝĆéðøąßčöǰÿĆööîćǰđóČęĂĔĀšñĎšðøąÖĂïÖćø
ǰ ĕéšîĈöćêøåćîìĊęÝĆéìĈĕðĔßšđðŨîöćêøåćîđéĊ÷üÖĆîìĆĚÜðøąđìýǰĒúąđðŨîÖćøđêøĊ÷öÙüćöóøšĂö
ǰ ñĎšðøąÖĂïÖćøđöČęĂöĊÖćøøüöÖúčŠöðøąßćÙöđýøþåÖĉÝĂćđàĊ÷îǰēé÷ÙćéüŠćÝąÿćöćøëßŠü÷ĔĀš
ǰ ñĎšðøąÖĂïÖćøìĊęîĈöćêøåćîĕðĔßšĒ×ŠÜ×ĆîĕéšĔîøąéĆïîćîćßćêĉ

3. Creative MICE Management
¨×ÊÆÙÎÛÊ�²ÆÓÆÌÊÒÊÓÙ�©ÊÛÊÑÔÕÒÊÓÙ�ËÔ×�²®¨ª
©ÊÛÊÑÔÕØ�ÕÑÆÓØ�ÙÔ�ØÚÕÕÔ×Ù�Ô×�Ô×ÌÆÓÎØÊ�ÎÓÓÔÛÆÙÎÛÊ�ÒÊÉÎÆ�ÆÓÉ�ÙÊÈÍÓÔÑÔÌÞ�
ËÔ×�²®¨ª�ÊÛÊÓÙØ��ÜÍÎÑÊ�É×ÎÛÎÓÌ�ÈÆÕÆÇÎÑÎÙÎÊØ�ÔË�²®¨ª�Õ×ÔËÊØØÎÔÓÆÑØ�ÉÚ×ÎÓÌ�
ÙÍÊ������ËÎØÈÆÑ�ÞÊÆ×�

4. MICE Standards
©ÊÛÊÑÔÕÒÊÓÙ�ÔË�²®¨ª�¸ÙÆÓÉÆ×ÉØ�µ×ÔÒÔÙÎÔÓ�
¹ÍÊ�²®¨ª�¨ÆÕÆÇÎÑÎÙÎÊØ�©ÊÕÆ×ÙÒÊÓÙ�ÆÎÒØ�ÙÔ�Õ×ÔÒÔÙÊ�ÙÍÊ�ÜÎÉÊ�ÆÉÔÕÙÎÔÓ�ÔË�
²®¨ª� ÎÓÉÚØÙ×Þ� ØÙÆÓÉÆ×ÉØ�ÆÒÔÓÌ�²®¨ª�ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø��ÜÍÎÈÍ� ÎÓÈÑÚÉÊ�¹®¸®�
�������²®¨ª�¸ÊÈÚ×ÎÙÞ�²ÆÓÆÌÊÒÊÓÙ�¸ÞØÙÊÒ��²¸²¸�����ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø���®¸´�
�������«ÔÔÉ�¸ÆËÊÙÞ�²ÆÓÆÌÊÒÊÓÙ�¸ÞØÙÊÒ����ÊÓÙ×ÊÕ×ÊÓÊÚ×���ÆÓÉ�®¸´��������
ªÛÊÓÙ�¸ÚØÙÆÎÓÆÇÎÑÎÙÞ�²ÆÓÆÌÊÒÊÓÙ�¸ÞØÙÊÒ����ÊÓÙ×ÊÕ×ÊÓÊÚ×���ÜÎÙÍÎÓ�ÙÍÊ������
ËÎØÈÆÑ�ÞÊÆ×��

¹ÍÆÎÑÆÓÉ�²®¨ª�»ÊÓÚÊ�¸ÙÆÓÉÆ×É��¹²»¸��
¹¨ª§�ÍÆØ�È×ÊÆÙÊÉ�Æ�ÒÊÊÙÎÓÌ�×ÔÔÒ�ØÙÆÓÉÆ×É�ÆÓÉ�ÙÍÎØ�ÍÆØ�ÇÊÊÓ�ËÚ×ÙÍÊ×�ÉÊÛÊÑÔÕÊÉ�
ÙÔ�ÇÊÈÔÒÊ�ÙÍÊ�¹ÍÆÎÑÆÓÉ�²®¨ª�»ÊÓÚÊ�̧ ÙÆÓÉÆ×É�Ô×�¹²» �̧�®Ó�Ô×ÉÊ×�ÙÔ�ÇÊ�ÈÔÒÕÑÎÆÓÙ�
ÜÎÙÍ�ÎÓÙÊ×ÓÆÙÎÔÓÆÑ�ØÙÆÓÉÆ×ÉØ�ÆÓÉ�ÎÓ�ÑÎÓÊ�ÜÎÙÍ�Õ×ÊÕÆ×ÆÙÎÔÓ�ËÔ×�ÙÍÊ�¦¸ª¦³�ªÈÔÓÔÒÎÈ�
¨ÔÒÒÚÓÎÙÞ��¹¨ª§�ÜÎÑÑ�×ÔÑÑ�ÔÚÙ�ØÙÆÓÉÆ×É�È×ÎÙÊ×ÎÆ�ËÔ×�ÆÓ�ÆØØÊØØÒÊÓÙ�ÒÆÓÚÆÑ�ËÔ×�
ÙÍÊ�¹²»¸��¹ÍÎØ�ÜÎÑÑ�ØÊ×ÛÊ�ÆØ�Æ�ÙÔÔÑ�ËÔ×�ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø�ÎÓ�ÙÍÊ�ÉÊÛÊÑÔÕÒÊÓÙ��
ÒÔÓÎÙÔ×ÎÓÌ��ÈÔÓØÚÑÙÆÓÈÞ�ÆÓÉ�ÆØØÊØØÒÊÓÙ�ÔË�ÛÊÓÚÊ�ÖÚÆÑÎÙÞ�ØÙÆÓÉÆ×ÉØ�
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��ǰéšćîÖćøĂîčøĆÖþŤÿĉęÜĒüéúšĂöĂ÷ŠćÜ÷ĆęÜ÷Čî
ēÙøÜÖćøîĈøŠĂÜßéđß÷ÙćøŤïĂîôčêóøĉĚîêŤ×ĂÜĂčêÿćĀÖøøöĕöàŤ
Ļǰ öĊĒñîîĈøŠĂÜìéúĂÜĔßšđÙøČęĂÜöČĂðøąđöĉîÙćøŤïĂîôčêóøĉĚîêŤ×ĂÜĂčêÿćĀÖøøöÖćøĒÿéÜÿĉîÙšćǰ
ǰ ĒúąéĈđîĉîÖćøßéđß÷ÙćøŤïĂîìĊęđÖĉéÝćÖÖćøÝĆéÜćîđóČęĂđðŨîĒïïĂ÷ŠćÜĔĀšĒÖŠñĎšðøąÖĂïÖćøǰ
ǰ ĕöàŤĔîÖćøîĈĕðĔßšĔîÖćøÝĆéÜćî×ĂÜêîđĂÜêŠĂĕð

ēÙøÜÖćøóĆçîćĒñîĒöŠïìÖćøÝĆéÜćîìĊęĂîčøĆÖþŤÿĉęÜĒüéúšĂöĂ÷ŠćÜ÷ĆęÜ÷Čî
Ļǰ ÖćøÝšćÜìĊęðøċÖþćøąéĆïēúÖìĊęöĊÙüćöđßĊę÷üßćâéšćîÖćøóĆçîćĂ÷ŠćÜ÷ĆęÜ÷ČîĔîĂčêÿćĀÖøøöĕöàŤǰ
ǰ ĔĀšßŠü÷ýċÖþćĒúąóĆçîćĒñîĒöŠïìéšćîÖćøóĆçîćĂ÷ŠćÜ÷ĆęÜ÷ČîđóČęĂÖĈĀîéêĈĒĀîŠÜĔĀšðøąđìý
ǰ ĕì÷đðŨîñĎšîĈéšćîÖćøóĆçîćĂ÷ŠćÜ÷ĆęÜ÷ČîĔîēúÖ

6. éšćîÖćøđêøĊ÷öÙüćöóøšĂöøčÖ�øĆïöČĂĔîÖćøøüöÖúčŠöðøąßćÙöđýøþåÖĉÝĂćđàĊ÷îĔîðŘǰ����
ēÙøÜÖćøÿĆööîćđêøĊ÷öÙüćöóøšĂöñĎšðøąÖĂïÖćøǰ.*$&ǰêŠĂÖćøøüöÖúčŠöđýøþåÖĉÝĂćđàĊ÷îǰ	"&$

Ļǰ ÿÿðî�ǰĕéšñúĆÖéĆîÝîÿøšćÜóĆîíöĉêøÙüćöøŠüööČĂÖĆïǰ�ǰĀîŠü÷ÜćîÿĈÙĆâìĆĚÜõćÙøĆåǰĒúąđĂÖßîǰ
ǰ ðøąÖĂïéšü÷ǰÖøöđÝøÝćÖćøÙšćøąĀüŠćÜðøąđìýǰÖøöÖćøìŠĂÜđìĊę÷üǰÿöćÙöÖćøĒÿéÜÿĉîÙšćǰ	ĕì÷
ǰ
ǰ ÿöćÙöÿŠÜđÿøĉöÖćøðøąßčöîćîćßćêĉǰ	ĕì÷
ǰĒúąÖĂÜìčîÿŠÜđÿøĉöÖćøÝĆéðøąßčöîćîćßćêĉǰ
ǰ ĔîÖćøđêøĊ÷öÙüćöóøšĂöñĎšðøąÖĂïÖćøĕöàŤêŠĂÖćøøüöÖúčŠöđýøþåÖĉÝĂćđàĊ÷îǰēé÷öĊÖćø
ǰ ÝĆéÖćøøąéöÿöĂÜđóČęĂÖĈĀîéĒñîĔîÖćøóĆçîćĂčêÿćĀÖøøöĕöàŤîĈđÿîĂêŠĂøĆåïćúêŠĂĕð

ēÙøÜÖćøñúĆÖéĆîöćêøåćîĀšĂÜðøąßčöĂćđàĊ÷î
Ļǰ ÿÿðî�ǰöĊĒñîđ×šćøŠüöÖćøðøąßčöñĎšïøĉĀćøĂćđàĊ÷îǰĒúąĕéšîĈđÿîĂøŠćÜöćêøåćîĀšĂÜðøąßčöǰ
ǰ ðøąđìýĕì÷ÿĈĀøĆïñúĆÖéĆîĔĀšĔßšđðŨîöćêøåćî×ĂÜĂćđàĊ÷îǰēé÷îĈđÿîĂ×šĂöĎúìĆĚÜĔîđßĉÜõćóøüöǰ
ǰ ĒúąđßĉÜđìÙîĉÙǰêúĂéÝîđ×šćĀćøČĂÖĆïñĎšĒìîÝćÖðøąđìýĂćđàĊ÷îǰđóČęĂĔĀšÖćøÿîĆïÿîčîĒúąǰǰ
ǰ ÷ĂöøĆïĔĀšîĈøŠćÜöćêøåćîĀšĂÜðøąßčöðøąđìýĕì÷đðŨîêšîĒïïĔĀšÖćøóĆçîćđðŨîöćêøåćî
ǰ ĀšĂÜðøąßčöĂćđàĊ÷îêŠĂĕð

5. MICE Sustainability Development
¨Æ×ÇÔÓ�«ÔÔÙÕ×ÎÓÙ�´ËËØÊÙ�ËÔ×�²®¨ª�®ÓÉÚØÙ×Þ
¹¨ª§� ÎØ� ÉÊÛÊÑÔÕÎÓÌ� Æ� ÕÎÑÔÙ� Õ×ÔÌ×ÆÒ� ÙÔ� ÎÒÕÑÊÒÊÓÙ� Æ� ÈÆ×ÇÔÓ� ËÔÔÙÕ×ÎÓÙ�
ÈÆÑÈÚÑÆÙÔ×�ËÔ×�ÊÝÍÎÇÎÙÎÔÓØ�ÎÓ�¹ÍÆÎÑÆÓÉ��ÆÓÉ�ÎÓÎÙÎÆÙÊ�ÆÓ�ÔËËØÊÙ�Õ×ÔÌ×ÆÒ�ÙÔ�
É×ÎÛÊ�ÎÓÉÚØÙ×ÞÜÎÉÊ�ÆÉÔÕÙÎÔÓ�

²®¨ª�¸ÚØÙÆÎÓÆÇÎÑÎÙÞ�·ÔÆÉÒÆÕ
¹¨ª§�ÈÔÒÒÎØØÎÔÓØ�ØÚØÙÆÎÓÆÇÑÊ�ÊÓÛÎ×ÔÓÒÊÓÙ�ÈÔÓØÚÑÙÆÓÈÞ�ÜÎÙÍ�ÌÑÔÇÆÑ�ÊÝÕÊ×ÙÎØÊ�
ÎÓ� ÙÍÊ�²®¨ª� ÎÓÉÚØÙ×Þ� ÙÔ� ÎÉÊÓÙÎËÞ� ÆÓÉ�ÉÊÛÊÑÔÕ�Æ� ØÙ×ÆÙÊÌÎÈ�ÕÑÆÓ� ÙÔ�É×ÎÛÊ�
¹ÍÆÎÑÆÓÉ�ÆØ�Æ�ÑÊÆÉÊ×�ÎÓ�²®¨ª�ØÚØÙÆÎÓÆÇÎÑÎÙÞ�ÉÊÛÊÑÔÕÒÊÓÙ�

6. Active and Passive Response to the ASEAN Economic Community
²®¨ª�ªÓÙ×ÊÕ×ÊÓÊÚ×�µ×ÊÕÆ×ÆÙÎÔÓ�ËÔ×�¦ª¨
¹¨ª§� É×ÎÛÊØ� ÕÆ×ÙÓÊ×ØÍÎÕØ� ÜÎÙÍ� ØÊÛÊÓ� ÐÊÞ� ÕÚÇÑÎÈ� ÆÓÉ� Õ×ÎÛÆÙÊ� ÆÌÊÓÈÎÊØ�
ÎÓÈÑÚÉÎÓÌ�ÙÍÊ�©ÊÕÆ×ÙÒÊÓÙ�ÔË�¹×ÆÉÊ�³ÊÌÔÙÎÆÙÎÔÓØ��©ÊÕÆ×ÙÒÊÓÙ�ÔË�¹ÔÚ×ÎØÒ��
¹ÍÆÎ� ªÝÍÎÇÎÙÎÔÓ� ¦ØØÔÈÎÆÙÎÔÓ� �¹ª¦��� ¹ÍÆÎÑÆÓÉ� ®ÓÈÊÓÙÎÛÊ� ÆÓÉ� ¨ÔÓÛÊÓÙÎÔÓ�
¦ØØÔÈÎÆÙÎÔÓ��¹®¨¦���ÆÓÉ�ÙÍÊ�¨ÔÓÛÊÓÙÎÔÓ�µ×ÔÒÔÙÎÔÓ�«ÚÓÉ��¨µ«��ÙÔ�Õ×ÊÕÆ×Ê�
¹ÍÆÎ�²®¨ª�ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø�ËÔ×�ÙÍÊ�ÚÕÈÔÒÎÓÌ�¦¸ª¦³�ªÈÔÓÔÒÎÈ�¨ÔÒÒÚÓÎÙÞ�
ÇÞ�Ç×ÆÎÓØÙÔ×ÒÎÓÌ�Æ� ØÙ×ÆÙÊÌÎÈ�ÕÑÆÓ� ÙÔ�É×ÎÛÊ� ÙÍÊ�Õ×ÔØÕÊ×ÎÙÞ�ÔË� ¹ÍÆÎÑÆÓÉ�Ø�
²®¨ª�ÎÓÉÚØÙ×Þ�ËÔ×ÜÆ×É�

¦¸ª¦³�²®¨ª�»ÊÓÚÊ�¸ÙÆÓÉÆ×É
¹¨ª§�ÕÑÆÓØ�ÙÔ�ÒÊÊÙ�ÜÎÙÍ�¦¸ª¦³�ÒÎÓÎØÙÊ×Ø�ÙÔ�ÉÊÛÊÑÔÕ�Æ�Õ×ÔÕÔØÆÑ�ËÔ×�ÙÍÊ�
¦¸ª¦³�²®¨ª�»ÊÓÚÊ�¸ÙÆÓÉÆ×É��ÈÔÛÊ×ÎÓÌ�ÔÛÊ×ÛÎÊÜ�ÎÓËÔ×ÒÆÙÎÔÓ�ÆÓÉ�ÙÊÈÍÓÎÈÆÑ�
ÉÊÙÆÎÑØ��¦ÑØÔ��ÙÍÊ�ÉÊÕÆ×ÙÒÊÓÙ�ÈÔÓÙÎÓÚÊØ�ÙÔ�ÒÊÊÙ�ÜÎÙÍ�ÙÔÚ×ÎØÒ�ÆÓÉ�²®¨ª�
×ÊÕ×ÊØÊÓÙÆÙÎÛÊØ�Ë×ÔÒ�ÒÊÒÇÊ×�ÈÔÚÓÙ×ÎÊØ�ËÔ×�ÊÓÉÔ×ØÊÒÊÓÙ�ÆÓÉ�ØÚÕÕÔ×Ù�ËÔ×�
ÙÍÊ� ÚØÊ� ÔË� ÙÍÊ� ¹ÍÆÎÑÆÓÉ� ²®¨ª� »ÊÓÚÊ� ¸ÙÆÓÉÆ×É� ÆØ� Æ� ÒÔÉÊÑ� ÙÔ� ËÚ×ÙÍÊ×�
ÉÊÛÊÑÔÕ�ÙÍÊ�¦¸ª¦³�²®¨ª�»ÊÓÚÊ�¸ÙÆÓÉÆ×É�
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òść÷ïøĉĀćøøĆåÖĉÝüĉÿćĀÖĉÝĕéšÖĈĀîéĒñîðäĉïĆêĉÜćîÿĈĀøĆïðŘÜïðøąöćè����ǰõć÷ĔêšđðŜćĀöć÷ǰǰ
�ǰðøąÖćøðøąÖĂïéšü÷

1. MICE Lane
Ļǰ ÖĉÝÖøøöÖćøïøĉÖćøǰ.*$&ǰ-BOFǰèǰìŠćĂćÖćý÷ćîÿčüøøèõĎöĉǰđóČęĂÖćøĔĀšïøĉÖćøêšĂîøĆïĒúą
ǰ ĂĈîü÷ÙüćöÿąéüÖĒÖŠîĆÖđéĉîìćÜÖúčŠöĕöàŤìĊęđéĉîìćÜđ×šćöćøŠüöÜćîðøąßčöĀøČĂÜćîĒÿéÜ
ǰ ÿĉîÙšćîćîćßćêĉĔîðøąđìýĕì÷ǰĒúąđóČęĂÿøšćÜÙüćöðøąìĆïĔÝĒÖŠñĎšđéĉîìćÜǰĒúąđÿøĉöÿøšćÜ
ǰ õćóúĆÖþèŤìĊęéĊ×ĂÜðøąđìýĕì÷ǰ
Ļǰ ÖĉÝÖøøöĂïøöĒúąóĆçîćïčÙúćÖøđÝšćĀîšćìĊęðøąÿćîÜćîǰ.*$&ǰ-BOFǰđóČęĂóĆçîćÖćøĔĀšǰ
ǰ ïøĉÖćø×ĂÜóîĆÖÜćîǰÿÿðî�Ă÷ŠćÜđðŨîöČĂĂćßĊóêćööćêøåćîÿćÖúǰĒúąđóČęĂđêøĊ÷öÖćøøĂÜ
ǰ øĆïÖćøđ×šćÿĎŠðøąßćÙöđýøþåÖĉÝĂćđàĊ÷îǰĂĆîÝąđðŨîÖćøÿøšćÜÙüćöðøąìĆïĔÝĔĀšÖĆïîĆÖđéĉîìćÜ
ǰ ÖúčŠöĕöàŤ

2. MICE Clinic
Ļǰ ÖĉÝÖøøöǰ.*$&ǰ$MJOJDǰÿĈĀøĆïñĎšðøąÖĂïÖćøĒúąñĎšđÖĊę÷ü×šĂÜĔîĂčêÿćĀÖøøöĕöàŤǰÝĈîüîǰ�ǰÙøĆĚÜǰ
ǰ đóČęĂĔĀšÙüćöøĎšĒÖŠđÝšćĀîšćìĊęǰÿÿðî�ǰĒúąñĎšðøąÖĂïÖćøõćÙđĂÖßîđøČęĂÜøąđïĊ÷ïĒúą×ĆĚîêĂî
ǰ êŠćÜėǰ×ĂÜĀîŠü÷ÜćîõćÙøĆåìĊęđÖĊę÷ü×šĂÜÖĆïĂčêÿćĀÖøøöĕöàŤĒúąđóČęĂÿćöćøëîĈÙüćöøĎšĕð
ǰ ðäĉïĆêĉĔîÖćøìĈÜćîĕéšĂ÷ŠćÜëĎÖêšĂÜ

���K�/��>/�¹ÍÆÎ�¹ÊÆÒ�·ÔÆÉ�¸ÍÔÜ�����
Ļǰ ÖĉÝÖøøöîĈÙèąñĎšïøĉĀćøøąéĆïÿĎÜ×ĂÜĀîŠü÷ÜćîóĆîíöĉêøõćÙøĆåđ×šćøŠüöÖĉÝÖøøöÿŠÜđÿøĉö
ǰ ÖćøêúćéĔîêŠćÜðøąđìýđ×šćøŠüöÜćîǰ5IBJǰ5FBNǰ3PBEǰ4IPXǰ����ǰĔîêŠćÜðøąđìýÝĈîüîǰ
ǰ �ǰÙøĆĚÜǰđóČęĂđÿøĉöÿøšćÜÙüćöÿĆöóĆîíŤĂĆîéĊĒúąÙüćöøŠüööČĂøąĀüŠćÜĀîŠü÷ÜćîóĆîíöĉêøǰÿÿðî�ǰ
ǰ ĒúąÖúčŠöñĎšðøąÖĂïÖćøǰõćÙđĂÖßîìĊęđÖĊę÷ü×šĂÜÖĆïĂčêÿćĀÖøøöĕöàŤ
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¹ÍÊ�ÉÊÕÆ×ÙÒÊÓÙ�Ø�ØÙ×ÆÙÊÌÎÈ�ÆÈÙÎÔÓ�ÕÑÆÓ�ËÔ×�ÙÍÊ������ËÎØÈÆÑ�ÞÊÆ×�ÎÓÈÑÚÉÊØ�
ËÎÛÊ�ÐÊÞ�Æ×ÊÆØ�

1. MICE Lane
¹ÍÊ�²®¨ª� ±ÆÓÊ� ØÊ×ÛÎÈÊ� ÎØ� ÆÛÆÎÑÆÇÑÊ� ÊÝÈÑÚØÎÛÊÑÞ� ÆÙ� ÙÍÊ� ¸ÚÛÆ×ÓÆÇÍÚÒÎ�
®ÓÙÊ×ÓÆÙÎÔÓÆÑ�¦Î×ÕÔ×Ù�ÙÔ�ÍÊÑÕ�ËÆÈÎÑÎÙÆÙÊ�²®¨ª�Ù×ÆÛÊÑÑÊ×Ø�ÆÙÙÊÓÉÎÓÌ�ÒÊÊÙÎÓÌØ�Ô×�
ÊÝÍÎÇÎÙÎÔÓØ��ÜÍÎÑÊ�Õ×ÔÒÔÙÎÓÌ�ÙÍÊ�ÕÔØÎÙÎÛÊ�ÎÒÆÌÊ�ÔË�¹ÍÆÎÑÆÓÉ�Ø�²®¨ª�ÎÓÉÚØÙ×Þ�

¹×ÆÎÓ�ÆÓÉ�ÉÊÛÊÑÔÕ� ÙÍÊ�²®¨ª�±ÆÓÊ�ÈÔÔ×ÉÎÓÆÙÔ×Ø� ÙÔ�ÒÊÊÙ� ÎÓÙÊ×ÓÆÙÎÔÓÆÑ�
ØÊ×ÛÎÈÊ�Õ×ÆÈÙÎÈÊØ�ÆÓÉ�ØÙÆÓÉÆ×ÉØ��ÎÓ�Õ×ÊÕÆ×ÆÙÎÔÓ�ËÔ×�ÙÍÊ�ÚÕÈÔÒÎÓÌ�¦¸ª¦³�
ªÈÔÓÔÒÎÈ�¨ÔÒÒÚÓÎÙÞ

2. MICE Clinic
´×ÌÆÓÎØÊ�ÙÜÔ�²®¨ª�̈ ÑÎÓÎÈ�ÊÛÊÓÙØ�ËÔ×�¹¨ª§�ÊÝÊÈÚÙÎÛÊØ��²®¨ª�ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø�
ÆÓÉ�ØÙÆÐÊÍÔÑÉÊ×Ø�ÔÓ�ÛÎÙÆÑ� ×ÚÑÊØ�ÆÓÉ�×ÊÌÚÑÆÙÎÔÓØ� ÎÓ� ×ÊÑÆÙÎÔÓ� ÙÔ� ÙÍÊ�²®¨ª�
ÎÓÉÚØÙ×Þ��ÆØ�ÜÊÑÑ�ÆØ�ÎÒÕÑÎÈÆÙÎÔÓ�ÔË�ÙÍÔØÊ�×ÚÑÊØ�

���¹ÍÆÎ�¹ÊÆÒ�·ÔÆÉ�¸ÍÔÜ�����
´×ÌÆÓÎØÊ� ÙÜÔ� ×ÔÆÉØÍÔÜØ� ÙÔ� Ç×ÎÓÌ� ÍÎÌÍ�ÑÊÛÊÑ� ÊÝÊÈÚÙÎÛÊØ� Ë×ÔÒ� ÕÆ×ÙÓÊ×�
Ô×ÌÆÓÎØÆÙÎÔÓØ� ÙÔ� ÏÔÎÓ� ¹¨ª§�Ø� ÒÆ×ÐÊÙ� ÉÊÛÊÑÔÕÒÊÓÙ� ÔÛÊ×ØÊÆØ�� ÙÔ� ËÔØÙÊ×�
ØÙ×ÔÓÌ�×ÊÑÆÙÎÔÓØ�ÆÓÉ�ØÙ×ÊÓÌÙÍÊÓ�ÈÔÑÑÆÇÔ×ÆÙÎÔÓ�ÆÒÔÓÌ�¹¨ª§��ÕÆ×ÙÓÊ×Ø��ÆÓÉ�
ÊÓÙ×ÊÕ×ÊÓÊÚ×Ø�ÎÓ�ÙÍÊ�²®¨ª�ÎÓÉÚØÙ×Þ�

)č>.&/ñ7>//=��@�3ñ6>7�@�
The Government and
Corporate Affairs Department
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����@��//-6>%6=-*=%$ĉM#.#A-J1<7%ē3.�>%*=%$-@!/��¹­¦®�¹ª¦²�
Ļǰ ÖĉÝÖøøöÿĆööîćđÿøĉöÿøšćÜÙüćöđ×šöĒ×ĘÜĔîÙüćöøŠüööČĂøąĀüŠćÜðøąđìý×ĂÜĀîŠü÷ÜćîõćÙøĆå
ǰ đóČęĂÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤĔîÖúčŠöðøąđìýĂćđàĊ÷îǰ	"4&"/ǰ/FUXPSLJOHǰPOǰ.*$&ǰ�ǰ1VCMJDǰ�ǰǰ
ǰ 1SJWBUFǰ1BSUOFSTIJQǰ����
ǰđóČęĂđßĉâñĎšĒìîĀîŠü÷ÜćîõćÙøĆåĒúąđĂÖßî×ĂÜĂćđàĊ÷îđ×šćøŠüö
ǰ ÖćøðøąßčöđóČęĂÖćøĒúÖđðúĊę÷îĒúąÿøšćÜđÙøČĂ×Šć÷ÙüćöøŠüööČĂĔîĂčêÿćĀÖøøöĕöàŤǰĒúą
ǰ đóČęĂđÿøĉöÿøšćÜÙüćöđ×šöĒ×ĘÜ×ĂÜÖúĕÖĂćđàĊ÷îǰĔîÖćøÿŠÜđÿøĉöĔĀšõĎöĉõćÙĂćđàĊ÷îđðŨîÝčéĀöć÷
ǰ ðúć÷ìćÜĔîÖćøêĆéÿĉîĔÝ×ĂÜÖúčŠöîĆÖđéĉîìćÜĕöàŤǰ
Ļǰ ÖĉÝÖøøöÖćøÝĆéðøąßčöÙèąìĈÜćîđóČęĂĒÖšĕ×ðŦâĀćÖćøîĈđ×šć×ĂÜđóČęĂöćðøąßčöĒúąÜćî
ǰ ĒÿéÜÿĉîÙšćǰđóČęĂĀćĒîüìćÜĒÖšĕ×ðŦâĀćĂčðÿøøÙĒúą×šĂđÿîĂĒîąǰđøČęĂÜÖćøîĈđ×šćÿĉęÜ×ĂÜ
ǰ đ×šćöćÝĆéÜćîðøąßčöĒúąĒÿéÜÿĉîÙšćĔĀšđÖĉéÙüćöÙúŠĂÜêĆüöćÖ×ċĚî
Ļǰ ÖĉÝÖøøöÿøšćÜđÙøČĂ×Šć÷ÙüćöøŠüööČĂÖĆïóĆîíöĉêøĒúąĀîŠü÷ÜćîõćÙøĆåđóČęĂÖćøÿîĆïÿîčîǰ
ǰ ĂčêÿćĀÖøøöĕöàŤĔîðøąđìýǰ	'BNJMJBSJ[BUJPOǰ5SJQ
ǰđóČęĂĔĀšĀîŠü÷ÜćîõćÙøĆåóĆîíöĉêøøĆïìøćï
ǰ óĆîíÖĉÝ×ĂÜǰÿÿðî�ǰĒúąǰÙüćöÿĈÙĆâ×ĂÜĂčêÿćĀÖøøöĕöàŤöćÖ÷ĉęÜ×ċĚîĒúąđóČęĂÿøšćÜÙüćöǰ
ǰ øŠüööČĂøąĀüŠćÜĀîŠü÷ÜćîĔîÖćø×ĆïđÙúČęĂîĂčêÿćĀÖøøöĕöàŤ
Ļǰ ÖĉÝÖøøöñîċÖÙüćöøŠüööČĂóĆîíöĉêøõćÙøĆåĒúąđĂÖßîđóČęĂÿŠÜđÿøĉöĂčêÿćĀÖøøöĕöàŤðøąÝĈðŘ
ǰ ����ǰ	%JOOFSǰ5BMLǰ����
ǰđóČęĂóïðąĒúąĒúÖđðúĊę÷îðøąÿïÖćøèŤøąĀüŠćÜñĎšïøĉĀćøøąéĆï
ǰ ÿĎÜÝćÖĀîŠü÷ÜćîõćÙøĆåĒúąÿöćÙöõćÙđĂÖßîĒúąđóČęĂÿøšćÜÙüćöÿĆöóĆîíŤĒúąÙüćöøŠüööČĂ
ǰ ĂĆîéĊøąĀüŠćÜÖĆîĔîÖćøÿŠÜđÿøĉöĒúąÿîĆïÿîčîĔĀšðøąđìýĕì÷đðŨîýĎî÷ŤÖúćÜĂčêÿćĀÖøøöĕöàŤǰ
ǰ 	.*$&
ǰĔîøąéĆïõĎöĉõćÙđĂđßĊ÷

4. Relationship Building with Thai Team and MICE Industry Alliances

�­ÔÑÉ�Æ�ØÊÒÎÓÆ×�ÙÔ�ÍÊÑÕ�ØÙ×ÊÓÌÙÍÊÓ�ÈÔÑÑÆÇÔ×ÆÙÎÔÓ�ÆÒÔÓÌ�ÎÓÙÊ×ÓÆÙÎÔÓÆÑ�
� ÌÔÛÊ×ÓÒÊÓÙ�ÆÌÊÓÈÎÊØ�ÙÔ�Õ×ÔÒÔÙÊ�ÙÍÊ�×ÊÌÎÔÓÆÑ�²®¨ª�ÎÓÉÚØÙ×Þ�ÎÓ�ÙÍÊ�
� ¦¸ª¦³�³ÊÙÜÔ×ÐÎÓÌ�ÔÓ�²®¨ª��µÚÇÑÎÈ���µ×ÎÛÆÙÊ�µÆ×ÙÓÊ×ØÍÎÕ�������¹ÍÊ�
� ÊÛÊÓÙ�ÆÙÙ×ÆÈÙÊÉ�×ÊÕ×ÊØÊÓÙÆÙÎÛÊØ�Ë×ÔÒ�ÇÔÙÍ�ÕÚÇÑÎÈ�ÆÓÉ�Õ×ÎÛÆÙÊ�ØÊÈÙÔ×Ø�ÙÔ�
� ÊÝÈÍÆÓÌÊ�ÛÎÊÜØ�ÔÓ�ÙÍÊ�ÉÊÛÊÑÔÕÒÊÓÙ�ÔË�Æ�ØÚØÙÆÎÓÆÇÑÊ�²®¨ª�ÎÓÉÚØÙ×Þ��
� ÆÎÒÊÉ�ÆÙ�É×ÎÛÎÓÌ�ÑÊÆÉÊ×ØÍÎÕ�Ø�ÎÓ�ÙÍÊ�²®¨ª�ÎÓÉÚØÙ×Þ���

�´×ÌÆÓÎØÊ�Æ�ÜÔ×ÐÎÓÌ�ÈÔÒÒÎÙÙÊÊ�ÒÊÊÙÎÓÌ�ÙÔ�ÉÎØÈÚØØ�ÆÓÉ�ËÆÈÎÑÎÙÆÙÊ�ÙÍÊ��
� ÎÒÕÔ×Ù�ÎØØÚÊ�Æ×ÔÚÓÉ�ÒÊ×ÈÍÆÓÉÎØÊ�ÆÓÉ�ÒÆÈÍÎÓÊ×Þ�ÙÔ�ÇÊ�ØÍÔÜÈÆØÊÉ�ÆÙ��
� ÒÊÊÙÎÓÌØ�ÆÓÉ�ÊÝÍÎÇÎÙÎÔÓØ�ÎÓ�¹ÍÆÎÑÆÓÉ�

� ®ÓÎÙÎÆÙÊ�Æ�ÓÊÙÜÔ×ÐÎÓÌ�ÆÈÙÎÛÎÙÞ�ÙÔ�ÑÊÛÊ×ÆÌÊ�ÕÆ×ÙÓÊ×ØÍÎÕØ�ÜÎÙÍ�²®¨ª�ÎÓÉÚØÙ×Þ��
� ÆÑÑÎÆÓÈÊØ�ÆÓÉ�ÌÔÛÊ×ÓÒÊÓÙ�ÆÌÊÓÈÎÊØ�ÙÔ�Õ×ÔÒÔÙÊ�¹ÍÆÎÑÆÓÉ�Ø�²®¨ª�ÎÓÉÚØÙ×Þ��
� ÙÍ×ÔÚÌÍ�Æ�ËÆÒÎÑÎÆ×ÎßÆÙÎÔÓ�Ù×ÎÕ��ØÍÔÜÈÆØÎÓÌ�¹¨ª§�Ø�ÊËËÔ×ÙØ��ÆØ�ÜÊÑÑ�ÆØ��
� ÍÎÌÍÑÎÌÍÙÎÓÌ�ÙÍÊ�ÎÒÕÔ×ÙÆÓÈÊ�ÔË�ÙÍÊ�ÈÔÚÓÙ×Þ�Ø�ÛÎÇ×ÆÓÙ�²®¨ª�ÎÓÉÚØÙ×Þ�

�´×ÌÆÓÎØÊ�ÆÓ�ÆÓÓÚÆÑ�©ÎÓÓÊ×�¹ÆÑÐ������ÆÈÙÎÛÎÙÞ��ÙÔ�Õ×ÔÛÎÉÊ�ÆÓ�ÎÓÉÚØÙ×Þ�
� ÕÑÆÙËÔ×Ò�ÙÔ�ÊÝÈÍÆÓÌÊ�ÊÝÕÊ×ÎÊÓÈÊØ�ÆÒÔÓÌ�ÙÔÕ�ÊÝÊÈÚÙÎÛÊØ�ÜÎÙÍÎÓ�ÙÍÊ�
� ²®¨ª�ÎÓÉÚØÙ×Þ��ÜÍÎÑÊ�ØÙ×ÊÓÌÙÍÊÓÎÓÌ�ØÙ×ÆÙÊÌÎÈ�ÈÔÑÑÆÇÔ×ÆÙÎÔÓ�ÎÓ�É×ÎÛÎÓÌ�
� ¹ÍÆÎÑÆÓÉ�Ø�ÑÊÆÉÊ×ØÍÎÕ�ÕÔØÎÙÎÔÓ�ÆØ�Æ�Õ×ÊÒÎÊ×Ê�²®¨ª�ÉÊØÙÎÓÆÙÎÔÓ�ÎÓ�¦ØÎÆ�
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ĔîðŘó�ý�ǰ����ǰòść÷ÖćøêúćéĒúąõćóúĆÖþèŤĂÜÙŤÖøöĊĒñîÖćøéĈđîĉîÜćîĀúĆÖǰéĆÜêŠĂĕðîĊĚ

���*=�%>J(%�1.D#$ė�>/!1> J1<�>/6CQ96>/9��ė�/
ÿÿðî�ǰüćÜĒñîÝĆéìĈĒñîÖú÷čìíŤéšćîÖćøêúćéĒúąÖćøÿČęĂÿćøđóČęĂÿŠÜđÿøĉöíčøÖĉÝĕöàŤĔîðŘǰ����ǰ
ēé÷ÖćøÝĆéìĈĒñîîĆĚîÿĂéÙúšĂÜÖĆïĒñîĒöŠïìĂčêÿćĀÖøøöĕöàŤðŘǰ���������ǰēé÷đîšîǰ�ǰ÷čìíýćÿêøŤǰ
ĀúĆÖÙČĂǰ��ǰøĆÖþćêúćéđéĉö�×÷ć÷êúćéĔĀöŠǰ��ǰñúĆÖéĆîĕì÷ĔĀšđðŨîǰ5PQǰPGǰ.JOEǰ×ĂÜõĎöĉõćÙǰ
đĂđßĊ÷ǰ��ǰÿøšćÜÙüćöĒêÖêŠćÜĒúąđóĉęööĎúÙŠćéšü÷đýøþåÖĉÝÿøšćÜÿøøÙŤǰ��ǰđÿøĉöÿøšćÜÙüćöđ×šöĒ×ĘÜǰ
øąĀüŠćÜđÙøČĂ×Šć÷ÙüćöøŠüööČĂìĆĚÜĔîĒúąêŠćÜðøąđìýǰ��ǰ÷ÖøąéĆïýĆÖ÷õćóĒúąïìïćì×ĂÜǰÿÿðî�

���*=�%>J�-I'q6CQ96>/�>/!1> '/<I#4M#.��¹ÍÆÎÑÆÓÉ�¨´³³ª¨¹��
ÖćøđðŗéêĆüĒÙöđðâÿČęĂÿćøÖćøêúćéðøąđìýĕì÷ǰõć÷ĔêšßČęĂǰǰĳ5IBJMBOEǰ$0//&$5ĴǰđóČęĂđîšîǰ
ĔĀšðøąđìýĕì÷đðŨîýĎî÷ŤÖúćÜĒĀŠÜÖćøđßČęĂöē÷ÜíčøÖĉÝÿĎŠÙüćöÿĈđøĘÝøąéĆïēúÖǰđîšîÖćøîĈđÿîĂđÿćǰ
ĀúĆÖÿĈÙĆâǰ �ǰ ðøąÖćøǰ ĂĆîđðŨîđÿöČĂîĀĆüĔÝĒĀŠÜÙüćöÿĈđøĘÝĔîÖćøéĈđîĉîíčøÖĉÝĕöàŤǰ ÝčéĀöć÷ǰ
ðúć÷ìćÜìĊęĀúćÖĀúć÷ǰ 	%FTUJOBUJPO
ǰ ýĎî÷ŤÖúćÜÖćøéĈđîĉîíčøÖĉÝǰ 	#VTJOFTT
ǰ ïčÙúćÖøĒúąǰ
ïøĉÖćøìĊęĕéšöćêøåćîǰ	1FPQMF
ǰĒúąđðŨîđÿćĀúĆÖìĊęëČĂĕéšüŠćđðŨîÝčéĒ×ĘÜìĊęÿĈÙĆâ×ĂÜðøąđìýĕì÷ǰ
đßŠîđéĊ÷üÖĆîǰēé÷ìĆĚÜǰ�ǰđÿćĀúĆÖÝąđðŨîðŦÝÝĆ÷ÿĈÙĆâĔîÖćø×ĆïđÙúČęĂîíčøÖĉÝĕöàŤĕì÷ǰ

TCEB Strategies Plan 2014

©Ú×ÎÓÌ�ÙÍÊ������ËÎØÈÆÑ�ÞÊÆ×��ÙÍÊ�²Æ×ÐÊÙÎÓÌ�ÆÓÉ�̈ Ô×ÕÔ×ÆÙÊ�®ÒÆÌÊ�©ÊÕÆ×ÙÒÊÓÙ�
ÈÔÓÙÎÓÚÊØ�ÙÔ�ÎÒÕÑÊÒÊÓÙ�ÐÊÞ�ÎÓÎÙÎÆÙÎÛÊØ�ÜÍÎÈÍ�ÎÓÈÑÚÉÊ�

1. Development of the marketing and corporate communications plan
¹¨ª§�ÍÆØ�ÉÊÛÊÑÔÕÊÉ�Æ�ÒÆ×ÐÊÙÎÓÌ�ÆÓÉ�ÈÔ×ÕÔ×ÆÙÊ�ÈÔÒÒÚÓÎÈÆÙÎÔÓØ�ØÙ×ÆÙÊÌÎÈ�
ÕÑÆÓ�ÎÓ�ÑÎÓÊ�ÜÎÙÍ�ÙÍÊ�²®¨ª�©ÊÛÊÑÔÕÒÊÓÙ�·ÔÆÉÒÆÕ���������������ÈÔÛÊ×ÎÓÌ�
ËÎÛÊ�ØÙ×ÆÙÊÌÎÊØ�ÎÓÈÑÚÉÎÓÌ����²ÆÎÓÙÆÎÓÎÓÌ�ÊÝÎØÙÎÓÌ�ÒÆ×ÐÊÙØ�ÆÓÉ�ÊÝÕÆÓÉÎÓÌ�
ÊÒÊ×ÌÎÓÌ�ÒÆ×ÐÊÙØ ����©×ÎÛÎÓÌ�¹ÍÆÎÑÆÓÉ�Ø�ÑÊÆÉÊ×ØÍÎÕ�ÕÔØÎÙÎÔÓ�ÆØ�¦ØÎÆ�Ø�¹ÔÕ�
ÔË�²ÎÓÉ� ÉÊØÙÎÓÆÙÎÔÓ� ËÔ×�²®¨ª � ��� ©ÎËËÊ×ÊÓÙÎÆÙÎÓÌ� ÆÓÉ� È×ÊÆÙÎÛÊÑÞ� ÆÉÉÎÓÌ�
ÛÆÑÚÊ� ÙÍ×ÔÚÌÍ� ÙÍÊ� È×ÊÆÙÎÛÊ� ÊÈÔÓÔÒÞ � ��� ¸Ù×ÊÓÌÙÍÊÓÎÓÌ� ÈÔÑÑÆÇÔ×ÆÙÎÛÊ�
ÓÊÙÜÔ×ÐØ�ÉÔÒÊØÙÎÈÆÑÑÞ�ÆÓÉ�ÎÓÙÊ×ÓÆÙÎÔÓÆÑÑÞ �ÆÓÉ����±ÊÛÊ×ÆÌÎÓÌ�ÙÍÊ�ÕÔØÎÙÎÛÊ�
ÎÒÆÌÊ�ÔË�¹¨ª§�

���©ÊÛÊÑÔÕÒÊÓÙ�ÔË�¹ÍÆÎÑÆÓÉ�¨´³³ª¨¹�¨ÆÒÕÆÎÌÓ
¹¨ª§�ÍÆØ�ÎÓÙ×ÔÉÚÈÊÉ�Æ�ÓÊÜ�¹ÍÆÎÑÆÓÉ�Ç×ÆÓÉ��¹ÍÆÎÑÆÓÉ�¨´³³ª¨¹�ÙÔ�É×ÎÛÊ�
¹ÍÆÎÑÆÓÉ�ÆØ�Æ�ÍÚÇ�ËÔ×�ÌÑÔÇÆÑ�²®¨ª�ÊÛÊÓÙØ��ËÔÈÚØÎÓÌ�ÔÓ�ÙÍ×ÊÊ�ËÚÓÉÆÒÊÓÙÆÑ�
ÕÎÑÑÆ×Ø� ÔË� ¹ÍÆÎÑÆÓÉ�Ø� ²®¨ª� ÎÓÉÚØÙ×Þ� ÎÓÈÑÚÉÎÓÌ� ÉÎÛÊ×ØÎÙÞ� ÔË� ÉÊØÙÎÓÆÙÎÔÓØ��
ÚÓ×ÎÛÆÑÑÊÉ� ÇÚØÎÓÊØØ� ÔÕÕÔ×ÙÚÓÎÙÎÊØ�� ÆÓÉ� ÍÎÌÍ� ÖÚÆÑÎÙÞ� Õ×ÔËÊØØÎÔÓÆÑØ� ÆÓÉ�
ÎÓÉÚØÙ×Þ�ØÙÆÓÉÆ×ÉØ�

)č>.�>/!1> J1<
,>*1=�5�Ė9��Ė�/

The Marketing and 
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���J(%�>/ ?I%@%�>% Ĕ>%�>/'/<�>6=-*=%$ėJ1<�>/6CQ96>/9��ė�/�
Ļǰ ÖćøÿøšćÜÖćøøĆïøĎšđÖĊę÷üÖĆïïìïćì×ĂÜǰÿÿðî�ǰĒúąîĈđÿîĂðøąđìýĕì÷ĔîÖćøđðŨîÝčéĀöć÷
ǰ ðúć÷ìćÜ×ĂÜÖćøÝĆéÜćîĕöàŤǰēé÷ïĎøèćÖćøÜćîéšćîðøąßćÿĆöóĆîíŤñŠćîÖĉÝÖøøöðøąßćÿĆöóĆîíŤǰ
ǰ ìĆĚÜÖćøÝĆéÜćîĒëúÜ×ŠćüǰÖćøÝĆéÖĉÝÖøøöÿĆöõćþèŤóĉđýþñĎšïøĉĀćøǰÖćøÝĆéÿŠÜ×ŠćüĒúąÖćøÝĆéìĈǰ
ǰ ÿÖĎŢð×ŠćüðøąßćÿĆöóĆîíŤǰđðŨîêšîǰ

Ļǰ ÖćøÝĆéÜćîĒëúÜ×ŠćüĔîÜćîđìøéēßüŤĒúąēøéēßüŤǰĔîðøąđìýđðŜćĀöć÷ĀúĆÖ×ĂÜíčøÖĉÝĕöàŤǰĂćìĉǰ
ǰ Üćîǰ*5$."ǰ�ǰ"*.&ǰ�ǰ*.&9ǰ�ǰ$*#5.ǰ�ǰ&*#5.ǰ�ǰ(*#5.ǰàċęÜÙøĂïÙúčöêúćéđðŜćĀöć÷
ǰ Ă÷ŠćÜǰđĂđàĊ÷ǰēĂđßĊ÷đîĊ÷ǰ÷čēøðǰĂđöøĉÖćǰêąüĆîĂĂÖÖúćÜǰđðŨîêšî

Ļǰ ÖćøÝĆéÖĉÝÖøøöǰ*OUFSOBUJPOBMǰ.FEJBǰ'BNJMJBSJ[BUJPOǰ5SJQǰđóČęĂđßĉâÿČęĂöüúßîđ×šćøŠüö
ǰ ÿĆöñĆÿðøąÿïÖćøèŤÖćøÝĆéÜćîĕöàŤĔîðøąđìýĕì÷ÙøĂïÙúčöÿČęĂöüúßîÝćÖìĆęüēúÖǰ

Ļǰ ÖćøéĈđîĉîÖĉÝÖøøöđóČęĂÿøšćÜÙüćöÿĆöóĆîíŤøąĀüŠćÜĂÜÙŤÖøÖĆïÿČęĂöüúßîǰĂćìĉǰÖćøĔĀšÖćøÿîĆïÿîčîǰ
ǰ ÖćøÝĆéÖĉÝÖøøöðøąÝĈðŘ×ĂÜÿöćÙöñĎšÿČęĂ×ŠćüđýøþåÖĉÝǰÖćøĔĀšÖćøÿîĆïÿîčîēĂÖćÿÖćøÙøï
ǰ øĂï×ĂÜÿČęĂöüúßîǰÖćøÝĆéÖĉÝÖøøö×ĂïÙčèÿČęĂöüúßîðøąÝĈðŘǰđðŨîêšî

Ļǰ Öćøđñ÷ĒóøŠðøąđìýĕì÷ñŠćîÖćøĔßšÿČęĂìĊęđ×šćëċÜÖúčŠöđðŜćĀöć÷ĕöàŤēé÷êøÜǰĒúąÖúčŠöđðŜćĀöć÷ǰ
ǰ đßĉÜíčøÖĉÝǰêúĂéÝîÖćøĔßšđüìĊ×ĂÜÜćîĂĊđüîêŤìĊęđðŨîÿČęĂĔîÖćøđñ÷ĒóøŠÙüćöóøšĂöĒúąýĆÖ÷õćóǰ
ǰ ×ĂÜðøąđìýĕì÷ǰ

Ļǰ ÖćøÝĆéìĈđĂÖÿćøðøąßćÿĆöóĆîíŤĒúąÿČęĂÿćøĂÜÙŤÖøđóČęĂđñ÷ĒóøŠÖćøéĈđîĉîÜćî×ĂÜĂÜÙŤÖøǰĒúą
ǰ ×šĂöĎúđÖĊę÷üÖĆïíčøÖĉÝĕöàŤǰĂ÷ŠćÜǰüćøÿćøǰ5$&#ǰ/&84-&55&3ǰĒúąǰüćøÿćøǰ.*$&ǰ+063/"-ǰ
ǰ ēé÷đñ÷ĒóøŠĒÖŠÖúčŠöđðŜćĀöć÷ĔîíčøÖĉÝĕöàŤ

3. Implementation of Public Relations and Corporate Communication Plan

� ¹ÍÊ�ÉÊÕÆ×ÙÒÊÓÙ�È×ÊÆÙÊØ�ÆÜÆ×ÊÓÊØØ�ÔË�¹¨ª§�Ø�×ÔÑÊØ�ÙÔ�É×ÎÛÊ�ÙÍÊ�×ÔÇÚØÙ�
� ²®¨ª�ÎÓÉÚØÙ×Þ��ÆÓÉ�ÙÍÊ�ÈÔÚÓÙ×Þ�Ø�ÑÊÆÉÊ×ØÍÎÕ�ÕÔØÎÙÎÔÓ�ÆØ�Æ�Õ×ÊÒÎÊ×Ê�
� ÉÊØÙÎÓÆÙÎÔÓ�ËÔ×�²®¨ª�ÆÈÙÎÛÎÙÎÊØ��ÙÍ×ÔÚÌÍ�ÎÓÙÊÌ×ÆÙÊÉ�µ·�ÆÈÙÎÛÎÙÎÊØ�ÎÓÈÑÚÉÎÓÌ�
� Õ×ÊØØ�ÈÔÓËÊ×ÊÓÈÊØ��ÎÓÙÊ×ÛÎÊÜØ��Õ×ÊØØ�×ÊÑÊÆØÊØ��µ·�ØÈÔÔÕØ��ÆÓÉ�ÒÔ×Ê��


�´×ÌÆÓÎØÊØ�Õ×ÊØØ�ÈÔÓËÊ×ÊÓÈÊØ�ÜÎÙÍ�ÐÊÞ�×ÔÆÉ�ØÍÔÜØ�ÎÓ�ÙÆ×ÌÊÙ�ÒÆ×ÐÊÙØ�
� ÎÓÈÑÚÉÎÓÌ�¦ØÎÆ��´ÈÊÆÓÎÆ��ªÚ×ÔÕÊ��¦ÒÊ×ÎÈÆ��ÆÓÉ�ÙÍÊ�²ÎÉÉÑÊ�ªÆØÙ��ÆÓÉ�
� ÎÓÉÚØÙ×Þ�Ù×ÆÉÊ�ØÍÔÜØ�ØÚÈÍ�ÆØ�®¹���¨²¦��¦®²ª��®²ª½��¨®§¹²��ª®§¹²��
� ÆÓÉ�¬®§¹²��


�´×ÌÆÓÎØÊØ�Æ�ËÆÒÎÑÎÆ×ÎßÆÙÎÔÓ�Ù×ÎÕ�ÙÔ�Õ×ÔÛÎÉÊ�ËÎ×ØÙ�ÍÆÓÉ�²®¨ª�ÊÝÕÊ×ÎÊÓÈÊ�
� ÎÓ�¹ÍÆÎÑÆÓÉ�ËÔ×�ÒÊÉÎÆ�Ë×ÔÒ�Æ×ÔÚÓÉ�ÙÍÊ�ÜÔ×ÑÉ��


� ¨ÔÓÉÚÈÙØ�ÒÊÉÎÆ�×ÊÑÆÙÎÔÓØ�Õ×ÔÌ×ÆÒØ�ØÚÈÍ�ÆØ�ØÕÔÓØÔ×ØÍÎÕ�ÔË�ÙÍÊ�ªÈÔÓÔÒÎÈ�
� ¯ÔÚ×ÓÆÑÎØÙ�¦ØØÔÈÎÆÙÎÔÓ�Ø�¦ÓÓÚÆÑ�²ÊÊÙÎÓÌ��ÕÚÇÑÎÈÆÙÎÔÓ�ÆÓÓÎÛÊ×ØÆ×ÎÊØ��ÒÊÉÎÆ�
ÙÍÆÓÐ�ÞÔÚ�ÕÆ×ÙÞ��ÆÓÉ�ÒÔ×Ê�


� µ×ÔÒÔÙÊØ�¹ÍÆÎÑÆÓÉ�ÙÍ×ÔÚÌÍ�ÙÍÊ�ÚØÊ�ÔË�ÊËËÊÈÙÎÛÊ�ÒÊÉÎÆ�ÈÍÆÓÓÊÑØ�ÙÔ�ÉÎ×ÊÈÙÑÞ�
� ÙÆ×ÌÊÙ�ÆÚÉÎÊÓÈÊØ�ÆÓÉ�ÈÚØÙÔÒÊ×Ø��ÆØ�ÜÊÑÑ�ÆØ�ÚÙÎÑÎßÎÓÌ�ÒÊÉÎÆ�ÊÛÊÓÙØ�ÆØ�Æ�
� ËÔ×ÚÒ�ÙÔ�ÈÔÒÒÚÓÎÈÆÙÊ�¹ÍÆÎÑÆÓÉ�Ø�×ÊÆÉÎÓÊØØ�


�©ÊÛÊÑÔÕØ�ÈÔ×ÕÔ×ÆÙÊ�ÕÚÇÑÎÈÆÙÎÔÓØ�ÎÓÈÑÚÉÎÓÌ�ÙÍÊ�¹¨ª§�³ÊÜØÑÊÙÙÊ×�ÆÓÉ�
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� ¹¨ª§�ÆÒÔÓÌ�²®¨ª�ÎÓÉÚØÙ×Þ�ØÙÆÐÊÍÔÑÉÊ×Ø�

TCEB Strategies Plan 2014



FINANCIAL 
STATEMENTS 

2013



ÖćøêøüÝÿĂïøüöëċÜÖćøĔßšüĉíĊÖćøêøüÝÿĂïđóČęĂĔĀšĕéšöćàċęÜĀúĆÖåćîÖćøÿĂïïĆâßĊđÖĊę÷üÖĆïǰ
ÝĈîüîđÜĉîĒúąÖćøđðŗéđñ÷×šĂöĎúĔîÜïÖćøđÜĉîǰüĉíĊÖćøêøüÝÿĂïìĊęđúČĂÖĔßš×ċĚîĂ÷ĎŠÖĆïéčú÷óĉîĉÝ×ĂÜǰ
ñĎšÿĂïïĆâßĊǰ àċęÜøüöëċÜÖćøðøąđöĉîÙüćöđÿĊę÷ÜÝćÖÖćøĒÿéÜ×šĂöĎúìĊę×ĆéêŠĂ×šĂđìĘÝÝøĉÜĂĆîđðŨîÿćøąǰ
ÿĈÙĆâ×ĂÜÜïÖćøđÜĉîĕöŠüŠćÝąđÖĉéÝćÖÖćøìčÝøĉêĀøČĂ×šĂñĉéóúćéĔîÖćøðøąđöĉîÙüćöđÿĊę÷Üǰ
éĆÜÖúŠćüǰñĎšÿĂïïĆâßĊóĉÝćøèćÖćøÙüïÙčöõć÷ĔîìĊęđÖĊę÷ü×šĂÜÖĆïÖćøÝĆéìĈĒúąÖćøîĈđÿîĂÜïÖćøđÜĉîǰ
ēé÷ëĎÖêšĂÜêćöìĊęÙüø×ĂÜÖĉÝÖćøǰđóČęĂĂĂÖĒïïüĉíĊÖćøêøüÝÿĂïìĊęđĀöćąÿöÖĆïÿëćîÖćøèŤĒêŠǰ
ĕöŠĔßŠđóČęĂüĆêëčðøąÿÜÙŤĔîÖćøĒÿéÜÙüćöđĀĘîêŠĂðøąÿĉìíĉñú×ĂÜÖćøÙüïÙčöõć÷Ĕî×ĂÜÖĉÝÖćøǰ
ÖćøêøüÝÿĂïøüöëċÜÖćøðøąđöĉîÙüćöđĀöćąÿö×ĂÜîē÷ïć÷ÖćøïĆâßĊìĊęñĎšïøĉĀćøĔßšĒúąÙüćöǰ
ÿöđĀêčÿöñú×ĂÜðøąöćèÖćøìćÜïĆâßĊìĊęÝĆéìĈ×ċĚîēé÷ñĎšïøĉĀćøøüöìĆĚÜÖćøðøąđöĉîÖćøîĈđÿîĂǰ
ÜïÖćøđÜĉîēé÷øüö

×šćóđÝšćđßČęĂüŠćĀúĆÖåćîÖćøÿĂïïĆâßĊìĊę×šćóđÝšćĕéšøĆïđóĊ÷ÜóĂĒúąđĀöćąÿöđóČęĂĔßšđðŨîđÖèæŤǰ
ĔîÖćøĒÿéÜÙüćöđĀĘî×ĂÜ×šćóđÝšć

�3>-I7P%
×šćóđÝšćđĀĘîüŠćÜïÖćøđÜĉî×šćÜêšîîĊĚĒÿéÜåćîąÖćøđÜĉî×ĂÜÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąǰ
îĉìøøýÖćøǰ 	ĂÜÙŤÖćøöĀćßî
ǰ èǰ üĆîìĊęǰ ��ǰ ÖĆî÷ć÷îǰ ó�ý�ǰ ����ǰ ñúÖćøéĈđîĉîÜćîìćÜǰ
ÖćøđÜĉîǰ ĒúąÖøąĒÿđÜĉîÿéÿĈĀøĆïðŘÿĉĚîÿčéüĆîđéĊ÷üÖĆîēé÷ëĎÖêšĂÜêćöìĊęÙüøĔîÿćøąÿĈÙĆâêćöĀúĆÖǰ
ÖćøïĆâßĊìĊęÖøąìøüÜÖćøÙúĆÜÖĈĀîé

ǰ ÿč×čöćõøèŤǰǰüÜýŤĂøĉ÷ćóø
ǰ ñĎšÿĂïïĆâßĊøĆïĂîčâćêđú×ìĊęǰ����
ǰ ïøĉþĆìǰĕóøšàüĂđêĂøŤđăćÿŤÙĎđðĂøŤÿǰđĂïĊđĂđĂÿǰÝĈÖĆé

ǰ ÖøčÜđìóöĀćîÙø
ǰ ��ǰÖčöõćóĆîíŤǰó�ý�ǰ����

I6%9��<�//-�>/�6?%=��>%6ē�I6/ù-�>/�= '/<�D-J1<%@#//4�>/�
�9��ė�>/-7>�%��

×šćóđÝšćĕéšêøüÝÿĂïÜïÖćøđÜĉî×ĂÜÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ǰ
àċęÜðøąÖĂïéšü÷ÜïĒÿéÜåćîąÖćøđÜĉîǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰÜïĒÿéÜñúÖćøéĈđîĉîǰ
ÜćîìćÜÖćøđÜĉîǰ ÜïĒÿéÜÖćøđðúĊę÷îĒðúÜÿĉîìøĆó÷Ťÿčìíĉǰ ĒúąÜïÖøąĒÿđÜĉîÿéÿĈĀøĆïðŘÿĉĚîÿčéǰ
üĆîđéĊ÷üÖĆîǰøüöëċÜĀöć÷đĀêčÿøčðîē÷ïć÷ÖćøïĆâßĊìĊęÿĈÙĆâĒúąĀöć÷đĀêčđøČęĂÜĂČęîǰė

�3>-/=&(@ �9&�9�(Eē&/ñ7>/!Ē9�&�>/I�ñ%
ñĎšïøĉĀćøđðŨîñĎšøĆïñĉéßĂïĔîÖćøÝĆéìĈĒúąÖćøîĈđÿîĂÜïÖćøđÜĉîđĀúŠćîĊĚēé÷ëĎÖêšĂÜêćöìĊęÙüøǰ
êćöĀúĆÖÖćøïĆâßĊìĊęÖøąìøüÜÖćøÙúĆÜÖĈĀîéǰĒúąøĆïñĉéßĂïđÖĊę÷üÖĆïÖćøÙüïÙčöõć÷ĔîìĊęñĎšïøĉĀćøǰ
óĉÝćøèćüŠćÝĈđðŨîđóČęĂĔĀšÿćöćøëÝĆéìĈÜïÖćøđÜĉîìĊęðøćýÝćÖÖćøĒÿéÜ×šĂöĎúìĊę×ĆéêŠĂ×šĂđìĘÝÝøĉÜǰ
ĂĆîđðŨîÿćøąÿĈÙĆâĕöŠüŠćÝąđÖĉéÝćÖÖćøìčÝøĉêǰĀøČĂ×šĂñĉéóúćé

�3>-/=&(@ �9&�9�(Eē69&&=q�A
×šćóđÝšćđðŨîñĎšøĆïñĉéßĂïĔîÖćøĒÿéÜÙüćöđĀĘîêŠĂÜïÖćøđÜĉîéĆÜÖúŠćüÝćÖñúÖćøêøüÝÿĂï×ĂÜǰ
×šćóđÝšćǰ×šćóđÝšćĕéšðäĉïĆêĉÜćîêøüÝÿĂïêćööćêøåćîÖćøÿĂïïĆâßĊǰàċęÜÖĈĀîéĔĀš×šćóđÝšćðäĉïĆêĉǰ
êćö×šĂÖĈĀîééšćîÝøø÷ćïøøèǰøüöëċÜüćÜĒñîĒúąðäĉïĆêĉÜćîêøüÝÿĂïđóČęĂĔĀšĕéšÙüćöđßČęĂöĆęîǰ
Ă÷ŠćÜÿöđĀêčÿöñúüŠćÜïÖćøđÜĉîðøćýÝćÖÖćøĒÿéÜ×šĂöĎúìĊę×ĆéêŠĂ×šĂđìĘÝÝøĉÜĂĆîđðŨîÿćøąÿĈÙĆâǰ
ĀøČĂĕöŠ

An audit involves performing procedures to obtain audit evidence about 
the amounts and disclosures in the financial statements. The procedures 
selected depend on the auditor’s judgment, including the assessment of 
the risks of material misstatement of the financial statements, whether due 
to fraud or error. In making those risk assessments, the auditor considers 
internal control relevant to the entity’s preparation and fair presentation 
of the financial statements in order to design audit procedures that are 
appropriate in the circumstances, but not for the purpose of expressing an 
opinion on the effectiveness of the entity’s internal control. An audit also 
includes evaluating the appropriateness of accounting policies used and 
the reasonableness of accounting estimates made by management, as well as 
evaluating the overall presentation of the financial statements.

I believe that the audit evidence I have obtained is sufficient and appropriate 
to provide a basis for my audit opinion.

Opinion
In my opinion, the financial statements referred to above present fairly, in all 
material respects, the financial position of Thailand Convention and Exhibition 
Bureau (Public Organization) as at 30 September 2013, and its financial 
performance and its cash flows for the year then ended in accordance with 
accounting principles and policies issued by the Ministry of Finance.

 Sukhumaporn  Wong-ariyaporn
 Certified Public Accountant (Thailand) No. 4843

 PricewaterhouseCoopers ABAS Ltd.

 Bangkok

 24 February 2014

¹Ô�ÙÍÊ�§ÔÆ×É�ÔË�©Î×ÊÈÙÔ×Ø�ÔË�¹ÍÆÎÑÆÓÉ�¨ÔÓÛÊÓÙÎÔÓ�ÆÓÉ�ªÝÍÎÇÎÙÎÔÓ�§Ú×ÊÆÚ�
�µÚÇÑÎÈ�´×ÌÆÓÎßÆÙÎÔÓ�

I have audited the accompanying financial statements of Thailand 
Convention and Exhibition Bureau (Public Organization), which comprise 
the statement of financial position as at 30 September 2013, and the statements 
of financial performance, changes in net assets and cash flows for the year 
then ended and a summary of significant accounting policies and other notes.

Management’s Responsibility for the Financial Statements
Management is responsible for the preparation and fair presentation of 
these financial statements in accordance with accounting principles and 
policies issued by the Ministry of Finance and for such internal control as 
management determines is necessary to enable the preparation of financial 
statements that are free from material misstatement, whether due to fraud 
or error.

Auditor’s Responsibility
My responsibility is to express an opinion on these financial statements 
based on my audit. I conducted my audit in accordance with Thai Standards 
on Auditing. Those standards require that I comply with ethical requirements 
and plan and perform the audit to obtain reasonable assurance about 
whether the financial statements are free from material misstatement.
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ÜćîìćÜÖćøđÜĉîǰ ÜïĒÿéÜÖćøđðúĊę÷îĒðúÜÿĉîìøĆó÷Ťÿčìíĉǰ ĒúąÜïÖøąĒÿđÜĉîÿéÿĈĀøĆïðŘÿĉĚîÿčéǰ
üĆîđéĊ÷üÖĆîǰøüöëċÜĀöć÷đĀêčÿøčðîē÷ïć÷ÖćøïĆâßĊìĊęÿĈÙĆâĒúąĀöć÷đĀêčđøČęĂÜĂČęîǰė

�3>-/=&(@ �9&�9�(Eē&/ñ7>/!Ē9�&�>/I�ñ%
ñĎšïøĉĀćøđðŨîñĎšøĆïñĉéßĂïĔîÖćøÝĆéìĈĒúąÖćøîĈđÿîĂÜïÖćøđÜĉîđĀúŠćîĊĚēé÷ëĎÖêšĂÜêćöìĊęÙüøǰ
êćöĀúĆÖÖćøïĆâßĊìĊęÖøąìøüÜÖćøÙúĆÜÖĈĀîéǰĒúąøĆïñĉéßĂïđÖĊę÷üÖĆïÖćøÙüïÙčöõć÷ĔîìĊęñĎšïøĉĀćøǰ
óĉÝćøèćüŠćÝĈđðŨîđóČęĂĔĀšÿćöćøëÝĆéìĈÜïÖćøđÜĉîìĊęðøćýÝćÖÖćøĒÿéÜ×šĂöĎúìĊę×ĆéêŠĂ×šĂđìĘÝÝøĉÜǰ
ĂĆîđðŨîÿćøąÿĈÙĆâĕöŠüŠćÝąđÖĉéÝćÖÖćøìčÝøĉêǰĀøČĂ×šĂñĉéóúćé

�3>-/=&(@ �9&�9�(Eē69&&=q�A
×šćóđÝšćđðŨîñĎšøĆïñĉéßĂïĔîÖćøĒÿéÜÙüćöđĀĘîêŠĂÜïÖćøđÜĉîéĆÜÖúŠćüÝćÖñúÖćøêøüÝÿĂï×ĂÜǰ
×šćóđÝšćǰ×šćóđÝšćĕéšðäĉïĆêĉÜćîêøüÝÿĂïêćööćêøåćîÖćøÿĂïïĆâßĊǰàċęÜÖĈĀîéĔĀš×šćóđÝšćðäĉïĆêĉǰ
êćö×šĂÖĈĀîééšćîÝøø÷ćïøøèǰøüöëċÜüćÜĒñîĒúąðäĉïĆêĉÜćîêøüÝÿĂïđóČęĂĔĀšĕéšÙüćöđßČęĂöĆęîǰ
Ă÷ŠćÜÿöđĀêčÿöñúüŠćÜïÖćøđÜĉîðøćýÝćÖÖćøĒÿéÜ×šĂöĎúìĊę×ĆéêŠĂ×šĂđìĘÝÝøĉÜĂĆîđðŨîÿćøąÿĈÙĆâǰ
ĀøČĂĕöŠ

An audit involves performing procedures to obtain audit evidence about 
the amounts and disclosures in the financial statements. The procedures 
selected depend on the auditor’s judgment, including the assessment of 
the risks of material misstatement of the financial statements, whether due 
to fraud or error. In making those risk assessments, the auditor considers 
internal control relevant to the entity’s preparation and fair presentation 
of the financial statements in order to design audit procedures that are 
appropriate in the circumstances, but not for the purpose of expressing an 
opinion on the effectiveness of the entity’s internal control. An audit also 
includes evaluating the appropriateness of accounting policies used and 
the reasonableness of accounting estimates made by management, as well as 
evaluating the overall presentation of the financial statements.

I believe that the audit evidence I have obtained is sufficient and appropriate 
to provide a basis for my audit opinion.

Opinion
In my opinion, the financial statements referred to above present fairly, in all 
material respects, the financial position of Thailand Convention and Exhibition 
Bureau (Public Organization) as at 30 September 2013, and its financial 
performance and its cash flows for the year then ended in accordance with 
accounting principles and policies issued by the Ministry of Finance.

 Sukhumaporn  Wong-ariyaporn
 Certified Public Accountant (Thailand) No. 4843
 PricewaterhouseCoopers ABAS Ltd.

 Bangkok
 24 February 2014

¹Ô�ÙÍÊ�§ÔÆ×É�ÔË�©Î×ÊÈÙÔ×Ø�ÔË�¹ÍÆÎÑÆÓÉ�¨ÔÓÛÊÓÙÎÔÓ�ÆÓÉ�ªÝÍÎÇÎÙÎÔÓ�§Ú×ÊÆÚ�
�µÚÇÑÎÈ�´×ÌÆÓÎßÆÙÎÔÓ�

I have audited the accompanying financial statements of Thailand 
Convention and Exhibition Bureau (Public Organization), which comprise 
the statement of financial position as at 30 September 2013, and the statements 
of financial performance, changes in net assets and cash flows for the year 
then ended and a summary of significant accounting policies and other notes.

Management’s Responsibility for the Financial Statements
Management is responsible for the preparation and fair presentation of 
these financial statements in accordance with accounting principles and 
policies issued by the Ministry of Finance and for such internal control as 
management determines is necessary to enable the preparation of financial 
statements that are free from material misstatement, whether due to fraud 
or error.

Auditor’s Responsibility
My responsibility is to express an opinion on these financial statements 
based on my audit. I conducted my audit in accordance with Thai Standards 
on Auditing. Those standards require that I comply with ethical requirements 
and plan and perform the audit to obtain reasonable assurance about 
whether the financial statements are free from material misstatement.
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Notes 2013 Baht 2012 Baht

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements.

Assets

Current assets

Cash and cash equivalents

Short-term investment

Advance receivables

Accrued interest income

Supplies

Prepaid expenses

Other current assets

Total current assets

Non-current assets

Building and equipment

Intangible assets

Deposit 

Non-current assets held for sales

Total non-current assets

Total assets

474,691,975

68,494,890

9,850,328

764,357

1,088,431

9,062,677

982,598

564,935,256

41,825,363

45,957,753

3,971,857 

91,754,973

656,690,229

474,691,975

68,494,890

9,850,328

764,357

1,088,431

9,062,677

982,598

564,935,256

41,825,363

45,957,753

3,971,857 

91,754,973

656,690,229

3

4

5

6

7

8

9

10

11

Āöć÷đĀêčǰ ó�ý�ǰ����ǰ ó�ý�ǰ����
ǰ ïćìǰ ïćì

7->.I7!D'/<�9&�&�>/I�ñ%L%7%ē>���"B�����I'ę%6Ē3%7%BQ��9��&�>/I�ñ%%AR

ÿĉîìøĆó÷Ť

ÿĉîìøĆó÷ŤĀöčîđüĊ÷î
đÜĉîÿéĒúąøć÷ÖćøđìĊ÷ïđìŠćđÜĉîÿé
đÜĉîúÜìčîøą÷ąÿĆĚî
úĎÖĀîĊĚđÜĉîìéøĂÜÝŠć÷
éĂÖđïĊĚ÷ÙšćÜøĆï
üĆÿéčÙÜđĀúČĂ
ÙŠćĔßšÝŠć÷ÝŠć÷úŠüÜĀîšć
ÿĉîìøĆó÷ŤĀöčîđüĊ÷îĂČęî

øüöÿĉîìøĆó÷ŤĀöčîđüĊ÷î

ÿĉîìøĆó÷ŤĕöŠĀöčîđüĊ÷î
ĂćÙćøĒúąĂčðÖøèŤ
ÿĉîìøĆó÷ŤĕöŠöĊêĆüêî
đÜĉîöĆéÝĈÝŠć÷ǰ
ÿĉîìøĆó÷ŤĕöŠĀöčîđüĊ÷îìĊęëČĂĕüšđóČęĂ×ć÷
øüöÿĉîìøĆó÷ŤĕöŠĀöčîđüĊ÷î

øüöÿĉîìøĆó÷Ť
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Thailand Convention and Exhibition Bureau (Public Organization)

As at 30 September 2013
STATEMENT OF FINANCIAL POSITION

6?%=��>%6Ē�I6/ñ-�>/�= '/<�D-J1<%@#//4�>/��9��Ė�>/-7>�%�

��3=%#AQ�����=%.>.%�*�4������
�&J6 ��>%<�>/I�ñ%

%>.%*/=!%ė��I-$>3ú�D1�=.
(Eē9?%3.�>/

6?%=��>%6Ē�I6/ñ-�>/�= '/<�D-J1<%@#//4�>/��9��Ė�>/-7>�%�

Mr. Nopparat  Maythaveekulchai
President

Thailand Convention and Exhibition Bureau (Public Organization)



Āöć÷đĀêčǰ ó�ý�ǰ����ǰ ó�ý�ǰ����
ǰ ïćìǰ ïćì

Notes 2013 Baht 2012 Baht

ĀîĊĚÿĉî

ĀîĊĚÿĉîĀöčîđüĊ÷î
đÝšćĀîĊĚ
ÙŠćĔßšÝŠć÷ÙšćÜÝŠć÷
øć÷ĕéšÙŠćúÜìąđïĊ÷îøĆïúŠüÜĀîšć
ĀîĊĚÿĉîĀöčîđüĊ÷îĂČęî

øüöĀîĊĚÿĉîĀöčîđüĊ÷î

ĀîĊĚÿĉîĕöŠĀöčîđüĊ÷î
đÜĉîðøąÖĆî
ðøąöćèÖćøĀîĊĚÿĉî

øüöĀîĊĚÿĉîĕöŠĀöčîđüĊ÷î

øüöĀîĊĚÿĉî

ÿĉîìøĆó÷Ťÿčìíĉ

ÿĉîìøĆó÷Ťÿčìíĉ
øć÷ĕéšÿĎÜǰ�ǰ	êęĈ
ǰÖüŠćÙŠćĔßšÝŠć÷ÿąÿö

øüöÿĉîìøĆó÷Ťÿčìíĉ

��

��

��
��

Liabilities 

Current liabilities

Account payables

Accrued expenses

Unearned income - registration fee

Other current liabilities

Total current liabilities

Non-current liabilities

Retention

Provisions

Total non-current liabilities

Total liabilities

³ÊÙ�¦ØØÊÙØ

Net Assets

Accumulated surpluses

Total Net Assets

82,880,692

1,720,828

2,448,532

1,525,147

88,575,199

 

6,960,950

13,082,923

20,043,873

108,619,072

�548,071,157

548,071,157

548,071,157

153,744,619

2,304,284

2,320,000

1,390,793

159,759,696

 

10,741,492

11,890,175

22,631,667

182,391,363

 374,706,969

374,706,969

374,706,969
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374,706,969
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13

14

15

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements. 7->.I7!D'/<�9&�&�>/I�ñ%L%7%ē>���"B�����I'ę%6Ē3%7%BQ��9��&�>/I�ñ%%AR
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Thailand Convention and Exhibition Bureau (Public Organization)

As at 30 September 2013
STATEMENT OF FINANCIAL POSITION (Cont’d)
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Mr. Nopparat  Maythaveekulchai
President

Thailand Convention and Exhibition Bureau (Public Organization)



Notes 2013 Baht 2012 Baht
Revenues from operations�

 Revenues from government
  Government budget appropriations

 Total revenues from government

 Revenues from other sources
  Income from organizing training and seminars
  Income from registration fee for exhibition participation
  Interest income from deposits at financial institutions
  Other income

 Total revenues from other sources

Total revenues from operations

Operating expenses 

  Personnel expenses
  Administrative expenses
  Marketing and promotion expenses
  Grants
  Depreciation and amortization

Total operating expenses

Revenues over / (under) operating expenses
Non-operating expenses

Revenues over/(under) expenses for the year

 
870,484,200

870,484,200

 
1,883,122
7,611,926

16,192,874
1,952,481

27,640,403

898,124,603

106,176,209
156,177,967
327,555,593
113,575,404
15,016,054

718,501,227

179,623,376
(6,259,188)

173,364,188

 
801,437,000

801,437,000

 
13,469,994
3,954,000

13,907,112
837,251

22,168,357

823,605,357

106,194,382
124,425,657
342,899,589
395,004,477
11,900,667

980,424,772

(156,819,415)
(378,805)

(157,198,220)

 
 

 

16

17
18
19
20

21

Āöć÷đĀêčǰ ó�ý�ǰ����ǰ ó�ý�ǰ����
ǰ ïćìǰ ïćìøć÷ĕéšÝćÖÖćøéĈđîĉîÜćî

ǰ øć÷ĕéšÝćÖøĆåïćú
ǰ ǰ øć÷ĕéšÝćÖđÜĉîÜïðøąöćè
ǰ øüöøć÷ĕéšÝćÖøĆåïćú

ǰ øć÷ĕéšÝćÖĒĀúŠÜĂČęîǰ
ǰ ǰ øć÷ĕéšÝćÖÖćøÝĆéĂïøöÿĆööîć
ǰ ǰ øć÷ĕéšÙŠćúÜìąđïĊ÷îđ×šćøŠüöÜćîîĉìøøýÖćø
ǰ ǰ øć÷ĕéšÝćÖéĂÖđïĊĚ÷đÜĉîòćÖÿëćïĆîÖćøđÜĉî
ǰ ǰ øć÷ĕéšĂČęî
ǰ øüöøć÷ĕéšÝćÖĒĀúŠÜĂČęîǰ

øüöøć÷ĕéšÝćÖÖćøéĈđîĉîÜćî

ÙŠćĔßšÝŠć÷ÝćÖÖćøéĈđîĉîÜćî

ǰ ǰ ÙŠćĔßšÝŠć÷éšćîïčÙúćÖø
ǰ ǰ ÙŠćĔßšÝŠć÷ĔîÖćøéĈđîĉîÜćî
ǰ ǰ ÙŠćĔßšÝŠć÷ÿŠÜđÿøĉöÖćøêúćé
ǰ ǰ ÙŠćĔßšÝŠć÷đÜĉîĂčéĀîčî
ǰ ǰ ÙŠćđÿČęĂöøćÙćĒúąÙŠćêĆéÝĈĀîŠć÷

øüöÙŠćĔßšÝŠć÷ÝćÖÖćøéĈđîĉîÜćî

øć÷ĕéšÿĎÜǰ�ǰ	êęĈ
ǰÖüŠćÙŠćĔßšÝŠć÷ÝćÖÖćøéĈđîĉîÜćî
ÙŠćĔßšÝŠć÷ĂČęîìĊęĕöŠĕéšđÖĉéÝćÖÖćøéĈđîĉîÜćî

øć÷ĕéšÿĎÜǰ�ǰ	êęĈ
ǰÖüŠćÙŠćĔßšÝŠć÷ÿĈĀøĆïðŘ
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Thailand Convention and Exhibition Bureau (Public Organization)

For the year ended 30 September 2013
STATEMENT OF FINANCIAL PERFORMANCE
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The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements. 7->.I7!D'/<�9&�&�>/I�ñ%L%7%ē>���"B�����I'ę%6Ē3%7%BQ��9��&�>/I�ñ%%AR
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Mr. Nopparat  Maythaveekulchai
President

Thailand Convention and Exhibition Bureau (Public Organization)



Accumulated surpluses Baht Total Baht

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements. 7->.I7!D'/<�9&�&�>/I�ñ%L%7%ē>���"B�����I'ę%6Ē3%7%BQ��9��&�>/I�ñ%%AR

Opening balance as at 1 October 2011 

Revenues under expenses for the year

Closing balance as at 30 September 2012

Opening balance as at 1 October 2012

Revenues under expenses for the year

Closing balance as at 30 September 2013

531,905,189

(157,198,220)

374,706,969

374,706,969

173,364,188

548,071,157

531,905,189

(157,198,220)

374,706,969

374,706,969

173,364,188

548,071,157

øć÷ĕéšÿĎÜÖüŠćÙŠćĔßšÝŠć÷ÿąÿöǰ	ïćì
ǰ øüöǰ	ïćì


÷Ăé÷ÖöćǰèǰüĆîìĊęǰ�ǰêčúćÙöǰó�ý�ǰ����

øć÷ĕéšêęĈÖüŠćÙŠćĔßšÝŠć÷ÿĈĀøĆïðŘ

÷ĂéÙÜđĀúČĂǰèǰüĆîìĊęǰ��ǰǰÖĆî÷ć÷îǰó�ý�ǰ����

÷Ăé÷ÖöćǰèǰüĆîìĊęǰ�ǰêčúćÙöǰó�ý�ǰ����

øć÷ĕéšÿĎÜÖüŠćÙŠćĔßšÝŠć÷ÿĈĀøĆïðŘ

÷ĂéÙÜđĀúČĂǰèǰüĆîìĊęǰ��ǰǰÖĆî÷ć÷îǰó�ý�ǰ����
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The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements. 7->.I7!D'/<�9&�&�>/I�ñ%L%7%ē>���"B�����I'ę%6Ē3%7%BQ��9��&�>/I�ñ%%AR
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Thailand Convention and Exhibition Bureau (Public Organization)

For the year ended 30 September 2013
STATEMENTS OF CHANGES IN NET ASSETS
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President

Thailand Convention and Exhibition Bureau (Public Organization)



Notes 2013 Baht 2012 Baht

Cash flows from operating activities: 

 Revenues over / (under) expenses

 Adjustments to net cash from operating activities

   Depreciation and amortisation

   Loss on write off intangible assets 

   (Gain) loss on foreign exchange translation

   Loss on sales of fixed assets

   Loss on impairment of fixed assets 

   Interest income

   Write off for deposit

173,364,188

15,016,054

6,134,932

413,958

-

541,756

(17,884,661)

-

(157,198,220)

11,900,667

-

(58,294)

88,661

-

(14,594,528)

1,673,636

9,10

10

9

Āöć÷đĀêčǰ ó�ý�ǰ����ǰ ó�ý�ǰ����
ǰ ïćìǰ ïćì

ÖøąĒÿđÜĉîÿéÝćÖÖĉÝÖøøöéĈđîĉîÜćî

ǰ øć÷ĕéšÿĎÜǰ�ǰ	êęĈ
ǰÖüŠćÙŠćĔßšÝŠć÷ÿčìíĉ

ǰ ðøĆïÖøąìï÷ĂéđðŨîÖøąĒÿđÜĉîÿéÿčìíĉÝćÖÖĉÝÖøøöéĈđîĉîÜćî

ǰ ǰ ǰ ÙŠćđÿČęĂöøćÙćĒúąÙŠćêĆéÝĈĀîŠć÷

ǰ ǰ ǰ êĆéÝĈĀîŠć÷ÿĉîìøĆó÷ŤĕöŠöĊêĆüêîǰ

ǰ ǰ ǰ 	ÖĈĕø
ǰ×ćéìčîÝćÖÖćøĒðúÜÙŠćđÜĉîêøćêŠćÜðøąđìý

ǰ ǰ ǰ ×ćéìčîÝćÖÖćøÝĈĀîŠć÷ÿĉîìøĆó÷Ť

ǰ ǰ ǰ ×ćéìčîÝćÖÖćøéšĂ÷ÙŠć×ĂÜÿĉîìøĆó÷Ťǰ

ǰ ǰ ǰ éĂÖđïĊĚ÷øĆï

ǰ ǰ ǰ ÙŠćêĆéÝĈĀîŠć÷đÜĉîðøąÖĆî
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Notes 2013 Baht 2012 Baht

 Revenues over / (under) expenses before changes in

  operating assets and liabilities:

  (Increase) / Decrease in operating assets

   Advance receivables 

   Supplies 

   Prepaid expenses

   Deposit 

   Other current assets

  Increase / (Decrease ) in operating liabilities

   Account payables 

   Accrued expenses 

   Unearned income - registration fee

   Other current liabilities 

   Retention 

  Employee retirement benefit less payment

Cash generated from (used in) operations

Interest received

Net cash generated from (used in) operating activities

177,586,277

1,300,148

23

(7,127,749)

(315,338)

194,212

(71,410,205)

(583,455)

128,532

134,353

(3,780,543)

1,192,748

97,318,953

18,812,092

116,131,045

(158,188,078)

(9,132,628)

38,010

2,804,033

1,283,002

(900,000)

(5,635,854)

(1,442,141)

2,320,000

(661,034)

3,470,373

5,134,195

(160,910,122)

13,590,156

(147,319,966

Āöć÷đĀêčǰ ó�ý�ǰ����ǰ ó�ý�ǰ����
ǰ ïćìǰ ïćì

ǰ øć÷ĕéšÿĎÜǰ�ǰ	êęĈ
ǰÖüŠćÙŠćĔßšÝŠć÷ÝćÖÖćøéĈđîĉîÜćîÖŠĂî
ǰ ǰ ÖćøđðúĊę÷îĒðúÜĔîÿĉîìøĆó÷ŤĒúąĀîĊĚÿĉîéĈđîĉîÜćî
ǰ ǰ ÿĉîìøĆó÷ŤéĈđîĉîÜćîǰ	đóĉęö×ċĚî
ǰúéúÜ
ǰ ǰ ǰ úĎÖĀîĊĚđÜĉîìéøĂÜÝŠć÷ǰ
ǰ ǰ ǰ üĆÿéčÙÜđĀúČĂǰ
ǰ ǰ ǰ ÙŠćĔßšÝŠć÷ÝŠć÷úŠüÜĀîšć
ǰ ǰ ǰ đÜĉîöĆéÝĈÝŠć÷
ǰ ǰ ǰ ÿĉîìøĆó÷ŤĀöčîđüĊ÷îĂČęî
ǰ ǰ ĀîĊĚÿĉîéĈđîĉîÜćîđóĉęö×ċĚîǰ	úéúÜ

ǰ ǰ ǰ đÝšćĀîĊĚǰ
ǰ ǰ ǰ ÙŠćĔßšÝŠć÷ÙšćÜÝŠć÷ǰ
ǰ ǰ ǰ øć÷ĕéšÙŠćúÜìąđïĊ÷îøĆïúŠüÜĀîšć
ǰ ǰ ǰ ĀîĊĚÿĉîĀöčîđüĊ÷îĂČęîǰ
ǰ ǰ ǰ đÜĉîðøąÖĆî
ǰ ǰ ñúðøąē÷ßîŤóîĆÖÜćîĀúĆÜĂĂÖÝćÖÜćîÿčìíĉÝćÖÖćøÝŠć÷

đÜĉîÿéÝćÖǰ	ĔßšĕðĔî
ǰÖĉÝÖøøöéĈđîĉîÜćî
øĆïéĂÖđïĊĚ÷
đÜĉîÿéÿčìíĉÝćÖǰ	ĔßšĕðĔî
ǰÖĉÝÖøøöéĈđîĉîÜćî
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Notes 2013 Baht 2012 Baht

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements. 7->.I7!D'/<�9&�&�>/I�ñ%L%7%ē>���"B�����I'ę%6Ē3%7%BQ��9��&�>/I�ñ%%AR

(368,494,890)

300,000,000

(5,744,362)

(30,094,503)

-

(104,333,755)

(11,797,290)

462,874,179

20,506

474,691,975

111,815

(546,293)

-

-

-

(15,601,407)

(18,096,218)

13,546

(33,684,079)

(181,004,045)

643,857,448

20,776

462,874,179

9,845,908

186,760

6,755,980

Āöć÷đĀêčǰ ó�ý�ǰ����ǰ ó�ý�ǰ����
ǰ ïćìǰ ïćì

Cash flows from investing activities:

 Cash paid for acquisition of short-term investment

 Cash received from redeemtion of short-term investment

 Cash paid for acquisition of fixed assets

 Cash paid for acquisition of intangible assets

 Cash received from sale of fixed assets

Net cash used in investing activities

Net increase (decrease) in cash and cash equivalents

 Cash and cash equivalents at the beginning of the year

 Exchange gain on cash and cash equivalents

Ending balance

Additional information on cash flow

Non-cash transactions:

 Payable for purchases of equipment and intangible asset 

 Transfer equipments to (from) non-current assets held for sales

 Decomissioning cost of leased office improvement 
 recorded as leased office improvement
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ÖøąĒÿđÜĉîÿéÝćÖÖĉÝÖøøöúÜìčî

ǰ đÜĉîÿéÝŠć÷đóČęĂàČĚĂđÜĉîúÜìčîøą÷ąÿĆĚî

ǰ đÜĉîÿéøĆïÝćÖÖćøĕëŠëĂîđÜĉîúÜìčîøą÷ąÿĆĚî

ǰ đÜĉîÿéÝŠć÷àČĚĂĂčðÖøèŤ

ǰ đÜĉîÿéÝŠć÷àČĚĂÿĉîìøĆó÷ŤĕöŠöĊêĆüêî

ǰ đÜĉîÿéøĆïÝćÖÖćøÝĈĀîŠć÷ÿĉîìøĆó÷Ť

đÜĉîÿéÿčìíĉĔßšĕðĔîÖĉÝÖøøöúÜìčî

đÜĉîÿéĒúąøć÷ÖćøđìĊ÷ïđìŠćđÜĉîÿéđóĉęö×ċĚîǰ	úéúÜ
ǰÿčìíĉ

ǰ đÜĉîÿéĒúąøć÷ÖćøđìĊ÷ïđìŠćđÜĉîÿéêšîðŘ

ǰ ÖĈĕøÝćÖĂĆêøćĒúÖđðúĊę÷î

đÜĉîÿéĒúąøć÷ÖćøđìĊ÷ïđìŠćđÜĉîÿéðúć÷ðŘǰ

×šĂöĎúđóĉęöđêĉöðøąÖĂïÜïÖøąĒÿđÜĉîÿé

øć÷ÖćøìĊęĕöŠđÖĊę÷ü×šĂÜÖĆïÖøąĒÿđÜĉîÿé

ǰ ÖćøàČĚĂĂčðÖøèŤĒúąÿĉîìøĆó÷ŤĕöŠöĊêĆüêîìĊę÷ĆÜĕöŠĕéšßĈøąǰ

ǰ ēĂîĂčðÖøèŤđðŨîÿĉîìøĆó÷ŤĕöŠĀöčîđüĊ÷îìĊęëČĂĕüšđóČęĂ×ć÷ǰ	ēĂîÖúĆï


ǰ ðøąöćèÖćøĀîĊĚÿĉîÙŠćøČĚĂëĂîÿŠüîðøĆïðøčÜÿĈîĆÖÜćîđßŠćđðŨîêšîìčî
ǰ ×ĂÜÿŠüîðøĆïðøčÜÿĈîĆÖÜćî

�

The notes to the financial statements on pages 9 to 23 are an integral part of these financial statements. 7->.I7!D'/<�9&�&�>/I�ñ%L%7%ē>���"B�����I'ę%6Ē3%7%BQ��9��&�>/I�ñ%%AR
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1. General information
Thailand Convention and Exhibition Bureau (Public Organization) ("TCEB") 

was established according to the Royal Decree for the Establishment of 

Thailand Convention and Exhibition Bureau (Public Organization) B.E. 

2545 which was announced in the Government Gazette on 27 September 

2002. TCEB’s objectives are:

a: To promote the organizing of meetings, incentive travel and exhibition 

 in Thailand.

b: To support and organize the presentation of Thai art and culture for 

 the preservation purpose.

c: To provide technical know-how and training to government officials and 

 the public in order to gain skills related to tourism industry which is 

 equivalent to that of international standards.

d: To be an information center for international meetings, conventions 

 and exhibitions.

e: To provide knowledge for the operators of tourism business to understand 

 the preservation of environments and natural resources.

The operations to achieve the abovementioned objectives are carried out 

with the targets to enhance the further development and expansions of 

Thailand's potential as a center for international meetings, incentive travel 

and international exhibitions.

TCEB is located at Siam Tower, Unit A2, B1, B2, 12th Floor and 26th Floor, 

No. 989 Rama 1 Road, Pathumwan, Bangkok 10330.

The financial statements have been approved by TCEB’s Board of Directors 

on 24 February 2014.

��ǰ ×šĂöĎúìĆęüĕð
ÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ǰ 	ĶÿĈîĆÖÜćîĄķ
ǰÝĆéêĆĚÜ×ċĚîǰ
êćöóøąøćßÖùþãĊÖćÝĆéêĆĚÜÿĈîĆÖÜćîÿŠÜđÿøĉöÖćøÝĆéðøąßčöĒúąîĉìøøýÖćøǰ	ĂÜÙŤÖćøöĀćßî
ǰǰ
ó�ý�ǰ ����ǰ àċęÜðøąÖćýĔîøćßÖĉÝÝćîčđïÖþćǰ đöČęĂüĆîìĊęǰ ��ǰ ÖĆî÷ć÷îǰ ó�ý�ǰ ����ǰ ēé÷öĊǰ
üĆêëčðøąÿÜÙŤǰéĆÜîĊĚ
Ö�ǰ ÿŠÜđÿøĉöÖćøÝĆéðøąßčöǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéîĉìøøýÖćøĔîðøąđìýĕì÷
×�ǰ ÿîĆïÿîčîĀøČĂÝĆéĔĀšöĊÖćøîĈđÿîĂýĉúðąĒúąüĆçîíøøöĕì÷ĂĆîđðŨîÖćøìąîčïĈøčÜýĉúðąǰĒúą
ǰ üĆçîíøøöĕì÷
Ù�ǰ ĔĀšÖćøïøĉÖćøéšćîÙüćöøĎšĒúąòřÖĂïøöĒÖŠđÝšćĀîšćìĊę×ĂÜøĆåĀøČĂðøąßćßîĔĀšđÖĉéÙüćößĈîćâ
ǰ ĒúąìĆÖþąđìĊ÷ïđìŠćöćêøåćîÿćÖúđÖĊę÷üÖĆïĂčêÿćĀÖøøöÖćøìŠĂÜđìĊę÷ü
Ü�ǰ đðŨîýĎî÷ŤÖúćÜ×šĂöĎúéšćîÖćøðøąßčöĒúąÖćøÝĆéîĉìøøýÖćø
Ý�ǰ ĔĀšÙüćöøĎšĒÖŠñĎšéĈđîĉîíčøÖĉÝÖćøìŠĂÜđìĊę÷üĔĀšđ×šćĔÝÖćøĂîčøĆÖþŤÿĉęÜĒüéúšĂöĒúąìøĆó÷ćÖøíøøößćêĉ

ìĆĚÜîĊĚǰÖćøéĈđîĉîÖćøêćöüĆêëčðøąÿÜÙŤéĆÜÖúŠćüǰđóČęĂöčŠÜóĆçîćĒúąđóĉęöýĆÖ÷õćó×ĂÜðøąđìýĕì÷ǰ
ĔîÖćøđðŨîýĎî÷ŤÖúćÜÖćøðøąßčöîćîćßćêĉǰÖćøìŠĂÜđìĊę÷üđóČęĂđðŨîøćÜüĆúǰĒúąÖćøÝĆéîĉìøøýÖćøǰ
îćîćßćêĉ

ÿĈîĆÖÜćîĄǰöĊìĊęìĈÖćøĂ÷ĎŠìĊęĂćÙćøÿ÷ćöìćüđüĂøŤǰĀšĂÜđú×ìĊęǰ"�
ǰ#�
ǰ#�ǰßĆĚîǰ��#ǰĒúąǰßĆĚîǰ��ǰ
đú×ìĊęǰ���ǰëîîóøąøćöǰ�ǰĒ×üÜðìčöüĆîǰđ×êðìčöüĆîǰÖøčÜđìóöĀćîÙøǰ�����

ÜïÖćøđÜĉîîĊĚĕéšøĆïÖćøĂîčöĆêĉĔĀšĂĂÖÜïÖćøđÜĉîēé÷ÙèąÖøøöÖćø×ĂÜÿĈîĆÖÜćîĄǰ đöČęĂüĆîìĊęǰ ��ǰ
ÖčöõćóĆîíŤǰó�ý�ǰ����
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2. Accounting policies
The principal  accounting policies adopted in the preparation of the 
financial statements are set out below:

2.1 Basis of preparation
These financial statements have been prepared in accordance with the 
accounting principles and policies for Government Units no. 2 dated 6 
January 2003 issued by the Ministry of Finance.

The financial statements have been prepared under the historical cost 
convention.

The preparation of financial statements requires the use of certain critical 
accounting estimates. It also requires management to exercise its judge-
ment in the process of applying the accounting policies. The actual results 
may differ from those estimates.

An English version of the financial statements has been prepared from the 
statutory financial statements that are in the Thai language.  In the event 
of a conflict or a difference in interpretation between the two languages, 
the Thai language statutory financial statements shall prevail.

2.2 Foreign currency translation
Items included in the financial statements are measured using Thai Baht. 
The financial statements are presented in Thai Baht.

��ǰ îē÷ïć÷ÖćøïĆâßĊ
îē÷ïć÷ÖćøïĆâßĊìĊęÿĈÙĆâàċęÜĔßšĔîÖćøÝĆéìĈÜïÖćøđÜĉîöĊéĆÜêŠĂĕðîĊĚ

���ǰđÖèæŤÖćøÝĆéìĈÜïÖćøđÜĉîǰ
ÜïÖćøđÜĉîîĊĚĕéšÝĆéìĈ×ċĚîêćöĀúĆÖÖćøĒúąîē÷ïć÷ÖćøïĆâßĊÿĈĀøĆïĀîŠü÷ÜćîõćÙøĆåǰÞïĆïìĊęǰ�ǰúÜüĆîìĊęǰ
�ǰöÖøćÙöǰó�ý�ǰ����ǰìĊęðøąÖćýēé÷ÖøąìøüÜÖćøÙúĆÜ

ÜïÖćøđÜĉîîĊĚĕéšÝĆéìĈ×ċĚîēé÷ĔßšđÖèæŤøćÙćìčîđéĉöĔîÖćøüĆéöĎúÙŠć×ĂÜĂÜÙŤðøąÖĂï×ĂÜÜïÖćøđÜĉî

ÖćøÝĆéìĈÜïÖćøđÜĉîĔĀšĔßšðøąöćèÖćøìćÜïĆâßĊìĊęÿĈÙĆâĒúąÖćøĔßšéčú÷óĉîĉÝ×ĂÜñĎšïøĉĀćøǰàċęÜÝĆéìĈǰ
×ċĚîêćöÖøąïüîÖćøĔîÖćøîĈîē÷ïć÷ÖćøïĆâßĊ×ĂÜÿĈîĆÖÜćîĄǰ ĕðëČĂðäĉïĆêĉàċęÜñúìĊęđÖĉé×ċĚîÝøĉÜǰ
õć÷ĀúĆÜĂćÝĒêÖêŠćÜĕðÝćÖÝĈîüîìĊęðøąöćèÖćøĕüš

ÜïÖćøđÜĉîÞïĆïõćþćĂĆÜÖùþÝĆéìĈ×ċĚîÝćÖÜïÖćøđÜĉîêćöÖãĀöć÷ìĊęđðŨîõćþćĕì÷ĔîÖøèĊìĊęöĊǰ
đîČĚĂÙüćö×ĆéĒ÷šÜÖĆîĀøČĂöĊÖćøêĊÙüćöĔîÿĂÜõćþćĒêÖêŠćÜÖĆîǰ ĔĀšĔßšÜïÖćøđÜĉîêćöÖãĀöć÷ǰ
ÞïĆïõćþćĕì÷đðŨîĀúĆÖ

���ǰÖćøĒðúÜÙŠćđÜĉîêøćêŠćÜðøąđìý
øć÷ÖćøêŠćÜėǰ ĔîÜïÖćøđÜĉî×ĂÜÿĈîĆÖÜćîĄǰüĆéöĎúÙŠćēé÷ĔßšÿÖčúđÜĉîïćìǰÜïÖćøđÜĉîîĈđÿîĂĔîǰ
ÿÖčúđÜĉîïćì
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2. Accounting policies�(Cont’d)

2.2 Foreign currency translation (Con’d)
At the end of each reporting period, foreign currency monetary balances are 

translated by using the exchange rate at the closing rate. Monetary assets 

denominated in foreign currency are translated to Thai Baht by using 

average bank’s buying rate calculated by Bank of Thailand and monetary 

liabilities denominated in foreign currency are translated to Thai Baht by using an 

average bank’s selling rate calculated by Bank of Thailand. Non-monetary 

balances denominated in a foreign currency are carried at cost using the 

exchange rate at the date of transaction.

Gains and losses resulting from the settlement of foreign currency transactions 

and from the translation of monetary assets and liabilities denominated in 

foreign currencies are recognised as income or expenses for the fiscal year.

2.3 Cash and cash equivalents

Cash comprise cash on hand, deposit held at call with banks but exclude 

deposits with banks which are restricted deposits. Cash equivalents 

comprise short-term highly liquid investments with maturities of three 

months or less from the date of acquisition.

2.4 Short-term investment

Short-term investment is investment intended to be held for less than 1 year. 

It includes fixed deposit with maturities more than 3 months to 1 year, 

trading securities, available-for sale-securities, general investments and debt 

securities with maturities within 12 months.

��ǰ îē÷ïć÷ÖćøïĆâßĊǰ	êŠĂ


���ǰÖćøĒðúÜÙŠćđÜĉîêøćêŠćÜðøąđìýǰ	êŠĂ

èǰ üĆîÿĉĚîøĂïøą÷ąđüúćøć÷Üćîǰ ÿĈîĆÖÜćîĄǰ ĒðúÜÙŠćøć÷ÖćøìĊęđðŨîêĆüđÜĉîìĊęđðŨîÿÖčúđÜĉîêøćǰ
êŠćÜðøąđìýĔĀšđðŨîđÜĉîïćìēé÷ĔßšĂĆêøćðŗéǰēé÷ĒðúÜÿĉîìøĆó÷ŤìĊęđðŨîêĆüđÜĉîìĊęđðŨîÿÖčúđÜĉîêøćêŠćÜǰ
ðøąđìýǰēé÷ĔßšĂĆêøćëĆüđÞúĊę÷ìĊęíîćÙćøóćèĉß÷ŤøĆïàČĚĂàċęÜíîćÙćøĒĀŠÜðøąđìýĕì÷ÙĈîüèĕüšǰĒúąǰ
ĒðúÜĀîĊĚÿĉîìĊęđðŨîêĆüđÜĉîìĊęđðŨîÿÖčúđÜĉîêøćêŠćÜðøąđìýǰēé÷ĔßšĂĆêøćëĆüđÞúĊę÷ìĊęíîćÙćøóćèĉß÷Ťǰ
×ć÷àċęÜíîćÙćøĒĀŠÜðøąđìýĕì÷ÙĈîüèĕüšǰÿĈĀøĆïøć÷ÖćøìĊęĕöŠđðŨîêĆüđÜĉîìĊęĂ÷ĎŠĔîøĎðđÜĉîêøćêŠćÜǰ
ðøąđìýǰàċęÜïĆîìċÖĕüšéšü÷øćÙćìčîđéĉöǰÿĈîĆÖÜćîĄǰĒðúÜÙŠćøć÷ÖćøîĊĚēé÷ĔßšĂĆêøćĒúÖđðúĊę÷îǰèǰ
üĆîìĊęđÖĉéøć÷Öćø

øć÷ÖćøÖĈĕøĒúąøć÷Öćø×ćéìčîìĊęđÖĉéÝćÖÖćøøĆïĀøČĂÝŠć÷ßĈøąìĊęđðŨîđÜĉîêøćêŠćÜðøąđìýǰĒúąǰ
ìĊęđÖĉéÝćÖÖćøĒðúÜÙŠćÿĉîìøĆó÷ŤĒúąĀîĊĚÿĉîìĊęđðŨîêĆüđÜĉîéĆÜÖúŠćüĔĀšøĆïøĎšđðŨîøć÷ĕéšĀøČĂÙŠćĔßšÝŠć÷ǰ
ðøąÝĈðŘÜïðøąöćè

���ǰđÜĉîÿéĒúąøć÷ÖćøđìĊ÷ïđìŠćđÜĉîÿé
đÜĉîÿéǰĀöć÷øüöëċÜđÜĉîÿéĔîöČĂĒúąđÜĉîòćÖíîćÙćøðøąđõìÝŠć÷ÙČîđöČęĂìüÜëćöǰĒêŠĕöŠøüöđÜĉîǰ
òćÖíîćÙćøìĊęöĊ×šĂÝĈÖĆéĔîÖćøđïĉÖëĂîøć÷ÖćøđìĊ÷ïđìŠćđÜĉîÿéǰ øüöëċÜđÜĉîúÜìčîøą÷ąÿĆĚîĂČęîìĊęöĊǰ
ÿõćóÙúŠĂÜÿĎÜàċęÜöĊĂć÷čĕöŠđÖĉîÿćöđéČĂîîĆïÝćÖüĆîìĊęĕéšöć

���ǰđÜĉîúÜìčîøą÷ąÿĆĚî
đÜĉîúÜìčîøą÷ąÿĆĚîǰÙČĂǰđÜĉîúÜìčîìĊęÿĈîĆÖÜćîĄǰêĆĚÜĔÝÝąëČĂĕüšĕöŠđÖĉîǰ�ǰðŘǰàċęÜǰĀöć÷øüöëċÜđÜĉîòćÖǰ
ðøąÝĈĂć÷čđÖĉîǰ�ǰđéČĂîëċÜǰ�ǰðŘǰĀúĆÖìøĆó÷ŤđóČęĂÙšćǰĀúĆÖìøĆó÷ŤđñČęĂ×ć÷ǰđÜĉîúÜìčîìĆęüĕðǰĒúąǰ
êøćÿćøĀîĊĚìĊęÝąÙøïÖĈĀîéõć÷Ĕîǰ�ǰðŘ
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2. Accounting policies�(Cont’d)

2.5 Advance receivables
Advance receivables are advance payment to staff for operating purposes. 
Advance receivables are recognised at net realisable value by not recording 
allowance for doubtful account.

2.6 Supplies
Supplies are assets used in the ordinary course of business, generally are not 
high value and non-durable. Supplies are stated at the lower of cost and net 
realisable value. Cost is determined by the weighted average method.

2.7 Non-current assets held for sale
The assets are classified as non-current assets held for sales and presented 
as non-current assets if their carrying amount will be recovered principally 
through a sale transaction and a sale is considered highly probable rather 
than through continuing use.

Non-current assets held for sales are measured at the lower of their carrying 
amount and their estimated selling price less costs to sell. An impairment 
loss for any initial or subsequent write-down of the assets is recognised 
as expense.

A non-current asset held for sales is not depreciated.

��ǰ îē÷ïć÷ÖćøïĆâßĊǰ	êŠĂ


���ǰúĎÖĀîĊĚđÜĉîìéøĂÜÝŠć÷
úĎÖĀîĊĚđÜĉîìéøĂÜÝŠć÷ǰĀöć÷ëċÜǰúĎÖĀîĊĚõć÷ĔîĀîŠü÷ÜćîÖøèĊĔĀšóîĆÖÜćîĀøČĂđÝšćĀîšćìĊęìéøĂÜĕðĔßšǰ
ÝŠć÷ĔîÖćøðäĉïĆêĉÜćîǰÿĈîĆÖÜćîĄǰÝąøĆïøĎšúĎÖĀîĊĚĔîÖøèĊîĊĚêćööĎúÙŠćìĊęÝąĕéšøĆïēé÷ĕöŠêĆĚÜïĆâßĊÙŠćǰ
đñČęĂĀîĊĚÿÜÿĆ÷ÝąÿĎâ

���ǰüĆÿéčÙÜđĀúČĂ
üĆÿéčÙÜđĀúČĂǰĀöć÷ëċÜǰ ÿĉîìøĆó÷ŤìĊęÿĈîĆÖÜćîĄǰöĊĕüšđóČęĂĔßšĔîÖćøéĈđîĉîÜćîêćöðÖêĉǰ ēé÷ìĆęüĕðǰ
öĊöĎúÙŠćĕöŠÿĎÜĒúąĕöŠöĊúĆÖþèąÙÜìîëćüøǰüĆÿéčÙÜđĀúČĂĒÿéÜĔîøćÙćìčîǰĀøČĂöĎúÙŠćÿčìíĉìĊęÝąĕéšøĆïǰ
ĒúšüĒêŠøćÙćĔéÝąêęĈÖüŠćǰàċęÜêšîìčîüĆÿéčÙĈîüèēé÷ĔßšüĉíĊëĆüđÞúĊę÷ëŠüÜîĚĈĀîĆÖǰ

���ǰÿĉîìøĆó÷ŤĕöŠĀöčîđüĊ÷îìĊęëČĂĕüšđóČęĂ×ć÷
ÿĈîĆÖÜćîĄǰ ÝĆéðøąđõìÿĉîìøĆó÷ŤđðŨîÿĉîìøĆó÷ŤĕöŠĀöčîđüĊ÷îìĊęëČĂĕüšđóČęĂ×ć÷đöČęĂöĊüĆêëčðøąÿÜÙŤǰ
ìĊęÝąëČĂĕüšđóČęĂ×ć÷ǰēé÷óĉÝćøèćÝćÖÖćøìĊęöĎúÙŠćêćöïĆâßĊìĊęÝąĕéšøĆïÙČîǰÿŠüîĔĀâŠöćÝćÖÖćø×ć÷ǰ
öĉĔßŠöćÝćÖÖćøĔßšÿĉîìøĆó÷Ťǰēé÷ĒÿéÜđðŨîÿĉîìøĆó÷ŤĕöŠĀöčîđüĊ÷î

ÿĉîìøĆó÷ŤĕöŠĀöčîđüĊ÷îìĊęëČĂĕüšđóČęĂ×ć÷üĆéöĎúÙŠćéšü÷ÝĈîüîìĊęêęĈÖüŠćøąĀüŠćÜöĎúÙŠćêćöïĆâßĊĒúąǰ
øćÙćìĊęÙćéüŠćÝą×ć÷ĕéšÿčìíĉÝćÖêšîìčîĔîÖćø×ć÷ǰÿĈîĆÖÜćîĄǰÝąøĆïøĎšñú×ćéìčîÝćÖÖćøúéöĎúÙŠćǰ
ÿĈĀøĆïÖćøúéöĎúÙŠćĔîÙøĆĚÜĒøÖǰĀøČĂĔîÙøĆĚÜêŠĂǰėǰĕðǰ×ĂÜÿĉîìøĆó÷ŤđðŨîÙŠćĔßšÝŠć÷

ÿĉîìøĆó÷ŤĕöŠĀöčîđüĊ÷îìĊęëČĂĕüšđóČęĂ×ć÷ÝąĕöŠöĊÖćøÙĈîüèÙŠćđÿČęĂöøćÙćǰ 	ĀøČĂÙŠćêĆéÝĈĀîŠć÷
ǰ ×ĂÜǰ
ÿĉîìøĆó÷ŤîĆĚî
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2. Accounting policies�(Cont’d)

2.8 Short-term investment

Building and equipment are stated at cost less any accumulated depreciation 

and allowance for a decrease in value (if any). Assets are recognised for 

any item of Baht 5,000 or more.

Cost of building and equipment comprise purchase price, import duties 

and non-refundable purchase taxes (after deducting trade discounts and 

rebates) and any costs directly attributable to bringing the asset to the 

location and condition necessary for them to be capable of operating in 

the manner intended by management. These include the estimate of 

dismantling and removing costs, and restoring the site in which the asset is 

located. An entity incurs such obligation either when asset is acquired or 

as a consequence of having used such asset during a period.

Building and equipment are depreciated on the straight-line basis over 

the estimated useful lives of the assets as follows: 

Leasehold improvement  8 - 10 years

Office equipment    10 years

Vehicles     5 years

Advertising equipment     5 years

Household equipment     5 years

Computers   3 - 5 years

Electronic and radiogram equipment   10 years

��ǰîē÷ïć÷ÖćøïĆâßĊǰ	êŠĂ


���ǰĂćÙćøĒúąĂčðÖøèŤ
ĂćÙćøĒúąĂčðÖøèŤĒÿéÜøć÷Öćøéšü÷øćÙćìčîĀĆÖÙŠćđÿČęĂöøćÙćÿąÿöǰ ĒúąÙŠćđñČęĂÖćøúéúÜ×ĂÜǰ
öĎúÙŠćǰ	ëšćöĊ
ǰĒúąøĆïøĎšĔîïĆâßĊÿĉîìøĆó÷ŤđÞóćąøć÷ÖćøìĊęöĊöĎúÙŠćêĆĚÜĒêŠǰǰ�
���ǰïćì×ċĚîĕð

øćÙćìčî×ĂÜøć÷ÖćøĂćÙćøĒúąĂčðÖøèŤǰøüöëċÜǰøćÙćàČĚĂǰĂćÖø×ćđ×šćǰõćþĊàČĚĂìĊęđøĊ÷ÖǰÙČîĕöŠĕéšǰ
	ĀúĆÜĀĆÖÿŠüîúéÖćøÙšćǰ ĒúąÝĈîüîìĊęĕéšøĆïÙČîÝćÖñĎš×ć÷
ǰ ĒúąêšîìčîìćÜêøÜĂČęîėǰ ìĊęđÖĊę÷ü×šĂÜǰ
ÖĆïÖćøÝĆéĀćÿĉîìøĆó÷ŤđóČęĂĔĀšÿĉîìøĆó÷ŤîĆĚîĂ÷ĎŠĔîÿëćîìĊęĒúąÿõćóìĊęóøšĂöÝąĔßšÜćîĕéšêćöǰ
ÙüćöðøąÿÜÙŤ×ĂÜòść÷ïøĉĀćøǰøüöìĆĚÜêšîìčîìĊęðøąöćèìĊęéĊìĊęÿčéÿĈĀøĆïÖćøøČĚĂǰÖćø×î÷šć÷ǰĒúąǰ
ÖćøïĎøèąÿëćîìĊęêĆĚÜ×ĂÜÿĉîìøĆó÷Ťǰ àċęÜđðŨîõćøąñĎÖóĆî×ĂÜÖĉÝÖćøìĊęđÖĉé×ċĚîđöČęĂÖĉÝÖćøĕéšÿĉîìøĆó÷Ťǰ
îĆĚîöćĀøČĂđðŨîñúÝćÖÖćøǰĔßšÿĉîìøĆó÷ŤîĆĚîĔîßŠüÜđüúćĀîċęÜ

ÙŠćđÿČęĂöøćÙćÙĈîüèēé÷ĔßšüĉíĊđÿšîêøÜđóČęĂúéøćÙćêćöïĆâßĊ×ĂÜÿĉîìøĆó÷Ťǰ ĒêŠúąßîĉéêúĂéĂć÷čǰ
ÖćøĔĀšðøąē÷ßîŤìĊęðøąöćèÖćøĕüš×ĂÜÿĉîìøĆó÷ŤǰéĆÜîĊĚǰ

ÿŠüîðøĆïðøčÜĂćÙćøÿĈîĆÖÜćîđßŠćǰ ǰ �ǰ�ǰ��ǰðŘ
ÙøčõĆèæŤÿĈîĆÖÜćîǰ ǰ ǰ ǰ ��ǰðŘ
ÙøčõĆèæŤ÷ćîóćĀîąĒúą×îÿŠÜǰ ǰ ǰ ǰ ǰ �ǰðŘ
ÙøčõĆèæŤēÛþèćĒúąđñ÷ĒóøŠǰ ǰ ǰ ǰ ǰ �ǰðŘ
ÙøčõĆèæŤÜćîïšćîÜćîÙøĆüǰ ǰ ǰ ǰ ǰ �ǰðŘ
ÙøčõĆèæŤÙĂöóĉüđêĂøŤǰ ǰ ǰ �ǰ�ǰ�ǰðŘ
ÙøčõĆèæŤĕôôŜćĒúąüĉì÷čǰ ǰ ǰ ǰ ��ǰðŘ
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2. Accounting policies�(Cont’d)

2.8 Building and equipment (Cont’d)
Whenever there is an indication showing a permanent decrease in the 
value of fixed asset; such as an evidence of obsolescence or physical 
damage of an asset, significant changes in the manner in which an asset 
is used or is expected to be used, loss on a decrease in value is recognised 
in statement of financial performance where the carrying amount of asset 
is higher than the recoverable amount. The recoverable amount of asset 
is the higher of its fair value less costs to sell and its value in use.

2.9  Intangible assets
  2.9.1 Computer software
  Computer software is valued at cost less accumulated amortization. Costs 
  of computer software comprise costs that are directly attributable to 
  the acquisition and development of computer software, or acquisition 
  costs of right to use computer software. These costs are amortised on 
  the straight-line basis over their estimated useful lives 5 years.

  2.9.2 Website
  Website is valued at cost less accumulated amortisation. Website 
  development costs are recognised as an asset when it is probable that 
  future economic benefits associated the asset will flow to the entity 
  and cost of the asset can be measured reliably.

  Website development costs for advertising and public relation activities 
  shall be recognised as an expense when incur. 

��ǰ îē÷ïć÷ÖćøïĆâßĊǰ	êŠĂ


���ǰĂćÙćøĒúąĂčðÖøèŤǰ	êŠĂ

ĔîÖøèĊìĊęöĊ×šĂïŠÜßĊĚüŠćøć÷ÖćøĂćÙćøĒúąĂčðÖøèŤöĊöĎúÙŠćúéúÜĂ÷ŠćÜëćüøǰ đßŠîǰ öĊĀúĆÖåćîĒÿéÜǰ
ĔĀšđĀĘîüŠćÿĉîìøĆó÷ŤúšćÿöĆ÷ĀøČĂßĈøčéđÿĊ÷Āć÷ǰĀøČĂǰöĊÖćøđðúĊę÷îĒðúÜĂ÷ŠćÜöĊîĆ÷ÿĈÙĆâđÖĊę÷üÖĆïǰ
úĆÖþèąìĊęĔßšĀøČĂÙćéüŠćÝąĔßšÿĉîìøĆó÷Ťǰ ÿĈîĆÖÜćîĄǰ ÝąøĆïøĎšñú×ćéìčîÝćÖÖćøúéúÜ×ĂÜöĎúÙŠćǰ
×ĂÜĂćÙćøĒúąĂčðÖøèŤĔîÜïĒÿéÜñúÖćøéĈđîĉîÜćîìćÜÖćøđÜĉîǰĀćÖøćÙćêćöïĆâßĊÿĎÜÖüŠćöĎúÙŠćǰ
ìĊęÙćéüŠćÝąĕéšøĆïÙČîǰ àċęÜöĎúÙŠćìĊęÙćéüŠćÝąĕéšøĆïÙČîĀöć÷ëċÜöĎúÙŠć÷čêĉíøøöĀĆÖêšîìčîĔîÖćø×ć÷ǰ
ĀøČĂöĎúÙŠćÝćÖÖćøĔßš×ĂÜÿĉîìøĆó÷ŤîĆĚîǰĒúšüĒêŠÝĈîüîĔéÝąÿĎÜÖüŠć

���ǰǰÿĉîìøĆó÷ŤĕöŠöĊêĆüêî
ǰ ǰ�����ǰ ēðøĒÖøöÙĂöóĉüđêĂøŤ
ǰ ǰēðøĒÖøöÙĂöóĉüđêĂøŤĒÿéÜéšü÷øćÙćìčîĀĆÖÙŠćêĆéÝĈĀîŠć÷ÿąÿöǰøćÙćìčî×ĂÜēðøĒÖøö
ǰ ǰÙĂöóĉüđêĂøŤøüöëċÜêšîìčîìĊęđÖĉé×ċĚîĔîÖćøÝĆéĀćĀøČĂóĆçîćēðøĒÖøöÙĂöóĉüđêĂøŤĔîÿŠüî
ǰ ǰìĊęøąïčĕéšēé÷êøÜüŠćđÖĊę÷ü×šĂÜÖĆïÖćøÝĆéĀćĀøČĂóĆçîćēðøĒÖøöÙĂöóĉüđêĂøŤǰĀøČĂêšîìčî
ǰ ǰĔîÖćøĕéšöćàċęÜÿĉìíĉĔîÖćøĔßšēðøĒÖøöÙĂöóĉüđêĂøŤǰēé÷ÝąêĆéÝĈĀîŠć÷ēé÷üĉíĊđÿšîêøÜ
ǰ ǰêúĂéĂć÷čðøąöćèÖćøĔĀšðøąē÷ßîŤǰ�ǰðŘ

ǰ ǰ�����ǰ đüĘïĕàêŤ
ǰ ǰ đüĘïĕàêŤǰĒÿéÜéšü÷øćÙćìčîĀĆÖÙŠćêĆéÝĈĀîŠć÷ÿąÿöǰêšîìčîĔîÖćøóĆçîćđüĘïĕàêŤÝąøĆïøĎš
ǰ ǰ đðŨîÿĉîìøĆó÷ŤđöČęĂđðŨîĕðêćöĀúĆÖđÖèæŤÖćøøĆïøĎšÿĉîìøĆó÷ŤǰÙČĂöĊÙüćöđðŨîĕðĕéšÙŠĂî×šćÜĒîŠ
ǰ ǰìĊęÿĈîĆÖÜćîĄǰÝąĕéšøĆïðøąē÷ßîŤđßĉÜđýøþåÖĉÝĔîĂîćÙêìĊęÝąđÖĉéÝćÖÿĉîìøĆó÷ŤîĆĚîĒúąøćÙć
ǰ ǰìčî×ĂÜÿĉîìøĆó÷ŤüĆéöĎúÙŠćĕéšĂ÷ŠćÜîŠćđßČęĂëČĂǰ

ǰ ǰêšîìčîĔîÖćøóĆçîćđüĘïĕàêŤìĊęöĊüĆêëčðøąÿÜÙŤđóČęĂÖćøēÛþèćĒúąðøąßćÿĆöóĆîíŤÝąøĆïøĎš
ǰ ǰ đðŨîÙŠćĔßšÝŠć÷ìĆîìĊđöČęĂđÖĉé×ċĚî
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2. Accounting policies�(Cont’d)

2.10 Leases - where the entity is the lessee

Leases not transferring a significant portion of the risks and rewards of 

ownership to the lessee are classified as operating leases. Payments made 

under operating leases (net of any incentives received from the lessor) are 

charged to the statement of financial performance on a straight-line basis 

over the period of the lease agreement.

2.11 Employee benefit-Provident fund

TCEB provides a provident fund, a defined contribution plan, which was 

held separately from TCEB's assets and managed by the external fund 

manager. Such provident fund is contributed by the employees and TCEB. 

Contributions to provident fund are recognised as expense in the state-

ments of financial performance in the period.

2.12 Provision

Provision is recognised when an entity has a present legal or constructive 

obligation as a result of past events. It is probable that an outflow of 

economic benefits resources will be required to settle the obligation and a 

reliable estimate of the amount can be made. Provisions, claim on damages, 

employee benefits and decommissioning cost, are recognized based on 

best estimation of amounts to be settled.

Where it is expected that a provision will be reimbursed, the reimbursement is 

recognised as a separate asset but only when the reimbursement is virtually 

certain. The amount recognisedfor reimbursement should not exceed the 

amount of the provision.

 

��ǰ îē÷ïć÷ÖćøïĆâßĊǰ	êŠĂ


����ǰÿĆââćđßŠćøą÷ą÷ćüǰ�ǰÖøèĊìĊęÿĈîĆÖÜćîĄǰđðŨîñĎšđßŠć
ÿĆââćøą÷ą÷ćüđóČęĂđßŠćÿĉîìøĆó÷ŤàċęÜñĎšĔĀšđßŠćđðŨîñĎšøĆïÙüćöđÿĊę÷ÜĒúąñúêĂïĒìî×ĂÜÙüćöđðŨîǰ
đÝšć×ĂÜđðŨîÿŠüîĔĀâŠǰÿĆââćđßŠćîĆĚîëČĂđðŨîÿĆââćđßŠćéĈđîĉîÜćîǰđÜĉîìĊęêšĂÜÝŠć÷õć÷ĔêšÿĆââćđßŠćǰ
éĆÜÖúŠćüǰ	ÿčìíĉÝćÖÿĉęÜêĂïĒìîÝĎÜĔÝìĊęĕéšøĆïÝćÖñĎšĔĀšđßŠć
ǰÝąïĆîìċÖĔîÜïĒÿéÜñúÖćøéĈđîĉîÜćîǰ
ìćÜÖćøđÜĉîēé÷ĔßšüĉíĊđÿšîêøÜêúĂéĂć÷č×ĂÜǰÿĆââćđßŠćîĆĚî

����ǰñúðøąē÷ßîŤ×ĂÜóîĆÖÜćîǰ�ǰÖĂÜìčîÿĈøĂÜđúĊĚ÷ÜßĊóóîĆÖÜćî
ÿĈîĆÖÜćîĄǰÝĆéĔĀšöĊÖĂÜìčîÿĈøĂÜđúĊĚ÷ÜßĊóàċęÜđðŨîúĆÖþèą×ĂÜĒñîÖćøÝŠć÷ÿöìïêćöìĊęĕéšÖĈĀîéǰ
ÖćøÝŠć÷ÿöìïĕüšĒúšüǰÿĉîìøĆó÷Ť×ĂÜÖĂÜìčîÿĈøĂÜđúĊĚ÷ÜßĊóĕéšĒ÷ÖĂĂÖĕðÝćÖÿĉîìøĆó÷Ť×ĂÜÿĈîĆÖÜćîĄǰ
ĒúąĕéšøĆïÖćøïøĉĀćøēé÷ñĎšÝĆéÖćøÖĂÜìčîõć÷îĂÖǰÖĂÜìčîÿĈøĂÜđúĊĚ÷ÜßĊóéĆÜÖúŠćüĕéšøĆïđÜĉîÿąÿöǰ
đ×šćÖĂÜìčîÝćÖóîĆÖÜćîĒúąđÜĉîÿöìïÝćÖÿĈîĆÖÜćîĄǰ đÜĉîÝŠć÷ÿöìïÖĂÜìčîÿĈøĂÜđúĊĚ÷ÜßĊóǰ
ïĆîìċÖđðŨîÙŠćĔßšÝŠć÷ĔîÜïĒÿéÜñúÖćøéĈđîĉîÜćîǰ ìćÜÖćøđÜĉîÿĈĀøĆïøĂïøą÷ąđüúćïĆâßĊìĊęđÖĉéǰ
øć÷ÖćøîĆĚî

����ǰðøąöćèÖćøĀîĊĚÿĉî
ÿĈîĆÖÜćîĄǰÝąïĆîìċÖðøąöćèÖćøĀîĊĚÿĉîđöČęĂöĊÙüćöđðŨîĕðĕéšÙŠĂî×šćÜĒîŠ×ĂÜÖćøđÖĉéõćøąñĎÖóĆîǰ
ĔîðŦÝÝčïĆîêćöÖãĀöć÷ĀøČĂÝćÖÖćøĂîčöćîĂĆîđðŨîñúÿČïđîČ ęĂÜöćÝćÖđĀêčÖćøèŤĔîĂéĊêǰ
õćøąñĎÖóĆîéĆÜÖúŠćüÙćéüŠćÝąÿŠÜñúĔĀšÿĎâđÿĊ÷ìøĆó÷ćÖøìĊęöĊðøąē÷ßîŤđßĉÜđýøþåÖĉÝđóČęĂÝŠć÷ǰ
ßĈøąõćøąñĎÖóĆîǰ ĒúąÝĈîüîìĊęêšĂÜÝŠć÷ÿćöćøëðøąöćèÖćøĕéšĂ÷ŠćÜîŠćđßČęĂëČĂǰ đßŠîǰ ĀîĊĚÿĉîǰ
ÙŠćßéđß÷ÙüćöđÿĊ÷Āć÷ǰĀîĊĚÿĉîñúðøąē÷ßîŤóîĆÖÜćîĀúĆÜĂĂÖÝćÖÜćîǰ ĒúąǰêšîìčîÖćøøČĚĂëĂîǰ
ÿĈîĆÖÜćîĄǰ ÝąøĆïøĎšðøąöćèÖćøĀîĊĚÿĉîéšü÷ÝĈîüîðøąöćèÖćøìĊęéĊìĊęÿčé×ĂÜøć÷ÝŠć÷ìĊęÝąêšĂÜǰ
ÝŠć÷ßĈøą

ĀćÖÿĈîĆÖÜćîĄǰ ÙćéüŠćÝąĕéšøĆïÙČîÝćÖøć÷ÝŠć÷ìĊęÝŠć÷ßĈøąĕðêćöðøąöćèÖćøĀîĊĚÿĉîìĆĚÜĀöéǰ
ĀøČĂïćÜÿŠüîĂ÷ŠćÜĒîŠîĂîǰÿĈîĆÖÜćîĄǰÝąøĆïøĎšøć÷ÝŠć÷ìĊęĕéšøĆïÙČîđðŨîÿĉîìøĆó÷ŤǰĒ÷ÖêŠćÜĀćÖĒêŠǰ
êšĂÜĕöŠđÖĉîÝĈîüîðøąöćèÖćøĀîĊĚÿĉîìĊęđÖĊę÷ü×šĂÜ
ǰ
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��� ¦ÈÈÔÚÓÙÎÓÌ�ÕÔÑÎÈÎÊØ�(Cont’d)

2.12 Provision�(Cont’d)
Provision for employee benefit is estimated following TCEB’s rule and 

regulation relating to staff welfare and benefit B.E. 2544. It is calculated 

based on actuarial technique by using a projected unit credit method.

2.13 Revenue recognition

Budget from the government is unconditional budget. It is recognised as 

income when received.

Interest income is recognised on a time proportion basis.

Other income is recognised on an accrual basis.

2.14 Expenses

Expenses are recognised on an accrual basis when incurred. Grants are 

recognised as expenses when they are approved to pay to eligible receivers 

and the conditions are complied.

��ǰ îē÷ïć÷ÖćøïĆâßĊǰǰ	êŠĂ


����ǰðøąöćèÖćøĀîĊĚÿĉîǰ	êŠĂ

ÿĈîĆÖÜćîĄǰĕéšðøąöćèÖćøĀîĊĚÿĉîêćöēÙøÜÖćøñúðøąē÷ßîŤ×ĂÜóîĆÖÜćîĀúĆÜĂĂÖÝćÖÜćîêćöǰ
øąđïĊ÷ïÿĈîĆÖÜćîĄǰüŠćéšü÷ÿüĆÿéĉÖćøĒúąÿĉìíĉðøąē÷ßîŤĂČęî×ĂÜóîĆÖÜćîǰĒúąúĎÖÝšćÜǰó�ý�ǰ ����ǰ
àċęÜÙĈîüèēé÷ĔßšüĉíĊÙĉéúéĒêŠúąĀîŠü÷ìĊęðøąöćèÖćøĕüšǰêćöĀúĆÖÙèĉêýćÿêøŤðøąÖĆîõĆ÷

����ǰÖćøøĆïøĎšøć÷ĕéš
đÜĉîÜïðøąöćèøĆïÝćÖøĆåïćúđðŨîúĆÖþèąÝŠć÷×ćéÝćÖøĆåïćúēé÷ĕöŠöĊđÜČęĂîĕ×ǰÝċÜøĆïøĎšđðŨîøć÷ĕéšǰ
ÝćÖđÜĉîÜïðøąöćèđöČęĂĕéšøĆïđÜĉî

øć÷ĕéšéĂÖđïĊĚ÷øĆïøĎšêćöđÖèæŤÿĆéÿŠüî×ĂÜđüúć

øć÷ĕéšĂČęîøĆïøĎšêćöđÖèæŤÙÜÙšćÜ

����ǰÖćøøĆïøĎšÙŠćĔßšÝŠć÷
ÙŠćĔßšÝŠć÷øĆïøĎšêćöđÖèæŤÙÜÙšćÜđöČęĂøć÷ÖćøîĆĚîđÖĉé×ċĚîǰ÷ÖđüšîÙŠćĔßšÝŠć÷đÜĉîĂčéĀîčîÝąøĆïøĎšđðŨîÙŠćǰ
ĔßšÝŠć÷đöČęĂĕéšøĆïÖćøĂîčöĆêĉĔĀšÝŠć÷ĒÖŠñĎšöĊÿĉìíĉĒúąĕéšöĊÖćøðäĉïĆêĉêćöđÜČęĂîĕ×ìĊęĕéšêÖúÜÖĆîĒúšü
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3. Cash and cash equivalents
Cash and cash equivalents as at 30 September 2013 and 2012 are as follows:

 2013 Baht 2012 Baht

Cash

Current account

Savings account 

Fixed deposit - 3 months

Total cash and cash equivalents

52,969

2,000

266,352,873

208,284,133

474,691,975

18,789

3,000

103,766,894

359,085,496

462,874,179

4. Short-term investment
Short-term investment as at 30 September 2013 and 2012is as follows: 

 2013 Baht 2012 Baht

Fixed deposit - 6 months to 1 year

Total short-term investment

68,494,890

68,494,890

��ǰ đÜĉîÿéĒúąøć÷ÖćøđìĊ÷ïđìŠćđÜĉîÿé
đÜĉîÿéĒúąøć÷ÖćøđìĊ÷ïđìŠćđÜĉîÿéǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ

ǰ ó�ý�ǰ����ǰ	ïćì
ǰ ó�ý�ǰ����ǰ	ïćì


ǰ ó�ý�ǰ����ǰ	ïćì
ǰ ó�ý�ǰ����ǰ	ïćì


đÜĉîÿé

đÜĉîòćÖÖøąĒÿøć÷üĆî

đÜĉîòćÖĂĂöìøĆó÷Ťǰ

đÜĉîòćÖðøąÝĈðøąđõìǰ�ǰđéČĂî

øüöđÜĉîÿéĒúąøć÷ÖćøđìĊ÷ïđìŠćđÜĉîÿé

��
���

�
���

���
���
���

���
���
���

���
���
���

��
���

�
���

���
���
���

���
���
���

���
���
���

��ǰ đÜĉîúÜìčîøą÷ąÿĆĚî
đÜĉîúÜìčîøą÷ąÿĆĚîǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ

đÜĉîòćÖðøąÝĈðøąđõìǰ�ǰđéČĂîǰ�ǰǰ�ǰðŘ

øüöđÜĉîúÜìčîøą÷ąÿĆĚî

��
���
���

��
���
���
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5. Advance receivables
Advance receivables as at 30 September 2013 and 2012are as follows:

 2013 Baht 2012 Baht

Advance receivables

Advance receivables for organizing exhibitions

Other receivables - other local organizations

Total receivables

954,661

8,849,230

46,437

9,850,328

1,118,234

9,984,640

47,601

11,150,475

��� ¸ÚÕÕÑÎÊØ
Supplies as at 30 September 2013 and 2012are as follows:

 2013 Baht 2012 Baht

Marketing supplies

Office supplies   

Total supplies

1,043,363

45,068

1,088,431

1,047,803

40,652

1,088,455

Advance receivables and advance receivables for promotion events and 

marketing public relation were made to staff for purposes as defined by 

TCEB’s rules and regulations.

��ǰ úĎÖĀîĊĚđÜĉîìéøĂÜÝŠć÷
úĎÖĀîĊĚđÜĉîìéøĂÜÝŠć÷ǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ

ǰ ó�ý�ǰ����ǰ	ïćì
ǰ ó�ý�ǰ����ǰ	ïćì


úĎÖĀîĊĚđÜĉî÷ČöìéøĂÜ

úĎÖĀîĊĚđÜĉîÿĈøĂÜÝŠć÷đóČęĂÝĆéîĉìøøýÖćø

úĎÖĀîĊĚĂČęîǰ�ǰĀîŠü÷ÜćîĂČęîĔîðøąđìý

øüöúĎÖĀîĊĚ

���
���
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���
���

��
���
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���
���
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���
���
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���
���

��
���

��
���
���

��ǰ üĆÿéčÙÜđĀúČĂ
üĆÿéčÙÜđĀúČĂǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ

ǰ ó�ý�ǰ����ǰ	ïćì
ǰ ó�ý�ǰ����ǰ	ïćì


üĆÿéčĂčðÖøèŤìćÜÖćøêúćé

üĆÿéčÿĈîĆÖÜćîǰǰǰ

øüöüĆÿéčÙÜđĀúČĂ
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���
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���
���

úĎÖĀîĊ ĚđÜĉî÷ČöìéøĂÜĒúąúĎÖĀîĊ ĚđÜĉîÿĈøĂÜÝŠć÷đóČ ęĂÖćøÝĆéÖĉÝÖøøöÿŠÜđÿøĉöÖćø×ć÷Ēúąǰ
ðøąßćÿĆöóĆîíŤÖćøêúćéǰđðŨîđÜĉîìéøĂÜÝŠć÷àċęÜÿĈîĆÖÜćîĄǰĕéšÝŠć÷ĔĀšĒÖŠđÝšćĀîšćìĊę×ĂÜÿĈîĆÖÜćîĄǰǰ
đóČęĂîĈĕðĔßšÝŠć÷êćöüĆêëčðøąÿÜÙŤĒúąĀúĆÖđÖèæŤìĊęÿĈîĆÖÜćîĄǰÖĈĀîé
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7. Prepaid expenses
Prepaid expenses as at 30 September 2013 and 2012are as follows:

 2013 Baht 2012 Baht

Prepaid expenses for organizing exhibitions

Other prepaid expenses

Prepaid grants

Total prepaid expenses

5,039,130

4,023,547

-

9,062,677

1,206,560

578,368

150,000

1,934,928

8. Other current assets
Other current assets as at 30 September 2013 and 2012are as follows:

 2013 Baht 2012 Baht

Deposit for office renovation

Receivable – refundable of air tickets

Total other current assets

900,000

82,598

982,598

900,000

276,810

1,176,810

��ǰ ÙŠćĔßšÝŠć÷ÝŠć÷úŠüÜĀîšć
ÙŠćĔßšÝŠć÷ÝŠć÷úŠüÜĀîšćǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ

ǰ ó�ý�ǰ����ǰ	ïćì
ǰ ó�ý�ǰ����ǰ	ïćì


ǰ ó�ý�ǰ����ǰ	ïćì
ǰ ó�ý�ǰ����ǰ	ïćì


�Ē>�= %@#//4�>/�Ē>.1Ē3�7%ē>

�Ē>L�ē�Ē>.�Ē>.1Ē3�7%ē>9CQ%

I�ñ%9D 7%D%�Ē>.1Ē3�7%ē>
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��ǰ ÿĉîìøĆó÷ŤĀöčîđüĊ÷îĂČęî
ÿĉîìøĆó÷ŤĀöčîđüĊ÷îĂČęîǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ
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9. Building and equipment
Building and equipment as at 30 September 2013 and 2012 are as follows:

As at 1 October 2012

Cost

Less Accumulated depreciation

Net book amount

For the year ended 
30 September 2013

Opening net book amount

Additions

Disposals and write-off, net

Transfers in

Depreciation charge

Impairment loss

Closing net book amount

As at 30 September 2013

Cost

Less Accumulated depreciation

Less Allowance for impairment

Net book amount

Leasehold 
improvement

Baht

Office 
equipment

Baht

Electronic and 
radiogram 
equipment

Baht

Advertising
equipment

Baht

41,431,144

(6,857,360)

34,573,784

�

34,573,784

-

-

-

(4,187,342)

-

30,386,442

41,431,144

(11,044,702)

-

30,386,442

5,595,831

(2,421,733)

3,174,098

�

3,174,098

326,888

(18,180)

46,603

(580,478)

(83,303)

2,865,628

5,943,191

(2,994,260)

(83,303)

2,865,628

4,441,281

(1,416,338)

3,024,943

�

3,024,943

-

-

458,454

(444,128)

(458,453)

2,580,816

5,522,829

(2,483,560)

(458,453)

2,580,816

361,072

(127,565)

233,507

�

233,507

186,387

-

-

(82,002)

-

337,892

547,459

(209,567)

-

337,892

Computers
Baht

Household
equipment

Baht
Vehicle

Baht
Total
Baht

6,310,556

(4,337,861)

1,972,695

�

1,972,695

3,621,083

-

1,773,728

(1,941,321)

-

5,426,185

11,913,843

(6,487,658)

-

5,426,185

140,476

(66,234)

74,242

�

74,242

-

-

7,508

(21,153)

-

60,597

148,501

(87,904)

-

60,597

290,000

(64,197)

225,803

�

225,803

-

-

-

(58,000)

-

167,803

290,000

(122,197)

-

167,803

58,570,360

(15,291,288)

43,279,072

�

43,279,072

4,134,358

(18,180)

2,286,293

(7,314,424)

(541,756)

41,825,363

65,796,967

(23,429,848)

(541,756)

41,825,363
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10.  Intangible assets
Intangible assets as at 30 September 2013 and 2012 are as follows:

As at 1 October 2012

Cost

Less Accumulated depreciation

Net book amount

For the year ended 
30 September 2013

Opening net book amount

Additions

Write-off, net

Transfer in / (out)

Amortisation charges

Closing net book amount

As at 30 September 2013

Cost

Less Accumulated depreciation

Net book amount

Brand
Baht

Computer
software

Baht

Computer
software

  in progress
Baht

Total
Baht

1,712,000

(807,592)

904,408

�

904,408

-

(904,408)

-

-

-

-

-

-

Website
Baht

13,901,507

(8,670,983)

5,230,524

�

5,230,524

-

(5,230,524)

-

-

-

-

-

-

30,894,266

(7,590,306)

23,303,960

�

23,303,960

2,580,733

-

24,654,797

(7,701,630)

42,837,860

58,129,796

(15,291,936)

42,837,860

260,920

-

260,920

�

260,920

29,253,770

-

(26,394,797)

-

3,119,893

3,119,893

-

3,119,893

46,768,693

(17,068,881)

29,699,812

�

29,699,812

31,834,503

(6,134,932)

(1,740,000)

(7,701,630)

45,957,753

61,249,689

(15,291,936)

45,957,753

���ǰǰÿĉîìøĆó÷ŤĕöŠöĊêĆüêî
ÿĉîìøĆó÷ŤĕöŠöĊêĆüêîǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ
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øćÙćìčî
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øćÙćêćöïĆâßĊǰ�ǰÿčìíĉ

ÿĈĀøĆïðŘÿĉĚîÿčéüĆîìĊę
��ǰÖĆî÷ć÷îǰó�ý�ǰ����

øćÙćêćöïĆâßĊêšîðŘǰ�ǰÿčìíĉ

đóĉęö×ċĚî
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11.  Deposit
Deposit as at 30 September 2013 and 2012 is as follows:

 2013 Baht 2012 Baht

Office rental deposits

Others

Total deposit

3,907,177

64,680

3,971,857

3,552,015

104,505

3,656,520

12.  Account payables
Account payables as at 30 September 2013 and 2012 are as follows:

 2013 Baht 2012 Baht

Local  payables

Overseas  payables

Total account payables

66,546,153

16,334,539

82,880,692

140,248,509

13,496,110

153,744,619

���ǰǰđÜĉîöĆéÝĈÝŠć÷
đÜĉîöĆéÝĈÝŠć÷ǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ

ǰ ó�ý�ǰ����ǰ	ïćì
ǰ ó�ý�ǰ����ǰ	ïćì


ǰ ó�ý�ǰ����ǰ	ïćì
ǰ ó�ý�ǰ����ǰ	ïćì


đÜĉîöĆéÝĈÙŠćđßŠćÿĈîĆÖÜćî
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���ǰǰđÝšćĀîĊĚ
đÝšćĀîĊĚǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ

đÝšćĀîĊĚüĆÿéčĒúąïøĉÖćøǰ�ǰĔîðøąđìý

đÝšćĀîĊĚüĆÿéčĒúąïøĉÖćøǰ�ǰêŠćÜðøąđìý

øüöđÝšćĀîĊĚ
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Local payables included liabilities of Baht 8.52 million which were under 

the lawsuit process (Note 23).

đÝšćĀîĊĚüĆÿéčĒúąïøĉÖćøĔîðøąđìýĕéšøüöĀîĊĚÿĉîÝĈîüîǰ ����ǰ úšćîïćìǰàċęÜđðŨîĀîĊĚÿĉîìĊęĂ÷ĎŠøąĀüŠćÜǰ
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13.  Other current liabilities
Other current liabilities as at 30 September 2013 and 2012 are as follows:

 2013 Baht 2012 Baht

Deposit

Withholding tax payable - salaries

Withholding tax payable - others 

VAT payable 

Total other current liabilities

-

772,870

294,328

457,949

1,525,147

359,925

613,010

417,858

-

1,390,793

14.  Retention
Retention as at 30 September 2013and 2012is as follows:

 2013 Baht 2012 Baht

Retention for contracts

Retention for bidding

Retention for performance

Total retention

4,347,650

2,613,300

-

6,960,950

5,572,654

4,528,200

640,638

10,741,492
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15.  Provisions
Provisions as at 30 September 2013 and 2012 are as follows:

 2013 Baht 2012 Baht

Post employment benefit 

Decommissioning cost

Total provisions

6,326,943

6,755,980

13,082,923

5,134,195

6,755,980

11,890,175

16.  Income from registration fee for exhibition participation
Income from registration fee for exhibition participation represented 

registration fee collected from Thai private entrepreneurs operating in the 

MICE industry for the participation in trade and road shows activities with 

TCEB relating to sale promotions and business negotiations between Thai 

entrepreneurs and prospective customers.

Provision for employee benefit is recognised as expense and liability first 

time since 1 October 2011 based on actuarial technique by using a projected 

unit credit method.

���ǰǰðøąöćèÖćøĀîĊĚÿĉî
ðøąöćèÖćøĀîĊĚÿĉîǰèǰüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷ééĆÜîĊĚ

ǰ ó�ý�ǰ����ǰ	ïćì
ǰ ó�ý�ǰ����ǰ	ïćì
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õćÙđĂÖßîĔîĂčêÿćĀÖøøöĕöàŤĔîðøąđìýĕì÷ìĊęöĊÙüćöðøąÿÜÙŤǰ đ×šćøŠüöÜćîǰ5SBEFǰ4IPXǰĒúąǰ
3PBEǰ 4IPXǰ ÖĆïÿĈîĆÖÜćîĄǰ đóČęĂÝĆéÖĉÝÖøøöÿŠÜđÿøĉöÖćø×ć÷ĒúąÖćøđÝøÝćíčøÖĉÝøąĀüŠćÜǰ
ñĎšðøąÖĂïÖćøÖĆïñĎšđ×šćøŠüöÜćî

ÿĈîĆÖÜćîĄǰĕéšïĆîìċÖðøąöćèÖćøĀîĊĚÿĉîêćöēÙøÜÖćøñúðøąē÷ßîŤóîĆÖÜćîĀúĆÜĂĂÖÝćÖÜćîǰ
đðŨîĀîĊĚÿĉîĒúąøĆïøĎšđðŨîÙŠćĔßšÝŠć÷ǰēé÷üĉíĊÙĉéúéĒêŠúąĀîŠü÷ìĊęðøąöćèÖćøĕüšêćöĀúĆÖÙèĉêýćÿêøŤǰ
ðøąÖĆîõĆ÷đðŨîÙøĆĚÜĒøÖêĆĚÜĒêŠüĆîìĊęǰ�ǰêčúćÙöǰó�ý�ǰ����
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17.  Personnel expenses
Personnel expenses as at 30 September 2013 and 2012 are as follows:

 2013 Baht 2012 Baht

Salaries

Annual rewards

Provident fund contribution expenses

Staff welfare

Post employment benefit 

Consultant fee

Total deposit

83,779,671

6,326,390

3,895,344

10,449,856

1,724,948

-

106,176,209

79,767,756

5,411,079

3,675,910

9,727,290

6,508,347

1,104,000

106,194,382

18.  Administrative expenses
Administrative expenses as at 30 September 2013 and 2012 are as follows:

 2013 Baht 2012 Baht

Training expenses

Travelling expenses

Rental expenses

Utility expenses

Meeting expenses

Remuneration to external parties

Other service fees

Other expenses

Total administrative expenses

10,918,787

80,906,593

17,670,382

2,229,941

3,041,500

22,021,761

11,725,247

7,663,756

156,177,967

7,563,017

55,541,016

14,658,029

2,715,193

2,794,960

26,112,645

5,375,233

9,665,564

124,425,657

���ǰǰÙŠćĔßšÝŠć÷éšćîïčÙúćÖø
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19.  Marketing and promotion expenses
Marketing and promotion expenses as at 30 September 2013 and 2012 are as follows:

 2013 Baht 2012 Baht

Marketing supplies

Public relation expenses

Advertising expenses

Booth expenses

Area and equipment rental 

Marketing and research expenses

Promotion expenses

Total deposit

6,674,038

53,335,689

115,780,831

27,729,856

22,921,852

23,286,885

77,826,442

327,555,593

3,191,486

63,701,961

110,301,613

21,766,885

12,937,272

23,038,812

107,961,560

342,899,589

20.  Grants
Grants as at 30 September 2013 and 2012 are as follows:

 2013 Baht 2012 Baht

Grants - Non-profit private organization

Grants - Overseas private organization

Grants - Thai private organization

Grants - Government bureau

Total grants

25,103,051

30,949,851

55,570,987

1,951,515

113,575,404

263,172,759

18,116,951

62,256,851

51,457,916

395,004,477

���ǰǰÙŠćĔßšÝŠć÷ÿŠÜđÿøĉöÖćøêúćé
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21.  Non-operating expenses
Non-operating expenses as at 30 September 2013 and 2012 are as follows:

 2013 Baht 2012 Baht

Losses (gains) on foreign exchange translation

Losses from disposal of intangible assets / fixed assets

Losses from impairment of fixed assets

Total non-operating expenses

(417,500)

6,134,932

541,756

6,259,188

285,796

93,009

-

378,805

22. Obligations
A: As at 30 September 2013, TCEB entered into a lease and service agreement 
 for office at 26th Floor, Siam Tower for a period from 1 April 2013 to 
 31 March 2016. The contract is renewable. Lease’s commitment is 
 Baht 17.56 million (30 September 2012: Baht 3.15 million).

B: As at 30 September 2013, TCEB entered into a lease and service agreement 
 for office at 12thB Floor, Unit A2, B1 and B2, Siam Tower for a period 
 from 1 April 2013 to 31 March 2016. The contract is renewable. Lease’s 
 commitment is Baht 21.79 million (30 September 2012: Baht 3.96 million).

C: As at 30 September 2013, TCEB entered into operating contracts of 
 the 2013’s budget totalling 24 contracts. Total contract costs are Baht 
 85.68 million (30 September 2012: 17 contracts, Baht 72.29 million).

���ǰǰÙŠćĔßšÝŠć÷ĂČęîìĊęĕöŠĕéšđÖĉéÝćÖÖćøéĈđîĉîÜćî
ÙŠćĔßšÝŠć÷ĂČęîìĊęĕöŠĕéšđÖĉéÝćÖÖćøéĈđîĉîÜćîðøąÝĈðŘǰó�ý�ǰ����ǰĒúąǰó�ý�ǰ����ǰöĊøć÷úąđĂĊ÷éǰ
éĆÜîĊĚ
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23. Lawsuits
As at 30 September 2013, there were four lawsuits filed against TCEB for 
compensations of contractual damages totallingBaht 53.12 million. These 
lawsuits relate to suspensions of payment by TCEB to counterparties in 
the fiscal year 2007 due to unusual transactions. TCEB submitted related 
supporting documents to the Office of the National Anti-Corruption 
Commission since 4 December 2007. The details of those lawsuits are as 
follows:

1) On 30 April 2008, a private company sued TCEB at the Central 
 Administrative Court, a lawsuit black case number 1524/2551, for 
 damages amounting to Baht 22.27 million. The lawsuit is currently  
 under the consideration of the Central Administrative Court. 

2) On 25 September 2008, a private company sued TCEB at the Central 
 Administrative Court, a lawsuit black case number 1525/2551, for
 damages amounting to Baht 2.38 million. Currently, the lawsuit is under 
 the consideration of the Central Administrative Court. On 18 August 
 2011, the Central Administrative Court dismissed the case and the 
 plaintiff subsequently appealed the judgement. The lawsuit is currently
 under the consideration of the Supreme Administrative Court.

3) On 23 February 2010, a private company sued TCEB at the Central 
 Administrative Court, a lawsuit black case number 318/2553, for damages 
 amounting to Baht 23.32 million. On 30 August 2013, the Central 
 Administrative Court ruled TCEB to pay damages of Baht 15.16 million 
 with interest7.5% per annum of principal of Baht 14.26 million from 
 filing date to payment date. TCEB appealed the judgement on 27 
 September 2013. The lawsuit is currently under the consideration of the 

���ǰÙéĊôŜĂÜøšĂÜìćÜÖãĀöć÷
èǰ üĆîìĊęǰ ��ǰ ÖĆî÷ć÷îǰ ó�ý�ǰ ����ǰ ÿĈîĆÖÜćîĄǰ öĊÙéĊÙüćöìĊęëĎÖôŜĂÜøšĂÜǰ �ǰ ÙéĊǰ ìčîìøĆó÷Ťøüöǰ
ìĆĚÜĀöéǰ�����ǰúšćîïćìǰÙéĊéĆÜÖúŠćüđÖĊę÷üÖĆïÖćøĔĀšßéĔßšÙŠćđÿĊ÷Āć÷êćöÿĆââćàċęÜđÖĊę÷ü×šĂÜÖĆïǰ
ÖøèĊìĊęÿĈîĆÖÜćîĄǰøąÜĆïÖćøÝŠć÷đÜĉîĔĀšÙĎŠÿĆââćĔîðŘǰÜïðøąöćèǰ����ǰđîČęĂÜÝćÖöĊÖćøêøüÝÿĂïǰ
ÿĆââćĒúąóïÙüćöñĉéðÖêĉǰÿĈîĆÖÜćîĄǰĕéšÿŠÜđĂÖÿćøĀúĆÖåćîĔĀšÿĈîĆÖÜćîÙèąÖøøöÖćøðŜĂÜÖĆîǰ
ĒúąðøćïðøćöÖćøìčÝøĉêĒĀŠÜßćêĉêĆĚÜĒêŠüĆîìĊęǰ �ǰ íĆîüćÙöǰ ó�ý�ǰ ����ǰ øć÷úąđĂĊ÷é×ĂÜÙéĊǰ
éĆÜÖúŠćüöĊéĆÜêŠĂĕðîĊĚ
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ǰ đöČęĂüĆîìĊęǰ��ǰđöþć÷îǰó�ý�ǰ����ǰïøĉþĆìđĂÖßîĒĀŠÜĀîċęÜ÷ČęîôŜĂÜÿĈîĆÖÜćîĄǰêŠĂýćúðÖÙøĂÜǰ
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ǰ ìčîìøĆó÷ŤÝĈîüîǰ����ǰúšćîïćìǰýćúðÖÙøĂÜÖúćÜöĊÙĈóĉóćÖþćđöČęĂüĆîìĊęǰ��ǰÿĉÜĀćÙöǰ
ǰ ó�ý�ǰ����ǰĔĀš÷ÖôŜĂÜǰĒêŠñĎšôŜĂÜÙéĊĕéš÷ČęîĂčìíøèŤÙĈóĉóćÖþćǰðŦÝÝčïĆîÙéĊîĊĚĂ÷ĎŠøąĀüŠćÜÖćø
ǰ óĉÝćøèć×ĂÜýćúðÖÙøĂÜÿĎÜÿčé

�
ǰ đöČęĂüĆîìĊęǰ��ǰÖčöõćóĆîíŤǰó�ý�ǰ����ǰïøĉþĆìđĂÖßîĒĀŠÜĀîċęÜǰ÷ČęîôŜĂÜÿĈîĆÖÜćîĄǰêŠĂýćú
ǰ ðÖÙøĂÜÖúćÜđðŨîÙéĊĀöć÷đú×éĈìĊęǰ��������ǰđøĊ÷ÖĔĀšßéĔßšđÜĉîǰđîČęĂÜÝćÖñĉéÿĆââćÝšćÜìĈ×ĂÜ
ǰ ìčîìøĆó÷ŤÝĈîüîǰ�����ǰúšćîïćìǰýćúðÖÙøĂÜÖúćÜöĊÙĈóĉóćÖþćđöČęĂüĆîìĊęǰ��ǰÿĉÜĀćÙöǰ
ǰ ó�ý�ǰ����ǰĔĀšÿĈîĆÖÜćîĄǰßĈøąđÜĉîÝĈîüîǰ�����ǰúšćîïćìǰóøšĂöéĂÖđïĊĚ÷ĔîĂĆêøćøšĂ÷úąǰ
ǰ ���ǰêŠĂðŘǰ×ĂÜêšîđÜĉîÝĈîüîǰ�����ǰúšćîïćìǰîĆïëĆéÝćÖüĆîôŜĂÜđðŨîêšîĕðÝîÖüŠćÝąßĈøąǰ
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 Supreme Administrative Court. TCEB has recorded liabilities related 
 to this case as account payables in the financial statements totalling  
 Baht 8.52 million.

4: On 30 November 2011, a private company sued TCEB at the Central 
 Administrative Court, a lawsuit black case number 2014/2554, for 
 damages amounting to Baht 5.16 million. The lawsuit is currently under 
 the consideration of the Central Administrative Court. 

The ultimate outcome cannot be determined at this stage and management 
believed that those claims will not give rise to any significant losses. 
Therefore, TCEB has not recorded further provision for liabilities in the 
financial statements.

24 Reclassification
The financial statements as at 30 September2012 have been reclassified 
to conform with changes in presentation of the financial statement as at 
30 September 2013.

Transaction

Advance receivables for
organising exhibitions

Previously reported

Prepaid expenses

Amount (Baht)

8,522,051

Reclassification

Reclassification

Advance 
receivables

ǰ đÿøĘÝǰÿĈîĆÖÜćîĄǰĕéš÷ČęîĂčìíøèŤÙĈóĉóćÖþćđöČęĂüĆîìĊęǰ��ǰÖĆî÷ć÷îǰó�ý�ǰ����ǰðŦÝÝčïĆîÙéĊîĊĚ
ǰ Ă÷ĎŠøąĀüŠćÜÖćøóĉÝćøèć×ĂÜýćúðÖÙøĂÜÿĎÜÿčéǰìĆĚÜîĊĚǰÿĈîĆÖÜćîĄǰĕéšïĆîìċÖÙŠćÜüéÜćîìĊę÷ĆÜ
ǰ ĕöŠĕéšÝŠć÷êćöÿĆââćîĊĚĕüšđðŨîđÝšćĀîĊĚĔîÜïÖćøđÜĉîĒúšüǰÝĈîüîǰ����ǰúšćîïćì

�
ǰ đöČęĂüĆîìĊęǰ��ǰóùýÝĉÖć÷îǰó�ý�ǰ����ǰïøĉþĆìđĂÖßîĒĀŠÜĀîċęÜǰ÷ČęîôŜĂÜÿĈîĆÖÜćîĄǰ
ǰ êŠĂýćúðÖÙøĂÜÖúćÜǰđðŨîÙéĊĀöć÷đú×éĈìĊęǰ���������ǰđøĊ÷ÖĔĀšßéĔßšđÜĉî
ǰ đîČęĂÜÝćÖñĉéÿĆââćÝšćÜìĈ×ĂÜǰìčîìøĆó÷ŤÝĈîüîǰ����ǰúšćîïćìǰðŦÝÝčïĆîÙéĊîĊĚ
ǰ Ă÷ĎŠøąĀüŠćÜÖćøóĉÝćøèć×ĂÜýćúðÖÙøĂÜÖúćÜ

ñúÿčéìšć÷×ĂÜÙéĊÙüćöéĆÜÖúŠćü×šćÜêšî÷ĆÜĕöŠÿćöćøëÙćéÖćøèŤĕéšĔî×èąîĊĚǰ Ēúąòść÷ïøĉĀćøđßČęĂüŠćǰ
ÝąĕöŠìĈĔĀšđÖĉéñúđÿĊ÷Āć÷Ă÷ŠćÜđðŨîÿćøąÿĈÙĆâǰéĆÜîĆĚîÝċÜĕöŠĕéšïĆîìċÖðøąöćèÖćøĀîĊĚÿĉîđóĉęöđêĉöǰ
ĕüšĔîÜïÖćøđÜĉî

��ǰ ÖćøÝĆéðøąđõìøć÷ÖćøĔĀöŠ
ÜïĒÿéÜåćîąÖćøđÜĉîǰ èǰ üĆîìĊęǰ ��ǰ ÖĆî÷ć÷îǰ ó�ý�ǰ ����ǰ ĕéšöĊÖćøÝĆéðøąđõìǰ øć÷ÖćøĔĀöŠǰ
đóČęĂĔĀšÿĂéÙúšĂÜÖĆïÖćøĒÿéÜøć÷ÖćøĔîÜïÖćøđÜĉîÿĈĀøĆïðŘÿĉĚîÿčéǰ üĆîìĊęǰ ��ǰ ÖĆî÷ć÷îǰ ó�ý�ǰ
����ǰéĆÜîĊĚ

øć÷Öćø

úĎÖĀîĊĚđÜĉîÿĈøĂÜÝŠć÷đóČęĂ
ÝĆéîĉìøøýÖćø

øć÷Öćøđéĉö

ÙŠćĔßšÝŠć÷ÝŠć÷úŠüÜĀîšć

ÝĈîüîǰ	ïćì


�
���
���

ÖćøÝĆéðøąđõì

øć÷ÖćøĔĀöŠ

úĎÖĀîĊĚđÜĉîǰ
ìéøĂÜÝŠć÷
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