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MESSAGE FROM THE CHAIRMAN *
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It is really encouraging to witness again satisfactory
performance of TCEB and Thai MICE industry in the year
2011 despite challenging environments that affected
business travels in 2010. This is due to the fact we at TCEB,
in overcoming such environments, agreed unanimously to
develop and implement clear-cut strategies and dynamic
initiatives, and forge a strong collaboration with TCEB’s
stakeholders. All these resulted in the continued growth of
Thai MICE industry.

In 2011, Thailand welcomed 840,054 MICE travelers,
representing an increase by 16.18% over the year 2010, when
the figure stood at 723,088. The total revenue achieved a
growth rate of 31.84% or 70,623 Million Baht when compared
to 53,569 Million baht in 2010. The figure really affirmed the
role of TCEB and Thai MICE industry as one key economic
driver, which is in line with the government’s policy to make
the industry a generator of revenue for the country.

Such role of TCEB will rise in prominence again because in
2011 we were able to bring in new international conventions
and new exhibitions, totaling 29 events, to Thailand, whose
themes range from medical development to collectibles.
Meanwhile, TCEB’s preparation for the bid to host the
World Expo 2020 was progressing well, resulting in the
government’s official submission of candidature for Thailand
to the Bureau of International Expositions (BIE) in Paris. All
these prove Thailand’s potential in becoming a major
international MICE destination. At least, Thailand was rated
by UFI as the top-spot of international trade fair market in
ASEAN for three consecutive years between 2009 and 2011.
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We are well aware that the service sector is a major strength
of Thailand’s economy. Therefore, we were not only engaged
in short and medium-term gains by winning more events
and attracting more MICE travelers and more revenue for
the country. But we also focused on laying fundamentals
to sharpen long-term and international competitiveness of
Thai MICE industry. The year 2011 marked the period when
we moved ahead with a vast array of initiatives towards that
end, for example MICE Intelligence Center, and preparation
of Thai MICE Industry for the upcoming ASEAN Economic
Community by the year 2015. We would like to ensure
that TCEB is a public organization well-equipped with
resources and mechanisms that will enable the bureau and
its stakeholders catch up with and even stay ahead of the
changing landscape in the industry.

We strongly believe that the performance we achieved and
initiatives for long-term growth we developed in 2011 will
steer Thai MICE industry towards our vision of making
Thailand a globally-recognized MICE destination. And, most
importantly, | would like to thank all TCEB staff and our
stakeholders in all sectors for their shared commitment and
hard work, which finally enabled us all to achieve as such.
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Pol. Gen. Amnouy Phetsiri

Chairman of the Board

Thailand Convention & Exhibition Bureau
(Public Organization)
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MESSAGE FROM THE PRESIDENT *
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The year 2011 marked several key milestones for Thailand
Convention and Exhibition Bureau. The bureau and its
partners developed a five-year strategic plan to serve as a
long-term operational framework of the Thai MICE
industry in line with the 11th National Economic and Social
Development Plan. The strategic plan sets out a clear vision
and targets and will contribute to strengthening the
competitiveness of the MICE industry in a long-term. This
is the first time ever that the industry has a clear and
common direction and timeframe in moving forward.

Another milestone for TCEB is the implementation of its
three-pronged strategy, co-developed with its partners in
2010 to make Thailand a preferred MICE destination in Asia.
The three strategies - WIN, PROMOTE and DEVELOP -
resulted in marketing and development initiatives that
have contributed to the bureau’s performance and has made
the bureau a dynamic, focused and forward-looking
organisation.

In terms of the WIN strategy, TCEB has won the rights to
stage high profile international events yearly, such as the
8th General Assembly of the World Blind Union 2012, World
Stamp 2013 and International Congress of Pharmaceutical
Sciences 2014. Winning these demonstrates Thailand’s
strength as an attractive MICE destination, despite the
internal political instability in 2010. In terms of exhibitions,
we were able to secure the rights to host a total of ten new
shows, reinforcing Thailand’s status as the number one
destination for exhibitions in ASEAN, as accredited by UFI
for three years running from 2009-2011.
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TCEB boosted its PROMOTE strategy by unveiling its
“Believe in THAILAND” campaign. Believe in THAILAND
became the trademark message throughout TCEB’s
marketing activities both in Thailand and overseas. The
campaign was aimed at restoring international confidence
in the Thai MICE market following the political instability in
2010. The effectiveness of the campaign was clearly
demonstrated by the number of events that chose Thailand
as their destination. Building on this campaign, TCEB also
penetrated the luxury MICE market overseas. The Believe
in THAILAND campaign also served to strengthen the
“Bangkok: the Exhibition City of ASEAN” campaign, which
continued for a second year.

Another of TCEB’s landmark initiatives this year is the setting
up of the Domestic MICE Department as a mechanism to
promote and develop the domestic MICE market. This
marked the first time that the bureau has officially focused
on both the overseas and domestic markets to drive the
growth of Thai MICE. Domestic MICE became a firm
foundation for the promotion of MICE Cities to better serve
international markets in the future.

TCEB’s DEVELOP strategy took center stage in 2011.
Guided by the five-year strategic plan, the bureau began to
look forward to ASEAN Economic Community in 2015. TCEB
co-developed strategies with the private and public sectors
to prepare the Thai MICE industry for the competition
generated by the regional economic integration. To further
sharpen the industry’s international competitiveness, TCEB
officially launched the MICE Intelligence Center, and
developed a MICE database to meet the needs of the
industry and ensure long-term competitiveness for the
Thai market.

I’m also proud to note that TCEB’s Green Meetings initiative
launched in 2009 earned international recognition in 2011
when Bangkok became one of two Asian cities named a
Green Destination of Asia in the Developing Leadership
category. TCEB’s development of a greener and more
sustainable industry is clearly a strong direction to continue
in 2012.
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2011 also witnessed remarkable progress in TCEB'’s bid for
the World Expo 2020. The feasibility study conducted
resulted in the selection of Ayutthaya as the proposed site
for the Expo. The Thai government officially submitted its
letter of candidacy. TCEB presented Thailand’s bid for the
first time at the 149th General Assembly of the Bureau of
International Expositions (BIE) in Paris. Thailand was also
the first candidate country visited by the Secretary General
of the BIE to assess the potential and capacity of Thailand

to host the global event.

I would like to thank all our partners in both the public and
private sectors for their strong and constant support.
Finally, | would like to express my sincerest appreciation to
all TCEB staff for their hard work and dedication in making
TCEB what it is today.

Qg

President
Thailand Convention & Exhibition Bureau

(Public Organization)
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HISTORY OF TCEB *
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THAILAND CONVENTION &
EXHIBITION BUREAU (PUBLIC
ORGANIZATION)

Thailand Convention & Exhibition Bureau (Public Organization)
or TCEB is an official organization established by the Royal
Decree following the decree’s publication in the Royal
Gazette on September 28, 2002. TCEB has been operating
since the year 2004.

TCEB has objectives in promoting and coordinating
corporate meetings, incentive events, conventions and
exhibitions which are collectively referred to as the acronym
‘MICE’ standing for Meetings, Incentives, Conventions and
Exhibitions in Thailand. The Bureau’s establishment reflects
Thailand’s growing stature as a destination of choice for
international meetings, conventions and exhibitions.
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BACKGROUND

According to the principles and justifications published in
the Royal Decree of the establishment of Thailand
Convention & Exhibition Bureau Year 2002, TCEB is to
be the flagship organization in charge of promoting,
developing as well as regulating, coordinating and
facilitating tourism-related meetings or incentive events as
well as exhibitions and conventions as an impetus to present
Thai arts and cultures into the events to promote the country’s
national treasures. Also, the bureau is to provide knowledge
exchanges and services for those in MICE businesses.

With the aforementioned visions, the Royal Thai Government
established Thailand Convention & Exhibition Bureau as an
official public organization following the public organization
laws to execute those objectives with effective integrity of
professions and reflecting the Thai cultural identity.
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STRATEGIES

WIN

« To transform TCEB into a pro-active acquisition body —
win more businesses for Thailand

» To support the private sector in winning bids and bringing
in more events

PROMOTE
» To market Thailand as a hub of MICE industry in Asia
« To promote domestic MICE

DEVELOP

» To strengthen THAI TEAM collaboration

» To strengthen the Thai MICE’s competitiveness through
personnel capacity building, development of database,
standard development and betterment of rules/regulations

OBJECTIVES
To promote organization of MICE events in Thailand

To support or arrange for the featuring of Thai arts and
culture in MICE events in order to help conserve the
national cultural treasures

To provide data services and train governmental personnel
or general public in order to enhance their expertise and
professional skills as comparable to international
standards of tourism industry

To serve as MICE resource center in Thailand

To provide knowledge and build understanding about
environmental and natural resources conservation among
MICE and tourism industry operators
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ROLES

To establish policies and measures for promoting MICE
industry in Thailand

To promote and publicize MICE businesses in Thailand
To be the representative of Thailand in submitting the
national proposals to host international events

To serve as an information center and provide data
services, including consultations and advices concerning
MICE in Thailand

To support or arrange personnel training seminar and
capacity building in MICE businesses in Thailand

To establish standards and certify the qualifications of
MICE industry operators in Thailand

To serve as a coordination and facilitation center for MICE
industry operators in Thailand

To develop projects relevant to and required for MICE in
Thailand under the government sponsorship

To support agencies/organizations in organizing meetings,
travel incentives, conventions and exhibitions in Thailand
To execute other required missions or missions requiring
continuity in order to achieve the bureau’s objectives
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BOARD OF DIRECTORS -

MR. ANUSAK INTHRAPHUVASAK

>
Master Degree

Bachelor Degree

>
2008-Present

1986-Present

1977-Present

2003-2004

*
2551-UaUu
2529-U3q0u
2520-Uaqdu

2546-2547

|

POL.GEN. AMNOUY PHETSIRI
>
Master Degree

Bachelor Degree

.
Current Position
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MRS. NUNTAWAN SAKUNTANAGA

>
Master Degree

Bachelor Degree
>

Current Position
2009-2010

2008-2009

uniundag Anuauln

>
eyt

2552-2553

2551-2552

MR. THANI THONGPHAKDI

>
Master Degree

Bachelor Degree

>
Current Position

1988

1987
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2531

2530
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MR. PRASONG POONTANEAT

>
Master Degree

Bachelor Degree

.
Current Position

2009-2010

2008-2009
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>
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2552-2553

2551-2552
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MR. SURAPOL SVETASRENI

>
Master Degree

Bachelor Degree

>
Current Position

2009

2008-2009
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2562

2551-2552



POL.MAJ.GEN. KUNCHAI ANATASOMBOON

>
National Defense College

Bachelor Degree

>
Current Position
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MR. ANURAK INTHRAPHUVASAK

.
Current Position

e Y
MR. SUMATE SUDASNA

>
2009-Present

2001-Present
1988-Present

1995

uedws anfAd u agsen

*
2552-U33Uu

2544-U3q0u

2531-Uaqliy

2538
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MR. PRAVIT SRIBANDITMONGKOL

>
Current Position

1991-2003

1980-1991

urgUs=33¢ ASUuniauvna

2534-2546

2523-2534

MR. SURAPONG TECHARUVICHIT

>
Master Degree

Bachelor Degree

.
Current Position
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MR. AKAPOL SORASUCHART

>
Master Degree

Bachelor Degree

>

Current Position

2008-2009

2006-2007

1991-1992
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2551-2552
2549-2550

2534-2535



MS. POJAI POOKAKUPT

Master Degree

Bachelor Degree

2000-Present
2004-2006

1997-2003
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2543-Uaqdu

2547-2549

2540-2546
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MR. PATRAPEE CHINACHOTI

Master Degree

Bachelor Degree

Current Position

2007-April 2011
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MR. AKAPOL SORASUCHART
President

’ Education

Master Degree

* M.A. International Studies and Diplomacy, School of Oriental and
African Studies, University of London (Chevening Scholar)

Bachelor Degree

¢ B.Sc (Hons) Production Engineering and Production Management,
Nottingham University, England

¢ LLB (Bachelor in Law), Rangsit University

® Work Experiences
2009- Present
* President of Thailand Convention & Exhibition Bureau
2008-2009
* Deputy Secretary-General to the Prime Minister for Political Affairs
2006-2007
* Member of Legislative Assembly
1991-1992
* Senior Vice President (Marketing and Sales),
Thanayong Plc.
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 mM3iilessgninadszima University of London (SOAS) (usgunadangu
Chevening Scholarship)
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2552-J9910u
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2549-2550
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MRS. SUPRABHA MOLEERATANOND
Director of Meetings Industry Department

’ Education

Master Degree

* Master of Management, Sasin Graduate Institute of Business
Administration, Chulalongkorn University

* Master of MLS, University of Maryland, USA

Bachelor Degree

* Bachelor of Arts, Chulalongkorn University

® Work Experiences

Present

* Director of Meetings Industry Department, TCEB
2004-2010

¢ Director of Conventions Department, TCEB
1977-2004

¢ Thai Airways International Plc.
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* Master of Management an1udnfinuinsgshanfunsurgmiaansel
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* Master of MLS, University of Maryland avﬁ:ﬁ‘mu?m
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2520-2547
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MRS. SUPAWAN TEERARAT
Director of Exhibitions Department

z> Education

Master Degree

* Master of Public Policy, Suan Dusit University

Bachelor Degree

* Bachelor of Business Administration, Assumption University
Diploma

* Exhibition Management Degree, UFI (Global Exhibition Association)

® Work Experiences

2008-Present

* Director of Exhibitions Department, TCEB

2006-2008

* Business Development Director, World Expo Service

2005-2006

* Group Director of Marketing and Communications, A Prime Chain of
Hotels & Resorts Co., Ltd.
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* Exhibition Management Degree, UFI (Global Exhibition Association)

® vsziamainnu

2551-U3q0u

o gmnensienisuansdudiuiungnd aalu.

2549-2551

* gernenisdheianngsie usdn Bad Bndl wesia S1ia

2548-2549
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MR. CHIRUIT ISARANGKUN NA AYUTHAYA
Director of Domestic MICE Department

z> Education

Master Degree

* Master of Public Administration, The American University, USA
Bachelor Degree

* Bachelor of Social Sciences, Kasetsart University

® Work Experiences

Present

* Director of Domestic MICE Department, TCEB

2007-March 2011

* Director of Government & Corporate Affairs, TCEB
2004-2007

¢ Senior Manager of Meetings & Incentives Department, TCEB
1996-2004

* Tourism Authority of Thailand
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* Public Administration, The American University anigetaini
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MR. CHARTCHAI DEBPANG
Director of Government & Corporate Affairs Department

z> Education

Master Degree

* Master of Public Administration (Social Development), National Institute
of Public Administration

* Master of Political Sciences, Chulalongkorn University

Bachelor Degree

* Bachelor of Liberal Arts, Ramkhamhaeng University

® Work Experiences

Present

* Director of Government & Corporate Affairs Department, TCEB

2008-March 2011

* Senior Manager — External Relations, Government & Corporate Affairs
Department, TCEB

2006-2008

* Director of Tourist Assistance Center, Office of the Permanent
Secretary, Ministry of Tourism and Sports
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MR. SALANROJ SUTASCHUTO
Director of Board Coordinating Department

z> Education
Master Degree
* Master of Business Administration, Western lllinois University, USA
Bachelor Degree
* Bachelor of Science (Computer Science), Western lllinois University, USA
* Associate Degree in Business Administration (Marketing),

Assumption Commercial College

® Work Experiences

Present

* Director of Board Coordinating Department, TCEB

2009-March 2011

* Head of the Office of the President, TCEB

2008

¢ Senior Manager — MICE Capabilities Department, TCEB

2001-2006

* Director and Executive Director, Thai — Hong Kong Trade
Association (THTA)
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® misfinwn
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* UIM5§5M9 Western lllinois University a@nigeiuinn

Ysayeyn3

* memanineufiunes Western lllinois University ansgawsnn
* UIMs§sNa (115mana) Assumption Commercial College

® Usziamsinu
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2544-2549

* N33UNUALESIILNNTUTINT Thai — Hong Kong Trade
Association (THTA)
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MRS. NICHAPA YOSWEE
Director of MICE Capabilities Department

z> Education

Management Development Program, Cranfield University,
School of Management, UK

Strategic Leadership Program, Oxford University, UK
Bachelor Degree

* Bachelor of Business Administration, Assumption University

® Work Experiences

Present

Director of MICE Capabilities Department, TCEB
Sustainable Committee, UFI — the Global Association of the
Exhibition Industry

Education Committee, UFI — the Global Association of the
Exhibition Industry

2007-2010

¢ Managing Director for Thailand and Vietnam — Reed Tradex Co., Ltd.
2005-2007

* Deputy Chief Officer, Royal Flora Ratchapruek 2006
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VANEATAILAEHILEYN15UT11599015 Cranfield University @vs1401041303
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Oxford University @131981841905
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(UFI - the Global Association of the Exhibition Industry)

* ANzNITUNITAINRUSTaNdUN15RTngsAnts a1An1sAne
(UFI —the Global Association of the Exhibition Industry)
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MS. PHANNARAI PIYACHINAWAN
Director of Accounting & Finance Department

z> Education

Master Degree

* Master of Sciences in Accounting, Thammasart University

Chartered Accountancy (ACA), The Institute of Chartered Accountant in
England and Wales, UK

Bachelor Degree

* Bachelor in Accounting, Chulalongkorn University

® Work Experiences

2010-Present

¢ Director of Accounting & Finance Department, TCEB

2008-2010

* Senior Vice President, Office of the President, Bangkok Bank Plc.
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MS. WIPARAT THARATEERAPAB
Director of Administrative Department

z> Education

Master Degree

* Master of International Communications Studies,
University of Leeds, UK

* Master of Political Science (International Relations),
Thammasat University

Bachelor Degree

* Bachelor of Political Science Faculty (International Relations),
Thammasat University

z> Work Experiences

Present

* Director of Administrative Department, TCEB

2004-2010

* Director of International Affairs, Office of the Permanent Secretary,
Ministry of Tourism and Sports

2002-2003

* Seconded to the Office of Thai Trade Representative,
Office of the Prime Minister
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OVERSEAS REPRESENTATIVES *

dunuusz1giniaauszinA

MS. CAROL TSANG
Hong Kong and China

3

8/F Kam Lung Commercial Centre,

2 Hart Avenue, TST, Kowloon, Hong Kong
Telephone: +852 3427 9881

Fax: +852 3427 9858

Mobile: +852 9667 6567

E-mail: carol.tsang@gemarketing.com

MR. HARUO OTANI
Japan

»

3-22-15 Shimomeguro, Meguro-ku,
Tokyo 153-0064, Japan
Telephone: +81 3 5725 8015

Fax: +81 3 5725 8015

Mobile: +81 90 8505 9586

E-mail: haotani@m9.dion.ne.jp

MS. VIVIENNE SU
China

3

8/F Kam Lung Commercial Centre,

2 Hart Avenue, TST, Kowloon, Hong Kong
Telephone: +86 21 5873 6065

Fax: +86 21 5839 6347

Mobile: +86 137 6454 5202

E-mail: vivienne.su@gemarketing.com,
tceb.sha@gemarketing.com

MR. DIMITRY SMIRNOV
Russia

K3

11 Bolshaya Tulskaya Street,
Moscow 119330, Russia
Telephone: +7 495 223 1764

Fax: +7 495 981 5188

E-mail: tceb@compass-consulting.ru

MR. JOHN BOYD
Australia, New Zealand and South West Pacific

3

Level 9, 16 Spring Street, Sydney,
NSW 2000, Australia

Telephone: +61 2 9299 4410

Fax: +612 9299 5774

Mobile: 0418 878 883

E-mail: jlbati@ozemail.com.au

MS. ESTHER CHIN
Singapore, Philippines and Indonesia

»

371 Beach Road, #12-06 Keypoint 199597,
Singapore

Telephone: +65 6292 5886

Fax: +65 6292 5882

Mobile: +65 9686 8408

E-mail: esther@pacleisure.com,
tceb@pacleisure.com

MS. DAPHNE CHOW
Malaysia

K3

2.8 Bangunan Angkasa Raya Building, Jalan
Ampang, Kuala Lumpur 50450, Malaysia
Telephone: +603 2715 1061

Fax: +603 2148 1357

E-mail: tceb@pacleisure.net.my

MR. NITIN SACHDEVA
India

3

119, Sishan House, 2" Floor, Shahpur Jat,
New Delhi 110049, India

Telephone: +91 11 4921 0000-19

Fax: +91 11 2651 1412

Mobile: +91 98 1888 5542

E-mail: nitin.tceb@srm-india.com

aadu. s1oviuds=u1U 2554 027 “‘

MR. MICHAEL COUTURIER
North America

3

915 Broadway — Suite 600, New York 10010, USA
Telephone: +1 212 529 8484

Fax: +1 212 460 8287

E-mail: mc@mcintl.com
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MICE INDUSTRY OVERVIEW 2011 *

The overall MICE industry in the fiscal year 2011 (October
2010-September 2011) reflected the global and Thailand’s
tourism situation; in that, it fared better than that of the
fiscal year 2010. The number of MICE travelers to Thailand
was recorded at 840,054, representing an increase of
16.18% when compared with the figure 723,088 of the
previous fiscal year. Generated revenue was estimated at
70,623.93 Million Baht, approximately 31.84% higher than
in the year 2010, which was recorded at 53,569.93 Million
Baht. It is also an encouraging sign that spending per
head of MICE travelers to Thailand rose in all sub-sectors.
Spending in corporate meeting increased by 31.97%,
incentive 13.97%, convention 3.83%, exhibitors 20.70% and

trade visitors 5.91%.

nnsnvesgeamnssuludluseulvuseann 2554 (Ranmu
2553-fug1eu 2554) fifiensiiaenndaafuaniunisainig
voufirvesussimaluenazveslandediianiafidduiile
Wisuileuiul 2553 Inetinidumsngyludidandsssmalne
{5y 840,054 au iinTufosay 16.18 iessuiiisuiiy
1wy 723,088 Aulul 2553 diuselauszuiunisainnis
Tdevesinimumenguludisiuau 70,623.93 duum iy
Yovay 31.84 awFeuiiivuiul 2553 fifidiuau 53,569.93
Fruvm waridudygiaiinde Tediedervenindunig
nauludiivdulunndsziansulud Ao ludruvesnisusza
94Ans W30 Corporate Meeting tindudosay 31.97 viaaiien
iioidusistafosas 13.97 msUssyuuIuIvAsesay 3.83
Huansduanferay 20.70 uavid1vuauuansduniiiosay 5.91
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gaasantnaunangalud

Total Revenue (Million Baht)
gansaus1ela (@ruun)
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oo
oo %
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o
o /’
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*e
oo
600,000 ‘ ‘ ‘ ‘ ‘ 40,000 | | | | |
2007 2008 2009 2010 2011 2007 2008 2009 2010 2011
(2550)  (2551)  (2552)  (2553)  (2554) (2550)  (2551)  (2552)  (2553)  (2554)
Yeuuszaneu
2007 2008 2009 2010 2011
(2550) (2551) (2552) (2553) (2554)
Total MICE Visitor 744,101 821,892 620,000 723,088 840,054
gonsINUnAUNIeng Ll
Growth (%) - 10 25 16.63 16.18
wWuln (Geway)
Total Revenue (Million Baht) 59,735 61,570 45,000 53,569 70,623
gansusels (@1uun)
Growth (%) - 3 =27 19.04 31.84

WAule (Seway)

Source: IP&C Statistics Report, Strategic & Planning Division, TCEB

#111: IP&C Statistics Report d3u3N9uNuNagNsasAng aauu.

Apart from the better overall MICE industry situation, the
fiscal year 2011 also witnessed the progress of TCEB’s
three-pronged strategy — WIN, PROMOTE, DEVELOP —
which was devised in the fiscal year 2010.

WIN

In the fiscal year 2011, TCEB was able to win bids to host a
total of 29 events, consisting of 18 international conventions,
one exhibition and ten new shows or events that are to be
hosted in Thailand for the first time under TCEB’s support.

01. The 7th Annual Meeting of the Asian Academy of
Osseointegration (AAO 2011)

02. Trinity Forum 2011

03. Asia Pacific ICT Alliance (APICTA 2011)

04. Global Logistics Network Conference 2011

05. The 2nd Pan Asia Pacific Congress on Military Medicine
(PAPCMM 2012)

06. The 8t General Assembly of the World Blind Union 2012

07. Million Dollar Round Table — MDRT Experience 2012

08. World/CCEMI Thai Molecular Imaging Symposium 2012

09. The 7th World Melioidosis Congress (WMC 2013)

10. Asia Pacific Dental Research Conference (IADR 2013)

11. The 4thWorld Congress of Asian Psychiatry (WCAP 2013)

12. The 11th International Congress on AIDS in Asia and the
Pacific 2013

aadu. s1oviuds=u1U 2554 031 “‘
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A1sUsEVIdUNUS (PROMOTE) wagnisWaun (DEVELOP)
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nisavvuadssind

Tudsuusean 2554 aauu. ﬂuuzmiﬂﬁmﬂaﬁwémuﬁwm 29
11U Usgnaunign15useuuIunnd 18 91w nulingsanis 19w
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13. International Society for Hair Restoration Surgery
(ISHRS 2014)

14. The 18th Biennial Congress of Asia Pacific Orthopaedic
Association and the 36t Annual Meeting of the Royal
College of Orthopaedic Surgeons of Thailand (APOA/
RCOST 2014)

15. Asian and Oceanian Parkinson’s Disease and Movement
Disorders Congress (AOPMC 2014)

16. International Congress of Pharmaceutical Sciences
(FIP) 2014

17. Asia-Oceanian Conference of Physical and Rehabilitation
Medicine (AOCPRM 2014)

18. Southeast Asian Western Pacific Regional Federation
of Pharmacologists (SEAWP-RFP 2016)
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01. World Stamp 2013

01. Pool Asia 2011

02. Restaurant & Bar 2011
03. Palmex Thailand 2011
04. Horti Asia 2012

05. SME Expo 2011

06. Buildtech 2011
07. 1CS 2011

08. Assembly 2011
09. Automotive 2011
10. Secutech

“New show refers to event to be hosted in Thailand for the first time under TCEB’s support

*uaslnaiminedenuiisyinduludsemalveidua susnneldnisalvayuyes aavu.

Additionally, TCEB was successful in elevating more local
exhibitions to international level, from 21 events in the fiscal
year 2010 to 34 or a rise by 61.90%. This shows that
Thailand was able to attract both more foreign companies
and foreign visitors to international trade fairs in Thailand
and was able to expand the exhibition space.

wanani aavu. Seszaunnudnsslunistisensedunuuans
Fudnluseiuuszmelinansduaussduuusaludadiud
Windu answau 21 euludeudszana 2553 Ju 34 9
TullsuUsvanm 2554 wiawfiududenas 61.90 Uedlvifiuin
UsenAlngaunsnfuseneinaufuazfLd1euauaInd 19y
Wdsameululssmalneldnniu sueaansavereiui
Fauldifindy
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PROMOTE

In a bid to restore international confidence in Thailand’s
MICE market which was adversely affected by the
internal political incidences in 2010, TCEB crafted and
aggressively launched “Believe in THAILAND” campaign in
the fiscal year 2011 in several overseas road shows and
trade shows, such as EIBTM 2010 (Spain), AIME 2011
(Australia), IMEX 2011(Germany), CIBTM 2011 (China), Japan
Road Show 2011, UK Road Show 2010, etc. To attract
events to Thailand, the campaign became the trademark
promotional message throughout the year. The bureau also
launched “Luxury MICE” initiative under this campaign in
China and Europe to attract high-end clients to potential
luxury MICE destinations in Thailand, such as Bangkok,
Chiang Mai, Phuket, Samui, and Hua Hin. The move was to
respond to the shifting trend towards more up-market
sector. (See details of Believe in THAILAND campaign in
p 073-074)

To complement the campaign, TCEB commissioned the
survey of Thailand Brand as a MICE destination among
overseas MICE companies and MICE travelers. The results
revealed that, among eight Asian countries, Thailand was
ranked in the top five countries as Top-of-Mind MICE
destination. The top three outstanding features of Thailand
as a MICE destination were low cost, good hospitality and
suitable location.

The bureau also continued to promote “Bangkok: the
Exhibition City of ASEAN” campaign among trade organizers,
exhibitors and trade visitors. Responsive to the formation
of ASEAN Economic Community (AEC) in the year 2015,
the Bangkok campaign was underpinned by Thailand’s
ranking as the top exhibition market of ASEAN, according
to UFI. To retain the position, the bureau introduced the
three-year campaign “The Next Best Show”, to provide
benefits to international trade shows held in Thailand and
meeting the five criteria of TCEB and UFI’'s instruction.
The aim was to retain existing international shows in
Thailand for another three years and elevate their standards
to be competitive at ASEAN level.
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Running for the second year, “Better the Best” campaign
in 2011 was launched in cooperation with the four key
economic ministries: Agriculture and Cooperatives, Energy,
Commerce and Industry. The aim was to strengthen the five
core industries that sit high on the national agenda through
international trade shows and elevate them into regional
champion shows. The industries consist of livestock and
agriculture, gifts and decorative items, renewable energy,
machine tools and metalworking and packaging.

One major leap forward in the promotion strategy is the
setting up of Domestic MICE Department in March 2011.
The department is tasked with the promotion of domestic
MICE industry. This heralded the vision of TCEB in
strengthening domestic market which can be scaled up to
host international events in the future. Along with this, TCEB
blended Believe in THAILAND campaign to its domestic
initiative and, thus, developed “Believe in THAILAND:
D-MICE” campaign to boost meetings, seminars and
exhibitions in the country as a contribution to the macro-
level economy. (See details of Domestic MICE Department
in p 058-059)

Believe in THAILAND campaign was also applied to the
second phase of Creative MICE project under “Creative
MICE Believe in THAILAND”. In 2011, the project was
launched in Ubon Ratchathani, Khon Kaen and Phitsanulok
to stimulate valued-added creativity, which is sourced and
inspired locally, for the MICE industry in the regiona
provinces. The project aimed to help develop the three
cities into MICE City.
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DEVELOP

TCEB’s commitment to build up the capacity of Thai MICE
personnel and industry achieved remarkable results. The
number of organizations attending MICE training courses
organized by TCEB, or co-organized by TCEB and its
alliances, rose from 461 in 2010 to 931 in 2011, a significant
rise by 101.9%. Likewise, the number of MICE personnel
attending TCEB’s MICE training courses soared from 1,271
to 3,081 or adramatic increase by 142.4% from the previous
fiscal year.

Besides, the number of organizations putting into practice
operational standards launched by TCEB also experienced
an impressive growth of 23.24%, from 92.5% in 2010 to
114% in 2011.
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[t should be noted that in 2011, the bureau spearheaded
the introduction of ISO accreditation to the Thai MICE
industry in order to sharpen their international competitive
edge. The first ISO was ISO 22000 Food Safety Standard.
By providing support and educational programs, the bureau
encouraged Thai operators to earn accreditation in a
globally accepted food safety management system so that
they have effective marketing tool to compete overseas.
The second one was ISO 50001 Energy Management
Systems. Aimed at bolstering Thai MICE operators’
capabilities in sustainable management of energy and
resources, the bureau offered support for the operators in
adopting this standard in order to differentiate Thailand and
build up strength for Thai MICE market among overseas
players. Importantly, ISO 50001 was an upgrade of Green
Meetings the bureau had previously promoted.

Green Meetings initiatives of TCEB was put into a
spotlight in 2011 when Bangkok was ranked the top Green
Destination of Asia and the top ten cities globally in terms
of meeting environmental sustainability standards.
The finding was from the “Leadership in Sustainability: The
Why and The How” survey organized by global event
management association MCI as part of their UFI Annual
Conference 2010. Apart from that, TCEB played host to UF
Focus Meeting on Sustainable Development where the
bureau had the opportunity to highlight its green meeting
concepts and initiatives and showed its leadership in this
field to international delegates.

To enhance the competitiveness on an individual basis,
TCEB extended Thailand MICE Education project. By
cooperating with venue operators, hotels, organizers, and
tour operators, the bureau organized Thailand’s first MICE
Job Fairin Bangkok, the event targeted students and lecturers
with the aim of disseminating MICE knowledge and building
the capacity of future generation in pursuing MICE careers.
The event attracted around 1,500 participants.
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The capacity building also aimed at raising the competitiveness
of Thailand in light of the formation of ASEAN Economic
Community (AEC) in the year 2015. In 2011, TCEB
highlighted AEC as a driving component to upgrade the
Thai MICE industry. Through this, the bureau, Thai MICE
operators and other relevant sectors joined hand in
brainstorming and producing plans and measures that would
prepare the Thai MICE industry for the higher competition
and challenges arising from the regional economic
integration. (See details of AEC in p 076-077)

Other key component to boost the competitiveness was
MICE database development, which the bureau planed to
upgrade into MICE Intelligence Center. The center is planned
to provide Thai MICE operators with data essential to the
analysis and planning of the industry, so that the Thai
operators can keep up with the changing development and

become competitive in global market. (See details of MICE
Intelligent Center in p 078-079)
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CORPORATE SOCIAL
RESPONSIBILITY (CSR)

Apart from three key operational strategies, the bureau
undertook five Corporate Social Responsibility (CSR)
activities in 2011 as follows:

The Round Square International Conference 2010 — TCEB
made financial support to this event organized by an
association consisting of more than 80 schools across the
globe. The association and its international conference aim
at developing leadership among school children through
experiential learning.

Joint TPAA-Chula International Medical Congress 2011 —
TCEB made financial support to this congress, which made
donation and bought essential equipment and resources
for rural schools in Phichit and Payao Province.

nIsudaavAUSUdazau
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Joint TPAA-Chula International Medical Congress 2011 —
aavu. Wi Suatiuayuanussyui desanidunudseyuid
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UFI Focus Meeting on Sustainable Development — TCEB
led those involved in exhibition industry to share their
experiences and case study on sustainable management
of the industry and promote green meetings.

Familiarization Trip “Revitalize Krabi’'s MICE Industry” — TCEB
made donation to flood victims in Krabi and, boosted MICE
market in the province by organizing top table sales for
Krabi’'s MICE operators and prospective clients who joined
the familiarization trip with TCEB.

Voluntary Activity: Building 84 Weirs around Khao Pom,
Samui — TCEB joined local stakeholders to build weirs as
part of flood prevention measures on the island and organ-
ized top table sales for the island’s MICE operators and
prospective clients joining the activity with TCEB.
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UFI Focus Meeting on Sustainable Development — a@uy.
Iidierdesiugnamnssunisdanansduidnsiunsyszu
WiewtsluyszaunisaluarnsdAnwiisafunisuimsinnig
gramnssuMsInuansduietned By uasfoduaiunisusyy
flanudffunissnudsndon e Green Meetings

Familiarization Trip tilofunenaimnssulus Smiansed -
aavu. Ismuianadnvenadeddidndudedussavgnnss
Tudminnsed wouisdnfanssudoneliiuusznaunslud
TudminnszOuaznaugndiiirsiudumaluiu aavu. ilevae
nszfunaaludluiminnsed

Anssueraalns swaiehey 84 usvuwiden insayey —
aavu. lasiudedudidrulddevunizayelunisadiaie
etdesfudvianvunizays uaglddnfanssudenslify
JuszneunisludvesnizaysuazngugnAniisiudunisly

Usznaufianssuiu aauu. Wetiensyiunainluduunizays




4 TCEB Performance 2011
and TCEB Plan 2012

ganisalduviugoay dadu. U 2554
[@zugunisaltguviud 2555

aadu. stgviuds=91U 2554 041

L 4

MEETINGS INDUSTRY (Ml) *

In 2011, TCEB-supported meeting events attracted as many
as 128,511 international participants to Thailand. During
their stay, they spent estimated total revenue of 8,726 Million
Baht. This can be detailed as follows:

The Meetings and Incentives Division supported 517 events,
attracting 102,100 international participants and generating
estimated revenue of 6,379 Million Baht. The figures were

from the following markets:

01. Asia: 77,904 participants, estimated revenue of 4,868
Million Baht
« East Asia: China, Japan, Hong Kong, Taiwan and

Korea (17,3383 participants, approximate revenue of
1,083 Million Baht)
« South Asia: India, Pakistan, Sri Lanka (26,087
participants, estimated revenue of 1,630 Million Baht)
« Southeast Asia: Indonesia, Malaysia, Singapore,
Philippines, Vietnam (34,484 participants, approximate
revenue of 2,155 Million Baht)

02. Europe, Americas and Oceania (Russia, France, UK,
USA, Canada, Australia: 3,558 participants, approximate
revenue of 222 Million Baht)

03. Others, such as Asia-Pacific: 20,638 participants,

estimated revenue of 1,289 Million Baht
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Conventions

The Conventions Division supported and subsidized 90
events, attracting 26,411 international participants and
generating estimated revenue of 2,347 Million Baht. The
figures are from some of the notable conventions as follows:

01. The Round Square International Conference 2010

Number of foreign visitors: 720

Approximate revenue generated: 68.04 Millon Baht
02. 2010 Bangkok Rotary Institute, Zone 6B, 7A & 10B

Number of foreign visitors: 1,025

Approximate revenue generated: 96.86 Millon Baht
03. The 21st Conference of the Asian Pacific Association

for the Study of the Liver (APASL)

Number of foreign visitors: 3,389

Approximate revenue generated: 320.26 Millon Baht
04. The 14t Asia Pacific Advertising Festival (ADFEST 2011)

Number of foreign visitors: 917

Approximate revenue generated: 86.65 Millon Baht
05. Conference of the International Federation of Airline

Pilots Associations (IFALPA) 2011

Number of foreign visitors: 508

Approximate revenue generated: 48.00 Millon Baht
06. Publish Asia 2011

Number of foreign visitors: 337

Approximate revenue generated: 31.84 Millon Baht
07. The 14th Asian Chemical Congress 2011

Number of foreign visitors: 1,488

Approximate revenue generated: 140.61 Millon Baht
08. AIDS Vaccine Conference 2011

Number of foreign visitors: 693

Approximate revenue generated: 65.48 Millon Baht

Apart from supporting the above events, in 2011 the

Conventions Division was also involved in the following two

main tasks:

» Preparation for the hosting of 2012 Rotary International
Convention, during which three meetings and activities
were undertaken to enhance the number of event registrants

Supporting bid submission for 31 international conferences

UNTUTZYAUUIUNYIA
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01. The Round Square International Conference 2010
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03. The 21st Conference of the Asian Pacific Association
for the Study of the Liver (APASL)
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06. Publish Asia 2011
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07. The 14th Asian Chemical Congress 2011
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08. AIDS Vaccine Conference 2011
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Trade Shows

In 2011, the Meetings Industry Department took part in and
supported the Thai MICE operators to attend the following
trade shows:

Meetings and Incentives

01. IT’RCMA/CTW Asia-Pacific 2010
Bangkok, Thailand

02. EIBTM 2010 (The Global Meetings & Incentives
Exhibition)
Barcelona, Spain

03. AIME 2011 (Asia-Pacific Incentives &
Meetings Expo)
Melbourne, Australia

04. GIBTM 2011 (The Gulf Incentive & Business
Travel & Meetings)
Abu Dhabi, the United Arab Emirates

05. IT&CM China 2011 (Incentive Travel &
Conventions, Meetings)
Shanghai, China

06. IMEX 2011 (The Essential Worldwide Exhibition
for Meetings, Incentives Travel & Meetings)
Frankfurt, Germany

07. AIBTM 2011 (The Americas Meetings & Events
Exhibition)
Baltimore, USA

08. CIBTM 2011 (The China Incentive, Business
Travel & Meetings Exhibition)
Beijing, China

A total of 119 Thai MICE operators joined the above trade
shows where 2,758 business appointments with prospective
clients were made.

There were other new trade shows Meetings and Incentives
Division and strategic partners took part for the first time to
explore new business opportunities:

01. Korea MICE Expo 2010 and 2011
Seoul, South Korea

02. World MICE Connection and International
Meeting Expo
Tokyo, Japan
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01. IT’RCMA/CTW Asia-Pacific 2010
ngamne Useinelne

02. EIBTM 2010 (The Global Meetings & Incentives
Exhibition)
Wesunsilawn Useineeilu

03. AIME 2011 (Asia-Pacific Incentives &
Meetings Expo)
Woswardsu Uszwrosdniide

04. GIBTM 2011 (The Gulf Incentive & Business
Travel & Meetings)
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05. IT&CM China 2011 (Incentive Travel &
Conventions, Meetings)
dloadesld Uszinedu

06. IMEX 2011 (The Essential Worldwide Exhibition
for Meetings, Incentives Travel & Meetings)
WosunssAilsn Useimealwosudl

07. AIBTM 2011 (The Americas Meetings & Events
Exhibition)
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08. CIBTM 2011 (The China Incentive, Business
Travel & Meetings Exhibition)
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01. Korea MICE Expo 2010 and 2011
n3alea Usginaninala

02. World MICE Connection and International
Meeting Expo
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Conventions

During the four trade shows, the Conventions Division met
and discussed business with target clients who were likely
to have their 27 events hosted in Thailand.

The Conventions Division took part in the following four
trade shows overseas in 2011:

01. EIBTM 2010 (The Global Meetings & Incentives
Exhibition)
Barcelona, Spain

02. AIME 2011 (Asia-Pacific Incentives & Meetings Expo)
Melbourne, Australia

03. IMEX 2011 (The Essential Worldwide Exhibition for
Meetings, Incentives Travel & Meetings)
Frankfurt, Germany

04. AIBTM 2011 (The Americas Meetings & Events
Exhibition)
Baltimore, USA
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01. EIBTM 2010 (The Global Meetings & Incentives
Exhibition)
Wesunsiwlawy Useieailu

02. AIME 2011 (Asia-Pacific Incentives & Meetings Expo)
Woannaldsu Ussimaooainsiae

03. IMEX 2011 (The Essential Worldwide Exhibition for
Meetings, Incentives Travel & Meetings)
WoswnseAilsn Ussinalwosud

04. AIBTM 2011 (The Americas Meetings & Events
Exhibition)
Wesladues ansgawsn

The Meetings Industry Department organized a total of 23
road shows both in Thailand and overseas to promote
Thailand as follows:

Meetings and Incentives

The Meetings and Incentives Division organized 14 road
shows and sales missions overseas during which 166
Thai MICE operators and 1,022 buyers took part and
discussed business deals. The 11 road shows were held in

the following nine countries:

01. Australia 06. Japan

02. Belgium Q7. Philippines

03. China 08. Russia

04. India 09. United Kingdom

05. Indonesia

The Meetings and Incentives Division and strategic partners
also took partin the road shows in the following three markets:

01. Scandinavian market 02. Hong Kong-Taiwan
03. Singapore

Conventions

The Conventions Division organized nine road shows and
sales missions both in Thailand and overseas (one in Europe,
four in Asia and four in Thailand). In Europe and Asia, the
Conventions Division met 50 target clients and met 25
target clients during the four events in Thailand.
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Meetings and Incentives
The Meetings and Incentives Division was involved in other

forms of marketing promotion as follows:

01. Appointing overseas marketing representatives in six
markets: China-Hong Kong, Japan, Russia, India,
Singapore-Malaysia-Philippines-Indonesia, and
Oceania

02. Organizing two familiarization trips (one in Hua Hin-
Kanchanaburi and one in Chiang Rai) which were
attended by 155 corporate buyers and meeting
organizers

03. Undertaking promotion activities through advertisement
in magazines, online media as well as website update

04. Organizing marketing activities and spearheading the
Thailand Pavilion at the IT&CMA/CTW Asia-Pacific 2010
which accommodated 57 Thai MICE operators, 483
buyers and generated 1,750 appointments with buyers

Conventions
The Conventions Division was involved in other forms of

marketing promotion/development as follows:

01. Appointing one overseas marketing representative and
presenting nine target events for which bid submissions
were made

02. Taking pro-marketing approach to reach the target
groups through the following three channels:

Launching print media both in Thailand and overseas
34 times, reaching 4,900,000 viewers

Organizing activities to promote awareness
of Thailand’s potential in hosting international
conventions. The activities targeted clients having
decision making power in selecting destinations. Eight
representatives of foreign media were invited to join
these activities, as well.

Extending “Value Pack” program based upon “Extra

Value” program, attracting 190 requests for support

through this program

03. Joining membership of five international convention/
meeting associations (ICCA, UIA, AACVB, DMAI and
PCMA), taking part in their activities and attending
General Annual Meeting of every association

numsUszyuuazviaafisnialiusieda
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2 afa u Wfiu-ngauy3 uandese TdeUssnnesdng
uazd InUszydnTINAINTIUIINIL 155 519

03. daviAanTIuduasNNIIRaIAIUTIN19A199 Taun davi
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Meetings and Incentives

+ IT&CMA and CTW Asia Pacific 2010
It is Asia-Pacific’s most premier show for meetings,
conventions and incentive travels. Dubbed as a double
bill event, it combines Incentive Travel & Convention
Meeting Asia and Corporate Travel World, Asia-Pacific
together. The event serves as a key function for MICE
operators from around the world to meet in Asia in order
to explore business opportunities and exchange
knowledge and industry practice. During 2010 edition of
this event (5-7 October) which was under the fiscal year
2011, TCEB debuted “Believe in THAILAND” campaign to
highlight Thailand’s potential and readiness to be a hub
of MICE industry in Asia. The 2010 event attracted a total
of 2,340 participants from 58 countries, generating
estimated revenue of 1,250 Million Baht

Herbalife Asia-Pacific Extravaganza 2011

The event was a convention of Herbalife Asia-Pacific
executives and a gathering of its distributors from countries
around the Asia-Pacific region. Hosted in Thailand
between 6 and 8 May, 2011, the event attracted a total of
19,295 participants from 13 countries, generating
estimated revenue of 1,205 Million Baht.
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Conventions

« The 21st Conference of the Asian Pacific Association for
the Study of the Liver (APASL)
It was the biggest Asian event in hepatology in 2011, with
more than 3,400 participants from 88 countries and a
record-breaking 1,700 abstracts.

Held under the theme, Enlightening the Future, the event
aimed at promoting the scientific advancement and
education of hepatology in the Asia-Pacific region.
It also coordinated scientific studies between scientists
and clinicians living in this region and encouraged the
practice of medicine in liver diseases.

The 14th Asia-Pacific Advertising Festival (ADFEST)

It is the Asia-Pacific’s largest annual regional advertising
festival celebrating and raising the standard of creativity
in the region. Itis a platform designed not only to promote
and recognize creative excellence in the region, but also
provides a unique learning opportunity for participants
through seeing the best works in the region, listening to
inspiring speakers, and exchanging ideas with other
participants.

ADFEST 2011 was held under the theme Jump Start
between 17 and 19 March 2011 and welcomed 1,104
delegates worldwide.
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PLAN FOR THE YEAR 2012

The operational plan 2012 of Meetings Industry Department
has been developed to reach the following targets:

Marketing and Promotion

To take part in nine trade shows overseas, such as AIME
2012 (Melbourne, Australia), IMEX 2012 (Frankfurt,
Germany). Thailand Booths will be set up at these events
for Thai operators to meet and explore business
opportunities with prospective clients.

To organize ten road shows/sales missions in 14 cities
overseas for Thai MICE operators to meet and discuss
business opportunities with targeted 250 clients

To organize Familiarization Trip/Inspection Trip and
implement Connections Plus Project targeting 80 buyers
to show Thailand’s potential and readiness in hosting
international conventions and meetings

To take pro-active marketing approach by co-organizing
four road shows in Thailand with industry partners in
potential MICE Cities and to take part in five marketing
activities organized by other convention bureaus

Support for International Events

« Event Support/Subsidy: conventions (30,000 foreign
participants) and meetings and incentives (40,000
foreign participants)

« Support the hosting of 2012 Rotary International
Convention (expected 30,000 participants)

» Support bidding to host events in Thailand (bidding for 30
international conventions)

Product and Service Development
» To appoint five overseas marketing representatives and
support their marketing activities
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« To join membership and take part in activities of four
international convention/meeting associations and to
attend the General Annual Meeting of three associations

To initiate a project to conduct survey (on-site survey) and
collect marketing data at seven international conventions
which are supported by TCEB

» To organize “Meetings Industry Day” as a venue to promote
learning and build capacities of target groups in the
countries with positive prospects of holding international

conventions/meetings (expected 200 participants)

- JuaunBnuazsaufanssuvesauauuwmAdunsdaussyu
91U 4 aunau wazA1n 1Az sEyuYsEIvesanAy
17U 3 AT

- Favinlasenisdrsranasiiudeyanianisnain (On-site
Survey) Tngdsauaziivteyanisussyuuiunai aadu.
Tinsatiuany 539U 7

« 9m91U “Meetings Industry Day” Lﬁmﬂunﬁdmﬁ%umﬁaui
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EXHIBITIONS (E) »

drgnisuaavduniururzdia

PERFORMANCE IN 2011

In 2011, TCEB sponsored a total of 52 international trade
fairs and exhibitions, including new shows (excluding sub
show) and upgrade shows. All these events underwent
evaluation of the auditing firms and attracted as many
as 136,529 foreign visitors, whose spending generated
approximately 15,700 Million Baht in revenue.

Some of the notable TCEB-sponsored events in 2011
included:
01. METALEX 2011

Number of foreign visitors: 3,008

Approximate revenue generated: 281.55 Million Baht
02. Renewable Energy 2011

Number of foreign visitors: 877

Approximate revenue generated: 82.10 Million Baht
03. Manufacturing Expo 2011 (InterMold, InterPlas,

Assembly Technology, Automotive, ICS, NEPCON)

Number of foreign visitors: 2,787

Approximate revenue generated: 260.86 Million Baht
04. VIV ASIA 2011

Number of foreign visitors: 16,261

Approximate revenue generated: 1,522 Million Baht
05. ProPak Asia 2011

Number of foreign visitors: 3,287

Approximate revenue generated: 307.66 Million Baht
06. Food & Hotel Thailand 2011

Number of foreign visitors: 1,002

Approximate revenue generated: 87.67 Million Baht
07. Thaifex World of Food 2012

Number of foreign visitors: 5,242

Approximate revenue generated: 490.65 Million Baht
08. Intermach 2011

Number of foreign visitors: 1,544

Approximate revenue generated: 144.52 Million Baht
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BMAM 2011

Number of foreign visitors: 801

Approximate revenue generated: 74.97 Million Baht
Food Ingredient Thailand 2011

Number of foreign visitors: 2,070

Approximate revenue generated: 193.75 Million Baht
TIPREX 2011 (The 3rd Thailand International Plastics and
Rubber Exhibition 2011)

Number of foreign visitors: 1,471

Approximate revenue generated: 137.69 Million Baht
Pack Print International 2011 (PPI 2011)

Number of foreign visitors: 1,860

Approximate revenue generated: 174.10 Million Baht
Wire & Tube Southeast Asia 2011

Number of foreign visitors: 3,084

Approximate revenue generated: 288.66 Million Baht
Medical Fair Thailand 2011

Number of foreign visitors: 2,356

Approximate revenue generated: 220.52 Million Baht
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HLi9muAINA U sEINA 91u3U 801 AU
AadudszanainsTigls T1uau 74.97 d1uum
Food Ingredient Thailand 2011
HLi9IM9AINA U sEINA 91U 2,070 AU
Amiiulszanamssels $1uau 193.75 amum

. TIPREX 2011 (The 3rd Thailand International Plastics and

Rubber Exhibition 2011)
Hi9IMuAINA U sEINA F1uIU 1,471 Au
Anludszanamssigls T1uau 137.69 a1uum
Pack Print International 2011 (PPI 2011)
HIi9Im9uA1NE9UsEINA 9733U 1,860 AU
Anludszananssgls Truau 174.10 81uUm
Wire & Tube Southeast Asia 2011
HIi9IM9ua1NE9UsEINA 91u3U 3,084 AU
Anludszanainssgls T1uau 288.66 a11UM
Medical Fair Thailand 2011
HLi9IM9UNA U sEINA 939U 2,356 AU
Anludszanamssels T1uau 220.52 81uUm

Road Shows

Exhibitions Department organized 10 road shows overseas
in 2011 to promote Thailand and attract exhibitors and
visitors to international trade fairs in Thailand. Meanwhile,
the department arranged 30 one-on-one meetings for
Thai operators and prospective clients during the
promotion overseas. The road shows and one-on-one
meetings were organized in the following countries:

01. Vietnam 06. Singapore

02. China Q7. Taiwan

03. Japan 08. Indonesia

04. South Korea 09. United Kingdom
05. India 10. Laos

« Undertaking project to develop marketing brand
“Bangkok: the Exhibition City of ASEAN”. A total of
21 relevant activities were carried out, and print and
advertisement media serving the project activities were
produced and launched seven times, while relevant online
marketing media, website and social media were
developed and launched nine times and eight press
conferences were held overseas.

Selecting five shows as Regional Champion Show under
the project “Better the Best” (the five shows are
designated as key strategic industries in the national
agenda). The project aims at elevating the selected shows
into a leading event of the region. Through this, TCEB
supported their marketing promotion activities overseas,
facilitated business matching and publicized their events
in overseas market.
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« Launching marketing promotion activities through the
following campaigns:
» Provide 1,000 free accommodation to trade visitors
through two campaigns:

Extra Night, Extra Smile: One extra room night free for
foreign trade visitors who spend three nights staying
and visiting the show. Also on offer were discount
coupons of Bangkok’s department stores, half day
tour of Bangkok, sim card and BTS sky train ticket

- Be My Guests: Two room nights free for quality buyers
+ A 100 Ahead: Subsidy for organizers bringing in quality

trade visitors of no less than 15 persons per group (100

US$ per person), a total of 1,000 recipients

Appointing five overseas marketing representatives (two
in Vietnam, one in China, one in Hong Kong and one in
Taiwan) and supporting their activities

Hosting Dinner Forum TCEB Exhibition Forum 2011:
ASEAN Business Opportunity through Vibrant Exhibitions
in Thailand to promote Thai exhibitions industry and
foster networking among industry players. The event
attracted 500 participants.

Supporting activities of Thai Exhibition Association (TEA)
that aim towards accessing markets overseas
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Developing trade show standards by conducting “Audit
Trade Shows” with a total of 67 trade shows meeting
audit requirements

E-Database Management, covering 10,000 lists of
industry players both in Thailand and overseas

Organizing “Go Green Exhibition” to brainstorm and raise
awareness of the participants about environmental

conservation

Itis noteworthy that the Global Association of the Exhibition
Industry (UFl) accredited Thailand three years in a row
(2009-2011) as the top exhibition market in ASEAN in terms
of gross indoor space (222,000 sgm.) and net space sold
(432,500 sgm.).
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wazdndunuuszmalvelndufihlugiinrendeufnnedu 3 Y
(2552-2554) Tne¥nansuiuiuiidmiusnnuteun (Gross
Indoor Space) 222,000 #5.4 Lmzﬁuﬁﬁmaiﬁﬁuﬂvﬂﬁm
w@n991u (Net Space Sold) 432,500 #15.4

aibiti

{ Business OpyL
vibrant Exhibitions
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PLAN FOR THE YEAR 2012

The operational plan of Exhibitions Department has been
developed to reach the following targets:

To support and subsidize exhibitions held in Thailand

- World Stamp 2013

- Forty-five financially supported and non-financially
supported events

- Four Thai Champion Shows under Better the Best
project (support for overseas activities of the four shows
through Buyers Program)

To appoint four overseas marketing representatives
(one in China, one in Vietnam, one in Indonesia and one
in India)

To organize ten road shows and sales missions overseas

To organize atotal of three familiarization trips and inspection
trips to promote Thailand’s potential and readiness

To organize marketing promotion activities:

- Extra Night, Extra Smile/Be My Guests Programs for a
total number of 1,000 room nights

- Visitor Promotion Program (100 USD-A-Head) for 500
persons

- Sponsorship for five events

To host one Dinner Forum to foster networking among
industry players

To support the activities of Thai Exhibition Association
(TEA Support)
To carry out “Thailand Exhibition Branding” (Marketing

Communication & Project)

- Produce and launch print media and advertisement for
a total of 16 domestic and overseas activities

- Develop and launch 13 online media, such as website,
E-newsletter, E-news (iPad), mobile application

- To hold and/or support five press conferences overseas

uounisatauviul 2555

drenisuansdudaiuiuigidlanivuannuyjuaaudimiu
Yauuszann 2555 lngimuadnmnefiaedesussg fail

aﬁuawmﬁmwﬂuﬂismmlwa (Event Support/Subsidy)

- 914 World Stamp 2013

- Srnunuiildmsaiuayuimnansiu uazlilininisiu
(Financial and Non-financial) 45 114

- advayuu Champion Show waslve 1w 4
nelalasenis Better the Best (atfuayunisinianssu
TusinsUsuinevesna 4 urulasinis Buyers Program)

Fadssununisnarnlusiaszmg $1uau 4 au (1 aly

1 anludeauin 1 auludulad@ouay 1 auluduiie)
Inaulsalydnay Sales Mission Tusneuszinasnuay 10 91

dananssugauieassanuweiuludnenmuasaunion

9Useina (Familiarization Trip/Inspection Trip) 91uu
3 ﬂ%ﬂ

dpvifanssudsasunsnatnluguiuufie

- Extra Night, Extra Smile/Be My Guests 41421 1,000
suluvi

- Visitor Promotion (100 USD-A-Head) 91121 500 1%

- Sponsorship 91U 5 91U

I v Y . o = v
Wuidrnmdau Dinner Forum 91uau 1 91w tieasna
wintediieIteslugnavnIsuuLanIduATLIUIYIR

atuayunsaiufanssuvesaiaunsuansdua (ne) (TEA
Support)

da1lAs3n19 Thailand Exhibition Branding (Marketing

Communication & Project)

- Faviuaviasdediniualavanlufanssusiieg sy
wazseUsEInA 1 16 ASe

- dnvinazidndadoosulatlusy Website, E-newsletter,
E-news (Ipad), Mobile Application 3717u 13 ay

- advayw uay/v3e IaRanTsuLaaiIluseUsEme 31U
5 ads

« To produce four exhibition market researches of each
target country (to be submitted at end of every quarter)

» To develop exhibition standards by supporting Exhibition
Show Audit for 39 exhibitions

aadu. s1gviuds=u1U 2554 057 “‘

+ F189UNTIATIERNITAAINAUITULAAIFUAIUIUIYIAYDY
Yszinanaradimuiennlasuna (Mvuedandulasuia)
11U 4 318970

« WAIINIASFINIULAAIEUAILAZINTIANTS Laen153niin
Exhibition Show Audit 1131 39 91y
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DOMESTIC MICE DEPARTMENT *

drgduiasuanaraludszina
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snuuasiingsAn

PERFORMANCE IN 2011

Domestic MICE or D-MICE Department was set up in March
2011 to support, promote and develop domestic MICE. In
the fiscal year 2011, the department performed two main
tasks as follows:

01. Strengthening domestic MICE industry through the
following projects and activities:

« Conducting a study on management of domestic MICE
industry and one master plan of domestic MICE
industry was developed, accordingly

« Organizing familiarization trips to help restore MICE
operators in flood-affected province (one in Hat Yai
District, Songkla Province) and in landslide-affected
province (Kao Panom District, Krabi Province)

Usguidauing D-Ml E
e T s
T D 7584

ganisaauviul 2554

deduasunannludssimadadaduluiiouiiuviey 2554 Lite
atduayy duaSuwaziauigaaivnssuludludsema lusou
YauUszaua 2554 dheduasunatalulszmalaanduauly
msiandn 2 Usens fail

01, idduainanuduudditugaainnssunisuszyalulsene

Tnedifiulasamsuasianssusneg fail

- ymsfnwniFesnisuimsiansgnamnssiludlulsziva
wazdarhuruwdiungaamnssuludlulseme

. §n Familiarization Trip tfle32uBea1uaziluy
fusznounsludludmiafivszavdodvion w dune
malng Jrinava waznNISRUAEN o 8nBINUY
Jminnsed

02.

« Organizing three familiarization trips to boost
domestic MICE in target provinces (Nakhon
Ratchasima-Khon Kaen, Suratthani-Samui and Ubon
Ratchathani). Representatives from 158 organizations
joined the trips and it was found after the trips that
25% of them organized their meetings and seminars
in the said provinces.

Promoting D-MICE project and collaborating with
partner organizations by setting up promotion booth
at Thailand Travel Fair (TTF) 2011, which attracted
a total of 6,190 visitors

Organizing and launching D-MICE project and
arranging Table Top Sales, which attracted a total of
470 participants

Supporting and enhancing value of domestic meetings
and seminars for 4,478 participants

Initiating Domestic for Exhibition project to lend
support to trade fairs held in regional provinces of
Thailand. In 2011, two events were supported: the 5th
Money Expo in Chiang Mai and the 8th Royal Orchid
in Nakhon Pathom.

Organizing six activities to strengthen the competitiveness
of MICE Cities. The activities included memorandum of
understanding signing with Phuket, and each workshop
in Phuket, Pattaya and Chiang Mai (co-organized with
MICE Capabilities Department) to train lecturers and
government employees in bidding procedures and
basic knowledge about MICE industry.

02.

aadu. s1gviuus=91U 2554 059 “‘

dananssu Familiarization Trip WieduaTuuaznIzduns

. . & 4 .
dansusryudununnelulsemna luiuidmane 9w
3 A3 i uATTIvAN-vOULAY g3 1ugInd-inzaye uay
guaT¥91{ T ITINUNBIANTAN 9 TN VR 158
519 wariilolasaduianssy nuindesay 25 V9I89ANS
D Ay o ) ) &g A a

wiandlandvundanisussgudununluiiui uag/v3e
ailnnadanann

daasun1sussmdunuslasenisa g wavliainusiuile

Auniieun1d lngdsineanysyseanduius w
Nuamafisadlesine 3§ 2554 (Thailand Travel Fair
v3e TTF 2011) anusafsfidrauauldanun 6,190 518
FanudadalasinisUssguidiosing D-MICE wiouvisdn

“Lil@enugve” (Table Top Sales) lagiid13iueuy
N9 470 578
suatduayunasiiuyadlitunsussyudunuilulseme

fgAlasunsatuayudnuiy 4,478 51g

315ulasan1s Domestic for Exhibition iteatuayusu
wansduduazinssanisinszaedeglugfiniamigg
Tnglul 2554 farunansduinlusiadmindldsunns
aduayuiady 2 9u Ae wnssun1ady Swdadodll
Adait 5 uazauSurwgnud afadl 8 JminuAsUgy

dnfanssuimudannuaiuisatunisutsdiurediosiud
$1uu 6 afa Usenaudae msasunilutufinardile
wdudmingiin nsdnnisussyudauinig a dwmin
Qe ewiven wazdwmiadedud Taedunisdasauiu
dneiaundneninyaainslud iiefineusueiaisduas
Frsamsludoavarduioatufuneunisszyanuuas
armdduiugruieatugnamnssulug
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PLAN FOR THE YEAR 2012

The operational plan 2012 of D-MICE Department has been
developed to reach the following five key targets:

01. To strengthen and upgrade four MICE Cities: Bangkok,
Pattaya, Chiang Mai and Phuket

02. To create and develop MICE product examples as well
as strength of each MICE City

03. To prioritize high-end market, create business
opportunities and expand the market for seven groups
of key stakeholders who have the potential to generate
revenue to the MICE industry as well as to develop the
industry on a sustainable basis

04. To organize new domestic exhibitions (D-Exhibitions) in
order to generate revenue flow within the MICE industry

05. To communicate D-MICE’s roles and responsibilities to
target groups

The work plans to be implemented are as follows:

« To collaborate with Pattaya to develop “D-MICE@Pattaya”
for smart phones and android devices, making Pattaya
the first city who provides online information access to
MICE travelers

« To categorize six distinct types of products for meetings
in Pattaya: Adventure (including sports and team building
through challenging experiences), History and Culture
(learning activities through culture and history), Green
(environmental conservation), Experiential (productivity:
learning to foster new business experiences), Corporate
Social Responsibility and Luxury (exclusively designed for
particular group of clients).

ugunisaittiuviul 2555

dredaasuaatnludssimalaniivuaunudjufaudimiu
Yauuszana 2555 tnerimvuaduuiglunisaniuey 5 Usynis

o

&
U

01, a¥uaruduuduasenseduidiodudii 4 ifos Ao ngamwe
e Wedml wazgiin

02. afuazimunduindiogtuazrynuliveunaziiioslud

03. imnudAgdungudmnesedvuy asslenianiegsia
wazvenanlituieIediend 7 nqundniifidnenings
Tunsasaseldlugramnsslud sauiaiaungranssy
og1edsfu

04. a¥1991unansdudnlng (D-Exhibitions) tileifiusiele
wyudsulugeavnssulud

05. Aoansunuimuazniifivesgnaivnssuludlulszina
Tdaunsainquidvuneg

o

unuAnnuieliussgidmunetieeiy ddad

. swRudenivendaiuewdiadu “Uszyilesine D-MICE @
Pattaya” vuausninuLazieunseungsazinliineniu
esluduriausniifiuimsdeyaseuladliiuiniumangylud

. Fanguaudludiifuendnvaidmiunisdavszgiluiios
e 31U 6 ngu Usenausiy Adventure AINTIUHINYSY
Aivin Aanssu Team building suUsyaunisalfivinie History
& Culture fAanssuadianistews aAnuningiilalulseifmans
wazTRusTIH Experiential (Productivity) n1sas1eussaunnsal
Tvalq megsfin MsiBeusluin Green Asnssusnydindon
Corporate Social Responsibility (CSR) Aanssudaiasuning
Fulinyeusadeal wag Luxury (Exclusive) Uszaunsalgang
uaEilAYAARNIE NI

» To promote domestic MICE products and services through
two corporate familiarization trips and one media
familiarization trip. The trips will focus on MICE Cities and
target 90 organizations. Furthermore, four Domestic
Exhibitions will be promoted; Horticultural Show in Chiang
Mai, Royal Orchid in Nakhon Pathom, Greenista Expo
2012 in Bangkok and support for Thai Exhibition
Association (TEA) in enhancing the capabilities of
organizers in the northern region, particularly Chiang Mai.
This is to be in line with the government’s policy to
complete the construction of International Convention and
Exhibition Center in Chiang Mai.

To collaborate with such stakeholders as the Federation

of Thai Industry, the Thai Chamber of Commerce and
Board of Trade of Thailand in supporting ten domestic
meetings and seminars

To co-organize three seminars with BrandAge Essential
magazine, targeting 600 participants, in order to promote

and impart knowledge about the roles of domestic MICE

aadu. s1gviuus=91U 2554 061 “‘

« a$1anssusauAuarUINIIHILAINTIH Familiarization Trip
(FAM Trip) Tneuvady Corporate FAM Trip 2 ﬂ%ﬂLLaz Media
FAM Trip 1 afs (1zannzdioslud) sadaiiesdnsidiu
Wavua 90 vefns n¥eursdnaiulaseins Domestic
Exhibition Usgnauaieaiu 4 $1ufe udsyyudvinig
wyarulan Fwmdndedui nuunnssunaleldling Jmia
uATUTH 91U Greenista Expo 2012 ngunn wagnsatiuayu
amnaunsuansdudn (ne) Inglunswanndneamgdnnu
Tunawmide lnsnznguddnauludmiadodlv 1iel
aonndestuulouivesiguiaiiosddunisieainagudnng
Ussquiaguansduiumnnandmiadedmliudiaie

atvayunuUssgudunungludseing 31w 10 9w lag
Sudlafumitenunid Wy angeamnssuuravszmalne
veN1IAwaran e sAusUsEInAlng

dnuszyudunun 3 adsaufuiingans BrandAge Essential

2012 i id199uauTILIL 600 AU LTBINEUNTUNUINULAE
duasugnamnssunisusegululseine
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GOVERNMENT & CORPORATE  *
AFFAIRS DEPARTMENT (GCA)

J1gUSKISSTNVIAIHAY

PERFORMANCE IN 2011

The Government and Corporate Affairs Department (GCA)
has a primary mission in strengthening collaboration
between the public and private sectors in order to
facilitate MICE operators in Thailand and to enhance the
international competitiveness of the industry. In the fiscal
year 2011, GCA performed the following five tasks:

MICE Lane is TCEB’s fast track service to fasten the
immigration procedures for MICE travelers visiting Thailand.
Thanks to the cooperation of the Immigration Bureau,
the Customs Department and Airports of Thailand Plc.,
MICE Lane service is arranged at Suvannabhumi Interna-
tional Airport and Phuket International Airport. MICE Lane
is always featured in TCEB marketing campaign abroad to
keep MICE travelers informed of the immigration privilege.
In the fiscal year 2011, MICE Lane welcomed a total of 39,621
MICE travelers, the detail of which is as followed:

ganisaauviul 2554

drguinissgnadamiainnsiananlunisiauiainusiuie
sevinasnunAszuazaIaenty islinisdudunuves
gefaludlulszmadulusgenuiu asmnuasadesi uaziie
AnuaEnsalunswtstuluseavaina Tuseuludssann 2554
drevsmssgiaiamialduiiinishedndny 5 fu dail

uinsludiawdunisiBunuuinisves aavu. ielvuinns
goamafiawivinliduneunisididesvesinifumangulud
avmnuagadesiaundy oy aavu. Idsuwiiefudinauasa
Audufies nsuanInsuazusEm vinemdlve d1dn (unnww)
Waldusmsludiau o aunuduunnuniaissugd wazawiutu
winedgin vinsludiauduuinigd savu. Winaueidu
yavwdrunidunsiuaudgniseaaluinssnelugiug
\duavsiavdnsudnifumangulud vied lusoud 2554
anAnguludsitsseimalduinisludianlunisifuniady
Useindlng 1w 39,621 au Tneflswaziden fail

Month/tfiou

October 2010/manAy 2553
November 2010/wgA3n1gu 2553
December 2010/5u11ax 2553
January 2011/un31a4 2554
February 2011/nun1mus 2554
March 2011/flunmy 2554

April 2011/iuwgu 2554

May 2011/wgun1nu 2554
June 2011/ilgungu 2554

July 2011/n3ngrau 2554
August 2011/d9mau 2554
September 2011/Augneu 2554
Total/53

MICE Clinic is GCA’s initiative aimed at bringing together
MICE operators and relevant government agencies to
discuss, learn and explore how the rules, laws and functions
of the government agencies and international organizations
can be instrumental in the promotion and facilitation of
MICE industry. In 2011, TCEB launched three MICE Clinics
as follows:

aadu. s1gviuds=u1U 2554 063 “‘

Number (head)/anuau(Aw)
2,594
2,852
2,774
3,824
3,213
3,334
2,943
7,507
3,016
2,753
2,523
2,288

39,621

ludnadnifuns3Buves aavu. Weidunilifusznounislud
wazmisaunaigiiisadedldsiumie Boufuazianzm
wumafiaginlingssfou ngmansuagnisufjianiinfives
A1AguareIinIsEndnsUsEIAaILNTaA oy ULaLEI UL
ANNazAINlun1sUsEnaunsvesgaamnssulud luseud 2554
aavu. Iddnludadin 3 ada deil
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Titled “Protocol Clinic for TCEB”, the first MICE Clinic held
on 16 December 2010 aimed at fostering understanding
of TCEB staff about the protocol as practiced by the
Ministry of Foreign Affairs in receiving government’s guests
from overseas.

The second MICE Clinic, held on 28 March 2011 looked
into tax measures relevant to the promotion of MICE

industry. During the meeting, the participants brainstormed
on how the procedures and protocols of the government
sector can contribute to the industry.

The third MICE Clinic held on 15 June 2011 touched upon
tariff privileges under Istanbul B 1 which exempts duty for

the import of materials to be used for MICE events.

Thailand MICE Road Show 2011 was a marketing
promotional event TCEB held overseas and GCA
team, together with the stakeholders from both the
public and private sectors, took part in such four events as
detailed below:

February 2011: Thailand MICE Road Show Japan 2011
(Tokyo and Fukuoka)

April 2011: Thailand MICE Road Show India 2011
(New Delhi and Mumbai)

June 2011: Thailand MICE Road Show South Korea
2011 (Seoul)

August 2011: Thailand MICE Road Show China 2011

(Guangzhou and Shanghai)

The country selected for the road show were those whose
operators expressed interest and showed potential to have
their events hosted in Thailand. During the road shows, GCA
and the stakeholders organized a parallel study trip to learn
about MICE facilities and infrastructure management of the
country visited, which are relevant to servicing MICE events,
such as custom clearance and immigration procedures,
airport layout, etc.

. fanssu MICE Clinic ﬂ%ﬁﬁl 1/2554 %8 “Protocol Clinic
for TCEB” $ntwiletudl 16 Surnau 2553 iiiedaasuly
Wandfives aavu. Wileszideunaziinisvoinsensas
nsaneUszing lunisdsusuienanaslssinavesiguia

Aanssu MICE Clinic aseii 2/2554 sade wmsnisand

ioduasugaamnssulud datudetuil 28 furew 2554
Tnefinsszauanudadiuisatungssdsuisnistuney
v9en1adgiiaiunsaidesiutsniinarainuardaasy
guamnssulud

Aanssu MICE Clinic afafl 3/2554 siadie amsuselomidnu

Aan1nsneldeudyardaduya Bl dafuiiatuil 15 dquiey
2554 FadueydyyritnieniseniiuarSundaliiuian
gunsaldmsuldlunisdnaulud

alneuaus lud lsaled 2011 Wusudaasunisnaiauas
Ussmnduiugnannludd aavu. Sntuluseszna Tnonns
ﬁwmuﬁuéNﬂwé’gﬁﬁmmﬁw%auﬁuwmmwuﬁuﬁﬁmﬁgamm
nvuuarnas Iadnsamenulud Tselyd Tud 2554 favun
4 ¥y puseadunduans Wiesmlsyduiugdsemndlne

nuAus 2554:  Tneuaus lud 15n 1d Usemeadu 2554
(e uazynlons)

W 2554 Inenaus Tud 15a 1ol Ussineduiie 2554
(Tund uazyuly)

fguieu 2554 Ineuaud lud 1sa lod Usswanmalsd 2554
(zia)

Faau 2554 Inouaus lud la lod Useinalu 2554

(nMalauavedld)

fadl Uszinead aavu. i ludalsalefifudssinaid
Ausznounmsludaulavaziivuilduazindanuludsenalneg
3ENI19N195uulsaled drsuinisigiaiaiviouay
wilguiusiinslasiufanssuguuiufienisfnwigeu
n13UsMIsIan1sassuasauazaanuarlassaieiiugiu
vosUszinatug fanunsatunldlunisidusnnsduled wu
tunouuazszifounisganing seidsunisduneunindaiies
nsmadfeufiauntu Dudu

THAI TEAM and Strategic Alliances is TCEB's initiative in
forming collaboration and joint action system between
governmental agencies and the private sector, whose
missions are relevant to the promotion of Thailand’s MICE
industry. In 2011, GCA played a part in such initiative by
organizing a seminar “Collaboration between Strategic
Alliances to Upgrade MICE Industry” during 23-24
December, 2010 to cement ties between the alliances so
that they can work in a unified manner under the banner
“THAI TEAM”, GCA is TCEB’s department who has been in
charge of contacting and coordinating with the strategic
alliances.

TCEB has a policy to facilitate those contacting the bureau
for consultation or other MICE-relevant services,
especially those in the MICE industry. TCEB Call Center is
one initiative aimed at serving their needs in a fast, efficient
and accurate manner and with professional standards.
As part of the progress towards this end, in 2011 the bureau
was able to secure four digit numbers (1105) for the center
and tested the number by making out-going calls to relevant
parties to inform them of the availability of the Call Center.
Itis noted that TCEB Call Center is also one key component
of TCEB’s MICE Intelligence Center Project.
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THAI TEAM uav Strategic Alliances t{uns3Suves aavu.
TunsiauIANTNdauag ssUUNSYINUI LA LB IAUI891Y
mesguazienvuiiiinsfafetesiunsduaiugnavnssulud
voaUsznalve Tuseud 2554 dheuimssgiadanialaiunum
lunsfuirdounudutl Tnedudfanudumn “anusuiloves
mhpnuiusiinsiesnsyfugaamnssulud” Wefuil 23-24
Sunpu 2553 ieadiernuduiussendnmiissuiusin
T a1ursaduiadounisvinnusiuiuedrndwennimanels
“THAI TEAM” ¥iail dheuImssgiaiamiaduniisnuves
gavu. fvninfivszaiusunisindeduniisauiusins
gulug

aavu. fulsvisdruisanuazmnliiuduninsefieveiud
USnwivdeuinisdug Asadestugmamnssilud lnoiane
dRndernnaugnamnssulud Seld5Eudndeguduinis TOEB
Call Center angldnisquavesinguimsigiaiamaa iitels
anunsauinsiuAnseldegeriass dussdniam gnseuas
Insgu dmsuanuirmviiiul 2554 Tumsiaunauduinig
Usgnounsdg mssdiunisvenasisdaauiy 4 vdnde
1105 dmsuldiduawmunefasevesauds nfeudunisnageu
wwng Taglidniind aavu. Mawmnedsnaninsdwidase
lugannndausineg MAsadesdugnamnssulud iieudsl
funsruieafuuinisvesquéy il n1siawgugs Ju
peAUszneudidydiunisveslasanisiauiquidoya

guamnssulud wie MICE Intelligent Center ve4 @avu.

.
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PLAN FOR THE YEAR 2012

The operational plan 2012 of Government and Corporate
Affairs Department has been developed to reach the
following four targets:

01. To organize two Road Shows/Sales Missions overseas
under the project “Thailand the Place to Meet Road
Show (Japan/IMEX)”

02. To propel MICE Clinic by co-organizing three seminars
with ten relevant government agencies to find solutions
for the problems faced by MICE operators. The target
is a total of 150 participants.

03. To support activities for THAI TEAM
Develop the administration of THAI TEAM and improve

their coordination with relevant agencies to provide
better and faster MICE LANE service for MICE
travelers. The target of MICE Lane is to service more
MICE events by 10 percent as compared to the figure
in 2011.

Meetings with 18 relevant government agencies to
foster development for THAI TEAM

Conduct studies and research to find solution

approaches that will lower the barriers in importing
materials for meetings and exhibitions in Thailand

04. To develop and operate TCEB Call Center 1105

» Implement the plans to develop SAGE CRM Edition
200 & User Licenses (H/S Call Center), which consist
of the connection of the public phone network with
the special four digit number (1105), the development
of hardware system that is in line with IP-PBX, the
development of software system IP-PBX (8 sim call)
and the development of back-up system for the data
of the Call Center
Train Call Center Agents to foster their understanding

about MICE industry. The agents are required to earn
70% of the evaluation scores after the training.

Set the annual target of 600 incoming calls to the Call
Center (recording begins after the public launching of
the Call Center or between May and September 2012)

ugunisartiuviu 2555

Arguinissgnadaimialanivuannuujifaudiniud
aulsgana 2555 neimuadminenazdeeussy 4 Wi
fiail

01. §narulsaleiuay Sales Mission lusinsUssine 2 e
aelalaseanis “Thailand the Place to Meet Road Show
(Japan/IMEX)”

02. afiulasanis MICE Clinic Ingdnanisuseyuduuun 31uiu
3ady Frufumisnunedgiitisades 10 wieeu wiem
wwmailalgvivesiusznounislud wasdifidninau
sufunaend 150 18

03. daasunanssu THAI TEAM
. FndlusuiauinisusmswazUsraiuaiiusiuiioie
grugaNazmIntinuiduniengulud {umie MICE
LANE Tagdaihlfsuanavludildsunissiuneainy
avaaniu MICE Lane azdoaiiinduand 2554 ludnaau
Saway 10

aufiulasinisuszyuausmionumhenunnszIum
18 vte91u Litewmu THAI TEAM
aufiulasenisAnwiuaridedeyanazuuiviauiluiionan

guassalunisindrFevesdmivlddnnisyseyuuas
ANT3ANT

04. Wimuuageiugu TCEB Call Center 1105
UTIqUNUALTINNTHRINSEUU SAGE CRM Edition 200

& User Licenses (H/S Call center) Usznausig Mo
laslasavrglnsdninaniunaneauiae 4 nan (1105)
ANTHAUIBISAWIS AT UTEUU IP-PBX ASHAIUITEUU
goWdAws IP-PBX 8 Sim Call) uagdnyirsyuu Back Up
4aya Call Center

auflun1simuiyaaing (Agent Call Center) Tidaay
Wilateafugaaiunssulud Tasynainsiessiiunis
Uszifiumalanzuuuiesay 70 wdannseusy

Futhlrisunuaneilnsdmignansuuinis/A $1uau 600

a8 (Sudunasiinnsuszuduiusiarvang 1105 s¥1ing
Woungun1AudaiueIey 2555)

MICE CAPABILITIES DEPARTMENT *

drewaurAngniwynainsiug

PERFORMANCE IN 2011

MICE Capabilities Department has primary mission in
enhancing essential skills and knowledge of MICE
personnel and raising the organizational standard within the
Thai MICE industry. The eventual aim is to elevate the
international competitiveness of the Thai MICE industry.
In the fiscal year 2011, the department performed two
major tasks as follows:

01. Developing MICE personnel and organizations by

organizing four training programs:

« Management MICE Training + Workshop: this program
attracted 759 participants and 388 organizations.

« Tailor-made for MICE Industry: this program attracted
280 participants and 158 organizations.

« MICE Education: this program attracted 1,480
participants and 109 organizations.

 Educational Program sponsored by Thailand Incentive
and Convention Association (TICA) and Thailand
Exhibition Association (TEA): this program attracted
311 participants and 168 organizations.

02. Upgrading MICE standards by introducing two standards:

« MICE Security Management Standard (MSMS): this

program attracted 71 participants and 33 organizations.

« Green Meetings: this program attracted 180
participants and 75 organizations

ganisaauviul 2554

dreauidneninyaainsludiiansfandnlunisdaasuli
yransludiivinuzuasanuiisndy warenseduinasgiuesdns
vosguamnssuludive Inefiidmneielignamnsniludlng
ansaudsduldegnaiafisuduuiud lusevlsuyssana
2554 dgmurdneainynainstudlaufifansiadidey
2 fufie

01. Waindnanmupainslud nedalasinisinevsy 4 lasanis

leun

« Management MICE Training + Workshop Tasgidnuiu
fiinsanilassns 759 au uazdruuesdnsiitinsnlasenis
388 0fiNg

« Tailor-made for MICE Industry lagfidnuiugiinsu
Tasans 280 AU wagdruauesdnsiiinsulasenis 158
BIANT

» MICE Education lagdidnuiugidnsiulasinig 1,480 au
wazduIueAnsitnsInTasinng 109 esdns

- Tasansdunis@nudlésunisaduayuainaniay
duasunsUszyuunuwd (ne) wae aunaunsuansdunn
(Ine) fwaudidrsulassns 311 au wazdwiuesdnsii
Wn3aulAsens 168 aedAng

02. Wawuasgiulud 2 dnwae loun
. WINIFIUTTUUNTTANSEUNTTNEIAUYaended sy
n3dnUsEYn dunun uaginsseanisvse MICE Security
Management Standard (MSMS) Iagdnuaugidns
1A59113 71 A wazsuIuesrnsfiinsulasinis 33 aeAns
» Green Meetings fi91uiuifid13ulAsen1s 180 AU uae
SrunueeAnsiidslasinis 75 8efns
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Month/ifau Seminar and Training No. of Participating No. of Participants Month/ifu Seminar and Training No. of Participating No. of Participants
MIFUNU AL OUTY Organization MU TIN MIFUNU AL OUTY Organization MU TIN
FrunUBIANsTITINY SruUBIANsTITINY
November 2010/ « Uszyuidlasing gilagremalg 32 32 July 2011/ + 1SO 50001 Energy Management Systems 42 130
nyAINIEU 2553 « High Performance Organization 8 20 nINHIAL 2554 » From Social Media to Social Commerce 78 168
« Preparation for Organizing International 1 33 « TICA — MICE Market Segmentation 23 33
Conferences + TICA — Heart of Sales 1 28
» MICE Education 15 959 « TEA - Best Practice on Electric & Forklift 12 47
Total/s74 56 1044 Total/s74 166 406
December 2010/ « Leadership and Change 1 25 August 2011/ « AEC 2015 102 190
Su1AN 2553 (Endocrine Society of Thailand) A 2554 « TEA — People Development 14 51
(aunauaeulsviouraUsyindlneg) Total/s7u 116 241
« Leadership and Change 1 28 September 2011/ « TICA - 17th CPS 78 112
(Naval Medical Department/nsun1swnne fug1au 2554 « TEA - ICC Hat VYai 21 31
NM15139) Total/s7u 99 143
« Using IT to attract MICE @ Chiang Mai 108 168 October 2010- Grand TotaI/i'JaJﬁy'\‘imm 931 3,081
Total/s574 110 221 September 2011/
January 2011/ « Train the Trainer, Prince of Songkla 20 214 fanu 2553-
UNTIAN 2554 University, Phuket Campus fugneu 2554
« Train the Trainer, Prince of Songkla 2 18
University
» TICA - Train the Trainer 9 9
Total/s2u 31 241
February 2011/ « UFI — Sustainable Development 33 50 . f#
Qmmﬁuﬁ‘ 2554 + Using IT to attract MICE @ Phuket 102 204 u{‘lL.-\"\D
» Using IT to attract MICE @ Pattaya 76 129 ention & eabibeon bure
Total/s74 211 383
March 2011/ « Risk Management 14 17
funau 2554
April 2011/ « ISO 22000 Food Safety Standard 33 71

Lwgu 2554

Believe in
THAILAND
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The operational plan 2012 of MICE Capabilities Department

has been developed to reach the following two main targets:

» Develop MICE Academy curriculum. The target is one
curriculum.

01) Exhibition Management Degree (EMD): The target
is 25 participants and 10 participating organizations.

02) Tailor-made for MICE Industry: The target is 50
participants and 20 participating organizations.

03) MICE Education: The target is four participating
provinces and 200 participants.

04) TICA/TEA Association Support (Education): The
target is 50 participants and 25 participating
organizations.

05) ASEAN Economic Community (AEC): The target is
50 participants and ten participating organizations.

06) MICE Management Forum: The target is 100

participants and 40 participating organizations.

« MICE Security Management System: The target is 20
participants and five participating organizations.

« Green Meetings: The target is 150 participants and
60 participating organizations.

» Food Safety: The target is 30 participants and ten
participating organizations.

dreimundnenmasavnssuluglanvuaunulfuRnudmsu
Yauuszanm 2555 lagimuaidwaneiagdesussq 91w 2
Wnanevan a9il

« fimumangns MICE Academy éﬁgﬂwmaﬁmuwﬁﬂqm

lud 1 ndngns

01) Exhibition Management Degree (EMD) ﬁy'mﬂﬁwmu
HLU3939U 25 918 UATBIANIIEITINGIY 10 B3ANT

02) Tailor-made for MICE Industry ﬁagﬂwﬁmm@’vﬁmm
U 50 918 LazoIANTi1sINU 20 99ANS

03) MICE Education Faudhsuudmsandgm 4 S
wagh 1139391 200 518

04) TICA/TEA Association Support (Education) ﬁy'wfjﬁ
F1UUELT137197U 50 518 UaTBIANTITIIINGIU
25 99ANT

05) ASEAN Economic Community (AEC) Fatsuy
HLU13939U 50 518 UareeAnIIdnTINaIw 10 BaANS

06) MICE Management Forum saifihsuaugidniauu
100 918 LazeIANSLUI9ILNU 40 DIANT

« MICE Security Management System @%Lﬂﬁmau@v%
999U 20 579 WaLRIANIINTINGIY 5 09ANT

+ Green Meetings #aithdwaugid1sameu 150 58 uay
D9ANTIUNIU91U B0 8IANS

- Food Safety #aiihd1uaugidndaneu 30 1e wazasdns
[199097U 10 99ANS

TCEB Highlights 2011 $
viudiAtygoy daadu. U 2554
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TCEB HIGHLIGHTS 2011 *
viudiAtygov aadu. U 2554

The year 2011 marked another milestone for TCEB, when
the bureau took major look-forward initiatives to ensure
long-term growth, sharpen the competitiveness of the Thai
MICE industry and inspire international confidence in
Thailand as a leading MICE destination in Asia. To reach
such bold objectives, the bureau launched “Believe in
THAILAND” campaign together with marketing support
package to attract events to Thailand, while working with
relevant stakeholders in formulating a five-year MICE
strategic plan, kicked start the development of MICE
database for the whole industry and, equally important,
developed measures to prepare the Thai MICE industry for
the competition arising from the formation of ASEAN
Economic Community (AEC) by the year 2015. Together
with this, the bureau set up Domestic MICE Department to
promote and strengthen the domestic market, aiming at
growing the domestic industry and enabling it to serve more
international events in the future.

Y 2554 uluranisAimgranssddnydndnidaves aavu. e

GGILT lﬁﬁ%ﬁummmﬂ%ﬁﬂﬂ%ﬂﬁﬁﬂ"’gy iioidundnusedunis
wulaluszezeny Wauidaadnuaiuisalunisudeduliu
gnamnssuludlve uaznszduaudeiuresuumise
paraludlulsewmalng Tunisussqudivszasddanan aalu.
IFiuuasiUy “Believe in THAILAND sillaidieslnendoy”
wazdmvinunainadiuniseatn iiefsnudiUssing wagld
Judedugiidladedariunudniviussey 5 Uliiuians
ludlny sfssEuiaugudeyagramnssilud uasiiddy
Lawiiude 1aunsnisimssuaunieulidugnainnssy
ludlnglunsfuiiedumsutsiuannisdedsussmeuiasugia
onfoulud 2558 nieuduil aavu. Selddadevduaiunann
Tuuszine e dunsdaaiusasnenguaiunnaudunss
Tifunannislusena ieliAulnaunsasesiuauain
eUszmeldinndulusuan

“Believe in THAILAND” CAMPAIGN

Following the impacts caused by political incidences in 2010,
the bureau created and launched “Believe in THAILAND”
campaign to restore international confidence in Thailand
and maintain the country’s competitiveness and dynamism
as a leading MICE destination in Asia. Making the debut at
19t ITRCMA and 14th CTW in Bangkok, the campaign became
the flagship marketing tool of the bureau throughout the
year 2011 at trade shows and road shows in Europe, Asia,
USA and Oceania. The campaign was launched under the
concept “Thailand: Providing Inspiration for Your Business
Success” in which the country’s unique three strengths were
highlighted to attract more MICE travelers: renowned
hospitality, countless business opportunities due to
Thailand’s economic integration in ASEAN Economic
Community in 2015 and myriad of amazing destinations.

Eiel?eve in THAILANF’
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w1 convention & exhibition

uAnwWoy “Believe in THAILAND
vulaiovingwsau”

vasangamnssuludineldsunansenuainngnisainianig
Weslul 2553 aavu. Aslaadvassanazilasuauiey “Believe
in THAILAND siulaifoslnenden” ieFonAumnudesiuain
wvIfLazSnelaadnuaiuisalunisudaduvesnisidu
amnsmemavinvesgramnssludluends uaugidlisy
nsadnduausnlusy IT&CMA afsil 19 waz CTW
adait 14 ngammet wae aadu. TalHdusailunisviniseann
Tusrumsalyfuazlsalyiludisseine sialuglsd oide
avfgaruinuarlodoidonaontisl 2554 aelduutin
“ladlne adrausaduaala iernudiFanagsia” Tneyaaud
vosUszimAlnglu 3 dufe nisuinmsuaznisfeuiuiiideidss
sedulan Temanisgsnafifiunningainmsiivsemalngazsu
nonsUszramasvgivendeulul 2558 uavanuiidneui
Taauudidlfidenagemannuany
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Along with this, the bureau offered five Believe in THAILAND
marketing support packages for those organizing events
that included team building activities, golf and spa, cultural
performances, Corporate Social Responsibilities (CSR)
and Green Meetings. Besides, the bureau arranged
familiarization trips in Bangkok and Pattaya for the press
from Asia and Europe and in Phuket for exhibition industry
leaders from 17 countries to make them Believe in THAILAND.

FIVE-YEAR STRATEGIC MICE PLAN

One of the key highlight of TCEB in 2011 was the five-year
strategic MICE plan (2012-2016), which was co-developed
by TCEB and its stakeholders. The plan will function as a
major operational framework of TCEB and the industry as
awhole. In line with the 11th National Economic and Social
Development Plan, the strategic plan aims at achieving the
vision of making Thailand a hub of MICE industry in Asia by
the year 2016. The plan also sets sight on propelling the
preparation of Thailand’s MICE industry for the formation of
the ASEAN Economic Community or AEC by the year 2015.
The plan was later submitted to the government.

In the five-year strategic plan, TCEB set the following five
main targets to enhance the competitiveness of Thai MICE
industry and ensure its continued growth:

01. Increase MICE revenue by an average of 15-25% a year

02. Increase the number of inbound MICE travelers to
Thailand by 15-25% a year

03. Increase the average of MICE expenditure per head by
5% a year

04. Ensure that the level of MICE travelers’ satisfaction is
not less than the 2011 assessment

05. Ensure that the level of MICE operators’ satisfaction is
not less than the 2011 assessment

wioniuil aauu. Idfanuasinaueunainansnisnainmeld
uasgy $1uau 5 unannaliugdnnuiduduianssludnune
YoIN15ASeTNMU AanssunadnuazaUl NsuanmTRUSTIY
Aanssuionnuiuiinveusodinuesednsuaznisinau
UssAdemdesnuAuandon uenaini aadu. Selddniansau
Familiarization Trip Tifudesnavulunaianguitmsnganglsy
waztewde sauiaginednsdunisinnuuandudian 17
Uszimavialan wielildsuuszaunisalnsaieriunsimunves
ansludlneuazdomenissniugstaluiuiiiimng wu
nganwa Wmewazgiin sanuad ieliAaaadesiuin
diealnendou

uougnsedas lug szez 5 U

sudfylsznisuileves aavu. luseud 2554 fe unugnsmeans
4 szpe 5 U (2555-2559) &1 aavuuaznpdiisadasldsiuiu
avidu el dunsousidusues aauy. uargaawinsslud
Tunns Inglasumsimunlviaenadeiuiiansuedunuiamn
\swgiauazdsauuiand atud 11 (2555-2559) wawsjdlviusg
Wertrlvosnsianlivssmelvedugudnagaamnssulud
sl 2559 warSuduununuiiysiuiadouligaamnssu
ludlvefianundousessunisrenausznaumasugiaendoulud
2558 wipuvtiiauounu sodgurayslal

luuwugnsaansseer 5 U aavu. lanmuadmangndn 5
Usens Wereednnnnuaiunsalunisudsduvesgnaivnssy
ludlneuazligaamnssuludinedvlalaegwaion dsil

01. winusglfangnamnssuludiadoiesay 15-25 sel

02. windudniiumsludinassmadigussmalnefesas
15-25 g0l

03. Wiusedeassewivesinfumsludsosas 5 ded

04. Sezavauiianelavesiniiunislud luddeendnseau
asusziiulul 2554

05. Sevazauiienelavesfusznaunisiug livesninsedu
nsuseiiulul 2554
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Under the plan, the bureau will move forward the industry
through three mechanisms: WIN more bids to host
international events in Thailand, PROMOTE Thailand as an
ideal MICE destination, and DEVELOP the industry’s
potential. The bureau has also set strategies for each of
these mechanisms.

01. WIN
« Maintain existing markets and expand to new
target markets
02. PROMOTE
« Drive Thailand as the “Top of Mind” MICE destination
in Asia
03. DEVELOP
« Develop MICE cities to establish Thailand as a MICE
leader in the region
Differentiate Thailand’s MICE market and add value
through the creative economy

Develop MICE infrastructure competitiveness

Strengthen domestic and international cooperation
networks

Enhance the role and capability of TCEB

The target of making Thailand MICE hub of Asia by the year
2016 through this strategic plan will be evaluated, based on
Neilson’s Thailand “MICE Brand Study” by the level of MICE
travelers’ awareness about Thailand (not less than 50%),
and through their choice of Thailand as the ideal MICE
venue (increase from 5% to 15%). TCEB estimates that by
2016, Thailand will witness a growth of 75% in MICE
travelers, to 1.4 million visitors per year, with an 87% increase
in revenue, reaching 130 Billion Baht. Also by 2016, the
MICE industry will represent 18.35% of Thailand’s total
tourism revenues, and contribute 1.1% to GDP.

aeldunu 5 U4 aavu. asdudunuduedougnamnsslud
Ine Taeldnalnudn 3 Usens Ae nisAenuludszaulan
Wnuszina (WIN) msUszanduiususeindalnelinduganne
wislud (PROMOTE) uazniswmundneningnaiinssulud
(DEVELOP) lnadinsimungvseansvadusasnaln Fail

01. nsAeaunUseine (WIN)
- gysAEns Ao n1ssnwiraiadnkazveenaiade
02. NM3UsEAdURUS (PROMOTE)
. gvsEns As nisransuliuszwealvedu Top of Mind
vadsludlueide
03. MsWwu1 (DEVELOP) gwsaans Ao
- waundedud welduszmalneidudiinenisladlu

U

niln1A
Y
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WNARLATYEAAT19aTA
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ludluede a1elul 2559 avinisUssidiuna Mmensinsedu
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Faarudedliidiniifesar 50 wardnsinisidonuszimalne
\uanuilusadeaiivainiesay 5 1Wufesay 15 (4g1uann
Jayan1sfnw1ves Nielson Tulasanis Thailand MICE Brand
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ASEAN ECONOMIC COMMUNITY 2015

The ASEAN Economic Community (AEC), to be effective by
the year 2015, is one significant area TCEB has been
committed to due to its possible impacts on the
competitiveness of Thai MICE industry. In 2011, TCEB took
pro-active approach by collaborating with relevant public
and private sectors in brainstorming on the preparation of
Thai MICE industry for the AEC impacts, and submitting
their suggestions to the government covering four areas
as follows:

01. Impacts from tougher competition, especially cost and
services. The industry should be included in the sensitive
list or protection measures should be introduced in the
form of subsidies, and tariff policy should be formulated
for foreign operators.

02. Impact on the labor sector. The relocation of foreign
labor will affect Thai labor.

03. Government’s regulations to support Thailand’s MICE
industry

04. Improving the capability of Thailand’s MICE manpower
and Thai MICE standards

UszgaulAsugnvodou U 2558

UszauAsugiaendoudiazinateiuldlul 2558 Huusuifu
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ludlne

At the same time, TCEB developed its own plans to make
Thai MICE industry competitive and prepared for the AEC.
The plans are as follows:

01. Develop new Thai MICE policy, which was submitted to
the new government

02. Develop plans to raise the potential and competitiveness
of Thai MICE manpower, such as training in specific
knowledge about the MICE industry, management
skills, etc.

03. Set up Intelligence Center and Call Center where Thai
MICE operators can access information relevant to
MICE business

04. Provide training courses necessary for sharpening
relevant and essential skills of Thai MICE manpower,
such as foreign languages, service-mind attitude and
new business know-how, etc.

Besides, TCEB has plans to work with Department of Trade
Negotiation, Ministy of Commerce and other relevant parties
to hold seminars, workshops and training courses to
explore and sharpen strengths of Thai MICE industry while
identifying and lowering its weaknesses. Together with this,
pro-active and responsive measures for the industry will be
developed, as well.
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MICE DATABASE DEVELOPMENT FOR
INTELLIGENCE CENTER

To lay the solid foundation for long-term growth and
competitiveness of Thai MICE industry, TCEB took a
landmark initiative in 2011 by developing database for
Thailand’s MICE industry. The database will serve TCEB'’s
ultimate aim towards an establishment of Thailand’s first
MICE Intelligence Center. The center will provide data and
knowledge essential to the analysis and operational planning
of TCEB, MICE operators, public sector involving in the
industry and educational sector. Indeed, MICE database
development and Intelligence Center form one key
component of TCEB’s missions as stated in the Royal
Gazette establishing the bureau in being the information
center of the meetings and exhibition industry. Such
development responds to the bureau’s strategy of
elevating the competitiveness of MICE infrastructure and
echo MICE Declaration adopted by TCEB and its
stakeholders from all concerned sectors in 2010.

Major steps towards MICE database development in 2011
are as follows:

01. Study and produce a master plan and prototype of MICE
database development. The study was conducted by
collecting the relevant data from 74 sources, 26 of which
were international data sources and by interviewing 38
opinion leaders of the industry from 31 organizations.

02. Propose to a total of 31 industry leaders the findings on
the requirements of industry stakeholders (governmental
sector, private sector and educational sector) in using
MICE database. The approaches towards MICE
database development as stated in the master plan were
also proposed to solicit their inputs and common
grounds for the development of database. With their
support, the industry leaders urged for a quick
implementation to benefit the industry as a whole and
gave priorities on the quality of the collected data, which
should be compiled from the private sector so as to
reflect the reality and the reliability of the database.
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03. Develop preliminary database as well as supporting
systems as stated in the master plan. The database
consists of 40 items on international conference and
incentives meetings market and international trade fair
market. Through this, TCEB coordinated with relevant
data sources both within TCEB and other key
organizations, such as the Federation of Thai Industries,
Thailand Incentive and Convention Association
(TICA), Thai Exhibition Association (TEA) and the
Ministry of Commerce.

04. Produce nine analysis reports on MICE-relevant data
and disseminate them on TCEB website. The topics of
the nine reports are as follows:

MICE Report: Interactive Technologies Are Driving
Meetings and Events Industry

MICE Report: Sustainability Meetings and Events

MICE Report: The Value of Meetings Industry
MICE Industry in Asia
International Conference Market in ASEAN

International Conference Market in Europe
International Conference Market in Americas
MICE Statistics Overview (2003-2010)
Thailand in Ranking
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SETTING UP DOMESTIC MICE
DEPARTMENT

Another key highlight of TCEB was the restructuring of its
operation when the bureau set up Domestic MICE (D-MICE)
Department as an operating arm to promote and support
domestic meeting, incentive and exhibition industry.
The initiative is one key component of MICE Roadmap
developed by TCEB and its private sector stakeholders in
2010 as a means to restore the economy and generate
revenue within the country following the political incidences.
Furthermore, the focus on domestic MICE is justified by the
study finding, which revealed that in 2010, domestic MICE
travelers numbered around 2 millions, generating around
13.5 Billion Baht for the country.

By teaming up with more than 400 local MICE operators
from both the public and private sectors, TCEB launched
the project “D-MICE: Believe in THAILAND” to boost the
local market among the target groups. Several project
activities were undertaken to impart knowledge and
foster understanding about local MICE market, business
opportunities and initiatives taken by TCEB in relevance to
domestic MICE, such as Green Meetings, Creative MICE,
Corporate Social Responsibility (CSR) and MICE Cities, etc.
During the debut of the project, TCEB also highlighted six
possible guidelines to promote domestic meetings.
The guidelines consisted of Team Building, History and
Culture, Experiential, Green (environment), Corporate
Social Responsibility (CSR) and Luxury. In parallel to this,
TCEB offered its key communication channels to access
information about its D-MICE project, such as website,
online and social media, printed media and Call Center.

Key activities planned by D-MICE Department to boost the
local market included familiarization trip, domestic exhibition,
support for domestic meetings and seminars and education
and promotion. (See D-MICE Department’s performances
and plan in p 058-061)
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furnuludlulszme wu nsusz@dden edveiinlud nsSulnseu
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wuIne 6 wuanedmiulddaasunisdaussyululseina
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Meetings) AusuRnvouaedIALaBI0IAns (Corporate Social
Responsibility) uazn1sduadiuauiivas (Luxury) w¥onruil
aavy. IUnmgomisdeansudng Wieldanunsadhdadoya
gmansvedtasinig vaduled deesulad ledvafii Asfius
wag Call Center

Aanssuddgidheduadunatalulsemenanuliifiedsasy
aanalulszmalsznaudisn1slignAtsududadneninaig
niouvesgnamnssulud (Familiarization Trip) 41uuansduen
meludszina nsadvayunisussyuwasdunuiludsewme uay
nsdeasuaznislianudifvaiugaamnssuludluyszine
(HANTUMAZ IR YOI ET U TUAA A [UUTEANA 117 068-061)

TCEB AND THAILAND’S BID TO HOST
WORLD EXPO 2020 AYUTTHAYA

Following the cabinet resolution in 2010 that mandated
TCEB to undertake Thailand’s submission of the bid to host
World Expo 2020, TCEB collaborated with the government
and made several significant preparatory progress in the
fiscal year 2011. TCEB’s ultimate aim is to illustrate Thailand’s
potential and capabilities to host the global event and affirm
its status as a major global MICE destination. The progress
achieved in 2011 included the invitation of the Secretary
General of the Bureau of International Expositions (BIE),
which oversees the bid submission and selection of the host
country, to visit Thailand, the final selection of Ayutthaya
Province as a venue of the World Expo 2020, the official
submission of Thailand’s bid to the BIE, organizing World
Expo 2020 mascot and logo design competition, launching
public relations campaign to raise public awareness and
support for Thailand to host World Expo 2020 and the first
presentation of Thailand’s preparation at the 149th General
Assembly of the BIE in Paris.

The significant progress are chronologically summarized as

follows:
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10-15 January 2011

10-15 unsnAu 2554

Thailand became the first candidate country visited by Mr. Vicent Gonzalez Loscertales, the
Secretary General of the BIE. The visit was made at the invitation of Deputy Prime Minister
Maj. Gen. Sanan Kajornprasart, who supervised TCEB and acted as Chairman of the Bidding
Committee. During the visit, Mr. Loscertales met Prime Minister Abhisit Vejjajiva, who assured
the BIE Secretary General of Thailand’s readiness and full government’s support.

Besides, Mr. Loscertales visited and inspected the three potential venues in Ayutthaya,
Chon Buri and Chiang Mai and met with the officials concerned in each province to discuss,
assess and make suggestions about their preparations and capabilities.

Ussinalneifuussmansnluussnfdudssyadnsiuiedivud neusaa aeawenise 1av3nng
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Tanlfdmuueadans nndae woniguued warldduddunnuneniguuediieatuaumdouuar
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4 April 2011

4 1wy 2554

After the in-depth feasibility studies on the three potential venues, which was supervised by
TCEB, were completed and submitted to the cabinet, the cabinet finally selected Ayutthaya
as the location for World Expo 2020. This is due to its proximity to Bangkok’s extensive
transport network, its rich cultural heritage and its potential to absorb the expansion of
Bangkok, towards which the post-event management of the venue can be geared. Together
with this, the cabinet approved the theme “Redefine Globalization: Balanced Life, Sustainable
Living”, which was developed by the working team set up by the cabinet in the fiscal year 2010.
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29 April 2011
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Prime Minister Abhisit Vejjajiva singed the official letter of candidature.
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9 May 2011

9 woun1AN 2554

TCEB announced to the press the official bid, the host city of Ayutthaya, the theme and
national logo and mascot competition. TCEB also joined hand with Ayutthaya Province, led
by Mr. Witthaya Phewphong, the City Governor, in announcing Thailand will move forward in
raising awareness of Thailand’s bid and project among 157 member countries of the BIE
during its 149t General Assembly in June 2011.
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16 May 2011

16 wounA 2554

Deputy Prime Minister, Maj. Gen. Sanan Kajornprasart, Chairman of the Bidding Committee
for World Expo 2020, officially submitted the bid to the BIE in Paris.
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14 June 2011

14 figueu 2554

Mr. Akapol Sorasuchart, TCEB President, made the first presentation of Thailand’s bid and
readiness to host World Expo 2020 Ayutthaya at the 149th General Assembly of the BIE in
Paris. The delegation attending the assembly included Pol. Gen. Ammouy Phetsiri, TCEB
Board Chairman, H.E. Mr. Viraphand Vacharathit, the Thai Ambassador to France and
Mr. Pakaisakdi Svastisin, Executive Director of the Thai Trade Center in Paris.
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22 July 2011 TCEB announced the result of World Expo 2020 bidding mascot and logo design contest.
Ms. Pavita Srisuvan won the first prize for her “Pla Tapien” (Thai silver barb fish) logo and
Mr. Parin Suriyavuth won the first prize for his “Nong Naree” mascot, each receiving 100,000

Baht cash prize, a trophy and certificate. The contest received a total of 1,097 entries.

The judging panel was made up of six experts in communication arts and graphic design and
organization involving in design business. The five criteria consisted of 1) communication of
the concept and Thailand’s role in hosting World Expo 2020, 2) reflection of Thailand’s unique
strengths, 3) beauty, creativity and composition, 4) clear and easily recognizable, and

5) communicable through any media.

The contest was part of a series of activities aimed at mobilizing public support and
participation in Thailand’s bid.
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9 August- TCEB launched its first campaign to raise public awareness and garner public support for
2 September 2011 Thailand’s bid. By working with Bangkok Metropolitan Administration (BMA), TCEB organized
lively parades under the theme “We Want Expo” at six business areas in Bangkok. The
campaign also aimed at fostering public understanding about the benefits Thailand would gain
and create public unity in hosting World Expo 2020 Ayutthaya under the theme “Redefine

Globalization: Balanced Life, Sustainable Living”.
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TREND OF MICE INDUSTRY 2012 *

wudltivgaaknssulugl 2555

It is expected that the debt crisis in Europe and the
economic slowdown in USA will be two key global factors
affecting the growth rate of MICE industry in 2012. Thus,
the target number of MICE travelers and the overall value
of the industry are expected to grow slightly when compared
to 2011 because the two key factors will result in corporate
spending cut, thus, lowering their budget for MICE events.
Besides, the looming flood in Thailand in the last quarter of
the year 2011, when the estimate was made, was taken into
account for the growth figure of the fiscal year 2012, resulting
in a small growth of the industry for 2012. However, the
growth figure of the five-year-period spanning from 2012
to 2016 is expected to increase every year as shown in
the following tables. This is based on the projected 3%
economic growth of Thailand during the period.
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Unit

YRl
Number of MICE travelers Head
Fruuinaunlud 9
Value of MICE industry Million Baht
yaAgaavnsulug AU
Spending per head per trip Baht
R RRERY P RYEL) UM
Proportion of MICE industry value to %
tourism industry value Seuay
dnduyadregnansTuviasien
Proportion of MICE industry value to GDP %
dnduyadredai Jouay

» The revenue generated from MICE industry is calculated
from MICE traveler’s spending rate per head compared
to the growth rate of revenue per head dating back to
six years. The target number of MICE travelers and the
target value of MICE industry in 2012 are slightly higher
than those in 2011, despite the upcoming 2012 Rotary
International Convention. It is forecast that the debt crisis
in Europe and USA will slow down the growth of spending
of MICE travelers since corporate spending is cut down.
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2012 2013 2014 2015 2016
2555 2556 2557 2558 2559

750,000 792,000 871,200 968,320 1,054,152

60,120 63,920 70,933 78,717 87,354
80,160 80,707 81,420 82,140 82,866
9.49 9.79 10.55 11.37 12.25
0.58 0.60 0.65 0.70 0.75

- wldanngaaimnssuludaruiuaindnsinisldaneves
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« According to the estimation of the Bank of Thailand, the
growth rate of GDP in 2011 is 2.9% (as of September 30,
2011 — adjusted figure). It is hypothesized that the growth
rate will remain stable at 3% during 2012-2016. (The
working team estimated that in 2012, the Thai economy
will still be affected by external factors; the financial
crisis in Europe and the economic slowdown in USA.)

According to the Tourism Authority of Thailand, the value
of Thailand’s in-bound tourism industry in 2011 was worth
586,000 Million Baht. Based on past statistics, it is
forecast that the accumulative growth rate will be at 3-4%.

. SasmsiAvlnves GDP lul 2554 egiifesay 2.9 dudu
JoyaanN1sUsEINNNNTTRIsUIAS W sEmAlne (Taya w
30 Aueeu 2554 — Uulwl) uasdianunigrusnsnsiivia
efififovar 3 luvaesenined 2555-2559 (Amzvinau
AN15aii1T 2555 1asugnavesuszivalnadinslasu
wansznuantadenisueniFesinganiniulunguussine
glsUuazanniziasegnaveaomiluansgowsn)

yaA1gnamnssunsvisafigtv i lulssinalnglud 2553
#91u7u 586,000 d1UUM A1UTOYAVBINITIBINEYD
wisUsznalneuazainnsaidnsnisiiulnndvasanegi

Sewar 3-4 lnggandeyaaiidounds

Revenue from MICE industry Unit
selagaamnssulud iveld
Meetings Million Baht
n133nUse auum
Travel Incentives Million Baht
asvienisniiadusneta Auum
Conventions Million Baht
N5UTEYUAUIANUIUIYA Auum
Exhibitions Million Baht
A159AINTIANTT Auum
Total Million Baht
571 Auum

« Revenue from each sector of MICE industry is calculated
from the growth rate of revenue per head per sector dating
backto six years and compared to the estimation of average
accumulative growth of the overall MICE industry value.

« |t is hypothesized that the revenue of MICE industry in
2012 will grow only slightly from the year 2011 despite the
fact that 2012 Rotary International Convention will be
hosted in Thailand. The slight growth is due to the debt
crisis in Europe, the economic slowdown in USA as well
as the inflation in China. MICE travelers from these
countries are Thailand’s major clients.

aadu. s1gviuds=u1U 2554 089 “‘

2012 2013 2014 2015 2016
2555 2556 2557 2558 2559
16,721 19,265 22,189 25,5643 29,404
10,328 11,138 12,007 12,940 13,939
25,142 24,853 27,294 29,964 32,882
7,929 8,664 9,443 10,265 11,129

60,120 63,920 70,9983 78,717 87,354

aa o
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Number of MICE travelers divided Unit
by sector PR
Frunudniumsluduendusielsenn

Meetings Head
QRFREITEERIEY Al
Travel Incentives Head
asvieaiisniadusieta A
Conventions Head
M5UTLYUANIANUIUIUGA Al
Exhibitions Head
A159AINISANTS Al
Total Head
57 Al

« The number of MICE travelers from each sector is
calculated from the average growth rate of the number of
MICE travelers dating back to five years and compared
with the estimated average growth rate of the number of
MICE travelers in 2016. (2012 is base year.)

« It is hypothesized that the number of MICE travelers in
2012 will grow slightly despite the fact that 2012 Rotary
International Convention will be hosted in Thailand.
The slight growth is due to the debt crisis in Europe, the
economic slowdown in USA as well as the inflation in
China. MICE travelers from these countries are Thailand’s

major clients.

2012 2013 2014 2015 2016
2555 2556 2557 2558 2559

196,974 216,672 238,339 262,173  2288,390

180,746 198,820 218,702 240,573 264,630

292,280 288,508 317,358 349,094 384,004

80,000 88,000 96,800 106,480 117,128

750,000 792,000 871,200 958,320 1,054,152

Ao v

« SudnRunslud s asUsLANAIUIUININADRDRIINNT
Wulmadevessaudniunisluddounds 5 ¥ Weudunis
Aansalsasnsivlnndsvesindunslud 2559 Weien
2555 \Julgu

Tnefsanufgruinsuautnifundugnamnssuludd 2565
Wuladulainn ufasiinisdanulssginglsmiaina 2555
Tudsewalng Suiosnaninganiaulunguisymaglsy
an1iviAsygiavzaedlluandgaiuini wazdgyniduile
Tuvseimedu Feianuadunguussiagndndniunidlud
nauvanveUszmelng

TCEB Strategic Plan 2012 $
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TCEB STRATEGIC PLAN 2012 *

wwugnsrdnsyov dadu. U 2555

THE POLICIES AND DIRECTIONS IN

DEVELOPING A STRATEGIC PLAN
AND BUDGET PLAN 2012

Develop strategic and operation plans that clearly illustrate
MICE industry development strategy, can be put into
practice and are in line with Thailand’s MICE Roadmap,
which was co-developed in 2010 by TCEB and its
stakeholders.

Adopt result-oriented management. The bureau’s
performances shall meet the objectives and goals and can
be evaluated against the clearly-developed indicators.
TCEB plays a role in working closely with both the public
and private sectors, as well as, MICE operators. TCEB
shall also serve as the intermediary in discussion and
brainstorming among relevant sectors to obtain the
outputs that shall be put forward to seek budget allocation

from the government.

ulgurguaznAnwWwadaniuguvIunas
vuus:zuruds=91U 2555

W urunagnsuazunuUfIAnsves aady. fiazviounin
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UTPTINNITA8NITIANAIU (Result Oriented Management)
IgNan1sANUYIRIANSABIUTTAUANE 15T UTTARY
fnquszasduazitmmne lagldid Taiidnau

aavu. Junulunisyiuswduduniienuniniy ae
wnvu uardusznounsludedidlnddn sautadudenans
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THREE-PRONG STRATEGY

In the fiscal year 2012, TCEB shall continue the three-prong
strategy. WIN strategy to attract events to Thailand. The two
major events in the pipeline are 2012 Rotary International
Convention and the bid to host World Expo 2020 Ayutthaya.

As for PROMOTE strategy, TCEB shall continue to enhance
the image of Thai MICE industry through “Believe in
THAILAND” campaign, aiming at earning international
confidence. The campaign will highlight the following three
elements to justify the theme of the campaign:

dadu. stoviuds=91U 2554 093 “‘

3 gnsA1aas

lutsudssunn 2555 aavu. wdansaniilugnsmanifeanu
Wauszina (WIN) Tagerudrfgaessulul 2555 As 91u
Uszllugflsanianna 2555 uarlasenisuszyadvdidudinm
dneuunnssulan dad WSndll 2020 ayse

uennil azdsnsiiiiumsdnaiunmdnualonamnssuludues
Ussmenugnsmansusenduius (PROMOTE) Wiuwauey
“Believe in THAILAND siulailoslnendon” iloasaniude
shilussfuuunmaliiugaaivnssulud Tasuasdey “Believe
in THAILAND sfulaiffeslnendon” dnaueimauaiiaassiulaly
Uszmelng 3 4o laun
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01. Thailand’s readiness for MICE — from professional
services to world-class infrastructure and meeting
facilities

02. Varieties of world class destinations - five meeting
destinations (Bangkok, Chiang Mai, Phuket, Pattaya,
Cha-am) and four alternative destinations (Kao VYai,
Hat Yai, Samui, Kanchanaburi)

03. Countless business opportunities — Thailand is a member
of ASEAN and a platform of ASEAN market, which
consists of a total population of 580 million. This platform
shall rise in importance, considering the fact that
ASEAN+6 have the total trade value of 6.4 trillion USD
(1/4 of global trade) with the total population of 3,296
million (48.5% of the world’s population).

DEVELOP strategy shall also be furthered in 2012. The focus
shall be geared towards developing MICE industry database
that will serve the needs and requirements of the public and
private sectors, as well as, building the capacity of the MICE
personnel so that a long-term and efficient development of
the industry can be achieved. The projects to be undertaken
to serve the purpose of DEVELOP strategy are as follows:

Intelligence Center
« MICE Education
Domestic MICE: organizing meetings in Thailand and

developing domestic exhibitions in Thailand

Green Hotel for Domestic Meetings
» Green Meetings
« MICE Security Management Security Standard (MSMS)

01. arumdeuvesgpamnssuladlne anisusnisseduiionndn
Tassadsiiugiuuazanuiisaussgaitldunmsgiussdulan

02. ﬁ;m‘wmmeamﬂumﬁwﬂwguﬁumﬂ*maw dulsznausig
5 gauung (ngamwel Wedlwal i inen 9261) way 4
amnenaden (Wil malvg) aye n1gyauy3)

03. Temansgsiafiidanine TngUszinalnedunislungu
UsemAondoudadunarniifsuaulsesinsiionun 580
dunu wazidesaidunguen@eou +6 asfiyarmienisinga
6.4 drudumiseganisa Andu 1 Tu 4 vesyarnisdilan
wazddrauuszansyiuiu 8,296 druau Anludesay 48.5
vos9muUsEInslan

WuReugnsmanfiangaainnssulud (DEVELOP) flagls
Funsanusie lng aavw. aviumihiauguteyavesgaavn sy
ludifaszuu ilemeuaussnslivsloniiswesniasguasionyu
wagsjsensefuTammanansavesindsay elanunsnsiaun
gaannssuludlussezenliogfivszdnsnim lnglasanisengg
lFfidunsiiensuaussgnsmans leun

. 1m539n15 Intelligence Center

- Tas3n13 MICE Education

- lassn1siaiu1 Domestic MICE: dnauussuidodive uas
adrsnunansduainelulsyine

- lassnsdsasulssusuddendmsunsdnussgululseme

. Im53n15 Green Meetings

. 1m59n15 MICE Security Management Security Standard
(MSMS)

THAI MICE INDUSTRY AND ASEAN
ECONOMIC COMMUNITY 2015

In 2015, ASEAN Economic Community (AEC) will come into
force. TCEB has, thus, developed 2012 plans involving the
preparation of the Thai MICE industry for the AEC as follows:

“Bangkok the Exhibition City of ASEAN” campaign
(continued plan)

ASEAN Business Forum

Brainstorming Seminar with MICE Operators on ASEAN

Economic Community

International Strategic, Policy and Planning Cooperation
project

Competitiveness Building and Preparation for ASEAN
Economic Community project

MARKETING PLAN

TCEB has laid out the marketing plan for the fiscal year 2012

as follows:

« Enhance the private sector’s capacity in organizing
international conferences by supporting them to attend
international conventions, namely ICCA General Assembly
(October 2011), and IAPCO in Wolfsberg (January 2012).
Through this, they can accumulate relevant knowledge,
keep up with trends and develop network overseas.

Build up international public organization network, focusing
on signing memorandum of understanding with public
organizations in ASEAN member countries

Support and subsidize events in Thailand, for example,
A Million Dollar Incentive project

Organize Connections Plus 2012

aadu. s1gviuus=91U 2554 095 “‘

gaannssulud Insuazusza1AuLASYIND
91138u 2558

Uszrmuasegnaendeusrdnnsiuifunisnis Tul 2558
gavu. Faldnsunudniunuiiowssunieugnainnssulud
Tun1ssessulszmauiAsygioe@ey Al

« wANLley “Bangkok the Exhibition City of ASEAN” (lHwa1u
#oiiloq)

- 1A39n15 ASEAN Business Forum

« lasansdununszavanessiuiugusznaunislugnaimnssy
lud Tuiade Ussauasugnaondeu

- lasanisduasuanusiuielsgnsatansulovisuay
wHusENINUsEINA

- Tassnisifiudnenimnisuadunaziniouninuniousesfu
ERA R R BTG LY

wouvIUGIUNISaaIa

aavy. lanaunuauiiasessuneanisaaindinsulaussana
2555 iail

+ WANITAANENNNTAAIUNTTRUSEYUUINI IR UAA
Ny lngaiuayuIANudITINIUNTUTEYINILIYIA
Wil utesmadiaussdaiuy Aaviuuudl il wavaiis
wsanglud1sUseing Loun 11 ICCA General Assembly
Weunanau 2554 waza1u IAPCO Wolfsberg tfiou
unIAL 2555

a3519.A3891899ANIN1ATTIENIUTEINA TAn1saIuIY
ludufinanuladuesdniniasglunguuseimeeideu

atuayunsinaululszmelne (Event Support/Subsidy)
w1 Im59n13 A Million Dollar Incentive
Innans31 Connections Plus 2012
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2012 BUDGET wuus:zurul 2555

The 801.437 Million Baht budget for the fiscal year 2012 is gavu. lasuniseudiiisiusuyseanalsedl 2555 d1uau
approved for TCEB. The amount is allocated for spending 801.437 d1uum wazlisunisinassiieldangluaoanuinndn
in the following two main categories: fail

01. Office management budget 01. SUUTMITaIINIIU

140.6487 Million Baht (17.56%) 140.6487 auum (Sovag 17.56)
02. Operating budget 02. JUANAUIIUAIUAITAD

660.7883 Million Baht (82.44%) 660.7883 auuv (5ovaz 82.44)

« WIN o MSALUIUSTINA
387.5264 Million Baht (48.35%) 387.5264 auum (Seuay 48.35) ‘ ’
« PROMOTE o MSUSTTFURUS
173.4729 Million Baht (21.64%) 173.4729 d1uum (Sovay 21.64) THATL AND
convention & exhibition bureau
« DEVELOP o ANSWAILD

99.789 Million Baht (12.45%) 99.789 d1uum (§ovay 12.45)
Thailand Convention & Exhibition Bureau (Public Organization)
drtunuiudviasunisvaus=guiaziunssAnis (@uANISUKITU)

FINANCIAL STATEMENTS
Junaswu

As at September 30, 2011 and 2010
U Sun 30 nuelgu 2554 1as: 2553
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AUDITOR’S REPORT

To The Board of Directors of Thailand Convention and Exhibition Bureau (Public Organization)

| have audited the financial position statements as at September 30, 2011 and 2010, the related operations statement
and the cash flow statement for the years then ended of Thailand Convention and Exhibition Bureau (Public Organization)
(“TCEB”). These financial statements are the responsibility of TCEB’s management as to their correctness and completeness
of the presentation. My responsibility is to express an opinion on these financial statements based on my audits.

| conducted my audits in accordance with generally accepted auditing standards. Those standards require that | plan
and perform the audit to obtain reasonable assurance about whether the financial statements are free of material
misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and disclosures in the
financial statements. An audit also includes assessing the accounting principles used and significant estimates made by
TCEB’s management, as well as evaluating the overall financial statement presentation. | believe that my audit provides a
reasonable basis for my opinion.

In my opinion, the financial statements referred to above present fairly, in all material respects, the financial position of
Thailand Convention and Exhibition Bureau (Public Organization) as at September 30, 2011 and 2010, the results of its
operations and its cash flows for the years then ended in accordance with generally accepted accounting principles.

Without expressing a qualified opinion, please draw your attention to notes to financial statements as follows:

1) In notes to financial statements No. 26, there were four lawsuits to claim for compensation of damages. At present,
the lawsuits are under the consideration of the Central Administrative Court. The ultimate outcome cannot be determined
and has not been provided the provision for liabilities in the financial statements

2) In notes to financial statements No. 28, according to the auditor’s report dated July 12, 2010 stated that he was
unable to conduct his audit to obtain sufficient supporting evidence of certain expense items incurred in the budget year
2007 amounting to of Baht 18.26 million which were presented under administrative expenses. At present, the related
supporting documents are at other government sector. However, the mentioned amount is immaterial to the financial
statements of the current period.

DIA Audit Company Limited

(Mrs. Salaicum Tammajaree)
Certified Public Accountant
Registration No. 3370

March 28, 2012
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Thailand Convention & Exhibition Bureau (Public Organization)

FINANCIAL POSITION STATEMENTS

As at September 30, 2011 and 2010

Unit : Baht WU VW)
ASSETS Note 2011 2010 aunwd VaELmn 2554 2553
Current assets Aunswdvyuisu
Cash and cash equivalents 643,857,447.84 720,146,679.33 Huanlags18n1SIg Uit uEn 643,857,447.84 720,146,679.33
Receivables 6 2,017,847.83  11,789,770.87 Qﬂﬁﬁ 2,017,847.83  11,789,770.87
Accrued interest income 687,415.79 567,488.09 aenidefnedu 687,415.79 567,488.09
Supplies 7 1,126,464.07 1,369,571.60 ‘Faammﬁa 7 1,126,464.07 1,369,571.60
Prepaid expenses 4,738,961.02 10,638,750.82 Anltangaeaemiin 8 4,738,961.02 10,638,750.82
Other current assets 9 729,350.22 302,030.00 ﬁuw%JWETWHULﬁauﬁu 9 729,350.22 302,030.00
Total current assets 653,157,486.77  744,709,290.71 smﬁw%’wémuﬁau 653,157,486.77  744,709,290.71
Non-current assets Aunindlainyuiou
Building and equipment 10 27,235,5620.59  23,455,361.33 mﬂﬁLLazQUﬂiﬂj 10 27,235,520.59  23,455,361.33
Intangible assets 11 17,142,545.34 12,133,375.17 Funsnglufiiau ahl 17,142,545.34 12,133,375.17
Deposit paid 12 6,613,157.54 6,457,125.49 Wuing9ne 12 6,613,157.54 6,457,125.49
Assets held for sale 9,200.67 - Funsnddainiiesosiming 9,200.67 -
Total non-current assets 51,000,424.14 42,045,861.99 smauw%’wsﬁajmuﬁau 51,000,424.14 42,045,861.99
Total assets 704,157,910.91  786,755,152.70 sauBuning 704,157,910.91  786,755,152.70

Notes to the financial statements are an integral part of these statements.

Y AR

(Mr. Akapol Sorasuchart)

President of Thailand Convention & Exhibition Bureau (Public Organization)

mngwgusenevsunmsduudiunisvesunisdul

(e

(WgaTIANA ATHYIR)

HEUI8n15 ddnaudeasunsdayseyuuasingsanig (esAn1sumig)



“ 102 TCEB Annual Report 2011

Thailand Convention & Exhibition Bureau (Public Organization)

FINANCIAL POSITION STATEMENTS (cont)

As at September 30, 2011 and 2010

Unit : Baht

LIABILITIES Note

2011

2010

dinaudaaiun1sInyseyunasingsanis (2aAnsuv)

VU LLGQUYIUENISI U (do)

a Jufl 30 fuenou 2554 way 2553

aadu. s1gviuus=91U 2554 103 “

WU U

Current liabilities
Outstanding cheque payable

Accrued expenses 13
Deposit received 14
Other current liabilities 15

29,443,775.81
133,485,999.26
1,079,925.00
971,903.05

43,290,540.73
169,255,443.17
610,000.00
903,002.42

nilfuy NG

2554

2553

Total liabilities

164,981,603.12

214,058,986.32

ﬂwa =

niFunyuiey
& & o1 dvy wuoio & oo
Wadsdnengsudslaidlududu

29,443,775.81

43,290,540.73

Non-current liabilities
Guarantee payable 16

7,271,118.63

4,753,932.06

Total non-current liabilities

7,271,118.63

4,753,932.06

Total liabilities

172,252,721.75

218,812,918.38

Net assets

531,905,189.16

567,942,234.32

NET ASSETS
Accumulated excess of revenues over expenses brought forward
Accumulated excess of revenues over expenses brought forward
transferred to Royal Initiative Discovery Foundation 27
Excess (Deficit) of revenues over / (under) than expenses

567,942,234.32

(36,037,045.16)

761,457,48713

(320,633,197.61)
127,117,944.80

Net assets

531,905,189.16

567,942,234.32

Anldsefsdne 13 133,485,999.26 169,255,443.17
Rusfnd3u 14 1,079,925.00 610,000.00
wilaunyudoudy 15 971,903.05 903,002.42
s aunyuiioy 164,981,603.12  214,058,986.32
wiaulsivyuiiey
Ruuseiy 16 727111863  4,753,932.06
saunilaulinyuiioy 7,271,118.63  4,753,932.06
sauniiay 172,252,721.75 _ 218,812,918.38
Aunsndans 531,905,189.16  567,942,234.32
Aunndgnd

swldaindnanlddnsazaudun
TounglagandAiliieazauduanliun

yaflfUanemdanse 27
s18leigs / (i) ndnenldanegns

567,942,234.32

(36,037,045.16)

761,457,48713

(320,633,197.61)
127,117,944.80

Notes to the financial statements are an integral part of these statements.

Y AR

(Mr. Akapol Sorasuchart)

President of Thailand Convention & Exhibition Bureau (Public Organization)

a

Aunndgns

531,905,189.16

567,942,234.32

mngmgUsgnevsunsiududiunilvessunsdul

(e

(WgaTIANA ATHYIR)

HEUI8n15 ddnaudeasunsdayseyuuasingsanig (esAn1sumig)
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Thailand Convention & Exhibition Bureau (Public Organization)

OPERATIONS STATEMENTS

For the Years ended September 30, 2011 and 2010

dinaudaaiun1sInyseyunasingsanis (2aAnsuv)
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Unit : Baht
Note 2011 2010

Revenues from operations

Revenues from government
Government budget appropriations 17 746,305,400.00 774,599,300.00
Total revenues from government 746,305,400.00 774,599,300.00

Revenues from other sources

Income from organizing training and seminars 162,600.00 3,225,265.47
Income from registration for exhibition participation 18 2,120,000.00 1,131,250.00
Interest income from deposits at financial institutions 7,153,007.50 2,928,777.45
Other income 537,740.52 3,5635,943.89
Total revenues from other sources 9,973,348.02 10,821,236.81
Total revenues from operations 756,278,748.02 785,420,536.81

Expenses from operations
Personnel expenses 19 85,793,962.89 79,234,431.27
Administrative expenses 20 173,282,388.563  148,110,277.72
Marketing promotion expenses 21 387,696,525.34 288,409,529.29
Grants 22 137,276,344.93  135,077,350.73
Depreciation and amortization 23 7,332,951.03 7,164,248.69
Total expenses from operations 791,382,172.72  ©657,995,837.70
Revenues over / (under) operational expenses (35,108,424.70)  127,424,699.11
Non operational expenses 24 (938,620.46) (806,754.31)
Excess (Deficit) of revenues over / (under) expenses (86,037,045.16)  127,117,944.80

WU VW)
RN 2554 2553
s1gldarnarsanfiueu
sglaansguia
s1elaa1ndusuysyana 17 746,305,400.00 774,599,300.00
wsgldannisuna 746,305,400.00 774,599,300.00
seleanunasdu
s19lAaINNTIRRUIHALLIUN 162,600.00 3,225,265.47
srelamameioudisinauiingsanis 18 2,120,000.00 1,131,250.00
s1¢ldnnaendeFurdnanttunisdu 7,153,007.50 2,928,777.45
s19lddu 53774052  3,535,943.89
swldanunasdu 9,973,348.02 10,821,236.81
sausgldainnisaniuau 756,278,748.02  785,420,536.81
anlgangarnnisaiusu
ATIN8AIUYARINT 19 85,793,962.89  79,234,431.27
aldanglunisafuau 20 173,282,388.53  148,110,277.72
Aldaneduaiunisnain 21 387,696,525.34 288,409,529.29
A8 UYL 22 137,276,344.93  135,077,350.73
ANADUTIALAL AR AT IMYNY 23 7,332,951.03 7,164,248.69
sauAldInearnnsanliueu 791,382,172.72  657,995,837.70
swlegs / (1) Al eaInnsAauy (35,103,424.70)  127,424,699.11
AldTeduiildlfmanannissnduay 24 (933,620.46) (306,754.31)
s1eldge / ®n) ndrAldIneans (36,037,045.16)  127,117,944.80

Notes to the financial statements are an integral part of these statements.

Y AR

(Mr. Akapol Sorasuchart)

President of Thailand Convention & Exhibition Bureau (Public Organization)

mngmgUsgnevsunsiududiunilvessunsdul

(WgaTIANA ATHYIR)

(e

HEUI8n15 ddnaudeasunsdayseyuuasingsanig (esAn1sumig)
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Thailand Convention & Exhibition Bureau (Public Organization)

CASH FLOWS STATEMENTS

For the Years ended September 30, 2011 and 2010
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yunsziiawuan

dusul ﬁua;muﬁ 30 Aueneu 2554 Lag 2553

WU U

RN 2554

2553

nIzuaRUEAINAINTIUANTUY
318lge / (1) nirAldaeans (36,037,045.16)
Usunsznuzenilunsyuaduangniainianssudiiiuay

127,117,944.80

7,164,248.69

617,036.01

AdousnuazAIfng g 7,332,951.03
Tougunsndlidimnuduanldane 420,000.00
(fls) W uINNITHUAIFIRUATIANUSEWA (323,417.80)
YIAYUIINNTAATINUIEAT U 95,327.30
seleas / () nranldTeannsaunutsunsasunladuduninduas (28,512,184.63)
wiausniuey dunindsniiunu (Rt anas
qnnil 9,758,069.88
aenLdefnedy (119,927.70)
TanAunie 243,107.53
AltAn8 91889 5,794,789.80
FunindvyuiFoudy 25,220.00
wiausniueuiiaty @aaq)
Lﬂ?ﬂé‘ﬁﬁhaﬁﬁ%’ué’ﬂﬂﬁﬂuﬁuﬁu (13,846,764.92)
AlEaneA19aY (45,763,672.22)
RudniInsu 469,925.00
s1lasuanmiin -
[usuen -
wilaunyuisudy 68,900.63
Huusziu 2,517,186.57

ToudusuyszanuazaunanioUnouliunyais
Uaneanaanse 27 -

134,899,229.50

(9,587,806.84)
11,948.48
1,372,134.75
(6,593,744.82)
(290,565.00)

39,617,504.54
53,094,818.18
610,000.00
(887,500.00)
(3,869,134.40)
85,596.92
3,182,926.81

(263,450,728.22)

Unit : Baht
Note 2011 2010
Cash flows from operating activities
Excess (Deficit) of revenues over / (under) expenses (86,037,045.16)  127,117,944.80
Adjustments to net cash from operating activities
Depreciation and amortization 7,332,951.03 7,164,248.69
Transfer intangible assets to be recognized as expenses 420,000.00 =
(Gain) loss on foreign exchange translation (323,417.80) 617,036.01
Loss from fixed assets written-off 95,327.30 =
Excess (Deficit) of revenues over / (under) expenses before changes in operating (28,512,184.63) 134,899,229.50
assets and liabilities (increase) / Decrease in operating assets
Receivable 9,758,069.88  (9,587,806.84)
Accrued interest income (119,927.70) 11,948.48
Supplies 243,107.53 1,372,134.75
Prepaid expenses 5,794,789.80 (6,598,744.82)
Other current assets 25,220.00 (290,565.00)
Increase (Decrease) in operating liabilities
Outstanding cheque payable (13,846,764.92) 39,617,504.54
Accrued expenses (45,763,672.22) 53,094,818.18
Deposit received 469,925.00 610,000.00
Income received in advance - (887,500.00)
Deposit payable - (3,869,134.40)
Other current liabilities 68,900.63 85,596.92
Guarantees payable 2,517186.57 3,182,926.81
Transferred previous accumulated balance of budget to
Royal Initiative Discovery Foundation 27 - (263,450,728.22)
Net cash provided by (used in) operating activities (69,365,350.06) (51,805,320.10)

Ruaagnslduiain (4lulu) Aanssudnduu (69,365,350.06)

(561,805,320.10)

Notes to the financial statements are an integral part of these statements.
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(Mr. Akapol Sorasuchart)
President of Thailand Convention & Exhibition Bureau (Public Organization)
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Thailand Convention & Exhibition Bureau (Public Organization) dinaudaaiun1sInyseyunasingsanis (2aAnsumv)
CASH FLOWS STATEMENTS cont) yunsziidudaQa (o)
For the Years ended September 30, 2011 and 2010 dusul éua;m‘?uﬁ 30 AugIeu 2554 way 2553
Unit : Baht UL UM
Note 2011 2010 NUYLY) 2554 2553
Cash flows from investing activities NSTUFRUFAINNINTIUAINY
Cash paid for acquisition of fixed assets (4,078,035.55) (8,671,471.10) L?uamiw%aﬂgﬁmﬁﬁ (4,078,035.55) (8,671,471.10)
Cash paid for acquisition of intangible assets (3,425,983.61)  (3,464,763.64) [uandnededunsndludlinu (3,425,983.61)  (3,464,763.64)
Cash received from sale of fixed assets 15,938.03 86,138.42 Ruansuannnisuenssiue 15,938.03 865,138.42
Cash received from (paid for) deposit (156,032.05) (1,990,311.45) Huansu (378) Rudngn (156,032.05) (1,990,311.45)
Net cash used in investing activities (7,.644,113.18)  (9,041,407.77) Ruangnsldlulufanssuasu (7,.644,113.18)  (9,041,407.77)
Net increase (decrease) in cash and cash equivalents (77,009,463.24) (60,846,727.87) Juanuazsensifiouminduaniiuiy (amag) fcj‘w% (77,009,463.24) (60,846,727.87)
Cash and cash equivalents at the beginning of period 44 720,870,700.44  781,717,428.31 Huaauazs1en1siiguwiniuan o Junauaan 44 720,870,700.44  781,717,428.31
Cash and cash equivalents at the end of period 4.2 643,861,237.20 720,870,700.44 Rudanazsien1siisuvinktudn i Judaieean 4.2 643,861,237.20 720,870,700.44
Notes to the financial statements are an integral part of these statements. MN’]%JL‘WS!‘tJizﬂEJ‘U&‘Uﬂ’liL3uLﬂuﬁﬁuWﬁdﬂ@ﬂﬂUﬂ?iL3u§
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(Mr. Akapol Sorasuchart) (WBBTIANA HIHUIR)
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Thailand Convention & Exhibition Bureau (Public Organization)

NOTES TO FINANCIAL STATEMENTS

As at September 30, 2011 and 2010

GENERAL INFORMATION

Thailand Convention and Exhibition Bureau (Public Organization) (“TCEB”) was established according to the Royal
Decree for the Establishment of Thailand Convention and Exhibition Bureau (Public Organization) B.E. 2545 which was
publicized in the Royal Gazette on September 27, 2002, with objectives as follows:

A. To promote the organizing of meetings, incentive travel and exhibition in Thailand.

B. To support and organize the presentation of Thai art and culture for the preservation purpose.

C. To provide technical know-how and training to government officials and the public in order to gain skills related

to tourism industry which are equivalent to that of international standards.

D. To be an information center for international meetings, conventions and exhibitions.

E. To provide knowledge for the operators of tourism business to understand the preservation of environments and

natural resources.

The operations to achieve the abovementioned objectives are carried out with the targets to enhance the further
development and expansions of Thailand’s potential as a center for international meetings, incentive travel
and exhibitions.

TCEB is located at No. 989, 12Bth Floor and 26th Floor, Siam Tower, Rama 1 Road, Pathumwan, Bangkok 10330,
Thailand.

BASIC FOR THE PREPARATION OF FINANCIAL STATEMENTS BASIS
These financial statements have been prepared in accordance with the announcement of the Ministry of Finance
entitled “Accounting Principles and Policies for Government Units No. 2” dated January 6, 2003.

Y AR

(Mr. Akapol Sorasuchart)
President of Thailand Convention & Exhibition Bureau (Public Organization)
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3. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

3.1

3.2

3.3

3.4

3.5

3.6

Revenue and expense recognition

Government budget appropriation is recognized as revenue when TCEB receives such budget.

Other revenues and expanses are recognized on an accrual basis.

Grants to various organizations are recognized as expenses upon the approval of payments of grants to qualified
applicants who have performed according to the agreements.

Cash and cash equivalents

Cash and cash equivalents comprise cash on hand, deposits at banks held on demand and other short-term
highly liquid investments.

Supplies

Supplies are valued at cost. Cost is determined on the weighted average basis.

Building and equipment/Depreciation

Building and equipment are valued at cost less accumulated depreciation and loss from impairment (if any) and
recognized as an asset for any item of Baht 5,000 or more.

Building and equipment are depreciated on the straight-line method over the estimated useful lives of the
assets as follows:

Building improvement for rent office 10 vyears
Office equipment 10 vyears
Vehicle 5 vyears
Publicity and publicize equipment 5 vyears
Housework and kitchen work 5 years
Computers 3-5 vyears
Electronic and radiogram equipment 10 vyears

Intangible assets
Intangible assets are valued at cost less accumulated amortization.
Intangible assets are amortized by the straight-line method over the estimated useful lives of the assets as follows:

Computer programs 5 vyears
Websites 5 vyears
TCEB brand logo 10 years

Y AR

(Mr. Akapol Sorasuchart)
President of Thailand Convention & Exhibition Bureau (Public Organization)
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3. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES (Cont.)

3.7

3.8

3.9

Transactions in foreign currencies

TCEB records its transactions denominated in foreign currencies converting into Thai Baht by using the exchange
rates ruling on the transaction dates. The outstanding balances of accounts denominated in foreign currencies as
at the date of financial position statements are converted into Thai Baht by using the exchange rate prevailing at
that date.

Gain or loss on foreign exchange and foreign exchange translation are recognized as income or expense for
the period

Employee benefits

Provident fund

TCEB provides a provident fund, a defined contribution plan which was held separately from TCEB’s assets and
managed by the external fund manager. Such provident fund is contributed both by the employees and TCEB.
Contributions to provident fund are recognized as expenses in the statements of income in the incurred period.
Use of accounting estimates

The preparation of financial statements in conformity with generally accepted accounting principles requires
management to make estimates for certain accounting transactions, affecting amounts reported in the financial
statements and notes related thereto. Subsequent actual results may differ from estimates.

3.10 Provision for liabilities

TCEB recognizes provision for liabilities when an entity has present legal or constructive obligation as a result of past
events. It is probable that an outflow of economic benefits resources will be required to settle the obligation and
reliable estimate can be made of the amount of the obligation. If some or all the expenditure under the provision are
virtually expected to be reimbursed, TCEB will separately recognize that amount as assets. The amount recognized
should not exceed the amount of the provision.
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(Mr. Akapol Sorasuchart)
President of Thailand Convention & Exhibition Bureau (Public Organization)
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4. ADDITIONAL INFORMATION ON CASH FLOWS

Cash and cash equivalents in the cash flows statements derived

from the transactions presented in the financial position statement as follows:

FoyarnuANNgIfUNITZUERUER
RUAALALIIEN AU UAR I UIUNSERARUER
U5eNauUTuINTIENITIUIVLEAIFIUZNTRY ATl

aadu. srgviuus=91U 2554 117 “

4.1 Cash and cash equivalents as at October 1, 2010 and 2009: 41 Fuanuazsionsifisuintuan o Tudl | faIAu 2553 way 2552 fiswandoasil
Unit : Baht WY UM
2010 2009 2553 2552
Cash 50,385.17 19,810.38 Wuan 50,385.17 19,810.38
Cash on hand - foreign currencies - 4,342,029.86 RusnsUszmaluile - 4,342,029.86
Current accounts 2,000.00 2,000.00 WUNINATELATIETY 2,000.00 2,000.00
Savings accounts 376,537,644.50 589,148,576.08 Burneeuning 376,537,644.50 589,148,576.08
Fixed deposit - 3 months 343,556,649.66 188,090,328.15 RurinUszdnuszian 3 weou 343,556,649.66 188,090,328.15
Total cash and cash equivalents previously presented 720,146,679.33 781,602,744.47 sudugauazsensifisusituaanudiaueuinou 720,146,679.33 781,602,744.47
Effect of changes in exchange rates 724,021.11 114,683.84 HansenunnsUasuLadludnsuaniudey 724,021.11 114,683.84
Total cash and cash equivalents adjusted 720,870,700.44 781,717,428.31 Pududauarsenaiisuwinduaanuiiususenlng 720,870,700.44 781,717,428.31
4.2 Cash and cash equivalents as at September 30, 2011 and 2010: 42 Guaauarsionisiflouwinduan o Yufl 30 funeu 2554 uay 2553 fistwasiBundail
Unit : Baht WY UM
2011 2010 2554 2553
Cash 20,645.97 50,385.17 Wuan 20,645.97 50,385.17
Current accounts 3,000.00 2,000.00 NHuNINNTEaTIe Y 3,000.00 2,000.00
Savings accounts 295,213,051.18 376,537,644.50 [uehnesunsng 295,213,051.18 376,537,644.50
Fixed deposit - 3 months 348,620,750.69 343,556,649.66 RurinUszdnUszian 3 Wou 348,620,750.69 343,556,649.66
Total cash and cash equivalents previously presented 643,857,447.84 720,146,679.33 Pududanarsensiisuwituaaauildueuineu 643,857,447.84 720,146,679.33
Effect of changes in exchange rates 3,789.36 724,021.11 nansznuannsUasuladlusnsuaniUasu 3,789.36 724,021.11
Total cash and cash equivalents adjusted 643,861,237.20 720,870,700.44 PududaLarsensfisuminduaanuiiviusenlng 643,861,237.20 720,870,700.44
4.3 Non - cash transactions for the year ended September 30, 2011:

o

4.31 TCEB recorded work in process, equipment and intangible assets of Baht 9,611,267.52 as asset payable. 4.3 senslidnsgnuiduan ﬁwm%uﬂguqmiuﬁ 30 fugneu 2554 fswasidensai
4.3.2 TCEB transferred net equipment of Baht 461,740.89 to other current assets of Baht 452,540.22 and to

other non - current assets (assets held for sale) of Baht 9,200.67. AMSNIFU

o

4.31 dtdnaus Jufinauserinaneads gunsalwazdunsndlidfidanu S1uau 9,611,267.52 um lasuwansliidudni

4.3.2 dtinau leugunsalansdiuau 461,740.89 v Wudunsndnyudeududiuau 452,540.22 um uwasdunsng
lavyudeudu @uvsndauingediviig) 91uau 9,200.67 U
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5. CASH AND CASH EQUIVALENTS

Cash and cash equivalents as at September 30, 2011 and 2010 as follows:

2011
Cash 20,645.97
Current accounts 3,000.00

Savings accounts 295,213,051.18

Fixed deposit - 3 months 348,620,750.69

Unit : Baht
2010

50,385.17
2,000.00
376,537,644.50
343,556,649.66

Total cash and cash equivalents 643,857,447.84

720,146,679.33

6. RECEIVABLES

Receivables as at September 30, 2011 and 2010 as follows:

Unit : Baht
2010
1,369,179.11
9,954,925.94
465,665.82

2011

Advance receivables 917,203.28
Advance receivables for organizing exhibitions 1,075,751.12
Other receivables - other local organizations 24,893.43
Total receivables 2,017,847.83

11,789,770.87

Advance receivables were advance payments made by TCEB to its staffs for specific purposes in which repayments

must be complied with TCEB's rules and regulations.

Advance receivables for organizing exhibitions represented advance payments for organizing exhibitions.

No allowance for doubtful provision is provided by TCEB for some long overdue recsivables since they are expected to

be collectible.

Y AR

(Mr. Akapol Sorasuchart)
President of Thailand Convention & Exhibition Bureau (Public Organization)
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7. SUPPLIES 7. JaaAunie
Supplies as at September 30, 2011 and 2010 as follows: JanAunie w Fudl 30 fueneu 2554 uay 2553 s10avidendl
Unit : Baht e U
2011 2010 2554 2553
Marketing supplies 1,073,810.97 1,322,503.13 Jangunsnin1anisnan 1,073,810.97 1,322,503.13
Office supplies 52,653.10 47,068.47 Jandrinau 52,653.10 47,068.47
Total supplies 1,126,464.07 1,369,571.60 wianAunde 1,126,464.07 1,369,571.60
8. PREPAID EXPENSES 8. ald31edneaanin
Prepaid expenses as at September 30, 2011 and 2010 as follows: Anldeeamti a1 Sudl 30 fuenou 2554 way 2553 fistvazidendi
Unit : Baht WY UM
2011 2010 2554 2553
Prepaid expenses for organizing exhibitions 233,071.26 358,170.96 ANIATINTIANITI8A NN 233,071.26 358,170.96
Other prepaid expenses 4,355,889.76 2,684,297.86 Alddneamiingy 4,355,889.76 2,684,297.86
Prepaid grants 150,000.00 7,491,282.00 RugANYUIILEINTI 150,000.00 7,491,282.00
Total prepaid expenses 4,738,961.02 10,533,750.82 sl 1e918a9min 4,738,961.02 10,533,750.82

Prepaid grants represented prepaid payments to various organizations for organizing activities in Thailand. In 2010 Ruganyudearmin iuiuidwarmilitumbhenusieg weillulddelunisdaianssusieg luuszmnelne lud 2553

and 2009, TCEB paid prepaid grants to Nan Integrated Development Project by Royal Initiative Discovery Foundation way 2552 drtinaun ladeRugavmudimiliunlasinis “nmsvawiuazudludymdue@nnisinuasuaslugninenssssuma
totalling of Baht 154.06 million and In 2010, TCEB transferred total amount of such prepaid grants to Royal Initiative uazdwnadenluiuidminuing’ saudwiu 154.06 duum wagdrtinaualdloudnydtuganyuiieaiminfinaiasiuau

Discovery Foundation. TwnyadisUanomamse udlul 2553

9. OTHER CURRENT ASSETS 9. AunmiwdvyuiIeudu
Other current assets as at September 30, 2011 and 2010 as follows: Auniwdnyudoudy u Juil 30 fusneu 2554 uaz 2553 fiswazdondsil
Unit : Baht Mg : U
2011 2010 2554 2553
Receivable - refund of air ticket 276,810.00 302,030.00 Qﬂwﬁmﬁ:ﬂmﬂmﬁﬁuﬁu 276,810.00 302,030.00
Assets held for sale 452,540.23 - duniwdsedmine 452,540.22 -
Total other current assets 729,350.23 302,030.00 i’mﬁumywémguﬁauﬁu 729,350.22 302,030.00
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10. BUILDING AND EQUIPMENT

Building and equipment as at September 30, 2011 and 2010 as follows:

aadu. srgviuus=91U 2554 123 "

Unit : Baht
Building Office Electronic Publicity and Computer House work Vehicles Work Total
improvement for equipment and radiogram publicize equipment  and kitchen work in process
rental office equipment equipment
Cost
As at October 1, 2009 24,144,795.12 4,666,225.07 4,308,816.29 183,757.31 3,670,436.39 45,075.00 - - 37,019,105.18
Increase 1,604,852.50 210,630.45 - 108,306.00 1,739,122.15 8,560.00 - - 3,671,471.10
Disposal - - = - (42,403.00) - - - (42,403.00)
Transfer in (out) (7,423,418.38) (836,746.39) (1,049,473.52) (130,548.00) (448,251.40) - - - (9,888,437.69)
As at September 30, 2010 and October 1, 2010 18,326,229.24 4,040,109.13 3,259,342.77 161,515.31 4,918,904.14 53,635.00 - - 30,759,735.59
Increase - 186,211.74 416,228.00 149,967.01 564,371.50 86,840.80 290,000.00 6,499,034.16 8,192,653.21
Disposal - (97,1563.13) (151,405.00) - = = = - (248,558.13)
Transfer in (out) - (107,347.81) (570,837.87) (9,870.00) (1,180,746.90) - - - (1,868,802.58)
As at September 30, 2011 18,326,229.24 4,021,819.93 2,958,327.90 301,612.32 4,302,528.74 140,475.80 290,000.00 6,499,034.16 36,835,028.09
Accumulated depreciation
As at October 1, 2009 428,520.24 1,504,373.85 1,156,218.02 35,612.29 1,927,873.41 29,640.08 - - 5,082,237.89
Depreciation for the year 1,085,799.92 468,497.33 388,027.81 34,406.14 1,072,610.02 6,828.03 - - 3,056,169.25
Disposal = = - = (20,134.58) - - - (20,134.58)
Transfer in (out) (169,544.63) (874,477.87) (127,585.59) (34,579.01) (107,711.20) - - - (813,898.30)
As at September 30, 2010 and October 1, 2010 1,344,775.53 1,598,393.31 1,416,660.24 35,439.42 2,872,637.65 36,468.11 - - 7,304,374.26
Depreciation for the year 1,832,622.94 406,758.15 314,907.09 33,050.45 1,238,652.28 7,458.47 6,038.35 - 3,839,487.73
Disposall - (65,659.70) (71,633.10) = - - - - (137,292.80)
Transfer in (out) - (25,293.78) (238,240.30) = (1,143,527.61) = = o (1,407,061.69)
As at September 30, 2011 3,177,398.47 1,914,197.98 1,421,693.93 68,489.87 2,967,762.32 43,926.58 6,038.35 - 9,5699,507.50
Net book value
As at September 30, 2010 16,981,453.71 2,441,715.82 1,842,682.53 126,075.89 2,046,266.49 17,166.89 - - 23,455,361.33
As at September 30, 2011 15,148,830.77 2,107,621.95 1,5631,633.97 233,122.45 1,334,766.42 96,549.22 283,961.65 6,499,034.16 27,235,520.59

As at September 30, 2011, TCEB has transferred some idle equipment in total cost Baht 1,868,802.58, which net
book value Baht 461,740.89 from equipment and presented under other current assets in Baht 452,540.22 as stated in
note 9 and presented under other non - current assets (assets held for sale) in Baht 9,200.67.

As at September 30, 2011 and 2010, TCEB has equipment stated at cost of Baht 4,620,162.68 and Baht

3,784,077.02, respectively, which were fully depreciated but still in use for operation. In 2010, TCEB transferred some
eqgipment at net cost to Royal Initiative Discovery Foundation as stated in note 27.
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11. INTANGIBLE ASSETS

Intangible assets as at September 30, 2011 and 2010 as follows:

As at October 1, 2009
Increase

Transfer in (out)

As at September 30, 2010
Increase

Transfer in (out)

As at September 30, 2011

Amortization

As at October 1, 2009
Amortization for the year
As at September 30, 2010
Amortization for the year
As at September 30, 2011

Net book value

As at September 30, 2010
As at September 30, 2011

Remaining term of amortization

Unit : Baht
Websites TECB Computer Computer Total

brand logo programs programs

under

development
7,001,778.565 1,712,000.00 4,519,025.74 3,243,283.42 16,476,087.71
2,5659,226.00 - 64,200.00 841,337.64 3,464,763.64
217,210.00 - 2,457,323.36 (2,674,533.36) -
9,778,214.55  1,712,000.00 7,040,549.10  1,410,087.70 19,940,851.35
2,834,269.33 - 456,890.00 5,631,47414 8,922,633.47
700,000.00 - - (1,120,000.00)  (420,000.00)
13,312,483.88  1,712,000.00  7,497,439.10 5,921,561.84 28,443,484.82
1,725,863.85 293,992.33 1,679,550.56 - 3,699,406.74
2,781,665.68 171,200.00  1,155,213.76 - 4,108,079.44
4,507,529.53 465,192.33 2,834,764.32 - 7,807,486.18
1,867,490.24 171,200.00 1,454,773.06 - 3,498,463.30
6,375,019.77 636,392.33  4,289,537.38 - 11,300,949.48
5,270,685.02 1,246,807.67 4,205,784.78 1,410,087.70 12,133,365.17
6,937,46411  1,075,607.67 3,207,901.72 5,921,561.84 17,142,535.34

2-4 years 6-7 years 2-4 years

Y AR

(Mr. Akapol Sorasuchart)

President of Thailand Convention & Exhibition Bureau (Public Organization)
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7,001,788.55 1,712,000.00 4,519,025.74 3,243,283.42 16,476,097.71
2,559,226.00 - 64,200.00 841,337.64 3,464,763.64
217,210.00 - 2,457,323.36 (2,674,533.36) -
9,778,224.55 1,712,000.00 7,040,549.10 1,410,087.70 19,940,861.35
2,834,269.33 - 456,890.00 5,631,474.14 8,922,633.47
700,000.00 - - (1,120,000.00)  (420,000.00)
13,312,493.88 1,712,000.00 7,497,439.10 5,921,561.84 28,443,494.82
1,725,863.85 293,992.33 1,679,550.56 - 3,699,406.74
2,781,665.68 171,200.00 1,155,213.76 - 4,108,079.44
4,507,529.53 465,192.33  2,834,764.32 - 7,807,486.18
1,867,490.24 171,200.00 1,454,773.06 - 3,493,463.30
6,375,019.77 636,392.33 4,289,537.38 - 11,300,949.48

5,270,695.02  1,246,807.67
6,937,474.11  1,075,607.67
2-49 6-7 U
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12. DEPOSIT PAID
Deposit paid as at September 30, 2011 and 2010 as follows:

Office rental deposits
Others
Total deposit paid

13. ACCRUED EXPENSES

Accrued expenses as at September 30, 2011 and 2010 as follows:

Grants payable
Accrued remuneration and supplies expenses
Accrued exhibition organizing expenses
Accrued overseas marketing representative expenses
Balance of budget due to be transferred to

Royal Initiative Discovery Foundation
Other accrued expenses

Total accrued expenses

Unit : Baht

2011 2010
6,515,552.54 6,361,000.49
97,605.00 96,125.00
6,613,157.54 6,457,125.49
Unit : Baht

2011 2010
18,060,265.70 32,266,640.98
3,746,424.66 2,563,626.13
98,925,910.65 115,034,197.83
2,992,429.75 2,042,122.61
1,331,268.25 13,378,023.80
8,429,700.25 3,970,831.82

133,485,999.26

169,255,443.17

As at September 30, 2011 and 2010, TCEB had accrued exhibition organizing expenses of Baht 6,984,000.00

which were under the lawsuit process as stated in note 26.

14. DEPOSIT RECEIVED

Deposit received as at September 30, 2011 and 2010 represented proceeds of registration fee received from

private entrepreneurs who intended to participate in exhibitions for sale promotions and marketing public relations. They

will be returned when the activities are complete.

15. OTHER CURRENT LIABILITIES

Other current liabilities as at September 30, 2011 and 2010 as follows:

Withholding tax payable — Salaries
Withholding tax payable — Others
Total other current liabilities

Y AR

(Mr. Akapol Sorasuchart)

President of Thailand Convention & Exhibition Bureau (Public Organization)

Unit : Baht

2011 2010
640,590.47 477,087.00
331,312.58 425,915.42
971,903.05 903,002.42
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16. GUARANTEE PAYABLE

Guarantee payable as at September 30, 2011 and 2010 as follows:

Guarantee for contracts
Guarantee for bids
Retention

Total guarantee payable

17. GOVERNMENT BUDGET APPROPRIATIONS

Government budget appropriations as at September 30, 2011 and 2010 as follows:

TCEB Budget
Appropriations under Thai Khem Kaeng B.E. 2555
Rehabilitation and healing plan for MICE industry Project-
Central budget for urgent case Budget year B.E. 2553
Total Government budget appropriations

Unit : Baht

2011 2010
4,948,441.95 4,732,397.96
1,125,000.00 -
1,197,676.68 21,534.10
7,271,118.63 4,753,932.06
Unit : Baht

2011 2010
746,305,400.00 549,799,300.00

185,000,000.00

39,800,000.00

746,305,400.00

774,599,300.00

In budget year 2010, TCEB received government budget appropriated under Thai Khem Kaeng B.E. 2555. As at

September 30, 2011, TCEB withdrew in accumulated amount of Baht 175.10 million, with the remaining amount of Baht

9.90 million which TCEB has plan for expense in full amount.

18. INCOME FROM REGISTRATION FOR EXHIBITION PARTICIPATION

Income from registration for exhibition participation represented registration fee collected from Thai private

entrepreneurs operating in the MICE industry for the participation in organizing activities with TCEB for the purposes of

sale promotions and business negotiations between Thai entrepreneurs and prospective customers at various

exhibitions for Trades and Road Shows.

Y AR

(Mr. Akapol Sorasuchart)

President of Thailand Convention & Exhibition Bureau (Public Organization)
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19. PERSONNEL EXPENSES
Personnel expenses as at September 30, 2011 and 2010 as follows:

Salaries
Annual reward
Provident fund contribution expenses
Employees welfares expenses
Consultation remuneration

Total personnel expenses

20. ADMINISTRATIVE EXPENSES

Administrative expenses as at September 30, 2011 and 2010 as follows:

Training expenses
Travelling expenses
Rental expenses
Utility expenses
Meeting allowance expenses
Remuneration to external parties
Other service fees
Other expenses
Total administrative expenses

21. MARKETING PROMOTION EXPENSES

2011
72,373,946.55
4,854,700.40
3,138,603.26
2,959,063.02
2,467,749.66

Unit : Baht
2010
66,287,111.82
3,5631,979.00
2,922,975.16
3,419,865.29
3,072,500.00

85,793,962.89

79,234,431.27

Marketing promotion expenses as at September 30, 2011 and 2010 as follows:

Marketing supplies
Public relation expenses
Advertising expenses
Booth expenses
Rental area and equipment
Marketing Research expenses
Sales promotion expenses
Total marketing promotion expenses

Y AR

(Mr. Akapol Sorasuchart)

President of Thailand Convention & Exhibition Bureau (Public Organization)

Unit : Baht

2011 2010
4,958,753.45 6,170,752.92
98,439,684.14 80,343,212.47
15,505,773.15 9,391,444.65
3,404,758.83 3,5638,544.23
4,543,000.00 4,243,750.00
30,570,083.95 31,482,199.67
5,505,656.32 5,706,044.07
10,359,678.69 7,234,329.71
173,282,388.53 148,110,277.72
Unit : Baht

2011 2010

10,034,568.29
63,369,986.75
96,315,118.85
17,127,318.69
24,438,705.03
35,278,194.65
141,132,633.08

10,009,239.90
58,234,730.64
73,725,374.23
16,547,390.61
27,064,272.98
14,692,879.23
88,135,641.70

387,696,525.34

288,409,529.29
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22. GRANTS
Grants as at September 30, 2011 and 2010 as follows:

Grants — Non-profit private organizations
Grants — Overseas private organizations
Grants — Thai private organizations
Grants — Government bureaus

2011
35,127,973.53
37,449,369.60
60,599,661.80

Unit : Baht
2010
40,697,632.48
37,902,451.46
52,700,536.79

Total grants

23. DEPRECIATION AND AMORTIZATION

Depreciation and amortization as at September 30, 2011 and 2010 as foll

Depreciation
Amortization

Total depreciation and amortization

24. NON OPERATIONAL REVENUES (EXPENSES)

Non operational expenses as at September 30, 2011 and 2010 as follows:

Loss on foreign exchange translation
Loss from disposal of fixed assets
Bad debt expenses

Total non operational expenses

4,099,340.00 3,776,730.00

137,276,344.93 135,077,350.73
ows:

Unit : Baht

2011 2010

3,839,487.73 3,056,169.25

3,498,463.30 4,108,079.44

7,332,951.03 7,164,248.69

Unit : Baht

2011 2010

838,293.16 256,670.31

95,327.30 -

- 50,084.00

9383,620.46 306,754.31
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(Mr. Akapol Sorasuchart)

President of Thailand Convention & Exhibition Bureau (Public Organization)
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25. OBLIGATIONS
At September 30, 2011 and 2010, TCEB had obligations as follows:

A.

There was an obligation as a result of the lease agreement and service agreement for office at 26t Floor,
Siam Tower. The lease agreement is in effect from April 1, 2010 until March 31, 2013 and renewable under
the terms and conditions as described in the agreement. The total amount of lease agreement is Baht 14.13
million and Baht 23.43 million, respectively.

. There was an obligation as a result of the lease agreement and service agreements for office at 12th B Floor,

Unit A2, B1 and B2, Siam Tower. The lease agreement is in effect from December 1, 2010 until and
renewable under the terms and conditions as described in the agreement. The total amount of lease
agreement is Baht 10.99 million and Baht 17.33 million, respectively.

. There were obligations as a result of the hire of work for 15 agreements under budget of Thai Khem Kaeng

Project in total amount of Baht 115.05 million. As at September 30, 2010, the total amount of hire of work
obligation was Baht 57.04 million.

. There were obligations as a result of the 34 hire of work agreements in the budget year 2011 at the total

amount of Baht 172.39 million. There were obligations as a result of the 12 hire of work agreements in the
budget of year 2010. The total amount of these agreement denominated in Thai Baht of Baht 24.92 million,
in foreign currencies of USD 322,082 and SGD 47,500.

. There was an obligation as a result of signing a joint contract on January 12, 2007 with the Rotary

International and the host committees to support the hosting of the 2012 Rotary International of Baht 270
million. TCEB is obligated for total amount of Baht 257.15 million and Baht 270 million, respectively.

26. LAWSUITS
There were four lawsuits being filed against TCEB to claim for compensations of contractual damages for the

total amount of Baht 53.12 million (related to note 28). At present, the lawsuits are under the consideration of the Central

Administrative Court. The ultimate outcome cannot be determined and TCEB has not provided the provision for liabilities

in the financial statements.
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(Mr. Akapol Sorasuchart)
President of Thailand Convention & Exhibition Bureau (Public Organization)
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27. TRANSFERRING REMAINING BUDGET TO THE ROYAL INITIATIVE DISCOVERY FOUNDATION

On November 24, 2009, the Cabinet approved the Office of the Permanent Secretary to establish the Royal
Initiative Discovery Foundation and Royal Initiative Discovery Institute. TCEB transferred all duties and obligations,
balance of assets, and budget of the Royal Initiative Discovery Project to the Royal Initiative Discovery Foundation on
the date which the Royal Initiative Discovery Foundation was legally established (January 20, 2010). The committee of
the Royal Initiative Discovery Foundation has appointed working group to transfer and examine TCEB’s assets which
were transferred to the Royal Initiative Discover Foundation. TCEB has summarized details of assets and obligations of
the Royal Initiative Discovery Project as at January 20, 2010.

According to TCEB Board of Directors Meeting No. 5/2010 held on April 28, 2010, the meeting passed the
resolution to transfer all assets and remaining budget of the Royal Initiative Discovery Project to the Royal Initiative
Discovery Foundation. The transfer was made on April 30, 2010 as the following details:

Unit : Baht
A. Deposit at bank (After expense during January 21, 2010-April 30, 2010) 327,599,095.56
B. Fixed assets - net 2,320,773.42
C. Obligation under contracts and purchase orders 5,027,790.03
D. Approved transactions which are on process 6,279,289.61

Including the operation plan and budget of the year 2010, important document, financial documents and contracts
since October 1, 2009 to January 20, 2010, copyrights and intellectual rights under obligation and other details.

Transferring of remaining budget and assets - net transferred to the Royal Initiative Discovery Foundation
consisted of:

Unit : Baht
Accumulated excess revenues over expense brought forward 320,633,197.61
Less Assets - net (57,182,469.39)
Remaining accumulated budget 263,450,728.22
Add Budget of year 2010 200,000,000.00
Total budget of the Royal Initiative Discovery Foundation 463,450,728.22
Less Assets - net and expenses transferred during the period (155,047,248.54)
Add Other payable - the Royal Initiative Discovery Foundation 19,195,615.88 (135,851,632.66)
Remaining accumulated budget paid to the Royal Initiative Discovery Foundation (327,599,095.56)

However, TCEB made adjustment to assets - net and expenses incurred after April 30, 2010, by reducing other
payable - the Royal Initiative Discovery Foundation which had the balance as at September 30, 2010 in the amount of
Baht 13.38 million as stated in note 13.
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(Mr. Akapol Sorasuchart)
President of Thailand Convention & Exhibition Bureau (Public Organization)
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28. ADDITION INFORMATION 28. fayaduq
TCEB's certain expense items incurred in budget year 2007 of Baht 18.26 million presented under administrative Tudsuusyanm w.e. 2550 d1dnaue danldaediuau 18.26 anuum wansnielaanldanemiiuau %ﬂiwamu‘uadﬁaau
expenses were stated in the former auditor’s report as at July 12, 2010 that he was unable to conduct his audit to obtain fayFatuasiul 12 nsngrau 2553 Idseyiilianunsonsaseulilfindmdnguiifomedy dagtuenamdngiusindney
sufficient supporting evidence for these expenses. At present, the related supporting documents are at the Office of ddnanueugnssunsUesiunasUsuuiun1sasauraa Faussuil 4 funay 2550 muvddethduail #3.00269 (10)
the Commission of Counter-Corruption since December 4, 2007 according to the letter Tor Ror. 00269 (10) 5/3613. 5/3613 ﬁgaﬁl,aﬂmiﬂizﬂauﬁﬂ%'ahUﬁqﬂdnsﬁ'wqﬁuwd'zwﬁ&n%’aﬁuﬁmgwwaﬁuﬁgﬂﬂaa’%"aqmwmEJLmUszﬂauwmsﬁu
However, some of these stated supporting document are related to some agreements which were sued as stated in 48 26
note 26.
29. n153aUszANIIwnNT5tus
29. RECLASSIFICATION suLanIguEn1siu o Juil 30 fusneu 2553 ldfinsdauszsianmenislnl wileliasnadastunisuanisienislusunisiu
The financial statements as at September 30, 2010 were reclassified to be comply with the financial statement as éﬂ%%uﬂguqmi’uﬁ 30 fugneu 2554 Feil

at September 30, 2011 n133nUIZLAN

Reclassification 378019 U (U ) FUNITLAY ERRUEINEY
Amount (Baht) Previously reported Reclassification RuehnUsgdnussan 3 heu 343,556,649.66 ﬁuamusxszgu Hugauazs1en1siiguyintuan
Fixed deposit - 3 months 343,556,649.66  Short-term investment Cash and cash equivalents dadsirofgTusaldilugutu 477,087.00 ndsdrefifsusilivlutucu wilAunyudeudy
Outstanding cheque payable 477,087.00 Outstanding cheque payable Other current liabilities Wmidamswdau 71,641.01 wﬁﬁumuﬁau?ﬁu AltaneA19918
Asset payable 71,641.01 Other current liabilities Other accrued expenses AmauLnuiivsnwm 4,960,420.31 ATeAuYAINS Al lun1saiuauy
Consultation remuneration 4,960,420.31 Personnel expenses Administrative expenses A INedLaSunIsRaIn 288,409,529.29 AgIelun1sAiuau A INedLASUNISRAIR

Marketing promotion expenses 288,409,529.29 Administrative expenses Marketing promotion expenses
30. N150YNAUNITIRY

30. APPROVAL FOR THE FINANCIAL STATEMENTS sunmsuilldsunseysiFliensunisiulnedsruienisvesdinaus ietufl 28 fiunew 2555

These financial statements was approved to be issued by the Board of Directors of TCEB on March 28, 2012.
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(Mr. Akapol Sorasuchart) (WBBTIANA HIHUIR)
President of Thailand Convention & Exhibition Bureau (Public Organization) HEUI8n15 ddnaudeasunsdayseyuuasingsanig (esAn1sumig)
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