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MESSAGE FROM THE CHAIRMAN

a1so1nuUs:s1Uu aauu.

Thailand is famous worldwide for its world-class tourist
attractions, professional and dedicated services, and
best of all, the unique hospitality and welcoming smiles
of Thai people. All these have captivated the hearts of
visitors all over the world. This is also part of the reason
why the country’s Meetings & Incentives, Conventions,
and Exhibitions or MICE industry has been enjoying a
fast and steady growth.

Over recent years, Thailand MICE industry has produced
an impressive growth rate of over 20-30% annually.
The number of MICE foreign business arrivals has
increased from 555,294 in 2005 to 677,500 in 2006, a
notable 22% rise, while the total industry income has
risen from around 38 billion baht in 2005 to around
46.747 billion baht in 2006, or a 23% increase. This
remarkable growth is also expected to continue in
years to come.

Thailand Convention and Exhibition Bureau (TCEB)

is a public organization, dedicated to the promotion
of Thailand’s potential in staging effective corporate
meetings, memorable incentive events, world-class
conventions, and high-standard exhibitions. The bureau
is responsible for providing appropriate trainings

for MICE professionals in Thailand. The bureau’s
establishment also reflects Thailand’s growing stature
as a leading MICE destination. Other key roles of TCEB
include the drawing of foreign trade and investment
to Thailand, as well as, the promotion of Thai culture
in overseas markets.
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From TCEB’s vision, the direction set by the board of
directors, the leadership of the management team,
and the dedication of the staff, the organization is
determined to establish Thailand as a preferred choice
for international MICE destination in the region.
Throughout 2006, TCEB worked in close relations with
many public and private organizations and succeeded
in securing bids for Thailand to stage significant
international events. Such events include the 19t
World Congress of Neurology (WCN) in 2009, which is
expected to attract 7000 international participants,
and the Zonta International Convention in 2009,
which is anticipated to draw 2,500 participants from
around the world.

TCEB will continue to maintain its progressive marketing
activities, in order to take Thailand MICE industry to
new heights of success and to remain highly competitive
especially with competitors in ASEAN. TCEB will also
coordinate with relevant public and private sectors

to appropriately affect the rule and reqgulation for
MICE entrepreneurs in the country, as well as, to serve
as dependable Thai MICE information center for
interested parties.

We aim to achieve successes for Thailand’s MICE industry
and we will go to great lengths to ensure that each
and every MICE event in Thailand meets the goal and
objective set by the meeting planners. Our ultimate
aim is, essentially, to steer Thailand to become a world
class MICE destination and to advance Thailand’s MICE
industry in a sustainable way.
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HISTORY OF TCEB

Us:ddna:w.s.u.0o0du aadu.

History and Legislation of TCEB Us:danowwiduvuiuavaufAnsauAns

The Thailand Convention & Exhibition Bureau (TCEB) d1NUANFTNNITINYTEYNLAZANTIANTS (BIANTS
is a public organization founded under the Royal NMTU) 1o aavu. lesUNISIRAIMINNTZINTNO BN
Decree of the Convention and Exhibition Bureau W.A. 2545

(Public Organization) B.E. 2545.

Purposes JnauUs:auA

* To promote and support a process to organize o ieduaTuuazaluauun1TNITUTEN N19YBaNen
conventions, incentive tourism, trade fairs and LT UT19YANISIARAAIRUANLATINTTANITUIBIT R
international exhibitions in Thailand in order wdnludsznalnaiiainsglidrgussinea

to earn revenue for the country.
© AnzdIuuesladufiioiun 18 Auian w.a. 2546

* The Cabinet resolved on March 18,2003 to approve mg',ﬁmﬁﬁmi‘[auéﬂmwﬁﬁﬁ fan1s niwdau and
a transfer of authority, operation, assets, rights, wf‘fﬁuua:ﬁuwﬂizmmmaanaﬂmﬁﬂizﬂgwmmmﬁ
liability and budget of the Division of Conventions nmsveafisauistssnalneluifiues aauu.
and Exhibitions under the Tourism Authority of
Thailand to TCEB. « mavesiiuislsznalne laielousruianing

flan1s n3ndau anduazsudszanaliun aaUu.

* The Tourism Authority of Thailand completed the l@5assusaauadluAoulNEeY W.A. 2547

transfer to TCEB in April, 2004.
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MANAGEMENT TEAM

wushIs

in

01 | Mr. Peerapong Oeusoonthornwattana
Director General (To 7 August 2006)
UIBNTTNIE 1DBGUNTIBUI

§811498017 (G9TUil 7 F9n1AN 2549)

(=}
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Mr. Kajit Habanananda
Acting Director General (From 7 August 2006)
SPULDNVIN WWUIUUN

SNHINITHOIUILNIT (AIUATUT 7 Fanran 2549)
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Mr. Nipat Dithipen
Deputy Director General
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TOILEIUIENTT

04 | Mrs. Malinee Kitaphanich
Director — Meetings & Incentives
UNINIRT Anzwidlas
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05 | Mrs. Suprabha Moleeratanond
Director - Conventions
quﬂizﬂﬂ Iﬂﬁﬁﬂquuﬁ

HE1UI8NTHI8N1TTALTEHUIUITIA

06 | Mr. Vithaya Sintharapantorn
Director — Exhibitions
UILINYT FUNTINTTUNS

HE1U8M TR AUAAIFUAIUIUI DA

07 | Mr. Chirut Isarangkun Na Ayuthaya
Director — Public & Private Coordination
mfﬁgmﬁ BM519NT U BETEN

HE18N15R 85§V T AT NN US
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ORGANIZATION CHART

InsvasivuavavrFins aauu.

TCEB BOARD

Sub-Committee
Administration

Sub Committee
Internal Audit

Sub-Committee
Nomination,
Good Governance,
Remuneration

MICE Capability

m

MICE Information
Center

Director

Staff

MICE Domestic

MI Director

St. Ml Mgr

Sr.C Mgr

St. E Mgr

MarComm
Director
St. MarComm Mgr
MI Mgr C Mgr

E Mgr MarComm Mgr
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OVERSEAS REPRESENTATIVES 2006

winuds:0MndniAcinuuds:inAa aadu.

oﬁg Kong and North Asia

P

U %a?ore and ASEAN
N Wi
' ~ \"’

14 | Thailand Convention and Exhibition Bureau (TCEB)



USA and Canada

Mr. Michel Couturier

Marketing Challenges International
10 East, 215t Street, Suite 600

New York, NY 10010 USA

Tel: +1212 529 8484

Fax: +1212 460 8287

E-mail: mc@mcintl.com

Europe

Mr. Martin Kinna

The Convention Partnership Ltd.

65 Barnsbury Street, London, NT1EJ UK

Tel: +44 20 7700 7877

Fax: +44 20 7700 7100

E-mail: mkinna@conventionpartnership.com

Mr. Wolfgang Schellkes

c/o Fair Relations BMBH

Am Doemchesweqg 42 50259, Pulheim, Germany
Tel: +49 2234 6019938

Fax: +49 2234 6019939

E-mail: tceb@fair-relations.de

India

Ms. Harleen Malhotra

Thailand Convention & Exhibition Bureau
D-56, Anand Niketan, New Delhi, 110021 India
Tel: #9111 51704394/396

Fax: +9111 51704395 (D)

E-mail: tceb-india@touchtelindia.net

Ms. Sangeeta Mishra

Connexons Tourism Services

306, Abhishek Building, New Link Road,

Andheri (West), Mumbai — 400053 India

Tel:: +9122 26731108, 26731197, 26732763
Fax:+9122 26731197

Email : sangeeta.tceb-india@airtelbroadband.in

Hong Kong and North Asia

Mr. Paul Woodward

Business Strategies Group

1101, Wilson House, 19, Wyndham Street,
Central, Hong Kong, China

Tel: +852 2525 6163

Fax: +852 2525 6171

E-mail: paul@bsgasia.com

Singapore and ASEAN

Mr. G.E Mead

Incentive Dynamics Co., Ltd

3 Hullet Road, #02-07, Singapore
Tel/Fax: +65 6238 1800

E-mail: coke@incentive-dynamics.com
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VISION AND MISSION

JdunAUla:wuusADuay aauu.

Vision 3aunnu

To establish Thailand as a world-class hub in Southeast  iWeasdszimalnaliidugudnarinisdszan dnssanis

Asia for corporate meetings, exhibitions and as an waznisvisaneuweidussiaszavlan luginiaieds
incentive destination by 2008. pziueanidedls nialudl 2551

Definition of MICE A101A0A2IUBL MICE*

M: Corporate Meeting M: msUszgNUTENIINTIRA

I: Corporate Incentive I nslisielaunwinouuiEndiuzfinienisan

C: Convention/Conference (Association Meeting) lUsunsuvaanen

E: Exhibition C: MIUTEYNVRIANIANUAZUUIBINUNATT

MICE = Business Tourism E: NISUEASAUAILATHNITANISUIUITIA

MICE* (Iue) = 99N T vinaLnen

MICE’s Crucial Role in National

Development ADINENAEYUBVgnainnssy MICE
Tunl1swevulUds:inA

e To be an industry that maximizes existing

3 5 3 = 9 2 o Aa 1= a 2
resources to attract foreign currencies into O L‘Uuqmamﬂi‘sumi‘nwiwmﬂiwuaQmwum‘mng
Thailand. Uszindlng

* To transfer knowledge and state-of-the-art + dunsiiglouanuiuasinalulaganadisszina
technology. + Junszanazvisuanufulareunazn1AgaaInngsn

* Toreflect the growth in each industrial sector. Tudszina

* To promote, support and stimulate exports * RILATH aﬁfuaguua‘;nszﬁum'm'aaaﬂmaﬁmwﬁwum
for SMEs. NaNILaZIUINEBN (SME)

q q q 3 q 3 > > > ' ' ) v a A o

* To generate indirect income for local industries in o a5195181lan19daNANe (NsviRafien TulAs AWn

different areas, including tourism, entertainment, JuBAUAII0INIEAN ay) Diungaamnssuviadiu

hotels/resorts, and shopping/souvenirs.
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KEY ELEMENTS WITHIN THE MICE INDUSTRY

auAUs:nauUavagnatnnssy MICE

Government Sectors/Support

- TCEB
M I - TAT, BOI, DEP, DIP, MFA
- TG, AOT

Meetings and Incentives - Related Government Organizations

Private Sectors

- TCT, TICA, TEA, THA

+ Local Professional Associations
+ Local Industry Associations

+ Multinational Companies

MICE Operators

+ Hotels/Venues

+ DMC, EMC
Conventions - PCO,PEO

Global Associations of MICE Industry
- ICCA, UFI, IAEM, UIA, Etc.

Local & International Education Institutes
« |APCO, MPI, CEM, IAEM
Exhibitions - Local Universities

20 | Thailand Convention and Exhibition Bureau (TCEB)



Mission

To be an integrated co-ordination centre for

public and private sectors, both local and
international, involved in the MICE industry for
conventions, corporate meetings, incentive tourism
and exhibitions.

To promote Thailand’s image not only as a Tourism
Hub but also as a Regional Business Hub to attract
world-class international conventions, trade shows
and exhibitions into the country. Also, to boost local
arts and culture and public awareness of natural
and environmental conservation.

To upgrade, standardize and endorse service quality
in the MICE industry to meet required international
standards; to give Thailand a competitive edge over
its rival countries in Southeast Asia.

To ensure stimulating co-ordination within related
governmental organizations, which will enable
smoother government bureaucracy, and improve
rules and regulations for business operations in the
MICE industry.

To develop the database to be an IT centre for
disseminating updated news and information
on the MICE industry for conventions, meetings,
incentives and exhibitions.

To formulate direction and create a pro-active
marketing policy for the MICE industry.

wusnD

o (ugudUszarunuiuuysannisiiunniasguazain

wnruninslunazslssinaniieidosiugaarngsu
nsusrgunisviennewedusela nsInauanIdua
LasHNgsANIS

duasunmwansaivesdsuinalng lidugudnaranig
gsnalusraugiinialedensineanidedld (Regional
Business Hub) Lﬁ'aﬁa@ﬂiﬁﬁmiﬁmmﬂizqm INULAAI
Aumuaziinssanisszauainasuialvglulszinalne
wonileannisidugudnarsnisviesiiien (Tourism
Hub) w%auﬁgmﬂfuaguua:meméﬁaﬂiwuﬁiiu“lm
wazanuilunseydnyasuindenuacning1nssssuma

BNTZAU NMPUANINTIIN UAzTUT0IAMNINNITIA
u3nslugaainnssunstszgu nsviesieaive iy
51978 n1sdauansduainasiinssanisansdsemalnald
lanasguainanaziniisuguatiugiinaedsasiu
oaniagsld

o

anauliiianisdszauinuseninimiigiuniady

o =

INETaINaIEANEEAINATUN YT aULAE

wa 1

aUuAA199 20anesITnIsiiungdsznaunis

Re S) >

wausruugudeya wandugudnatsdeyatnigis
dmiugaaivnssunistszgn maviesneneiiu
31978 NTIAuARIRUAILATINTTANISTIUYTTWalne

ﬁmuﬂﬁﬂmaLLa:uTﬂmilmimmm%a‘gném%’ummmmi

dszgunisvieanenieduseia nsdnuansfudiuay
ANSIANIS
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On general, 2006 is a turbulence year for Thailand in
term of political and economic. The political turmoil
continues from 2005 has dampened the economic
growth in the area of consumer confidence, domestic
consumption, export, and tourism. Public spending
has not increased in an expected rate due to uncertainty
atmospheres while the number of foreign tourist
arrival is short of target due to negative image of
the nation in the view of international community.
The climax of political crisis erupts on the evening of
19 September 2006, when the military coup affected
the change in the government.

Despite such political and economical uncertainty,
Thailand MICE industry continues to grow. MICE
business foreign arrival figure for 2006 is 722,059, which
is a 30% increase from last year in which the figure
was 555,294. Moreover, such MICE business foreign
arrival has generated 49.8 billion baths in revenue for
the country, which is an astonishing 28.7% increase
from last year figure which was 38.7 billion baths.

In term of meeting & incentive, Thailand ranked 3
behind Hong Kong and China as the most attractive
place according to CEl Asia Pacific 2007 Annual
Industry Survey. Thailand probably lacks behind
cities like Hong Kong and Singapore in term of
infrastructure and information technology, however,
Thai characteristics such as culture, service mind,
and friendly people have won many hearts. Moreover,
great tourist destinations such as Chiang Mai, Chiang
Rai, Pattaya, Hua Hin, Phuket, and Samui Island have
made Thailand as an attractive place for meeting &
incentive because foreign business executives can
hold a meeting in Bangkok for one day, and enjoy the
rest of their time in Thailand at beautiful beaches in
Hua Hin or Samui Island.

Tnennsanudat 2549 Wuiiivsznalnadulydreais
furnunsdiunisidesuasiasegia aorunisniniadlasd
@ﬂjﬂ'uméﬁmﬁ‘ﬂ 2548 dsmalinisiaulanaiasegiateanea
"lﬂﬁ%ﬂuﬁmmﬂw%aﬁmm;ju'%Inﬂ 8m31n15u5tnaly
Uszina n1sdsennuaznisviatiies daunisldansans
asrsaztuildlafiuduludnsfaalisuiunaduilos
wanusseniawiialduiueu lusnsfisiuiwinies
Werasmdfsnindmunedlesain nmwansoinldfves
Uszinaluangauszoraulan wazualinisiinsnunig
ﬁgﬂlﬁaﬂiuﬁmﬁﬁ’uﬁ 19 Auensu 2549 Lﬁmﬁmmiﬂﬁgﬁ
mi'ﬂﬂmaﬁuwﬁwm%amaﬁﬁauﬁmaluﬂ

ag19lsnA gaarinssn MICE veslneidiainisaifivle
TaaunszuanIuABEIUNIAULATEg NALaz N5 Es e
9E199A91H FILATTIIANITI AT AN IS5z e lne du
Aeilesiugsia MICE Tull 2549 windy 722,059 Au
%agﬂniwﬂdauﬁ' 555,294 Au ot 30% feluniniunae
pgmLﬁaunéuﬁﬁaﬂ'aiﬁLﬁmwiﬁudﬂa:mﬂwaﬁa 4.98
Mﬁuﬁwumw‘?j‘agﬁumn 38.7 wiluduumvesdneumin
agnsrrdsevivlans 28.7%

Tua'aumaami%}ﬁitzﬂgmLLa:LLa:maviaal,ﬁmt,ﬁmﬁuﬂﬁa
(Meetings/Incentives: MI) Tusunalnelasunis
ﬂau%’ulﬁlﬂum:mmﬁﬁmuiaﬁqmiuﬁuﬁuﬁ 3 AUNAY
FINIUAZAUINNITAITIgAAMNTINY T D09 CEI
Asia Pacific 2007 Vqlgﬂf:l,l,ﬁ’j’]‘ﬂixmPI1VI£J’WG1’1NM5@‘1J‘J:LVI?I
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One of the most remarkable achievements for
meeting & incentive sector is Phuket, which is voted
as the best resort in Asia for overall MICE experiences,
ahead of Bali, Indonesia and Gold Coast, Australia.
This is a great turnaround for the city which suffered
heavy devastation from the tsunami in 2004.

On convention side, Thailand has achieved a considerable
success. According to ICCA report, 72 international

conventions are held in Thailand in 2006. The country
6t 8™ in world. Furthermore,
Oth

in Asia and 2
8th

ranked

Thailand also ranked 8" in Asia and 30" in the world
in term of number of participants at international
conventions. Bangkok has also faired very well compare
to other international cities. There are 51 international
conventions held in Thailand’s capital city. The city
ranked 6" in Asia and 21°tin the world. In term of
sectors, medical science, economic, social science,

and education have lead the way in term of holding
conventions in Thailand. The improvement in
Bangkok transport infrastructure and the existence
of new accommodations have also helped make
Thailand to be the destination in Asia for international

conventions, conferences, and congresses.

On the exhibition front, despite political upheaval in
the past year, Thailand is emerging as the exhibition
giant of South-East Asia and it has charged forward
aggressively with venue expansion in the past five
years. As a result, Bangkok is increasingly overtaking
Singapore as the preferred destination in ASEAN for
organizing exhibitions, and many regional and
international organizers have already relocated their
shows to Thailand due to some very indisputable
factors - the robust market size; world class exhibition
facilities & infrastructures; geographic location in the
heart of ASEAN and gateway to Indochina; TCEB’s
support; a cluster of professional contractors and
freight forwarders; not to mention the delights of
world renowned leisure tourism, pre and post event.
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With full operation commencing at ‘Royal Paragon
Hall’ & ‘Centara at Central World’ in the heart of Bangkok
in 2007, the competition is expected to intensify, while
adding more alternatives to an already diverse choice
of exhibition venues for different types of shows.
Thailand now has a total of 6 world class exhibition
venues, which are QSNCC, IMPACT, BITEC, Royal
Paragon Hall, Centara, and PEACH, all of them combine
offer a gross space of more than 250,000 m?, the
largest in ASEAN. A total number of approximately 50
tradeshows are scheduled to be staged in 2007, with
some of the largest in the region setting their foothold
here in Thailand.

Apart from Singapore, Vietnam, whose exhibition
industry is emerging on the back of its strong economics
development, will become a major contender in the
next few years. Thailand now has to move forward
and turn the larger fairs into genuinely regional and
international fairs rather than domestic shows with
an international twist, in order to strengthen its
positioning as ASEAN’s premier exhibition hub.

Only with great seriousness amongst government,
organizers and venue owners to complete this
transition can continual strong growth be expected
in the next few years.

The year 2006 for Thailand MICE Industry can be
described as great success despite political turmoil
and economic instability. With the opening of the
new international airport in Bangkok, Suvarnabhumi
International Airport, in September 2006, the opening
of many new hotels, and the creation of new international
convention and exhibition halls, Thailand MICE industry
is expected to grow more than 10% in 2007, creating
more than 54 billion baths of revenue for the country.

191AATINITUDITUATVIANNTURTITITUHBAUETANT
uanIRuAUaziinssanisTuiuvdludadis Royal Paragon
Hall uaz Centara at Central World Dal#u3nisegisiau

>
=1

dalanarangamwaniuasiul 2550 4 Snvisdadunisinn
ANUAINUAIBTDIADTUNNNANNTUINBYURIFINTUIIY
LAAIANIUTTIANAUBNAIE iz iiUszmalnadaniun

FINTUIANISLAAIRUATLAZINTTANNTIZAULan 6 wite

3
aas

saanu laun gudnisdsrguuan@asng, IMPACT,
BITEC, Royal Paragon Hall, Centara uaz PEACH &9d
Wunsaniutiond1 250,000 as.u. Fsdelailvgngalu
nAnMAEEY druTuInIuessnazanIululsting
Tnelud 2550 MuameiignAsaualUszuins 50 914
= =2 Al ra A a v
Faurnudununlngngaluginiasnedie

uanmnﬁmiﬂ‘fuﬁaﬁﬂmmu%aﬁqmamnﬁumﬁmm
LansAUALAzinsANSRMARALIAA LN TR RUINIG
iswgRngaiuduaznateiiuguisddnludnlaufiidn
win Uszinalnesududesnnseludremtinasweiany
ﬂnizﬁmmmmﬂiuty'ﬁﬁagjlﬁﬁumuizﬁugﬁmﬂLm:izﬁu
wrd Wlsunuiasidunusesulsyinaniinauesns
anaduduaed veditioiiunistiaasuaiiannanwal
299U52NA 1u§m:@u€mmamﬁmﬂa:qm%uﬁwLm'aml,?nau
Wnasy finounansuaziinvssanuiidaauazdosld
AMNWEEINDE1995 999U N Uszinalneazudaldminnig
duleetaseifioardsulugnainnsauillugagn
LT anein

IABnIIINLED gaamnssy MICE vesinalul 2549 1
U3zaumud1ieE19ANNLTIZIAMNTUIEN1INIT LB
wazanulliuamiaasegiafadufionu uazdaoi
AINAYU Q’JiimgﬁﬁLﬂmTﬁu?mﬂmiﬁﬂgamwumuﬂi
Tuiouiuenau 2549 Tssusudurihidalundnaroums
ARDAIUADIUNTANITAUUUILAZITULAAIFUATE A
WIITIRUAY gaaninssn MICE 2adlnefuiazifivle

7191 10% Tt 2550 wazasreselaliiudszinalani

5.4 wiluduun

26 | Thailand Convention and Exhibition Bureau (TCEB)






TCEB PERFORMANCE IN 2006
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Performance in ‘Meetings/Incentives’

Industry: MI

In 2006, TCEB contributed to generating as many as
82,011 Meetings/Incentives (M) visitors for Thailand,
or around 3,281 million baht worth of income. These
M1 visitors can be divided into the following
categories, based on their regions.

01 | North Asia (China, Hong Kong, Japan, Korea
and Taiwan)
A total of 37,271 Ml visitors came from this region
and generated approximately 1,491 million baht
worth of income for Thailand.

02 | South Asia (India and ASEAN) and Australia
Atotal of 13,992 M| visitors and approximately
560 million baht worth of income were from
this region.

03 | Europe and the U.S.A.
Atotal of 29,798 Ml visitors and approximately
1,192 million baht worth of income were from
this region.

04 | Other markets (South America, Africa and
other countries)
A total of 950 Ml visitors and approximately
38 million baht worth of income were from
this region.

Throughout the year 2006, TCEB also encouraged Thai
MICE entrepreneurs from public and private sectors to
participate in a number of international trade fairs
and road shows. This proved to be highly successful in
promoting Thailand’s potential as a venue for
conventions, incentive tourisms and exhibitions.
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Trade Show
In 2006, TCEB helped 5-25 Thai MICE entrepreneurs to
participate in the following four overseas trade shows.

01 | EIBTM (European Incentive & Business Travel &
Meetings), in November 2006, in Barcelona, Spain

02 | AIME (Asia-Pacific Incentives and Meetings Expo),
in June 2006, in Melbourne, Australia

03 | IMEX, in June 2006, in Frankfurt, Germany
04 | IT&ME (Incentive Travel & Meeting Executives —

The Motivation Show), in September 2006, in
Chicago, the U.S.A.

30 | Thailand Convention and Exhibition Bureau (TCEB)
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Road Show

TCEB spearheaded the organization of MICE road shows
featuring public and private MICE entrepreneurs from
Thailand in eight key markets.

01 | Japan 02 | Taiwan
03 | Hong Kong 04 | Korea

05 | Russia 06 | Singapore
07 | Malaysia 08 | China

TCEB hosted the IT&CMA/CTW 2005 (Incentive Travel
& Conventions, Meetings Asia/Corporate Travel World),
which was a premier MICE and Travel Business
Tradeshow in Asia Pacific. This event took place in
Pattaya and welcomed over 1,300 MICE entrepreneurs
from Thailand and beyond. The event generated
income of around 80 million baht from participants’
spending during the event, and another 570 million
baht from business opportunities that were created
for MICE and travel business entrepreneurs

in Thailand.

In March 2006, TCEB joined hands with Thai Airways
International Plc. (THAI) and leading MICE entrepreneurs
in organizing a MICE Workshop in Moscow, Russia.

In July 2006, TCEB organized the Corporate Connection
Plus program to promote Meetings/Incentives activities
in Thailand. Twenty leading corporate buyers from
around the world participated in this program, which
was aimed at promoting tourism in Thailand and
quality Thai products and services. Participants also
engaged in a number of hands-on fun-filled activities
in Bangkok, Chiang Mai and Chiang Rai.

In September 2006, the MICE in Green program was
co-organized between TCEB and the Tourism Authority
of Thailand. The program aimed to encourage domestic
public and private sectors to conduct Meetings/
Incentives activities in the South of Thailand.

Road Show
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Performance in ‘Conventions’ Industry:

In 2006, TCEB contributed to the organization

of over 90 conventions in Thailand featuring as many
as 36,000 visitors from around the world.

Thailand’s income estimate in this regard was
approximately 1,440 million baht.

The following are some major conventions in 2006,
which were supported by TCEB.

01 | The 15t World Congress on the Power of Language
Theory, Practice, and Performance
This conference was co-organized between TCEB
and the Faculty of Arts, Chulalongkorn University.
The event featured 800 participants from various
countries and generated an income estimate of
32 million baht.

02 | The 6" International Diabetes Federation
Western Pacific Region Congress
This congress welcomed as many as 1,000
international visitors who generated around
40 million baht of income for the country.

03 | The 4" World Buddhist Summit
As many as 2,200 international visitors participated
in this meeting and contributed to around 88
million baht worth of income for the country.

Also in 2006, TCEB represented Thailand and many
domestic associations, in proposing for Thailand to
become the host country for major international
conventions.
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TCEB contributed to the success of 25 bids from
Thailand for hosting international conventions.

In 2005, eight successful biddings were announced
for conventions to take place in 2006. As many as
12,100 international visitors participated in these
events and contributed to an income estimate of
484 million baht for the country.

The following are some of the conventions with
successful host biddings.

01 | The 19" world Congress of Neurology
This event is scheduled to take place in the year
2009. It is expected to welcome as many as 7,000
international visitors and to generate at least 280
million baht for the country.

02 | ZONTA International Convention 2010

This event is scheduled to take place in the year

2009. It is expected to welcome as many as 2,500
international visitors and to generate at least 100
million baht for the country.
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TCEB was also responsible for spearheading Thai MICE
entrepreneurs both from public and private sectors in
international trade shows throughout the year 2006.
MICE associations and agencies from Thailand
participated in the following 7 trade shows in key
markets to promote conventions in Thailand.

01 | EIBTM (Exhibition for Incentives, Business Travel
and Meetings) for European market

02 | CONFEX for European market

03 | IMEX (The Worldwide Exhibition for Incentive
Travel, Meetings, and Events) for European market

04 | Moscow International M. I. C. E. Forum
for European market

05 | AIME (Asia-Pacific Incentives and Meetings Expo)
for Australian market

06 | IT&CMA (Incentive Travel & Conventions,
Meetings Asia) for Asian market

07 | ITME for the U.S. market
Also, TCEB held road shows in 4 major U.S. cities and

meetings with MICE associations and delegates from
11 U.S. companies.
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Performance in Exhibitions Industry:

In 2006, TCEB contributed to the organization of 52
major exhibitions in Thailand featuring as many as
30,155 visitors from around the world. Thailand’s
income estimate in this regard was approximately
2,526 million baht.

The following are some major exhibitions in 2006,
which were supported by TCEB.

01 | Metalex
The event featured 2,813 participants from
overseas and generated an income estimate
of 253.170 million baht.

02 | Glasstech
The event featured 5,950 participants from
overseas and generated an income estimate
of 446.250 million baht.

03

Propak

The event featured 3,500 participants from
overseas and generated an income estimate
of 315 million baht.

04 | ISPA
The event featured 669 participants from
overseas and generated an income estimate
of 50.175 million baht.

05 | PALA
The event featured 2,500 participants from
overseas and generated an income estimate
of 187.500 million baht.

06 | Automechanika
The event featured 1,210 participants from
overseas and generated an income estimate
of 108.900 million baht.
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07 | Architect
The event featured 700 participants from
overseas and generated an income estimate
of 73.500 million baht.

08

Food Ingredients

The event featured 1,788 participants from
overseas and generated an income estimate
of 134.100 million baht.

09 | Intermach

The event featured 890 participants from
overseas and generated an income estimate
of 93.450 million baht.

10 | TIPREX
The event featured 847 participants from
overseas and generated an income estimate
of 76.230 million baht.

Also in 2006, TCEB represented Thailand and many
domestic associations, in proposing for Thailand to
become the host country for major international
exhibitions.

TCEB contributed to the success of a Thailand’s
bidding for hosting an international exhibition in

Thailand. The event is Gastech, which his due to take
place in 2008. As many as 2,000 international visitors
are expected to participate in this event and they will
contribute to an income estimate of 150 million baht

for the country.

07 | Architect
ae o . .
T E19INIUNNAIYTZINATINTIUIL 700 AU
Aovdutszuininissneley sauau 73.500 d1uuin

08

Food Ingredients

ao e . .

i INUNNAIYTEINATINGIUIL 1,788 AU
Aondudszuianissieley 91uau 134100 auuan
09 | Intermach

me o . .
HHLEINNUNNEIYTEMATINTIUIN 890 AU
Aondudszunanissielay 91191 93.450 a1uUInN

10 |T|PREX
ae o . .
19119 ANYTENATINTIUIU 847 AU
Aondutszuininissneley sauau 76.230 a1uuIn

ar 1 s a o 3
Huaunuaesdseing (sannuusEn/asansiudssing)
lunrsdavindaiausineratdutdrninlunisanunans
AUALATHNTIANITUIUIBIA

Imjmmimu:ﬁw%‘miﬂi‘;ga’luﬂaum:mm 2549 F1UU
1 9w 1éun Gastech @sazdnduludl 2008 lagiliszanm
MSHLNTINNUINANYTENATINGIUIU 2,000 AU A
Wudszununisssldannisldnevesdidisaudssguain
AUszinaanuIn 150 anuuIn

38 | Thailand Convention and Exhibition Bureau (TCEB)



Road Show

In 2006, TCEB spearheaded the organization of MICE
road shows to attract more exhibitions to take place
in Thailand. The road shows were conducted in 9
following markets.

01 | Taiwan 02 | Japan

03 | Vietnam 04 | China

05 | Malaysia 06 | Germany
07 | England 08 | India

09 | Korea

This year, TCEB also organized a ‘Media Fam Trip’
program, inviting MICE media friends from various
countries to come to Thailand and visit many major
exhibition venues. This program was aimed to promote
Thailand’s potential to hold major exhibitions through
the actual hands-on experience of international MICE
media professionals. The program was joined by 20
media companies from 6 countries.

20720554 Road Show luan9tseina tNaUseandauwus

Yszwmalng wazfIgadanuanIFuauazgidnruiuaIneng
UTLNANITINIUTALAAIAUATILASHNTIANITUIUIBIA LU
Uszinalng 59891 9 asy/dsuna lawn

01 | lemiu 02 | @ilu
03 | Raauy 04 | au

05 | wiaLge 06 | Lwo3su
07 | 99nqw 08 | BuLfw
09 | 1N

Tafianssy Media Fam Trip

= =% a 4 ' PR o 1%
Taaduaudadydeanardssmaiineidasny
9ARIMNITUNITIARAAIAUANT I T BIInaLNeLd TN
AONUNIALAAIRUAIAN) FANDILASUUTEAUNTDIRT
wazshnavldidsuidudninieunanuludetiug Iasiiae
AINAVTIALLINITINANTTY U 20 §091n 6 Uszina
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ACTIVITY FOCUS IN THE YEAR

Abnssu/TAasunasiaulusaut

-
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Performance in Organizing Seminar/Training Programs for MICE Personnel Development:

Throughout 2006, TCEB organized a total of 9 seminar/training programs for MICE professionals in Thailand.
Of this figure, 1 program was conducted by TCEB, while another 8 programs were conducted by other agencies

through the co-ordination of TCEB. Details of the programs are below.

Seminar/Training Programs No. of Participants

Conducted by TCEB:

Problem Solving & Decision Making 21

Conducted by Other Agencies through TCEB co-ordination:

CPS (Convention Promotion Seminar) 161
ICCA CVB 14
EMC (Executive Master Class) 24
PATA (PATA MICE Basic Seminar) 62
Exhibition Management (TEA - Trade Exhibition Association) 41
Project Management 23
Electrical Wiring 81
Introduction to Exhibition 48

A total of 9 programs 475
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Problem Solving & Decision Making 21

CPS (Convention Promotion Seminar) 161
ICCA CVB (n13duund1msuan1inves ICCA funain Convention Bureau 71139°)) 14
EMC (Executive Master Class) 24
PATA (PATA MICE Basic Seminar) 62
Exhibition Management (TEA - Trade Exhibition Association) 41
Project Management 23
Electrical Wiring 81
Introduction to Exhibition 48

42 | Thailand Convention and Exhibition Bureau (TCEB)






MARKETING PLAN 2007
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Marketing & Activity Plan for 2007: Meeting

& Incentive

Marketing and Promotion

* “Meeting Energy” (a meeting planners’ guide) which
recommends special venues, activities and featuring
arrangements for meetings and incentive events
in Thailand

* Facility & Venue Guide which features hotels,
convention centers, and other meeting venues and
facilities with detailed information tailored to meet
the needs of professional meeting planners

* Quarterly e-newsletters to boost awareness of hot
& update events in Thailand

* Partnership Program: cooperation and joint
marketing effort with public & private sectors to
enhance Thailand as a preferred destination for
Meetings & Incentives

International MICE
* 8 Major Trade Shows: IT&CMA/CTW, EIBTM, AIME,
GIBTM, IT&CM, IMEX, CIBTM, and IT&ME

* Additional Road Shows in new markets i.e.
New Zealand, Scandinavia, Middle East, Taiwan,
and Korea

* Familiarization Trips: Agents, Media, and Corporate
(Connection Plus Program)
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* mMsIanIUgauiNeauAuiAg (familiarization trips)

WAL, ﬁammmm‘;mﬁmqﬁﬁa (Connection
Plus Program)
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Domestic MICE

Promote meetings and incentive travels among
government agencies and private entitles in
Thailand

Jointly promote Royal Initiative Discovery (R.I.D.)
for edutainment, themed events, and Corporate
Social Responsibility (CSR) programs for corporate
meetings/incentives

Product & Service Development

Refresh current support campaign and make
appropriate adjustments as to current market
trends and situation

Identify and promote new, vibrant venues and
intriguing activities for meetings and incentive events

Data & Statistics for planning & Marketing Development

Develop information system on trends, facts &
figures, and current events on meetings and
incentives industry

Develop internal information system and database
for planning and statistics, analysis, and reporting

Conduct survey and marketing research in relevant
markets

Aanssu MICE szaunisludszina
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Marketing & Activity Plan for 2007: Convention

Marketing and Promotion:

e Advertising in local and international media to
build the awareness and promote convention

industry

¢ Participate in international tradeshows and conduct
roadshows in major markets

* Conduct local association roadshows to build
awareness and attract new bids

Maintain Sales Efforts:

¢ Continue strong visibility and bid activities
(bid support)

* Event marketing supports (event support)

Industry development:

* Develop concept to establish convention team for
the collaboration to push convention industry

* Training

¢ Intensive Training Program for PCOs and Organizers

* Convention Promotion Seminar (Annually)
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Information center and market intelligence:
* Provide competitive marketing data and other

information that is crucial to crafting a competitive
advantage in conventions market.

Research Potential Conference from ICCA data
(Monthly)

Local Industry Needs (Annually- through focus
group discussion)

Competitor Analysis-Industry & Country
(Annually-Outsource ie ICCA)

Customer satisfaction survey (Annually — Jointly
with CPF, one event per year)

Convention Statistics (Annually-Outsource)

Develop information marketing technology to
communicate with meeting planners, new content
and an electronic, downloadable version of the
Thailand Planning Kit

* o}
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Marketing & Activity Plan for 2007: Exhibition

Marketing & Promotion

ATL & BTL communications (local & international)

Ongoing promotion campaign to attract new shows
and support existing shows

Appoint and manage overseas representatives in
key strategic markets to increase international

exhibitorship and visitorship

Initiate ongoing projects to promote the industry e.g.
roadshows, media fam trip, Exhibiz Gala Night, etc.

Develop and manage database

Identify issues that limit the potential growth of
exhibition

New ad campaign development

Thai Team

Identify key stakeholders

Clarify roles & responsibilities of each organization

Establish and unite the team to achieve common
goals
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Intelligence & Insights
e Set up the function

* Identify key research projects

* Develop insights / market information of key
economic industries

Training & Development

* Identify training needs — technical (TEA) &
managerial (MICE Cap)

* Develop and implement training programs

* Alliance with an international partner (UFI)

* Roll out Exhibition Management Degree (EMD)

e Standards & Certifications

* Trial audits & evaluate results

2 ' 2
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INDUSTRY PROJECTION

tualuunisidulngnairnnssy MICE

Industry Projection

Over the course of 2006, there were a number of
pessimistic factors that affected the Thai MICE industry
in various degrees. Overseas visitors were precautious
about safety and security regarding the New Year
bombings in Bangkok, as well as, the ongoing
insurgencies in the 3 southernmost provinces.
Worries also hovered over domestic political conflicts
and the continuous appreciation of the Thai baht.
Despite these discouraging factors, TCEB, through

the support from the Royal Thai Government and
relevant public and private sectors, steered the Thai
MICE Industry to emerge strong with aggressive and
progressive marketing strategies. The following
figures indicate expectations for the MICE Industry

in Thailand for the year 2007.

* Total No. of MICE Visitors to Thailand (excl.
entourage): 797,000 people, a 10.38% rise over the
year 2006.

* Total Income Estimate from MICE Visitors to
Thailand (excl. entourage): 54,993 million baht*,
a10.38% rise over the year 2006.

* This income estimate is based on the assumption
that the expenditure per head of MICE visitors is
approximately 69,000 baht. This assumption is based
on the statistics from an IP&C survey in 2005, which
is calculated from the following formula. (Total no.

of MICE visitors) x (Average stay period) x (Average
expense/person/day)
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The following table shows various TCEB forecasts

regarding the Thai MICE Industry over the next 5 years.

(2007-2011)

wanani aavu. ladseaimniswnldunisidulaves
gaa1mnssn MICE saalnalugdn 5 Ddrsmi
(T 2550-2554) 1iseil

2554/2011 1,595,531
+19.00% 110,091

2553/2010 1,340,762
+18.97% 92,512

2552/2009 1,127,000
+18.93% 77763

2551/2008
+18.89% 65,384
2550/2007 797,000
54,993

* This income estimate is based on the assumption
that the expenditure per head of MICE visitors is
approximately 69,000 baht. This assumption is based
on the statistics from an IP&C survey in 2005, which
is calculated from the following formula.

(Total no. of MICE visitors) x (Average stay period) x
(Average expense/person/day)

947,600

Il Total No. of Visitors/anuiuaAu (AU)
B ncome Estimate (million baht)*/ﬁi’"lu’aui"lﬂvLﬁT (A1uuIN) *

* Uszanumisaele Imﬂﬁamgﬁgmdwﬁnﬁauﬁmmju
MICE fianldanadamlagais Uszuim 69,000 Un
laelddoyaatfannisd1salae IP&C Taiga (2548)
udugiulunisuszainnis lagnismuiniass IP&C
1aan Fmauiniauniangy MICE Maumadiunlu
Uszindlng x szazavininlasaids x adldane/mu/iu
Tnsiade
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69 DUUUATAITIA LIATENUTIVARNIY NguNKY 10100 Insdnyl (662) 282-5811,282-5812 Insas (662) 281-7843

REPORT OF THE AUDITOR

To  The Board of Directors of The Institute for Thailand Convention
and Exhibition Bureau (public Organizer)

I have audited the accompanying financial position statements as at September 30, 2006 and 2005,
the related operations statements, and the cash flows statements for the years then ended of Thailand
Convention and Exhibition Bureau (public Organizer) (‘TCEB’). These financial statements are the responsibility
of TCEB’s management as to their correctness and completeness of the presentation. My responsibility is to
express an opinion on these financial statements based on my audits.

| conducted my audits in accordance with generally accepted auditing standards. Those standards require
that I plan and perform the audit to obtain reasonable assurance about whether the financial statements are
free of material misstatement. An audit also includes accessing the accounting principles used and significant
estimates made by TCEB’s management, as well as evaluating the overall financial statements presentation.
| believe that my audit provides a reasonable basis for my opinion.

I my opinion the financial statement referred to above present fairly, in all material respects, the financial
position of TCEB as at September 30, 2006 and 2005, the results its, operation, and its cash flows for the years
then ended in accordance with generally accepted accounting principles.

A %,- 1 i
'i-:':ln'-'x'l"""-.!-"' -';'::-'f_.!:-lll ..-;_F-ltl_.-'{ .

"I.-
(Prawit Ninsuvannakul, Ph.D.)

Certified Public Accountant Registration NO. 1475

Bangkok, Thailand
March 15,2007

69 Nakornsawan Road, Pomprab, Bangkok 10100, Thailand. Tel. (662) 282-5811, 282-5812 FAX. (662) 281-7843
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Thailand Convention & Exhibition Bureau (Public Organization)

Financial Position Statements
As at September 30, 2006 and 2005

Unit : Baht

Note 2006 2005
Assets
Current assets
Cash in hand and deposits at financial institutions 4 88,429,999.54 151,171,828.00
Short-term investments 5 432,918,122.91 223,692,870.1
Advances receivable from organizing 6 184,550.08 4,160,531.67
Deposits for organizing exhibitions 7 0.00 5,029,124.04
Interests receivable 2,887,150.66 141,676.80
Prepaid expenses 8 48745735 2,546,860.36
Other current assets 9 1,279,509.90 1,171,131.16
Total current assets 526,186,790.44 387,914,022.14
Non-Current assets
Property and equipment — net 10 23,694,371.62 21,429,720.13
Intangible assets — net n 2,101,271.32 2,143,943.00
Guarantee deposit 12 1,369,944.00 1,369,944.00
Total Non-Current assets 27165,586.94 24,943,607.13
Total assets 553,352,377.38 412,857,629.27
Liabilties
Current liabilities
Outstanding cheques payable 1,577,262.01 361,565.95
Accrued expenses 13 33,946,247.71 24,903,577.61
Retention payable 267289.72 1,838,698.26
Other Current liabilities 14 271,410.94 362,292.85
Total liabilities 36,062,210.38 27,466,134.67
Net assets 517,290,167.00 385,391,494.60
Net Assets
Equity

Accumulated revenues over expenses brought forward
Net revenues over expenses for the year

385,391,494.60
131,898,672.40

259,039,638.84
126,351,855.76

Total net assets

517,290,167.00

385,391,494.60
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Thailand Convention & Exhibition Bureau (Public Organization)

Operations Statements
For The Years Ended September 30, 2006 and 2005

Unit : Baht
Note 2006 2005
Revenues from operations
Government budget appropriation 328,713,100.00 299,000,000.00
Interest income from deposits at financial institutions 11,748,074.24 1,199,139.82
Other income 15 1,331,707.51 981,873.69
Total revenues 341,792,881.75 301,181,013.51
Expenses from operations
Personnel expenses 16 24,894,628.30 17,504,530.10
Administrative expenses 17 129,592,568.64 107,039,551.67
Grants 18 52,788,748.76 49,468,929.31
Depreciation and amortization 2,618,263.65 816,146.67

Total expenses

209,894,209.35

174,829,157.75

Net revenues over expenses

131,898,672.40

126,351,855.76

60 | Thailand Convention and Exhibition Bureau (TCEB)



anunuludulasunisoads:suiIa:inssAnNis (BVANISUKRILU)

JULEAIHNANITAILIUINU

dmsul guzgm’?u*?i 30 AueNeu 2549 uay 2548

WU . UIN
NNIBLG 2549 2548
s1a{dannisatinenu
selaanFueulsz i 328,713,100.00 299,000,000.00
seldaneendeFudinanitunsitu 11,748,074.24 1,199,139.82
selaou 15 1,331,707.51 981,873.69
s9u518le 341,792,881.75 301,181,013.51
anldangannisainau
AlEIAIUYARINT 16 24,894,628.30 17,504,530.10
Alganaluniseiiuau 17 129,592,568.64 107,039,551.67
Aldanetuganyu 18 52,788,748.76 49,468,929.31
ANABNTIAUAZFATINUNY 2,618,263.65 816,146.67
saualgang 209,894,209.35 174,829,157.75

selageaniimldanegnd

131,898,672.40

126,351,855.76

o s
B il L
- —

(5.2.970 WWUIUUN)
Snwinisgeruisnisainauy

(‘wmﬂm@‘ﬂizna‘ua‘umiﬁmﬁudmuﬂwmwnﬁﬁuﬁ)

Annual Report 2006 | 61



Thailand Convention & Exhibition Bureau (Public Organization)

Cash Flows Statements
For The Years Ended September 30, 2006 and 2005

Unit : Baht

2006 2005
Sources of cash from operating activities
Net revenues over expenses 88,429,999.5 151,171,828.0
Adjustments for net revenues over expenses to
Cash provided from (used for) operating activities
Depreciation and amortization 2,618,263.65 816,146.67
Gain from exchange rate (295,647.20) (197,693.87)
Decrease (Increase) in advances for organizing exhibitions 3,975,981.59 (4,160,531.67)
Decrease (Increase) in deposits for organizing exhibitions 5,029,124.04 1,588,806.29
Increase in interest receivable (2,745,473.86) (22,869.12
Decrease (Increase) in prepaid expense 2,059,403.01 (2,058,805.20

Decrease in other current assets

Increase in intangible assets

Increase in guarantee deposit

Increase (Decrease) in outstanding cheques payable
Increase in accrued expenses

Increase (Decrease) in retention payable

Decrease in other current liabilities

(108,378.74)
(195,168.00)
0.00
1,215,696.06
9,331,836.59
(1,571,408.54)
(90,881.91)

(1,118,965.16
(2,143,943.00
(1,131,192.00
(11,520,126.12
3,939,057.92
1,838,698.26
(449,316.87)

—_T = = = =

Net cash provided from operating activities

151,122,019.09

111,730,121.89

Sources of cash from investing activities
Acquisitions of equipment
Increase in short-term investment

(4,638,594.75)
(209,225,252.80)

(21,658,213.38)
(56,905,170.11)

Net cash use for investments

(213,863,847.55)

(78,563,383.49)

Net increase (decrease) in cash and cash equivalents
Cash and cash equivalents at the beginning of period

(62,741,828.46)
151,171,828.00

33,166,738.40
118,005,089.60

Cash and cash equivalents at the end of period

88,429,999.54

151,171,828.00

Supplemental disclosures of cash flows information

Cash and cash equivalents consist of cash in hand and deposits

at financial institutions (excluding fixed deposits)

88,429,999.54

151,171,828.00

88,429,999.54

151,171,828.00
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